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By Ken Datzman

VIERA — Watersong, a master–

planned, country–club style retirement

campus being developed by Senior Living

Communities of Charlotte, N.C., is on

track to open in the first quarter of 2009.

“We’re well ahead of the initial

completion date and it’s probably because

of the labor availability,” said Rob

Burgess, senior vice president of develop-

ment for Senior Living Communities.

Elkins Constructors Inc. of Jackson-

ville is the general contactor for

Watersong. “This is the time to build,”

adds Elkins Constructor’s Ricky Byrd,

project manager. “The labor force is

extensive and that has definitely worked

to our advantage. We have recruited in

the local market. We have a good force of

local subcontractors who work with our

team out of Jacksonville.”

Nestled within the fabric of a charm-

ing, traditional neighborhood setting,

Watersong is the first upscale full–

service retirement community to be

developed in Brevard County in years. A

Watersong in Viera on
track to open in March,
new retirement campus

luxurious clubhouse sets off the develop-

ment.

With the county’s senior population

fast on the rise, Senior Living Communi-

ties is targeting aging residents who

desire maintenance–free living, full

amenities, great dining and on–site

health care, all in one package.

“We believe that Watersong is a

showcase community for Brevard seniors

and sets a benchmark for this type of

project in the county,” said Watersong

Executive Director Shelly Lockhart, who

began marketing the development more

than a year ago from an office at One

Senior Place on Spyglass Hill Road.

Located in the heart of Viera,

Watersong is surrounded by The Avenue

Viera, Space Coast Stadium, the Brevard

Zoo, and the new Viera Health Park. The

latter is home to the 75,000–square–foot

Pro–Health and Fitness Center, owned

by Health First Inc.

The roughly $90 million Watersong

development features a number of

housing options for seniors including

Senior Living Communities of Charlotte, N.C., is developing the $90 million Watersong retirement
campus in Viera. The community offers a full range of housing options to seniors, including single–
family cottage homes. Residents pay a one–time occupancy fee to live at Watersong. From left: Rob
Burgess, senior vice president of development, Senior Living Communities; Shelly Lockhart, executive
director, Watersong; and Ricky Byrd, project manager, Elkins Constructors Inc.

Note to Obama, here’s a to–do list for economy
By Kathleen Pender
Scripps Howard Service

One of Barack Obama’s most crucial

and challenging jobs in the White House

will be stabilizing the economy and re–

engineering the financial system.

What do financial and economic

experts put at the top of the next

president’s to–do list? Here are some

ideas:

l Restore calm.

The financial crisis “is more about fear

than fundamental problems,” says Jim

Paulson, investment strategist with

Wells Capital Management.

“I would much rather see the new

president show a slower, calmer ap-

proach to this crisis — one that is more

about what has already been done, what

is coming, with a lag, to help the economy

— and less about how bad things are,”

says Paulson. “We need a president who

shows some optimism, confidence and

calm.”

l Get credit moving.

It looks like the government’s $1

trillion–plus effort to prevent a financial

meltdown is working, but the adminis-

tration must make sure that money

makes its way into the real economy.

“You have to get credit moving. It’s

not enough to recapitalize banks if the

banks sit on their capital and don’t lend.

More of that has happened than active

lending,” says Stanford Law School

Professor Joseph Grundfest.

l Fiscal stimulus.

Most experts say the economy will

need a shot of adrenaline, but differ on

what form: tax cuts, government spend-

ing or another round of rebates.

“We need to stimulate the economy in

a way that creates dividends — some-

thing smarter than dropping helicopter

money,” Grundfest says. Rebates “are

like a sugar rush. You feel good for a

while, but it doesn’t build strong bones or

better minds.”

Grundfest prefers “investing in clean

technology that supports our energy

independence, rebuilding the part of our

infrastructure that needs to be renewed

or investing in education in a way that

makes students smarter.”

Len Burman, director of the Tax

Policy Center, hopes any fiscal stimulus
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FHTCC names expert technology
consultant to its roster of leaders

HEATHROW — The Florida High–Tech Corridor

Council (FHTCC) has announced the addition of David

Robinson, president of DSM Technology Consultants,

as a member of the Corridor Council.

DSM, a Lakeland–based, global information–

technology company, has been ranked for seven–

consecutive years by the “Tampa Bay Business

Journal” as one of the top systems–integration compa-

nies in Central Florida.

Robinson has spent the past 22 years as a “serial

entrepreneur,” working on technology startups that in

the course of business have taken him to six continents.

In 1986, he founded DSM and has led the company

through several evolutions.

Educated both abroad and at the University of

South Florida, Robinson has held various leadership

and technology roles, including chief technology officer,

chief information officer, CEO, board member, adviser,

chairman and partner for a host of varied organiza-

tions.

While startups are his passion, he has also worked

with mature entities ranging from the Department of

Defense to the state of Florida to billion–dollar plus

private companies. In 2001, Robinson sold one of his

startups to a publicly traded Nasdaq company.

Robinson will use his experience and expertise in

emerging technologies to advise the council in its efforts

to attract, retain and grow high– tech industry in the

23–county corridor.

The FHTCC is an economic–development initiative

of the University of Central Florida, the University of

South Florida and the University of Florida.

A partnership involving more than 20 local and

regional economic development organizations and 14

community colleges, the council is co–chaired by the

presidents of UCF, USF and UF. The council includes

the presidents of two community colleges, the president

of Florida Institute of Technology, Dr. Anthony

Catanese, and representatives of high–tech industry.

For more information about the council, visit

www.floridahightech.com.

National Realty announces top producers
Gale Bray, broker of National Realty of Brevard, has

announced her company’s top producers for October.

The top listers were: John Krause, of the Melbourne

office; Judith Kaiser, Satellite Beach; Andy Waterman

Team, Palm Bay; Sandy Rickabaugh, Palm Bay; Pam

Harrell, Palm Bay; Donna Sprague, Port St. John; and

Elaine Chambers, Suntree–North Melbourne. Top

sellers: Teresa Byrnes, Satellite Beach; Andy

Waterman Team; Robert Beatty, Palm Bay; Sprague;

and Sue Ann Waser, Suntree–North Melbourne. Top

producers: Vincent Solazzo, Melbourne; Gloria Lohner,

Indialantic; Byrnes; and Waser.

‘A Christmas Story’ set for MTC
Melbourne Civic Theatre will present Jean

Shepherd’s “A Christmas Story” at 8 p.m. on Dec. 5 and

Dec. 28. The play is adapted by Philip Grecian and

based on the popular motion picture. Tickets range

from $14 to $17. Melbourne Civic Theatre is at 817 E.

Strawbridge Ave., in downtown Melbourne. For ticket

information, call the box office at 723–6932 or visit

www.mymct.org.

Artemis
pick up BBN

11-17-08
page 5 Woodlake Village

pick up BBN
11-17-08
page 2

National
pick up BBN

11-17-08
page 2

BB&T
pick up BBN

10-13-08
page 5

Stop by one of our local financial centers, call 1-800-BANK BBT or visit BBT.com.

B A N K I N G   I N S U R A N C E   I N V E S T M E N T S

Free business checking and free 
personal checking. 
Because every good opportunity 
deserves another.

BB&T FREE BUSINESS AND PERSONAL CHECKING

F R E E
BB&T Business OnLine

®

OnLine Bill Payment

Business Check Card

150 Combined Items per Month 

$5,000 Cash Processing per Month

BB&T Free Personal Checking

When you sign up for BB&T Free business check-

ing, you’ll get BB&T Free personal checking, too. 

Both with no monthly maintenance fees and no 

minimum balance requirements. And since you 

can handle all of your checking with just one trip 

to the bank, you’ll have a lot more time to look for 

your next opportunity. 

Consistently ranked as one of the top Small Business–Friendly.*

*By the U.S. Small Business Administration.  Member FDIC. Only deposit products are FDIC insured. BBT.com ©2008 BB&T.

PUT YOURSELF IN OUR PLACE
OFFICE & RETAIL SPACE
LOCATED IN PALM BAY
AND MELBOURNE

725-1240
FREE RENT
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Bontrager joins Space Florida
as VP of spaceport operations

CAPE CANAVERAL — Space Florida has an-

nounced the appointment of Mark Bontrager as vice

president of spaceport operations for the growing

aerospace economic–development organization.

In this role, Bontrager will lead the development of

the organization’s spaceport holdings. Specifically, he

will serve as a key resource in the development of

Launch Complex 36, two multi–vehicle launch pads

located at Cape Canaveral Air Force Station. Earlier

this year, the U.S. Air Force announced a formal intent

to lease the complex to Space Florida for build out of a

commercial pad by the end of 2010.

In addition to managing the development of LC–36,

Bontrager will also be responsible for managing other

Space Florida holdings on Florida’s East Coast, includ-

ing LC–46, LC–47, the Shuttle Landing Facility/

Hangar, Space Life Sciences Laboratory and both Space

Florida Brevard County campuses.

He will also focus on strengthening Florida’s overall

position in the global aerospace industry by working to

attract new businesses into the area and strengthen

relationships with current aerospace players across the

state.

“Mark has an impressive career in the U.S. Air Force

and a keen understanding of their processes when it

comes to space exploration and launch,” said Space

Florida President Steve Kohler. “His proven record of

leadership in military space launch will serve as a key

asset to our organization’s growth and success.”

Bontrager has more than 20 years experience in the

U.S. Air Force. Before joining Space Florida, he served

as a colonel and commander of the 45th Mission

Support Group at Patrick Air Force Base, which

provides critical support to military space–launch

operations as well as commercial, NASA and ballistic

missile launches from Cape Canaveral Air Force

Station.

