
Vol. 33 No. 21   May 25, 2015   $1.00

Please see InspiredLiving at Palm Bay, page 19

PRESORTED
STANDARD

US POSTAGE
PAID

BREVARD BUSINESS
NEWS, INC.

32904

A Weekly Space Coast Business Magazine with Publishing Roots in America since 1839

By Ken Datzman

PALM BAY — The word is spreading fast in South Brevard

County about where the best homemade blueberry pie is served.

The newly opened InspiredLiving at Palm Bay has a designated

“Blueberry Pie Day” on its monthly calendar for residents.

Boldface lettering on the calendar listing sets off that day, which

is actually described as a “Blueberry Pie Party.”

“It’s really tasty blueberry pie. The residents love it. It’s the best,”

says Michele Lyon, the community’s executive director.

With its personalized approach to care and to every other detail

of the operation, all the way down to its Blueberry Pie Party

gatherings, the InspiredLiving memory–care community at

350 Malabar Road SW, three miles west of Interstate 95, is filling

a big need in South Brevard as the county’s population ages.

One of the fastest–growing population segments is people over

the age of 80. In fact, the nation’s 90–and–older population nearly

tripled over the last three decades, according to a report by the

U.S. Census Bureau and the National Institute on Aging.

Because of increases in life expectancy, people 90 and older now

comprise roughly 5 percent of the elder population (age 65 and

older), as compared with only 2.8 percent in 1980. By 2050, this

share is likely to reach 10 percent, according to the U.S. Census

Bureau.

“People are living longer and they are living better,” said Lyon, a

University of Central Florida graduate who earned her bachelor’s

degree attending the Orlando campus.

“There are residents at InspiredLiving who are 95 years old.

They look much younger. They are active, too. It’s amazing to see

their level of vibrancy. We have all types of stimulating activities

and programs for them throughout the day and into the early

evening. We have a full–time activities director leading the way.”

The customized programming is specifically designed to meet the

needs and preferences of its residents, she added. The schedule

includes exercise classes, arts and crafts, music programs, pet

therapy, horticultural therapy, religious and spiritual programs, and

social events.

“What’s nice is that the resident–care staff — which is different

from the activities staff — will also engage them, with bingo and all

types of fun games.”

InspiredLiving at Palm Bay employs about 45 people and has

been hiring. “As our occupancy rises, we will need to continue hiring

people,” said Lyon, whose community employs nurses and certified

nursing assistants, among other care and service providers.

Michele Lyon, a University of Central Florida graduate, is the executive director of the newly opened InspiredLiving at Palm Bay on
Malabar Road. The community, which was designed by area architect Dave Nagrodsky of DNA Architects Inc., is part of Validus
Senior Living, a growing senior lifestyle company based in Tampa. InspiredLiving at Palm Bay features 58 memory–care suites and
is one of only a few such facilities in South Brevard County. The expansive, secure courtyard at InspiredLiving features a gazebo
with a butterfly garden, landscaping with raised flower and vegetable beds, walking paths and seating areas.
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By Brad Buck

GAINESVILLE — Consumers can now get the latest

information on how to control their cancer risks

through a new online UF/IFAS Extension program.

Linda Bobroff, professor of nutrition and health in

the Department of Family, Youth and Community

Sciences, developed the program, called “Take Control

to Reduce Your Cancer Risk,” which went live in April.

“This program was developed to help participants

make lifestyle changes that can improve their health

and decrease cancer risk,” Bobroff said. “Cancer is one

of the major causes of death in the U.S. and worldwide,

and many types of cancer are preventable. Tobacco use,

improper sun exposure and poor dietary habits contrib-

ute significantly to the burden of diabetes, and we

address all of these in this program.”

The modules provide information, motivation and

self–guided activities that will increase knowledge and

promote positive behavior changes for a healthier

lifestyle and reduced health risks, she said.

Program participants will learn more about how to

reduce their cancer risk through the following seg-

ments:

l Cancer basics, protective factors and risk factors,

including their personal risk factors.

l Warning signs of cancer and recommended early

detection practices.

l The importance of exercise and physical activity.

l The role of cabbage–family vegetables in fighting

cancer and how to include them in your diet.

l Using food labels for a healthier diet.

l Ingredient substitutions to create healthier

recipes.

l Protecting against the cancer–causing virus, HPV

(human papilloma virus)

l Health risks of smoking, smokeless tobacco, and

second–hand smoke, and ways to quit and/or avoid

exposure.

l Strategies for reducing exposure to UV rays.

These modules cover many of the modifiable risk

factors for cancer, Bobroff said.

“The modules are designed to motivate and empower

the participants to make lifestyle behavior changes for

overall health and cancer risk reduction,” she said.

Bobroff received funding from the Florida Department

of Health Bureau of Chronic Disease Prevention to

develop the online Extension course.

Bobroff said she worked with two staffers hired with

DOH funding to design the course, and colleagues at

UF/IFAS and across campus gave her plenty of helpful

input as reviewers of the modules.

To register, go to http://tinyurl.com/TakeControlUF.

The cost for this nine–module program is $20. After

registering, you will have access to the modules for six

months.

UF Extension cancer–prevention course goes online; designed to help consumers make lifestyle changes
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New X–ray technology at Arnold Palmer Hospital
features three–dimensional full–body imaging

ORLANDO — Arnold Palmer Hospital for Children now has the latest in X–ray

technology to reduce radiation exposure to young patients. The new system, called EOS,

produces three–dimensional full–body images while using only one–ninth of the radiation

from a traditional X–ray.

The EOS system, which will be utilized primarily by the pediatric orthopedic practice

at Arnold Palmer Hospital, allows physicians to work more accurately and efficiently. An

entire body scan takes about 20 seconds for an adult and about 15 seconds for a child.

The system provides “extremely detailed, high–quality images” that can be reviewed

instantly and improve a physician’s ability to see, diagnose and treat orthopedic conditions

more effectively. Physicians are currently developing newer protocols for the system that

will decrease radiation exposure even further.

“The EOS system is a game–changer for patients we see frequently for any number of

conditions affecting the spine, hip, or lower limbs,” says Dr. José Herrera–Soto, director of

the Arnold Palmer Hospital Center for Orthopedics. “It can provide us a complete 3D

picture of the patient’s spine for more accurate diagnosis and treatment planning while

greatly reducing the amount of radiation a patient is exposed to, which is a key concern for

many parents.”

Arnold Palmer Hospital says it is the first hospital in Central Florida to feature EOS.

Total cost for the system was $900,000. More than 3,000 patients a year are expected to

benefit from the system and the first of those patients are now being seen at the hospital’s

Center for Orthopedics.

Arnold Palmer Hospital for Children, supported by the Arnold Palmer Medical Center

Foundation, is a 158–bed facility dedicated exclusively to the needs of children. The

facility provides expertise in pediatric specialties such as cardiac care, craniomaxillofacial

surgery, emergency and trauma care, gastroenterology, nephrology, neurology, hematol-

ogy/oncology, orthopedics, pulmonology and sports medicine.

In 2013, the hospital achieved Magnet designation, the “gold standard” for nursing’s

contribution to quality patient care, safety, research, and service excellence.

For more information, visit www.ArnoldPalmerHospital.com.

Exchange Club welcomes new board of directors
The Exchange Club Yellow Umbrella Child Abuse Prevention Center is under the

direction of a new board of directors. This team of professionals will be guiding and

directing Yellow Umbrella into the future, helping and supporting families and caring for

the children. The board members are: Martin Hall, Paul Williamson, Leslie Purdy, Karen

McElveen, Victor Sargent, Joanne Davenport, Dr. Jerry Pinto, Phyllis Smith, Kim Ellis,

Kim Prado, Ingrid Pinto, Executive Director Terry Mermis, and John Harper, immediate

past president.

The Exchange Club Yellow Umbrella was founded more than 27 years ago in an effort

to prevent abuse and neglect of children. The organization has assisted more than 126,000

family members through their programs, directed toward improving family life and

preventing child abuse and neglect through education, social service and community

awareness.

