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By Ken Datzman

Entrepreneurship, the purest form of capitalism in America, is

on the rise again in this nation.

Reversing a downward cycle that began in 2010, U.S. startups

increased last year, according to the 2015 “Kauffman Index:

Startup Activity,” the largest index tracking entrepreneurship

across city, state, and national levels.

Startup activity bounced upward in 32 of the 50 states last

year, including Florida.

“If you are willing to sacrifice and if you are willing to work

hard, you can still achieve the American dream. I really believe

that,” said businessman David Johnson Jr. “And it’s cool to be part

of the entrepreneurial spirit and the entrepreneurial mind–set

that is so important to this nation. We work closely with small–

business owners and that makes it all the more rewarding.”

He and his wife Heather own and operate the local firm Right

Growth Management, LLC. The growing company provides

business services to small–to–medium size ventures. These

services include accounts receivable and a host of other key

functions that help businesses wring operating efficiencies. The

firm has a roster of clients across America, from Florida to

Pennsylvania to California.

A large number of their customers are franchisees of

Unishippers, which has a national footprint catering to small– to

mid–sized businesses. But Right Growth Management is also

building a diversified clientele and works with some unique

enterprises. An example is Reclaimed Barn Direct in northwest-

ern Pennsylvania. With years of experience in carefully disman-

tling barns — considered cherished landmarks in many Pennsyl-

vania communities — Reclaimed Barn Direct not only helps

hundreds of farm owners remove liabilities from their properties,

but it also keeps this historic material in the market for recycled

use.

The business has seasoned professionals in barn dismantling/

inventorying, carpentry, and shipping. “Reclaimed Barn Direct is

a really interesting company,” said David Johnson. “They sell the

reclaimed wood across the country to suppliers and to individual

buyers.”

The company sells mantels, beams, barn siding, and other

products. The furniture on its retail site

(ReclaimedBarnDirect.com) is impressive looking. For example,

there is a classic Farmhouse Butcher Block Table listed for

$1,250.

Johnsons’ fir m grows by
helping small businesses
wr ing operating efficiency

The husband–and–wife entrepreneurial team of David and Heather Johnson run Right Growth Management in Melbourne, a
business–services company that caters to small and mid–sized businesses and handles a range of functions for clients including
accounts receivable and billing. Franchisees of Unishippers around the nation are some of the firm’s main customers. Their growing
business just hired five people, bringing the team to 21. The Johnsons are military veterans. Heather served in the U.S. Army and
David in the U.S. Marine Corps.
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Professional office space available
to share with Melbourne law firm.
Four private offices and 4 secre-
tarial stations - can lease all or
part. Includes utilities, use of
receptionist, conference rooms,
kitchen and copier. Conveniently
located on Hibiscus Boulevard with
easy parking. Rent negotiable.

Office Space Available
Lease All or Part

Please call Ginny Cassetta @
321/728-2800

for additional information

MUKESH AGGARWAL, M.D.
NICHOLAS PEFKAROS, M.D.

OMAR KAZI, M.D.
CRAIG COLE, M.D.

Please welcome the newest member of our staff

 Board Certified Ophthalmologist 
 Graduate of Purdue University  
 Graduate of Indiana University Medical School 
 Indiana University Medical School 
 Residency in Ophthalmology at Indiana 
 Chairman of the Department of Ophthalmology 

at Community Hospitals of Indianapolis 
 His areas of interest include comprehensive 

ophthalmology, bladeless cataract surgery, 
cataract surgery including premium lens and 
laser technologies, dry eye, glaucoma, diabetes  
and dry-eyes. 

Please schedule your appointments at 

232 S. Wickham Rd.                8095 Spyglass Hill Rd.   
Melbourne, FL 32904                     Viera, FL 32940
(321) 953-EYES (3937)            (321) 723-EYES (3937) CRAIG COLE, M.D., F.A.A.O.

Board Certified Ophthalmologist
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The Florida Department of Health in Brevard County

(DOH–Brevard) has received two Prudential–Davis

Productivity Awards: “Vaccine Support Program,” and

“Teen Pregnancy Reduction Program.”

Since 1989, the Prudential Productivity Awards

Program has recognized and rewarded state government

employees whose work significantly and measurably

increases productivity, promotes innovation, and improves

the delivery of state services or saves money for Florida

taxpayers and businesses.

The Vaccine Support Program was developed to support

community partners. Immunizations are the “most cost–

effective public health measure in reducing disease and

death.”

The Vaccines for Children (VFC) initiative provides

vaccines at no cost to children who might not otherwise be

vaccinated because of the inability to pay. Vaccines are

distributed from the federal government to both public and

private agencies at no charge, but the vaccine must be

accounted for.

In looking at data over the past year, it was noted that

more than “$90,000 of vaccine had been wasted” because of

storage and handling practices for which the VFC program

requires reimbursement. In response to this significant

loss and burden on the private sector, which could

undermine the goal of accessing service, the team devel-

oped a training workshop specifically designed to train

those responsible for vaccines. “The workshop was

overwhelmingly successful,” said Dr. Heidar Heshmati,

DOH–Brevard director. In fact, “word reached all the way

to California,” and the California Department of Health

has reached out to the team with the “intent of replicating

the process.”

The Teen Pregnancy Reduction Program saved the

state $756,900 in welfare and medical costs. Teen preg-

nancy and childbearing bring substantial social and

economic costs through immediate and long–term impacts

on teen parents and their children.

In 2011, teen pregnancy and childbirth accounted

for at least $9.4 billion in costs to U.S. taxpayers and

$443 million to Florida taxpayers for increased health care,

Florida Department of Health in Brevard County presented with two Prudential Productivity Awards
foster care, increased incarceration rates among children of

teen parents, and lost tax revenue because of lower

educational attainment and income among teen mothers.

In response to this challenge, DOH–Brevard estab-

lished a third specialty clinic specifically designed for

meeting the needs of sexually active teens in order to

encourage healthy behavior while reducing teen preg-

nancy.

Modeled after DOH–Brevard’s first two successful

clinics (nationally recognized for improving outcomes),

the staff dedicated a block of clinic time to devote to teens.

The clinic was established without reducing services in

other clinics or adding any additional costs, he said.

“The hard work and dedication of our staff is truly

appreciated and is a clear demonstration of our commit-

ment to public health, our department and to the people

we serve,” said Dr. Heshmati. “They represent the heart

and soul of our health department.”

For more information about the Florida Department of

Health, visit www.FloridaHealth.gov.

Trudy Kraemer elected as president of Florida Association Medical Staff Services
ROCKLEDGE — Health First Inc.’s Trudy Kraemer has been elected as president of the Florida Association Medical

Staff Services, or FAMSS. She is manager of the Medical Staff and Credentials Verification Office Services for Health

First. Kraemer will serve as president of the volunteer organization from July 1, 2015, to June 30, 2017.

FAMSS is a member–centered group of more than 300 medical–service professionals who are responsible for

credentialing and monitoring ongoing competence of physicians and other practitioners who provide patient–care services

in hospitals, surgery centers, managed–care organizations and other health–care settings.

Kraemer has been a member of the FAMSS education committee for more than 15 years and the FAMSS board for

more than 10 years. She has served on the National Association Medical Staff Services certification workshop committee,

and attended NAMSS leadership development seminars.

A 20–year medical–services professional, she is a Certified Provider Credentialing Specialist and is Certified in

Medical Staff Management.

Kraemer manages the Medical Staff Services Department at Health First’s Viera Hospital, where she oversees and

coordinates the functions of more than 300 medical–staff providers. Kraemer has helped coordinate the consolidation of

the credentialing process at Health First’s four hospitals into a centralized verification office.

Prudential Sterling’s Caprice Atwell earns Global Destination designation
INDIAN HARBOUR BEACH — Caprice Atwell, the relocation director and office manager for Prudential Sterling

Properties, has earned the Global Destination Specialist designation offered by the National Association of Realtors.

The announcement was made by Barbara Wall and Nancy Taylor, broker–owners of Prudential Sterling Properties.

Launched this year, the program comes after two years of research and development in response to the rise in global

mobility. The course is offered exclusively to members of the Relocation Directors Council. The program was designed

with the RDC’s motto of “Connecting Global Mobility with Local Ability.”

Members of the RDC are recognized leaders in the relocation industry and are known for their delivery of “excellent,

comprehensive service to their corporate clients, transferees, and industry partners.” For more than 30 years, the RDC

has set the “standard of excellence for real estate relocation professionals.”

