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By Ken Datzman

The movement to privatize child–welfare services has gained momentum

over the years and at least 14 states now have some level of that model in

place.

Leading the way, Florida ushered in privatization of child–welfare services

in 2005. The government entered into contracts with private entities for

services that had been previously provided by state workers. The drive to

privatize 10 years ago in the Sunshine State was called “The Florida Model,”

and is held as an example for other states to follow.

Considered a bold move at the time because it tested the headwinds of

change, the subject was much talked about among community leaders and

policymakers around the state.

For Brevard County, the privatization model has proven to be a big

success, with evidence of better outcomes for children and families, and

increased efficiencies. The approach is uplifting families and creating lasting

change. Everything is spelled out. There is clear accountability for results,

clear criteria in contracts, and clear public objectives. The local system is even

seen as a national model for innovation and positive outcomes.

“There is a night–and–day difference in terms of the ‘state of child welfare

and children and families,’ as opposed to 10 years ago when we first started to

make the transition to privatization,” said Stockton Whitten, the county

manager for Brevard and chairman of the Brevard Family Partnership Board

of Directors, the organization that replaced the state’s traditional child–

welfare operation with a community–based system of care.

Whitten has served on the Brevard Family Partnership board since its

inception.

“We have a stellar community board of directors with long tenure,” said

Patricia Nellius, the founding chief executive officer of Brevard Family

Partnership. “The expertise that sits around the table really plays a key role

in the organization’s success, because the members have wide spheres of

influence, high levels of competencies and dedication, and commitment to the

well–being of Brevard’s children.”

Visionary leadership at the top of the organization, a committed and

involved board of directors, and full engagement of the community partners,

have made privatization of child–welfare services an effective model. The

Brevard Family Partnership services include child–abuse prevention, foster

care, adoption, independent living, and community outreach for children and

families.

Ensuring the safety and well–being of children in the child–welfare system

has proven to be a long–term and complicated national problem, according to

a report by the Urban Institute. Ongoing issues identified in the report

included escalating costs; more families coming under care with more severe

problems; increasing substance abuse and family violence; increased public

Privatizing of child–welfare
services thrives under the
strong leadership of Nellius

Dr. Patricia Nellius is the founding chief executive officer of Brevard Family Partnership, the organization that replaced
the state’s traditional child–welfare operation with a community–based system of care in 2005. Stockton Whitten,
Brevard County manager, is board chairman of Brevard Family Partnership, which is celebrating “A Decade of
Difference” in the community. The privatization model has proven to be a big success, with evidence of better outcomes
for children and families and increased efficiencies.
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Sit Back And 
Get To Work.

If you want to create a workspace 
that means business, make sure 
to factor in more than style and 
aesthetics. Call ABI today and 
discover how easy it is to optimize 
everything from posture palettes to 
color psychology in order to keep 
your employees amped to perform, 

321.723.5003.

Interior Design Furniture

abinteriors.com

BIG
The UPS Store Melbourne 
Next to Running Zone
3682 N. Wickham Rd. B-1
(321) 428-4554

or small,
we ship it all.
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‘America’s 100 Best Hospitals for Patient
Experience’ includes Health First’s Viera
Hospital; one of two in state on the list

HOLLYWOOD — The Women’s Choice Award is

celebrating its fifth anniversary recognizing “America’s

100 Best Hospitals for Patient Experience,” which is the

only national list that focuses on female patient

satisfaction and recommendation scores.

Initiated in 2010, this list was created to help

women identify which hospitals deliver the best patient

experience for women and their families.

An elite group of U.S. hospitals, including one in

Brevard County, was awarded the designation

“America’s 100 Best Hospitals for Patient Experience.”

The qualification process begins with scores derived for

each hospital from the Hospital Consumer Assessment

of Healthcare Providers and Systems (HCAHPS)

database.

The score focuses on a subset of HCAHPS questions,

which research and experience show are more impor-

tant to women than to men. Weight is applied to each of

those questions to adjust for relative importance in

order to arrive at a numerical score. The scoring is

objective and uniform. The best 100 scores in each of

the four bed size categories determine the America’s

100 Best Hospitals for Patient Experience Women’s

Choice Award recipients.

The two hospitals in Florida that made the list are

Health First’s Viera Hospital and Baptist Medical

Center Beaches in Miami.

“The proper level of care impacts one’s health, well–

being and healing,” said Delia Passi, chief executive

officer and founder of the Women’s Choice Award. “We

feel it’s critical for women to know which hospitals have

demonstrated the highest level of quality care to their

patients, with a special focus on the female experience.”

The complete listing of hospitals is available at

www.WomensChoiceAward.com/awarded/best–

hospitals/100s–best/ and a corresponding congratula-

tory announcement will appear in the national issue of

“USA Today.”

The Women’s Choice Award sets the standard for

helping women make smart choices through education,

empowerment, and validation, said Passi. Awards are

determined through evidence–based research in order

to identify the brands, products and services most

recommended and trusted by women.

Daily Bread fund–raiser Oct. 17 at MCC
The Daily Bread Inc. will host its first “Feeding Friends

and Neighbors” fund–raiser and awareness event from

6 p.m. to 10 p.m. on Saturday, Oct. 17, at Melbourne

Central Catholic High school, 100 E. Florida Ave. The

mission of Daily Bread is “to serve the poor, the hungry,

and the homeless with dignity.” This event will begin with

a complimentary cocktail hour. The program will include a

dinner buffet, live and silent auctions, music and enter-

tainment by Timmy Vee, as well as raffle drawings for one

grand prize of $5,000 and second, third and fourth prizes of

$1,000. For information about sponsorship opportunities or

to purchase tickets, visit www.DailyBreadInc.org.
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Caring for a loved one with dementia?  Join our Caregiver Support Group.

Teresa Loudenslager

Refreshments and respite care provided

We are committed to offering the education, 
information and guidance families need as 
their loved ones travel on their journey.  Please 
join us for an uplifting, educational discussion 
at our upcoming support group with Teresa 
Loudenslager of Home Health Care of Florida.

Wednesday, September 23  •  5 - 6 pm

P e r s o n a l i z e d  M e m o r y  C a r e

g

350 Malabar Road SW
Palm Bay, FL 32907

(2.8 miles west of I-95)

InspiredLivingPalmBay.com

Call to RSVP  
or schedule a tour 

(321) 215-4433

ALF #12617Connect with us on

Inspired Living resident Bob with his son Geri.

See more of our bright faces on
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in 1915 despite the mountains of evidence that it did.

The Japanese enshrined its most notorious war

criminals from World War II at its Yasukuni Shrine,

which was founded in 1869 to honor its war dead.

The United States, likewise, has thousands of

monuments to the Confederacy, most of them erected

during the era of Jim Crow, enshrining the worst

criminals of our history while simultaneously denying

their crimes. Many people still treat the confederate

flag as a symbol of “pride.” In a recent CNN poll,

75 percent of Southern whites described the confederate

flag as a symbol of pride, not of racism. This poll was

taken after a 21–year–old white man murdered nine

black people in a Charleston church in June and a

photo of him posing with a confederate flag was

published in the media.

This 75 percent of Southern whites deny their

history, which is abundantly evident in the “Corner-

stone Speech,” given by the Confederacy’s vice presi-

dent, Alexander H. Stephens, in Savannah, Ga., on

March 21, 1861:

Our new government is founded upon exactly the

opposite idea [of “the assumption of the equality of

races”]; its foundations are laid, its cornerstone rests,

upon the great truth that the Negro is not equal to the

white man; that slavery subordination to the superior

race is his natural and normal condition.

Our society will never be wise until it can see past its

blind spots and get to know itself.

And if our society can see past its blind spots into the

racism embedded in its history, it may also learn to see

past its blind spots about its imperialist history, its

sexist history, its exploitation of labor, and its environ-

mental destruction–before it’s too late.

If our society cannot become wise, it will continue to

threaten its own citizens, people around the world, and

even the environment that keeps us all alive.

