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From condos to shooting
ranges, Liz Har r is shows
designer ver satilit y in field
By Ken Datzman

INDIALANTIC — One of the essential qualities of an

interior designer is the know–how to create a desired look and

feel for a client through the use of colors, lights, flooring, and

finishes.

And the versatile interior designer Liz Harris has been able

to do that not only for her core residential customers all these

years, but also for some commercial clients as well.

By applying her basic industry knowledge and skills to the

project–at–hand, she has been able to transition smoothly

between residential design and commercial settings.

An example of her versatility in the interior–design field is

showcased at the newly opened FrogBones Family Shooting

Center in Melbourne. The sizable, air–conditioned firing–range

complex has multiple components to its operation and was

designed in part to attract the growing number of female target

shooters.

“There is a lot of carry over between the two areas of design

— residential and commercial. The big thing for me was

picking the finishes at FrogBones, which is not unlike what I’m

doing on this project,” said Harris, who on this day was on the

job working for a condominium unit owner at The Barringer, a

complex that features 35 luxury units in two oceanfront

structures built in the late 1990s.

“But FrogBrones was a unique project, in that it is a state–

of–the art gun range. I had to learn about shooting ranges,

which sent me at the owner’s suggestion to research on the

web.”

Her firm, Designers West Interiors in Melbourne, special-

izes in the residential sector of the market, but over the years

Harris has been involved in various commercial–construction

projects, too.

At The Barringer, her firm was hired by a client to upgrade

a luxurious seventh–floor penthouse suite, of roughly 4,400

square feet which has four bedrooms and three and half

bathrooms.

The Barringer buildings show off what the Florida lifestyle

is about to condominium owners. “There are some nice ameni-

ties to the property itself, but, obviously, this particular

residence has quite the views. The large porch makes it all the

more inviting. This condominium offers its owners a stress–

free lifestyle,” she said, while the paint crew was touching up

some small areas of the penthouse suite.

Liz Harris, the owner and operator of area firm Designers West Interiors, a residential specialist, was the interior designer for
the newly opened 14,000–square–foot FrogBones Family Shooting Center on South Harbor City Boulevard in Melbourne.
The venture includes the Double Tapp Grill and a retail store.
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Melbourne detailer Justin Labato selected
for distinguished Team Barrett Jackson;
to take part in ‘Hot August Nights’

With his new advanced Skills Validated Certification

from the International Detailing Association, Justin

Labato of JL’s Showroom Detailing Inc. in Melbourne

has accepted an invitation to Team Barrett Jackson,

known as The World’s Greatest Collector Car Auctions

and the leader in automotive lifestyle events.

Sponsored by Mothers Car Care Products, Labato,

who is also a member of master detailer Renny Doyle’s

vaunted Air Force One Detailing Team, detailed more

than 350 vehicles at the Palm Beach Auction in April.

Labato is now headed to Reno, Nev., for the “Hot

August Nights” event Aug. 3–9 at the Reno–Sparks

Convention Center, where he and the 18–man Team

Jackson Barrett will detail another 300 or more classic

and collector vehicles.

Barrett Jackson “requires expert paint–correction

skills” because of the auction’s specialization in classics

and collector cars. Trained and certified by Doyle’s

Detailing Success and a member of the network’s

“Detail Mafia,” Labato attended the Mobile Tech Expo

in Orlando in January, where he also earned the IDA’s

most significant level of certification, authenticating his

abilities and technique based on IDA guidelines.

In addition, Labato has renovated his local 1,700–

square–foot exclusive detailing shop, which serves all of

Brevard County and a statewide clientele as well. His

facility is certified in the professional application of both

“Cquartz Finest” and “Opti–Coat Pro” ceramic

nanoparticle coatings, the “hottest long–term, durable

shine protection” on the automotive appearance market

today.

“I am honored to have been invited to Team Barrett

Jackson,” says Labato, who when unemployed in 2008,

fell back on his passion for detailing, which had been a

long–time hobby.

“I went to Renny at Detailing Success because I

wanted to take things to a higher level and since then,

doors have opened in ways I never expected.”

As a member of the 2014 AFO Team, he worked to

help restore the paint on the original Air Force One

presidential jet at Seattle’s Museum of Flight. “Between

that, Barrett Jackson, and my new SV designation from

the IDA, I am able to offer customers on the East Coast

of Florida the finest in automotive detailing and paint

restoration services to help them preserve their

automotive investment.”

For more information on Justin’s venture with Team

Barrett Jackson, contact him at 722–2255.

National Realty recognizes its top Realtors
Broker Gale Bray of National Realty of Brevard has

announced her company’s top Realtors for May. They

are, Indialantic office: Vicci Vaughn, top lister; Claire

Sliptchuik, top seller; and J.R. Kaiser, top producer.

Melbourne: Maria Kaps, top seller, and top producer.

Palm Bay: Lesly Breson, top lister and top seller; and

Heidi Schneider, top producer. And Viera: Debbie

Schmid, top lister, top seller and top producer.
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Management services for four Central Florida sports, entertainment
venues are now part of a new brand; includes Space Coast Stadium

PHILADELPHIA — Comcast Spectacor, a leader in the

sports and entertainment industry, is raising the bar on

live–event experiences by announcing that its three

divisions — Global Spectrum, Ovations Food Services and

Paciolan — now operate as Spectra, a singular, new brand.

Clients and customers look for seamless experiences

whether at a trade show, concert or sporting event. By

serving clients as one business, Spectra can optimize full–

service operations for the good of clients, customers and

fans, said Dave Scott, the president of Comcast Spectacor.

“Spectra is committed to innovating the live experience

in ways that drive revenue and growth for venue owners,

teams, event presenters, advertisers and sponsors.”

Comcast Spectacor will now consist of three primary

businesses: the Philadelphia Flyers, the Wells Fargo

Center and the new Spectra. In turn, Spectra will consist of

three divisions: Venue Management (formerly Global

Spectrum), Food Services and Hospitality (formerly

Ovations Food Services) and Ticketing and Fan Engage-

ment (formerly Paciolan).

Spectra is a provider of sports and entertainment

hospitality services in Central Florida. One or more of the

divisions is at work supporting four Central Florida venues

and events, including: the CFE Arena at the University of

Central Florida, Space Coast Stadium in Viera, The

Lakeland Center, and Central Florida Zoo and Botanical

Gardens. These locations and event venues are some of

Spectra’s 300–plus clients at more than 400 global

properties that host millions of visitors annually.

“Spectra is all about creating unforgettable moments

for fans,” said Scott. “We can do that best with all services

under one umbrella to provide end–to–end solutions for

venues, redefining fan experiences everywhere.”

Spectra’s “proactive approach to modernizing the entire

ecosystem of details involved in live event management”

has driven growth in bundled relationships with clients

like the Palm Beach Convention Center, which is operated

by Spectra Venue Management and supplied by Spectra

Food Services and Hospitality.

“The successes that clients like these are experiencing

with multiple services at one location is what inspired us

to move from a house of brands to a branded house as

Spectra. It gives clients a more integrated, streamlined

and powerful resource to host extraordinary events,” Scott

said.

Bundled Spectra services are also supporting locations

like the PPL Center (Allentown, Pa.), Alaska Airlines

Arena (Anchorage, Alaska), the Crown Complex

(Fayetteville, N.C.), the Cross Insurance Arena (Portland,

Maine) and Florida State University’s Tucker Center.

At the Iowa Events Center in Des Moines, all three

Spectra divisions are already engaged. In Des Moines, this

bundled approach has resulted in significant increases

across the board: gross convention–center revenues are

up 64 percent over nine years; the number of events is up

31 percent since 2012, online–ticketing revenue is up

52 percent, and total tickets sold are up 25 percent since

2012. Additionally, food and beverage revenue is up 63

percent in the arena and 18 percent in the convention

center, since 2012.

“Engaging all three divisions of Spectra to manage the

Iowa Events Center operations has proven to be a home

run for Polk County,” said Angela Connolly, the chair-

woman of the Polk County Board of Supervisors. “The

financial return, the synergies of common goals, and the

unified customer service strategy is first class. As a single

company, I expect that Spectra’s ‘one–team’ approach will

only grow stronger, which is so important for venues like

ours.”

Comcast Spectacor is part of Comcast Corp., a Fortune

50 media and technology company that operates Comcast

Cable and NBCUniversal.

Cocoa launches mobile application; accessing services now easier for residents
The City of Cocoa has announced the release of its new mobile application, “Cocoa Connect.” The user–friendly

application will make connecting residents and the community to services much easier with features such as a calendar

of events, online bill pay, news and information and a Citizen–Request Tracker. The application is free to download to all

iPhone and Android devices through the app store.

In 2015, accessing the City of Cocoa website with a mobile device “has already doubled through the first half of the

year as compared to last year, with more than 50,000 users accessing the website via a mobile device.” The city said it felt

it was time to “embrace this digital demand” and make access to city services more convenient.

Citizens and the surrounding community will have access to features such as the Citizen– Request Tracker, which

“allows a resident to submit an issue such as a pothole or broken sidewalk.” A picture of the “issue” can be taken right

from the mobile device and the location can be pinpointed through the GPS feature. Once the issue is submitted, the

citizen can track the request through the entire process to completion.

