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ROCKLEDGE — How much money do you have in your

savings account?

For nearly two–thirds of Americans, it’s less than $1,000,

according to a new survey by the personal financial website

GOBankingRates.com. The report also finds that one in five

Americans doesn’t even have a savings account.

In another survey by the same organization, always living

paycheck–to–paycheck is the No. 1 financial fear of Americans

today, followed by living in debt “forever.”

One more tidbit, consumers are thinking more about money on

a daily basis than their jobs or their health. For one in four, it’s

their “daily thought.”

Saving money is an uphill battle for people of all ages. It’s like

an old lost discipline in America. No particular group really shines

in these surveys, though senior citizens, those 65 and older, are

most likely to have $10,000 or more saved.

Even a small contribution to a saving plan is better than none

at all. The U.S. personal savings rate was 5.6 percent in October,

down from 10.5 percent in December 2012. The long–term

personal savings average is 8.3 percent, says the Commerce

Department’s Bureau of Economic Analysis.

In June 2005, the personal savings rate marked an inglorious

milestone in America. It dropped to “zero.” This was about 36

months before the “Great Recession” (December 2007 to June

2009) took hold across America.

One local nonprofit organization is on a mission to help uplift

the U.S. personal saving rate and instill in young people the

importance of putting aside money consistently.

“We encourage people to start a savings plan, no matter how

small,” said David Brock, the longtime president and chief

executive officer of Community Credit Union, headquartered here

with branches in Port St. John, Titusville, Viera, Indian Harbour

Beach, Melbourne, and Palm Bay.

“Just make a commitment to save money on a regular basis.

It’s a discipline everybody should have, particularly in the world

we live in today, where lifetime employment and a healthy

retirement payout are becoming extinct at companies. It’s just the

sign of the times.”

Seventy–six percent of retirees in the U.S. wished they would

have saved more on a consistent basis.

To help people save money regularly, Community Credit Union

has a number of attractive products it markets in the region. One

David Brock is the president and CEO of Rockledge–based Community Credit Union, which has seen this year’s membership
grow by 7.8 percent as of October, far above the national average for credit unions. Brock said his organization is on a mission
to help young people save money on a regular basis and learn the basics of finance. To attract savers, CCU has a number
of products that offer incentives. One of them is called the ‘Serious Saver’ account. It pays 5 percent on the first $500.

Community Credit Union

encourages young people

to save money regularly
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Harr lectures students at Everest University in Melbourne,
tells future health–care workers about storing information

Rose Harr, the chief executive officer of BlueWare Inc. of Melbourne, was a recent

guest lecturer at Everest University in Melbourne. She spoke to medical assisting and

medical administrative assistant students.

Her message to the future health–care industry workers focused on the importance of

properly obtaining and storing patient consent information. She provided insight on how

the legal components of consent have changed for providers, through the advent of

technology. “I hope to enlighten and inspire them. These students are stepping into an

industry that is very complex and there is a lot to consider. Looking for solutions through

technology will help them perform their jobs better and will help the industry as a whole,”

said Harr.

She explained to the students that obtaining informed consent begins with educating

the patients on what options they have and what they are consenting to. The consent

agreement should be signed by the patient or a legal representative and stored in a

manner that complies with HIPAA or privacy laws. Not obtaining signed consent to

treatment or consent to share health information can be a very costly mistake for provid-

ers, said Harr.

Students entering the health–care field need to be aware of their responsibility and the

liability attached to their jobs, she said. The rules regarding informed consent have

changed and may continue to evolve as health information and privacy laws change.

Throughout her speech, Harr referred to a well–known quote accredited to Dr. Albert

Einstein: A student asked Dr. Einstein, “Aren’t these the same questions as last year’s

[physics] final exam?” He said yes. “But this year the answers are different.”

Her point is that laws and society are changing and we cannot continue to treat the

issues regarding informed consent like we used to. The point was “well received” by the

students.

The Everest University students were “captivated” by Harr’s discussion on high–tech

solutions for obtaining and storing signed consent forms. The school’s instructors agreed

that the subject was timely, relevant, and valuable to the students.

“The students were engaged,” said Rose Burrow, a medical assisting instructor.

“It was a very important topic for our students to be a part of,” added medical assisting

instructor Emily Byrd.

Harr’s speech was “informative and unbiased,” despite the fact that BlueWare offers an

electronic patient check–in solution with these functions. She explained that there are

risks involved and that knowledge is essential to protecting yourself from future conse-

quences.

Her speech opened up the student’s minds to new ideas that promote innovative

thinking and the use of technology in the health–care field. “I believe the secret of living is

giving,” said Harr, “and in return, I have the pleasure of knowing that the best and

brightest students will be entering the health–care industry.”

