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By Ken Datzman

The fourth quarter of business, which starts in just two weeks,

takes us into the fun–filled holiday season and cooler temperatures

in the Sunshine State.

It’s the time of year when clubs, groups, associations, and

organizations across the county roll out a wide range of holiday–

themed community activities for families, all typically spread over

a four– to six–week period.

And the kick off to these gatherings is Junior League of South

Brevard Inc.’s signature “Festival of Trees,” a showcase event set to

mark its 30th anniversary in the community.

The three–day program, with a new location this year, brings

together families in a festive setting and has long been the social

function that opens the holiday season calendar locally.

“A lot of people in the county know of Junior League of South

Brevard through Festival of Trees. It’s our biggest fund–raiser of

the year, hands–down,” said Lauren Watts, a Junior League of

South Brevard member who is chairing the 2014 event with

colleague Lauren Lewis.

The not–for–profit organization of women is committed to

volunteerism and to the raising of money to fund its service

projects in the community that can have a lasting impact on

people’s lives.

Junior League of South Brevard is affiliated with the Associa-

tion of Junior Leagues International Inc., whose history goes back

114 years to its founding in New York City by Mary Harriman

Rumsey, daughter of railroad executive Edward Harrimann.

The three–decade anniversary edition of Festival of Trees will

feature a few new twists. For the first time, the event is being

hosted by the Foosaner Art Museum on Highland Avenue in the

Eau Gallie Arts District of Melbourne. The Festival of Trees’ 2014

sponsor is Florida Institute of Technology, which owns the

Foosaner facilities.

“We are really looking forward to showcasing the 30th year of

Festival of Trees at our new location,” said Watts, a former English

teacher. “We will be using all three of the Foosaner buildings,

including the Harris Community Auditorium and the Renee

Foosaner Education Center, for the various functions we’ll be

putting on for the community in November.”

The Foosaner campus is comprised of three non–contiguous

buildings totaling nearly 30,000 square feet.

“The layout of the museum will allow us to showcase the

decorated trees in a little different way this year,” said Lewis. “The

Foosaner Art Museum

facilities set to host the

30th ‘Festival of Trees’

Junior League of South Brevard, an organization of women who are involved in community–service projects, will present its 30th
‘Festival of Trees’ fund–raiser Nov. 14–16 at three Foosaner facilities in the Eau Gallie Arts District of Melbourne. The facilities are
owned by Florida Tech, which is the Festival sponsor. From left: Christine Blair–Bowin, League president, of Bowin Law Group;
Lauren Lewis, Festival co–chair, of Paxen Learning Corp.; and Lauren Watts, Festival co–chair. The ‘Red–Carpet Gala’ is back on
the Festival agenda. Individual tickets are $150 for that Nov. 14 social function.
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The Sebastian River Area Chamber of Commerce has

installed incoming officers and board members. The

immediate past chairperson, Theresa Tolle, of Bay Street

Pharmacy, led the swearing–in ceremony to welcome Kim

Ellis, of Kim Ellis Insurance Agency, as the new chairper-

son of the board.

The other board members include attorney Michelle

Napier, vice chairman, and Sandi Gerhke, of TD Bank, as

the Chamber’s treasurer.

New incoming board members include Capt. Christy

Lenz of Causal Crusin’, Joel Stout of Sandpiper Pest

Control and Dawn Biehl of the Tiki Bar and Grill. Board

members continuing their terms are Chuck Mechling,

Insite Solutions; Cynthia VanDeVoorde Hall, attorney; Ali

Qizalbash, Cemco Construction; and Kelly Enriquez,

Sebastian River Medical Center.

The Chamber honored a number of business members

in a variety of award categories. Betty Lollio, of Seacoast

National Bank, and Maggie Sammons, of Custom Air

Systems, were presented certificates of appreciation for

their service on the board. Sammons also was presented

with the “Grillmeister Award” for her contributions to

“Grill–Out Night.”

Cindy Williams, of Primerica, was honored as the

Ambassador of the Year and Bianca’s Cleaning Service

was named as the Entrepreneur of the Year. Brent Bisben,

of the 1715 Queens Jewels LLC, was presented with the

annual Tourism Award for his efforts to promote the

Sebastian River Area for its “treasure–hunting finds and

rewards.”

Dr. Carlo Fydor, of Buena Vista Eyeland, received an

award for the beautification of his building, and Ellis was

named as the Chamber Volunteer of the Year for her

efforts with nonprofit organizations in the Sebastian area.

The Chamber Director of the Year was presented to

Gerhke. Oculina Bank was presented with the annual

Chamber Member of the Year award.

The Chamber also honored attorney Rene

VanDeVoorde with a Lifetime Honorary Membership for

his years of dedication to the organization and the business

community. Theresa Tolle presented the Chairman’s

Award to Margie Duffell, representing Dan Duffell Real

Estate, for her guidance and involvement as the past

president. For more information about the organization,

visit www.SebastianChamber.com or call (772) 589–5969.

Sebastian River Area Chamber of Commerce installs its new officers and board members at event

Basic Computer classes available at library
Basic Computer classes are now being offered at the Port St. John Public Library. Registration is required because of

limited space. This program is a series of sessions covering different topics. The fee is $20 for four classes. To inquire

about class times and dates, call the library at 633–1867.
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Navigating Your Entire Financial World

Expect              More From UsEven
Offering Tax & Accounting Services 

as well as Wealth Strategies–All  
Under One Roof  with Our Sister Company: }
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Securities offered through 1st Global Capital Corp. Member FINRA, SIPC. Investment Advisory services offered through 1st Global Advisors, Inc. 

Brevard's

Small Business

Lender

Community Bank of the South
is a Small Business,

and understands the lending
needs of Small Businesses.

Commercial Loans
Operating Lines of Credit
SBA 504 Loans
Equipment Financing
Business Checking
Merchant Services
Health Savings Accounts

321-452-0420

CBOSDirect.com
U.S. Treasury Approved

Small Business Lending Fund
Bill Taylor

President /CEO
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COCOA — The Junior League of Central & North

Brevard (JLCNB), a not–for–profit organization, has

selected its board of directors for 2014–2015.

Ashley Hubbell will lead the organization as president

in the second year of a two–year term, ending on May 31.

“Last year the League made great strides in our literacy

initiatives,” said Hubbell. “From donating books, to

organizing a summer reading program, the JLCNB

remains on a mission to improve childhood reading

proficiency to ensure school readiness in Brevard. This

year, the League looks to build on our literacy initiatives

by continuing to identify community partners, organize

advocacy events, and build upon our direct–service

offerings.”

Hubbell joined JLCNB in 2009. During her time with

the League she has held various board positions including

communications vice president and finance vice president.

Hubbell works as a subcontract manager at Harris Corp.,

and resides in Melbourne with her husband Tyler.

The 2014–2015 executive board members serving, in

addition to Hubbell, are Stacy Slaughter, president–elect,

and Alysia Lee, immediate past president. Vice presidents

on the board are Tammy Rickard, communications; Julia

Deptula, community; Laura Anne Pray, finance; Sara

Leidich, finance–elect; Amy Sequeira, membership; Janet

Tamborini, sustainer advisor; and Elizabeth Becker,

parliamentarian and nominating.

The League plans to remain active with its “Beer and

Cheer” spring fund–raiser, “Kids–in–the–Kitchen”

program, “Reading Rock Stars Program” to support

children’s literacy skills during the summer months, and

its annual scholarships to help first–time college students.

The League has been serving Brevard since 1967 and is

a member of the Association of Junior Leagues Interna-

tional. The organization of women is committed to

promoting voluntarism, developing the potential of women

and improving communities through the effective action

and leadership of trained volunteers. Its purpose is

exclusively educational and charitable.

“We strive to be catalysts for lasting change in our

community,” said Hubbell. “Most of our current efforts

center on improving childhood literacy rates in Brevard

County. We believe literacy is the foundation for a healthy

and vibrant community and affords each child a spring-

board for a promising future.”

