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Candlelighters marking its 25th year; launches campaign
By Ken Datzman

INDIAN HARBOUR BEACH — For

two–and–half decades, Candlelighters of

Brevard Inc. has played a compassionate

role in the region providing financial

resources and emotional support to the

increasing number of families whose

children are diagnosed with cancer each

year.

Candlelighters has long worked ever so

quietly behind the scenes with pediatric

cancer patients and their families at the

dimmest time in their lives, when their son

or daughter is newly diagnosed — be it

leukemia, Wilms tumor, or another form of

the disease.

Every year, thousands of young people

across the nation are diagnosed with

cancer, of which the causes are still largely

unknown. Though new discoveries are

resulting in better treatments, this

heartbreaking disease continues to scar

families and communities.

“This is a time in their lives when they

feel totally devastated because their child

is sick. And it emotionally impacts the

other siblings in the family as well,” said

Adis Perez, the director of family services

for Candlelighters of Brevard, a nonprofit

organization that is marking its 25th year

of providing programs and services to

childhood cancer victims and their families.

Perez, whose son was diagnosed with

cancer two decades ago, says her first

conversation with the families is “offering

them hope and just being able to tell them

they are not alone in this journey in their

life. We are here for them, the community

is here for them.”

The organization has helped 260 local

families through the years, and the

business community has stood behind

Candlelighters since its founding.

“We have had outstanding support from

the community and we’re looking to expand

our involvement with businesses and

individual donors countywide as we step up

to meet the growing demand for our

services and programs,” said Natasha

Duran, who was recently promoted to

executive director of Candlelighters of

Brevard.

Carrie Wam, who led the organization

for more than 20 years, retired in July.

Duran heads a small, efficient team of

professionals who are working to grow the

Candlelighters brand in Brevard County

and tap new donor segments, while at the

same time retaining the highly valuable

existing relationships it has honed in the

region.

“We’ve made presentations at Chamber

meetings, at Rotary Club gatherings, at

association functions — wherever they will

let us share our Candlelighters story. And

people have been responding.”

Duran added, “For instance, Jersey

Mike’s Subs (which recently opened in

Indialantic) has designated Candlelighters

as the recipient organization for its

Candlelighters of Brevard Inc. in Indian Harbour Breach is celebrating its 25th ‘Anniversary Campaign’ through September 2015. September is ‘National
Childhood Cancer Awareness Month.’ Candlelighters has a full slate of events planned over the next 12 months to help raise awareness of its mission
in the community. From left: Vanessa Steele, office administrator; Brendan McCarthy of UBS, board president; Adis Perez, director of family services;
and Natasha Duran, executive director.

program, Candlelighters is reaching out to

schedule more presentations in the

community, building on relationships with

doctors, human–resource specialists, and

other organizations and businesses.

“Any opportunity to speak in the

community allows Candlelighters the

community–service initiative. From that

involvement, we’ve seen a number of

different donor relationships emerge. It

does seem to be a ripple effect. These are

relationships that didn’t exist in the past

for us. It’s great to see this.”
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Construction with Integrity since 1981

BMS is a full-service construction company offering unique design/build,
general contracting and construction management solutions

for all facets of commercial and industrial facilities.

321-723-6938

www.bmsconstruct.com

1675 S. John Rodes Blvd.

West Melbourne, FL  32904

CGC020797     CGC019760
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Local Decisions.
Experienced Lenders.
Competitive Rates.
Flexible Terms.
Service Excellence.

ccuFlorida.org 

We could go on but just call 
us and we’ll be happy to tell 
you more...and prove it.

Experience CCU Commercial Lending

Membership share account with a one-time fee of $5 is required. 
Membership is available to Brevard, Orange, Osceola, Indian River, 
Volusia, & Polk County residents.  Contact CCU to determine rates and 
eligibility.  Federally insured by NCUA.  Equal Housing Opportunity.

A Member-Owned Cooperative.

Jim Chastain, 321.637.3205
chastainj@ccuFlorida.org

Rick Roach, 321.637.3129
roachr@ccuFlorida.org

Meridian Riverfront

Reserve Your Luxury Riverfront
Condominium Today!

Luxury direct riverfront condominiums near historic downtown
Melbourne area. North tower now open for reservations.

Preconstruction pricing starting at  $339,900.

New Construction Condominium On The Market!!!

RE/MAX Alternative Realty, Inc.
www.relocation-realestate.com � www.meridianontheriver.com

Kevin R. Hill - Realtor
321-308-2270 � 800-330-4241

S O B B
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ORLANDO — Eleven of the nation’s top public research

universities, including the University of Central Florida,

have formed a new alliance focused on helping more low–

income and first–generation students earn college degrees.

The Bill and Melinda Gates Foundation, the Ford

Foundation and other organizations have contributed $5.7

million to support the University Innovation Alliance’s

efforts to expand proven programs to other alliance

members’ campuses. The goal is to share and adapt ideas

and develop a “national playbook” of programs that will

benefit low–income and first–generation students.

Today, high–income students are seven times more

likely to attain a college degree than are low–income

students. The American economy will face a shortage of at

least 16 million college graduates by 2025. The founding

members of the alliance are focused on addressing the

achievement gap and pending shortage at a time when

public funding for higher education has been decreasing.

The foundations’ pledges were recently announced

during a kickoff event in Washington, D.C. UCF President

John Hitt spoke during a panel session about how sharing

ideas improves student success. Provost and Vice Presi-

dent of Academic Affairs Dale Whittaker spoke about

“DirectConnect to UCF,” one of the university’s initiatives

that may be replicated on other alliance campuses.

Joining UCF as alliance members are: Arizona State

University, Georgia State University, Iowa State Univer-

sity, Michigan State University, Oregon State University,

Purdue University, The Ohio State University, University

of California at Riverside, University of Kansas and The

University of Texas at Austin.

The 11 universities serve a combined 378,000 under-

graduates. The schools serve large numbers of low–income

and first–generation college goers, and each institution has

pioneered programs to help students succeed.

“Through this unprecedented collaboration, we will help

more students across the country earn high–quality, four–

year degrees and experience the life–changing opportuni-

ties that accompany those degrees,” Dr. Hitt said. “My

UCF colleagues and I are eager to learn from our partners

and share our best ideas and innovations.”

The Ford Foundation, The Bill and Melinda Gates

Foundation, the Lumina Foundation, the Kresge Founda-

tion, USA Funds and the Markle Foundation are pledging

a combined $5.7 million, and that amount will be matched

by the participating universities.

Through DirectConnect to UCF, more than 24,000

students have earned UCF bachelor’s degrees after they

first enrolled at one of four partner state colleges —

Eastern Florida State College, Valencia College, Seminole

State College or Lake–Sumter State College. Many of

those students would not have attended UCF “if it weren’t

for this innovative program.”

UCF guarantees admission to students who graduate

from one of those four schools, and the university places

advisers, financial–aid counselors and other staff members

at the partner campuses to help students before they enroll

at UCF.

The Alliance partners also may adapt two UCF

summer programs that help first–generation, low–income

and minority students adjust to college life before they

start their fall classes. Students live on campus for six

weeks and build their writing, oral and study skills

through an intensive instructional program, tutoring,

advising and more.

UCF plans to learn initially from the successes of The

University of Texas at Austin, Arizona State University

and Georgia State University in using “big data” to identify

indicators of student success or barriers, and then taking

actions to help students overcome those barriers.

Georgia State, for example, has increased its semester–

to–semester retention rates by 5 percent and reduced the

average length of time students need to complete their

degree by about half a semester. Graduating earlier has

helped Georgia State’s class of 2014 save millions of dollars

in tuition and fees.

Fall Book Sale at Port St. John Library
Friends of the Port St. John Public Library will host its Fall Book Sale Oct. 1–4. The sale hours on Wednesday, Oct. 1,

are 5 to 7 p.m. for those who want to get the first look at the selection of hardcovers, paperbacks and children’s books that

will be available. The schedule for Thursday and Friday, Oct. 2 and 3, is 10 a.m. to 4 p.m. The Saturday hours are 10 a.m.

to 2 p.m. For information about this event, call Twila Moore, librarian, at 633–1867.