By Barry Jason Mauer
UCF Forum columnist

A wise society looks after the well–being of its

citizenry. In order for there to be a wise society, though,

many or most of its citizenry also must be wise since

they create the society. But the society must educate its

citizens to be wise.

It’s a chicken–egg problem: Which comes first, the

wise society or the wise citizenry?

Florida’s society often was unwise in the past

because of its entrenched racism. Arguably, it is still

unwise because it has not learned from its history;

many of Florida’s citizens today know little or nothing

about its racist history. An ignorant society is not a wise

one.

A wise citizenry is one that takes an active, informed

role in looking at its past in order to reason about its

future. It cannot properly reason unless it articulates its

values, asks if its behavior is congruent with those

values, and calculates the costs of its behaviors,

changing them if necessary.

In other words, a wise citizenry is one that comes to

know itself, warts and all.

Another recent UCF Forum piece, “I Question

Whether We Have Learned ‘Citizenship’ in Our

Generation” by political scientist Terri Fine, contrasts

the historical reality of racist violence, bigotry, and

intolerance in Florida with the state’s “reputation for

racial moderation.” That reputation seems to have been

earned because Florida’s Gov. Leroy Collins (unlike

other Southern governors) did not pledge massive

resistance to the Supreme Court’s Brown v. Board of

Education decision integrating the schools. Fine writes:

“During that time, the Legislature passed a number of

bills designed to fight integration. In addition, after

Collins, Floridians elected governors who campaigned

against integration, civil rights and busing, and made

little effort to promote racial equality in the three

elections that followed.”

Our society developed institutions such as school

and therapy so that individual people can attain

wisdom and, as intended, these institutions do help

many people to learn about themselves. But there is yet

an even more important unanswered question, given

that our species now has the power to make itself

extinct: Can a collective, the society itself, attain self–

knowledge?

To practice citizenship means to try to attain self–

knowledge at the level of the collective, whether of one’s

city, state, nation, or planet. For a society to know itself,

it has to know its blind spots as well as its strengths.

Blind spots prevent us from seeing those areas that we

don’t want to look at: the hard stuff, the miserably

abject parts of our society’s “personality.” Of course, we

must be sure to account for our strengths, too.

Before we can investigate our society’s faults, we

have to know its blind spots.

Every society, like every person, has blind spots.

Every society has parts of its history it doesn’t want to

see or accept and it covers them up with denial. Just

look at present day Turkey; the government denies that

the nation committed genocide against the Armenians

Our society will never be wise until it can see past blind spots, get to know itself

Port Canaveral CEO Walsh tapped to serve in leadership position on Florida Ports Council
Port Canaveral Chief Executive Officer John Walsh has been elected to serve on the 2015–2016 Florida Ports

Council Board of Directors as secretary–treasurer. Since joining Port Canaveral in 2011, Walsh has directed the

planning, engineering, design, construction, and development of hundreds of millions of dollars in capital projects.

Rounding out the board will be Port Tampa Bay CEO Paul Anderson as chairman and Steve Cernak of Port

Everglades as vice chairman.

A nonprofit corporation, the Florida Ports Council (FPC) serves as the professional association for the state’s 15

public seaports and their management. Headquartered in Tallahassee, the FPC is governed by a board comprised of

the 15 port directors along with staff support. They provide advocacy and information on seaport–related issues before

the legislative and executive branches of state and federal government.

“I am honored to be given this opportunity to serve and look forward to working with the rest of the board as we

continue to strengthen and advance the role of seaports as a major economic driver for the state of Florida. The Florida

Ports Council is such a vital organization providing leadership and support to all of Florida’s seaports,” said Walsh.

With more than 32 years of construction, design–build, and real–estate development experience, Walsh began his

tenure with Port Canaveral as deputy executive director of infrastructure before being unanimously approved as CEO

in June 2013.

Barry Jason Mauer is an associate professor
in the UCF Department of English. He can be
reached at Barry.Mauer@UCF.edu.
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Earn your degree in Business Administration

Go further
     with your future

with concentrations in: 

International Business • Finance • Management 

Marketing • Human Resource Management 

Transportation & Logistics
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1380 N Courtenay Parkway  �  Merritt Island

www.fidelitybankofflorida.com NMLS 1006934

Business Checking & Online Banking with Bill Pay

Remote Deposit Capture & Mobile Deposit

Retail Merchant Services

Commercial & Business Loans

Don't Forget!

October is the beginning of the EMV switch,

is your business ready?

If you need to update your terminals or have

questions about the October switch, we can help!

Call Sue at

321-328-1370

"Small enough to know you ... Big enough to serve you"

Fidelity Bank of Florida has

the Business Banking Features

you need.
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Hoyle promoted to director of retail services
for South Brevard and Indian River counties

Space Coast Credit Union has announced the promo-

tion of Shane Hoyle to the position of director of retail

services for South Brevard County and Indian River

County.

Hoyle joined SCCU in February 2012 as the manager of

the Airport Branch, bringing more than six years of

management experience within the financial–services

field.

He immediately became involved in credit–union

committees and special project teams, demonstrating his

leadership skills and ability to collaborate effectively.

Hoyle transferred to the Baytree Branch in January 2013,

where he continued to focus on the development of his

team at a high–volume branch. The Baytree Branch

assists many members with their financial needs and

issues about $10.8 million in auto loans and over

$7 million in mortgages annually.

Heather Hickman, senior vice president of retail

delivery for SCCU, said, “Shane has been an obvious

leader at SCCU since he arrived. Regardless of the branch

location he was managing, he taught his team how

important it is to watch out for the best interests of our

members. Under his leadership, branch associates are

protecting our members by helping them to make educated

financial decisions, prepare for the future, and avoid

overpaying on financing for their homes and cars.”

In his new position of director of retail services, Hoyle

will oversee the branches and membership within South

Brevard and Indian River counties.

SCCU was chartered in 1951 and is headquartered in

Melbourne. The credit union serves more than 300,000

members and has assets of over $3 billion. SCCU is open

for membership to anyone who lives or works in the 14

Florida counties it serves. Locations can be found at

sccu.com/locations.

Seventh annual Mims Mullet Festival
set for Oct. 3 at two church locations

The Mims United Methodist Church and the First

Baptist Church of Mims will be hosting the seventh

annual “Mims Mullet Festival” from 10 a.m. to 5 p.m. on

Saturday, Oct. 3, on the church grounds at 3302 Green St.

(Mims United) and 2395 Kentucky Ave. (First Baptist).

Smoked and fried mullet meals, barbeque, hamburgers

or hotdogs, and baked goods will be sold. Entertainment

will include rock–climbing, horse rides and kid’s games, a

car show, a craft fair, and music all afternoon. The event is

seeking four teenage bands to compete in a “friendly band

competition.” Bands interested in auditioning should call

J.T. Shealy at 693–5508.

Admission to the festival is free of charge; food and

games will be “reasonably priced.”

Also, on Sunday, Oct. 4, there will be a free outdoor

community breakfast and church service at Mims United

Methodist Church. The breakfast is from 8 to 10 a.m., with

the service to follow.

For more information on these events, call 267–6202 or

e–mail MimsMullet@gmail.com. The Facebook page

address is www.Facebook.com/MimsMulletFestival.
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Confident Retirement is not a guarantee of future financial results. Brokerage, investment 
and financial advisory services are made available through Ameriprise Financial Services, 
Inc. Member FINRA and SIPC. © 2014 Ameriprise Financial, Inc. All rights reserved.  

7195 Murrell Road, Suite 101 
Melbourne, FL 32940 
321.622.8371 leasha.flammio@ampf.com

®
® approach

You’ve prepared for a rewarding retirement.
I can help you make the most of it.
As an Ameriprise Private Wealth advisor, I can help you  
grow and preserve your wealth to put your vision of  
confident retirement more within reach.
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Leasha Flammio-Watson, CFP®

Private Wealth Advisor

Flammio Financial Group
A private wealth advisory practice of Ameriprise Financial Services, Inc.

JOIN US Dress
in your favorite fashion or as your 
favorite icon from decades past.

