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Newark to undertake a study of the “Asset

Limited, Income Constrained, Employed,”

or ALICE, population in Florida, New

Jersey, Connecticut, California, Michigan,

and Indiana.

“This report is an eye–opener. It

educates you on some of the critical issues

the community faces, and it helps you

better understand the populations that are

really challenged. Often, you think it’s just

the people who are unemployed that are

struggling. It’s a much boarder segment of

the population today,” said Lee.

She was flipping through the many

pages of the ALICE report compiled for

United Way of Florida, which details the

typical Brevard household “survival”

budget including housing, child care, food,

health care, and transportation costs.

With its research partner Rutgers

University, United Way developed a series

of new, standardized measurements that

quantify the size of the work force that is

“struggling” financially in each state.

These are individuals and families who are

working but are unable to afford the basic

necessities mentioned above.

“I think what this report highlights is

that there are a lot of people who are

working hard trying to provide for their

families and they are just one financial

crisis away, perhaps a $500 car repair,

from falling into a really difficult time,”

said Rob Rains, the president of United

Way of Brevard, whose many affiliated

agencies play a lead role uplifting individu-

als and families in the county.

“Maybe they don’t have the same access

to credit as other people, or they don’t have

the support system. A lot of individuals

and families in the ALICE study need the

safety net of services we provide for them

at United Way.”

Millions of Americans are disconnected

from the financial system. Some do not

have bank accounts at all, while others

with accounts also rely on products outside

the mainstream banking system, such as

check cashers and pawn shops.

The new Census report reveals that

four years into the economic recovery, low–

and middle–income families are still

By Ken Datzman

COCOA — In his State of the Union

address 50 years ago, President Lyndon

Johnson declared the “War on Poverty.” He

proposed sweeping legislation in response

to a national poverty rate in 1964 of 19

percent. The speech, which quickly rallied

support, led to Congress passing the

Economic Opportunity Act. Out of it grew

such programs as Medicaid, Medicare,

expanded Social Security, and SNAP, or

food stamps.

The poverty rate has fallen modestly

over the decades to 15 percent in 2012, the

latest available data compiled by the U.S.

Census Bureau. But while progress has

been made, millions of working Americans

are still unable to afford basic needs today.

The gap between high– and low–income

groups is the widest it has been in 100

years. This one issue is perhaps the

defining issue of our time. Even Standard

& Poor’s has weighed–in on the subject,

releasing a report saying “income inequal-

ity” is threatening the growth of the

nation’s gross domestic product.

Millions of people have not been able to

rebound from the devastation caused by

the Great Recession. Structural problems

in the economy continue to exacerbate

income and wealth disparities, leaving far

too many people still in poverty or

vulnerable to poverty.

“If you look at the 2007 to 2012

statistics, our whole economy really

shifted,” said Liz Lee, United Way of

Brevard’s vice president of community

impact. “Now, we have to begin shifting

our thinking in regard to a number of

issues that affect individuals and families

who are struggling in this environment.

The issues include affordable housing,

which is a huge challenge for communities

in Florida.”

To stimulate a fresh, nonpartisan

national dialogue and reinvigorate a focus

on the fast–growing number of the “hidden

poor,” United Way, based in Virginia,

partnered with Rutgers University’s School

of Public Affairs and Administration in

Liz Lee is United Way of Brevard’s vice president of community impact. Rob Rains is president of the
organization he has led for the past 20 years. In a collaborative effort with Rutgers University, United
Ways in Florida and five other states are rolling out the groundbreaking ALICE report, which provides
a comprehensive financial picture of individuals and families who are working but are unable to
afford the basic necessities such as housing, food, health care, child care, and transportation. ALICE
stands for ‘Asset Limited, Income Constrained, Employed.’ United Way plans to use the report as a
framework to improve residents’ lives and strengthen communities.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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Brevard's

Small Business

Lender

Community Bank of the South
understands Small Business

and the lending strategies
necessary to meet the various

needs of Small Business.

SBA 504 Loans
Commercial Loans
Operating Lines of Credit
Equipment Financing
Business Checking
Merchant Services
Business Debit Cards
Health Savings Accounts

321-452-0420

CBOSDirect.com
U.S. Treasury Approved

Small Business Lending FundNancy Brower
Senior Vice President

Proceeds
to benefit the

Boys & Girls Clubs
and Cocoa

Rotary Foundation

Rotary Club of  Cocoa

Presents:

Party In The Park
featuring

March 1st, 2015

Riverfront Park  � Cocoa

Tickets available December 1st

To Purchase Tickets call toll free 1-877-722-2921 or

visit www.cocoapartyinthepark.com

Concert includes
The Doobie Brothers

and local
popular bands:

Vintage and Pidjin

www.NuVantageInsurance.com
253-9000

Aircraft  Insurance
with both the

Coverage and Service You Deserve

www.NuVantageInsurance.com
253-9000

Commercial Insurance
with both the

Coverage and Service You Deserve

www.NuVantageInsurance.com
253-9000

Boat and Vessel Insurance
with both the

Coverage and Service You Deserve

www.NuVantageInsurance.com
253-9000

Homeowners Insurance
with both the

Coverage and Service You Deserve

www.NuVantageInsurance.com
253-9000

Auto and Cycle Insurance
with the

Coverage and Service You Deserve

www.NuVantageInsurance.com
253-9000

Personal Insurance
with both the

Coverage and Service You Deserve
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The Home Builders and Contractors Association of

Brevard has announced the winners in the five price

categories of its 2014 Fall Parade of Homes, which was

conducted Nov. 1–9 around the county.

l Category 1: $199,000–$299,999

Platinum — Adams Homes, Model 2169 at Falcon

Ridge; Gold — D.R. Horton Homes, The Glenhurst at

Emerald Lakes; Silver— D.R. Horton Homes, The Seneca

at Parkside West; Bronze — D.R. Horton Homes, The

Summit at Sawgrass Lakes Preserve.

l Category 2: $300,000–$399,999

Platinum — Viera Builders, The Sonesta at Stadium

Villas; Gold — Stanley Homes, Monterrey II at Oakmont

Preserve; Silver — D.R. Horton Homes, The Elm at

Sawgrass Lakes Estates.

l Category 3: $400,000–$499,999

Platinum — DiPrima Construction, Lucca II at

Veranda Place; Gold — Holiday Builders Signature

Homes, Lido Isle at Cypress Creek; Silver — Monarch

Homes of Brevard, Katie II at Cashel Village.

l Category 4: $500,000–$599,999

Platinum — Stanley Homes, Verona IV at Milan; Gold

— D.R. Horton Homes, Avignon at Fairway Lakes at

Viera; Silver — Viera Builders, The Mecina at Arrivas

Village.

l Category 5: $600,000–$899,999

Platinum — Christopher Burton Homes, Signature

Series at Charolais Estates; Gold (tie) — Joyal Construc-

tion, Sanibel at Charolais Estates and Arthur Rutenberg

Homes, The Coquina at Charolais Estates.

l Best Showroom Award: Blinds of All Kinds.