UCF among schools developing ‘national playbook’ of programs that will benefit first–generation students
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Values, compassion, excellence, and spiritual growth are hallmarks of a 
Catholic education. A challenging curriculum is enhanced with enrichment in 

Brevard County Catholic 

skills needed for success in college and career.

Melbourne
Melbourne Central 

Catholic High School

Ascension Catholic School

Our Lady of Lourdes 

Catholic School

Palm Bay
St. Joseph Catholic School

Indialantic
Holy Name of Jesus 

Catholic School

Rockledge
St. Mary’s Catholic School

Merritt Island
Divine Mercy 

Catholic Academy

Cocoa Beach
Our Saviour Catholic School

Titusville
St. Teresa Catholic School

Nine Catholic schools serving students in Pre-K3 and VPK4 through 12th
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more — that two unarmed teenagers were shot in our

streets, one recently by a police officer in Missouri and the

other two years ago in Florida by a resident of a gated

community.

It pains me this even needs to be said, but none of these

reports concerning Trayvon’s or Brown’s “character” are

relevant. Two unarmed teenagers were killed for deep–

rooted reasons that can’t be easily summarized. While we

may never learn exactly what transpired, it’s clear

assumptions made on the teens’ appearances at least in

part triggered those deadly encounters. And while it may

also be true that teens don’t carry billboards identifying

themselves as armed or not, the key point here remains:

two unarmed teenagers were killed.

I started to pay attention to the way we categorize

tragedies after Trayvon of Miami was shot less than 30

miles from my Central Florida home. The headlines began

early on and local reports were simple: “Boy, 17, shot to

death in Sanford during ‘altercation,’ police say.”

A few days after the shooting, we were given more

detailed accounts about the shooting and about Trayvon.

Some were complimentary to his character; some weren’t.

Like many, I was frustrated by every new “reveal” about

the teenager. “Good” kid or “troubled” kid were just ways to

distract us from taking the opportunity to seriously

contemplate our country’s persistent racial problems and

perceptions, as well as the prevalence of gun violence. (And

I couldn’t help reminding anyone who would listen that

none of us fits into neat “character” categories.)

Just a couple of months after his death, I noticed

another headline: “Mystery Sniper Shoots Honor Student

Dead.” There are obvious reasons why this headline

received attention — snipers?! — but it was the phrase

“honor student” that stopped me. The tragedy was neatly

categorized for me, as if the writer had slapped a Post–it on

it stating: This is a shooting you should care about.

If you Google “Honor Student Shot,” you’ll find millions

of hits. Yes, there are repeats and top stories, but the

names bleed on, page after heart–breaking page. Some are

as close to home for me as Trayvon’s death: “Orange sheriff

asks for help to solve honor roll student shooting” in

Orlando, and “School security tighter after honor student

shot” in Tampa.

Others use students to symbolize all that is lost by

violence in our communities, including this tragedy:

“Chicago honor student fatally shot a week after perform-

ing at Obama’s inauguration.” Hadiya Pendleton, a

15–year–old girl, was killed when a gang member opened

fire in a park. She died the day before the Senate Judiciary

Committee held hearings on gun violence.

Most of the students I read about were unarmed high

school or college students; the majority of them just

teenagers. They were shot by gang members and relatives,

school shooters and security officers, boyfriends and home

invaders. All of them shared the same “honor student”

headline. Look, the media tells us, a kid — a good kid —

has been killed and all of us should mourn.

The media isn’t wrong about that. We should mourn.

We should weep for our world and the young people who

were on their way to change it. It is not all right. It will

never be all right. Teenagers were killed.

But a headline is not a eulogy. A headline’s purpose

should be to help us to determine what’s important in a

news event. And while I realize the constant assault of our

newsfeeds leads to higher–stake headlines, what’s

important is that a teenager — not an “honor student”–

has been killed.

This distinction — “honor student” or “troubled teen” or

a combination of both — should make us as uncomfortable

as the defense attorney who asks a rape victim what she

was wearing. Turtleneck or tube top? Hoodie or honor

cords? It does not matter. An unarmed teenager has been

killed.

Let me be clear: I understand honor students have

rightfully earned their distinctions, and some of them have

dodged bullets on their way to Title I schools to do so. Far

too many children are still being marginalized — and we

stand in awe of those who refuse to fail. When they are

gunned down, we need to hold vigils, offer memorials,

write eulogies. We need to hold their lives up to the light

and shine their reflections on those who follow.

But we can no longer afford to label our country’s

children. They are being shot. They are dying. And they

are all our children whether they are achieving or failing,

considering gangs or fleeing from them.

We must commit to protecting each of them. And we

must mourn them equally when we fail.

Don’t try to label teens dying in our streets across the nation — we mourn them all
By Laurie Uttich
UCF Forum columnist

Michael Brown was “no angel,” The New York Times

reported, and “a handful” who later “overcame early

struggles in school to graduate on time.” Trayvon Martin

was a polite, shy volunteer, CNN informed us, while

pointing out his 10–day drug–related suspension from

school.

Some media sources don’t attempt to show both

“problems and promise.” Brown was either a “gentle giant”

who wanted to start his own business — or a “street thug”

who stole cigars and shoved a clerk half his size. Martin

was a baby–faced teen who wore preppy Hollister tees —

or a pot–smoking, shirtless “gangsta” who wanted a gun.

Whatever your opinion, you can find the rhetoric — and

photos — to support it.

All of this “news” is supposed to mean something.

Depending on the article’s intended audience, these

characterizations are supposed to make us care less — or

Laurie Uttich an instructor of creative writing
in the UCF English Department. She can be
reached at Laurie.Uttich@UCF.edu.

Henegar Center for the Arts announces new tobacco–free initiative on its campus
The Henegar Center for the Arts in downtown Melbourne has embarked on a new initiative to create a tobacco–free

environment.

Joining a growing movement, both nationally and locally, the Henegar Center is “committed to promote and encour-

age a healthy environment,” and set a positive example in the community. Programming has boomed in recent years, to

nine full productions per season and year–round children’s programming through the Feller Theatre Academy. Now, the

Henegar Center is “proud to offer a more comfortable space for their guests.”

The Henegar Center Board of Directors said it recognizes the importance of creating a “healthy environment for our

community,” including the actors, patrons, employees, and all the children participating in the Feller Theatre Academy.

The board recently decided to implement the tobacco–free initiative and “positively” impact the community.

The tobacco–free policy affects the entire campus. If people choose to use tobacco products, they must go to the

sidewalk along New Haven Avenue. For additional information about the facility, visit Henegar.org or call 723–8698.
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The Tony Award–winning Broadway play “Miss

Saigon” will open at The Historic Cocoa Village Playhouse

on Friday, Sept. 26, and run through Sunday, Oct. 12.

Performances are set for 7:30 p.m. on Friday and Satur-

day, and 2 p.m. on Saturday and Sunday.

From the creators of “Les Misérables,” the classic love

story “Miss Saigon” is considered one of the “most stunning

theatrical spectacles of all time.” It sets Puccini’s “Madame

Butterfly” within the turmoil of the Vietnam War, where

an American soldier and a Vietnamese girl fall in love, only

to be separated during the fall of Saigon. Their struggles to

find each other over the ensuing years is a moving

testament to the human spirit as she fights to find a better

life for the child he never knew he had.

Winner of three Tony Awards, the play features a

sweeping score with music by Claude–Michel Schönberg

and lyrics by Richard Maltby Jr. and Alain Boublil.

The Historic Cocoa Village Playhouse production of

“Miss Saigon” will feature Christina Montgomery as Kim,

Jason Reichman as Chris, and Francesco Battagliese as

the engineer. The play will also showcase Johnathan

Shepherd (John Thomas), David Morales (Thuy), and

Natalie McKnight–Palmer (Ellen).

