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By Ken Datzman

FrogBones Family Shooting Center, a start–up business in

Melbourne, is experiencing the kind of early success entrepreneurs

dream of, but often fail to achieve, mainly because their product or

service is not a clear differentiator in the marketplace.

Every entrepreneurial venture starts with a “great idea,” and the

upscale, indoor shooting–range concept conceived by local business-

man Ed André has been wildly embraced by thousands of consum-

ers across a span of age categories, including a growing cadre of

women and young people.

Located at 404 S. Harbor City Blvd., FrogBones Family Shooting

Center’s range and retail gun business opened in late April. His

Double Tapp Grill, attached to the complex, opened about five weeks

later. André, who founded FrogBones Family Shooting Center, a

multimillion–dollar enterprise, said he could not be more pleased

with how consumers have responded to his venture, which contains

14,000 square feet, including the restaurant.

“The business has been very successful. It has greatly exceeded

our expectations for the first year,” he said.

André added that the center “is a popular business in the area,

catering to a very broad demographic. We’re attracting people from

all over the region. We’re seeing people even drive here from Vero

Beach. Everyone is very complimentary of the facility. They love

how bright it is, how clean it is, how comfortable it is to target shoot

on the ranges, and how women–friendly it is.”

The FrogBones Family Shooting Center ownership team

includes Ed André; his wife, Jeanne André; their daughter, Jessica

André; and Doug Torpy.

On “Black Friday,” the kickoff to the holiday shopping season, 30

to 40 people lined up outside the facility two hours before it opened.

“We offered a lot of Black Friday specials,” said Jessica André. “For

example, the first 10 people through the door received a free hunting

knife, the first 20 people received a free hour–long range pass (with

any meal purchase at Double Tapp Grill), and the first 30 people

were entered into a drawing for a new handgun. Black Friday

stirred a lot of interest and it was a good day for the business.”

Discounts were offered on firearms and other items. “The Black

Friday sale was the biggest day since we opened the business to the

public,” added Ed André.

Doug Torpy said FrogBones Family Shooting Center, like other

retail stores,  has geared up for the holidays. “We have a big

selection of cutlery, all kinds of knives, from $10 up to around $400.

We have a large archery selection, too. We sell kids’ bows and

FrogBones Family Shooting Center in Melbourne opened in late April and already nearly 25,000 people have used the range.
In a short time, FrogBones has become an ‘ultra high–volume’ range. People lined up outside the doors of the facility two
hours before it opened on Black Friday, the kickoff to the holiday shopping season. FrogBones offered discounts on firearms
and other items. Business has been strong heading into the final weeks of shopping. From left, the ownership team includes:
Doug Torpy, Jessica André, Ed André, and Jeanne André.
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Health First teams with South Brevard
Sharing Center to buy hundreds of
holiday gifts for children in need

ROCKLEDGE — Health First and 50 of its associates

went toy shopping on a recent morning to help make this

holiday season special for hundreds of Brevard County

children in need.

For the third year in a row, Health First partnered

with the South Brevard Sharing Center to fulfill holiday

wish lists for Brevard County kids and teens in need.

Through the Health First Community Benefits Program,

Health First associates and volunteers from the Sharing

Center went shopping at the Toys “R” Us store in

Melbourne to purchase more than 400 gifts for the

“Children Without Christmas Toy Drive.”

“As Brevard’s hometown health system, Health First

is committed to serving our community and to giving

back through events like the South Brevard Sharing

Center Toy Drive,” said Health First President and Chief

Executive Officer Steve Johnson.

“Our physicians and associates go above and beyond to

care for the health and well–being of our community

every day and they cherish the opportunity to help make

the holidays special for Brevard County children in need.”

The gifts included everything from boogie boards and

bicycles to Monster High dolls and Avengers action

figures. The items were loaded onto the Sharing Center’s

truck so they could be delivered to the children before

Christmas Day.

“Working with caring community partners like Health

First to provide presents to area kids really gives hope to

families who are struggling,” said John Autry, executive

director of the South Brevard Sharing Center. “Food runs

out and toys may break, but hope can last forever and

that’s what today’s event is all about.”

Health First Community Benefits Program works

with several nonprofit agencies year–round. In 2014,

Health First’s support of the community totaled more

than $119 million, which included charity and uncompen-

sated care.

Chris Norton joins Welsh Companies
as its business development director

The Welsh Companies of Melbourne has announced

the addition of Chris Norton to its team as business

development director.

Norton has more than 30 years’ experience in business

development, marketing, sales, economic development

and city planning in Brevard County.

He served for many years as the planning and

economic development director for the City of Palm Bay

and is active in many chambers of commerce and

economic development organizations.

The Welsh Companies, formed in 2003 by owner and

president Ken Welsh, provides commercial construction

services for the municipal, medical, institutional, self–

storage, retail, and multifamily sectors, as well as

churches.

For more information on the company, call 757–7383

or send an e–mail message to Chris@WelshCI.com.
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A Christmas Wish: That Aimee is permanently
reunited with the daughter taken from her by
the Eighteenth Judicial Circuit Courts of the
State of Florida.
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engineering must take some science classes as part of the

general education program requirements. Though

dedicated instructors doing their best often teach these

classes, the students are only motivated by the “I must

take this class to graduate” requirement. The subject not

only turns them off, but they very likely forget the material

moments after the final is taken.

So, the majority of people in this country who will use

the amazing new technologies that are being developed

and who will be asked to make decisions on scientific and

engineering issues (solar energy, nuclear power, fracking,

energy efficiency, genetically modified plants and foods, to

name a few) are scientifically illiterate.

Sometime back I was in a group discussing the problem

of keeping young children interested in science. One

member of the group was a very experienced elementary

school educator.

I will never forget her outline of the subject matter that

would hold the attention of elementary school children.

She said: “Children between ages 5 and 8 will love working

on dinosaurs, from 8 to 11 you can keep them interested by

space (rockets, satellites, Hubble, distant planets, the Big

Bang and so on) but after 11 they will discover sex and you

can’t distract them from that.”

The point of this story is that to create a scientifically

literate public it is necessary to identify how to get their

attention and how to make the material stick with them

beyond the final exam.

In the mid–1990s, together with a colleague from the

philosophy department, I put together a course for The

Burnett Honors College at UCF called the Culture of

Science. It dealt with the who, when, where, why and how

science was done — and most importantly what effects

science had on society and what effects society had on

science.

This course proved extraordinarily successful and was

given for six semesters instead of the three in the original

proposal to the college. I have since given a somewhat

modified version of this course for graduate students in the

UCF College of Optics & Photonics and other engineering

or science departments. Notice that the course does not

deal with the what of science. That already is taught very

well in the existing classes in the various specialties.

Such a course places science and technology in the

context of our world and deals with the impact of science.

Some examples of this are the discussions I have with the

students of such things as the internet or nuclear weapons

or the early organized church’s problem with Galileo.

I also discuss pathological science, which is what

happens when scientists become emotionally involved with

a marginal or dubious phenomenon that if true would

violate well–established scientific principles. If they were

right, lots of money and prestigious prizes would come

their way. This is called pathological science because the

scientists are pathologically involved with it and cannot

see their errors.

It is important that scientifically literate citizens be

able to recognize this flaw. In the early 1990s, scientists in

Utah thought they observed nuclear fusion in a quite

standard electrolysis experiment. They dubbed it cold

fusion, and if it were true it would have solved the world’s

energy problems. Of course, it was not true.

I make it a point to discuss scientific ethics about being

honest, doing meaningful experiments, reporting all the

results and performing careful analyses. The class and I

view the play “Copenhagen” to understand and discuss the

pressures nuclear scientists experienced during the Second

World War We also get into modern–day cosmology and

this leads to discussion of the need for a God in the

universe.