Col. Bontrager also served as chief of the Assured

Access Operations Division at the Air Force Space

Command at Peterson Air Force Base in Colorado.

He holds a bachelor’s degree in computer engineering

from the University of Florida, a master’s in engineering

from the University of Colorado at Boulder, and a

master’s in airpower art and science from the School of

Advanced Airpower Studies at Maxwell Air Force Base

in Alabama.

Glenn Beck to sign new book at B&N
Glenn Beck, a best–selling author and radio and

television host, will sign copies of his new book from 5 to

6 p.m. on Thursday, Dec. 4, at Barnes & Noble in West

Melbourne. His book is titled “The Christmas Sweater.”

Known widely as the author of “An Inconvenient Book,”

a parody of Al Gore’s “Inconvenient Truth,” Beck writes

about “boyhood memories and wrenching life lessons” in

“The Christmas Sweater.” For more information about

Beck’s visit, call B&N at 726–9505.

Police Testing Center Board to meet
The Brevard Police Testing Center Board of Direc-

tors meeting will be held at 9 a.m. on Thursday, Dec. 11,

at Brevard Community College in Melbourne. The

meeting will take place in the Criminal Justice Center

(room 125). The meeting is open to the public. For more

information about the meeting, call 433–5638.
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HENDERSON SOUTHEAST CORPORATION
DEVELOPMENT t OWNERSHIP t LEASING t MANAGEMENT t ACQUISITION

AVAILABLE FOR LEASE

MELBOURNE TO VIERA
  

CONTACT

KAREN   321-676-2424 x 14

HENDERSON GROUP SOUTHEAST  

A Licensed Real Estate Brokerage 
www.hendersonsoutheast.com

1800 Penn St. Ste. 11, Melbourne, FL 32901 t Michael S. Ullian, Vice President, CCIM, SIOR

1830 Penn Street  30,000 SF
7380 Murrell Road 2,794 SF

Viera Promenade  10,000 SF
8247 Devereux Drive 2,500 SF
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Consultation is helping students cut down on their drinking
By John Noonan

College students cut down on drinking alcohol, using

marijuana and drunken driving after receiving a new

form of health consultation that addresses multiple risk

behaviors and focuses on positive self–image, a Univer-

sity of Florida study has found.

The study, conducted by Chad Werch, director of the

Addictive & Health Behaviors Research Institute at

UF’s College of Health and Human Performance,

provided college students with brief interventions and

one–on–one consultations to address a range of health

behavior, from drinking and drug use, to nutrition and

getting enough sleep.

The study also found that in addition to reducing

potentially harmful habits, students increased certain

behavior beneficial to their health, such as amount of

sleep.

Addressing multiple negative health habits is

important because people seldom have only one bad

habit, Werch said. “It’s not only that a population might

not exercise,” Werch said. “If they are not exercising,

they also are most likely not eating very healthy. They

are probably having trouble sleeping, and there might

be some stress issues.”

The study, to be published in the journal “Annals of

Behavioral Medicine,” involved 303 college students

from a Southeastern university. Roughly half the

students, a control group, were provided with standard

health promotion materials, such as pamphlets warning

about the dangers of smoking. The other experimental

group received a brief, one–on–one consultation with a

health professional that addressed multiple risk

behaviors. The study found that the brief, multiple

behavior intervention was more effective.

“There were significant outcomes for those students

who had the brief multiple behavior interventions,”

Werch said. “It goes beyond these particular behaviors;

they are actually saying the quality of their lives has

improved.”

Addressing behavior is important because the vast

majority of illnesses and premature deaths in the

United States come from behavioral factors, ranging

from poor diet and lack of exercise to substance use and

abuse, Werch said.

Use of potentially harmful substances is common

among college students: 84.5 percent of college under-

graduates drank alcohol in 2007, 41 percent used

tobacco products and 30.1 percent reported using

marijuana, according to the Core Alcohol and Drug

survey, a survey originally developed by the Depart-

ment of Education in the 1980s to gauge alcohol and

drug use on university campuses.

Brief interventions that may affect health–related

behavior stand in contrast to traditional, media–based

public health campaigns in that they are person–to–

person, may occur only once or twice and focus on

positive benefits of healthy habits rather than the

potential harm of negative ones. The brevity of the

multiple behavior interventions also makes them cost–

effective.

“The whole idea is that these interventions are time–

limited — they are not intensive or extensive,” Werch

said. “The emphasis is on motivation.”

In the feedback section of the intervention, trained

fitness specialists offered students positive images of a

healthy person at a college age.

By emphasizing the positive and avoiding negative

images, the fitness specialist could avoid students

tuning out, a common problem among young people

exposed to traditional health warnings, Werch said.

“We don’t get into saying, ‘Smokers look like this’ —

that’s a typical public health message,” Werch said.

Highlighting positive self–image in interventions

could play a main role in decreasing addictive behavior,

according to Carlo DiClemente, professor at the Depart-

ment of Psychology, University of Maryland, Baltimore

County and a co–author of the study.

“The idea that there are some central mechanisms

like image that might contribute to reducing risk across

multiple areas of functioning is intriguing to public

health and seems critical for targeting risk reductions in

addiction,” DiClemente said.

Another unique aspect of the research done by Werch

is its focus on social bonds to try to stimulate changes in

behavior, according to Rick Gibbons, research professor

at Dartmouth College Department of Psychological and

Brain Sciences, who was not involved in the study.

“College students (like the rest of us) are very aware

of the kind of image they portray to others,” Gibbons

said. “And they realize that behaviors like drinking and

using drugs affect those images. Dr. Werch has taken

advantage of this concern in a very creative way, and

used it to develop an intervention that uses social

motivation to change what are very social behaviors.”

The study builds on previous work by Werch and his

colleagues that found brief interventions could have a

positive effect on exercise among adolescents.

Accreditation team invites comments about Brevard Sheriff’s Office
A team of assessors from the Commission for Florida

Law Enforcement Accreditation (CFA) will arrive Dec. 3

to examine all aspects of the Brevard County Sheriff’s

Office policies and procedures, management, operations,

and support services, according to Brevard Sheriff Jack

Parker. The Brevard County Sheriff’s Office has to

comply with roughly 250 standards in order to receive

accredited status.

As part of the on–site assessment, agency members

and the public are invited to offer comments to the

assessment team. Comments must be in writing and

must address the agency’s ability to comply with CFA

standards. A copy of the standards is available through

the Brevard County Sheriff’s Office Records Unit in

Titusville at 264–5214.

For more information regarding CFA or for persons

wishing to offer written comments about the Brevard

County Sheriff’s Office ability to meet the standards of

accreditation, write: CFA, 3504 Lake Lynda Drive,

Suite 380, Orlando, Fla., 32817, or send an e–mail

message to info@flaccreditation.org.

The accreditation manager for the Brevard County

Sheriff’s Office is Enid Bourgault. She said the assess-

ment team is composed of law–enforcement practitio-

ners from similar agencies. The assessors will review

written materials, interview individuals, and visit

offices and other places where compliance can be

observed. The CFA assessment team leader is Capt.

David Thompson of the St. Lucie County Sheriff’s Office.

Other team members are Ana Guerra of the Key

Biscayne Police Department and Annie Kalie of the

Vero Beach Police Department.

Once the commission’s assessors complete their

review of the agency, they report back to the full

commission, which will then decide if the agency is to

receive accredited status. The Brevard County Sheriff’s

Office accreditation is for three years.

“Verification by the team that the Brevard County

Sheriff’s Office meets the commission’s standards is part

of a voluntary process to gain or maintain accreditation,

a highly prized recognition of law enforcement profes-

sional excellence,” said Sheriff Parker.

For more information about the accreditation

process, call Bourgault at 264–7741.

Nominees for Fifth District Court
The following nominations for the Fifth District Court of Appeal vacancy have been forwarded to Gov. Charlie

Crist: James Edwards, Angela Flowers, John Hamilton, Bruce Jacobus, Brian Lambert and Belle Schumann.
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Former astronaut, Tech professor
leads research, training program

Florida Institute of Technology was awarded

$500,000 from the Florida Governor’s Office of Tourism,

Trade and Economic Development for the Florida

Suborbital Commercial Research and Training Pro-

gram. Former astronaut Sam Durrance, professor of

physics and space sciences at Florida Tech, will direct

the effort.

The program and a center of that name were

initiated to attract new business to the Kennedy Space

Center launch site. This effort pursues the new subor-

bital personal spaceflight industry by using Florida’s

space assets and know–how in two key markets: space

and tourism.

Florida Tech is collaborating with Starfighters Inc. of

Clearwater, using the company’s F–104 former military

jet. The private aircraft is capable of simulating the

path a horizontally launched spaceflight might take out

of KSC, as well as speeds that would create the sonic

booms at a similar location and altitude. The plane’s G–

forces, altitude and speed support research projects in a

high–stress flight environment. Add to this the disorien-

tation created by the flight, and the plane can simulate

for tourists a suborbital space mission.

State Sen. Thad Altman, former chair of Florida’s

House of Representatives Education Innovation

committee, was instrumental in obtaining funding for

the project. “I support these efforts. This is the type of

program that will significantly benefit NASA and the

commercial space industry,” he said.

The program combines the resources of Florida Tech

and Starfighters with the NASA–KSC Technology

Office, NASA’s Shuttle Landing Facility, Melbourne

International Airport, the Federal Aviation Authority,

U.S. Air Force 45th Space Wing and Brevard Regional

Hyperbaric Center’s therapy chamber.

The high–altitude environment is ideal to test space

suits and life support systems, Durrance said.