The community can get the “calendar of events in the palm of their hand.”

Other icons included in the app are links to report street–light outages, the latest job openings and links to the city’s

social–media pages.

Local businesses can opt–in to be included in the business directory, which can be accessed through this application.

This feature as well as the staff directory have push–to–talk and e–mail capabilities. The community can also access

Cocoa City Council meetings from their mobile device and stream the meetings live. This feature also gives access to the

latest agendas and viewing of previous meetings.

The app is linked through the city’s website so it will be “continually maintained with all of the latest and most up–to–

date information.” For more information on the Cocoa Connect App, contact Samantha Senger, public–relations special-

ist, at 433–8685 or SSenger@CocoaFL.org.
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women out–achieving their male counterparts in college,

but finding themselves far behind them in terms of

salaries and workplace influence five and 10 years later,

and that I want to see leaders who do what they can to

support environments that make it possible for both men

and women to achieve and lead.

My comments didn’t spark any great response — most

callers wanted to either dispute something said by a

previous caller or simply have their own ideas heard.

As I continued to digest this conversation, I thought

about the coming presidential election, and its relevance

to the conversation I was anticipating with my col-

leagues. After reading many books and articles about

leadership in times of change, I boiled key tenets of good

leadership down to this list:

l Be credible, transparent and reliable

l Be honest as you assess yourself and others

l Recognize and value differences in leadership styles

l Value other kinds of differences as well

l Clarify goals/values/missions and align them with

those of your organization

l Take risks; be proactive and optimistic

l Be open to unexpected opportunities

l Pay attention to interpersonal relationships

l Be attentive to details or find and listen to someone

who is

l Empower others to lead

l Listen to others

l Be assertive when taking your own positions

l Manage conflict productively

l Take responsibility for outcomes

I realized that this list offers a good guide for evaluat-

ing candidates, and I made a decision to approach this

election with this rubric in mind.

In the past I’ve ranged from being very actively

involved in campaigning (including being a campaign

precinct co–leader) to minimally involved (pretty much

just voting on the day of the election). This time I want to

strike a balance.

Below you’ll see my pledge for this election cycle. I’d

love to hear from others about their plans and commit-

ments.

l As I assess each candidate, I will attempt to keep in

balance my sense of her or his personal integrity and

track record as a policymaker.

l I will endeavor to avoid the temptation to be a cynic

and a nihilist. I’ll try to believe in the possibility that

things can be better and that elected leaders can play an

important role in improvement.

l I will remember that no democratic government can

make change happen without grassroots efforts by

citizens who are committed to supporting a positive

environment and willing to collaborate despite their

differences. Leaders need support and action from those

they represent.

l I will try to have a sense of humor and show sincere

respect when friends, colleagues, neighbors, and others

close to me express views that are different from mine. I

will remember that we all arrive at our perspectives

through our life experiences and that diverse views are

productive.

l I will be mindful of what a privilege it is to have the

time and freedom to explore complicated political ideas;

I’ll be grateful that I have the resources to learn about

the issues and the opportunity to express my opinions.

l I will try to set aside exhilarations with previous

wins and frustrations from previous losses and consider

the current issues and the best leaders given my

understanding of the current realities.

l I will remember the high stakes associated with this

election cycle — the cases that will come before the

Supreme Court, and the economic, social, and other

implications of legislation that will be brought forward in

the coming years–and take my responsibility seriously.

As we enter this stressful time of receiving conflicting

and confusing messages, I hope others will use pledges

like this to guide their decisions and actions, and both be

and choose effective leaders who will govern with

compassion and intelligence.

The list of attributes that will matter to me in the coming presidential election
By Melody Bowdon
UCF Forum columnist

A few weeks ago I made an early morning trek to a

college campus two hours from where I live. I was

scheduled to facilitate a discussion about academic

leadership with colleagues around the state. I set my

radio to C–SPAN and was soon listening to a morning

call–in show. The host asked female listeners to share

the policy issues that would matter most to them in the

coming presidential election.

I listened for a while and heard a diverse group of

women from around the country commenting from

multiple perspectives about reproductive rights, environ-

mental issues, immigration, health care, and more.

After listening for a while I pulled off the road to gas

up and place my own call. When I had my opportunity to

speak, I noted that one thing I will be watching for as I

evaluate candidates will be their responses to women’s

issues. I said that as an educator I see many young

Judicial Nominating Commission looks to fill court vacancy; application deadline
The 18th Circuit Judicial Nominating Committee is looking to fill a vacancy in the Circuit Court of Seminole County

created by the resignation of Judge Linda D. Schoonover.

Applicants must have been members of The Florida Bar for the preceding five years, registered voters, and must be

residents of the territorial jurisdiction of the court at the time he or she assumes office.

Applications can be downloaded from the Florida Bar’s website, or obtained from the office of the chairman: Alan H.

Landman, Esquire, Chairman, 18th Circuit Judicial Nominating Committee, 7195 Murrell Road, Suite 102, Melbourne,

Fla., 32940.

Applications are also available from: Steven Kramer, Esquire, Vice Chairman, 18th Circuit Judicial Nominating

Committee, 999 Douglas Ave., Suite 3333, Altamonte Springs, Fla., 32714.

Ten copies of the completed application and attachments must be delivered to Landman or Kramer. Applicants must

also provide one copy of the application with redactions of their financial and identification information. The deadline

for submission of the application is 12 p.m. on Wednesday, July 1.

A list of members of the 18th Circuit Judicial Nominating Committee is also available from the Florida Bar’s website

or from Landman. Do not attempt to utilize the website www.18jnc.com, as it is no longer active nor does it contain

current information. If you have any questions, call Landman at 242–9800 or Kramer at (407) 834–4847.

Melody Bowdon is executive director of
UCF’s Karen L. Smith Faculty Center for
Teaching and Learning and is a
professor of writing and rhetoric. She
can be reached at Melody@UCF.edu.
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By Lee H. Hamilton

I spend a fair amount of time talking to students and

other young people about Congress and politics in

general, and I’ve noticed something. It used to be that I’d

regularly get asked how one runs for office. Nowadays, I

rarely do.

This is a young generation that is famously leery of

politics. Every year, the Harvard Institute of Politics

surveys young Americans about their attitudes. In their

most recent survey, only 21 percent of respondents

considered themselves politically engaged. Last year,

only a third counted running for office “an honorable

thing to do” — compared to 70 percent who considered

community service honorable.

A lot of young people are repelled by politics; they’ve

lost faith in the system just as many other Americans

have. And I fully understand that elected office is not for

everybody. You can make wonderful contributions to our

communities and to our society as a whole without

holding office. But look. If you don’t have people who are

willing to run for office, you don’t have a representative

democracy. As the leading edge of the Millennial

generation reaches the age where running for office is a

realistic possibility, I hope they’ll consider a few things.

First, it’s hard to find a more challenging job. The

number, complexity, and diversity of the problems we

face are astounding. As a politician, your work is never

done; your to–do list is always full. It’s intellectually as

challenging an occupation as anything I can imagine. It’s

the chief way we resolve, or at least manage, the

problems we face. In a country as diverse as ours,

building a consensus behind a solution — which is what

accomplished politicians try to do — is difficult work. It

can also be immensely satisfying.

The long and short of it is this: I’ve encountered plenty

of accomplished people in other professions who told me

that in the end, they’re a bit bored. I can’t ever recall

hearing a politician say that he or she was bored.

Second, I don’t know of another profession that puts

Why run for political office? It’s one of the most exciting things going, never bored, challenging, satisfying
you in touch with more people of more different types,

ages, and views. You meet — and, if you’re serious, really

engage with — liberals and conservatives, voters rich and

poor, religious believers and secular humanists alike.

It’s often said that if you don’t like people, you should

stay out of politics. This is true: politics isn’t for everyone:

You have to enjoy all kinds of people and learn to get

along with all kinds. Inevitably, you’ll encounter people

who idolize you, others who demonize you, supporters

who praise you, and critics who are more than happy to

tell anyone who’ll listen that you should just drop dead.

Odd as this sounds, this is one of the great attractions of

the job: the splendid array of individuals and convictions

that you encounter in politics.

Finally, and perhaps most important, the work can be

immensely satisfying. Whatever level you’re running at,

whether it’s for the school board or for President, you’re

doing it to try to make things work.

My first year in Congress, in 1965, I voted for Medi-

care. I’d had no role in drafting it. I played no substantive

part in its passage. Yet I still remember that vote, and I

still derive deep satisfaction from it. Because I know that

I voted for legislation that has helped millions of people,

and will continue to do so into the future. That’s the thing

about holding public office: you have a chance to contrib-

ute to the direction and success of a free society. In the

scheme of things, this chance isn’t given to all that many

people.

I know a lot of people who’ve worked mainly in the

private sector but spent some time in public office, and

they almost invariably speak of their time in the public

sector as among the most rewarding and satisfying times

of their professional lives.

That’s because I think they understand a simple

formula: there’s no America without democracy, no

democracy without politics, and no politics without

elected politicians. There are a lot of exciting, challenging

and satisfying professions out there, but here’s what I tell

young people: I consider politics chief among them.

