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By Ken Datzman

COCOA — The wide economic footprint of small business in

Florida, which shrunk considerably during the recession of 2008, is

back on the expansion track and pacing the recovery, with four out of

every five new jobs in the Sunshine State created by small, privately

held firms.

The U.S. Small Business Administration, the small–company

payroll processor ADP, the Florida Chamber of Commerce, and the

National Federation of Independent Business, among others, have all

released reports in past months showing an upward spike in small–

business growth.

For so long, the recovery has been slow and uneven in many

communities.

But there are clear signs the long, frozen holding pattern that small

businesses have been in regarding their decisions about hiring,

expanding, and investing in capital upgrades for their enterprises is

beginning to thaw.

Some of the first people to see this uplifting trend are independent

community bankers. They are on the front lines of commerce and play

a vital role in their neighborhoods by lending to small businesses.

“Probably in the last 90 days we have seen more commercial loan

demand from businesses than we have seen in the past nine months.

So, we are seeing the market turn around,” said Bill Taylor, the

founding president and chief executive officer of Community Bank of

the South, headquartered on Merritt Island with offices in Cocoa and

Rockledge.

This year, loans to businesses are projected to grow 9 percent,

according to the American Bankers Association.

Taylor said that more people in the area are feeling “optimistic

about the economy and the future direction of their business. Sales are

picking up for a lot of small businesses and their revenues are increas-

ing.”

“You have to be an optimist to be a businessowner,” said area

businessman Dan Dvorak, of Space Coast Auto Supply Inc. in Cocoa, a

privately owned and operated NAPA Auto Parts store that is expand-

ing in the local market and has purchased its own building, securing

the loan from Community Bank of the South.

“You have to think that things are shaping up and the economy will

be looking better in the future. Pessimists stay where they are in life

and worry about the future, while optimists forge forward and make

the future happen,” Dvorak, an engineer by profession, added.

According to the Florida Chamber of Commerce “Small Business

Index Survey,” 58 percent of respondents expect the economy to

Businessman Dan Dvorak of Space Coast Auto Supply Inc. in Cocoa, a NAPA Auto Parts store, has purchased the 8,000–
square–foot facility that once housed Brevard Lighting, near the City of Cocoa Water Tower. He plans to renovate the
building and move his business there by the end of this year. His store, which he bought in February 2013, is currently
located on North Cocoa Boulevard, where he’s leasing space. Bill Taylor, left, is president and CEO of Merritt Island–
based Community Bank of the South, whose institution provided financing for Dvorak’s commercial real–estate purchase.

BBN photo — Adrienne B. Roth

Small business paces
recovery; Dvorak buys
building for NAPA store

PRESORTED
STANDARD

US POSTAGE
PAID

BREVARD BUSINESS
NEWS, INC.

32904
BBN Brevard

  Business
  News



AUGUST 25, 2014Call Adrienne Roth at 321-951-7777 for Advertising InformationBREVARD BUSINESS NEWS / 2

BBN BREVARD BUSINESS NEWS

Florida  Air Academy

new  ad emailed

FULL COLOR



Visit BrevardBusinessNews.com for Advertising InformationAUGUST 25, 2014

BBN BREVARD BUSINESS NEWS

BREVARD BUSINESS NEWS / 3

Melbourne detailer Labato selected as team member
putting final preservation stage on the presidential jet

Melbourne’s Justin Labato of Showroom

Detailing Inc. has been handpicked out of

thousands of detailers nationwide as a

member of the celebrated Air Force One

Detailing Team led by master detailer

Renny Doyle of California’s Attention to

Details.

The team, with Labato as its newest

member, recently traveled to Seattle to put

the final touches on a 10–year biennial

detailing and paint–restoration project on

the original Air Force One presidential jet.

The team will round out the trip by

detailing for the first time since its

retirement in 2003, one of the world’s first

supersonic airliners, the Concorde “Alpha

Golf”.

The team is comprised of 30 detailers,

many of whom have made the trip before

but this is the first time they have tackled

the Concorde.

“I am honored to be working on such a

significant project as detailing Air Force

One,” Labato said.

“I was unemployed back in 2008 when I

first turned my interest in detailing toward

starting Showroom Detailing, so I was

doing pretty well when I first met Renny

(Doyle) back in January. Six years after

starting my own business, I still wanted to

become better at detailing, so I went to

train with him this past July. Ever since I

got back, my career has been a whirlwind. I

have a whole new outlook on high–end

detailing, and being chosen to work on both

the historic AFO and the Concorde is a

double bonus for me.”

The Concorde’s substantial length at

204 feet and the iconic shape of its slender

delta wings and fuselage are certain to

provide a significant challenge this year,

just as Doyle’s 10–year AFO restoration

project nears its end.

“We used to detail Air Force One every

two years, but we have moved into a

preservation rather than restoration stage

with that historic plane,” said Doyle, whose

Attention to Details Network began

restoring the presidential jet in 2003.

“We will thoroughly detail AFO this

year, but after several years of cleaning,

restoring the paint, and applying long–

lasting protective products, we expect it to

be in much better condition this year than

in the past. Also, the permanent covered

exhibit venue will be finished next year

and the plane will no longer be exposed on

the tarmac, like it has been the past few

years.” The Concorde Alpha Golf, however,

will still “live” on the tarmac.

“From what I have been told, the team

learned a lot while restoring Air Force One

about how destructive torrential rain,

elemental contaminants, oxidation and UV

fading can be on the surface paint of a car

or an airplane,” said Labato. “The Concorde

has been out of commission since 2003 and

without a detailed cleaning or wax for over

10 years, the exterior surface must be

remarkably vulnerable.”

Air Force One was a flying “Oval Office”

for four U.S. presidents including

Eisenhower, Kennedy, Johnson and Nixon.

The Boeing 707–120 also entertained

many international VIPs such as Nikita

Khrushchev and Henry Kissinger.

On its final flight from New York to its

new home at the Museum of Flight in

Seattle, the Concorde “Alpha Golf” broke a

speed record of 3 hours, 55 minutes, and 12

seconds, flying at twice the altitude of most

commercial jets at 60,000 feet, and

traveling at twice the speed of sound.

Doyle says he is proud to share the

experience with Labato. “I have carefully

selected my team because there is no room

for mistakes in detailing these multimil-

lion–dollar airplanes. I need people who

will accept nothing short of perfection and

Justin is one of those people.”

Labato’s sponsors that offered financial

support for this pro bono venture include

9 Mile Media, Fishlips Waterfront Bar and

Grill, culinary artist Meno Insisiengmay,

British Performance Inc., White House

Inspections, Body’s by Doug, and Darkside

Window Tinting.

For more information on the 2014 AFO

& Concorde Alpha Golf project at the

Seattle Museum of Flight, contact Labato

at JL’s Showroom Detailing. The phone

number is 722–2255.

National Realty recognizes its top producers
Gale Bray, broker of National Realty of Brevard, has announced her company’s top–

producing associates for July. Indialantic office: Johnnie Stout, top lister; Gail Fischer, top

seller; and Gene Newberry, top producer. Melbourne: Maria Kaps, top lister and top seller;

and Vincent Solazzo, top producer. Palm Bay: Diane deYorgi, top lister and top seller; and

Amy Jupin, top producer. And Viera: Binki Kaiser, top lister; Cyndi Jones, top seller; and

Debbie Schmit and Jessica Lagios, top producers.
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Fueling the Space Coast 
for five years.