BlueWare is an international software corporation dedicated to improving the health–

care industry through innovative software solutions. BlueWare’s family of products

provides electronic health information management solutions for hospitals and clinics. For

additional information on the company, visit BlueWareGroup.com. If you would like more

information on this topic, contact Kaitlin Welliver at (231) 779–0224 or send an e–mail

message to info@BueWare.net

Raptor Project to return to Brevard Zoo on Jan. 16–18
A myriad of fierce hawks, falcons and owls are slated to swoop in on Brevard Zoo from

Jan. 16–18 as part of the Raptor Project, a touring show and exhibit featuring birds of

prey. Presented by experienced animal trainer Jonathan Wood, many of the animals

featured in the show were rehabilitated after facing serious injuries and now serve as

ambassadors for their wild counterparts.

“His collection includes raptors found all around the world, many species that the

Brevard Zoo does not have,” said Andrea Hill, director of marketing and communications

at the Brevard Zoo in Viera. “Jonathan’s show never disappoints; it’s always inspiring and

informative.”

Presentations are slated for 11 a.m. and 2 p.m. each day, near the Paws–On stage on

Jan. 16 and in the Nyami Nyami River Lodge on the Jan. 17–18. Guests will have the

opportunity to “meet” the birds and take pictures from 10 a.m. to 4 p.m. each day.

Shelter Mortgage
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THE SHELTER MORTGAGE EXPERIENCE
Shelter Mortgage’s reputation of Superior Customer Service, 

Integrity, Respect, Hard Work, and Long Term Commitment makes 
us an easy choice as your trusted mortgage lender.

Navigating the mortgage process will be simple with a 
knowledgeable Shelter Mortgage Loan Officer to help you  

find the right loan to fit your needs and budget. 
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From NYU to the recording studio for debut album; financial markets to post gains in 2016
By Johnathan Roth
BBN Market Forecaster

NEW YORK — Another year has gone by, and it was a

very special one for me.

On May 20, I joined my colleagues of the Class of 2015 for

the 183rd NYU Commencement ceremony at Yankee

Stadium. Oh, what a great setting for such an event, where I

received my bachelor of science degree in integrated digital

media, a fast–growing field in an increasingly digital world.

It was a beautiful, sunny day, with banners flying and

students wearing their black caps and violet gowns. Thou-

sands of graduates, family members, faculty and guests

packed the stadium. It was an honor to be a part of this

celebration that featured a contingent of renowned speakers.

By the way, NYU received a record 60,322 applications for

the Class of 2019, up 15 percent over the previous year.

There’s nothing like the “Big Apple” for an eye–opening

cultural–learning experience.

What made the graduation event even more exciting is

that I have been a longtime Yankee fan, particularly embrac-

ing the great teams from the mid–1950s to the mid–1960s.

With the exception of 1959, the Yankees were in every World

Series from 1955 through 1964. Go Yankees!

So what are my immediate plans? I know the many “BBN”

readers who have followed this column over the years, which

always includes my timely forecast for the financial markets

looking out 12 months, will enjoy hearing where I am headed

in life.

While there are thousands of job openings in my field, with

Priceline.com, Comcast, Cox Media Group, Bloomberg LP,

Comedy Central, and many other companies across America,

I’m pursuing something I have wanted to do for a long time. I

soon will be heading to a recording studio somewhere in New

York. I’m taking off six months to a year to record an album.

At the commencement address, the theme that rang out loud

all day long by the speakers was to “explore and follow your

dreams” in life. I love music. I have played with various

bands, as a guitarist, in the New York City area.

When I was 16 — what seems like a long time ago — I

wrote a set of songs featuring metal and hard–rock numbers.

But I never had the opportunity to record any of the songs.

Now, I’m already tired of that type of music; it’s too loud and

too noisy. Instead, I have turned to acoustic music and have

been exploring folk music. I’ve written a whole new slate of

songs and my debut album will be one of “self–expression” —

telling my story.

I’m currently working out the details on where this music

will be recorded, and have a number of studio options

available. The project will take six months, I estimate. I’m not

as fast as Sinatra, who was known for recording those

wonderful concept albums at Capitol Records in the 1950s in

one or two sessions.

I’m going to build a website to help promote the album. I

also plan to advertise it around New York and hopefully I will

be performing at some nightspots, especially the places where

they have “open–mike night.” I plan to put my recordings on

YouTube, providing free access to the masses, and I’m looking

at Spotify and Pandora Radio as platforms to market the

album, too.

This is all very exciting to me. I know I will learn a lot

from this experience. I’m currently a member of the band

“Comrades” in New York. I play bass. The group will be

releasing an album around the same time as mine. We will be

doing a big show together, and that will be cool.