‘Christmas in July’ theme for Health Fair set for Temple Baptist Church in Titusville
The Brevard Association of Medical Services will be hosting a Health Fair from 9 a.m. to 12 p.m. on Wednesday,

July 15, at Temple Baptist Church, 1400 N. Washington Ave., Building C, in Titusville.

The event theme is “Christmas in July.” Information on local health–care providers and businesses will be available,

as well as free health screenings including balance assessment, blood glucose, osteoporosis, and blood pressure checks.

A Hurricane Preparedness Seminar will be presented by the Titusville Fire Department at 10:15 a.m.

The public is invited and all attendees are asked to bring a new toy, canned food or donate $3 to gain entry into the

health fair. BAMS chose the theme “Christmas in July” to reflect its desire to help, by collecting toys, food and funds for

the Temple Baptist Ministries’ work in the community.

All attendees will be entered into a drawing for an iPad. The drawing will be held at 11:45 a.m., and the winner

must be present to claim the prize. Coffee and healthy snacks will be served while supplies last. This event is sponsored

by Comfort Keepers, Hospice of St. Francis and Wuesthoff Health System Home Health.

The BAMS is a professional resource organization that provides networking and educational opportunities to

enhance the services available to seniors. It was established in 1997 and serves North and Central Brevard County.

Lee Hamilton is director of the Center on
Congress at Indiana University; Distinguished
Scholar, IU School of Global and International
Studies; and Professor of Practice, IU School of
Public and Environmental Affairs. He was a
member of the U.S. House of Representatives
for 34 years. For information about the
Center's educational resources and programs,
visit www.CenterOnCongress.org.
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Acopian receives 4–Star honors at
Raytheon’s 2015 Supplier Appreciation
Event hosted at Gillette Stadium

EASTON, Pa. — Acopian Power Supplies, a leader in

the design, manufacturing and distribution of standard,

modified–standard and custom power supplies, has

received the “4–Star Supplier Excellence Award” for

2015 from Raytheon’s Integrated Defense Systems (IDS)

business.

Of the more than 11,000 supplier partners partici-

pating in the annual event, only 300 were granted

3–, 4–, or 5–Star honors for outstanding performance.

The award was presented at Raytheon’s Supplier

Appreciation Event May 27 at Gillette Stadium in

Foxborough, Mass.

Acopian Power Supplies, which has a facility in

Melbourne, won the 4–Star Supplier Excellence Award

in 2014 and the 3–Star Supplier Excellence Award in

2013.

Raytheon’s Supplier Excellence Award program

recognizes supplier partners who support the IDS

business by providing levels of service and support that

surpass customers’ requirements. This year’s award

candidates were judged on specific criteria, including

overall quality, on–time delivery, process–improvement

initiatives, innovation, and success in meeting or

exceeding safety standards. The Four–Star require-

ments for quality and delivery are 97 percent, and

Acopian achieved 100 percent in both categories.

“All of us at Acopian are extremely honored to be a

recipient of Raytheon’s 4–Star Supplier Excellence

Award for two consecutive years,” said Alex Karapetian,

director of sales and marketing for Acopian, upon

accepting the award from Mike Shaughnessy, vice

president, Raytheon IDS Integrated Supply Chain.

Karapetian added, “Achieving this recognition clearly

demonstrates our unwavering commitment to supply

Raytheon, and members of the U.S. armed forces, with

the industry’s most robust and reliable power supplies.

We greatly appreciate the opportunity to partner with

Raytheon in supporting the defense industry.”

Acopian Technical Co. has been designing, manufac-

turing and distributing custom, standard and modified–

standard power supplies since 1956. Their products are

commonly employed in a broad range of electronics

applications, in such strategic markets as computing,

aerospace, automotive, medical, telecommunications,

and industrial control.

Acopian’s comprehensive portfolio consists of full

lines of AC–DC single, dual and triple output power

supplies, AC–DC wide–adjust output power supplies,

DC–DC converters, high–voltage AC–DC and DC–DC

power supplies, redundant systems, N+1 power

supplies, and systems built to customers’ unique

requirements.

Standard models have outputs from 1 V to 30 kV,

and up to 1200 W. Each is shipped within three days

(larger units ship within nine days) after receipt of

order. Redundant power systems come with a full five–

year warranty and ship within nine days after receipt of

order. All Acopian products are built in America and

shipped factory–direct to customers worldwide.
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‘Manufacturing Day’ plans off to a strong start around nation;
many events are set to introduce youth to career opportunities

ROCKFORD, Ill. — Fueled by record–setting participation last year, a wealth of

activities are in the works for the Oct. 2 “Manufacturing Day 2015,” the fourth annual

industry grassroots event that’s celebrated across North America.

As of June 1, more than 160 events are already planned and listed on the official

national events registry at www.mfgday.com. Some 100 organizations, publications and

industry suppliers have publically declared their endorsement of the Manufacturing Day.

The program’s mission is to improve public perception of manufacturing in America.

The effort begins at the local level and is supported by thousands of manufacturers as they

host students, teachers, parents, job–seekers and other local community members at open

houses designed to showcase modern manufacturing technology and careers.

A panel of co–producers comprised of the Fabricators and Manufacturers Association,

International (FMA), the National Association of Manufacturers, the Manufacturing

Institute, the National Institute of Standards and Technology’s Hollings Manufacturing

Extension Partnership, and guest producer Industrial Strength Marketing provide the

centralized support necessary to coordinate the range of simultaneous events. The media

partners for the event are Edge Factor and the Science Channel. The national movie

partner is American Made Movie.

“Manufacturing Day has had rapid acceptance by manufacturers of all sizes and from

all industry sectors,” said Ed Youdell, president and chief executive officer of the FMA.

“This has led us to set challenging goals again this year. Last year the 1,679 registered

events welcomed nearly 400,000 participants. This year our streamlined event registra-

tion process will lead to many more events being registered on the official calendar,

especially for those community and regional organizers who are putting together a

number of events for their area. The co–producers are confident that the tally of events

this year will exceed 2,250.”

Jennifer McNelly, president of The Manufacturing Institute, echoed Youdell’s enthusi-

asm. “We are confident that this grassroots movement is reaching deeper into the

educational community which is critical for the industry’s future. One of the most

important things that Manufacturing Day can do is to introduce educators and America’s

youth to manufacturing and the career opportunities it provides,” McNelly said, adding,

“We will have a massive skills gap in this industry as baby–boomers continue to retire.”

Manufacturing Day makes it possible to attract thousands of young people into

manufacturing facilities so they can see for themselves that jobs in this industry are

interesting, challenging, and creative and that manufacturing facilities are desirable

workplaces, said McNelly.

“We know that last year more than 215,000 young people participated in Manufactur-

ing Day events, and we are confident we will greatly exceed that number in 2015.”

These organizations have already become sponsors of the event: Shell Lubricants,

Alliance for American Manufacturing, SME, SME Education Foundation, Tooling U –

SME, American Welding Society, Herbalife, Kronos, Precision Metalforming Association,

Precision Machined Products Association; CNA Insurance, MSC Industrial Supply,

Reliance Steel and Aluminum, and Women in Manufacturing.

To learn more about Manufacturing Day, visit www.mfgday.com. Organizations that

are interested in being official sponsors of the event should call (888) 394–4362 or send an

e–mail message to Info@MfgDay.com.

Brevard Zoo to offer free admission to dads on Father’s Day
In honor of Father’s Day on Sunday, June 21, the Brevard Zoo in Viera will be offering

free admission to dads with the purchase of their son’s or daughter’s full–priced admission

ticket (paid ticket can be child or adult admission, as applicable.)

For dads to receive the free ticket offer, the paid ticket must be purchased on June 21.

The Butterfly Kingdom experience, a temporary butterfly exhibit, is included with Zoo

admission. Also, families will be able to meet some of the Zoo’s newest residents, including

Kumi, an asai giraffe that just came from the San Diego Zoo. The Zoo’s “babies are also

growing by leaps and bounds,” including jaguar cubs, klipspringer, meerkats, and a

spider monkey.

The newest additions to the Zoo family were welcomed in the early months of 2015.

Plus, there is the new expanded boardwalk and pavilion in “Expedition Africa,” where

visitors can see lemurs and check out the Zoo’s newest species, Grevy’s Zebras. In addition,

the Zoo is offering a 50 percent discount for dads on Father’s Day at Treetop Trek.
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Free tasting event  
Many different wines 

 & foods will be sampled. 
Special pricing and sales! 

10% off any 12 bottles or more; 
7856 Ellis Rd 

Melbourne, Florida 32904 
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Attorney James Stokes joins Volk Law
Offices in Melbourne; a former Palm
Bay city attorney, 28 years experience

Attorney James Stokes has joined Volk Law Offices,

P.A., in Melbourne. The announcement was made by

David Volk, the firm’s founding attorney.

Stokes has more than 28 years of legal experience. He

earned his bachelor’s degree in business and management

in 1993 from the University of Redlands and his juris

doctor degree from Southwestern University School of Law

in 1995. In 2014, Stokes was awarded a master’s degree in

theology from the University of Notre Dame.

