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More and more Americans are facing advanced illness and aging

with multiple chronic health conditions. An example is the increas-

ing prevalence of dementia diagnoses such as Alzheimer’s disease,

which may be contributing to many more deaths in America than

previously believed.

A new study by researchers at Rush University Medical Center

in Chicago shows that Alzheimer’s disease may be an underlying

cause of “five to six times” as many deaths as currently reported.

The research is published in the March 5 print issue of “Neurol-

ogy,” the medical journal of the American Academy of Neurology.

The study says Alzheimer’s disease is “under–reported” on death

certificates and medical records.

According to the Centers for Disease Control and Prevention,

Alzheimer’s disease is currently the sixth–leading cause of death,

with cancer the second–leading cause of death, and heart disease

the number–one cause of death, among Americans. This data is

reported on death certificates.

The estimates generated by the analysis at the Rush Alzheimer’s

Disease Center suggest that deaths from Alzheimer’s “far exceed

the numbers reported by the CDC and those listed on death

certificates.”

For the study, 2,566 people ages 65 and older received annual

testing for dementia. The average age of the participants was 78.

The research found that after an average of eight years, 1,090

participants had died. A total of 559 participants without dementia

at the start of the study had developed Alzheimer’s disease.

The death rate was more than four times higher after a diagno-

sis of Alzheimer’s in people age 75 to 84, and nearly three times

higher in people age 85 and older. More than one–third of all deaths

in those age groups were attributable to Alzheimer’s disease.

The average time from diagnosis to death was about four years.

Meanwhile, family members must confront a wide range of issues,

from determining when someone is no longer capable of driving, to

identifying suitable caregiver options, to managing financial affairs.

“Financial matters can become particularly complex,” said

Certified Financial Planner Leasha Flammio–Watson, president of

the Flammio Financial Group in Melbourne, a private wealth–

advisory practice of Ameriprise Financial Services Inc.

Flammio–Watson herself has been a caregiver within her family

and is experienced with these types of issues. They are among her

areas of expertise as a Certified Financial Planner. She has 20

years experience in varied areas of her field, including retirement

Certified Financial Planner Leasha Flammio–Watson is president of Flammio Financial Group in Melbourne, a private
wealth–advisory practice of Ameriprise Financial Services Inc. One of her areas of expertise is advising caregiver families in
financial matters and how to prepare for the costs of caregiving. The FSU graduate has been a family caregiver herself. A
new study says Alzheimer’s disease may be an underlying cause of ‘five to six’ times as many deaths as currently reported.
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Holy Trinity Episcopal Academy names
James Landi its interim head of school

The Board of Trustees at Holy Trinity Episcopal

Academy has announced that James Landi has been

appointed interim head of school. Landi recently

relocated to the Melbourne area from Isle of Palms, S.C.

In his new role, Landi will provide direction and

oversight for 144 full– and part–time faculty and staff,

and more than 800 students at two campuses. Holy

Trinity provides a challenging academic curriculum and

spiritual education for students in pre–kindergarten

through grade 12.

“We are pleased to welcome James Landi as our

interim head of school,” said Dana Kilborne, chair-

woman for the Holy Trinity Episcopal Academy board.

“The board, along with the faculty and staff, remains

committed to providing the best spiritual and academic

environment for our students. Having an interim head

of school in place will allow for a proper and thoughtful

search for a permanent head of school. We feel ex-

tremely fortunate to have Mr. Landi’s leadership and

experience in operating independent private schools

both as headmaster and interim head.”

Landi brings to the role more than 30 years’

experience in leading independent, private schools, as

well as significant classroom experience.

From 2002 to 2006, he served as headmaster of The

Salisbury School in Salisbury, Md. He returned to serve

as headmaster from 2008 to 2013.

During his tenure there, he headed a capital

campaign to build a new middle school and increased

enrollment by more than 20 percent.

Before joining The Salisbury School, Landi served as

headmaster/head of upper school at The Community

School of Naples, Fla. Between 1985 and 2001, he grew

enrollment from 80 to 700 students.

Previously, Landi spent five years as head of the

English department at The Boys’ Latin School in

Baltimore, Md., where he implemented the school’s first

advanced placement program.

He holds a bachelor’s degree in English from Ohio

Northern University, a master’s degree in educational

administration and supervision from Montclair State

University, and an Advanced Graduate Specialist

certificate from the University of Maryland in strategic

planning and public administration.

“Holy Trinity Episcopal Academy maintains an

outstanding reputation in Brevard County for its

rigorous, college preparatory academics, its champion-

ship athletic program and the spiritual stewardship of

its students, and I am proud to join the Holy Trinity

family as its interim head of School,” said Landi. “I look

forward to working with the board, the administration,

faculty and staff, and the parents and students, to

continue to fortify and grow Holy Trinity as the leading

independent school in this community.”

Founded in 1957, Holy Trinity Episcopal Academy

was built on a tradition of strong academic and spiritual

programs that “focus on developing the whole child.”

Holy Trinity is fully accredited.

More information on the school is available at

www.HTAcademy.org.
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What’s your
dream?

FINANCIAL PLANNING | WEALTH MANAGEMENT | ASSET PROTECTION | SERVING THE SPACE COAST FOR 20 YEARS

Robert DeVries, Tom Kirk, Laura Chiesman

Is your dream of retirement the freedom 
to feel the wind in your hair and the sun 
on your face? A WealthCoach™ at FirstWave 
Financial™ and our step-by-step process 
can help you turn your dream into reality.

Helping people we care about create the  
life they dream about.

FirstWaveFinancial.com

TM

JOIN US Dress
in your favorite fashion or as your 
favorite icon from decades past.

Cheer
local stars as they battle it out. 
Featured performances by Marilyn 
Scott, Brooke Deratany Goldfarb, 
Andy Zeigler and many more!

Donate 
to support the performer of your 
choice prior to their performance on 
the event website. Each $1 raised 
equals one vote. Tell your friends 
and help us reach our goal!

Sponsored by Brevard Family Partnership and the State of Florida Department of Children and Families.

A COPY OF THE OFFICIAL REGISTRATION AND FINANCIAL INFORMATION FOR BREVARD FAMILY PARTNERSHIP, A FLORIDA-BASED NONPROFIT CORPORATION 
(REGISTRATION NO. CH 18379), MAY BE OBTAINED FROM THE DIVISION OF CONSUMER SERVICES BY CALLING TOLL-FREE 1-800-HELP-FLA (435-7352) WITHIN THE STATE 
OR VISITING THEIR WEBSITE http://www.freshfromflorida.com. REGISTRATION DOES NOT IMPLY ENDORSEMENT, APPROVAL, OR RECOMMENDATION BY THE STATE.

SATURDAY • OCTOBER 24, 2015
Melbourne Hilton Rialto Place
6:00 - 10:00 pm • $125

SATURDAAYYSATURDAAYY 5OCTOBERR 224 2015
Inaugural Lip Sync Battle 
Brevard Family Partnership’s

For tickets and more information, visit  
brevardfp.org/decadesinrevue or call 321-710-9521.
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Yet Analytics wins Nielsen Data Visionary
Award at ‘TechCrunch Disrupt SF’ event

SAN FRANCISCO — Yet Analytics, a Baltimore–based

tech startup, was awarded the Nielsen Data Visionary

Award at “TechCrunch Disrupt SF.”

The Nielsen Data Visionary Award goes to the startup

that harnesses data in the most seamless and creative way

to deliver a unique user experience and insight.

“We are very honored to receive this award,” said Yet

Chief Executive Officer Shelly Blake–Plock. “We are proud

of the work our team has done and believe this award

recognizes our energy and dedication. As a Baltimore

company, we are also proud on behalf of our city and our

tech community and are glad to see Baltimore–built

technology represented and recognized here in Silicon

Valley.”

Yet Analytics builds data technologies which provide

decision–makers insight into the performance at the heart

of their organizations.

“As a leader in measurement, our mission is to turn big

data into smart data, driving faster, better decisions,” says

James Powell, chief technology officer at Nielsen. “We’re

thrilled to select Yet Analytics as recipient of the 2015

Nielsen Data Visionary Award, in recognition of their

unique platform that allows users to leverage large

quantities of data from multiple sources to measure and

improve performance.”