The bottom line: I’m using my skills right now to advance

my dream.

Let’s move to my second favorite topic — the U.S. financial

markets. I have been a steady investor for years, mainly

picking individual stocks with strong balance sheets, growing

market penetration and increasing dividend payouts. I pick

winners, not losers. Does this sound a bit like Mr. Trump?

Well, I like Mr. Trump. He’s my candidate for president.

He has a strong base of college students behind him. Election

years are supposed to be good for the markets. If Mr. Trump

wins the primary and goes on to be elected the 45th president

of the United States, the financial markets will soar, I believe.

This is strictly political commentary.

As I write this column on the afternoon of Dec. 16, from

my apartment in New York, the Federal Reserve raised its

key interest rate for the first time in nearly a decade. The

markets immediately rallied, with the Dow up more than 200

points. I’m impressed. I see the six–year bull market continu-

ing in 2016. The bears need to leave town, hibernate. We’re

going much higher across all the major indices.

I pulled out my “ BBN” column from last year to check my

predictions for the market. My forecast for NASDAQ, made in

mid–December, was 5,010. As I sign off on this column, the

NASDAQ is 5,071. I pegged the Dow Jones at 18,223 at the

close of 2015. I overshot the runway on that prediction, but

there are still two weeks of market action left in the year. The

Dow is 17,750 and could possibly reach my target, since the

rate thing is finally off the table. My forecast for the S&P 500

was 2,337. The S&P is 2,037, with 11 trading days to go.

At the close of 2016, here is how I think the major indices

will stand. I love to play this game. Two years ago, my forecast

was scarily close for all three major indices.

In 2016, on the final day of trading, the Dow Jones will

stand at 18,578. NASDAQ will come in at 5,775. And the S&P

500 is going to sail through 2,500 and close the year at 2,604.

Call your financial adviser today and position yourself for

some solid returns in 2016.

Happy holidays from NYC and best wishes for 2016! As a

longtime “BBN” correspondent, I personally, along with the

entire BBN staff, sincerely thank the publication’s dedicated

advertisers, the many loyal readers and the business

community in general for their years of support, which has

made my column possible on an annual basis. We’re here

because of you.

Cheers to a prosperous 2016!
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A greeting that applies to everyone in the United States — ‘Happy Federal Holiday’
By Terri Susan Fine
UCF Forum columnist

The Thanksgiving holiday season brought with it

interesting discussions about “the holidays” — so many

holidays are celebrated by people of different cultures,

religious backgrounds and nations of origin.

The one most celebrated here in the United States is

Christmas. The “Christmas Season,” traditionally begin-

ning the day after Thanksgiving (but more lately it seems

to start even before), involves lots of shopping and plan-

ning for family and friends.

The season is shaped by vacation and travel plans,

parties with friends and at work, family get–togethers,

plans and preparation for holiday worship, preparing and

sharing lots of food, many of which we do not cook at any

other time of year, along with greeting cards and clothes

we might not otherwise wear. People wish each other

“Merry Christmas” whether they know the other person’s

religious background or not.

In the interest of diversity and inclusiveness, busi-

nesses and workplaces may add symbols of Chanukah, a

Jewish holiday that takes place most often in December.

Christmas falls on the same day each year, Dec. 25, while

in the United States, Chanukah — the eight–day festival

of lights — begins somewhere between late November and

late December because Jewish holidays follow the lunar

calendar used in Israel and not the solar calendar that is

followed in the U.S. and elsewhere.

There are some who may celebrate both holidays such

that they wish each other “Merry Christmas” and a

“Happy Chanukah,” while others include Chanukah

decorations on their Christmas trees or add the traditional

red and green Christmas colors to their Chanukah

menorahs, the eight–light candelabra used as part of the

Chanukah observance.

There is so much wrong with this picture.

It appears that “Happy Holidays,” “Merry Christmas”

and “Happy Chanukah” cover most of the bases while

leaving out only a small number of people during the

December holiday season. Christmas is one of the two

holiest days for Christians, while Chanukah is a minor

holiday on the calendar. It is not appropriate to equate

Christmas and Chanukah just because they take place

around the same time.

Suggesting that Christmas is a minor holiday, which it

is not, insults the Christian celebrant, while elevating

Chanukah to the same level as Christmas denies the

holiness associated with the major Jewish holy days and

festivals, such as Rosh Hashanah (the New Year), Yom

Kipphur (the Day of Atonement) and Shavuot (the Feast of

Weeks), none of which fall in December.

In our efforts to be inclusive, we show cultural insensi-

tivity both by equating one major holiday with a minor

holiday and failing to recognize that diversity includes

those who celebrate neither holiday.