To learn more about RDC, visit its website at www.RelocationDirectorsCouncil.org. For more information on the

services provided by Prudential Sterling Properties, visit PrudentialSterling.com or call the office at 768–7600.
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From left: Giuseppe Palermo, M.D., Rahul Chopra, M.D., David L. Ross, M.D., Carl Tahn, M.D., 

Fe VSJ Pancito, M.D., Ravi Shankar, M.D., Diely Pichardo, M.D., Germaine Blaine, M.D., 
Gregory B. Hoang, M.D., Craig Badolato, M.D., Todd V. Panarese, M.D., and V. Pavan Kancharla, M.D.

CancerCareBrevard.com • 321-952-0898
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at the time I was unable to put it into words.

I had an instinctive gut feeling from the moment I

stepped on campus. It was a feeling that many people have

when they’re searching. I knew that UCF would be my

new home and Orlando would be the place my wife, Katie,

and I were going to raise our children.

Having already coached volleyball teams in the Big 10

and Pac 12, I had been surrounded by tradition as I

walked through the hallowed hallways of those marvelous

institutions. The spirit and black–and–white pictures of

the institutional scholars and high–achieving athletes

almost evoked a ghostly feeling. Those hallways have been

part of a lot of history, and walking through them is like

walking through a historical museum. I often found my

mind drifting back to their day and age.

But I didn’t come to UCF to follow in the footsteps of

150 years of history; after all, the school hadn’t even turned

50 by the time I arrived here.

I came to UCF because I wanted to be the one to help

write the history.

I wanted to be surrounded by people who are in the

process of creating that history. In the time I have been at

UCF I have seen beautiful academic buildings rise from

sandy fields. I have watched an institution grow into one of

the nation’s greatest providers of qualified employee

candidates. I’ve seen many of our distinguished faculty

members become the nation’s leading experts in their

specific fields or research or study.

To all of us who are a part of UCF — which has grown

to about 61,000 students — every day you go to class or

your job, you are writing history, too, You are living the

stories and taking the pictures that others will talk about

and see in the future; you are taking the pictures they will

stare at some day. We will be those ghosts in the hallways

100 years from now.

Writing history is an important responsibility; it’s our

duty to do it with care and diligence. With that in mind:

l We will not be defined by our size, we will be defined

by how we use it.

l  We will be leaders who fearlessly carve our own

pathways.

l We will reach out to our community because we need

them as partners.

l We will respect and never forget where we came from,

or the people who have worked tirelessly to get us here.

l We will be bold and brave and challenge tradition.

l We will challenge ourselves and each other to be the

“first in history to ________ .”

l  We will look backward with pride, and forward with

unbridled optimism.

On one side we are the fortunate ones who get to forge

our destiny, on the other we must embrace the tremendous

corresponding duty and responsibility.

Coach says he came to UCF to be part of writing the school’s young history
By Todd Dagenais
UCF Forum columnist

It’s incredibly ironic to me that the University of

Central Florida was started in 1963 near the nation’s

spaceport to help support the exploration of the universe —

and now we find ourselves in a position as the nation’s

second–largest university to exert a great deal of influence

on our own little piece of that universe.

I came to UCF from the University of Southern

California almost eight years ago. Even my closest friends

told me I was crazy for foregoing opportunities at other

institutions with rich academic and athletic traditions and

taking a position at an upstart “directional school.” That is

a term some people use to minimize an institution with

“West,” “Central” or some other geographic–direction

modifier in its name, which they say pointedly devalues

the school as not being a particular state’s flagship

university.

I knew I had a good reason why I accepted the job, but

Todd Dagenais is UCF’s head volleyball coach. He
can be reached at tdagenais@athletics.ucf.edu.

Space Foundation adds special advisor to its team; outreach to Latin America
The Space Foundation has announced the addition of a new special advisor to its leadership team. R. Dan Jones has

been named the Space Foundation’s special advisor for Latin American affairs.

Jones will take an active role in outreach to Latin American space programs and their involvement in the Space

Foundation’s annual Space Symposium, held each spring in Colorado Springs, Colo. “The Space Foundation is delighted

to have an experienced professional of Dan Jones’ caliber join our leadership team,” said Steve Eisenhart, the senior vice

president for strategic and international affairs. “Dan’s vision, relationships and understanding of the growing space

activities in Latin America will advance Space Foundation initiatives in this important region.”

Jones is a retired military space professional, with 20 years of U.S. Air Force service. He led or organized more than 30

space partnerships between the U.S., Brazilian, Chilean and Colombian militaries.

He is based in Tucson, Ariz., and is the chief executive officer of Beyond Horizons Space Consulting, LLC, an interna-

tional consulting firm providing advisory, business development and strategic–planning services for clients within

commercial, academic and government organizations. Jones is also co–founder and CEO of SparkConnect Inc., an

Arizona–based company that provides collaborative environments for global markets.

Jones earned his bachelor’s degree in space physics from the U.S. Air Force Academy, and holds two master’s degrees

in space operations and operations research from the Air Force Institute of Technology.

He joins the Space Foundation’s other special advisors: former astronaut Dr. Leroy Chiao, who is a special advisor for

human spaceflight; and William Parker, who is a special advisor for international affairs.

To learn more about the Space Foundation leadership, visit www.spacefoundation.org.

Founded in 1983, the Space Foundation is the “foremost advocate for all sectors of space. The organization is a global,

nonprofit leader in space–awareness activities, educational programs and major industry events, including the annual

Space Symposium, in support of its mission “to advance space–related endeavors to inspire, enable and propel humanity.”

EAA Chapter 724 to meet on July 8 at airport
The Experimental Aircraft Association Chapter 724 will meet at 7:30 p.m. on July 8 in the clubhouse at the Merritt

Island Airport. The meeting is open to anyone who has a “passion or interest in aviation.” You do not have to be a pilot or

aircraft owner “to enjoy the group.” The chapter is comprised of “pilots, wannabe pilots and non–pilots.” Each meeting

features a speaker. The Merritt Island Airport is roughly two miles south of State Road 520 on Courtenay Parkway. Turn

off Courtenay Parkway onto the airport and then bear right. Across from the firehouse is the clubhouse, with the EAA

logo on the end of the building.
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GrayRobinson, P.A., has announced that Law360 has

again recognized the firm as one of eight “Florida Power-

houses” in the publication’s “Regional Powerhouses” series.

In addition to being one of Florida’s fastest–growing law

firms, GrayRobinson was selected for its significant

regional accomplishments over the last year.

“We are thrilled to be honored once again as a Florida

Powerhouse by Law360,” said GrayRobinson President

and Managing Director Byrd “Biff” Marshall Jr.

“GrayRobinson’s investment in the community, connection

to Florida’s businesses, commanding wins in the courtroom

and progressive initiatives have solidified our role as a

continued statewide powerhouse.”

GrayRobinson understands the importance of being

connected; connected to clients, to the communities they

service, and to the legal profession, he said. Finding ways

to benefit clients through these connections has been the

“firm’s focus for the last four decades.”

Established in Orlando in 1970, GrayRobinson is a

statewide firm with nearly 300 lawyers working out of

offices in 12 cities.

Among examples of these connections, the firm’s

powerhouse nomination cited:

l GrayRobinson’s announcement of a new service for

the firm’s international alcohol clients, the International

Alcohol Lawyers Alliance (IALA). Richard Blau, Tampa

shareholder and chairman of the practice’s Alcohol

Beverage and Food Law Department serves as coordinat-

ing counsel for the IALA, a network of independent law

firms and compliance professionals working cooperatively

and collegially across the world to fulfill the legal and

regulatory needs of the alcohol beverage industry.

l Marlene Quintana, shareholder in GrayRobinson’s

Miami office, received several university awards over the

last year, including the “2014 Florida Most Powerful and

Influential Woman Award” by the National Diversity

Council, “Top 50 Influential People” by “HispanicBusiness”

in 2014 and the Presidential Award from the Cuban

American Bar Association.

l Members of the Higher Education Practice Group

formed in 2015 advise more than a dozen higher–educa-

GrayRobinson recognized by Law360 as one of eight ‘Powerhouse’ law firms in the state of Florida
tion institutions in Florida on a variety of matters,

including litigation, employment and labor, government

relations, intellectual property, and other legal issues that

arise.

l Three GrayRobinson attorneys played an extensive

role in the Northrop Grumman “mega–project” recently

announced by Gov. Rick Scott and other Florida officials.

Northrop Grumman intends to invest $500 million in new

facilities at the Melbourne International Airport and

create some 1,800 new, “high–value jobs” for its aerospace

research and production operations. The initiative has

been called “the nation’s largest economic development

project in the last five years.”

The firm’s Banking and Finance Litigation team

successfully obtained dismissal of a complaint filed by

Liberty Channelside LLC against the Tampa Port

Authority and the Irish Bank Resolution Corp.