Incorporated in 2014, Yet Analytics is headquartered at

the Emerging Technologies Center (ETC) at the Johns

Hopkins University’s Eastern campus on 33rd Street in

Baltimore City.

“My sense is that big data — but more importantly the

meaningful and substantive analytics that companies such

as Yet can provide — are the next defining wave of

technology advancement,” said ETC President Deb Tillett.

“I would like to thank all of the people who have

supported Yet’s vision,” said Blake–Plock. “Now it’s time to

execute on the promise of that vision.”

Leveraging open source technologies originally devel-

oped within the U.S. Department of Defense, Yet Analytics

provides cutting–edge platforms for the multi–source

collection and analysis of human and machine perfor-

mance data within Fortune 500 companies and other large

organizations.

For further information on the company, contact former

Brevard County resident Margaret Roth, chief marketing

officer and one of the cofounders of Yet Analytics. Her

e–mail address is Margaret@YetAnalytics.com.

Vaughns to talk about their Navy SEAL son
The Brevard Federated Republican Women will meet

at 11 a.m. on Wednesday, Oct. 7, at the Holiday Inn Hotel

and Conference Center, 8295 N. Wickham Road in

Melbourne. Billy and Karen Vaughn will be the guest

speakers. Their son, Aaron Vaughn, a member of U.S.

Navy’s SEAL Team 6, was killed when the helicopter he

was riding in with 19 Americans was shot down. Visit

BrevardFederatedRepublicanWomen.org or call 727–1212

to make a reservation for the event. The luncheon fee is

$18. Canned food with flip–tops are “welcome donations”

that will be distributed to homeless veterans.
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ENROLL NOW FOR FALL CLASSES!  
TERM BEGINS OCTOBER 17TH . 

MASTER’S DEGREE  
PROGRAMS 

 

Master of Business Administra on 

Master of Public Administra on 

Counseling 

Cybersecurity w/cer ficate 

Human Resources Development 

Human Resources Management 

Informa on Technology Management 

Management & Leadership 

Procurement & Acquisi ons Management 

 

Melbourne 
1775 W. Hibiscus Blvd. 

(321) 956-6700 

Merri  Island  
150 N. Sykes Creek Pkwy.  

(321) 449-4500 

Patrick Air Force Base 
 (321) 868-5194 
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and getting perspectives on issues I didn’t even know

were issues.

It wasn’t until I recently saw the heart–wrenching

images of the tiny, lifeless body of a 3–year–old boy

washed up on a Turkish beach that I found myself

wondering how it was possible for America to be silent

on a crisis that tries its most basic foundations? Why

did it take the life of an innocent little boy, whose family

was trying to escape turmoil in Syria, to get us talking

about this “current” issue and whether the western

world is living up to its democratic and humanitarian

principles in light of the worst refugee crisis since the

Rwandan genocide of the 1990s?

Though this may be breaking news for some, the

source of this problem began in the spring of 2011 when

millions of Syrians and others across the Arab world

staged massive protests against the repressive,

authoritative government. They were met with fire and

lead.

The government’s crackdown was so brutal that it

plunged the nation into a civil war that still rages today

and has claimed the lives of hundreds of thousands of

people. The conflict has caused more than 4 million

refugees to flee the war–torn region. The international

response has been mixed, but my concern is the

reaction of the European Union, which is currently

overwhelmed with the flood of migrants pouring in

through the Balkan nations, and the United States.

The majestic display of compassion and moral

responsibility by the German government and a few

others has been inspiring. The German government has

already announced that it expects a total of 800,000

asylum requests this year and that it is willing to

accommodate half a million refugees each year for

several years, according to Vice Chancellor Sigmar

Gabriel. In another positive gesture, European Com-

mission President Jean–Claude Juncker has an-

nounced a comprehensive plan that would accommo-

date an extra 160,000 refugees throughout the Euro-

pean Union on a strict quota system that would allow

the region to deal with the refugee crisis more quickly

in the future.

Other European nations have been a little more

hesitant. France has agreed to take in 24,000 migrants

during the next two years. The United Kingdom has

reluctantly pledged to take in 20,000 refugees during

the next five years. Although the good faiths of these

We need to be that great ‘Shining City on the Hill’ for the Syrian refugees
By Elizabeth Santiago
UCF Forum columnist

In our Declaration of Independence it is written that

all people have certain unalienable rights, including

“life, liberty and the pursuit of happiness.” As Ameri-

cans, we strive for equality and opportunity. We are

taught to treat everyone justly and with respect, for

everyone is equal. We are taught to “ask not what your

country can do for you …” and to extend an open arm

when help is needed.

I was taught all these wonderful things about how

we should act as Americans, but when I turn on the TV

or read the news, all I see is breaking “news” about the

latest celebrity updates, computer–product announce-

ments, and hateful comments made by politicians.

As a student, since exposing myself to the diversity

within UCF, I have been submersed into the culture of

others and the issues that people of different back-

grounds face. I find myself talking to different people

European governments should be recognized, these

efforts are simply not enough — with the exception of

Germany, of course — considering that fact Turkey is

accommodating 1.9 million refugees. Lebanon has

taken in roughly 1 million, a 25 percent surge to its

population. The European Union, being the economic

powerhouse that it is, could and should do more, much

more.

This brings it back to the question: Where does the

United States stand on this issue and why has its

response been so muted? To date, the United States has

only relocated 1,500 Syrian refugees. The State

Department recently announced that the government

plans to increase that figure in 2016 and pointed out

that the United States has donated $574 million to the

Syrian refugee crisis, more than any other country.

Yes, the financial aid is needed and appreciated, but

more than that, these people need a new home, a place

where they can exercise their basic human rights and

not live in fear of a government airstrike leveling their

neighborhood.

The United States has been that “shining city on the

hill” for more than two centuries. America has personi-

fied freedom and opportunity and, over the course of its

illustrious history, has drawn millions to its shores in

search of a better life. It would only be natural for the

United States to take the mantle of leadership in this

moment of crisis and welcome many more to our nation.

We were built on the principle of protecting basic

human rights, and those rights are not contingent on

whether you are born within our borders. So far, about

2,800 refugees have recently perished on their journey

trying to cross into Europe to a better life.

As citizens of this great nation it is our duty to speak

for those who do not have a voice and to encourage our

government to take decisive action in the name of

compassion and human dignity. Instead of giving in to

the social media fashion hype as to “Who wore it best,”

why don’t we look into the real issues of the world and

vote according to “Who can lead us best.”

Let us focus more on upgrading the qualities of lives

rather than the latest models of phones.

Disney celebrates ‘Reading Together’ with schoolchildren in the Bahamas
Recently, schoolchildren from Albury Sayle Primary School in Nassau experienced the magic of Disney storytelling,

thanks to a visit from Disney Cruise Line crew members. As part of a Disney “VoluntEARS” program called “Reading

Together,” crew members read classic Disney tales and other stories to classrooms full of students to open their

imaginations and inspire their love for reading.

The Disney Cruise Line Reading Together program launched more than 10 years ago, and since then, crew

members have shared the gift of storytelling and encouraged reading at schools across the Bahamas and U.S. Virgin

Islands. Disney Cruise Line crew members have enjoyed visits to Albury Sayle Primary School classrooms since 2013.

The Walt Disney Co., through the Disney VoluntEARS program, provides opportunities for cast and crew members

to volunteer their time and expertise to positively impact communities around the world.

Each year, cast and crew members donate thousands of hours of their personal time to benefit worthwhile causes

in port communities around the world.

Elizabeth Santiago is a UCF junior majoring in
psychology and a member of the President’s
Leadership Council. She can be reached at
EASantiago7@Knights.UCF.edu.
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To Be Continued ...

Eighteenth Judicial Circuit 

Michelle Kennedy      Public Information Officer
2825 Judge Fran Jamieson Way   Viera, Florida  32940 Tel: (321) 637-5355 
Email:  michelle.kennedy@flcourts18.org   Fax: (321) 633-2172 

For Immediate Release   Contact:  Michelle Kennedy 
October 24, 2014      321-637-5355 

JUDGE MAXWELL A FEATURED SPEAKER AT INTERNATIONAL 
CONFERENCE ON JUDICIAL FAIRNESS 

Eighteenth Circuit Judge George W. Maxwell III is a featured speaker at a 

conference hosted by the International Association of Judicial Independence and World 

Peace. The conference will be held at the University of Osnabruk in Germany on 

October 24-26, 2014. This year’s theme: “Ensuring Fairness in Cases Involving Foreign 

Parties in Domestic Courts.”