l Craftsmanship Awards presented to HBCA members

only: D.R. Horton Homes, Glenhurst (Entry Name),

Emerald Lakes (Subdivision/Development), for Cabinets

(by Braden Kitchens Inc.); Viera Builders, The Sonesta,

Stadium Villas, for Plumbing (Doug Hambel’s Plumbing

Inc.); Stanley Homes, Monterrey II, Oakmont Preserve, for

Plumbing (Naber Plumbing); Holiday Builders, Lido Isle,

Cypress Creek, for Carpentry (Knowles Trim Inc.); Stanley

Homes, Verona IV, Milan, for Pool (Blue Marlin); Christo-

pher Burton Homes, Signature Series, Charolais Estates,

for Flooing (Classic Wood Flooring); Joyal Construction,

Sanibel, Charolais Estates, for Granite (Brevard Stone).

l The sponsors for HBCA’s Nov. 13 Black and White

Banquet Dinner were: Regions Bank (Dinner Sponsor),

FBC Mortgage (Dinner Sponsor), BB&T (Beverage

Sponsor), Florida City Gas (Awards Sponsor) and The

Children’s Hunger Project (In–Kind Sponsor).

l The Parade judges included: David Omler, Jantina

Albright Getz, Marcie Bolt, Mary Markovich, Melissa

Goldman, Rita Czaya, Rusty Melle, Steve Nieroda, Toie

Crespi, Daniel Bears, Nancy Barlett and Reagan Masone.

The drivers who volunteered their time to take the

judges around to the various homes included: Elisa Wagers

of Better Insurance Group, Barbara Nelson of “Florida

Today,” Brian Hawkins of Shelter Mortgage Co. and Chris

Parks Allebaugh of Seacoast National Bank.

HBCA announces winners of Fall Parade of Homes; Craftsmanship Awards presented to HBCA members
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Brevard Business News is published every Monday by
Brevard Business News Inc.  Bulk Rate postage is paid at
Melbourne, FL and Cocoa, FL.  This publication serves
business executives in Brevard County.  It reports on
news, trends and ideas of interest to industry, trade,
agribusiness, finance, health care, high technology,
education and commerce.

Letters to the Editor must include the writer’s signature
and printed or typed name, full address and telephone
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all letters.  Send your letters to: Editor, Brevard Business
News, 4300 Fortune Place, Suite D, West Melbourne, FL,
32904, or email BrevardBusinessNews@earthlink.net.
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$26.00 for one year (52 issues).  Send all address
changes to: Circulation Department, Brevard Business
News, 4300 Fortune Place, Suite D, West Melbourne, FL,
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of the holidays. Whether you are cooking for a large family

or preparing for an office party, you may have a daunting

task ahead. Make sure you do all your shopping early for

the event or holiday. My mom always scowls me for

procrastinating before a holiday party to buy a gift or food.

I constantly struggle with finding the perfect gifts for

my parents because they do not view material belongings

in the same way. They grew up in small, rural villages

along the coast of Vietnam and often did not have money

for presents. As a result, they prefer handmade gifts, which

they believe have more sentimental value.

However, after about 20 years of working on do–it–

yourself projects, I believe that my creative juices have run

dry. If you are experiencing the same problem, I suggest

creating a Pinterest account to explore new ideas.

If you are a parent, remember that spending time with

your child will always be more valuable than an iPad or a

new toy. My brother and I would always look forward to

the holidays when we were growing up because my

parents would have the entire day off to play with us. Sure

we would have liked a new Barbie or action figure, but

nothing can ever replace family.

So as winter dawns upon us, use your time wisely. Do

not be lured into a false sense of security.

You might not be defending against video zombies or

massive armies of trained killers led by the “mother of

dragons,” but you do have your own battles to face.

Remember that there is light at the end of the tunnel, and

we will be able to relax during the winter break.

hectic holiday season.

For students, I like to refer to this period as the calm

before the storm. As much as I love to daydream about

roasted turkey, I have to be realistic. Like all semesters,

this one has been long and hard, but before we can

celebrate our accomplishments, we must conquer one final

hurdle: the final exam.

Whether you have dreaded that exam since the first

day of class or you have been enthusiastically gathering

sources for your paper all semester, you must now face this

final challenge of the year. Just like all things in life for

everyone — not just students — if you have a final paper

or project, you should not procrastinate until the last

minute to get started! Revisions are the key to perfection

and are necessary for a commendable submission. Time

management is also an important skill to practice if you

want to move on to a professional career. I admit that I

have been guilty of procrastinating on occasion depending

on the project, but when I have something I am passionate

about, I am cognizant of the time.

And if you are struggling in a class, simply ask for help.

Consult with your professor or teaching assistant on how

you can improve before the final assessment. Never

assume about your status in a class or at your job. I once

had a friend who thought he had an ‘A’ until he found out

at the end of the semester that the professor had sub-

tracted points every time my friend took his phone out to

check the time.

Some of you may have semesters left to finish while

others may be graduating in December. If you are walking

for commencement, arrive early and dress appropriately.

After all, you are representing the university, and your

family may have traveled from far away to support you on

your big day. I suggest that you do not come late with

mismatched shoes and a hangover.

Winter can also be a stressful time for everyone because

By Vu Tran
UCF Forum columnist

My favorite time of year is autumn, when the weather

is perfect and I am reunited with one of my loves: pumpkin

spice latte. Everywhere I look I see pumpkins, golden–

colored leaves, and children running around in their

costumes eating leftover Halloween candy. And, of course,

let us not forget about the wonderful breaks and vacations

coming up!

With Thanksgiving just around the corner, many of us

soon will be reunited with our beloved families and friends

for a delicious feast filled with turkey, pie, and whatever

else your heart desires. Even if you don’t celebrate

Thanksgiving this way, you may still get to enjoy time off

from school or work to focus on yourself and your loved

ones.

And so, with the end of fall, comes winter. Aside from

the fact that Florida weather rarely drops below 40

degrees, the arrival of winter brings finals week and the

Winter is just around the corner, with its pressures and joys of the holiday season

Space Coast Feline Network’s ‘Holiday Gala’ set for the Space Coast Realtors Association
The Space Coast Feline Network (SCFN) will host its annual “Holiday Gala Dinner and Silent Auction” on Saturday,

Nov. 22, at the Veranda Room of the Space Coast Realtors Association, 105 McLeod St. on Merritt Island.

The silent auction and open bar begin at 5:30 p.m., with a holiday dinner buffet catered by Gems of Hayes Meats on

Merritt Island. The event includes 50–50 raffle. Bring a six–pound or larger bag of cat food and receive a free raffle entr y

ticket to win an iPad.

The cost to attend the Gala is $50 per person. Tables for 10 people are available for reservation. To make a reserva-

tion, go to www.SCFNtnr.org.

Anyone interested in donating goods for the silent auction or door prizes can call or Carol at 208–6694, Sandy at

759–5242 or Mike at 543–9347. The program is seeking sponsors, too. The sponsorships range from $50 to $1,000.

Vu Tran is an anthropology graduate student in
UCF’s College of Sciences and a recipient of
the UCF Order of Pegasus for academic
achievement. She can be reached at
VuqnTran@knights.ucf.edu.

