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By Ken Datzman

VIERA — This year has been one of

the most challenging times in decades for

nonprofit organizations because of the

roiling economy, job cuts at businesses,

and a wobbly stock market.

Charitable giving is impacted by

economic slowdowns, as one might

expect. The result is dwindling volunteer

resources for many nonprofit entities.

This means a call to action for busi-

nesses.

“A lot of nonprofit organizations in the

region are struggling and really need

financial contributions and volunteers,”

said John Hopkins, a founder and

partner with Berman Hopkins Wright &

LaHam, CPAs and Associates. “This is a

great time of the year, the holiday

season, to reach out to them. The need

for volunteers is heightened by the

economic downturn.”

Berman Hopkins has a long tradition

of community service. The firm’s part-

ners and associates are hands–on in the

community providing their support at

Berman Hopkins sees
community service as
key part of its mission

many events and volunteering through-

out the county at dozens of charitable

organizations. The company also donates

thousands of dollars to local charities on

an annual basis, as part of its internal

core value of caring.

Berman Hopkins implemented a

community–service volunteer program

years ago and has seen it grow into a big

success. The company encourages and

supports associates who contribute their

time and energy to charities and non-

profit community–service organizations.

The firm is a “committed corporate

citizen,” striving to strengthen and

improve local communities by supporting

many educational, environmental, and

humanitarian groups throughout the

county, said Berman Hopkins partner

Ross Whitley.

To Berman Hopkins, “public account-

ing” takes on a dual meaning. The

community–at–large, the public, has

been a centerpiece of the firm’s success

and its ability to grow from a few

accountants to a team of more than 80

Melbourne–based Berman Hopkins Wright & LaHam, a 50–year–old CPA firm, takes pride in its
extensive community–service involvement through financial donations and its force of volunteers.
From left, team members are: Steven Bierbrunner, John Hopkins, Alacia Wilson and Ross Whitley.
They are at their corporate office on Spyglass Hill Road.

BBN photo — Adrienne B. Roth

The best video games for a tight Christmas
By Joshua Gillin
Scripps Howard Service

This is possibly one of the greatest

seasons ever for gamers, with tons of

great new stuff crowding the shelves, but

wallets and purses are light on cash this

year. So what are the absolute must–

haves?

Try these standouts:

l XBox 360

The name of the game is cooperation

in “Left 4 Dead,” Valve’s four–player

zombie apocalypse nightmare. Gathering

three buddies to try to escape the flesh–

eating hordes is frantic, confusing and

exhilarating, just like a fake doomsday

scenario should be. Also an Xbox

exclusive is “Gears of War 2,” the sequel

to Epic’s legendary run and gun. Its

over–the–top action is matched only by

its addictiveness (and is way better than

the PS3 wannabe “Resistance 2”).

l PlayStation 3

If you’re looking for exclusive co–op

play, Sony scored a bull’s–eye with “Little

Big Planet.” Long touted as the next big

IP, the level–creating new kid on the

block is fun enough that everyone will

want to play. Plus, those little Sackboys

are adorable. And don’t forget “Metal

Gear Solid 4: Guns of the Patriots,” the

biggest and best installment in the saga

of Solid Snake. Its release way back in

June kept the PS3’s nose above the

waterline all year.

l Both platforms

Also, both platforms support two of

my favorites of ‘08: EA’s “Mirror’s Edge”

is a parkour–inspired free–running FPS

that offers an innovative new way to

play. EA’s “Dead Space” is everything

great about the “Resident Evil” series,

but set on a decaying spacecraft.

l Wii

There’s precious little new for the Wii

this season, but “Wii Fit” is a winner.

Using a pressure–sensitive board to

emulate soccer headers, Hula Hoops and

yoga mats is something everyone can

find time to enjoy. Minigame collection

“Rayman Raving Rabbids TV Party” will

keep the kids busy, too. Otherwise, pick

up something with “Mario” in the title, if

you don’t already have it, or give “Wii

Points” for downloads, because pickings

are slim.
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MTN Advertising expands its
operations in Satellite Beach

SATELLITE BEACH — MTN Advertising has been

receiving an obvious increase in attention. Ironically,

the talk is contributed to architecture rather than

advertising.

Nearly double its former size, the company has

expanded Satellite Beach’s first building to feature a

studio–style second story, complete with a balcony, half

bath and a sound system. The entire creative depart-

ment “happily made the move up,” said Walter Wood,

president of MTN.

Contracted, designed and built by Certified Building

Corp. of Melbourne Beach, construction began in mid–

September and was completed in early November,

exceeding time projections, Wood said.

The agency completed its new look with a metal roof,

paint job, landscaping and patio hammock. Wood says

he is “thrilled to expand his nearly 22–year–old busi-

ness while promoting new growth and adding signifi-

cant value” to the surrounding South Patrick Drive

neighborhoods.

“We are extremely happy,” he said. “The building

went up fast, turned out remarkable and embodies the

atmosphere of a modern advertising agency. You can

undoubtedly sense a different creative energy, and all

but feel ideas happening. It’s really good for the com-

pany and good for the community.”

The MTN staff of six people, which maintained

“business as usual during the construction phase, now

enjoys vaulted ceilings, beachside breezes, a river view

and congratulatory honks from passing traffic.”

MTN Advertising provides marketing services to

large and small businesses, nationally and locally. The

agency offers services in marketing communications,

Web–site development, broadcast production,

copywriting, and strategic–media placement.

For more information about the firm’s services,

contact Jenna Bernardo at 779–1010 or send an e–mail

message to jenna@mtninc.com.

Downtown Produce ‘Wine–Tasting’ set
Downtown Produce Market & More in Melbourne

will host a “Holiday Wine–Tasting Showcase” from

11:30 a.m. to 5 p.m. on Friday, Dec. 19, and Saturday,

Dec. 20. The store is at 7856 Ellis Road. The event, open

to the public, will feature wines from around the world.

Five–dollars at the door buys you a wine glass for

tasting. Wine representatives from many different

companies will showcase their brands to the public.

“This is a great way to get customer feedback on new

wines we plan to carry as well as comments on our

current selection,” said Jill Aker, owner of Downtown

Produce Market & More. The 8,000–square–foot retail

store has one of the largest selections of wine in the

region, with many bottles priced under $15. At the

event, a number of door prizes will be given away. A

grand prize is valued at $500. Downtown Produce

Market & More’s telephone number is 308–0275.

B&N to host reading club Jan. 10
Barnes & Noble in West Melbourne will host

“American Girls,” a popular reading and craft club, at

10 a.m. on Saturday, Jan. 10. The store is at 1955 W.

New Haven Ave. The reservation deadline is Jan. 7 and

the number to call is 726–8871.
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To learn more, visit your local BB&T Financial Center, call 1-866-238-2420 
or visit BBT.com/merchantoffer today.

BB&T Merchant Services.
What’s in it for you? Everything.

* Must activate within 60 days of account opening. ** Subject to credit approval. Offer valid for clients with Visa/MasterCard/aggregate annual sales of less 
than $2.5 million. Two months of current provider statements required. BB&T Merchant Services is a division of BB&T Financial, FSB, a subsidiary of BB&T 
Corporation. Member FDIC. All rights reserved. ©2008 BB&T.

BB&T MERCHANT SERVICES

Next-day funding of Visa® and 
MasterCard® transactions

Acceptance of debit and credit cards, 
including Visa, MasterCard,
American Express® and Discover®

$100 off new terminal–or reprogram 
an existing terminal free

$25 free to you for activating a 
merchant services account*

Right now, when you open any new BB&T 

Merchant Services account, we’ll match or beat 

your current merchant processing discount rate**.

Our suite of services can help increase sales, 

increase customer transactions, increase the 

average ticket amount, and streamline processes. 

Don’t settle for less. Get everything with BB&T.

B A N K I N G   I N S U R A N C E   I N V E S T M E N T S

      “MORTGAGE MONEY”

 777-3232
“Brevard’s most referred lender since 1981”

PUT YOURSELF IN OUR PLACE
OFFICE & RETAIL SPACE
LOCATED IN PALM BAY
AND MELBOURNE

725-1240
For more information
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By Tom Nordlie

Competition for resources can cause animal species

in an ecological community to evolve away from each

other, becoming less similar — but University of Florida

research shows that sometimes mutual benefit causes

just the opposite.