In my opinion, this type of course should be offered as

part of the general–education program for undergraduates

to satisfy their science requirements. Such courses dealing

with the impacts of science and engineering just might

result in more scientifically literate graduates.

Most people don’t have to know what makes an

airplane fly, but they should know how greatly airplanes

have and will change our society. The same can be said for

the Internet or electric power.

Most people don’t have to know the details, but they

certainly should know the impacts. Their lifestyles and

maybe their lives will depend on such knowledge.

To create a more scientifically literate public, all college students must buy in
By Michael Bass
UCF Forum columnist

As a society we do a terrible job of educating our

children to become scientifically literate. Sure, we have

STEM (Science, Technology, Engineering and Mathemat-

ics) programs throughout the country, and with some

justification we can brag about the successes of students

that are in or who have graduated from such learning

experiences.

However, in general, these are highly selective pro-

grams leaving the vast majority of students with minimal

exposure to science or engineering. Many of their expo-

sures range from “I have to take it and I can forget it as

soon as the course is over” to thinking that the subjects are

painfully dull and have no relevance to their lives.

Consequently, in either case, most students graduating

from high school and entering college or the work force are

what I call scientifically illiterate.

In college, students who are not in the sciences or

Space Coast Symphony Orchestra to present concert at The Avenue Viera
The fourth and final free concert event of the Space Coast Symphony Orchestra, “Holiday for Everyone,” will be

presented at 8 p.m. on Saturday, Dec. 19, at The Avenue Viera. It will take place outside the Carmike Theater.

Joining the musicians will be a candlelight procession of more than 100 carolers in a “concert extravaganza” featuring

singers and ballet dancers. Santa Claus is scheduled to make an appearance during the concert, which will include a

reading of “The Night Before Christmas” and will culminate in the “Hallelujah” chorus from Handel’s Messiah. The

Avenue Viera shoppers are invited to join in the sing–along of Christmas carols.

Space Coast Symphony Orchestra Conductor and Artistic Director Aaron Collins said he is proud to have partnered

with The Avenue Viera to present the series of free musical events.

“The look on the shoppers’ faces turns from surprise to delight when the music starts at The Avenue Viera,” he said.

“Our finale event is the biggest of all, with hundreds of participants coming together to perform during an extravaganza

we’re calling, ‘We Wish You a Merry Christmas.’ It’s going to be something really special.”

For more information on the Space Coast Symphony’s “Holiday for Everyone,” presented by The Avenue Viera, visit

www.SpaceCoastSymphony.org or call toll–free (855) 252–7276.

Michael Bass is a professor emeritus of optics
at CREOL (Center for Research and Education
in Optics and Lasers) in UCF’s College of
Optics & Photonics. He can be reached at
Bass@CREOL.UCF.edu.
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The Centre at Suntree
& Suntree Plaza
Wishing Our Tenants a

Healthy & Happy

Holiday Season!

Proudly owned by
Golden Triangle Realty, LLC

The Centre at Suntree

Advanced Hearing Centers of America
Alexandria Grill
Christie Dental

Central Florida YMCA
Charlie & Jake's BBQ

Dino's Hair & Co
Eye Doctor's Optical Outlet

Golf USA of Melbourne
Huntington Learning Center

Lordoni Pharmacy
Mail Stop & More

Premier Urgent Care
Badolato Family Health

Red Ginger Chinese
Restaurant & Lounge
Revolutions Cyclery

Simchat Torah Beit Midrash
Subway

Tandoor Restaurant

Arbor Financial Services of Florida
Michael's Liquor
Niki's Restaurant

Prince & Company CPA's
Wuesthoff Reference Lab

Thai Thai House
Uptown Salon of Melbourne

Wayne's Barber Shop
Williams Realty Group

Also featured: Fiesta Azteca,
6765 N. Wickham Road

Imperial Plaza, Melbourne, FL  32940

Suntree Plaza
Proudly owned by

St. Andrews - North, LLC

Nasa Palms
Professional Center

W. Nasa Blvd. at Broadband Drive in Melbourne, FL
(321) 751-6850 | Brenda@NewtonLand.com
NewtonRealEstateFL.com

For Sale or Lease in Melbourne’s High 
Tech District Centered between Health 
First’s Holmes Regional Hospital and 
Wuesthoff Hospital’s Melbourne Campus.
 
• 2000 – 4200 SF Units Available for 

Immediate Build-Out
• 6000 SF Building To Be Constructed

South Beach Deco Style Medical

Presented By

Space Coast Birding & 
Wildlife Festival

SPACECOASTBIRDINGANDWILDLIFEFESTIVAL.ORG

Discover why Florida’s Space Coast is your 
launch pad to incredible nature-based 
experiences. Festival features:

Steve N.G. Howell, Kevin Karlson,  
Ste e  Kress, Marie P. Read, Greg Miller,   

Adrian Binns, Amar Ayyash,  
Adam & Gina Kent, Jim Cox, Ken Meyer,  

Blair Witherington, Dr. Tom Emmel,  
Larry Manfredi, Louise Zemaitis, Nancy McAllister, 

Bill Stewart, Eric Reyier & Michael Brothers

• Birding & Wildlife Classes
• Field Trips
• Photography Classes
• Photography Field Workshops
• Pelagic Birding Trips

• Raptor Project
• Expanded Exhibit Area
• Optics & Camera 

Workshops
• Keynote Speakers

Photo by Steve N.G. Howell

JANUARY 20-25, 2016 - EXPERIENCE THE 19TH ANNUAL

NEW THIS YEAR!
17 WORLD CLASS PHOTOGRAPHERS TO 

LEAD FIELD WORKSHOPS & CLASSES
Coming to the Festi al to lead eld trips and classes

More joining us every day...

Eastern Florida State College, Titusville, Florida
Festival phone number: 321-268-5224
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COCOA BEACH — Better Homes and Gardens Real

Estate has announced the addition of Star Real Estate to

its franchise network. The newly named Better Homes and

Gardens Real Estate Star, led by sisters Barbara Zorn and

Lynn Facompre, will continue to serve Brevard County

and its surrounding communities.

“As we continue our rapid expansion into the most

active Florida real–estate markets, we are thrilled to join

forces with Barbara and Lynn, along with an incredibly

driven team of real–estate professionals,” said Sherry

Chris, president and chief executive officer of Better

Homes and Gardens Real Estate LLC.

“With a forward–thinking mindset and a company

culture that aligns with our brand values, we are confident

that Better Homes and Gardens Real Estate Star will

continue to craft a personalized experience for each person

who walks through their doors.”

Star Real Estate was founded in 2003 with a team of

seasoned real–estate professionals. Zorn and Facompre

were both born in Brevard County and grew up with the

space program. Their parents, Gene and Pat Wojewoda,

relocated to Brevard in the early 1960s.

Star Real Estate often works with large companies in

their relocation efforts and “excels in dealing with the most

coveted waterfront properties in Brevard County.” Better

Homes and Gardens Real Estate Star professionals are

committed to fast, professional and courteous personal

service to ease clients throughout the home buying and

selling processes, said Zorn.

“Better Homes and Gardens Real Estate is the perfect

brand to bring our company to a new era of growth,” she

said. “With its technological resources and lifestyle

platform, we will enhance our reputation for providing an

exceptional level of service. Our team is eager to leverage

the many marketing and technological tools that will now

be available to them as part of this iconic, trusted brand.”

Better Homes and Gardens Real Estate Star is also

regularly involved philanthropically in the area that it

serves, said Zorn. More specifically, it is “deeply connected”

to Promise in Brevard, a new community development

being built for young adults with special needs, and its

real–estate professionals are active fund–raisers for the

Special Olympics.

