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ORLANDO — Work in America, across just about every

industry, is becoming more dynamic and fast–paced, yet the skill–

sets of many employees in an ever–changing competitive environ-

ment are far from being considered razor–sharp by training

experts.

The deep recession has played a role in creating rustiness among

work forces. Generally, when the economy pulls back, businesses

and organizations look to slice their investments in employee

training.

When the recovery sets in, businesses begin to invest again in

their human capital. And spending on corporate training started

rebounding two years ago, when it grew by 15 percent, to the tune

of more than $70 billion in America and over $130 billion world-

wide. It was the highest growth rate in seven years, according to

research by the advisory firm Bersin by Deloitte.

Now, companies and organizations are scrambling to close the

skills–gap among their employee ranks as the economy heats up

and global competition intensifies in many business segments.

“Every organization has to train its people,” said Shelly Blake–

Plock, the president and chief executive officer of Yet Analytics Inc.

in Baltimore, whose company helps organizations leverage “big

data” to measure the business impact of their training programs,

including their return on investment and the effectiveness of their

learning initiatives.

“Large companies, large nonprofits, and government entities

have an impetus to help their people learn better, so they perform

better on the job, so they innovate more, so they increase capacity.

Increasingly, not only are these companies using technology to do

that, but they are also using a variety of different types of technol-

ogy to better understand what their employees are doing.”

Harvard University graduate Blake–Plock, a former Johns

Hopkins University educator–turned–entrepreneur, is one of the

founders of Yet Analytics, a young, innovative technology company

that is cutting a new path in its field.

Yet Analytics builds software to solve “big–data interoperability

and analytics problems” in the training and learning marketplace,

said Blake–Plock, who is also a graduate of Johns Hopkins

University, adding that learning analytics is fundamentally about

data.

“For example, we are working on a project with a hospital in

Virginia. They have a simulation laboratory to train surgeons and

nurses. In that lab, they are pulling information from computers,

Yet Analytics positioned
to grow as spending on
corporate training rises

Harvard graduate Shelly Blake–Plock, left, a former Johns Hopkins University educator, is the president, CEO, and one of
the founders of Yet Analytics Inc. in Baltimore. The innovative company builds the core data infrastructure for connected
learning and training. Its new platform is called ‘The Yet Core,’ which was nine months in development. Aaron Silvers is with
the Connections Forum, which put on an event that was hosted at UCF’s Institute for Simulation and Training in Orlando.
Blake–Plock, who also has a degree from Johns Hopkins, was one of the program’s featured speakers. The ‘xAPI Camp’ event
was a big success. The Experience API, or xAPI, is an open–source technology that is finding rapid adoption across industries
and Yet Analytics is at the center of this activity.
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Parks and Recreation offers canoe trip
The Brevard County Parks and Recreation’s Central Area is offering an interpretive

canoe trip on Thursday, May 21, through the Thousand Islands in Cocoa Beach. Partici-

pants will meet at Ramp Road Park at 9:30 a.m., and the trip will conclude around

11:30 a.m. Bring a bottle of water, wear sunscreen, and a hat and pair of shoes that you

can get wet. The program fee is $15 per person. For more information about this event or

to register, call 455–1385.

UCF consortium’s future smart sensors ‘will sense things  that
we can’t measure today’ — center to create up to 250 jobs

ORLANDO — Dan Holladay’s vision of what the University of Central Florida is

helping develop on Osceola County farmland “will change the world and the way we live

over the next decade.” That revolutionary high–tech change will occur at a new state–of–

the–art manufacturing development center for the next generation of smart sensors, said

Holladay, a UCF director of Research and Commercialization.

“These are sensors that will have significantly better functionality and that can sense

things we can’t measure today — or measure multiple things and analyze them to provide

valuable information,” said Holladay, who is also the executive director of operations and

technology programs at the new International Consortium for Advanced Manufacturing

Research, the world’s “first” industry–led smart–sensor consortium.

The enterprise is housed at the Florida Advanced Manufacturing Research Center,

which was announced last year and is being built on property owned by the county and

previously known as Judge Farms near Florida’s Turnpike and U.S. Highway 192.

The project is a partnership of UCF, Osceola County, the Florida High–Tech Corridor

Council, University of Florida, University of South Florida, Florida International Univer-

sity and the state of Florida. The 20–acre site will become the anchor operation for an

eventual 350–acre high–tech campus.

Today, most sensors are more basic, he said, such as simply detecting and correcting an

upside–down image on a cellphone screen. Smart sensors of the future will have more

power and be more resistant to harsh environments, allowing them to redefine appliances,

automobiles, agricultural equipment and other industries. They will not only be capable of

measuring or sensing a multitude of parameters, but will be able to do self–analysis, self–

calibrate or self–identify, and then communicate that information to the necessary source,

such as a doctor. The technology is expected to be so sensitive that it can detect things

beyond human capabilities and provide health–are providers with new tools to fight

cancer, Alzheimer’s disease and other conditions.

Before coming to UCF, Holladay spent more than three decades in the semiconductor

industry, working in both manufacturing and research and development. Now he is

leading the charge with the university partners to create what UCF President John Hitt

said will be an economic “game–hanger” for the entire region.

The center is expected to have 250 high–tech jobs when it opens next year, and the

Metro Orlando Economic Development Commission says the facility could attract up to

80,000 high–wage jobs in the years to come.

Osceola has agreed to invest $87 million for construction and equipment, for a total

contribution of nearly $138 million. UCF is committed to provide $10 million from non–

state and non–tuition sources to help build the center, and another $7 million for faculty

hires. The university will lease the center for $1 a year and operate the 100,000–square–

foot facility.

Another boost to the center could come later this year in the form of a $220 million

federal initiative to build an Integrated Photonics Institute for Manufacturing Innovation.

UCF is leading a team of industry partners and four other universities to create that

institute at the Osceola smart–sensor facility should it win the federal bid. The institute

would provide for testing, workforce development, assembly and other functions for the

photonics industry. The Department of Defense is expected to award $110 million for the

project later this year, to be matched by investment from institutions and industry.

The consortium is one of three selected by the Department of Defense to submit

proposals. The other two groups chosen are the Research Foundation for the State

University of New York and The University of Southern California’s Information Sciences

Institute.

“Dr. Hitt’s goal is to be the leading industry partner, and this is a perfect linkage to

that,” Holladay said. “This will enable a lot of other emerging technologies, and this is

going to help mankind in a lot of areas.”
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anniversary of Jackie Robinson breaking the color barrier,

and as director of the institute I believe that it remains

vital that we focus on the dream he set forth for baseball.

Robinson wanted to see a diverse mixture of people on the

field as coaches and players, as well as those in the front

office running the teams.

On the racial–hiring issue, the greatest areas of concern

for the 2015 season are that there are only two managers

of color (the fewest in more than 22 years), four general

managers of color, and the percentage of African–Ameri-

can players remains near the all–time low in the modern

era. On the gender side, MLB’s grade dropped to 74.4

points from 77.5 in 2014. MLB gender hiring practices are

better than the NFL and colleges and universities, but its

declining grade raises concerns.

The two managers of color represent a 10 percent

decrease from 2014. The number of managers of color has

decreased since the 2009 season, which started with 10

people of color. The two managers of color (6.7 percent of

the league) at the start of the 2015 season were Fredi

Gonzalez of the Atlanta Braves (Latino) and Lloyd

McClendon of the Seattle Mariners (African–American).

At the team level, which has historically been far

behind the League Office, the racial grade for team

professional administrator positions was the only score

that improved slightly, while senior administrators and

professional administrators in the gender category

increased. The team front offices need to continue to make

an effort to create a work force that mirrors America.

In addition to managers, there was a decrease in the

percentage of people of color as coaches and team senior

administrators, while there was an increase in the

percentage of people of color in the team professional

administrator positions in the League Office and in general

manager positions. All changes were small except in the

manager position.