GrayRobinson obtained summary judgment in favor of

its client, Citizens Property Insurance Corp., relative to

claims for commissions associated with roughly 76,000

policies taken over by Citizens after the insurance

companies were liquidated.

Florida Bar now offers videos on consumer law topics, Bar programs, the judiciary
TALLAHASSEE — As a service to the public, The Florida Bar now offers brief videos on popular consumer law issues,

important Florida Bar programs and Florida’s judiciary.

Spearheaded by Florida Bar President Gregory Coleman, the video project provides another platform for the public to

easily reach information previously only available in Florida Bar consumer pamphlets, guides and webpage postings.

“The Florida Bar reaches out to the public and its more than 101,000 members on several social media platforms —

from Facebook to Twitter to YouTube,” said Coleman. “Posting videos of consumer and Florida Bar information in an

easy–to–use format is part of our effort to harness technology in furtherance of public service.”

Florida Bar leaders, members of The Florida Bar Citizens Advisory Committee and Florida Bar staffers recorded the

videos, which break down topics to questions that are answered one at a time.

Past presidents Edward Blumberg, Jesse Diner, John Frost, Leonard Gilbert, Scott Hawkins, Eugene Pettis, Gerald

Richman, Gwynne Young and Steve Zack also pitched in to record the videos. Citizens Advisory Committee members Bill

Conrad, Steve Deneke, Linda Goldstein, Susan Grady, Sharon Middleton, Paulette Simms and Larry Tyree also recorded

videos. Shanell Schuyler, head of the Attorney Consumer Assistance Program, Elizabeth Tarbert, Florida Bar ethics

counsel; and Arne Vanstrum, associate director of Lawyer Regulation, also contributed video explainers. The videos are

available on The Florida Bar YouTube Channel and on The Florida Bar webpage at FloridaBar.org/ConsumerInfo.They

cover 22 consumer information topics, from “Adoption in Florida” to “General Information on Consumer Protection.”

The Florida Bar offers 32 pamphlets and 15 consumer tips on a variety of topics of interest to consumers. These

pamphlets are not a substitute for hiring an attorney, but they provide basic legal information about the topics they cover.

You’ll find them at www.FloridaBar.org/ConsumerInfo. For more information on the consumer pamphlets and videos,

call the Public Information Department at (850) 561–5834.

Titusville Chamber’s Business Expo set
Titusville Area Chamber of Commerce Chamber will host its Business Expo from 5 to 7 p.m. on July 7 at the Benevo-

lent Protective Order of Elks 2113 at 2955 Columbia Blvd. in Titusville. Local businesses will be promoting their goods

and services at this showcase event. There is a $5 admission fee. Light snacks and a cash bar will be available. “At least

50 local merchants” plan to take part in the program. Additional information about this event may be obtained by

contacting Pat Stevenson at 267–3036 or stevenson@Titusville.org.
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KeiserUniversity.edu

Earn a degree in Business Administration with concentrations in:

Programs and delivery format vary by campus

Marketing • Finance • International Business 
Human Resource Management • Management 

Keiser University is a private, not-for-profit university
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UNITED STATES • SWITZERLAND • AUSTRIA • THE NETHERLANDS • UNITED KINGDOM • CHINA • THAILAND • GHANA • GREECE
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Webster University’s counseling program is designed to prepare individuals for a career in professional  
counseling. The curriculum combines classroom education and hands-on field experience to provide you with the 
theory and skills you need to work with individuals, groups, couples and families in a variety of mental health  
settings. Cohorts forming now for Fall 1. Apply today!

CONVENIENT 
• No GRE/GMAT  
• Classes meet one night a week 
• Two locations to serve you: 
 Merritt Island Melbourne 
 150 N. Sykes Creek Parkway, Suite 200 1775 W. Hibiscus Blvd., Suite 100 
 321-454-7799 321-956-6700 

Your Career, UNLEASHED    

webster.edu/spacecoast
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Local students Alexis Buhrman and Dakota Floyd
selected for state mathematics and science camp

Alexis Buhrman and Dakota Floyd of Palm Bay, who are students at Stone Magnet

Middle School in Melbourne, were selected from more than 246 girls nominated by

their mathematics or science teachers statewide to attend the American Association of

University Women National Tech–Trek Program, a weeklong camp at Eckerd College in

St. Petersburg.

The camp, which runs through July 3, is designed to help girls find their passion in

science, technology, engineering and mathematics, or STEM.

Buhrman wants to study and prevent dementia and feels there are “many possibilities

to finding the cure.” Floyd’s career goal is becoming a doctor.

Attendees pay only a nominal $50 fee, thanks to the donations of AAUW’s supporters

and the community, as well as help from corporations and industry stakeholders.

After a successful pilot course in 2014, AAUW and Verizon are joining forces again this

year to expand camp programming that will teach coding and app development to middle–

school girls. All Tech–Trek camps will offer the “Mobile App” development course, which

uses the App Inventor programming tool developed by the Massachusetts Institute of

Technology. This curriculum not only focuses on app development, but it also hones

critical–thinking, and problem–solving and entrepreneurial skills as well.

The Verizon Foundation’s work is focused on infusing mobile technology to spark

student interest in STEM. Its programs equip students with real–world skills needed to

take advantage of the growing opportunities in STEM fields. And, together with collabora-

tors like AAUW, Verizon is working to close the gender gap in STEM careers.

Shirley Reid, Florida Tech–Trek director, said, “We are looking forward to implement-

ing and exposing our 44 young campers from throughout Florida to AAUW National’s

Program in coding and app development, along with our other exciting STEM programs.”

The Florida Tech Trek camp is one of 21 host camps nationwide, which together will

serve more than 1,600 students this year. AAUW of California founded Tech–Trek in

1998, and in 2012, the AAUW national organization started the National Tech–Trek Pilot

Program to give girls across the country access to this rich learning experience. AAUW’s

STEM camps and conferences focus on girls in middle school because research has

demonstrated that those years are a crucial time to stimulate, maintain, and build on

girls’ interest in STEM.

The AAUW empowers women and girls through advocacy, education, philanthropy,

and research. The nonpartisan, nonprofit organization has more than 170,000 members

and supporters across the U.S., as well as 1,000 local branches and more than 800 college

and university partners.

‘Cultural Arts Showcase’ is scheduled for Sept. 20 at King Center
The Brevard Symphony Orchestra, the Eau Gallie Arts District and the Maxwell C.

King Center for the Performing Arts will present the “Cultural Arts Showcase 2015” from

12 to 6 p.m. on Sunday, Sept. 20, at the King Center in Melbourne.

The event is free of charge. Visitors will enjoy special performances throughout the day

from a number of favorite arts groups. The program will include two family concerts

featuring the Brevard Symphony Orchestra at 2 p.m. and 4 p.m. You will also have a

chance to learn about and experience the cultural arts on the Space Coast.

The Food Truck Bazaar will be there to kick off the day’s celebration. A variety of

unique trucks offering a wide range of different food styles will be located west of the King

Center parking lot.

Area art groups will have displays in the air–conditioned King Center lobby and

Rotunda with entertainment performed by various artists in the Studio Theatre. Through-

out the day, guests can visit the BSO’s hands–on activities area where they can meet the

BSO conductor, Chris Confessore, and the orchestra’s musicians. Also, under the instruc-

tion of the Brevard Symphony Youth Orchestra members, both children and adults can

try to play a variety of instruments at the popular “Musical Instrument Petting Zoo.”

Booth space is available and is free to nonprofit arts organizations. There is a $100

participation fee and a $50 performance fee for all for–profit arts organizations. EGAD

members receive 50 percent off registration fees. The deadline to register for booth space

is Sept. 1. Booth space and performance times will be scheduled on a first–come, first–

serve basis. Organizations can register at www.CulturalArtsShowcase.com or call the

Brevard Symphony Orchestra office at 242–2024.
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Workspaces that
         Work Wonders

For information on how we 
transform workspaces for 
businesses, schools, and 
medical facilities, call us at 

321.723.5003.

Interior Design Furniture

abinteriors.com

auto repairs • preventive maintenance • tire service • power window repair

GLENN’S
GETS YOU

60 years
OVER

OF SERVICE
• • • • • • • • • • • • • •
321-723-0751

www.glennstire.com

• Air conditioning
• Electrical
• Brake systems
• Wheel alignment

• Radiator service
• Transmission service
• Engine performance/diagnostics
• Multi-point vehicle inspections

Approved 
Auto Repair

2726 S. Harbor City Blvd. • Melbourne

• • • • • • • • • • • • • • • •

© 2014 Regions Bank. 