Among the services offered are Parent Education, Adult and Youth Anger Manage-

ment classes, Fair Play in Divorce classes, Life Skills course, as well as individual

counseling, and family support and stabilization services. Yellow Umbrella is certified by

the 18th judicial circuit court for the court–mandated Parent Education, Family Stabiliza-

tion and Life Skills courses.

Under the watchful care of the Exchange Club Yellow Umbrella is the La Sombrillita

program, supporting the Spanish–speaking community. La Sombrillita’s mission is to

provide a comprehensive series of services to help Spanish–speaking parents in all aspects

of their lives.

The new board says its “extremely proud” to represent the Exchange Club Yellow

Umbrella. The organization is looking for professionals in the community to join them in

helping direct the Yellow Umbrella. “If your passion is to help prevent child abuse and

neglect and make a difference in a child’s life, consider joining the board,” said Board

President Sargent. For more information about Yellow Umbrella, call Sargent at

720–1153 or McElveen at (772) 473–4353.
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But why focus on deaths, if black lives matter?

As a little girl growing up in Shreveport, La., during the

civil rights movement of the 1960s, I had no idea what was

happening in the world around me. I had two parents — a

seamstress and a mechanic — who were my providers and

protectors. I felt safe in a black community. A year after

high school, I joined the military and was stationed in

Germany. I lived in a small military town where I contin-

ued to feel safe and protected.

One day my mother phoned with panic in her voice. She

told me there was a riot in our neighborhood and she was

afraid. She said people were throwing bottles, breaking

into stores and burning down buildings. I did my best to

calm her down but I can clearly recall her saying, “Some-

body ought to do something.” That was 27 years ago.

I later learned the violence erupted after a white

woman killed a young black man, an innocent bystander in

a park, after a drug deal had gone awry. Earlier that day,

there was a hearing on a case of the death of a 17–year–old

who was killed leaving a diner by a white man. Although

both were later convicted, I could only imagine what the

people in that community were feeling.

Today I’m excited to see young people getting involved

#BlackLivesMatter is trending and that’s important; keep the conversation going
By Vanessa Lopez–Littleton
UCF Forum columnist

#BlackLivesMatter has become part of a symbolic

movement with a powerful message.

First tweeted on April 11, 2012, following the shooting

death of Trayvon Martin, #BlackLivesMatter began

trending heavily during protests after the death of Michael

Brown in Ferguson, Mo. Three years later, it remains

relevant.

For me, the hashtag conjures up images of black men,

women and children who have died due to senseless

violence. I mourn daily for the black lives — all lives — lost

because of these tragic events.

People are not racist for thinking the lives of black

people should matter to everyone. I think the lives of all

people are important. But in light of recent high–profile

deaths of black men and the racial unrest in Baltimore,

many in society need to be reminded that black lives do

indeed matter.

to peacefully drive social change. Yet I’m concerned about

our society’s inability to sustain the conversation beyond

the immediate aftermath of a crisis, or address seemingly

entrenched inequalities in health, education, employment,

housing, policing and sentencing.

I’m afraid #BlackLivesMatter may stop trending, and if

it does, will black lives still matter? As a whole society, we

need to sustain the movement as a focal point to eliminate

the inequalities faced by blacks in America.

Although #BlackLivesMatter reminds me of tragic

deaths, I believe the focus is also about the conditions faced

by blacks in communities across the country. When I see

what is happening in Baltimore and I think about what

happened in my own childhood neighborhood, I am

uncomfortable knowing this could happen anywhere in

America.

And surely, “Somebody ought to do something.”

Ron Dowdy and Maria Triscari set to be inducted into Central Florida
Hospitality Hall of Fame on Oct. 17 at Rosen Shingle Creek in Orlando

The Rosen College of Hospitality Management at the University of Central Florida will honor Ronald “Ron” Dowdy

and Maria Triscari at The Pineapple Ball, a Central Florida Hospitality Hall of Fame induction celebration, on Saturday,

Oct. 17, at Rosen Shingle Creek in Orlando. The event will be produced by Rosen College faculty, staff and students.

Proceeds will benefit academic initiatives and scholarships.

“Ron and Maria are longtime Central Floridians who have helped shape the world–famous International Drive

corridor into a powerful tourism destination,” said Dr. Abraham Pizam, dean of Rosen College. “The industry owes a

great deal to their leadership, vision and continued dedication, so this honor is extremely well deserved.”

Dowdy is a seasoned real–estate owner and operator with more than 45 years of professional experience, including

more than 42 years in real–estate acquisition, development and management. His real–estate career began in 1971 when

he obtained his first lease of a hotel gift shop at the entrance to Walt Disney World.

Dowdy currently manages around 50 tenant spaces in six different locations on and around International Drive and

oversees a 2,000–acre Black Angus Cattle Ranch in Virginia’s Shenandoah Valley. He is also very active in civic causes,

including American Red Cross of Central Florida, Boys and Girls Clubs of America, Boy Scouts of America, Florida Citrus

Sports Foundation, Florida Citrus Bowl and the Sheriff’s Employee Assistance Trust Foundation.

Triscari is the president and chief executive officer of the International Drive Resort Area Chamber of Commerce,

which represents the International Drive Resort Area and its myriad hotels, restaurants, retail outlets, attractions and

major theme parks.

She was hired as executive director of the Chamber in 1989 at its inception, and after 27 years of service is one of the

longest–running heads of any organization in Central Florida. During her career, she has worked closely with govern-

ment and elected officials on projects to enhance the International Drive Resort Area and the tourism industry. Under

Triscari’s leadership, the Chamber now boasts hundreds of members and is “one of the most active, influential and highly

respected industry organizations in the region.”

Sponsorship and ticket information for The Pineapple Ball are available at hospitality.ucf.edu/the–pineapple–ball. For

questions about the event, contact Premila Whitney at (407) 903–8020 or Premila.Whitney@UCF.edu.

The Rosen College of Hospitality Management is ranked among the top three hospitality management programs

worldwide. To learn more about its programs, visit Hospitality.UCF.edu.

Vanessa Lopez–Littleton is a lecturer and
internship programs director in UCF’s School
of Public Administration. She can be reached
at VLittlet@UCF.edu.

‘Sea Turtle Emergency Response’ program
The Cocoa Beach Public Library will host a program on “Sea Turtle Emergency Response” at 10 a.m. on Saturday,

May 30. The journey from the egg to the ocean is fraught with hazard for sea turtles. The Sea Turtle Preservation Society

will present the informative program about the challenges hatchlings face and how professionals address them, as well as

what to do if you encounter a hatchling in trouble. Feel free to arrive a little early, if you’d like to register as a volunteer

for the Sea Turtle Preservation Society. The library is at 550 N. Brevard Ave. The phone number is 868–1104.
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First Choice Healthcare Solutions expands its Medical Centers of Excellence with the B.A.C.K. Center
First Choice Healthcare Solutions Inc.

(OTCQB:FCHS) in Melbourne, a diversified holding

company focused on delivering “clinically superior,

patient–centric, multi–specialty care through its state–

of–the–art Medical Centers of Excellence,” has an-

nounced the expansion of its portfolio, welcoming

Brevard Orthopaedic Spine and Pain Clinic Inc., dba

The B.A.C.K. Center, to the company’s growing medical

business–building platform.

Founded in 1981 and currently led by its president

and board–certified orthopaedic and spine surgeon,

Dr. Richard Hynes, The B.A.C.K. Center is a “premier,

advanced” orthopaedic spine and pain practice in

Melbourne, which administered more than 46,000

patient visits in 2014 and generates revenue of roughly

$14 million annually.

An acronym aptly standing for “Back Authority for

Contemporary Knowledge,” The B.A.C.K. Center

operates medical offices in Melbourne and Merritt

Island.