Bouvier and Eastwood & Associates collection site for Humane Society Pet Supply Drive
Bouvier & Associates along with Eastwood & Associates have announced that their firms, both housed at one location,

are a public–collection site for this year’s Pet Supply Drive for the Humane Society of South Brevard.

The drive is collecting these items: dry dog and cat food, small bites, dry dog food, canned cat food, paper towels, liqui d

laundry soap, plain peanuts, wild bird seed, and any kind of cleaning supplies.

The two businesses are inviting its “staff, clients, friends and neighbors to help the Humane Society of South Brevard, ”

which is a no–kill shelter dedicated to improving the lives of homeless pets and finding permanent homes for them.

Donations may be dropped off at Bouvier & Associates, 3210 N. Wickham Road, Suite 5, in Melbourne. The drive runs

through Friday, Dec. 5. Financial donations may be made through PayPal at http://humanesocietyofsouthbrevard.org/

donations.

For more information about this community program, send an e–mail message to Denise Holloway at

DeniseH@EastwoodAndAssociates.com or call 757–3323.



Visit BrevardBusinessNews.com for Advertising InformationNOVEMBER 24, 2014 BREVARD BUSINESS NEWS / 5

BBN BREVARD BUSINESS NEWS

To Be Continued ...



NOVEMBER 24, 2014Call Adrienne Roth at 321-951-7777 for Advertising Information

BBN BREVARD BUSINESS NEWS

BREVARD BUSINESS NEWS / 6

Webster University

new ad emailed

FULL COLOR

if no show use united way

UPS Store
pick up BBN

10/27/14
page 8

FULL COLOR

Good question

FULL COLOR

VOLK
pick up BBN

11/17/14
page 16

FULL COLOR

2014 Goal

$6,400,000
Thank you to the 2014 

United Way’s Summer Trailblazers
These organizations ran early United Way campaigns to show our community

their commitment to providing hope to those in need right here in Brevard.
Please consider joining the effort.  

Corporate gift Trailblazers include:
Harris Corporation $205,000
Wells Fargo $21,000
Lockheed Martin $7,000
Team ISC $5,000

Workplace campaign Trailblazers include:
Health First $138,954
United Way Board and Cabinet Volunteers $100,886
Wuesthoff Health System $74,821
Florida Tech Leadership Team $67,914
Craig Technologies $41,797
Brevard Public Schools Leadership Team $28,217
United Way Staff $28,120
Target $20,372
Vance Lotane & Bookhardt, P.A. $17,005
Macy's $14,112
Fiserv $11,279
Aging Matters in Brevard $8,654
Brevard Achievement Center $8,284
BRIDGES BTC $5,943
Clear Channel Outdoor $4,657
Florida Business Bank $2,426
Brevard Alzheimer's Foundation $1,060

GIVE. ADVOCATE. VOLUNTEER.
United Way of Brevard
www.uwbrevard.org Wickham Park

Across from EFSC
3682 B-1 Wickham Rd.
Melbourne, FL 32935
(321) 428-4554

Print
Pack
Ship

The UPS Store
Wickham Park
NOW OPEN

W
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Parkway Drive

Walmart
Neighborhood

Market
Eastern Florida
State College

Fire Station

Bizzaro’s

Running Zone

The UPS Store

Wickham Park

Post Road

5% OFF
UPS Shipping Services
Valid only at The UPS Store Wickham Park. Limit one coupon per customer. Valid only 
for one shipment. Offers may not be combined. 
Expires 11/30/14

Medical & EMT Supplies

Uniforms  �  Shoes  �  Accessories

Melbourne Shopping Center

1387 S. Babcock Steet

676-0000

Medical & 

EMT Supplies
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The local publication “Senior Life” newspaper won eight

awards at the annual North American Mature Publishers

Association’s Conference Sept. 29 in Shreveport–Bossier

City, La. The conference comes to Brevard County next

year at the Holiday Inn Melbourne–Viera Conference

Center.

“I don’t know what I’m most excited about,” said Jill

Blue–Gaines, founder and chief executive officer of

Bluewater Creative Group. “Another year of great awards

and acclaim, or the fact that NAMPA is coming to Brevard

next fall.”

The Bluewater Creative Group publishes “Senior Life”

and “Viera Voice” newspapers, the annual “Boomer

Guide,” “Viera MD” magazine and the “Viera Wetlands

Birding Guide,” and hosts a calendar of events and

expositions each year.

The entries were judged by the prestigious School of

Journalism of the University of Missouri.

“I can tell you that the reason for our continued success

is the ideas and direction we get from readers for stories,

trends, columns and events they want to read about or

attend,” said Blue–Gaines.

“The Sandwich Generation” column by Linda Wiggins

won first place for best Senior Issues coverage. Her column

focuses on the generation of boomers tasked with the care

of their aging parents while also raising children.

Wiggins also won first place for best Community

Service writing about a project that brought together more

than 200 volunteers to build a playground at the Boys &

Girls Club in Cocoa in a day.

Writer and conservationist Darryl Benton won first

place for best How–to Feature for his piece on conservation

and preservation with his day–to–day journal–type entries

leading a group of paddleboaters on an adventure to raise

awareness of the need for better stewardship of the Indian

River Lagoon.

The design team won first place for Best Ad Series

promoting the Senior Safari 2014 Boomer Guide Expo that

celebrates the annual guide’s release. The 2015 event

returns to the Brevard Zoo on Feb. 7.

Other awards received were for a story on the pros and

cons of establishing Adult Family Care Homes in residen-

tial neighborhoods, a spread on the histories and photo-

graphs of old churches built as the Space Coast was

settled, and a roundup of residents celebrating a 100th

birthday. A Special Section award heralded the promotion

of the “Backstage Pass Boomer Bash & Senior Expo,”

which was recently held at the Maxwell C. King Center for

the Performing Arts in Melbourne and kicked off with a

Veterans Salute.

‘Senior Life’ captures eight top awards at annual North American Mature Publishers Association Conference

Area firm Sentry View Systems is awarded contract from U.S. Air Force
Sentry View Systems Inc. (SVS) of Melbourne has been awarded a cost–plus–fixed–fee contract from the U.S. Air

Force for logistics support on the remote visual assessment (RVA) video surveillance system. The firm will provide depot–

level maintenance for physical interfaces at the launch facilities; physical interfaces at the monitoring stations, RVA

surveillance system; and RVA data–transmission system.

Work will be performed at the F.E. Warren Air Force Base in Wyoming; Hill Air Force Base in Utah; Malmstrom Air

Force Base in Montana; and Minot Air Force Base in North Dakota. The work is expected to be completed by Nov. 2,

2019.

This award totals $40.4 million over the five–year period of performance, with $7.2 million in the first year and four

12–month follow–on extensions.

To fulfill this contract, Sentry View will hire 10 to12 new employees, with most of them to be located at the Air Force

bases where the sustainment work will be performed, and a few support personnel in Melbourne.

This effort includes the sustainment of several Sentry View products currently deployed and in use by the U.S. Air

Force, including SiteCommander, SentryIDM, and NetCommander.

Sentry View Systems is an engineering and manufacturing firm specializing in the development and manufacture of

sustainable power, surveillance, data management, and communications solutions for demanding, remote applications.