Expect more 
involvement.
Nothing gives us more pride than our 
communities. Our neighbors inspire us and 
define who we are as a bank. As a proud 
corporate citizen, we’re always excited to 
help invigorate the cities and towns we call 
home. To those who are constantly working 
to improve our communities, we offer our 
thanks, our assistance and our commitment 
to making great neighborhoods even better.

1.800.regions  |  regions.com
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UCF leads the state in Department of Defense
equipment grant awards; could total $810,000

ORLANDO — The University of Central Florida continues a strong run in capturing

some of the nation’s premier equipment grants, receiving three awards, more than any

other Florida university, from the Defense University Research Instrumentation Pro-

gram. The awards, which could total $810,000, will outfit the university with state–of–

the–art equipment to buttress its already strong programs in lasers and optics and

advanced electronics.

The awards are the result of a merit competition jointly conducted by three Depart-

ment of Defense research offices: the Army Research Office, Office of Naval Research, and

Air Force Office of Scientific Research. Those offices will make the awards, which are

subject to the successful completion of negotiations with the academic institutions.

UCF’s three awards are for:

l Zenghu Chang — The College of Sciences and CREOL, The College of Optics and

Photonics (CREOL–COP) will receive up to $252,000 to purchase a high–energy and

high–repetition–rate laser and a set of transmission–type pulse compression gratings to

be used to develop a high–power attosecond laser source at UCF. Zenghu, who already

holds the world’s record for the shortest laser pulse ever recorded at 67 attoseconds (a

quintillionth of a second), is working to make those pulses as much as 1,000 times

stronger.

l Rodrigo Amezcua Correa — CREOL–COP will receive up to $158,257 to establish a

world–class research facility in advanced optical fiber characterization for high–power

fiber lasers. This will position UCF to stand as a national leader in defense fiber laser

technology.

l Xun Gong — The College of Engineering & Computer Science will receive up to

$400,000 to purchase equipment to study and measure microwave components and

antennas to allow for the development of multi–band and reconfigurable antenna arrays

and ultra–wideband antenna arrays, which are used in high–speed data transmission,

medical imaging, short–range radars and other applications.

UCF has received 16 of the highly competitive awards since 2012.

“These awards represent university competition at its finest and the fact that we are

receiving them consistently illustrates our strength in some of the defining technologies of

the future — specifically photonics and microelectronics,” said M.J. Soileau, vice president

for research and commercialization at UCF.

The three Department of Defense research offices solicited proposals from university

investigators conducting science and engineering research of importance to national

defense. This includes research that underpins advances in materials, structures, and

manufacturing science; quantum and nanosciences; computing and networks; electronics,

electromagnetics and electro–optics; acoustics; neuroscience; fluid dynamics; robotics and

autonomous systems; and ocean, environmental, life sciences and engineering.

The Department of Defense announced that 225 university researchers at 111

academic institutions have been selected to receive awards totaling $67.8 million. The

three research offices collectively received 695 proposals requesting $257 million in

support for research equipment.

In addition to UCF, researchers from the University of Miami, the University of

Florida and Florida Atlantic University received one award each.

LBR’s Fernandez announces building sale transaction in Melbourne
Brian Fernandez of area firm Lightle Beckner Robison represented a medical buyer

group, POB Investments LLC, in the recent sale of a roughly 6,967–square–foot

standalone medical office building in Melbourne. Fernandez is part of LBR’s Medical/

Office Team. The building is located in the Holmes Regional Medical Center corridor at

109 Silver Palm Ave. The deal included an adjacent 1.25–acre parcel. The Michael Gaich

Co. of Viera represented the seller.

“My partners and I were pleased with Brian’s capacity to tour the marketplace,

narrow down the right property that fit our needs and help us close a complex deal,” said

Dr. Nelson Sang, an LBR client.

LBR is a full–service commercial real–estate firm. The company specializes in office,

retail, industrial, investment properties and asset/property management. It serves

Brevard County extending across the entire states of Florida and Georgia. For additional

information on the company, visit www.TeamLBR.com.
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ACCREDITATION OF AMBULANCE

SERVI CESAs the county’s exclusive provider of non-emergency 
ambulance services, Coastal Health Systems of 
Brevard makes important connections every day 

for the citizens of our community. Since 1988, its staff of 
trained professionals has safely transported thousands of 
patients to and from their healthcare providers, playing a key role 
in Brevard’s medical transportation system.

Coastal Health Systems is a truly unique partnership. Operating under 
the governance of a Board of Directors with members from all three 
Brevard hospital systems and the oversight of the Board of County 
Commissioners, Coastal is able to respond to the needs and vision of 
the county’s healthcare and emergency services professionals alike.

Coastal makes connections for life—for residents of Brevard, with 
its community partners. For information, call 321.633.7050 or visit 
www.coastalhealth.org.

CoastalCoastal makesmakes

CoastalCoastal
Health Systems of BrevardHealth Systems of Brevard

Community partners include:

Coastal makes

Coastal
Health Systems of Brevard

As the county’s exclusive provider of non-emergency ambulance 
services, Coastal Health Systems of Brevard makes important con-
nections every day for the citizens of our community. Since 1988, its 
staff of trained professionals has safely transported thousands of 
patients to and from their healthcare providers, playing a key role in 
Brevard’s medical transportation system.

Coastal Health Systems is a truly unique partnership.Operating under the gover-
nance of a Board of Directors representing every non-profit hospital system serv-
ing Brevard and with the oversight of the Board of County Commissioners, 
Coastal is able to respond to the needs and vision of the county’s healthcare and 
emergency services professionals alike.

Coastal makes connections for life – for residents of Brevard, with its community 
partners. For information, call 321.633.7050 or visit www.coastalhealth.org.    .
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Coastal makes

Coastal
Health Systems of Brevard

AUCTION LENDER ORDERED
www.maascompanies.com

Thursday, July 30 – 11 AM
Hwy 1 & Parrish Road Frontages & 5 Entrances * Zoned Industrial & Residential

40’ Ceiling Height * Detached Rented Office Bldg

INSPECTIONS: 

M

A

507.285.1444444

Auction Will Be Held Off-site at Holiday Inn Titusville/Kennedy Space Center 
4715 Helen Hauser Blvd., Titusville, FL

48,835 SQ. FT. INDUSTRIAL/COMMERCIAL
BUILDINGS ON 13.58± ACRES
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Please see Artemis/The IT Company, page 15

Artemis/The IT Company helps its customers leverage cloud computing as
part of business strategy; Melbourne firm to mark 20th year, looks to expand
By Ken Datzman

The use of “cloud computing” has been growing at a fast

pace over the last two years and appears to be on a long–

term upswing.

The adoption of cloud–based platforms is leading a new

wave of spending on information–technology solutions as

companies build their cloud–computing strategies and look

to the future.

A major technology trend, cloud computing is the

delivery of on–demand computer resources — everything

from applications to data centers — over the Internet on a

pay–for–use basis.

Cloud computing is now leading the way for a new

approach to IT, and the spending projections are rosy.

Spending on IT cloud services in the different niches is

projected to grow to more than $125 billion in 2018,

according to a new forecast from International Data Corp.

This represents a five–year compound annual growth

rate of 22.8 percent, which is about six times the overall IT

market growth rate. In 2018, IT cloud services will account

for more than half of worldwide software, server, and

storage spending, the report said.

Another forecast, this one covering only the U.S.

market, sees similar growth in cloud computing. “Market

Monitor” projects that cloud–market revenue will increase

at a 36 percent compound annual growth rate, putting the

cloud–computing market just shy of $20 billion at the end

of 2016.

Local companies positioned in the IT services market

are benefiting from the uplifting cloud trend and IT

spending, as IT solutions play an increasingly prominent

role in business success or failure.

“We have seen the cloud–consulting side of our business

grow quickly,” said businessman Travis Proctor, the

founder and owner of Artemis/The IT Company in

Melbourne, a full–service firm.

“A lot of businesses in the region are trying to get their

arms around ‘how do I use it and where do I use it.’ And

right on the heels of that is Internet security.” He added,

“Managed services is a huge growth market.”

Managed services are skilled outsourcing functions that

transfer in–house functionalities to a third–party man-

aged–service provider, such as Artemis. The managed–

services market, which is comprised of networks, software,

services, and solutions, is experiencing accelerating growth

not only because of advancements in cloud computing and

big data, but also because outsourcing typically has proved

cost–effective for businesses.

“Many organizations are trying to figure out where to

spend their limited dollars. As a result, they have em-

braced the managed–services model, where they outsource

to someone to help them identify a strategy, and then

manage that strategy,” said Proctor.

“A lot of customers are using a hybrid model. They have

some things on premise and they are beginning to leverage

some things in the cloud. And the cloud can be a more

cost–effective way to have access to a lot of services,” he

added.

