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The Great Recession of 2008 stalled new business formation,

the engine of job creation and innovation in America. But the

entrepreneurial ecosystem has been on a slow decline for years.

For the first time in three decades, business deaths have exceeded

business births.

That information is based on statistics from the U.S. Census

Bureau’s Business Dynamics database, which tracks such things,

and is detailed in the enlightening article “Start–Up Slowdown,”

in the January–February print issue of “Foreign Affairs” maga-

zine.

The issue is devoted to entrepreneurship and points out some

interesting tidbits about recent start–ups. For example, when

Facebook acquired Instagram, a photo–sharing social–network

site, for $1 billion in 2012, that business had only 13 employees.

New companies with one to four employees comprise the

majority of businesses formed each year, accounting for, on

average, 86 percent of all new firms started since the late 1970s.

And, most new business formation begins at the local level, in

communities where entrepreneurs think they might have a good

idea for a new venture to fill a gap.

In Florida, start–up activity appears to be on the upswing.

Last month, the news website “Business Insider” released its

rankings of states by how well their economies are faring. Florida

came in seventh. Businesses are starting up again, growing and

expanding in the Sunshine State.

Fresh investment dollars are flowing into new ventures,

indicating that investors and entrepreneurs are feeling more

confident about the future direction of the economy and are more

willing to take on risk as they work to build a new business.

With the local real–estate market strengthening and the

volume of transactions on the rise, a group of area investors and

longstanding businesspeople saw an opportunity to create a new

full–service, attorney–managed title company serving the region.

They rolled out their new firm — Brevard Title — in early

January, establishing offices in Melbourne and Suntree. Busi-

nessman Joel Boyd, an attorney practicing in the areas of real–

estate transactions, estate planning, and business law, is the

president and legal counsel for Brevard Title, LLC, which touts a

concierge client–services team.

“With the real–estate market recovering, we thought there

may be room for a new title company in the area — one that is

attorney–managed, which is a growing trend in the industry. Our

Area investors launch
new firm Brevard Title,
concierge client service

Joel Boyd is president and legal counsel for Brevard Title, a new business that was formed in January and has offices in
Melbourne and Suntree. Brevard Title has a concierge services team and a Realtor Advisory Council. The independent,
attorney–managed agency is owned by a group of area businesspeople, including Sam Bockman, who founded Reliance
Bank in 1985 in Melbourne. Bockman built the bank into a $100 million enterprise before it was sold to Huntington
Bancshares in 1995. Boyd said Brevard Title is being well received in the community.
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Three FREE  
Shredding Events 
At The UPS Store®

10 a.m. – 1 p.m.

The UPS Store
3682 N. Wickham Rd.

Melbourne
(321) 428-4554

10 a.m. – 1 p.m.  

The UPS Store
274 E. Eau Gallie Blvd.
Indian Harbour Beach

(321) 473-4685

Wednesday, April 22  •  5 - 6 pm
— Refreshments and respite care provided —

P e r s o n a l i z e d  M e m o r y  C a r e

Call to RSVP or schedule a tour  (321) 215-4433

Call to schedule a tour today! 
350 Malabar Road SW

Palm Bay, FL 32907
(2.8 miles west of I-95)

InspiredLivingPalmBay.com

ALF #12617

SUBWAY®

Planet Fitness

W Malabar Rd. SW
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We are committed to offering the education, information 
and guidance families need as their loved ones travel on their 
journey.  Please join us for uplifting, educational discussions 

with Theresa Loudenflager of Home Health Care of Florida.

Caring for a loved one with dementia?
Join our Caregiver Support Group.

Theresa Loudenflager
Home Health Care of Florida

When I return to InspiredLivingSM  

from taking my mom out,  

a staff member will often  

put an arm around Mom and 

make her feel  

right at home again.

 
 
  

Barbara C. Wall 
 

President | Broker/Owner 
Prudential Sterling Properties 
2000 Highway A1A,  
Indian Harbour Beach, FL 32937 
Direct 321-308-0335 | Cell 321-749-2444 | Fax 321-768-2891 
Barbara@BarbaraWall.com | www.BarbaraWall.com  

An independently owned and operated member of BRER Affiliates Inc.  
Not Affiliated with Prudential. Prudential marks used under license. 

Henderson Southeast Corpora on 
Development * Ownership * Leasing * Management * Acquisi on 

1800 Penn Street, Suite 11, Melbourne, Florida 32901 

Michael S. Ullian, CCIM, SIOR,  Vice President 
321 676 2424 x 17  /  hendersonsoutheast.com 

A Licensed Real Estate Brokerage
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Statewide Florida Manufacturing Career Fair set for April 22;
CareerSource Brevard in Rockledge to host the local event

CareerSource Brevard along with Florida’s state colleges, manufacturers and other

regional work–force boards are teaming up to connect Floridians with careers in advanced

manufacturing. The Florida Manufacturing Career Fair on April 22 will be held at

multiple venues across the state and will give Floridians the opportunity to meet with

local manufacturers. In Brevard, the Florida Manufacturing Career Fair will take place

from 10 a.m. until 1 p.m. on Wednesday, April 22, at the CareerSource Brevard Rockledge

Career Center, 295 Barnes Blvd.

The Career Fair brings together the Manufacturers Association of Florida; The Florida

Department of Economic Opportunity; the Florida Transforming Resources for Acceler-

ated Degree and Employment Consortium, or TRADE, a coalition of 13 state and commu-

nity colleges; and members of the CareerSource Florida network at the state and local

levels to connect manufacturers that have job openings with qualified candidates.

“We are expecting a great turnout at our local fair,” said Lisa Rice, the president of

CareerSource Brevard. “Barn Light Electric Co., Compsys, Symetrics, and Precision

Shapes are among the 20 companies registered to participate.”

“Manufacturers in Florida are growing and hiring,” added Nancy Stephens, the

executive director of the Manufacturers Association of Florida. “They want employees

looking for meaningful careers that make a difference in other’s lives. Today’s manufactur-

ing is high–skill and high–wage. Those wages circulate through the economy improving

the quality of life for all citizens.”

The Florida TRADE Consortium — a U.S. Department of Labor Trade Adjustment

Assistance Community College & Career Training (TAACCCT) grantee — provides

accelerated technical training that provides students with the skills needed to compete for

jobs in advanced manufacturing.

“Our consortium colleges are located across the entire state of Florida,” said Dr. Gary

Graham, director of Florida TRADE. “The upcoming Manufacturing Career Fair will

provide a great opportunity for our students to showcase their training and qualifications.”

Florida Department of Economic Opportunity Executive Director Jesse Panuccio said,

“This will be an exciting event for Florida manufacturing businesses and job–seekers as

Florida companies will be seeking employees for high–skill, high–wage jobs in manufac-

turing. Florida’s manufacturing industry ranks in the top 10 in the nation. By engaging an

eager and experienced work force with events such as the Florida Manufacturing Career

Fair, we will continue to grow this industry in our state.”

The Florida Manufacturing Career Fair is a component of the “Drive to 1,000,” a

Florida TRADE Consortium initiative to place 1,000 Florida TRADE students into

manufacturing jobs over the next year. However, the Career Fair is open to all and may

provide opportunities to anyone interested in a hands–on, high–tech career.

“Advanced Manufacturing is an important industry targeted for future growth in

Florida,” said CareerSource Florida President and Chief Executive Officer Chris Hart IV.

“CareerSource Florida is a proud partner in this collaborative effort to help Florida’s

manufacturers expand and compete, and Floridians secure rewarding, well–paying

careers.”

Rice added, “We welcome companies to learn more about the talent available in

Brevard and the business services we offer by contacting your Business Liaison at

EmployerSupport@CareersourceBrevard.com.”

For more details about the Florida Manufacturing Career Fair and to register to attend

the event: for employers, visit FlMfgCareerFair2015BrevardEmployer.eventbrite.com; for

job–seekers, visit FlManufacturingCareerFairBrevard.eventbrite.com.

Fox News Channel’s Dana Perino set to sign her new book
Barnes & Noble at 1955 W. New Haven Ave. in West Melbourne will host Dana Perino

— a former White House press secretary for President George W. Bush and co–host of Fox

News Channel’s “The Five” — at 11 a.m. on Saturday, May 16.

Perino was the 27th White House press secretary, and only the second female to hold

that position. Perino will be signing her new book, “And the Good News Is…: Lessons and

Advice from the Bright Side,” which goes on sale April 21. The book details her “unlikely

journey” through politics, the White House and television.

In order to accommodate as many customers as possible for this event, Barnes & Noble

has set up some guidelines. Call the store at 726–9505 for more details.
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Workspaces that
         Work Wonders

For information on how we 
transform workspaces for 
businesses, schools, and 
medical facilities, call us at 

321.723.5003.