Junior League of Central & North Brevard announces its 2014–2015 board; Hubbell leads as president

Book Club to discuss ‘The Dinner’
The Franklin T. DeGroodt Public Library’s Book Club will meet from 6:30 to 7:30 p.m. on Tuesday, Sept. 23. The

library address is 6475 Minton Road SW, in Palm Bay. The book to be discussed is “The Dinner” by Herman Koch. The

program is free of charge to the community. For more details about the event, call the library at 952–6317.
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No matter how big or what 
shape, our freight and small 
package services can help get 
your item to its destination.

We have solutions for estate 
lawyers, auction houses, 
small businesses and 
everyone else.

Whether you’re shipping a 
piano, antique furniture or 
a birthday gift to Aunt Sally, 
we’ll help you take a load off.

BIG 
or small,
we ship 

it all.

2263 W. New Haven Ave.
West Melbourne
(321) 821-4848
store6269@theupsstore.com
theupsstorelocal.com/6269

274 E. Eau Gallie Blvd.
Indian Harbour Beach
(321) 473-4685
store6379@theupsstore.com
theupsstorelocal.com/6379

PRE-CONSTRUCTION LEASING RIVERVIEW      TOWER 
A T  S U N T R E E… 

Leasing Contact: Charine Lewis JM Real Estate, Inc. Phone: (321) 242-2882 x208 Direct:  (321) 508-9030 Email: charine@jmrealestate.com  

SPECTACULAR RIVERFRONT VIEWSSPECTACULAR RIVERFRONT VIEWSSPECTACULAR RIVERFRONT VIEWS   

 MOVE TO THE NEWEST CLASS A OFFICE BUILDING IN BREVARD COUNTY 
 Excellent Location on US 1 & Suntree Blvd. w/High Traffic Counts 
 Trusted Local High Rise Developer w/50+ Years of Experience 
 Covered Parking Garage           
 First Floor Retail 
 Four Floors Office  
 Generous Tenant Improvement Allowance 
 Competitive Rental Rates 
 Reserve Your Space NOW              

PrePrePre---Leasing IncentivesLeasing IncentivesLeasing Incentives   

Riverview Tower 
at Suntree 
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my life. I knew what I wanted to accomplish (high grades,

involvement in campus activities, research with a profes-

sor, and the list goes on), but I did not know how to pursue

these goals.

In high school I was a good student, but not a great

student. I often faded into the background because I was

shy, reticent, and lacked confidence in my abilities. I

yearned for change and even though I did not know it at

the time, UCF would be where I would start to leave a

mark.

True to UCF’s slogan of “Stands for Opportunity,” every

day for the past four years at the university has been an

opportunity for me, and it is up to each individual to take

advantage of their opportunities. I cherish every day at

UCF as a privilege because I was and still am thankful to

be part of a school where the faculty members and staff

care about their students’ success.

It is normal to be worried and stressed about the future,

but that should not hold you back from harnessing your

full potential. If anything, you should take on the challenge

and do everything to the best of your abilities. I see many

new faces this year and I expect that one of these students

will become the next Student Government Association

president, the next Homecoming king or queen, or part of

the next President’s Leadership Council.

Have confidence in your abilities and who you are as a

person. This is a lot easier said than done, as I still

struggle with this insecurity myself. As cliché as it may

As a student, it’s important that you learn from every experience and opportunity
By Vu Tran
UCF Forum columnist

The first few weeks of the school year can be over-

whelming for anyone, especially at a university of nearly

60,000 students.

As a graduate student, I see an uncertain, frightened

look in the faces of many new students wondering what to

do and how to succeed. So I want to share the advice that

has helped me and can apply to any new student.

“Bloom where you are planted,” as Beth Barnes, UCF’s

vice president emerita and special assistant to the

president, says to students.

No matter what class you are enrolled in, the job you

work at, or your position within an organization, do the

best that you can because others will notice. Build up your

credibility and inspire others along the way.

When I first set foot at UCF as a freshman, I was

overcome by trepidation and anticipation. I cannot describe

how eager and ecstatic I was to begin this new chapter in

sound, know your strengths and weaknesses. Exploit your

strengths and improve on your weaknesses. For instance,

my strength is that I am very enthusiastic and overly

excited about every little thing because everything is just,

well, so exciting! I exploit this strength when I try to

motivate students about volunteering, or lighten

everyone’s mood at team–building retreats.

Always pursue what you are most passionate about,

whether it is cooking for the homeless every Sunday with

Volunteer UCF, or spending hours in a lab with your

fellow graduate students. Do what YOU want to do.

Find reassurance that everything will turn out alright if

you put the time and effort into your goals and aspirations.

I know that there are others like me who are just as

stressed about the future, but I am thrilled to embark on

this new journey and accomplish wonders along the way,

as you should be, too.

It is important that you learn from every experience

and opportunity, and remember: Always be the best that

you can be...”and then some,” as Dr. Barnes would say.

Brevard County government to host Hispanic Heritage Month Celebration
Brevard County will highlight the achievements, customs and legacies of area residents with roots in Latin America

during a Hispanic Heritage Month Celebration event on Tuesday, Sept. 30, at the Government Center in Viera. The

drop–in event, open to the public, will be from 10:30 a.m. to 2 p.m. Highlights will include cultural displays, artwork,

literature, exhibits, live music and dancing and multiple food vendors that specialize in Hispanic cuisine. Admission is

free. This event is presented by Gold sponsor VITAS Innovative Hospice Care, Silver sponsor Health First and Brevard

County government. Vendor and exhibitor booths are available. For additional information, contact Sandy Daughtry at

633–2003, or by e–mail at Sandy/Daughtry@BrevardCounty.us. The Government Center is at 2725 Judge Fran Jamieson

Way, Building C.

Phil Archer and Gail Cordial are appointed to task force on mental health for two years
Eighteenth Judicial Circuit State Attorney Phil Archer and Gail Cordial, executive director of Florida Partners in

Crisis, have been reappointed by Chief Justice Jorge Labarga for two–year terms to the Florida Supreme Court Task

Force on Substance Abuse and Mental Health Issues in the Courts. The Task Force has three charges for this term

including proposed changes to the Baker Act and the Marchman Act; designing model components for mental health,

drug and veterans courts, and promoting recommendations from the 2009 Transforming Florida’s Mental Health System

report. Florida Partners in Crisis is a statewide nonprofit advocacy and education organization which supports the

creation of treatment diversion and re–entry initiatives such as mental health and drug courts, jail–diversion programs

and specialized law–enforcement training to help reduce the involvement of individuals with mental illnesses and

addiction disorders in the criminal justice system.

Breast Friends of Florida to host ‘Ride for the Girls’ charity event
Breast Friends of Florida will host the fifth annual “Bikers for Breasts — Ride for the Girls,” an escorted charity event

on Sunday, Oct. 5, beginning at the County Line Saloon, 4650 W. New Haven Ave. in Melbourne. Brevard County

Sheriff’s officers will escort hundreds of bikers for the 60–mile ride. Participants will enjoy raffle opportunities, lunch, a

local DJ and live music throughout the afternoon. The application fee is $15 per rider. Registration is at 8:30 a.m., with

kick stands up at 10 a.m. Sponsorship and vendor–exhibit opportunities are available. The deadline is Friday, Sept. 18.

For more information, call Sherry Palmer at 474–6900, or Barbie Braden at 403–5454. Registration forms are available

at BikersForBreasts@gmail.com. Donations can be mailed to Breast Friends of Florida, 1103 Hibiscus Blvd., Suite 306,

Melbourne, Fla., 32901. Breast Friends is a national organization providing physical, emotional, social, and spiritual

support to breast–cancer patients. The Florida chapter was founded in July 2009 as an affiliate of the national organiza-

tion, by Brevard County breast–cancer survivors Connie Chiles–Cooke and Sherry Palmer.