There was an increase in the percentage of women as

team professional administrators and team senior

administrators while there was a decrease for women in

the League Office and team vice presidents.

Although the total percentage of players of color has

steadily risen over the years, there has been a concern in

Major League Baseball about the relatively small and

declining percentage of African–American players. This

concern is shared by leaders in the African–American

community and all groups supporting diversity and

inclusion. The percentage of African–American baseball

players in MLB only increased by .1 percent, from the low

of 8.2 percent recorded in 2014.

However, the 41.2 percent of players who were people of

color also make the playing fields look more like America,

with its large Latino population. Latino players saw a

slight increase from 28.4 percent in 2014, to 29.3 percent of

all baseball players for the 2015 season.

Commissioner Emeritus Bud Selig had set the example

as Commissioner for hiring in the League Office. As Rob

Manfred took over as the new MLB Commissioner last

year, the League Office maintained the good grades

achieved under Selig with an A+ for hiring people of color

and B– for gender hiring practices. However, the percent-

ages for both declined slightly for the fourth consecutive

year.

Overall, the League Office has had a strong positive

impact on the diversity record for Major League Baseball.

MLB continued to have an outstanding record for diversity

initiatives, which included the ninth annual Civil Rights

Game, Jackie Robinson Day, Roberto Clemente Day and

the 2014 MLB Diversity Business Summit, which was held

in New York City. MLB’s efforts are led by Wendy Lewis,

senior vice president for Diversity and Strategic Alliances.

It is imperative that sport teams play the best athletes

they have available to win games. The Institute for

Diversity and Ethics in Sport strives to emphasize the

business value of diversity to sports organizations when

they choose their team on the field and in the office.

It is obviously the choice of the organization regarding

which applicant is the best fit for their ball club, but the

institute wants to illustrate how important it is to have a

diverse organization involving individuals who happen to

be of a different race or gender because it can provide a

different perspective, and possibly a competitive advantage

for a win in the board room as well as on the field.

Does Major League Baseball look Like America? ‘Report Card’ sizes up organizations
By Richard Lapchick
UCF Forum columnist

The 2015 “Major League Baseball Racial and Gender

Report Card” recently released by The Institute for

Diversity and Ethics in Sport shows the league had an A

on the issue of racial hiring practices, a C/C+ for gender

hiring practices, and an overall grade of B.

Are we playing fair when it comes to sports? Does

everyone, regardless of race or gender, have a chance to

play or to operate a team? When releasing these reports,

most focus on the percentages for players and how we

grade the players. The studies, while focusing on equality

across all spectrums of sport, are really about the League

Office and front–office hiring practices.

We at the institute based at the University of Central

Florida support the hiring of the best candidates, including

players, but challenge whether there are open and fair

processes in regards to finding the best candidates.

The 2015 MLB report was released on the 68th

Arbor Day Foundation offers booklet with a $3 donation; available online
The Arbor Day Foundation is offering a handy tree–care booklet designed to help people plant and care for trees.

Anyone can receive “Conservation Trees,” a user–friendly booklet featuring illustrations, colorful photos, and easily

understood descriptions, by making a $3 donation to the Foundation.

“Conservation Trees is an ideal resource for tree planters,” said Matt Harris, the chief executive officer of the Arbor

Day Foundation. “Taking care of existing trees is just as critical as planting new ones, and proper care ensures communi-

ties are able to fully enjoy the diverse benefits of urban forestry.”

The booklet provides details about the right way to plant and prune trees. It also includes tips on using shade trees

and windbreaks to save on energy costs, attract songbirds, and create a living snow fence.

To receive the Conservation Trees booklet, send a $3 check along with your name and address to Conservation Trees,

Arbor Day Foundation, 100 Arbor Ave., Nebraska City, Neb., 68410, or order online at arborday.org/conservationtrees.

Richard E. Lapchick is chair of UCF’s DeVos
Sports Business Management Program and
director of The Institute for Diversity and Ethics
in Sport, which annually publishes racial and
gender report cards on MLB, the NBA, WNBA,
NFL, MLS, college sports, and Associated Press
sports editors. He is the author of 16 books
that primarily focus on racial and gender issues
and ethics in college sport. He can be followed
on Twitter @richardlapchick and on
facebook.com/richard.lapchick. He can be
reached at rlapchick@ucf.edu.
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By Lee H. Hamilton

I have been involved in politics and policy–making for

over 50 years, and as you can imagine I hold strong

feelings about reporters and the media. They’re not what

you might think, however.

Far from considering journalists to be irritating pains in

the neck — though I’ve known a few who qualified — I

believe them to be indispensable to our democracy. Our

system rests on citizens’ ability to make discriminating

judgments about policies and politicians. Without the

news, information, and analysis that the media provides,

this would be impossible.

We depend on journalists and the outlets they work for

to be our surrogates in holding government accountable;

they can serve as a formidable institutional check on the

government’s abuse of power.

So I am uneasy about some of the directions I see

journalism taking these days. I admire the role that the

press has played throughout our history, and fervently

hope that it can right itself to play such a role again.

Let me note at the outset that I can find exceptions to

everything I’m about to say. There are journalists doing

reporting that is clear–eyed, fearless, and grounded in an

honest evaluation of the facts — I’m thinking, for instance,

of some of the work in recent years on the NSA — and this

work has moved the national debate forward.

But far too often, journalism falls short. Reporters often

seem to take what politicians and their handlers say at

face value, writing what they hear without ensuring that

the facts bear it out. They look for winners and losers at

the expense of nuance. They strive to give the appearance

of even–handedness by creating a false balance between

two sides that do not deserve equal weight. They elevate

politics, polls and personality over substance and mea-

sured analysis.

Too often, on Fox or MSNBC or any of a plethora of

broadcast, print and online outlets, they slant the news.

They engage in pack journalism, reminding me of black-

birds on a telephone line — one comes and others follow.

And they delight in spotlighting the screw–up, the

mistake, or the gaffe, which might be entertaining to

readers but sheds no light on the underlying issues that

could make government better if addressed.

I also worry about the increasingly sophisticated efforts

by the government and powerful interests to tell us only

what they want us to know. Reporters want to be part of

the media elite, and the White House in particular —

under presidents of both parties — has become quite

skillful at manipulating them. Reporters have to keep

policy–makers at arms length, and not be intimidated by

them.

I believe that much contemporary journalism has come

untethered from a set of traditional values that served the

country well over many years:

l Journalism needs to be in the service of justice, asking

questions, telling stories, and inspiring those in power and

those who vote for them to do the right thing.

l It should be a check on power, ferreting out the stories

that those who hold public office don’t want revealed, and

reporting the truths that we, as Americans, have the right

to hear.

l It must hold tight to accuracy, intellectual honesty,

rigorous reporting, and fairness — values that ought never

to go out of style.

l And journalists have a profound responsibility to

serve as lie detectors. A couple of years ago, the notable

investigative reporter Seymour Hersh gave a speech in

London in which he said of the U.S. government in

particular, “The Republic’s in trouble. We lie about

everything. Lying has become the staple.” You don’t have

to go to that extreme to agree that journalists have to be

curious and skeptical, and not buy into the conventional

wisdom of the establishment.

A robust, inquisitive congressional oversight process

should be capable of revealing what is too often hidden, but

it’s not. We need journalists to do it.

In the end, my concern is that skeptical reporting and

deeply informed investigative journalism are fading. We

need more of them, not less. I want to see journalists

digging deep into the activities of government, politics,

business, finance, education, welfare, culture, and sports.

Our Republic depends on it.

For the media, traditional values still matter, says a longtime former member of U.S. House of Representatives

Lee Hamilton is director of the Center on Con-
gress at Indiana University; Distinguished Scholar,
IU School of Global and International Studies;
and Professor of Practice, IU School of Public and
Environmental Affairs. He was a member of the
U.S. House of Representatives for 34 years.