The International Conference on Judicial Independence brings together noted 

scholars, judges and lawmakers to discuss the latest research, innovations and 

practices to help maintain fairness and impartiality in judicial proceedings around the 

world.

Judge Maxwell received his B.S. degree from Stetson University in 1973 and his 

juris doctor from the University of Florida in 1977. Judge Maxwell was elected to the 

circuit bench in 1998, and has since served in the criminal, dependency, family and civil 

divisions. He currently presides over felony criminal cases at the Moore Justice Center in 

Viera, FL. 

###
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Does your child’s school offer small 
classes, individual attention and 
college guidance in every grade?

Is it time to make a change?

WELCOME TO FLORIDA PREP
…The Change You’re Looking For!

ENROLLING NOW MIDDLE AND HIGH SCHOOL GRADES
Arrange a private tour or attend our next 

Open House, Saturday, September 12th at 9:30 am

Is it a place where individuality and 
excellence are expected?

Are you seeking structure, stability and an 
innovative 21st Century Technology, Skills & 

Values Program?

Open House, Saturday, October 10th+ at 9:30 amOpen House, Saturday, October 10th+ at 9:30 am
Contact us: www.fl prep.com/admissionsContact us: www.fl prep.com/admissions
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Project SEARCH helps local students with disabilities find jobs;
Holmes Regional and Cape Canaveral Hospital part of program

Finding a job immediately after graduation is a dream for many students, but it was a

reality for Alex Boullion. After completing the Project SEARCH program in December

2014, Boullion, who has speech and learning disabilities, began working in the central

services department at Holmes Regional Medical Center in Melbourne within the month.

“Project SEARCH was really beneficial,” he said. “The teachers and counselors saw

my inner talents and helped me succeed.”

Project SEARCH is a unique program designed to help students with developmental

disabilities successfully transition from high school to the work force. Over the course of a

year, students have the chance to participate in targeted internships hosted at job sites

across the state of Florida. It’s a collaboration between school districts, community

partners, host sites, Florida Vocational Rehabilitation, and the Agency for Persons with

Disabilities.

“Project SEACH is a full immersion experience. It’s like we moved the classroom to a

job site,” says Beth Romans–Coris, Florida Project SEARCH coordinator. “The program

involves extensive periods of training, exploration, and long–term coaching from teach-

ers, job coaches, and employers. Our end goal is for students with significant disabilities

to be in complex and rewarding jobs.”

Florida Project SEARCH leads the nation with 21 sites, the highest number of sites of

any state, and roughly 160 youth were served in the program for the 2013–2014 school

year. It also boasts an impressive 70 percent or higher employment rate for participants.

Holmes Regional Medical Center and Cape Canaveral Hospital in Cocoa Beach are

two of six Project SEARCH sites to reach 100 percent employment for their students last

year. The four other sites are the City of Hialeah, Rosen Shingle Creek, Florida Hospital–

Winter Park, and Florida Hospital–Orlando. Every interns trained at these sites during

the 2014–2015 school year have been able to find a job after completing the program.

Maria Trieste, Project SEACH supervisor for Holmes Regional and Cape Canaveral

Hospital, credits the program’s “team mentality” for its job placement achievement. “A lot

of the success has to do with the large team surrounding the students and assessing their

strengths,” she said. “We work as a team to improve the students’ skills, and the focus is

always on employment.”

For Vocational Rehabilitation counselor Lynda Schuchert, who has worked with

many students in the program, Project SEARCH has found success because it gives

people with disabilities the chance to prove themselves on the job. “The staff at the job

site has been impressed with the students. They first expected that the students would

just do volunteer work, but the students learned real skills during their internships and

showed what they can do.”

With new job sites and school districts expressing an interest in the program, Project

SEARCH is likely to grow in the years ahead, helping to make lifelong employees of more

students like Boullion. “I’m going to stay in my job for a long time. I’m happy here. I don’t

want to go anywhere.”

Florida’s Vocational Rehabilitation is a federal–state program committed to helping

people with disabilities become part of America’s workforce. The employer–focused

website, https://AbilitiesWork.EmployFlorida.com/, allows businesses to search at no

charge for employees who are ready to go to work, as well as to post available jobs. It has

90 offices across Florida, and last year helped 5,760 Floridians with significant disabili-

ties get or keep a job. For more information on its services, visit www.RehabWorks.org or

call (800) 451–4327.

Iconic The Beach Boys coming to King Center for concert
The Maxwell C. King Center for the Performing Arts in Melbourne will present The

Beach Boys in concert at 8 p.m. on Friday, Feb. 26. Between 1963 and 1968, The Beach

Boys garnered 11 Top 10 singles, including “Surfin,” “I Get Around,” “Help Me, Rhonda,”

“California Girls” and the song “Rolling Stone” magazine named the “No. 1 Song of the

Century, “Good Vibrations.” In 1988 The Beach Boys were inducted into the Rock and

Roll Hall of Fame and in 1998, the Vocal Group Hall of Fame. The Beach Boys were

recognized with a Lifetime Achievement Grammy in 2001. Their website is

www.TheBeachBoys.com. Tickets for their performance start at $42.50 (inclusive of fees).

They are on sale now and may be purchased by visiting KingCenter.com or by calling

242–2219. The ticket office hours are 12 to 6 p.m. Monday through Friday, and 12 to 4

p.m. Saturday.
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Earn your degree in Business Administration 
with concentrations in:

International Business • Marketing • Finance • Management
Human Resource Management • Transportation & Logistics

888.830.1674
KeiserUniversity.edu

  
UNIVERSITY
KEISER

Associate  I  Bachelor’s I  Master’s    Doctoral I  
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BIG
The UPS Store Melbourne 
Next to Running Zone
3682 N. Wickham Rd. B-1
(321) 428-4554

or small,
we ship it all.

Space Coast Machinist

Apprenticeship Program

Offering Certification

Manufacturing companies are

invited to enter their machinists in

a 4-year, State-Certified Machinist

Apprenticeship Program. The

program provides clasroom/lab

work taught by working profes-

sional machinists in conjunction

with on-the-job training by the

company. The State Certificate is

recognized as a Journeyman

License. Very low cost for

companies. No tuition for students.

Enroll today

as aparticipating

machining company

or as a student

Call 321-254-8278 for details

 Formerly Brevard Machinist Apprenticeship Program

10 Years
Advertising in the

Coastal Yellow
Directory

s
e

yellow pages

CALL TODAY: 308.0624 or email: cdco@cfl.rr.com

For Results You Can Count On:

People Are Talking

calls to check volume, and quality of calls by location, using a tracking number for each of my locations. Not only did I

see great results, but listening to our calls also helped our staff improve their response to customer needs and service.

Coastal Directory provides a great return on investment, BIG results and a SMALL bill. By far these people are the easiest

yellow page company to work with that I have ever experienced. Great service, great results and at a fraction of the cost

of AT&T. I wholeheartedly recommend you talk to these people for cost effective yellow pages that work. If you've been

turned off by yellow  pages in the past, give these local people an opportunity to change your impression! They helped me

save over $30,000 dollars a year on my AT&T Advertising!ear on my AT&T Advertising!

Pam GGatto
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Leading visionaries in sensor technologies to gather in Orlando
area for summit; to attract cross–section of industry professionals

ORLANDO — The world’s leading visionaries in sensor technologies will come

together in Central Florida in an effort to accelerate the development of ultra–high

volume sensors that will support the vision of “Abundance,” mobile health (mHealth) and

the Internet of Things (IoT).

A division of the MEMS Industry Group, the “TSensors Summit” is part of a world-

wide initiative to create a roadmap for the production of trillions of sensors to meet

critical life sustaining and transforming needs in areas such as health care, food, safe

water and clean air.