Vu Tran is an anthropology graduate student
in UCF’s College of Sciences and a recipient
of the UCF Order of Pegasus for academic
achievement. She can be reached at
VuqnTran@Knights.UCF.edu.
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DELAND — Stetson University has earned national

recognition for its attention to challenging academics and

commitment to community service by ranking among the

top universities in national surveys. U.S. News’ 2015

edition of “Best Colleges” ranked Stetson sixth in its Best

Regional Universities (South), and sixth on the list of Best

Value — Regional Universities (South).

Stetson is the only school in Florida — and one of only

four institutions in the South — to make the Best Under-

graduate Teaching — Regional Universities (South) list.

Although the average high school grade–point average for

incoming freshmen at Stetson is 3.9, Stetson was also

recognized by U.S. News for encouraging “B” students to

apply, saying, “spirit and hard work could make all the

difference...”

“The Stetson community embraces the transforma-

tional power of learning that is both rigorous and collabo-

rative,” said Dr. Beth Paul, the provost at Stetson Univer-

sity. “Our undergraduates — indeed, all of our students —

benefit from working side–by–side with accomplished

teacher–scholar faculty who are dedicated deeply to the

love of learning.”

“Washington Monthly’s” 2014 Master’s Universities list

places Stetson at 12 (out of 671 schools), and its “Best Bang

for the Buck” list puts Stetson at 120 with a net price of

$18,901 and 38 percent of students receiving Pell Grants.

Schools are rated based on their contribution to the public

good in three broad categories: social mobility (recruiting

and graduating low–income students), research (producing

cutting–edge scholarship and Ph.D’s), and service (encour-

aging students to give something back to their country).

These categories are in line with Stetson’s recruitment

and support of students who often do not have access to

private higher education, said Stetson President

Dr. Wendy Libby. “Stetson’s personalized approach to an

ambitious academic learning experience incorporates top–

quality faculty with a focus on learning outcomes. We are

proud to be recognized as an institution that places a high

value on global citizenship, personal growth and social

responsibility. Stetson dares its students to become

significant in their communities, the nation and the world,

and they are up to the task,” said Dr. Libby.

Stetson emphasizes active learning with a low student–

teacher ratio of 12:1, and 57 percent of classes have fewer

than 20 students. A key factor leading to a top ranking is

the academic quality of Stetson students: 61 percent of

students finished in the top 25 percent of their high school

graduating class. Stetson’s undergraduate enrollment this

year is 2,841, a 4.1 percent increase over 2013 enrollment,

and 12.9 percent higher than 2012.

Since fall of 2013, Stetson has hired 60 new, full–time

faculty members to ensure its low student–teacher ratio,

said Dr. Libby.

Founded in 1883, Stetson University in Central Florida

is an independent institution in the liberal arts tradition.

In 1982, Stetson was awarded a chapter of the prestigious

Phi Beta Kappa honorary society.

Stetson University ranks high on list of ‘Best Colleges,’ school is singled out for ‘Best Undergraduate Teaching’
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The Economic Development Commission of Florida’s

Space Coast has announced a call for nominations for the

2014 Gary R. Cunningham Distinguished Service Award

for Economic Development.

This prestigious award is presented to an individual

who has contributed significantly to the economic advance-

ment of Brevard County.

The nominee may be from the public or private sector

and worked to contribute to the Space Coast’s economic

stability and advancement. This award will be presented

at the EDC’s 2014 annual meeting on Oct. 15.

The nomination deadline is Wednesday, Sept. 24. Self–

nominations are acceptable. Additional documentation or

photos to support the nomination are encouraged.

E–mail the items to Brandi Kemper, Marketing and

Events Coordinator, at Bkemper@SpaceCoastEDC.org or

mail, with the nominee’s name clearly marked on each

item, to: Economic Development Commission of Florida’s

Space Coast, Awards Nomination, 597 Haverty Court,

Suite 40, Rockledge, Fla., 32955.

The late former chief executive officer of Cunningham,

Ingram and Anderson Inc., with operations in Brevard and

Volusia counties, Gary Cunningham began his career in

petroleum distribution and also worked in auto–parts

wholesaling, and economic development.

In 1974, he turned his focus to industrial–facility

development, becoming the vice president of industrial

development for the Daytona Beach Area Committee of

100. In 1980, he began to concentrate on Brevard County

development. He went on to develop and lease more than

500,000 square feet of predominately high–tech facilities in

less than a decade.

In 2006, the EDC created the Gary R. Cunningham

Distinguished Service Award for Economic Development in

honor of “this exceptional business leader and his tireless

efforts in support of economic development.”

The previous award winners include: Robin Fisher,

State Farm and District 1 County Commissioner; Fred

Sutton, Sutton Properties; Bill Ellis, Health First; Chas

Hoyman, Hoyman Dobson; and Bud Gardner, TLC

Engineering.

EDC seeks nominations for Gary R. Cunningham Distinguished Service Award for Economic Development

Prudential Sterling Properties marks anniversary
Barbara Wall and Nancy Taylor, the owners and brokers of Prudential Sterling Properties in Indian Harbour Beach

and Vero Beach, recently announced that Sept. 20 marks the 32nd anniversary of Prudential Sterling Properties. Over

the past three decades, their real–estate office has continued to grow. Both Wall and Taylor have maintained active

community involvement over those years as well. Prudential Sterling Properties, founded in 1982, serves all of Brevard

and Indian River counties. For more information about the agency, call 768–7600.
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Please see Black’s Fish House Grill, page 15

Gil Black expands with Black’s Fish House Grill in Satellite Beach, Southern–style
fresh seafood; booking for holiday parties; community grand opening Sept. 27
By Ken Datzman

SATELLITE BEACH — Restaurateur Gil

Black, who has built “Sun on the Beach” into a

very successful breakfast–and–lunch venture

with a strong repeat customer base, is

expanding with a new concept and tapping the

dinner market.

He’s using a model like the one he honed at

Sun on the Beach — which focuses on high–

quality food and a menu that sets itself apart

in the market — to woo evening diners who

are increasingly embracing fresh grilled–fish

options, while looking for new, more imagina-

tive and adventurous dishes.

Black has operated Sun on the Beach for

the last nine years and has remade the local

culinary landscape with fresh, good–tasting

dishes, working closely with his sons Kent

Black and Seth Black, and Gary Sadler, the

general manager.

About 12 weeks ago, the family launched

Black’s Fish House Grill at 1790 U.S. High-

way A1A, across the street from Sun on the

Beach, in the Parkside Center.

Gil Black worked with Florida Business

Bank in Melbourne for the financing of the

new restaurant. “Florida Business Bank really

stepped up to help me on the financing to start

this venture.” The bank’s president and chief

executive officer is Bill Norris.

Gil Black said he saw a niche in this area of

the beachside market for a casual Southern

seafood house offering dinner. “If we can

duplicate the success we’ve had at Sun on the

Beach, we will be very pleased,” said Gil

Black, who has owned and operated restau-

rants in Georgia and in Marathon Key.

“There are not many fish restaurants in

this particular area of the county and that’s

why we opened Black’s Fish House Grill. We

use high–quality ingredients in our dishes and

that’s been one of the keys to our success at

Sun on the Beach.”

“We are trying to provide the best, freshest,

local seafood we can get, with a Southern and

low–country twist,” added Sadler, whose

restaurant features daily specials.

“We pride ourselves on our fresh seafood,”

said Kent Black, the executive chef at the

newly opened Black’s Fish House Grill. “For

example, when we buy salmon we always try

to find King or Sockeye, which is wild–caught,

not farm–raised.”

He added, “A big part of our menu is based

on Southern dishes we grew up with in South

Carolina and Georgia. They are unique to this

Businessman Gil Black, who owns the popular ‘Sun on the Beach’ restaurant in Satellite Beach, which serves breakfast and lunch, has opened ‘Black’s
Fish House Grill,’ tapping the dinner market. The new venture is at 1790 U.S. Highway AIA in Satellite Beach. From left, the hospitality team includes:
Kent Black, Gil Black, and Seth Black.

BBN photo — Adrienne B. Roth

your–own plate’ selection.”

And the restaurant serves up hand–cut steaks as well as

“Chastain’s Fried Chicken.” Rainbow trout, catfish, and oysters

are other choices. A Southern classic, fried green tomatoes, is on

the Black’s Fish House Grill menu, too.