Interior Design Furniture

abinteriors.com
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Brevard Business News is published every Monday by
Brevard Business News Inc.  Bulk Rate postage is paid at
Melbourne, FL and Cocoa, FL.  This publication serves
business executives in Brevard County.  It reports on
news, trends and ideas of interest to industry, trade,
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According to the national Court Appointed Special

Advocates (CASA) website, 1,900 children in the United

States become victims of abuse or neglect every day, and

on an average day, four of those children die. Communities

everywhere need volunteers willing to actively advocate for

kids whose parents or guardians are accused of abuse,

abandonment or neglect.

A few years ago, I served as a guardian ad litem in

Seminole County. I represented children whose parents

struggled with a variety of challenges, including mental

and physical illness, extreme poverty, substance addiction,

and criminal charges not directly related to the children.

The 20 or so children I worked with came from a range of

socio–economic classes and demographic categories, for no

part of our community is immune to this problem. Every

month I visited with the children, their parents, other

caretakers and family members, teachers, health care

professionals, counselors, case workers, and others to

gather and report information that helped judges make

decisions in the best interests of the children.

Being a guardian is challenging and rewarding, but you

don’t have to necessarily take on such a large role to make

a difference. After a standard background check, you can

volunteer at a Boys & Girls Club, serve as Big Brother or

Big Sister, or spend time working with and mentoring kids

at a local religious organization, school or hospital.

Supporting parents is critical, too. Even something as

simple as lending a hand to a mom or dad struggling to

manage the parenting load in a tough moment can make a

profound difference in the welfare of a child.

I reached out to my network of friends and family who

work directly with children in crisis to capture the advice

below for people interested in helping.

l When you encounter a child in crisis (and actually

this advice works for people of any age in crisis) let them

feel and express their emotions. Shannon, a judge, noted

that he works every day with children who are caught in

custody battles or have been severely abused, and says

that allowing kids to vent about their feelings can some-

times help. Lisa, a teacher, wrote: “I have seen middle

school students plow through the death of a loved one with

the stoic demeanor of a battle–hardened soldier, but fall

apart emotionally at the imagined slight of their peer

group…Telling a child to ‘cheer up’ is not only unhelpful, it

tells them that there is something wrong with them, at a

time when they are already very vulnerable.”

l Terri, a longtime volunteer guardian, noted the

importance of “learning the system and speaking up if

something doesn’t look or feel right.” Reaching out to a

teacher or other authority in a child’s life to mention

concerns is a perfectly appropriate thing to do, though it’s

important to remember that not all differences in families

constitute a danger to children.

l Do what you can to stabilize the child’s situation.

Aimee, who has worked professionally with children in

crisis, wrote: “Help to limit the trauma. Offer support to

the entire family in a variety of ways. By limiting stressors

and helping to improve their family dynamic, you can help

the child. This can be world changing.”

l Encourage the children in your influence to be kind to

their peers who are having a hard time. Amy wrote: “In

our experience, friends who didn’t disappear when my girls

were going through their father’s death and some other

hard stuff were their best support.”

l Practice empathy. Arthur, a long–time child advocate

who works with children and teens in crisis, underscored

“the power of empathy as a means of bridging the gaps of

understanding.” He noted that this process “takes practice,

intention and focus.”

You can learn more about opportunities to help kids at

www.CasaForChildren.org/ or GuardianAdLitem.org.

These organizations report a number of ways in which

children benefit from working with adult volunteers. They

are more likely to find stable homes, get supportive

services, minimize their time in foster care, and do better

in school. They are likely to be more socially stable,

optimistic, and focused on the future.

If people focused more on taking positive action for

children than on sensational coverage of family tragedies,

the world would be safer for children in jeopardy.

Advocating for children is everyone’s responsibility; some advice for helpers
By Melody Bowdon
UCF Forum columnist

Florida drew national media attention in 2008 when

2–year–old Caylee Marie Anthony of Orlando was reported

missing. In the months and years that followed, her

mother, Casey, was charged and ultimately acquitted of

Caylee’s murder.

Along the way she became society’s public example of a

bad mother. During the months leading up to and after

Anthony’s trial, the family’s neighborhood was often

overrun by the media, but also by people described as

protestors.

Every time I heard the news stories about protestors

marching and carrying signs outside the home of this child

who could no longer be helped, I was puzzled and angered.

What could it mean to protest a person? And if these

people were so passionate about protecting children, why

weren’t they advocating for the many living children facing

peril every day?

Melody Bowdon is executive director of UCF’s
Karen L. Smith Faculty Center for Teaching and
Learning and is a professor of writing and rhetoric.
She can be reached at Melody@UCF.edu.

Tropical Realty’s Charity Golf Tournament to benefit SWS; seeks sponsors and golfers
Tropical Realty of Suntree will host its 11th annual Charity Golf Tournament on May 2 at the Savannah’s Golf Course

on Merritt Island. The event will benefit Sturge–Weber Syndrome (SWS), a rare neurological disease that affects roughly

1 in 40,000 children.

Lola, granddaughter to Tropical Realty broker Mitch Ribak, is one of those affected by SWS. It’s been his mission “ever

since she was diagnosed to do everything in his power to help find a cure for his beloved Lola, who is now 9 years old.”

Last year’s tournament raised $28,000. The funds go to the Hunter Nelson Sturge–Weber Center at Kennedy Krieger

Institute in Baltimore, Md. The Institute is one of only a few places in the country that is set up to study and research

this disease. Thanks to all those who have donated over the years, they’ve been able to pinpoint the cause of SWS. “Now

we are full–steam ahead in fund–raising efforts in order to find the cure,” said Ribak.

The tournament is seeking golfers and event sponsors. The scramble–format tourney has space for 144 Players. The

player fee is $85 per person. The fee includes breakfast, lunch, cart, raffle and prizes. There will be a helicopter ball–drop.

The prizes include a $500 Visa Gift Card and a $250 Visa Gift Card (you do not need to be present to win).

A range of sponsorship opportunities are available. These include Hole Sponsor and Tent Sponsor. To register for the

tournament, visit www.TropicalRealtyGolf.com or call 259–9115.

For more information about Sturge–Weber, visit www.LolasGift.com.



Visit BrevardBusinessNews.com for Advertising InformationARRIL 20, 2015 BREVARD BUSINESS NEWS / 5

BBN BREVARD BUSINESS NEWS
The Sorensens of Central Florida join ‘March for Babies’
2015 Ambassador Family; three–mile walk at Lake Eola

ORLANDO — The Eric and Holly Sorensen family has joined “March for Babies,” the

organization’s premier fund–raising campaign, as the 2015 Central Florida March for

Babies Ambassador Family.

The announcement was made by the March of Dimes Central Florida Division.

As representatives of the mission of the March of Dimes with a personal connection to

its lifesaving work, the Sorensens will rally support for a successful campaign on

Saturday, April 25, at Lake Eola, where the three–mile walk will be held.

“We are honored to serve as this year’s March for Babies Ambassador Family,” said

Holly Sorensen. “Without the March of Dimes, our son Connor wouldn’t be with us today.

We fully support the mission of the March of Dimes and appreciate what they’ve done for

our family and the community. Motivating other parents and corporations to support our

cause is a way of giving back to the March of Dimes.”

The Sorensen family has been involved with the March of Dimes for almost two years.

Gearing up for this year’s March for Babies, the Sorensens are encouraging other

families in the community to sign up and join them to raise money for stronger, healthier

babies.

The Sorensens became involved with the March of Dimes shortly after Connor was

born prematurely. He was born at 24 weeks, weighing only 14 ounces — less than one

pound — while a full–term pregnancy is 40 weeks. After six months of struggling in the

neonatal intensive–care unit, Connor came home on Dec. 23, 2013, just in time to

celebrate Christmas.

Last year, the Sorensens decided to start a March for Babies team, “Connor’s Cour-

age,” to honor all babies born too soon. Connor will be 22 months old at the time of the

March for Babies walk this year. He is a very happy little boy who loves to cruise around

the house, snuggle, laugh and play with his toys, said Eric Sorensen.

“For a successful campaign, we are sharing tips and strategies with other families

that are participating in April’s event, such as taking full advantage of online fund–

raising tools, recruiting family and friends, and rallying coworkers to participate,” he

said.

“March of Dimes offers a variety of online tools, tips, and even incentives to maximize

results. The funds raised allow the March of Dimes to help all babies by enabling

research, education, programs, vaccines, and breakthroughs, making our efforts ex-

tremely worthwhile.”

