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By Ken Datzman

TITUSVILLE — Historic Downtown

Titusville has never looked better, a

shining example of how community

redevelopment can revitalize an area,

uplift commerce, and attract entrepreneurs

willing to put their capital to work because

they see a bright future for their ventures.

Downtown Titusville is on the threshold

of a new cycle of business growth and

expansion, after experiencing years of

decline and decreasing investment in the

area. “Things are definitely looking bright

in Titusville,” said Tim Ford, redevelop-

ment planner for the City of Titusville.

The Downtown Titusville Community

Redevelopment Agency has two areas with

a concentration of historic buildings and

several other historic structures scattered

throughout the district.

One of the most prominent of these is

the downtown commercial area that is

centered generally along South Washing-

ton and Hopkins Avenues, between Broad

Street and Julia Street. This area is

characterized by several two–story, multi–

use buildings dating from the late 19th and

early 20th centuries. The buildings define a

“main street” context for several blocks.

The City of Titusville has used an urban–

design concept to revitalize the CRA area,

and the results are impressive.

“I think that a lot of people who have

not visited downtown Titusville in some

time, will be pleasantly surprised to see

what’s happening here. This is a very

vibrant business district filled with all

types of merchants. Downtown Titusville is

back in a big way,” said Ford.

Two of those merchants are entrepre-

neurial businesswomen Heidi Thamert

and Julie Hilligoss. Thamert runs The

Downtown Gallery Fine Art & Custom

Framing shop at 335 S. Washington Ave.

She operates the store with her husband,

Jeff Thamert.

Across the street, Hilligoss runs

Hotpoint Boutique, a women’s apparel,

jewelry, and accessory retailer, which

includes a thriving salon in a dedicated

Please see Historic Downtown Titusville, page 19

section of the building. She works alongside

her husband, Justin Hilligoss.

Both shops are well appointed and

showcase, through various design features,

the transformational change of downtown

Titusville, which is a preferred destination

Historic Downtown Titusville has never looked better and businessowners say they are proud to have their shops and stores in the part of the city that
has been redeveloped. It has become a preferred destination for city residents and visitors. From left: City of Titusville’s Tim Ford, redevelopment planner;
businesswoman Heidi Thamert, of The Downtown Gallery Fine Art & Custom Framing and president of the Downtown Titusville Merchants Association;
and businesswoman Julie Hilligoss, of Hotpoint Boutique and vice president of the Downtown Titusville Merchants Association. Thamert’s store will host
the community ‘Mingle n’ Jingle Holiday Soiree’ at 6 p.m. on Friday, Dec. 4.
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Downtown Titusville shines, community redevelopment sparking growth

BBN Brevard
  Business

  News



DECEMBER 7, 2015Call Adrienne Roth at 321-951-7777 for Advertising InformationBREVARD BUSINESS NEWS / 2

BBN BREVARD BUSINESS NEWS

Health First
pick up BBN

11/30/15
page 8

FULL COLORExtra benefits—no extra cost! 
All of our plans feature these great benefits at no extra cost: 

  Expanded provider network—More than 3,000 providers across  
7 counties throughout central Florida 

 Open network—See any provider in our network without a referral, 
including specialists. We don’t require assigned PCPs, or referrals for 
network specialists* 

 Gym membership 
 Identity theft protection and credit monitoring 

Plus, our pediatric dental coverage has no cost shares for covered  
services, and we have a variety of options for deductibles, coinsurance,  
and prescription coverage. 

Call us toll-free at 1.877.904.4916 Monday-Friday, 9 am to 6 pm, or contact 
your insurance agent to discuss what options are right for you.

HFindividual.org

HEALTH INSURANCE FOR 
INDIVIDUALS & FAMILIES

*While Health First does not require referrals, some specialists may require you to get a PCP referral. We encourage all members to become established with a PCP to 
provide primary and preventive care, and coordinate care from other providers. Authorization may be required for some services.
Health First Health Plans does not discriminate on the basis of race, color, national origin, disability, age, sex, gender identity, sexual orientation, or health status in the 
administration of the plan, including enrollment and benefit determinations.
27357_MPINFO111 (10/2015)
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Budget

 Expanded Provider 
Network

 Gym Membership 
Included

Enroll today!
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CareerSource Brevard was recently awarded a Sector

Strategy NEG grant to create a manufacturing sector

strategy in Brevard County. CareerSource Brevard was

selected by CareerSource Florida to receive this two–year,

$765,000 grant to help the community build a “Sector

Strategy” and provide needed training to support local

manufacturer talent needs.

The Brevard grant is part of a two–year, $7 million

federal grant awarded to CareerSource Florida and the

Department of Economic Opportunity to assess current

and future needs of employers in health care and advanced

manufacturing. Florida will focus on building an increas-

ingly competitive work force and enabling employers in

health care and advanced manufacturing to stay current

with marketplace changes.

“The Sector Partnership Grant will help provide

training and resources to move Floridians seeking

employment into well–paying careers with a promising

future in the growing industries of health care and

advanced manufacturing,” said Chris Hart IV, president

and chief executive officer of CareerSource Florida. “These

funds also will strengthen our collective and ongoing

efforts to harness the market intelligence critical to

meeting business needs and establishing Florida as a

global leader for talent.”

The Brevard Manufacturing strategy initiative has

been named “Advancing in Manufacturing” (AIM)–

indicative of the positive and forward direction

CareerSource Brevard and the local community are taking.

AIM is business–driven and will include advocacy,

training, and recruitment efforts. This initiative is

expected to grow the talent pipeline, upgrade the skills of

current employees, improve curriculum to meet business

needs, and facilitate business connections that will grow

the industry.

Industry stakeholders will collectively identify skills

gaps and training needs that are relevant and practical to

current and future manufacturing skills needed by

regional employers. “CareerSource Brevard is committed

to building a customized Manufacturing Sector Strategy by

partnering with Brevard’s manufacturers and industry

partners to address pressing workforce challenges,” said

CareerSource Brevard’s Tina Berger, the Sector Strategy

program manager.

During the initial AIM meeting Oct. 15 more than 60

local manufacturers and industry partners convened to

identify the needs in Brevard and build a strategy to

address these needs and define the next steps. Out of the

discussions four subcommittees were formed.

CareerSource Brevard will meet with the AIM teams

monthly and the manufacturing community each quarter

to continue to develop talent–pipeline strategies, create

streamlined certification programs designed to facilitate

the placement of qualified employees in critical job

vacancies, enhance sustainability and growth of manufac-

turing companies in Brevard County.

Recently, CareerSource Brevard representatives

attended the 12th annual MAF Summit and Marketplace

in West Palm Beach. MAF is an advocacy association

organized to improve the business climate for manufactur-

ers in Florida. The Summit brought manufacturers,

economic developers, educators, professional service

providers and others from across the state together to

learn, share and network to improve the business climate

for Florida manufacturers.

“Today’s manufacturing isn’t like it was in our

grandfather’s day,” said CareerSource Brevard President

Lisa Rice. “Today’s manufacturing is full of emerging

technologies that are likely to produce major changes in

the way many things are made. It’s a computer–driven,

data–driven, digital and sustainable industry in America

and in Brevard and we need to make sure that we are

ensuring its future. This grant will allow us to start doing

that work.”

For more information on how you can get involved

and have your company’s voice heard, contact Berger at

394–0515 or TBerger@CareerSourceBrevard.com.

CareerSource Brevard begins Sector Strategy to provide training to support advanced manufacturing in Brevard

Jess Parrish Medical Foundation grants Women’s Center an early holiday wish
The Jess Parrish Medical Foundation has awarded $5,000 to the Women’s Center Ravindran Family Domestic

Violence Safe House. Becoming operational in 2012, the safe house was the first domestic violence emergency housing

facility in North Brevard. According to the Florida Department of Law Enforcement, in 2014 there were 3,727 domestic

violence offenses, including six murders, in Brevard County.

The Women’s Center Ravindran Family Domestic Violence Safe House is able to provide women and their children

who are escaping domestic violence with housing and basic needs such as food, clothing, personal items and a 24–hour

domestic violence emergency hotline. Clients also receive victim advocacy, case management, counseling and other

resources to help them become stabilized and self–sufficient.

The organization is “appreciative of the Jess Parrish Medical Foundation for being an integral part of the Women’s

Center in North Brevard, and supporting our efforts to ensure victims of domestic violence have continuous access to

safety and shelter.”

Pancake Breakfast to benefit ‘Toys for Tots’ campaign
The pilots at Merritt Island Airport will host its 22nd annual Pancake Breakfast to benefit the Marine Corps Reserve

“Toys for Tots” campaign from 8:30 to 11 a.m. on Saturday, Dec. 12. Breakfast will be served in the hangar at the Merritt

Island Airport on South Courtney Boulevard. Anyone bringing a new, unwrapped toy will be served pancakes, sausage,

orange juice and coffee. The toys will be presented to members of the Marine Corps Reserve. All toys collected will be

distributed to children locally who otherwise might not receive a gift from Santa Claus this Christmas. For more informa-

tion on this event, call Don White at 266–7410.
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Those two questions impacted the way I thought from

that point on.