The cast of 54 performers includes: Megan Abbott,

Josias Andujar, Jeff Barnard, Kendall Bartels, Jamie

Bennell, Marietta Brazelton, Sarah Camp, Monique

Carey, Sophie Chen, Erin Cunningham, Alecia Devereaux,

Leanne England, Jonathan Goforth, Hope Goodman,

Bradley Hamm, John Harper, Gene Hayes, Sam

Henderson, Leah Hernandez, Garrett Hinton, Dann

Hogerty, Katie Hjortsberg, Kenneth Hjortsberg, Ben

Jackson, Nathaniel Knepper–Quijano, Ilana Kowarski,

and Weili Li.

The list continues: Robby Mackish, Derek Mercedes,

Julieanne Morales, Jennifer Narvaez, April Norton, Justin

Radlein, Nicole Ramos, Molly Jo Rouzer, Emily Saunders,

Anastasia Sims–Chin, Kari Snodgrass, Ali Spinelli,

Felander Stevenson, Marissa Talley, Danni Triandalfils,

Maya Triandalfils, Devin Wiley–Harris, Ai Yoshino–

Smith, Seth Zarandona and Parker Sims–Chin (Tam).

The creative team will include Staci Hawkins–Smith

(co–director and producer) Pamela Larson (co–director and

choreographer), Daniel Klintworth (music director), Ian

Cook (scenic and lighting design), Jeremy Phelps (associate

production design), Daniel Hill (costume design), Gavin

Little (sound design), Sheryl Koby (scenic artist), Timothy

Legg (scenic construction), and Brian Brown (production

stage manager).

“Miss Saigon” is produced through special arrange-

ments with Music Theatre International of New York City.

Tickets range from $18 to $32. For ticket information, call

636–5050 or visit www.CocoaVillagePlayhouse.com. The

box office is at 300 Brevard Ave. It’s open Tuesday–Friday

from 10 a.m. to 6 p.m.

Miss Saigon is sponsored by Victory Casino Cruises.

The Cocoa Village Playhouse’s 25th Anniversary

Season will continue with “Shrek the Musical” (Nov. 21–

Dec 7), “West Side Story” (Jan. 30–Feb. 15), “My Fair

Lady” (March 13–29), “Fiddler on the Roof” (May 1–17)

and “Rent” (June 26–July 5).

Cocoa Village Playhouse to showcase Tony Award–winning Broadway play ‘Miss Saigon’ — opens Sept. 26

Space Coast Gator Club recognized at UF Alumni Association banquet
The Space Coast Gator Club was recognized in September at the University of Florida Alumni Association annual

awards banquet. The organization received the “Best Gator Club” award in its category. This is the second time the club

has won this award.

“This is the highest level of recognition any one Gator club can receive and we would like to thank our loyal and

dedicated membership for this,” said Richard Rosa, the club’s director of community relations and membership.

The award was based on the club’s increase in membership, its member engagement and participation, and its

number of community–service projects during the year. The club funded $17,000 in local scholarships and participated in

six community–service projects in Brevard this year.

The UF Alumni Association is the 10th largest organization of its kind in the nation. There are 92 Gator Clubs around

the world. The Space Coast Gator Club is the 11th largest. There are more than 7,500 alumni, 1,500 students and

thousands of Gator fans living in Brevard.

For further information about the club, visit spacecoastgatorclub.com.
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Intercoastal Insurance, Inc. has many partners that enable us to provide you with 
the most competitive rates and benefits. We provide business solutions with a 
service-oriented approach for small and large employers, as well as individuals.

321-253-2662
690 Eau Gallie Blvd.
Melbourne, FL 32935

Free Health Benefits Analysis 

Let us provide you 
with a free analysis 

of your benefits!

info@intercoastalinsurance.com

Cynthia R. Dropeski
RHU, REBC, GBDS, President

 

Individual
Let’s make a plan together.

Proud to be an Authorized Agent 
for Health First Insurance

Individual & Family PPO policies 
include free gym membership

Call Intercoastal 
today for a quote!
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Attorney Michael Sjuggerud has joined the firm

Cantwell & Good, P.A., in Cocoa. He has a background in

international business and law.

Sjuggerud earned his undergraduate degree in finance

with high honors from the University of Florida. He has an

MBA degree in international business from Clemson

University and CIMBA Italy. He was awarded his law

degree with honors from Florida State University.

Sjuggerud has studied at universities in the U.S.,

Mexico, Italy, and Japan. He is admitted to practice law in

Florida, the District of Columbia, New York and Washing-

ton.

Sjuggerud began his legal career in 2001 as an associ-

ate in the Orlando office of Holland & Knight LLP, where

he advised banks and financial institutions on commercial

sales and leases, real property law, bankruptcy and

insolvency issues. In 2007, he relocated to Japan to join the

Tokyo office of Anderson Mori & Tomotsune, one of the

“Big Four” Japanese law firms.

In Japan, he worked on a wide variety of international

commercial transactions, including international finance,

commercial leases, licensing agreements, mergers and

acquisitions, and joint ventures.

Sjuggerud returned to Orlando in 2011 to join the law

department of Siemens, a multinational conglomerate

based in Germany. He negotiated transactions for large

International attorney Michael Sjuggerud joins Cantwell & Good law firm in Cocoa; worked in Japan
energy projects throughout the U.S. and Latin America

with public and private customers.

At Cantwell & Good he focuses on international

business law and commercial real estate.

For more information about the firm, call 639–1320,

extension 108, or send an e–mail message to

Mike@cfglawoffice.com.

Area provider Coastal Ambulance earns outstanding site survey by Florida BEMS
Coastal Ambulance in Rockledge was recently selected along with other emergency medical service providers in

Brevard County to undergo a compliance–monitoring site survey conducted by the Florida Bureau of Emergency Medical

Services. Coastal received an “outstanding” survey rating and was congratulated by the Bureau for having no deficiencies

during the survey as well as hosting “outstanding” vehicle and service records.

“We always welcome the Bureau’s inspections, whether announced or unannounced, as one measure of our team’s

readiness,” said Bill McCarthy, Coastal’s president and chief executive officer. “We take our commitment to the commu-

nity to be prepared, very seriously.”

He added, “The inspection was also a nice ‘dry–run’ in preparation for our upcoming re–accreditation process with the

Commission on Accreditation of Ambulance Services, which begins this October.”
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877.513.5605
KeiserUniversity.edu

Earn a degree in Business Administration  
with concentrations in:

 
International Business 
Human Resource Management 
Transportation and Logistics

Associate  I  Bachelor’s I  Master’s    Doctoral I  
Degree programs and delivery format vary by campus

From left: Giuseppe Palermo, M.D., Rahul Chopra, M.D., David L. Ross, M.D., Carl Tahn, M.D., 
Fe VSJ Pancito, M.D., Ravi Shankar, M.D., Diely Pichardo, M.D., Germaine Blaine, M.D., 

Gregory B. Hoang, M.D., Craig Badolato, M.D., Todd V. Panarese, M.D., and V. Pavan Kancharla, M.D.

CancerCareBrevard.com • 321-952-0898
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Keiser University rolls out bachelor’s degree program in biomedical sciences;
to construct 25,000–square–foot science facility on its Melbourne campus
By Ken Datzman

Keiser University is tapping the growing

science, technology, engineering, and math-

ematics fields, or STEM, with a new

bachelor’s degree program that will raise the

school’s visibility and position its graduates

for a wide range of high–paying job opportuni-

ties years into the future.

The Melbourne campus, where more than

1,000 students attend classes, has just

introduced the school’s four–year degree in

biomedical sciences.

The program’s curriculum breaks new

ground for Keiser University in its under-

graduate offerings, with in–depth laboratory

and classroom work in some of the most

challenging disciplines of college study.

