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Commercial contractor
Don Facciobene Inc. is
poised for new growth
By Ken Datzman

Please see Don Facciobene Inc., page 19

BBN photo — Adrienne B. Roth

Don Facciobene is president of longtime general contractor Don Facciobene Inc. in Palm Bay. He said the commercial
construction market is trending upward for his firm, which has won a flurry of contracts. Facciobene, a University of Florida
business graduate, said the commercial building market started to turn upward at least one year ago. His company is the
contractor for the new Rodizio Grill/The Brazilian Steakhouse, set to open at Melbourne Square Mall. The firm’s heavy timber
bridge division is on the job at Disney’s Pleasure Island in Orlando and working in other areas of the nation.
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PALM BAY — As the commercial construction industry
rebounds after years of tepid economic growth, general contractors are positioning themselves to capitalize on new investment
dollars that are starting to flow back into all types of building
projects.
One of those contractors is Don Facciobene Inc., a 27–year–old
commercial builder and construction–management firm. The
company has not only built a sizable portfolio of local and
regional work, but it also has a footprint in select markets of the
nation, including the Southeast and Midwest, in a niche area of
the construction industry — timber structures.
Don Facciobene Inc. is poised for new growth as momentum in
the huge commercial–construction sector in general is finally
starting to put together a pattern of consistency, with gains being
posted month over month in 2014.
“We’re currently winning more jobs than we have at anytime
in the last six years,” said businessman Don Facciobene, president of Don Facciobene Inc., whose firm has its own inventory of
construction equipment and a team of employees who work
directly for the company.
“And we are doing estimates for all types of commercial–
construction work. I have seen the momentum in the industry
build for at least one year, maybe 18 months. The commercial
and industrial construction end of our business has exploded in
the last year. With the contracts we have, which cover various
aspects of work, we are positioned to grow into the future.”
Commercial real–estate activity is a bellwether for the overall
economy in communities. New forecasts from a range of trade
associations, organizations, and business groups that track the
industry are mostly upbeat and point to continued growth in
2015.
The Associated Builders and Contractors “Construction
Backlog Index” hit a post–recession high in the fourth quarter of
2013, growing from 8.2 months to 8.3 months (1.3 percent).
Compared to a year ago, the CBI is 3.9 percent higher — up from
eight months at the end of 2012.
Another report, The “Dodge Momentum Index” jumped
2 percent in May following April’s strong gain. According to
McGraw Hill Construction, a division of McGraw Hill Financial,
the Momentum Index is a monthly measure of the nonresidential
projects in planning. Nonresidential projects have been shown to
lead construction spending for commercial building by a full year.
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Two GrayRobinson attorneys from
Melbourne office are recognized as
‘Florida Super Lawyers’ — top rating
GrayRobinson, P.A., recently announced that the rating
service “Super Lawyers” has named 58 of its attorneys as
“Florida Super Lawyers” and another 18 as “Rising Stars.”
Super Lawyers are considered the top attorneys in the
state with a high degree of peer recognition and professional achievement. Rising Stars are the up–and–coming
attorneys in the state who are 40 years old and younger
and have been practicing for 10 years or less.
“We are thrilled that Super Lawyers has once again
recognized such a wide variety of our attorneys across the
state,” said GrayRobinson President Byrd Marshall Jr.
“Year after year our attorneys are recognized with this
honor from different offices and practice groups, and it is a
true testament to the consistent quality and professionalism of the firm’s talent and level of client service.”
Only up to five percent of lawyers in Florida can be
recognized as Super Lawyers, while less than three
percent are named Rising Stars. Both Super Lawyers and
Rising Stars are selected based on a “patented” selection
process, which includes nominations by clients or firms,
extensive research on the candidates and peer reviews.
The GrayRobinson attorneys named 2014 Florida
Super Lawyers from the Melbourne office are John
Kancilia, Health Care, and Erik Shuman, Estate and
Probate.
Founded in 1970, GrayRobinson is a full–service law
firm providing legal assistance across the state of Florida.
With nearly 300 attorneys and 12 offices throughout
Florida, GrayRobinson provides legal assistance for
Fortune 500 companies, emerging businesses, lending
institutions, local and state governments, developers,
entrepreneurs and individuals. For more information
about the firm, visit www.Gray–Robinson.com.

Brevard Federated Republican Women to meet
The Brevard Federated Republican Women will host
its monthly luncheon meeting at 11 a.m. on Wednesday,
July 2, at the Holiday Inn in Melbourne. The address is
8298 N. Wickham Road. The program will feature a
“Candidate Forum” for the District 4 County Commission,
moderated by Campaign Chairwoman Patti Warner. All
Republican women and men are invited to attend the
event. The reservation deadline is Friday, June 27. The
reservation number is 727–1212. The website address is
BrevardFederatedRepublicanWomen.org.

2–1–1 Brevard wins Wells Fargo grant
2–1–1 Brevard Inc. was selected by Wells Fargo in
Cocoa Beach to receive a $1,000 grant through the bank’s
annual Community Partners Giving Program. The award
was presented, at a recent breakfast event, by Debra Jodts,
Wells Fargo’s North Brevard district manager. It was
accepted by Belinda Stewart, communications manager for
2–1–1 Brevard. The nonprofit organization operates a
telephone–based helpline offering information, referral
and crisis intervention 24 hours a day, seven days a week.
In 2013, Wells Fargo said it invested more than $11
million in nonprofits and schools in Florida.
JUNE 23, 2014
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Lowndes firm expands, opens Melbourne office led by local intellectual property attorney Stephen Thomas
ORLANDO — The Central Florida law firm Lowndes,
Drosdick, Doster, Kantor & Reed, P.A., has expanded to
Brevard County with the opening of an office in
Melbourne.
The new office is at 1901 S. Harbor City Blvd., Suite
720. The firm has two offices in the Orlando area.
The practice hired intellectual property attorney
Stephen Thomas to expand the law firm’s depth of services
and to better provide intellectual property services to
clients in Brevard’s growing technology industry.
In addition, Jon Gibbs, who is a partner and chairman
of the firm’s Intellectual Property Services Group, and
other attorneys practicing in the intellectual property area,
will work with Thomas to grow the Melbourne practice and
will provide patent prosecution, copyright, trademark,
trade secret, and technology litigation expertise.
“We are pleased to open our Melbourne office and
welcome Steve to the firm,” said William Dymond Jr., the
president, chief executive officer and managing partner of
the firm and current board chairman for Space Florida.
“We see tremendous innovation, growth and opportunities in the Melbourne area and in general the Space Coast
market, and our new hire signifies our continued commitment to the Brevard market and the growing technology
sector.”
Thomas, who is a licensed U.S. patent attorney, serves
as the intellectual property counsel for a number of
business and university clients, and provides a full
spectrum of guidance regarding IP licensing and royalty
strategy, IP acquisition strategies, building and maintain-

We proudy thank
Dr. Piyush Joshi
Urologist
and

ing an enforceable IP asset portfolio, IP docket management, teaming/partnering strategies and related matters.
He is also engaged in prosecuting numerous patent
applications in the U.S. Patent and Trademark Office and
is managing national stage filings of Patent Trade Office
applications in Mexico, South Korea, India, and the
European Patent Office.
Thomas comes to Lowndes from a boutique IP firm he
co–owned in Melbourne. Before that venture, Thomas was
employed by defense contractor Harris Corp. in Melbourne
in a program management, technology development, and
design engineering and systems engineering capacities.
These were high–technology development programs
that included hardware and software design for commercial, military, and NASA platforms such as the F–16,

F–18 E/F, F–22, F–35, Comanche helicopter, National
Aerospace Plane, the International Space Station, air–to–
ground and air–to–air weapons systems, and numerous
other technologies and programs.
He held full profit and loss responsibility for roughly
$40 million in defense contracts with customers who
represent industry leaders in defense contracting such as
The Boeing Co. and Raytheon Co.
Founded in Orlando in 1969, Lowndes, Drosdick,
Doster, Kantor & Reed is a multi–practice firm with
roughly 100 attorneys. The firm represents clients across a
myriad of industries locally, nationally and internationally,
advising on almost every aspect of business. For more
information about the firm, visit www.Lowndes–Law.com.