Case in point: South American butterflies that

discourage predators by advertising the message “we all

taste bad” via similar, conspicuous color patterns.

A study published in the journal “PLoS Biology”

shows that groups of butterfly species in the subfamily

Ithomiinae evolved to share not only color patterns, but

also preferences for habitat, including the places they

fly, court and rest.

Both factors probably reduce the risk of being eaten,

said Keith Willmott, one of the paper’s authors and an

affiliate assistant professor with UF’s entomology and

nematology department, part of the Institute of Food

and Agricultural Sciences.

For example, Willmott says, if four bad–tasting

butterfly species live in one area but they all look

different, then theoretically every local insect–eating

bird will have to kill an individual from each species

before realizing that all four taste bad.

“Each time, the bird decides ‘I won’t do that again’

but it kills four butterflies as it learns,” said Willmott,

also the assistant curator of Lepidoptera with the

Florida Museum of Natural History.

If, instead, the butterflies have evolved to share a

common wing pattern, each bird may only need to eat a

single individual before learning to avoid all four

species, thus reducing the likelihood of attack for all

individuals.

By sharing the same habitat, the butterflies improve

their chances of educating predators quickly, because

predators tend to forage in specific habitats.

The notion that mutual benefit can be a powerful

evolutionary force isn’t new, but scientists are now

reassessing just how prevalent it may be, said Marianne

Elias, the paper’s first author and a postdoctoral

associate with the University of Edinburgh in Scotland.

“Positive interactions actually happen quite a lot in

various organisms,” Elias said.

For example, mammals or birds sometimes form

mixed–species groups for better protection from

predators and increased foraging efficiency, she said.

Some flowering plants have evolved to look similar and

bloom simultaneously, to maximize the chances of

attracting animals that will pollinate them.

The researchers studied a diverse community of

ithomiine butterflies in lowland Ecuadorian rainforest,

recording the insects’ habitat use and behavior.

The study broke new ground by using genetic

analysis to show that the similarities in appearance and

behavior were not just due to common ancestry.

Instead, natural selection has driven unrelated species

to converge in both their wing patterns and the places

that they favor — shady areas or sunny, valleys or

ridges, treetops or the forest floor.

Upcoming research will investigate populations on a

larger geographic scale, to see if look–alike species

generally occur together across regions. If so, it would

strengthen the notion that mutual benefit has been an

important force in the evolution of these species.

Another project will be aimed at clarifying the role

played by competition among members of the subfamily

Ithomiinae, which includes about 370 species with a

collective range reaching from the southwestern United

States to Argentina.

The UF research is impressive because it helps

illustrate the role that mutual benefit plays in structur-

ing an ecological community, said James Mallet, a

professor of biological diversity with University College

London and a leading expert on ithomiine butterflies.

Scientists debate whether ecological communities are

made up of random groups of species, or if communities

are structured by interactions between species, such as

predation, competition and mutual benefit. The UF

paper shows that positive interactions among species

can indeed have a significant effect in structuring

communities, Mallet said.

Other authors of the paper include Zachariah

Gompert of the University of Wyoming’s botany

department and Chris Jiggins of the University of

Cambridge’s zoology department.

Evolution causes bad–tasting butterflies to share their habitat

Rockledge High School graduate named NASA student ambassador
Edward Schwieterman, a junior majoring in as-

tronomy and astrophysics at Florida Institute of

Technology, has been selected as a student ambassador

for the NASA International Year of Astronomy (NASA

IYA) program. With the award Schwieterman will

receive up to $2,500.

He earned the award through his academic creden-

tials and for an essay he wrote about how he might

“spread the excitement of NASA’s astronomical discov-

eries within his local community and beyond.” A major

responsibility of the selected ambassadors is to encour-

age undergraduate and graduate students to participate

in NASA IYA activities and to help generate enthusi-

asm for NASA’s scientific discoveries in astronomy.

Schwieterman distinguished himself this fall by

earning a Universities Space Research Association

Education Scholarship. Additionally, at the university’s

Honors Convocation in spring 2008, he was named the

university’s overall Outstanding Junior.

He has conducted undergraduate research under

Florida Tech Assistant Professor Niescja Turner,

studying geomagnetic storms and magnetospheric

physics. He also has been a volunteer coach for the

Brevard County Collaborative High School Science

Bowl team the past two years.

A 2006 graduate of Rockledge High School,

Schwieterman resides in Viera. He is one of 52 students

selected to become NASA IYA Ambassadors this year.

Annie Liebovitz exhibit set for Brevard Art Museum
Recognizable cultural icons and ordinary women will transfix audiences when the exhibition “Annie Leibovitz:

Women” graces the galleries of the Brevard Art Museum from Jan. 10 through March 8. She is a world–famous

photographer. Fifty–four large format photographs “will stimulate the viewer’s definitions of beauty and gender.”

This traveling exhibition was made possible by The Women’s Museum: An Institute for the Future, in Dallas,

Texas. Portraits in the exhibition include: Hillary Rodham Clinton, Serena and Venus Williams, Betty Ford,

Martina Navratilova, Courtney Love, Sigourney Weaver, Jerry Hall and Gabriel Jagger, Martha Stewart, Oprah

Winfrey, Haydee and Sahara Scull, Gloria Steinem, Toni Morrison, Melissa Etheridge, Elizabeth Taylor and

Katharine Graham. The museum is at 1463 Highland Ave., in the Eau Gallie section of Melbourne. Call 242–0737

to learn more details about the exhibit.

League of Women Voters luncheon Jan. 30
The League of Women Voters of the Space Coast will present “Politicos on Parade 2009,” a luncheon and fashion

show, at 11:30 a.m. on Friday, Jan. 30, at the Eau Gallie Yacht Club in Indian Harbour Beach. The program will

feature newly elected Brevard County officials, including Melbourne City Council member Molly Tasker, District 1

County Commissioner Robin Fisher and Supervisor of Elections Lori Scott. Rockledge Councilman Dick Blake will

emcee the event. The fee to attend the luncheon is $35. To make a reservation, call Doreen Archer at 622–4071 or

Jean Tweed at 783–4477. The reservation deadline is Jan. 25.
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Three GMV products earn entry
into Space Foundation program

COLORADO SPRINGS, Colo. — The Space Founda-

tion recently welcomed insightArthroVR, Moviloc, and

SAGRAN, three of GMV’s family of space–based

products, as “Certified Space Technologies.”

The certification program was created by the Space

Foundation, in cooperation with NASA, to raise

awareness and understanding about the significant and

practical benefits of technologies originally developed for

the space program which have been adapted into

products and services that improve life on Earth.

l InsightArthroVR is an arthroscopy surgery

simulator that combines space–image enhancement

software, virtual reality, and computer–aided training

techniques to provide surgeons with highly realistic

training. Currently designed for shoulder and knee

arthroscopy, it represents an “invaluable complement to

traditional training techniques to acquire and improve

the skills needed for minimally invasive surgery.”

l Using satellite–based global–positioning system

data, Moviloc is a complete fleet–tracking and manage-

ment service, providing route reports and services to

improve day–to–day running and fleet–investment

decision–making, all on the basis of secure Internet

access. Moviloc–Bus meets the need for a “simple, Web–

based fleet–management system and has been fitted to

more than 450 buses.”

l SAGRAN is a sophisticated GPS–based Naval

Landing Approach System, which provides crucial

approach and landing–phase navigation information to

aircraft landing on mobile platforms, such as aircraft

carriers. The airborne and ship–borne equipment allow

SAGRAN to provide air–navigation information for up

to 15 aircraft operating in the vicinity of the vessel.

“I am pleased to welcome these products as our latest

Certified Space Technologies,” said Kevin Cook, director

of space–awareness programs for the Space Foundation.

“GMV has done an extraordinary job of developing

products from space–based technologies to improve life

here on Earth.”

For more information about insightArthroVR,

Moviloc, SAGRAN, visit www.SpaceConnection.org.

GMV is a privately owned technology–business

group with a presence around the world. Founded in

1984, GMV offers its solutions, services and products in

very diverse sectors: aeronautics, banking and finance,

space, defense, health, security, transportation, telecom-

munications, and information technology.