The 123 credit–hour curriculum includes

courses in physics, biochemistry, genetics,

molecular biology, chemistry, immunology

laboratory, quantitative biological methods,

microbial metabolism, bioinformatics, and

critical thinking.

“I like to call it a molecular biology degree

on steroids,” said Dr. Kevin McGarry, the

program director, whose institution is

enrolling students for the program.

He was awarded his doctorate degree in

molecular biology from Florida Institute of

Technology and has published a number of

research articles in his area of expertise.

The field is exploding with new discoveries.

“Today, because of technology, researchers are

looking at DNA and proteins. They are

literally taking the cancer cells and looking at

the makeup of DNA — the molecular aspect

— and fine–tuning treatments specifically for

that type of cancer,” said Dr. McGarry.

Years ago, the most famous undertaking of

this type was the Human Genome Project, or

HGP, an international, collaborative research

program whose goal was the complete

mapping and understanding of all the genes

of human beings.

A “genome” is an organism’s complete set

of deoxyribonucleic acid, or DNA, a chemical

compound that contains the genetic instruc-

tions needed to develop and direct the

activities of every organism.

The HGP has revealed that there are

roughly 20,500 human genes. The completed

human sequence can now identify their

locations, according to the International

Human Genome Sequence Consortium.

Melbourne is one of seven Keiser Univer-

sity campuses that offers the B.S. degree in

biomedical sciences. As part of its local expansion, the school

plans to construct a new single–story 25,000–square–foot

science building next to its flagship facility on South Babcock

Street.

It will be the first new construction project for the school in

this market. Keiser College and now Keiser University has had

a presence here for 25 years, since 1989.

The building will contain cutting–edge laboratories and

equipment, said Dr. McGarry. “This project is going to give us a

huge lift. The laboratories will be completely different from the

ones we now have in the main building.”

Each laboratory will contain more than 1,000 square feet.

Keiser University is going through the permitting process with

the city. “We’re hoping to break ground on the building this

fall,” said Kimberly Dale, regional director for media and

Kevin McGarry, who was awarded his doctorate degree in molecular biology from Florida Tech, is the program director for Keiser University’s new
baccalaureate degree offering in biomedical sciences, which is enrolling students. Dr. McGarry, a U.S. Marine Corps veteran, says a new science
building is in the works and will feature cutting–edge laboratories and equipment.

public relations at Keiser University in Melbourne.

She added, “It’s super–exciting to be able to bring new

programs to the community as we continue to grow. There is a

need in the area for this type of program. We’ve talked to

employers, educators, and other professionals about the

opportunities in biomedical sciences.”

Dale said the research team exploring the launch of this

program was led by Dr. Arthur Keiser, the chancellor and

founder of the private Fort Lauderdale–based institution,

which opened in 1977 with one student. “And he was late for

class,” Dr. Keiser once said in a “BBN” interview. Today, the

university has some 20,000 students at its campuses.

STEM professionals drive the nation’s innovation and

BBN photo — Adrienne B. Roth
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Please see Visual Dynamics Inc., page 17

Educator Michael Young new trainer for Apple Specialist Visual Dynamics at
The Avenue Viera store; has wide experience working with people of all ages
By Ken Datzman

Apple Inc. has been in the news with a number of new

product announcements, which typically has a trickle–

down effect as it helps drive future demand for training for

local companies such as Visual Dynamics Inc.

A longtime authorized Apple Specialist with stores at

The Avenue Viera and in Indian Harbour Beach, Visual

Dynamics has a four–prong business model: sales, service,

support, and training.

And the latter component has been a mainstay of

Visual Dynamics for years, with each store featuring fully

equipped training classrooms and offering a wide range of

classes, including the popular “Introduction to the iPad,” in

a relaxed atmosphere.

“My goal is to make these classes fun for the partici-

pants and concentrate on the stuff they are actually going

to use,” said U.S. Navy veteran Michael Young, the new

trainer for Visual Dynamics’ Avenue store, next to Books–

A–Million. “In a 90–minute introduction class, we can

cover a lot of ground.”

Recently, a small group of senior citizens gathered at

the Avenue store for Apple training, he said. “They had a

great time socializing. We showed them how to use Apple

Radio on their iPad. They loved it. They were picking out

radio stations and the music was going. They really

enjoyed themselves.”

Apple introduced iTunes Radio last year. It’s a free

Internet radio service featuring more than 200 stations

and a catalog of music from the iTunes Store.

When you tune into iTunes Radio on your iPhone, iPad,

iPod touch, and other Apple products, you’ll have access to

stations “inspired” by the music you already listen to,

featured stations created by Apple, and genre–focused

stations that are personalized for you.

Sticking with the fun atmosphere theme of the store,

Young said he is hopeful that Visual Dynamics will bring

back its “Appy Hour” community event, “at least for the

holidays.” A decision will be made soon.

The well–received social function, held at the store in

the evenings in the past, included appetizers and wine.

The complimentary event brought together a loyal base of

Apple product users and other consumers. The staff

mingled with the attendees and talked about the various

applications they enjoyed using.

Young, who is a doctoral candidate in biblical counsel-

ing at Trinity Theological Seminary in Newburgh, Ind.,

plans to use his industry knowledge to enhance the

training experience for customers at the Avenue store.

He has broad experience in learning–management

systems and education tools in general. This includes

eFront, Angel, Blackboard, and Canvas, some of the most

widely used learning–management systems.

Young was a professor for the third–largest Christian

institution in the nation — Grand Canyon University —

and wrote courses and taught online.

Currently, one of his projects is developing a learning–

Michael Young, who is finishing his doctorate degree in biblical counseling at Trinity Theological Seminary in Indiana, has joined Visual
Dynamics’ product training team. He heads up training at The Avenue Viera store. Young, a U.S. Navy veteran, wrote courses and taught
online for one of the largest Christian universities in the nation. Young says his two passions are Apple Computers and education.

BBN photo — Adrienne B. Roth

management system for classroom training at Visual

Dynamics. Such a system is a software application for

administration, documentation, tracking, and reporting of

e–education learning courses or training programs.

Colleges and universities use these systems to deliver

online courses.

“We are going to set up a learning–management system

so that the student will have access to all the training

information he or she was exposed to in the classroom,

available to them online. When they are at home, they can

log into the classroom. I think that will be very beneficial

to the students,” said Young, who has worked full time in

the ministry field since 1987.

Visual Dynamics offers training courses 12 months a

year. The schedule of classes is posted and updated at

GetMacTraining.com, where you can sign up for training.

“We offer both classroom training in a group setting and

on–site training at the individual’s office or home. We

travel all over the county for on–site training.”

Young added, “When a customer buys a computer from

Visual Dynamics, they receive a voucher for a class. That is

the neat thing with Apple.”

The Avenue store hosts one–hour training classes on

various topics in the afternoon during the week, with a full



SEPTEMBER 29, 2014Call Adrienne Roth at 321-951-7777 for Advertising Information

BBN BREVARD BUSINESS NEWS

BREVARD BUSINESS NEWS / 12

At its weekly dinner meeting, the Melbourne Rotary

Club presented Club Esteem with a check for $2,500. The

proceeds were a portion of the profit from its “Wild Casino

Night,” which was held Aug. 22. Club Esteem was the

Rotary Club’s charitable partner for that event this year.

Jennifer Ottomanelli, Club Esteem’s fund–development

director, said, “Rotary and Club Esteem have very similar

values and missions, We are both in the business of

helping people and equipping those people to help them-

selves in order to improve their own lives and be in a

position to help others in the future. Partnering with

Rotary on this amazing event was fantastic for both

groups.”

Edward Schnell of the Melbourne Rotary Club said

“everyone had a great time. The volunteers from Club

Esteem were a great help. It was a terrific event and we

are looking forward to partnering together again next

year.”

At the check presentation, Marissa Jordan, who attends

Club Esteem, had the chance to speak about how Club

Esteem has benefited her personally.