I had never considered the double standard that seems

to be an innate feature within us, as if it is a default setting

that we need to switch off. We are so quick to judge a

woman for her appearance but think little to nothing about

a man’s.

Why is it that when discussing whether Hillary Clinton

would be suitable for the presidential office, her looks are

brought up on national television news outlets?

Why is it that body shaming in the media is more

prominent in females, or that the length of one’s skirt gives

anyone the right to determine the promiscuity of a woman?

“CNN” recently featured a story on Ariel Winter, an

actress on the TV cast of “Modern Family.” In the article,

she was praised for defending herself to the obscene

comments made on an innocent picture of her wearing a

bikini on a boat with her two nieces. People apparently

thought it was acceptable to pass their own judgments

about how she looked and what it said about her.

Instead of ignoring the comments, she took a stand for

the many women who are tormented and judged on how

they dress and look. Whether it is in politics, the entertain-

ment industry, or even in the way we are seen in public,

this double standard affects every woman.

This isn’t anything new; one would think that this is a

battle that has already been fought and put to rest. Yet

there are more people with their default setting on who

don’t think consciously about the impact they have on this

ongoing war.

It’s time to change the notion that feminists are people

who go around burning their bras and swearing off men.

The casual conversation that determined my defining views on gender equality
By Elizabeth Santiago
UCF Forum Columnist

I will never forget the first time I had to think — and I

mean really think — about gender equality.

It was after class during my senior year of high school

and I was having a casual conversation with my literature

teacher. I always enjoyed listening to her perspective on

life and this time was no different. One topic lead to

another and somehow we landed on the topic of how a

woman’s clothing held the power to define her sexuality.

Up until this point I had never given it much thought.

She asked me if a rape victim was at fault because she was

wearing a skimpy top and a miniskirt. I remember

answering that she wasn’t at fault, but that she could have

prevented it by wearing more conservative clothing.

She then flipped the script and asked me if a male rape

victim was at fault because he wasn’t wearing a shirt and

his jeans were tight. Though the circumstances remained

similar, my answers were not.

Feminism is defined as “advocating social, political, legal

and economic rights for women equal to those of men” and

it should be something that one is proud to be, regardless

of gender. It makes me incredibly happy to see women

confront reporters asking prejudiced questions, and defend

themselves when they are unfairly portrayed. These are

the simple actions that move us closer and closer to the

equality of genders.

So, feel comfortable correcting people when necessary

and make it a conversation among peers until it no longer

needs to be one. Do not just brush this issue aside and

think that it is an outdated topic.

Women, support one other instead of tearing each other

down to get to the top; when one succeeds, we all do.

Men, don’t just be bystanders to this cause for it is not a

battle against genders. It is important to note that not all

women are feminists and that not all men are sexist. This

is about enlightening people and getting rid of the igno-

rance that restricts women.

In time, we will all reach a point where we are judged

and paid by our qualifications and not discriminated

dependent of our anatomical parts. One day, women can

dress how they like without having to worry that they are

“asking to be a victim.”

Until then, we continue the fight.

Brevard County Parks and Recreation seeks concessionaire for Canova Beach Dog Park
Brevard County Parks and Recreation is looking for a concessionaire for Canova Beach Dog Park, 3299 U.S. Highway

A1A in Indian Harbour Beach.

Brevard County Parks and Recreation is interested in offering snacks, drinks, hot dogs, burgers, pizza and other

similar concession items. It is looking for a vendor that will have a “base station” of operation, but that is willing to be

mobile inside the park to service users in different areas as potential customers. Special events solely directed by the

county will be available to this vendor as well, however, there are events that are sponsored or co–sponsored by our

parties that may be excluded.

Potential vendors must submit a written introduction about the business with all details of operation; a copy of their

menu with prices; and a copy of current valid occupational state and county business licenses, health department permits

and insurance certificate. Florida Department of Revenue DR–11 and DR–13 certificates will also be needed. There are

other requirements to meet as well.

Interested vendors are asked to set up a time to visit the park with a park supervisor or designated employee. The

address for dropping off or mailing proposals is Brevard County Parks and Recreation South Area Parks Operations,

1515 Sarno Road; Building A, Melbourne, Fla., 32935. Put to ATTN: Randy Detwiler.

Proposals must be submitted by Friday, Dec. 11.

To set up a tour of Canova Beach Dog Park or for full details on the vendor rules and regulations, contact Detwiler at

255–4400 or send an e–mail message to Randy.Detwiler@BrevardParks.com.

Florida Bar seeks applicants for appointment
The Florida Bar Board of Governors is seeking applicants for an appointment to be filled during its Jan. 29 meeting.

Two lawyers are needed to serve three–year terms, beginning July 1, on the 33–member Florida Bar Foundation Board

of Directors, which administers the state’s Interest on Trust Accounts program. Directors shall be members of the

Foundation during their term. To apply for this vacancy, download the application and review the “Expectations for

Service of Board Members” at www.floridabar.org, or call Bar headquarters at (850) 561–5757. Completed applications

must be submitted to the Executive Director, The Florida Bar, 651 East Jefferson St., Tallahassee, Fla., 32399–2300, by

5:30 p.m. on Friday, Dec. 11. Resumes will not be accepted in lieu of an application.

Elizabeth Santiago is a UCF junior majoring in
psychology and a member of the President’s
Leadership Council. She can be reached at
EASantiago7@Knights.UCF.edu.



Visit BrevardBusinessNews.com for Advertising InformationDECEMBER 7, 2015 BREVARD BUSINESS NEWS / 5

BBN BREVARD BUSINESS NEWS

To Be Continued ...

ALL DATA COURTESY OF BREVARD COUNTY SHERIFF’S OFFICE



DECEMBER 7, 2015Call Adrienne Roth at 321-951-7777 for Advertising Information

BBN BREVARD BUSINESS NEWS

BREVARD BUSINESS NEWS / 6

Contemporary Concepts Handcrafted Jewelry has

been selected as Cocoa Main Street’s November

Business of the Month. Owner–designer Janne Etz has

had her business in Cocoa Village for 23 years, in the

BelAir Courtyard next to Cafe Margaux.

She’s a founding member of Cocoa Main Street and

spends a lot of time as a “cheerleader” for Historic

Cocoa Village.

“Congratulations to Janne,” said Dr. Dan Ezell,

Cocoa Main Street’s secretary and chairman of the

Business of the Month committee.

“Cocoa Village is very honored to have such a gem of

store. Contemporary Concepts proudly serves the Cocoa

Village community by supporting numerous events and

being actively involved in a wide variety of Cocoa

Village organizations, including Cocoa Main Street and

the Historic Cocoa Village Association.”

Dr. Ezell has been the “champion of this program”

and he continues to energize the initiative with new

promotional ideas and value campaigns. The program’s

selection and review process incorporates the National

Main Street’s “Four–Point Approach,” which focuses on

the values of design, promotion, organization, and

economic restructuring.

Each month a business is selected for the Cocoa

Main Street recognition and will have their business

name engraved on a traveling trophy. Businesses may

self–nominate or be nominated by others. Nominees are

not required to be members of Cocoa Main Street and

nominations can be submitted at any time.

“What a wonderful surprise. I am truly honored to

be chosen Cocoa Main Street’s Business of Month for

November,” said Etz.

“My first jewelry–creating experience happened in

1982, while I was working at a jewelry–supply company

in Albuquerque, N.M. I got a little piece of brass and cut

it into two triangles. I hammered them with a ballpein

hammer, poked a hole in the top of each, and hung

them from ear wires. Bang! I was hooked!”

For more than six years, Etz participated in craft

shows on a full–time basis. She did about 45 shows per

year. “I traveled the length and breadth of Florida. I

loved what I was doing, and I’m infinitely grateful for

the experiences.” Now years later, she is still turning

her passion into “gorgeous, handcrafted jewelry. Best of

all, I don’t get up and go to work in the morning; I get

up and go play!”

If you would like more information on Contemporary

Concepts Handcrafted Jewelry, contact Etz at 632–9505

or visit www.WireGems.com.

Contemporary Concepts Handcrafted Jewelry is

located at 216 Brevard Ave.

If you would like more information about the Cocoa

Main Street Business of the Month program or about

the organization and its mission, contact Ken Wilshire,

executive director, at 633–0806 or send an e–mail

message to Office@CocoaMainStreet.com.