The fund–raising event at Lake Eola will include live entertainment, music, food,

family fun and more. Participants can sign up at marchforbabies.org.

The March for Babies Top Corporate Partner is Publix Super Markets Inc. Other

sponsors include Express Scripts at Gold, Wells Fargo at Silver, Brasfield & Gorrie,

Florida Hospital for Children, Nemours Children’s Health System, and Winnie Palmer

Hospital for Women & Babies at Bronze. The Media Sponsors are CBS Radio, Fox 35/

My65 and “El Osceola Star.”

March for Babies is sponsored nationally by Kmart, Famous Footwear, Macy’s, Cigna,

United Airlines, and Mission Pharmacal.

For the latest resources and information about March for Babies, visit

MarchOfDimes.org or Nacersano.org, or go to Facebook at @MarchOfDimesFlorida,

Twitter at @MarchOfDimesFl, and Instagram @MarchOfDimesFlorida.

Florida Wildlife Hospital ‘Baby Shower’ scheduled May 2
Florida Wildlife Hospital and Sanctuary Inc. will host its ninth annual “Baby Shower”

from 10 a.m. to 2 p.m. on Saturday, May 2, at Palm Shores Town Hall. The address is

5030 Paul Hurtt Lane, one–half mile south of the Pineda Causeway.

Each spring, the Florida Wildlife Hospital admits hundreds of injured or orphaned

wildlife babies that need specialized care. “The community can help us stock up for baby

season by bringing a gift for our wild babies or by making a donation at the shower for

special formulas and medications that we purchase at wholesale prices,” said Sue Small,

of the Florida Wildlife Hospital in Melbourne. She said at the Baby Shower, “our

ambassador owls and kestrel will be there to greet those attending this event.”

The program will include educational displays, games, prizes, food, a bake sale and

fun for the whole family. For more information about this event, call 254–8843 or send an

e–mail message to Sue@FloridaWildlifeHospital.org.
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We have the Experience and Knowledge
to Help You Find the Right Mortgage

Conventional Mortgages

Jumbo Financing

VA Fixed Rate Loans

FHA Mortgages

HARP Refinancing

Streamlined Refinancing

1380 N Courtenay Parkway  �  Merritt Island

www.FBFNA.com      NMLS 1006934

Residential
Mortgages

Home Buying Made Easy

321-328-1382

Joy Winslow
MLO #409402

Member
FDIC
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3200 US HWY 1, Rockledge, FL 32955
(321) 636-4348    

www.indianriverfurniture.com
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State Attorney Phil Archer’s office receives
‘stellar’  ranking for its Brevard, Seminole
Sexual Assault Victim Services Unit

State Attorney Phil Archer recently announced that the

Sexual Assault Victim Services Unit housed in his offices

in Brevard and Seminole counties was recognized as a

“stellar” program when the division underwent its biennial

review for recertification by the Florida Council Against

Sexual Violence.

The division manages the “first response” when a man,

woman, or child becomes the victim of a sexual assault.

For that purpose, they maintain and staff a “hotline” which

is operated 24 hours a day, seven days a week for law

enforcement and for rape victims.

Additionally, victims of a sexual assault may access the

services of the unit without the involvement of law

enforcement through the hotline and evidence will be

preserved should a case eventually be opened. The services

are provided to anyone in need. The unit trains and

coordinates a cadre of volunteers who respond to assist a

victim during the initial stages of recovery.

Once a case is filed, the full–time staff advocates

accompany the victim to court and related hearings,

explaining the criminal–justice processes to the victim and

providing essential support and counseling during the

process.

Archer pointed out the absolute necessity of victim

cooperation in violent crimes like rape, which seldom have

witnesses beyond the victim and the defendant. He said

that the early and consistent support has enabled success-

ful prosecutions and continues the office’s primary role of

protecting the community. He also said the services would

not be possible without the support of the domestic

violence shelters and the health departments of both

counties.

The recertification evaluation included a daylong on–

site visit by a team from New Orleans, La. In their final

report, the team wrote: “ . . . finding a well–prepared,

compassionate, and survivor/victim–centered organization

that is exceeding standards and in many instances leading

the way in empowering its population.” The monitors went

on to call the staff “superb.”

“I am proud, not only for our entire office, but also for

the victims who most unfortunately will be the recipients

of our services, but how reassuring it is to know we will be

giving them the greatest amount of professional help

possible. It is very, very gratifying,” said Archer.

The division, led by Supervisor Teresa Andersen, has

expanded in recent years to include a South Brevard

County crisis examination site and services in Sanford,

which joined the first clinic in Cocoa. Now most citizens

can be examined in a more supportive atmosphere away

from hospital emergency rooms.

The hotline for Brevard is 321–784–HELP. In Semi-

nole, the number is (407) 321–RAPE.

Book Sale at Satellite Beach Library
The Satellite Beach Public Library at 751 Jamaica

Blvd. will host a Book Sale from 9 a.m. to 3 p.m. on

Saturday, May 2. For more information about the Book

Sale, call the library at 779–4004.
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888.960.5760
KeiserUniversity.edu

Earn a degree in Business Administration with concentrations in:

Programs and delivery format vary by campus

Marketing • Finance • International Business 
Human Resource Management • Management 

Keiser University is a private, not-for-profit university

  
UNIVERSITY
KEISER

Associate  I  Bachelor’s I  Master’s    Doctoral I  

Florida has always been my home,

let us make it yours....

michaelgaineysignaturedesigns.com

321-50 1-7203

DESIGNS

Michael Gainey Signature
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Stetson University takes first, second in
innovation contest, students create online
products for consumers, businesses

DELAND — Two student groups from Stetson

University took first and second place in the 2015 Cairns

Foundation Innovation Challenge.

The first–place winners are David Sawyer and Emma

Campbell. Their innovative product/service is “TSOLife,”

an online platform that allows users to securely and

permanently document the story of their life. For a one–

time fee the company securely stores and hosts a user’s

information forever. The first–place prize is $10,000 plus

one year of resident enrollment at the University of

Central Florida’s Volusia County Business Incubator.

Sawyer and Campbell plan to present TSOLife at the

ENACTUS national conference in St. Louis in April.

The second–place winners are Christian Micklisch,

John Salis and Nathan Hilliard, developers of “Xeres,” a

highly flexible, cloud–reservation system that can be

adapted to the needs of any business or university.

Designed for ease of use, scalability and customization,

the system allows users to change how and what they are

reserving, and add or remove features as they see fit.

Stetson’s information technology department is currently

using Xeres for reserving equipment. The second–place

prize is $5,000 plus one year of pre–enrollment support

at UCF’s Volusia County Business Incubator.

“The Innovation Challenge was one of the greatest

opportunities I’ve had as a student,” said Salis. “The

variety of ideas demonstrated during the event was

impressive, and having won a prize, I am left with a

hunger for future success with my team’s business idea.”

Micklisch agreed. “The Innovation Challenge was an

event that allowed us to present not only to judges, but to

investors as well. It was an exciting event, allowing us

great opportunity to grow our business through the

preparation and prizes that followed.”

“The Cairns Foundation Innovation Challenge is an

exciting event that enables students to present their

business ventures to those who are well versed in the

field of entrepreneurship,” added Dr. Gary Oliphant,

director of the Joseph C. Prince Entrepreneurship

Program at Stetson University.

“I am very proud of the effort and hard work the

students put forth for this event. Three students who

participated in the event were computer–science majors.

One was studying biology, and the other two students

were business majors. This is a perfect illustration of the

importance of a liberal–arts education and the interdisci-

plinary nature of the entrepreneurship program at

Stetson University.”

Six universities participated in the event: Bethune–

Cookman University, Daytona State College, Embry

Riddle Aeronautical University, Florida International

University, Stetson University and the University of

Central Florida.

The Cairns Foundation was founded in 2003 by

James L. Cairns to identify and give a life–changing

boost to bright, creative young persons. It provides

financial support to outstanding students, and through

mentoring and funding aids young inventors to realize

the technical and commercial successes of their creations.
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DFI Bridge Corporation offers professional services in 
the design and on-site construction of heavy timber 
structures, including Vehicular Bridges(AASHTOHS-20-
44), Pedestrian & Walk-way Bridges, Resort 
Boardwalks, Covered Bridges, Retaining walls & 
Bulkheads, Golf Cart and Light Maintenance Bridges.  
We also offer any custom Designed structures such as 
Gazebos, Tee Boxes, Shelters, and Tee Stairs.  

Experts in the construction of heavy timber structures
from landmark golf courses and National parks in 
Chicago to the “Wizarding World of Harry Potter” at 
Universal Orlando,  and Disney Springs, the newest 
development in Downtown Disney.  