What should we do? Water down these greetings with

“Happy Holidays”? Doesn’t that defeat the purpose of being

culturally sensitive to those who celebrate Christmas? I

think so.

Couldn’t “Happy Holidays” be the most inclusive

greeting because it is so non–specific? Yes, perhaps, but it

is the non–specificity of “Happy Holidays” that makes it

inappropriate because it fails to recognize the importance

of Christmas to Christians while it also suggests that

Chanukah should be more important to Jews than the

high holidays and festivals that come at other times during

the year.

I would suggest that we take a new approach that

observes “the holidays” we all have on our calendars, no

matter our religion.

My friends and I wish each other a “Happy Federal

Holiday.”

Happy Federal what? Because the U.S. government in

some cases and the state government in others have

identified certain days during the year as state and federal

holidays, including those that fall during the late fall and

winter season — Thanksgiving, Christmas and New Year’s

Day –we have no choice but to observe these holidays

whether we want to or not.

Most everyone is included and no one is excluded no

matter their religious beliefs or practices. The banks are

closed, along with post offices, local, state and federal

government offices, and state institutions such as UCF. As

long as we live in the United States, these federal and

state holidays impact us equally so we might as well

celebrate them equally, too.

The upside to wishing each other a “Happy Federal

Holiday” is that we have lots of opportunities to do so

during the year and not just during the current “Holiday

Season.” We know that we are not being culturally

insensitive by extending to someone a holiday greeting

that has no meaning to them because they practice a

different religion or no religion at all.

Even better, though, is that we can use this opportunity

to get to know one another — to learn about each other’s

religious and cultural beliefs and practices because we will

not treat people as if we already know what those beliefs

and practices are.

Terri Susan Fine is a UCF professor of
political science and associate director of
the Lou Frey Institute. She can be reached
at Terri.Fine@UCF.edu.

Brevard Humane Society to conduct raffle on Dec. 31 for one–owner Nissan 300 ZX
The Brevard Humane Society will be raffling off a 1992 Pearl White Nissan 300 ZX on Dec. 31 at its Adoption Center

in Cocoa. It is a five–speed standard, two–door coupe with 100,000 miles (no warranty — as is) on the odometer. The car

has had “only one owner and has been garage kept since its purchase.”

Audrey Sheekey donated the car to the organization, in memory of her husband Bruce, who recently passed away. The

Sheekeys have always been animal lovers and adopted their beloved Hotchi, a Chihuahua mix, from the Humane

Society’s Merritt Island Adoption Center in August 2013.

Only 1,000 raffle tickets will be sold at $25 each (no limit), providing about $25,000 for the Humane Society to use to

help care for the homeless animals at its Adoption Centers in Cocoa and Merritt Island.

Tickets are available for purchase at the Brevard Humane Society and low–cost Spay/Neuter & Wellness Clinic,

1020 Cox Road, Cocoa; Merritt Island Adoption Center, 155 Pioneer Road; Molly Mutt I Thrift Shop, 2525 N. Courtenay

Parkway, Merritt Island; Molly Mutt II Thrift Shop, 728 E. New Haven Ave., Melbourne; Molly Mutt III Thrift Shop,

876 North U.S. Highway 1, Rockledge; Molly Mutt IV Thrift Shop, 2890 Palm Bay Road, N.E., Palm Bay; and Molly

Mutt V Thrift Shop, 3620 S. Hopkins Ave., Titusville. The car will be displayed at these locations at various times until

the drawing on Thursday, Dec. 31, at 12 p.m. at the Brevard Humane Society. You do not have to be present to win. For

more information, contact the Brevard Humane Society at 636–3343 or visit www.BrevardHumaneSociety.com.
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To Be Continued ...

ALL DATA COURTESY OF BREVARD COUNTY SHERIFF’S OFFICE

SHERIFF WAYNE IVEY

BREVARD COUNTY
NEWS RELEASE

Date: October 2, 2015 Re leased By: Corporal Dave Jacobs                           NR# 15-94

Sheriff Ivey Announces Pilot Program to Aid Victims of        
Domestic Violence 

 

 

 

With October being Domestic Violence Awareness month, there is no better way to 
support this cause than to announce a new pilot program aimed to raise awareness, 
training and prosecution for all victims of Domestic Battery by Strangulation. 

This unique new program is a collaborative partnership with hopes to increase the rate 
of successful prosecution for those committing these violent offenses. 

Domestic Battery by Strangulation is one of the deadliest acts of Domestic 
Violence.  Studies have shown 62% of victims of Felony Domestic Battery by 
Strangulation may not show the same visible signs as other methods of battery, but 
injuries are prevalent and victims are considerably more likely to suffer traumatic 
brain injuries. 