Organizations are growing more “knowledgeable and

comfortable” with the concept of managed service and are

making more use of the option for their IT needs, according

to new research released by the Computing Technology

Industry Association, or CompTIA, a trade industry group.

More than two–thirds of the companies surveyed for

CompTIA’s fourth annual “Trends in Managed Services

Study” say they have used the services of an outside IT

firm within the last 12 months.

Artemis is a multifaceted IT solutions provider. Its

services include everything from computer sales and

support to network design and installation, hosting,

co–location, Internet, and software development. The

company also specializes in “virtualization and high–

availability solutions,” 24/7 network monitoring and

support, business–continuity solutions, remote access, and

cloud solutions that help businesses increase productivity

and reduce the total cost of ownership.

Among the factors driving IT cloud–services growth is

the adoption of “cloud–first” strategies by both IT vendors

expanding their offerings and IT buyers implementing new

solutions, according to International Data Corp.

More importantly, IDC believes the cloud–services

market is now entering an “innovation stage” that will

produce an explosion of new solutions and value creation

on top of the cloud.

So how does cloud technology really fit into a business

strategy?

“In a big way, that answer centers on backup and

business continuity,” said Proctor. “Backup is, ‘Do I have a

Longtime area entrepreneur Travis Proctor, the founder and owner of Artemis/The IT Company, says he has plans to expand from Melbourne
into the central part of the state, preferably through a small acquisition. Proctor is a computer science graduate of Florida Tech. He started
his business 20 years ago as a sophomore while living in his dormitory at Florida Tech.

BBN photo — Adrienne B. Roth
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Please see Apple Specialist Visual Dynamics, page 17

Apple Specialist Visual Dynamics at The Avenue Viera sees consumers embrace
new lightweight MacBook with 12–inch Retina display; range of training classes
By Ken Datzman

One of Apple’s newest products — the MacBook, a line

of notebooks reinvented in every way — is being embraced

by consumers of all ages, especially college students.

The new lightweight, streamlined MacBook features a

12–inch Retina display, and an Apple–designed full–size

keyboard, which is significantly thinner and highly

responsive. And, the new Force Touch trackpad brings a

new dimension of interactivity to the Mac, said Nick

Villano, the store manager for authorized Apple Specialist

Visual Dynamics Inc. at The Avenue Viera.

“The new 12–inch MacBook is an ultra–portable,

compact laptop with great all–day battery life. People just

love it. As soon as they come in, they look at our demo on

display and give it a try. They have been telling us they

especially like how light the keyboard is. We’re having a

lot of success with this particular product. It’s a favorite

among college students and it comes with a number of

upgrades,” he said.

With a new “precision–milled unibody enclosure”

featuring integrated Wi–Fi antennas and a top case with a

polished stainless steel Apple logo, Villano said the

MacBook is available in three attractive finishes — gold,

silver and space gray. It’s also the first MacBook with an

all–metal enclosure.

This particular model has 256 gigabytes of storage,

“which is, I think, about the average use for most consum-

ers.”

A comfortable keyboard is essential to the Mac

experience, and the new MacBook is designed around a

new full–size keyboard, said Villano. “And Apple went

with larger keys on the keyboard.”

To fit the full–size keyboard into the thin MacBook

meant completely re–engineering how a notebook

keyboard works, according to Apple.

The new keyboard is “34 percent thinner” and uses an

Apple–designed “butterfly” mechanism that is “40 percent

thinner” than a traditional keyboard–scissor mechanism,

yet four times more stable, providing greater precision no

matter where your finger strikes the key, the company

says.

Villano said every key on the keyboard is individually

“backlit with its own single LED” to deliver precisely

calibrated, uniform brightness behind each keycap.

Designed for the wireless world, this tablet is perfect

for tasks like streaming content from your MacBook to

your HDTV using AirPlay, exchanging files quickly using

AirDrop, or using wireless headphones, he said.

Every new Mac comes with OS X Yosemite, a new

version of OS X, redesigned and refined with a fresh look,

“powerful new apps,” and continuity features that “make

working across your Mac and iOS devices more fluid than

ever.”

The MacBook with 12–inch Retina display retails from

$1,299.95, and is one of a number of MacBooks sold at

Visual Dynamics. The store sells a wide selection of

products, including Macintosh Computers, iPads, iPods,

and Apple accessories.

And Apple is offering shoppers more ways in which to

pay for their purchases.

Last October, the company rolled out “Apple Pay,”

which is transforming mobile payments with an easy,

secure and private way to pay. Apple revolutionized

personal technology with the introduction of the

Macintosh in 1984. Now it’s doing the same with Apple

Pay, a so–called digital wallet.

“There is a growing interest in this type of payment

system among consumers,” said Villano. “I’ve tried it and I

really like it. You don’t have to reach for your wallet and

take out your credit card when making a purchase.”

Owners of the new iPhone 6 and iPhone 6 Plus, iPad

Air 2, and iPad mini 3 can now use their consumer credit

or debit cards, from an expanding list of banks and credit

unions, through Apple Pay.

Visual Dynamics sells the new iPad Air 2, which is

being touted as the “thinnest and most powerful iPad

ever.” The product is just 6.1 millimeters thin and weighs

less than a pound. Available in gold, silver, and space

gray, the new iPad Air 2 and iPad mini 3 offer “Touch ID”

so users can unlock the iPad with just a touch of a finger.

On June 8, Apple announced that it will be releasing

“OS X El Capitan,” a new version of OS X that refines the

Mac experience and improves system performance. “We’ll

have the El Captian version in our store this fall,” said

Villano.

Building on last year’s release of OS X Yosemite,

El Capitan introduces enhancements to window manage-

ment, built–in apps, and Spotlight search, and makes

everyday activities “faster and more responsive.”

Metal, Apple’s breakthrough graphics technology, is

integrated into El Capitan, delivering systemwide

performance gains, and enabling games and pro apps to

Nick Villano, right,  is the manager of Apple Specialist Visual Dynamics at The Avenue Viera. Michael Young, a U.S. Navy veteran, heads up
the store’s extensive training program, which runs year–round. He conducts training for Apple products in the classroom facility at the Viera
store and at people’s homes, as well as businesses. Visual Dynamics also offers Apple training at its Indian Harbour Beach store.

BBN photo — Adrienne B. Roth
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ROCKFORD, Ill. — The “Manufacturing Day” co–

producers have welcomed back Kronos and MSC Indus-

trial Supply as sponsors for a second consecutive year.

Both companies recently pledged their support to this

national movement. Kronos renewed its Silver sponsorship

and MSC Industrial Supply renewed its Bronze sponsor-

ship.

Manufacturing Day sponsors provide the resources to

support manufacturers participating in the program, a

grassroots effort by U.S. manufacturers to improve public

perception of manufacturing in America by coordinating

awareness–raising activities at a variety of locations across

the country on Oct. 2.

Manufacturing Day is an annual national event,

executed at the local level, which supports hundreds of

manufacturers across the nation as they host students,

teachers, parents, job– seekers and other local community

members at open houses designed to showcase modern

manufacturing technology and careers.

A panel of co–producers — the Fabricators and

Manufacturers Association International, the National

Association of Manufacturers, the Manufacturing Insti-

tute, the National Institute of Standards and Technology’s

Hollings Manufacturing Extension Partnership, and guest

producer Industrial Strength Marketing — provide the

centralized support necessary to coordinate this nation-

wide array of simultaneous events. The national media

partners for the event are Edge Factor and the “Science

Channel” and the movie partner is American Made Movie.

“The co–producers are grateful for the continued

support of these companies, which are so dedicated to

serving the manufacturing sector with their unique

services,” said Ed Youdell, president and chief executive

officer of the Fabricators and Manufacturers Association.

“They help manufacturers on a daily basis and under-

stand the challenges these companies face. Their support

and encouragement of their client companies to participate

in Manufacturing Day will help to generate participation

across the nation.”

To learn more about this event, visit www.mfgday.com.

Organizations that wish to become involved as official

sponsors should call (888) 394–4362 or send an e–mail

message to Info@MfgDay.com.

Sponsors rally around national ‘Manufacturing Day,’ local communities to host range of events on Oct. 2

Nelson to conduct ‘Diabetes Control’ course at Satellite Beach Public Library
The Satellite Beach Public Library will host a free “Diabetes Control” course, over six weeks, on Saturdays at 2 p.m.

from July 11 to Aug. 15. The library’s address is 751 Jamaica Blvd. The program will be conducted by Tom Nelson and

will address how to “resolve diabetes issues naturally.” Registration is required to attend this course. To register, call 961-

9244 or send an e-mail message to NelsonThomase@gmail.com.
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Brevard's

Small Business

Lender

Community Bank of the South
understands Small Business

and the lending strategies
necessary to meet the various

needs of Small Business.