“We sell a lot of fried green tomatoes at Sun on the Beach, so

we brought that selection to Black’s Fish House Grill as well,”

said Gil Black. “My grandmother used to make fried green

tomatoes on Sunday for us. She would slice up green tomatoes

and put okra with them. They were really good. We also have

shrimp and grits at both of the restaurants.”

At Black’s Fish House Grill, red snapper with Jamaica curry

sauce, peppers, and onions is another Kent Black creation.

“That’s a really good dish.”

Before coming to Brevard County, Kent Black worked in

Charleston, S.C., for seven years under a number of top chefs.

His resume includes a stint at The Charleston Grill, one of the

best restaurants in that region.

area. We’ve created an eclectic menu for Black’s Fish House

Grill.”

The selections include “Mather’s Bridge Grouper,” a pecan–

crusted grouper with sweet–potato wedges, finished with a

peach–bourbon butter; “Mahi–Mahi Portabella Mornay,” grilled

mahi–mahi over hominy–grit cakes, finished with a portabella

sherry beurre blanc; and “Holopaw Pork Ribeye,” grilled and

topped with caramelized apples and onions served over lobster

mashed potatoes.

Here’s one you probably won’t find at many area restaurants:

“The Devil Came Down to Florida,” which is six deviled eggs

with fresh jalapeno and house–pickled shrimp. Black’s Fish

House Grill also serves the “Melbourne Beach,” a marinated and

grilled portabella mushroom cap stuffed with escargot.

That’s just a sampling of their menu. “We also have some

unique scallop dishes,” said Kent Black.

Patrons can customize their fish dish, too, said Seth Black,

“selecting their crust, their sauce, and picking which sides to go

with it. We have nine or 10 different choices for the crust and

about the same number of choices for the sauces. It’s a ‘build–
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Please see Fidelity Bank of Florida, page 17

Fidelity Bank on Merritt Island sees opportunity in the self–storage industry,
working with owners, operators; one of fastest–growing commercial sectors
By Ken Datzman

MERRITT ISLAND — While the U.S. office market is

generally the most talked about segment of the huge

commercial real–estate economy, the self–storage industry

has been quietly posting stable returns for owners for

years and is beginning to distinguish itself as a rising asset

class.

The more than $22 billion–in–revenue self–storage

business in America has been rewarding private investors

with returns on their total cost in the range of roughly 11

to 14 percent, says a report by the Certified Commercial

Investment Institute.

“We follow the self–storage industry and there is a lot of

enthusiasm in that sector,” said Kelly Guldi, commercial

lending manager for Fidelity Bank of Florida.

“The self–storage market is an area of commercial real

estate where we have a keen focus, working with owners

and operators. As a result of people moving to new spaces,

there is especially a need for short–term storage.”

And the job market is coming back. People are being

hired, moving into apartments and houses, “and that all

bodes well for the self–storage business.”

Gains in employment and Florida’s growing population

are helping boost demand for self–storage units in many

parts of the state.

There are roughly 48,000 “primary” self–storage

facilities nationwide, according to the Self–Storage

Association, or SSA, a not–for–profit trade organization.

Nearly 9 percent of all American households currently rent

a self–storage unit. Florida is one of the states that sees a

lot of self–storage rental activity.

Though a number of public companies and real estate

investment trusts control a slice of the self–storage

industry, small owners and operators in communities

comprise the largest segment. The SSA says the “vast

majority” of operators own just one facility. As of the fourth

quarter of 2013, the total self–storage rentable space in the

U.S. stood at 2.3 billion square feet.

Some reports say self–storage has been the fastest–

growing form of commercial real estate for at least the last

two decades, and has been considered by Wall Street

analysts to be almost “recession–proof,” based on its

performance since the economic slide of September 2008.

Bill Wood, a commercial lender at Fidelity Bank who

works throughout the county with small–business owners,

recently attended the Florida Self–Storage Association’s

annual conference in Orlando. His community bank is a

member of that organization. He said there was a lot of

interest in the event.

“Some of the self–storage businesses are in the 90–plus

percent occupancy range and the owners are looking to

push those numbers even higher. They are looking to

expand. This is definitely a market we are targeting

because these owners typically have significant cash flow

that we can lend against. They have recurring revenue on

a monthly basis,” said Wood.

Demand is solid, rents are rising and the supply of new

self–storage facilities is limited, according to Moody’s

research. The industry’s underlying dynamics will likely be

strong for the next three to five years, benefiting from

short–term leases and a diverse customer base, including

military personnel — one of the biggest users of these

units.

Short–term leases allow self–storage companies to

respond to market changes quickly and easily, while a

diverse customer base helps limit the risks of exposure to a

single, sizable tenant, or a too small number of tenants.

Also, commercial customers — ranging from large

companies to small–business owners and entrepreneurs —

are growing in self–storage space use, which makes for

additional occupancy stability and longer average rental

terms.

In general, about 30 percent of all self–storage users

rent for more than two years. “Once they move their items

into a unit and they are satisfied with it, it’s unlikely they

are going shop around in the future to save a few bucks.

It’s about convenience of location,” said Kevin Metoff, a

loan portfolio manager at Fidelity Bank.

Traditionally, owners of self–storage facilities have

relied on newspaper advertisements to attract customers.

“Today, there are some new, innovative techniques in

mobile marketing,” said Guldi. “Mobile marketing has

become a really big component for successful small self–

storage facilities.”

Guldi added, “What these marketers are finding, is that

people will load up the car, leave their apartment or their

house, or wherever, and then use mobile applications as

they look for a facility to store their stuff.”

One of Fidelity Bank’s commercial–lending niches is working with small–business owners and operators of self–storage facilities. The
sector has shown strong growth and returns over the years. Nationally, the majority of operators own one self–storage facility. From
left, the veteran Fidelity Bank team includes: Kelly Guldi, Bill Wood, and Kevin Metoff.

BBN photo — Adrienne B. Roth
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CFE Arena in Orlando to host discussion
with Herman Cain, Sean Hannity, others

ORLANDO — News 96.5, part of Cox Media Group,

will present “Red, White, & Truth: Solutions for America,”

a live–stage production on Thursday, Oct. 30, at the CFE

Arena at the University of Central Florida.

National syndicated talk–show hosts Dana Loesch,

Brian Kilmeade, Herman Cain and Sean Hannity are

coming to Orlando and will present a “dynamic on–stage

discussion” about current issues in the news, including

the 2014 Florida Congressional Gubernatorial races.

Tickets start at $25 and are available at

www.ticketmaster.com, the CFE Arena Box Office, and by

phone at (800) 745–3000. Attendees can also select to

purchase a VIP experience, which includes admission to a

private VIP party, which includes photos with the hosts.

For more information, visit www.News965.com.

“We often tell our listeners, ‘when we’re not doing the

news, we’re talking about the news,’ and this event gives

listeners an opportunity to engage with our hosts in a live,

interactive setting, to hear their off–the–cuff remarks on

major topics affecting the nation and Central Florida,”

said Drew Anderssen, News 96.5 program director. “You

never know what these guys will say.”

Hannity is a “multimedia superstar,” spending four

hours a day reaching out to millions of Americans on

radio, television and the Internet. The host of “Hannity”

on Fox News also has a radio show heard by roughly

13.5 million listeners a week, making him the second

most listened to talk show host in America, according to

“Talkers” magazine. Hannity’s radio program currently

ranks No. 1 in the Orlando market, according to Nielsen.

It is broadcast from 3 to 6 p.m. on weekdays on News 96.5.

Cain was a candidate for the 2012 Republican Party

presidential nomination. His Atlanta–based syndicated

radio show is heard on more than 150 radio stations

nationwide, and he is currently a Fox News contributor.

His radio show can be heard in Orlando weekdays from

10 a.m. to 12 p.m. on News 96.5.