Florida Tech and Starfighters will develop an

education outreach program for sixth through 12th–

grade students. The program’s focus will be on the use

of the only commercially available sonic aircraft in the

country to teach classes in aerodynamics, high altitude

and sonic flight.

“These activities have significant potential to

broaden the base of space, aerospace and related

technology employment opportunities for the area’s

skilled engineering and technical workforce,” said

James Ball, center development manager at KSC.

Before becoming a Florida Tech professor in 2004,

Durrance was executive director of the Florida Space

Research Institute and director of the Florida Space

Grant Consortium.

His career as an astronaut payload specialist, from

1984 to 1996, was preceded by work as a research

scientist at Johns Hopkins University, which he

continued through 1996. He earned a doctoral degree

from the University of Colorado in astro–geophysics.

Annual Designer Holiday Craft Show
An opening reception to kick off the Fifth Avenue Art

Gallery’s 26th annual Designer Holiday Craft Show will

be held from 5:30 to 8:30 p.m. on Friday, Dec. 5. For

more details about the event, call 259–8261 or go to

www.fifthavenueartgallery.com.
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Uniforms  �  Shoes  �  Accessories

Uniform Mart

Medical & EMT Supplies

Melbourne

Shopping Center

1387 S. Babcock Steet

676-0000

Merritt Island

325 E Merritt Island Cswy.

Merritt Island

456-5654

Featuring                 Products

Browning’s Pharmacy & Health Care 
• Home Medical Equipment and Supplies 

• Respiratory Equipment and Supplies
• Power Wheelchairs and Seating 

We specialize in finding what you need 

(321) 725-6320 
141 E. Hibiscus Blvd,  

Melbourne, Florida  32901 

      “MORTGAGE MONEY”

 777-3232
“Brevard’s most referred lender since 1981”
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The Possibilities are Endless!

• Large Party? Rent the SandBar with
private bar, entertainment and great
atmosphere

• Smaller party? Book Scoops or the Anita 
Boat at the SandBar

• Bimini Beach area is complete with fire pit 
and private bar set up.

Make your Holidays Party a
totally unique experience

So call Sharon Watson our 
Catering Manager, at 772-581-6172,

for personalized service

• The scenic Tiffany room with it’s 
casual elegance accommodates up 
to 150 guests 
• Preferred Seatings in the Main 

Restaurant with full or limited menu
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HF Health Plans ranked as
one of top plans in America

ROCKLEDGE — In the latest rankings of hundreds

of health plans across America, “U.S. News & World

Report” has rated Health First Health Plans among the

elite group of top 25 plans in the United States. The

U.S. News & World Report/NCQA 2008–2009 America’s

Best Health Plans rankings placed the Health First

Health Plans Medicare plan at No. 22 in the nation.

The new survey also found the Health First Health

Plans Medicare plan to be the second–highest ranked

Medicare plan in Florida, behind a smaller regional

plan offered in the Tallahassee area.

The survey shows that Health First Health Plans

was rated higher than hundreds of other health plans

across the U.S., including both larger national plans as

well as smaller regional plans.

In addition, Health First Health Plans’ commercial

plan received exceptionally high marks in the survey.

The U.S. News & World Report/NCQA 2008–2009

America’s Best Health Plans rankings also listed the

Health First Health Plans’ commercial plan as the

second–highest ranked commercial plan in Florida,

behind the same smaller regional plan offered in the

Tallahassee area.

“It’s an honor to have received such exceptional

rankings,” said Health First Health Plans Chief

Executive Officer Dr. Peter Weiss. “The U.S. News

ratings are among the most rigorous in the nation, so to

be among their elite health–care plans is a testament to

our dedication to offer our customers a truly superior

product.”

Health First Health Plans, 11 years old, serves more

than 63,000 residents in Brevard and Indian River

counties. It was founded as part of Health First, a not–

for–profit family of health–care services that also

includes Cape Canaveral Hospital, Holmes Regional

Medical Center, Palm Bay Community Hospital, and

Health First Physicians. For more information, visit

www.healthfirsthealthplans.org or call 434–5665.

Topline Appliance teams up with Electrolux
Topline Appliance of Brevard has been selected to

carry the new Electrolux front–load washers and dryers.

Electrolux sells the “largest size residential washer and

dryer in the world.” These units will also wash and dry a

single load in 36 minutes, the company says. “This

unique partnership of size and speed makes this

laundry pair the most sought–after appliance this year,”

said Chris Barnas, general manager of Topline’s

Superstore in West Melbourne. For more information

on this brand, visit www.toplinesuperstore.netor go to

Topline’s locations in Cocoa, Merritt Island or West

Melbourne .

Rotary needs sponsors for meal program
The Rotary Club of Palm Bay is conducting its 17th

Holiday Meal Program, which benefits needy families in

Palm Bay. The goal is to provide 150 complete turkey

dinners during the Thanksgiving and Christmas

holidays. Area businesses and individuals who would

like to participate may donate $42 to have a dinner

delivered in their name. For more information about

this program, contact Leslie or Beverley Wiggins at

951–4354. Donations/checks may be sent to: Rotary

Club of Palm Bay, Holiday Meals, P. O. Box 060357,

Palm Bay, Fla., 32906–0357.

Designing Dream Homes

Space Planning
Selection of Finishes
Custom Furnishings
Outdoor Living Areas
Orientation of Home
Color Palette Choices
Accent Pieces & Artwork
Kitchen Cabinetry
Plumbing Fixtures
Window Treatments
Lighting & Moldings

Designers West Interiors
specializes in
complete custom residential homes
providing a full range of services.

Our goal is to provide
the homeowner with a custom,
personalized home they will enjoy!

Liz Harris, A.S.I.D.
Lic. #0001280    IB0000645    IB0000646

www.designerswestinteriors.com

733 North Drive, Suite A  � Melbourne
321-255-2904
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Goldblatt Group
new ad emailed

Dependable, Careful, Professional

We serve homeowners and trade professionals.
Joe Goldblatt, vp & gm

Designing Dream Homes

Space Planning
Selection of Finishes
Custom Furnishings
Outdoor Living Areas
Color Palette Choices
Accent Pieces & Artwork
Kitchen Cabinetry
Plumbing Fixtures
Window Treatments
Lighting & Electrical Designs
Moldings & Millwork Designs

Designers West Interiors
specializes in

complete custom residential homes
providing a full range of services.

Our goal is to provide
the homeowner with a custom,

personalized home they will enjoy!

Liz Harris, A.S.I.D.
Lic. #0001280    IB0000645    IB0000646

www.designerswestinteriors.com

733 North Drive, Suite A  � Melbourne

New Traditions Interiors

Photos by
Rob Downey or Bill Kilbourne

321-255-2904
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West Point graduate Phelps
is appointed Wuesthoff chair

Wuesthoff Health System Board of Directors recently

appointed Steven Phelps as its new chairperson. A

Wuesthoff board member since October 2001, Phelps is

a financial adviser in charge of the Central Florida

operations for Edward Jones.

A 1979 Rockledge High School graduate, Phelps

attended the U.S. Military Academy at West Point,

N.Y., earning a degree in business in 1983. After

graduation, he was on active duty in the U.S. Army

from 1983 to 1991, serving in Operation Desert Storm

as the 82nd Airborne Division liaison officer. Phelps

joined McDonnell–Douglas in 1991, before accepting a

position with Edward Jones in 1994.

“It is an absolute privilege to be part of an organiza-

tion which has such a long history in Brevard County

for serving those who need care,” said Phelps. “It is a

challenging time in health care, and I look forward to

assisting Wuesthoff in its mission of serving the

community through a ‘Loving–Care’ culture.”

His past positions include service with the board of

the Salvation Army, 4H Foundation, and the General

Pension Fund for the City of Rockledge.

A Rockledge resident, Phelps has been married for

24 years to his wife Debbie. They have two sons.

Community Chorus to tour Canada
The Brevard Chorale and Brevard Community

Chorus, sponsored by Brevard Community College,

have scheduled a joint concert tour of Canada during

July 2009. The nine–day tour will begin on July 6. Area

residents are invited to join the tour as singers or non–

singers. The trip is being organized by Cultural Tour

Consultants of Kalamazoo, Mich. The proposed tour will

include Montréal (participation in le Mondial Choral

Loto–Québec Choral Festival), Québec, and a two–day

whale–watching excursion to Tadoussac, which is North

America’s only fjord. All breakfasts and some dinners

will be included. Price includes air transportation from

Orlando and is based on double–occupancy. Although a

final price has not been set, the goal is not to exceed

$3,000, said Dr. Robert Lamb, conductor of the Brevard

Community Chorus and chairman of the BCC Fine Arts

Department. For more information, contact Dr. Lamb at

433–7629 or e–mail lambr@brevardcc.edu.

Women in Aerospace announces directors
Women in Aerospace has announced the selection of

five members to its board of directors. In addition to

selecting new members, the board also elected Debra

Facktor Lepore, of AirLaunch, as its 2009 chair and

Cindy Malawy, of The Boeing Co., as vice chair. The

newly approved board members are: Sandra Coleman,

director for NASA Exploration Programs, ATK Wash-

ington; William Gail, director of strategic development,

Public Sector Product Group, Microsoft Corp.;

Madhulika Guhathakurta; Suzanne Jenniches, vice

president and general manager, Government Systems

Division, Northrop Grumman Corp; and John Tylko,

vice president, Aurora Flight Sciences. Women in

Aerospace is a nonprofit organization dedicated to

expanding women’s opportunities for leadership and to

increasing their visibility within the aerospace commu-

nity. Any person who supports WIA’s mission and goals

is eligible for membership. For more details about the

organization, visit www.womeninaerospace.org .