Prior deployments include sustainable–power systems for surveillance on the U.S./Mexico border, as well as in Nigeria;

Turkey; and California,
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©2014 Raymond James & Associates, Inc., member New York Stock Exchange/SIPC. 14-BR34M-0032  EK 11/14

JOIN US IN WELCOMING THEM AND LEARN HOW THEY  
CAN HELP YOU ACHIEVE FINANCIAL SUCCESS

As one of the nation’s leading investment management �rms, 
Raymond James believes providing clients with access to know-
ledgeable and experienced �nancial advisors, alongside the right 
products, is key to clients’ �nancial success. We take pride in the 
strength of the �rm’s more than 6,200 �nancial advisors and look 
forward to the contributions of our advisors at the new Viera of�ce.

RAYMOND JAMES PROUDLY ANNOUNCES THE  
RELOCATION OF THREE HIGHLY EXPERIENCED  

FINANCIAL ADVISORS TO THE NEW VIERA OFFICE

David Rider
Vice President, Investments

5464 Village Drive  //  Viera, FL 32955  //  T 321.338.1816

Michael Weiss 
Vice President, Investments

Prent Sanger
Financial Advisor

You are invited

to join us and

participate in

Small Business Month

now through

November 30th

and receive

FIFTH AVENUE JEWELERS
344 Fifth Avenue, Suite 2, Indialantic   321-726-9992

Discover indiviualy

designed unique

jewelry pieces available

only at

20%-40%

off select items
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December 5-21 @ THE HENEGAR
Fridays and Saturdays @ 8pm, Sundays @ 2pm

Tickets: $16-26 plus a small handling fee
Adapted from the Frank Capra film “It’s A Wonderful Life” 

Books & Lyrics by SHELDON HARNICK | Music by JOE RAPOSO

Coming up at the Henegar - Flex Passes Available!

Host your Holiday Party at the Henegar!
Bring a group of 30+ to A Wonderful Life & receive

complimentary use of a private reception area.
GROUP PRICING - for groups of 15+, 
tickets are $21 (over a 20% savings).

www.HENEGER.org  |  321 723 8698www.HENEGAR.org  
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TITUSVILLE — Joseph Killian has been chosen by

the board of directors of Hospice of St. Francis to become

the organization’s chief executive officer, effective Dec. 1.

Until this appointment, Killian was the CEO of Hospice

of Southwest Ohio in Cincinnati, Ohio.

“Killian is an experienced senior hospice executive

with a record of achievement distinguished by a strong

strategic vision,” said Tony Hurt, board chairman for

Hospice of St. Francis. “He impressed us with his

exceptional relationship–building skills and his proven

ability to run a complex organization effectively.”

As CEO, Killian will be responsible for the direction

and implementation of all hospice services, ensuring

quality patient care while maintaining financial

viability.

“We have found Killian to be a strong, hands–on

leader,” said Kim Rodriguez, a member of the board of

directors for Hospice of St. Francis. “He communicates

well across managerial, staff and functional lines. And

he has strong financial and analytical skills with the

ability to make the decisions that will help move our

organization forward.”

Killian’s career experience in Cincinnati includes

company ownership in Benefit Plans Risk Management

Inc.; chief operating officer of S&S Healthcare Strate-

gies; director of geriatric services and operations for the

Health Alliance of Greater Cincinnati (a six–hospital

health system); and general manager of VITAS innova-

tive Hospice Care.

During his tenure at various organizations in

Cincinnati, Killian successfully led a major hospice

regional office and increased the program by more than

600 patients, developed Southwest Ohio’s first non–

hospice palliative care program with more than 1,000

patients, and developed a telemedicine program for

hospice patients suffering from congestive heart failure.

“Killian brings the skills needed to be an effective

CEO for Hospice of St. Francis,” said Rodriguez, “and he

understands how important it is for our Brevard

residents to have a locally owned, not–for–profit option

for hospice care. That independence allows our people to

make decisions ‘from the heart’ because it is what is

right for the patient. The board is confident that Joseph

Killian will continue this long tradition at Hospice of St.

Francis.”

Established in 1977, Hospice of St. Francis is Brevard

County’s “longest–serving and only independent not–

for–profit hospice.” It has locations at 1250 Grumman

Place in Titusville and at 4875 N. Wickham Road in

Melbourne.

Hospice of St. Francis hires Killian at its CEO, has in–depth experience building and running care organizations

Surfside Players to showcase ‘A Christmas Story;’ performances directed by Knowles
Surfside Players will present the holiday classic “A Christmas Story” at Surfside Playhouse in Cocoa Beach on selec t

dates throughout December. The play is adapted by Phillip Grecian from the movie by Jean Shepherd. The director is

Eva Knowles. She is the Surfside Youth Players’ director.

Performances of “A Christmas Story” are set for Dec. 12–21 on Fridays and Saturdays at 8 p.m. and Sundays at

2 p.m. Tickets are $22 for adults, $20 for senior citizens and active military personnel, and $17 for students. To

purchase tickets, visit www.SurfsidePlayers.com or call the box office at 783–3127.

“A Christmas Story” is presented in arrangement with Dramatic Publishing.

Humorist Jean Shepherd’s memoir of growing up in the Midwest in the 1940s follows 9–year–old Ralphie Parker in

his quest to get a genuine Red Ryder 200–Shot Carbine Action Range Model Air Rifle under the tree for Christmas .

But whenever he pleads his case before the adults in his life, the response is always “You’ll shoot your eye out!” All the

elements from the beloved motion picture are here, including the family’s temperamental exploding furnace; Scut

Farkas, the school bully; the boys’ experiment with a wet tongue on a cold flagpole; the Little Orphan Annie decoder

pin; Ralphie’s father winning a “major award,” and more. To view the list of the complete cast of “A Christmas Story,”

go to www.SurfsidePlayers.com.

The performance contains PG–rated language.

Surfside Playhouse is at 301 Ramp Road. To be added to Surfside’s mailing list, send an e–mail request to

Surfside_info@yahoo.com.
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 Sterling and Fine Silver Bangle Bracelets

and other custom designed jewelry starting at $49.00.

FIFTH AVENUE JEWELERS

321-726-9992

Unique and Distinctive Fine Jewelry

344 Fifth Avenue,

Suite 2, Indialantic

This offer is so bright
you have to wear shades!

1.101.10%
APY¹

10-Month CD

Open your CD Today!
321.690.2328 | ccuFlorida.org

¹Minimum deposit of $1,000 required.  Assumes certificate is held to maturity.  Early withdrawal will 
incur penalties and reduce your APR. Offer expires when withdrawn by CCU.  Federally insured by NCUA.  
Membership share account with a one-time fee of $5 is required. Membership is available to anyone 
who lives or works in Brevard, Orange, Osceola, Indian River, Volusia, & Polk County.  

Limited time offer.

New money only
Minimum opening deposit of $1,000 required
Available for Personal, IRA & Business Accounts

.

.

.
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Please see TooJay’s Original Gourmet Deli, page 15

Catering department at TooJay’s Gourmet Deli prepares for busy time —
holiday office parties to in–home gatherings and events; online ordering
By Ken Datzman

This is the time of year when Marnielle Manderville of

West Palm Beach–based TooJay’s Original Gourmet Deli

has the opportunity to showcase the talent and skills of her

full–service corporate–catering team, which does business

around the state including the local market.