GMV’s U.S. headquarters are in Rockville, Md.

Separately, the 25th National Space Symposium, the

premier annual gathering of the global–space commu-

nity, will take place March 30 to April 2 at The

Broadmoor Hotel in Colorado Springs.

Rolling Readers volunteer training set
Rolling Readers of the Space Coast will be providing

information and training sessions to interested commu-

nity members throughout January. Rolling Readers is a

Brevard–based children’s literacy program that trains

volunteers to read books aloud, tutor and mentor

children from pre–kindergarten through fourth grade in

35 area elementary schools. Positions are open for

volunteers to work for as little as 30 minutes, once a

week. For more information or to register for a training

session, visit www.rollingreadersspacecoast.com.

Cocoa Village Playouse

new ad emailed

FULL COLOR
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Health First 
Health Plans

“America’s Best Health Plans” is a trademark of U.S. News & World Report. 
Based on rankings published November 17, 2008. Paid celebrity endorsement.H1099_EL1157_34008A34508 (12/08)

Every year, U.S. News & World Report and NCQA — an independent non-profit 
organization dedicated to measuring the quality of America’s health care — score 
and rank more than 600 health plans throughout the United States. Health plans are 
evaluated according to how well they perform at preventing and treating illness and 
providing services to its members.

This year, Health First ranks 22nd nationwide among Medicare plans and is listed in 
U.S. News & World Report as one of “America’s Best Health Plans 2008–09.” 

Because we work hard to give you the service you deserve, these high 
scores are a great satisfaction to all of us at Health First Health Plans.

For more information about enrolling in one of our plans, give 
us a call, visit our website, or ask your benefits administrator.

321-434-5665 • Toll-free 1-800-716-7737
TTY relay 1-800-955-8771 • 8am–8pm, 7 days/week
www.healthfirsthealthplans.org

According to U.S. News/NCQA
“America’s Best Health Plans 2008–09”

Health First
Ranked Among
Top Medicare Plans
in the Nation!
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Bright House Networks ranks
highest in customer service

MAITLAND — Bright House Networks continues to

receive recognition for customer service for its products

and services.

Recently, the company again earned national

attention by J.D. Power and Associates for delivery of

“Road Runner” and “Digital Phone” services.

In October, Bright House Networks ranked highest

in customer satisfaction in the South Region for delivery

of Road Runner as a result of the 2008 Internet Service

Provider Residential Customer Satisfaction Study. The

results showed highest overall performance in cost of

service, customer service and billing.

In September, Bright House Networks was notified

that it would be named, for the third time in a row, the

highest–ranking U.S. telephone–service provider in the

South for Digital Phone.

In 2006 and 2007, Bright House Networks ranked

highest in the Southeast Region among customers

surveyed for Digital Phone. According to the study,

customer satisfaction scores for Bright House Networks

among other providers in the South Region were

highest for seven of the eight factors. Some of those

factors include customer service, cost of service, billing,

and offerings and promotions.

The Bright House Networks brand was first intro-

duced in April 2003 with “the promise to put customers

in control and to help make their lives easier.” Since

then, Bright House Networks has continued to live up to

that promise by introducing innovative customer–care

initiatives, easier–to– understand billing practices, and

simple–to–use products that are available when

customers want them, like On–Demand programming,

said J. Christian Fenger, president of Bright House

Networks’ Central Florida division.

“We believe our continued recognition by J.D. Power

and Associates can be attributed to our long–standing

commitment to customer service,” he said. “Our

customer–service centers are local and our operators are

available 24–hours per day, seven days per week,

including holidays.”

Established in 1968, J.D. Power and Associates is a

global marketing information firm that conducts

independent and unbiased surveys of customer satisfac-

tion, product quality and buyer behavior.

Today, the firm’s services include industry–wide

syndicated studies; proprietary (commissioned) tracking

studies; media studies; forecasting; and training

services, as well as business–operations analyses, and

consultancies on customer–satisfaction trends.

Bright House Networks is the nation’s sixth–largest

MSO with 2.4 million customers in such markets as

Bakersfield, Calif.; Birmingham, Ala.; and Detroit,

Mich. The high–growth Tampa–Central Florida

markets are contiguous and form one of the country’s

largest cable clusters. Bright House Networks’ corporate

locations are in Orlando and Syracuse, N.Y.

Robin Williams to perform at UCF Arena
Robin Williams’ comedy tour, “Weapons of Self–

Destruction,” is coming to the University of Central

Florida Arena on Friday, March 6. This is the

comedian’s first tour in six years. For up–to–date tour

and ticket information, visit www.RobinWilliams.com,

or call (407) 839–3900.

340 North Harbor City Boulevard

Melbourne, Florida  32935

321-253-1555

www.floridabusinessbank.com

Member

FDIC

to  all our  clients and our community.

We've wrapped up a terrific package of

business banking services including

 From the entire FBB  staff,

have a joyous holiday season

and a New Year filled with good health,

happiness and prosperity.

Business Checking Accounts

Remote Deposit Capture

Credit Card Services

Certificates of Deposit

Lines of Credit

Commercial & Installment Loans

Letters of Credit

Debit / ATM Card

Online Banking and Bill Pay

Courier Service

340 North Harbor City Boulevard

Melbourne, Florida  32935

321-253-1555

www.floridabusinessbank.com
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business banking services including

 From the entire FBB  staff,

have a joyous holiday season

and a New Year filled with good health,

happiness and prosperity.

Business Checking Accounts

High Yield Savings

Credit Card Services

Certificates of Deposit

Lines of Credit

Commercial & Installment Loans

Letters of Credit

Debit / ATM Card

Online Banking and Bill Pay

Courier Service
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BCC’s Parker shares first place
at statewide speech competition

MaryKate Parker, a Brevard Community College

Cocoa campus student, recently shared a first–place win

in the state speech competition at the Phi Theta Kappa

Florida Regional Convention in Pensacola Beach.

Parker tied for first place with Steven Fisch of St.

Petersburg College. She received a plaque and $100.

The BCC student was among nine contestants at the

Hilton Pensacola Beach Gulf Front Hotel. Last year, her

sister, Meghan Parker, represented BCC and won first

place at the state competition.

“I’m really glad that they thought I was worthy of

winning,” said MaryKate Parker, 18.”I’m so happy to

share this honor. I had hoped that I’d win first place.

Everybody dreams of winning.”

The regional organization consists of 77 Florida

region chapters including the British Virgin Islands.

MaryKate Parker said she is studying English and

theatre and plans to pursue a teaching career.

“I was delighted and bursting with pride,” said David

Hancock, sponsor for the BCC Phi Theta Kappa team

and a student–development specialist at the college.

“This puts us on the map and keeps us on the map. It’s

something to cherish. These two women had training

and exposure as young women that carried over into Phi

Theta Kappa.”

Dr. Ethel Newman, provost for the BCC Cocoa

Campus, said she is “proud of MaryKate Parker and her

accomplishment.” Parker was recently congratulated by

LeRoy Darby, dean and executive director of Minority

Outreach at BCC in Cocoa.

Phi Theta Kappa is the honor society of two–year

colleges. There are about 1,250 chapters internationally,

and chapters throughout the United States, plus the

British Virgin Islands, Canada, Micronesia, Germany,

Palau, the Marshall Islands and United Arab Emirates.

Intech completes job for Harris Corp.
Intech Inc. in Melbourne, a leading systems–

integration company, recently announced that it has

successfully completed a contract with Harris Corp. to

redesign and build a shop–replaceable unit–test system

and an interchangeable test adapter in support of

Harris Corp.’s contract with prime contractor Lockheed

Martin Corp. Intech uses state–of–the–art technologies

to design and develop custom systems in–house.