Stokes is a former city attorney of Palm Bay. He’s board

certified in labor and employment law, and in local

government law. Stokes brings to Volk Law Offices legal

experience in environmental and land–use law, as well as

administrative law. He also has extensive experience as a

mediator and arbitrator.

Stokes is active in the community as a volunteer. For

instance, he is the chaplain to a Boy Scout troop, in

addition to serving as an adjunct professor and member on

the board of directors for the Catholic Campus Ministry at

Florida Institute of Technology in Melbourne.

“I am looking forward to bringing my many years of

experience to the clients of Volk Law Offices, P.A., in order

to address their legal concerns, protect their rights, and

benefit their business interests,” said Stokes.

Volk Law Offices is a commercial law firm which has

represented individuals and businesses in money, prop-

erty, contract, and employment matters for more than

20 years. This includes prosecuting or defending lawsuits,

setting up a corporation or limited–liability company,

assisting in the purchase or sale of real estate, closing on

real–estate transactions, and drafting, reviewing, and

negotiating business agreements.

North Star program seeks volunteers;
training classes to be held in Titusville

North Star, the child grief–support program at Hospice

of St. Francis, needs caring adult volunteers to help the

organization. Volunteers play a major role in providing

services. Hospice of St. Francis is looking for men and

women who are “energetic, compassionate and patient.”

Volunteers must be willing to commit to the required

screening and training.

The North Star children’s groups are designed for

youngsters age 3 to 18, and meet in the evenings from

5:30 to 9 o’clock on Tuesdays, Wednesdays and Thursdays.

Volunteers are asked to commit to eight hours per month.

No previous experience is required.

Training is provided free of charge. The training classes

will be held on Tuesday, July 7, 14, 21 and 28, from 5:30

to 7:30 p.m. The classes will be conducted at Hospice of

St. Francis, 1250–B Grumman Place in Titusville. To

register for the North Star volunteer training classes,

contact Brooke Davis, program coordinator, at 264–1687.

For more information on Hospice of St. Francis’

programs and services, which are free of charge to the

community, call 269–4240, (866) 269–4240 or visit

www.HospiceOfStFrancis.com.
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Brevard’s largest flooring showroom.

VINYL LETTERING MAGNETS
PROMOTIONAL PRODUCTS DIRECT MAIL CAMPAIGNS

GRAPHIC DESIGN FULL COLOR OFFSET PRINTING
BLACK/WHITE & COLOR COPYING AND MUCH MORE!

AUTHORIZED SHIPPING CENTERAuthorized ShipCenter

321-951-4354
info@pipcandoit.com  |  www.pipcandoit.com

1480 Palm Bay Rd. NE  |  Palm Bay, FL 32905

Viera/Melbourne/Palm Bay

SIGNS  BANNERS  POSTERS
NEW!   Yard Signs | PVC Signs
Backlit Signs | Point of Sale Signs

Door & Window Signage | Outdoor Banners
Retractable Banners | Tradeshow Displays
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Building Management Systems to break ground on multi–
phase project at Space Coast Credit Union’s headquarters

Space Coast Credit Union will host a special ceremony on June 23 to commemorate the

groundbreaking of its $30 million headquarters expansion project to support its continued

growth.

The $3.4 billion credit union is the third largest credit union in Florida serving more

than 300,000 members with 58 branches spanning Florida’s east coast, from Flagler to

Miami–Dade counties. Construction will begin with a new 500–vehicle parking garage.

The improvements include three new building additions to the existing headquarters

facility at 8045 N. Wickham Road in Melbourne. The building totals 144,344 square feet.

SCCU’s headquarters currently houses more than 300 full–time employees. The new

building expansions will allow the credit union to add up to 600 new jobs over time and

will also include significant improvements to traffic patterns along busy Wickham Road.

“SCCU has grown with our communities for over 60 years, but since 2009 when we

expanded to serve members in South Florida our growth has outpaced our facilities in

which our employees work to serve our member–owners,” said Doug Samuels, the

president and chief executive officer of SCCU.

“Our strong growth has accelerated our need for additional staff and space so we can

meet the evolving needs of our membership. We’re pleased that we can expand and keep

our headquarters at the current location, where we enjoy a rich history and strong ties.”

In addition to the Melbourne headquarters, the credit union has an operations facility

in Miramar, with nearly 100 employees, plus a network of 58 branches. SCCU has more

than 750 employees in total. The credit union anticipates its growth will also create

increased staffing needs at its South Florida operations facility, and it recently opened

three new branches in Volusia, Brevard and Broward counties, with plans for more

locations in the future.

Building Management Systems Inc., a Melbourne firm, has been contracted to lead the

project. The general contractor is locally owned and has been operating in the community

for more than 30 years.

“We have been honored to be part of the growing SCCU team for many years,” said

Doug Padgett, the chief executive officer and chairman of BMS. “The relationship and

dedication to conservative stewardship of member resources has proven to be a win–win

relationship for both entities. We are pleased to take part in a local project that will enrich

our community’s economy and bring new jobs to the Space Coast. We are also excited to

lead this headquarters expansion effort while including many Brevard County vendors

and contractors.”

The first phase of this expansion project is anticipated to be completed in the first

quarter of 2016, he added.

SCCU is open for membership to anyone who lives or works in the 14 Florida counties

it serves. Locations can be found at sccu.com/locations.

BMS specializes in design–build projects and construction management, including

commercial, educational, industrial, manufacturing, medical and multi–family facilities.

To view the firm’s portfolio of projects, visit www.BMSConstruct.com or call 723–6938.

PerformaCrete’s concrete training program goes international
ROCKLEDGE — Local businessman Andrew Lash conducted PerformaCrete’s first

weeklong international training seminar in the United Arab Emirates.

The training course included methods of fabrication and installation for custom

concrete countertops, sinks, flooring, and epoxy flooring products.

Lash said that the training was a “great success.”

While PerformaCrete offers periodic training courses in custom concrete countertop

fabrication and installation, custom concrete art, and custom concrete flooring options,

this was the first time in the company’s four–year history that PerformaCrete has

attracted international interest with its training program, he said. After successfully

bidding against many competing training programs, “PerformaCrete’s internationally

sought course was selected to help teach our distant partners the fine art of concrete

artistry,” said Lash, who owns PerformaCrete.

He added, “The people were friendly and welcoming and the course went very well.”

In addition to offering training courses, PerformaCrete specializes in creating quality

concrete countertops, floors, sinks, grill enclosures, and much more. The business is

located at 575 Gus Hipp Blvd., Unit B.

For more information on the company, call 626–0840.
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Please see United Way of Brevard, page 15

United Way of Brevard gears up to prevent summer reading loss in children —
launches ‘Feed and Read’ program and a reading loss awareness campaign
By Ken Datzman

COCOA — In 2012, the United Way of Brevard board

of directors defined three areas where it planned to focus

its resources: education, income, and health, the “building

blocks of a good life.” Within the education component,

United Way pinpointed the need to raise awareness and

reach out to families in an effort to improve their sons’ and

daughters’ third–grade reading scores.

“We are really passionate about third–grade reading,”

said Rob Rains, the president of United Way of Brevard.

“And we have designed a number of strategies around

improving early grade reading for students in this county,

partnering with various organizations.”

More than one–third of some 5,000 third–graders in

Brevard scored a Level 1 or 2 out of 5 on their most recent

Florida Comprehensive Assessment Test, or FCAT. A

score of 3 or better is passing. Many of these students who

are below the accepted reading level are part of the free or

reduced–priced lunch program in the county, he said.

In general, Brevard students performed better than the

state average on the reading part of FCAT, “but there is a

lot of room for improvement in such a critical skill area

that will have a long–term impact on their lives,” says

Rains. By third grade, youngsters who can’t read at grade

level begin to struggle with other subjects as well, accord-

ing to various studies.

As summer begins, United Way is working to minimize

the loss of learning that occurs when youngsters are out of

school for 10 weeks. Research shows that children can lose

“one to three months of learning over the summer,

especially children of low–income families who don’t have

access to the kinds of enrichment activities that those from

other social–economic level families have,” said Rains.

He added, “When these kids return to school, they

spend their first two weeks to nearly a month trying to

catch up from where they were at the end of the last school

year. The so–called ‘summer–reading slide’ is very real and

has a cumulative impact on students.” By the end of the

sixth grade, children who lose reading skills over the

summer will be two years behind their classmates.

One of United Way’s strategies to improve early grade

reading, centers on providing students with greater access

to books and reading materials. To that end, United Way

began funding a program last year that provides kids full

access to “myON.”

Based on research from the National Summer Learning

Association, access to books and simply reading five to

eight books over the summer are the “most effective

activities that can counter the effects of summer reading

loss.” MyON’s personalized literacy environment recom-

mends books to each student by matching individual

students with books that meet their interests.

“With myON, children have access to 8,000 books —

online, at school, at home, at clubs, at after–school

programs, anywhere, year–round. That program has been

a huge success. We piloted it in five Brevard schools. And

now, just under 20,000 students will have access to the

myON catalogue at 33 schools in the county. We are really

proud of our efforts with the myON initiative,” said Rains.