Cheer
local stars as they battle it out. 
Featured performances by Marilyn 
Scott, Brooke Deratany Goldfarb, 
Andy Zeigler and many more!

Donate 
to support the performer of your 
choice prior to their performance on 
the event website. Each $1 raised 
equals one vote. Tell your friends 
and help us reach our goal!

Sponsored by Brevard Family Partnership and the State of Florida Department of Children and Families.

A COPY OF THE OFFICIAL REGISTRATION AND FINANCIAL INFORMATION FOR BREVARD FAMILY PARTNERSHIP, A FLORIDA-BASED NONPROFIT CORPORATION 
(REGISTRATION NO. CH 18379), MAY BE OBTAINED FROM THE DIVISION OF CONSUMER SERVICES BY CALLING TOLL-FREE 1-800-HELP-FLA (435-7352) WITHIN THE STATE 
OR VISITING THEIR WEBSITE http://www.freshfromflorida.com. REGISTRATION DOES NOT IMPLY ENDORSEMENT, APPROVAL, OR RECOMMENDATION BY THE STATE.

SATURDAY • OCTOBER 24, 2015
Melbourne Hilton Rialto Place
6:00 - 10:00 pm • $125

SATURDAAYYSATURDAAYY 55OCTOBERR 224 201155
Inaugural Lip Sync Battle 
Brevard Family Partnership’s

For tickets and more information, visit  
brevardfp.org/decadesinrevue or call 321-710-9521.
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The National Society of Black Engineers to
host its annual conference in Connecticut;
Dr. Perry to keynote event set for Oct. 8–11

ALEXANDRIA, Va. — The National Society of Black

Engineers, the 6,300 member organization for technical

professionals, will host its fourth annual Professional

Development Conference (PDC) Oct.8–11 at the Hilton

Hartford in Hartford, Conn. The conference theme is

“Transforming Your Path to Professional Success.”

The PDC is the premier event entirely focused on the

NSBE professionals. Over the course of three days,

attendees will have the opportunity to connect with other

professionals, corporate representatives and executives;

transform their technical and professional acumen by

attending various workshops and panel discussions

focused on leadership, career development and personal

growth; and attend the annual “Evening of Excellence,”

during which individuals and organizations are recognized

for their contributions and commitment to excellence in

community achievement.

This year’s keynote speaker will be Dr. Steve Perry,

founder and principal of Capital Preparatory Magnet

School in Hartford. Capital Prep has sent 100 percent of its

predominantly low–income, minority, first–generation

high–school graduates to four–year colleges every year

since its first graduation in 2006. In addition to being the

principal of Capital Preparatory Magnet School, Dr. Perry

is an education contributor for CNN and MSNBC, an

“Essence” magazine columnist, a best–selling author and

host of the Nol. 1 docudrama for TVONE, “Save My Son.”

“This conference is a great example of how the NSBE

professionals are supporting NSBE’s mission to ‘succeed

professionally and positively impact the community. As an

organization, we’ve set our sights on an ambitious goal: to

increase the number of African–American engineering

graduates from 3,620 to 10,000 per year by 2025. This

event will help give our members the impetus to achieve

it,” said Mary McWilliams, national chairwoman of NSBE

and lead engineer for DLA Land and Maritime in Colum-

bus, Ohio.

Founded in 1975, NSBE is one of the largest student–

governed organizations based in America. It has more than

300 chapters in the U.S. and abroad. NSBE supports and

promotes the aspirations of collegiate and pre–collegiate

students and technical professionals in engineering and

technology.

More information about NSBE’s 2015 Professional

Development Conference is available at www.NSBE.org.

Historic Cocoa Village Association to host event
The Historic Cocoa Village Association will present

“Under the Harvest Moon — Sip and Stroll” from 5 to

9 p.m. on Saturday, Sept. 26. The event will include wine

and beer samplings, snacks and shopping deals. Tickets

are $20 in advance and $25 the day of event (after 3 p.m.).

Attendees will receive a Sip and Stroll commemorative

wine or beer glass, shopping bag, and a map of the

participating merchants in Cocoa Village. There will be

drawings for “fabulous gift baskets.” For more details

about this event, call Susan at The Village Spiceman at

749–3407.
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ENROLL NOW FOR FALL CLASSES!  
TERM BEGINS OCTOBER 17TH . 

MASTER’S DEGREE  
PROGRAMS 

 

Master of Business Administra on 

Master of Public Administra on 

Counseling 

Cybersecurity w/cer ficate 

Human Resources Development 

Human Resources Management 

Informa on Technology Management 

Management & Leadership 

Procurement & Acquisi ons Management 

 

Melbourne 
1775 W. Hibiscus Blvd. 

(321) 956-6700 

Merri  Island  
150 N. Sykes Creek Pkwy.  

(321) 449-4500 

Patrick Air Force Base 
 (321) 868-5194 
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Please see King Center for the Performing Arts, page 15

King Center set for ‘Classic Albums Live Rockin’ New Year’s Eve Party,’ with area
for dancing; patrons embrace Black Box Theatre; to host ‘Cultural Arts Showcase’
By Ken Datzman

For the first time since opening in 1988, the Maxwell C.

King Center for the Performing Arts in Melbourne will be

using its venue to host live New Year’s Eve entertainment,

and early ticket sales for the celebration event show strong

demand from the public.

The King Center will be showcasing “Classic Albums

Live Rockin’ New Year’s Party” on Thursday, Dec. 31, said

Steve Janicki, the King Center’s executive director.

The program will feature the “Beatles’ Greatest Hits”

and the “Rolling Stones’ Greatest Hits,” with an intermis-

sion break about three minutes till midnight connecting

live to New York City’s Times Square and “Dick Clark’s

Rockin’ New Year’s Eve” ball–drop countdown to 2016.

The Classic Albums Live concerts, where band mem-

bers “cover” some of the most iconic music ever recorded,

have become a fan favorite at the King Center.

“The Classic Albums Live’ franchise has been hugely

successful for the King Center,” said Janicki. “The patrons

who attend the ‘Classic Albums Live’ summer concerts are

mad about these guys. Our audiences have really ex-

panded for this particular series and the concerts attract a

mix of age groups, including a lot of young people.”

He says the “community certainly lets me know what

shows they like and dislike. I receive a lot of e–mails from

them, which is great. Their input is valuable and I take

that into consideration when scheduling performers.”

Janicki said the King Center started “polling” people

about their plans for New Year’s Eve and found swelling

support for an event that would involve Classic Albums

Live entertainment. He discussed it with his staff, and

everyone gave the idea a thumps–up vote to explore

booking these classic rock group cover performers.

“A lot of people said they normally do not go out on New

Year’s Eve, but that they would probably go out for this

type of show,” he said. “And first–week ticket sales for the

New Year’s event have proven that. Sales have been

incredible. It’s going to be a unique night at the King

Center, because nothing like this has ever taken place in

Brevard County on New Year’s Eve.”

The first four rows of the orchestra seating area will be

removed to allow for dancing, said Janicki. “We’ll drop the

pit down. When we do that, I think we’ll be able to

accommodate up to about 200 people on the dance floor

that evening. A lot of people like to dance to the Classic

Albums Live music.”

The Classic Albums Live Rockin’ New Year’s Eve

concert will get underway at 10 p.m. at the King Center.

The event is being co–promoted with Brevard Music

Group, which is owned by businessman Roland Guilarte.

There will be a “VIP Pre–Party” at 9 p.m. that will

include a meet–and–greet with the Classic Albums Live

band members in the King Center Rotunda. The VIP Party

Package is $129 (includes the concert ticket, hors

d’oeuvres, and complimentary beverages all evening).

Tickets for the New Year’s Eve show may be purchased at

KingCenter.com or by calling 242–2219. For group ticket

purchases, call 433–5824. Area hotel packages are

available at www.BrevardMusicGroup.com, or by calling

783–9004.

The King Center’s “Picnic on the Patio,” which offers

reasonably priced grilled food, drinks, snacks, and a full–

service bar, will open at 8 o’clock the evening of the New

Year’s Eve Party.