The Melbourne facility has available space to readily

expand the practice’s medical operations to support the

addition of new physicians and care specialists and

manage up to 4,000 forecasted surgical procedures for

patients of both The B.A.C.K. Center and the company’s

original Medical Center of Excellence, First Choice

Medical Group, which is located only a half–mile north

of The B.A.C.K. Center’s Melbourne campus on South

Harbor City Boulevard.

First Choice, through a newly formed wholly owned

subsidiary, TBC Holdings of Melbourne Inc. (“TBC

Holdings”), has entered into an “operation and control

agreement” with The B.A.C.K. Center. The agreement

enables TBC Holdings to exercise effective control over

the business of the practice, and treat it as a variable

interest entity, effective May 1, 2015.

The company will include the financial results of The

B.A.C.K. Center in its consolidated financial statements

in accordance with generally accepted accounting

principles as if it was a wholly owned subsidiary.

In addition to her role as vice president of medical

operations at First Choice Medical Group, Kris Jones

has also been named vice president of medical opera-

tions at The B.A.C.K. Center, where she will lead the

transition and integration of its business operations

with and onto the First Choice Center of Excellence

operating platform.

Jones will oversee the day–to–day business manage-

ment and administration of the practice. Dr. Hynes will

serve as the medical director, responsible for coordinat-

ing and managing the professional medical services

provided to the B.A.C.K. Center’s valued patients.

“I am very proud and feel very privileged to be

teaming with such a strong foundation of committed

care providers and support staff at The B.A.C.K.

Center, who are clearly dedicated to delivering excep-

tional patient care by remaining on the leading edge of

surgical innovations and treatment advancements in

orthopaedic, spine and pain medicine,” said Jones.

“The fact that The B.A.C.K. Center’s and First

Choice’s goals and growth ambitions are ideally aligned

makes this combination of strengths and talent a very

exciting expansion initiative, and one that we fully

expect will yield notable, positive results for us, our

patients and our shareholders,” she added.

Commenting on joining the First Choice family,

Dr. Hynes stated, “We have witnessed and strongly

admire First Choice’s success with First Choice Medical

Group and appreciate the enhanced quality of life and

streamlined business practices that its proven business

model offers medical–care providers — particularly

those of us who would much prefer focusing our energy,

time and efforts on caring for patients, rather than

being consumed by the complexities of new health–care

regulatory reform coupled with other business chal-

lenges related to running a large, successful medical

practice in today’s environment. We are very excited to

be teaming with First Choice and look forward to a long

and mutually beneficial relationship centered on

providing world–class medical attention to the people

who entrust their care to us.”

Dr. Devin Datta, a board–certified orthopaedic and

spine surgeon at The B.A.C.K. Center and president of

the Brevard County Medical Society, said, “The First

Choice business model is indeed the wave of the future

in private medical–practice administration and one

that I believe gives physicians who are passionate

about medicine the freedom and flexibility we require to

deliver patients and their families truly superior care,

convenience and attention.”

He added, “As the president of BCMS and a practic-

ing physician, I know firsthand the difficulties facing

private practitioners and independent medical groups

in the prevailing health–care environment. Hospital

systems are growing while private provider groups are

becoming fewer and far between. The First Choice

model allows for greater cohesiveness, efficiency and

opportunity not found in a hospital environment and

allows doctors to exclusively focus on providing superior

patient–centric care.”

Christian Romandetti, First Choice chairman,

president and chief executive officer, said, “We are very

pleased to be welcoming The B.A.C.K. Center to First

Choice and believe that this transaction marks a

notable `inflexion point’ in the ongoing evolution of our

company. As a result of this transaction, The B.A.C.K.

Center delivers to us a significant increase in annual

revenues, which will position First Choice to generate

more than $24 million each year without factoring any

potential future growth.”

He added, “We have now become one of the Space

Coast’s largest, most pre–eminent orthopaedic and

orthopaedic spine centers and pain practices, staffed by

a combined team of highly respected and accomplished

physicians, surgeons and medical–care specialists.

Together, we expect to administer approximately

100,000 patient visits this year. These distinctions are

hugely valuable when considering the leverage they

provide First Choice in optimizing cost and productivity

efficiencies across our enterprise, which, in turn, we

believe will materially and positively impact our

Please see First Choice Healthcare Solutions, page 7
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Zachar opens BackOnPoint Acupuncture &
Wellness in Rockledge; full range of services

BackOnPoint Acupuncture & Wellness is introduc-

ing its “affordable” health–care services to the commu-

nity.

Acupuncture and Eastern Medicine is one of the

“oldest and safest” ways to restore health through

natural healing processes, says Brendan Zachar, the

owner and acupuncturist at BackOnPoint in Rockledge.

With the option to choose frequent, low–cost acu-

puncture sessions, clients are able to experience

alternative and integrative means of health care, in an

otherwise “expensive” health–care marketplace.

“I am extremely excited to be able to create aware-

ness about the many health benefits that acupuncture

offers our community. Once people realize how powerful

this medicine really is, it’s definitely going to create

some excitement here in town, said Zachar.

Just as spring is beginning to unravel, many people

are seeking new ways to be healthy.

For some individuals, acupuncture may be some-

thing they use for pain management, and for others it’s

a “simple way to de–stress and unwind after a long day

at work,” says Zachar.

Although acupuncture has been popularized as a

preventative approach, it has been used in hospitals

across the world to “treat hundreds of conditions from

head–to–toe,” he said.

When asked about how long the effects from one

acupuncture session last, Zachar said: “Acupuncture is

a process of healing that may begin from the very first

treatment up until symptoms begin to resolve. It is

essential that the frequency of treatments are pre-

scribed in such a way that healing is compounded by

each subsequent visit. In this fashion, acupuncture is a

way for your body to self–regulate and utilize its own

innate healing potential.”

Visit BackOnPoint.com or call 802–1046 for more

information about BackOnPoint’s services or to sched-

ule a free consultation.

First Choice Healthcare Solutions
Continued from page 5
company’s bottom line earnings for many years to

come.”

For more detailed information about the company,

refer to the related Form 8–K filed with the U.S.

Securities & Exchange Commission and accessible at

www.SEC.gov.

First Choice Healthcare Solutions is actively

engaged in developing a network of multi–specialty

Medical Centers of Excellence throughout the south-

eastern U.S. Through its wholly owned subsidiary

FCID Medical Inc., the company currently operates one

Medical Center of Excellence, First Choice Medical

Group of Brevard, which specializes in the delivery of

musculoskeletal medicine and rehabilitative care. Its

commercial real–estate interests, which house its

Medical Centers of Excellence, are managed by its

wholly owned subsidiary, FCID Holdings Inc.

For more information about the business, visit

www.MyFCHS.com or www.MyFCMG.com.
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Hacienda Women’s Guild Luncheon
to benefit area young women in need

Children’s Home Society of Florida will host its

Hacienda Women’s Guild Luncheon and inaugural

Fashion Show on Friday, May 29, at the Eau Gallie Yacht

Club in Indian Harbour Beach.

The event will feature the latest fashion trends, from

local boutiques including Mica & Molly’s, Downtown

Divas, Season Tickets, Swanky Sole and La Moda.

Benefitting the Hacienda Women’s Ranch, proceeds will

further “help young women move from crisis and poverty

to stability and self–sufficiency.”

Available online, each $50 ticket includes a three–

course luncheon. For more information about this event,

contact Ruth Mazurkevich at 752–3170, extension 223, or

send an e–mail message to Ruth.Mazurkevich@chsfl.org.

Founded by the General Federation of Women’s Clubs

in 1968, Hacienda provides a safe haven for teen girls in

foster care struggling to cope with their losses and

traumas. Embraced by a nurturing family, the girls, ages

12 to 17, receive educational support, counseling, recre-

ational opportunities, guidance and direction on how to live

independently.