Contemporary Concepts Handcrafted Jewelry in Cocoa Village is the November Business of Month
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HENDERSON SOUTHEAST CORPORATION 
Michael S. Ullian, CCIM, SIOR, Vice President 

A Licensed Real Estate Brokerage 
321-676-2424 

www.hendersonsoutheast.com 

Ready to move in 
 

Great locations with access to  
Melbourne International Airport,   

I-95, Hwy US One, and Wickham Rd 
 

100% air conditioned  
and fire sprinklered 

 

ESD flooring 
 

dock high overhead doors 

685 ATLANTIS RD 
 

30,000+ SF total 

FOR LEASE 

3991 SARNO RD 
 

50,492+ SF total 

Office, R & D,  
Manufacturing and  

Warehouse 

Call Mike Ullian 
 

321-258-7556 

Your generosity inspires us to go beyond “what is” 
and strive for what can and should be. 

Through our work in Education, Income and Health–
the building blocks of a good life–we are focused on what 
it takes to be self-sufficient, and working to help people 
help themselves. Our goal is to create long-lasting change 
by addressing underlying causes of community problems. 
Everyone wins when kids succeed in school, and when adults 
can secure jobs, manage their finances and provide a healthy 
environment for their families.
 
This is your opportunity to make a difference. We can 
inspire hope for those in need and create opportunities 
for a better tomorrow.

PLEASE MAKE A GIFT TODAY!
 

           UWBREVARD.ORG            FACEBOOK.COM/UNITEDWAYBREVARD              @UNITEDWAYCOCOA

United Way of Brevard
937 Dixon Blvd • Cocoa, FL 32922

BE PART OF SOMETHING GREAT.

I’ll support United Way with a gift of $________  

Name: 

Address:

Keep me informed - email me:

Mail to: UNITED WAY OF BREVARD • 937 DIXON BLVD, COCOA, FL 32922 • WWW.UWBREVARD.ORG

UNITED WAY OF BREVARD (REGISTRATION #CH14) PROVIDED NO GOODS OR SERVICES, IN WHOLE OR IN PART, FOR THIS CONTRIBUTION. NO PROFESSIONAL SOLICITORS WERE HIRED TO RAISE THESE 
FUNDS. A COPY OF THE OFFICIAL REGISTRATION AND FINANCIAL INFORMATION MAY BE OBTAINED FROM THE DIVISION OF CONSUMER SERVICES BY CALLING TOLL FREE (800-435-7352) WITHIN THE 
STATE. REGISTRATION DOES NOT IMPLY ENDORSEMENT, APPROVAL, OR RECOMMENDATION BY THE STATE.

 Cash    Check (payable to United Way of Brevard) 
 Credit Card (Visit www.uwbrevard.org and click the give button)

BBN15

Nancy R. Taylor
Broker/Owner

2891  
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PALM BAY — A Buyer’s Choice Home Inspections

(ABCHI), North America’s fastest–growing home–

inspection business, has announced its expansion into

Palm Bay. Meeting the growing needs of homebuyers,

sellers and real–estate agents, the latest office is serving

all communities from the southern half of Brevard County

to the Indian River County line, and from the Osceola

County line to the coast.

Local resident Francis Campbell launched ABCHI’s

operations in Palm Bay along with the support of the home

office in Deerfield Beach.

To meet the demand for home inspections in the region,

Campbell is bringing ABCHI’s collection of “proven

processes and systems” to Palm Bay. The unique, certified

inspection–service offerings have made the company “a

trusted partner for some of life’s most meaningful pur-

chases.”

Operating in 14 countries and already lauded as one of

the largest North American home–inspection businesses,

ABCHI said it is poised to “become the largest home–

inspections business in the world this year.” The company

is currently “executing an aggressive” North American and

international franchise–growth strategy, through opera-

tors like Campbell.

“Spending the past 35 years in the U.S. Army has

taught me to ensure the safety and security of people from

all walks of life,” said Campbell.

“This is what home inspections is all about: peace of

mind for the buyer, for the seller and for the Realtor. By

starting my A Buyer’s Choice Home Inspections Co., I

Army veteran Francis Campbell opens a home–inspection franchise in Palm Bay to meet growing demand
want to provide this piece of mind to the community that

I’ve been a part of for the past 30 years.”

Campbell’s extensive and diverse Army background has

positioned him well to “serve as a passionate, dedicated

businessowner.” His time overseas as a senior adviser and

military mentor has prepared him with the “correct

expertise and mindset” to transition into an entrepreneur-

ial home–inspections career.

“The A Buyer’s Choice Home Inspections marketing

and communications support is remarkable and the

brand’s comprehensive training is impeccable,” said

Campbell. “Couple the brand’s infallible business model

with the strong demand in Central Florida and we’re

confident with what’s to happen in the future.”

Bill Redfern, founder, president and chief executive

officer of ABCHI, began the home–inspection company in

2005 after more than a decade as a successful real–estate

broker. The “high–quality service delivered resulted in

annual average revenue growth of 30 percent for franchise

units in 2014, he said.

“We are excited to share our growth with talented,

experienced people such as Francis,” said Redfern. “He is

exactly the type of trusted partner homebuyers and

Realtors in and around Palm Bay need to support their

inspection needs.”

ABCHI offers franchise investors a turnkey operation.

According to company estimates, franchisees can make a

“healthy living working less than eight hours a day

following the ABCHI business model.” The “low–cost

franchise investment” includes training, marketing tools

and ongoing support from the home office.

For more information on A Buyer’s Choice Home

Inspections in Palm Bay and surrounding communities,

call (813) 351–9656 or send an e–mail message to

Francis.Campbell@ABuyersChoice.com.

For more information on A Buyer’s Choice Home

Inspections franchise opportunities, call (877) 377–8626 or

send an e–mail message to Bill@ABuyersChoice.com.

Jeff Robison earns prestigious CCIM designation
Jeff Robison of area firm Lightle Beckner Robison Inc. has earned the Certified Commercial Investment Member

designation, considered the most rigorous commercial real–estate professional certification within the industry. It

generally takes real–estate professionals an average of five years to complete the program. As part of an “elite group of

ethical and professional members they are able to network globally,” broadening their reach in order to serve their clients

needs whether in town, out of state, or in another country. Lightle Beckner Robison is a full–service commercial real–

estate firm specializing in office, retail, industrial, investment properties and asset/property management. It serves

Brevard County and the entire states of Florida and Georgia. For additional information on the company, visit

www.TeamLBR.com.
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City Councilman Jeff Bailey was elected to serve as

Palm Bay’s deputy mayor by his fellow council members.

In accordance with the City of Palm Bay Charter, the

mayor and four council members comprise the legislative

branch of city government and are the community’s

decision–makers.

“It is a privilege to serve the City of Palm Bay, a

diverse community that is among Florida’s premier

places to live, work, and play,” said Mayor William

Capote. “We take great pride in representing our citizens

and city and I look forward to continuing our efforts

alongside Deputy Mayor Bailey.”

The mayor is the presiding officer at the council

meetings and is the official head of the city for all

ceremonial occasions. Power is centralized in the elected

mayor and council, which approves the budget, deter-

mines the tax rate, focuses on the community’s goals,

major projects, and such long–term considerations as

community growth, land–use development, capital

Palm Bay City Councilman Jeff Bailey is elected deputy mayor; to work alongside Mayor Capote
improvement plans, capital financing, and strategic

planning.

“I am honored to have been elected deputy mayor of

Palm Bay,” said Bailey.” We live in an attractive,

beautiful city prepared for growth, with diverse business

and job opportunities. I’m excited to continue represent-

ing our citizens in my new capacity and assisting my

fellow Council members to ensure Palm Bay maintains a

strong sense of community unity and pride.”

Palm Bay’s City Council is currently comprised of the

following members: Capote, Bailey, Harry Santiago Jr.

(Seat 2), Michele Paccione (Seat 3) and Tres Holton (Seat

4). Each year the council elects one of its members to

serve as deputy mayor.

Regular council meetings are held on the first and

third Thursday of every month at 7 p.m. in the City Hall

Council Chambers, at 120 Malabar Road, SE. Regularly

scheduled meetings are also televised on Space Coast

Government Television, a 24–hour cable channel.

For more information on the City Council visit

www.PalmBayFlorida.org/government/city–council–city–

clerk, or call 952–3414.

Library to host peer support group meetings on Tuesdays
The Cocoa Beach Public Library will be hosting the “Laugh Ladies Peer Support Group” at 6 p.m. on Tuesdays,

through Jan. 12 at 6 p.m., in the Captain’s Room. The library’s address is 550 N. Brevard Ave. This peer support group

offers an atmosphere of confidentiality to discuss topics ranging from grief, children, and divorce to anything else that

might be an issue. All ages are welcome to attend the gatherings. RSVP is preferred, but not required. To RSVP or for

more information on the support group, call Amber at 474–6749.
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Highway A1A to South 5th Street 
Cocoa Beach, FL ● (321) 783-3127 
Tickets:  www.surfsideplayers.com 

 
 
 

Adapted by Mountain Community Theater 
from the novel by Valentine Davies 

and the Twentieth Century Fox motion picture 
Presented by Arrangement with Dramatic Publishing 

 
Directed by Bryan Bergeron

December 4 – 13 
Fridays & Saturdays 8:00pm 

Sundays 2:00pm 

Brevard's

Small Business

Lender

Community Bank of the South
is a Small Business,

and understands the lending
needs of Small Businesses.