T O O J A Y ’ S  C A T E R I N G

Melbourne Square Mall
(321)369-0450  
www.toojays.com

Legendary desserts: carrot cake, black & whites, chocolate Killer Cake.

In October 2008, TooJay’s brought its landmark
tradition to Melbourne Square Mall. Delighting
diners for over 30 years, TooJay’s is proud to
celebrate 5 years on the Space Coast. In addition
to the exciting and eclectic menu for breakfast,
lunch and dinner, TooJay’s specializes in a full

line of catering for home or office. So whether
you’re planning a meeting, open house, seminar
or social gathering, TooJay’s is the perfect 
partner. With over 30 years experience as
restaurant and catering professionals, we bring
a lot to the table.

Celebrating 5 Yearsin Melbourne

TooJay’s Signature Sandwich Platter Enjoy any combination of the 
Triple J, J&J, Italiano, Shrimp Salad, Turkey BLT, Roast Beef, Breast of Turkey 

or Turkey Avocado. Served with potato salad, Cole slaw and pickles.
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By Todd Dagenais
UCF Forum columnist

In the nearly two decades that I’ve coached women’s

volleyball, I’ve recruited and coached hundreds of players

and met hundreds of their parents, all of whom have one

thing in common: When it comes to their kids, they are the

loudest cheerleaders in the gym.

As a parent myself, I get it. You should be your kid’s

biggest supporter. But for parents of high school athletes,

in particular, it’s important to maintain perspective. Don’t

lose sleep worrying about catering to every need of your

athletic child. Don’t spend insane amounts of money trying

to get your child noticed by college sport recruiters, and

please don’t relentlessly chase that athletic scholarship.

Does it shock you this advice is coming from a Division I

collegiate head coach?

With a Division I scholarship worth upwards of

$250,000, the race to earn a scholarship can be quite

intense. In reality, it’s starting to get out of control. Private

lessons, video–production companies and recruiting

services have become such an unnecessary part of high

school sports. Let’s examine some of the facts.

Just how many scholarships are given each year, and

what percentage of graduating high school players actually

earn a Division I scholarship?

In women’s volleyball, for example, roughly 100,000

young players graduate from high school each year. Each

of them is technically part of the college recruiting pool. All

coaches have a very specific list of athletic requirements

their prospects must meet, without any exception. If they

don’t meet the athletic requirements, they don’t make the

list. For my volleyball program at UCF, 100,000 prospects

quickly dwindles to a recruiting pool of 1,500.

Now begins the toughest part of the process. College

coaches begin to evaluate prospects on two of the most

important requirements: academic ability and character.

The sport of women’s volleyball is quite fortunate. For

the most part, young women playing our sport range

between above average to elite in their academic profile.

There have only been a couple of occasions in my seven

years at UCF when we were forced to eliminate a prospect

due to a poor academic resume. Our team currently carries

a 3.4 GPA, has a 100 percent graduation rate, and we are

in the top 10 percent nationally in term of academic

progress. Anyone who isn’t capable of maintaining my

academic standards is off my list — again, with no

exceptions.

It’s an incredible challenge to determine character and

work ethic. We can decide in five minutes if someone has

the athletic ability to play in our program, but sometimes

it takes us more than a year to determine if they have the

“character” to be a part of our program.

We spend time watching prospects at high school and

club matches. We talk to their teachers and guidance

counselors. We watch how they interact with their coaches,

teammates and parents. A prospect’s true character is

always revealed in moments of failure and stress.

Playing sports provides plenty of opportunities for both.

Corporate human resources and collegiate athletics

recruiting are ironically similar. We seek out talented

people, interview them, compare them to other candidates,

and ultimately select the right person for the position. It’s

extremely important that prospects understand they also

are being judged by what they put on their Facebook page,

and what they write and retweet on their Twitter account.

One lapse in judgment could cost them $250,000. It’s

already happened many, many times.

Our recruiting list that started at 100,000 and was cut

to 1,500 based on athletic talents, now sits at 500 after we

determine if the students are the right “fit” for our

program. So how many of those 500 prospects will get a

scholarship offer from UCF? Three. That’s right...three.

NCAA Women’s Volleyball allows 12 scholarships on a

team per year, which equates to three in each graduating

class. The odds are not very good, are they?

Even if we look at the national landscape, the odds

don’t improve very much. There are 900–950 Division I

scholarships awarded annually. Take into account the

original 100,000 prospects, and then the true odds become

painfully clear. Less than 1 percent of high school senior

volleyball players are going to get a Division I scholarship.

Add in Division II, Division III, NAIA, and Junior College

combined, and less than 3 percent will be awarded a

scholarship.

So my advice to parents of a high school athlete: Enjoy

these years. Keep everything in perspective. An athletic

scholarship shouldn’t be the goal; the goal should be all of

the wonderful life lessons — achievement, defeat, team-

work — that sports can teach us.

Quit paying for private lessons and expensive club

sports for the sole purpose of earning an athletic scholar-

ship. Private lessons are for improving performance at

something you love to do. Sports should be about enjoying

the competition and spending time with friends who have

similar interests. All that time and energy you are

spending on being noticed by a college recruiter is better

spent concentrating on academics.

Use that time to determine what skills your child is

proficient in and what they are passionate about. As I tell

my players: “Your career has an address, and it’s located at

the intersection of proficiency and passion.”

Your child’s involvement in sports should be about

determining what they love, what they’re good at, what

they can learn, and how they can apply these lessons to

real life.

Parents of rising young athletes really need to keep everything in perspective

Gator Club announces football–watch party locations for all of UF’s games this season
The Space Coast Gator Club will host four football–watch party locations for all University of Florida football games

this year. All locations are free to attend and open to the public. Florida opens the season at 7 p.m. on Aug. 30 against

Idaho. The locations are: Broken Barrel, Palm Bay; Beef O’Brady’s Midtown, Melbourne; Norman’s Raw Bar & Grill,

Cocoa; and Dixie Crossroads, Titusville. All locations are hosted by Space Coast Gator Club members and are “family

friendly.” All televisions have sound, and Gator cheers, chomps and fight songs are played throughout the game. There

will be a raffle at halftime of the games featuring Space Coast Gator Club gear and UF items. The proceeds will go to the

club’s scholarship fund. For more information about the club, visit SpaceCoastGatorClub.com.

Attorney Trader earns CFLM designation
Area attorney J. Rudi Trader has become a Florida Supreme Court Certified Family Law Mediator. Trader is a

lifelong resident of Brevard County and has practiced law in Florida since 1985, with an emphasis on family law.

Trader’s law practice is on East Strawbridge Avenue in downtown Melbourne. His office phone number is 723–6731 or

send an e–mail message to Rudi@JRudiTraderPA.com.

Todd Dagenais is UCF’s head volleyball coach.
He can be reached at tdagenais@athletics.ucf.edu.
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PPresents a Farce by KEN LUDWIG 

 
Italy’s greatest operatic tenor, “Il Stupendo” Tito Merelli, is ready to make his American debut – ratic tenor, Il Stupendo  Tito M

and has passed out backstage 
o M
e e 30

erelli, is ready to make his AMereM
003030 minutes before curtain! 