Most of these 33 schools fall under the U.S. Department

of Education Title 1 program that targets schools with

low–income student populations.

Last fall, Scholastic Corp., in conjunction with YouGov,

conducted a survey to explore family attitudes and

behaviors around reading books for fun. The survey is

titled the “Kids & Family Reading Report.”

According to the report, there are several predictors

that children ages 6 to 17 will be frequent readers. Three

dynamics among the most powerful predictors are: “being

more likely to rate themselves as really enjoying reading; a

strong belief that reading for fun is important; and having

parents who are frequent readers.”

Additional factors that predict children ages 6 to 11 will

be frequent readers include “reading aloud early and often,

identifying specific characteristics kids want in books, and

spending less time online using a computer.”

To combat the “summer slide,” United Way has rolled

out two programs to help kids stay sharp over the 10–week

layoff from the classroom.

One program employed to halt the summer reading

slide of third–grade students, is called “Tag–in.” Brevard

Public Schools and United Way have teamed up on “It’s

Summer — Tag–in,” a reading loss awareness campaign.

“We have developed a great partnership with Brevard

Public Schools,” said Rains. “This is the third year of the

partnership.”

Research has shown that the so–called third–grade summer–reading slide, the 10 weeks when kids are out of the classroom, can have
a significant impact on children’s literacy skills. When kids aren’t in school they typically forget skills they learned during the year. United
Way of Brevard and its partners are working to prevent that slide with reading programs and activities this summer. Liz Lee is United
Way’s vice president/community impact. Rob Rains is United Way’s president.

BBN photo — Adrienne B. Roth
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Please see Edita Realty Inc., page 17

New multi–family housing community to target growing rental market, set for
redevelopment area of Rockledge, led by businessman, for mer councilman
By Ken Datzman

ROCKLEDGE — Demand is fast growing for rental

housing around the nation, alongside the rising sales of

existing homes and the uptick in new residential construc-

tion.

In fact, the 2000s marked the strongest “numerical

growth” in renter households in the last 50 years, accord-

ing to the Joint Center for Housing Studies at Harvard

University.

As ownership rates fell, housing markets adjusted to

the increased demand for single–family rentals, with about

3 million existing homes switching from owner to rental

occupancy from 2007–2011, a period which coincided with

the Great Recession in the U.S. and the deep slide in the

real–estate market.

The upbeat rental–housing trend has pretty much

stayed on track in many communities.

“The rental market for housing is excellent right now,”

said businessman Ralph McCoig Jr., the chief manager for

full–service MERCO Properties Management, LLC, a

division of Edita Realty Inc., of which he is the president.

“There are a lot of people who rent while they look for a

home to purchase. They typically come here from out of the

area and need some time to locate a home for their family,

so they rent for a while. It’s a very dynamic market for

rental housing. We cater to a wide population range.”

Their customer base includes “millennials,” who are

getting married later in life than previous generations.

According to a recent Goldman Sachs study, 30 percent of

millennials consider buying a home “important but not a

priority.”

Broker McCoig, who has been in business in Brevard

County for 21 years, manages the daily operations of his

company’s privately held Real–Estate Investment Trust.

MERCO was launched 10 years ago. The real–estate

agency was founded in 1994.

His REIT focuses on the acquisition, development, and

management of income–producing properties. The

company has completed a number of successful projects in

Rockledge, including single–family and multi–family

developments, as well as industrial and commercial

properties.

“We were in the right place at the right time and

happened to make what we thought were some good real–

estate decisions. Brevard County has been great to us,”

said McCoig, who was a board member of the Brevard

Schools Foundation from 2010 to 2012.

Now his company is set to expand its portfolio with the

development of a multi–family rental–housing community

in the Redevelopment Mixed–Use District of Rockledge,

which is a fairly new zoning classification for that city.

He was hands–on in helping to create the zoning

classification. McCoig ran twice for the Rockledge City

Council and was elected each time, from 1998 to 2002. He

also was a member of the Rockledge Council Redevelop-

ment Commission.

enhancement project on U.S. Highway 1, in the retail

district of Rockledge that expanded the roadway from four

lanes to six lanes. That project and other infrastructure

investments have played a role in attracting new busi-

nesses. “Rockledge has seen good business growth in

recent years, and that momentum continues today,” said

McCoig.

In 2012 alone, Rockledge welcomed 118 new busi-

nesses. Forty–four percent of them settled in the Redevel-

opment District, according to the city. And more businesses

have continued to locate there. Business growth helps fuel

housing growth.

“The development we have planned, called Carolina

Pines, will be the largest housing community project in the

Redevelopment Mixed–Use District of Rockledge,” said

McCoig.

“We will be building a total of 30 multi–family housing

Broker Ralph McCoig is the chief manager of full–service MERCO Properties Management, which is a division of Edita Realty Inc. in
Rockledge, of which he is the president. MERCO is a privately held real estate investment trust that acquires, develops and manages
income–producing properties. His company plans to develop Carolina Pines, a multi–family housing project in the Redevelopment
Mixed–Use District of Rockledge. His company has a business relationship with Community Bank of the South.

In 2002, the Rockledge City Council established the

Rockledge Redevelopment Agency as a way to revitalize

designated “sub–districts” by supporting projects to

improve the infrastructure and enhance the overall

aesthetic quality of the area, with the goal of stimulating

economic growth and enhancing the tax base.

The area includes Florida Avenue, Barton Boulevard,

U.S. Highway 1, and Barnes Boulevard. Since that

designation was implemented and improvements made,

these corridors have seen new business growth and have

been recognized for their beautification.

For example, after undergoing an extensive streetscape

enhancement project in 2008, which included the installa-

tion of decorative lighting, landscaping, and sidewalk

upgrades, Barton Boulevard won the Florida Redevelop-

ment Association’s “Best Capital Project/Beautification”

award the following year.

Recently, the Florida Department of Transportation

completed a $27 million infrastructure and streetscape
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TALLAHASSEE — VR Systems, a leading elections

management technology provider, has announced that

Mindy Perkins will assume the role of company president.

Perkins, who has been with the business for 14 years,

previously served as executive vice president.

The company also announced the retirement of Jane

Watson, VR Systems’ founder, who served as its president

for 23 years and David Watson, chief operating officer and

chairman of the board.

“VR Systems has grown from an office inside our home

to a thriving employee–owned company that serves over

95 percent of Florida counties,” said Watson. “Our venture

into new markets outside of Florida presents an ideal point

to transition the company’s leadership. Mindy and the

executive team have a long history with VR Systems and I

am confident this transition will be natural.”

Perkins was the first employee hired by the Watsons.

She has served as head of customer support, business

development and sales. Today, VR Systems is a 100

percent employee–owned company that provides a range of

elections technology products including Voter Focus

elections management software, the EViD electronic

pollbook, and ELM, a web based elections training

program.

“My goal moving forward is to continue to promote our

company’s core values in everything that we do,” said

Perkins. “Our success is built on integrity, customer

service, and the desire of all our employees to work for the

good of the voter, making elections transparent, efficient

and trusted.”

VR Systems, founded in 1992, established a strong

Florida client base that expanded rapidly following the

passage of Help America Vote Act in 2002.

The EViD epollbook, which has been used by jurisdic-

tions in 15 states, was developed in Florida in response to

an urgent need created by Hurricane Charley in 2004.

EViD “was one of the first epollbooks in operation” and has

evolved through many generations to become one of the

most trusted products of its kind used by the elections

industry.

“As we continue to grow, we embrace what we have

achieved in Florida. Our focus will remain on offering the

best customer experience and highest quality products in

the industry,” said Perkins.

The company, which has 42 employees, has a regional

office in Matthews, N.C. The firm’s web address is

www.VRSystems.com.

Employee–owned VR Systems promotes Mindy Perkins to president — moves up from executive V.P.

Satellite Beach Public Library to host board meeting July 14
The Satellite Beach Public Library will conduct a board meeting at 6 p.m. on Tuesday, July 14. The meeting is open to

the public. The library’s address is 751 Jamaica Blvd. For more details on the meeting, call the library at 779-4004.
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In Catholic school, I am encouraged to dream, explore, and succeed.
All my teachers really care about me and challenge me to do my best.
I am prepared for my future and will always have my faith as I go through life.
Melbourne
Melbourne Central Catholic High School
Ascension Catholic School
Our Lady of Lourdes Catholic School

Palm Bay
St. Joseph Catholic School

Indialantic
Holy Name of  Jesus  Catholic School

Rockledge
St. Mary’s Catholic School

Merritt Island
Divine Mercy  Catholic Academy

Cocoa Beach
Our Saviour Catholic School

Titusville
St. Teresa Catholic School

BrevardCatholicSchools.org  l  Academic achievement. Faith formation. Moral leadership.

Medical & EMT Supplies

Uniforms  �  Shoes  �  Accessories

Melbourne Shopping Center

1387 S. Babcock Steet

676-0000

Medical & 

EMT Supplies

www.NationalRealtyFla.com
Serving Brevard Since 1965
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TALLAHASSEE — Gov. Rick Scott has signed into

law legislation that will ensure Florida’s nationally

recognized work–force system remains market relevant

and focused on meeting the needs of business, today and

into the future.