Scheduled for Dec. 9–10 at the Florida Hospital Nicholson Center in Celebration, the

TSensors Summit’s Central Florida location this year is made possible thanks to the

combined efforts of Enterprise Florida, the University of Central Florida, International

Consortium for Advanced Manufacturing Research based in Osceola County (ICAMR),

Orlando Economic Development Commission and The Corridor, with additional support

from ROHM, ams, QuickLogic, Tousimis, Qualcomm, PNI Sensor and the New Genera-

tion M2M Consortium.

“Advanced manufacturing, networked sensors and the Internet of Things are ex-

tremely exciting areas for technology research, development, commercialization and

growth,” said Dr. M.J. Soileau, vice president for UCF’s Office of Research and Commer-

cialization. “These areas represent significant economic opportunities in terms of new

technology advancements, manufacturing and production, goods and services and jobs.”

The TSensors Summit effort was launched in 2012 by Dr. Janusz Bryzek, to accelerate

the development of sensors supporting “Abundance”– as defined by Peter Diamandis,

chairman and chief executive of X Prize Foundation, and Steven Kotler in their best–

selling book “Abundance: The Future is Better than You Think (2012).”

The Abundance vision is that by the mid–2030s, humankind will end hunger on earth,

provide medical care and clean energy to all, and eliminate global pollution. Such utopian

goals are made possible mainly by several exponential technologies producing goods and

services faster than the growth of global demand for them.

Networked sensors are among these exponential technologies. Forecasts for sensor

demand are as high as 100 trillion by 2030.

“It was important to us to be part of the team of technology and economic leaders that

worked to bring this summit to the area,” said Dan Holladay, executive director of

operations and technology Programs at ICAMR.

“Next–generation sensor technology and advanced manufacturing capabilities are only

going to increase in demand and opportunities. Supporting events such as the Tsensors

Summit can only help to support and build upon this region’s efforts to become the leader

in advanced sensors, photonics and optics, and other advanced device manufacturing.”

The TSensors Summits, hosted in locations around the world, provides crucial

information into the emerging future applications, enabling the development of strategic

marketing and technology plans for organizations to ride the IoT and mHealth tides, and

bring the vision of Abundance closer to reality. These summits attract a strong cross–

section of government, academic, research and commercial organizations interested in

advancing sensor–based opportunities.

“We attended a recent TSensors Summit and it immediately occurred to us that if we

could bring this kind of forward–thinking tech conference to Florida, we could expose the

world’s leading sensor technologists to all our state has to offer,” said John Krug, senior

director for business development at Enterprise Florida. “Florida, and this region in

particular, is in a unique position to support innovative manufacturing processes,

materials and equipment for advanced sensors. Hosting the TSensors Summit, which will

attract visionaries, technologists and investors, is yet another step we’re taking to

promote Florida’s technology advancements as means of creating new high–wage, high–

value jobs.”

Visit http://TSensorSummit.org/OrlandoSummitReg.html for more information and to

register for the TSensors Summit.

‘Fall Book Sale’ at Melbourne Beach Library
Friends of the Melbourne Beach Library will host its “Fall Book Sale” during regular

library hours on Oct. 22, 23 and 24. Hundreds of books of all kinds will be on sale to the

public. The library’s address is 324 Ocean Ave. For more information on this community

event, call the library at 956–5642.
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Please see Brevard Zoo’s Jazzoo, page 15

1,500 people expected for Brevard Zoo’s iconic ‘Jazzoo,’ presented by Ferguson
Bath, Kitchen & Lighting Gallery; expands music venues; private sponsor party set
By Ken Datzman

Few fund–raisers in the region have

enjoyed the kind of crowd growth and

overall success that Brevard Zoo’s iconic

“Jazzoo” has experienced in only a

handful of years beyond the event’s

founding. Jazzoo is promoted as a

“tapestry of musical and epicurean

adventures.”

An event introduced by Karen Davis,

Brevard Zoo’s high–energy development

director, “Jazzoo” has become the largest

annual social event in the county,

showcasing live entertainment, gourmet

food, and drink spread across various

venues on the compound. From the

beginning, Davis designed Jazzoo to be

about the “guest experience.”

“Karen has done an amazing job

spearheading and creating a vision for

this event. Jazzoo has evolved in a big

way since it was first introduced to the

community,” said Leasha Flammio–

Watson, a board member of the Brevard

Zoo and a Certified Financial Planner

and president of the Flammio Financial

Group, a private wealth–advisory practice

of Ameriprise Financial Services Inc.

“We were a sponsor of Jazzoo last

year,” added Jayne Williams, the

showroom supervisor at the new

Ferguson Bath, Kitchen & Lighting

Gallery on West New Haven Avenue in

West Melbourne. “We were so impressed

with this event last year that we upped

our sponsorship this year to ‘Title’

sponsor. We’re making an even larger

investment ($10,000) in giving back to the

community. We want to become more

involved in the community and one way

do that is through sponsorship of Jazzoo,

because the Brevard Zoo touches the lives

of many people.”

Colin Gower, who works in builder

sales at Ferguson Bath, Kitchen &

Lighting Gallery, said “our experience far

exceeded the expectations we had for last

year’s Jazzoo. I think everyone comes

away feeling good about Jazzoo. We are

excited to be the 2015 Title sponsor of the

event. Jazzoo was outstanding last year,

and I have no doubt that it’s going to be

even better this year.”

Jazzoo 2015 is also supported by these

sponsors: Christopher Burton Luxury

Homes (Premier Presenting/Friday),

The sixth annual ‘Jazzoo’ begins at 7 p.m. on Saturday, Nov. 7, at the Brevard Zoo in Viera. The event is seeing strong support from the business
community. From left, in front: Danielle Leone, KSC Visitor Complex; Natasha Cartagena Spencer, Shelter Mortgage Co.; Karen Davis, development
director, Brevard Zoo; Darlene Evans–Borinski, KSC Visitor Complex; and Jayne Williams, Ferguson Bath, Kitchen & Lighting Gallery. Back: Leasha
Flammio–Watson, Flammio Financial Group; Greg Watson, Watson Strategic Marketing; and Colin Gower, Ferguson Bath, Kitchen & Lighting Gallery.

BBN photo — Adrienne B. Roth

Flammio Financial Group (Acoustic Wine

Lounge), Harris Corp. (Memories),

Jaguar Land Rover of Merritt Island

(Country Music Venue), Kennedy Space

Center Visitor Complex (Main Event

Pre–party), Myra Igo Haley (Jazz Music

Venue), Prudential Sterling Properties

(Classic Hits Music Venue), Ron Jon Surf

Shop (Surf Rock Music Venue), Shelter

Mortgage Co. (Top 40s Music Venue),

AAR Airlift Group (Delectable Delights),

and Holiday Builders (Delectable

Delights).

The list continues with these sponsors,

all at the Limitless Libations level:

Baldwin & Associates, Dr. John and

Laura Bomalaski, Dave and Kim Brown,

Certified General Contractors, Classic

Wood Flooring, Michael and Carol Ann

Gaich, Dr. Nanialei Golden, Keystone

Benefits Group, Pat McMahon and Bob

Mansbart, Tom and Polly Molnar, Doug

and Jani Norton, Diaz Center for Plastic

Surgery, and Brand Transfer.

On a yearly basis, Jazzoo has been

able to gain wide support from the

business community. Natasha Cartagena

Spencer, vice president and branch

manager for Shelter Mortgage Co., says

her company is a “big believer in support-

ing conservation and sustainability

efforts in the community, and the

Brevard Zoo strives to do that with its

programs. It plays an important role

educating youth in the county about

conservation and sustainability. The

Brevard Zoo brings a lot of value to the

community and deserves the support of

businesses.” Spencer’s volunteer partici-

pation in the community includes serving

on the board of Junior Achievement of the

Space Coast.

Danielle Leone, of the Kennedy Space

Center Visitor Complex, said she

attended Jazzoo last year “and it was an

awesome experience. It was nice to see

the whole community come together. It’s

a very diverse type of event with so many

things going on. We met a lot of people.”
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Please see Dyer Mortgage Group, page 17

New mortgage disclosure rules set to take effect — biggest change in 35 years,
says industry veteran Bobbie Dyer, who sees it as an advantage for her local firm
By Ken Datzman

Outside of technology and the rise of the Internet, the

mortgage industry hasn’t seen a whole lot of change at the

closing table in recent years. But now change is coming,

and in a big way.