 

Directed by BRYAN BERGERON recteteed by BRYRYYAAYANN BERGERON
His 200th Main Stage show! 

Starring Rob Dickman nn ●●● Michelle Dion nn ●●● Donna Furfaro oo ●●● Matthew Hall rring Rob Dickm
Liz Keimer rr ●

mann ● Michelle DMkm
●● Jack Maloney yy ●

Dionn ● Donna FurfDe D
●● Rich Reifsnyder rr ●

faroo ● Matthew HMurf
●● Sarah Roberts Liz Keimerr ● Jack MaloneyJ y ● Rich ReifsnyderR r ● Sarah RobertsS

LEND ME A TENOR (Ludwig) is presented by special arrangement with SAMUEL FRENCH, INC. 
 

September 5 –– 21, 2014 
Fridays / Saturdays 8:00pm, Sundays 2:00pm Fridays / Saturdays 8:00pm, Sundays 2:00pm

$22 adults / $20 seniors, active military / $17 students $22 adults / $20 seniors, active military / $17 students$22 adults / $20 seniors, active military / $17 students
Purchase Season Pass today!  EIGHT admissions for $100 

Highway A1A to South Fifth Street, Cocoa Beach, FL Highhwwwayayy A1A totoo Southhhh Fiftftthhhh Strrreet, Co
Tickets:  www.surfsideplayers.com, 

,
mm, (321) 783-3127 p y , )(

Twitter @surfsideplayers • Facebook group:  Surfside Players 

Brevard's

Small Business

Lender

Community Bank of the South
understands Small Business

and the lending strategies
necessary to meet the various

needs of Small Business.

SBA 504 Loans
Commercial Loans
Operating Lines of Credit
Equipment Financing
Business Checking
Merchant Services
Business Debit Cards
Health Savings Accounts

321-452-0420

CBOSDirect.com
U.S. Treasury Approved

Small Business Lending Fund
Bill Taylor
President
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New Bright House Networks program
challenges youth to pitch innovative ideas

ORLANDO — Do you have what it takes to create the

next big idea? Is your creative genius aspiring to unfold?

Bright House Networks is presenting “Bright Ideas

STEM from Today’s Youth,” a multi–state competition

where high–school students dream up the coolest inven-

tions to make their own life, community or even the world

more awesome, and show how science, technology,

engineering and mathematics, or STEM, can bring their

idea to life.

The new Bright Ideas STEM from Today’s Youth

program will award one student (or team of students) the

opportunity to work with a lead innovation firm, which

means this student’s dream or idea could potentially be

realized and fulfilled.

Bright Ideas STEM from Today’s Youth is open to all

high–school students who are at least 14 years old as of the

date of entry and who attend a public, private or parochial

school within a Bright House Networks service area.

Students will be able to compete as individuals or as part

of a team. Teams who enter will be required to assign an

ownership stake (from 1 to 100 percent) to each member

for the entry submitted.

“Bright House Networks is thrilled to introduce the new

Bright Ideas STEM from Today’s Youth program,” said

Kimberly Maki, corporate vice president, corporate

communications and public relations, Bright House

Networks.

“Science, technology, engineering and mathematics

initiatives are critical for student success today, and we are

dedicated to working together with businesses in the

communities we serve to raise awareness about its critical

role in educating our youth for tomorrow. Bright Ideas

STEM from Today’s Youth is a fun way for students to use

their creativity and come up with the next addictive app or

‘can’t–live–without’ tech product.”

What will students win? Six lucky finalists will be

chosen, one from each of Bright House Networks service

areas. These students will travel to Orlando, where they

will compete head–to–head on television, in front of a

studio audience. The program will be recorded and

available via Video–on–Demand on Bright House Net-

works.

At the “Finalist Pitch Event,” the six finalists will have

six minutes to pitch their ideas to a panel of experts who

will select the winner. The grand–prize winner will have

the chance to work with lead innovation firm Fahrenheit

212 in New York to build a virtual prototype and a

business plan.

Bright House Networks is welcoming the help of area

businesses, nonprofits or individuals who have an educa-

tion, entrepreneurship or innovation background for the

new program. To find out how you can get involved or to

register for program updates, send an e–mail message to

BHNBrightIdeas@mybrighthouse.com. To access the most

up–to–date information, visit www.BrightHouse.com/

brightideas.

More information is available online about all of Bright

House Networks educational initiatives, including its

Future Leaders Scholarship program and Classroom

Innovators Grant program at www.BrightHouse.com/

servicearea/about/community.
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Call (321) 727-7100
www.dfi-gc.com

We are dedicated to building only the highest quality buildings that inspire, educate, and further people's 
lives while enhancing our community. Construction is full of interesting and unique challenges, and no two 
jobs are the same. The cornerstone of our approach is our strength in anticipating and solving problems 
and building great buildings. For the past 27 years our team has built some of Florida’s finest corporate, 
educational, industrial, religious, and sustainable buildings.    Just ask our customers!

Our Services include:
• General Contracting
• Architectural
• Design-Build
• Construction Management
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Society of Women Engineers to present
its annual workshop for girls on Sept. 27

The Space Coast Section of the Society of Women

Engineers will present its annual “Wow! That’s Engineer-

ing Workshop” from 9 a.m. to 3:30 p.m. on Saturday, Sept.

27, at Holy Trinity Episcopal Academy, 5625 Holy Trinity

Drive in Melbourne. The cost is $25 and includes lunch,

supplies and a T–shirt.

This workshop will provide girls in grades seven

through 10 with opportunities to do fun hands–on experi-

ments related to several different engineering career fields.

They also will be able to find out what different types of

engineers do in their careers and will meet women who

will talk about how they became engineers. The event is

also in need of volunteers to help with modules and other

activities that day.

Registration is open at www.SWE–Sc.org/WOW for

both students and volunteers. Student registrations must

be postmarked by Wednesday, Sept. 17. (Registration may

close earlier if the event reaches capacity).

Several new workshop modules have been added.

l Goo Busters: Become a chemical engineer while formu-

lating your “goo” in the mad scientist lab.

l Engineering Accessories: Learn the unique properties of

polymers and identify what types of materials can be

recycled.

l Design a Lunar Lander: Can you design and build a

lunar lander that will protect your “marshmallow”

astronauts?

l Angry Test Pilots: Build a catapult to see who can launch

and catch a test “ping–pong ball” pilot.

l Special Agent Assignment “Breaker–Breaker”: Race

against the clock like a special agent on assignment using

electrical engineering to fix the world’s power grid from the

“mischievous circuit–breaking villain.”

l Minute to Win It: Test your skills with 60–second

challenges that use objects that are commonly available

around the house.

l Duct Tape Creations: Engineering comes alive with

handmade creations that can be transformed from one

thing to another, all using duct tape while you make

wallets and other creations.

l CSI: Become a crime–scene investigator. Learn how to

lift and save a fingerprint with special fingerprint powder

and match it to find the “culprit.” Then create dental or

shoe prints for your group and learn how to identify the

suspect.

l Programming Robots: Learn about robots and try your

hand at programming a robot to complete an obstacle

course.

l Tool Time: Hands–on learning about the use of different

tools and what’s inside small electrical appliances.

l Design a Dessert: Find out what a design engineer does

as you design and construct a dessert.

l Cray–Cray Cranes (Crazy Cranes): We challenge you to

design and build a crane and see how heavy a load it can

lift.