SBA 504 Loans
Commercial Loans
Operating Lines of Credit
Equipment Financing
Business Checking
Merchant Services
Business Debit Cards
Health Savings Accounts

321-452-0420

CBOSDirect.com
U.S. Treasury Approved

Small Business Lending FundNancy Brower
Senior Vice President

Viera/Melbourne/Palm Bay

AUTHORIZED SHIPPING CENTERAuthorized ShipCenter

SIGNS  BANNERS  POSTERS
   Yard Signs | PVC Signs

Backlit Signs | Point of Sale Signs
Door & Window Signage | Outdoor Banners
Retractable Banners | Tradeshow Displays

321-951-4354
info@pipcandoit.com  |  www.pipcandoit.com
1480 Palm Bay Rd. NE  |  Palm Bay, FL 32905

VINYL LETTERING MAGNETS PROMOTIONAL PRODUCTS

DIRECT MAIL CAMPAIGNS GRAPHIC DESIGN FULL COLOR OFFSET PRINTING

BLACK/WHITE & COLOR COPYING AND MUCH MORE!

NEW!
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COLORADO SPRINGS — The Space Foundation is

seeking nominations for induction into the prestigious

Space Technology Hall of Fame in 2016. This international

program honors innovations by organizations and indi-

viduals who transform space technology into commercial

products that improve life on Earth.

The deadline is Monday, Aug. 31, and anyone may

submit a nomination of a technology that was developed

anywhere in the world for use in space and then modified

or adapted for use on Earth.

Nomination information, including online and

downloadable nomination forms, is available at

www.SpaceTechHallofFame.org or contact

STHOF@spacefoundation.org.

The 2015 inductees were:

l Chronos Vision Technology, a refractive eye surgery

device used internationally to improve vision.

l Seismic Damper Technology, a motion control

mechanism used to protect structures against the effects of

high winds and earthquakes.

Other inductees have included energy–saving technolo-

gies, health–improvement technologies, satellite and

telecommunication technologies and practical commercial

devices.

Some examples are the automatic external defibrillator;

non–invasive breast biopsy technology; anti–shock

garments; LASIK eye surgery; implantable pacemakers

and hearing aids; technologies that power cellular phones,

terrestrial networks and satellite broadcast television and

radio communications; a low–density, light–weight flexible

aerogel insulating material; and a high–resolution optical–

sensing system that detects forest fires before they can

cause serious environmental damage.

Each nomination is reviewed for completeness,

assessed by technical experts and then ranked by a

“prestigious panel of judges” who look at economic benefit,

public awareness, societal benefit, longevity and public/

private/partnership investment.

Additional information about the Space Technology

Foundation accepting Space Technology Hall of Fame nominations; submitting deadline is set for Aug. 31
Hall of Fame, including a complete list of inducted

technologies, is at www.SpaceTechHallofFame.org.

Founded in 1983, the Space Foundation is the “foremost

advocate for all sectors of space, and is a global, nonprofit

leader in space–awareness activities, educational pro-

grams and major industry events, including the annual

Space Symposium, in support of its mission “to advance

space–related endeavors to inspire, enable and propel

humanity.”

David Boland awarded $16.9 million contract with U.S. Army Corps of Engineers
TITUSVILLE — David Boland Inc. has broken ground on construction of a new $16.9 million temporary lodging

facility at Minot Air Force Base in North Dakota. The new 46,900–square–foot, temporary lodging facility includes 30

furnished two–bedroom units, each just less than 1,000 square feet, with living space, two bedrooms, kitchen, and in–unit

laundry facilities. These units will be available to airmen and their families as they transition into or out of Minot. Two

units will be fully accessible and several units will be available for families with pets. This structure will replace Minot’s

current temporary lodging facility that is 58 years old and only offers 15 units.

The two–story building will contain 15 units on each floor, each accessible from a double–loaded corridor with elevator

access to the second floor. The building’s foundation will be constructed with spread footings. The first floor will be a

reinforced slab on grade and the second floor and roof structure will be concrete topping over precast concrete planks.

The exterior of the building will include prefinished composite metal panels, glass curtain walls, and brick veneer. The

roof will feature a low–slope, rigid insulation and a built–up roofing system.

The temporary lodging facility will be served by a ground–source heat–pump system for heating and cooling. The

system will consist of a well field, extended range geothermal heat pumps, and an enthalpy wheel energy–recovery

ventilator. A direct digital control system will be used to provide continuous and automatic control of all HVAC equip-

ment. Additionally, the project is registered with the U.S. Green Building Council’s LEED green building program with a

goal of achieving LEED Silver certification upon construction completion, currently scheduled for August 2016.

A rendering of the facility has been provided by Leo Daly, the project’s designer of record. David Boland Inc. is a

general contractor with 39 years of experience serving federal agencies.
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HENDERSON SOUTHEAST  
CORPORATION 

MICHAEL S. ULLIAN, CCIM, SIOR,  
VICE PRESIDENT 

A LICENSED REAL ESTATE BROKERAGE 
321-676-2424 office 

www.hendersonsoutheast.com 

GREAT LOCATION 

 740 NORTH DRIVE 

CALL MIKE ULLIAN 
. 

321-258-7556 (cell) 

BUILD TO SUIT 

SPACE AVAILABLE: 
UP TO TWO (2) 

50,000 + SF 
BUILDINGS 

Confident Retirement is not a guarantee of future financial results. Brokerage, investment 
and financial advisory services are made available through Ameriprise Financial Services, 
Inc. Member FINRA and SIPC. © 2014 Ameriprise Financial, Inc. All rights reserved.  

7195 Murrell Road, Suite 101 
Melbourne, FL 32940 
321.622.8371 leasha.flammio@ampf.com

®
® approach

You’ve prepared for a rewarding retirement.
I can help you make the most of it.
As an Ameriprise Private Wealth advisor, I can help you  
grow and preserve your wealth to put your vision of  
confident retirement more within reach.
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Goal of new UCF Optical Imaging System
Laboratory is to reinvent microscopic tools

By Gene Kruckemyer
UCF News & Information

ORLANDO — The group leader of the University of

Central Florida’s new Optical Imaging System Laboratory

said he came to the university with the primary goals of

reinventing the design and use of microscopic imaging

tools to improve their versatility and capabilities.

“Lots of imaging systems need revolutionary design and

I hope to carry on that coming to UCF,” said Sean Pang, an

assistant professor in CREOL, the College of Optics &

Photonics.

“The fundamental design for light microscopes hasn’t

changed for 400 years, but now we have light sources and

sensors with much better performance. There is lots of

space for innovational imaging methods.”

His research will focus on developing multidimensional

imaging platforms for biological research, medical diagno-

sis, and industrial–imaging applications in both visible

and X–ray regimes.

“For example, how to shrink down medical imaging

systems and make them available for everyone — as

simple as taking a photo and sending it to a doctor for

diagnosis,” he said. “Research in imaging is one of the most

important and enabling technologies in our century.”

Sean received his Ph.D. in electrical engineering from

California Institute of Technology. Before joining UCF, he

conducted his postdoctoral research in X–ray imaging at

Duke University. He has a master’s degree in biomedical

engineering from Texas A&M University and a bachelor’s

degree in optical engineering from Tsinghua University in

Beijing.

The lab currently is staffed by Pang and one graduate

student. He hopes to add a couple more graduate students

next year and expand work on some projects with UCF’s

new International Consortium for Advanced Manufactur-

ing Research in Osceola County, the world’s first industry–

led smart–sensor development center.

“A lot of our research can be complimentary and we can

contribute to the center,” Pang said.

Songwriter John Prine to perform Oct. 16
The Maxwell C. King Center for the Performing Arts in

Melbourne will present songwriter John Prine in concert at

8 p.m. on Friday, Oct 16.

Long considered a “songwriter’s songwriter,” Prine is a

“rare talent who writes the songs other songwriters would

sell their souls for.” Evidence of this is the long list of

songwriters who have recorded gems from his extensive

catalog, including Johnny Cash, Bonnie Raitt, the Everly

Brothers, John Denver, Kris Kristofferson, Carly Simon,

and Joan Baez. Prine has received numerous honors,

including two Grammys and the 2005 Americana Music

Award’s Artist of the Year. Recently, Prine was honored at

the Library of Congress by U.S. Poet Laureate Ted Kooser.