Indian River Furniture

new ad emailed
#1 Chair 
  in Europe

Come See Why...
Stressless® living is the perfect 
combination of comfort, function 
and style. Our patented Plus™ system 
provides you with optimum head and 
lumbar support in any position, while 
the Gilde system keeps your body in 
perfect balance. Come in today and 
experience the unparalleled 
comfort of Stressless® furniture. 
You’ll see why Stressless® has 
earned the title,
The Innovators of Comfort™.

3200 South US 1 • ROCKLEDGE
636-4348

Mon - Fri 9 to 7 • Tue, Wed, Thu 9 to 6
Sat 10 to 6 • Sunday Noon to 5

Brevard’s

Complete Ekornes

Gallery!

Chairs, Sofas

Home Theaters 

& More!
www.ekornes.com

Hurry In for the Best Selection!

GET UP TO
$1,000 OFF*

Stressless® accessories when you buy 
two or more Stressless® seats.

Also, receive 10% off 
select sofa styles.

*See your sales associate for complete details.
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By Ken Datzman

As budget–conscious Americans begin their

holiday shopping, retailers around the nation

are planning their strategies, knowing that

savings and promotions will be the main

incentive for shoppers.

Clearly, consumers are saying, “All I want

for Christmas this year is value” and perhaps

something edible.

Locally, businessowners Gaylord and Jill

Aker of Downtown Produce Market & More

are seeing this trend as shoppers roll the carts

down the aisles of their gourmet–food store on

Ellis Road in Melbourne. Based on their store’s

performance this year, they are feeling upbeat

about the prospects for holiday sales on the

retail side of their business, which has seen

solid growth in 2008.

“We think it is going to a good, busy holiday

season for our store,” said Jill Aker, who runs

the family business with her husband Gaylord

and their two sons, Ian and Russell. “We

believe more consumers are going to give food

and wine for gifts this year, and not an item

that is going to sit on someone’s shelf and

collect dust.”

Downtown Produce is anticipating a surge

in sales the week of Thanksgiving, which kicks

off the traditional holiday–shopping schedule.

One trend in their favor is the growing

number of people who continue to entertain at

home throughout the holidays, as consumers

grapple with gasoline prices. Additionally, the

Nielsen Holiday Retail Forecast says that

necessities such as food items and gift cards for

groceries are expected to drive sales this

season. That bodes well for the Akers. Their

holiday sales strategy revolves around the

store’s sizeable inventory of unique food

products, gift cards, and gift baskets.

Targeting the individual consumer, Down-

town Produce Market & More last holiday

season introduced “build your own gift basket.”

It was a big success, said Gaylord Aker. “It sold

10 to 1 over the gift baskets that we put

together at the store. We quickly discovered

that people want to customize their gift

baskets with bottles of wine and other unique

food items from the store, so we’re offering the

‘build–a–basket’ again this year.”

Their 8,000–square retail store has one of

the largest selections of wine in the region,

with many bottles under $15. “People are

definitely price shopping. We see it. It seems to

me that consumers are interested in wines

priced in the $10 to $15 range,” said Jill Aker,

whose store also stocks a variety of imported

beers.

Gourmet–food retailer Downtown Produce Market & More sees
good holiday season on tap as more budget–conscious consumers
gravitate toward food, wine and gift baskets; retail side grows

“We have been able to increase our offerings

in that price range,” adds her husband. “We

are hitting the price range people can afford

and getting the best products that we can for

the consumer.”

Downtown Produce Market & More will

host a Holiday Wine–Tasting social for the

community on Friday, Nov. 21, and Saturday,

Nov. 22, from 11:30 a.m. to 5 p.m. The event

will feature “wine houses from around the

world.” Five dollars at the door buys you a wine

glass for tasting. Wine representatives from a

dozen or so companies will showcase their

brands, including Norman Vineyards, Hendry

Estates, and Clayhouse Vineyards. There will

be free food sampling, too.

The store will host the event again on

Friday, Dec. 19, and Saturday, Dec. 20, said

Jill Aker. “This is a great way to get customer

feedback on new wines we plan to carry as well

as our current selections.”

Their store sells a wide range of locally and

internationally grown produce, meats, pre-

pared foods, and canned and dried goods.

Downtown Produce Market & More carries

many ethnic and gourmet items including

artesian salts, grains, dried fruits and nuts,

oils, bread toppings, salsas, marinara sauces,

chutney, preserves, spice rubs, cheeses, and

barbecue and hot sauces.

In October, Gaylord and Jill Aker attended

the big Haddon House Products fall trade show

at the Borgata Hotel in Atlantic City, N.J.,

joining hundreds of gourmet–food retailers

from across the nation. Haddon House is a

specialty food distributor. The company

distributes more than 15,000 products,

representing over 1,000 brands, to retailers

nationwide.

Retail buyers who attend food shows, such

as the Akers, write orders for their stores. “We

purchased a lot of new items, everything from

Italian sauces to all–natural soft drinks,” said

Jill Aker. “There was a lot of buying activity

going on at the show and a lot of wheeling and

dealing. The vendors worked hard pushing

their new products.”

With Downtown Produce Market & More’s

“wholesale buying power, we are able to pass

some of the savings onto the customers. People

go out of their way to shop at our store, so we

try to make it worth their while,” Gaylord Aker

said.

Located at 7856 Ellis Road, their retail store

opened two and half years ago. The business

has cultivated a customer base. “We’re seeing a

lot of the same people shop in the store almost

every day, sometimes twice a day,” said

Gaylord Aker. “It’s really nice to build a

clientele that believes in you and continues to

support you. We feel like these customers are part of the Downtown

Produce Market & More family.”

Their retail business is up 10 percent over last year, with produce,

meat and wine sales posting gains. “Sales have increased in every area

of the store this year,” he said. “We feel like we are putting the right

products out there for our customers. Our product mix is constantly

evolving. It’s has been an experiment from the start.”

The store’s daily lunch buffet is seeing strong growth, too. “Our lunch

volume has tripled since we brought on Executive Chef Roberto

Traversa. He’s doing a phenomenal job and is very creative with the

menu,” Jill Aker said.

Downtown Produce Market & More employs 68 people. The business

has been able to retain its full staff during this challenging economic

cycle. “We haven’t eliminated one job. It has taken a collective team

effort to grow the retail business this year, with our two sons being very

much hands–on,” she said.

The wholesale end of the business is on track to finish the year “a

little bit ahead of 2007.” The cost of diesel fuel has greatly impacted the

business. “It’s been second to payroll in expenses,” said Jill Aker, whose

company is building its corporate–account relationships with businesses

in the surrounding counties.

Retail sales this year have been solid for businessowners Gaylord and Jill Aker of
Downtown Produce Market & More, at 7856 Ellis Road in Melbourne. They opened
their store two and half years ago and have gained a loyal customer base. The store
employs 68 people and the Akers have been able to retain the full team during this
challenging business cycle.

BBN photo — Adrienne B. Roth
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By Ken Datzman

MELBOURNE BEACH — General

contractor Tom Luce has been remodeling

homes in Brevard County for three decades.

His company has turned older houses into

award–winning remodeling projects, bringing

them up to date with new features, open floor

plans, and energy–efficient systems that have

helped to enrich a homeowner’s quality of life.

While his company has worked throughout

the county, Luce Custom Remodeling and

Design is especially noted for its extensive

portfolio of projects in the beach communities

of Brevard, where there are many aging

homes.

Here on pretty Sunset Boulevard, Luce

just finished remodeling a single–family

home. His company was on the job for seven

months. The two–story, 40–year–old home

was “totally rebuilt,” he said. “This family

wanted to live in a modern house with

modern amenities.”

“We had to strip out every wall in the home

and we replaced two–thirds of the flooring on

the second floor. On the first floor, we also did

extensive work, pouring six to eight inches of

concrete in the lower part of the house to

make it level with the other areas. And we put

in new windows and new doors throughout

the home,” said Luce, president and founder

of Luce Custom Remodeling and Design in

Melbourne.

The owners of the 4,000–square–foot

Melbourne Beach home wanted a classic–

looking house, “so the existing stucco mon-

strosity gave way to a new look with an open

floor plan downstairs,” said Luce, whose

company will mark its 32nd year in Brevard

in 2009, making it one of the oldest businesses

of its kind in the county.

The home’s structure, he said, needed a lot

of work. “The back part of the home was a

total loss. That’s a lot of area to lose. We really

pride ourselves on doing these types of

comprehensive renovation projects,” he said.

Luce Custom Remodeling and Design uses

as “many green features as possible” when it

does a home renovation. The features include

high–efficiency heating, ventilation and air–

conditioning systems, high–efficiency kitchen

appliances, energy–efficient windows, and

water–saving faucets and fixtures.

“We have been ‘green’ for 30 years,” said

Luce, a University of Virginia graduate, about

his company. “We try to have a low impact on

the environment whenever we remodel a

home. We try to use wood, and energy–

efficient windows and doors. Our company

Luce Custom Remodeling and Design set to enter its 32nd year of
business in Brevard in 2009; founder Tom Luce hopes for a market
rebound next year to help get his company back on growth track

has evolved with the new green trends that

have come into the marketplace, especially in

recent years.”

In October, The Port d’Hiver Bed &

Breakfast at 201 Ocean Ave. in Melbourne

Beach won a top award in the 27th annual

Building a More Beautiful Brevard contest. It

won in the Major Renovation Category for

South Brevard County. Luce Custom Remod-

eling and Design was the company that did

the extensive renovation for the project. There

were a total of 12 winners around the county.

“We’re really proud of the work we did there,”

Luce said.