Girls who qualify for free or reduced lunch may request

their registration fee to be waived. Instructions are on the

web page. The Space Coast Section’s “Introducing Girls to

Engineering Program” for students in grades three

through six will be conducted early next year. Information

will be e–mailed when registration opens.
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(321) 242-2882 
www.JMRealEstate.com 

80+ Years  
Combined Experience 

 
Your Local Experts 

Visit universitycenterimaging.com to read the complete list of preventative care screenings. 

You may be eligible!  
The Affordable Care Act requires many insurance plans 
to pay for preventive health screenings. This means you 
and your loved ones may be able to get many important 
preventative health screenings at no cost to you, with 
no copay or out-of-pocket costs, even if you haven’t 
met your deductible. How comforting is that? 

Qualified diagnostic screenings include:

   • Mammography
   • DEXA Scans
   • Ultrasound Abdominal Aortic Aneurysm

Talk to your physician today to see if you qualify.  
Early Detection. Early Treatment.

Melbourne 
321.726.3800

Suntree 
321.775.7100

PREVENTATIVE SCREENINGS   
      at no cost
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Please see Henegar Center for the Performing Arts, page 15

By Ken Datzman

Having made big strides in the last three years

rebuilding the organization and growing it in scope, the

Henegar Center for the Performing Arts in downtown

Melbourne has ambitious future plans to elevate itself and

become a regional community–theater venue.

But there is one roadblock currently halting that

progress. The facility does not have a dedicated set and

costume design shop. And this piece is central to the

overall success of the Henegar Center theatrical produc-

tions, which are expanding in all directions.

“In the near future, we see the Henegar Center

becoming a professional, regional theater,” said Hank

Rion, the Henegar Center’s artistic director, who was hired

18 months ago to develop programming and lead other

areas of the theater.

“In order to achieve that regional goal, we need to make

certain changes to the existing space. One of the things we

do not have is a scene shop. We build our sets in the wings

of the theater — which can be hectic at times — and move

them onto the stage.”

The Henegar Center is turning to the business commu-

nity and the public in general to raise matching funds to

help construct a 5,000–square–foot Set and Costume

Design Workshop on its property. It will be located behind

the Henegar Center.

“For the longest time, we did not produce shows on a

year–round basis, but we do now,” said Wendy Brandon,

the Henegar Center’s volunteer executive director.

“We are going full throttle with shows and activities at

this facility. When we build sets on the stage, we have to

clear out a lot of stuff so the volunteer actors can rehearse

in the evenings. So it’s very inefficient and it’s a safety

issue as well. Those two things make the Set and Costume

Design Workshop a necessity; it’s not a want,” she said.

“This is a very thrilling time to be working at the

Henegar Center because we are running 12 months a

year,” added Heather Mowad, its new marketing director.

“We do not have any downtime. We are constantly in this

theater working and being involved with the community.”

The Henegar Center has a capital campaign underway

and is looking to raise roughly $45,000 by the end of this

year, or earlier, for its construction project. It has applied

for a “Capital Facilities” grant through the state of Florida

to help with construction costs. The project totals $500,000.

As part of the grant requirement, the Henegar Center

needs to provide a “dollar–for–dollar” match in the amount

of $250,000. Toward that total, the Henegar Center has

received $120,000 from the City of Melbourne, $50,000

from the Brevard County Tourist Development Council,

and $30,000 from Henegar board members and from the

community.

“We have received amazing support from the City of

Melbourne, the TDC and the public–at–large,” said Rion.

“This support really shows how much of an economic

value the Henegar Center is to the community,” added

Brandon. “When you see the city and the TDC put up

matching funds to help us toward our project goal, I think

it says a lot about the impact we have in the area. We’re

growing in a number of ways, including staff positions.”

The Henegar Center has expanded its team of profes-

sionals to include a technical director (Steven Heisler) and

a full–time education director (Christine Brandt), as well

as the addition of other positions.

“We now have year–round children’s theater program-

ming,” said Rion, “which is the most important aspect of

what we do in the community, from my perspective. For

years, we’ve had a very successful summer program for

children, but now we are doing it on a year–round basis.

The young people now have more opportunities to perform

on the main stage.”

A full slate of children’s programs is available at

Henegar. The 12–week Feller Theatre Academy, which

trains aspiring young performers, runs Sept. 2 through

Nov. 25. Classes are offered in various age categories.

“We have a lot of momentum right now. And the

construction project is going to help take us to a new level

in community theater,” said Rion.

The website, Henegar.org, is set up to accept matching–

grant donations directly from the community. Also, people

buying Henegar Center show tickets on the website have

the opportunity to support the capital campaign by making

a donation of any amount at the time of their purchase.

“We have raised roughly $4,500 so far, with 40 to 50

donors from the community stepping up to help us,” said

Mowad, which has brought the current need down to

around $45,500 from the original $50,000 goal.

The Henegar Center plans to submit its funding–

request application in the fall, said Brandon. “We have to

show a match, and that the match is coming from multiple

sources. We will make a presentation to the Florida Arts

Council in October. We want to be in a position to show

Henegar Center capital campaign raising funds to build 5,000–square foot
Set and Costume Design Workshop; FAC presentation is set for October

The Henegar Center needs to raise roughly $45,000 from the community as part of a state matching–grant program to build a Set and
Costume Design Workshop on its property and is accepting donations on its website. Heather Mowad is the organization’s marketing
director. Hank Rion is the center’s artistic director. The facility has been adding professionals to its team and expanding programming.

BBN photo — Adrienne B. Roth
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Please see Salvation Army of Melbourne, page 17

Regions Bank partners with Salvation Army on Back–to–School Drive to benefit
Sue M. Pridmore Center for Women and Children; ‘Giving Hope Gala’ Sept. 6

Regions’ branches in the county collected new school supplies donated by bank employees that were given to the Salvation Army’s Sue M. Pridmore Center for Women and Children in Melbourne. The
supplies were distributed to the children at a Back–to–School party at the facility. From left: Capt. Juan Guadalupe, Salvation Army Melbourne Corps officer; Erica Jackson, Salvation Army housing manager;
Beverly DeMeyer, Regions; Deborah Buza, Salvation Army advisory board member; Jessica Engelke, Salvation Army PR and special event coordinator; and Terry Brieck, Regions.

BBN photo — Adrienne B. Roth

By Ken Datzman

Regions Bank’s commitment to the community goes far

beyond making loans to businesses and individuals and

opening various accounts for customers.

The Birmingham, Ala.–based financial institution takes

pride in its associates’ volunteer efforts in the many

communities it serves in multiple states, including

Brevard County. Regions even compiles a “Social Responsi-

bility Report” each year, documenting the work it does to

improve communities. The report, filled with examples of

outreach, is titled, fittingly, “Doing More.”

On the local level, Regions recently partnered with The

Salvation Army of Melbourne on a “Back–to–School Drive”

to benefit the Sue M. Pridmore Center for Women and

Children. Pridmore was a lifelong supporter of the

Salvation Army.