Tickets, which start at $47.50 (inclusive of fees), may

be purchased by visiting KingCenter.com or by calling

242–2219. Ticket–office hours are 12 to 6 p.m. Monday

through Friday, and 12 to 4 p.m. Saturday.
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Artemis/The IT Company
Continued from page 10

copy of my data somewhere?’ Business continuity is, in a

capsule, ‘Will I be able to continue operating my business

in the event of a disaster?’ The two are different things.”

He says Artemis spends a lot of time in the “consulting

arena helping businesses think about a business–continu-

ity strategy. If something happens to the business how

long can it continue to function without having access to its

data, to its accounting systems, to its scheduling systems,

and so forth.”

Proctor, a graduate of Florida Institute of Technology

with a bachelor’s degree in computer science, points out

that “not all cloud options are created equally.” There are a

range of options across the pricing platform, including very

inexpensive ones.

“But if you need access to your data, it may take days or

weeks, potentially — depending upon how much data you

have — to get it all back down so you can operate your

enterprise. So is it a valid backup solution? Absolutely. But

is it a very good business–continuity solution? Perhaps

not.”

Proctor has guided Artemis through two decades of

business cycles. His company has seen its growth surge

and then adjust to market downturns. “We’ve had some

really good upturns and the company has also experienced

some rough waters, just like most businesses did when the

economy slowed,” he said.

“We never say IT is ‘recession–proof’ or ‘depression–

proof,’ but it is a little resistant because when the economy

shrinks businesses tend to look to technology to help them

figure out how to become more efficient. They see technol-

ogy as a way to get there. But capital expenditures do

tighten up during a downturn.”

As Artemis is set to celebrate its 20th year in business

in September, the company is poised to grow, he said.

Proctor started the company, that is now known as

Artemis/The IT Company, in his dormitory at Florida

Tech, where he was a four–year straight–A student.

He stayed in the community and went on to build a

successful business. Today, Proctor is arguably the school’s

most visible graduate in the region, serving on boards and

volunteering with organizations in the community. He is a

Florida Tech Board of Trustee member.

Artemis has plans to expand from Melbourne into the

Central Florida market, where it has existing customers.

“We have an eye on greater Orlando for expansion. It’s on

our roadmap to have an office there. Our preference would

be to identify a small acquisition in that market,” he said.

One of the challenges businesses like his face is being

able to find the right talent, because IT jobs are among the

hardest to fill across the nation. There is a significant

talent shortage in the IT profession. Many applicants do

not have the skill–sets that are required to excel in this

field.

“There is very low unemployment in the IT space. Being

able to find qualified, skilled people in the profession has

been a challenge for us for a long time,” said Proctor, whose

company currently has a number of openings that require

technical skills.

He says part of Artemis’ strategy “is moving toward

building an internal infrastructure so that we can train

and promote people within the organization, but it still

takes time.”

This year, PayScale Inc. released a report revealing how

companies are struggling to keep pace with red–hot

employment markets.

The majority of companies plan to grow in size and offer

salary raises in 2015, but these businesses face more

pressure than ever to attract and retain the right people,

the report says.

The hardest positions to fill are IT, management, and

engineering, according to PayScale. And the professional,

scientific and technology–services industry is “most

concerned with employee retention.” Retention woes

remain at an “all–time high,” with nearly 60 percent of

respondents citing it as a top concern.

According to a CompTIA survey, 48 percent of compa-

nies expect to increase their hiring of IT staff this year.

Employment of computer systems analysts is projected to

grow 25 percent now through 2022, much faster than the

average for all occupations, says the U.S. Bureau of Labor.

Growth in cloud computing, cybersecurity, and mobile

networks will increase demand for these workers.

Meanwhile, Artemis is gearing up for new growth, in

Brevard County and in the central part of the state. “Our

pipeline is the fullest it has been in quite a few years. We

are finding businesses cautiously optimistic. We’re looking

to the future,” said Proctor.
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Terri Parks and Craig Dawson are newest
Brightway agency franchise owners in area

JACKSONVILLE — Longtime Brevard County

residents Terri Parks and Craig Dawson are putting their

problem–solving and customer–service skills into action as

new Brightway Agency franchise owners. Their agency is

at 7025 N. Wickham Road, Suite 106, in Melbourne, and

opened June 22.

Brightway is a national property/casualty insurance

retailer selling through a network of franchised indepen-

dent agencies throughout the country.

The Parks Dawson agency offers expert insurance

counsel, selling home, flood, auto, boat, motorcycle,

recreational vehicle and life–insurance coverages.

Brightway is an independent agency, providing its agents

access to the products of many insurance companies.

Parks joins Brightway as an agency owner and will

leverage her experience as a small–business owner with a

background in managing financial assets for customers.

Dawson has more than 30 years’ experience in problem–

solving on behalf of his clients at Harris Corp.

“We are both very excited to put our prior business

experiences to work for our new Brightway customers,”

said Parks. “We look forward to helping people find the

coverages they need at the prices they want.”

Brightway independent agents “focus strictly on selling

and growing their books of business,” while service, carrier

relationships and technology are handled centrally.

Brightway began franchising operations in 2008, is

privately owned and is the seventh largest personal lines

independent insurance agency in the U.S. In 2014, the

company was named a “Top 500 Franchise” by “Entrepre-

neur” magazine for the second year in a row, the ninth

“Best Franchise with Less Than $150,000 in Entry Costs”

by “Forbes,” and the company was also named to Florida’s

“Fast 100” by “Florida Business Journals” for the second

year in a row.

For more information about Brightway, go to

Brightway.com.

Kaukonen to perform in Studio Theatre
The Maxwell C. King Center for the Performing Arts in

Melbourne has announced the addition of a new show to

its schedule. Jorma Kaukonen will perform at 8 p.m. on

Saturday, Aug. 8, in the King Center’s Studio Theatre

In a career that has already spanned a half–century,

Kaukonen has been one of the “most highly respected

interpreters of American roots music, blues, and Ameri-

cana, and is at the forefront of popular rock–and–roll.”

A member of the Rock and Roll Hall of Fame and a

Grammy nominee, he is a founding member of two

legendary bands, “Jefferson Airplane” and the still–touring

“Hot Tuna.” Kaukonen’s repertoire goes far beyond his

involvement creating psychedelic rock. He is “one of the

finest singer–songwriters in music.”

Kaukonen currently tours the world bringing his

“unique styling” to old blues tunes, while presenting new

songs of “weight and dimension.” His latest solo album is

“Ain’t In No Hurry.”

Ticket pricing for this show starts at $54 (inclusive of

fees). Tickets may be purchased by visiting kingcenter.com

or by calling 242–2219.
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Apple Specialist Visual Dynamics
Continued from page 11

“tap into the full power of Mac graphics processors.”

Visual Dynamics, a longtime company with stores at

The Avenue Viera and Indian Harbour Beach, has a four–

prong business model: sales, service, support, and

training.

On the service side of the operation, Visual Dynamics’

technicians “are even doing onsite, in–home service calls

in the Orlando area. Instead of sending a customer to an

Apple corporate center for the service work, Apple has

been dispatching our technicians to do a lot of these calls,”

said Villano. Visual Dynamics has long prided itself on the

quality service work its technicians do in the field, he said.

“We are the service guys.”

On the training side of the business, Visual Dynamics

features fully equipped classrooms and offers a host of

workshops and seminars, including the popular “Introduc-

tion to the iPad,” in a relaxed atmosphere.

“Training is done mostly in a group setting,” said

U.S. Navy veteran Michael Young, who heads up the

training program for Visual Dynamics at the Viera store.

“We also do a lot of one–on–one training, but generally

it’s conducted after the classroom training. The classroom

instruction gives the customer a good overview of the

basics. Then, the one–on–one training is a follow–up. This

way, they are getting the biggest bang for their buck

because they have already gained the basic knowledge

about a particular product and its operating system.”

Young said the training program attracts a range of

people, including a lot of senior citizens who sign up for

the classes to better understand the ins and outs of

various Apple products. “They really enjoy themselves

during these classes.”

He added, “We train for Yosemite, which is the Apple

operating system for the computer and we train for iOS8,

which is the operating system for both the iPhone and

iPad.”

Visual Dynamics offers classroom training at its

facilities, and at an individual’s home. “Mike has been

doing a lot of in–home training as well,” said Villano. “A

lot of people do not know that we provide training at an

individual’s home or at a business in the region.”

Visual Dynamics conducts a full schedule of hands–on

training classes year–round. Specialty training for iMove,

iPhoto, Garageband, and Up On iCloud, all two–hour

programs, are available at The Avenue store.

Consumers who make an iPad or Mac purchase at one

of the Visual Dynamics’ stores receive an invitation to

attend an iPad or Mac starter workshop free of charge.

The training schedule is posted and updated at

GetMacTraining.com, where you can register for the

classes, or call the individual stores. The Avenue Viera

store number is 433–0607. The Indian Harbour Beach

number is 773–7788.