Attorney Scott Dixon joins the law firm Zies Widerman & Malek in Melbourne
Zies Widerman & Malek recently announced that attorney Scott Dixon has joined the firm and will lead the newly
formed Estate Planning and Probate Group. Dixon has been a sole practitioner in Melbourne since 1997. He’s experienced in assisting clients with establishing their estate plans to provide guidance when passing along assets in the “most
timely and cost–effective manner, with a focus on expedience and leaving a positive family legacy to the next generation.”
Dixon joins ZW&M’s “commitment to the community” by being involved in a variety of ways. He has attended his
home church, Calvary Chapel of Melbourne, since 2002, and has coached both junior high and high school soccer.
Dixon regularly volunteers as an instructor and guest speaker for various community organizations, such as the
Melbourne Board of Realtors, Brevard County Habitat for Humanity, Pregnancy Resources, Covenant Christian High
School and numerous area churches and senior organizations. He conducts educational workshops on “Religion in Public
Schools” (instructing students, teachers and parents on their legal rights) and has served as an adjunct professor at
Keiser University. He also serves as an advisor for Stewardship Estate Planning, and Tevebaugh and Associates.
Dixon resides in Melbourne with his wife and has two sons who are “proudly” serving in the U.S. Air Force.
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I wish the sport I love — soccer — could help eliminate injustice around world
By Erin O’Flaherty
UCF Forum columnist
Every four years soccer fans around the globe focus on
the FIFA World Cup, this year being held in Brazil. The
national teams of countries compete to become World
Cup champions in the name of patriotism and pride. I am
a fan of almost all sports, but especially soccer — so I
cannot contain my excitement for the matches that began
June 12.
In watching the pretournament coverage, however, I
have noticed this year’s games seem to be concerning
many fans because social issues have stirred up worry
and controversy. Four years ago I had planned to attend
these games — until the controversies began to surround
them.
Billions of dollars have been poured into building
stadiums — rather than focusing on infrastructure
development — and workers’ lives have been lost in the
process. Many citizens remain extremely poor and critics
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say the government is corrupt. Some Brazilians have
protested, asking soccer fans from around the world to
boycott the games, which they say would be supporting
the government on this unnecessary spending.
I also was surprised to hear stories about the racism
that still affects the world of soccer. This is still happening in 2014? I remain disappointed that we haven’t
seemed to push past such a huge social barrier, especially
in sports.
Most racism in sports begins with fans, not the
athletes. Just one example of racial discrimination
affected Lilian Thuram, arguably one of the best soccer
players of all time. Born in the French territory of
Guadeloupe in the Caribbean, he grew up in France. His
main goal as a child was to convince the country that
others not born in France could be French as well. When
taunted, he would say, “I’m not black. I’m French.”
While Thuram’s soccer skills set him apart from
others at an early age, his own countrymen have still
excluded him based on his skin tone. In recent years,
Thuram has stated that the only time he has truly felt
French was in 1998 when he led the French national
team to the championship match in the World Cup. He
once outwardly criticized fans for racist behaviors directed
toward players at a soccer match. At the next match, the
fans showed up with signs geared toward Thuram that
read “Show us respect” — a bit ironic, considering these
were the hooligans causing the problem.
People are not born racist, obviously. They acquire
racist thoughts and behaviors by observing others. The
world has to learn to be passionate about soccer in a
positive way that doesn’t pit us against each other in
hatred.

Thierry Henry, an international soccer superstar from
France who plays in Major League Soccer, is one of the
main activists in the fight against racism in soccer and is
captain of the FIFA Fair Play program. Henry also
founded an anti–racism program called “Stand Up Speak
Up.” This program is responsible for TV commercials that
have many soccer players holding signs speaking out
against racism.
Nike has produced black–and–white armbands
embroidered with “Stand Up Speak Up,” which are being
sold around the world to raise money for anti–racism
groups. Henry was voted one of “Time” Europe’s heroes of
2005 because of his enormous success and will to fight
racism.
If only more athletes and sports fans could have the
attitude that Henry has. I would love to see the sport I
grew up playing evolve out of this stage that is tinged
with racism.
Soccer is a sport that can unite the world. Rude actions
from any players, coaches, and fans should not take away
from the pure enjoyment of the sport. The game has the
ability to touch and change millions of people, yet it
cannot do that while angry fans and players are pointing
fingers at those from different cultures.
“This Beautiful Game,” as soccer is sometimes referred
to, needs to advance down the field and eliminate that
ugly feature of injustice.
Erin O’Flaherty is a senior pursuing a
bachelor’s degree in accounting and a former
Miss University of Central Florida. She can be
reached at EOFlaherty@Knights.UCF.edu.

High–Tech Corridor universities rival other research hubs in patents, technology growth
The three Florida High–Tech Corridor research institutions — the University of Central Florida, the University of
South Florida and the University of Florida — are individually ranked in the top 40 of worldwide universities granted
U.S. patents in 2013, according to a list recently released by the National Academy of Inventors and the Intellectual
Property Owners Association.
Collectively, the three Corridor universities beat out the patent portfolios of university groups in the other established and well–recognized high–tech hubs of North Carolina’s Research Triangle and Austin’s Silicon Hills region.
Together, the Corridor universities were granted 239 patents compared to 130 granted to the Triangle (Duke
University, North Carolina State University and the University of North Carolina, Chapel Hill) and the 226 patents
granted to Texas universities (the entire University of Texas system, Rice University and Texas A&M University).
USF is ranked No. 12, UF No. 14 and UCF No. 38 out of the worldwide universities. The list recognizes the important role patents play in university research and highlights the Corridor region’s growth as a high–tech hub through
continued innovation and technology transfer from universities to the marketplace.
“The universities of the Research Triangle and in Texas have a long–standing tradition of high tech research and
innovation, and it is an honor to be included among the ranks of such research institutions,” said Randy Berridge,
Florida High–Tech Corridor Council president.
“I am proud of the leadership of Dr. M.J. Soileau, UCF vice president for research and commercialization; Dr. Paul
Sanberg, USF senior vice president for research and innovation; and Dr. David Norton, UF vice president for research,
and the work of faculty and students at UCF, USF and UF that has led to such advancements in science and high
technology to warrant a greater number of patents this year.”
The list is based on data obtained from the U.S. Patent and Trademark Office. To view the full list, visit
www.AcademyOfInventors.com/pdf/NAI–IPO–Top–100–Universities–2013.pdf.
The Florida High–Tech Corridor Council partnership involves more than 25 local and regional economic–development organizations, 14 state/community colleges and 12 work–force boards. The Council is co–chaired by the presidents
of UCF, USF and UF. The Council includes the presidents of two of the community colleges, the president of the Florida
Institute of Technology and representatives of high–tech industry.
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The UPS Store in Indian Harbour Beach
named USAA ‘Easy Deposit’ center —
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The UPS Store in Indian Harbour Beach is USAA’s
newest center for its “Easy Deposit” program. “It’s a great
victory,” said Sean Ficke, the store’s general manager.
“We lobbied long and hard to become an Easy Deposit
center. Many of our customers are active–duty military
and retirees who really need this service. Many of them are
associated with Patrick Air Force base and helped us
convince USAA to extend the program to our Indian
Harbour Beach location.”
The service–center program is a convenient way for
USAA members to deposit domestic checks near their
home or office. USAA Federal Savings Bank is the first
financial institution to offer remote deposit capture in
retail outlets. USAA systems receive the forwarded check
information from The UPS Store and process the deposit.
In most cases, the deposit is immediate, said Ficke.
The UPS Store offers domestic and international
shipping; full–service packaging; online and digital
printing; black–and–white and color copies; document
finishing like binding and laminating; printing services
such as business cards, letterhead and rubber stamps;
notary; custom crating and shipping for large items
including furniture, artwork, or motorcycles; mailbox and
postal services; office and packaging supplies, and more.
The UPS Store in Indian Harbour Beach is next to
Publix, at 274 E. Eau Gallie Blvd. For more information
about the business, call 473–4685.
USAA Easy Deposit is also available at The UPS Store
in West Melbourne. The store’s address is 2263 W. New
Haven Ave., also known as U.S. Highway 192. The store is
next to Publix.
With nearly 4,400 locations in the U.S., The UPS Store
network comprises the nation’s largest system of retail
shipping, postal, print–document and business–service
centers. The UPS Store locations in the U.S. are independently owned and operated by licensed franchisees of Mail
Boxes Etc. Inc., a UPS subsidiary. For additional information about the company, visit www.TheUPSStore.com.
USAA provides insurance, banking, investment and
retirement products and services to 8.2 million members of
the U.S. military and their families. Known for its
“legendary commitment to its members,” USAA is
consistently recognized for outstanding service, employee
well–being and financial strength. USAA membership is
open to all who are serving or have honorably served in the
military — and their families. For more information about
USAA, or about membership, visit USAA.com.