Regions’ branch on West New Haven Avenue in West

Melbourne spearheaded the weeklong drive, which

included participation from the bank’s 11 offices around

the county.

“We didn’t solicit from our customers for the drive. It

was only from our employees, across all levels of the

organization, including mortgage and insurance, business

banking, and so forth,” said Beverly DeMeyer, who

manages the office on West New Haven Avenue and is

deeply entrenched as a community volunteer serving on

area social service boards and charitable entities.

She met with Deborah Buza, an advisory board

member of the local Salvation Army, to discuss ways in

which Regions could help the organization. Buza told

DeMeyer of the “Back–to–School” party they have for the

children staying in the center. DeMeyer then met with her

boss, Terry Brieck, and the employee collection idea was

soon put into action at Regions’ branches.

The offices collected new supplies from July 31 to Aug. 8

and presented them Aug. 11 to the Salvation Army on

South Hickory Street in Melbourne. That was the day of

the party for the children at the center. The facility, which

opened in May 2004, is led by Capt. Juan Guadalupe, the

Salvation Army Melbourne Corps officer.

Boxes of items were placed in a room at the Pridmore

Center, a transitional residential facility for women and

children, where representatives of Regions and the

Salvation Army gathered. They contained backpacks,

socks and shoes, underwear, composition books, pens and

pencils, crayons and markers, hand sanitizers, and a host

of other supplies.
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JM Real Estate Inc., a local firm whose services include

tenant leasing, recently announced that it has achieved

100 percent occupancy at Melbourne Corporate Center,

1775 W. Hibiscus Blvd. Recent transactions have included

Aeronix renewing its leasehold interest, as well as Sentrix

Financial Services, Vericore, Connell Higdon Law Office,

and Brevard Physician Associates.

Melbourne Corporate Center is a three–story office

building with an all–glass exterior. The property is located

just behind Melbourne Square Mall. The owner invested

“substantial capital dollars” in renovating the common

areas and also made exterior improvements to the

landscaping and entryway.

All of the interior suites have been remodeled, with new

carpet and paint throughout. The floor plans were

reconfigured to make them “user–friendly” for typical

office–space occupants.

The lease rates are “very competitive” and the product

is “superb” making this an “attractive option” for many

businesses, said Jewell McDonald, president of JM Real

Estate in Melbourne.

“Competition is lively for office space in this market

with vacancy rates in the 15 to 20 percent range, so you

have to set yourself apart to be competitive,” said

McDonald, who represented the landlord in all of these

transactions. “That’s exactly what this owner has done and

it has resulted in a fully leased office–investment prop-

erty.”

JM Real Estate is a full–service commercial property

management, leasing, and sales company specializing in

multi–tenant office, retail, and industrial properties in

Brevard County, from Titusville to Palm Bay. JM Real

Estate’s current portfolio of property management or

leasing contracts includes more than 50 properties totaling

2.5 million square feet with an estimated asset manage-

ment value of over $300 million.

For more information about JM Real Estate, contact

McDonald at 242–2882, extension 205. The web address is

www.JMRealEstate.com.

Melbourne Corporate Center fully occupied as JM Real Estate closes a number of lease transactions

Event at Viera Regional Park Community Center
Brevard County Parks and Recreation is hosting a “Mom–to–Mom Toy and Clothing Garage Sale” from 8 a.m. to

12 p.m. on Saturday, Sept. 27, at the Viera Regional Community Center. Vendors may obtain applications at the Viera

Regional Community Center, 2300 Judge Fran Jamieson Way. Nine–by–nine–foot vendor spaces are $15.90 (includes an

eight–foot table). All spaces are indoors. Payment for table space must be made by Wednesday, Sept. 24. All children

must be accompanied by an adult at the sale. This event is free of charge and open to the public. For more information

about this community function, call Parks and Recreation at 433–4891.

Sherrif  Jim Witherspoon

new ad emailed

FULL COLOR
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for more information about its services and resources.

CareerSource Flagler–Volusia offers tools to find jobs

and advance careers for residents of Flagler and Volusia

counties. On average, the organization provides nearly

5,400 job–seekers each month with services such as an

online job bank, career counseling, recruitment events,

training, financial aid, career assessments and internships.

It also assists an average of 2,800 employers each month

with recruitment, retention and training. For more

information about its programs, visit

www.CareerSourceFV.com.

CareerSource Central Florida offers tools to find jobs

and advance careers for residents of Lake, Orange,

Osceola, Seminole and Sumter counties. On average, the

organization provides nearly 8,800 job seekers each month

with services such as an online job bank, career counseling,

recruitment events, training, financial aid, career assess-

ments and internships. It also assists an average of 1,300

employers each month with recruitment, retention and

training. For more details about its resources, visit

www.CareerSourceCentralFlorida.com.

Three CareerSource regions partner for inaugural business summit set for Sept. 24 at Port Canaveral
The collective resources of CareerSource Central

Florida, CareerSource Brevard and CareerSource Flagler–

Volusia are coming together to host the inaugural Tri–

Regional Business Summit from 8 a.m. to 12:30 p.m. on

Wednesday, Sept. 24, at Port Canaveral.

The program will feature John Walsh, the chief

executive officer of Port Canaveral. He’ll discuss what the

port expansion means for the Central Florida region.

This event will also mark the official release of the

results and analysis of the multi–regional “Talent Skills

Gap Survey,” a Florida High–Tech Corridor Council–

sponsored survey that was recently completed by area

businesses with information about local work–force issues

and employee training.

This key data will serve as a crucial tool in guiding

region–wide efforts to tailor training and programs to meet

the changing needs of businesses and the “job–seekers

they are struggling to find.”

Designed with the CEO and business executive in

mind, this one–of–a–kind summit will bring together

experts to educate, enlighten, and engage the business

community.

Whether you need to ensure the protection of your

clients’ personal information from cyber–attacks or are

looking for ways to better market your company, this

business summit will “give you the tools you need to do it

better.”

Participants will have the opportunity to network with

some of Florida’s brightest “thought–leaders” and “content

visionaries,” including cyber–security expert Mark

Wolfgang and strategic marketing expert Dianne Michael

of the Callan Group, as well as engage with business and

work–force experts, executives, and partners.

The goals of the summit include looking at ways to

better conduct business, protect our digital assets, and

“secure a bright future through insightful and deliberate

hiring and training practices.” Attendees of the summit

will learn how their regional work–force board might be

able to help them pay for portions of these initiatives.

Registration is $50 and the link is www.eventbrite.com/

e/tri–regional–business–summit–tickets–7770412513.

You can add interest to the summit by showcasing your

business to the rest of the conference attendees. If you are

interested in the range of sponsorships available, contact

employersupport@careersourcebrevard.com. Sponsorships

are available through Sept. 8.

CareerSource Brevard is the area authority on work–

force development, providing comprehensive services, labor

market information and access to resources for businesses

and job seekers.