Jordan, a sophomore in the Law Academy at Palm Bay

High School, spoke briefly about her dual–enrollment at

Eastern Florida State College and also touched on the

many character and personal–development opportunities

she has enjoyed at Club Esteem, in addition to the

academic support she has received.

Last spring, Jordan placed second at the Regional

Science Fair and won a $40,000 scholarship to Florida

Institute of Technology for her research testing the “effects

of pinus palustris extract on the mortality rate of a

protozoan amoeba proteus.”

Malaysia Hardy, the great–niece of Club Esteem

founder Gladys Williams, was also in attendance at the

event. She is an Honor Roll student at Palm Bay Academy

Middle School.

“That’s what this program is all about,” said

Ottomanelli. “Helping these children to succeed in

achieving their academic goals and setting themselves up

for a prosperous future. We are all very proud of these

students’ accomplishments.”

For more information about the organization, visit

www.ClubEsteem.com.

Melbourne Rotary Club supports Club Esteem with donation; area student Marissa Jordan shines

Campground now offers online registration
Brevard County Parks and Recreation Department’s North Area has announced online registration for camping at

Manatee Hammock Campground, 7275 South U.S. Highway 1 in Titusville. Patrons can register online for two to 29

days. Any patron who would like to stay longer than 29 days can register by calling the campground office at 264–5083.

To register for camping at Manatee Hammock, visit https://Registration.BrevardCounty.us.
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The Greater Palm Bay Chamber of Commerce will

conduct its annual “Media Auction” from 6 to 9 p.m. on

Oct. 15 at Comfort Suites on Malabar Road in Palm Bay.

The announcement was made by Victoria Northrup, the

president and chief executive officer of the Chamber. The

event will include silent and live auctions where compa-

nies can purchase display advertising in print publications,

television commercials, billboard advertising, radio and

online advertising, “at a fraction of the normal cost.”

The annual event, also open to the public, is designed to

help businesses, large and small, shop for great deals in

the world of advertising.

“With the increase in electronic media, auction items

will also include website design, online consulting and

electronic media,” said Northrup. “The Palm Bay Chamber

strives each year to bring new concepts as well as favorites

such as print advertising in local newspapers to help our

members and the business community, while staying on

top of the technology curve to ensure the latest advertising

Palm Bay Chamber to host annual ‘ Media Auction’ on Oct. 15 at the Comfort Suites on Malabar Road
concepts are available at a significant cost savings to help

our economy thrive.”

The planned donations to date cover the media

spectrum, including newspapers, advertising agencies,

billboards, marketing firms, graphic designers, photogra-

phers, public relations, technology services, television and

broadcast, radio, Internet marketing, and social media.

A cocktail hour is part of the event. The silent auction is

at 6:30 p.m. followed by the live auction. The cost to attend

is $10 per ticket and includes hors d’oeuvres.

“The media auction is one of the business community’s

favorite events, as they can save up to 90 percent for their

advertising and media buys that businesses traditionally

use throughout the year,” said Northrup.

Area companies wishing to participate in the Media

Auction may contact the Chamber at 951–9998, e–mail

Marketing@GreaterPalmBayChamber.com or visit

www.GreaterPalmBayChamber.com.

K. Carl Smith guest speaker for ‘The Big Tent’ event
The Brevard Republican Executive Committee and the Brevard Federated Republican Women will present “The Big

Tent” public event on Monday, Oct. 6, at the Hilton Melbourne Rialto. The program begins at 6:30 p.m. with a social. The

speaker will be well–known conservative K. Carl Smith, who says he is committed to the principles of the Founding

Fathers. “We want to start a liberty brushfire in all 50 states and grow a nationwide army of 14 million–plus Frederick

Douglass Republicans — involving all ethnicities, ages and gender prior to the mid–term election of 2014,” he said. At the

gathering, he’ll address “Back to Sanity.” The cost is $10 per person at the door the evening of the program. No reserva-

tions are required. For more information about the function, call 223–5921.

The Havenly Affair
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For information, please contact Mary Dru Bowman 321.768.2868 or visit www.thehavenforchildren.com/events.php
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Concours Del Sol
Join us for fine food and cocktails while strolling 

among unique and vintage automobiles. 

Hacienda del Sol
Sunday, October 26, 2014

3:00-6:00
Tickets are $150 per person and must be reserved in advance.
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Florida Bank of Commerce’s Dana Kilborne
is appointed to Federal Reserve Bank Board

Dana Kilborne, the president and chief executive officer of Florida Bank of Commerce,

has been appointed to a three–year term as a director of the Jacksonville Branch of the

Federal Reserve Bank of Atlanta.

Kilborne will play a role in formulating monetary policy and will also help to oversee

the bank’s operations.

“Joining the board of the Federal Reserve Bank of Atlanta is one of the most presti-

gious appointments that anyone in the banking industry can receive,” said Phillip Tasker,

the executive vice president of Florida Bank of Commerce.

“Only about one–third of the directors of the Federal Reserve entities are bankers, and

the rest are businesspeople within the entity’s domain. All members of the board are

selected solely based upon their ability to provide significant input to the Federal Reserve

Board on local economic conditions, on the impact of proposed Federal Reserve Board

actions on the economy in general, and specifically on their local economy,” he added.

The Federal Reserve Bank of Atlanta is part of the nation’s central banking system,

which Congress created in 1913. The Atlanta Fed serves the Sixth Federal Reserve

District, which encompasses Alabama, Florida, and Georgia and sections of Louisiana,

Mississippi and Tennessee.

The Atlanta Fed participates in setting national monetary policy, supervises numerous

commercial banks, and provides a variety of financial services to depository institutions

and the government.

Kilborne has been at the helm of Florida Bank of Commerce and its predecessor bank

since its inception. She is also the president and a director of FBC Bancorp Inc. Kilborne

has worked in nearly every aspect of commercial banking, and considers it “crucial to not

only lead by example, but also to foster the career development of every person who works

at the bank.”

Her appointment begins Jan. 1. For more information about Florida Bank of Com-

merce, visit www.FBCBank.com. For more information about the Federal Reserve Bank

of Atlanta, visit www.FRBAtlanta.org.

Two local events scheduled to celebrate
‘Hispanic Heritage Month,’ raise money

The City of Palm Bay is joining the Brevard Hispanic Center in promotion of the

annual “Viva Brevard Festival” at Palm Bay Regional Park.

The event will kick off with a special gala at the Hilton Melbourne Rialto at 6:30 p.m.

on Oct. 4. The Viva Brevard Festival is from 11 a.m. to 6 p.m. on Saturday, Oct. 11, at

Palm Bay Regional Park, 1951 Malabar Road, NW.

Both events are being held in part to recognize “Hispanic Heritage Month” and also to

raise money for the Brevard Hispanic Center, a nonprofit organization that connects the

local Hispanic community with government resources, businesses and civic organizations.

“This is one of the biggest cultural events in our area,” said Harry Santiago, a Palm

Bay council member. “On behalf of the mayor and all of council, I want to encourage our

residents to experience the fun and culture that this event brings to our area.”

The event will feature live music from Son Caleño of Cali Colombia along with other

musicians. The Viva Brevard Festival also includes cultural dance performances, a

business and community exposition, folklore groups, children’s activities from Andretti

Kids Zone, and more.

The event is free of charge and open to the public, with food and beverages available

from area vendors. For more information about this program call 327–8938 or go to

www.vivabrevard.com.

National Realty recognizes top performers
Broker Gale Bray of National Realty of Brevard has announced her company’s top–

producing Realtors for August. Indialantic office: Hope Turner, top lister; Gail Fischer, top

seller; and Gene Newberry, top producer. Melbourne: Mike Hanley and Kelli Ryan, top

listers and top sellers; and Patricia Braddock, top producer. Palm Bay: Steve Scheller, top

lister; Donna Shouppe, top seller; and Diane deYorgi, top producer. And Viera: Julie

Cowan, top lister; Binki Kaiser, top seller; and Cyndi Jones, top producer.