While the King Center is enjoying success with the

performers who entertain on its main stage, the facility’s

smaller venue — the 200–seat Black Box Theatre or studio

theater — is also being embraced by concert–goers. “We

have really upped our game in the Black Box Theatre by

bringing in single artists from some of the larger bands

that perform at the King Center. They are amazing

musicians. We have been selling out our shows in the

Black Box Theatre.”

The upcoming Black Box performers will include Andy

McKee. His show is set for 7:30 p.m. on Monday, Dec. 7.

McKee is considered one of the world’s finest acoustic

Steve Janicki is the executive director of the Maxwell C. King Center for the Performing Arts in Melbourne. The King Center has enjoyed
strong back–to–back years and is looking to close out 2015 in the same fashion, with its ‘Classic Albums Live Rockin’ New Year’s Eve
Party’ featuring the ‘Beatles’ Greatest Hits’ and the ‘Rolling Stones’ Greatest Hits.’ The program includes a VIP Pre–Party where patrons
can meet the members of the performing cover bands. Janicki says ticket sales for the New Year’s Eve event have been strong.
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guitar soloists.

Janicki said the feel of the Black Box Theatre is “like

having someone perform in the living room of your home.

The sound is incredible. A lot of people gravitate toward

those performances, and some say they are even better

than the main stage shows because of the intimate setting.

As an audience member, you are literally up close and

personal with the artist on stage. The smaller entertain-

ment venues right now are popular. It’s been great for us.”

He added, “I have to thank Roland Guilarte of the

Brevard Music Group and Mike Elko of Elko Concert

Productions out of Pennsylvania. We have been co–

promoting the Black Box Theater shows with them.”

Janicki says it’s “all about the right ticket price and

bringing the right artist into the building. Every show has

its own specific market.”

One performer who started his career entertaining in

small theaters is now filling large venues around the
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Please see NuVantage Insurance Co., page 17

Locally owned, independent NuVantage Insurance recruiting agents as it looks to
add third office in the area, targets Viera market; builds strong base of customers
By Ken Datzman

NuVantage Insurance Co. is one of the successful

start–up ventures that was launched during the challeng-

ing business conditions of the late 2000s.

That’s when the deep U.S. recession, the most serious

since World War II, forced companies to slice their

employment ranks in a big way and tighten operations

like never before. Business bankruptcies skyrocketed,

credit tightened, and consumer confidence plummeted.

Yet, some bold entrepreneurs saw opportunity in their

respective markets despite the dismal business environ-

ment.

Started in 2009 with two people, NuVantage Insurance

in Melbourne has grown to 13 agents and two locations.

The locally owned, independent agency counts more than

4,000 customers today in Brevard County.

“We started the business from scratch. We didn’t have

any policies in our portfolio at the time. It’s not like we

went out and bought someone’s ‘book of business’ or made

an acquisition to start the company,” said longtime area

businessman Tom Wienckoski, whose partner in the

venture is Paul Weber.

Weber, who has decades of insurance–agency experi-

ence in Brevard, founded NuVantage Insurance, which is

now recruiting new agents to accommodate its growth

around the county marketing business lines and personal

lines of coverage.

With offices on South Wickham Road in West

Melbourne and on Pineapple Avenue in the Eau Gallie

Arts District, NuVantage Insurance plans to expand to a

third location. The Viera area is the target market for

expansion. “It’s just a matter of locating a building in that

market,” said Weber, company president.

In step with the expansion, the company has three

openings for industry professionals with either 2–20

(general lines) or 4–40 (customer representative) Florida

licenses.

“We are looking to add three agents immediately as we

build and shape a company that is synergistic for the

employees. We are working to start a 401 (k) plan for

employees. We have reached the point where we are doing

well, we’re growing, and we’re profitable. We want to

make NuVantage Insurance a great company to work for

and we want to recruit the ‘best–of–the–best’ agents to join

us,” said Wienckoski.

Wienckoski founded area business MC Assembly and

grew it to more than 1,000 employees before selling the

company in 2005.

Wienckoski and Weber now have NuVantage Insur-

ance on a solid growth curve in the various areas of

coverage it markets to clients. “We are especially growing

in the business–insurance market,” said Weber. “And

we’re proud of that. In just about every insurance market

we cover, we are growing tremendously and that’s why we

are recruiting new agents.”

The Independent Insurance Agents and Brokers of

BBN photo — Adrienne B. Roth

NuVantage Insurance Co., with offices in the Eau Gallie Arts District of Melbourne and on South Wickham Road in West Melbourne,
is in a recruitment mode as it looks to open its third location in the county. The growing independent firm has 13 agents. It was founded
in 2009 by Paul Weber, right, who has worked in the local insurance market for more than 20 years. His partner in the venture is veteran
businessman Tom Wienckoski, center. Charlotte Wienckoski sits on the board of Candlelighters of Brevard and is active in other
nonprofit community organizations as a volunteer. They are at the Eau Gallie office.

America, or IIABA, has just released the results of the

2015 “Market Share Study” and the report shows that

independent agents and brokers in communities across

America continue to “dominate” commercial lines, while

rivaling “direct–response writers” and “captive carriers” in

the personal–lines business. This is the 19th year IIABA

has contracted with A.M. Best Co. to compile the study for

the regulated industry.

Independent agents like NuVantage Insurance account

for nearly 80 percent of commercial insurance sales. The

commercial market has grown by more than $35 billion

over the last three years, according to the IIABA study.

Agencies that are easy to do business with, leverage

technology, focus on market segments, and emphasize

trusted brands have the potential to “enjoy robust growth”

in every product line.

Over the last six years, NuVantage Insurance has not

only built a strong base of clients, but it has also been able

to retain its roster of clients. NuVantage Insurance’s

renewal rate “has consistently been above 90 percent,”

said Wienckoski.

“We take a proactive stance with our customers, always

looking at what best fits their needs as it pertains to

insurance coverage,” added Weber. “The coverage they

had last year might not fit what they need this year. They

could be under–covered or over–covered. The insurance

industry is not a one–size–fits–all model. One of the things

we wanted to do when we started this company was to

educate people about the insurance industry, and we’re

striving to do that.”

Weber says now is the time to be shopping for

homeowners insurance because carriers have lowered

their rates. “A lot of people might not realize that they can

save in the 1 percent to 3 percent range on their

homeowners’ insurance, which is huge. The property

market right now is considered a ‘soft market’ and a lot of
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Community members come together for
Brevard’s youth; program designed by
the Center for Study of Social Policy

More than 50 community members came together

for the final of three “Brevard Youth Thrive” training

sessions conducted at the Crowne Plaza. The training

focused on enhancing healthy development and well–

being for Brevard’s youth.

The Center for the Study of Social Policy (CSSP)

designed the Youth Thrive Framework.

Members of Brevard County Public Schools,

Department of Juvenile Justice, Guardian Ad Litem,

Early Learning Coalition, Brevard Family Partner-

ship, Brevard CARES, Paxen Community Connec-

tions, Crosswinds Youth Services, Devereux,

Impower, Brevard Behavioral Consultants, and local

foster parents attended the two–day training sessions.

The participants gained knowledge of “adolescent

development, cognitive and social/emotional compe-

tence, and how to promote youth resilience.”

Jean Carpenter Williams, director of training

development for the National Resource Center for

Youth Services/The University of Oklahoma Outreach

Program, presented the Youth Thrive curriculum

through a series of discussions, experimental activi-

ties and self–reflection exercises.

Williams has worked extensively with residential

programs across the country on improving the culture

of care, reducing seclusion and restraint, and effec-

tively implementing the Managing Aggressive

Behavior program. She and Frank Eckles, past

president of the National Child and Youth Care

Certification Board, were contracted by the CSSP to

develop their training curriculum for “Trauma–

Informed Care” using the Youth Thrive protective

factors as the foundation.