Better Homes and Gardens Real Estate continues to expand with the addition of a Space Coast brokerage

‘Breakfast With Santa’ scheduled Dec. 19
Brevard County Parks and Recreation will offer “Breakfast With Santa” from 9 to 11 a.m. on Saturday, Dec. 19, at

Kiwanis Island Park, 951 Kiwanis Island Park Road on Merritt Island. The cost is $3, which includes a pancake break-

fast, visit with Santa, and a stocking full of goodies. Adults may have breakfast for $2. For additional information, or to

register for this program, call Kiwanis Island Park at 455–1380.

Residence Inn
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A MARRIOTT FOR ALL 
YOUR LODGING NEEDS.

Only the Marriott family of hotel brands  
offers the variety of reliable lodging choices  
to help enhance your experience wherever  

you travel. From comfortable, well-appointed 
spaces to convenient amenities to world-class 

service, each of our flagship hotel brands  
delivers the quality stay you deserve,  

backed by the Marriott name you trust.

MASTER THE LONG TRIP 

Residence Inn by Marriott®  
Melbourne
1430 South Babcock Street 
Melbourne, Florida 
(321) 723-5740
www.MelbourneResidenceInn.com

IT’S  A NEW STAY 

Courtyard by Marriott®  
Melbourne West
2101 W. New Haven Avenue 
Melbourne, Florida 
(321) 724-6400 
www.MelbourneCourtyard.com
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OF EXCELLENCE
For All Your Orthopaedic, Spine, Neurology, 

Chiropractic & Interventional Pain Needs
hopaedic, Sppini e,e, NNeueurorolologygy,, 

& Interrveventntioi naal ll PPaPainin NNeeeedsds

The B.A.C.K. Center is Central Florida’s comprehensive Orthopaedic and Spine Care
Center with an international reputation. Our world class providers are leading the
way with new technologies, including stem cell utilization, surgical innovations and
many other research, development and treatment options that are all combined with
compassionate, patient-centric care. With empathy and respect, we listen, educate
and inform our patients to make the best choices for themselves, to be part of their
own care team and to create successful outcomes.

We listen, we deliver, we care.

OUR SERVICES OUR PROVIDERS
Spine Care & Physiatry
Non-Operative Spine Procedures
Chiropractic Services
Osteoporosis Clinic
Acupuncture
Interventional Pain Management

Devin Datta, MD
Richard Hynes, MD, FACS

Steven Ortiz, MDS
Farhan Zaidi, MD
Anne Gregg, PA-C

Lizamar Korfhage, PA-C, CST, MMS
Casey Langel, PA-C

Damien Velez, MPAS, PA-C
Susan Ville, DC, DABCO

Melbourne
2222 South Harbor City Blvd
Melbourne, Fl 32901

Merritt Island
650 S. Courtney Pkwy | Suite 100
Melbourne, Fl 32952

TWO LOCATIONS:

To make an appointment, please call

Go online to make appointments, refill prescriptions & more!

www.thebackcenter.net

You can count on us to work tirelessly to earn
the privilege to be your “first choice” for all 

your family’s musculoskeletal care.

You can count on us to work tirelessly to earn
the privilege to be your “first choice” for all 

your family’s musculoskeletal care.

CENTERS
FIRST CHOICE HEALTHCARE SOLUTIONS PRESENTS

an count on us to work tirelessly to

Our physicians are committed to delivering superior patient-centric care,
specializing in total joint reconstruction, sports medicine, total shoulder
reconstruction, hand trauma, Parkinson’s, MS and interventional pain medicine.

To make an appointment, please call

OUR SERVICES OUR PROVIDERS
Orthopedic Surgery
Total Joint
Fracture Care
Sports Medicine
Neurology
Balance Disorders
Parkinson’s | MS
EEG | EMG | NCV | VNG
Facet Blocks | Epidurals
Interventional Pain Management
Non-Surgical Treatments
On-Site MRI | X-RAY | DME

Anthony J. Lombardo, MD, FAAOS
Board Certified | Orthopaedic Surgery & Sports Medicine

Richard J. Harrison, MD, FAAOS
Board Certified | Orthopaedic Surgery, Sports Medicine

& Hand Surgery

Donald Vliegenthart, MD, FAAOS
Non-Operative Orthopaedics

Richard P. Newman, MD, FAAN
Medical Director; Board Certified | Neurology

709 South Harbor City Blvd. | Suite 100 | Melbourne, Fl 32901
Located on the Indian River between Melbourne & Eau Gallie Causeways

www.myfcmg.com
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William Andersen has been appointed Sommelier at

The Mango Tree Restaurant at 118 N. Atlantic Ave. in

Cocoa Beach. The restaurant is owned by Chef Luca and

LeeAnn Filadi.

Andersen began his career in fine dining and wine

service working with Legal Seafoods, a name synonymous

with fresh locally caught seafood, in the Boston area.

While attending Roger Williams University, Andersen

also participated in Legal Seafood’s management training

program and quickly rose from the ranks of server and

bartender to become one of Legal Seafood’s youngest “front

of house managers.”

With a strong interest in fine wine, he “jumped at the

opportunity” to study under Sandy Block, Master of Wine

for Legal Seafood’s and one of the nation’s foremost wine

authorities. He awarded Andersen his coveted wine

certification.

Following a number of years at Legal Seafood’s,

Andersen went to work for Landry’s Inc., which owns and

operates such fine dining restaurants as The Chart House

and Morton’s Steakhouse. He was responsible for training

new hires, as well as honing the skills of experience wait

staff in proper white tablecloth service standards, includ-

ing the handling and serving of fine wines.

Andersen later was recruited by the prestigious

Chatham Bars Inn on the shores of Cape Cod as a server

captain and wine steward, where he regularly paired,

selected and served fine wines for such celebrity guests as

Lee Majors, Chris Pine, Robin Wright and U.S. and foreign

dignitaries.

A desire for a warmer climate and lifestyle changes

brought him to the Space Coast, where he’s “excited to be

part of the family at The Mango Tree.” He said it was Chef

Luca Filadi’s “exquisite culinary creations” which drew

him to The Mango Tree.

“Chef Filadi’s cuisine is by far the most creative and

distinctive I have experienced at any fine–dining restau-

rant in the area. His cuisine is so easily paired with some

of the best boutique wines available.”

Andersen said he “looks forward to helping customers

select the perfect wine pairing during their visit to The

Mango Tree and making sure their dining experience is

both exquisite and memorable.”

Industry veteran William Andersen appointed Sommelier at The Mango Tree Restaurant in Cocoa Beach

Holiday Craft Show at Fifth Avenue Art Gallery
The Fifth Avenue Art Gallery’s Holiday Craft Show, which offers hundreds of high–quality handmade gift items, runs

through Jan. 9. The Gallery hours for this exhibit are 10 a.m. to 5 p.m., Mondays through Saturdays, and 1 to 4 p.m. on

Sundays. The Fifth Avenue Art Gallery is at 1470 Highland Ave. in Melbourne. For more information on this event, call

259–8261 or visit www.FifthAvenueArtGallery.com.

Michaels Mens Wear
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Please see Visual Dynamics, page 15

Apple Premier Partner Visual Dynamics, with stores in Indian Harbour Beach and
at The Avenue, set for holiday season with new Apple Watch, Apple TV, iPad Pro

multiple content providers simultaneously, he said. “It’s

not just a play device anymore; you can actually interact

with it.”

The new Siri Remote simplifies how you select, scroll,

and navigate through your favorite content while

bringing unique interactivity to the Apple TV by using a

glass–touch surface that handles both small, accurate

movements as well as big, sweeping ones.

with in years. It’s a really neat device,” said Wooten, who

has been selling the Apple brand exclusively in Brevard

County for more than 25 years.