Visit www.CareerSourceBrevard.com or call 504–7600

Small–business development program scheduled
The Cocoa Beach Public Library will present a program titled “Small Business Development with Reference

USA & Brevard County Libraries” at 4 p.m. on Monday, Aug. 25, in the Jane von Thron Room. The library’s address is

550 N. Brevard Ave. ReferenceUSA, an Internet–based database available through Brevard County Libraries, can help

you identify new sales prospects and key business contacts, gather competitive business intelligence, create customized

business and consumer marketing lists, and more. For more information about this program call 868–1104 or visit

www.CocoaBeachPublicLibrary.org.
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Alison Dawley of City of Melbourne among
group of lawyers earning board certification

TALLAHASSEE — Four lawyers in the region are

among 165 statewide who recently earned Florida Bar

board certification, a designation that places them among

the only group of Florida lawyers who may use the terms

“specialist,” “expert” or “BCS” for Board Certified Specialist

when referring to their legal credentials. Board–certified

lawyers are “evaluated for professionalism and tested for

expertise.”

The following lawyers from the 18th Judicial Circuit

earned board certification in their respective practice

areas:

l Alison Dawley of the City of Melbourne — City,

County and Local Government Law.

l Mark Nation of The Nation Law Firm in Longwood —

Civil Trial.

l Debra Simms of Altamonte Springs — Elder Law.

l Richard Brooderson of Chaires, Brooderson &

Guerrero in Altamonte Springs — Health Law.

Board certification evaluates attorneys’ special knowl-

edge, skills and proficiency in various areas of law and

professionalism and ethics in practice. About 4,600 of

Florida’s nearly 99,000 lawyers have earned board

certification. Florida offers 24 specialty areas for board

certification, more than any other state.

“Board certification is one of the highest recognitions a

lawyer in Florida can receive,” said Florida Bar President

Gregory Coleman. “The very difficult testing and extensive

background peer review to confirm professional conduct is

such a high standard that less than 5 percent of our total

membership has achieved this level of recognition. All

board certified attorneys should be extremely proud of

their accomplishment.”

The Florida Bar annually awards board certification in

two cycles, effective June 1 and Aug. 1.

Board certification is valid for five years. The attorney

during that time must continue to practice law and attend

Florida Bar–approved continuing legal education courses.

Recertification requirements are similar to those for

initial certification. Not all qualified lawyers are certified,

but those who are board certified have voluntarily taken

the extra step to have their competence and experience

evaluated.

For more information about the program, visit The

Florida Bar website at Floridabar.org/certification or

contact The Florida Bar’s Legal Specialization and

Education Department at (850) 561–5842.

Hispanic Heritage Month Celebration set Sept. 30
Brevard County will celebrate the achievements,

customs and legacies of area residents with roots in Latin

America, South America and Spain during a Hispanic

Heritage Celebration on Tuesday, Sept. 30, at the Govern-

ment Center in Viera. The address is 2725 Judge Fran

Jamieson Way, Building C.

The drop–in event, open to the public free of charge, will

be held from 10:30 a.m. to 2 p.m. Highlights will include

cultural displays, artwork, literature, exhibits, live music

and dancing and multiple food vendors that specialize in

Hispanic cuisine.

Contact Sandy Daughtry at 633–2003 for details.
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Henegar Center for the Performing Arts
Continued from page 10

them that we have the pledges and cash in hand that will

equal everything we need for our match. When you can do

something like that, it’s compelling to an advisory board,”

she said.

Grant allocations for the arts will come from the state’s

July 2015–July 2016 budget.

The Henegar Center recently opened its 2014–2015

season with “Merrily We Roll Along.” Next up on the

schedule is “Proof” (Sept. 19–28), followed by “The Addams

Family” (Oct. 17–Nov. 2), “A Wonderful Life” (Dec. 5–21),

“The Color Purple” (Jan. 23–Feb. 8), “God of Carnage”

(Feb. 20–March 1), “Damm Yankees” (March 13–29), “The

New Works Festival” (April 24–May 3), and “Cry–Baby”

(May 15–31).

“We are presenting to the community a very diverse,

well–balanced schedule of performances, not only on the

main stage but also in our ‘Upstairs’ space,” said Mowad.

“We’re also doing a Playwrights Workshop. We’re cur-

rently asking for play submissions of one act.”

The plays will be produced and showcased at the end of

the season. “This is something we hope to grow into a

festival, potentially including musicals,” she said.

The Henegar Center will co–host a season–opening

gala fund–raiser Oct. 10 with the Candlelighters of

Brevard. Attendees will see a “preview of ‘The Addams

Family’ and enjoy the sounds of ‘TWITCHY,’ the Florida

Tech faculty band led by FIT President Tony Catanese,

who is a new board member of the Henegar Center. More

details about the gala will be posted on our website,” said

Mowad.

Recently, the Henegar Center expanded its board.

“We’ve added a lot of community leaders, people who

recognize the value of the performing arts,” said Brandon.

Building Management Systems signs a renovation contract with Florida City Gas
Area firm Building Management Systems Inc. has announced an agreement with Florida City Gas, a subsidiary of

AGL Resources, to renovate a building in the city of Doral, which will become the new Florida City Gas headquarters.

Located in Miami–Dade County, the two–story, state–of–the–art building is anticipated to be completed in the first

quarter of 2015. Florida City Gas delivers natural gas as well as a wide array of related products and services to roughly

105,000 residential and commercial customers in Miami–Dade and Brevard counties. Florida City Gas partnered with

Building Management Systems to construct their Rockledge location in 2011. Building Management Systems is a locally

owned and operated state–certified commercial construction company founded in 1981. The firm’s office is at 1675 S.

John Rodes Blvd. in Melbourne. The team specializes in design–build, construction management and construction

projects including commercial, educational, industrial, manufacturing, medical and multi–family facilities. For more

information about the company, visit.BMSConstruct.com or call 723–6938.

Free indie film festival scheduled at International Palms Resort in Cocoa Beach
A free–of–charge, two–day indie film festival is coming to Cocoa Beach. The “15 Minutes of Fame” International Film

Festival, now in its sixth year, was established by Ray and Migdalia Etheridge to showcase the work of independent

filmmakers whose projects often go unnoticed by the public. The Etheridges said they have received more than 150 films,

submitted by aspiring filmmakers from throughout Florida and around the world. Films were graded by a panel of five

judges on their technical merits, script development, acting, and entertainment value. Forty films with the highest scores

have been selected for the program, including a local film. Fourteen filmmakers will receive award certificates in

categories such as cinematography and editing. Attendees will be given the opportunity to vote on their favorite film,

which will receive the “Audience Favorite” award. The films in the festival are from two to 30 minutes in length. Included

are documentaries, comedy, drama, animation, and foreign films. None of the films have been rated, and may contain

material not suitable for younger viewers. The festival is on Saturday, Aug. 30, and on Sunday, Aug. 31, at the Interna-

tional Palms Resort, 1300 N. Atlantic Ave. The first show both days begins at 10 a.m., and the event wraps up at 4 p.m.

For a list of films and show times, visit 15MinuteFilmFest.com or call 984–7789.
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Brevard County Catholic Schools provide an outstanding education 

Melbourne
Melbourne Central 
Catholic High School
Ascension Catholic School
Our Lady of Lourdes 
Catholic School

Palm Bay
St. Joseph Catholic School
Indialantic
Holy Name of Jesus 
Catholic School
Rockledge
St. Mary’s Catholic School

Merritt Island
Divine Mercy 
Catholic Academy
Cocoa Beach
Our Saviour Catholic School
Titusville
St. Teresa Catholic School

Nine Catholic schools serving students in 
Pre-K3 and VPK4 through 12th grade.