  

Sheriff Wayne Ivey along with State Attorney Phil Archer (left) and other 
instrumental partners in the development of this new pilot program. 

 

 

To address this challenge, the Sheriff’s Office is implementing a new protocol which 
involves educating the public as well as offering victims of non-fatal strangulation an 
examination by nurses who are specially trained in recognizing the signs and 
symptoms associated with this type of violent attack. 

This program was developed through a mutual effort by members of the Florida 
Coalition Against Domestic Violence, the UCF Sociology Department, State Attorney Phil 
Archer, the Salvation Army, the Health Department, and Serene Harbor Domestic 
Violence Center. 

This cooperative initiative accomplishes two major goals, the first is to ensure victims 
are aware of the lethal factors of strangulation, and the second is to immediately 
capture evidence from the forensic medical examination and preserve it for criminal 
prosecution. 

By enhancing the responses throughout the entire process, beginning with educating 
the public, to the medical professionals and evidence collection, to law enforcement, 
and even the State Attorney’s Office, it will be much easier to hold offenders 
accountable for their actions and hopefully meet the ultimate goal, which is to save 
lives. 

Sheriff Ivey stated;  “I am extremely thankful for all the partners who have been involved 
in making this program possible. This type of criminal behavior is intolerable. I encourage 
any individuals who are involved in an abusive relationship to reach out to us or any of 
the local resources for help and guidance.  Far too many victims remain voiceless.  Our 
ultimate goal is to enhance and mature this program into one that may be implemented 
across the board. “ 

For more information about this program, contact Brevard County Sheriff’s Office 
Special Victims Agent Cynthia Young at (321)633-8414.  

####
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Your generosity inspires us to go beyond “what is” 
and strive for what can and should be. 

Through our work in Education, Income and Health–
the building blocks of a good life–we are focused on what 
it takes to be self-sufficient, and working to help people 
help themselves. Our goal is to create long-lasting change 
by addressing underlying causes of community problems. 
Everyone wins when kids succeed in school, and when adults 
can secure jobs, manage their finances and provide a healthy 
environment for their families.
 
This is your opportunity to make a difference. We can 
inspire hope for those in need and create opportunities 
for a better tomorrow.

PLEASE MAKE A GIFT TODAY!
 

           UWBREVARD.ORG            FACEBOOK.COM/UNITEDWAYBREVARD              @UNITEDWAYCOCOA

United Way of Brevard
937 Dixon Blvd • Cocoa, FL 32922

BE PART OF SOMETHING GREAT.

I’ll support United Way with a gift of $________  

Name: 

Address:

Keep me informed - email me:

Mail to: UNITED WAY OF BREVARD • 937 DIXON BLVD, COCOA, FL 32922 • WWW.UWBREVARD.ORG

UNITED WAY OF BREVARD (REGISTRATION #CH14) PROVIDED NO GOODS OR SERVICES, IN WHOLE OR IN PART, FOR THIS CONTRIBUTION. NO PROFESSIONAL SOLICITORS WERE HIRED TO RAISE THESE 
FUNDS. A COPY OF THE OFFICIAL REGISTRATION AND FINANCIAL INFORMATION MAY BE OBTAINED FROM THE DIVISION OF CONSUMER SERVICES BY CALLING TOLL FREE (800-435-7352) WITHIN THE 
STATE. REGISTRATION DOES NOT IMPLY ENDORSEMENT, APPROVAL, OR RECOMMENDATION BY THE STATE.

 Cash    Check (payable to United Way of Brevard) 

 Credit Card (Visit www.uwbrevard.org and click the give button)

BBN15

Medical & EMT Supplies

Uniforms  �  Shoes  �  Accessories

Melbourne Shopping Center

1387 S. Babcock Steet

676-0000

Medical & 

EMT Supplies

 
 
  

Barbara C. Wall 
 

President | Broker/Owner 
Prudential Sterling Properties 
2000 Highway A1A,  
Indian Harbour Beach, FL 32937 
Direct 321-308-0335 | Cell 321-749-2444 | Fax 321-768-2891 
Barbara@BarbaraWall.com | www.BarbaraWall.com  

An independently owned and operated member of BRER Affiliates Inc.  
Not Affiliated with Prudential. Prudential marks used under license. 
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Wavecrest Computing, a leading provider of advanced

Web security and Cloud Access Security Broker (CASB)

solutions, has introduced a new cloud–services location on

the Space Coast.

As a successful Brevard County company since 1996,

Wavecrest works to help local businesses keep mission–

critical cloud–service applications, and more, running

smoothly and securely, on or off premises, with CyBlock

Cloud service now located within TerraCom Direct’s

secure, Tier 3 purpose–built facility in Melbourne.