Leonard Burton, senior fellow with CSSP, also

joined the Youth Thrive training sessions. He plays a

leadership role with CSSP’s Youth Thrive initiative

and his primary role is to help build a “community of

learning” with public agencies and provide support,

thought leadership and technical assistance to

partners. Burton said he was “impressed by the

breadth and depth of the implementation of training.”

He also indicated that the volume of training partici-

pants demonstrates the “strong commitment from

community partners.”

Dr. Andy Munoz was also in attendance. He is

CSSP’s lead consultant supporting Brevard Youth

Thrive and has been with the program since inception.

One of the goals of the training was to disseminate

useful information to parents, caregivers, and

community members so that they will better under-

stand how they — in their respective roles — can

prioritize healthy development for young people to

grow into successful, productive and caring members

of society.

For more information about Brevard Youth Thrive,

contact Ashley Carraro at 752–4650 or visit

www.ncfie.org. Established in 2013, The National

Center for Innovation and Excellence is a wholly

owned subsidiary of Brevard Family Partnership.
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DOCTORS’ EXPO
& HEALTH FAIR
Brevard’s #1 Medical Marketplace 

4 Great Events In One Day

HEALTH FAIR

HEALTH INSURANCE EXPO
• Meet a Wide Variety Of Health Insurance Agents & Health Plans
• Healthy Food Tastings

CONTINUING MEDICAL EDUCATION

• For Physicians, ARNP’s, PA’s, Nurses, Pharmacists, 
Dentists, Chiropractors and more

9AM - 3PM

DGF AMBASSADOR AWARDS DINNER
• To Recognize People In Support of DGF’s Charity

• Make a Nomination NOW! Call for reservations

6PM-9PM

9AM-3PM

9AM-3PM

"Navigate through Your  Health Exchange & Medicare Questions"

• Learn about Chronic Illness Management
• FREE Giveaways and Prizes
• Great Healthy Living Lectures
• Free Health Screenings including Osteoporosis, Hearing & Vision, PAD etc.
• Understanding Substance and Drug Dependency, Estate Planning and more.

FREE Admission  
for CME/CEU/CE

FREE  
Admission

OPEN  
to the 

Public

PART OF SPACE COAST MEDICINE WEEK

2015

www.NationalRealtyFla.com
Serving Brevard Since 1965

2

 
 
  

Barbara C. Wall 
 

President | Broker/Owner 
Prudential Sterling Properties 
2000 Highway A1A,  
Indian Harbour Beach, FL 32937 
Direct 321-308-0335 | Cell 321-749-2444 | Fax 321-768-2891 
Barbara@BarbaraWall.com | www.BarbaraWall.com  

An independently owned and operated member of BRER Affiliates Inc.  
Not Affiliated with Prudential. Prudential marks used under license. 
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It’s perhaps a parent’s greatest fear — that at some

point his or her child will become a victim of sexual abuse.

The statistics are alarming: Approximately one in five

children will become victims by his or her 18th birthday.

Central Florida authors Justin and Lindsey Holcomb have

responded to parents’ concerns by writing “God Made All of

Me” (New Growth Press, $14.99), a resource for parents

who want to protect and educate their children.

“God Made All of Me” is a “simply told, beautifully

illustrated storybook” for children between the ages of

2 and 8 that helps parents gently start the conversation

about appropriate and inappropriate touch. This topic can

cause a lot of questions and curiosity in small children, and

if answers are given too hastily or abruptly, children can

easily hear the message that they should be ashamed of

their bodies. This can fuel confusion, embarrassment and

secrecy, often preventing children from recognizing or

reporting abuse.

Parents of young children themselves, the Holcombs

regularly counsel victims of sexual abuse and are “pro-

foundly aware of the dangers kids face.” They know a child

is more likely to be abused by someone he or she knows

than a stranger; 34 percent of assailants are family

members, and 58 percent are acquaintances.

“It is important to teach kids how to say ‘stop,’ ‘all done,’

and ‘no more,’” the Holcombs said. “You can reiterate this

by stopping immediately when your children express they

are all done with the hugging or tickling. Your reaction

demonstrates they have control over their bodies. If there

are family members who have a hard time understanding,

explain you’re helping your children understand their

ability to say no to unwanted touch. For example, if your

children do not want to kiss grandpa, let them give a high

five or handshake instead.”

Allowing moms and dads to approach this topic gently,

“God Made All of Me” will help facilitate open conversa-

tions within the family. “We want to remind parents some

people are looking to prey on our children. We have a duty

to protect and prepare them for the world and to fight for

them,” the Holcombs said. “By talking with our kids

candidly (and in developmentally appropriate ways) about

their bodies, we are setting up safeguards around them.”

“This book — ‘God Made All of Me’ — establishes the

dynamics for an ongoing, open exchange for discussing the

body and healthy boundaries, imparting invaluable skills

for your children to establish a spiritual compass, trust

their feelings and express their thoughts as they develop,”

said John Chirban, a Harvard Medical School professor

and author of “How to Talk with Your Kids about Sex.”

Justin Holcomb is a minister and a professor at

Gordon–Conwell Theological Seminary. He has a doctorate

degree in theology from Emory University and serves on

the boards of REST (Real Escape from the Sex Trade) and

GRACE (Godly Response to Abuse in Christian Environ-

ments). He has authored, co–authored or edited more than

10 books. Lindsey Holcomb is a former case manager at a

sexual assault crisis center and a domestic violence shelter.

She earned a master’s of public health degree from Touro

University.

Together, they helped cofound REST, and they conduct

a variety of training seminars on how to prevent, recognize

and respond to child, sexual and domestic abuse. They

have also written a number of books together, including “Is

It My Fault?” (2014) and “Rid of My Disgrace” (2011). The

Holcombs live in Orlando and are parents of two young

children, for whom they wrote this book.

Holcombs author new book that tells parents how to protect their children from sexual abuse

Christine Tomasetti of West Melbourne is named Zontian of Year for her work
The Zonta Club of Melbourne recently named its Zontian of the Year, Christine Tomasetti of West Melbourne.

Tomasetti was honored for her work in transforming the club’s 11th annual Chocolate Festival into an event featuring

“slave–free” cocoa, which aligns with Zonta efforts to combat human trafficking locally and worldwide.

She is a past president of the club. Zonta Club also has elected new leaders for this fiscal year. They are: Doris Larson

and Sandy Michelson, co–presidents; Donna Melcher, vice president and secretary; Shannon Ferry, treasurer; and

Laurie–Anna Blackburn and Debbie Buza, board members. Zonta Club of Melbourne, a part of Zonta International, was

charted in 1983 as an organization of professionals working to advance the status of women.

Local efforts include supporting nonprofits that assist women, awarding scholarships and serving as leaders in the

fight against human trafficking. For more information about this organization, visit ZontaSpaceCoast.org.
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Specializing in Residential Real Estate
Across the Space Coast since 1983

Over 31 Million SOLD in 2015

RE/MAX Alternative Realty, Inc.
www.relocation-realestate.com � www.meridianontheriver.com

Kevin R. Hill - Realtor
321-308-2270 � 800-330-4241
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ACCREDITATION OF AMBULANCE

SERVI CESAs the county’s exclusive provider of non-emergency 
ambulance services, Coastal Health Systems of 
Brevard makes important connections every day 

for the citizens of our community. Since 1988, its staff of 
trained professionals has safely transported thousands of 
patients to and from their healthcare providers, playing a key role 
in Brevard’s medical transportation system.

Coastal Health Systems is a truly unique partnership. Operating under 
the governance of a Board of Directors with members from all three 
Brevard hospital systems and the oversight of the Board of County 
Commissioners, Coastal is able to respond to the needs and vision of 
the county’s healthcare and emergency services professionals alike.

Coastal makes connections for life—for residents of Brevard, with 
its community partners. For information, call 321.633.7050 or visit 
www.coastalhealth.org.