Commercial Loans
Operating Lines of Credit
SBA 504 Loans
Equipment Financing
Business Checking
Merchant Services
Health Savings Accounts

321-452-0420

CBOSDirect.com
U.S. Treasury Approved

Small Business Lending FundKelly Guldi
SVP Credit Officer
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COLORADO SPRINGS — The board of directors of the

Space Foundation has elected new officers and directors,

for terms to begin on Jan. 1. Retired U.S. Navy Admiral

James Ellis Jr. was elected chairman of the board. A

former commander of the United States Strategic Com-

mand, Ellis is the Annenberg Distinguished Visiting

Fellow as the Hoover Institution at Stanford University.

Lon Levin, chairman through Dec. 31, was elected to

director emeritus. A 12–year veteran of the Space Founda-

tion board, Levin is a co–founder of XM Satellite Radio,

and heads his own firm, SkySeven Ventures.

Kay Sears, president of Intelsat General, was elected to

a two–year term as secretary. She replaces former

astronaut and educator Dr. Kathryn Thornton, who was

elected as special director of education, a new emphasis

position. She will focus her attention on the Space

Foundation’s STEM education programs and operations.

Hoyt Davidson, managing partner, Near Earth LLC,

was elected as a member of the board, and elected to a

two–year term as treasurer. He assumes the role of

treasurer from Anita Antenucci, senior managing director,

Houlihan Lokey, who was elected life director.

Patti Grace Smith, former associate administrator of

the Federal Aviation Administration and principal in Patti

Grace Smith Consulting, was re–elected to a one–year

term as the at–large–member of the Executive Committee.

In addition, the Space Foundation’s board elected

several members to new, three–year terms: Dr. Alice

Bunn, director of policy, UK Space Agency; Jeffrey Grant,

sector vice president and general manager, Space Systems,

Space Foundation elects its new officers, directors; retired U.S. Navy Admiral James Ellis is board chairman
Northrop Grumman Aerospace Systems; Blake Larson,

chief operating officer, Orbital ATK; Dr. Amy Mainzer,

senior research scientist, Jet Propulsion Laboratory;

Dr. Robert Richards, founder and chief executive officer,

Moon Express Inc.; Gen. William Shelton, U.S. Air Force

(retired); former commander, Air Force Space Command;

and Richard Yuse, vice president, Raytheon Co., president,

Space and Airborne Systems.

Elected to a special two–year term, New Generation

Space Leader, was Victoria Alonsoperez, founder of

Chipsafer and chairwoman of the Space Generation

Advisory Council. Other Space Foundation board

members elected to a second term include former astro-

naut Dr. Ronald Sega, director, Systems Engineering

Programs, Colorado State University.

Board members continuing in office are: Richard

Ambrose, executive vice president, Lockheed Martin Space

Systems Co.; Robert “Bud” Cramer, managing director,

C2Group/FTI Consulting; John Elbon, vice president and

general manager, The Boeing Co. — Space Exploration;

Tom Feeney, president and chief executive officer, Associ-

ated Industries of Florida; Michael Gass, former president

and chief executive officer, United Launch Alliance;

Dr. Fritz Merkle, member of the Executive Board, OHB

System AG; and P.J. O’Rourke, author and political

satirist.

Founded in 1983, the Space Foundation is the “foremost

advocate for all sectors of space, and is a global, nonprofit

leader in space–awareness activities, educational pro-

grams and major industry events, including the annual

Space Symposium, in support of its mission “to advance

space–related endeavors to “inspire, enable and propel

humanity.” For more information on the organization, visit

www.SpaceFoundation.org.

Police Hall of Fame in Titusville offers helicopter rides teaming with MaxFlight
The Police Hall of Fame in Titusville is bringing back its helicopter rides, thanks to a new relationship with a premier

tour provider. Orlando’s MaxFlight Helicopter Services “has found another target–rich environment and couldn’t be

happier,” said owner Austi Tarter. “We have been seeking additional areas in which to expand and the Space Coast was

certainly at the top of our short list. Barry and Brent Shepherd at the Hall of Fame are great guys and extremely easy to

work with. I’m anticipating a long–term relationship with the Police Hall of Fame” Along with its regular admission

ticket, the Police Hall of Fame will be offering its “Big Ticket” admission of $49. The Big Ticket is an all inclusive visit

which includes museum admission, the Shooting Center gun–range package, and a helicopter flight. “There is no other

facility in the United States where the general public can shoot a handgun, sit in an electric chair and fly in a helicopter

all from under one roof,” said Barry Shepherd, chief executive officer. Rides start at $22 and there are five flights to

choose from, including an Eco Tour. For more information on this program, call 264–0911.
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Under Construction -  O
pening Spring 2016

At Suntree

80,000 sq. ft. Class "A" Retail & Office Space - Stunning River Views

Underground Parking - Signage Available - Lighted Intersection

Phone (321)242-2882 x 208  Direct  (321)508-9030

charine@jmrealestate.com     tricondevelopment.com

Leasing Contact:  Charine Lewis

Licensed Real Estate Broker

FAMILY
OWNED &

60 years

OPERATED

FOR OVER

• • • • • • • • • • • • • •

321-723-0751
www.glennstire.com

• Air conditioning
• Electrical
• Brake systems
• Wheel alignment

• Radiator service
• Transmission service
• Engine performance/diagnostics
• Multi-point vehicle inspections

Approved 
Auto Repair

2726 S. Harbor City Blvd. • Melbourne

• • • • • • • • • • • • • • • •

auto repairs • preventive maintenance • tire service • power window repair
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Please see Michael Ullian & Adam Rathbun, page 15

Area professionals Mike Ullian of Ullian Realty and Adam Rathbun of SouthTrend
Realty team up to provide clients with full commercial real–estate services in area
By Ken Datzman

Two commercial real–estate professionals who have

operated their own individual businesses in South Brevard

County for many years are teaming up to wring efficiencies

and create new energy as they work side–by–side in their

Melbourne office.

There is an industry trend toward teaming together as

more small–business commercial brokerage firms leverage

their strengths by combining resources, talent, and

expertise to better serve their customers in various market

segments.

In general, this gives small firms the opportunity to

build on their existing services, forge more client relation-

ships, and extend their geographic reach in markets.

Looking to the future, Michael Ullian of The Ullian

Realty Corp. and broker–owner Adam Rathbun of

SouthTrend Realty have taken that step and have recently

agreed to team up in an industry that has turned around

and is on the upswing.

Ullian has worked in the local commercial real–estate

industry for more than 30 years, while Rathbun has more

than 20 years experience in the field. They are longtime

colleagues.

“As brokers, we’ve always helped each other over the

years,” said Ullian, president of The Ullian Realty Corp.

“Just recently, we were talking about how strong the

commercial real–estate market is and how we could take

advantage of our strengths. We’ve been having lunch on a

regular basis. So it kind of matured over a few lunches and

we both thought it would be great if we worked together.

We’re calling it a teaming effort. It’s all very positive. There

are things I can help Adam with, and vice versa.”

Ullian said the two businesses “complement each other.

Adam has not only been a successful commercial broker all

these years, but he’s also run a successful property–

management business. The Ullian Realty Corp. does not

have that part of the business. Now, together, we can

better serve clients, and that’s what this teaming venture

is about.”

SouthTrend currently manages roughly 360,000 square

feet of commercial property throughout Brevard County.

These properties are owned by both local and out–of–state

investors, and include both private and institutional

investors. Coe Cribbs is SouthTrend Realty’s property

manager.

The two Realtors’ office is at The Ullian Realty Corp.,

1800 Penn St. in Melbourne. Rathbun is keeping his

company name SouthTrend Realty for property manage-

ment, and is now licensed under The Ullian Realty Corp.

to sell and lease real estate. “It was really important to

keep both companies intact and this was the best way to do

it,” said Ullian.

Rathbun said he looks forward to the new working

relationship. “For a long time, I have basically run a solo

commercial real–estate firm,” said Rathbun, a University

of Central Florida business graduate who has served on

the board of the Florida Commercial Brokers Network

since 2001.

“I worked with my father (Craig) from 1993 to 2000.

Each of us had different strengths in the business, so we

complemented one another. My father decided to make a

lifestyle change, and he moved to Colorado. He sold me the

business in 2000. Since then, I have been pretty much the

primary ‘rainmaker’ for the practice.”

Rathbun added, “This new teaming relationship is

going to energize me. I think this is the change we both

wanted. I’m really excited to be working alongside Mike

who is a peer in the business, and someone I can talk to

about the deals I’m doing and about the industry in

general.”

Rathbun has years of experience in office and industrial

sales and management of office properties in the county.