“The ability to centrally manage policies and activities

is crucial for enterprises that want to make strategic use

of cloud services while still controlling their users’

activities,” said Dennis McCabe, Wavecrest Computing’s

chief executive officer.

“End–users, MSPs, and resellers now have the

opportunity to manage their cloud services locally, with

professionals from their community and within an

environment that is comprehensive and secure. In today’s

world, it is almost impossible to find experts in a

company’s own backyard.”

Wavecrest’s CyBlock Cloud and CyBlock Hybrid

provide security policy enforcement points placed between

cloud–service users and cloud applications to combine and

interject enterprise security policies as the cloud–based

resources are accessed, he said.

These points provide cloud–service visibility, threat

prevention, data protection, and regulatory compliance by

finding anomalies, user activity, or threats, such as

unsanctioned cloud– services use, unnecessary data

sprawl, and underused or unused cloud services. CyBlock

provides data–loss protection, analytics of usage behav-

iors, automated alerting and reporting, and easy–to–use

policy management tools including filtering and band-

width management.

CyBlock is designed to fit all types and sizes of

businesses. End–users will see “efficiency and productivity

increase” while protecting the company’s interests and

network data. MSPs will find a “proactive and agile Cloud

Access Security Broker solution that will provide the

visibility and control to take care of clients with minimal

time and effort.”

Wavecrest Computing is headquartered in downtown

Melbourne. The company provides commercial business

and government clients with “reliable, accurate Web–use

management and Cloud Access Security Broker products.”

Wavecrest has clients worldwide, including General

Electric, Lockheed Martin, Florida Department of Health,

Siemens, Department of Homeland Security, and a

growing list of global enterprises and government

agencies. For more information on the company, and its

products and partners, visit www.Wavecrest.net.

Wavecrest Computing introduces new cloud–service location at Tier 3 purpose–build facility in Melbourne

University of Florida set to play Florida Tech Jan. 24 at Space Coast IcePlex
For the first time in recent memory, University of Florida hockey is returning to the Space Coast. The UF hockey

team will face off against Florida Institute of Technology at 10 a.m. on Sunday, Jan. 24, at the Space Coast IcePlex in

Rockledge. “The hockey game is going to be a sell out! We have a full day planned, so everybody, not just hockey fans can

attend,” said Richard Rosa, membership director for the Space Coast Gator Club.

The day will start with an outdoor tailgate beginning at 7 a.m. Fans of both teams are invited to bring RV’s, trucks

and all tailgating supplies with them. The tailgate area will be equipped with horseshoe pits, corn–hole boards, volleyball

and space to throw footballs and kick soccer balls around on a grass field. General Admission seating begins at 9 a.m.

“We are really excited about hosting the UF hockey team. FIT is the home team for this and we want to thank them

for their cooperation in making this happen,” said Dave Melnyck, Space Coast Gator Club president.

After the game, at 12:30 p.m., there will be a UF/FIT alumni networking luncheon. At the luncheon, Gator fans will

also be invited to a “meet and greet” with the UF coaches and hockey players. There will be silent auctions and raffles

throughout the day to benefit both the UF hockey team and Space Coast Gator Club. From 1 to 3 p.m., the Space Coast

Iceplex will feature a public skate where ice–skating fans can rent skates and take to the ice for $8.

Tickets are in limited supply and can be purchased at eventbrite.com. All UF and FIT students will be admitted free

of charge with their student identification. Tickets are $15 for the game and luncheon, and $5 for the game only. For

further information on this event, send an e–mail message to SpaceCoastGatorClub@gmail.com or call 890–7754.
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Intercoastal Insurance, Inc. has many partners that enable us to provide you with 
the most competitive rates and benefits. We provide business solutions with a 
service-oriented approach for small and large employers, as well as individuals.

321-253-2662
690 Eau Gallie Blvd.
Melbourne, FL 32935

Free Health Benefits Analysis 

Let us provide you 
with a free analysis 

of your benefits!

info@intercoastalinsurance.com

Cynthia R. Dropeski
RHU, REBC, GBDS, President

 

Individual
Let’s make a plan together.

Proud to be an Authorized Agent 
for Health First Insurance

Individual & Family PPO policies 
include free gym membership

Call Intercoastal 
today for a quote!

Need to lower your insurance costs?

Individuals, Small & Large Employers
We have the expertise to answer your questions regarding ACA requirements and

the new Small Group Plans (2 - 100 insured) beginning in 2016.
Intercoastal Insurance, Inc. has many partners that enable us to provide you
with the most competitive rates and benefits. We provide business solutions

with a service oriented approach for small and large employers.