In September, Apple rolled out its new generation of

Apple TV. This version brings a “revolutionary” experi-

ence to the living room based on apps built for the

television. Apps on Apple TV let you choose what to

watch and when you want to watch it, said Wooten.

The new Apple TV’s remote features Siri, so you can

search with your voice for TV shows and movies across

By Ken Datzman

INDIAN HARBOUR BEACH — As the holiday

shopping season shifts into full–throttle activity, the

Apple Inc. product line is poised to make some big sales

gains. The most–talked about gift this season, holding

the No. 1 slot, according to the “IBM Watson Trend

App,” is the Apple Watch.

Each day, IBM Watson Trend analyzes millions of

conversations across social networks, blogs, forums,

comments, ratings, and reviews to determine which

products are likely to be the top–selling gifts this holiday

season.

“The Apple Watch is probably Apple’s most personal

device yet,” said businessman Jay Wooten, owner of

Visual Dynamics Inc., an Apple Premier Partner, with

stores here and at The Avenue Viera.

“It’s not only a beautiful, incredibly accurate,

lightweight timepiece, but it’s also a communication

device and a health and fitness companion. We have the

Apple Watch in stock and demos on the sales floor.”

Visual Dynamics, one of the first 10 Authorized

Apple Specialists, has become an Apple Premier

Partner, a higher level, more comprehensive program

designed to give customers the full Apple experience.

“We sell all of the Apple product line, with the exception

of the iPhone,” he said.

Customers can try on the different models of the

Apple Watch to find the size, finish, and band to best fit

their personal preference and style. On this day, Wooten

gave a demo showing two consumers the many features

of the Apple Watch, including the health and fitness

package as well as Digital Touch, Siri, Apple Pay, and

more. “It has an entire health kit. The features include

step–counting, heart–rate monitoring, and pulse–

monitoring. From a health–conscious point of view, the

Apple Watch is a powerful piece of technology,” he said.

Since its release, the Apple Watch has helped users

receive and respond to notifications, interact by simply

speaking to Siri, and track their health and fitness

activity. New “native apps” have made the Apple Watch

an even more compelling purchase.

Apple Watch has also introduced revolutionary

technologies including the Digital Crown, an innovative

way to scroll, zoom, and navigate fluidly without

obstructing the display, Wooten said. The Retina display

with a Force Touch on the watch senses the difference

between a tap and press, providing a new way to quickly

and easily access relevant controls.

Wooten said the Apple Watch is one of a number of

products that are selling briskly at his stores this

holiday season.

“Apple has a great lineup of products. I think the

three big sellers at our stores this season are going to be

the Apple Watch, the new iPad Pro, and the new Apple

TV. They are all exciting products. Apple TV, in my

opinion, is one of the coolest things Apple has come out

Longtime area businessman Jay Wooten is owner of Visual Dynamics Inc., which is now a Premier Apple Partner. The business was
previously an Authorized Apple Specialist. The Apple Premier Partner is a more comprehensive Apple program. Wooten’s two stores,
in Indian Harbour Beach and The Avenue in Viera, sell the full line of Apple products, with the exception of the iPhone. It has the hot–
selling Apple Watch in stock. He’s at the store in Indian Harbour Beach.

BBN photo — Adrienne B. Roth
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Please see The Greater Palm Bay Chamber of Commerce, page 17

New Greater Palm Bay Chamber CEO Peltonen looks to leverage strengths to
grow business–membership organization; to launch ‘Entrepreneurial Breakfasts’
By Ken Datzman

PALM BAY — Nancy Peltonen, who has forged

relationships with the business community in Brevard

County over the last 15 years, is ready to lead The Greater

Palm Bay Chamber of Commerce into its second quarter

century.

She was recently named the new president and chief

executive officer of the private, nonprofit business–

membership organization, which marked its 25th anniver-

sary in 2014. Growth is at the top of her list of goals for the

roughly 300–member association.

“I’m looking to increase the visibility of the Chamber

and grow membership, while working to retain the

existing membership base,” said Peltonen, whose résumé

includes experience in marketing and promotion, fund–

raising and business development, retail management and

merchandising, and years of nonprofit work and commu-

nity service.

She previously was the director of marketing and fund–

raising for the nonprofit Serene Harbor Inc. in Melbourne.

Peltonen worked for Serene Harbor for the last 14 years

and led many community initiatives that helped change

the lives of women and children at the Domestic Violence

Center.

In just the last month, her Chamber has seen a flurry of

new–membership activity. Chambers are mainly sup-

ported through membership dues and event sponsorships.

“We have gained 10 new members. We’re really excited

about that. People are giving us a try. When I worked for

Serene Harbor, I was a member of the Melbourne Regional

Chamber, of the Cocoa Beach Regional Chamber, and of

the Greater Palm Bay Chamber. I found value in each one

of them, and I had the opportunity to meet businesspeople

in different parts of the county.”

To learn about the various levels of membership, visit

www.GreaterPalmChamber.com.

Originally from Canada, Peltonen earned her bachelor’s

degree in marketing from Lakehead University in

Thunder Bay, Ontario, and her master’s in management

from The College of St. Scholastica in Duluth, Minn.

Early in her career, Peltonen was a manager for a

Canadian retail drug–store chain called Shoppers Drug

Mart. At the first store she managed, she was able to

increase sales, and then consistently won company

promotions to larger stores, including a $7 million opera-

tion in Toronto. In every store she managed, she was able

to grow its sales.

“I did a lot of store promotions,” said Peltonen, whose

responsibilities included all of the buying for the individual

stores she managed and negotiating with sales representa-

tives for products.

“We would have baby–crawl days, senior days, cus-

tomer pictures with players from the Toronto Maple Leafs,

pony rides for the kids, and our always popular truck load

of paper–products sale. We created a lot of fun and the

employees became a lot more engaged.”

Peltonen will be using her diversified set of skills to

make her new organization better known in the business

community and will be promoting the benefits of Chamber

membership.

The Chamber’s package of benefits ranges from

networking opportunities to business referrals, member–

to–member discounts, monthly luncheons, educational

seminars, and business advocacy, including up–to–date

information on state and national issues that may impact

members in their businesses.

“This Chamber has so much potential,” she said. “Palm

Bay is the largest city (109,935 residents) in Brevard

County and it’s only about 30 percent developed. So as it

stands right now, Palm Bay, because of the availability of

developable land, has the highest potential for growth in

the county, which presents opportunities for businesses of

all sizes.”

“Forbes” magazine ranked Palm Bay as “America’s

15th Fastest–Growing City in 2014.” Palm Bay, with

telecommunications and technology as some of its major

industries, is poised to see new business growth in the

years ahead.

Nancy Peltonen is the new president and CEO of the Greater Palm Bay Chamber of Commerce. One of her goals is to grow membership
and her Chamber has already seen a flurry of new members join the organization. Peltonen has wide experience in marketing, fund–
raising, business development, management, and retail merchandizing. She earned her master’s degree in management from The
College of St. Scholastica in Duluth, Minn.

BBN photo — Adrienne B. Roth
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The Brevard Library Foundation
is pleased to present the

Patrick D. Smith Literary Medal
 Honoring the best work by Brevard authors

The Patrick D. Smith Literary Medal Committee (PDSLMC), a part of the
Brevard Library Foundation, is responsible the award process.

219 Indian River Drive, Cocoa, Florida  32922    321-633-1887

Entry Rules and Requirements are available at
www.brevardlibraryfoundation.org

Deadline is January 1, 2016

In addition to the Medal, a cash prize of $500.00
will be awarded to the winning author.