National Realty announces its top Realtors
Broker Gale Bray of National Realty of Brevard has
announced her agency’s top Realtors for May. They are:
Indialantic office, Gene Newberry, top lister; Teresa
Schick, top seller; and Liz Walters, top producer.
Melbourne: Maria Kaps, top lister and top producer; Mike
Hanley, Kelli Ryan and Kaps, top sellers. Palm Bay: Diane
DeYorgi, top lister; Lesly Breson, top seller; and Steve
Scheller, top producer. And Viera: Jessica Lagios, top
lister; and Debbie Schmid, top seller and top producer.
JUNE 23, 2014
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Brevard Symphony Orchestra to present free July 4 concert at Cocoa Riverfront Park, with fireworks over water
The Brevard Symphony Orchestra will present its
annual “Symphony Under the Stars” family concert on
Friday, July 4, at Cocoa Riverfront Park.
Christopher Confessore, music director and principal
conductor, will lead the BSO. The concert begins at 8 p.m.,
with the fireworks show at 9:15. Both events are free of
charge and open to the public.
With an estimated 14,000 in attendance each year, this
event has become an annual Brevard County tradition.
There will be food, fun, and festivities throughout the day
in Cocoa Village. The evening will be capped with a
performance by the BSO featuring patriotic and pops
classics, with an over–the–water fireworks part of the
program.
The fireworks show will be presented by the cities of
Cocoa and Rockledge. Food and beverages will be on sale
at the park. Guests are encouraged to bring blankets and
lawn chairs for viewing.
Before the performance, guests can visit the BSO’s
event table and enter for a chance to win two tickets to an
individual concert of the BSO’s 2014–2015 subscription
concert season titled “Journey.”
The BSO will also have a children’s area with a
mini instrument petting zoo and other musical activities,
all free of charge. Lite Rock 99.3’s Mike and Mindy will be
there, too.
The BSO is offering attendees who purchase new
season subscriptions at the event, one free ticket to its
2014–2015 season opener for each subscription purchased.
Season subscribers save 30 to 40 percent off individual

tickets. Full–time teachers and active military save
50 percent off subscriptions in seating areas two and three
of the Maxwell C. King Center for the Performing Arts in
Melbourne. Tickets are available for grade–school students
for $6 per performance for up to two guests.
A pre–concert “Red, Hot Boomin BBQ,” hosted by the
BSO, will begin at 6:30 p.m. Guests will enjoy reserved
up–close parking, a barbecue dinner in the comfort of the
Cocoa Civic Center, VIP seating and more. This event is
the BSO’s “most popular fund–raiser of the year.”
Tickets for the barbecue are $60 per person and can be

purchased at BrevardSymphony.com or by calling
242–2024 by Friday, June 27.
This event is sponsored by the cities of Cocoa and
Rockledge, Lite Rock 99.3, KISS 95.1, Bob Steele
Chevrolet, Eastern Florida State College, Publix Supermarket Charities, Bob Dibella, Marilyn Shulman Kitchel,
Berman Hopkins Wright & Laham–CPA’s & Associates,
CH2M Hill, Waste Management, Cocoa Main Street,
Bright House Networks, “Florida Today,” SCB Marketing,
Courtyard Marriott & Conference Center–Cocoa Beach,
and “Brevard Business News.”

Pregnancy Resources names Woodford new executive director; Air Force veteran
Freddi Woodford has been appointed executive director for Pregnancy Resources. The announcement was made by
Linda Evans, board president. Woodford is responsible for the day–to–day operations of the center to include implementation of necessary programs to meet client needs and the policies and procedures approved by the board of directors as
well as administrative and supervision of the center functions and personnel.
“Our former executive director, Pilar Blanchard, recently married and is moving out of the area,” said Evans. “She
worked tirelessly with our staff, clients and volunteers for nearly four years, dedicating herself to the quality of our
programs and services. We are confident that Woodford has the vision, commitment and leadership to maintain the
organization’s professional standards of care.”
Woodford has an MBA degree and professional experience with several social–work organizations, including a
women’s shelter, the Department of Children and Families, a therapeutic group home, and volunteering at a Pregnancy
Resource Center in Miami. She also served in the U.S. Air Force.
“I am very excited about the opportunity to serve this vital community organization that has helped local women and
families for 30 years,” said Woodford.
Pregnancy Resources provides free services, education and support in a “compassionate environment” to women and
families facing an unexpected pregnancy. For more information about Pregnancy Resources’ programs or services, call
752–5540 or visit at www.MelbournePRI.com.
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Brevard County brings out marchers of all
ages as they raise more than $247,000 to
help babies in the region be born healthy
VIERA — Roughly 500 residents joined together in
support of the smallest citizens of Brevard County by
participating in the recent “March for Babies” to benefit
the March of Dimes, which attracted thousands of
supporters.
Space Coast Stadium was packed with strollers,
families and teams which raised more than $$247,000 to
help babies be born healthy.
Special guests at the day’s events included Sean
Gregory, president of Health First Holmes Regional
Medical Center, and The Sterling Family, the 2014
Brevard County Ambassador Family.
Rough Edges Band joined walkers at the end of the
route and provided tunes to keep the energy high.
‘We’ve seen today how important it is to help our
babies,” said 2014 March for Babies Chairman Gregory.
“This has been an incredible event, and I’m so proud to be
from a community where people can come together for
such a great cause. Helping our babies should be a top
priority, and we should be excited about what we’ve
accomplished.”
“It was a memorable and rewarding day for all of us,”
said Jeff Sterling, father of Nathan Sterling. “When
Nathan was born premature, we decided to do everything
we could to make sure that other families don’t go
through what we did, and we were honored to be able to
support the March of Dimes in return for all the support
they’ve given us.”
The most urgent infant health problem in the U.S.
today is premature birth. It affects more than 500,000
babies each year, with the number growing every day.
The March of Dimes issued a “Report Card on Premature
Birth,” giving the nation a “D” and Florida a “D.” Babies
born too soon are more likely to die or have disabilities.
In 2014 national March for Babies sponsors are
Kmart, Publix, Macy’s, Famous Footwear, Farmers
Insurance Group, CIGNA, Sanofi Pasteur, United,
Actavis and Mission Pharmacal.
In Brevard County, March for Babies is sponsored by
Lexus of Melbourne, OB Hospitalist, Melbourne Terrace
Rehabilitation Center, Health First, Wuesthoff Health
System, Parrish Medical Center and Makoto’s.
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Leasha Flammio-Watson, CFP