Michael and Linda Rydson, Port d’Hiver

owners, remodeled two homes on the Ocean

Avenue property that were built in 1916. In

an earlier “BBN” article on Port d’Hiver, the

Rydsons said they selected Luce Custom

Remodeling and Design because “we wanted a

general contactor who could understand the

focus on the historical aspect and the care

that was needed to renovate the structures.”

When Luce’s company worked on Port

d’Hiver more than a year ago, the remodeling

industry was still growing. Over the years,

Luce Custom Remodeling and Design has

seen its business surge and slow, depending

upon the real–estate cycle. The current cycle

has cut into residential–remodeling spending

sharply in 2008, Luce says.

“It was a very good run for our company for

a lot of years. But 2008 has been our most

challenging year in this business. Last year at

this time we were getting five or six calls a

week to discuss remodeling projects. We’re

now getting five or six calls in two months,” he

said.

Because of the downturn, he’s had to cut

back on his work force. “It’s worse than the

1987 slowdown. I’ve taken on porch renova-

tions, which I haven’t done in 20 years.”

Looking to the future, Luce says he’s

optimistic. “Business will bounce back. It will

just take time. We may see some recovering

next year but I question how strong it will be

for the construction industry. There is still a

lot of ‘bad paper’ out there. You have to

resolve the ‘bad–paper’ issues first before

progress can be made.”

The weak economy and uncertainty in the

housing markets remain key hurdles for

remodelers. These firms have been particu-

larly hard hit by the housing downturn, as

homeowners are reluctant to take on major

improvements until the market shows

stability.

There are a few hopeful signs that the U.S.

may be nearing a cyclical low point for home–

improvement activity, according to Harvard’s

Joint Center for Housing Studies, which compiles the Leading Indicator

of Remodeling Activity each quarter. Existing home sales “appear to be

stabilizing” and interest rates for financing home improvements are

favorable,” the October report says.

The LIRA measures and projects only a portion of the U.S. home–

improvement market, namely spending by homeowners on property

improvements.

Though spending on home remodeling has pulled back this year,

Luce says “people are still willing to pay for top service and quality

construction.”

According to the National Association of Home Builders, the steep

decline in sales of new single–family homes should be coming to an end

in early 2009, leading the way for “tepid” improvement in new residen-

tial construction later that year.

The NAHB says the first half of 2009 should be helped by the $7,500

tax credit available for first–time homebuyers; legislative efforts to

address foreclosures; the continuation of affordable mortgage rates; and

the availability of fixed–rate mortgage financing through Fannie Mae,

Freddie Mac, the Federal Housing Administration, and the Depart-

ment of Veterans Affairs.

Tom Luce, president and founder of Luce Custom Remodeling and Design, says his
company is experiencing its first off year in a long time because of the weak economy
and uncertainly in the housing market but he is optimistic about 2009. His company
just completed a seven–month renovation of this home on Sunset Boulevard in
Melbourne Beach.

BBN photo — Adrienne B. Roth
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Holiday Tree Auction at Gift of Light
Register today to decorate a tree for the Holiday Tree Auction at the annual Gift of

Light event at Parrish Medical Center in Titusville. Visit www.titusville.org to

download a registration form. “Send the completed form to the Titusville Area

Chamber of Commerce and we’ll deliver a 6–foot–tall artificial tree to you,” said

Jennifer Robers, a communications specialist at the Chamber. “Then all you have to

do is bring your decorated tree to Parrish Medical Center before the Gift of Light

event on Dec 7.” Trees will be on display and donors will be recognized with signage

during Gift of Light. The trees will be auctioned off during the event. The proceeds

will benefit the Main Street PMC Project. For more details on the tree auction,

contact the Titusville Chamber at 267–3036.

Painters explore water’s edge at Suntree Café
The Suntree Café is showcasing the artwork of eight women painters. The café is

at 718 South Patrick Drive in Satellite Beach. The exhibit will be there until the end

of 2008. The women’s group is known as “Pieces of 8.” The group recently visited the

marsh–filled area of Spring Island, S.C. They spent a week outdoors on the island

painting the marshes. “We always enjoy having the work of the Pieces hang in our

restaurant,” said Donna McPhail, co–owner of Suntree Café. “We get a lot of interest

in everything they hang and our customers have fun discussing the paintings.” The

members of Pieces of 8 include Jini James, Carmen Beecher, Cindy Michaud,

Suzanne Peiffer, Carol Schiff, Denette Schweikert, Donna Vines and Mary Warnick.

Additional work of theirs may be seen at www.piecesof8.net.

Melbourne Light Parade seeks sponsors
The Melbourne Light Parade, a nonprofit organization, is accepting applications

for its 16th annual parade. The event is scheduled to take place at 6 p.m. on Dec. 13.

Interested parties can send an e–mail message to melbournelightparade@yahoo.com

for an application, or call Karen Harshaw at 255–1863. The Melbourne Light Parade

is also seeking sponsors for the parade. The number to call is 544–1777.

Sponsorships available for expo at Brevard Zoo
The Brevard Zoo in Viera will host an Earth–Friendly Transportation Expo from

9:30 a.m. to 4:30 p.m. on Thanksgiving weekend, Nov. 28 through Nov. 30. The event

will focus on promoting to the public the different modes of transportation available

today that either achieve greater energy efficiency, offer cleaner emissions, or use

alternative fuels. Several transportation–related companies in Brevard are sponsor-

ing the event. Lexus of Melbourne, Southeastern Honda and Toyota of Melbourne will

have vehicles on display all three days of the event. In addition to car dealers, Loon’s

Lagoon will be on hand to display its fuel–efficient scooters. Revolutions Cyclery will

display its line of bicycles. The American Automobile Association will participate by

providing information on how to improve the fuel economy of your existing vehicle.

Sponsors are donating the funds to Brevard Zoo’s conservation programs, which

provide grants to local wildlife preservation organizations, as well as conservation

projects on several continents including Africa and South America. This event will

provide funding for sea–turtle education and research, and for the oyster–reef

restoration project. For information on becoming a sponsor of the event, call 288–

2101. The expo is free of charge with zoo admission.

Pilots to host breakfast for Toys for Tots
Pilots at Merritt Island Airport will hold their annual pancake breakfast to benefit

the Marine Corps Reserve Toys for Tots campaign from 8 to 11 a.m. on Saturday, Dec.

6. Breakfast will be served at the Merritt Island Airport on South Courtney Parkway.

The breakfast will be held in the main hangar. Anyone bringing a new, unwrapped

toy will be served breakfast free of charge. At 11 a.m., the toys will be presented to

members of the Marine Corps Reserve. The toys collected will be distributed to needy

children in Brevard. For more information about the event, call Bobbi Lasher at 636–

5346. If you need toys for your children, call 635–9951 between 8 a.m. and 6 p.m., or

go to www.myspace.com/toysfortotsbrevardfl for more information.

Viera center to host Holiday Craft Night
Brevard County Parks and Recreation will host a special Holiday Craft Night on

Monday, Dec. 1, and Monday, Dec. 8, from 6:30 to 8 p.m. Children from 4 to 14 years

old are invited to attend a fun night making homemade presents for their parents,

grandparents, teachers, and friends at the Viera Regional Community Center. The

center is at 2300 Judge Fran Jamieson Way, inside the Viera Regional Park complex.

The $2–per–child fee includes crafts such as picture frames, reindeer, garland,

ornaments and candles. For more information or to register for the event, call the

Viera Regional Community Center at 433–4891.

BRPH

new ad emailed

From the Heart

new ad emailed
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Black and White Ball set Nov. 22
The Azan Shrine will sponsor a Black and White Ball on Saturday, Nov. 22, in the

Shriner Center at 1591 W. Eau Gallie Blvd., in Melbourne. The event gets under way

at 6 p.m. with a social hour. Dance and listening music will be provided by the 20–

piece Swingtime Jazz Band. The ball is open to the public. Admission is $25 per

person and tickets are available at the Shrine Center. Parties of eight people will

receive a reserved table upon full payment of $200. Call 259–5302 for ticket purchases

and further information.

Titusville Chamber holiday event set
The Titusville Area Chamber of Commerce will host a “Moonlight Madness

Holiday Shopping Extravaganza” from 6 to 10 p.m. on Friday, Dec. 5, in downtown

Titusville. The event will include the official lighting of the city’s Christmas tree at

Space View Park West. The Children’s Chorus of St. Teresa’s School will perform at

the event. Contact the Titusville Chamber at 267–3036 for more details on the

holiday function.

Humane Society seeks sponsors for annual event
The Central Brevard Humane Society and the Brevard County Parks and Recre-

ation will host the sixth annual “Paws in the Park — A Celebration of Dogs and Their

Best Friends” from 9 a.m. to 6 p.m. on Saturday, Dec. 6, at Wickham Park in

Melbourne. Sponsorship opportunities are available for individuals and businesses,

beginning at $100. This interactive pet fund–raiser will kick–off with a quarter–mile

“dog walk–a–thon” around Wickham Park’s Front Lake, led by the “Paws and

Stripes” program participants. People of all ages are encouraged to bring their four–

legged friends along during the walk, but an animal friend is not required for partici-

pation. The top three walkers with the most pledge dollars will receive a prize, and

the first 75 walkers with pledges of $20 or more receive a free “Paws in the Park” T–

shirt. Sponsorship forms for walkers are available at www.crittersavers.com or, at the

Humane Society shelter, 1020 Cox Road, in Cocoa. Proceeds from the event will

benefit the homeless animals in Brevard. For more information on becoming a

sponsor or participating in the walk–a–thon, contact the Central Brevard Humane

Society at 636–3343 or visit the online address above.