Kilmeade is the co–host of “Fox & Friends,” the

No. 1–rated morning program on cable television for the

past nine years. He is also the host of the nationally

syndicated radio talk show “Kilmeade and Friends,” heard

on more than 80 stations nationwide, and live in Orlando

weekdays at 9 a.m. on News 96.5.

Loesch is a young, rising multimedia host whose

popularity has “skyrocketed in the last six months,”

thanks to her role as host and contributor on “The Blaze.”

Her feisty nature is connecting with younger listeners

daily on her nationally syndicated radio show, heard daily

at 7 p.m. on News 96.5.

Support group to meet at library
The Brevard Parkinson’s Support Group will meet

from 1:30 to 3 p.m. on Wednesday, Sept. 24, at the

Melbourne Municipal Library, 540 Fee Ave. The speaker

will be Dr. David Vaillancourt, a professor and researcher

in the Department of Applied Physiology and Kinesiology

at the University of Florida. He will be discussing his

research on movement disorders and what is on the

horizon for Parkinson’s diagnosis and treatment. For

more information about this meeting, call 622–5845.
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REGIONS BUSINESS CHECKING CAN GET
YOU ROLLING. Because of the determination 
of business people like you, the wheels of 
progress are turning. The economy is picking up 
speed. So if you’re looking to grow, Regions can 
help. With a checking account featuring tools 
like Online Banking with Bill Pay for Business, 
Mobile Banking with alerts and a Regions 
Business Visa® CheckCard, all designed to 
make banking easier. So partner with Regions, 
and let’s keep moving forward together. Visit a 
branch or call 1.800.REGIONS.

Loans | Checking | Leasing | Treasury Management

© 2013 Regions Bank. Checking accounts subject to the terms and 
conditions of the Regions Deposit Agreement. All loans, lines and leases 

are subject to credit approval. Leasing solutions are provided through Regions Equipment 
Finance Corporation and De Lage Landen Financial Services, Inc.

• Apple, the Apple logo, FaceTime, iPad,and iSight are trademark of Apple Inc., registered in the US and other countries. App store is a service 
mark of Apple Inc.

Want to know how to get started with a new Mac® or iPad®?

Call or stop by one of our locations for a schedule or visit our website at www.getmactraining.com 

Trainingg
Classes

Attend our Hands-On Workshop Series: Getting started with your Mac or iPad

4.5 hours of hands on training so you can get started quickly!
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By Brad Buck

GAINESVILLE — Recreational anglers who normally

fish in the Gulf lost up to $585 million from lost fishing

opportunities in the year of the Deepwater Horizon oil spill

and could be entitled to compensation, according to a new

University of Florida study. After a disaster such as an oil

spill, trustees — who could include federal, state or tribal

authorities — often attempt to secure financial compensa-

tion from those responsible.

In the Gulf oil spill, those monies would not go back to

individual fishermen, but instead might fund ecosystem

improvements or to stock more fish in the Gulf on the

fishermen’s behalf, said UF food and resource economics

professor Sherry Larkin.

In December 2012, BP agreed to pay $2.3 billion to

commercial fishermen, seafood boat captains and crew,

seafood vessel owners and oyster leaseholders, but trustees

have yet to seek compensation on behalf of recreational

fishermen.

“These are sizable losses borne by recreational users of

publicly owned resources,” said Larkin, an Institute of

Food and Agricultural Sciences faculty member. Because

the oil spill affected thousands of square miles of fisheries,

trustees could try to compensate for everyone who uses the

Gulf in the future, Larkin said.

The study covers fishing areas off the coasts from

Louisiana to Florida and up to North Carolina.

In the case of Florida, following the oil spill, fishermen

who normally might have gone to Pensacola, for example,

would either not fish or might instead head to the Atlantic

Coast, Larkin said.

UF/IFAS researchers used an economic formula that

uses the cost of accessing a recreational activity, primarily

travel costs, to assess the activity’s value.

Researchers studied three types of anglers: those who

fished from shore, those who piloted private or rental boats

offshore and those who paid for guide boats to take them

fishing. They assigned an economic value for each of the

three types of trips.

The researchers found that anglers fishing from shore

and those that hire fishing guides lost the most, an average

of $29.65 and $34.27 per trip, perhaps because they are

less able to change their fishing conditions as compared to

those who pilot their own boats, who lost the least at $2.23

per trip. The study also found that private and rental boat

users were affected differently, some substantially, but

others not much.

Larkin and her colleagues took data collected from

interviews with saltwater anglers by NOAA’s Marine

Recreational Information Program, which regularly

surveys anglers on their catch. Each year roughly 40

million trips are taken in the U.S. Southeast.

The UF researchers used about 70,000 fishing trips

each year for five years, 2006 to 2010, to learn how each

type of angler changed their fishing trips to avoid closures

in federal fisheries following the oil spill. They arrived at

the $585 million figure by multiplying the per–trip losses

for each type of trip by the number of affected fishing trips,

which was assumed to be for the year as if anglers could

re–plan their trips to avoid closures, Larkin said.

The UF study is the first research study to estimate

recreational fishing losses following such a large oil spill.

At 206 million gallons, the Deepwater Horizon was the

largest marine oil spill in history. Under the Oil Pollution

Act of 1990, trustees can recover public losses from

responsible parties. Larkin said she does not know if the

UF study will ever be used in legal cases against BP,

Deepwater Horizon or other potentially responsible

parties.

The study authors emphasize their model only depicts

losses for recreational fishermen, not commercial fisher-

men, hotels, restaurants, or retail establishments that lost

money after the BP oil spill. It also doesn’t measure

ecosystem losses.

The study appeared online in the July “Journal of

Environmental Management.”

Gulf anglers could be entitled to $585 million after the Deepwater Horizon oil spill, new UF study says

Reception for Designer Craft Show set Nov. 7
The opening reception for the Designer Craft Show at the Fifth Avenue Art Gallery in Melbourne is from 5:30 to

8:30 p.m. on Friday, Nov. 7. Unique gifts in a wide range of prices will be showcased at the exhibit, which runs Nov. 5

through Jan. 3. For more information about the organization, visit www.FifthAvenueArtGallery.com.
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Intercoastal Insurance, Inc. has many partners that enable us to provide you with 
the most competitive rates and benefits. We provide business solutions with a 
service-oriented approach for small and large employers, as well as individuals.

321-253-2662
690 Eau Gallie Blvd.
Melbourne, FL 32935

Free Health Benefits Analysis 

Let us provide you 
with a free analysis 

of your benefits!

info@intercoastalinsurance.com

Cynthia R. Dropeski
RHU, REBC, GBDS, President

 

Individual
Let’s make a plan together.

Proud to be an Authorized Agent 
for Health First Insurance

Individual & Family PPO policies 
include free gym membership

Call Intercoastal 
today for a quote!
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Esposito’s Landscaping and Lawn Care
celebrates its 25th year serving Brevard

MALABAR — Esposito’s Landscaping and Lawn Care

Inc., a full–service residential and commercial landscaping

maintenance company, is celebrating 25 years serving

Brevard County.

To commemorate the quarter–century mark in

business, Esposito’s Landscaping will honor discounts for

all new customers who are Angie’s List members, senior

citizens or military service members. The company “prides

itself on bringing quality service to enhance the beauty of

nature,” says Anthony Esposito, the founder and owner of

the business.

He started his firm in the summer of 1989, with only a

trailer and a single mower. The business quickly expanded

and grew over the years. Now Anthony Esposito, along

with co–owner, Monique Esposito, operate a multi–crew

business.

“It’s our customers who have helped us grow the

business over the last 25 years,” said Anthony Esposito.

“We cater to the needs of every client, large and small, in

both the residential and commercial sectors.”

The company is licensed and insured with workers’

compensation coverage. It’s also licensed with the Depart-

ment of Agriculture and Consumer Services to spray

Round–Up, and to treat flowerbeds.

A main part of its service offerings is monthly inspec-

tions and contact with property managers on commercial

accounts. “Every worker at Esposito’s Landscaping and

Lawn Care has a strict guideline and standard that they

must abide by,” said Anthony Esposito. “Uniforms and

proper conduct are stressed with every employee along

with basic grooming and hygiene.”