CoastalCoastal makesmakes

CoastalCoastal
Health Systems of BrevardHealth Systems of Brevard

Community partners include:

Coastal makes

Coastal
Health Systems of Brevard

As the county’s exclusive provider of non-emergency ambulance 
services, Coastal Health Systems of Brevard makes important con-
nections every day for the citizens of our community. Since 1988, its 
staff of trained professionals has safely transported thousands of 
patients to and from their healthcare providers, playing a key role in 
Brevard’s medical transportation system.

Coastal Health Systems is a truly unique partnership.Operating under the gover-
nance of a Board of Directors representing every non-profit hospital system serv-
ing Brevard and with the oversight of the Board of County Commissioners, 
Coastal is able to respond to the needs and vision of the county’s healthcare and 
emergency services professionals alike.

Coastal makes connections for life – for residents of Brevard, with its community 
partners. For information, call 321.633.7050 or visit www.coastalhealth.org.    .
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Eau Gallie Arts District receives two awards
at the Florida Main Street State Conference

The Eau Gallie Arts District of Melbourne received

two awards at the Florida Main Street State Conference in

St. Petersburg. EGAD was honored for its Outstanding

Membership Development and for its Outstanding Sign/

Display Project.

EGAD was presented with two of the 14 awards given

at the annual Secretary of State Awards Dinner at the

Renaissance Vinoy Golf Resort. Several hundred people

attended the event, including state dignitaries. EGAD

received its Main Street designation and first state award

for its revival of the “Founders’ Day Fish Fry” in 2010.

Lisa Packard, EGAD executive director, said, “There is

something about Eau Gallie that encourages great passion.

From the residents who call it their hometown, even if they

no longer live in their childhood homes, to the merchants

who have managed successful businesses for 10 to 40 years

when others would have given up, to the newcomers who

are anxious to establish roots in the community, to the list

of people we hear from every day who are looking for

suitable business space, EGAD is blessed with passionate,

talented visionaries who see the gem that is Eau Gallie.

Successful businesses and developers, who are waiting for

the right time to move in and invest heavily, are watching

us. To them we say, ‘that time is now.’ We’re proud of

EGAD.”

The Melbourne City Council recently announced

changes to zoning regulations that will further stimulate

investment and development in Eau Gallie and enhance

its competitiveness for new development, she said.

Florida Main Street is a technical assistance program

administered by the Florida Department of State’s Bureau

of Historic Preservation. Main Street, with its emphasis on

preservation, is an effective strategy in preserving

historical architecture while revitalizing the central

business district. Using Main Street’s “four–point ap-

proach” of design, promotion, organization and economic

restructuring, community volunteers, government and

private enterprise work together to bring about desired

improvements.

For further information on EGAG, contact Packard at

574–2737 or Info@EauGallieArts.com.

Attorney Hyde joins Widerman Malek
law firm as its main office in Melbourne

Attorney Brett Hyde has joined the Widerman Malek

law firm. He is a member of the Florida bar. Hyde is a

Florida State University graduate who received his law

degree from Barry University. He practices in the areas of

complex commercial litigation, foreclosure prosecution and

defense, bankruptcy and family law.

He joins Widerman Malek’s “commitment to the

community” as a volunteer coaching Little League baseball

and flag football. In addition to sports leagues, he is an

assistant Scout Master for the Boy Scouts. Hyde continues

to support the Cocoa Police Department, in particular their

SWAT team, with regard to their participation in the

international SWAT competition. The event helps hone the

Cocoa Police Department’s skills to better protect and

serve our community.

March of Dimes
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Event Chairs: Rob & Michelle Naberhaus Ambassador Family: Patrick & Aran Hissam

Silver Sponsors Bronze Sponsors

An evening to benefit babies and families.

Tuesday, October 6, 2015
Hilton Rialto Place

For more information,
please call 321.426.6230 or go to

www.signaturechefs.org/melbourne 

Gourmet samplings from Brevard’s 
finest chefs, wine tastings, exciting 
silent and live auction packages. 

 Lead Chef Josh Eslinger Chef Jeff Kainz
Chef Nate St. Dennis Chef Lance Cook

Chef Dave Dashi Chef Brad Francis
Chef Donald Edge Chef Matt Nugnes

Chef Ron Shrouds

- Dean Mead
- GrayRobinson, P.A.
- Medicomp, Inc.
- Widerman Malek, PL

- Melbourne Terrace
 Rehabilitation Center
- Parrish Medical Center
- Health First Maternity

- Flammio Financial Group

REGIONS BUSINESS CHECKING CAN GET
YOU ROLLING. Because of the determination 
of business people like you, the wheels of 
progress are turning. The economy is picking up 
speed. So if you’re looking to grow, Regions can 
help. With a checking account featuring tools 
like Online Banking with Bill Pay for Business, 
Mobile Banking with alerts and a Regions 
Business Visa® CheckCard, all designed to 
make banking easier. So partner with Regions, 
and let’s keep moving forward together. Visit a 
branch or call 1.800.REGIONS.

Loans | Checking | Leasing | Treasury Management

© 2013 Regions Bank. Checking accounts subject to the terms and 
conditions of the Regions Deposit Agreement. All loans, lines and leases 

are subject to credit approval. Leasing solutions are provided through Regions Equipment 
Finance Corporation and De Lage Landen Financial Services, Inc.
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nation. Jake Shimabukuro (she–ma–BOO–koo–row) is a

ukulele virtuoso known for his lightning–fast fingers and

revolutionary playing techniques.

He’ll be performing at the King Center at 8 p.m. on

Monday, Nov. 16. Shimabukuro is recognized as one of the

world’s top ukulele musicians.

“Last year we experimented with the Ukulele Orchestra

of Great Britain. There are eight members — unbelievable

musicians and very funny on stage. Their performance

inspired us to schedule Jake Shimabukuro. Ukulele music

is trendy right now. It’s happy music,” said Janicki.

Shimabukuro’s latest release, “Grand Ukulele”

(Mailboat Records), features new ukulele arrangements

‘Ukulele Five–O,” “Island Fever Blues,” “Gone Fishing,”

and others.

To view the latest shows added to the King Center

schedule of performances, visit its website. The shows

represent a wide range of entertainers covering various

musical styles.

“We really don’t have a King Center ‘season’ like we did

years ago, because our programming has evolved into a full

year of performances. We are constantly adding shows of

all varieties. We keep our schedule up–to–date on the

website,” Janicki said.

An example of the King Center’s broad scheduling of

entertainers is Blues great Buddy Guy, a Rock and Roll

Hall of Fame inductee who will perform here for an 8 p.m.

concert on Saturday, Oct. 17.

Guy, whose career has spanned more than 50 years, is

the recipient of the 2015 Grammy Lifetime Achievement

Award. Guy’s work has influenced some of the most

notable musicians of his generation, including Eric

Clapton, Jimi Hendrix, Jimmy Page, and Stevie Ray

Vaughn.

The schedule of shows includes “America’s Got Talent

Live” at 4 p.m. on Saturday, Oct. 31; “Jay and the Ameri-

cans” at 7 p.m. on Sunday, Nov. 8; and “Jay Leno” at 7 p.m.

on Sunday, Feb. 21, among others.

Part of the King Center’s mission in the community is

providing educational programming for youth. With school

now in full swing around the county, the King Center is

gearing up to present a full slate of educational theater

programming for students.

“Karen Wilson has done a fantastic job putting that

program together, year after year,” said Janicki. “We’re

especially proud of our educational theater offerings for

children and young people. Over the years, we have

reached a lot of students with educational programming.”

The Theatre for Youth Program, formerly the Educa-

tional Theatre Program, was developed in 1994 to cultivate

an appreciation for arts and culture for young people. The

program offers an array of arts and educational theater–

enrichment opportunities for youth through young adults.

This year’s shows include “Aesop Bops!” at 10:30 a.m.

on Thursday, Oct. 8; “The Main Street Kids Club” at 10:30

a.m. on Tuesday, Oct. 13; and “Fancy Nancy: Splendiferous

Christmas” at 10:30 a.m. on Monday, Dec. 14.