U.S. Department of Education Blue Ribbon Schools of ExcellenceVisit BrevardCatholicSchools.org

NOW ENROLLING FOR
2014-2015 SCHOOL YEAR
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Director named at Habitat for Humanity,
ReStore manager promoted to top position

Diane Koenig has been name the new executive

director of Habitat for Humanity of Brevard County Inc.

The announcement was made by Habitat’s Board of

Directors. Koenig joined Habitat in August 2011, when she

was named as the ReStore manager. Under her leader-

ship, the ReStore has increased its volunteerism, sales and

donations leading to greater awareness of Habitat in the

community.

Before joining Habitat, the University of Illinois

graduate worked running a home–furnishings business in

two countries and has 21 years of experience in the retail

and design fields. “With God’s help, I look forward to

building on the strong foundation that has been built over

the last 29 years and serving the community in this role,”

said Koenig.

“We are proud to have Diane as the new executive

director,” added William Welser III, board president of

Habitat of Brevard. “She brings tremendous experience

and has been the very successful leader of our ReStore for

the past three years. We are confident she will achieve the

same successes as the executive director of the entire

Brevard Habitat team.”

Habitat for Humanity of Brevard is part of a global,

nonprofit housing organization operated on Christian

principles that seeks to “put God’s love into action by

building homes, communities and hope.” Habitat for

Humanity of Brevard is “dedicated to eliminating substan-

dard housing locally and worldwide through constructing,

rehabilitating and preserving homes; by advocating for fair

and just housing policies; and by providing training and

access to resources to help families improve their shelter

conditions.”

Since 1985, the local affiliate has provided more than

324 families with the opportunity of home ownership in

partnership with many individuals, businesses, organiza-

tions and members of the faith community.

For more information about the organization, visit

www.BrevardHabitat.com, or follow at www.facebook.com/

HabitatBrevardCounty or at www.twitter.com/

BrevardHabitat.

‘Educators Open House’ Sept. 10 at Brevard Zoo
The Brevard Zoo in Viera will host its 18th annual

“Educators Open House” from 5:30 to 7:30 p.m. on

Wednesday, Sept. 10.

The open house allows educators the opportunity to

plan “great experiences for students” as they kick off the

school year as well as the chance to win door prizes.

Educators can collect informational handouts, class-

room ideas, and freebies from more than 25 Brevard Zoo

exhibitors from throughout Central Florida. Exhibitors

include Kennedy Space Center Visitor Complex, Foosaner

Art Museum, Florida Solar Energy Center, EEL Programs,

WonderWorks, Marineland Dolphin Adventure and more.

Light food and refreshments will be provided.

Call 254–9453, extension 219 for more information

about this program. Reservations are required. To RSVP,

send a message to EdRegistrar@BrevardZoo.org and

provide the educator’s name, school, county and e–mail

address. The deadline to register is Sept. 7.
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Salvation Army of Melbourne
Continued from page 11

“These donations from Regions’ employees are a

blessing for the children and the families at the Pridmore

Center,” said Erica Jackson, the housing manager for the

Salvation Army of Melbourne.

Jessica Engelke, the Salvation Army of Melbourne’s

public relations and event coordinator, is the one who

organized the Back–to–School party for the children. “The

whole focus for us is to get the kids excited about going

back to school. It can be really difficult for them because

they are living in a shelter. But with these donations it

helps put smiles on their faces.”

She has been with the local Salvation Army since April

2010. Her first assignment was working at the shelter,

from 3 to 11 p.m.

“Our goal is for women to come in, find employment,

and transition back into the community as self–sufficient,”

said Engelke. “It’s not just a shelter where they stay. They

do job searches and much more. I have seen firsthand

what this program has done for women and families. They

come in with nothing and they leave with a job. It not only

changes their financial position, but it also changes the

entire dynamics of their life. That’s why I love this job.”

Engelke led the party for the youngsters and their

mothers on the evening of Aug. 11 at the shelter. The

activities included a bubble–gum–blowing contest. “At the

end of the evening, after they had gotten their haircuts and

enjoyed their dinner, they were given their backpacks and

refreshments. It’s a lot of fun for the kids as they get ready

to go back to school.”

The Pridmore Center provides shelter, food, spiritual

comfort, and emotional support to homeless women with or

without children. The program offers case management

and mentoring in the areas of career development,

financial stability, and life skills.

The eight–apartment, 46–bed facility features indoor–

outdoor play areas for children, computer stations, a dining

room, a clothes closet, and a gathering room. Residents

receive one–on–one and group–career development

instruction, with an emphasis on personal growth. In

addition, the center partners with established community–

based career–development experts.

“Currently, we have 26 people — 10 families living at

the facility,” said Jackson. “We are operational year–round.

There is a huge need in the community for the services we

provide. Right now the shelter has a waiting list. I have

been with the center for three months. In that short time,

there have been hundreds of women who have come in or

have contacted us and we have not been able to serve them

because we do not have the capacity.”

Potential residents must complete a full pre–admission

interview with the center administrator in order to be

considered for placement. They can stay up to 90 days,

“which is unique for the area,” said Jackson. If they meet

certain goals, they can apply for a two or three–month

extension.

The Pridmore Center is in need of physical improve-

ments and the Salvation Army will be hosting the “Giving

Hope Gala” to raise money for facility upgrades.

“The center has been open for 10 years and there is

work that needs to be done on the facility, such as redoing

the furniture and installing central air conditioning,” said

Buza, the Giving Hope Gala chairperson.

“Right now, the facility has room air conditioners and

they are inefficient. The electrical bills are very high. A lot

of our funding has been cut, so we are relying more on the

Gala funds to do the renovations for the shelter. That’s

where the money will be spent.”

The “red–carpet” benefit begins at 6 p.m. on Saturday,

Sept. 6, at the Hilton Melbourne Rialto Place. The event

theme is “Old Hollywood Glamour.” Tickets are $60 per

person. To make a reservation for the Gala, visit

www.GivingHopeGala.EventBrite.com, or call Engelke at

872–2227.

Event sponsorships range from $250 to $2,000 and

have the names Lauren Bacall, Grace Kelly, Audrey

Hepburn, and Marilyn Monroe. Each level offers different

amenities.

The Gala will feature ballroom dancing, dinner, and

wine, and a silent auction. The live entertainment will

include a top–notch “Frank Sinatra impersonator.”

The keynote speaker will be Malak Hammad. She is

with PNC Bank in Viera. Additionally, Youjian

Nistorenko, a Pridmore Center graduate, will tell his story

at the event.

“There will be plenty of glamour at the Gala. And we’re

hoping for strong community support so that we can make

these much–needed upgrades to the shelter,” said Buza.
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improve over the next year, up three percent from 2013.

Additionally, two–thirds of respondents expect the

economy to improve in the next three years, up six percent

from 2013.

With Florida’s economic recovery continuing to outpace

the nation, small businesses reported “higher company

sales” and “increased optimism” in the Chamber’s closely

watched Small Business Index.

Conducted in conjunction with the Florida Small

Business Development Center Network, the survey shows

43 percent of small firms reporting higher company sales

compared to this time last year.