For more details about the company, call 951–3295.

The web address is www.EspositosLandscape.com.

Business sponsors needed for ‘Fall Festival’
Brevard County Parks and Recreation will host a “Fall

Festival” beginning at 4 p.m. on Saturday, Oct. 25, at Sand

Point Park, 101 N. Washington Ave., in Titusville. The

event will include a costume contest, children’s games,

“trunk n’ treat,” a hayride, glitter tattoos and a free movie

in the park. North Area Parks is seeking sponsorship from

businesses to take part in the “trunk n’ treat” portion of the

program. Local businesses can promote their organization

by providing and handing out candy to the children

participating in the event. For more information on

sponsorship or to register for this event, call 264–5105.

Brian Lightle is re–elected to serve on EDC
Executive Committee, Board of Directors

Brian Lightle, president of Melbourne–based Lightle

Beckner Robison Inc., has been re–elected to serve another

two–year term on the EDC’s Executive Committee and

Board of Directors as an at–large representative.

Lightle Beckner Robison is a full–service commercial

real–estate firm specializing in office, retail, industrial,

investment properties and asset property management. It

serves Brevard County and the entire states of Florida and

Georgia. For additional information about the firm, visit

their website at www.TeamLBR.com.
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Showcase
SUNDAY SEPTEMBER 21, 2014 | 12PM-6PM | KING CENTER FOR THE PERFORMING ARTS

FREE TO CULTURAL ARTS LOVERS OF ALL AGES

CulturalArts321

Dates, times, programs, and artists are subject to change.
Fun is FREE, food is not.  Questions?  Call 321.242.2024.

Special Thanks to:
Carl & JoAnn Bottcher | Heart & Sol, OBGYN

The Margaret Heins Foundation | Robert DiBella - Metlife
Bright House Networks | SCB Marketing |Florida Today 

Clear Channel Outdoor | Valpak of Space Coast 
The Horn Section | MP - Moving Pictures

Senior Scene MagazineCULTURALARTSSHOWCASE.COM
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Lite RockMike & 
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CULTURAL ARTS

BSO FAMILY CONCERT | LIVE PERFORMANCES | INSTRUMENT PETTING ZOO | ARTS ACTIVITIES & MORE!

C
A
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howcase

Plus...Your Favorite Arts Groups from Brevard County and Neighboring Communities!

Depending on your needs we can help you implement your retirement strategies through both our brokerage and advisory capabilities. ©UBS 2013. All rights reserved. UBS Financial Services Inc. is a subsidiary of UBS AG. Member SIPC.  31.13_Ad_11x8.5_BB0314_LauD

We will not rest

Laughlin McCarthy Group. 
Advice. Beyond investing.

UBS Financial Services Inc.

Melbourne, FL 32901
321-729-6770    800-456-6770
ubs.com/team/laughlinmccarthy
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Black’s Fish House Grill
Continued from page 10

He has shaped the popular Sun on the Beach menu.

That establishment, which has throngs of followers on

Facebook, is especially known for its interesting varia-

tions of Eggs Benedict and its wide range of omelets.

“Gullah Benedict,” which includes fried green toma-

toes and fresh shrimp, and “Kent’s Famous Crab Cake

Benedict,” are two customer favorites.

Black’s Fish House Grill is open for dinner from 4 to

9 p.m. on Tuesday, Wednesday, and Thursday, and from

4 to 10 p.m. on Friday and Saturday. Gil Black said

Sunday brunch is something the new restaurant might

consider, if there is sufficient customer demand for that

offering.

The restaurant accepts reservations

(BlacksFishHouse.com). It has live entertainment, from

jazz to easy–listening music. “We are looking to have live

entertainment generally five days a week. That’s our

goal,” said Sadler.

Black’s Fish House Grill has a full bar and a wine

room, which stocks a variety of wines covering various

price ranges. It offers wine by the glass and by the bottle.

The 5,800–square–foot facility, which has multiple

dining rooms, can comfortably seat up to about 200

people. Black’s Fish House Grill occupies the former Dove

Restaurant location. The owner of the space fully

renovated the building to accommodate the Black family’s

fish–restaurant undertaking.

The project included removing walls and installing

new ceilings, carpet, and tile. “The kitchen was fully

gutted, too,” said Gil Black. “We have a beautiful kitchen.

It’s wide open.”

The restaurant is not open to the public for lunch, but

it does host business luncheons, said Sadler. “We have

projection services, Wi–fi, and other technology to serve

the business–meetings market. For food servings, we

scale our dinner menu to lunch portions, which gives us a

lot of flexibility.”

Black’s Fish House Grill is currently booking for

holiday parties and gatherings. “We have plenty of space

to host multiple parties,” said Sadler.

“The design lends itself really well to parties,” added

Gil Black, “because we can close off each dining room and

each dining room has its own access from the kitchen.”

Black’s Fish House Grill will host a ribbon–cutting and

grand–opening event on Saturday, Sept. 27. There will be

a customer–appreciation party outside the facility from 1

to 5 p.m. The function will include giveaways, games for

children as well as adults, and live music.

“It’s always exciting to open a new restaurant,” said

Sadler. “We want the community to be involved and make

suggestions as we move forward building the business.”

Dollar General Literacy Foundation awards grants to AMIkids and Club Esteem
GOODLETTSVILLE, Tenn. — The Dollar General Literacy Foundation has awarded AMIkids Space Coast and Club

Esteem, both in Melbourne, grants in the amounts of $3,500 and $2,000, respectively, to support youth–literacy

programs. Awarded at the beginning of the academic year, youth–literacy grants from the Dollar General Literacy

Foundation help provide teachers, schools and organizations with the funding and resources they need to properly begin

the school year.

“Youth literacy grants from the Dollar General Literacy Foundation make a distinct impact on the communities we

serve by supporting programs that improve education and enhance literacy,” said Rick Dreiling, Dollar General’s

chairman and chief executive officer. “At Dollar General, we are passionate about our mission of serving others and it’s

exciting to see the real difference literacy and learning make in people’s lives.”

This September, the Dollar General Literacy Foundation awarded roughly $4 million in youth–literacy grants to

some 825 schools, nonprofit organizations, libraries and community groups dedicated to the advancement of literacy.

In the past 21 years, the Dollar General Literacy Foundation has awarded more than $97 million in grants to

nonprofit organizations, helping millions of individuals take their first steps toward literacy or continued education. A

complete list of grant recipients may be found at www.DGLiteracy.org. Applications for adult, family, summer and

youth–literacy grants will be available in January.
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Meridian Riverfront

Reserve Your Luxury Riverfront
Condominium Today!

Luxury direct riverfront condominiums near historic downtown
Melbourne area. North tower now open for reservations.

Preconstruction pricing starting at  $339,900.

New Construction Condominium On The Market!!!

RE/MAX Alternative Realty, Inc.
www.relocation-realestate.com � www.meridianontheriver.com

Kevin R. Hill - Realtor
321-308-2270 � 800-330-4241
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Chamber honors Don Ficciobene Inc. as
September Better Business of the Month

The Melbourne Regional Chamber’s Better Business

Council recently recognized general contractor Don

Facciobene Inc. as the recipient of its Better Business of

the Month Award for September.

The Palm Bay firm was honored at the Chamber’s

monthly Business Breakfast Sept. 4 at the Crowne Plaza

Melbourne Oceanfront Hotel.

The award, sponsored monthly by Chamber Trustee

member Courtyard by Marriott/Residence Inn Melbourne,

was presented to company owner Don Facciobene and

associates Adam Facciobene and Jim McMillan.

Don Facciobene Inc., which specializes in commercial

construction, has been in business since 1987. It has been

a member of the Chamber since 1988 and of the Better

Business Council since 2011.

The company provides general contracting, construction

management, architectural, and design–build services for

all types of construction projects.

Don Facciobene Inc. has constructed numerous

commercial and industrial projects including community

centers, religious, institutional and health–care facilities,

restaurants, office buildings, lodging facilities and other

structures in the public and private sectors.