Cynthia R. Dropeski, RHU, REBC, GBDS, President, 32 years experience 
Julie Chiles, Agent, 18 years experience

Tonya Snodgrass, Agent, 19 years experience

info@intercoastalinsurance.com
690 Eau Gallie Blvd. Melbourne, FL 32935

321-253-2662

ACA Certified
Let us provide You with a

free analysis of all your benefits!
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A Great Success
Thanks to our Volunteers 

Sheriff Wayne Ivey, Don Drew, Bill Slattum, Cynthia Slattum, Alecia Blatter, Michelle Dyer, Max Dyer, Jacob Mares, Michelle Mares, Hope Fisher, Laura Fonseca, Tom 
Anderson, Don Lau, Dan Richards, Tom Baldwin, Rick Leonhart, Faith Wheeler, Cindy Seeley, Margo Neuendorf, Teresa Defranc, Denise Farias, Ashley Farias, Melissa 
Dingman, Brianna Dingman, Jeanne Marie Duce, Jackie DeMeulenaere, Susan DeMeulenaere, Irene Baldwin, Rose Leonhart, Tina Colon, Danielle Jewett, Margaret 
Simpson-Mullings, Terri Dingman, Cathryn, Covington, Dee Watkins, Karrie Dozer, Ron Saguser, Debbie Lyons, Eleanor Morton, Jeanine Bell, Beverly Merrilees, Glen 

Dingman, Arnie Dingman, Ron Mares, Julie Herndon, United Way of Brevard

Thanks to our Donors
Andretti Thrill Park - Applebees - Aquarite Pools - Antiques Etcetera - Lesli Austin-Christmas - Avalon Hydroponic Farms - BJ’s Restaurant & Brewhouse - Back in 

Balance Massage Therapy & Refl exology - Bandish Equestrian Stables - Barry University - Bill s Car Wash - BOK Tower Gardens - Boniface Hiers Auto Group - Brevard 
Zoo - Christopher Burton Homes - Busch Gardens-Carmike Movie Theater - Carroll Distributing - The Carter Hester Group @ Morgan Stanley -Chili’s Restaurant - Chuck 

E. Cheese - Cinema World of FL - Clarke Chiropractic & Wellness - Herndon s Classic Wood Floors - Clear Channel Outdoor -Dr. Ross Clevens MD-Club Performax - 
Cocoa Ramada Inn - Collins & Montz DMD - Courtyard Marriott - Cottonways - Daytona Turkey Run - Kim and Bud Deffebach - Dolfun Tours - Drink It Up Cup Shop 

 Dustin’s BBQ - Eastern FL State College Planetarium & Observatory-East Coast Winery - Eau Gallie Florist - Eau Gallie Rotary - Elaine Larson Motorsport - Ferguson’s 
Nursery - Firehouse Subs - Florida Fresh Grill - FLORIDA TODAY -Capt. Laura Fonseca - Four C’s Nursery - Frogbones Family Shooting Center - FunTown Family 
Entertainment Center - Hot Flixx - Diane Gates Glassworks - Genna s Jewelers - Going Coastal Fishing Charters - Golf-N-Gator - Grecian Garden Café - Hampton 
Inn - Artist Hassan Patterson - Herbalife - Seth & Cathy Holman - Honest Johns Fishing Camp - Howling At The Moon - Ideal Image - Imperial Salon & Spa - Infi niti 

of Melbourne - Inspiration Home Design Center - Jambails-Jon’s Fine Jewelry - Kennedy Space Center - Kitchen Collection-Melbourne Square Mall - King Center of 
Performing Arts - Labella Spa - Melvin Jordan - Miami Dolphins – Melting Pot - Morgan Stanley - Niki’s Family Restaurant –OPICI Wine Group- Painting With A Twist 
 Panera Bread - Pampered Chef - Pepsi - Pilates E.D.G.E. USA - Pine Away Baskets - Play Melbourne - Polercise Fitness Studio - Portrait Innovations - Petty’s Meat 

Market - Rain Tree Gifts & Collectibles - ReVal Salon - Richard’s Paint Mgf. Co. - Rockledge Gardens - Diane Sageser - Dr. Anita Saluja-Health First Dermatology - Sea 
World - ServPro - Sharon Burridge - Sharon’s Glass - Slug-A-Bug - Sonny s BBQ - Space Coast Crossfi t - Splittsville Orlando - Sports Authority - Clay Stephen’s Artwork  

- Sullivan Jewelers - Sun Harbor Nursery - Sunshine Mortgage - Suntree Golf & Country Club - Sylvan Learning Center -Tampa Bay Buccaneers 
The Egg & I - Tiffany Nail Spa - Tijuana Flats - Time Out Sports Bar - Top Dog Express Carwash & Oil Change- Tuscany Grill - United Way of Brevard - Uno Pizzeria & Grill 