As director of catering, Manderville oversees that key

piece of the business for TooJay’s locations statewide in

Florida. She spends a lot of time traveling to the various

stores and works closely with the TooJay’s sales represen-

tatives in the respective markets.

The local catering sales representative is Tiffany

Grozan, whose territory includes Melbourne, Vero Beach,

and Stuart.

The growing company just opened its 26th restaurant

in the state, tapping the Lakeland area. Six years ago,

TooJay’s launched its restaurant concept here and opened

a 6,000–square–foot facility at Melbourne Square Mall.

TooJay’s has its own entrance and name on the

building at the mall and opens at 8 a.m., serving breakfast,

lunch, and dinner seven days a week.

The Melbourne restaurant and the other locations of

TooJay’s are now gearing up for the big holiday catering

season, which typically provides restaurants in that niche

with a nice sales lift as they close out the year.

“December is definitely the busiest catering month for

our concepts,” said Manderville, in a telephone interview

from her office in West Palm Beach. “We do a lot of holiday

office parties and other social functions, as well as in–home

parties for people who don’t want to deal with the stress of

having to prepare food during the holidays. Our catering

department handles everything. All the customer has to do

is make one phone call to us.”

The Melbourne Square store number is 369–0450.

She added, “We even have service personnel who will

come to the client’s business and serve the food for them. If

the event is being hosted at their home, we will do the

same. This is part of our ‘full–service package.’ Our

catering team’s goal is to make the holiday season an

enjoyable experience for our business clients and custom-

ers, so they can spend those precious times with their

family, friends, and coworkers.”

TooJay’s provides catering service to groups as small as

five people up to easily more than 1,000 people. “We cater

a lot of events where there are 500 to 700 to 1,000 people,”

she said. “We have a niche with churches and congrega-

tions, for example. Christmas Eve church parties are big

events for us as well as Hanukkah and other Jewish

holidays.”

Hanukkah, also known as the “Festival of Lights, Food

of Dedication,” is an eight–day Jewish holiday that may

occur anytime from late November to late December on the

Gregorian calendar.

The small–business market in Florida is another

important segment for TooJay’s holiday–catering team.

Some firms have a “holiday potluck” and the employees are

asked to bring a salad or their favorite side dish to the

party.

“And a lot of our small–business clients purchase the

‘main party dish’ from TooJay’s. They have a certain

amount budgeted and we work with them to stay within

their budget. We think the small–business market is

improving in many areas of the state, based on our

dealings with businessowners,” said Manderville.

Small–firm owners’ optimism on business prospects

and the economy continue to rise, according to the “Fall

2014 American Express OPEN Small Business Monitor.”

Currently, 63 percent of small–business owners

TooJay’s Original Gourmet Deli at Melbourne Square is one of more than two–dozen TooJay’s locations around the state that offer
catering services to business customers and other clients. TooJay’s corporate catering department offers four different holiday packages
for businesses of all sizes. Tiffany Grozan is the catering sales representative for Melbourne, Vero Beach, and Stuart. Frank Centeno
is TooJay’s assistant manager at the Melbourne Square restaurant.

BBN photo — Adrienne B. Roth

maintain a positive outlook, a level not reached since fall of

2007 (64 percent).

Stronger revenue growth could be fueling this optimism

as more entrepreneurs say their revenues are higher when

compared to a year ago (42 percent, up from 38 percent in

2013).

This season, TooJay’s has four different holiday–

catering packages it offers in addition to its standard

catering menu, said Manderville, adding that all the

selections are now available online at www.TooJays.com.
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See Flammio Financial Group, page 17

Ameriprise makes recruiting push to increase number of women advisors in field;
local CFP Leasha Flammio–Watson a speaker at forums in New York, Chicago
By Ken Datzman

There is a growing need in the

financial–services industry for women

advisors, and one of the firms taking the

lead across the nation encouraging and

supporting women to pursue such a career

is Ameriprise Financial.

It has roughly 2,000 women advisors

under its umbrella and is looking to

bolster that number through a mix of

initiatives, including one with the

Certified Financial Planner Board Inc.

Ameriprise Financial and TD Ameri-

trade are supporting the CFP Board’s

“Women Initiative,” which began last year

and is designed to increase the number of

women CFPs. The CFP Board has been

conducting research addressing the root

causes of why more women aren’t

choosing financial planning as a career

and earning the CFP credential.

“Ameriprise has made it a mission to

connect with women and encourage more

of them to consider the financial–planning

profession,” said Certified Financial

Planner Leasha Flammio–Watson, who

heads up the Flammio Financial Group in

Melbourne, an Ameriprise Private Wealth

Advisory practice.

“Ameriprise is out front on this issue,

being an activist and reaching out through

various avenues to make sure that women

are exposed to the resources and informa-

tion about the opportunities in this field,

and there are plenty of opportunities, I

believe.”

In general, the financial–advisor

profession is one of the fastest–growing

careers in America. The industry is

expecting a talent shortage of 237,000 new

advisors in the coming decade, according

to a new report by Pershing titled “The

30% Solution: Growing Your Business by

Winning and Keeping Women Advisors.”

Flammio–Watson is one of only a small

percentage of women CFPs in America.

According to the CFP Board, just 23

percent of female financial advisors hold

this designation. And the number hasn’t

budged for more than a decade, it says.

One reason is that women lack awareness

of financial planning and the CFP

certification process, according to the

Women’s Initiative study.

Flammio–Watson has been a speaker

at women’s advisor forums this year,

traveling to New York City and Chicago,

advocating for her profession. She’s made

presentations at these multi–firm

conferences representing Ameriprise

Financial. The firm has showcased her

success in the field at these events.

“My part of the presentation at these

forums focuses on encouraging women to

become voices in their communities and

create their own brand as financial

planners,” said Flammio–Watson, a

graduate of Florida State University.

“I have a very humorous presentation

where I go through some challenging

periods in my life and show how I was

able to turn those challenges around to

where they actually benefit my clients. It’s

amazing how your life experiences — such

as guardianship and taking care of aging

parents — can help your clients as well.”

She said her travel schedule since May

“has been very busy, but also very

rewarding. I have a great team in my

office. Each member is totally focused on

helping the clients. They call and follow–

up with the clients. The team members

truly care about the clients. It’s the follow–

through that matters and their incredible

Certified Financial Planner Leasha Flammio–Watson runs the Flammio Financial Group, an Ameriprise Private Wealth Advisory practice in Melbourne.
She is backed up by an all–women team. The team includes, from left: Priscilla Woliver, client concierge; Jessica Broome, client service specialist;
Flammio–Watson; and Jill Sanders, assistant.

attention to detail. I couldn’t run the

practice without them. They are phenom-

enal.”

Flammio–Watson is backed up at her

practice by an all–women team of service

providers. The team includes Jessica

Broome, client service specialist; Priscilla

Woliver, client concierge; and Jill Sanders,

assistant.