With optimism growing, more small–business owners

“are looking to purchase commercial real estate. They are

buying buildings to house their businesses instead of

leasing space,” said Taylor.

He added, “Commercial Realtors tell me they have seen

more activity in the last few months than they have seen

in quite some time. Businesspeople who have been sitting

on the sideline are coming back into the market. We’ve

seen a nice uptick in applications for owner–occupied real–

estate business loans.”

Dvorak is one of those businessowners in the region

who is transitioning from lease space to facility ownership.

He purchased the NAPA Auto Parts retail store on North

Cocoa Boulevard in February of 2013 and designed a plan

to upgrade and grow the business, including the retail side,

which he is doing.

“It had a strong, existing customer base and we have

made it even stronger, working closely with businesses,

talking to people in the region and bringing that ‘personal

service’ touch. These things have allowed us to recharge

and grow the business. The level of service you provide

plays a huge part in how successful you are in this

business, and our goal is to have happy customers.”

His business has already expanded its fleet of delivery

vehicles from three to five. The drivers cover a sizable

territory — from Sharpes to Rockledge to the beachside —

delivering parts to independent automotive service shops

and dealerships.

It’s small businesses like Dvorak’s that significantly

impact Florida’s economy. They represent 98.9 percent of

all employers and employ nearly 43 percent of the private–

sector labor force. There are more than 2 million small

businesses in the state of Florida. Most of them have far

fewer than 20 employees. The typical small business

might have from one to eight employees, but many have no

employees. It’s just the owners of the business.

The roughly 20–year–old NAPA store in Cocoa that

Dvorak acquired was corporate–owned. Now it’s in the

hands of private ownership, which gives him a little more

room to maneuver to meet the needs of his customers, he

said.

The auto–parts industry was resilient during the

recession, posting steady growth. Weak labor and credit

markets caused declines in new car sales and, as a result,

the average age of vehicles on the road increased. Older

vehicles typically require more repairs, which drives

demand for industry products.

“Even during the recent recession,” said Dvorak, “the

auto–parts business stayed pretty strong. People didn’t

have the money to buy new cars. They held on to their

older cars longer and invested in repairs to keep them

running on the roadways.”

He says the auto–parts retail business “is a very

competitive industry. You can see how strong it is by

looking at the amount of competition in a certain market.

In Cocoa, for example, there is Advance, AutoZone,

Carquest, and a new entry O’Reilly.”

Still, one of the best–known brands in the industry is

NAPA, or the National Automotive Parts Association. It

was founded in 1925, around the time Americans fell in

love with the automobile and more cars began traveling

the roadways. This created a need for an auto–parts

distribution system that could keep pace with demand.

Today, NAPA is a powerhouse in the auto–parts

industry, with more than 5,800 stores, 58 distribution

centers, and 13,000 NAPA AutoCare facilities around the

nation. NAPA’s parent company is Genuine Parts Co., a

New York Stock Exchange–listed business.

As a youngster, Dvorak worked in the auto–parts

business with family members before going off to college.

He went on to earn a master’s degree in mechanical

engineering from the University of Florida and then

worked at the space center for years.

But, having grown up in an entrepreneurial family,

business ownership was something Dvorak said he had

long thought about. “It took me a little time, like 17 years,

to figure out what I wanted to do in my career. I grew up in

the auto–parts store business in Cocoa Beach. My parents

have had a store there since 1972.”

Dvorak is probably one of only a small number of

people in his field of business today in America, certainly

in Florida, with a graduate degree in an engineering

discipline and the technical skill–set he honed at the space

center.

“You never leave an engineering degree behind. It helps

you everywhere in life. So it’s not being wasted, especially

when running a business like this,” he said.

Dvorak decided to take his first bold step into small–

business ownership with the purchase of a NAPA store on

North Cocoa Boulevard. The two–story rented building has

6,000 square feet on the ground floor and another 4,000 on

the upper level.

After he had bought the business, his father suggested

that he buy his own building as opposed to long–term

renting. With the help of area commercial Realtor Gene

Artusa, Dvorak located the old Brevard Lighting building,

just south of his current business, and near the City of

Cocoa Water Tower, a landmark in that area. His Realtor

helped him negotiate the building’s price. Dvorak paid just

over $500,000 for the 8,000–square–foot facility.

Dvorak said he plans to invest in a “substantial

renovation” of the facility and hopes to move his business

into the new location by the end of this year. He’s currently

going through the permitting process with the City of

Cocoa. Renovations will reshape the facility in a number of

areas.

“There is a façade on the front of the building that will

be removed. A bunch of the interior offices will be taken

out to make way for storage of inventory. We’ll be doing

some shelving work, too. When all the renovations are

completed, the building will be a little larger than our

current one. We’re excited and anxious to start working on

the project,” he said, adding that the general contractor is

Speegle Construction II Inc. in Cocoa.

His quest to win financing for the purchase of the

building first began with the “big banks,” which made

Dvorak jump through all the hoops and provide a stack of

financial documents only to later say “no deal.”

After being turned down for financing in round one,

businessman Keith Houston, who operates Crest Cleaners

in Brevard County with his brother Kevin Houston,

suggested that Dvorak contact his banker, Bill Taylor.

Dvorak and Keith Houston are longtime friends and were

in Boy Scouts together.

Dvorak said he called Community Bank of the South

and left a message for Taylor, who was out of the office.

“Bill called me back. I think it was 5:45 that night. To me,

that was remarkable. My experience with bankers hasn’t

been that great. Bill and I had a conversation. We talked

about the business and where I thought it was headed. He

got to know me.”

Dvorak said Taylor soon “made it clear his bank

wanted to work with me on purchasing the building and

made a commitment. I recall Bill saying, ‘We can grow

together.’ The turnaround on the loan was amazing. It’s an

example of how fast this can be accomplished when you

are dealing with a local institution.”

Lending to small businesses is the core of what

community banks do in their markets. They provide a

substantial number of small–business loans across the

country, including loans utilizing SBA financing.

“Dan was a candidate for a 504 loan, but after talking

and visiting with him, and learning that his parents have

been in business in Cocoa Beach since the early 1970s, we

just did a ‘straight–up’ loan for financing of the building he

was buying,” said Taylor. “By being a local bank, we

understood him. Dan has a small business that is expand-

ing and we’re playing a role helping him grow by providing

this financing, which is what community banks do in their

markets.”

“My store is now locally owned, too, so I can make

business decisions quickly, which is just a good thing all

the way around,” added Dvorak.

He said Community Bank of South “had enough faith

in my business and in my future plans that it didn’t have

to go the SBA 504 route.”

Typically, a 504 project includes a loan secured from a

private–sector lender with a senior lien covering up to 50

percent of the project cost; a loan secured from a nonprofit

Certified Development Company (backed by a 100 percent

SBA–guaranteed debenture) with a junior lien covering up

to 40 percent of the total cost; and a contribution from the

borrower of at least 10 percent equity.

“While the 504 is an attractive program for many

borrowers, we also do loans without SBA involvement,”

said Taylor.

“And Dan’s project is an example of that. We think his

store is well–positioned for future growth. The location of

the store provides easy access for customers. It’s close to

Highway 520 and everybody knows where the City of

Cocoa Water Tower is located. It’s a landmark in the area.”