Tech professor earns nearly $150,000
Dr. Andrew Knight, Florida Tech associate professor

of chemistry, has been awarded two contracts totaling

$148,278 from the Defense Threat Reduction Agency

(DTRA). His project involves designing novel metal–

based drugs that will act as broad–spectrum therapeu-

tics to defend against biological warfare agents. These

might include Ebola virus and Venezuelan equine

encephalitis. Working with him are Florida Tech

graduate students in chemistry Christa Simmers,

Aaron Funk and Christian Agatemor; postdoctoral

associate Ria Yngard; and undergraduate student

Laura Congiardo. Collaborating with him is Dr. Edward

Chang of the Naval Research Laboratory in Washing-

ton, D.C. The research of Dr. Knight and his team

centers around the interface of inorganic chemistry and

other scientific sub–disciplines including catalysis and

organic synthesis, nanoscale and layered materials,

medicinal chemistry, molecular biology and biodefense.
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Traditional men’s clothier Michael’s on Fifth Avenue fares well with
high–end brands as shoppers still seek out quality — Zanella,
Zegna, Canali and Signum top sellers; custom–order shirt service
By Ken Datzman

INDIALANTIC — Some of the indepen-

dent retailers who have been in business in

Brevard County for many years and have

carved out solid customer bases seem to be

holding steady during these weak economic

times.

An example is Michael’s Men’s Store on

Fifth Avenue, an upscale boutique that has

been selling classic and fashionable cloth-

ing for more than three decades.

The family owned and operated store

draws quality–conscious shoppers from

Vero Beach to greater Orlando. Michael’s

clientele includes executives, young profes-

sionals on the rise, physicians, and

businessowners.

The 3,000–square–foot store caters to

individuals who appreciate fine–tailored

clothing. At Michael’s, shoppers will find

niche brands such as Robert Talbott,

Canali, Zanella, Zegna, Hickey Freeman,

Signum, GeorgRoth, St. Croix, Saltaire, 7

Diamonds, Kincross and Tori Richards.

Michael’s sells everything from classic

suits and sport coats to stylish trousers and

dress shirts, colorful sweaters and a large

selection of casual wear. The store’s casual–

wear items include comfortable denim

jeans.

“We have been able to attract customers

from a pretty wide geographic area because

of the mix of high–quality brands that we

carry and the services we offer,” said

businessowner Michael Jablaoui.

“This year, business has been steady. I’m

pleased with our performance. No com-

plaints. We’ve built a good customer base

over the years and these people continue to

shop at our store. When the economy

begins to grow again, I think we are going

to do really well.”

Despite reports of an economic slowdown

and a “hesitation holiday,” the U.S. apparel

market posted growth this past year.

According to the NPD Group Inc., a leading

provider of consumer and retail informa-

tion, 2007 dollar–volume sales for men’s

wear came in at $57.2 billion, up 4 percent

over the prior year.

In 2008, Michael’s is seeing strong

growth from its tailoring service. The store

houses an expanded tailoring business

staffed by experts. “Our tailoring business

is booming. We have three tailors and they

are staying busy,” he said.

While consumers are spending money on

alternations and sizing of their existing

garments, they are also purchasing new

clothing.

Recently, a customer drove from Central

Florida to shop at Jablaoui’s store. He

bought six pairs of Zanella dress trousers, a

high–end Italian brand that is sold only

through exclusive retailers such as

Michael’s Men’s Store. Zanella trousers in

every color and pattern imaginable are sold

at Michael’s.

“Zanella is one of our best–selling dress

trousers. It’s one of the finest trousers

made, in my opinion. Businesspeople love

the fit and the wide range of fabrics and

patterns we offer,” said Jablaoui, who

started in the business as a tailor.

“As a retailer, you have to carry just

about every color of trouser. If you don’t

have the selection on the floor, you’ll lose an

opportunity for a sale, especially during the

holidays. Consumers come from all over to

buy Zanella dress trousers and we always

make sure to have the very best selection,”

he adds.

Zanella is an example of Michael’s

product exclusivity. Since originating in

Vicenza, Italy, in the late 1950s, Zanella

has become synonymous with men’s

sartorial trousers.

Michael’s has set itself off in the market

by offering products and services that are

not available at other retail stores in the

region. Its custom–shirt service is an

example. Customers can order made–to–

measure shirts picking their fabrics, collar

style and other details. Shoppers can relax

in comfortable furniture at Michael’s and

thumb through shirt–fabric catalogs. Once

they have picked the fabrics, a tailor will

take the customer’s measurements and

discuss the various custom–shirt options.

“We have provided a made–to–measure

custom–shirt service for many years. A lot

of people are hard to fit. This is the answer

because we do exact measurements for the

fitting. They also have access to a wide

selection of fabrics, including Sea Island

cotton,” said Jablaoui, who operates the

store with his son, Florida Tech computer

science graduate Michael Jablaoui Jr.

His son, who joined the business a

couple of years ago, has worked to attract a

broader base of customers to Michael’s. He

continues to bring in new casual lines and

slimmer–fitting clothing targeting young

professionals. Signum Jeans is one of the

new brands. The jeans are made in Ger-

many. The store also sells Signum shirts

that are made in Germany.

“Signum makes a very comfortable jean.

They wash great. Customers really like them. It’s one of our top–

selling jean lines. In general, the fashion clothing that my son has

added to the merchandise mix is selling very well. It helps bring

more young people into the store. He’s doing a great job expanding

that end of the business, which is very important to our overall

success,” Jablaoui said.

Robert Graham is another fashion–designer name that is being

well–received at Michael Men’s Store, he said. Robert Graham

shirts come in a wide range of prints. The company uses the finest

imported fabrics and combines different prints together to produce

contrasting details on the collars, cuffs, side V–tabs, and placket for

a cohesive fashion statement, the senior Jablaoui said. “Robert

Graham shirts are like an artistic piece of work.”

As part of its expansion into the casual–wear segment, Michael’s

now sells GeorgRoth of Los Angeles, a shirt line that is winning

over customers. “The fabrics are super soft and very rich in color-

ing.” It’s a shirt that puts a smile on people’s faces. “GeorgRoth

creates shirts for the contemporary man who wants to reflect his

own individuality and style,” Jablaoui said.

Trendy Tori Richards shirts are available at Michael’s, too.

Michael Jablaoui and his son, Michael Jr., have been adding high–end lines of causal
and contemporary clothing to the store’s mix of classic apparel. Signum jeans and
shirts are selling well at Michael’s Men’s Store, as well as Robert Graham shirts. For
the holidays, the Jablaouis have stocked up on colorful sweaters by leading manufac-
tures in a wide range of patterns.

BBN photo — Adrienne B. Roth
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Veteran banker, former PricewaterhouseCoopers CPA Loso guides
Regions Bank on Space Coast — 10,000–square–foot facility in
Melbourne is operations center for Brevard and Volusia counties
By Ken Datzman

Stephen Loso, a former certified public

accountant who turned banker in the late

1980s, knows a thing or two about putting loan

packages together for clients and building

business relationships that stay intact.

His career has spanned from CPA firms to

banks and brokerages around the nation. Loso

has held a range of leadership roles including

positions in risk management and credit

administration, business banking, wealth

management and private banking, asset–based

lending, and commercial banking.

Some of Loso’s private–banking deals at

financial institutions where he worked are still

talked about today in those lending circles. The

granddaddy of transactions for him as a banker

was a $500 million loan he did for a foreign

national with assets based in the Grand

Cayman Islands.

“A half–billion loan is a once–in–a–lifetime

experience for a banker like myself. Those kind

of deals are for the wealthiest people in the

world,” said Loso, who is president of Regions

Financial Corp.’s Central Florida East Coast

operations, with his office in Melbourne.

Birmingham, Ala.–based Regions Financial

Corp. is the holding company for Regions Bank,

which has 13 branches in Brevard County with

a staff of 100 people. Loso, a University of

Missouri graduate, also oversees 12 offices for

Regions in Volusia County.

Regions Bank is about a $144 billion

financial institution. In 2006, it acquired

AmSouth Bank and secured a foothold in the

Brevard market. Morgan Keegan & Company

Inc. is Regions’ brokerage arm and asset–

management division.

Loso started his banking career at

Boatman’s National Bank in St. Louis, after

working for PricewaterhouseCoopers in that

market. As a CPA, Loso managed a team of

accountants who performed audits for busi-

nesses of all sizes, from small firms to Fortune

500 companies. Anheuser–Busch Inc., now a

wholly owned subsidiary of Belgium’s InBev,

and Ralston Purina were some of his clients.