Woliver earned her bachelor’s degree

from Old Dominion University and holds

an MBA from Florida Institute of Technol-

BBN photo — Adrienne B. Roth
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Oakland County in Michigan launches
‘tech248’ to harness the power of nearly
2,000 technology companies in county

SOUTHFIELD, Mich. — Oakland County Executive

L. Brooks Patterson recently launched “tech248” — a

branding and business–development initiative aimed at

harnessing the power of the nearly 2,000 technology

companies in the county and market the county as a global

technology hub.

Patterson launched the initiative before about 100

Oakland County–based tech firms and government

officials at Koala CoWork in Southfield. He was joined by

Michael Melfi, an intellectual property attorney.

“Oakland County’s tech industry — with nearly 2,000

tech firms — is a global juggernaut and these Oakland

County firms are at the epicenter of the tech world,”

Patterson said. “Oakland County wants to harness the

energy, the spirit, the technical excitement, innovation and

creativity these companies experience on a daily basis and

help them collaborate and grow while developing and

attracting talent.”

Among the companies represented were Media Genesis,

Mobile Comply, Scientifically Proven and Razor Threat.

More than a dozen Oakland County communities, the

Michigan Economic Development Corp. and the Detroit

Regional Chamber also sent representatives.

Patterson and Irene Spanos, the director of the county’s

Department of Economic Development & Community

Affairs, encouraged those in attendance to join the tech248

network online at MItech248.com to learn about the

initiatives and opportunities to connect with other tech

companies. Oakland County has nearly 2,000 tech firms —

with 42,000 jobs in the tech field — more than twice the

number of any other county in Michigan.

Patterson likened tech248 to Medical Main Street®,

which is branding the region as a global center of excel-

lence in health care and life science. Both initiatives

evolved from Emerging Sectors®, which is diversifying the

Oakland County economy by replacing lost manufacturing

jobs with knowledge–based jobs. Tech and health care/life

science are the two fastest growing sectors, responsible for

investment of more than $1.5 billion and 25,000 jobs.

About 100 tech companies have located in Oakland

County in the past 10 years, investing over $586 million

and creating more than 10,500 jobs. The focus includes

software development, network/data, mHealth, game

development, connected cars, digital media, mobile

technology, cyber security and other evolving technologies.

Rotary Holiday Meal Program seeks donations
The Rotary Club of Palm Bay is conducting its 23rd

annual Holiday Meal Program, to benefit needy families in

the Palm Bay area. More than 100 complete turkey

dinners will be provided during the Thanksgiving and

Christmas holidays. Area business and individuals that

would like to participate may donate $45 to have a holiday

dinner delivered in their name. For more information

about this program, call Gene Collins at 727–9000.

Donation checks may be sent to: Rotary Club of Palm Bay,

C/O Collins & Associates Real Estate, P.O. Box 060787,

Palm Bay, Fla., 32906.
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Confident Retirement is not a guarantee of future financial results. Brokerage, investment 
and financial advisory services are made available through Ameriprise Financial Services, 
Inc. Member FINRA and SIPC. © 2014 Ameriprise Financial, Inc. All rights reserved.  

7195 Murrell Road, Suite 101 
Melbourne, FL 32940 
321.622.8371 leasha.flammio@ampf.com

®

As an Ameriprise Private Wealth advisor, I can help you  
grow and preserve your wealth to put your vision of  
confident retirement more within reach.
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Leasha Flammio-Watson, CFP®

Private Wealth Advisor

VISUAL DYNAMICS, INC.
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Walton County Sheriff’s Office empowers
law enforcement with New World Systems’
cutting–edge software–solution suite

TROY, Mich. — New World Systems is helping the

Walton County Sheriff’s Office in Florida increase its

information sharing and Intelligence–Led Policing (ILP)

efforts to better serve communities.

The sheriff’s office recently selected New World’s Aegis

Public Safety Software Suite, providing new software

solutions for the agency’s Computer Aided Dispatch, Law

Enforcement Records Management, Corrections Manage-

ment, Decision Support, Mobile Messaging and Field

Reporting abilities.

New World was chosen by end–users tasked with the

goal of selecting software that would grow with the sheriff’s

office for the next 15 to 20 years and contribute to its

information sharing and ILP, said Capt. Audie Rowell of

the Walton County Sheriff’s Office.

According to Rowell, who is also the project manager for

the technology upgrade, ILP allows law enforcement to

quickly and effectively analyze real–time data used for

identifying crime trends and patterns. It helps law

enforcement provide a better response to citizens by

enabling officers to work more efficiently.

“New World software makes us better, faster and

smarter,” Rowell said. “Criminals are now smarter, and we

need to stay ahead of them. We need to be more efficient,

reduce redundant data entry, have information at the

fingertips of our officers, and pull all public safety agencies

together under one system.”

The Walton County Sheriff’s Office works with several

fire and emergency medical services agencies along with a

police department.

Rowell said this combined effort enables the individuals

at the sheriff’s office to understand the importance of

sharing critical information in real time. This provides

better command and control over operations and stream-

lines criminal intelligence to the officers in the field.

Walton County is in Florida’s Panhandle. It has a

population of 59,000, but receives more than 3 million

visitors annually. This influx of visitors means the public–

safety agencies must “work diligently” to protect and serve

communities in the county.

“I am proud of the men and women of the Walton

County Sheriff’s Office who put in countless hours of work

in selecting New World Systems,” said Sheriff Michael

Adkinson Jr. “I believe New World Systems is one of the

premier public safety software companies in the country.”

City to host ‘Light Up Cape Canaveral’ Dec. 6
Cape Canaveral Leisure Services Department will be

hosting “Light Up Cape Canaveral” at 6 p.m. on Saturday,

Dec. 6, at Xeriscape Park, located on Taylor Avenue in

Cape Canaveral. The festivities will feature kid’s crafts,

performances by the Cape View Elementary Choir and

The Dickens Carolers, complementary refreshments,

annual lighting of the park and a “special guest from the

North Pole.” This event is for all ages and admission is free

of charge. For more information about this program, call

the Leisure Services office at 868–1226, or visit

www.cityofcapecanaveral.org.

National
pick up BBN

11/10/14
page 15

FULL COLOR

Uniform Mart
pick up BBN

11/10/14
page 14

FULL COLOR

Clevens

new ad emailed

FULL COLOR



NOVEMBER 24, 2014Call Adrienne Roth at 321-951-7777 for Advertising InformationBREVARD BUSINESS NEWS / 14

BBN BREVARD BUSINESS NEWS

Classic Wood Flooring

new ad emailed

FULL COLOR

Blue Tangerine
pick up BBN

11/10/14
page 16

FULL COLOR

Bouvier
pick up BBN

11/03/14
page 12

new ad emailed

FULL COLOR

Alliance Title
pick up BBN

11/17/14
page 18

FULL COLOR

“Your Business is Our Business”

Expect              More From UsEven
O�ering Tax & Accounting Services 

as well as Wealth Strategies–All  
Under One Roof  with Our Sister Company: }
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TooJay’s Original Gourmet Deli
Continued from page 10

“We have a menu that features many items and choices

for holiday gatherings, from sandwiches and wraps with

salads, side dishes, desserts and coffee and sodas, all the

way to our prime–rib selections. The packages range from

$17.99 to $29.99 per person. I think our food quality and

quantity are outstanding.”