Ullian said running a small commercial real–estate

business, or any type of small enterprise, is challenging,

“so you reach out to others who share your service philoso-

phy and way of doing business.”

“We just looked at each other and said, ‘Why didn’t we

do this sooner?’ It’s a natural for us to team up. I’m

especially excited from the standpoint of the synergies and

the new energy it brings to the office. I think you are going

to see more of this with small brokerage firms. In our case,

it was the smart thing to do,” added Ullian.

Both Ullian and Rathbun said “service” has driven their

businesses all these years and will continue to do so in the

future.

“We are very service–oriented. We communicate and

speak to our clients on a regular basis. We service a client’s

listing, whether we represent a tenant or a property owner,

they are going to have our full attention. They are going to

receive the type of service that is required to be successful,

Commercial brokers Adam Rathbun, left, of SouthTrend Realty and Michael Ullian of The Ullian Realty Corp., both longtime friends
and colleagues, have teamed up to create greater synergies, take advantage of their strengths, and ramp up services for clients.
SouthTrend Realty brings a growing property management business to the table. Their office is at 1800 Penn St. in Melbourne.

BBN photo — Adrienne B. Roth
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Please see Residence Inn in Melbourne, page 17

Residence Inn on South Babcock Street in Melbourne invests in full lobby renovation
— guests embrace new clean look; spices up social hour for travelers with ‘Mix’
By Ken Datzman

Residence Inn by Marriott, a pioneer in

the extended–stay hotel segment, opened

its doors in Melbourne seven years ago and

the all–suite brand has been a big success,

courting business travelers, tourists, and

other guests.

“From the standpoint of extended–stay

properties, the Residence Inn in Melbourne

does very well. And from the standpoint of

location, location, location, this property at

1430 S. Babcock St. has been a winner,”

said longtime area hotelier Jim Ridenour,

general manager of the Residence Inn in

Melbourne. “There are a lot of businesses

that have opened behind us in the Florida

Business Centre, such as Harris

Healthcare Solutions and Percepta LLC (a

business management consultant firm),

both of which have been great for the hotel

and for this corridor.”

Ridenour serves on the City of

Melbourne’s Babcock Street Community

Redevelopment Agency.

Located on the corner of Babcock Street

and Hibiscus Boulevard, the 300,000–

square–foot Florida Business Centre is a

thriving complex with a wide mix of

companies. The property is managed and

leased by Lightle Beckner Robison Inc., a

local commercial real–estate firm.

Babcock Street is a major north–south

retail and office corridor in South Brevard.

The Melbourne Shopping Center is across

the street from the Residence Inn, which

was built on parking lot space. The hotel

has a lot of visibility in that area of town

and is a business anchor.

Combining upscale style and functional-

ity, the suites are spacious and allow

travelers the ability to work and relax,

maintaining balance while on the road.

Featuring full kitchens and separate living

and sleeping areas in every suite, Resi-

dence Inn, which is celebrating its 40th

year as a brand, offers guest flexibility

options that “fit their routine.”

Residence Inn associates’ personalized

service and attention to detail help guests

feel “welcomed and appreciated.” The

hotel’s mission is to help business travelers

“Thrive on Long Stays.”

The local team is led by Ridenour, who

is also the general manager of the Court-

yard by Marriott in West Melbourne; Irina

Deza, assistant general manager, Resi-

dence Inn; Chiara Kafer, events specialist,

Residence Inn and Courtyard by Marriott;

and Melanie Paske, front–desk supervisor,

Residence Inn.

“We have a great team of associates

who strive every day to provide customers

with top–notch service,” said Ridenour. Of

the 175 reviews on TripAdvisor for the

Residence Inn in Melbourne, nearly all of

the write–ups are five star, the highest

rating.

The multi–story Residence Inn in

Melbourne features 133 suites — 25 one

bedrooms, 98 studios, and 10 two bed-

rooms. Customers stay from a few days to

weeks and longer. “The longer you stay, the

less you pay per night at Residence Inn,” he

said. Guests who will be staying at the

Residence Inn in Melbourne will see a new

lobby look. The updated, modernized lobby

is designed to appeal to the next–genera-

tion traveler and fits with the brand’s

strategy and positioning in the market.

“The new look is very clean, with blacks

and whites and grays throughout the lobby

area,” said Ridenour. “People like it. The

comments have been positive. We also

have signage on the way that goes along

with the lobby–renovation package.”

Ridenour said the property owner

invested roughly $800,000 in the renova-

tion. “We also redid our pool furniture.”

The lobby upgrades tie in with the roll

out of The Residence Inn “Mix,” the brand’s

new social–hour concept. The program was

designed to “spice up” social hour for

travelers and includes outdoor grilling and

food trucks on site on various days

throughout the week and the month.

“The ‘Mix’ is designed around bringing

people together to relax and socialize and

enjoy food and drinks in a really nice

atmosphere,” said Ridenour. “Guests can

navigate around the lobby area of the

Residence Inn and the Gatehouse pool

area. It’s been a lot of fun. It’s the perfect

atmosphere to mingle. We bring a food

truck to the hotel twice a month. It has

been a big hit. We grill outdoors, too.”

Company research found that more

than half of frequent business travelers are

looking for something to do without

needing to leave the hotel on long stays.

They want to meet others and experience

the local area without the hassle of always

leaving the hotel to do it. The company took

the research and developed the Mix

program.

Ridenour — a retired U.S. Air Force

colonel who flew more than 3,000 hours in

tactical fighter and forward air–control

aircraft, serving in Vietnam, Thailand,

Germany, and other parts of the world —

said the hotel business in Brevard County

has been “strong.”

The numbers are reflected in the

Tourist Development Council budget and

tax revenues, with solid year–over–year

lodging revenue growth and tax collections.

“Brevard County is up on tax collections by

14 percent, year–over–year, as of the end of

August,” said Ridenour, who serves on

Brevard County’s Tourist Development

Council and chairs its Cultural Committee.

The Residence Inn on South Babcock Street in Melbourne has invested in an $800,000 lobby
renovation that targets the next–generation traveler. The clean look showcases the colors gray, white,
and black. The Residence Inn team says the customer comments have been positive. From left: Chiara
Kafer, events specialist; Melanie Paske, front–desk supervisor; Jim Ridenour, general manager; and
Irina Deza, assistant general manager.

BBN photo — Adrienne B. Roth
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By Kimberly Moore Wilmoth

OXFORD, Fla. — Maureen McCoy has always gar-

dened and enjoys knowing where her food comes from and

exactly what is used to grow it. And that’s why she signed

up for a plot in the University of Florida’s Institute of Food

and Agricultural Sciences and United Church of Christ’s

Community Garden. “There are no words for the peace of

watering your garden and gathering the bounty you have

grown,” said McCoy.

More than 40 gardeners currently have plots in the

church’s raised–beds on four acres of land that was once a

pasture. It cost UF/IFAS and the church about $5,000 to

build the beds out of pressure–treated 2x6s and 4x4s and

install irrigation from the church’s well. Mulch for

pathways was donated by Sumter County. In addition,

leftover soil was donated by Speedling in Bushnell.

Master gardeners with UF/IFAS Extension guide the

University of Florida and a Sumter County church work to help retirement residents grow vegetables
budding horticulturists, who pay a $35 annual fee. Like

McCoy, most of the gardeners live in The Villages, a

planned retirement community of about 100,000 residents

that does not promote the growing of vegetables in

ornamental landscapes. The gardeners grow vegetables in

the community garden for their own use during the fall,

winter and spring growing seasons. They are self–

governing and self–supporting, with the garden receiving

the UF/IFAS 2015 Master Gardener award for Diversity.

Master Gardener volunteers teach garden members

what it takes to plant, grow and tend to a vegetable

garden. “It’s been wonderful to work with my fellow

gardeners,” McCoy said. “We have fun at our work days

and potluck dinners!”

To learn more about how the garden operates, visit

www.NSCCGarden.org. For general inquiries about the

garden operations, send an e–mail message to Peggy

Reineking at PeggyReineking@gmail.com.

Adam Bird selected as finalist for LEAD Brevard honor
Attorney Adam Bird, a shareholder in GrayRobinson’s Melbourne law firm office, was selected as one of 12 finalists for

LEAD Brevard’s 2016 12th annual “4–under–40” recognition. The finalists will be celebrated at the LEAD Brevard

Leadership Awards on Friday, Feb. 12, at the Gleason Performing Arts Center at Florida Tech in Melbourne. The awards

ceremony will celebrate the accomplishments of the nominees and recipients of the 4–under–40 winners, the Rodney S.

Ketcham Leadership Icon Award and the Distinguished Alumni Award. LEAD Brevard is an organization that promotes

professional networking and association, particularly with young professionals, in the county. Bird graduated from LEAD

Brevard’s 2011 Leadership Brevard class.
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UCF researchers receive two holographic headsets to study
intergenerational learning, transfer of historical information

ORLANDO — Similar to the hologram in “Star Wars” that delivered Princess Leia’s

message for help, two new Microsoft HoloLens devices have been awarded to UCF for

researching the creation and transfer of historical information.