“It was great experience. You saw a lot of

things in the fast–moving business world and

you learned very quickly. But it was basically a

nonstop work environment. At the time, I was

planning to get married and I didn’t think that

15–hour workdays were going to be conducive

to a long–term relationship. I decided to move

into banking and it has been a much better

lifestyle,” said Loso, whose resume includes

having worked for Bank of America and for

Edward Jones.

Today, he’s surrounded by a top–notch local

team at Regions Bank that includes Terry

Brieck, senior vice president, consumer sales

manager; Bryan Cheek, vice president, residen-

tial construction; Adam Skarbek, vice presi-

dent, private–client services; Valia Rich, vice

president, community banking; and Susan

Etrick, assistant vice president, human–

resource generalist.

“I think we’re doing very well in the Brevard

market,” said Loso, who ran AmSouth’s

business–banking unit in Central Florida

before joining Regions Bank two years ago as

Central Florida East Coast president. “For

example, Terry Brieck was recently recognized

by the corporation for helping to drive growth in

our deposit base and in our household growth.

Regions has a well–rounded, very talented

team of bankers in Brevard County.”

The bank’s two–story, 10,000–square–foot

office at 7750 N. Wickham Road in Melbourne

houses the administrative operations for

Brevard and Volusia counties. The first floor is

dedicated to a full–service retail branch. The

second story contains human resources, a

multipurpose training room that seats up to 40

people, and all the different business–banking

groups and commercial real–estate functions.

At the middle of this year, Regions Bank had

roughly $150 to $160 million in deposits in

Brevard. “We’ve seen a pretty good growth

spurt since then.” Since June, there has been a

“lot of disruption in the banking industry and I

think we have been able to take advantage and

capitalize on it. As a company, we are very

diligent about how we run our business and

have been for a long time. As a result, I think

when the market begins to improve, we are

going to be in a position to be that much more

successful,” Loso adds.

Regions Bank has received superb ratings

from Yahoo’s Corporate Government Quotient.

As of December 2008, Regions was deemed

better run than over half of the S&P 500

companies and stood at the top of banks across

the country, according to the CGQ.

The CGQ is a corporate–governance rating

system provided by Institutional Shareholder

Services Inc. on more than 8,000 companies

worldwide. It evaluates the strengths, deficien-

cies, and risks of a company’s governance

practices and its board of directors.

“We have very good safety and soundness

ratings,” Loso said. “We haven’t lost money

during the downtown in the market. We don’t

have a lot of subprime exposure. We had a

subprime book we sold off shortly before the

merger between Regions and AmSouth. We

were criticized, frankly, for the relatively small

premium we took on the sale of the book. But

within six months the subprime market deteriorated and we looked

brilliant for having sold it.”

He adds, “We are a pretty conservative bank and it pays off in times

like these.”

Loso says Regions’ “corporate culture” — its beliefs, values, ethics,

procedures, and atmosphere of the organization — is deeply engrained in

the bank’s associates. “What sets us apart, I think, is our culture and our

structure, which allows us to operate more like a community bank where

we are touching the consumers. Our goal is to foster a community–bank

type atmosphere at our branches.”

Regions’ branches can be identified by a distinctive lime–green logo

that is shaped like a triangle. “There is meaning to the corporate logo,”

Loso said. “The points of the triangle represent our customers, our

associates, and our communities. The idea is, if we can focus on those

three entities, we’ll be successful from a shareholder perspective. But we

are not going to be successful if we just focus on our shareholders.”

His company’s five basic, simplistic values are also represented in the

logo. They are: “Do what is right; put people first; reach higher; focus on

your customer; and enjoy life.” That comes from the top down, Loso said.

“Our chairman, president and CEO (C. Dowd Ritter) talks about this

with regularity. It’s really a key piece of who we are. On a monthly basis,

we recognize somebody within the company who demonstrates those

values in a large way,” Loso said.

Regions Bank employs about 100 people in the county. The Brevard team includes,
from left: Stephen Loso, Central Florida East Coast president; Bryan Cheek, V.P.,
residential construction; Susan Etrick, assistant V.P., human–resource generalist;
Terry Brieck, senior V.P., consumer sales manager; Valia Rich, V.P., community
banking; and Adam Skarbek, V.P. private–client services. They are at the main office
on North Wickham Road in Melbourne.

BBN photo — Adrienne B. Roth
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BCC introduces online public
safety communications course

A Public Safety Telecommunications Program, the

first course of its kind offered in Brevard County, will be

launched as a hybrid — combing online learning with

classroom instruction — on Jan. 12 at Brevard Commu-

nity College in Melbourne.

The program will provide training for 911 emergency

dispatchers. The classes will meet one evening, bi-

weekly, on campus from Jan. 12 through Aug. 1. The

remaining sessions, class meetings and learning

activities will be held online. Seven vocational credits

are awarded when the class is completed. The fee is

$434 for Florida residents.

Marian Shelpman, director of the BCC Criminal

Justice Center, said the online delivery method and

biweekly class allows BCC to reach a larger population

of students interested in this career field.

Steve O’Conor, Brevard County’s 911 system

manager and lead instructor for the course, said, “We

are pleased that BCC is offering this program. We

expect this course of instruction to fulfill the education

and training requirements for the new Florida Depart-

ment of Health public–safety dispatcher–certification

program.”

Students would need to commit six to 10 hours a

week to online activities. During the year, a medical

first responder and CPR training course will be held

twice on Saturdays.

For more information on the new program, call

Shelpman at 433–5775 or send an e–mail message to

shelpmanm@brevardcc.edu. Web registration is now

open for this course (CRN: 12900, CJD 0520–46M).

CGC team attends meeting in Bermuda
Certified General Contractors Inc. partners Jim

Stivers, Don Sibert, James Grisham and Jo Santacroce

recently attended the Butler Building Systems “Round

Table” meeting in Hamilton, Bermuda. This was an

invitation– only event for Butler’s top producers

nationwide. The main topics of discussion focused on the

“state of the commercial–construction industry, current

economy, and how to adapt to a changing market.” The

CGC team “came back energized and eager to imple-

ment new design–build details and products,” said

Stivers, president of the Melbourne company. “This will

translate into quality, cost–effective savings for our

clients.”

Riddle new Watersong marketing director
Watersong, a luxury, all–inclusive retirement

community located in the heart of Viera, has announced

the addition of Karen Riddle as the new director of

health–care marketing. Riddle is responsible for

planning, organizing and directing the leasing and

admission activities for the health–care areas of

Watersong, as well as cultivating prospects and referral

sources, coordinating the move–in of new residents and

planning marketing events for prospective residents

and their families. Before joining the Watersong team,

Riddle served as the director of community relations at

Avante in Melbourne. Her experience includes having

served as community liaison for Island Health and

Rehabilitation on Merritt Island and as admissions

director for Sunset Retirement Community in Toledo,

Ohio. She also was the marketing director at Kingston

of Vermillion in Vermillion, Ohio.
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Two community theatres to
present ‘The Odd Couple’

Two of Brevard’s award–winning community

theatres will each present the popular comedy “The Odd

Couple” in January. The Neil Simon classic will open at

both the Titusville Playhouse, 301 Julia St., in down-

town Titusville, and the Surfside Players, 301 Ramp

Road, in Cocoa Beach, on Jan. 16.

The production will run through Jan. 31 in Titusville

and until Feb. 1 in Cocoa Beach. Simon has written 27

plays and at least as many screenplays. He has won the

Pulitzer Prize and three Tony Awards, among other

honors.

At Surfside, “The Odd Couple” with feature Leon

Smithlin and Michael Paul as “Felix” and “Oscar,” and

will be directed by Michael Thompson. The supporting

cast includes local actors John Rowe, Evan Weisfelddt,

Jeff Schweers, James Salmon, Kara Torres and Cori

Behling.

In Titusville, TPI veteran Mary Ann Jameson will

direct Ryan Cheek as “Oscar” and Joseph Podwojski as

“Felix.”

TPI’s performers include Randal Franz, Richard

Jones, Josiah Lipscomb, Kevin Hurley, Nicole Morgan

and Maggie Hessinger.

For information on ticket prices at Titusville Play-

house, call 268–1125.

For a complete performance schedule and other

information about the 2008–2009 Titusville Playhouse

season, visit www.titusvilleplayhouse.com.