Brevard Museum to host exhibit Dec. 6
The Brevard Museum of History and Natural Science in Cocoa will host a grand

opening for “Home Sweet Home” from 6 to 9 p.m. on Dec. 6. The opening event is free

of charge. The exhibit opened for public viewing on Nov. 1. The exhibit features

antique furniture, clothing, household items, toys, collectibles and more. The exhibit

also includes an “authentic” 1912 Oldsmobile REO. The museum’s address is 2201

Michigan Ave. For more information about the event and regular admission prices,

call 632–1830 or send an e–mail message to bmhs.@brevardmuseum.org.

Family event at Port St. John Community Center
A “Season Spark–tacular” will be offered at Port St. John Community Center, 6650

Corto Road, on Saturday, Dec. 6, from 7 to 11 p.m. Participants will be able to enjoy a

campfire, hotdogs, hot chocolate, punch, and family activities. Participants are

encouraged to bring lawn chairs and blankets to ensure their comfort. Admission is $5

per person and includes refreshments. Children under 2 years old will be admitted

free of charge. The event is limited to 50 participants. This program is sponsored by

Brevard County Parks and Recreation Department. For further information, call 633–

1904.

‘Nutcracker’ scheduled Dec. 6–7 at King Center
Bolshoi Ballet stars Anastasia Babaeva and Denis Gronostayskiy will grace the

stage, performing the principal roles of “Clara” and the “Prince” in the Space Coast

Ballet’s “Nutcracker” Dec. 6 and 7 at the King Center for the Performing Arts in

Melbourne. Performances on Saturday are at 2 and 7 p.m., with Sunday’s show

scheduled for 2 p.m. They will be joined by international artists Maxim Bondar, Vitali

Metelskiy, Alex Kuxa and Dmitri Krivenko, performing in solo roles. Tickets may be

purchased by calling 242–2219 or visit www.kingcenter.com or

www.ticketmaster.com. For further information about the “Nutcracker,” call the

studio at 253–0544.

BSO to perform at Holiday on Ice
The Brevard Symphony Orchestra’s brass quintet will perform from 2 to 3 p.m. on

Sunday, Dec. 7, at Cocoa’s Holiday on Ice. The show is free of charge and will features

holiday classics. The event will be held at Cocoa Village Riverfront Park. Attendees

will be able to skate on the first outdoor ice rink in the area. For more information on

this event, call the City of Cocoa at 639–3500.
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For over 25 years we have proudly served the Melbourne and Viera-area investors. 
Now that we have joined forces with Wachovia Securities, we are still committed 
to putting the needs of our clients fi rst and are backed by the resources of the 
second-largest brokerage fi rm in the industry.*  

Our name may have changed, but our commitment to the Melbourne and 
Viera-area investors has not. 

A.G. EdwardsA.G. Edwards
Is Now Is Now 

WithWith Wachovia Wachovia  
WITH WACHOVIAShared Commitment

Wachovia Securities, LLC, Member SIPC, is a registered broker-dealer and a separate nonbank affi liate of Wachovia Corporation. ©2008 Wachovia Securities, LLC   [24778-v1-0538] A1231-0709 

Betts Silvernail
Financial Advisor
First VP-Investment Offi cer

Tom Bedor, CFP®
Financial Advisor

First VP-Investment Offi cer

7925 N. Wickham Road, Suite A • Viera, FL 32940
321-255-2330 • 877-255-3927
www.home.wachoviasecurities.com/O822

*Based on data compiled from both fi rms as listed in InvestmentNews, Dec. 17, 2007. 

Where are you taking
Where are you taking

your company?your company?Where are you taking
your company?

With conference facilities and plenty of fun 
activities, Andretti Thrill Park is the perfect place to host 
your next company outing. From a corporate meeting, company 
picnic or celebration of a job well done, Andretti Thrill Park can 
make your event a memorable one. No matter if you have 5 
employees or 500, we can accommodate your group, you can 

even reserve the whole park for your company to 
ensure that everyone has a 
great time. For more 
information or to make 
reservations, call us at 
(321) 956-6706.

For reservation information call (321) 956-6706 • 3960 S. Babcock St. Melbourne, FL 32901

www.andrettithrillpark.com  
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Seacoast collecting donations
for Ronald McDonald Charities

Seacoast National Bank branches in Viera and

Orlando will serve as collection sites for donations to

benefit Ronald McDonald House Charities of Central

Florida.

Recommended items for donation include travel–size

shampoo, toothpaste, hand sanitizer, mouthwash and

lotion, as well as various cleaning supplies, household

goods (shower liners, paper plates, garbage bags, etc.),

and gift certificates to grocery stores and other home

goods retailers such as Target, Wal–Mart, Lowe’s and

Home Depot. A comprehensive wish list will be posted

at participating Seacoast locations.

Donations can be dropped off during regular lobby

hours at five Seacoast locations now through Jan. 31.

Those who wish to contribute can visit

seacoastnational.com to find the nearest participating

branch in Brevard, Orange and Seminole counties.

“At Seacoast we feel strongly that families suffering

the strain of having a child in the hospital should have

all the comforts of home,” said Michael Jackson,

president of Seacoast National Bank in Central Florida.

“That’s why we fully support the work of Ronald

McDonald House Charities and are honored to be

working with such a wonderful organization.”

True Value announces recycling program
Ron Jenkin, general manager for Melbourne Beach

True Value Hardware, has announced that his store is

now a recycling center for rechargeable batteries and old

cellphones. “This is yet another service that we’re

offering to our customers. It’s a simple solution to a

common household problem of what to do with spent

rechargeable batteries for laptops, power tools, flash-

lights and even cellphones,” Jenkin said. To take

advantage of this free and environmentally responsible

program, bring your old rechargeable batteries or

cellphones to the store, in the Driftwood Plaza, at 3830

S. Highway A1A. “We’re always looking for innovative

ways to help our community and this new program

seems to fill a void. We’re also looking into environmen-

tally responsible ways to dispose of florescent light bulbs

and old paint products — saving our customers a long

drive to a disposal facility and preventing people from

simply discarding them in their trash,” Jenkin said. For

more information about the program, call Jenkin at

768–6525. The Web address is www.truevalue.com/

melbournebeach

Scott joins Wachovia Wealth Management
Edward Scott has joined Wachovia Wealth Manage-

ment as a vice president and relationship manager. His

office is at 685 S. Babcock St. in Melbourne. His office

phone is 327–1033, or send an e–mail message to

eddie.scott@wachovia.com. Scott will work closely with a

team of experienced specialists to offer services such as

private banking, financial planning, trust and estate

services, customized credit solutions, investment

management, tax planning, asset management and

insurance. Scott previously worked as senior vice

president for both JP Morgan and Washington Mutual.

He has 24 years experience in the financial–services

industry. Scott serves on the boards of Little League

Baseball and the Brevard Lacrosse Association. He and

his family live in Satellite Beach.
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Home Of The 200% Price Guarantee

Can you have
everything you want
in a refrigerator?
Liebherr brings its design and innovation to the 
36” size category with the new 2062 Series high 
performance refrigerators available in freestanding 
and integrated models.

Unique LED light columns and LED drawer lights 
illuminate 20 cubic feet of maximized storage 
capacity. The dual refrigeration system, with two 
separate variable speed compressors, provides 
superior and consistent cooling in the most energy 
efficient way possible.  And the elegant French 
door styling with double freezer drawers makes it 
a kitchen showpiece.

The answer is definitely 
YES.

GO GREEN ALL THE WAY
Packaging, production and waste removal sys-
tems also contribute to global warming. Liebherr 
is environmentally responsible at all levels of 
production. Reduced use of chemicals, solvents, 
and energy consumption using 100% recycled

" Building or Remodeling... 
We have the best contractor 

pricing in the state!"

Brevard’s Only 
Full Line Dealer

Can you have

everything you want

in a refrigerator?

Liebherr brings its design and innovation to
the 36" size category with the new 2062 Series
high performance refrigerators available in
freestanding and integrated models.

The answer is definately

YES.

GO GREEN ALLTHE WAY

Liebherr the GREENEST refrigerator
in the World.

The answer is defi nitely
YES.

993

www.ToplineSuperstore.net

3 Convenient Locations to Serve You!
SUPERSTORE

2730 W. NEW HAVEN, 
MELBOURNE 
(NEXT TO TARGET)

768-9700
MON.-SAT. 9AM-8PM • SUN. 12-5PM

OUTLET CENTER
 965 N. US1, 

COCOA
(1 MILE N. OF 520)

635-8700
MON.-FRI. 9AM-6PM • SAT. 9AM-3PM

BOUTIQUE
172 E. MERRITT ISLAND CAUSEWAY, 

MERRITT ISLAND
(ACROSS FROM OLIVE GARDEN)

456-5601
MON.-FRI. 9AM-7PM • SAT. 9AM-5PM

Topline

new ad emailed
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www.ToplineSuperstore.net
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“You wouldn’t go to a foot doctor to get brain surgery...
so why go to a cabinet or lumber store 

to buy appliances”

Brevard’s only place to shop for appliances!

12 Months

Manufactured Products!