House Bill 7019, signed recently, created a task force

involving 20 state partners who will support implementa-

tion of the federal Workforce Innovation and Opportunity

Act, or WIOA. The WIOA provides key guidance and

updates to the work–force system in every state and

aligns with many of the innovative work–force develop-

ment programs and priorities Florida has employed for

several years.

“We applaud Gov. Scott for signing into law this

legislation formalizing Florida’s WIOA task force, which

combines key state and regional partners to better

connect Florida’s talented and diverse work force with

new opportunities in today’s rapidly changing business

environment,” said CareerSource Florida President and

Chief Executive Officer Chris Hart IV, the task force

chairman. “This is an exciting time for Florida as we

work together to help empower the people we serve to

achieve economic stability and success.”

The WIOA places greater emphasis on achieving

results for job–seekers, workers looking to grow in their

careers and businesses looking to hire and enhance

competitiveness.

Engagement with the business community and

alignment with regional economies and stakeholders is

prioritized. These priorities have been an ongoing area of

focus for Florida, well–positioning the state for imple-

mentation.

Task force members include: Agency for Persons with

Disabilities; CareerSource Florida; Enterprise Florida;

Florida Association of Postsecondary Schools and

Colleges Inc.; Florida College System; Florida Depart-

ment Children and Families; Florida Department of

Corrections; Florida Department of Economic Opportu-

nity; Florida Department of Education; Division of Blind

Services; Division of Career and Adult Education;

Division of Vocational Rehabilitation; Florida Depart-

ment of Elder Affairs; Florida Department of Juvenile

Justice; Florida Small Business Development Center

Network; Florida Workforce Development Association

Inc.; Independent Colleges and Universities of Florida

Inc.; and the State University System.

CareerSource Florida is convening the task force’s

meetings to address key issues related to the WIOA

implementation. The task force will submit recommenda-

tions to the CareerSource Florida Board of Directors,

which is required to submit a final report to the governor,

the president of the senate and the Speaker of the House

of Representatives by Dec. 1, 2015. For more information

on this initiative, visit careersourceflorida.com/WIOA.

CareerSource Florida is the statewide work–force

policy and investment board of business and government

leaders charged with overseeing the CareerSource

Florida network, which includes the Department of

Economic Opportunity, 24 regional work–force boards,

including Brevard County, and nearly 100 career centers.

The CareerSource Florida network connects employ-

ers with qualified, skilled talent and Floridians with

employment and career development opportunities to

achieve economic prosperity.

To learn more about the organization, go to

CareerSourceFlorida.com or call (866) 352–2345.

Gov. Scott signs legislation to strengthen, modernize Florida’s work–force system; involves 20 partners

ERC employees receive Silver Snoopy Awards for their outstanding work
KENNEDY SPACE CENTER — Two members of ERC were recently presented with prestigious Silver Snoopy

Awards for outstanding contributions to NASA’s spaceflight program. System analyst Mary Fry was honored during a

formal ceremony May 12 at the Debus Center in the Kennedy Space Center Visitor Complex. Because of a schedule

conflict, the second honoree, Mark Smith, a crawlers/structures electrical engineer, will receive his award in October.

Known as the Astronauts’ Personal Award, the Silver Snoopy is a special honor given to NASA employees and

contractors for outstanding achievements related to flight safety and mission success.

ERC provides expertise and capabilities in propulsion systems, advanced sensor systems, avionics and guidance and

control systems. Headquartered in Huntsville, Ala., ERC is a member of the Jacobs Engineering Team supporting the

test and operations support contract at NASA’s Kennedy Space Center.
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HENDERSON SOUTHEAST  
CORPORATION 

MICHAEL S. ULLIAN, CCIM, SIOR,  
VICE PRESIDENT 

A LICENSED REAL ESTATE BROKERAGE 
321-676-2424 office 

www.hendersonsoutheast.com 

GREAT LOCATION 

 740 NORTH DRIVE 

CALL MIKE ULLIAN 
. 

321-258-7556 (cell) 

BUILD TO SUIT 

SPACE AVAILABLE: 
UP TO TWO (2) 

50,000 + SF 
BUILDINGS 

FAST. 
SIMPLE. 
SMART.

Macs are fast. Macs are simple. And now the smart choice is to integrate a 
Mac into your home or office with our special financing! 

6 and 12 Months options now available*

VISUAL DYNAMICS, INC. 2251 Town Center Avenue Suite 105 Viera, FL 32940 (321) 433-0607      
694 Eau Gallie Blvd, Indian Harbour Beach, FL 32937 (321) 773-7788    

Apple, the Apple logo, FaceTime, iPad, and iSight are trademarks of Apple Inc., registered in the U.S. and other countries. App Store is a service mark of Apple Inc. 
* Financing provided by Synchrony Bank. 6 months offer applies to purchases up to $999; 12 months offer applies to purchases of $1,000 - 1,499
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Dr. Ross Clevens, a board–certified facial plastic

surgeon, has hired Teresa Beard as the new marketing

director for Melbourne–based Clevens Face and Body

Specialists.

In her role, Beard will oversee all marketing and

promotional events for the practice. She has nearly 20

years experience leading teams and “developing compel-

ling marketing strategies to achieve targeted results.”

Before joining Clevens Face and Body Specialists, Beard

served as the guest–communication manager at Walt

Disney World Resort in Orlando, where she oversaw the

design and management of more than 700 “unique guest–

facing collateral pieces” that are distributed at Disney

Parks and Resorts.

Additionally, Beard’s experience includes working as

the director of program marketing at Girl Scouts of Citrus

Council and the communications director for Atlantic.Net

Internet Services. She also served as the editor for

Oxendine Publishing, a company that produces magazines

Clevens Face and Body Specialists welcomes Teresa Beard as marketing director; was with Disney World Resort
designed to foster leadership development in college and

high school students.

Beard earned her bachelor’s degree in English and her

MBA degree from the University of Florida. She is an

active member of Toastmasters International. In her spare

time, Beard enjoys concerts, running and volunteering in

her local community.

Clevens Face and Body Specialists offers plastic and

reconstructive facial surgery, breast and body surgery,

laser treatments, injectables and fillers, skin–cancer care,

laser–hair removal, permanent hair restoration and

medical–grade skin care.

Dr. Clevens is certified by the American Board of Facial

Plastic and Reconstructive Surgery and specializes in

plastic reconstructive and cosmetic facial surgery. He

received his training from Harvard, Yale, and the Univer-

sity of Michigan. To learn more about Clevens Face and

Body Specialists, visit www.DRClevens.com.

‘American Idol Live!’ coming to King Center for concert on July 9; to highlight Season 14
“American Idol Live! 2015” is coming to the Maxwell C. King Center for the Performing Arts in Melbourne for a

7:30 p.m. concert on Thursday, July 9. American Idol, the most “successful music competition show in television history,”

returns this summer with an “unprecedented” 14th consecutive national tour. The event will be spotlighting the top five

finalists from Season 14. These finalists will showcase their individual artistry and talents all set to a live band. A digital

download of the album “American Idol Season XIV” is included with every ticket you order for this show. You will receive

an e–mail with instructions on how to receive your download following your ticket purchase. Tickets start at $47.50

(inclusive of fees) and may be purchased by visiting KingCenter.com or by calling 242–2219.
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the affiliation of

  (Financial Advisor Name)
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Dano LoPresti, CFP, ChFC, AIF

Financial Advisor, Investments

Melbourne Office

Please call today with questions or for a no-obligation
financial consultation.

202 N. Harbor City Blvd. Suite 200

Melbourne, FL 32935

321-253-7911 • 800-838-4488

866-522-9580 Fax

Dano.LoPresti@RaymondJames.com• www.WilmarthPWM.com
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Continued from page 10

The concept is that teachers are “tagging out” for the

summer and parents must increase their role as primary

educators of their children, said Rains. Many parents are

not even aware of the negative impact of summer reading

loss, he said.

United Way created a take–home pamphlet to help

parents and students remember the importance of reading

over the summer. “This is our third year distributing

materials to all 45,000 voluntary/prekindergarten through

fifth–grade students in Brevard,” said Rains.

“The brochure has simple activities to keep kids

interested in reading, as well as tips and resources for

helping kids become readers. This year we also added a

summer reading challenge. Kids at Brevard Public Schools

who read the required number of books and turn in results

to their school will earn an ice–cream party.”

The Tag pamphlet lists a number of “cool” websites for

the children to visit. They include: JustReadFamilies.org,

StoryOnline.net, Scholastic.com/parents, RIF.org,

ReadToMeIntl.org, Storynory.org, and Starfall.com.

Storynory has published a free audio story every week

since November 2005. Starfall is a free public service to

teach children to read with parents. The other sites have

interesting features as well, all designed to hook children

on reading.

The second program, United Way’s “Feed and Read”

initiative, “provides nutrition, mentoring, and free books to

low–income children during the summer school break,”

said Liz Lee, United Way of Brevard’s vice president/

community impact.