Melbourne Main Street seeking artists for mural contest for the downtown area
Melbourne Main Street is looking for talented artists with a great sense of design and a love for downtown Melbourne

to help transform the area into a “wonderful art mecca.” Over the next few months, Melbourne Main Street will be

accepting design submissions for a mural contest to drastically transform the downtown area. Artists can submit as a

team or individually up to three designs for consideration. “We are hoping to not only get muralist submissions, but also a

school or art class to submit as well. As long as they can paint their design, they can submit,” said Lacey Zimmerman,

promotion’s coordinator. The contest will be open for submissions until June 30, at which time Main Street will choose

five to 12 murals to be placed around downtown Melbourne. Murals will need to go through city approval and artists are

set to begin painting as early as mid–August. “Melbourne Main Street is thrilled to have a mural project in our historic

downtown area. This project will showcase local artists and highlight the creativity that resides in Brevard,” says Jarin

Eisenberg, the executive director of Melbourne Main Street. Melbourne Main Street is also currently seeking additional

sponsors from the surrounding area to donate art supplies and funding to help with this revitalization project. To help out

behind the scenes, send an e–mail message to MelbourneFridayFest@gmail.com. For full contest details, visit

www.DowntownMelbourne.com.
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Brevard Machinist

Apprenticeship Program

Offering Certification

Manufacturing companies are

invited to enter their machinists in

a 4-year, State-Certified Machinist

Apprenticeship Program. The

program provides clasroom/lab

work taught by working profes-

sional machinists in conjunction

with on-the-job training by the

company. The State Certificate is

recognized as a Journeyman

License. Very low cost for compa-

nies. No tuition for students.

Enroll today

as a student or a participating

machining company

Call 321-254-8278 for details
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UF professor Madan Oli is one of four to
win prestigious advising, mentoring award

By Rachel LaVigna

GAINESVILLE –– Madan Oli, a professor in the

University of Florida’s Department of Wildlife Ecology and

Conservation, has won the 2015 UF Doctoral Dissertation

Advisor/Mentoring Award.

He is one of four doctoral advisors university–wide who

received the award, which is given to faculty advisors who

have an excellent track record of training outstanding

doctoral students.

“This award means a lot to me because it is the highest

recognition for an advisor at the University of Florida, and

that gives me the confidence that what I’m doing is

meaningful,” said Oli, a faculty member in the UF

Institute of Food and Agricultural Sciences. “I feel good

because I spend a lot of time working with students, and

it’s very rewarding that that is being recognized.”

The award is given every year to about five advisors,

who are selected on a competitive basis to promote doctoral

studies and to recognize strong doctoral advising pro-

grams. UF’s graduate school evaluates faculty based on

how well the doctoral students have performed in terms of

their publications, job placements and impact on science

and society. Nominations for the award come from current

graduate students, graduate alumni, faculty members,

graduate coordinators, department chairs, school directors,

college deans and higher–level administrators. Each

winner receives a $3,000 cash award, plus $1,000 to

support their graduate students.

“I think that it’s always rewarding to work with smart,

hard–working students that not only learn from you, but

teach you new things, as well,” said Oli, who received the

award March 24. “I have students who graduated 10 years

ago who I still keep in touch with; it’s a lifelong profes-

sional relationship that you develop working with them.”

Oli teaches graduate and undergraduate courses,

conducts research and advises masters, doctoral and post–

doctoral students in wildlife ecology and conservation. He

recruits and trains doctoral students to conduct high–

quality research, get their research results published in

high–quality journals, and, ultimately, that they get jobs

when they graduate.

One of Oli’s former doctoral students speaks highly of

him as a mentor.

“Over the last 20 years, I have interacted with a great

variety of professors and their mentoring styles in world–

renowned institutes including the University of Florida,

Imperial College London, the University of Cambridge and

the University of Zurich, which forms a strong basis for my

evaluation of Madan as a graduate teacher and advisor,”

said Arpat Ozgul, Oli’s previous doctoral student, who now

works as an assistant professor of population ecology in the

Institute of Evolutionary Biology and Environmental

Studies at the University of Zurich. “I have rarely met

anyone who invests as much time and effort to advising

and mentoring graduate students as Madan does.”

Oli has been working at UF since 2000. His research

focuses on population ecology, theory and application of

matrix population models and conservation and manage-

ment of wildlife populations.
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W Malabar Rd. SW
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• Personalized care focuses on individual needs 
• Resident location technology enhances safety
• Licensed nursing care available 24/7

At InspiredLivingSMat Palm Bay, our residents are an 
inspiration to us. They fuel our passion and give us 
purpose to be more than a place where your loved 
one lives. They inspire us to be the home where he 
or she loves to live.

Our courtyard features a gazebo and walking 
paths, providing an outdoor retreat.

P e r s o n a l i z e d  M e m o r y  C a r e

Visit us on Facebook

James Brassard, community relations 
director, with resident Marie
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Graduate Degrees: 
Business Administration 

Counseling 
Cybersecurity 

Human Resources Development 
Human Resources Management 

Information Technology Management 
Management & Leadership 

Procurement & Acquisitions Management 
Public Administration 

Information Session  
 

May 13, 2015  
Merritt Island campus 

Walk in anytime between 10am-6pm 
 

RSVP today at spacecoast@webster.edu 

Graduate Classes 
Begin 

June 1, 2015 

Campus Locations 
 

Merritt Island Campus 
150 N. Sykes Creek Pkwy. ♦ 321-449-4500 

 

Melbourne Campus 
1775 W. Hibiscus Blvd. ♦ 321-956-6700 

 

Patrick AFB Campus 
Please Call 321-868-5194 
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Hundreds take part in ‘March for
Babies’ event at stadium; program
raises more than $245,000

“March for Babies,” the premier fund–raising event of

the March of Dimes, reached a high note this year when

more than 800 residents joined together at Space Coast

Stadium in Viera, including families and corporate teams,

and raised more than $245,000 for the organization.

“March for Babies allows us to raise money needed to

conduct research and support medical breakthroughs

that help all babies,” said 2015 March for Babies Chair-

man Jack Malizzi, of Wuesthoff Health System in

Rockledge.

“I’m proud to be part of a community where people

come together for such a great cause. Helping our babies

should continue to be a top priority, and we want to raise

awareness of the serious problems that still affect

hundreds of babies born each week in Florida.”

“This is a special day for everyone gathered here. Most

of us participate in March for Babies because we have a

personal connection to this cause and we want to share its

impact with all our community,” said Aran Hissam,

whose family served as the 2015 Ambassador Family.

Funds raised by March for Babies in Florida help

support prenatal wellness programs, research grants,

neonatal intensive care unit family support programs,

and advocacy efforts for stronger, healthier babies. If you

would like to make a contribution to support March for

Babies, visit www.marchforbabies.org/event/brevard or

call 775–0205 for additional information.

March for Babies is presented by the “Top Corporate

Partner,” Publix Super Markets Inc.

Other local sponsors include Health First, Melbourne

Terrace Rehabilitation Center, Nemours Children’s

Health System, G4S Security, Makoto’s, Parrish Medical

Center, and Vencore.

The Media Partners are Lite Rock 99.3, “Florida

Today” Communications “Brevard Business News” and

“Viera Voice.” March for Babies is sponsored nationally by

Kmart, Famous Footwear, Macy’s, Cigna, United, and

Mission Pharmacal.

Dale Sorensen marks first year in Brevard
Dale Sorensen Real Estate’s first full year at its new

Indialantic location was a big success. The office listed or

sold some of Brevard’s most iconic estates, including the

Pumpkin Center in Cocoa Beach, Dragon Point on

Merritt Island, the Hermansen Estate on Merritt Island,

and the Dean Estate on the Intracostal Waterway.