®

Private Wealth Advisor
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The Cocoa Beach Regional Chamber of Commerce
will host its monthly networking event, “called Wednesday Friendsday,” at 5:30 p.m. on July 9, at the Holiday
Inn Melbourne–Viera, 8298 N. Wickham Road in
Melbourne. The event is usually held on the first
Wednesday of the month, but because of the July 4
holiday the Chamber decided to push it to the second
Wednesday in July. Admission is $10 for Chamber
partners. The event is open to the business community to
attend. “Wednesday Friendsday” typically attracts 200 to
400 people every month. Each month the event is held at
a different location. To attend as a guest or for more
information about the event, contact the Chamber at
459–2200 or visit www.CocoaBeachChamber.com.
JUNE 23, 2014
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Health First Foundation announces scholarship winners at event at Cape Canaveral Hospital in Cocoa Beach
The Health First Foundation recently held a breakfast
at Cape Canaveral Hospital in Cocoa Beach in celebration
of the 21 scholarship recipients from 13 area high schools.
All the students were awarded $1,000 scholarships and
will be pursuing advanced degrees in medical–related
studies at various colleges across the region.
The criteria for scholarship selection included grade–
point average, school and community activities, financial
need and a written essay by applicants on their career
goals and future plans. Seventy–three applications were
received and reviewed by the selection committee. Winners
are eligible for a second–year grant of an additional $1,000
if they continue their studies and maintain a 3.0 GPA.
The scholarship program is made possible by the
Health First Foundation’s community fund–raising efforts,
as well as individual donors who provide financial gifts for
named scholarships. The following students received
named scholarships:
l Carol Buydos — Palm Bay High School; Genevieve
Brombacher Memorial Scholarship.
l Danielle Wells — Cocoa High School; Dr. Thomas
Garell Memorial Scholarship.
l Sebastian Ortero — Viera High School; Marjorie
E. Spezzano Scholarship.
l Ryan Zinone — Melbourne Central Catholic High
School; Vince Spezzano Memorial Scholarship.
l Alexandra Knodel — Holy Trinity High School;
Dr. Robert and Patricia Griffin Scholarship.
l Haley Gaume — Melbourne Central Catholic High
School; Dr. Brian P. Gibbons Memorial Scholarship.

get

l Ellie Hudgins — Rockledge High School; Shirley Ann
Lopez Memorial Scholarship.
l Indiaella Kemm–Piniero — Merritt Island High
School; Bruce A. Mochwart Scholarship (JROTC).
The following students received Health First Foundation Scholarships:
l Whitney Sylliac — Bayside High School.
l Sara Stavros — Cocoa Beach High School.
l Romani Wahba — Cocoa Beach High School.
l Christopher Yanick — Cocoa Beach High School.
l Courtnie Curry — Eau Gallie High School.

l Natasha Humes — Eau Gallie High School.
l Alexandra Horn — Edgewood High School.
l Rebecca Campbell — Melbourne High School.
l Melanie Williams — Melbourne High School.
l Jennifer Le — Palm Bay High School.
l Sevonte Miller — Rockledge High School.
l Shelby Dugan — Satellite High School.
l Allison Schleeper — Viera High School.
For more information about this program, call
434–7353. Naming opportunities for scholarships are
also available for the 2014 school year.

Rosen College of Hospitality Management to host ‘The Pineapple Ball’ Oct. 11
ORLANDO — Tickets are now available for “The Pineapple Ball” on Saturday, Oct. 11, at Rosen Shingle Creek.
During the celebration, the Rosen College of Hospitality Management at the University of Central Florida will induct
Henri Landwirth and Paul Mears Jr. into the Central Florida Hospitality Hall of Fame.
The Pineapple Ball will be produced by Rosen College faculty, staff and students. Proceeds will benefit scholarships
and academic initiatives, which include classroom–technology upgrades, curriculum materials, learning laboratories,
equipment, the development of degree programs, hiring additional faculty and industry–research grants.
Ticket and sponsorship information for The Pineapple Ball is available at hospitality.ucf.edu/the–pineapple–ball. For
event questions, contact Premila Whitney at (407) 903–8020 or send an e–mail to premila.whitney@ucf.edu.
For sponsorship information, contact Jessica Richards at (407) 823–1589 or jessica.richards@ucf.edu; Suzan Bunn at
(407) 903–8212 or suzan.bunn@ucf.edu.
The Rosen College of Hospitality Management at the University of Central Florida, located in Orlando, provides
students with an opportunity to learn and work in the “heart of hospitality.”
Uniquely positioned in America’s top tourism destination, Rosen College educates the next generation of industry
leaders through “internationally recognized faculty, innovative academic programs, cutting–edge research and strong
industry and community partnerships.” To learn more about the Rosen College of Hospitality Management, visit
hospitality.ucf.edu.
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Nasa Palms Professional Center rounds itself into popular medical–office hub,
strategically located near two hospitals; one–day doctor office rental in Viera
By Ken Datzman
At the half–way point in the year, the commercial real–
estate market is on the road to recovery, getting back on
track as a core producer of America’s gross domestic
product.
There is growing confidence among developers,
Realtors, and other parties tied to the industry that the
worst is over and progress is straight ahead.
Yet that progress may be made in slow, small steps —
pretty much mirroring the recovery of a heart–attack
victim.
Commercial real–estate activity closely follows the
economy, typically with an 18–to–24–month lag time, but
it varies by market and Florida communities were some of
the hardest hit during the downturn.
Still, commercial Realtors in Florida are seeing
increases in sales–transaction volume and income, which
is a signal that neighborhood markets in communities are
slowly turning around as property values rise.
Most commercial real–estate sectors began to reach
equilibrium in 2012. Now, there seems to be support for
new investment dollars in select areas of commercial
development. One of those areas is the medical market.
“In the past six months, we have completed two new
medical–office facilities for physicians at the Nasa Palms
Professional Center,” said businessman John Newton,
president and founder of Newton Real Estate Group LLC
and Newton Land Development Inc. in Melbourne, sister
companies that offer full real–estate services in the region.
The two separate projects were for Dr. Luis Del Rosario,
a board–certified rheumatologist, and Dr. Anthony Porter,
a board–certified dermatologist.
The health–care industry and health–care real estate
have changed dramatically in the past several years.
Health–care reform, the recession, and other issues have
impacted the medical landscape.
But now medical–office development seems to be on the
upswing. Short term, the demand is being driven by an
additional 32 million people who will be insured by the
Affordable Care Act as it continues to unfold.
Long term, demand will be driven by the fact that more
than 20 percent of the U.S. population will be 65 and older
by 2029.
Currently, medical–office space accounts for 25 percent
of all U.S. office space under construction, according to a
report by Colliers International.
The streamlining of health–care delivery models is
resulting in the changing use of medical real estate. The
trend is for hospital space to be used only for the very sick
and emergencies. Healthier people will be treated in highly
specialized outpatient facilities and clinics.
Colliers also says 2014 is expected to be a “strong year”
in terms of medical office investment sales, given the
scarcity of properties, availability of capital, and opportunities in secondary/tertiary markets.
Newton started developing Nasa Palms Professional
BREVARD BUSINESS NEWS / 10
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John Newton is president of Newton Real Estate Group LLC and Newton Land Development Inc., sister companies. He is the developer
of Nasa Palms Professional Center in Melbourne. The cluster of buildings shows off a ‘South Beach look.’ His firm has just completed
two new medical office buildings for physicians at the site as business picks up in that commercial sector. One building pad remains
at the seven–facility project.

Center nine years ago. The major setbacks included the
real–estate downturn, hurricanes, and changing medical–
reimbursement programs by the government.
“But we are now starting to see more favorable
conditions in the medical–office market,” he said.
Newton took a two–story health–club site that sat
abandoned for years and turned it into the Nasa Palms
Professional Center, which is now one of the area’s most
distinguishable medical–office properties.
The office condominiums are uniquely striped in
different colors creating part of the “South Beach look” that
helps set Nasa Palms apart in the marketplace, said
Newton. The buildings, nestled among palm trees of
various types, feature modern architecture.