The King Center, the Brevard Symphony Orchestra,

and the Eau Gallie Arts District will present their annual

“Cultural Arts Showcase” on Sunday, Sept. 20. This event

at the King Center on North Wickham Road is free of

charge, including two BSO concerts. The Showcase is from

12 to 6 p.m. and more than 50 arts organizations will be

participating.

“People in the community recognize this event as the

premier local arts showcase,” he said, adding that the Food

Truck Bazaar will be on hand to kick off the day’s celebra-

tion. There will be entertainment throughout the afternoon

in the studio theater. The headlining entertainment on the

main stage will be the BSO’s Family Concerts at 2 p.m.

and 4 p.m. There will be all types of children’s activities,

including a “Musical Instrument Petting Zoo.”

In addition to hosting entertainers and community

events, the King Center complex features a full–service

venue for business meetings and conferences. The services

include catering and technical expertise to set up equip-

ment for presentations. The facility has hosted employee–

recognition events, medical seminars, staff training, sales

meetings, holiday parties, and other gatherings, including

weddings and family reunions.

With 2015 winding down, the King Center is looking to

close the year on a high note with the Classic Albums Live

Rockin’ New Year’s Eve Party. “We’ve had very successful

back–to–back years at the King Center. Success in this

business is determined by the number of ticket sales and

how people are reacting to the programming. And it’s all

very positive,” said Janicki.

Maxwell C. King Center for the Performing Arts
Continued from page 10
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Lockheed Martin selected as Chamber’s
‘Business Champion of Month’ for August

The Cocoa Beach Regional Chamber of Commerce’s

Business Recognition Committee has announced the

selection of Lockheed Martin as its “Business Champion of

the Month” for August.

“Lockheed Martin is a pillar in our community and

certainly deserved this award for all it does for our

chamber community as well,” said Jennifer Sugarman,

president and chief executive officer of the Cocoa Beach

Regional Chamber. “We look forward to growing our

partnership with Lockheed Martin as Joe Mayer takes the

helm of our board in 2016.”

Gregory Weido, the Business Recognition Committee

chairman, made the award presentation. “Lockheed

Martin continues to provide valuable resources and

significant influence in our local job market and space

programs. When people think of excellence and support of

our local community, Lockheed is right at the top,” he said.

The Business Champion of the Month is an award that

is designed to recognize excellence in the business commu-

nity. Nominations can be made by visiting the Chamber’s

website at Cocoabeachchamber.com. The award recipient

is chosen by members of the Business Recognition

Committee.

“Lockheed Martin and its employees are proud to be

part of the Space Coast community and the Cocoa Beach

Regional Chamber of Commerce. Together, we will

continue to lead the world in space exploration, protect our

war fighters, care for our veterans, grow jobs and expand

economic opportunity for all,” said Lockheed Martin’s Joe

Mayer, director of government relations in Florida and the

Cocoa Beach Regional Chamber’s board of directors

chairman–elect.

Treetop Trek at Brevard Zoo announces
half–mile ‘Trail of Terror’ starting Oct. 9

This Halloween season, a thrilling new attraction will

be opening in Brevard County. Located at Treetop Trek at

the Brevard Zoo in Viera, the half–mile “Trail of Terror”

will send “scare–seekers on a nocturnal journey” through a

pitch–black forest where horrifying surprises lurk behind

each tree.

“We’re pulling out all the stops for Trail of Terror,” said

Andrea Hill, marketing and communications director at

Brevard Zoo. “It’s going to be unlike anything this county

has ever seen. Our goal is to scare your pants off.”

Hill added that her team has been working with

seasoned industry professionals to bring the “Trail to life.”

More than 50 actors are slated to participate each evening.

State–of–the–art makeup, special effects and elaborate

sets will elevate the experience with “hauntingly vivid

detail.” A party featuring live music, alcoholic beverages

and made–to–order food awaits guests at the end of the

Trail.

Trail of Terror is presented by Toyota of Melbourne

and is recommended for ages 16 and older. The Trail runs

from 8:30 p.m. to midnight on Fridays and Saturdays from

Oct. 9 to Oct 31. Tickets are $14.95 for the first weekend

and $19.95 for the final three weekends. More information

can be found at www.RunForYourFreakinLife.com.
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carriers have taken rate decreases.”

He said there is also a “battle” going on in the auto–

insurance market among the carriers. “They want the

business badly.”

Weber says insurance rates fluctuate and it’s impor-

tant to have your policies reviewed every year.

“It’s our job to get the customer the best rate, and the

only way to do that is to quote multiple carriers. As an

independent agency, we are positioned to be the

customer’s single point of contact. We have access to more

than 100 insurance carriers.”

The Florida Office of Insurance Regulation announced

last month that premiums for individual major medical

plans, in compliance with the federal Patient Protection

and Affordable Care Act, will increase an average of 9.5

percent on Jan. 1, 2016.

In the beginning, NuVantage Insurance marketed only

homeowners and automobile insurance, and some

personal lines. The firm has since expanded into commer-

cial lines.

“We insure everything from manufacturing companies

to restaurants, independent doctors’ offices, and just about

every type of business,” said Wienckoski, adding that

NuVantage Insurance covers cars and motorcycles, homes,

boats, businesses, and offers personal–umbrella insurance

coverage.

The company has relationships with industry leaders

such as Chubb, The Hartford, Progressive, Safeco,

Travelers, and Federated National, said Weber, whose

agency is updating its website, NuVantageInsurance.com.

There will be more information about the company, the

team of agents, how to file insurance claims, and other

industry topics.

NuVantage Insurance is actively involved volunteering

with charitable entities in Brevard County, including

Candlelighters of Brevard, American Cancer Society, and

the Brevard Schools’ Foundation’s “Take Stock in Chil-

dren” program.

“We are a local company. We have lived here and have

owned businesses in this county for more than 30 years.

This county has been great to us and we’re trying to do our

part by being a good corporate citizen and giving back to

the community,” said Wienckoski, whose wife Charlotte is

a board member of Candlelighters of Brevard and

volunteers her time with other organizations as well.

The NuVantage Insurance office in the Eau Gallie Arts

District has opened its doors to nonprofit organizations to

use its facility free of charge for special events, meetings,

and other functions.

“We’re looking to further our involvement with the

community, especially in the downtown Eau Gallie area,”

said Weber. “One of our intentions is to make our Eau

Gallie facility available to groups, organizations, and

nonprofits as a place to hold meetings, events, and get–

togethers. The facility is centrally located in Brevard and

is easily accessible from various areas of the county.”

The property sits on more than one acre. “We recently

had an open house for NuVantage Insurance and some

300 people turned out,” said Tom Wienckoski. “We have a

beautiful backyard.”

He said there is plenty of parking, too. His business has

an agreement with the Foosanar Art Museum on High-

land Avenue for shared parking. Businesses and organiza-

tions interested in reserving space for a function at

NuVantage Insurance can call Rosa Santiago, marketing

director, or Weber at 253–9000.

“We’re looking to help the community in any way that

we can,” said Weber. “And that’s been NuVantage

Insurance’s philosophy since day one.”

Jeff Robison brokers Eau Gallie property sale
Jeff Robison of area firm Lightle Beckner Robison Inc. was the sole broker in the recent property sale at 2575 Luau

Circle in Eau Gallie. The 13.5–acre tract of vacant land is strategically located just off the main thoroughfare of Eau

Gallie Boulevard and close to Wickham Road in a dense residential area of Melbourne. The buyers plan to use the

property for a single–family residential development. Lightle Beckner Robison is a full–service real estate firm specializ-

ing in office, retail, industrial, investment properties and asset/property management. It serves Brevard County and the

entire states of Florida and Georgia. For additional information on the company, visit www.TeamLBR.com.
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enrollment and benefit determinations.
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scrutiny of child–welfare agencies; and litigation against

the system. Given these issues, select states started

looking into privatization and some eventually began to

pilot such programs to see how effective they would be in

their communities.