And in just one year, the office has recruited 38 of

Brevard’s top–producing real–estate agents. The com-

pany is currently expanding its 5,000–square–foot office

in anticipation of future growth. Dale Sorensen Real

Estate has a total of five offices. The Brevard County

location is the only office outside of Indian River County

for the 37–year–old family owned business.

The firm has a total sales team of more than 125

agents and recently posted more than $522 million in

sales in 2014. The Indialantic office is housed in the

former Danish Interiors Building at 436 5th Ave.

Melbourne • Suntree 

UCI would like to thank the local 
physicians, patients and our 
dedicated staff for their incredible 
support over the past 20 years.
 
We look forward to providing 
high-quality, affordable imaging 
services in this great and growing 
community for years to come! 

S
Two office locations:

Our Thanks To You!

321.726.3800 • universitycenterimaging.com

FAST. 
SIMPLE. 
SMART.

Macs are fast. Macs are simple. And now the smart choice is to integrate a 
Mac into your home or office with our special financing! 

6, 12, and 18 Months options now available*

VISUAL DYNAMICS, INC. 2251 Town Center Avenue Suite 105 Viera, FL 32940 (321) 433-0607      
694 Eau Gallie Blvd, Indian Harbour Beach, FL 32937 (321) 773-7788    

Apple, the Apple logo, FaceTime, iPad, and iSight are trademarks of Apple Inc., registered in the U.S. and other countries. App Store is a service mark of Apple Inc. 
* Financing provided by Synchrony Bank. 6 months offer applies to purchases up to $999; 12 months offer applies to purchases of $1,000 - 1,499; 18 months offer applies to purchases over $1,500
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Please see SCORE, page 15

Space Coast SCORE works closely with existing small busineses, start–ups
in region, businesspeople bring wide experience; now recruiting volunteers
By Ken Datzman

SCORE volunteers, including a local contingent, have

helped millions of existing small businesses and start–

up ventures become stronger through the nonprofit

organization’s structured one–on–one confidential

mentoring program, as well as through its timely

seminars and workshops conducted in communities.

These chapters, in general, are a rich resource for

businesspeople. They are staffed with, and tap into the

knowledge of, proven business leaders. And the advice is

provided free of charge to clients, with no strings

attached and no products to push.

SCORE, which marked its 50th anniversary last

year, is one of the oldest organizations of its kind in

America and is funded by the U.S. Department of

Commerce’s Small Business Administration. There are

more than 400 chapters nationwide, including Space

Coast SCORE.

SCORE counselors provide professional guidance and

information — accessible to all — to maximize the

success of America’s existing and emerging small

businesses, across many different sectors, from technol-

ogy to retail to manufacturing, marketing, and finance.

“Locally, we provide various forms of assistance to

400 to 500 clients a year,” said Jack Fenster, a former

small–business owner and corporate executive who is

the chapter chairman for Space Coast SCORE on Sarno

Road in Melbourne. “That number not only includes

existing small businesses but also those people we talk

to who are thinking about going into business.”

Fenster has been involved with the local SCORE

chapter for 10 years and is also its webmaster, a position

he’s held for the last five years.

His resume includes having worked for Harris Corp.,

Scientific Atlanta, and JDS Uniphase. He also ran his

own custom software company. Fenster has bachelor’s

and master’s degrees in electrical engineering from the

University of Florida. After retiring in 2001, he said he

wanted to stay active in the world of business and

teamed up with SCORE as a volunteer.

“I went to the national SCORE website and put in my

name as someone who was interested in volunteering

with the organization. A week or so later, I got a call

from the local chapter chairman at that time, George

Seyfert, who is one of our longtime members and who is

still active. That’s how I became involved. I have greatly

enjoyed my years with Space Coast SCORE.”

SCORE has operated in Brevard for more than 20

years, and serves a customer base that is vital to the

economic development of communities in the county.

Small businesses are responsible for creating 64 percent

of net new private–sector jobs, according to the SBA.

SCORE counselors like Fenster are unpaid volun-

teers. Many of them have been with the organization for

years. They know business. They know the community.

And they are dedicated to both.

Carol Wheatley, Space Coast SCORE’s vice chair-

woman, has been a volunteer since the local chapter was

formed, in 1993. Naren Shah, the chapter’s treasurer,

has been an active counselor for SCORE advising the

small–business community since 1996.

SCORE mentors have wide–ranging business

experience with corporations, as businessowners and

operators, and as entrepreneurs. What the volunteers all

have in common is a passion for business and the desire

to pass on some of their experience and knowledge they

have gained to help others grow in business, which in

turn uplifts communities through potential job creation.

“As an organization, we provide a lot of expertise and

experience in business management, operations

development, personnel management, marketing, shop–

floor management — whatever expertise an organization

needs to grow, we have someone at SCORE who can

provide a good, solid background in that area,” said

businesswoman Wheatley.

She added, “If we do not have a particular expert in a

certain area of business on our local team, we can tap the

resources of the many other SCORE chapters.”

Wheatley runs her own business. She is an organiza-

tional development and grant–management specialist.

Wheatley has served as the Space Coast SCORE chapter

chairwoman multiple times over the last two decades. “I

joined SCORE because it presented an excellent

opportunity to reach out to the community and provide

some services that are needed by businesspeople.”

Wheatley said she recently took some time off from

her work at SCORE to catch up in other areas. “Nareh

(Shah) called me a couple of weeks ago and asked if I

Space Coast SCORE in Melbourne is launching a recruitment drive to bring aboard more counselors as economic–development activity
in the region picks up. The team is looking to almost double its current staff, to some 25 business mentors. The SCORE office is at 1600
Sarno Road. From left, the team includes: Fred Justin, Jack Fenster, Dennis Peoples, Dick Kessel, Naren Shah, and George Seyfert.

BBN photo — Adrienne B. Roth
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Please see Keiser University in Melbourne, page 17

Keiser University in Melbourne gears up for rollout of new bachelor’s degrees,
including program in Dietetics and Nutrition; new 30,000–square–foot facility
By Ken Datzman

Keiser University, which serves more than 20,000

students at campuses around the state, plans to increase

its portfolio of bachelor’s degree programs and is targeting

a number of fields where job growth is accelerating across

the nation.

Karen Runk, the dean of academic affairs at Keiser

University in Melbourne, says the expansion of the

school’s four–year degree offerings “is a key focus right

now. We’ve always had a rock–solid foundation in the

career–oriented associate–degree programs. Now, we’re

taking that next step toward growing our bachelor’s

degree population at this physical campus.”

Roughly 1,100 students are enrolled at Keiser Univer-

sity on South Babcock Street in Melbourne. The enroll-

ment includes some 800 students who attend classes at

the campus, while the other 300 students study online.

The Melbourne campus offers 45 different degree

programs at various levels, in the classroom and online.

In order to be able to expand its programs in

Melbourne, Keiser University is building a new 30,000–

square foot structure next to its main facility. The new

facility, currently being called the science building, is

expected to be completed in September, said Kimberly

Dale, regional director of media and public relations for

Keiser University.

The building will contain about 25 classrooms, an

auditorium designed to accommodate up to 90 people,

science laboratories, and computer laboratories. In

addition, it will feature gymnasium space for the planned

Sports Medicine and Fitness Technology program, a

bachelor’s offering, and Physical Therapy Assistant

program, a two–year degree.

Keiser University plans to introduce the new programs

at the Melbourne campus in phases. A bachelor’s degree

in Dietetics and Nutrition will be available in the months

ahead. “We’re in the final planning stages of that pro-

gram,” said Runk. “We’re hoping to have our first cohort

enter the core classes by January. We are in the process of

working with ACEND, the accrediting body.”

The Accreditation Council for Education in Nutrition

and Dietetics is the accrediting agency for education

programs preparing students for careers as registered

dietitian nutritionists, or registered dietetic technicians.

The ACEND team makes site visits to the colleges to

ensure that the institution has the proper laboratories

and training facilities, said Runk.