Call Adrienne Roth at 321-951-7777 for Advertising Information

“We also did an elaborate design, working with local
architect Dave Nagrodsky, to create buildings at Nasa
Palms where there is parking on three sides. So never does
the end–user of the office space have to walk far to get to
their building, which keeps them dry during the rainy
months,” said Newton.
The “well–established” Nasa Palms Professional Center
has become a popular medical–office hub in a convenient
location of the county.
Situated on 5 acres, the campus is near Melbourne
International Airport, Harris Corp., Northrop Grumman,
and General Electric, and is equidistant from two hospitals
Please see Newton Real Estate Group LLC, page 15
JUNE 23, 2014
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PIP Printing and Marketing Services in Palm Bay expands with Sign Wizard, a
new full–service standalone firm that designs custom signs, banners, T–shirts
By Ken Datzman
PALM BAY — Small–business optimism has been
edging up, ever so slowly, among the segment of business
operators that power the economy in communities around
the nation.
U.S. small–business owners’ optimism about their
companies continues to grow, with the new “Wells Fargo/
Gallup Small Business Index” rising slightly to 47 in the
second quarter of 2014, up from 45 in the first quarter of
the year.
The index is now at its highest level since 2008,
although it is still significantly lower than the pre–
recession years from 2003 through 2007.
The index consists of small–business owners’ ratings of
their firm’s current situation and their expectations for the
next 12 months.
Locally, the small–business husband–and–wife team of
Leslie Wiggins and Beverly Squire–Wiggins, who operate
longstanding PIP Printing and Marketing Services, say
they are beginning to see encouraging signs at their shop.
“One sign of the market turning around is the number
of our existing business customers who are now starting to
resurface, such as home–inspectors, plumbers, and others,”
said Beverly.
“We haven’t seen some of these small–business owners
in a while. Now, all of a sudden they need businesses
cards. To me, that shows there is increasing activity in the
market, which is very encouraging.”
“For the last couple of years, the market has definitely
stabilized,” added Leslie. “We haven’t seen any declines. I
would categorize the local market currently as still being
‘soft,’ but we are seeing a lot of new small businesses come
to the shop for products and services than we have seen in
past years. So we are starting to see a few more enterprising things happening in the community.”
The Wiggins have enough confidence in the future
direction of the market that they decided to expand their
horizon as small–business owners. They have formed a
standalone full–service firm called Sign Wizard, which is
being operated from a separate business location.
“Sign Wizard will have its own identity,” said Beverly,
whose new firm already has been filling sizable orders
from businesses. “We are excited about our new venture.
Over the years, we have been asked often by our customers
if we did T–shirts and other promotional items.”
Their business has just purchased a six–color screen–
printing machine. “We are now in the business of doing
T–shirts, signs, and banners, and a full range of other
promotional products,” she said. “We are meeting customer
demand. This is a market that has good growth potential.”
Their firm designs and prints indoor and outdoor signs,
posters, banners, charts, and other items. These products
are used by a wide range of customers to help build brand
awareness, including real–estate agents, corporations,
educational institutions, lawyers and doctors, and community groups.
JUNE 23, 2014
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Leslie Wiggins and Beverly Squire–Wiggins have operated PIP Printing and Marketing Services on Palm Bay Road for the last eight years,
after moving here from Great Britain. The small–business owners just expanded with a separate business called Sign Wizard. The new
firm offers a full line of services including custom–designed signs, banners, and promotional apparel. From left, the team includes:
Jennifer Crowe, Jim Breckenridge, Adriano Gabriel, Russell Elliott, Vicki Mays, and Leslie Wiggins.

Promotional products maintain a firm foothold as an
advertising medium. Annual sales topped $18 billion in
the latest report from Promotional Products Association
International, up from $17.7 billion three years ago. PPAI,
a 110–year–old not–for–profit organization, is headquartered in Texas.
Eight in 10 consumers own between one and 10
promotional products, six in 10 keep them for up to two
years, and 53 percent use them at least once a week,
according PPAI’s “The Influence of Promotional Products
on Consumer Behavior” survey.
The top product category ranking is “wearables,” which
includes T–shirts, golf shirts, caps, headbands, neckwear,
and jackets.

Visit BrevardBusinessNews.com for Advertising Information

“Businesses promote themselves in different ways,”
said Leslie. “Apparel, for example, is used for company
identity. It’s used to promote a company’s name at 5k runs,
for example, which are popular events in the community.”
In addition to its core printing services at the 3,500–
square–foot PIP Printing store on Palm Bay Road, which is
an authorized drop–off center for FedEx and DHL, the
Wiggins have been developing the promotional–products
side of the business for the last few years.
“The biggest growth area for us is wide–format
printing,” said Beverly.
“That’s hard to procure over the Internet, so it makes it
Please see PIP Printing and Marketing Services, page 17
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Balda Foundation awards grant to Family
Counseling Center for summer program
The local Balda Family Foundation has awarded
Family Counseling Center of Brevard a $2,000 grant that
will help fund an annual summer program for at–risk
children in the county from grades one through six.
The dual focus of this program will enable participating
children to maintain their academic focus in a stable
emotional environment throughout the summer months,
while providing them continuity of mental–health care,
said Dr. Lori Parsons, FCC president and chief executive
officer.
Embracing these children in a healthy, structured
environment throughout the summer can help them make
healthier, more pro–social decisions, while also helping
them sustain or improve their reading performance by the
start of the next school year, she said.
The curriculum for the summer program is based
upon the “Circle of Courage” plan, an evidence–based
treatment model developed by Reclaiming Youth International. This model employs a strengths–based approach
that has been proven to build character and self–esteem,
while also decreasing the presence of negative behaviors,
said Dr. Parsons.
The model also incorporates a strong bibliotherapy
component which will help the children maintain their
reading skills during the summer. Therapeutic games,
crafts, hands–on activities, and collaboration with several
safety and service organizations from Brevard will also
engage the children in further developing their social
skills.
“The FCC staff is keenly aware of the many
challenges faced by our county’s youth, including numerous barriers to learning that often negatively impact
them,” said Dr. Parsons.
“Research has demonstrated the strong link between
emotional and behavioral issues and academic success.
Often, issues as seemingly innocuous as low self–esteem
can interfere with a student’s ability to learn. As children
struggle with more difficult issues such as attention deficit
disorder, emotional problems, or trauma, the resulting
barriers to learning increase,” she added.
The Balda Family Foundation was established in 2007
by Ricardo A. Balda and his four adult children. In 1955, at
age 14, Ricardo Balda immigrated to America from
Ecuador with his parents and four siblings. He later went
on to be the first in his family to receive a college degree.
The Balda family has directly seen the “positive impact” a
higher education can make, and, as a result, the family
places a “strong emphasis on academic excellence” and
understands the important role education plays in
permanently lifting one out of financial hardship.
The Balda Family Foundation’s mission is to motivate,
inspire and educate academically promising, at–risk and
underserved youth in Brevard through educational
opportunities and college scholarships.
The FCC was established in 1964 as a nonprofit
organization and has been serving the residents of Brevard
for 50 years. The agency collaborates with more than 20
community partners throughout the county and has
received the support of United Way of Brevard for more
than 40 years. Counseling services are provided by a staff
of 25 master’s and doctoral–level mental–health clinicians.
JUNE 23, 2014
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Residential buildings in Brevard are going smoke–free, policies protect the residents from secondhand smoke
Smoke–free multiunit housing, a growing trend
throughout the country, has made its way to Brevard
County. A few residential properties in Brevard have
implemented smoke–free policies.
The growing list of smoke–free properties in the area
includes:
l Villas at Palm Bay
l The Brookshire
l Sunset Trace Apartments
l Century Oaks
l Tropical Living Club
l Trinity Towers West
l Cedar Creek Life Center
l Trinity Towers East
l Courtenay Springs Village
l Trinity Towers South
l The Place at Merritt Island
“Our residents are happier because they are not being
exposed to secondhand smoke; residents that are tobacco
users are directed to smoking–zones located outside,” said
Halina Seefelt, the assistant manager for Trinity Towers
West. “We are in the early stages of the full implementation of the smoke–free policy and have not received any
negative feedback from residents”.
Across the state, there are more than 500 smoke–free
multi–unit housing properties and 73,000 smoke–free
units.
For property managers and landlords, smoke–free
policies can have economic benefits. More than 80 percent
of Floridians are non–smokers. Many people who do smoke
do not permit smoking in their homes. Given these
numbers, many properties have “very successfully”
marketed their smoke–free policy as an amenity, not a
restriction.
Smoke–free policies can save money by eliminating the
need to repair or replace carpeting, floors, fixtures,
countertops or appliances damaged by burns or nicotine
stains. At the end of a lease, smoke–free units require less
turnover time due to fewer preparation and repainting
needs.
Tobacco smoke can move along air ducts, through
cracks in the walls and floors, through elevator shafts, and
along plumbing and electrical lines affecting units that are
nearby. Therefore, there are also numerous benefits for
residents as tobacco smoke contains more than 7,000
chemicals, hundreds of which are toxic and at least 70