Researchers from 10 universities were recently chosen through a grant competition to

receive developmental versions of the HoloLens, the first untethered holographic com-

puter that allows users to view high–definition holograms and interact with the physical

objects represented in the images. The units are not yet available commercially.

The customized headset weighs less than a laptop computer and allows users to view

images with more reality than ever before with an advanced optical projection system that

generates multi–dimensional, full–color images with low–latency.

“The HoloLens allows the user to see the mixture of the physical world around them

and the 3–D image of a virtual object at the same time. The user can use natural gestures

and voice and gaze direction to interact with the system and other users,” said Eileen

Smith, director of UCF’s E2i Creative Studio in the Institute for Simulation & Training.

“It’s in essence a wireless, self–contained, computerized visualization unit.”

The team of Smith, Lori Walters, Robert Michlowitz and Alexia Mandeville from UCF,

and Fran Blumberg of Fordham University, were awarded two of the units that have the

capability of mapping a room and adding in holograms. Some of the other university

recipients were Carnegie Mellon, Dartmouth, Virginia Tech, and University of California–

Berkeley. “We are thrilled to be around the table with such eminent research universi-

ties,” Smith said. “It’s an example of how much UCF’s reputation is growing in the

research world.”

UCF’s research project, “Memory Lens: A Dynamic Tool for Capturing Societal

Memory,” will explore the capabilities of the HoloLens to facilitate the intergenerational

transfer of knowledge about historical periods and gather what the team calls “micro–oral

histories” (MOH).

The centerpiece of Memory Lens is intergenerational learning through child–adult

interaction, according to the proposal. The experience is an interactive correspondence

that recreates the gestures of the HoloLens users to examine preloaded and user–

generated content based on a topic or era. Objects can be 3–D models, photographs, video,

audio, and related micro–oral histories. Users learn through interaction with the virtual

objects, the contribution of oral histories and scanned materials, and the personal

reflections that are triggered between users on both ends of the conversation.

“The HoloLens will be the interface for an experience using 3–D and other objects that

provide discussion cues to facilitate elders’ sharing of personal MOHs,” the team said.

“Users also can capture 3–D objects to be added to the experience, thus creating a dynamic

intergenerational sharing and learning platform.”

For example, if a child and grandparent were on the HoloLens and there was an image

of a small Saturn V rocket, the child may inquire about the grandparent’s remembrances

of the lunar landings.

“The grandparent may then talk of where they were when Neil Armstrong first set foot

upon the moon and how it inspired them to become an engineer,” said Walters, content

specialist for the HoloLens project and a research assistant professor with the Institute for

Simulation & Training and UCF’s Department of History. “The concept utilizes objects, in

this instance a model of a Saturn V, to spur intergenerational conversation. They can

manipulate the 3–D object and their recorded conversation is the micro–oral history.”

Walters’ research interest is “virtual heritage,” a multi–disciplinary approach using the

latest digital technology to explore the past.

Earlier this year, the Microsoft grant program challenged academic institutions to

submit ideas to harness the potential of the HoloLens and holographic computing.

“The submissions exceeded our expectations,” Microsoft said. “We were blown away to

observe such creative, compelling and promising academic applications for HoloLens

across art, medicine, visualization, education and more.”

Dickens Carolers to perform at library
Friends of the Melbourne Beach Library will present the Dickens Carolers at

6:45 p.m. on Tuesday, Dec. 8, in a musical and storytelling adventure. The library’s

address is 324 Ocean Ave. Also, from 1 to 3 p.m. on Friday, Dec. 11, the library will host a

reception for the “breath–taking” Aerial Photography Artwork Exhibit by Karl Rittenger.

For more information on either of these programs, call the library at 956–5642.
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Board–certified Dr. Amy Ortega among
top plastic surgeons for client satisfaction

Dr. Amy Ortega of Clevens Face and Body Specialists

has been named as one of Florida’s top 10 plastic surgeons

for patient satisfaction. Honored by the American

Institute of Plastic Surgeons, Dr. Ortega’s “accomplish-

ments exemplify her commitment to excellence in patient

care.”

The American Institute of Plastic Surgeons’ “10 Best

List” was created to recognize the nation’s top physicians,

as nominated by patients and their peers. The 10 Best

Plastic Surgery Physicians in Client Satisfaction is a

prestigious award. To qualify, a doctor must meet rigorous

standards for education, work ethic, continuing–education

activities, and involvement in associations. Most impor-

tantly, these surgeons must receive a 10/10 score in

client–satisfaction ratings, without any negative feedback.

After doing an exhaustive compilation of these physicians,

The American Institute of Plastic Surgeons makes its

annual nominations.

An avid patient advocate, Dr. Ortega understands a

satisfied patient must be fully ready before they embark

on a life–changing cosmetic procedure. “I tell my patients

that it’s all about how you prepare yourself physically,

mentally and emotionally for cosmetic plastic surgery,

which will greatly affect (your) potential results,” she said.

In addition to the Top 10 Plastic Surgeon’s list, Dr. Ortega

has also been named as one of America’s Most Compas-

sionate Doctors for the last five years running, and she is

a recipient of the coveted Patient Choice Award.

With nearly 20 years experience, Dr. Amy Ortega is a

board–certified plastic surgeon with double–fellowship

training in her specialty area: breast and body surgery.

After completing her medical training at the University of

Texas Medical Branch, Dr. Ortega was invited to train

alongside the inventor of the “SPAIR Short–Scar Breast

Surgery” technique. She is especially well–known as the

“Mommy Makeover Doctor” and for bringing the SPAIR

technique to the Southeastern United States.

To schedule a consultation with Dr. Ortega, contact her

office at 727–3223. Headquartered in Melbourne, Clevens

Face and Body Specialists offers cosmetic and reconstruc-

tive facial surgery, breast and body surgery, NeoGraft

Permanent Hair Restoration for men and women,

injectables and fillers, laser treatments, laser hair

removal, skin–cancer care, and medical grade skin care.

For more information on Dr. Ortega and the services

offered at the Clevens Face and Body Specialists, visit

www.DrClevens.com.

Michael Ullian & Adam Rathbun
Continued from page 15

industry is “increasingly focused” on the needs of small

firms employing fewer than 50 people where job growth is

outpacing larger firms by nearly five to one, according to

“Emerging Trends in Real Estate.”

So how will the local commercial real–estate market

perform in 2016? “We expect 2016 to be even better than

2015,” said Ullian. “Beyond that, my crystal ball is foggy.

But I do believe the next couple of years are going to be

good ones for commercial brokers.”
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Continued from page 10

to make the deal happen. They will know we are out

actively marketing their property. This is something Adam

and I talk about on a regular basis. It’s a core value of

ours,” said Ullian.

Rathbun and Ullian have both earned the Certified

Commercial Investment Member designation.

The CCIM designation is considered the most rigorous

commercial real–estate credential to obtain, because of the

program’s extensive coursework, a peer–reviewed commer-

cial portfolio, and a final comprehensive examination

lasting six hours. According to the CCIM Institute, five

years is the average time to complete the designation

requirements.

The commercial real–estate market is projected to

continue expanding at healthy and steady levels through

2017, according to a new economic forecast from the Urban

Land Institute Center for Capital Markets and Real

Estate. The outlook is based on a survey of 49 of the

industry’s top economists and analysts representing 36 of

the nation’s leading real–estate investment, advisory, and

research firms.

Commercial property transaction volume is expected to

increase for another two years and then level off at a

robust $500 billion. Commercial real–estate prices are

expected to post 10 percent gains this year and then 6

percent in 2016.

The local commercial market has fared well with

independent brokers such as Ullian seeing a wave of

transactions over the last 12 months.

“The market is really strong, but it’s not out of control

like in 2006 and 2007. There are checks and balances. The

business we’re seeing is viable business, from the stand-

point that it’s not speculation. It is existing businesses that

are growing and new business formation.”

In 2006, “there was a lot of speculation in the commer-

cial real–estate market that led to the downturn, because

there was nothing to back up the buildings or the proper-

ties with tenants or users. There’s equilibrium in today’s

commercial real–estate market, which is positive for

everybody,” he said.

Back in 2006 and 2007 there were deals being made

that had “no room for error.”

One segment of the commercial market — the industri-

als, including warehouse space — is experiencing the kind

of performance not seen in years in Brevard County.

“The warehouse market sat and sat, but in the last nine

to 12 months the activity has skyrocketed,” said Ullian.

“It’s a reflection of the residential market. Suppliers

and manufacturers are taking warehouse space in the

county. Historically, the warehouse market is the last

commercial real–estate sector to come back after a

downturn, and it’s the last to experience a drop.”

Results of the “Emerging Trends” survey not only

places industrial space at the top of the commercial

property sector for investment and development prospects,

but it also posted the highest score achieved for industrial

properties in the surveys since 2004.