Employment of dietitians and nutritionists is projected

to grow 21 percent now through 2022, faster than the

average for all occupations, according to the U.S. Bureau

of Labor Statistics.

The role of food in preventing and treating illnesses,

such as diabetes, is now well known. More dietitians and

nutritionists will be needed to provide care for patients

with various medical conditions and to advise people who

want to improve their overall health.

Currently, half of all Americans age 65 or older have

prediabetes and are at risk for developing type 2 diabetes,

according to the American Diabetes Association. In

addition, an estimated 10.9 million Americans over age 65

have been diagnosed with diabetes, a figure that will

continue to increase “if we do not act to prevent diabetes

in this population,” says the ADA.

The ADA say diabetes is not only a physical burden,

but also a financial burden to this country. The annual

cost of diagnosed and undiagnosed diabetes, gestational

diabetes, and prediabetes skyrocketed to $322 billion in

2012, a 48 percent increase in just five years. One out of

three Medicare dollars is now being spent on someone

with diabetes.

Runk, whose education is in nursing, says the “fitness

and wellness component is a big area of growth in this

particular community.” She cited the growth of such

facilities as LA Fitness, which now has locations in Palm

Bay, Melbourne, and Viera, and the success of the

longstanding Pro–Health & Fitness system in the county,

part of Health First Inc.

“And there are a number of rehabilitation centers in

the region. We have an aging population in Brevard

County and more of these people are looking to maintain

their health. They are focusing on cardiac health, and

physical health and wellness to help stave off the effects of

arthritis and other debilitating diseases.”

As the baby–boom generation grows older and looks for

ways to stay healthy, there will be more demand for

dietetic services. An aging population will also increase

the need for dietitians and nutritionists in nursing and

residential–care facilities and in home health–care

settings.

Another four–year degree program set for Keiser

University in Melbourne is Sports Medicine and Fitness

Technology, which “is recognized by the American Medical

Karen Runk is dean of academic affairs at Keiser University in Melbourne, which is constructing a 30,000–square–foot facility next to its main
complex on South Babcock Street. The building will house a number of new bachelor’s degree programs that are planned, including Dietetics
and Nutrition, and Sports Medicine and Fitness Technology. The new facility is expected to be completed in September.

BBN photo — Adrienne B. Roth
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change to:

Memorial Day Open House
May 25th 9:30 a.m.

Introducing

Florida Prep

Our mission is to prepare your child for success!

• Individual Attention, AP, Honors & Dual-Enrollment

• Athletics, Coding/Programming, Fine Arts, Flight School & More!

• Tutoring & After School Teacher Help

• Small Classes

• 100% College Acceptance

• Now Enrolling Grades 6 - 12

We Teach 21st Century
Skills & Values
• Character

• Creativity & 

   Entrepreneurial Spirit

• Real-World Problem-Solving

• Public Speaking

• Teaming

• Leadership

Ask Us About Our Summer School Programs
Open House: Saturday, May 2nd at 9:30 a.m.

A New School with an Established History of Excellence!
Florida Air Academy...since 1961

Florida Preparatory Academy

1950 S. Academy Dr.,

Melbourne, FL 32901

 Open House: Memorial Day, May 25th at 9:30 a.m.
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Gulf oil–spill specialist more than getting her feet wet as she
works with colleagues to create a new education program

help predict the movement of the oil.”

The Gulf of Mexico Research Initiative

awarded Florida Sea Grant $308,206 to

pay for the oil–spill research program. The

award is part of a $1.52 million project

shared with the other Sea Grant programs

involved.

“Florida and the Gulf states will benefit

from this team because the oil–spill

science will be effectively communicated to

the stakeholders that need to make

decisions if this were to happen again,”

Wilson said.

Apart from her research, Wilson also

has experience in outreach and education.

The former college soccer star, who was

inducted into the Eckerd College Athletics

Hall of Fame in 2013, has been a soccer

coach as well as a science mentor. She has

led high school students on field trips and

taught them about geological processes.

Wilson earned her master’s and

doctorate at the University of South

Florida. Throughout her graduate career

at the University of South Florida, she

was also a teaching assistant of oceanogra-

phy and geology courses.

“Mentoring young girls in science was

very rewarding, and I learned a lot about

how to translate cutting–edge science for

education audiences,” she said. “I believe

that my strong work ethic, organizational

skills, leadership experience and team–

oriented nature are equally valuable in

my professional life and will prove to be an

asset for this position.”

By Brad Buck

GAINESVILLE — As Florida Sea

Grant’s new Gulf oil–spill research

Extension specialist, Monica Wilson

translates oil–spill science to Gulf Coast

residents and stakeholders.

Her audiences include commercial,

recreational and for–hire fishermen,

natural resource managers, elected

officials, emergency responders and

managers, tourism specialists, port and

harbor employees and more.

Wilson works with three other

specialists, one from each of the Sea Grant

programs in the Gulf — Mississippi–

Alabama, Louisiana and Texas — to

create a new science–education program

that disseminates key oil spill research

results to industry and community

audiences. They hope to disseminate

bulletins soon about dispersants as well as

fisheries.

As Wilson works with Sea Grant

programs in nearby Gulf states, she and

other specialists bring different expertise

to foster a more comprehensive under-

standing of oil spill science.

Wilson is interested in how oil moves

throughout water.

“Tracking oil can be vital to minimizing

the overall effects and damage to the

surrounding environment and communi-

ties,” Wilson said. “Studying both surface

and subsurface circulation patterns would

Gail Gowdy of the DAR John Barry Chapter wins national award
The Commodore John Barry Chapter

of the Daughters of the American Revolu-

tion recently announced that member Gail

Gowdy has been awarded a national DAR

prize for her entry in the American

Heritage Competition.

The 2014–2015 theme was “Celebrate

America! Exploring our American

Heritage.” The American Heritage

Committee was established to preserve

our rich American heritage in the fields of

art and sculpture, crafts, drama and

literature, fiber arts, and music.

Members are invited to participate in

the various contests conducted by this

committee. Gowdy’s winning entry was in

“Crafts, Basketry and Caning.” She will be

honored in Washington D.C., at the

National Continental Congress in June.

Other Chapter entries included Crafts–

Scrapbooking by junior member Renee

Torpy, and Fiber Arts–Quilting by Sondra

Mennis. “The DAR chapter is proud of all

of its talented ladies. You can’t win if you

are not in the ballgame,” said Regent Deb

Plaag of the local DAR chapter. She

“encourages all members to submit entries

to this competition.”

The National Society Daughters of the

American Revolution was founded in 1890

to promote patriotism, preserve American

history, and support better education for

our nation’s children. Its members are

descended from the patriots who won

American independence during the

Revolutionary War. With more than

165,000 members in some 3,000 chapters,

DAR is one of the world’s largest and most

active service organizations. The DAR is

celebrating its 125th Anniversary year. To

learn more about the work of this organi-

zation, visit www.DAR.org.

Kiwi
pick up BBN
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A very sincere Thank You! to all our
volunteers

30 Tradewinds Drive • Indian Harbour Beach, Florida 32937
(321) 773-2116 • www.kiwitennisclub.com

The 10th Annual Revolution Technologies 
Women’s Pro Tennis Classic at Kiwi 
Tennis Club is a Har-Tru USTA Pro Circuit 
Wild Card Challenge, the last in a three-
tournament series wherein the American 
who wins the highest number of WTA 
points will earn a Main Draw Wild Card 
into the 2015 French Open… 

Sponsorships and VIP Packages Available
Extensive Media & On-Site Brand Campaign

Call Ms. Kelly Camirand for details

321.544.8076

COCOA

Th ank You!Th ank You!
A Very Warm And Sincere Th ank You A Very Warm And Sincere Th ank You 
To All Th e Many Volunteers, Sponsors, To All Th e Many Volunteers, Sponsors, 

Guest And Our Entire Community Guest And Our Entire Community 
For Joining In To Make For Joining In To Make 

Revolution Technologies, Pro Tennis Revolution Technologies, Pro Tennis 
Classic A Truly Successful Event.Classic A Truly Successful Event.
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The Henegar Center for the Arts in downtown

Melbourne has announced the community theater world

premiere of “Cry–Baby the Musical!”