We use environmentally friendly building 
techniques that allow us to build from the top of 
the bridge, which reduces the disturbance of any 
fragile wetland environment.

Bay Creek
Cape Charles, VA

Pechanga Resort
Temecula, CA

Saratoga covered bridge
with boardwalk & floating dock
Disney Springs, Buena Vista, FL

“Wizarding World of Harry Potter” 
Universal Studios, Orlando, FL

Diamond Creek, Banner Elk, NC

Summerhouse, Holly Ridge, NC

Tashua Knolls Terrace
Trumbull, CT

Admirals Cove, Jupiter, FL

5055 Babcock St, NE, Suite 4
Palm Bay, FL  32905
321.727.7100 Office

321.728.7100 Facsimile
www.dfi-gc.com
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Please see Community Bank of the South, page 15

Communit y Bank of South recruits industry veteran Kelly Guldi as chief credit officer;
‘Communit y Banking Month’ — hometown institutions support small businesses
By Ken Datzman

MERRITT ISLAND — Around the nation, community

banks have a number of things in common, though they

are distinct organizations in their respective markets.

One of those commonalties is on the recruiting side of

the business.

In survey after survey, recruiting and hiring the right

individual to fit in a community–bank setting is always at

the top of challenges for independent institutions.

William “Bill” Taylor, the founding president and chief

executive officer of 16–year–old Community Bank of the

South, with offices here, in Cocoa and Rockledge, says

independent banks like his put a lot of thought, effort, and

time into recruiting each individual it brings aboard.

“At a small bank, you want to make sure that the

individual you are recruiting has the same core values and

the same banking philosophy as you do. That’s extremely

important for small community banks,” said Taylor, whose

bank has just announced the hiring of Kelly Guldi, who

was named senior vice president and chief credit officer at

Community Bank of the South.

A 20–year veteran of the financial–services industry,

Guldi has worked in the local community bank market

since 2008.

“I think Kelly is a great fit for our bank. He has a very

diverse background and breadth of experience in this

industry. I have known his father (Jim, a banker) for many

years. I have a lot of respect for him as well,” said Taylor.

Kelly Guldi has held a range of leadership positions in

banking and finance in Florida, including that of a

commercial lending team leader, as a commercial mort-

gage broker, and as a senior loan officer.

“Kelly has worked in special assets of banking. He’s sold

bank–owned properties. He’s been on the commercial–

lending side of the business. He’s been a residential lender,

too. Kelly brings a well–rounded career background to

Community Bank of the South. His experience will be very

valuable when talking to businessowners and helping

them with their financial needs. He has seen the positives

and the negatives during his career,” said Taylor.

Kelly Guldi said his father was the one who pointed

him in the direction of banking. “That’s how my career

started in the financial–services industry.”

Bankers come from diverse backgrounds much like

entrepreneurs and businessowners. Kelly Guldi earned his

bachelor’s degree in theater from Florida State University

and went on to Stetson University, where he was awarded

a master’s degree in English.

He’s also a graduate of the Florida Bankers

Association’s School of Banking at the University of

Florida. The three–year program is designed to provide

bank personnel at the supervisory and junior–officer level

the opportunity to hone their knowledge about the banking

industry and the economy in general.

“Banking is a very interesting field and community

banking is very important for small businesses because

they generally cannot get the same level of attention in a

large–bank environment,” said Kelly Guldi. “At a commu-

nity bank, you can come in, sit down, and speak with the

decision–makers on any day of the week. That is certainly

true of Community Bank of the South.”

Community banks make more than half of all small–

business loans in the nation. They serve a vital role in

maintaining the flow of credit to small businesses in their

neighborhoods. These small businesses create local jobs

and underpin local economies, says the Independent

Community Bankers of America, a professional trade

organization that is celebrating “Community Banking

Month” in April.

“Community bankers are well–connected to their

markets and to their neighborhoods,” said Taylor. “When

we lend money, that money stays in the local communi-

ties.”

There are more than 6,000 community banks in

America. They employ more than 700,000 people and hold

$3.6 trillion in assets, $2.9 trillion in deposits, and $2.4

trillion in loans to consumers, businesses, and the agricul-

tural community.

Throughout the month, the Washington, D.C.–based

ICBA is encouraging consumers, entrepreneurs, farmers,

and ranchers to learn more about community banks and

the role those banks play in building stronger communities

by providing products and services, all with the relation-

ship that customers can expect from a local financial

institution.

“We are a relationship–driven bank,” said Taylor. “We

work to build long–term relationships with customers. We

focus on making sure we are meeting the needs of our

Kelly Guldi, left, whose father was a longtime banker, was recently named senior vice president and chief credit officer for 16–year–
old Community Bank of the South based on Merritt Island, with offices in Cocoa and Rockledge. He’s worked in the industry for 20 years
including for community banks in the area. Bill Taylor is the founding president and CEO of Community Bank of the South. They are
at the Merritt Island headquarters.

BBN photo — Adrienne B. Roth
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Please see Militano Construction Inc., page 17

Longtime custom homebuilder Militano Construction sees strong pickup in market;
consumers investing in their dream homes — installing elevators, service kitchens
By Ken Datzman

INDIAN HARBOUR BEACH — The

custom home–building market is back on

track and its future looks bright, just in

time, as the spring home–buying season is

underway in Brevard County.

In general, sales of newly built, single–

family homes rose 7.8 percent in February

— the latest available compiling — to a

seasonally adjusted annual rate of 539,000

units, according to the U.S. Census

Bureau.

This is the highest sales pace since

February of 2008, the report said. Those

numbers include a slew of custom–home

purchases. That segment of the market

began to see a turnaround last year, or

even a bit earlier in some parts of the

nation.

According to an analysis of U.S. Census

data by the National Association of Home

Builders, the “number of starts of homes

built on an owner’s land, with either the

owner or the builder acting as the general

contractor,” totaled 162,000 for 2014. This

marks a growth rate of 20 percent from the

2013 total of 135,000.

Local custom homebuilders are seeing

the same type of activity. Buyers are

moving forward with their plans to

construct their dream homes in the county.

“We have seen a big pickup in the high–

end custom–home business over the past

year and a half,” said businessman Kyle

Militano, the president and founder of

Militano Construction Inc., a longstanding,

award–winning custom homebuilder in the

region.

“With the mortgage interest rates still

low and the economy improving, consum-

ers are moving at a faster pace than what

we have seen in a number of years. It’s a

guessing game right now on how far out in

the future the Federal Reserve will raise

rates and how much they will raise rates.”

He added, “A lot of people are spending

big money on high–end custom homes

right now, knowing that a small uptick in

rates means a bigger monthly mortgage

payment. I think that’s one of the reasons

why homebuyers are making a commit-

ment to purchase and it’s helping to drive

our business. We’re hoping the Fed won’t

raise rates too much when it does take

action.”

After falling for two consecutive weeks,

mortgage rates were up ever so slightly for

the week of April 7, but remain near the

low point of 2015, according to

Bankrate.com’s “Rate Trend Index.”

Mortgage rates are closely related to yields

on long–term government bonds.

One year ago, the average 30–year fixed

mortgage rate was 4.5 percent. At that

time, a $200,000 loan would have carried a

monthly payment of $1,018.13. With the

average rate now at 3.8 percent, the

monthly payment for the same size loan

would be $934.10, a savings of $84 per

month for anyone refinancing now, says

Bankrate.com.

Builders are hopeful that the current

surge in purchases of new homes is an

indicator of how the rest of the year will

fare. “We think it’s going to be a really good

year for our company. We are very pleased

with how things are going,” said Militano,

who has been a general contractor for more

than 25 years and holds a bachelor’s

degree in construction management and

engineering from Florida International

University in Miami.

Militano Construction specializes in

building custom homes ranging from 2,500

square feet to more than 15,000 square

feet. The firm has built homes locally on

Lansing Island, Tortoise Island, Merritt

Island, in Viera and Suntree, and at the

exclusive Windsor Polo Club in Vero

Beach.

Presently, his firm is building homes

along the oceanfront in Melbourne Beach

and along Tropical Trail on Merritt Island.

And the buyers of these homes are

investing in a full range of features. For

instance, some of these homes have

separate “service kitchens” being built,

which are in addition to the main kitchens.

“We have two homes under construc-

tion right now for clients that feature

service kitchens. This trend seems to be

gaining in popularity in the upper–end

homes. It’s a way to keep their main

kitchen in picture–perfect shape,” he said.

Also, back–to–back islands and side–by–

side islands are showing up in all styles of

homes — one island for cooking and

preparing the food, and the other for

serving food and dining.