On the front lines since 1902, Children’s Home Society

of Florida is the oldest and largest statewide organization

devoted to helping children and families. Children’s Home

Society of Florida serves roughly 100,000 children and

families throughout the state each year, including more

than 2,500 in Brevard County. The web address is

www.CHSFl.org.

DAR welcomes new members at its April
meeting; including three generations

The Commodore John Barry Chapter of the Daughters

of the American Revolution recently welcomed six new

members at it April meeting. The new members are:

Evelyn Matthews, Elaine Davenport and Kay Johnson,

and a grandmother, mother and daughter family —

Margaret Sweeney, Meg Johnson, and Kelly Levin.

“It is not unusual to have family members join at the

same time but to have three generations is very special,”

said Deb Plagg, membership chairwoman. “Margaret

Sweeney just celebrated her 90th birthday, and joining the

Daughters of the American Revolution was always a

lifelong dream. Thanks to her daughter Meg Johnson, of

Merritt Island, that dream became a reality.”

The DAR is celebrating its 125th anniversary in 2015.

All of these women will have a special membership

certificate showcasing the 125th Anniversary Seal.

In keeping with the anniversary, the local DAR chapter

is working to attain 125 members.

“We have a wonderful group of talented ‘genies’ to help

prospective members find their patriot,” said Plaag. For

more information about the organization, call 543–0778 or

visit CommodoreJohnBarryDAR.com.

The National Society Daughters of the American

Revolution was founded in 1890 to promote patriotism,

preserve American history, and support better education

for our nation’s children. Its members are descended from

the patriots who won American independence during the

Revolutionary War.
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Please see Junior Achievement of the Space Coast, page 15

Junior Achievement of the Space Coast recruiting teams for ‘Bowl–a–Thon’
benefit at Shore Lanes Bowling Center; ‘Final Four’ championship format
By Ken Datzman

Junior Achievement of the Space Coast

is recruiting teams for its fun–filled

“Bowl–a–Thon.”

Nationally, the team–building event is

the signature fund–raiser for the Colorado

Springs–based organization that has

individual chapters in communities across

America, reaching 4.5 million students

per year in 115 markets including

Brevard.

The local Bowl–a–Thon has been

building on the fund–raising success it

has experienced for the last three years,

while bringing people together in a social

atmosphere.

At the event, co–workers in the region

compete to benefit young people served by

Junior Achievement, an organization that

plays a role helping educate students in

the areas of financial literacy, work–

readiness, and entrepreneurship.

This year’s program will include a new,

exciting twist to the regular competition.

The standard Bowl–a–Thon format

features each team playing two games as

part of the 40–team tournament, and

presents an opportunity for businesses of

all sizes to become involved in the event,

even firms with just a few employees.

That format stays in place.

However, the 2015 Bowl–a–Thon has

expanded and will include a “Final Four

Bowl–off” championship, said business-

man Mike McBride, president of area firm

McBride Marketing Group and a board

member of Junior Achievement of the

Space Coast.

The top four scoring teams of Bowl–a–

Thon will compete in the bowl–off.

Specifically, the top bowler from each

team will participate in the championship.

“Each of the four teams will put just

one player out there and the player will

compete for four frames,” said McBride,

who helps plan the annual Bowl–a–Thon

and participates in it as a bowler.

“So when all the competitors are

through with their specific Bowl–a–Thon

tournament games, they can rally around

the lanes where the Final Four champion-

ship will take place. The Final Four

format is going to create some new

excitement for the event this year.”

The Junior Achievement of the Space

Coast Bowl–a–Thon will be held from

Junior Achievement of the Space Coast is accepting team entries for its Bowl–a–Thon fund–raiser. Each team has five players. The fun, team–building
event targets businesses and organizations of all sizes, even firms with only a few employees. The team fees and pledges support JA’s programming in
area schools. From left: Mike McBride, of McBride Marketing Group and a JA board member; Anne Conroy–Baiter, local JA president; and board
member Brent Peoples, of Peoples Financial Planning of Raymond James & Associates. They are at McBride Marketing Group in Melbourne.

5:30 p.m. to 9 p.m. on Saturday, June 20,

at Shore Lanes Bowling Center at 4851

Dairy Road in Melbourne.

Though the facility has a Melbourne

address, it is called Shore Lanes Palm

Bay on its website and by area bowlers

because of its proximity to the county’s

largest city.

There are two ways for businesses and

organizations to take part in this event,

which features various prizes including

one for the “Best Team Uniforms.”

The Bowl–a–Thon fee is $250 per

team, plus a $1 per–point pledge commit-

ment for your overall team score for the

two games played. A team is comprised of

five bowlers. There is no limit to the

number of teams a business, corporation,

or organization can enter.

The second way to enter the tourna-

ment is a flat team fee of $750 and no

pledge commitment.

To inquire about entering a team, visit

www.JASpaceCoast.org or call the Junior

Achievement office in Satellite Beach at

777–0982. Junior Achievement is also

seeking Bowl–a–Thon sponsors. The cost

of sponsorship is $1,000. Sponsors will

receive exposure on all event promotions

and during the Bowl–a–Thon at Shore

Lanes.

The team fees and pledges support

Junior Achievement of the Space Coast,

which is making big strides under the

leadership of its new president, Anne

Conroy–Baiter, who will complete her first

year on the job this July.

“Anne is doing a fantastic job. We are

really happy to have her leading the

organization,” said JA board member

Brent Peoples, who runs Peoples Financ-

ing Planning of Raymond James &

Associates Inc. on North Harbor City

Boulevard in Melbourne. He also takes

part in the annual Bowl–a–Thon.

Conroy–Baiter says the Bowl–a–Thon

raises money “to put JA programming in

Brevard County schools. This year we are

on track to beat last year’s student

numbers. We’re still waiting for the final

tallying because we are still recruiting

volunteers to fill open classrooms.”

She added, “Demand for our programs
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Please see Glenn’s Tire & Service, page 17

Now is time to check and service vehicle as summer travel season kicks off;
Glenn’s Tire & Service in Melbourne provides tips to keep your car on road
By Ken Datzman

The summer travel season is fast

approaching, a time when millions of

families plan trips and head to their

destinations, be it 50 miles or 500 miles

away from their homes.

And the forecast for this travel season

in the U.S. is up impressively over

previous years, with the price of gasoline

much more affordable these days.

The Orlando–based American

Automobile Association forecasts 37.2

million people will journey 50 miles or

more from home during the Memorial

Day Weekend, a 4.7 percent increase

from 35.5 million who traveled last year.

About 4 million of those travelers will be

flying.

Memorial Day is expected to mark the

highest travel volume for the holiday in

10 years, since 2005. There seems to be a

pent–up demand for travel, with the

unforgiving winter perhaps factoring into

the upbeat forecast.

Also, an improved employment

market around the nation is boosting

Americans’ disposable income and lifting

consumer confidence, which bodes well

for the travel industry.

“We are heading into the travel season

right now,” said Todd Hickman, the

mechanical service manager at Glenn’s

Tire & Service on South Harbor City

Boulevard in Melbourne.

“It’s that time of year when you need

to think about having the vehicle you’ll be

driving checked out in advance of the

planned trip and take the proper

precautions before driving on the

roadway.”

Kicking off the summer driving

season, 33 million Americans will be on

the roads to their destinations for the

Memorial Day break. The Memorial Day

travel period this year is defined as

Thursday, May 21, to Monday, May 25. It

typically marks the start of the summer

vacation season.

AAA’s projections are based on

economic forecasting and research by IHS

Global Insight.

In the report, the AAA says it expects

to “rescue” nearly 350,000 motorists this

Memorial Day weekend, with the

primary reasons being “dead batteries,”

“flat tires,” and other things that shut

down vehicles on roadways and

interstates.

Now is the time to take action in order

to avoid highway “rescue,” and prevent

ruining your travel event. A road trip is

no fun if your car breaks down along the

way and you have to wait for roadside

assistance.

Hickman, an ASE Master Automotive

Technician, says it’s smart to have your

vehicle looked over to see if it’s up to the

rigors of travel.