Cry–Baby was originally a John Waters’ film, and

launched Johnny Depp’s film career in 1990. The film has

become a cult classic and was adapted into a Broadway

musical, which was nominated for four Tony Awards. The

lyrics are by David Javerbaum, the Emmy Award–winning

writer of television’s “The Daily Show,” with music by

Adam Schlesinger, from the pop group Fountains of

Wayne. The book is by Mark O’Donnell and Thomas

Meehan. O’Donnell and Meehan also adapted Waters’ film

“Hairspray” for the musical stage.

Cry–Baby is a musical comedy that focuses on Balti-

more teenager Allison Vernon–Williams, who is drawn

across the tracks from her 1954 finishing–school back-

ground into a relationship with the orphaned Wade

“Cry–Baby” Walker, the leader of a pack of rebel outcasts.

The musical premiered on Nov. 18, 2007, at the La

Jolla Playhouse in San Diego, Calif., and ran through Dec.

16. Previews began on Broadway at the Marquis Theatre

on March 15, 2008, with an official opening on April 24,

2008. The show played 45 previews and 68 performances.

The show was remounted by New Line Theatre in St.

Louis in March 2012. It had a smaller band, and cast. The

musical was “re–orchestrated and revised” by the original

composers and writers for the New Line production. It

remains the only production to be done of Cry–Baby the

Musical since its life on Broadway.

The Henegar Center will be the first community

theater granted permission to produce Cry–Baby the

Musical. Plans are in place to produce a blog and video

series documenting the process of redeveloping the show

for community theaters, and capturing this historic event

for Brevard County.

Tickets are on sale now for Cry–Baby the Musical! The

show runs from May 15–31 in the mainstage theater, and

is directed by Hank Rion, with vocal direction by Kaimi

Lucker and choreography by Amanda Manis. Tickets are

$26 for adults, $23 for seniors, and $16 for students, plus a

small handling fee. Group rates are available for 15 or

more people.

Reserved tickets may be purchased in person at the

Henegar Center from 1 to 5 p.m. Monday through Friday,

by calling 723–8698 or visiting www.Henegar.org.

Henegar Center for the Arts in Melbourne set to present community theater world premiere of ‘Cry–Baby’

‘Romance Reader’s Circle’ to meet at Barnes & Noble
Barnes & Noble at 1955 W. New Haven Ave. in West Melbourne will host the “Romance Reader’s Circle” at 7 p.m. on

Tuesday, May 26. The group meets on the fourth Tuesday of every month and is led by Harlequin American romance

author Leigh Duncan. Each month the group discusses the “newest and hottest romance titles with plenty of giveaways.”

Good Question
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1380 N Courtenay Parkway  �  Merritt Island

www.fidelitybankofflorida.com

Member
FDIC

Friday May 22, 2015
11:00 A.M. - 3:00 P.M.

• Military Memorabilia Displays   • Hot Dogs, Chips and Refreshments

Join us in remembering those who served
and honoring those who serve.

Fidelity Bank of Florida is offering 100% home financing for our veterans,
V.A. Loans and Military Checking Accounts.

You're Invited to Our Annual Memorial Day Cookout

321-452-0011

NMLS 1006934

  Creating Financial Solutions     Prosperity for our Clients

As one of the largest independently and locally owned CPA 
and business consulting firms in Central Florida, we have been 
creating and providing solutions for our clients for over 50 
years. We can help you with all aspects of your business from 
family-owned businesses and publicly held companies to not 
for profit and governmental entities. We are committed to you 
and your success by building relationships one client at a time.

8035 Spyglass Hill Road, Melbourne FL 32940
255 S. Orange Avenue, Orlando, FL 32801

321-757-2020
www.bermanhopkins.com
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SCORE
Continued from page 10

would have time available to volunteer again with

SCORE. I couldn’t resist.”

Shah has been working the phones and contacting

businesspeople as Space Coast SCORE is ramping up its

recruitment efforts in the region, in anticipation of

meeting new demand in the county. The local SCORE

chapter plans to be in a recruiting mode for counselors

for the next two to three months.

“With the economic–development activity that is

going on in Brevard, we definitely need to staff up to

about 25 counselors and we’re only about half that

number right now,” said Shah, adding, “I have been

involved with SCORE for more than two decades. I think

it’s a wonderful opportunity to give back to the commu-

nity.” The SCORE training phase lasts about one month.

There is a diverse range of areas in which volunteers

contribute, from leading workshops and seminars to

helping people understand the ins and outs of a fran-

chise agreement. “We are looking for a franchise expert

as part of our recruiting process,” said Fenster. “We used

to have a franchise expert on our team but he relocated.”

To inquire about SCORE volunteer opportunities,

visit www.SpaceCoastScore.org, or call the Melbourne

office at 254–2288. “We are looking for people who can

make a commitment to the organization and stick with

their commitment for volunteer hours,” said Fenster,

who recently set up a page on Linkedin for nonprofits,

such as SCORE. “Type in ‘Space Coast SCORE’ and our

page will come up.”

Several years ago, the organization transitioned from

the name Service Corps of Retired Executives to just

SCORE to better reflect the fact that it not only recruits

retired executives but also businesspeople who are

currently engaged in running a company or working for

a business.

“Some of our SCORE members, including Carol

Wheatley, have an ongoing business and they are able to

contribute meaningful hours as volunteers. So we

certainly welcome people like that to our organization,”

said Fenster.

“When I started my own business, after retiring from

the corporate world, I continued volunteering with Space

Coast SCORE,” added Shah.

At SCORE, Shah advises potential small–business

owners in the areas of finance, taxes, bank loans,

business plans, organizational best practices, product

pricing, and general management. He also advises

people on the purchase and sale of businesses, and how

to value businesses.

Shah, who has a master’s degree in electrical

engineering from Stanford University, worked for Harris

Corp. for 33 years. His final position at the global

company was as a vice president of operations for a

division offering software technologies to the printing

industry. He obtained a patent in display technology

while working at Harris Corp.

After retiring, Shah owned and operated a software–

consulting business that he grew to roughly 35 employ-

ees over a six–year period, from 1998 to 2004.

“I bring a lot of experience from business to SCORE,

like all of the volunteers we have on the team,” said

Shah, who after earning his degree worked with the

Stanford faculty for two years doing research in ad-

vanced communications applications.

In addition to SCORE, Shah is active in other

volunteer activities including Indiafest, an annual event

in Brevard designed to promote culture, trade, and arts

from India. He is also an executive director with the

Doctors’ Goodwill Foundation in the region, a nonprofit

entity that focuses on philanthropy and continuing

education in the health–care arena.

The SCORE office at 1600 Sarno Road is the only

SCORE site in Brevard. “Sometimes we provide

counseling at the four Chambers of Commerce in the

county,” said Fenster, “in an effort to reach more people

in a convenient way.”

The Greater Palm Bay Chamber, the Melbourne

Regional Chamber of East Central Florida, the Cocoa

Beach Regional Chamber, and the Greater Titusville

Chamber are Space Coast SCORE’s extended locations.

In addition to Wheatley and Shah, the local SCORE

staff includes Robert Yonker, recording secretary;

Kathryn Merry, corresponding secretary; Fred Justin,

case assignment officer; and Bruce Heeb and Fenster,

information technology.

“We have an outstanding group of people who are

truly dedicated to the SCORE mission,” said Fenster.

Catholic Schools
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Melbourne
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The Maxwell C. King Center for the Performing Arts of

Eastern Florida State College and The Historic Cocoa

Village Playhouse will be presenting the fourth annual

“Summer Musical Theatre Project” a four–week program

from June 22 through July 19.