10 Years
Advertising in the

Coastal Yellow
Directory

yellow pages

For Results You Can Count On:

CALL TODAY: 308.0624
or email: cdco@cfl.rr.com

People Are Talking
Dr Chenet

We do a lot of advertising for our dental 
practice, so how do you know what pays 
off and what doesn't? Magazines, 
newspapers, shoppers, on-line, TV, phone 
books, it goes on and on.

Three years ago we decided we really 
needed to know. Since then we have 
assigned our own special phone numbers 
to all our different advertising. We not 
only get to track our results exactly, we 
even get a "whisper" on each call to tell us 
what ad brought us the call. Now we are 
able to calculate exactly our cost per call 

and return on investment. As well we 
can track our source of new clients 

and repeat business.

Our highest cost per patient and  call: and 
worst R O I was the AT&T phone books, 
over $129.00 per patient. By far our best 
ROI and lowest cost per patient came 
from the Coastal Directories, $44.00 per 
patient.

With this kind of information we have 
been able to greatly improve our adver-
tising results while actually reducing 
our costs. 

Katia Chenet
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ACCREDITATION OF AMBULANCE

SERVI CESAs the county’s exclusive provider of non-emergency 
ambulance services, Coastal Health Systems of 
Brevard makes important connections every day 

for the citizens of our community. Since 1988, its staff of 
trained professionals has safely transported thousands of 
patients to and from their healthcare providers, playing a key role 
in Brevard’s medical transportation system.

Coastal Health Systems is a truly unique partnership. Operating under 
the governance of a Board of Directors with members from all three 
Brevard hospital systems and the oversight of the Board of County 
Commissioners, Coastal is able to respond to the needs and vision of 
the county’s healthcare and emergency services professionals alike.

Coastal makes connections for life—for residents of Brevard, with 
its community partners. For information, call 321.633.7050 or visit 
www.coastalhealth.org.

CoastalCoastal makesmakes

CoastalCoastal
Health Systems of BrevardHealth Systems of Brevard

Community partners include:

Coastal makes

Coastal
Health Systems of Brevard

As the county’s exclusive provider of non-emergency ambulance 
services, Coastal Health Systems of Brevard makes important con-
nections every day for the citizens of our community. Since 1988, its 
staff of trained professionals has safely transported thousands of 
patients to and from their healthcare providers, playing a key role in 
Brevard’s medical transportation system.

Coastal Health Systems is a truly unique partnership.Operating under the gover-
nance of a Board of Directors representing every non-profit hospital system serv-
ing Brevard and with the oversight of the Board of County Commissioners, 
Coastal is able to respond to the needs and vision of the county’s healthcare and 
emergency services professionals alike.

Coastal makes connections for life – for residents of Brevard, with its community 
partners. For information, call 321.633.7050 or visit www.coastalhealth.org.    .
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ACCREDITATION OF AMBULANCE

SERVI CES

Coastal makes

Coastal
Health Systems of Brevard
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By Congressman Bill Posey

My office is working with local groups to host an

educational forum on Jan. 11 to recognize “Human

Trafficking Awareness Day.” This is an opportunity for

residents in our community to gain a better understanding

of human–trafficking issues and how we can work together

to put an end to these heinous crimes.

Hundreds of thousands of young children are at risk for

becoming victims of sex trafficking and forced labor every

year in the United States.

Human trafficking is a modern form of slavery that

enables criminals who both traffic and exploit individuals,

including many young girls, to make a huge profit.

The victims’ stories are horrifying. Both here and

abroad, many victims are enslaved in homes as domestic

servants. Some are forced into debt bondage, where they

work in appalling conditions for little or no pay and are

charged exorbitant amounts for their basic needs. Many

are trafficked in ways that are so inhumane, it is painful to

even imagine, such as being forced into prostitution,

pornography, or are beaten and assaulted by their captors.

Human traffickers prey mostly upon vulnerable

children and young girls by promising them a chance to

leave poor conditions in their homeland for a better life in

the United States. Many don’t know our language or our

laws, and once they arrive, they are trapped into lives of

bondage. Other children and teens are runaways or are

outright kidnapped and sold by traffickers.

According to the FBI, every year, more than 100,000

children fall victim to human trafficking in the United

States. The Department of Justice says the average age for

a child victim is between 13 and 14 years old, and those

involved with selling children can make up to $200,000

a year per child. In total, the United Nations estimates

that worldwide human trafficking generates a staggering

$32 billion every year. This must be stopped.

With my support, Congress has taken action to pass

sweeping new laws to combat human trafficking. This

important legislation refocuses law–enforcement efforts to

make human trafficking a top priority and enhances

services for runaways and homeless children in order to

better reach at–risk youth before they become victims.

Congress also included provisions to better protect

victims once they are rescued and criminalize the knowing

advertisement of minors for commercial sex acts.

Another way the United States can crack down on

human trafficking is to secure our borders and maintain

operational control over them. I support taking action to

secure our borders and have voted for legislation in the

House to do just that. A secure border would make it

harder for human traffickers to remain in operation, and

would enable our law enforcement to catch these criminals

in the act and rescue more children from these terrible

circumstances.

The National Center for Missing and Exploited

Children has resources available at MissingKids.com/

CSTT to help educate the public about human trafficking. I

also encourage you to join us at Eastern Florida State

College on Jan. 11 to hear from experts on ways that you

can get involved. Greg Pallone from Channel 13 News has

agreed to moderate our main discussion panel. You can

RSVP on my website www.Posey.House.gov/rsvp. If we

work together, we can stop these horrible crimes and bring

justice to victims of human trafficking.

Combating human trafficking is top priority for local congressman; forum at Eastern Florida State College

Hatchet to perform at New Year’s Eve community party at Palm Bay City Hall
PALM BAY — The multi–platinum–winning band Molly Hatchet will ring 2016 at the “Rockin’ the Bay New Year’s

Eve Party” concert Dec. 31 at Palm Bay City Hall, 120 Malabar Road.

The supporting act “Blackfoot,” known for its number–one hit “Train, Train,” will be rockin’ the stage as well.

Free to the public, the party will begin at 5 p.m. and continue through the midnight hour. “We started this year strong,

making great strides in Palm Bay,” said Mayor William Capote. “And we are going to end it the only way we know how,

with a bang!”

The concert will benefit the Brevard Humane Society. No outside coolers or alcohol will be allowed.

For more information on this concert, contact Josh Hudak, Palm Bay event coordinator, at 726–5671 or visit

www.Facebook.com/events/1551253748498571/.

Jazzoo
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THANK YOU FOR ANOTHER AMAZING YEAR! 
special thanks for the generous support of our extraordinary partners

PREMIER PRESENTING SPONSOR

JAZZOO TITLE SPONSOR

PRESENTING SPONSORS

DELECTABLE DELIGHTS SPONSORS

LIMITLESS LIBATIONS SPONSORS

Arthritis & Joint Center of Florida • Baldwin & Associates • Bassin Center for Plastic Surgery • Berman Hopkins Wright & LaHam • Dr. John & Laura Bomalaski • Brand Transfer & Storage Company • Dave & Kim Brown • Brevard Lawns • Certified General Contractors
Classic Wood Flooring • Diaz Plastic Surgery & Vitality Med Spa • Donald M. Marumoto Memorial Fund • Phil & Jeanne Farmer • Tom and Betsy Franz • Fun Day Tours • Michael & Carol Ann Gaich • Nanialei Golden, MD • Hart to Hart Real Estate – Kalli Kamholz-Ecker

Nick & Diane Heldreth • High Stack Gordon Kirby: Attorneys at Law • Keystone Benefit Group • Malcom & Jane Kirschenbaum • Pat McMahon & Bob Mansbart • Tom & Polly Molnar • Doug & Joni Norton • SKY Advertising • Sperando Family Foundation