“Before you take your trip, you want to

make sure all of the fluids in your vehicle

have been checked, your tires have been

checked, your battery has been checked,

your wipers have been checked and so

forth. All of these little things are very

important when traveling on trips.”

He added, “Stay on top of your car’s

maintenance. By doing so, you are

making sure the vehicle is safe for travel

on the roadways and interstates, and that

you will have worry–free vehicle perfor-

mance on your trip.”

Regular maintenance on the vehicle —

such as oil changes, battery checks, and

tire rotations — goes a long way toward

preventing breakdowns, he said.

If your vehicle has not been serviced

recently or you don’t know the service

history of the vehicle you plan to drive,

schedule a preventive maintenance

check–up with your mechanic now,

recommends the National Highway

Traffic Safety Administration.

Consumers should remember

prevention and planning is much easier

than dealing with the consequences of a

breakdown, says the NHTSA.

As stated in the AAA report, dead

batteries, especially with the heat in

Florida, are a problem for sure. The only

accurate way to detect a weak battery is

with professional equipment.

Hickman also recommends examining

your tires for remaining tread life, uneven

wearing, and cupping. Check the

sidewalls for cuts and nicks. Don’t forget

your spare, and be sure your jack is in

good condition.

He said proper tire maintenance is

especially important if traveling by

The summer travel season is set to begin and that means consumers should have their vehicles thoroughly checked before hitting the roadways, says
Todd Hickman, right, an ASE Master Automotive Technician at Glenn’s Tire & Service on South Harbor City Boulevard in Melbourne. He is the store’s
mechanical service manager and works closely with Sean Carmichael, left, and Scott Carmichael, third–generation business operators.

BBN photo — Adrienne B. Roth
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Poppe named director of Palm Bay Parks
and Recreation; returns home for ‘dream
job’ after 10 years with Brevard County

PALM BAY — Fred Poppe has been named Palm

Bay’s new Parks and Recreation director. The appoint-

ment was made by City Manager Gregg Lynk.

Poppe spent most of his career in Palm Bay creating,

designing and building the city’s 17–plus parks. After

about 10 years with Brevard County Parks and Recre-

ation, Poppe is now returning to the city he loves and to

what he calls his “dream job.” Poppe began work as the

director May 18.

“I’m confident that Fred is going to be a great asset to

the city,” Lynk said. “Our vision is to grow quality

programs, acquire new facilities and bring in high–

caliber events that will help with our overall objectives to

bolster the economy while improving the great quality of

life we all know and love in this city. I’m excited about

what Fred is capable of bringing” to this position.

Poppe worked with the Palm Bay Parks and Recre-

ation department from July 1974 until September 2005.

During his 31–year tenure he had a hand in realizing

nearly every city park and major facility that is open

today, from the funding to the land acquisition to the

design and building of each. He says he is most proud of

his role in building Fred Lee Park in 1989, mostly

because of the challenges he and the team overcame.

“We did a lot of the work in–house because we didn’t

have a lot of money,” Poppe said. “That park and the ball

fields were pretty much home–grown with a community

work–day to lay more than 270 pallets of sod. It pretty

much set the tone for how we did things. But moral was

high and in spite of funding challenges, we had a great

time and were very creative. I’m looking forward to

bringing that tone back and doing even more great

things.”

After leaving Palm Bay Parks and Recreation in 2005,

Poppe began working for Brevard County Parks and

Recreation, where he made a positive impact in building

and improving facilities, including Viera Regional Park,

Palm Bay Regional Park, Rhodes Park and improve-

ments at Wickham Park. “His expertise in grant writing,

park design and recreational programs will be a great

asset to the city,” Lynk said.

As for returning to Palm Bay, Poppe said he couldn’t

be more excited. “‘Who wouldn’t be. “I get to come back to

my hometown to finish a career I am still passionate

about. I’m looking forward to changing the culture,

improving moral and getting back to the goodness of

what we do.”

National Realty recognizes its top Realtors
Broker Gale Bray of National Realty of Brevard has

announced her company’s top Realtors for April. At the

Indialantic office: Vicci Vaughn, top lister; Claire

Sliptchuik, top seller; and Irene Calland, top producer.

Melbourne: Maria Kaps, top lister; P.J. McLoughlin, top

seller and top producer. Palm Bay: Steve Scheller, top

lister; and Heidi Schneider, top seller and top producer.

And Viera: Cyndi Jones, top lister; and Debbie Schmid,

top seller and top producer.
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Cocoa Main Street has launched its “Business of the

Month” program, designed to spotlight outstanding Cocoa

Village businesses. A number of nominations were

submitted for review by the Business of the Month

committee, and Annie’s Toy Chest, a unique specialty

store, has been announced as the program’s first monthly

winner for April.

Teresa Derry, the store’s operator, “proudly” serves the

Cocoa Village community by volunteering for numerous

events and organizations, said Dr. Dan Ezell, Cocoa Main

Street secretary and chairman of the Business of the

Month committee.

Dr. Ezell has been the champion of this program and

brought the concept to Cocoa Main Street’s Board of

Directors earlier this year for approval. The group ap-

proved the concept unanimously and a subcommittee was

formed to develop and manage the success of the new

Business of the Month program.

The program’s selection and review process incorpo-

rates the National Main Street “Four–Point Approach,”

which focuses on the values of design, promotion, organiza-

tion and economic restructuring. Each month a business

will be selected for the Cocoa Main Street honor and will

have their business name engraved onto a traveling

trophy. Businesses may self–nominate or be nominated by

others. Nominees are not required to be members of Cocoa

Main Street and nominations can be submitted at any

time.

“This is a program that I really believe can help bring

the business community together and at the same time

help Cocoa Main Street share its mission for revitalizing

Cocoa Village with a broader audience,” said Dr. Ezell. “I

recommended this program to our board because I have

seen the success similar reward programs can bring to

other organizations and communities, businessowners and

employees. It just felt like we had to do it and seeing the

pride on Ms. Derry’s face when we presented her with the

trophy, is proof that we are at the start of something

great.”

Her store sells “toys for kids of all ages,” and is Cocoa

Village’s premier destination for “quality, affordable toys

which will entertain for hours.”

If you would like more information about Annie’s Toy

Chest, contact Derry at 632–5890. Annie’s Toy Chest is

located at 526 Brevard Ave. in Cocoa Village.

If you would like more information about the Cocoa

Main Street Business of the Month program or about the

organization and its mission, contact Ken Wilshire,

executive director, at 633–0806 or send an e–mail message

to Office@CocoaMainStreet.com.

Specialty store Annie’s Toy Chest is the first winner of Cocoa Main Street ‘Business of Month’ program

‘Junk in the Truck’ Pop–up Vintage Market set May 30–31 in Cocoa Village
The annual “Junk in the Trunk” Pop–up VIntage Market will be held on the weekend of May 30–31 on Harrison

Street at Riverfront Park in Cocoa Village. The hours are 10 a.m. to 5 p.m. on both Saturday and Sunday.

This event, which will feature all things “chippy, rusty, vintage and handmade,” will provide a treasure trove of ideas,

inspiration, and items for shoppers to peruse and purchase, said Ken Wilshire, executive director for Cocoa Main Street.

“We are incredibly excited to bring this unique, community event to Cocoa Village and what better setting to showcase

these amazing vintage wares, than in Riverfront Park, overlooking the Indian River,” he said. “There is such an authentic

respect for our unique human history from this growing industry and the vendors that are driving its success. We cannot

wait to see all of the awesome treasures expected to be exhibited at this event.”

Nearly 100 local Florida artists and vendors will showcase their treasures and vintage pieces at this shopping event.

From handmade to period pieces and antique furniture to contemporary gems, attendees “are sure to find something that

will enhance their favorite living space.” In addition to the shopping, the market will also feature activities, a daily

farmers’ market, fun give–a–ways, raffles and scavenger hunts in Cocoa Village, as well as food.