Mortgage brokers are bracing for change that will

reshape their industry and better help consumers through

the closing process. The government’s new disclosure rules

— the “Know Before You Owe” mortgage forms — are

expected to impact everyone involved in the business of

real estate.

“It’s the biggest change I have seen in the mortgage

and real–estate business in 35 years, and it rolls out

nationwide on Oct. 3,” said businesswoman Bobbie Dyer,

the division president for Melbourne–based Dyer Mort-

gage Group, which also has offices in Suntree and Tampa.

“It’s going to affect every title company, every lender,

every real–estate agent, and every builder. This is huge in

the mortgage and real–estate business. It will change the

way that real–estate transactions are processed and

closed.”

Taking out a mortgage loan to pay for a new home is

one of the biggest financial decisions consumers make

during their lives. But to some people, the process seems

complex. It is document–heavy, too. The forms are dotted

with terminology that consumers often don’t fully

understand.

Five years ago, the Dodd–Frank Wall Street Reform

and Consumer Protection Act was signed into law. Out of

that legislation came the “Know Before You Own”

initiative. As part of this initiative, the “Truth in Lending

Act — Real Estate Settlement and Procedures Act

Integrated Disclosure” rule, or TRID, will integrate

existing disclosures with new requirements from

Dodd–Frank.

Essentially, the governmental action has streamlined

mortgage–loan forms aimed at helping consumers

navigate the closing process with more confidence.

Consumers will find the new forms easier to read and

comprehend.

“In the past, we’ve had an upfront ‘good–faith’ estimate,

and then at the end of the process a HUD–1 closing

statement,” said Dyer. “In the new world, the upfront

document is now called a ‘Loan Estimate’ and at the end

there is a ‘Closing Disclosure.’ For months, we’ve been

educating the real–estate community and builders on the

new changes, and everybody is pretty much on board.”

The new mortgage forms are designed to help reduce

the “information gap” between lenders and consumers.

Dodd–Frank directed the Consumer Financial

Protection Bureau, or CFPB, to combine certain federal

mortgage disclosures that consumers receive when taking

out a mortgage. In November 2013, after extensive

testing, the CFPB finalized the combined, easier–to–

understand “Know Before You Owe” mortgages forms —

the “Loan Estimate” and “Closing Disclosure.”

The Loan Estimate details the transaction, including

the estimated loan and closing costs. The Closing Disclo-

sure, which details the final transaction, is provided to

consumers at least three business days before closing, said

Dyer. This time period allows consumers to confirm

whether they are getting what they expected, ask ques-

tions, and negotiate over any changes. The Loan Estimate

and Closing Disclosure mirror each other, making it easy

to compare estimates with final loan terms.

Consumers applying for most mortgages on or after

Oct. 3, 2015, will receive the new disclosures. The forms

are designed to help them better understand their options,

chose the deal that’s best for them, and avoid surprises at

the closing table.

A lot of mortgage and real–estate businesses have been

staffing up to meet the new regulations. Dyer said her

company was able to “get out in front of the issue early.

We staffed up six months ago and put everything in place.

We’ve prepped our systems for months and months. We

are ready to go.”

The new disclosures rules were supposed to go into

effect in August, but were pushed back as the government

fine–tuned some things. Over the past four years, the

CFPB tested the new forms with consumers around the

nation and listened to their comments.

Now, here’s what will change as a result of the “Know

Before You Owe” mortgage disclosure:

l Four overlapping disclosure forms will be stream-

Bobbie Dyer is division president of Dyer Mortgage Group based in Melbourne. Her company is ready to process mortgages under the
government’s new ‘Know Before You Owe Mortgage’ initiative that goes live nationwide on Oct. 3. Realtor Jack Jeffcoat is with Jack
Jeffcoat & Co., the listing agent for Chelesa Park in Rockledge where Dyer Mortgage is the ‘preferred’ lender.

BBN photo — Adrienne B. Roth
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Launch Federal Credit Union opens
branch at Spruce Creek High School

Merritt Island–based Launch Federal Credit Union and

The Academy of Finance at Spruce Creek High School is

celebrating the grand opening of its new student–run

branch, which opened Sept. 23. The branch is open during

lunch breaks on Tuesdays and Wednesdays for staff and

students at Spruce Creek High in Port Orange.

“We are very excited to have Launch FCU bring their

high school branch concept to Spruce Creek High School,”

says Dr. Todd Sparger, Spruce Creek High School princi-

pal. “It’s a great fit for our school and for our Academy of

Finance.”

This is Launch FCU’s second high school branch.

Launch FCU opened its first one at University High School

in 2012 and it continues to grow. “Our strong relationship

with the Volusia schools led us to open this new school

branch,” said Joe Mirachi, Launch FCU’s president and

chief executive officer. “We believe access to financial

education at a young age leads to greater success as an

adult.”

The Launch FCU school branch is staffed by volunteer

Academy of Finance students who were carefully selected

through an interview process by the Launch FCU human

resources team.

The students have been “professionally trained” to

handle deposits and withdrawals, and will learn account–

opening procedures and other transactions. Their com-

bined classroom learning and credit–union training “will

advance their employment opportunities after graduation.”

In addition, each year two students are selected to work

over the summer at a nearby Launch FCU branch. Having

the branch on school campus also “benefits the entire

student body and staff,” with the convenience of having a

financial institution at their fingertips. Students are

encouraged to open savings accounts and learn how to save

money and make sound financial decisions.

An ATM is also available 24 hours a day in the school

atrium for staff and students, as well as for parents and

visitors when they are on school grounds for special

activities. The school branch is restricted to Spruce Creek

High School staff and students only.

Launch FCU is a full–service credit union with

12 branch locations throughout Volusia and Brevard

counties. Membership is open to all who live, work or

worship in Brevard or Volusia counties.

For more information on Launch FCU, visit

www.LaunchFCU.com or call 455–9400.

EAA Chapter 724 to meet at Merritt Island Airport
Experimental Aircraft Association Chapter 724 will

meet at 7:30 p.m. on Oct.14 in the clubhouse at Merritt

Island Airport. If you have a passion or interest in aviation,

then EAA 724 will bring you closer to the action. You don’t

have to be a pilot or aircraft owner to enjoy the group. The

chapter is a mixture of “pilots, wannabe pilots and non–

pilots.” Each monthly meeting features an “interesting

speaker.” The airport is roughly two miles south of State

Road 520 on Courtney Parkway. For more information on

this event, call Don White, chapter president, at 266–7410

or e–mail him at Don@EAA724.org.
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GAINESVILLE — Three finalists are set to compete

for the 2015 Florida Farm Bureau Young Farmers and

Ranchers’ Excellence in Agriculture Award.

Lindsey Bowen of Hendry/Glades County, Christian

Spinosa of Polk County and Kevin Wright of Suwannee

County will compete for the top statewide honor on

Oct. 28 at the Florida Farm Bureau annual meeting in

Ponte Vedra Beach.

“We are so proud of our young farmers and ranchers,”

said FFBF President John Hoblick. “All three finalists

are exceptional individuals and excellent role models for

young agriculturists across the state.”

The three finalists were judged on their involvement

in agriculture, leadership and participation in Farm

Bureau and community service. They will present a

25–minute presentation before the state winner is

selected. The winner will be announced at the President’s

Awards Banquet on Oct. 28.

The Excellence in Agriculture competition is one of

three programs that give Young Farmers and Ranchers

recognition for their active involvement with Farm

Bureau and agriculture. It is open to Farm Bureau

members between the ages of 18 and 35 who do not

derive the majority of their income from an owned farm

operation.

The winner of the Excellence in Agriculture Award

will receive an expense–paid trip to the American Farm

Bureau’s 2016 annual convention in Orlando, where they

will represent Florida in the national competition. They

will also receive an ATV 4–wheeler courtesy of Southern

Farm Bureau Life and a $500 cash award.

About the finalists:

l Bowen is a microbiologist for a large farming

operation. She promotes agriculture in her community

through her involvement on county and state agricultural

boards, and extensive volunteer service at local events

and school classrooms.

l Spinosa is a fifth–generation farmer who is a

production manager for a citrus and beef cattle company.