Austin’s Chophouse • Bacchae Wine Bar • Bagel World Café • Bella Luna Restaurant • Carrabba’s Italian Grill • Cedar’s Café • Cupcake Girl • Double D’s BBQ • Fiesta Azteca of Suntree • Fishlips Waterfront Bar & Grill • Florida Beer Company • The Fresh Market
Genna’s Pizza • Goombay’s Grill • Graffiti Zoo Gourmet Chocolate • Green Room Café • Green Turtle Market • Grills Riverside • Intracoastal Brewing Company • The Melting Pot • Natures Table • Niki’s Family Restaurant • The Nomad Café • Old School Pizza

Olive Tree Greek Grill • Ossorio Bakery & Café • Palm Shores Bistro • Pita Pit Viera • Pollo Tropical • Red Ginger Chinese Restaurant • Renaissance Catering • RendezVous by Holiday Inn Viera • River Rocks Restaurant • Rusty’s Seafood & Oyster Bar
Scott’s on Fifth • Slow & Low BBQ Bar & Grill • Sonny’s BBQ • The Soup Shop • Squid Lips Overwater Grill • Starbucks • Take A Bite Cupcakes • Tijuana Flats Tex-Mex • Trend Kitchen • Tuscany Grill • Two Chicks and a Pot • UNO Pizzeria & Grill

RESTAURANTS

6TH ANNUAL

Mark Your Calendars for the  

7 TH ANNUAL
JAZZOO

Saturday, November 5, 2016!

WE LOOK FORWARD TO SEEING  

EVERYONE NEXT YEAR!
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Your generosity inspires us to go beyond “what is” 
and strive for what can and should be. 

Through our work in Education, Income and Health–
the building blocks of a good life–we are focused on what 
it takes to be self-sufficient, and working to help people 
help themselves. Our goal is to create long-lasting change 
by addressing underlying causes of community problems. 
Everyone wins when kids succeed in school, and when adults 
can secure jobs, manage their finances and provide a healthy 
environment for their families.
 
This is your opportunity to make a difference. We can 
inspire hope for those in need and create opportunities 
for a better tomorrow.

PLEASE MAKE A GIFT TODAY!
 

           UWBREVARD.ORG            FACEBOOK.COM/UNITEDWAYBREVARD              @UNITEDWAYCOCOA

United Way of Brevard
937 Dixon Blvd • Cocoa, FL 32922

BE PART OF SOMETHING GREAT.

I’ll support United Way with a gift of $________  

Name: 

Address:

Keep me informed - email me:

Mail to: UNITED WAY OF BREVARD • 937 DIXON BLVD, COCOA, FL 32922 • WWW.UWBREVARD.ORG

UNITED WAY OF BREVARD (REGISTRATION #CH14) PROVIDED NO GOODS OR SERVICES, IN WHOLE OR IN PART, FOR THIS CONTRIBUTION. NO PROFESSIONAL SOLICITORS WERE HIRED TO RAISE THESE 
FUNDS. A COPY OF THE OFFICIAL REGISTRATION AND FINANCIAL INFORMATION MAY BE OBTAINED FROM THE DIVISION OF CONSUMER SERVICES BY CALLING TOLL FREE (800-435-7352) WITHIN THE 
STATE. REGISTRATION DOES NOT IMPLY ENDORSEMENT, APPROVAL, OR RECOMMENDATION BY THE STATE.

 Cash    Check (payable to United Way of Brevard) 
 Credit Card (Visit www.uwbrevard.org and click the give button)

BBN15

Henderson Southeast Corpora on 
Development * Ownership * Leasing * Management * Acquisi on 

1800 Penn Street, Suite 11, Melbourne, Florida 32901 

Michael S. Ullian, CCIM, SIOR,  Vice President 
321 676 2424 x 17  /  hendersonsoutheast.com 

A Licensed Real Estate Brokerage

Nancy R. Taylor
Broker/Owner

2891  
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Visual Dynamics
Continued from page 10

“With Siri, you can use your voice to search TV shows

and movies by title, genre, and so forth. For example,

you can pick up your remote and say, ‘Siri, play the

latest Star Trek episode.’ The remote control will

respond to the gesture,” Wooten said.

He said “tvOS” is the new operating system for Apple

TV, and the tvOS SDK provides tools and APIs, or

application programming interfaces, for developers to

create “amazing” experiences for the living room the

same way they created a global app phenomenon for the

iPhone and the iPad.

“For developers, there is a whole new development

kit. Developers can now write apps for Apple TV, which

they couldn’t do before. They are now writing apps for

interactive games you play on it, quiz games, and

interactive social media stuff, for instance.”

The new, more powerful Apple TV features the

Apple–designed A8 chip for even better performance so

developers can build engaging games and custom

content apps for the TV.

The third Apple product that is creating a buzz for

holiday shoppers is the 12.9–inch iPad Pro, which is now

available at Visual Dynamics. Apple says the iPad Pro is

the most powerful iPad it has ever made, giving users

the ability to be even more creative and productive with

the epic 12.9–inch Retina display, powerful 64–bit A9X

chip, and the groundbreaking Apple Pencil and new

Smart Keyboard.

“With the Apple Pencil, which is Apple’s stylus, you

can actually draw and write on the screen,” said Wooten.

“The 12.9–inch iPad Pro is a great model and it looks

like it is going to be a big seller this holiday season.”

The new, larger iPad features a 12.9–inch Retina

display with “5.6 million” pixels, the most ever in an iOS

device, according to Apple.

The iPad Pro is thin, light and delivers all–day 10–

hour battery life that users have come to expect from the

iPad. A built–in Lightning connector on Apple Pencil

makes for “quick and easy” pairing and charging. Apple’s

new Smart Keyboard further extends the utility of iPad

Pro, offering a full–sized keyboard in a thin, durable

design so you can take it anywhere.

According to Apple, iPad Pro has already “inspired”

developers of the next generation of apps for everything

from productivity, design, illustration, engineering, and

medical, to education, gaming, and entertainment.

Wooten said Apple has also refreshed its “MacBook

line of laptops,” just in time for the holiday shipping

season. “They have great features and capabilities. The

iMac line is the strongest it has ever been. They are very

fast, razor thin, and have beautiful screens. The 27–inch

model really stands out.”

Faster and more powerful than ever, the new 27–inch

iMac with Retina 5K display now comes with sixth

generation Intel Core processors and the latest AMD

high–performance graphics that deliver up to 3.7

“teraflops” of computing power. A teraflop is a measure

of a computer’s speed.

Wooten says there has been a lot of interest in Macs

in general — sometimes it’s laptops, sometimes it’s

iPads and sometimes it’s iMacs. The iMac is one of the

models of the Macintosh line. “Right now, we are in the

iMac phase. We’re seeing an unprecedented number of

PC users, both home and business, switching to Apple

products and switching to Macs, in particular.”

He estimates that about 80 percent of customers

visiting his stores to buy new Macs have traditionally

been PC users. Shipment of Macs is growing faster than

the industry average, and Mac sales have exceeded PC

industry sales every year for the last decade.

This year, IBM Corp. announced plans to purchase

up to 200,000 MacBooks for employees, which is

considered a drastic change from the company–issued

workstation program. “That was a big headline in our

industry. IBM is now partnering with Apple and is

buying thousands of Macs for their employees to use as

workstations. It’s a huge move. We are very excited

about that,” said Wooten.

Visual Dynamics’ Indian Harbour Beach store at

694 E. Eau Gallie Blvd. is open 9 a.m. to 6 p.m. Monday

through Friday, and 10 a.m. to 4 p.m. Saturday. The

holiday hours for The Avenue store at 2251 Town Center

Ave., Suite 105, are 9 a.m. to 9 p.m. Monday through

Saturday, and 12 to 7 p.m. Sunday.