The project, “Swing! The Broadway Musical,” is set for

the King Center in Melbourne. This project is an opportu-

nity for incoming high–school students and young adults

up to age 22 to perform in a hit Broadway musical on the

King Center stage. All levels of ability are encouraged to

audition, whether beginning or advanced. Student

musicians are also invited to audition and will be featured

on stage as part of the orchestra.

Performance dates are July 17–18 at 7:30 p.m. and July

19 at 2 p.m. Tickets for “Swing!n are  on sale now.

Through special arrangements with R&H Theatrical

and under the direction of Staci Hawkins–Smith, executive

director of the Cocoa Village Playhouse, this production

will focus on skills such as auditioning, acting, singing,

King Center and Cocoa Village Playhouse team to present fourth annual ‘Summer Musical Theatre Project’
dancing, orchestra and more.

The project also includes chat–backs with industry

guests, including a question–and–answer session with the

Top 5 American Idols, and educational studies on musical

theater. Each attendee will also receive a ticket to see

“America Idol” concert at the King Center on July 9.

Classes and rehearsals for “Swing!” will be held from

12:30 to 4:30 p.m., Monday through Friday, from June 22

to July 19. The project culminates with three performances

of Swing! — July 17, 18 and 19 — on the King Center

stage.

All auditions and training will be held at 12:30 p.m. on

Monday, June 22, at the King Center. “Anyone arriving

after this time or without prior registration is not guaran-

teed an audition. It is the responsibility of the participant

to be at all rehearsals, classes and performances.”

The Early Bird registration fee is $25 before June 12,

and $35 after June 12. The non–refundable registration fee

will be applied to tuition costs.

For complete tuition details and to access registration

forms, go to www.KingCenter.com. For more information

about this program, call 433–5718.

‘iPhone Photography’ class at Cocoa Beach Library
The Cocoa Beach Public Library will present a class on “iPhone Photography” at 6 p.m. on Tuesday, May 19, in the

Jane von Thron Room. Want to do better at capturing memories as they happen? Ruth Bleakley will show attendees the

photography basics with their iPhone, like how to set up “nice–looking shots, compensate for bad lighting, and do some

basic editing.” All versions of the iPhone are welcome, though the latest software update (iOS8) has the most photo-

graphic capability. The class fee is $5. For more information about this program, call 868–1104.

Cocoa Village Playhouse
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Association as an allied–health career,” said Runk.

That program will prepare students to conduct

advanced health and fitness assessments, monitor

individuals with exercise prescriptions, and make lifestyle

modifications for clients. Students will learn about

health–risk factors, exercise leadership, prevention and

treatment of injuries, the biomechanics of movement, and

physiological adaptations to exercise.

Of these planned programs, Physical Therapy Assis-

tant seems to meet the greatest demand for graduates in

the marketplace. The U.S. Bureau of Labor Statistics says

employment in this sector is expected to grow 41 percent

now through 2022.

Demand for physical therapy services will be driven in

response to the health needs of an aging population,

particularly the large baby–boom generation. Older

people are particularly vulnerable to a number of chronic

and debilitating conditions that require therapeutic

services. These patients often need additional help in their

treatment, making the roles of physical therapy assistants

vital.

Keiser University’s newest undergraduate degree

program in Melbourne is Imaging Sciences. Runk says it

is a “completion degree” for graduates of associate of

science programs in a number of areas, including Radiol-

ogy Technology, Nuclear Medicine Technology, and

Radiation Therapy.

“When they come in with their associate degree, the

students take the upper–level core courses. It takes them

a step further into their career and prepares them for

additional certifications in their field,” Runk said.

The bachelor’s degree in Imaging Sciences is designed

to expand the student’s technological, administrative, and

clinical knowledge, as well as provide the educational

foundation for advanced certifications and career advance-

ment.

Students choose from concentrations in either imaging

management or an advanced modality concentration. The

concentrations include radiology, nuclear medicine,

diagnostic vascular sonography, or clinical imaging,

depending upon the student’s area of interest and career

pathway.

On the master’s level, Keiser University in Melbourne

has just launched its new Family Nurse Practitioner

degree program. “Family nurse practitioners play a huge

role in promoting health and wellness,” she said. “We just

recently rolled out this program here.”

The curriculum focuses on health promotion, injury

and illness prevention, and the management of acute and

chronic illnesses. The program is aligned with the

American Association of Colleges of Nursing guidelines.

A recent “CNNMoney/PayScale.com” ranking of 100

careers had nurse practitioner in its top 10, singling it out

in the areas of “big growth, good pay, and satisfying work.”

It has fared well in other such surveys, too.

“We’re excited about all of these new programs. They

target job prospects in growth markets,” said Runk.

Attorney, Reservist Rolando Rodriguez earns prestigious Rear Adm. Howell Award
Area attorney Rolando Rodriguez was presented with the Rear Adm. Hugh H. Howell Jr. Award of Excellence at the

annual Military Law Training Symposium April 24 for “superior performance of duties from March 2014 to April 2015

while supporting Naval Mobile Construction Battalion Fourteen. Rodriguez is a Naval Reservist currently serving with

the Regional Legal Services Office Southeast.

Navy Reserve Force Master Chief C.J. Mitchell and Command Master Chief Julie Tessmer, on behalf of Deputy

Judge Advocate General Donovan, made the presentation.

Howell was the first director of the Naval Reserve Law Program. This is highest award available to reserve judge

advocates, legalmen, and units demonstrating outstanding support of the Navy and Naval Reserve at a “significant level

of responsibility.”

Rodriguez is an attorney with the Law Offices of Cantwell & Goldman, P.A. He practices primarily in the area of

business immigration law and provides pro–bono assistance to veterans in the local community.

Cantwell & Goldman, P.A. is a full–service Cocoa law firm. The office’s phone number is 639–1320, extension 100.
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“One of the great differentiators with our product, The

Yet Core, is that it makes it possible for anyone at an

organization to utilize training data in an easily accessible

and visual way. In other words, you don’t have to have a

background in data science to make decisions that have a

hugely beneficial impact for your people,” said Roth, who

for two years as an undergraduate was the managing

editor of “Prometheus,” Johns Hopkins University’s

philosophy journal.

Though still in its early stages, with a “solid founda-

tional feature set, we’re developing advanced visualiza-

tions and analytics capabilities specifically for our

customer needs.”

She said by doing so, “we spend development time on

exactly what the current customers need in a way that

those features become accessible to all our customers.

That’s customer–driven design and development — the

same model used by other companies that have become

integral web–infrastructure technologies.”

The Yet Core not only stores data, but it also provides a

“window” into it. The product features live, real–time

visualizations of learning and training data. It gives the

users a clear understanding of what it means, said Blake–

Plock.

One of Yet Analytics’ key markets is education. He

says there is a shift happening in terms of the way

teachers are trained.

The move is toward a “competency–based model where

you really show what it is that you do, with an under-

standing that different people take different paths and

have different passions.”

He says the outcome should be “greater learning from

the students. The outcome should be teachers with better

understanding of how to achieve those outcomes. But the

particulars of how teachers do that can be different. Good

teachers have always had their own personal way of

connecting with students.”

Now, for the first time, “we are really in the position

where we can use technology to understand what makes

teaching great and understand the kinds of competencies

in education that produce great results for students,” said

Blake–Plock.

He says if it “looks the same years down the road as it

does now, we’ve failed.” But he’s quick to add, “It’s going to

look different. Look how quickly something as ingrained

as the record industry changed almost overnight. That

was an absolute fundamental part of society.” Online,

downloadable music sales for the first time have eclipsed

CDs and LPs, according to the latest compiling by

International Federation of the Phonographic Industry, a

trade group. The report says streaming is transforming

the global music market.

Yet Analytics wants to do the same in the field of

training, using big data.