As one of the company’s youngest employees, he has been

instrumental in introducing technology to help automate

recordkeeping. Spinosa has worked with the Florida

Department of Citrus to promote agriculture in his role

as “Captain Citrus,” a superhero who appeals to young

people. He is actively involved in agriculture at the local

and state level.

l Wright grew up in farming and was an active

member of Future Farmers of America in high school.

Wright is an agricultural team leader for the local water

management district. He is actively involved in agricul-

tural events at the local and state level. As past chair of

the American Society of Agricultural and Biological

Engineers, he led discussions on agriculture’s role in

improving water quality.

Florida Farm Bureau, the state’s largest general

agricultural organization, represents more than 147,000

member–families.

Finalists to compete for Florida Farm Bureau honor recognizing leadership and service in communities
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DOCTORS’ EXPO
& HEALTH FAIR
Brevard’s #1 Medical Marketplace 

4 Great Events In One Day

HEALTH FAIR

HEALTH INSURANCE EXPO
• Meet a Wide Variety Of Health Insurance Agents & Health Plans
• Healthy Food Tastings

CONTINUING MEDICAL EDUCATION

• For Physicians, ARNP’s, PA’s, Nurses, Pharmacists, 
Dentists, Chiropractors and more

9AM - 3PM

DGF AMBASSADOR AWARDS DINNER
• To Recognize People In Support of DGF’s Charity

• Make a Nomination NOW! Call for reservations

6PM-9PM

9AM-3PM

9AM-3PM

"Navigate through Your  Health Exchange & Medicare Questions"

• Learn about Chronic Illness Management
• FREE Giveaways and Prizes
• Great Healthy Living Lectures
• Free Health Screenings including Osteoporosis, Hearing & Vision, PAD etc.
• Understanding Substance and Drug Dependency, Estate Planning and more.

FREE Admission  
for CME/CEU/CE

FREE  
Admission

OPEN  
to the 

Public

PART OF SPACE COAST MEDICINE WEEK

2015

 
 
  

Barbara C. Wall 
 

President | Broker/Owner 
Prudential Sterling Properties 
2000 Highway A1A,  
Indian Harbour Beach, FL 32937 
Direct 321-308-0335 | Cell 321-749-2444 | Fax 321-768-2891 
Barbara@BarbaraWall.com | www.BarbaraWall.com  

An independently owned and operated member of BRER Affiliates Inc.  
Not Affiliated with Prudential. Prudential marks used under license. 
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Brevard Zoo’s Jazzoo
Continued from page 10

Leone is the executive assistant at the KSC Visitor

Complex and works alongside colleague Darlene Evans–

Borinski, senior director, finance and accounting. “What I

really like about Jazzoo is that you can walk the entire

Zoo that evening. The vendors and the food stations are

strategically placed throughout the grounds. It’s an

amazing event for socializing and networking.”

The sixth annual “Jazzoo” is from 7 to 11 p.m. on

Saturday, Nov. 6. Some 1,500 people are expected to

attend, up from last year’s 1,200 patrons. “This event has

taken on a life of its own,” said Davis. “Clearly, the entire

community feels a sense of ownership in Jazzoo because

it really is for everyone.”

She added, “We have been very deliberate about

making sure that the event grows, by adding new

elements and enhancements. And we have lived up to

that commitment every year. Last year we capped Jazzoo

at 1,200 people. Now, we’re bumping it up by 300 people.

But we are very careful to make sure that we plan for the

growth. Growth is great if it doesn’t come too quickly.”

There are opportunities for sponsors to be part of this

year’s Jazzoo. The open slots are at the $1,250 and

$2,500 levels and feature various amenities, including

VIP tickets to the event. “One of the things the Brevard

Zoo prides itself on is the partnerships we have formed in

the community,” said Davis.

“We feel especially proud to have Ferguson as our

Title sponsor. Their support — and the support of all the

other sponsors — enables the Brevard Zoo, a not–for–

profit entity, to pursue its mission in the critical areas of

conservation, education, and animal–care programs. This

is only possible because of the support we receive from

the community.”

Early bird ticket specials for Jazzoo are available for a

limited time and are $75 for the public, $70 for Brevard

Zoo members, and $65 per person for groups of 10 or

more people. After Sept. 30, ticket prices are $85, $80 and

$75, respectively. The price is all–inclusive — food,

beverage and entertainment. To purchase tickets for the

event, go to BrevardZoo.org/specialevents/jazzoo.

Restaurant, Rusty’s Seafood & Oyster Bar, Slow & Low

Barbeque Bar and Grill, Sonny’s Barbecue, Tijuana Flats

Tex–Mex, Two Chicks and a Pot, and Uno Pizzeria &

Grill.

The day before Jazzoo, on Friday, Nov. 6, event

sponsors are invited to an exclusive concert by Joyner

that will be at Ferguson Bath, Kitchen & Lighting

Gallery. The roughly 8,000–square–foot showroom is at

4185 W. New Haven Ave. The event will include gourmet

food, fine wine and spirits, live jazz, and dancing. The

facility opened in March. “We are excited to be hosting

this party and are looking forward to showing off our new

facility,” said Gower.

Williams said Ferguson’s new showroom “is exceeding

our expectations at this point. Hopefully, the business

will continue to grow as we work to develop more

relationships in the community.” She said the showroom

was designed to meet the needs of kitchen and bath

designers, architects, contractors, and homeowners.

Products on display include kitchen and bath fixtures,

appliances, and lighting.

The private sponsor party will include a culinary

performance by some of the area’s “most admired and

creative chefs.” Among the chefs who are expected to

participate include: Scott Earick of Scott’s on Fifth; Toni

Elkhouri of Cedars Café; Chris Pruneau of Austin’s

Chophouse; Brandon Childers of Tuscany Grill; and

James Charland of Ossorio Bakery and Café.

“They will regale the guests with some of their

outstanding creations while also sharing ‘secrets,’ stories,

and insights from their rich and exciting years creating

and preparing memorable culinary masterpieces,” said

Davis. Suzy Leonard, the food and dining writer from

“Florida Today,” will be emceeing the party at

Ferguson’s.

Davis said there are “still sponsorship opportunities

available for what will be a great evening at Ferguson’s.

The sponsorships include VIP tickets for Saturday’s main

event.” The contact person is Christopher Stagman at

254–9453, extension 485.

For an additional $25, ticketholders can upgrade to

VIP status and enjoy early admission to the event and

valet parking. Brevard Zoo is limiting its VIP offering to

600 people, which is an increase over last year’s event.

VIPs are allowed to enter Jazzoo one hour earlier than

general ticketholders.

This year Jazzoo has expanded to six themed live–

music venues, one more than in 2014. “With the larger

crowd that’s expected, we thought it would be appropriate

to add a sixth venue, which is going to be next to the

Meerkat Exhibit,” said Davis. Acoustic rock and blues

artist Jeff Bynum will be performing at the new venue,

where there will be a wine lounge sponsored by the

Flammio Financial Group.

Headlining Jazzoo will be acclaimed saxophonist

Jackiem Joyner, whose records have topped the “Bill-

board” charts. He recently recorded his fifth album,

“Evolve” (Artistry Music/Mack Avenue Records). It’s the

first album on which he wrote and produced the entire

set.

“Evolve” marks a return for Joyner to the contempo-

rary jazz–urban environment for which he achieved

notoriety on his first three albums. The songs on his

latest album include “Later Tonight,” “See Me Through,”

and “Generation Next.”

Other performers will include the Danny Morris Band

(surf rock), Delgado (classic rock), Hayfire (country),

Wonderama (dance and pop), Chloe Dolandis (jazz), and

Jay DiBella and Todd Charron (acoustic pop rock). Each

group will be located on its own stage in different themed

venues of the Brevard Zoo, where there will be “Signa-

ture” restaurants and open bars.