The firm is active locally, taking part in community–

service projects. For example, Don Facciobene Inc. will

serve as the general contractor for the planned “Promise in

Brevard” project. The facility is being designed for young

adults with special needs. “We are honored and proud to be

a part of Promise in Brevard,” said Don Facciobene.

The project is proposed to start construction within the

next 18 months and will be located on Norfolk Parkway in

West Melbourne.

GrayRobinson promotes 10 attorneys,
including White of the Melbourne office

GrayRobinson, P.A., has announced the promotion of

10 attorneys throughout its statewide offices.

“We are very proud to say we have some of the most

talented and well–respected lawyers on our team,” said

GrayRobinson President and Managing Director Byrd F.

“Biff” Marshall Jr. “Our firm continues to grow by recogniz-

ing, and ultimately rewarding, the talented attorneys

across the state who work hard for our clients. Our goal is

to be Florida’s law firm, and I believe our people are what

help us achieve that.”

The attorneys — listed by their new position and in

alphabetical order, along with their respective office

location — are: promoted to shareholder, Debra Deardourff

Faulk, Tampa; D. Ty Jackson, Tallahassee; Marc Levine,

Orlando; Andrew Marcus, Fort Lauderdale; Michael

Santana, Orlando; and Mark Schellhase, Boca Raton.

Promoted to of counsel: Daniel Kirschner, Boca Raton.

Promoted to senior associate: Michael Lessne, Fort

Lauderdale; F. Ryan Waters, Orlando; and Bradley White,

Melbourne.

Founded in 1970, GrayRobinson is a full–service law

firm providing legal assistance across the state of Florida,

with nearly 300 attorneys and 12 offices.

For more information, visit www.Gray–Robinson.com.
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Nancy R. Taylor
Broker/Owner

Medical & EMT Supplies

Uniforms  �  Shoes  �  Accessories

Melbourne Shopping Center

1387 S. Babcock Steet

676-0000

Medical & 

EMT Supplies

Health Fair
9AM-NOON

Health Insurance Expo
9AM-NOON

Doctors’ Expo Health Fair  
& Health Insurance Expo

FREE ADMISSION FOR FAMILIES & SENIORS

"Navigate through Your  Health Exchange & Medicare Questions"

FREE  Admission

PART OF SPACE COAST MEDICINE WEEK
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The sector is gaining from the growing number of

“echo–boomers,” or “millennials,” those aged 18–33, who

are renting apartments rather than buying homes,

according to the Moody’s report.

There is room for future expansion within the industry.

Nationwide, self–storage supply is estimated at 7.4 square

feet per capita. The supply in Florida is below the national

average at 6.8 square feet per capita, according to Marcus

& Millichap’s National Self–Storage Group. Orlando’s

supply is slightly below the state average with 6.6 square

feet per capita.

Locally, there is no organization that tracks the self–

storage business. But Guldi, using the Marcus & Millichap

statistics, did some scaling to estimate the number of self–

storage facilities in the county.

“Having roughly 545,000 residents, Brevard County

could have upwards of 3.6 million square feet of self–

storage facilities. The average facility ranges from 40,000

to 60,000 square feet, so this would mean 60 to 90 facilities

in Brevard.”

Guldi, Wood, Metoff, and Sue Chastain, Fidelity Bank’s

vice president of business development, all work as a team

serving small–business clients.

“Sue focuses on helping businesses with depository

accounts,” said Guldi. “Those things really go hand–in–

hand when we make a loan to a business, because we

generally want to help them on the deposit side as well.”

Guldi says Fidelity Bank has been “actively” lending to

businesses. “Within the scope of SBA lending, we focus on

the 7(a) program. It’s a very flexible lending tool for the

business customers we serve.”

Metoff said that in the past year he has seen “a large

increase in inquiries from our existing customers for

borrowing needs. The phones have been ringing at the

bank.”

“We are seeing a lot of positive signs in the small–

business market,” added Guldi. “People are expanding

their businesses. We saw this start to take place in

January and February of 2013, and it has continued.”

He said early 2013 is when a “lot of inventory was

taken out of the housing market, as a result of hedge funds

coming in and buying residential real estate. We saw this

especially in Orlando but it also happened here as well.”

Additionally, a lot of “big capital investors around that

time started scooping up commercial real estate. And,

there have been a number of announcements of key

projects in Brevard County — at the Port, at Melbourne

International Airport, and everywhere in–between. Small

businesses benefit from this. For example, When Northrop

Grumman hires more employees, child–care businesses in

the area are going to see an increase in demand for their

services, either for pre–school care or for after–school care.”

Guldi joined Fidelity Bank in 2008. He previously

worked as a commercial lender in the Orlando area since

1996.

Wood moved to Florida from New York in 1995. He

worked in the Boca Raton and Tampa regions before

coming to Brevard in 2005. Wood was a commercial lender

with Space Coast Credit Union and later with Indian River

National Bank. When IRNB was acquired by RBC, Wood

transitioned to that bank’s commercial lending team. He

was recruited by Fidelity Bank in early 2012.

Metoff is another longtime banker, having started his

career in 1990 in Ohio. He relocated to Florida when

Huntington Bank expanded its footprint into Brevard

County in 1996. He’s worked for several community banks

in the region, building relationships with business

customers.

“Collectively, as bankers, we are well–positioned to

serve the needs of business customers,” said Guldi, adding

that his team is optimistic about 2015. “That optimism is

predicated on a couple of things. For one, real–estate

values have continued to remain solid and owners are

seeing appreciation. The basement–bargain deals of the

recession are basically gone.”

Secondly, “in spite of the ongoing level of uncertainty

about the Affordable Care Act, it’s here to stay. We may

see some incremental fine tuning as a result of judicial

action or future legislative action, but essentially this is the

future. Businesses are starting to accept that. They are

now better able to anticipate what their costs will be, so

the level of predictably for their business in the future is

more positive.”

Guldi added, “In general, we’re upbeat about opportuni-

ties in the coming year. This bank has always focused on

business lending. We think that a business that focuses on

its customers’ needs will ultimately be successful.”
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Relationships shouldn’t.
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We LOVE irresistible  
products. From smiling skin  
care to colorful cosmetics,  
Mary Kay offers products  
women love, and I can help  
you find your new favorites!   

Contact me  
to discover more.

April Walker

Independent Beauty Consultant

www.marykay.com/awalker78

(321) 338-7839

www.NationalRealtyFla.com
Serving Brevard Since 1965

2

Brevard’s largest flooring showroom.

A Grand Piano
The SOUND Investment You Can PLAY With!

Pianos from $399  �   Over 275 Guitars on SALE
Wedding Services   �   LAYAWAY NOW!

www.marionmusic.com
CELEBRATING OUR 29TH ANNIVERSARY

4970 Stack Plaza (Palm Bay Rd.)  �  321-984-2470

Brevard Machinist

Apprenticeship Program

Offering Certification

Manufacturing companies are

invited to enter their machinists in

a 4-year, State-Certified Machinist

Apprenticeship Program. The

program provides clasroom/lab

work taught by working profes-

sional machinists in conjunction

with on-the-job training by the

company. The State Certificate is

recognized as a Journeyman

License. Very low cost for compa-

nies. No tuition for students.

Enroll today

as a student or a participating

machining company

Call 321-254-8278 for details

We are pleased to announce that  
Mike Frederick has joined Wells Fargo Advisors 
in Brevard County as our branch manager

Michael Frederick
Branch Manager
321-409-4411
michael.frederick@wellsfargoadvisors.com

1499 S. Harbor City Blvd. 
Melbourne, FL 32901

3101 Casabella Pl. 
Melbourne, FL 32940

262 E. Merritt Island Cswy. 
Merritt Island, FL 32952

Wells Fargo Advisors, LLC, Member SIPC, is a registered broker-dealer and a separate non-bank affiliate of Wells Fargo & Company.
© 2012 Wells Fargo Advisors, LLC. All rights reserved. 0514-01378 [79510-v4] A1255 (1209240_402986)

Investment and Insurance Products:  NOT FDIC Insured  NO Bank Guarantee  MAY Lose Value
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Junior League of South Brevard
Continued from page 1

three buildings will help us promote the event as an all–

day affair for families. There will be trees and wreaths

displayed in the museum, as well as across the street in

the Foosaner Education Center. This venue really

enhances our program all–around.”