Admission to “Junk in the Trunk” Pop–up Vintage Market is free of charge. An event porter will be on hand all

weekend to assist customers with their purchases as needed. This event is being hosted by Cocoa Main Street to raise

support its their efforts to achieve economic development through historic preservation.

If you would like more information about attending or becoming a vendor at “Junk in the Trunk” Pop–up Vintage

Market, contact Wilshire at 633–0806 or send an e–mail message to Office@CocoaMainStreet.com.

CECU

new ad emailed

FULL COLOR

Wells fargo
Silvernail

pick up BBN
4/20/15
page 13

FULL COLOR

Plus, an introductory rate 

3.99%APR
For 12

Months*

Apply online at ccuFlorida.org/visa OR, call our
24-hour Loan Line: 321.637.3211

*After 12 months, the APR   
will increase to the 

non-discount rate between
10.99% APR to 17.99% APR.

NO balance transfer fee!  NO annual fee! 

LIMITED TIME
OFFER

Membership share account with a one-time fee of $5 is required. *Introductory rate for 12 billing cycles, based on 
creditworthiness. Rates subject to change. 1Cash back amount will be 1% of the balance amount transferred to the CCU card, 
paid after the balance amount is added to the CCU card account. Does not apply to existing CCU balances. Payment will be 

made as a deposit to the cardholder’s CCU Savings or Checking account. Membership is available to Brevard, Orange, 
Osceola, Indian River, Volusia, & Polk County residents. Federally insured by NCUA.

N
GOOD
THRU

COMMUNITY CREDIT UNION

SAVVY MEMBER

12/15

4000 1234 5678 9000

Platinum

321.690.2328   www.ccuFlorida.org

Get a Platinum VISA® Credit 
Card and get 
on Balance Transfers!¹

1% Cash Back

as
low
as

We’re with you every step of the way.

Markets fluctuate. 
Relationships shouldn’t.

Investment and Insurance Products:    u NOT FDIC Insured     u NO Bank Guarantee    u MAY Lose Value

 



MAY 25, 2015Call Adrienne Roth at 321-951-7777 for Advertising InformationBREVARD BUSINESS NEWS / 14

BBN BREVARD BUSINESS NEWS
Fishlips Waterfront Bar and Grill selected
as the ‘Business Champion of the Month’

The Cocoa Beach Regional Chamber of Commerce’s

Business Recognition Committee has announced the

selection of Fishlips Waterfront Bar and Grill as its

“Business Champion of the Month” for April. Fishlips

was honored for its support of the community “by

always being willing to donate services, food, and

monies to various endeavors.”

Fishlips was also cited for being the “stimulus”

behind this year’s first Brewmasters Invitational at

Port Canaveral, which was a “huge success” and

“much–anticipated returning event to Brevard County.”

According to Gregory Weido, the Business Recogni-

tion Committee chairman, the Business Champion of

the Month is an award that is designed to recognize

excellence in the business community. Nominations can

be made by visiting the Chamber’s website at

Cocoabeachchamber.com. The award recipient is chosen

by members of the Business Recognition Committee.

“The primary goal of the BRC is to recognize

outstanding business performance in the community,”

he said. “We know that the backbone of the nation is

the small–business owner and the Business Champion

of the Month award is the Chamber’s way of saying ‘job

well done,’ and to really focus on praising these hard–

working folks.”

“Fishlips is very proud to receive this award,” said

Rich Hensel, co–owner of the restaurant. “We’ve been in

business for over 10 years and are very proud of our

brand. We attribute our success and growth to commu-

nity support. We strive to support our community and

the organizations that make our area a great place to

live, work and play.”

Brevard native Rob Manning leads new
Pastore & Dailey law office in Suntree

National law firm Pastore & Dailey, LLC, has

expanded to Brevard County with its new office now

open in Melbourne. Pastore & Dailey is a leading

business law firm whose partners include the former

secretary of state of Connecticut, the former general

counsel of a Wall Street firm, and a senior New York

Stock Exchange regulatory attorney.

Their new Melbourne office is at 7827 N. Wickham

Road in Suntree. It is led by attorney Rob Manning, a

Brevard County native. “I am grateful for this opportu-

nity to return to Brevard County and to bring my

experience and Pastore & Dailey’s resources to serve

my hometown,” said Manning, who holds an AV–”Pre–

eminent Peer–Review” rating from Martindale–

Hubbell.

Brevard County’s economy made it a “prime market”

for Pastore & Dailey’s expansion.

“When Pastore & Dailey considered expansion

opportunities in Florida, the Space Coast was at the top

of the list with its growing, diverse economy,” said

Joseph Pastore III, the firm’s managing partner.

The practice has offices in Connecticut, New York

and Florida. For more information about the firm, visit

PSDLaw.net.
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Junior Achievement of the Space Coast
Continued from page 10

in the classrooms has risen, thanks to state of Florida

mandates, especially in the area of fourth–grade literacy.

Teacher requests for our programs have been up this

school year. We are working hard to meet that demand.

Next year, we’re hoping to increase capacity to reach even

more students in the region.”

By the end of the third grade, students in Florida are

expected to be able to read independently. This means

that they can read and understand words, sentences, and

paragraphs without help, as described in the “Next

Generation Sunshine State Standards.”

Last year, her organization served 9,220 students

throughout the county, or just over 12 percent of the total

student population in Brevard.

“We are working to increase that percentage. We are

striving to make a higher impact in the middle schools

and in the high schools. We’re working with the school

district finding ways to enable teachers to not only help

them meet the financial literacy mandates, but also give

the students a rounder experience. The students tell us

they love JA. And our JA volunteers are the ones who

make it happen in the classrooms.”

Junior Achievement volunteers in communities

embody the heart of the nonprofit corporation. They are

the ones who give their time in area classrooms teaching

the JA curriculum to elementary, middle, and high school

students.

“It’s a very rewarding experience,” said Peoples, who

has led JA discussions in the local classrooms as a

volunteer. “We really encourage people to become

involved as JA volunteers. You do not have to be part of

the business community to do this. You just have to be

committed to the JA mission.”

Brent Peoples’ father, Richard Peoples, a retired

pharmacist, is also a classroom volunteer with JA at

Surfside Elementary School in Satellite Beach.

“Mr. (Richard) Peoples is the most popular JA

volunteer we have,” said Conroy–Baiter. “The teachers

seek him out individually, and the students recognize

him, too.”

Richard Peoples teaches about 20 JA classes a year,

said his son.

Junior Achievement provides the training and the

curriculum for the classroom volunteers. The commit-

ment is five to seven classroom visits of 30 to 45 minutes

each, depending upon the grade level the volunteer

chooses.

“We are recruiting for classroom volunteers and we are

really trying to extend our reach in the region,” said

Conroy–Baiter, adding, “Any individual who can bring his

or her own personal experience into a classroom is a

candidate to be a JA volunteer.”

A recent study conducted by the Financial Industry

Regulatory Association, now known as FINRA, found that

a financial education mandate for high school students in

Georgia, Idaho, and Texas had “significant practical

consequences” for young adults. These included “signifi-

cantly” increased credit scores and a lower delinquency

rate on credit–card accounts.

Currently, though, only 17 states have financial–

education mandates, while 22 states have mandatory

economic classes.

Locally, McBride says “there has been a lot of interest

in JA’s financial literacy programs that are delivered by

community volunteers in the schools at the various grade

levels. Financial literary is really important and it’s great

to see young people embrace these programs.”

Cove Merchants Association to host ‘Canaveral Mac Attack’
The Cove Merchants Association, a nonprofit organization at Port Canaveral, will host the “Canaveral Mac Attack”

fishing tournament on Saturday, June 20. This event is a Kingfish, Dolphin and Wahoo tournament. It is a Southern

Kingfish Association–sanctioned tournament for Division 8. The total purse is $20,000 with five divisions to fish. The

tournament will depart from and return to The Cove at Port Canaveral, on the property between Fishlips Waterfront

Bar & Grill and Baja Chowder & Eats, at 613 Glenn Cheek Drive where registration and weigh–in will take place. From

4 to 8 p.m. on Friday night, June 19, the Cove Merchants Association will host the “Captain’s Party” featuring live

entertainment, vendors and food and beverage. For more details, visit https://www.facebook.com/CanaveralMacAttack.