Militano said the kitchen designs in the

homes he’s building are mainly contempo-

rary or Mediterranean. Contemporary is

the “watchword” for kitchen design,

according to the 2015 Kitchen & Bath

Design Trends report from the National

Kitchen & Bath Association. More than

half of the NKBA designers surveyed

expected to do more contemporary kitchens

in 2015, running a close second behind

traditional styles in terms of popularity.

White is the most common color scheme

for kitchens, followed by gray. About a

third of NKBA respondents did black or

blue kitchens in 2014, with about 20

percent expecting to do more kitchens in

those colors. Almost 40 percent designed

Kyle Militano is president and founder of Militano Construction Inc. in Indian Harbour Beach. His
firm, nearly three decades in business, is one of the oldest custom homebuilders in the region. The
company has a growing number of high–end homes under construction along Tropical Trail on
Merritt Island and oceanfront in Melbourne Beach. Militano earned his bachelor’s degree in
construction management and engineering from Florida International University in Miami.

BBN photo — Adrienne B. Roth

kitchens in green tones in 2014.

According to the NKBA survey, some of

the top kitchen–design trends for this year

are: European–style cabinets, the rise of

steam ovens, “furniture–look” pieces,

televisions and docking stations, and wine

refrigerators. “The kitchen area of custom–

built homes continues to evolve. Home

buyers are loading them up with all types

of things that are focused on the user

experience, including easy maintenance,”

said Militano.
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Space Coast Credit Union recently celebrated the

grand opening of its new West Miramar branch at

15900 Miramar Parkway in Miramar. Longtime

members from near and far came to celebrate the new

branch opening with the SCCU staff from the former

Miramar Branch.

Grand–opening festivities for the new branch location

were held March 9–13, including a ribbon–cutting on

Wednesday, March 11. In addition, special incentives for

new members opening a checking account or auto loan

with SCCU are available through the month of April to

encourage local residents to visit the new branch.

The new, more convenient location features a full–

service lobby that now includes safe–deposit boxes.

Members can take advantage of a full portfolio of

financial services in the lobby, Monday through Thurs-

day from 9 a.m. to 4 p.m. and Friday from 9 a.m. to 6

p.m. Members also have the option to enjoy the speed

and convenience of the drive–through lanes open

Monday through Thursday from 7:30 a.m. to 5 p.m.,

Friday from 7:30 a.m. to 6 p.m., and Saturday from

9 a.m. to 1 p.m.

“We have been assisting our loyal members of West

Miramar for over 17 years, and now we are pleased to

offer them a more convenient location with additional

services such as safe deposit boxes.” says Chris

Matthews, SCCU’s vice president of retail services. “As

the ‘Members’ Watchdog,’ we are always seeking ways to

save our members’ time and money. Since opening the

branch we have established over 300 new memberships.”

SCCU celebrates new West Miramar branch location; looks to open more bricks–and–mortar sites this year
As part of its continued efforts to be “even more

convenient” for its members, he said SCCU is continually

evaluating its branch network and plans for 2015. The

plans include more relocations and new branch openings.

SCCU also offers members instant 24–7 access to

accounts through its ATMs and shared–service locations,

online banking, and mobile banking.

SCCU’s commitment to convenience and speed of

service is “clearly illustrated through its ‘Express Sales’

model, which enables new and existing members to open

an account or apply for a home or auto loan right over the

phone from anywhere.” The staff at SCCU, whether in

the branch, online, or over the phone, uses the “insights

gained from each experience and transaction to protect

and guide SCCU members in all aspects of their

financial lives.”

SCCU was chartered in 1951 and is headquartered in

Melbourne. The credit union serves more than 290,000

members with assets of over $3 billion through a

network of 58 branches and over 100 ATMs located

throughout Florida and through its website sccu.com.

Space Coast Credit Union is open for membership to

anyone who lives or works in the 14 Florida counties it

serves. Locations can be found at SCCU.com/Locations.

Coldwell Banker Residential Real Estate announces top local associates for 2014
Coldwell Banker Residential Real Estate has announced its top sales associates in East Central Florida.

Garrett Bell, Nick Farinella and Andrea Simon, of the Central/North Brevard office, and Natalie Carter and Phil

Rotondo of Central/South Brevard were recognized with the International President’s Premier Award for outstanding

sales production. Matt Hausmann, Ronnie Lawhon and Stephen Cintron of the Central/North Brevard office and

Patrice Cano and Paula Zima of the Central/South Brevard office received the International President’s Circle Award.

“These sales associates are the ‘best–of–the–best,’ and put in a tremendous effort in 2014,” said Clark Toole, the

president of Coldwell Banker Residential Real Estate in Florida. “Their market knowledge and dedication to customer

service have allowed them to achieve exceptional results.”

Coldwell Banker Residential Real Estate is a leading full–service residential real–estate company with more than

75 offices and 4,800 sales associates serving the communities of Central Florida (including Brevard and Flagler), Palm

Beach, Southeast Florida, Southwest Florida and the Tampa Bay area. For more information or to view local listings,

visit FloridaMoves.com.

To learn more about a career in real estate or affiliating with Coldwell Banker, visit JoinCBToday.com. Coldwell

Banker Residential Real Estate is a subsidiary of NRT LLC, the nation’s largest residential real estate brokerage

company.

Kevin Hill

new ad emailed

FULL COLOR

NuVantage
next in series

maybe start over
3/02/15
page 5

FULL COLOR

REGIONS BUSINESS CHECKING CAN GET
YOU ROLLING. Because of the determination 
of business people like you, the wheels of 
progress are turning. The economy is picking up 
speed. So if you’re looking to grow, Regions can 
help. With a checking account featuring tools 
like Online Banking with Bill Pay for Business, 
Mobile Banking with alerts and a Regions 
Business Visa® CheckCard, all designed to 
make banking easier. So partner with Regions, 
and let’s keep moving forward together. Visit a 
branch or call 1.800.REGIONS.

Loans | Checking | Leasing | Treasury Management

© 2013 Regions Bank. Checking accounts subject to the terms and 
conditions of the Regions Deposit Agreement. All loans, lines and leases 

are subject to credit approval. Leasing solutions are provided through Regions Equipment 
Finance Corporation and De Lage Landen Financial Services, Inc.

Hwy A1A to South 5th Street 
Cocoa Beach ● (321) 783-3127 

www.surfsideplayers.comm 

 
BBook & Lyrics by ALAN JAY LERNER 

Music by FREDERICK LOEWE 
Presented by special arrangement with Tams-Witmark 

Director 
BRYAN BERGERON 

Musical Director 
DOROTHY WRIGHT 

Choreographer 
ARLENE SUTHERLAND 

April 17 – May 3, 2015 

A Golden Nugget of a Musical!  
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PC Keat’s International Food Co. has announced the

July 2015 opening of its flagship restaurant in downtown

Melbourne. The “first of its kind,” the concept brings a

“carefully selected” offering of signature dishes from

around the world under one roof.

The selections include empanada, chicken Shawarma,

Belgian fries, and gyros. The restaurant also sells craft

beer and specialty drinks.

In all, the menu features 30 appetizers in individual

portions or shareable platters, sandwiches, culturally

inspired specialty pizzas, and entrees and desserts that

adhere to traditional recipes from their countries of origin.

“All of our main ingredients are mainstream to the

American diet,” said owner and managing partner Kris

Ellis. “It is the manner of their preparation, spicing, or

presentation that makes them unique representations of

the culture that invented or inspired them.”

PC Keat’s will also offer cooked or “ready–to–be–

cooked” food to go, delivery, and catering, a full bar with

liquors from around the world, and nightly live entertain-

ment. Private–event booking is available.

The restaurant will be open seven days a week from

11 a.m. to 2 a.m., with a large bar menu available from

10 p.m. to 2 a.m. The atmosphere will be “casual but

elegant,” and pricing will be moderate, with appetizers

from $4 to $12, and entrees from $8.95 to $34.

Ellis said PC Keat’s International Food Co. “is happy to

join the other exciting food and entertainment venues in

downtown Melbourne.” Ellis also owns the six–year–old

Vapor Hookah and Spirits at the corner of New Haven and

Livingston Street in Melbourne.

“Everyone in downtown Melbourne has been very good

to us,” said Ellis, “and we are thrilled to be able to open

another business in the same district. We wanted to create

something that added to downtown while respecting the

concepts of the food venues that have already brought

successful food and entertainment offerings to the area.”

Ellis added, “We saw an opportunity in international

signature dishes, where we might present a traditional

PC Keat’s International Food Co. to open new restaurant in downtown Melbourne; signature dishes
recipe that is already delicious in its own right, or create

one that gives our executive chef the opportunity to flex his

creative muscle. Every continent is well–represented in

our food and spirits menu, in our atmosphere, eclectic

décor, and culturally diverse live entertainment.”