Participating restaurants to date include: Carrabba’s

Italian Grill, Cupcake Girl, Fiesta Azteca of Suntree, Fish

Lips Waterfront Bar & Grill, Florida Beer Co., Grafitti

Zoo Gourmet Chocolate, Green Turtle Market, Grills

Riverside, Intracoastal Brewing Co., The Melting Pot,

The Nomad Café, Olive Tree Greek Grill, Pita Pit, Pollo

Tropical, Red Ginger Chinese Restaurant, Renaissance

Catering, Rendezvous by Holiday Inn Viera, River Rocks

Cancer Care
pick up BBN
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From left: Giuseppe Palermo, M.D., Rahul Chopra, M.D., David L. Ross, M.D., Carl Tahn, M.D., 
Fe VSJ Pancito, M.D., Ravi Shankar, M.D., Diely Pichardo, M.D., Germaine Blaine, M.D., 

Gregory B. Hoang, M.D., Craig Badolato, M.D., Todd V. Panarese, M.D., and V. Pavan Kancharla, M.D.

CancerCareBrevard.com • 321-952-0898
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Henderson Southeast Corpora on 
Development * Ownership * Leasing * Management * Acquisi on 

1800 Penn Street, Suite 11, Melbourne, Florida 32901 

Michael S. Ullian, CCIM, SIOR,  Vice President 
321 676 2424 x 17  /  hendersonsoutheast.com 

A Licensed Real Estate Brokerage

www.NationalRealtyFla.com
Serving Brevard Since 1965

2

Debbie Pavlakos
Vice President, Business Development

dpavlakos@brevardtitle.com

VINYL LETTERING MAGNETS
PROMOTIONAL PRODUCTS DIRECT MAIL CAMPAIGNS

GRAPHIC DESIGN FULL COLOR OFFSET PRINTING
BLACK/WHITE & COLOR COPYING AND MUCH MORE!

AUTHORIZED SHIPPING CENTERAuthorized ShipCenter

321-951-4354
info@pipcandoit.com  |  www.pipcandoit.com

1480 Palm Bay Rd. NE  |  Palm Bay, FL 32905

Viera/Melbourne/Palm Bay

SIGNS  BANNERS  POSTERS
NEW!   Yard Signs | PVC Signs
Backlit Signs | Point of Sale Signs

Door & Window Signage | Outdoor Banners
Retractable Banners | Tradeshow Displays
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lined into two forms — the Loan Estimate and the Closing

Disclosure.

l You’ll have more time to review your closing docu-

ments. Currently, lenders must give you your HUD–1

Settlement Statement disclosure 24 hours in advance, if

you request it. After Oct. 3, you’ll receive your Closing

Disclosure three business days before you sign the forms

and accept the terms of your mortgage, no request needed.

“Our business model has always strived to have the

closing packages to the customers three or four days in

advance,” said Dyer. “More than 90 percent of the time we

have achieved that goal. So we think the new disclosure

rules will give us a competitive advantage because we

have local processing, local closers, and local underwrit-

ers.” Dyer Mortgage Group’s Melbourne location is the

operations hub for the company.

Here’s how the changes will improve the mortgage

process for consumers, according to the CFPB:

l The new forms will make it easier to understand

complicated mortgage terms.

l The Loan Estimate makes it easier to shop around

and compare loan offers from multiple lenders.

l The three days required between getting your

Closing Disclosure and signing on the dotted line allow

you to make sure there aren’t major changes from the deal

you were offered on your Loan Estimate. It also gives you

time to ask your lender all the questions you might have

about the terms of the mortgage.

“The government wanted more consumer protection,

where people had more time to look at the documents and

not be in a rush at closing,” said Dyer, adding, “In this new

system, there is very little tolerance for change.”

In just a few short years since its launch, Dyer

Mortgage Group, a division of Primary Residential

Mortgage Inc., has grown to a team of 16 associates.

“Business has been very good. Things are going well.

We have great relationships with Realtors and builders,”

she said.

Dyer Mortgage Group is the “preferred” lender at the

Chelsea Park subdivision in Rockledge. There are 15

remaining lots with homes priced from $259,000 to

$389,000. The listing agent for Chelsea Park is Jack

Jeffcoat & Co./Charles Rutenberg Realty.

“If the home–buying customer at Chelsea Park uses

Dyer Mortgage Group, we give them incentives, such as a

closing–cost discount. It’s nice to have preferred lender

relationships with the real–estate community and with

the builder community,” she said.

Florida’s housing market continued its positive

momentum during the second quarter, the latest data

available from Florida Realtors. Across the state, the

housing market reported more closed sales, higher median

prices, more pending sales, and fewer days on the market

during the second quarter. Closed sales of single–family

homes statewide totaled 77,724 in the second quarter, up

15 percent over the second quarter of 2014.

“We think the housing market is going to stay on track

and continue to make gains in 2016. The indicators look

pretty good,” said Dyer.

The Federal Reserve says economic activity is expand-

ing at a moderate pace. Household spending and business

fixed investment have been increasing moderately, and

the housing market continues its upswing.

When the Federal Reserve Open Market committee

met Sept. 17, no action was taken regarding pushing up

the federal funds rate. The Federal Reserve has stated it

is waiting for evidence that the labor markets have

recovered and inflation is reliably expected to be at or

above 2 percent before it will take any action.

“To support continued progress toward maximum

employment and price stability, the Committee reaffirmed

its view that the current 0 to ¼ percent target range for

the federal funds rate remains appropriate,” it said. “In

determining how long to maintain this target range, the

Committee will assess progress — both realized and

expected — toward its objectives of maximum employ-

ment and 2 percent inflation. The assessment will take

into account a wide range of information, including

measures of labor–market conditions, indicators of

inflation pressures and inflation expectations, and

readings on financial and international developments.”

The Fed watch goes on and on. “We had an office poll

and pretty much all of us thought the Fed was going to

raise a quarter percent at their recent meeting,” said Dyer.

“The chatter was really strong. But it’s been a tough one to

call.” She added, “The Committee members are brilliant.

They live and breathe the data.”
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invites you to a nostalgic evening of dinner and dancing

Saturday, October 17, 6:00 to 10:00 p.m.

Cafe' Unique  �  607 Florida Avenue Cocoa Village

$75.00 per person or $125.00 per couple

includes Dinner and 2 Beer or Wine Tickets (Cash Bar)

Dress In Sixties Garb

Dance the Night Away to songs from the 1960's

performed by the group "Vintage"

Social Hour Sponsored by Gloria Farinella & Sellard Wellman

Live Auction with Sheriff Wayne Ivey

The Brevard Library Foundation

321-633-1887

Pay via PayPal at

brevardlibraryfoundation.org

or by mailing payment to

219 Indian River Drive, Cocoa, FL  32922

RSVP by October 1
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Visit BrevardCatholicSchools.org   |   U.S. Department of Education Blue Ribbon Schools of Excellence

Brevard County Catholic Schools provide an outstanding 
education in a faith-fi lled and nurturing learning environment. 
A challenging curriculum is enriched with fi ne arts, foreign 
language, religion, athletics, and extracurricular programs. 
Catholic school students emerge with the skills needed for 
success in college and career.

Melbourne
Melbourne Central 
Catholic High School

Ascension Catholic School

Our Lady of Lourdes 
Catholic School

Palm Bay
St. Joseph Catholic School

Indialantic
Holy Name of Jesus 
Catholic School

Rockledge
St. Mary’s Catholic School

Merritt Island
Divine Mercy 
Catholic Academy

Cocoa Beach
Our Saviour Catholic School

Titusville
St. Teresa Catholic School

Nine Catholic schools serving students in 
Pre-K3 and VPK4 through 12th grade.

FAMILY
OWNED &

60 years

OPERATED

FOR OVER

• • • • • • • • • • • • • •

321-723-0751
www.glennstire.com

• Air conditioning
• Electrical
• Brake systems
• Wheel alignment

• Radiator service
• Transmission service
• Engine performance/diagnostics
• Multi-point vehicle inspections

Approved 
Auto Repair

2726 S. Harbor City Blvd. • Melbourne

• • • • • • • • • • • • • • • •

auto repairs • preventive maintenance • tire service • power window repair

321-253-9000
www.NuVantageInsurance.com

Yes, we
insure that!