Coastal Ambulance
pick up BBN

4/27/15
page 15

FULL COLOR

Henegar Center
pick up BBN

5/18/15
page 2

FULL COLOR

Coastal Health
pick up BBN

3-08-10
page 17

FULL COLOR

Coastal Health Systems
pick up BBN

11-16-09
page 14

FULL COLOR

Community partners include:

Coastal makes
connections for life.

Coastal makes
connections for life.

Coastal makes
connections for life.

Coastal makes
connections for life.

Coastal makes
connections for life.

Coastal makes
connections for life.

C
O

M
M

IS
SI

O
N

ON
ACCREDITATION OF AMBULANCE

SERVI CESAs the county’s exclusive provider of non-emergency 
ambulance services, Coastal Health Systems of 
Brevard makes important connections every day 

for the citizens of our community. Since 1988, its staff of 
trained professionals has safely transported thousands of 
patients to and from their healthcare providers, playing a key role 
in Brevard’s medical transportation system.

Coastal Health Systems is a truly unique partnership. Operating under 
the governance of a Board of Directors with members from all three 
Brevard hospital systems and the oversight of the Board of County 
Commissioners, Coastal is able to respond to the needs and vision of 
the county’s healthcare and emergency services professionals alike.

Coastal makes connections for life—for residents of Brevard, with 
its community partners. For information, call 321.633.7050 or visit 
www.coastalhealth.org.
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As the county’s exclusive provider of non-emergency ambulance 
services, Coastal Health Systems of Brevard makes important con-
nections every day for the citizens of our community. Since 1988, its 
staff of trained professionals has safely transported thousands of 
patients to and from their healthcare providers, playing a key role in 
Brevard’s medical transportation system.

Coastal Health Systems is a truly unique partnership.Operating under the gover-
nance of a Board of Directors representing every non-profit hospital system serv-
ing Brevard and with the oversight of the Board of County Commissioners, 
Coastal is able to respond to the needs and vision of the county’s healthcare and 
emergency services professionals alike.

Coastal makes connections for life – for residents of Brevard, with its community 
partners. For information, call 321.633.7050 or visit www.coastalhealth.org.    .
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Six outstanding professionals recognized
by State Attorney Phil Archer at ceremony

State Attorney Phil Archer recently recognized six

outstanding professionals for their service and dedication

to victims of crime during his annual awards ceremony for

the 2015 National Crime Victims’ Rights Week.

The awards were presented during a breakfast at

Suntree Office Tower in Melbourne, hosted by Archer and

his staff to honor those who serve victims every day in

Brevard County. The theme for this year was “Engaging

Communities: Empowering Victims.”

The winners were chosen from nominations submitted

by public and private agencies throughout Brevard

County. Archer noted in his remarks that every nomina-

tion this year spoke about community collaboration, the

importance of community partnerships, teamwork and

empowering victims. “We know that by engaging with our

community partners to provide resources for our victims,

we also empower our victims. Together, we make a

difference,” he said.

The people who were recognized with awards included

Officer of the Year Kimberly Weeks, of the West

Melbourne Police Department, and Assistant State

Attorney Laura Moody, who was named the Norman

R. Wolfinger Attorney of the Year.

Outstanding Service Awards went to Diane Scott,

director of communications at the Children’s Advocacy

Center; and Denise Williams, of Sexual Assault Victim

Services. The special Kathy L. King Victim Advocate

Award was presented to Janet Pearson, State Attorney’s

Office and to Cynthia Harris, of the Women’s Center in

Titusville.

Butterfly Kingdom to open at Brevard Zoo
in Viera; the exhibit runs through Aug. 2

The Brevard Zoo’s popular butterfly exhibit is back

again this summer, opening to the public on the Saturday

of Memorial weekend. Butterfly Kingdom, presented by

Bright House Networks, runs May 23 to Aug. 2 and is open

daily from 10 a.m. to 4:30 p.m. Butterfly Kingdom is

included with Zoo admission.

This year’s theme invites visitors to journey to a

magical kingdom where dragons rule the world and are

guardians of all the treasured creatures, including

beautiful butterflies.

The experience, as guests make their way toward the

butterfly exhibit in Australasia, includes a chance to see

“elaborate, life–size dragons” and for kids to role play in

the “Dragon’s Lair.” Guests can meet bearded dragons

daily at a special animal encounter offered in the morning

and afternoon, available for the duration of the exhibit.

Upon entering the butterfly garden in the aviary, guests

will witness hundreds of butterflies in flight. This year’s

butterfly collection is native to Florida.

As part of the actual butterfly garden, the Zoo has

added a Komodo dragon exhibit. Two young komodo

dragons, each about two–feet long, are new to the Zoo’s

collection of animals and will remain on exhibit after the

Butterfly Kingdom ends in early August. For more

information on this program, visit BrevardZoo.org or call

254–9453.
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Glenn’s Tire & Service
Continued from page 11

passenger van or motor home. “We do a lot of service

work on motor homes. We are set up to handle those

types of vehicles, with all of the special tools and bays

and trained technicians.”

Before the trip, inspect all the lights on your vehicle

and replace burned out bulbs, added Hickman. A vehicle

in top shape will have a better chance of staying reliable

and efficient on the roadway.

“Servicing your vehicle on a regular basis will extend

its life tremendously,” said Hickman, who has worked in

his industry since 1980 and holds a number of National

Institute of Automotive Service Excellence certifications.

He recommends oil changes in the 3,000– to 5,000–

mile range. “If you run synthetic oil in your car, you can

push that out a little further. Changing your oil and filter

on a timely basis is cheap insurance. It’s important to

keep oil fresh and clean in your car.”

When you have your oil changed, it’s best to rotate

your tires as well, said Hickman. “That way, it gives the

technician the opportunity to inspect the brake system

and to inspect other components underneath the car.”

Don’t overlook the exhaust system, either. Your

vehicle should be placed on a lift and the exhaust system

examined for leaks.

As far as maintenance like flushing the radiator and

transmission–fluid changes, Hickman says stick with the

manufacturers’ recommendation.

On the preventive safety side of the trip for children,

Hickman said to make sure car seats and booster seats

are properly installed.

Another tip: Rooftop cargo boxes should only be filled

with light items. Heavy loads on the roof can make the

vehicle more difficult to handle in emergency situations.

Glenn’s Tire & Service, a family business that has

been serving customers for the last six decades in the

local market, has a thorough checklist it uses when

servicing cars, sport–utility vehicles, trucks, recreational

vehicles, and motor homes.

The full–service business is situated in a number of

facilities on the property, with designated areas for motor

home work and large truck maintenance.

“We work on just about every type of vehicle and

truck. Some of the cars we service are 20 years and older

and are still running because the owners have main-

tained them through the years. But most of our vehicle

work is current model years,” said Hickman.

He says many people never even open the hood of

their car, and if they do it’s to fill their window–washer

fluid container.

“Years ago, most people would pull into a gas station

and have the attendant check their fluid levels and the

air pressure in their tires. Today, it’s rare to find a station

that provides that type of service. Those are bygone

years. Customers rely on businesses like Glenn’s Tire &

Service to do this type of work, and we really pride

ourselves on it.”

Glenn Carmichael founded the business that is now in

its third generation of family operation. His son, Randy

Carmichael, succeeded him. Randy later brought his two

sons into the venture, Scott and Sean. The third–

generation store is one of only a small number of such

businesses in South Brevard County, and surely one of

the longest–standing automotive service firms in the

region.