Same 

As Cash

3 Locations
To Serve You

OUTLET CENTER
 965 N. US1, 

COCOA
(1 MILE N. OF 520)

635-8700
MON.-FRI. 9AM-6PM • SAT. 9AM-3PM

BOUTIQUE
172 E. MERRITT ISLAND CAUSEWAY, 

MERRITT ISLAND
(ACROSS FROM OLIVE GARDEN)

456-5601
MON.-SAT. 9AM-6PM

SUPERSTORE
2730 W. NEW HAVEN, 

MELBOURNE 
(NEXT TO TARGET)

768-9700
MON.-SAT. 9AM-7PM • SUN. 12PM-5PM 1

Up to 

$600 Off 
Select Maytag 

Kitchen Appliance 
Packages

Up to 

$600 Off 
Select Jenn-Air 

Kitchen Appliance 
Packages

Up to 

$600 Off 
Select Whirlpool 

Kitchen Appliance 
Packages

Up to 

$300 Off 
Select Amana 

Kitchen Appliance 
Packages
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RBC announces new card
rewards program, benefits

RALEIGH, N.C. — RBC Bank has announced a new

credit and check–card rewards program, offering

industry–leading enhanced benefits and special travel

options. RBC Bank has implemented the new card–

rewards program that will offer RBC Bank’s business

and consumer credit and check–card clients an ex-

panded opportunity to earn free rewards.

“As the marketplace is changing, we have set our

sights high,” said Vickie Van Meir, director, RBC Bank

Retail and Business Cards. “The fact that we are able to

enhance our rewards program for our clients despite the

tough economic times shows that RBC Bank is in

business with great strength and stability.”

The new program “leads the market with its impres-

sive travel rewards,” she said. “What sets RBC Rewards

apart from other banks’ rewards programs? There are

no restrictions or blackout dates on redeeming points for

travel when a client redeems via the new ‘My Way

Rewards’ travel option.”

In addition, RBC Rewards will offer travel gift cards

and will continue to offer its full–service travel–agency

redemption option, she said.

Key enhancements to the program also include

higher return for RBC Bank clients and points pooling.

Clients will earn more points per dollars charged on

their cards and have the option to share points with

friends and family by pooling from multiple credit and

check cards. The pooling concept, which also allows

clients to combine points earned from their own credit

and checking accounts, will enable members to earn

points more aggressively and achieve large rewards

faster, she said.

Current RBC Bank cardholders will maintain all

points previously earned in the RBC Rewards program,

which will be combined with any future points earned

through the newly enhanced program.

Farmers host Grape Escape party
Health First Grape Escape Honorary Chairs Phil

and Jeanne Farmer recently hosted the 2008 Grape

Escape sponsors at their Indialantic home. The event

was catered by Creative Catering by the Farina’s. More

than 150 sponsors attended the function. The 2008

Grape Escape raised more than $300,000 for Health

First’s cardiac services. Grape Escape VII was chaired

by Dick Beagley. The underwriting chairs were Myra

Haley and Darcia Jones Francey. Grape Escape 2009 is

set for Oct. 24 and Dick Beagley has agreed to chair the

event. Among those attending the sponsor party were:

Mike and Gwen Means, Larry and Jan Garrison, Dick

and Gail Beagley, Dr. Larry and Cindy Bishop, Dr.

Gopal and Nina Gadodia, Shay and Monica Rowe,

Walter and Dottie Gatti, Chuck Clemente and Robin

Krasny, Russell Holmes, Tim and Mary Dwight, Byran

and Judy Roub, John and Darcia Francey, Dr. Ruben

and Rita Moreno, Mark and Kim Mikolajczyk, Dr.

Norberto and Fe Schechtmann, Nick and Diane

Heldreth, Fred and Virginia Sandor, Dr. Tony and Sara

Catanese, Dan and Judy Gizinski, Rich and Susan

Stevens, Phil and Pam Nohrr, Chris Johnson and Dr.

Nani Golden, Dr. Joe and Susan Collins, Joe and Pennie

DiPrima, Bobbie Dyer and Tom Demcheck, Dr. Steve

and Connie Feldman, Harry and Wendy Brandnon, and

Cynthia Paul.
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WW“Journey to the 
North Pole”

“Journey to the
North Pole”

Junior League of South Brevard, Inc.
presents the 

24TH Annual Festival of Trees

All proceeds from this event will benefit the Junior League of South Brevard, Inc. (JLSB) and the 
many valuable community projects it supports.   For 42 years, JLSB has been committed to promoting 
voluntarism, improving the community and developing the potential of women.
A COPY OF THE OFFICIAL REGISTRATION AND FINANCIAL INFORMATION MAY BE OBTAINED FROM THE DIVISION 
OF CONSUMER SERVICES BY CALLING 1-888-435-7352 WITHIN THE STATE.  REGISTRATION DOES NOT IMPLY 
ENDORSEMENT, APPROVAL OR RECOMMENDATION BY THE STATE.  THE REGISTRATION NUMBER FOR THE JUNIOR 
LEAGUE OF SOUTH BREVARD INC. IS SC-00169.  NO PROFESSIONAL SOLICITORS ARE RETAINED IN THE FUNDRAISING 
ACTIVITIES OF THE JUNIOR LEAGUE OF SOUTH BREVARD, INC.

Special Thanks to:

For more information call 321.676.5798 
or visit www.jlsb.net

Saturday, 
November 22, 2008
10:00 AM – 4:00 PM

Sunday, 
November 23, 2008

Noon – 5:00 PM

King Center for the 
Performing Arts

Melbourne

$8 per Adult
$6 per Senior Citizen
$4 per child (3-12)

Children 2 and under –FREE

FESTIVAL EVENTS
Decorated Trees of All Sizes

Pictures with Santa

Merry Marketplace

Rudolph’s Review

Entertainment Stage

Reindeer Games Children’s Area

Santa’s Chances Drawings
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“will be temporary and targeted at people who will spend the money and won’t add to

our long–term deficit.” He prefers “giving the money to states that would otherwise

have to cut back on public services” or using it to extend unemployment benefits.

l Help housing.

Experts agree the economy won’t recover until housing bottoms out, but disagree

on the extent to which government should intervene in the process.

“A political decision has been made that we are going to help homeowners,” said

Adam Lerrick, an economics professor at Carnegie Mellon University. “All (of the

proposals) have shortcomings. In many cases, you are rewarding people for bad

decisions. If you are a person who bought a house and paid a mortgage even though it

declined in value, you’re a loser in this process.”

If this process halts the decline in housing prices, some good will come of it. But

banking consultant Bert Ely says, “I worry that these interventions will prolong the

problem. It’s better to let it run its course. A lot of people would be better off renting a

house and paying even less than they would on a modified mortgage.”

l Rehab financial services.

“We need to emerge from this crisis with a financial–services industry that looks

very different,” says Barbara Roper, director of investor protection for the Consumer

Federation of America.

The industry had been “making money by making loans, then tearing them up into

pieces, putting them back together, insuring them and charging fees. You need to get

back to a financial system that supports productive activity — real businesses making

real jobs creating real products. Maybe the industry won’t make quite as much as it

did in recent years, but those profits proved to be fairly ephemeral,” she says.

Ely agrees that financial regulation needs an overhaul but warns “there is a

tremendous opportunity there to screw it up. That is going to be one of the major

challenges of the new administration: doing it right.”

l Think long term.

Alan Auerbach, an economics professor at the University of California Berkeley,

says it sounds ironic, but the first thing he wants the new president to do is talk about

“long–term fiscal responsibility.”

The deficit this year could reach $1 trillion. “It will be important to signal a return

to fiscal responsibility,” he says. If we don’t, interest rates will soar.

Burman agrees. “If we keep on borrowing and the debt grows faster than the

economy, over 5, 10 or 15 years we are going to go bankrupt as a country. At that

point, you won’t be able to borrow money to get us out of the financial crisis that

results. “I want the next president to talk to the public like they are not morons. I

want him to say, ‘I’m going to tell you the truth. We can’t have lower taxes and more

government spending (without) hurting our children and grandchildren.’”

Economy
Continued from page 1

Symetrics Industries of Melbourne has won Manufacturer of the Year in its second

year of competition. The announcement was made during the awards dinner as part

of Florida’s fifth annual Manufacturers Summit held on Nov. 5 and 6 at the Omni

Hotel in Jacksonville by the Manufacturer’s Association of Florida.

Florida manufacturers competed against each other by class based on number of

employees. Symetrics won in the “small” manufacturer category.

Each company was judged on leadership, strategic planning, measurement,

analysis, knowledge management, work–force focus, and process management.

Each nominee submitted information to MAF on how they met the criteria. Their

applications were reviewed, they were interviewed by a panel of judges, and site visits

were made. A group of finalists was chosen and winners were picked from the

finalists. Finalists in the competition by category were:

l Large Manufacturer: Lockheed Martin Missiles and Fire Control — Orlando;

Lockheed Martin Missiles and Fire Control — Ocala; Arizona Chemical; and B/E

Aerospace Inc.

l Medium Manufacturer: United Space Alliance LLC; Hoerbiger Corp. of America

Inc.; Mitsubishi Power Systems Americas Inc.; and Gerdau Ameristeel Jacksonville

Steel Mill.

l Small Manufacturer: Symetrics Industries; Bolton Medical, Inc.; Hoover Pumping

Systems; and ABB Inc.

The winners of the Manufacturer of the Year Awards were: Lockheed Martin

Missiles and Fire Control — Ocala; Hoerbiger Corp. of America Inc.; and Symetrics

Industries.

Manufacturer of Year goes to Symetrics

Junior League
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Center at Suntree

new ad emailed
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Please make an online pledge to our 
Community Campaign - visit www.uwbrevard.org

WITH YOUR HELP
WE CAN CREATE
OPPORTUNITIES AND

INSPIRE HOPE
FOR THOSE IN NEED.

GIVE. ADVOCATE. VOLUNTEER.