CALL TODAY!
For a complimentary

insurance review

HOMEOWNERS � AUTO � MOTORCYCLE � BOAT � AIRCRAFT � BUSINESS
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planning, charitable giving, family finances, and women’s

financial strategies. She is also an active volunteer in the

community and supports a host of organizations. The list

includes Candlelighters of Brevard, American Cancer

Society, Scott Center for Autism Treatment, Health First

Foundation, Friends for Animals Sanctuary, and the

Brevard Zoo.

“In the ideal situation, there would be time to prepare a

strategy in advance and take the appropriate steps to

make sure all is in order. Unfortunately, things don’t

always work out that way, but any planning that can be

done ahead of time can make things a little easier for

everyone involved,” she said.

Dementia is often incorrectly referred to as “senility” or

“senile dementia,” which reflects the formerly widespread

but incorrect belief that serious mental decline is a normal

part of aging, according to the Alzheimer’s Association.

Alzheimer’s is a currently irreversible, progressive

brain disease that slowly destroys memory and thinking

skills, and eventually even the ability to carry out the

simplest tasks of daily living. In most people with

Alzheimer’s, symptoms first appeared after age 60.

The aging population will put tremendous stress on

America’s health–care system. Individuals 85 years and

older are one of the fastest–growing segments of the

population, according to the government’s Administration

on Aging. In 2012, there was an estimated 5.9 million

people over the age of 85 in America. The figure is

expected to increase to 19.4 million by 2050, and many of

these people will have moderate or severe memory

impairment.

A new report adds to the mounting evidence that

America is unprepared for the Alzheimer’s disease

epidemic, which will only intensify with the aging baby–

boomers.

According to the Alzheimer’s Association’s 2015

“Alzheimer’s Disease and Facts and Figures” report, there

are currently more than 5 million Americans living with

Alzheimer’s, and the number is set to “triple” in just over a

generation.

Evidence shows that people with type 2 diabetes have

double the risk of developing dementia. A study involved

816 people with an average age of about 74. Of those, 397

had mild cognitive impairment, which can be a precursor

to dementia; 191 had Alzheimer’s disease dementia; and

228 people had “no memory and thinking problems.” A

total of 124 participants had diabetes.

Diabetes may be linked to the buildup of “tangles or

tau” in the brain, separate from Alzheimer’s disease, says

a study published in the Sept. 2, 2015, online version of

“Neurology.”

The study found that those with diabetes had on

average 16 “picograms” per–millimeter greater levels of

the tau protein in their spinal and brain fluid, irrespective

of the diagnosis of dementia. Greater levels of tau in spinal

fluid may reflect a greater build–up of tangles in the brain.

These tangles may eventually contribute to the develop-

ment of dementia, the researchers say.

It isn’t unusual for issues related to dementia to first

come to light if a person begins to have difficulty managing

financial matters. “That could mean failing to pay bills on

bank and brokerage account information; deeds, mortgage

papers or ownership statements; monthly or outstanding

bills; pension and other retirement benefit summaries

(including VA benefits, if applicable); rental–income

paperwork; Social Security payment information; and

stock and bond investments.

Insurance is another “major” thing to think about, said

Flammio–Watson.

“Be sure all life, health, long–term care and disability–

insurance policies are identified, and the proper beneficia-

ries are named. Make certain the right coverage is in place

to meet the needs of the individual who is sure to require

additional medical attention in the years ahead.”

Careful planning is also needed to prepare for expenses

related to ongoing care of an individual who is diagnosed

with a form of a dementia.

“Over time,” said Flammio–Watson, “care needs will

most likely become more significant. A plan should be put

in place, including making arrangements for in–home care

or moving to a facility that can provide the necessary level

of support as the condition worsens.”

In 2012, total spending (public, out–of–pocket, and

other private spending) for long–term care was $219.9

billion, or 9.3 percent of all U.S. health–care spending.

This spending is projected to increase to $346 billion in

2040, according to the National Health Policy Forum.

Recently, National Institutes of Health–supported

economists calculated that the costs in 2010 to the U.S.

health–care and long–term care systems for caring for

people with Alzheimer’s disease were between $159 billion

and $215 billion, depending upon how caregiver costs were

assessed.

The researchers estimated direct costs of dementia care

purchased in the market in 2010 at $109 billion. To place

that figure in context, that same year, direct health costs

for heart disease and cancer were estimated at $102

billion and $77 billion, respectively, according to a report

by the National Institutes of health.

In order to better plan for financial needs during the

course of Alzheimer’s disease, you’ll need to consider all

the costs you might face now and in the future. Since

Alzheimer’s is a progressive disease, the type and care

needed will change over time.

“These are among the many issues that should be laid

out in advance, ideally when a person who faces chal-

lenges with dementia is still able to be part of the discus-

sion,” said Flammio–Watston.

“If adult children are concerned about issues with their

parents, it may be beneficial to get the conversation

started soon. Consulting with a financial advisor and an

attorney familiar with elder–law issues may also be

helpful,” added Flammio–Watson.

time, losing track of funds coming in and going out, or even

making wildly erratic decisions about their money,” said

Flammio–Watson.

Alzheimer’s is the most common type of dementia. And

one of the most common signs of Alzheimer’s is memory

loss, especially forgetting recently learned information.

Some people may experience changes in their ability to

develop and follow a plan or work with numbers. They

may have trouble following a familiar recipe or keeping

track of monthly bills.

“As an individual’s inability to manage finances

becomes more evident, other family members need to

approach this issue delicately,” she said.

“The person affected may be hesitant to acknowledge

that issues exist or resent having other adults tell them

how to handle his or her money. It is best to frame any

help in the context of ‘lending a hand,’ not with the

implication of taking control of their financial lives.”

One important step that should happen well in advance

is to designate a person or persons as “power of attorney,”

said Flammio–Watson, a Florida State University

graduate.

A “general power of attorney” gives the designated

person the ability to act as principal for another, including

the opening or closing of financial accounts. This function

no longer applies after an individual becomes incapaci-

tated.

“At that point, a person who has already been named

‘durable power of attorney’ assumes control of the financial

matters on behalf of the incapacitated individual,” said

Flammio–Watson.

“This person is committed to working in the interests of

the person they represent. By having a durable power of

attorney designated in advance, family members won’t

need to seek court approval to establish a guardianship

over financial affairs.”

If an individual who is beginning to face issues related

to dementia is working with a financial advisor, that

professional should be contacted and a meeting can be

held to discuss the circumstances, she said.

“It makes sense to review all financial assets owned by

the individual who has memory issues and make sure all

are properly titled.”

Determine the sources of income, including Social

Security and pensions, and make sure “a structure is in

place so that all payments are directed to the right

accounts. To the extent that automatic bill paying can be

established, that will make things easier for the individual

and for the caregivers,” she said.

Gather and organize the financial documents in one

place. Then, carefully review all documents, even if you’re

already familiar with them. Financial documents include:

A ‘general power of attorney’ gives the designated person the ability to act as

principal for another, including the opening or closing of financial accounts.

This function no longer applies after an individual becomes incapacitated.



2015 Goal

$6,450,000
Thank you to the 2015

United Way Summer Pacesetters
These organizations ran early United Way campaigns to show our community

their commitment to providing hope to those in need right here in Brevard.
Please consider joining the effort.  

Corporate Gift Pacesetters include:
Harris Corporation $205,000 
Wells Fargo $21,000 
Waste Management $20,000 
United Launch Alliance $10,000 
AT&T $8,000 
Lockheed Martin $7,000 
PNC Bank $3,500 
Community Credit Union of Florida $3,000 

Workplace Campaign Pacesetters include:
United Way Board and Cabinet Volunteers $134,320 
Wuesthoff Health System $58,000 
Florida Tech Leadership Team $50,754 
Brevard County Target Stores $24,165 
United Way of Brevard  $21,000 
Vance Lotane & Bookhardt, P.A. $14,782 
Macy's $12,197 
InoMedic Health Applications $11,304 
Brevard Achievement Center $13,801 
Aging Matters in Brevard $8,678 
Fiserv $5,845 
BRIDGES BTC INC. $5,675 
Clear Channel Outdoor, Inc. $4,648 
Brevard Alzheimer’s Foundation $4,274 
EverBank $1,680 

GIVE. ADVOCATE. VOLUNTEER.
United Way of Brevard
www.uwbrevard.org