TooJay’s team of hospitality experts do everything from

prepare, deliver, set up, to serving the food. “We have our

own commissary kitchen, our own bakery, and our own

18–wheeler trucks,” she said. “We also have our own

individual vans at the various store locations. The vans are

fully equipped to deliver the food to the clients. We are a

very self–sufficient entity. We are not a franchise. TooJay’s

is corporate–owned and operated. And we have a great

team that oversees everything.”

Most of the items TooJay’serves are proprietary. “We

make them ourselves.”

For the 2014 holiday season, TooJay’s corporate

catering department is offering online ordering. “This is

the first holiday season for online ordering. It’s a great way

for our customers to be more creative. When they shop

online (TooJays.com), the order goes directly to the

restaurant location in that market. The customer receives

an e–mail from the system. We are super–excited about

online ordering this holiday season.”

Multi–unit restaurant brands such as TooJay’s —

which has been in business for 33 years in Florida, starting

with one New York–style deli on the island of Palm Beach

and successfully expanding its footprint across the state —

are well–positioned to capture the growing demand for

catering, be it for the holidays or other special celebrations.

The catering part of the food–service business is

growing faster than all other segments, according to the

National Restaurant Association.

In 2001, the catering industry was worth an estimated

$14 billion. Last year, sales were more than $45 billion.

That revenue number includes restaurant catering,

independent catering companies, hotel catering, and

cultural–venue catering. The report says all signs indicate

further growth in the catering market.

“Looking ahead to 2015, I believe there are opportuni-

ties for us to grow our catering business,” said Manderville.

From birthdays and family reunions to baby showers, open

houses, Bar Mitzvahs, and holiday meals, TooJay’s

“complements the occasion with professional catering.”

She said every catering creation reflects TooJay’s

attention to detail and presentation.

“The keys to having a smooth catering operation during

the holidays or any time of the year are preparation,

having an understanding of what the customer’s expecta-

tion is, and having a great, organized team that is totally

focused on the mission, which for us is delivering a high–

quality product to the customer, backed up with excep-

tional service. Our corporate catering team strives to do

that every day,” said Manderville.

Jackson Browne scheduled to perform at King Center in Melbourne; tickets on sale
Singer–songwriter Jackson Browne has announced additional U.S. tour dates beginning February 2015 to support hi s

new studio album, “Standing In The Breach.”

The dates include a Feb. 18 concert at 7:30 p.m. at the Maxwell C. King Center for the Performing Arts in Melbourne.

Advance tickets and special benefit seating are available through www.JacksonBrowne.com. Single tickets may be

purchased by visiting KingCenter.com or calling the local ticket office at 242–2219. Tickets start at $58 (inclusive of fees).

Accompanying Browne on the road this February will be longtime band mates Val McCallum (guitar), Mauricio

Lewak (Drums), Jeff Young (keyboards) and Bob Glaub (bass), with the addition of acclaimed multi–instrumentalist

Greg Leisz (guitar, lap steel, pedal steel). “Standing in the Breach” is a collection of 10 songs, and turns deeply personal

and political. “This is my ideal band, with some of my favorite players, all of whom appear on the new CD, and whose

combined gifts provide the musical foundation and emotional underpinnings of my new songs,” says Browne. “The

interplay between Val McCallum and Greg Leisz on this album — the effortlessness of their chemistry — is a gift really

that just dropped into my lap. I feel fortunate to have them out on the road for this tour.”

Currently, Browne is on a sold–out tour with his band in the United Kingdom.
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ogy. She served in the U.S. Air Force. Sanders is a

bachelor’s degree graduate of the University of South

Florida. Her roles at the practice include marketing, social

media and event planning. And Broome, a graduate of

Brevard Community College, is studying for her

bachelor’s degree at the University of Central Florida.

Flammio–Watson is winding down her travel schedule

for 2014 and is busy at her office, where she often spends

more than 60 hours a week. “It’s my second home.” The

office is filled with comfortable furniture.

An established CFP in the local market for years,

Ameriprise Financial recruited her more than a year and

a half ago to become part of the company’s expanding

network of women–run practices.

“It was actually three or four very successful women

with Ameriprise practices who reached out to me and

showed me the scope of opportunity within the firm. They

said, ‘Welcome aboard. Let’s walk through some of the

essentials of the firm you may not know about.’ That was

great.”

As millions of baby–boomers head toward retirement,

consumer demand for integrated financial–planning

advice is surging. Employment of personal financial

advisors is projected to grow 27 percent through 2022,

much faster than the average of all occupations, according

to the U.S. Bureau of Labor Statistics.

As large numbers of people approach retirement, they

will seek planning advice from personal financial

advisors. In addition, longer life spans will lead to longer

retirement periods, further increasing demand for

financial–planning services.

The opportunity for women to build careers in the field

is almost unlimited, because only 30 percent of registered

investment advisors today in the U.S. are female. But

women are increasingly taking on the role of the primary

financial decision–maker in their household, which has

created a new dynamic within the industry.

“The economics have changed in the household. More

women are primarily making the financial decisions, as

more men are taking a hands–off approach,” said

Flammio–Watson.

Women are feeling confident and many are taking the

lead in making financial decisions, according to a new

study by Ameriprise Financial. The “Women and

Financial Power” study surveyed women ages 25–70 with

at least $25,000 in investable assets. It found that 41

percent of women surveyed are making financial decisions

alone.

While a majority of these women are either unmarried

or divorced (63 percent), the rest (37 percent) are in long–

term relationships and are making the financial decisions

for the household.

Many of the women surveyed said they are in the role

of primary financial decision–maker because they see

themselves as the most “financially savvy individual” in

their households (42 percent). On average, women live

longer than men and it’s wise for them to be hands–on in

the planning process. Flammio–Watson says her practice

strives to provide client value outside of the typical

investment–advice role.

“My goal is to try and help my clients beyond the

financial–planning process, be it recommending a great

plumber or someone who can do light cleaning or drive

them to the doctor’s office for their appointment. We want

to make their life as enjoyable as possible. We’re here to

help them in so many ways other than just with their

investments,” Flammio–Watson said.

Prudential Sterling Properties was Jazzoo Title Sponsor
Prudential Sterling Properties of Indian Habour Beach and Vero Beach was the Title Sponsor for the recent “Jazzoo,”

an annual fund–raiser held at the Brevard Zoo in Viera. “Each and every day the Brevard Zoo works to protect animals

around the world and provides memorable experiences, connecting people with nature and wildlife, inspiring them to

protect our planet,” said Nancy Taylor, who runs Prudential Sterling Properties with business partner Barbara Wall.

“The Zoo actively supports local and international wildlife conservation projects. We recognize the remarkable efforts of

the Zoo and support them in their journey of education and conservation.” Jazzoo featured five live bands, and food from

more than 25 of the area’s top restaurants and caterers.
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feeling the pain of unshared growth, stagnant incomes,

and widespread economic insecurity. The economy is off–

kilter. These populations are still waiting for the recovery

to reach them. Many of them live from paycheck to

paycheck.