LIVE UNITED
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Doctors and
Medical Professionals,
REDUCE YOUR COMMUTE!
Don’t spend all day on the road making
your rounds! Move to Nasa Palms
Professional Center.
The excellent location on W. Nasa Blvd.
halfway between Holmes and Wuesthoff
Hospitals in Melbourne means you’re
just five minutes away—no matter
where you are! 1,500—6,000 SF is
available for immediate build out with
plenty of parking for medical use, and it’s
right outside your window rather than
across the street!

Do you live in Suntree or Viera and would
like to work closer to home? Move to
Spyglass Plaza— a prime location on
Spyglass Hill Road just minutes from the
Health First complex underway on
Wickham Road. 2,500—10,000 SF is
available for immediate build out with
parking for medical use.

Some see land

We see possibilities

Newton Land Development, Inc.
152 N. Harbor City Blvd., Ste 200 �  Melbourne, FL 32935

321-751-6850
www.NewtonLand.com
Info@NewtonLand.com

FOR SALE OR LEASE—
ASK ABOUT NEW BUILD OUT INCENTIVES!

 DOWNTOWN PRODUCE 
 MARKET & MORE

 7856 Ellis Road
 Melbourne, FL 32904

 321-308-0275 321-308-0275 Mon.-Sat. 9:00am to 6:00pm
 Sunday  Closed

 EAU GALLIE

 192

 W
ICKHAM

 US1

 JOHN RHODES

 ELLIS

 Holiday Wine Tasting
 Friday, Nov. 21st & Saturday, Nov. 22nd  •  11:30-5pm

 Featuring Wine Houses from Around the World

 Pick Your Wines for 
 the Holiday Season

 Free Food Sampling

 $ 5  
 at the Door 

 Buys You a 
 Glass for Tasting

 Representative   Wine House Representative   Wine House
 Brian Morey  Schug Estate Brian Morey  Schug Estate
 Alan Krasish  Moselland Arsvitis Alan Krasish  Moselland Arsvitis
 Dan Nelson  Norman Vineyards Dan Nelson  Norman Vineyards
 Gene Zimmerman  Clayhouse Vineyards Gene Zimmerman  Clayhouse Vineyards
 Gregg Perkins  Mulderbosch/Indaba Gregg Perkins  Mulderbosch/Indaba
 Kyle Green  Cesari Estates Kyle Green  Cesari Estates
 David Pratt  Firestone Vineyard David Pratt  Firestone Vineyard
 Troy Sartor  McManis Family  Troy Sartor  McManis Family 

   Vineyard   Vineyard
 Shana Hale  Hendry Estates Shana Hale  Hendry Estates
 Rob Chase  Wishing Tree Rob Chase  Wishing Tree
 Mary Jacob  Heidsiek/ Mary Jacob  Heidsiek/

   Louis Perdrier   Louis Perdrier
 Peter Freeman  Rudi Wiest Selection s  / Peter Freeman  Rudi Wiest Selection s  /
     Kermit Lynch     Kermit Lynch

 31
07

80

 SPECIALS
 for Downtown Produce
 Week of Nov. 17th
 New York Strip Steaks 

 (USDA Choice) . . . $5.68 lb.
 Flank Steak . . . . . . . $3.89 lb.
 Beef Short Ribs .  . $3.97 lb.
 Whole Boneless Pork Loins
 (6 lb average) . . . . $2.09 lb.
 King Crab Legs . . . $9.95 lb.
 Yellow Squash . . . 77¢ lb.
 Green Cabbage .  . 26¢ lb.
 Hass Avocados . . .
 69¢ each or 6 for $4.00
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single–family cottage homes and apartment–style villas,

in a gated community with around–the–clock security.

The community is being developed so residents can “age

in place.”

Catherine Joyce’s company, Contract Design

Associates in Greensboro, N.C., is the interior–design

manager for Watersong. Her business has been involved

with senior–living design since 1990, slicing a market

niche that continues to grow. “Our firm designs all types

of projects for the aging population, from complete

continuing–care retirement communities like

Watersong to assisted–living facilities, nursing homes,

and Alzheimer’s facilities,” Joyce said.

Alzheimer’s care is offered on the campuses of Senior

Living Communities. “Alzheimer’s design always

presents a challenge because the materials selected

must not only meet certain standards but also provide a

home–like environment for the residents,” Joyce said.

“We try to use furniture and materials that encourage

memory stimulation yet provide a quiet backdrop for

activities that enhance the resident’s life.”

Contract Design Associates has worked with Senior

Living Communities for more than 12 years, she said.

Her firm has completed projects in New York, North

Carolina, South Carolina and Florida. “We are currently

working on two other campuses like Watersong,

Brightwater in Myrtle Beach, S.C., and Abingdon in

Port St. Lucie. We also designed The Lakes at Point

West in Vero Beach.”

Senior Living Communities develops and operates

facilities in Florida, North Carolina, and South Caro-

lina. The company is building communities that retirees

are embracing in growing numbers.

Joyce’s business has yet to feel the effects of a slow

economy. “We are very lucky in that regard. With the

aging of America, we have to be very creative in coming

up with designs that suit our active seniors. Developers

such as Senior Living Communities provide a new style

of living for this active population. Each community has

a wellness center with indoor and outdoor pools,

exercise areas, and a beautifully landscape campus that

encourages residents to be active and independent,” she

said.

The Watersong villa floor plans range from 883 to

1,410 square feet. The villas have full–size appliances,

which are maintained by the Watersong staff. Floor

plans for the single–family cottage homes range from

1,669 to 2,489 square feet. Watersong offers dozens of

options for residents to customize their homes.

Senior Living Communities’ retirement campuses

are carefully planned with residents’ current and future

needs in mind, said Burgess. The wellness center at

Watersong, for example, uses a “holistic approach” to

maintain and improve members’ current levels of

physical, mental, social and spiritual health. The 4,000–

square–foot, cutting–edge wellness center will offer a

full slate of activities when it opens.

“A centerpiece of our communities is the wellness

program,” said Burgess, who joined Senior Living

Communities two years from giant CNL Retirement

Corp., a real–estate investment trust. “It’s an important

part of our business model. We’ve partnered with Wake

Forest University to create an exceptional wellness

program whose goal is to improve residents’ quality and

length of life.”

If a resident needs therapy, it’s available within the

Watersong community, he said. “If they want to exercise

in an indoor pool, which is what a lot of seniors like to do

because it’s easier on their joints, it’s right there on

campus. We have a full–time wellness director on site.

Our slogan is ‘Live Long, Live Well, Live.’ In order to

live long, you have to take care of yourself. So we try to

encourage residents to take advantage of Watersong’s

wellness component. We want the residents to live a

long time and to live independently. That’s the ultimate

goal,” said Burgess, a graduate of Clemson University

with a bachelor’s degree in construction management.

The grand clubhouse is the focal point of independent

life at Watersong. The 23,000–square–foot facility has a

full–service restaurant and bar, an Internet café, a

library, and a public living room. Following dinner,

residents can watch a movie in the game and media

room, or enjoy their favorite novel in a plush and

comfortable library.

Contract Design Associates used a “light and bright”

color palette throughout the Watersong buildings. “A

rich–patterned carpet greets residents from the grand

central hall in the clubhouse and flows into an elegantly

appointed formal dining room,” said Joyce.

Senior Living Communities prides itself on its dining

services, said Burgess. Nutritious meals are served

three times a day. “We want to make sure our dining

services are ‘over the top.’ The food variety is a key focus

of the community. Residents are not limited to the

‘special of the day.’ They can order from a menu that

features a large section of items.”

Sales at Watersong are faring well, with 45 units

sold, said Lockhart. Housing prices at Watersong run

from $318,000 to $450,000. “Our youngest resident is 67

and our oldest is 95. And we have more couples than we

do singles at this point.”

Residents pay a one–time equity–investment fee to

become members of Watersong, a project that is being

developed in phases. “The residents are buying into a

lifestyle at Watersong,” Lockhart said. “And there is no

upkeep, we maintain everything for them.”

Senior Living Communities’ projects are funded

through Health Care Real Estate Investment Trust

Inc., said Burgess. The Toledo, Ohio, public company

invests across the full spectrum of senior housing and

health–care real estate, including independent living

and continuing–care retirement communities, assisted–

living facilities, skilled–nursing facilities, hospitals, and

medical–office buildings.

Health Care REIT’s diversified portfolio consists of

more than 600 properties. The company is listed on the

New York Stock Exchange.

Junior League

Festival of Trees

Sunday, Dec. 7, 2008 at 
 the KIWI Tennis Club
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O N E  O F  A M E R I C A ’ S  F I N E S T  H E A L I N G  E N V I R O N M E N T S®

Benefiting The Health Village 
at Main Street PMC

Schedule of Events
Photos with Santa & Mrs. Claus • Horse Drawn Carriage Rides 

Mike and Mindy from Lite Rock 99.1
Crafts, Games, Prizes and Refreshments

Meet Live Reindeer • Performances by the “The Mistletones”
Brevard Symphony Orchestra Brass Quintet 

Community Performers
Radio Disney AM 990 Road Crew Tree Lighting at 6 pm

Sunday, December 7, 2008
3 pm to 6 pm

Join us as we honor the past 
and celebrate the future with the 
Gift of Light. You and your family 
will experience a truly spectacular 

holiday gathering filled with 
good friends, good tidings 

and much more. 

Everyone is welcome. 
A very special 50-foot holiday tree, 

courtesy of the Parrish Medical 
Center Auxiliary, will be lit.

With a $35 donation you can 
buy a light on the tree to honor 

a loved one, or for $100 
you can buy a light on the star. 

All proceeds benefit the Health Village 
at Main Street PMC. 

Come join us for an ole fashioned
holiday celebration.

A community event sponsored by

Parrish Medical Center Auxiliary

and Jess Parrish Medical Foundation