Today, Brevard Family Partnership delivers services

through a network of 75 providers in the community. The

services are provided through Brevard CARES, the

prevention and diversion arm of the agency. The acronym

stands for Coordination, Advocacy, Resources, Education

and Support. As the lead child–welfare agency in the

county, Brevard Family Partnership in 2013 received a

new five–year contract, valued at $100 million, from the

Florida Department of Children and Families.

“We reach families early on, when they are experienc-

ing stressors in their lives. If these stressors are not

treated, they often result in child abuse or substance use.

We support them throughout this time in their life. We are

very aggressive on front–end prevention, said Dr. Nellius,

who has a Ph.D. in counseling and has more than two

decades of experience in the human–services sector.

She designed, piloted, and implemented the Brevard

CARES “wraparound intervention model” in 2005 after the

Brevard Family Partnership replaced the state’s child–

welfare system.

The wraparound approach was intended to reach

families before the stressors they experienced met the

threshold of abuse and neglect. In contrast to the classic

child–welfare approach of removing a child from a troubled

home into the foster–care system, Brevard Family

Partnership intervention aims to assist families to identify

and develop a system of formal and informal support

within the community and family structures — maintain-

ing that even the most challenged parents or primary

caregivers have the potential to make necessary changes.

A new study published by the Washington, D.C.–based

Alliance for Strong Families and Communities, reveals the

value of wraparound interventions and their effectiveness

in strengthening families and reducing child maltreat-

ment. The study — “Reducing Risk: Families in Wrap-

around Intervention” — observed children of families

participating in the Brevard CARES wraparound interven-

tion program. It found that children linked to families that

completed the program had reduced incidents of maltreat-

ment six months after the program — 93 percent of those

whose families participated in intervention had no verified

maltreatment compared to 30 percent of those whose

families did not participate in the intervention.

This is one example why Brevard Family Partnership

has thrived under the leadership of Dr. Nellius, who has

demonstrated the uncanny ability to navigate complexity.

Her open lines of communication among the care provid-

ers, the agencies, the partners, and the community have

fostered the kind of engagement that has produced results.

When Brevard Family Partnership took over its role on

Jan. 1 of 2005, it assumed the care of 1,530 children in the

county. In 2009, that number had fallen to 650 “because of

the system of care that is in place, and our community

partners,” she said.

But the deep recession has pushed up the numbers.

“We really saw a shift in demographics during that time,

with a lot of individuals asking for help.” Also contributing

to the uptick over the last 24 months has been substance

abuse.

Brevard Family Partnership was created by three

participating entities: the Children’s Home Society of

Florida, the Board of County Commissioners, and

Devereux of Florida. Brevard Family Partnership is

celebrating its 10th anniversary with the theme “A Decade

of Difference” since transitioning from the Department of

Children and Families, the state–run system, to the

current model.

“Our mission and vision centers on protecting children,

strengthening families, and changing lives,” said

Dr. Nellius, who has been recognized with a host of honors

over the years, including the “Distinguished Service

Award” from the Florida Coalition for Children for her

local, state, and national system of care efforts.

Raised in New Jersey and Boston, Dr. Nellius has

served on a number of national and community boards.

Her service includes the Central Florida Cares Health

System board, former Gov. Charlie Crist’s Child Abuse

Prevention and Permanency Advisory Council, and the

National Wraparound Initiative: Core Advisory Council at

the University of Portland in Oregon.

She is the longest–standing CEO of any of the 18

community–based care organizations that resulted from

the privatizing of child–welfare services in Florida. In the

first 24 months after the privatization model went into

effect, 75 percent of the CEOs running such organizations

turned over. “The startup of this type of privatization and

establishing systems of care is very complex,” said

Dr. Nellius, who started her career as a faith leader and

has worked with systems of care and systems of reform

nationwide, as well as in Canada.

“We think that Patricia is one of the best — if not the

best — CEO of a lead agency in the state,” said Whitten,

who has held government leadership positions for two

decades. “You don’t succeed in this profession this long as a

CEO if it’s not a calling, and for Patricia, it’s a calling. She’s

highly intelligent and is doing what she was called to do.

And she understands the model perfectly.”

Brevard is one of only two county–run child–welfare

systems in the state. The rest are multi–county systems.

Brevard County and St. Johns County are the two

standalone entities. “We are a community–based, commu-

nity–driven agency,” Dr. Nellius said. “The community sets

the priorities as they pertain to the mission for the children

in Brevard, and we strive to accomplish the goals the

community has set.”

Whitten said being a standalone district, as opposed to

being part of the Orange, Osceola, and Seminole district,

which was originally proposed, “gives us the ability to

address our needs without difference to multi–county

needs. We’ve created a system that works for Brevard

County and responds to Brevard’s issues. This helps set us

apart from other organizations.”

For two and half years, 150 citizens came together on a

regular basis and helped design the system of care and the

priorities for Brevard’s children. The coalition included

state attorneys, public defenders, legislators, Brevard

County Sheriff’s Office, school superintendents, casework-

ers, and a widespread composition of community members.

The coalition was called “Together in Partnership.”

Since privatizing child–welfare services, Florida has

had one of the highest adoption rates in the nation.

Locally, Dr. Nellius says her organization has seen more

than 700 children adopted through its service–provider

network. “We’re really proud of that.”

The Department of Children and Families and commu-

nity–based care lead agencies around the state announced

that at the end of fiscal year 2014–2015, Florida has nearly

1,384 newly licensed foster–care homes. The total number

of licensed foster–care providers this year is 4,845 — up

211 from last year. Many new families are stepping up and

offering a home to a child in need of a loving place to

recover from the trauma they’ve experienced.

Community–based lead agencies throughout the state

work to recruit, license, and match foster parents with

children in need of short and long–term homes. Each

community–based agency works to address the unique

needs of their area in recruiting foster parents.

Roughly 10,000 children are in foster placements

throughout the state, according to the Florida Department

of Children and Families. Florida is in need of more foster

families in every community. To raise local awareness of

the issue, Brevard Family Partnership will host its annual

“Walk and Run for Love” Nov. 21 at the Church at Viera.

Every November, the president of the United States

issues a proclamation to kick off National Adoption Month.

Many state governors also issue proclamations to raise

awareness of the need for adoptive families and to

encourage citizens to become involved in the lives of

children and youth in foster care. “Currently, we have 70

wonderful children who are in need of forever families,”

said Dr. Nellius.

Before that event, Brevard Family Partnership will be

hosting its 10th Anniversary Gala from 6 to 10 p.m. on

Saturday, Oct. 24, at the Hilton Melbourne Rialto Place.

The benefit is titled “Decades in Revue: Lip Sync Battle.”

The “biggest stars” of Brevard will lip sync their favorite

musical act from decades past. “A lot of community leaders

are going to take part in this event,” she said. Guests are

asked to dress in costumes representing their favorite

“fashion or icon” from the past. The featured performers

will include Gabriel Rothblatt, Bob Moletteire, Marilyn

Scott, Brooke Deratany Goldfarb, and Marcia Blackwell.

The performers will gather community “votes” before their

performances in the form of donations through the website

www.BrevardFP.org/decadesinrevue. Each $1 raised will

equate to one vote for the performer of their choice.

Individual event tickets are $125 and may be pur-

chased on the website. Brevard Family Partnership is also

looking for Gala support from the business community and

individuals through corporate sponsorships, which start at

$250. Sponsors enjoy various amenities, depending upon

their level of giving.

“This event celebrates a decade of our organization

making a difference in the community. Over that time, we

have served thousands of children and families. We have

helped uplift their lives in some way. It makes you feel

really good about the work you do in the community,” said

Dr. Nellius.
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Florida Business Bank is pleased to announce banking industry

veteran Chris Vick, Commercial Lending Specialist, now holds

the SBA Certified Lender Designation.

www.floridabusinessbank.com � www.bauerfinancial.com

With this added expertise, Chris Vick and Florida Business Bank

are able to meet the loan needs of most small businesses in Brevard

County by offering SBA 7(a) and 504 loans. The SBA Loan Program

allows the small business to obtain government guaranteed loans

which may offer lower down payment requirements and longer

repayment terms than those offered with traditional loans.
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