She said Feed and Read “utilizes a network of commu-

nity centers and churches to provide lunch for children,

half through the U.S. Department of Agriculture’s ‘Break

Spot’ program and the other half by utilizing local kitchen

resources at many sites.”

Lee added, “United Way also has reading mentors who

volunteer to provide one–on–one group–reading opportuni-

ties and encourage summer reading. Each child will

receive reading–level appropriate books to keep in their

personal library.”

Last summer, a total of 9,790 books were provided to

the 1,275 participating children and were purchased

through a grant from First Book, along with funding from

United Way, she said.

To complement the Feed and Read effort, Project

Hunger funds were used to purchase more than 8,860

“backpack meals” that the neediest children in the region

received for at–home consumption.

“This summer,” said Rains, “we plan to give out over

16,000 books and 12,000 backpack meals from Project

Hunger and The Children’s Hunger Project, reaching

nearly 2,000 kids.”

The 2015 Feed and Read sites opened June 8. They are

located in North, Central and South Brevard. Here are the

locations and hours of operation.

l NORTH BREVARD: Walter Butler Community

Center at Bernice G. Jackson Park, 4201 N. Cocoa Blvd.,

Sharpes — Tuesdays, 10 to 11 a.m.; Isaac Campbell Senior

Community Center, 701 South St., Titusville — Wednes-

days 10 to 11 a.m.; Sandrift Community Center, 585 N.

Singleton Ave., Titusville — Wednesdays, 10 to 11 a.m.;

and Cuyler Park Community Center, 2329 Harry T. Moore

Ave., Mims — Wednesdays, 11:30 a.m. to 12:30 p.m.

l CENTRAL BREVARD: Cocoa West Community

Center, 230 S. Burnett Road, Cocoa — Thursdays, 1 to 2

p.m.; Joe Lee Smith Park Community Center, 419

Washington Ave., Cocoa — Thursdays, 12 to 1 p.m.; Travis

Park Community Center, 2001 Michigan Ave., Cocoa —

Thursdays, 1 to 2 p.m.; and Woody Simpson Park Commu-

nity Center, 1590 Schoolhouse St., Merritt Island —

Wednesdays, 1 to 2 p.m.

l SOUTH BREVARD: Club Esteem at Lipscomb

Community Center, 3316 S. Monroe St., Melbourne —

Tuesdays and Thursdays, 12 to 1 p.m.; Destiny Life

Center, 3400 Randolph St., Melbourne — Mondays,

Wednesdays and Fridays, 11 a.m. to 12:30 p.m.; and Police

Athletic League, 1092 Swan St., Melbourne — Tuesdays,

10 to 11 a.m.

Rains also encourages parents to take their children to

the local libraries, especially during the summer. “We have

a great library system in Brevard County.”

He thinks United Way’s work as an advocate for

summer reading loss and helping children embrace

reading in general, will have an economic impact over the

long term for the community. “We think it will pay

dividends out in the community in the years ahead. We’re

excited about the future,” said Rains.
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Get the whole story at regions.com/europamarket.

To see how we can help your business move forward when it’s at a turning 
point, turn to Regions.

– Mike Dugandzic and Alem Boric  
Regions customers and owners of EuropaMarket

“Partnering with a bank that 
understands every aspect of our 

unique business has been a real
TURNING POINT for us.”

www.CGCFlorida.com“We stake our reputation on every job.” 
Adam Broadway, President & Ryan Runte, Vice President

Follow the signs...
for quality construction delivered 
on time and on budget.
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MERRITT ISLAND — The Cocoa Beach Regional

Chamber of Commerce’s Business Recognition Committee

has announced the selection of The Chilly Pig Air

Conditioning as its “Business Champion of the Month” for

May.

“The Chilly Pig continues to exemplify what great

service, fair prices, and going above and beyond for those

they serve as a company credo and mission”, said Gregory

Weido, Business Recognition Committee chairman. “As

last year’s winner of Business Champion of the Year, it is

no surprise they continue to receive such high praise and

recognition from their customers. The community is lucky

to have a company like The Chilly Pig doing business

here!”

The Business Champion of the Month is an award that

is designed to recognize excellence in the business

community. Nominations can be made by visiting the

Chamber’s website at CocoaBeachChamber.com. The

award recipient is chosen by members of the Business

Chilly Pig Air Conditioning selected as the Cocoa Beach Chamber’s ‘Business Champion of Month’
Recognition Committee.

“The primary goal of the BRC is to recognize outstand-

ing business performance in the community,” said Weido.

“We know that the backbone of the nation is the small–

business owner and the Business Champion of the Month

award is the Chamber’s way of saying ‘job well done,’ and

to really focus on praising these hard–working folks.”

“A big thank–you to the Cocoa Beach Regional

Chamber and the local business community from all of us

at The Chilly Pig Air Conditioning,” said Rich Geiger, the

owner. “We are so honored by this recognition as Business

Champion of the Month.”

The Chilly Pig is a full–service air conditioning and

mechanical–systems contractor in Rockledge, serving the

residential and commercial markets of East Central

Florida including Brevard County and parts of Orange

County, Volusia County and Indian River County. The

company’s website is TheChillyPig.com.

For more information on the Cocoa Beach Chamber,

visit CocoaBeachChamber.com or call 459–2200.

Cocoa Beach Library to present ‘iPhone Photography’
The Cocoa Beach Public Library will present a program on “iPhone Photography” at 9:30 a.m. on Saturday,

June 27, in the Jane von Thron Room. Instructor Ruth Bleakley will show you photography basics with your iPhone,

such as how to “set up nice–looking shots, compensate for bad lighting, and do basic editing.” All versions of the iPhone

are welcome, though the latest software update (iOS8) has the “most photographic capability.” The class fee is $5. To

register for this program, call the library at 868–1104 or visit www.CocoaBeachPublicLibrary.org. The library’s address

is 550 N. Brevard Ave.
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Fidelity Bank of Florida has a knowledgeable staff ready to help you with all

your financial needs. We offer the latest technology with personalized service.

Real People answer our phones.

World Class Service.

321-452-0011

Celebrating Our 25th year serving Brevard County

Hurricane Season Is Here!

Access your money conveniently using our debit card,

Surcharge Free ATM partners, Mobile App and Online Banking.

NMLS 1006934

Are you prepared?

 

Office of Economic Development 
(321) 433-8532   rsvp@cocoafl.org  

  Stay Connected:   www.CocoaFL.org/econdev      

 

 

 

Cocoa Small Business Showcase 
Join the City of Cocoa, in partnership with Cocoa Main Street, 

for Cocoa’s first small business showcase event! 
 

Wednesday, June 24, 2015 
6:00 p.m. – 8:00 p.m. 

 

Cocoa Civic Center, Main Ballroom 
430 Delannoy Avenue, Cocoa Village 

 
 

At this event, Cocoa businesses will have the opportunity to 
showcase their products and services, network with other businesses, 
and connect with business resource groups. , this 

ork with other business
s. ,,,, tOpen to the public

showcase is a one stop shop for citizens hoping to see more of what 
Cocoa businesses have to offer. Bring your business cards and win 

 during the business card draw. 
Cocoa b

   dprizes

 
Attendance is free for the public; Cocoa businesses 
interested in participating may contact the Office of 

Economic Development for more information or 
visit www.cocoafl.org/Showcase.  
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Edita Realty Inc.
Continued from page 11

units. There is a big need in Rockledge for what we will be

developing. Most of these units will be one bedroom,

targeting young professionals and married couples without

families.”

McCoig, who was the commissioner and chairman of

the Florida Real Estate Commission from 2007 to 2011,

expects construction to begin on Carolina Pines in about 90

days. The proposed Carolina Pines is close to Wuesthoff

Hospital and Viera Hospital. “The project should be

completed early next year,” he said.

His company has a business relationship with indepen-

dent Community Bank of the South, headquartered on

Merritt Island with branches in Cocoa and Rockledge. He

worked with Community Bank of the South’s William “Bill

Taylor,” the founding president and chief executive officer,

and Nancy Brower, the senior vice president, in securing

the loan for Carolina Pines.

Originally from North Carolina, McCoig said MERCO

experienced a turn of events in August 2013 when one its

partners, in his mid–40s, passed away. To better position

the company for the long term, “we did some debt restruc-

turing.”

Upon the death of the business partner, McCoig turned

to Brower, a longtime friend and member of the Cocoa

Rotary Club, for advice on debt restructuring.

“I called Nancy, and she immediately swung into

action. Soon, I met with her and Bill Taylor. We met a

number of times to discuss the issue. The bank also sent

some of their team members to our business to get a better

feel and understanding of how we operate. Community

Bank of the South put together a restructuring package

that worked perfectly for our company,” said McCoig.

McCoig said he also told them about his company’s

future plans and development projects in the area. “They

stepped up and lent us money for some additional projects.

We could not be doing Carolina Pines without the support

from Bill and Nancy and Community Bank of the South.”

For most investors, gaining access to commercial real

estate exclusively through REITs is the most practical way

to invest in this asset class, experts say.

In general, both private and public REITs have fared

well in recent years, producing solid returns for their

shareholders.