The Festival of Trees public display is set for Saturday

and Sunday, Nov. 15 and 16. The hours are 10 a.m. to

5 p.m. on Saturday and 12 to 4 p.m. on Sunday. The fee

is $5 per person. Children 2 years and younger will be

admitted free of charge.

The Saturday–Sunday program will include two

different events — “The Santa Experience” as well as

“Pictures with Santa.” In addition, there will be food

trucks, raffles, entertainment, and bidding opportunities

for decorated Christmas trees.

For families, there will be an “exclusive” morning with

Santa at “The Santa Experience,” to be held in the Harris

Community Auditorium. This limited–ticketed event will

start with breakfast and crafts, and will end with Santa

arriving from the North Pole to delight the children, said

Lewis.

The Santa events in general “are always one of the

most popular parts of Festival of Trees. It helps drive the

public to the Festival. Every year we do ‘Pictures with

Santa’ and he is the first Santa to appear in Brevard

during the holiday season,” she said, adding that the cost

to purchase a digital disk with your children’s picture

with Santa is $20.

The centerpiece of the program is the holiday trees.

Ranging from two feet to nine–feet–tall, the trees will be

decorated by designers in the region, such as business-

man Link Johnsten of Eau Gallie Florist, who has

supported Festival of Trees for decades.

Each tree will be bid upon at the event until 4 p.m. on

Sunday. The highest bidder will be notified that evening.

Junior League of South Brevard is recruiting businesses

to sponsor the trees, which help produce revenue for the

fund–raiser.

“We will pair the business with a designer to make

their tree look spectacular. And we are also seeking event

sponsors, which are critical to our organization’s success

as we work to fulfill our mission funding various commu-

nity projects,” said Lewis.

Lewis is the controller for Paxen Learning Center in

Melbourne, a company that provides educational services

and job–readiness training to at risk–kids, youth, adults,

and dislocated workers across the nation through a

network of offices.

To inquire about sponsoring a tree, donating your

services as a designer, or being an event sponsor, call the

Junior League of South Brevard at 610–8950 or visit

their website, www.JLSB.net.

Businesswoman Lindsay Sanger, the broker–owner of

RE/MAX Solutions on Merritt Island, is Junior League of

South Brevard’s vice president of fund–raising.

In addition to the new venue, the Festival of Trees

committee decided it was the right time to bring back a

social function that was part of the program for years —

the “Red–Carpet Gala.” The gathering, sponsored by Audi

Melbourne, will be from 7 to 10 p.m. on Nov. 14 at the

museum. Tickets are $150 each.

“About four years ago, we dropped the ‘Red–Carpet

Gala’ from our Festival of Trees program,” said Christine

Blair–Bowin, the Junior League of South Brevard

president, who is the office administrator for the Bowin

Law Group, with locations in Melbourne, Cocoa,

Titusville, Orlando, and Jacksonville.

“But we decided to bring it back as part of our 30th

anniversary celebration. We’re excited about having this

event again. It’s going to be an elegant Red–Carpet Gala.”

There will be a cocktail hour in the museum and then

patrons will go across the street to the Foosaner Educa-

tion Center, where hors d’oeuvres and desserts will be

served.

Red–Carpet Gala attendees will be the first to see and

bid on the decorated trees before the event opens to the

public the next day, said Bowin. And they will enjoy live

classical music by the Brevard Symphony Orchestra and

a “luxury auto showcase” presented by Audi Melbourne,

which will include “cigar–and–scotch” pairings.

Proceeds from Festival of Trees support Junior League

of South Brevard’s ongoing projects in the community.

“All of the money we raise through our events stays in

Brevard County, which is very important to a lot of our

sponsors and to a lot of our community members,” said

Bowin.

As an organization, Junior League of South Brevard

works to improve children’s health through nutrition and

physical activity. “One of our big projects this year is

‘Fueling Kids,’ where we go into a local elementary school

and work with the students in their after–school care

program,” she said. “We teach them about eating healthy

and about the importance of physical activity.”

The Fueling Kids initiative provides healthy snacks

and Junior League volunteers take a lead role in teaching

physical activities to the children participating in the

after–school programs at two Title 1 institutions in South

Brevard.

The Junior League also works with one of the schools

to help provide clothing, toiletries, and athletic shoes to

kids who otherwise would not be able to afford these

necessities.

Additionally, Fueling Kids has supported The

Children’s Hunger Project providing weekend food to 20

children in need at Sabal Elementary School.

“The mission of the Association of Junior Leagues

International is to promote, develop, and improve the

potential of women by training them to be volunteers in

the community,” said Bowin. “The Junior League of

South Brevard has an issue–based impact agenda where

we work to improve the health of children in the commu-

nity through nutrition and physical activity.”

This year, Festival of Trees is teaming up with the

Fueling Kids project, said Lewis. “Sabal Elementary

School is partnering with us. Each grade level is going to

make a different type of snowflake for the Festival. These

decorations will help create the holiday spirit throughout

the Foosaner Education Center and the Foosaner Art

Museum. It’s going to add a whole new dimension to the

event. We’re excited, and so are the students and the

teachers.”

Another Junior League of South Brevard program of

impact is its annual “Kids in the Kitchen,” which was

launched by its parent organization in 2006 to help

educate the community about childhood obesity. The free

program is for youngsters 6 to 13 years old. A parent

must accompany the child to that event.

Junior League of South Brevard will host its eighth

Kids in the Kitchen program from 9 a.m. to 1 p.m. on

Saturday, Feb. 15, at Eau Gallie High School in

Melbourne. “There has been a lot of interest in that

program,” said Bowin.

More than 200 individual Junior Leagues sponsor

programs that meaningfully address the multifaceted

issue of healthy eating and nutrition among children in

their own communities, including Kids in the Kitchen.

In a recent report, the Centers for Disease Control and

Prevention saw a 43 percent drop in the obesity rate

among 2– to 5–year–old children over the past decade.

The findings support the key concept behind the Kids–

in–the–Kitchen program: that the fight against childhood

obesity has to start when kids are young. “Kids in the

Kitchen is a program we do every year because it is such

an important educational tool,” said Bowin, who attended

the recent Association of Junior Leagues International’s

Fall Civic Leadership Conference in Nashville, Tenn.

“We bring this training back to our members and

teach them how to go out into the community and be

effective leaders with charitable organizations,” she said.

“A lot of our members, after completing the training we

provide them, sit on nonprofit boards in the region. That

definitely fits with our organization’s mission of promot-

ing and training women in the community.”

As the 80 million “millennials,” or “eco–boomers,” aged

18 to 33, start to play a larger role in the U.S. workplace,

they aspire to lead in business in the next five years,

according to Hartford’s “Millennial Leadership Survey”

released this month. The survey showed 73 percent of

millennials currently aspire to be leaders in the next five

years, and they recognize the need for training and

mentoring.

Junior League of South Brevard, with its office in

Melbourne, has more than 70 “active” members and over

200 “sustaining” members. Junior League membership is

divided into various levels, including provisional, active,

sustainer, and sustainer emeritus.

Provisional status is reserved for women who are in

their first year of membership with the organization. The

first year is dedicated to training. Provisional status is

followed by active membership, then sustainer status,

followed by an option of sustainer emeritus status for

members who are 80 years and older. Requirements for

active and sustainer status vary by League.

“Junior League of South Brevard has a wide member-

ship base. Our members include nurses, doctors, attor-

neys, certified public accountants, entrepreneurs,

teachers, and stay–at–home mothers, for example, which

is wonderful to see,” said Bowin.

“We are looking to expand our membership. We have

hosted a couple of social functions to recruit new mem-

bers. Membership in Junior League of South Brevard is a

great way to be involved in service projects that help

change lives in the community,” she added.