known to cause cancer, said Dr. Lana Saal, chairperson for
the Brevard Tobacco Initiative.
Exposure, even for short periods of time, can be
dangerous, she says. “A home should be a safe place for
everyone, especially children, the elderly, as well as all
others who are more vulnerable to the effects of secondhand smoke. Even if the adults in a household do not
smoke but others who live within a multi–unit housing do,
that secondhand smoke is still harming the health of
everyone who resides within the apartment complex,
townhouse, condominium, or retiree home.”
The following, she said, are some of the reasons why it’s
critical to protect tenants from exposure to secondhand
smoke:
l Second–hand smoke exposure is causally linked to
heart disease, stroke, several cancers, lower respiratory
illness, and impaired lung function.
l Each year, among U.S. nonsmokers, exposure to
second–hand smoke causes an estimated 33,000 premature deaths from heart disease and about 3,400 premature
deaths from lung cancer.
l Nonsmokers exposed to second–hand smoke at home
or at work increase their risk of developing heart disease
by 25 to 30 percent and their risk of developing lung cancer
by 20 to 30 percent.
l Second–hand smoke can trigger an asthma attack. A
severe asthma attack can put a child’s life in danger.
In the first two years of life, children exposed to second–
hand smoke have more than a 50 percent increased risk of

getting bronchitis and pneumonia.
Infants exposed to second–hand smoke are at a greater
risk of Sudden Infant Death Syndrome. SIDS is the
sudden, unexplained, unexpected death of an infant in the
first year of life. SIDS is the leading cause of death in
otherwise healthy infants.
Second–hand smoke is not the only danger. Smoking–
related fires are the leading cause of fire deaths in
residential buildings. These fires are “eight times more
likely to result in death than fires that start from another
source.”
Smoking–related fires in residential buildings result in
an average of approximately 365 deaths, 925 injuries, and
$326 million in property loss each year.
For more information about this initiative, visit
TobaccoFreeFlorida.com/SmokeFreeHousing. Tobacco–
Free Florida is a statewide cessation and prevention
campaign funded by Florida’s tobacco settlement fund.
Tobacco–Free Florida is managed by the Florida Department of Health, specifically the Bureau of Tobacco Free
Florida.
Smokers and smokeless tobacco users interested in
quitting are encouraged to call the Florida Quitline at
1–877–U–CAN–NOW to speak with a Quit Coach. To
learn about Tobacco–Free Florida and the state’s free quit–
smoking resources, go to www.TobaccoFreeFlorida.com or
follow the campaign on Facebook at www.Facebook.com/
TobaccoFreeFlorida or Twitter at www.Twitter.com/
TobaccoFreeFla.

Melbourne Regional Chamber recognizes Truly Nolen with monthly business award
The Melbourne Regional Chamber’s Better Business Council has recognized Truly Nolen Pest Control as the June
recipient of its Better Business of the Month Award. The firm was awarded this honor at the Chamber’s monthly
Business Breakfast event at Suntree Country Club. The award, sponsored monthly by Chamber Trustee member
Courtyard by Marriott/Residence Inn Melbourne, was presented to Truly Nolen Pest Control representatives Rick Niblick
and Alan Kershaw. Truly Nolen Pest Control is family owned and operated and has been in business since 1948. They
offer full–service pest control for your home or business. Their motto is “large enough to cope and small enough to care.”
The Chamber’s Better Business Council serves its members and the buying public by offering a “trusted referral
source” for a broad range of business types. Eligibility requires that members abide by a code of ethics, provide proof of
annual licensing and insurance, and maintain a complaint–free record.
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Thousands of Keiser students around the state awarded degrees in ceremonies; Melbourne marks 25th year
Roughly 5,000 Keiser University graduates statewide
recently received their degrees in various ceremonies at
the school’s campuses. Keiser University’s Melbourne
campus, celebrating its 25th year serving the Brevard
community, hosted its annual graduation ceremony
June 14 at the Maxwell C. King Center for the Performing
Arts in Melbourne. Some 250 students were awarded
associate, bachelor and master degrees.
State Sen. Thad Altman was the commencement
speaker, inspiring graduates and guests in celebration of
their accomplishments. The valedictorian of this year’s
graduating class is Shaun Arner, a bachelor’s of science
degree graduate in management information systems.
Other highlights included Ryan and Jennifer
Cristofaro, husband and wife, who graduated together in
the ceremony. Ryan, a military veteran, earned his
bachelor’s of science in interdisciplinary studies while
Jennifer received her associate of science degree in
occupational therapy.
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“Keiser University has been serving Florida for nearly
40 years, graduating tens of thousands of students
prepared to make an immediate impact in the work force
and as leaders in their communities,” said Belinda Keiser,
vice chancellor of community relations and student
advancement.
“Annually 62 percent of our graduates are in the
science, technology, engineering, math and health–care
fields and we couldn’t be more proud of their progress and
future contributions to Florida’s economy locally and
abroad.”
As Keiser University’s first branch campus, the
Melbourne location opened in 1989 and has been serving

Barnes & Noble’s Brevard Book Club to gather
Barnes & Noble at 1955 W. New Haven Ave. in West Melbourne will host the Brevard Book Club at 6:30 p.m. on
June 25. The club members discuss current and popular titles. This month’s selection is “The All–Girl Filling Station’s
Last Reunion” by Fannie Flagg. The club meets on the fourth week of the month. The event is free of charge.
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the community all these years.
It is located at 900 S. Babcock St. and supports more
than 1,000 students pursuing associate through doctoral
degrees. To accommodate student demand and increase its
degree offerings, the Melbourne campus is reviewing plans
for renovation and expansion to begin this fall.
Keiser University is a private, not–for–profit university
serving nearly 20,000 students on 17 campuses, online and
internationally. It employs 3,500 staff and faculty.
The school is accredited by the Commission on Colleges
of the Southern Association of Colleges and Schools to
award certificates and degrees at the associate, baccalaureate, master and doctoral levels.
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Newton Real Estate Group LLC
Continued from page 10
in Melbourne — Wuesthoff and Holmes Regional.
There are segments of rental space available at Nasa
Palms Professional Center, and some partial office
condominium space for sale. Newton said his company can
finish an office space in an existing building there in 90 to
120 days, providing a fast turnaround for the customer.
When the Nasa Palms Professional Center is fully
developed, there will be seven buildings totaling 42,000
square feet. Newton said one building pad remains. “We
have the inventory to construct one more 6,000– to 7,000–
square–foot build–to–suit facility for a client.”
He added, “Doctors typically plan to practice in the
same community for many years, so it makes sense for
them to have ownership of their facility. We can help them
set up their ownership in a self–directed retirement fund.
The value of that asset can grow tax–deferred, if they favor
that approach,” said Newton, who holds the Certified
Financial Planner designation and is a former banker.
Over the years, he said he has worked with a lot of
businesspeople securing financing through various
avenues, including programs under the Small Business
Administration.
“We’ve helped businesspeople obtain 90 percent
financing on the purchase of the building that we design
and construct for them. They are putting 10 percent down,
and interest rates today are still low. We work with the
clients individually to figure out the best way for them to
own the building so that they can maximize their tax
benefit and have the lowest cost of ownership.”