The report says investors like the “value–for–price

relationship” in a property type where the average

capitalization rate is 6.9 percent (the rate of return on a

real–estate investment property based on the income that

the property is expected to generate), with the “downside

protection afforded by the triple–net leases that are typical

in this sector, and the “cash–in–hand quality of industri-

als.”

A triple–net lease is where the tenant or lessee agrees

to pay all the real–estate taxes, building insurance, and

maintenance on the property, in addition to any normal

fees that are expected, such as rent and utilities.

Another positive sign for the market in the year ahead

will come in the form of new construction.

Commercial building will increase 11 percent next year,

up from the 4 percent gain estimated for 2015, according to

the 2016 Dodge Construction Outlook, a mainstay in

construction industry forecasting and business planning.

Office construction will resume its “leading role” in the

commercial–building upturn, aided by more private

development.

“Emerging Trends in Real Estate” says the breadth of

the U.S. office market will be one of the “industry

strengths” in 2016. The report says secondary office

markets are experiencing higher levels of investment than

the top–tier markets.

The acceleration of small–business job growth is

altering the U.S. commercial real–estate industry. The

Please see Michael Ullian & Adam Rathbun, page 14
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Brevard Humane Society to raffle car
Dec. 31 to benefit homeless animals

The Brevard Humane Society will be raffling off a 1992

Pearl White Nissan 300 ZX at 12:30 p.m. on Thursday,

Dec. 31, at its Adoption Center in Cocoa. The five–speed

standard, two–door coupe has 100,000 miles (no warranty;

as is) on its odometer. “The car has had only one owner and

has been garage kept since its purchase.”

Audrey Sheekey donated the car to the organization, in

memory of her husband, Bruce, who recently passed away.

The Sheekeys “have always been animal lovers” and

adopted their beloved Hotchi, a Chihuahua mix, from the

Humane Society’s Merritt Island Adoption Center in

August 2013.

Only 1,000 raffle tickets will be sold at $25 each (no

limit), providing about $25,000 for the Humane Society to

use to help care for the homeless animals at its two

Adoption Centers in Cocoa and Merritt Island.

Tickets are available for purchase at these locations:

Brevard Humane Society, 1020 Cox Road, Cocoa;

Merritt Island Adoption Center, 155 Pioneer Road, Merritt

Island; Molly Mutt I Thrift Shop, 2525 N. Courtenay

Parkway, Merritt Island; Molly Mutt II Thrift Shop, 728 E.

New Haven Ave., Melbourne; Molly Mutt III Thrift Shop,

876 N. U.S. Highway 1, Rockledge; Molly Mutt IV Thrift

Shop; 2890 Palm Bay Road, N.E., Palm Bay; and the Molly

Mutt V Thrift Shop, 3620 S. Hopkins Ave., Titusville.

Tickets are also sold at community events and online at

BrevardHumaneSociety.com.

The car will be displayed at these locations at various

times until the drawing. You do not have to be present to

win.

For more information on the raffle, visit the Brevard

Humane Society at www.BrevardHumaneSociety.com or

call 636–3343.

Historic Downtown Titusville
Continued from page 19
and visit the shops and stores and enjoy all the great

things that are happening downtown.”

Ford added that the City of Titusville is looking to make

improvements to the streets and provide some amenities to

attract cyclists to downtown, such as perhaps setting up

bicycle repair self–service stations and even adding

“artistic” bicycle racks. “It’s all in the planning stages right

now.”

Ford said, “Ecotourism is becoming a major economic

development component of the city.”

Titusville is gearing up to host the 2016 Space Coast

Birding and Wildlife Festival, one of the largest events of

its kind in the nation. The 19th annual Festival is Jan. 20–

25 and typically draws more than 5,000 birding and

wildlife enthusiasts. The program includes workshops,

field trips, water adventures, and other special events. The

Southeast Tourism Society rates the Festival as one of its

“Top 20” sustainable events.

“The Festival is a really big event for Titusville and

draws people from all over. It’s one of the largest Festivals

of its type on the East Coast, if not the entire nation. This

is a showcase event for Titusville and it’s great for the

business community,” said Heidi Thamert.

FirstWave Financial

new ad emailed

FULL COLOR

Nick Farinella
pick up BBN

11/16/15
page 6

FULL COLOR

Nick Farienalla

new ad emailed

FULL COLOR

Buying or Selling? Do it with Confidence!

Nick Farinella 321-704-1600
I Can SELL Any Type Of Property!

100+ Homes CLOSED in 2014
From $18000 to $2.5 Million

Born and raised in Cocoa Beach
- I know every Subdivision &
Condominium in this County!

Registered Coldwell Banker
Relocation Expert

www.NicksRE.com

From $

Born
- I kno
Cond

Regis
Reloc

What’s your
dream?

FINANCIAL PLANNING | WEALTH MANAGEMENT | ASSET PROTECTION | SERVING THE SPACE COAST FOR 20 YEARS

Robert DeVries, Tom Kirk, Laura Chiesman

Is your dream of retirement the freedom 
of time to travel and see the world? 
A WealthCoach™ at FirstWave Financial™

and our step-by-step process can help 
you turn your dream into reality.

Helping people we care about create the
life they dream about.

FirstWaveFinancial.com

TM



Visit BrevardBusinessNews.com for Advertising InformationDECEMBER 7, 2015 BREVARD BUSINESS NEWS / 17

BBN BREVARD BUSINESS NEWS
Residence Inn in Melbourne
Continued from page 11

Under Eric Garvey, who just marked his first year as

the new executive director, the TDC has made big strides.

The organization has a range of initiatives and projects

underway. For example, on the marketing and advertising

front, the TDC’s “Bye Week Getaway” campaign continues

to perform and produce “significant impressions and

traffic” to the interior pages of its website.

Ridenour says “this is an exciting time for the TDC and

for the hotel industry in Brevard County.”

As it pertains to the Residence Inn in Melbourne, from

October of last year to July “business has been very

strong,” with double–digit increases most of the months.

“It’s been a great tourist year.” Residence Inn as a brand

has performed very well. There are 689 Residence Inns in

the U.S. and around the world.

For the third quarter of 2015, Residence Inn revenue

per available room, or RevPar, a performance metric in the

industry, was up 4.7 percent over the year–ago quarter.

The Residence Inn brand shined in other performance

areas as well, including overall guest satisfaction.

Ridenour, who is a member of the Health First Board of

Trustees, says business travel “has come back.”

In general, hotel industry performance is continuing to

strengthen, with third quarter RevPar increasing 3.1

percent year–over–year, according to industry researcher

STR Inc. This growth is being driven through online and

mobile bookings.

An interesting trend is what’s happening in the U.S.

hotel construction pipeline. Rooms under contract are way

up, according to the October 2015 STR Inc. “Pipeline

Report.” All segments with the exception of midscale (+1.5

percent to 5,200 rooms) reported a double–digit increase in

rooms under construction. There are 3,780 projects totaling

454,893 rooms under contract in America. This represents

a 12.7 increase in the number of rooms under contract

compared with October 2014, and a 21.9 percent year–

over–year increase in rooms under construction. Under

contract data includes projects in the “construction, final

planning, and planning stages,” but does not include

projects in the “unconfirmed stage.”

While the hotel industry is enjoying good times,

Ridenour says forecasting future business locally has been

challenging for him. “I have worked in this business for 23

years and I have never seen the market so unreadable, so

tough to forecast. You can’t really figure out from one week

to the next, what’s going to happen with customer traffic.”

Recently, the forecast for the 146–room Courtyard by

Marriott in West Melbourne called for 80 percent occu-

pancy on a Friday and Saturday night. Ridenour said the

hotel, whose assistant general manager is Julie Braga, a

longtime Marriott team member, sold out that particular

weekend. Walk–in traffic drove up occupancy at the

Courtyard. “Right now, it’s difficult to figure out the travel

pattern of consumers,” he said.

The U.S. hotel industry is projected to experience

continued performance increases through 2016, according

to STR Inc. and Tourism Economics’ most recent forecast

at the NYU International Hospitality Industry Investment

Conference.

One of the hotel companies positioned for growth in

2016 is Marriott International Inc., which recently

announced the acquisition of Starwood Hotels & Resorts

Worldwide, in a $12.2 billion deal. It created the world’s

largest hotel company. The combined company will have

1.1 million rooms in more than 5,500 hotels, spanning the

globe in over 100 countries.

Ridenour joined Marriott International as a front–desk

associate in 1993 at the West Melbourne Courtyard and

rose through the ranks. He has won a number of honors,

including being selected as Courtyard’s “General Manager

of the Year” for the Southeast Region as well as for the

U.S. and Canada.

Over the last two decades, Ridenour has been one of the

most active community volunteers in South Brevard

County, serving on many boards and committees. His

involvement includes the Melbourne Regional Chamber of

East Central Florida, where he is on the board of directors

and its Better Business Council Advisory Board and sits on

other Chamber committees as well.