On the public side, the total return of the full, stock–

exchanged listed U.S. REIT market, as well as the total

return of U.S. Equity REITs, was four times the total

return of Standard & Poor’s 500 in the first quarter of

2015, the National Association of Investment Trusts

reported.

Self–storage REITs led all U.S. REIT market sectors in

the first quarter with total returns of 9.1 percent. The

residential REIT sector continued its strong performance

with a gain of 7.8 percent.

McCoig said he came to Brevard in 1993 to purchase a

property–management company, but the deal didn’t work

out. He started a small magazine company, MCCO

Communications, and ran it for 14 years. MCCO published

“Mark of Excellence” and the “Complete School Guide” for

the Brevard County Schools.

“Around 1998–1999, we focused our efforts primarily on

real estate,” said McCoig. He and his wife Edita operate

Edita Realty.

He added, “My most important job now is assisting

Edita in raising our two very bright, very active boys,

McKinley, 12, and Julian, 6. Our family is indeed blessed

to live in the best county in Florida and to have such

wonderful friends and neighbors.”

Singer–songwriter John Hiatt set to perform at the King Center in Melbourne on Aug. 19
The Maxwell C. King Center for the Performing Arts in Melbourne will host performers John Hiatt and the Combo

and Taj Mahal Trio at 7:30 p.m. on Wednesday, Aug. 19. Hiatt, who the “Los Angeles Times” calls one of rock’s “most

astute singer–songwriters of the last 40 years,” is a master lyricist and satirical storyteller. Hiatt’s songs have been

recorded by artists as diverse as Bob Dylan, Bonnie Raitt, Emmylou Harris, Iggy Pop, and Rosanne Cash. The release of

his latest album, “Terms Of My Surrender,” weaves “hidden–plot twists into fictional tales,” ranging in topics including

redemption, relationships, growing older and surrendering. Tickets for this concert may be purchased by visiting

kingcenter.com or by calling 242–2219. Tickets start at $54 (inclusive of fees).
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Melbourne, FL 32940
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Model/Agent: (321) 241-4938
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Visit our current model at 1171 Italia Court, Melbourne, FL 32940
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Designers West Interiors
Continued from page 1

Condominium owners have long embraced mainte-

nance–free living and the other amenities that go

along with being part of a beachside high–rise

community in Brevard County. These include the

sweeping views of the Atlantic Ocean.

While new condominium projects are currently

being developed along the South Brevard beachside —

and they are attracting buyers — some people are

purchasing existing condominiums and renovating

them to fit their particular tastes.

The project Harris is involved with at The

Barringer is an example. The size of the residence and

layout were some of the things that attracted the

owners.

“This suite has a big footprint. All the rooms are of

generous size — the bedrooms, the bathrooms — and

they are well–appointed. The closets are really nice,

too,” said Harris, who has owned and operated

Designers West Interiors for more than 25 years.

She continued, “This particular condominium is

large enough to accommodate the grandkids. The

dining–room table, for instance, will seat eight to 10

people.”

Harris said she is “not trying to rebuild the place.

We’re just updating some areas for the owners. We’ll

be putting in hardwood flooring. That aspect will be

the dominant part of the project.”

The suite is being painted, the faucets are being

updated, the kitchen countertop is being replaced and

other upgrades are being made. The drapery,

bedcovers, and area rugs will all coordinate “nicely

with the overall scheme. This is a fun project. The

owners are very upbeat, they like the use of color, and

we see eye–to–eye on a lot of the design things.”

Both of the projects she has been working on

highlight the growing trend of “craftsmanship” in

interior design. And this trend was highlighted in the

new High Point, N.C., Market “Spring/Summer 2015

Style Report.”

The report mentions everything from hand–painted

finishes and hand–stitched details on leather chairs to

the craftsmanship of forged metals, which are now

showing up more than ever in designs.

“Just look at all the stone and clapboard effects on

the exterior of structures, both commercial and

residential right now. It’s been going on for a while.

We did that at FrogBones. We also added the stone

outside, sloped to give it more of an architectural

bent.”

Harris was the interior designer for the 14,000–

square–foot, multimillion–dollar FrogBones Family

Shooting Center on South Harbor City Boulevard.

Founded by area businessman Ed André,

FrogBones, a high–end facility, is now open. The

business is being well received in the community and

hundreds of comments have been posted on its

Facebook page (https://www.facebook.com/

FrogBonesFamilyShooting).

Many people also showed interest in working for

FrogBones Family Shooting Center when the business

was staffing up in preparation for its opening.

Ed André’s wife, Jeanne, and their daughter,

Jessica, were very involved in the project, as was Doug

Torpy, the manager of the business, who was formerly

with Action Outfitters in Melbourne.

FrogBones Family Shooing Center is tapping into

what seems to be a sporting market that is growing in

Florida and around the nation. According to the

National Shooting Sports Foundation, the average age

of new target shooters is 33, and 37 percent are

women. It’s estimated that target shooters spend

$10 billion annually on ammunition, guns, and fees at

ranges.

In the latest Gallop survey conducted last October,

42 percent of Americans reported having a gun in

their household, a “fairly consistent figure since 2004.”

An even greater share, 63 percent, agree that having a

gun “in the home makes it a safer place to be.” And

support for “additional gun control” has become a

“minority opinion” in the latest Pew research poll.

These findings reflect the increased number of

Americans purchasing firearms, particularly hand-

guns, for personal and home protection, and the

increased number of “carry permits” being issued

across the nation.

A survey of firearm retailers conducted by the

National Shooting Sports Foundation indicates that

nearly 25 percent of gun owners are first–time buyers,

having purchased their first firearm within the last

five years.

Additionally, research shows these new enthusi-

asts are younger and are female, which are welcoming

trends for target–shooting facilities such as FrogBones

Family Shooting Center.

Harris’ firm also did the interiors for that facility.

“We went with a low–key color scheme — a very pale

gray.” Stone was used inside the building to give it “a

little more rustic, outdoor look.”

“Rustic–type furniture” was also used in the

complex, including raised tables and stools for viewing

the range. “They fit in beautifully with the overall

scheme. With all the trophy mounts that are exhibited

— they are up high in the facility — and all the

inventory displayed, there is plenty to look at.”

The building features finished concrete floors.

“Those are a big deal, even in residential use. I think

they turned out fabulous. Jeanne and Jessica really

embraced them. That was the neatest new component

for me in this project. I’ve seen it done on houses I

have worked on as a designer, but I have never been

part of actually doing it.”

MH Williams Construction Group Inc. was the

general contractor for FrogBones Family Shooting

Center. The firm fully renovated an existing building

to accommodate the different segments of the busi-

ness.

Renovating and retrofitting a facility of that size

for an indoor–firing range was an undertaking that

required a lot of attention to detail. Air–filtration and

maintenance guidelines, for example, had to be closely

followed.

Harris said all members of the project team were

hands–on in the shaping of the facility. “First of all,

we had a great builder in MH Williams. They took the

project and ran with it very well. And Ed, Jeanne, and

Jessica were all very active throughout the entire

process. We had an outstanding team of people

working this project.”

A U.S. Marine Corps veteran who served in

Vietnam, Ed André took the first shot at his range to

officially open the complex to the public. The facility

features two state–of–the–art certified commercial

shooting ranges, for handguns and rifles. One is a

12–lane range of 15 yards and the other a six–lane

range of 25 yards. The air exchanges “every 90

seconds inside the range.”

The business also includes an area for archery,

storage lockers, a television and range viewing area,

and a retail store of about 3,000 square feet.

Just recently, the restaurant side of the venture —

Double Tapp Grill — opened. The restaurant serves a

wide selection of sandwiches, salads, and drinks. “The

Double Tapp Grill is a really nice casual dining

restaurant,” said Harris. “I think it’s going to be a

popular spot in the community.”

Interest in gun ownership is on the rise in the

Sunshine State, at least by one measure. As of

Nov. 30, 2014, there were 1.3 million concealed

weapon or firearm licenses issued in Florida, accord-

ing to the state Department of Agriculture and

Consumer Services.

Florida topped the 1 million license mark in

December 2012, becoming the first state in the nation

to surpass that figure.

Sunshine State residents and others who have a

concealed weapon license or are applying for a

concealed weapon license can now go online to

FreshFromFlorida.com and chat live with a Florida

Department of Agriculture and Consumer Services

customer–assistance representative.

The department would also like to remind those

licensees whose license is up for renewal to update

their addresses online as soon as possible, said

Commissioner of Agriculture Adam Putnam.

“We assist thousands of concealed weapon license

applicants and license holders each week,” Putnam

said. “The new chat function will provide information

quickly and conveniently to those with questions

about the licensing process or their licenses.”

Florida Firearms Training is offered at FrogBones

Family Shooting Center. The classes include “Florida

Concealed Weapon License,” Introduction to the

Rifle,” and “Ladies Only Advanced Concealed Carry

License.” Private individual instruction is also

available.

With the FrogBones Family Shooting Center now

completed, Harris is gearing up for new single–family,

waterfront residential construction projects that her

firm will be involved with.

“We have some really nice residential projects set.

We’re looking forward to a good second half of the

year, as new home building continues its upswing,”

said Harris.
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