The advantages of office ownership include fixed costs,
tax–deduction, potential for additional income when there
is extra space to rent, and property appreciation over time,
which allows the owner the option to sell out and fund
their retirement.
“Often times,” said Newton, “we can find a way to get
them into a building of their own with a monthly payment
that might be 20 percent to 25 percent less than it would
be if they were leasing, which makes ownership a smarter
decision in the long run.”
Newton Land Development’s portfolio of projects over
the years includes the construction of 12 medical–office
buildings on Spyglass Hill Road in Melbourne.
For doctors who want to have a satellite presence and
see patients in the Viera market, Newton said his company has a 1,400–square–foot office that can be rented by
the day, inclusive of all utilities.
“Right now, we have pretty much all days of the week
available for rental. Doctors can rent it on the weekends,
too. This way, a doctor doesn’t have to share space with
other doctors.” The office is fully equipped and furnished,
including a phone and a computer system, he said.
Just–in–time medical office space offered on a daily or
multi–day rental schedule is a growing trend in communities that are spread out, such as 72–mile–long Brevard
County, where doctors have to travel greater distances to
see patients.
Newton, whose company’s land inventory includes five
buildable acres on Wickham Road, just north of Pineda

Causeway near Ace Hardware, is looking to future
development projects in the community.
“We recently annexed that land into the City of Palm
Shores, which allows us greater flexibility of what we can
do there with that acreage. We are tentatively talking
about another multi–building office park, with up to
24,000 square feet of space.”
He added, “It would be built one unit at a time, the
same way we did Nasa Palms. So if we have the right
users come along, we can turn that land into a startup
project. But we don’t want to start and construct buildings
that sit unoccupied. No one wants to carry the cost of that
in today’s market.”
Newton said it would be a “fairly quick project to turn
around because we are working with a city that is agreeable, insightful, and helpful in developing the proper
businesses for their community. So we look forward to
doing that project at some time in the near future.”
Commercial developers in communities still face
financing hurdles, at least for speculative construction
projects.
“It’s almost impossible right now to secure typical bank
financing for any type of commercial construction that is
speculative. Private money is available, but it’s much more
costly,” said Newton, who has built office parks on a
speculative basis.
“But we also do build–to–suit facilities, and with a good
user identified up front, those avenues for financing are
still there.”
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Junior League of Central and North Brevard presents 2014 scholarships to Angela Altzner and Destiny Lee
COCOA — The Junior League of Central and North
Brevard, a not–for–profit 501(c)(3) organization, has
announced its 2014 scholarship recipients.
The committee selected two local high–school seniors
as the recipients of the 2014 Thomas Oliver Brown
Memorial Scholarship and the Junior League of Central
and North Brevard Scholarship, awarded in memory of
Kathryn Norwood Hietpas, a past president.
The scholarships were awarded in the amount of $500
each and recognize Central and North Brevard County
students who demonstrate a commitment to voluntarism.
The recipients are Angela Altzner of Viera High
School and Destiny Lee of Edgewood Junior–Senior High
School on Merritt Island.
Altzner plans to attend Florida State University. She
received the Thomas Oliver Brown Memorial Scholarship. Along with her academic achievements, Altzner
volunteered 193 hours in the community at various
organizations.

higher education,” said Ashley Hubbell, president of the
Junior League of Central and North Brevard.
“We are so pleased to see the young citizens of our
community making an impact not only in their community but also in their own lives as well.”
The Junior League of Central and North Brevard has
been serving the community since 1967 and is a member
of the Association of Junior Leagues International. For
more information about the charitable organization, visit
www.AJLI.org.

Lee plans to attend the University of Florida in
Gainesville. She received the Junior League of Central
and North Brevard Scholarship. In addition to her
academic accomplishments, Lee volunteered at the
Merritt Island Library for seven years. The award
recipients were recognized during a JLCNB event on
May 13.
“As part of our organization’s mission to promote
voluntarism, we are honored to present Angela and
Destiny with scholarships to assist them in achieving a

Family event set for June 28 at Melbourne Auditorium
Open to the public, the Brevard Republican Executive Committee Council of Clubs biennial Family Picnic and
Hob–Nob is from 12 to 4 p.m. on Saturday, June 28, at the air–conditioned Melbourne Auditorium, 625 E. Hibiscus
Blvd. This year’s event will be an indoor picnic. Admission is free, but there will be a $5 charge per person for the
barbecue. This is an opportunity for Brevard voters to meet and greet elected officials and candidates, who will have an
opportunity to speak. Attending the event will be Lt. Gov. Carlos Lopez–Cantera. Attorney General Pam Bondi, Chief
Financial Officer Jeff Atwater and Commissioner of Agriculture Adam Putnam have been invited.
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ALL PROCEEDS TO BENEFIT THE THERAPEUTIC RIDING PROGRAM AT:
Harmony Farms, Inc., a not-for-profit volunteer based charity providing
equine assisted therapy for disabled individuals of all ages.
Tax ID 59-3114190

For tickets or sponsorship opportunities
call 321-631-9433 or 321-242-4929, email to progan@cﬂ.rr.com
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PIP Printing and Marketing Services
Continued from page 11
easier to deliver on the local level,” he added. “Wide–
format printing is one of the things we are putting a lot of
effort into right now.”
“Our message is we are local, we employ local people
and we are versatile in the services and the expertise we
offer,” said Beverly.
“The scope of work we are able to do is enormous. The
equipment we have purchased has given us this expanded
capability. We are doing signs for Realtors. And we not
only print but also install vinyl lettering on trucks and
cars. We have a vinyl letter–cutting machine. As small–
business owners we wear a lot of hats, but we want to wear
them well. This is an interesting time for our business as it
continues to evolve,” Beverly said.
The Wiggins purchased PIP Printing eight years ago,
after moving here from Nottingham, England, with their
two sons, to be closer to family members. Niles is now 21
years old and a college student. Jordan, 13, is going into
the eighth grade.
They bought the business from Jim and Terry Blevins,
who opened their PIP Printing franchise in 1987 in Palm
Bay.
“One of the things we recognized early was that we had
to stay abreast of technology and we had to keep our ear to
the ground. When the market starts to change, we have to
be prepared to meet that change. And we think moving
into signage is a good way to go because it is closely aligned
with our core business. We have a domain for Sign Wizard
and will be setting up a website,” said Beverly.

She says one of her favorite books is “Who Moved My
Cheese? An Amazing Way to Deal with Change in Your
Work and in Your Life.” The motivational book by Spencer
Johnson was written in the style of a parable or business
fable.
Published in 1998, “Who Moved My Cheese?” was a

“New York Times” business best–seller upon release and
remained on the list for almost five years.
“Who Moved My Cheese?” sits on Beverly’s desk, along
with other business books. “I just love that book. It’s been a
best–seller forever and it addresses change in an interesting way.”