For information on Surfside tickets and its

schedule of shows, go to www.surfsideplayers.com or

call 783–3127.

RS&H hires engineer Kevin Harris
RS&H, one of the nation’s leading facilities and

infrastructure consulting firms, has announced the

hiring of Professional Engineer Kevin Harris in its

Merritt Island office. Harris will work in the firm’s

Aerospace and Defense Program as an electrical

engineer. He earned his bachelor’s degree in electrical

engineering at Louisiana State University, and has 10

years experience in the field. Harris has worked on

numerous projects for NASA, including the Electrical

Maintenance Facility, and the Replacement of the

Operations Building Fuel Storage Area No. 1. For more

information about RS&H, call 1 (800) 741–2014 or visit

www.rsandh.com.

Realtor Hynes earns new NAR designation
Joanna Starr Hynes with Coville Getz & Co. LLC

Real Estate in Indialantic has been awarded the

National Association of Realtors’ new Green Designa-

tion. To date, only 48 of the more than 1.2 million

licensed Realtors nationwide have earned this designa-

tion, says the NAR. Hynes attended the inaugural green

classes held in Orlando during the NAR’s annual

meeting in November, completing 12 hours of course

work in class and an additional six hours online. The

courses were created in collaboration with a

multidisciplinary team of industry experts from across

the country, “ensuring designees gain comprehensive

knowledge of green homes and buildings and issues of

sustainability as they apply to the real–estate industry.”

Hynes is the 2009 president of the Brevard chapter of

the Women’s Council of Realtors. She serves on the

board of the Melbourne Area Association of Realtors.
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Wuesthoff Auxiliary funds local scholarships
The Wuesthoff Health System Auxiliary has contributed nearly $125,000 during

the past fiscal year, to local scholarship recipients, health– system programs and

services, and community organizations. Wuesthoff Health System received more than

$112,000 in donations for new technology; nearly $13,000 went to local college

scholarship recipients, and $500 to community organizations. “When you combine the

monetary contributions along with volunteer labor hours, the total donations equate

to more than $1.4 million,” said Sandy Williams, Wuesthoff Health System’s volun-

teer services manager. “This is quite an accomplishment for our volunteers.” From

October 2007 through September 2008, the Wuesthoff Auxiliary contributed nearly

70,000 hours of service to the organization, amounting to labor hours of more than 33

full–time employees. Wuesthoff has more than 600 volunteers including teens and

students, she said.

Brevard County sponsors annual Sea Oats Sale
Beachside residents are encouraged to order early this year when purchasing sea

oats for dune planting through the sixth annual Bargain Sea Oats Sale offered by

Brevard County’s Natural Resources Management office and Keep Brevard Beautiful

Inc. Liner–size sea oats will be sold in packs of 96 for $48 while supplies last. The sea

oats will be available for pickup on Saturday, Feb. 7. Sea oats are native to Brevard’s

coastal communities, and stabilize sand quickly by developing an extensive root and

rhizome system that holds onto sand and slows erosion. Sea oats also have the ability

to build dunes, as the grassy foliage and tall seed plumes trap windblown sand, which

builds up at the plant base and stimulates the plants to grow taller. For more infor-

mation about the program, call Paula Berntson at 633–2016, extension 52431.

Thea Rusch is new manager at center
Thea Rusch is the new collections manager for the Ruth Funk Center for Textile

Arts at Florida Institute of Technology. She will manage the care and preservation of

Florida Tech’s international collection of textiles by ensuring proper handling, storage,

cataloging, conservation and exhibition techniques. Rusch reports to Carla Funk,

director of Fine Arts Programs in the Department of Humanities and Communica-

tion. “Thea will be integral to the exciting process of moving the textile arts collection

into its new building in 2009,” said Funk. Rusch earned a bachelor’s degree with

honors in textiles design and conservation from the University of Texas at Austin. She

also studied textile design at Denmark’s Design School in Copenhagen.

Riverside Bank offers full
FDIC insurance coverage

FORT PIERCE — Riverside Bank recently announced that it will voluntarily

participate in the Temporary Liquidity Guarantee Program (TLG) created by the

Federal Deposit Insurance Corp.

The TLG Program was created to strengthen confidence and encourage liquidity in

the banking system. It provides full FDIC insurance coverage of all noninterest–

bearing deposit–transaction accounts, regardless of the dollar amount. The full

coverage will last through Dec. 31, 2009.

“All deposits are FDIC insured up to the allowable limits,” said Cindy Robbins,

Riverside Bank president and chief operating officer. “But, the Temporary Liquidity

Guarantee Program takes it a step further by guaranteeing the full amount of funds

in noninterest–bearing deposit transaction accounts.

She adds, “The TLG is optional and not all banks will be providing the additional

FDIC coverage to their customers. We have decided to participate, at no additional

cost to our customers, simply because it’s the right thing to do.”

The program’s FDIC insurance coverage is “over and above the $250,000 in

coverage already provided to customers.” For example, if a customer has $500,000 in a

noninterest–bearing transaction deposit account and $250,000 in a certificate of

deposit, the FDIC would fully insure the entire $750,000, Robbins said.

Under the program, a “noninterest–bearing transaction–deposit account” is

defined as an account at an FDIC–insured domestic financial institution, like River-

side Bank, that does not accrue or receive interest and the institution does not require

advance notice of a withdrawal.

This includes accounts at Riverside Bank such as the Lifetime Free Checking, Free

Business Checking and NOW accounts if the interest rate remains at or below 0.50

percent. The program covers eligible accounts, regardless of ownership, including

municipal, government deposits and other public funds, she said.

For details about the program, call Riverside Bank’s Customer Care Center at

(800) 741–3283.
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Orange County selects BRPH
to design a new school project

ORLANDO — Melbourne–based BRPH was recently awarded the design contract

for a new school project, East Wetherbee Elementary School in Orlando, by Orange

County Public Schools.

The $17 million facility will accommodate 830 students and serve as a relief school

for Endeavor and Southwood Elementary Schools.

BRPH has been chosen to “repurpose a functional and compact two–story proto-

type design” already in use for the new Conway Elementary School.

The Conway prototype is the first generation of what was originally conceived as

an urban prototype that would address the scale of existing neighborhoods. The two–

story school is “stepped–down at the front except for a rotunda entry that warmly

beacons visitors towards the administrative check–in.”

The scale and design is consistent with residential settings, BRPH says.

The new elementary school will provide “a safe and secure environment while

incorporating flexible classrooms to accommodate new teaching trends such as

collaboration, co–teaching, small–group instruction, and project–based learning.”

Instructional spaces will incorporate the latest in teaching technology and include

two computer labs for student use. Student security is integrated into the floor plan of

the prototype, “which limits public access to classrooms and eliminates blind hallways

and hidden areas so teachers can easily monitor activity.”

BRPH has incorporated green–building principles into the prototype design. For

example, the compact design of the school maximizes green space on the site.

The school’s indoor environmental quality will be optimized by the use of natural

light in classrooms and community areas, light switch sensors for energy conserva-

tion, and water efficiency and energy–management systems. Additional green

measures will include the utilization of locally available materials and materials with

recycled content.

Site analysis is currently under way and design will begin soon, BRPH said. The

new school is scheduled to open in August 2010.

Titusville Playhouse offers ‘flex–pass’
The Titusville Playhouse at the historic Emma Parish Theater, 301 Julia St., in

downtown Titusville, is offering a season subscription to the Playhouse for $84. The

“flex–pass” is good for six admissions to any Playhouse production. A flex–pass “never

expires, so if for some reason you don’t use it this season, it’s still good next season.”

You can buy flex–passes and individual tickets at the Playhouse weekdays between 9

a.m. and 5 p.m., or call 268–1125. Go to www.titusvilleplayhouse.com for a complete

performance schedule and other information about the 2008–2009 Playhouse season.

Sprint store moves to new location
The owner of the bright yellow Sprint store on U.S. Highway 1 in Melbourne, just

south of the Eau Gallie intersection, has relocated the business. Joey Gentile has

moved his business a little further south and is now located in the plaza next to Del’s

Freeze, in Melbourne. The new address is 410 N. Harbor City Blvd. “The new location

was chosen to provide easier access for our customers and it has a better parking

area.” says Gentile, manager of Sprint of Melbourne, a family owned and operated

business. The store sells Sprint, Nextel, Boost and Jitterbug phones and accessories.