PC Keat’s is planning a “soft opening” in late June, and

an official grand opening in mid–July.

For updates and details on open dates, send an e–mail

message to Manager@PCKeats.com.

Rebecca Rayborn declares her candidacy for Brevard Federation of Teachers office
Rebecca Rayborn has declared her candidacy for the office of first vice president of the Brevard Federation of Teachers.

Rayborn said after years of experiencing “loss of pay and benefits along with deteriorating working conditions” as a

teacher with Brevard Public Schools, “it is time for a change in leadership” in the Brevard Federation of Teachers local

union office. “From Aug. 1 till June 1 teachers are overwhelmed with their teaching responsibilities, and during their

summer breaks, many are enrolled in professional–development courses while an astronomical number of teachers are

forced to work additional jobs in order to survive,” she said.

“BFT is the only organization that bargains with the district on behalf of teachers, but for years they have failed in

this task. I personally began questioning union leadership about the hastily agreed upon 2014–2015 contract when they

told teachers to vote ‘yes” on the contract. I pointed out that union leadership needed to give teachers all the information

— the good, the bad, and the worst. However, they have consistently failed in that duty to their employers — the BFT

members. If teachers cannot rely on their paid union officers to advocate for them, and provide all the facts on negotiated

contracts in a timely manner, it is time for a change in union leadership!”

Rayborn said she believes that local, state and national teachers’ unions have lost sight of their mission, which is to

advocate in good faith for all their members.

“Teachers pay officer salaries through membership dues; therefore union officers’ allegiance must be to the teachers!

As the teachers’ employees, union officers have failed in their job of advocating for educators. I plan to change that.”

Election Day is May 15. You can learn more about Rayborn and her campaign by visiting her Facebook Page, “Rebecca

Rayborn For BFT Vice President,” or call 412–7333.
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We’re with you every step of the way.

Markets fluctuate. 
Relationships shouldn’t.

Investment and Insurance Products:    u NOT FDIC Insured     u NO Bank Guarantee    u MAY Lose Value

 

A T  S U N T R E E

Leasing Contact: Charine Lewis JM Real Estate, Inc. Phone: (321) 242-2882 x208 Direct:  (321) 508-9030 Email: charine@jmrealestate.com  
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10th annual Bridal Show April 26 in Cocoa Village
The City of Cocoa’s Leisure Services will present its

10th annual Bridal Show, “The Beginning of Forever,”

from 1 to 4 p.m. on Sunday, April 26, at the Porcher

House in Historic Cocoa Village. The program is offered

free of charge to the community. Registration is available

at www.cocoafl.org/bridal. The latest in bridal attire will

be showcased during the fashion show, to be presented by

Meredith’s Bridal Boutique & Tuxedos. Bouquets

designed by Beach House Design will be displayed, too.

Attendees can register to win “The Beginning of Forever

Wedding Prize Basket,” sponsored by The City of Cocoa

and registered vendors. For more information about this

event, contact Leisure Services at 635–7702.

BAC earns certifications for excellence in
custodial service operations from ISSA

ROCKLEDGE — Brevard Achievement Center (BAC),

a nonprofit that provides innovative services and programs

to assist people with disabilities achieve personal success,

has announced that the agency has earned Cleaning

Industry Management Standard (CIMS) and CIMS Green

Building with Honors (CIMS–GB) certification for its

excellence in custodial services operations from ISSA —

the Worldwide Cleaning Industry Association.

CIMS is the “first” consensus–based management

standard that outlines the primary characteristics of a

successful, quality cleaning organization.

The rigorous process to achieve certification began two

years ago with training and culminated with a comprehen-

sive, on–site assessment by an independent, ISSA–

accredited assessor.

Based on the final assessment report, ISSA determined

that BAC’s existing quality measurements and green–

cleaning standards demonstrated a commitment to the

delivery of environmentally preferable services to meet

customer needs and expectations, thus earning the agency

CIMS–GB with Honors certification.

This designation also gives BAC the capability to

provide green–cleaning services that will assist customers

in achieving points under the LEED–Existing Buildings:

Operations and Maintenance (LEED–EBOM) Green

Building Rating System.

“We are extremely pleased to not only achieve the

certification, but also be so highly rated by ISSA,” said

Wayne Wells, BAC’s vice president of operations. “Earning

this certification demonstrates to our existing and poten-

tial custodial customers that we are committed to the

delivery of environmentally preferable services that are not

only designed to meet their needs and expectations, but

also assist them in achieving points in the LEED process.”

BAC also holds Certified Laundry and Linen Manage-

ment certification for custodial services, as well as

certifications in the following areas of operations: food

operations (ServSafe), building services (Facility Manage-

ment Professional) and grounds operations (Sports

Turfgrass Maintenance).

To learn more about BAC’s customized business

services, contact Guy Klenke, business development

manager, at GKlenke@BACBrevard.com or call 632–8610,

extension 261.

Its web address is BACBrevard.com.
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FAST. 
SIMPLE. 
SMART.

Macs are fast. Macs are simple. And now the smart choice is to integrate a 
Mac into your home or office with our special financing! 

6, 12, and 18 Months options now available*

VISUAL DYNAMICS, INC. 2251 Town Center Avenue Suite 105 Viera, FL 32940 (321) 433-0607      
694 Eau Gallie Blvd, Indian Harbour Beach, FL 32937 (321) 773-7788    

Apple, the Apple logo, FaceTime, iPad, and iSight are trademarks of Apple Inc., registered in the U.S. and other countries. App Store is a service mark of Apple Inc. 
* Financing provided by Synchrony Bank. 6 months offer applies to purchases up to $999; 12 months offer applies to purchases of $1,000 - 1,499; 18 months offer applies to purchases over $1,500
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clients. First, we identify what their financial needs are

and then suggest appropriate solutions.”

Community banks are one–of–a–kind, as are the

customers, hometowns, and Main Streets they serve on a

daily basis, said Taylor.

“Community banks, for example, customize their loan

products to meet the needs of the borrower. Very seldom do

we have two small–business customers with the same loan

needs.”

Community banks are relationship lenders that

flourish when their customers and communities do the

same. Taking care of customers and looking out for the

best interest of local communities is the “community

banking business model,” according to the ICBA.

Community Bank of the South offers a variety of

commercial loan products to meet the needs of area

businessowners. These include operating lines of credit,

equipment financing, construction loans, land acquisition

and development, owner–occupied property, improved

land, and income–producing property.

“One of the areas where we are looking to expand is

investment real estate,” said Kelly Guldi. “But we are not

looking for ‘flippers’ — people who want to buy property,

finance it with us, and then flip it several months down the

road. We are looking for investors who are a little more

seasoned, investors who are looking to obtain some

leverage in their properties so that they can grow their

real–estate portfolio in a measured manner.”

Both Kelly Guldi and Taylor say they are seeing signs

of an improved small–business environment in Brevard

County across various industries. “We believe things are

getting better for businessowners. We are seeing some

small–businesses expand, which is great. That typically

means they have more confidence in the future direction of

the economy,” said Taylor.

Small–business owners around the nation are more

positive about the overall economy and their own business

prospects over the next six months.

According to the newly released 2015 American

Express Open Small Business Monitor Survey, more than

two–thirds of owners (67 percent) have a positive outlook

about the overall economy and their own business

prospects, up significantly from 54 percent in spring 2014.

The top priority for entrepreneurs is “keeping/maintain-

ing the current business and sources of revenue.”

The survey is based on a sampling of more than 700

U.S. small–business owners and managers of companies

with fewer than 100 employees. The survey was conducted

by Ebiquity Feb. 17–March 3.

For many of these small businesses, growth plans are

still in the cards. Seventy–six percent of businessowners

plan to grow their ventures over the next six months, up

from 72 percent last year.

Construction is the leading sector with growth plans

(91 percent) followed by manufacturing (86 percent) and

retail (85 percent). The primary way businessowners plan

to grow overall is by selling more of the same products or

services (32 percent), though they cite the rising cost of

doing business as the biggest challenge to their growth

(22 percent).

“As a community bank, we are well positioned to help

small–business owners take that next step, be it an

investment in equipment for their business, an expansion

of their facility, or providing capital in another area that

will help the business grow. While we are doing that, we’re

also building better communities. And that’s what

community banks strive to do every day,” said Taylor.