Ridenour is chairman of the board of Buena Vida

Estates, a local continuing care retirement community;

serves on Hubbs Sea–World Research Institute Florida

Advisory Committee; and is on the Florida Restaurant and

Lodging Association board as an At–Large Hotelier

appointee, among other assignments. “I try to stay as

active as I can in the community as a volunteer. That’s

always been important to me.”
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Historic Downtown Titusville
Continued from page 1

for city residents and visitors since redevelopment

reshaped the area.

“We’re very proud of downtown Titusville and all the

great things that have happened here for small–business

owners like Julie (Hilligoss) and me,” said Heidi Thamert,

who is president of the Downtown Titusville Merchants

Association. “New businesses are opening downtown

because it’s the place to be. There is a lot of energy.”

“I grew up in Titusville and this is where I wanted to

have a business,” said Julie Hilligoss. “The downtown area

is really nice and we have a great group of merchants.” She

is vice president of the Downtown Titusville Merchants

Association. They are joined on the board by Sue Gilman,

secretary; Debbie Shuler, treasurer; and Polly Schuster,

public relations. The organization works to promote

businesses in downtown, through different activities and

events.

“The Downtown Titusville Merchants Association has

been instrumental in bringing activities downtown,” said

Ford. “They are making things happen.”

The downtown area features restaurants, retail shops,

antique stores, salons, museums, and much more. The

lineup of businesses includes Caffe Chocolat, Kloiber’s

Cobbler Eatery, Cupcakes on Main, MacSweets, Vessels in

Stoneware Gallery, Kayaks By Bo, Chops Restaurant and

Lounge, Cliff Shuler Auctioneers & Liquidators Inc.,

Stickee Surf Shop, Popped Perfections, Dusty Rose

Antique Mall, Central Garage Antiques, Playalinda

Brewery Co., and Expressions Salon.

Heidi and Jeff Thamert opened their business in

September 2002, one year after the 9/11 terror attacks.

“We definitely faced some challenges and then made it

through the recession,” she said, adding, “This has been a

great year for our business. Typically, the slow time is

August and September, but this year even those months

were terrific.”

They started with 700 square feet and today The

Downtown Gallery occupies 2,200 square feet. “We first

expanded about seven years ago and followed up with

another expansion four years ago, when we added the back

section to the Gallery. We have a back entrance so people

can park in the common area in back of the building, which

is convenient,” she said. One of the CRA’s projects was the

development of the Titusville Commons Parking area.

The Downtown Gallery features the work of 15 different

local artists, including Heidi and Jeff Thamert. “We have

everything from pottery and wood sculptures to stained

glass and photography, as well as water colors and oil

paintings,” she said. Heidi Thamert is a photographer, as

is her husband.

Their business sells a wide range of art including scenes

of the Merritt Island National Wildlife Refuge. “We sell a

lot of unique items that you won’t find in the big–box retail

stores. Right now, we’re gearing up for holiday sales. We do

a lot of custom framing during the holiday season. People

bring things to be framed, including memorabilia. These

items make really nice gifts and preserve a special memory

for someone.”

Hotpoint Boutique, whose slogan is “where fashion

meets style,” is at 326 S. Washington Ave. in the old

Hotpoint building. “They made Hotpoint appliances there

in the 1950s,” said Julie Hilligoss. “I even have one. We

wanted to keep the history of the name so we restored the

old vintage Hotpoint sign and lit it up again. It’s beautiful.

That was exciting.”

She said she had the opportunity to meet Wendell

Sease, who was the original owner of Sease Electric. He

installed the Hotpoint sign on the building in the early

1950s. She said it was a “wonderful feeling to bring the

building back to life and treasure the history of the

Hotpoint name.” The building housed other businesses too

through the years.

Hotpoint Boutique sells a number of exclusive clothing

brands, including Elan, Escapda, West Indies Wear, and

Rum Reggage, for example. The store carries items that

are Florida–friendly.

“A lot of the clothing lines we sell are made in America,

and we carry the latest styles and trends,” said Julie

Hilligoss, who earned her bachelor’s degree in health

science/community health and nutrition from the Univer-

sity of North Florida. She said she’s always embraced

“fashion and design” and wanted to be an entrepreneur.

Justin and Julie Hilligoss operate a “two–in–one

business.” In the back section of their building, they

opened a salon called “etc,” which stands for “Exclusive

Transformations and Color.” That business already has

grown to five stylists. There is a privacy wall dividing the

two businesses.

“People leave feeling great about themselves, and I love

to see that,” she said.

“The ladies walk through and see all the beautiful

clothes and accessories as they go to their hair appoint-

ments,” added Heidi Thamert.

Hotpoint Boutique is her second venture. She owned

City Glitter Clothing, a resale boutique, for about five

years. “That business did well for the time because we

were coming out of the recession.” As the economy began to

strengthen, Julie Hilligoss decided she wanted to be better

positioned in the women’s apparel market and opened

Hotpoint Boutique.

“Everyone has been really receptive to it. I was a little

nervous about making the change. But I feel it was a really

good move and consumers are responding positively to

what we have to offer. The feedback from customers has

been uplifting. We’re looking to have a good holiday

season,” she said.

To kick off the Christmas shopping season in Titusville,

The Downtown Art Gallery will host a “Mingle n’ Jungle

Holiday Soiree” from 6 to 9 p.m. on Friday, Dec. 4.

Attendees will have the opportunity to socialize with

friends, sip sangria, and enjoy holiday treats as they shop

“five unique showrooms” of gift items in all price ranges,

while supporting local artists and small businesses. There

will be holiday gift item door prizes, too.

Heidi Thamert said the Holiday Soiree is one of “many

events that will take place in downtown Titusville through

December. There will be Christmas parades, street parties,

and other community gatherings.”

People who visit downtown Titusville will be seeing

some unique, very large murals on a couple of buildings.

Local artist Terrence Cope is putting the finishing touches

on the North Brevard Mural Society’s first mural, “Space

and Time Capsule,” located at 5 Main St. “Terrence Cope is

one of the artists whose meticulous work is showcased at

The Downtown Gallery,” said Heidi Thamert.

In another location, people can see the expansive

beauty of the Merritt Island National Wildlife Refuge

depicted in a mural at 410 S. Hopkins Ave., on the south

wall of the Kayaks By Bo building. Artist Keith Goodson is

painting that mural, titled “Paddling Our Wildlife

Paradise.” These murals are the first of many to add to the

gallery of public art in the area.

Titusville, using its natural strengths, is gearing up to

become a “trail town” and to capitalize on ecotourism.

Florida’s tourism industry is often thought of only in terms

of theme parks and beaches. That part of the industry is

extremely important, but ecotourism is also a major reason

that tourists visit Florida. Ecotourism includes a diverse

mix of activities, including cycling, camping, fishing,

hunting, paddling, hiking, kayaking, birding, and visiting

scenic byways.

“Titusville is situated in the East Central region of the

state, where major bicycle and hiking trails converge. We

are positioned to become the hub of all these intersecting

trails,” said Ford, citing the East Coast Greenway and the

Space Coast Loop Trail, and others.

The East Coast Greenway, conceived in 1991, is the

nation’s most ambitious long–distance urban trail. By

connecting existing and planned shared–use trails, a

continuous, traffic–free route is being formed. At 2,900

miles long, the East Coast Greenway links Calais, Maine,

at the Canadian border, with Key West. Alternative routes

add another 2,000 miles to the East Coast Greenway trail

system. Ford says the East Coast Greenway is for cyclists.

It can be used today. By connecting existing trails with

carefully selected on–road routing, a complete route “is in

place from Maine to Key West.” Nearly 30 percent of the

route is trail.

The Space Coast Loop Trail includes the Kennedy

Space Center Loop Trail and the East Central Florida

Regional Rail Trail. The Space Coast Loop is part of the St.

John’s River to Sea Loop, Ford said, which spans 300 miles

across five counties. Brevard County’s section of the East

Central Florida Regional Trail Loop stretches from

Canaveral Avenue in Titusville to the Volusia County line.

The paved 12–foot wide multi–use trail will connect

with 52 miles of rail trail in Volusia County and is part of

the larger Space Coast Loop Trail and Coast–to–Coast

Connector Trail. The Coast–to–Coast Connector Trail

travels 270 miles across the entire state. Roughly 75

percent of this “safe, multi–use trail is already completed

or funded for development,” according to the Space Coast

Transportation Planning Organization.

One of the things Titusville plans to do in the months

ahead is break ground on a Visitors Welcome Center that

will be built on South Hopkins Avenue in downtown. “It’s

going to be about 2,000 square feet,” said Ford. “We’re

looking to break ground on the project around the first of

the year. The Welcome Center will cater to hikers, cyclists,

and other people using the trail system. And it will be

promoting Titusville to encourage people to come through

Please see Historic Downtown Titusville, page 16
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