Regions
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GET YOUR BUSINESS MOVING WITH THE RIGHT LOAN FROM REGIONS. 
Thanks to the hard work and commitment of business people like you, things 

are turning around. Soon enough, you’ll be looking to grow. And a loan from 

Regions can help. Our business loans, lines of credit or leasing options can get 

your business moving in the right direction while making your banking easier. So 

partner with Regions, and let’s keep moving forward together. Visit a branch, call 
1.800.REGIONS or, to see how Regions has helped businesses like yours, visit 
regions.com/success.

© 2013 Regions Bank. Checking accounts subject to the terms and conditions of the Regions Deposit Agreement. All loans, lines and leases are subject 
to credit approval. Leasing solutions are provided through Regions Equipment Finance Corporation and De Lage Landen Financial Services, Inc.

Loans | Checking | Leasing | Treasury Management

THE WHEELS
OF PROGRESS 
ARE TURNING AGAIN.
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competitiveness by generating new ideas as well as

creating new companies and new industries.

Over the past 10 years, growth in STEM jobs was

three times as fast as growth in non–STEM jobs,

according to the U.S. Department of Commerce’s

Economics and Statistics Administration.

STEM occupations are projected to grow by 17 percent

over the next four years. The report also said these

degree–holders command higher wages, earning 26

percent more than their non–STEM counterparts.

“Gov. Scott is pushing to make Florida a STEM state,

and our new program fits nicely with that mission,” said

Dale, who in the mid–2000s worked for the Executive

Office of the Governor as its external affairs director in

Florida.

A report by Georgetown University’s Center on

Education and the Workforce, which was published last

year, predicts the state of the American economy in 2020.

STEM professions will be among the fastest–growing

occupations but also will require high levels of post–

secondary education.

In general, the U.S. will fall short by 5 million workers

with post–secondary education — at the current produc-

tion rate — by 2020. “Students earning these types of

undergraduate degrees nowadays are hard to find,” said

Dr. McGarry, who served in the U.S. Marine Corps.

Graduates of Keiser University’s biomedical sciences

program will be prepared to work in health sciences, in

research laboratories, for pharmaceutical companies, in

the environmental–chemistry field, and in a host of other

settings, or they may go on to graduate school or medical

school.

“Part of the reason why we decided to start this

program is because, in essence, it is a pre–medical

degree,” said Dale. “Students who want to pursue a

medical degree and stay in the region can start at Keiser

University in the biomedical sciences program and then

upon graduation make application to the University of

Central Florida College of Medicine.”

“Graduates of Keiser University’s biomedical sciences

degree will have all the classes that are required for pre–

medicine,” added Dr. McGarry.

The College of Medicine is an integral part of the

expanding Lake Nona Medical City in Orlando, which is

anchored by the Sanford–Burnham Medical Research

Institute, the Veterans Administration Medical Center,

Nemours Children’s Hospital, and the University of

Florida Academic and Research Center.

These are the types of entities that employ graduates

of biomedical sciences.

Local opportunities are growing, too, in the health–

care sector, in research, and with pharmaceutical

companies. “It’s a wide spectrum of opportunity,” said

Dr. McGarry. “For example, pharmaceutical companies

need biomedical graduates even in the sales field to

market equipment for DNA sequencing. They need

people who are degreed and know how to use this

equipment and explain it to the end user.”

Midwest Research Institute is another example of a

company that employs such graduates. They have a

regional facility in Palm Bay. The Kansas City, Mo.–

based company caters to both the government and

private–sector markets.

In Florida, the biomedical and STEM job market

started turning around two years ago. There were more

than 65,000 STEM–related job postings online in

November 2012, a 14 percent increase over November

2011, according to the “Help Wanted OnLine” data series

from The Conference Board.

Since then, the climb has been straight up. “The

turnaround has been impressive. We’re now one of the

fastest–growing fields, so Keiser University is bringing

this program on at the right time,” said Dr. McGarry,

who is the Student Veterans Association’s faculty advisor

at Keiser University. It’s a very active chapter of the

national Student Veterans of America.

Dr. McGarry himself is firmly entrenched in the

community helping veterans overcome challenging

hurdles in life.

He said 20 percent of the Melbourne campus student

population is comprised of veterans. Keiser University

students attend one class at a time for four weeks. They

take their final examination and then move on to the

next class.

“Military veterans are accustomed to focusing on one

mission at a time. Keiser University’s curriculum lends

itself perfectly to that,” said Dr. McGarry.
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Lindsay Sanger
Broker / Owner
Cell/Txt 321-848-8379
Fax 321-766-5684
LindsaySanger@remax.net

IS NOW OPEN IN MERRITT ISLAND!

Whether you are a 
buyer or seller, our top 
agents can assist you 

with all of your real 
estate needs!

Call Us Today
321-766-5674

www.SolutionsPropertyFL.com

DID YOU HEAR?

“I want to be part of the Solution 
you need to meet your goals”!

BecomeaSolutionAgent.com

Barbara C. Wall
Broker/Owner/President
barbara@barbarawall.com
www.BarbaraWall.com

2000 Highway AIA,
Indian Harbour Beach, FL  32937
Bus 321-308-0335    Fax 321-768-1899
Cell 321-749-2444   Toll Free 800-709-7600

Henderson Southeast Corpora on 
Development * Ownership * Leasing * Management * Acquisi on 

1800 Penn Street, Suite 11, Melbourne, Florida 32901 

Michael S. Ullian, CCIM, SIOR,  Vice President 
321 676 2424 x 17  /  hendersonsoutheast.com 

A Licensed Real Estate Brokerage

Confident Retirement is not a guarantee of future financial results. Brokerage, investment 
and financial advisory services are made available through Ameriprise Financial Services, 
Inc. Member FINRA and SIPC. © 2014 Ameriprise Financial, Inc. All rights reserved.  

7195 Murrell Road, Suite 101 
Melbourne, FL 32940 
321.622.8371 leasha.flammio@ampf.com
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Eau Gallie Arts District names Lisa Packard as its new
executive director; background in marketing, business

The Eau Gallie Arts District in Melbourne has hired Lisa Packard as the new execu-

tive director, succeeding the retiring Vicky Dorman.

Packard has a background in business, marketing and social work. Originally from

Alexandria, Va., Packard was the director of marketing and corporate events for the

Lindsay Automotive Group, including one of the top Lexus dealerships in the country.

She also has worked with two premiere sports management and marketing companies,

ProServ and Advantage International. At those companies, Packard worked closely with

professional and Olympic athletes.

She became active with EGAD Main Street four years ago and served on its inaugural

board of directors for two years. Packard was instrumental in the promotional group that

started EGAD’s “Founders’ Day Fish Fry,” which won a Florida Main Street state award.

Packard is an honor graduate of George Mason University, with a degree in social

work. She also did graduate work in public administration with a focus on nonprofit

management.

“Growing up on military bases, I have always appreciated the value of a downtown

main street,” she said. “I was excited to participate in the Florida Main Street program,

which offers technical and planning guidance to help spearhead the preservation and

development of historical downtowns. They are a hotbed of entrepreneurs and creative

people trailing their own paths.”

Packard lives in Eau Gallie and “I love being able to ride my bike to work, have dinner,

get some flowers, have a craft beer, hit the Green Market on Saturdays, and visit the

latest exhibit at the Foosaner Art Museum or any of the galleries. I wouldn’t live any-

where else. Besides, the feral cat community has adopted me.”

Packard has also volunteered with the Welcome Home Florida Veterans Parade, Space

Coast Pride, Space Coast Honor Flight and contributed web or graphic design work for a

variety of nonprofits or animal rescue efforts. She was a member of the Cocoa–Rockledge

Garden Club for three years.

Dorman came out of retirement over a year ago to serve as executive director and

helped EGAD Main Street in “critical ways over this past year.”

Her achievements include strengthening EGAD’s relationship with the City of

Melbourne, resulting in a new sign kiosk installation coming soon.