Brevard Community Chorus, EFSC Concert Choir to present program May 9
The Brevard Community Chorus and the Eastern Florida State Concert Choir will present “Requiem for the Living,”

by Dan Forrest, and “Serenade to Music,” by Ralph Vaughan Williams, at 7:30 p.m. on Saturday, May 9, at the Maxwell

C. King Center for the Performing Arts in Melbourne. Robert Lamb is the conductor of the Brevard Community Chorus.

Forrest will be on hand to address the audience about his “best–known and much–acclaimed requiem,” which offers a

“fresh and inspiring perspective on life, love, loss and renewal.” The five–movement work has been performed dozens of

times worldwide since its premiere in 2013. The 100–plus voices will be accompanied by members of the Brevard

Symphony Orchestra. Single tickets for the concert may be purchased by visiting kingcenter.com or by calling 242–2219.
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Lombardo to talk about Indian River Lagoon
The Cocoa Beach Public Library will present a discus-

sion on “It’s Your Lagoon: Conserve & Protect” at 6 p.m. on

Wednesday, April 22, in the Community Room. Maria

Lombardo of the Indian River Lagoon National Estuary

Program will talk about the characteristics of the estuary

that is such an integral part of our county and state

ecosystem. Attendees will learn about the effect

stormwater pollution and algae blooms have on the

delicate balance of all kinds of life in the Indian River

Lagoon. The library is at 550 N. Brevard Ave.

The U.S. Chamber of Commerce has again awarded the

Melbourne Regional Chamber of East Central Florida with

a 5–Star Accreditation for its sound policies, effective

business–development programming, organizational

excellence and an outstanding contribution to positive

change in the community.

There are nearly 7,000 chambers in the United States.

The Melbourne Regional Chamber is one of only 11

Chambers across the country to receive a 5–Star rating.

This is the 30th year of continued accreditation for the

Melbourne Regional Chamber.

“Accreditation validates a Chamber as having programs

that benefit their local economy and for positively influenc-

ing action in their community,” said Raymond Towle, the

U.S. Chamber’s executive director of political affairs and

federation relations. “We applaud these organizations for

advancing the principles of free enterprise.”

Accreditation is the only national program that

recognizes Chambers for their effective organizational

procedures and community involvement. To achieve

accreditation, a Chamber must meet minimum standards

in their operations and programs, including areas of

governance, government affairs, and technology. The final

rating — 3–Stars, 4–Stars or 5–Stars — depends on the

Chamber’s ability to successfully meet additional criteria,

including: accountability, financial transparency, employee

involvement, political advocacy, and community involve-

ment. The accrediting board, a panel of U.S. Chamber

board members, votes on the final accreditation.

“This process looks at every aspect of our programming

and operations in great detail,” said Chuck Galy, the

interim president and chief executive officer of the

Melbourne Regional Chamber. “To be among the 11 U.S.

Chambers accredited with the U.S. Chamber of Commerce

is a prestigious honor. Congratulations to all of our board

leaders and staff who worked to earn this award.”

The U.S. Chamber of Commerce is the world’s largest

business federation, representing the interests of more

than 3 million businesses and organizations of every size,

sector, and region.

The Melbourne Regional Chamber, founded in 1925,

represents 1,200 businesses and organizations in East

Central Florida, concentrating in South Brevard County.

Its offices in Melbourne and Suntree/Viera serve the

community through business development, networking

and advocacy, as well as tourism promotion through its

Visitors Bureau and “promotion of high business stan-

dards and ethics through its Better Business Council.”

Melbourne Regional Chamber maintains
its prestigious 5–Star accreditation rating
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Easy prep, maintenance, and clean–up features are in

demand. Multiple designers report that they are now

installing various appliances — most notably two dish-

washers — in the same kitchen. Also, about two–thirds of

kitchens now have desks or home–office areas. Half of all

NKBA designers in the survey specified an outdoor

kitchen in 2014, up 7 percent from 2013.

Another trend Militano said he is seeing with his

home–buying customers is the installation of elevators in

their new residences. “Throughout the years, we would

install an elevator here and there for our custom–home

buyers. That trend has always been around. But now it

has really taking off for the clients we are building for in

the region. Probably 60 to 70 percent of our customers are

putting elevators in their homes. That’s a neat trend.”

Some of the homes Militano is building in Brevard

have three levels. One custom home to be built in

Melbourne Beach for a customer will feature a commercial

elevator. “This customer wants room and speed on the

elevator. So we are bringing in three–phase power from

down the road to this site so the client can have a commer-

cial elevator. That’s exciting, too, from a general

contractor’s point of view. The homes we’re building are

extremely detail–oriented.”

On the quality construction side of residential homes,

his company utilizes poured concrete walls as an alterna-

tive to block because of the many advantages that poured

walls provide. Solid concrete has an ultimate flexural

strength that is greater than block, making it better able

to resist cave–ins caused by lateral pressures of wind,

earth, and water. Its ultimate compressive strength is also

greater, making it better able to support vertical building

loads. Low maintenance is another feature of poured

concrete walls, as well as fire and water resistance.

Also, more homebuyers are investing in more sustain-

able features, prompting an increasing number of single–

family builders to deliver green homes. Green builders

typically incorporate energy, water and resource efficiency,

improved outdoor environmental quality, and sustainable

and locally sourced products into their projects.

“A lot of homebuyers want almost every green feature

that you can offer them,” he said. “It seems they don’t

mind making that investment upfront, knowing that it is

going to pay off in savings over the years.”

During “New Homes Month” in April, the National

Association of Home Builders is showing how new homes

increasingly offer the energy–efficient features

homebuyers seek. Surveys indicate that efficiency is

among the “most–wanted features” of homebuyers and

that builders are responding to this demand.

As more Millennials enter the housing market, they are

sharing what features are most likely to affect their

homebuying decisions. A National Association of Home

Builders survey revealed that Energy Star certifications

are a priority for these homebuyers. In fact, 84 percent of

this group is willing to pay 2 percent to 3 percent more for

an energy–efficient home as long as they can see a return

on their power bills.

The National Association of Home Builders also

surveyed homebuilders about the features they are most

likely to include in new homes they build this year. The

top features focused on energy efficiency, such as low–

emissive windows, Energy Star–rated appliances, and

programmable thermostats.

Low–emissive window glass is glass that has been

treated with an invisible metal or metallic oxide coating,

creating a surface that reflects heat, while allowing light to

pass through. These types of windows are proven to reduce

energy consumption, decrease fading of fabrics, such as

window treatments, and increase overall comfort in your

home.

Militano Construction offers all of these energy–

efficient home features and has for years. “This is the

future of the industry,” he said. Nearly 25 percent of

builders installed alternative energy–producing equip-

ment in the construction of new homes, according to a

survey by the National Association of Home Builders. This

includes geothermal heat pumps and photovoltaic solar

panels.

The current 30 percent tax credit available for

homeowners who install this equipment is set to expire at

the end of 2016, which makes this a good time for inter-

ested homebuyers to consider purchases.

“This is a great time of the year for the home–building

industry. We’re excited with the buying activity we’re

seeing locally and the way the market has rebounded,”

said Militano.

Catholic Schools
pick up BBN

FULL COLORA Catholic education gives me an Advantage for life.
I am challenged everyday to do my very best in school, on the field, and in the community.
My Catholic school teachers care and really want me to succeed.
Melbourne
Melbourne Central Catholic High School
Ascension Catholic School
Our Lady of Lourdes Catholic School

Palm Bay
St. Joseph Catholic School

Indialantic
Holy Name of  Jesus  Catholic School

Rockledge
St. Mary’s Catholic School

Merritt Island
Divine Mercy  Catholic Academy

Cocoa Beach
Our Saviour Catholic School

Titusville
St. Teresa Catholic School

BrevardCatholicSchools.org  l  Academic achievement. Faith formation. Moral leadership.



APRIL 20, 2015Call Adrienne Roth at 321-951-7777 for Advertising Information

BBN

BREVARD BUSINESS NEWS / 18

BREVARD BUSINESS NEWS

Designers West
pick up BBN

3/02/15
page 19

FULL COLOR

CIA
pick up BBN

4/06/15
page 8

FULL COLOR

PIP
pick up BBN

4/13/15
page 2

FULL COLOR

www.designerswestinteriors.com

321-255-2904

Transforming Spaces

Transforming Lives

Lic. #0001280    IB0000645    IB0000646

Custom  Palette Choices
Furniture & Accessories
Artwork & Sculptures
Custom Drapery &
Window Treatments
Space Planning
Selection of Finishes & Fixtures
Cabinets & Millwork Selections
Lighting & Electrical Designs
Outdoor Living Area Selections

Designers West Interiors
specializes

in complete custom
residential interior
design services.

Our goal is to provide
the homeowner
with a custom,

personalized home
they will truly enjoy!