“We specialize in personal and business–mobile communications,” he said. The

authorized Sprint reseller offers free accessories with new activations. In celebration

of its grand opening, Sprint of Melbourne will be offering free “demo” classes on the

Sprint/Nextel phone systems during December. For more information about the

Sprint/Nextel products, contact Gentile at 259–2590.

Humane Society names Ruhe shelter manager
The Central Brevard Humane Society in Cocoa has hired Robin Ruhe as its new

shelter manager. Ruhe recently moved to Brevard County from New York. She has 25

years experience in shelter management and previously was with the Westchester–

Simpson Clinic in New York. At the Central Brevard Humane Society, Ruhe will

oversee all activities associated with the daily operation of the shelter, including

hiring and supervising animal caretakers and the maintenance staff. She will have

responsibility for the budget of the facility. “Robin brings years of valuable, result–

driven experience to the Central Brevard Humane Society, and she has the ability to

provide us with a fresh perspective on finding our animals safe and loving homes,”

said Theresa Clifton, executive director for the organization. For more information on

the Central Brevard Humane Society, call 636–3343 or visit www.crittersavers.com.
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141 Coconut Drive, Indialantic, FL 32903 
Office: 321-777-4111   Fax: 321-779-0208     

Web: homes-spacecoast.com 

From the most respected names in 
real estate! 

Wishing You and yours
Happy Holidays!
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l DS

“Yes, Chrono Trigger” is finally out. Will you please stop asking Square Enix for it?

As a personal favorite, “Castlevania: Order of Ecclesia” keeps the whip–wielding

vampire–killing genre alive. And even though it’s available on lots of other platforms,

“Sid Meier’s Civilization: Revolution” feels good on the DS, if you want to take on

some light strategy.

l PSP

Just like the Wii, there are precious few new releases. Stylized actioner “N+” is a

big deal on the handheld, but we have to go way back to March’s “God of War: Chains

of Olympus” to find a truly superlative title. Or download the Escher–esque

“Echochrome” from the PSN Store if you want innovation, challenge and a game

worth $10.

l PC

Somehow, playing “Fallout 3” on the PC just seems right. The original was a

home–computer staple way back in 1997, and even though the new story line isn’t

quite the same, the free–world quest options will keep you enthralled for a couple of

workweeks’ worth of game time. “World of Warcraft: Wrath of the Lich King” deserves

a mention, too, but chances are if you’re a “WoW” fan, you got this expansion pack the

day it arrived.

Video Games
Continued from page 1

Space Coast Pops set to open 23rd season
The 54–member Space Coast Pops Orchestra will open its 23rd season on Jan. 3 at

the First Baptist Church on Merritt Island.

This is the first of a four–part series set for the First Baptist Church. The other

Saturday dates are Feb. 14, March 14 and April 11. Each concert starts at 2:30 p.m.

Bob Coleman will be the guest conductor for the first Space Coast Pops concert.

Appropriately, the first session is a medley of popular New Year songs centered on

“My Favorite Things.” Soloists Joan Taddie and Mark Nelson will perform as well as

violinist Joni Roos.

On Feb. l4, Tom Heitman and the Pops Big Band will do a “Sinatra Encore.” The

March l4 concert will feature Stefano and Nina Tanchietti from New York for a

romantic “Grande Romanza.” They will be performing excerpts from “Showboat” and

“West Side Story.” The April 11 concert, “A Tribute to Boston Pops,” will showcase the

talent of pianist Copeland Davis.

Josef and Alyce Christ manage the Space Coast Pops. Joe handles the business

side of the operation, while Alyce works with the musicians and visiting artists.

Alyce is a graduate of the prestigious Eastman School of Music in Rochester, N.Y.

For more than 33 years, Alyce was a board member and performer in the Brevard

Symphony, which she helped organize.

That long experience led her and Joe to start the Florida Space Coast Philhar-

monic. In 1986, they decided to “put their experiences and expertise into one commu-

nity basket” that came to be known as Space Coast Pops Orchestra Inc.

Dr. Beylin awarded privileges at Wuesthoff Rockledge
Dr. Mark Beylin was recently awarded hospital privileges at Wuesthoff Medical

Center Rockledge. A surgeon with Merritt Island Foot and Ankle, Dr. Beylin comes to

Brevard County from South Florida where he practiced podiatric medicine for the

past six years with the Foot, Ankle and Leg Specialists of South Florida. He earned

his undergraduate degree from the University of Miami and his doctorate degree from

Barry University School of Graduate Medical Sciences, Podiatric Medicine and

Surgery, in Miami Shores. Subsequently, he completed his post–graduate surgical

residency at Northwest Medical Center, in Margate, Fla. Dr. Beylin is certified by the

American Board of Podiatric Surgery. He is a member of the Florida Podiatric

Medical Association, the American Podiatric Medical Association, and a Fellow of the

American College of Foot and Ankle Surgeons. In addition, he has been an adjunct

clinical instructor at Barry University School of Podiatric Medicine since 2004. Dr.

Beylin can be reached at Merritt Island Foot and Ankle, 2404 N. Courtenay Parkway.

MTC presents ‘A Christmas Story’
The Melbourne Civic Theatre is presenting “A Christmas Story,” adapted by Philip

Grecian and based on the motion picture, through Dec. 28. Performances are on

Fridays and Saturdays at 8 p.m. and Sundays at 2 p.m. Tickets range from $14 to

$17. For more information about “A Christmas Story,” call the Melbourne Civic

Theatre box office at 723–6935.
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NUMEROUS DOOR PRIZES
A Grand Prize Value at

$50000

Come and Have a chance to win Holiday Door Prizes
$5 at the Door Buys You a Glass for Tasting

DOWNTOWN PRODUCE
MARKET & MORE

7856 Ellis Road • Melbourne, FL 32904

321.308.0275
Mon.-Sat. 9:00am - 6:00pm • Sunday ClosedMon.-Sat. 9:00am - 6:00pm • Sunday Closed

SPECIALS for Downtown Produce
Week of December 15th

Standing Rib Roast .................... $5.89 lb.
Middleneck Clams .............$19.75 100 ct.
Rock Shrimp (26/30s) .................. $6.99 lb
Hatfield Corn Beef and Pastrami ... $3.87 lb.
Emmi Imported Swiss Cheese ...... $4.88 lb.
Iceberg Lettuce ........................77¢ head
Broccoli Crowns ..........................78¢ lb.
Roma Tomatoes ...........................88¢ lb.

Black Oak Wines (Cab Sauvignon,  Merlot, 
Pinot Grigio, White Zin.) .. just $3.99 750 ml.
Gift Cards and Beer Brewing Kits 

make great gifts!!!

Brands Represented:
Atlas Peak, Sparr, Buena Vista, Columbia Wines, Atlas Peak, Sparr, Buena Vista, Columbia Wines, 
Gary Farrell, Geyser Peak Yellow Tail Res. Ca Gary Farrell, Geyser Peak Yellow Tail Res. Ca 
Montini, Piccini, Septima, Carman, Ste Chappell, Montini, Piccini, Septima, Carman, Ste Chappell, 
Oyster Bay, Conto Brandolino, Schloss, Fountain Oyster Bay, Conto Brandolino, Schloss, Fountain 
Blue, Sella Mosca, Sly Dog, Mischief and Blue, Sella Mosca, Sly Dog, Mischief and 
Mayhem, Markham, Rutherford Hill, Cuvaison, Mayhem, Markham, Rutherford Hill, Cuvaison, 
Greg Norman, Beringer, Wolf Blass, Cht. St. Greg Norman, Beringer, Wolf Blass, Cht. St. 
Jean, Yarden Wines, Folie-a-Deux, Napa Cellars, Jean, Yarden Wines, Folie-a-Deux, Napa Cellars, 
Trinchero Family, Delicato-Loredona, 337 Cab, Trinchero Family, Delicato-Loredona, 337 Cab, 
Gnarly Head, Layer Cake Wines, Winebow, Gnarly Head, Layer Cake Wines, Winebow, 
Robert Hall Winery, Saddle Rock Wines, Empson Robert Hall Winery, Saddle Rock Wines, Empson 
Wines,Dryfus Ashby, Terlato Family Wines, House Wines,Dryfus Ashby, Terlato Family Wines, House 
of Maison Marc Domaine AND MANY MORE…of Maison Marc Domaine AND MANY MORE…
Our Holiday Hours are: Closing at 3pm Christmas 
Eve-Closed Christmas Day, Closing at 5pm 
New Years Eve; Closed New Years Day.