Dorman also worked with the Foosaner Art Museum to bring jazz to the park and

helped expand the Founders’ Day Fish Fry. Her successful grant–writing skills “resulted

in very high grant–panel scores” with the Florida Division of Cultural Affairs.

“I have enjoyed my time at EGAD and becoming friends with so many dedicated

businessowners. I am looking forward to working closely with Lisa, the board of directors,

the businesses and artists as a volunteer,” said Dorman. She will continue as a volunteer

and advisor to EGAD.

For further information about EGAD, contact Packard at 574–2737 or send an e–mail

message to Info@EauGallieArts.com.

Halloween–themed walk–run event set
for Oct. 11 at Nance Park in Indialantic

The Town of Indialantic and the Indialantic Rotary Club are partnering to host the

“Witch Way” 5K walk–run at 5:30 p.m. on Oct. 11 at Nance Park at the Indialantic

boardwalk. This Halloween–themed race is sanctioned by the Running Zone.

Race proceeds will be shared between the two entities with the Town of Indialantic

using its funds for beautification projects. The Indialantic Rotary Club’s portion will help

fund the Children’s Hunger Project and local student scholarships to Florida Tech.

The program also will include an after–party at the Indialantic Long Doggers, where

participants will receive a free hotdog and beverage. Trick–or–treating at Indialantic

businesses and gift packets (for early arrivals) are other features of this event.

The entry fees through Oct. 10 are $27 for adults and $20 for people age 12 and

younger. On race day, the fees are $32 and $25, respectively.

Entry forms for runners and walkers can be accessed by going to

www.WitchWay5k.com. Sponsorships, ranging from $100 to $1,000 are welcome. The

names of sponsors will be provided with various levels of publicity. Go to the website or

call 723–2242 for more information about being a sponsor.
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Fueling the Space Coast 
for six years.

T O O J A Y ’ S  C A T E R I N G

Melbourne Square Mall
(321)369-0450  
www.toojays.com

Legendary desserts: carrot cake, black & whites, chocolate Killer Cake.

In October 2008, TooJay’s brought its landmark
tradition to Melbourne Square Mall. Delighting
diners for over 30 years, TooJay’s is proud to
celebrate 6 years on the Space Coast. In addition
to the exciting and eclectic menu for breakfast,
lunch and dinner, TooJay’s specializes in a full

line of catering for home or office. So whether
you’re planning a meeting, open house, seminar
or social gathering, TooJay’s is the perfect 
partner. With over 30 years experience as
restaurant and catering professionals, we bring
a lot to the table.

Celebrating 6 Yearsin Melbourne

TooJay’s Signature Sandwich Platter Enjoy any combination of the 
Triple J, J&J, Italiano, Shrimp Salad, Turkey BLT, Roast Beef, Breast of Turkey 

or Turkey Avocado. Served with potato salad, Cole slaw and pickles.
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schedule of instruction on Saturday. The four–and–half–

hour session on Saturday, with a lunch break, covers all

the training that was conducted throughout the week.

The training facility accommodates up to 12 people. “I

generally like to cap the classes at eight individuals,” he

said. “That’s a perfect number for this type of hands–on

learning.”

Specialty training for iMovie, iPhoto, GarageBand, and

Keynote is also available at the Avenue store. “Those are

two–hour sessions. We do them in a classroom setting as

well as individually.”

Young said two of his “passions” are Apple Computers

and education.

Serving in the Navy, he worked in the electronics field

and later came to embrace Macintosh Computers.

“I have always loved the Apple brand. When I first got

out of the Navy, I worked at Ocean Breeze Elementary in

Indian Harbour Beach. They had Apples. There was no

turning back. I’ve used them from that point on.”

Young has lived in Brevard for years and in other parts

of the country. He and Jay Wooten were classmates at

Hoover Middle School. Wooten is the owner of Visual

Dynamics.

Young once trained missionaries and put on camps in

Oregon and in Brevard. He’s done marital counseling

using the web as his platform to reach clients in Australia

and in China.

Locally, he’s been an executive pastor and an interim

pastor at churches.

Young also served as the executive director of Shiloh

Adventure Camp and spearheaded the launch of that

venture, which is now in its 10th year.

Shiloh Adventure Inc. is a nonprofit, interdenomina-

tional organization that runs an overnight summer camp.

It is a member of the Christian Camp and Conference

Association.

The camp was the idea of Laura Bryant Smith. The

inaugural Shiloh camp was at Manatee Hammock

Campground, south of Titusville. “The first year we had

130 kids,” he said. The program is now held at the Long

Point Park Campground in Melbourne Beach.

As the holiday shopping season approaches — Apple

always rings up its share of product sales each Christmas

— Young is gearing up for an increase in training demand.

“I think we will see a lift after the holidays. A lot of

Apple devices will be purchased and given as gifts. And

many of the recipients will say, ‘How do I use this thing?’

We’re here ready to help them with our full–service

training arm of the business.”

Celtic Woman’s 2015 Celebration Tour is part of King Center schedule in April
The Celtic Woman’s 10th Anniversary 2015 Celebration Tour will stop at the Maxwell C. King for the Performing Arts

in Melbourne for a show at 7 p.m. on Thursday, April 23. Single tickets, starting at $61.75 (inclusive of fees), may be

purchased by visiting KingCenter.com or by calling the ticket office at 242–2219.

The Emmy–nominated Irish ensemble is bringing a new show to 80 cities on its North American Concert Tour. The

tour launches in Syracuse, N.Y., on March 6 and continues through the end of June. For complete tour schedule and

ticket information, visit www.CelticWoman.com.

It was a decade ago that Celtic Woman first traveled from Ireland to America to introduce millions of new fans to the

group’s fresh fusion of Irish musical tradition, contemporary song craft and state–of–the–art stage production. Since then,

Celtic Woman’s uplifting music has touched the hearts of a devoted audience that’s embraced the group’s popular public–

television specials and made the group’s CDs and DVDs into multi–platinum best–sellers.

The 10th Anniversary Celebration will showcase “four gifted Irish women — three world–class vocalists and a

brilliant Celtic violinist — whose talent and charisma bring centuries of musical and cultural tradition to vibrant life.”

These anniversary performances will honor Celtic Woman’s musical history while looking to the future, with elaborate

new set designs, new dresses and new choreography. The shows will feature a selection of fan favorites, encompassing

Irish classics, gospel standards, classical favorites and contemporary material, alongside memorable original composi-

tions, bridging the past and present with the “distinctive grace and style for which Celtic Woman has become known.”
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Brevard Machinist

Apprenticeship Program

Offering Certification

Manufacturing companies are

invited to enter their machinists in

a 4-year, State-Certified Machinist

Apprenticeship Program. The

program provides clasroom/lab

work taught by working profes-

sional machinists in conjunction

with on-the-job training by the

company. The State Certificate is

recognized as a Journeyman

License. Very low cost for compa-

nies. No tuition for students.

Enroll today

as a student or a participating

machining company

Call 321-254-8278 for details

• Apple, the Apple logo, FaceTime, iPad,and iSight are trademark of Apple Inc., registered in the US and other countries. App store is a service 
mark of Apple Inc.

Want to know how to get started with a new Mac® or iPad®?

Call or stop by one of our locations for a schedule or visit our website at www.getmactraining.com 

Trainingg
Classes

Attend our Hands-On Workshop Series: Getting started with your Mac or iPad

4.5 hours of hands on training so you can get started quickly!
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801 East New Haven • Melbourne, FL

Drinks, Dinner & Desserts 
7:00 to 9:00 pm

Live Music, Dancing, Cocktails & More 
9:00 pm to Midnight

Dress to Impress / Black Tie Optional

Merritt Island      Patrick AFB      Melbourne 
 

webster.edu/spacecoast 

 

GRADUATE CLASSES START 
 

October 18, 2014 
 

MBA, Management & Leadership, HR,  
ITM, Procurement, Public Administration, 

Cybersecurity, Counseling 
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chance to spark interest about our organization through

education and awareness,” said Duran.