“In corporate training, you have the same sort of thing

— people want to understand the competencies of what

produces a great salesperson, or a great marketer. How

can you identify great talent? How can you identify people

who are going to need mentorship in that job to move

along? All of these things can be powered by data. And

that’s what Yet Analytics is about,” said Blake–Plock.
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robots, surgical hardware, and camera and audio equip-

ment. They get a report from each individual thing. Their

challenge is to be able to pull it altogether in a way that

gives them an immediate, real–time holistic picture of the

outcomes of their training.”

He added, “What we do is build the software and data

solutions that structure that training data, that make it

smart and collected in one spot so the instructor, the

analyst, the manager, and others can really understand

the impact and the ROI of the training that they’ve done.”

Margaret Roth, a two–time graduate of Johns Hopkins

University and a former Brevard County resident, is the

chief marketing officer for Yet Analytics and one of the

three founders of the company. Roth says this is a

“watershed moment for technology.”

Data is everywhere, she says, but it’s not yet connected.

Yet Analytics’ platform connects operational and training

data from existing systems so organizations can improve

their training and business outcomes.

“We have technologies that connect us constantly to

each other as people, but the technologies that connect the

world’s hardware and software are in their early stages,”

said Roth, from her office in Baltimore. “Some might say

they don’t exist — yet. And that’s where our company and

our technology come in, and in a big way.”

Yet Analytics “connects the data of experience — that

data created and collected in the moment between people,

technologies, and infrastructures — to figure out how and

why people learn best. We do this by helping find those

trends and patterns that do work best,” Roth said.

Their company, and others, received a big lift when the

U.S. Department of Defense open–sourced an application–

programming interface known as the “Experience API,” or

“xAPI.” The government developed this technology to

allow the data collected from remote–training exercises to

be interpreted across devices, simulations, and environ-

ments. The Experience API is an open–source technology

that is now seeing rapid adoption across a growing

number of industries.

The technology was specifically designed by the

Advanced Distributive Learning Initiative at the Depart-

ment of Defense. “They open–sourced the specification and

have really encouraged businesses to innovate and

commercialize based on that specification,” said Blake–

Plock. And that’s what Yet Analytics is doing.

Blake–Plock was one of the featured speakers at the

recent “xAPI Camp,” a technology conference put on by

the Connections Forum and hosted at the University of

Central Florida’s Institute for Simulation and Training in

the Florida High–Tech Corridor. “In many ways,” said

Blake–Plock, “this area of Orlando and UCF are at the

center of xAPI activity.”

The consortium Connections Forum was formed by

business partners Aaron Silvers and Megan Bowe in

2014. Its mission is to help people and organizations from

different industries work with the Experience API

through strategic directions and the development of

industry standards and practices.

“This was our first event and we were beyond capacity

— standing room only for most of the day,” said Silvers,

whose company has an event set for Sept. 29 in Las Vegas

that will coincide with a larger trade conference there.

Through his consultancy, MakingBetter, Silvers helps

organizations make full use of xAPI. Bowe designs

product and integration strategies for learning technology

companies.

Blake–Plock’s talk was about using “learning

analytics” to identify “talent in onboarding new software

developers and computer programmers — finding the

ones who really stand out. I think that is a unique way to

use data to identify talent because talent doesn’t always

look like what you would expect it to look like. Talent can

often be hidden behind other things.”

He added, “If you are working for a large company or

an organization, and there is growing pressure because of

competition, because of the job market, because of the

global markets, it is increasingly important to know that

you have the best employees working for you.”

Yet Analytics has been working to forge relationships

with Fortune 500 companies, government agencies,

training–industry leaders, and research institutions.

Blake–Plock has been crisscrossing the nation making

presentations at conferences and having consultations

with clients, in Florida, Texas, California, North Carolina,

and other states. “It’s interesting, because despite the fact

that we work in a very high–tech field, I am a very ‘high–

touch’ person. I like having personal relationships and

conversations with people. I enjoy that.”

As chief marketing officer, Roth — a 2007 graduate of

Cocoa Beach Junior–Senior High School’s International

Baccalaureate Program — is also out on the circuit telling

the Yet Analytics story. She oversees operational and

administrative projects, client and partnership relations,

and marketing and development strategy.

Roth said start–up ventures are “exciting. Every day is

different — new problems, new challenges. You have to be

able to learn and adapt constantly to clear these hurdles.”

Roth, who for three years was the director of operations

for Johns Hopkins University’s Office of Experimental

Education, said the Baltimore “tech scene is amazing. It

has an energy and force behind it that comes from so

many places. There is no one identity, but it spans across

verticals always bringing a flavor of its own through the

convergence of art, media, technology, and history that is

uniquely Baltimore.”

In April, “The Daily Record” of Baltimore named Roth

as one of the publication’s “20 in Their Twenties” honorees

for 2015. The award singles out young professionals whose

“creativity and entrepreneurial spirit are contributing to a

new energy in Maryland.” The winners were selected on

the basis of their professional accomplishments, commu-

nity involvement, and the impact of their achievements.

In March, she was chosen as one of South by

Southwest’s “Change Makers of the Year” for her work

with EdTechWomen, a networked community for women’s

leadership in education she founded with Sehreen Noor

Ali, who received the same honor from “SXSWedu.”

Recently, Johns Hopkins University President Ronald

Daniels tapped Roth personally to be on the school’s Class

of 2011 Alumni Reunion Committee. She is also very

active in Junior League of Baltimore Inc., which was

among the first Junior League chapters in the nation.

Roth will soon join their board of directors as vice presi-

dent of Community Impact.

Yet Analytics’ slogan is “improving human capital

through big–data analytics.” Blake–Plock is positioning

the company to cut a piece of the roughly $130 billion a

year global corporate–training market, focusing on scaled

applications for companies in health care, defense,

education, and other industries that have significant

training needs.

“This is a ground–floor opportunity in an expanding

and increasingly competitive environment around big

data and analytics,” he said. “We’ve seen explosive growth

in the big–data markets with regard to finance, with

regard to health care, with regard to marketing and

media. And we are expecting that sort of explosive growth

in the training and learning arena to continue.”

His background is in blending pedagogy, instructional

technology, social media, and professional learning

environments. He works alongside a roster of Johns

Hopkins University graduates, including Rose Burt, one of

the three founders of Yet Analytics.

By the time they had founded Yet Analytics in

November 2014, most of the team members had already

been working together on creative projects for the better

part of a decade. They’ve built social–learning platforms,

developed courseware–integrated digital–badge provision-

ing processes, and worked on the build–out of data

standards and analytics for post–screen learning design.

Dramatic changes to how organizations manage

employee performance are driving demand for software

that offers better integration, improved ease of use, and

more powerful reporting and analytics capabilities, says

Bersin by Deloitte research. But surveys show that

corporate training is not keeping pace with advances in

the field.

“Corporate training can be a dirty word,” said Roth,

mentioning the “archaic trend of webinars, checklists, and

compliance paperwork, the stuff that bores people to tears

and ultimately destroys human creativity, productivity,

and capacity.”

She says by “leveraging the technologies that exist in

gaming, virtual reality, and three–dimensional modeling,

and connecting all parts of those experiences together,

training doesn’t have to be flat and boring anymore. It can

be immersive, engaging, enjoyable and, ultimately, more

meaningful. And when you make this all about people —

and use the big data behind what we do in a collaborative

and meaningful way — it will change the way we work.”

Yet Analytics has developed a product called “The Yet

Core,” or a “learning record store” and data–analytics

platform. The data–architecture product was nine months

in the making by the Yet Analytics team.

The Yet Core collects and structures learning and

training data from any source, including learning–

management systems, mobile applications, wearables, the

Internet of Things devices, sensors, beacons, augmented

reality, simulations, serious games, and virtual worlds.

The ready–to–use product is designed for organizations of

any size.

Please see Yet Analytics Inc., page 18