“The staff is ready to help customers with their

purchases. We think it’s going to be a good holiday

season for our two stores,” said Wooten.

CareerSource Brevard

new ad emailed

FULL COLOR



DECEMBER 21, 2015Call Adrienne Roth at 321-951-7777 for Advertising Information

BBN

BREVARD BUSINESS NEWS / 16

BREVARD BUSINESS NEWS

EGAD

new ad emailed

FULL COLOR



Visit BrevardBusinessNews.com for Advertising InformationDECEMBER 21, 2015 BREVARD BUSINESS NEWS / 17

BBN BREVARD BUSINESS NEWS
The Greater Palm Bay Chamber of Commerce
Continued from page 11

In late October the City of Palm Bay announced that it

had helped Florida Tech gain a $1.4 million grant from the

U.S. Economic Development Administration, in an effort to

advance Palm Bay’s manufacturing sector. Florida Tech

will convert the former Intersil Corp. building at 2495

Palm Bay Road into the Center for Advanced Manufactur-

ing and Innovative Design.

The facility will be dedicated to helping corporate

clients with consulting, while providing access to leading–

edge software and training. Palm Bay Mayor William

Capote helped “structure” a meeting in Washington, D.C.,

which brought together key community stakeholders to

secure the grant funding for this program. That meeting

took place last year.

“There are so many opportunities in the Palm Bay area

for businesses, and I think we are going to see good

business growth in the years ahead,” said Peltonen, whose

organization is affiliated with the U.S. Chamber of

Commerce, which touts itself as the “world’s largest

business federation,” representing the interests of more

than 3 million businesses of all sizes.

In 2016, the Greater Palm Bay Chamber will be kicking

off a series of events “that will be a huge benefit to

entrepreneurs, both startup and those looking to take their

business to the next level.”

Her Chamber has established “Entrepreneurial

Leadership Breakfasts” that will feature a range of special

guest speakers, and also has created a program called

“After Hours Mingles.”

The first Entrepreneurial Leadership Breakfast is set

for Jan. 20 at Life Care Center of Palm Bay and will

feature former astronaut Winston Scott, who is the senior

vice president for external relations and economic develop-

ment at Florida Tech in Melbourne.

“Winston’s an interesting speaker and has accom-

plished a lot during his life. He will be talking about his

personal lifetime experiences. We’re excited to have him

kick off this new program in the community,” said

Peltonen.

The first “After Hours Mingle” Feb. 17 will feature

Elaine Larsen, cofounder of Larsen Motor Sports and one

of its primary jet–dragster drivers. Larsen won the

International Hot Rod Association’s 2014 Nitro Jam Jet

Dragster championship. The After Hours Mingle will be

hosted at Larsen Motorsports’ facility on Palm Bay Road.

“Larsen Motor Sports is an amazing company and

Elaine is an amazing woman,” said Peltonen.

“At the After Hours Mingle, attendees will have the

opportunity to tour the Larsen Motorsports facility. We’re

excited to have them as new members of the Chamber and

will be working with them to promote the area. Larsen

Motorsports can become a destination for the area. Where

can you go and see this type of jet dragster? I’ve been to a

couple of these races. It an incredible experience. Elaine is

mentoring young women to enter the STEM fields. Their

facility is a hands–on working environment for young

people.”

Larsen Motorsports formed a partnership last year with

Florida Tech. In February 2015, the company moved its

headquarters from Daytona Beach to a Florida Tech

facility where the company’s new 27,000–square–foot

space features design, engineering, training, fabrication,

and day–to day operation capabilities.

The facility offers students research and internship

opportunities in which they can experience firsthand all

aspects of what it takes to put a professional racing team

on the road, said Peltonen.

Peltonen is not only working closely with the business

community, but she is also reaching out to the other

Chamber presidents and CEOs in the region to discuss

ways in which the organizations can co–promote and

partner on various events and projects.

Christian Malesic, the new president and CEO of the

Melbourne Regional Chamber; Christine Sugarman, the

new president and CEO of the Cocoa Beach Regional

Chamber; and Peltonen all plan to meet in January.

This is new territory for the Chamber CEOs. Tradition-

ally, the individual Chambers have not reached out in this

manner.

“As leaders of our Chambers, we are going to sit down

and talk about opportunities where we can partner in the

community on different things that will be beneficial to all

of us,” said Peltonen.

“I think it’s nice that we are all starting off on this

really positive relationship in 2016. I am looking forward

to it. I think it’s definitely a step in the right direction for

the three Chambers.”

Catholics

new ad emailed

FULL COLOR

Visit BrevardCatholicSchools.org  |  Brevard County Catholic Schools serve students in Pre-K through grade 12.

Sunday, Jan. 31,  9 – 11:30 AM
Wednesday, Feb. 3,  9 AM – 2 PM
St. Joseph Catholic School

Palm Bay | (321) 723-8866 | www.st-joe-school.org

Sunday, Jan. 31,  9 AM – 12 PM
Divine Mercy Catholic Academy

Merritt Island | (321) 452-0263 | www.dmccs.org

Monday, Feb. 1,  9 AM – 2 PM
Melbourne Central Catholic 

High School
Melbourne | (321) 727-0793 | www.melbournecc.org

Wednesday, Feb. 3,   9 AM – 12 PM*
MCC Hustler High School Student Day

 *RSVP Required. Call (321) 727-0793, 
mccadmissionsinfo@melbournecc.org

Monday, Feb. 1,  9 AM – 2 PM and 5 – 7 PM
Our Lady of Lourdes Catholic School

Melbourne | (321) 723-3631 | www.ollmelbourne.org

Monday, Feb. 1 thru  Friday, Feb. 5,  9 AM – 2 PM 
Wednesday, Feb. 3,  5 – 7 PM

Our Saviour Catholic School
Cocoa Beach | (321) 783-2330 | www.oursaviourschool.org

Tuesday, Feb. 2,  9 AM – 2 PM
St. Mary’s Catholic School

Rockledge | (321) 636-4208 | www.stmarys-school.org

Tuesday, Feb. 2,  9 AM – 2 PM and 5 – 7 PM
Holy Name of Jesus Catholic School 

Indialantic | (321) 773-1630 | www.hnj-school.org 

Thursday, Feb. 4,  9 AM – 2 PM and 5 – 7 PM
Ascension Catholic School

Melbourne | (321) 254-5495 | www.ascensioncatholicsch.org

Thursday, Feb. 4,  9 AM – 2 PM
St. Teresa Catholic School

Titusville | (321) 267-1643 | www.stteresa-titusville.org
 

Academic Achievement  |  Moral Responsibility  
Leadership  |  Faith Formation
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What Matters Most.  OPTIONSWhat Matters Most. OPTIIONS

877.513.5605
KeiserUniversity.edu

Earn a degree in Business Administration with concentrations in:

Programs and delivery format vary by campus

Marketing • Finance • International Business 
Management • Transportation & Logistics 
Human Resource Management

Keiser University is a private, not-for-profit university

  
UNIVERSITY
KEISER

Associate  I  Bachelor’s I  Master’s    Doctoral I  
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hunting bows. We have three bow technicians on staff who

can service just about any bow that’s out there, and much

more. We sell Gatorz sunglasses, Smith Optics, and a

number of other brands. We have sunglasses starting at

around $40. We think the retail side of the business is

going to fare well during the holidays.”

Torpy said gun sales have been “fantastic. We’ve sold a

number of guns of all types, with prices starting at $150.”