31
67

99

Our top priority is making sure your money is safe. With diverse revenue streams, sound banking 
practices and FDIC insurance, Regions can fully serve and protect your deposits. Now is a good 
time to give us a try.  

Stability
Regions maintains a strong capital base, well above regulatory minimums. We serve more than 
5 million households with nearly $100 billion of deposits across 16 states.

Security
Regions is a member of the FDIC, which means depositors are insured up to the limits allowed 
by federal law.

Guidance
There’s never been a better time to switch to Regions. To learn more about our competitive 
rates and products to help your deposits grow, stop by a branch, call 1-800-REGIONS or visit 
regions.com.

© 2008 Regions Bank. Member FDIC. 

1.800.regions | regions.com

With Regions, you can 
expect more stability.
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Tuition Pay plan….financial aid….scholarships….on-campus jobs….
free tutoring…student clubs….career and job placement….more!

Register today! Classes starting January 12th, 2009.

Unwrap the best you yet!
Ring in 2009 by registering at 
Brevard Community College &

give yourself the gift of success!
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951 N. Washington Avenue • Titusville • www.parrishmed.com
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associates today.

“We have been active in the community for 50 years,”

said Whitley, whose firm was founded in 1958. “Com-

munity service has long been a key piece of our corpo-

rate mission. As the firm has grown, we have been able

to leverage our manpower in the community. We

encourage all of our associates to get involved in

community service. And we want them to get involved

in organizations that interest them, because they will

become more committed to that particular cause.”

Employees at Berman Hopkins volunteer many

hours in the community supporting nonprofit organiza-

tions, he said. For example, Alacia Wilson of Berman

Hopkins sits on the Club Esteem board of directors.

“Club Esteem is a very important organization in our

eyes and we are committed to supporting it,” said

Hopkins.

Hopkins’ wife, Susan, is a founding board member of

Club Esteem. The organization’s mission is to “inspire

economically disadvantaged youth to embrace the

highest standards of academic and personal excellence

— instilling in each child a desire to learn, to serve, and

to accept challenges.” Club Esteem provides after–

school programs and enrichment activities for young-

sters.

Berman Hopkins is a strong supporter of the

Academy of Business and Finance at Melbourne High

School and at Viera High School. The program is

financed through the Melbourne–Palm Bay Area

Chamber of Commerce. “The Academy of Business and

Finance is one of those programs that can really have

an impact upon a student,” said Hopkins, a University

of Kentucky graduate who has practiced as a CPA for

more than 30 years.

The Academy of Business and Finance is a three–

year academic program associated with the National

Academy Foundation. It’s designed to provide students

with business, financial, leadership, teamwork, and

technical skills necessary for personal success regard-

less of whether they choose to go to college or to work

upon graduation from high school.

Habitat for Humanity of Brevard County is another

organization that has the backing of Berman Hopkins.

“Our firm is a big sponsor of Habitat for Humanity’s

annual Strawberry Festival,” says Whitley, a Louisiana

State University graduate who has been involved with

Habitat for years. He helps organize the Strawberry

Festival’s yearly pancake breakfast, which draws

hundreds of people. Whitley works closely with the

Kiwanis Club of Melbourne and other community clubs

in the area, including Rotary and Lions, for the event.

Whitley is a member of the Kiwanis Club of Melbourne.

The 2009 Strawberry Festival has expanded and will

be a two–day event, on Saturday and Sunday, March 7

and 8, at the Brevard Community College Main

Pavilion on Wickham Road in Melbourne.

Florida Tech has been a recipient of Berman

Hopkins’ generosity, too, in a number of areas. The firm

has contributed to the new Scott Center for Autism

Treatment to be built on the Florida Tech campus. “The

Scott Center is going to be a tremendous resource for

this community,” said Hopkins. A benefit is planned for

April to help fund equipment and accessories for the

Scott Center, he said.

The two–story building was designed by Stottler

Stagg & Associates of Cape Canaveral. Valued at

roughly $5 million, the Scott Center is funded by several

sources. Area resident Edward Scott, cofounder of the

Center for Global Development in Washington, D.C.,

and a Florida Tech trustee, initiated the support with a

major donation.

Hopkins says his firm has done a “really good job

instilling a community–service philosophy throughout

the practice. Our philosophy has always been to support

the community where our associates make a living.”

Berman Hopkins has been reaching out to the

community for decades, through all kinds of business

cycles. Corporations say encouraging community

involvement helps build goodwill with employees.

Studies show that employees perform better and value

their workplace environment more when given the time

to volunteer and to make a difference in their communi-

ties.

Nearly 61 million people volunteered in their

communities in 2007. They gave 8 billion hours of

service worth more than $158 billion to America’s

communities, according to the Volunteering in America

report released by the Corporation for National and

Community Service. The percentage of volunteers

giving more than 100 hours of service per year reached

its highest level since 2002, with 35 percent of all

volunteers contributing at this “intensive level.”

This year, Berman Hopkins has provided cash

donations to more than 50 individual charitable

organizations that have hosted over 70 events in

Brevard County. The organizations include the Brevard

Art Museum, American Cancer Society, Brevard

Symphony Orchestra, Cocoa Village Playhouse, Florida

Institute of Technology, Health First Foundation,

March of Dimes, Brevard Community College Founda-

tion, Brevard Workforce Development Board, and 107.1

A1A’s Toys for Kids Inc.

The list goes on: Space Coast Early Intervention

Center, United Way of Brevard County, Wuesthoff

Health System Foundation, United Negro College Fund

Inc., Boy Scouts of Central Florida, Serene Harbor Inc.,

Genesis House Inc., Brevard Library Foundation,

Brevard Humane Society, The Haven, Brevard Leader-

ship Network, and the Chambers of Commerce in South

Brevard, among other groups. “You name the organiza-

tion in the community,” said Hopkins, “and we pretty

much support it. And we take a lot of pride in doing so.”

“In addition to the nonprofit entities in the county,

we spend a lot of time volunteering and providing

money to business and professional organizations,” adds

Whitley. “We have sent someone from the firm to

Leadership Brevard for at least the past 10 years. So we

have been very committed to that organization.”

As 2008 winds down, now is the time to finalize end–

of–year tax planning with your accountant. Everyone

likes to find ways to reduce their tax liability.

One way to slice your tax bill is by making a chari-

table contribution to a nonprofit organization, said

Hopkins. “The donation needs to be made by Dec. 31 in

order to take the deduction.”

Many CPA firms reported continuing strong growth

during the past two years, according to the 2008

National Management Accounting Practice Survey by

the American Institute of Certified Public Accountants.

Seventy–five percent of the CPA firms surveyed

reported growth ranging from 1 percent to 9 percent

over the two years from May 2006 through June 2008.

However, the survey was taken before the current

financial crisis and marketplace conditions facing CPAs

are changing.

Berman Hopkins is on track to grow in 2008,

Hopkins said. The firm continues to expand its staff and

gain new clients, he said. “The last seven or eight years

we have been up 15 percent per year. This year, I think

it’s going to be around 5 or 6 percent growth, but we’re

not complaining. We’re looking to the future. Berman

Hopkins is a well–managed, very strong firm.”

Berman Hopkins’ managing partner is veteran CPA

James LaHam, who has guided the firm to new heights

over the past seven years.

Hopkins’ outlook for 2009: “I believe we will see an

increase better than what we are experiencing in 2008. I

think we might see 10 percent growth in 2009. The

Orlando market is very strong for us and we are tapping

other areas around Florida. We’re also doing govern-

ment audits in different states.”He adds, “Hopefully, by

2011, we will return to our normal growth of 15 percent

a year, which is a solid growth rate for a firm our size.”

Berman Hopkins is headquartered in a new,

company–owned facility on Spyglass Hill Road. The

firm has an office in greater Orlando, too.
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