“We have generations of customers and we strive

every day to provide them with the very best service,”

said Hickman. “This is a business I love. I’ve been

working in this field for 35 years. And Glenn’s Tire &

Service has been here for 63 years.”

Cars needed for movie shoot in Miami
Exotic cars are needed for a movie shoot in Miami. Over the years, Festivals of Speed has supplied Hollywood with

cars for many motion pictures. Recently, it was contacted again by a major motion picture studio filming in Miami. They

are in need of some additional exotic cars for a scene. The cars will be displayed in front of the “main character’s

mansion.” The scene “is static so the cars will not be driven.” The studio is looking for flashy, bright–colored cars from

the years 2003–2005 only. “An orange Lamborghini is a must for the scene.” The main character is a current “A–list

actor.” If you are interested and have a car that meets the above description, contact Joe@FestivalsOfSpeed.com.
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InspiredLiving at Palm Bay
Continued from page 1

Lyon, who earned her degree in social work from UCF,

having gone back to college after years of parenting, did

her internship at Glenbrooke at Palm Bay, a senior living

facility, where she later rose to assistant executive director.

“Then, I found out about the executive director position

at InspiredLiving at Palm Bay. Someone, other than

myself, knew where I was supposed to be in my career.

And I landed exactly where I am supposed to be, with this

senior population. This is my home. I love coming to work.”

InspiredLiving at Palm Bay is part of Validus Senior

Living, a growing senior lifestyle company based in

Tampa. The company owns and operates a full continuum

of leading–edge senior living communities, including

independent living, assisted living, and memory–care

communities.

An affiliate of the Validus Group, a private investment

management firm that develops, owns, and manages real–

estate related businesses, Validus Senior Living also

provides property development, acquisition, and manage-

ment expertise.

“This is a great opportunity to come aboard a company

that is expanding in the state, growing smartly, and is

creating a culture of caring and family,” said Lyon.

Industry veteran and entrepreneur Steve Benjamin is

the president and chief executive officer of Validus Senior

Living. He was a founding partner of Horizon Bay

Retirement Living headquartered in Tampa and served as

its president and chief operating officer.

Under his guidance, that company grew to become one

of the largest businesses of its kind in the nation, with 94

communities and more than $3 billion in assets.

Benjamin and InspiredLiving were recently featured in

a “Forbes” write–up. In the article, he said, “We built

Validus Senior Living with a very specific vision in mind.

We are focusing completely on the needs and preferences of

the residents we serve, and are committed to building a

strong regional brand that is very responsive to the local

communities. We are not looking to be the biggest. We are

looking to be the best.”

Lyon says it’s nice to be able to work for a company

where you have direct access to the CEO.

“From an administrator’s perspective, that’s cool. I just

spoke to him last week. He called and asked how things

were going here. He told me that if I ever had any ques-

tions, just pick up the phone and call him. That’s the kind

of corporate culture Steve is creating. It’s very refreshing,”

she said.

Since the fall of 2012, Validus has opened five memory

care/assisted living communities in the Sunshine State,

including InspiredLiving at Palm Bay.

This year, the company is developing five additional

senior living campuses, as it positions itself to meet the

growing demand in communities for senior care.

Today’s older Americans enjoy longer lives and better

physical function than did previous generations, says the

National Institutes of Health.

InspiredLiving at Palm Bay recently hosted its grand–

opening festivities, which included a homestyle brunch

open to the public. There were gourmet food stations, a

custom dessert table and ice sculpture, and outdoor

musical entertainment in the spacious courtyard.

studies have suggested the diets may also protect against

dementia. Part of the diet consists of “brain–healthy food

groups,” which is a focus at InspiredLiving at Palm Bay.

In addition to the dining facilities and other features,

the campus showcases 58 memory–care suites, of which

almost 30 percent are currently occupied after opening

about 13 weeks ago.

“We are growing at a nice, steady pace. We are licensed

for 78 residents. Some of our suites are larger than others

and are set up to accommodate a companion, such as a

husband or wife,” said Lyon.

The residents are issued a GPS tracker device that they

wear on their wrist. It looks like a watch. These devices

offer piece of mind for dementia patients and caregivers.

The device has a call button.

“If they need assistance anywhere throughout the

complex or in the courtyard, all they have to do is push the

button on the side of the watch and it alerts us. It’s part of

the SkyNet–GPS system,” she said, adding that the device

also features keyless door lock technology for the residents.

This cutting–edge technology enables family members

to stay connected to loved ones regardless of distance,

giving them a sense of comfort and peace of mind.

It also enables visiting physicians to locate their

patients quickly as residents explore the expansive but

secure campus.

Lyon said resident services and programming are based

on a personalized care plan that focuses on the resident’s

choices, abilities, preferences and needs. “When we first

meet with a resident, we learn about his or her story from

family members. We want to know all about our residents’

interests, hobbies, past professions, family traditions, and

more.”

She added, “Our goal is to make them feel at home

here. We are interested in finding out about the little

things that make them happy. Those little things can

really make a difference.”

An estimated 5.3 million Americans have Alzheimer’s

disease. This includes 5.1 million people age 65 and older,

and roughly 200,000 individuals under age 65 who have

younger–onset dementia, according to the Alzheimer’s

Association’s “2015 Alzheimer’s Disease Facts and

Figures” report released in March.

Caring for a loved one with dementia often falls on the

shoulders of an untrained caregiver who tries to do his or

her best to provide the care needed for the patient.

Companies such as Validus are positioned in the market

as experts in this specific area of care.

“As a company, this is our mission. We work every day

to make the lives of the residents as pleasant and fun–

filled as they can be,” said Lyon.

“This community is so uplifting,” said Lyon. “The

complex was purposely designed and purposely built. And

it’s filling a niche in the care market. This is a standalone

memory–care community.”

InspiredLiving at Palm Bay provides personalized care

with assisted–living services specifically designed for those

with Alzheimer’s disease, dementia, or other memory

impairments.

The complex, which was designed by Dave Nagrodsky

of DNA Architects Inc. in Melbourne, takes memory–care

facilities to a new comfort, care, and innovation level in the

region.

The expansive, secure courtyard at InspiredLiving at

Palm Bay features a gazebo with a butterfly garden,

beautiful landscaping with raised flower and vegetable

beds, walking paths, and seating areas — giving residents

the option to engage in conversation with new friends or to

simply enjoy the fresh air and nature on their own.

The community offers full laundry service and on–site

therapy services. Licensed nursing care is available

24 hours a day, seven days week.

The dining option features “brain–healthy foods” served

in either a Tuscan–style country kitchen or a more formal

“Vegas–themed” dining room.

Proper nutrition is important to keep the body strong

and healthy. For a person with Alzheimer’s disease or

dementia, poor nutrition may affect behavior systems and

may cause weight loss, experts say.

Fresh, chef–prepared meals are served daily, featuring

“visually appealing,” portion–sized gourmet finger foods for

those residents with cognitive, neuromuscular, and

chewing disorders. Dining hours are flexible with snacks

and refreshments available anytime throughout the day,

said Lyon.

A new diet developed by researchers from Rush

University Medical Center in Chicago could “significantly”

reduce the risk of Alzheimer’s disease, even for those who

do not follow it precisely.

This is the finding of a new study published in

“Alzheimer’s & Dementia: The Journal of the Alzheimer’s

Association.”

The diet — called the “Mediterranean–DASH Interven-

tion for Neurodegenerative Delay” diet — was created by

nutritional epidemiologist Dr. Martha Clare Morris and

colleagues at Rush. It uses aspects of the Dietary Ap-

proaches to Stop Hypertension, or DASH, diet — an eating

plan based on studies supported by the National Institutes

of Health — and the Mediterranean diet.

While both the Mediterranean and DASH diets have

shown to reduce the risk of cardiovascular problems, such

as heart attack, stroke, and high blood pressure, some

InspiredLiving at Palm Bay provides personalized care with

assisted–living services specifically designed for those with

Alzheimer’s disease, dementia, or other memory impairments.
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