Apple held its 26th annual “Worldwide Developers

Conference” June 8 through June 12 in San Francisco.

The event featured more than 100 technical sessions, over

1,000 Apple engineers, hands–on labs, and the Apple

Design Awards. New technologies for iOS and OS X were

shared with developers at the conference and around the

world.

“This is always an exciting time for the industry. Apple

typically follows up with some big announcements. We’ll

see what develops,” said Villano.

Space Coast Gator Club announces 2015 Brevard scholarship recipients
The Space Coast Gator Club has announced its 2015 University of Florida scholarship winners for incoming freshmen

and current students who are area residents. The scholarships awarded were between $1,000 and $1,500.

The recipients are: Kalen Hall, Delannie Smith and Charlie Carrington, Cocoa Beach Junior–Senior High School;

Kris Wawrzyniak, Tracy Love and Brantley Daniel, Viera High School; Sydney Major, Astronaut High School; and Ciera

Conol, current UF undergraduate student.

The scholarships will be awarded to the students at the club’s Summer Send–off Party on Aug. 15 at the Wickham

Park Community Center in Melbourne.

The club has now awarded more than $110,000 to Brevard County students to attend UF. For further scholarship

information, go to spacecoastgatorclub.com or send an e–mail message to SpaceCoastGatorClub@gmail.com.
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Right Growth Management
Continued from page 1

“Right Growth Management works with businesses

all over the country,” said Heather Johnson. “For 2016,

our goal is to reach out and try to work with more

upstart and existing small businesses in Brevard

County, in all types of sectors, from manufacturing to

technology to retail. As a company, we have a lot of

expertise to offer businesses and believe we can bring a

lot of value to the client’s operations.”

Their business is housed in a 3,600–square–foot

facility on North Drive in Melbourne, in a building that

is owned, managed, and leased by West Melbourne–

based CIA Developers Inc. In locating the building, the

Johnsons worked with Aaron Anderson, CIA’s director of

leasing.

David and Heather Johnson are military veterans.

“The military is a great training ground. We had the

opportunity to equip ourselves with some good skills,

and we’re using those skills today running Right Growth

Management,” said Heather Johnson.

The military teaches service members responsibility

and leadership skills that many civilians can’t match,

according to some recruiting experts. As hiring picks up

around the nation, more companies are anxious to

capitalize on the technical, management, and leadership

skills of military veterans.

Heather Johnson served in the U.S. Army, including

a stint in Kuwait. Her background is in the human–

resource field and in training. She also worked for a

government contractor in North Brevard before teaming

up with her husband in business.

David Johnson spent eight years in the U.S. Marine

Corps, working in transportation and logistics. He did

back–to–back deployments to Iraq in 2002–2003 and in

2004–2005.

“Heather and I met in the military, after I returned to

the States from Iraq. I was on active duty working out of

a reserve center in Orlando, and she was there, too. And

now here we are, husband and wife in business.”

“We are passionate about small business,” she added.

“We have enjoyed immensely working with business-

owners over the last two years running Right Growth

Management. These are business operators who want to

grow, and we’re helping them do that. Collectively, the

small businesses in Florida and around the nation are

playing an important role putting the economy back on a

growth track.”

Florida’s gross domestic product increased 2.7 percent

in 2014, higher than the national average of 2.2 percent,

according to the Bureau of Economic Analysis. The

Sunshine State’s private sector grew 3.2 percent over the

year, also faster than the national average of 2.6 percent.

A new report by the Institute of Economic Competi-

tiveness at the University of Central Florida, says

payroll growth in Florida should average 3.1 percent in

2015. The sectors expected to have the strongest average

job growth during 2015–2018 are construction (7.9

percent), and professional and business services (4.1

percent), the latter of which is the core business of Right

Growth Management.

“We provide services that might not be the core

competencies of that particular small business. By doing

so, it allows the business to concentrate on what it knows

and what it does best in the market. As a result, they

grow. And that’s exactly what we’re seeing with our

clients,” said David Johnson, who grew up in Brevard

County.

He said the tours he did overseas were eye–opening

life experiences. He cited the “limited freedoms” and the

“limited opportunities” people in third–world counties

have to make a living.

“America is really unique from a capitalistic stand-

point. It’s wide open. And that’s the big thing that really

gets me excited when working with businessowners.

These are people who are taking a risk to build some-

thing they really believe in. They are truly entrepre-

neurs.”

Over the past two decades, the Kauffman Startup

Activity Index generally has risen or fallen in tandem

with the business cycle — up in the 1990s expansionary

period and plummeting as the Great Recession took

hold.

The entrepreneurial activity uptick in the new

Kauffman Index represents the largest year–over–year

increase in the last two decades, giving rise to hope for a

revival of entrepreneurship in America.

However, the growth remains well below historical

trends. Still, it’s a step toward start–up recovery. In the

2015 Kauffman Index, 310 out of 100,000 adults, or 0.31

percent, started new businesses each month, on average.

In the 2014 Index, the average was 0.28 percent of the

adult population.

“Opportunity entrepreneurs,” those who were not

unemployed and who were not looking for a job before

they started their new ventures, were 79.6 percent of the

total number of new entrepreneurs, according to the

study.

This number represents an increase over the 2014

Index, and was substantially higher than in the 2010

Index, when the number of opportunity entrepreneurs

was at the lowest rate since the Kauffman Foundation

began collecting this data in 1996.

The Johnsons, who have years of experience in

business management and business operations, fit into

the category of opportunity entrepreneurs. David

Johnson entered the business world about 10 years ago,

working as the general manager for a Unishippers

franchisee.

“We provided a range of services to other franchisees,

such as handling their billing and their accounts

receivable. This allowed them to solely focus on the

growth of their business. We did a good job for a couple of

Unishipppers franchisees and the word spread. Soon, we

were working with more and more franchisees that were

buying into the system. That kind of took on a life of its

own,” he said.

Founded in 1987, Unishippers has grown to be the

largest reseller of shipping services in the nation, with

more than 290 franchise locations and affiliate outlets.

Headquartered in Salt Lake City, Utah, Unishippers’

business model centers on working with major carriers,

including UPS, Saia, Estes, YRC Freight, and UPS

Freight, to handle the pickup, transport, and delivery of

customers’ shipments. Unishippers serves more than

50,000 small– to mid–sized businesses, and has been

recognized as a top freight broker by “Transport Topics”

and a top franchise by “Entrepreneur” magazine,

“Franchise Times,” and the “Inc. 5000.”

“Unishippers is a fantastic business,” David Johnson

said. “They have a great business model. We have a lot of

expertise in the shipping world, working with small to

medium businesses.”

Being so close to that business, David and Heather

Johnson decided to purchase some Unishippers fran-

chises with investment partners. “The management side

of the business was getting to be pretty large, and that

was my main focus,” he said. About two years ago, a

mutual decision was reached and the Johnsons bought

out the management side of the operation, “doing an

equity swap.”

The Johnsons started Right Growth Management in

2013. “We launched Right Growth Management with an

existing customer base, and have doubled in just about

every aspect of our business since 2013,” he said.

David Johnson is the managing member of the

business and Heather Johnson is director of customer

and team experience.

“This year we are up 33 percent over last year, and

we have brought on five new team members,” she said,

adding that the company now has a staff of 21 people.

“We are continuing to find really outstanding talent

in Brevard. We are excited to be able to offer jobs and put

peoples’ skills to great use. We have people working in

sales, accounts receivable, billing, collection services,

customer service, and support. We are a company that

believes in growing our team members. We are looking

to bring people into the business who share the same

vision of growing, developing themselves, pursuing their

dreams, and helping us do the same for our clients,” said

Heather Johnson.

Right Growth Management is very “diligent” in its

hiring process, she said. “To get on our team, there are

typically four interviews. We want to make sure that the

individual we’re thinking about hiring will be a good fit

for the company. And that strategy has worked well for

our firm. We have talented people working for Right

Growth Management, and we expect to be hiring again

around August.”

The company is developing a paid internship program

for college students, and has brought on its first intern.

The student is pursuing a degree in business with a

minor in accounting. “We are providing him with the

opportunity to gain hands–on experience in his field of

study,” said Heather Johnson. “He’s working in the areas

he’s studying in college.”

The Johnsons say a “dream” of theirs is to be able to

help fund college education for their employees. “Right

now, we’re doing a lot of flexible scheduling working

around their classes and their family obligations. We’re

trying to do everything we can to foster the type of

workplace environment where our team members can

grow and succeed. If they have the drive and the spirit to

learn, they’ll be right at home on our team. We are

excited about our future,” Heather Johnson said.