Surfside Players announces its directors for 2014–2015 season at Surfside Playhouse
Surfside Players at Surfside Playhouse in Cocoa Beach has announced the directors for its 2014–2015 season.
They are:
BRYAN BERGERON
“Lend Me a Tenor,” Sept. 5 — 21 (auditions July 13–14); “Guys and Dolls,” Jan. 23–Feb. 8 (auditions Oct. 26–27); and
“Paint Your Wagon,” April 17–May 3 (auditions Feb. 1–2).
JANET RUBIN
“Wait Until Dark,” Oct. 17–Nov. 2 (auditions Aug. 17–18).
JOAN DUNN
“A Christmas Story,” Dec. 12–21 (auditions Oct. 19–20).
MICHAEL THOMPSON
“Biloxi Blues,” March 6–22 (auditions Jan. 4–5).
For more information about the shows of the 2014–2015 season — as well as Surfside’s Youth Players show
“Sidekickin’ It” (June 20 — 22) and registration for the Teen Musical Workshop (July 21–Aug. 15) with performances of
Annie Jr. (Aug. 15–17) — visit www.SurfsidePlayers.com, the Facebook group Surfside Players, or the Twitter feed
@SurfsidePlayers.
To receive reminders of future Surfside events by e–mail or postcard, call 783–3127, e–mail Surfside_Info@yahoo.com,
or sign up for the mailing list in the lobby before a performance.
For a limited time, 2014–2015 season passes are valid for eight (normally six) admissions plus free admission to all
“Fearless Improv Brigade” shows, for $100 (adults) or $85 (seniors/students/active military), which is more than a 50
percent discount. Call the above number to apply, or go to www.SurfsidePlayers.com and click “purchase tickets.”
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Don Facciobene Inc.
Continued from page 1
The Momentum Index is now 17.6 percent higher
than a year earlier.
The growing volume of commercial and institutional
projects in the planning stage, and strengthening
market fundamentals such as occupancy rates, suggest
that nonresidential starts should be headed higher over
the remainder of the year.
“Having worked in this industry for years, I have
seen some steep inclines and some steep declines, and
the trend today is definitely pointing upward,” said
Facciobene, a University of Florida business graduate
who closely follows the school’s football team.
The area of expertise that brought Facciobene’s
company into the national scope is its unique heavy
timber bridge division, which was launched more than
12 years ago. The firm has developed an in–depth
portfolio of interesting projects — locally, regionally, and
nationally.
The division, DFI Bridge Corp., does construction
work for developers and other parties. It offers construction and design services for pedestrian and walkway
bridges, retaining walls, heavy highway and residential
vehicular bridges, resort boardwalks, gazebos, and other
structures.
“Our bridge business has been backlogged for at
least a year,” he said.
“We are doing a large amount of work for Disney’s
Pleasure Island in Orlando. The bridge division
probably has 10 individual projects going on there.
Pleasure Island is being remodeled and we are building
timber bridges, timber buildings, and other timber
structures. We are doing both, designing and building
the structures.”
DFI Bridge Corp. was chosen as Disney’s timber
vendor at Pleasure Island.
“We feel very fortunate to have that relationship.
And we have been doing that work for about a year now.
We have from 20 to 25 guys on site every day. We just
finished a large covered bridge and are starting another
one. We’ve got a busy schedule of work. It’s part of a
multi–year project.”
The Pleasure Island resort showcases a number of
bridges with water features and DFI Bridge Corp. is
replacing the bridges.
Mike Karaffa, the principal architect for Don
Facciobene Inc., is working the Pleasure Island project.
“Mike is well–liked at Disney. He’s creative and
pragmatic. He’s doing a phenomenal job. He’s very cost–
effective with his designs. Mike sees the designs
through the eyes of the contractor.”
Karaffa, a member of the American Institute of
Architects, has worked for Don Facciobene Inc. for the
last 10 years.
In Chicago, DFI Bridge Corp. is set to begin a job for
the park district.
“We do a lot of design–build projects for the park
district there. We are able to design the projects and
build the projects. The park district really likes that
capability because it gives them a sense of security as it
relates to the end product,” said Facciobene.
For many years, the golf–course development
JUNE 23, 2014

market in Florida and around the nation was a growth
engine for DFI Bridge Corp. It has completed projects on
more than 175 golf courses across the country.
“There were hundreds of golf courses being built in
the run–up construction years,” said Facciobene.
“Today, only a small number of courses are being
built nationally. That used to be a home–run type of
niche market for a lot of big developers across the
nation. Our company built quite a few clubhouses,
bridges, and other structures on golf courses. The
industry has been very good to us. But when that
market collapsed, we diversified the bridge division and
moved into park districts and municipalities, and we
are doing well in those areas.”
Locally, the DFI Bridge Corp. portfolio includes
projects at Baytree Golf Links in Melbourne, The
Majors in Palm Bay, and Quail Valley in Vero Beach.
The credit crunch and the wider unfolding of the
economic downturn in 2008 greatly impacted golf–
course development. For at least the last six years, golf–
course closures have outpaced openings, according to
the National Golf Foundation.
During the golf–course development boom from 1988
to 2005, golf–course supply grew by more than 30
percent, with more than 4,500 courses built, many with
upscale home developments surrounding them.
As the real–estate recovery continues in 2014, more
investors are looking to secondary markets, as opportunities in the large markets become harder to find and
the best assets become more expensive.
Facciobene said his company is now working with
Indianapolis–based Simon Property Group Inc., which
owns and operates Melbourne Square Mall. His firm is
doing work in several markets, including Melbourne,
Orlando, and West Palm Beach, for Simon.
“Some of it is new construction and some of it is
remodeling.” Simon is a global leader in retail real–
estate ownership, management, and development.
At Melbourne Square Mall, Don Facciobene Inc. is
the general contractor for the new Rodizio Grill/The
Brazilian Steakhouse. The restaurant is set to open
soon. The chain touts itself as the “first authentic”
Brazilian Steakhouse in America.
The full–service roughly 6,200–square–foot restaurant features indoor and outdoor seating as well as valet
parking. “There is a lot of buzz about the place,” he said.
Originating in Colorado in 1995, Rodizio Grill’s all–
inclusive menu offers unlimited appetizers, more than
30 gourmet salads, homemade deserts, and a dozen–
plus rotisserie grilled meats served tableside by
“Brazilian gauchos.” The selections include chicken, fish,
and chops.
Guests can indulge in a range of Brazilian favorites,
such as Pao de Queijo (cheese bread), Courve (sautéed
collard greens and bacon), Picanha (top sirloin), and
Lime Pie.
Rodizio Grill is known for its three–foot–long meat
skewers. The award–winning restaurant has been
featured in the national media, including “The Washington Post” and “USA Today.” Its menu has won
honors year after year including the prestigious “Hot
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Concepts Award.”
When Don Facciobene Inc. works a project in the
field, whether it’s building a new restaurant or another
type of commercial facility, the firm performs almost all
of the work with staff employees.
“We can take a job from concept to completion and
control most of the work, including the structural work
and the site work,” he said.
“We sub out certain tasks that may be too large for
us, such as a large masonry job. But we do large
concrete jobs. In general, this has been a very effective
business model because it allows us to control the
quality of the work and the cost. We have been doing
this for many years. We have employees who take
‘ownership’ of these projects.”
Facciobene said his company is “back up to 75 to 80
employees.”
The business owns its construction equipment and
continues to make sizable investments in machinery.
“Our equipment base has grown. We have purchased a
lot of new equipment. And we have been able to
upgrade our fleet.”
A team transports the machinery to the construction
site, repairs the equipment, and manages the inventory.
More positive news on the market was presented at
the recent “Counselors of Real Estate’s Midyear
Conference” in Austin, Texas, one of the industry’s top
events long known for bringing together “thought
leaders.”
At the three–day program, industry professionals
said the “economic positives outweigh the negatives.”
The consensus: For most of the U.S., the real–estate
market will continue to recover and opportunities exist
in many sectors.
One topic of growing importance in the construction
industry — the shortage of skilled labor — was addressed at the conference.
The panelists called for a change in high–school
counseling to direct more students toward careers in
mechanics, welding, and heating, ventilation and air–
conditioning repair, as well as related job categories.
Because of the labor shortage, Facciobene says it
takes his company longer to ramp up for projects. “We
have to give ourselves a longer lead time. Locally, we
lost a sizable piece of the construction work force when
the market turned down. Some of these people relocated
and some learned other trades.”
He said another challenge facing the construction
industry is an aging work force. “As an industry, we are
not attracting a lot of new, young, vibrant employees to
fill the gaps in the work force. Although that has
changed a bit in the last year. Hopefully, it will continue.”
His said his company just hired some new tradesmen in the 30– to 35–year–old range.
“I wish that more young people would realize the
opportunities there are in this industry. We need to get
more young people to look into construction as a career.
I love this type of work. It’s my passion. What makes me
the happiest are my children and building things,” said
Facciobene.
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