New Traditions Interiors

Liz Harris, Owner

VINYL LETTERING MAGNETS
PROMOTIONAL PRODUCTS DIRECT MAIL CAMPAIGNS

GRAPHIC DESIGN FULL COLOR OFFSET PRINTING
BLACK/WHITE & COLOR COPYING AND MUCH MORE!

AUTHORIZED SHIPPING CENTERAuthorized ShipCenter

321-951-4354
info@pipcandoit.com  |  www.pipcandoit.com

1480 Palm Bay Rd. NE  |  Palm Bay, FL 32905

Viera/Melbourne/Palm Bay

SIGNS  BANNERS  POSTERS
NEW!   Yard Signs | PVC Signs
Backlit Signs | Point of Sale Signs

Door & Window Signage | Outdoor Banners
Retractable Banners | Tradeshow Displays



Visit BrevardBusinessNews.com for Advertising InformationARRIL 20, 2015 BREVARD BUSINESS NEWS / 19

BBN BREVARD BUSINESS NEWS
Brevard Title, LLC
Continued from page 1

concept centers on offering lawyer–quality title work at

competitive title–company rates. Our business model

emphasizes quality and client service,” said Boyd, who

has practiced law locally for more than 30 years and has

been the managing partner of Boyd & Marks since 2001.

According to Core Logic’s new analysis of the nation’s

real–estate market, 1.2 million borrowers regained

equity in their homes during 2014. That brings — at the

end of the fourth quarter — the total number of mort-

gaged residential properties with equity to roughly 44.5

million, or 89 percent of all mortgaged properties.

For most consumers, purchasing a home will be the

single largest investment they make. Whether a

consumer is a first–time homebuyer or a couple

downsizing their current home for retirement, an

owner’s title–insurance policy ensures that the title to

the property is clear of known issues that may impact

their ownership rights, such as unpaid mortgages,

property taxes, or other encumbrances.

The Florida Department of Insurance regulates the

rates that title insurers can charge customers.

With Boyd’s decades of experience in real–estate law,

Brevard Title is positioned in the market to be able to

deal with title issues at “the most complex level. That is

where we really should shine, but we work across all

areas of the title–insurance business.”

Brevard Title works closely with real–estate buyers

and sellers, lenders, attorneys, surveyors, home–

inspection companies, builders, hazard insurance

companies, and other parties to coordinate the details

and obtain the necessary documents to close the sale or

mortgage transaction. “A better way to close” is the

company’s slogan.

Starting from scratch, the firm is building a base of

customers as well as building its network. Boyd said

Brevard Title’s “early prospects and early business has

been wonderful. We are not trying to be the giant in our

field. We are trying to be a hands–on, quality–driven

firm. And people like that message. In addition to our

operating staff, we have three dedicated client–service

representatives.”

Brevard Title’s service team is available to provide a

full range of concierge–level services, from the pre–

contract stage to all the post–closing matters, he said.

For instance, the personal services include pick–up and

delivery of contracts, escrow–deposit checks, surveys,

inspection reports, appraisals, closing documents, bank

deposits, and real–estate broker commission checks.

“There are some new mortgage loan disclosure rules

that go into effect on Aug. 1. They are going to change

the residential–lending market. And we think that our

concierge client–services program is going to be very

important to Brevard Title customers,” he said.

Beginning Aug. 1, the new mortgage rules estab-

lished by the Consumer Finance Protection Bureau,

which grew out of the Dodd–Frank Wall Street Reform

Act, become federal law.

The title industry is working to implement the

Consumer Financial Protection Bureau’s new Closing

Disclosures and Loan Estimate forms, which combine

current overlapping federal disclosure forms required by

the Real Estate Settlement Procedures Act and the

Truth in Lending Act. In general, the two “Know Before

You Owe” forms will replace four current disclosure

forms that lenders, industry groups, and consumers say

contain overlapping information.

Brevard Title also has an active Realtor Advisory

Council comprised of experienced Realtors and mortgage

lenders. The group meets regularly to provide “on–going

advice and guidance regarding our services to our

customers, which include sellers, buyers, Realtors, and

lenders. The Realtor Advisory Council is not just a

‘name.’ We meet with them and they have plenty of

input,” said Boyd.

Brevard Title is an exclusive agent of Alliant

National Title Insurance Co. and has been certified as

one of its “Authorized Service Providers,” which means,

“they have audited us,” said Boyd. “We are proud to be

affiliated with Alliant National.”

Alliant National is a unique title–insurance under-

writer that partners with independent agents to improve

their competitive position in the marketplace. It offers

independent agents like Brevard Title the ability to

expand their business, reduce their costs and risks, and

improve profits with a network of like agents in a “non–

competitive” partnership.

Jeff Stein, Alliant National’s vice president and

Florida counsel, is the new president of the Florida Land

Title Association Inc., the voice of the industry in

Tallahassee. The FLTA represents title agents, attorney

agents, and title insurers in the state.

Alliant National provides the added strength of a “$5

million Financial Institutions Bond covering our agents’

transactions,” said Boyd.

Boyd spearheaded the new venture and is one of the

founders of Brevard Title, a standalone company from

his law firm, with its own offices, its own systems, and

its own staff of employees.

Brevard Title is an investor–owned entity. In all, the

independent agency is owned by 20 Brevard County

residents, or 12 families, who are longtime business

operators, entrepreneurs, bankers, and real–estate

agents in the region, and are active in the community as

volunteers with civic and cultural organizations.

“I have 20 bosses. They are the majority owners of

Brevard Title. I’m a minority owner. I reached out to 12

people, friends and colleagues, and they all became

investors. It’s a very reputable group of businesspeople

in the community. They have put their faith in my

ability to manage and run the title company,” said Boyd,

a graduate of Duke University who earned his law

degree and master of laws in taxation from the Univer-

sity of Florida.

The investors include businessman Sam Bockman,

who founded Reliance Bank of Florida in 1985 in

Melbourne. He was its president and chief executive

officer for 10 years. He and his team grew that bank to

$100 million in assets with four locations before it was

acquired by Columbus, Ohio–based Huntington

Bancshares Inc. in 1995.

A number of area women Realtors are investors in

Brevard Title, too, as is businessman Mike Williams of

MH Williams Construction Group Inc. The investor

group includes four past chairmen of the Melbourne

Regional Chamber of Commerce of East Central Florida,

and two members of the Junior Achievement of the

Space Coast Hall of Fame, said Boyd.

The title industry is highly dependent upon the

performance of real–estate markets, which, in turn, are

sensitive to mortgage interest rates and the overall

health of the economy.

Currently, that set of dynamics is favorable for the

title business. Rates are low and the housing landscape

is showing signs of strength in many communities,

including the sale of existing homes and growth in

residential–construction starts.

“The residential resale market, especially on the

beaches, is really strong,” said Boyd. “Buyers are making

full–price offers and the homes are closing quickly. The

Suntree and Viera areas are experiencing good sales

activity, too.”

According to a new forward–looking index, the U.S.

housing market is at its healthiest level since 2001.

Nationwide — an insurance and financial–services

company — unveiled its housing–market barometer on

March 31. The Nationwide compiling evaluates the

housing “health” outlook in more than 350 metropolitan

areas and regional markets.

Specifically, the inaugural Nationwide “Health of

Housing Markets Report” finds that the current leading

indicator score is 109.8, a modest increase from the score

for the fourth quarter of 2014 and the highest level since

2001 (earliest date for which data is available). An index

value over 100 suggests the national housing market is

healthy, with lower chances of a housing downturn over

the next year as the index moves increasingly above the

100 break–even value.

Brevard County, with more than 540,000 residents,

has been singled out in a number of national surveys

over the last few years for its livability. Compared to the

rest of the country, Brevard’s cost of living is 6.8 percent

lower than the U.S. average, according to “Sperling’s

Best Places.” Since 2000, the county has seen a 14.2

percent population growth. Home appreciation in 2014

year was 9.6 percent in Brevard.

“What I am starting to see is generations of families

living here,” said Boyd.

Boyd’s father, Dr. Joseph Boyd, a scientist and

electrical engineer, was the chairman, president, and

chief executive officer of Harris Corp. from 1978 to 1986.

He is 94 years old and lives in the region.

Dr. Boyd, through his leadership, is widely recog-

nized for building the modern–day foundation of Harris

Corp and its renewed focus on research and develop-

ment. Under his tenure, Harris introduced a variety of

new products, including super–microcomputers and

integrated work–group systems. He has long enjoyed his

retirement.

“In general, the grandparents and the parents are

here, and now the kids are coming back, too, which

really makes for a high–quality community. This is

probably one of the best markets in the best state in the

best country in the world,” said Joel Boyd.