In the Sunshine State, currently 30 percent of house-

holds are “walking a financial tightrope,” according to

United Way of Florida. They are working hard, but falling

short of what they need to consistently cover the basic

costs of living. Unable to save for the future, they are

vulnerable to a single emergency that can push them into

crisis and even poverty. This is a scenario that especially

impacts the children in these families.

“As a community, I think we are going to have to start

looking hard at ways in which we can make the lives of

these children better, how we can impact their future,”

said Lee. “It kind of ‘seeds’ our efforts at United Way in the

areas of education, income, and health.”

Children tend to “inherit” their parents’ socioeconomic

status. Offspring of parents with advanced degrees, high

income, or wealth usually enjoy similar status and

economic security in their own adulthood, and children of

parents without these advantages tend to remain disad-

vantaged when they grow up, according to the book “From

Parents to Children: The Intergeneration Transmission of

Advantage.”

“In Brevard County, we are trying to be a part of the

solution in helping people better themselves,” said Rains,

who is in his 20th year leading the local United Way.

“As the ALICE information rolls out in communities

across Florida, I think a lot of people are going to see how

sobering these numbers are. We are dealing with very

challenging issues that will be addressed over the long

term in our community. People are going to have to stand

up and come together to find solutions and common

ground.”

Rains is a University of Florida graduate who made a

career change in the 1990s, transitioning from banking to

nonprofit work. “I now am more excited about the direction

and the work we’re doing at United Way of Brevard than

at anytime in my career. ALICE is an example of that

work and direction.”

The ALICE effort grew from a project first initiated in

2009 at United Way of Northern New Jersey. Today, some

200 United Ways in the six states plan to use the reports

as the framework for improving their residents’ lives and

strengthening their communities.

The measurements in the ALICE study provide a

bigger picture of “financial insecurity” than traditional

federal poverty guidelines, said Lee. “I don’t think the

national poverty statistics tell the whole story.”

The ALICE report shines the spotlight directly on the

individual counties and states that are participating in the

study, providing a range of statistical information as it

pertains to struggling households.

For example, in Brevard County, 27 percent of house-

holds fall under the ALICE “financial hardship” classifica-

tion. These are households, including senior citizens,

“struggling” to meet basic needs, which over the long term

plays a role breaking down the resilience of communities.

Factor in a potentially suffocating household debt, and it is

clear that these families have little chance of building for

the future, said Lee.

Another gauge used to pinpoint a community’s progress

is the “Gini Coefficient,” an index that tallies income

inequality. The index ranges from 0 — complete equality

— to 1 — complete inequality. “We are at .46 and the state

average is .48,” she said.

The ALICE project also features an “Economic Viability

Dashboard,” which evaluates a community’s condition in

three core areas: “Housing Affordability,” “Job Opportuni-

ties,” and “Community Support.” The scale runs from 1

(worst) to 100 (best). Brevard comes in at 50 (fair) on

Housing Affordability, 56 (fair) on Job Opportunities, and

58 (good) on Community Support.

The topic of income inequality and its effects on society

has been the subject of countless analyses going back

generations and crossing geopolitical boundaries.

A Standard & Poor’s report says income inequality is

dampening America’s economic growth and impacting

state tax revenue. The credit–rating agency says at

extreme levels, income inequality “can harm sustained

economic growth. The U.S. is approaching that threshold.”

It says a cautious approach to reducing income inequality

would benefit the economy, but extreme policy measures

could backfire.

Standard & Poor’s sees income inequality as a drag

on long–term economic growth. The agency reduced its

10–year U.S. growth forecast to a 2.5 percent rate. It

expected 2.8 percent five years ago.

From a consumer perspective, the benefits of rising

income equality would extend across income levels,

boosting purchasing power among those in the middle and

lower levels of the pay scale, while the richest Americans

would enjoy increased spending power in a sustained

economic expansion, says the S&P report.

“Post–recession, I think real income has continued to

stagnate for most wage earners,” said Rains. “Higher

health–care costs are being passed on to employees

because it’s difficult for businesses to keep up with the

increases.”

He added, “We believe the stagnation is impacting our

current United Way Campaign. We had 23,000 contribu-

tors last year to the Campaign. The number is down this

year. I think it’s harder for some people to contribute

because they are getting squeezed. But we’re optimistic

and hopeful that more people at area businesses will rally

around our mission in the community and support the

Campaign.”

United Way of Brevard is nearing 60 percent of its 2014

goal of $6.4 million, he said. The Campaign runs through

February, so there is still time for businesses to start a

company Campaign and get their employees involved.

Currently, United Way has Campaigns going at roughly

300 companies in Brevard, and that needs to expand, he

said.

“We really need to grow our base and we’re working to

broaden it from the biggest employers in the county to

medium and small businesses. It’s a challenge because the

culture typically has to be established at the business.”

There is no cost to the employer to run a Campaign at

their business. The amount the employee chooses to give is

deducted from his or her paycheck. “It’s easy to run a

Campaign, even if you have five, 10 or 15 employees. The

employees have options. The options include giving

through United Way to a charity of their choice.”

Rains said United Way of Brevard Campaigns are

probably reaching only a third of the people who are

employed in the county, and that is a concern because

demand for his organization’s umbrella services continues

to trend upward.

In general, the local United Way has been ramping up

its focus and resources on education, income, and health

initiatives in the community.

United Way, for example, is working collaboratively to

help put students on track for reading at grade level by the

end of the third grade, which is a key predictor of a

student’s educational and economic success. Reading

proficiency by the end of the third grade is a milestone on

a child’s path to success because it marks the transition

from “learning to read to reading to learn,” he said.

In fact, children who aren’t reading at grade level by

the end of the third grade are four times as likely to drop

out of high school, according to a report by the Annie E.

Casey Foundation, a private philanthropy based in

Baltimore that funds grants to help federal agencies and

states improve the lives of children and families.

“We are excited about our early grade reading focus.

We have a number of strategies and are working with a

number of agencies to achieve results. One of the agencies

we are partnering with is Literacy for Adults in Brevard.

We have funded that organization to expand its family

literacy program,” said Rains.

On the mentoring side, United Way is working closely

with Rolling Readers of the Space Coast and Brevard

Public Schools. If you are interested in being a reading

mentor to a youngster, call Lee at 631–2740.

Another initiative is the summer reading–loss preven-

tion program and contest that United Way recently

launched with the school district. The campaign is called

“It’s Summer — Tag–In.” The message is that teachers

are “tagging out” for the summer and parents must

increase their role as primary educators of their children

and “tag–in.”

“We had success with the summer public–awareness

campaign and we are going to expand it, focusing on the

elementary schools,” he said.

United Way is also working to reduce the summer–

reading slide through a program called “Feed and Read,”

which was created by United Way’s Liz Lee. The

program’s partners provide books and weekend food packs

to children over the summer. Reading mentors play a role,

too. “This past summer we provided more than 10,000

books to children,” said Rains.

Finally, United Way has tapped the “myON” platform

to help support its strategy to improve student reading.

This company provides access to more than 6,000 digital

books. United Way paid $7,500 and piloted the program in

five schools. “We brought this program to the school

district and it has been so well received that other schools

are looking to purchase it, using their own funding,

because they see how successful it is. We are committed

for the long term for our early grade reading program.”
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