To inquire about these presentations, contact Duran at

Natasha@CandlelightersOfBrevard.org.

Candlelighters has just launched its “25th Anniversary

Campaign,” which runs through September 2015. The

undertaking is being rolled out to raise awareness of its

mission and coincides with September being “National

Childhood Cancer Awareness Month.” Two years ago,

President Obama signed a document making that

proclamation official.

Thanks to ongoing advances in research and treatment,

the five–year survival rate for all childhood cancers has

climbed from less than 50 percent to 80 percent over the

past several decades. Researchers around the world

continue to pioneer new therapies and explore the root

causes of the disease, driving progress that could reveal

cures or improved outcomes for patients.

As it rolls out, the Candlelighters’ campaign will consist

of community events, social–media challenges, awareness

initiatives, public–service announcements, information

sessions for people who are interested in volunteering, and

more.

Duran said her organization will be using a wide range

of communication tools to reach audiences, including

newsletters, the Web, and Facebook.

“The point of the campaign is to celebrate our anniver-

sary, while creating more awareness about our mission,

our programs, and our services. We hope to grow our core

base of donors, volunteers, and stakeholders and are

asking the community to join Candlelighters in its fight

against childhood cancer.”

The plans are to have “at least one community–

awareness event per month” at different locations through

September 2015, she said. “We are partnering and

collaborating with a number of nonprofit groups. By

working together, I believe we can be much stronger,” said

Duran.

On Oct. 10, for example, her organization will team up

with the Henegar Center for the Arts in downtown

Melbourne. The two entities will be hosting the first

“Season Opening and Benefit Ball Gala” from 7 to 10 p.m.

Tickets are $125 for individuals and $200 per couple.

The reservation number is 723–8698. Fifty percent of the

proceeds will directly benefit Candlelighters, whose

caseload is growing.

In 2014, an estimated 15,780 new cases of cancer will

be diagnosed among children and adolescents aged birth to

19 years, according to the American Cancer Society.

Roughly 1 in 285 children will be diagnosed with cancer

before age 20. Today, about 1 in 530 young adults between

the ages of 20 and 39 is a childhood cancer survivor.

Locally, Candlelighters has seen its requests for

financial assistance from families soar in recent years. “We

are currently assisting 60 families,” said Perez. “Eighteen

of those children have been diagnosed this year. In 2013,

we served 14 new families. We are serving families from

Titusville to Palm Bay and the beachside.”

A large portion of the funds raised by Candlelighters is

provided to families to pay for “the exorbitant cost of food,

gas, tolls, and transportation to and from out–of–county

cancer centers and hospitals during crucial treatment

times.” Because there are no pediatric oncologists in

Brevard, all of the Candlelighter families must travel to

the Orlando area to seek medical care for their children.

“Of our 18 new families, at least 16 of the kids are being

treated at Nemours Children’s Hospital in Orlando,” said

Perez. “We’ve built some really good relationships with the

social workers there. They know who we are and they work

closely with the families. The communication among all

the parties involved is outstanding.”

Candlelighter families drove roughly 287,000 miles to

their treatment centers last year, she said. Families spent

1,140 days at clinics. In–patient visits in 2013 totaled 758

days, and 200 days were spent at the Ronald McDonald

Houses.

“These kids are going for treatment three, four, and five

times a week,” said Perez. “Radiation treatment is a daily

regime. They could go for three straight weeks, Monday

through Friday. Just the cost of gasoline alone quickly

adds up to a significant amount of money for these trips.”

Family members are able to remain close to their loved

ones during stays at Ronald McDonald Houses in Central

Florida, or similar facilities at no cost to the family. “When

families stay close, the kids heal faster.”

Several times a year the families gather for picnics in

the area, said Perez. “We host a beach family retreat at

DoubleTree in Indialantic and we also take the kids to

Andretti Thrill Park. All the families come together. It’s

very emotional.”

Candlelighters also has a utility–assistance program

designed to help pay utility bills for the families, and a

prescription–drug program. Families are reimbursed for

out–of–pocket expenses for prescription medication for the

child with cancer, as well as reimbursement for antibiotics

that are occasionally required for their siblings, said Perez.

Through the “Angel Car–Care” program, repair services

and automotive parts are provided to the traveling

families. The program was founded by the Nelson family,

which operates Mitsubishi and Hyundai dealerships in the

county. Bruce Nelson Jr. is president of Brevard County

Hyundai Dealers.

“Because of the community support we’ve received, we

have been able to help Candlelighter families in many

different ways,” said Perez, who has been a cornerstone of

the organization almost since its founding.

“My son is a childhood–cancer survivor and that’s the

reason I’m working for Candlelighters.” Her son was

diagnosed with Wilms tumor — the most common form of

kidney cancer during childhood — at age 2. Perez started

as a volunteer fund–raiser and became Candlelighters’

director of family services in 2006.

“We are fortunate to have Adis (Perez) as our director of

family services,” said Duran, who previously served as

development director, a newly created position this year for

Candlelighters. Duran will retain that responsibility as

well.

“We saw our numbers grow — this year alone we have

18 new families — so obviously we needed to expand our

fund–raising efforts,” said E. Brendan McCarthy,

Candlelighters’ board president. He is with the Laughlin

McCarthy Group under the UBS financial advisory

umbrella in Melbourne.

Duran said most of the board members have been

involved with Candlelighters for more than 10 years.

Joining McCarthy on the board are these businesspeople:

Jim O’Brien, Ross Whitley, Nancy Dyer, Linda Parker,

Mike Spragins, Edna Fairbanks–Smith, Mike Moss,

Charlotte Wienckoski, and Tracey Latshaw.

“They selflessly volunteer their time and their expertise

in leading our organization,” said Duran, who worked for

Melbourne–based Harris Corp. before joining

Candlelighters. At Harris Corp., she specialized in

corporate strategy and development. She worked in the

areas of university relations, corporate relations, and for

the Harris Foundation.

Duran is a graduate of the University of Central

Florida. She received her degree in advertising, public

relations, and legal studies. Duran has spent more than 10

years of her career serving the nonprofit sector from a

corporate and university perspective. When Candlelighters

looked to hire its first development director, she was

tapped. “I am deeply inspired by the children and the

families of Candlelighters.”

As development director from March until July, Duran

fully concentrated on donor relations in the community,

“making sure the Candlelighters name was out in the

entire Brevard market, not just the beachside where we

have our office. We have focused on the north end of the

county, and other segments and donor bases that we have

not been able to penetrate in the past.”

The Candlelighters team includes newly hired Vanessa

Steele, the office administrator. She earned her degree

from UCF in public administration and legal studies, and

has 10 years experience in the administrative field.

“The administrative work that Carrie (Wam) was doing

as executive director, I have now taken over those respon-

sibilities,” said Steele, who works closely with volunteer

Janet Dover, the Candlelighters’ Thrift Shoppe manager.

The store is at 1875–A South Patrick Drive.

Dover is a retired elementary school teacher. She is one

of a number of women volunteers who staff the store.

During September, as part of National Childhood Cancer

Awareness Month, the store is offering a 25 percent

discount on its merchandise.

“The community has been very generous donating

items that we price reasonably and then sell to the public,”

said Steele. “Consumers get really good deals on the

merchandise and the money from the thrift–store sales

helps with Candlelighters’ operating expenses.”

Planning is underway for Candlelighters’ signature

fund–raising event, “Have A Heart Gala,” set for Feb. 7 at

the Eau Gallie Yacht Club in Indian Harbour Beach.

Sponsorships begin at $1,000.

“This is the one big event where we reach out to all of

our stakeholders,” said Duran. “But we want to make sure

there is a relationship with each stakeholder and that the

stakeholder is not simply handing over a check to

Candlelighters. We want them to feel like they are getting

community exposure through our website and our social–

media platform, and that their donation dollars are

appreciated, because it is truly how we operate. We want

to make sure we give back to those who give to us.”