He added, “We probably have one of the largest selections

of rental guns in the state. Customers can rent a gun for as

little as $10 to do their target shooting at our facility. We

also have some guns provided by Kel–Tec (a local firearms

manufacturer), that can be used free of charge for target

shooting. The customer only pays for the range time.”

The facility, which has LED lighting, features a total of

18 lanes. There are 12 standard commercial target lanes of

15 yards and six tactical 25–yard lanes. FrogBones Family

Shooting Center purchased the inventory of two

Melbourne companies run by longtime businessman Herb

Stratton, who retired. He closed Action Gun Outfitters and

Action Gun and Archery and sold the inventory to

FrogBones Family Shooting Center. “That deal gave us a

big lift and it was very timely,” said Ed André.

Businesswoman Liz Harris, who owns Designers West

Interiors, a residential design firm in Melbourne, was part

of the project team. She does select commercial projects for

customers. The local general contractor that fully reno-

vated the building housing FrogBones Family Shooting

Center was M.H. Williams Construction Group Inc.

Only about eight months in business, FrogBones

Family Shooting Center “has had nearly 25,000 shooters

on its range,” said Torpy. “We’ve collected almost 30,000

pounds of lead from our trap.”

The vendor representative of the targeting system and

trap that was installed at FrogBones Family Shooting

Center recently visited the complex. “He called our facility

an ‘ultra high–volume range.’ He said there are police

ranges that don’t go through as much lead as we do,” said

Torpy.

At the end of a busy day, shooting ranges are left with

boxes of plastic hulls and brass, used targets and other

items associated with shooting. “Right now,” said Ed

André, “we’re storing the lead. We’re waiting for the price

of lead to rise. We could sell it to China and get a better

price than in the U.S., but we won’t do that. When the time

is right, we’ll sell it locally to recyclers.” He added, “We

have been selling brass to reloaders, by the barrel.”

FrogBones Family Shooting Center is a member of a

buying group, which has bargaining power. “Price–wise,

we can compete with any of the big–box retailers. Doug

(Torpy) buys at great prices,” he said.

About 30 people work for FrogBones Family Shooting

Center, including military veterans and retired police

officers. The employment number includes the Double

Tapp Grill staff. “I think we have done a really good job

putting the team together,” said Torpy. “We’ve hired

several people in the area who have a lot of experience

with most of the firearms we sell, and experience working

on a shooting range. But we also chose a lot of staff

members based on their personalities and their ability to

work with consumers who come through the door.”

The total economic impact of the firearms and ammuni-

tion industry in the U.S. increased from $19.1 billion in

2008 to $42.9 billion in 2014, a 125 percent rise, while the

total number of full–time equivalent jobs rose from roughly

168,000 to more than 263,000, a 58 percent increase in

that period, according to a new report by the National

Shooting Sports Foundation, the industry’s trade associa-

tion.

Applications for gun purchases in the U.S. have soared

in 2015, with first–time owners, many of whom are

women, driving the sales. More than half of women (55.6

percent) participating in a new study commissioned by the

National Shooting Sports Foundation said they intend to

purchase at least one firearm this year. That finding and

others reflect the growing popularity of firearms ownership

by women, who represent the fastest–growing segment of

the shooting sports.

Jessica André said she is seeing this trend locally. “My

girlfriends and other women in the area that I often talk to

are very much interested in learning how to shoot and

getting a concealed carry permit. They plan to take

training classes.”

She continued, “We work closely with a great organiza-

tion called Florida Firearms Training. They run all of our

classes at FrogBones Family Shooting Center and they

have classes off–site, as well, that people can sign up for

after they complete the introductory course. If someone

comes into our facility and has never shot a gun before, we

will provide them with the basic training they need to get

the feel of the range and be comfortable.”

Florida Firearms Training is an academy of profes-

sional instructors that train throughout the state. All of its

instructors are National Rifle Association, state, or

military certified with years of experience in firearms

training.

According to the National Shooting Sports Foundation

survey, female engagement in target shooting grew 60

percent to 5.4 million participants between 2001 and 2013.

Nearly three–quarters of women in the survey sample

reported having taken at least one training class; and

women purchasing a gun in the last 12 months spent on

average $870 on firearms and more than $400 on accesso-

ries.

FrogBones Family Shooting Center has a group called

“A Girl with a Gun” that gathers at the facility once a

month. “They eat at Double Tapp Grill and then visit the

range to target shoot,” said Jessica André.

The Double Tapp Grill, which has been a big success,

seats 44 people. “The chef that was hired out of West Palm

Beach has done a phenomenal job with the menu. The

quality of the food is fantastic. We are getting a lot of very

positive feedback from people who eat at the Double Tapp

Grill. We have Prime Rib Night on Friday and it’s very

popular. We have specials almost daily,” said Ed André.

Popular dinner selections include Double Tapp

Meatloaf, Frog Legs Sautéed with Tomato and Garlic,

Thick–Cut Baby–Back Ribs, and the 12–ounce New York

Strip. The restaurant serves a range of sandwiches, salads,

pizza, and wraps. The Spinach Salad with goat cheese,

bacon, and red onion, topped with balsamic vinaigrette, is

a crowd favorite. Double Tapp Grill, which serves beer and

wine, is open from 11 a.m. to 9:30 p.m., seven days a week.

“We get a lot of people who eat and then shoot. But we

also have a lot of people who just come to eat. The restau-

rant is standing on its own,” Ed André said.

If you have a drink at Double Tapp Grill and plan to

shoot afterwards, forget it. FrogBones Family Shooting

Center has a security process in place to prevent such a

thing.

“Our servers tell customers ahead of time to let them

know, if they are planning to shoot they need to come over

before they have an alcoholic beverage,” said Ed André.

“Because we serve beer and wine in the Grill, we are very

sensitive about being attached to a shooting range.”

The shooting range also works to prevent people who

have been drinking elsewhere to take part in target

shooting at FrogBones. The Brevard County Sheriff’s

Office conducted a class for range employees on how to

recognize someone who is under the influence of alcohol or

drugs.

FrogBones Family Shooting Center is involved in

community service and recently supported the AVET

Project Inc. The mission of the nonprofit American

Veterans Empowerment Team is to raise awareness of the

needs of past and present U.S. service men and service

women, their families, and other needy Americans.

AVET provides programs and services for veterans,

including entertainment, by enlisting the public’s aid.

“About 40 to 50 people of the AVET Project took part in a

shooting competition one night at our facility and they

really enjoyed themselves,” said Ed André, a U.S. Marine

Corps Vietnam veteran.

People who eat at Double Tapp Grill and visit the

shooting range can park on site “and most of the busi-

nesses nearby allow us some overflow parking in their

lots,” said Torpy.

Ed André said the River Palm Hotel next door lets his

staff members use their parking lot. All of the River Palm

Hotel employees receive a 50 percent discount at Double

Tapp Grill. A number of children live at that hotel.

“Occasionally, we invite all the kids over, as many as 20

kids live there, and give them a free breakfast. Often, we

will take a big tray of sandwiches over to the hotel before

the school bus arrives,” he said.

The André family has long been known in the commu-

nity for its support of charitable organizations and helping

people in need.

FrogBones Family Shooting Center will be heading into

2016 with a strong tailwind of momentum behind the

business, with customer reviews like this one from

TripAdvisor: “I went with my brother and his wife to try

out their 9mm pistols. Having never been to a family

oriented indoor shooting range, this was a very rewarding

experience. I felt that we were given sound and sensible

instruction before we even entered the range. The range is

visible from their showroom, where one can examine and

buy any number of shooting wares.

“After the target shooting, we were given some very

interesting instruction on different weapons. The gentle-

men, Tim, was well versed and answered all of our

questions. I would, if I were in the market, confidently buy

a gun from him.”