 Universal Studios - University Athletic Association - Victory Casino Cruises - VS Designs - Wheel of Fortune - WonderWorks Orlando

Thanks to our Vendors
Banzai Sushi Restaurant - Brevard County Sheriff’s Offi ce - Chart House - Chef Mike & AMIkids Space Coast - D.I.G. Bistro - Dunkin’ Donuts - Grills Riverside Melbourne 
- Kelly’s Deli - Long Dogger’s - Love Bug Bakery - The Melting Pot - Memaw’s BBQ - New York Pizza - Niki’s Family Restaurant - River Rock - Tuscany Grill - Uno Pizzeria 

& Grill - Yen Yen’s Chinese Restaurant

Thanks to our Sponsors
Roub Family Foundation - Compass Flooring Distributors - Bjornar & Bjorg Hermansen - Scott Mikuen - Charlie & Cynthia Boyd-Charles Boyd Construction - Chris 

Burton Homes - Chendo & Rosanna Chaidez - County Commissioner Jim Barfi eld - Brad Bernhart - Cocoa Beach Edward Jones - Jerry & Kaye Cantrell - Mike & Mary 
Louise Coleman - Tom & Karen Davis - Al & Becky Dukes - Randy & Kathy Poliner - Eric & Lesli Austin - Certifi ed General Contractors - Ron & Debbie Goode - Firehouse 

Sub of Suntree - Brian & Hope Fisher - Don & Julie Herndon - Chas & Vonnie Hoyman - Randy & Linda May - Alice Middlebrooks - Dr. Michael & Jody Schur - Jimmy 
& Jacie Stivers - Tom & Telethia - Szuba-Szuba Guardian Care Solutions - Alluvionic - Florida Bank of Commerce

FT-0000546304



Visit BrevardBusinessNews.com for Advertising InformationDECEMBER 28, 2015 BREVARD BUSINESS NEWS / 9

BBN BREVARD BUSINESS NEWS

Learning more about Florida’s natural environment

now is possible through the Florida Master Naturalist

Program (FMNP), an environmental education extension

program being offered in partnership with the University

of Florida–Institute of Food and Agricultural Sciences

(UF–IFAS) and participating organizations throughout the

state.

The FMNP both informs and prepares persons to share

information about Florida’s natural world and environ-

mental history.

The upcoming class is the Wetlands Module and will be

available at Riverwalk–A Family Park, 5355 U.S. High-

way 1 in Rockledge. Completion of the 40–hour program

results in registration in the UF–IFAS Master Naturalist

Program database as a FMNP Wetlands Systems Natural-

ist. Additional modules will be available in the future,

including Uplands and Coastal Systems.

The FMNP is not a degree–seeking program. The

program is appropriate for both the novice and the highly

skilled environmental professional.

Certified FMNP provider Brandon Smith will be the

principal instructor. He has been teaching environmental

education for Brevard County Parks and Recreation for

more than 10 years and is the environmental program

coordinator for Riverwalk–A Family Park, a 6.37–acre

nature preserve and center. The park is open Monday

through Sunday from 9 a.m. to 6 p.m. The Nature Center

is open Tuesday through Friday from 9 a.m. to 6 p.m., and

Saturday from 10 a.m. to 2 p.m.

For more information on this and other programs,

contact the Nature Center at 433–4490 or send an e–mail

message to Riverwalk@BrevardParks.com.

The course dates are Jan. 9, 16 and 30; and Feb. 6, 13,

20 and 27. Register by visiting www.MasterNaturalist.org

and clicking on the “registration” link. The final day for

registration is Tuesday, Jan. 5.

The course fee is $225, which includes 40 contact hours

of instruction, a comprehensive student reference work-

book, and, upon completion, registration in the UF FMNP

database as a Wetlands Naturalist. A UF–IFAS certificate

of achievement, embroidered FMNP patch, and FMNP

Coastal lapel pin also will be provided at completion.

Certified teachers attending the course may be able to

receive 40 hours of in–service credit.

Florida Master Naturalist training to be offered in January and February at Riverwalk in Rockledge

Spaceport 99s celebrates 50 anniversary, local chapter chartered by 13 women
The Spaceport 99s, a local chapter of the International Organization of Women Pilots, gathered on Dec. 5 to celebrate

its 50th anniversary. The Spaceport chapter was chartered in 1965 by 13 women who were pilots and loved to fly. Now,

50 years later, there are 64 members.

The worldwide organization is comprised of some 5,000 women pilots. It was established in 1929 by 99 licensed

women pilots. The organization promotes advancement of aviation through education, scholarships and mutual support,

while honoring its unique history and sharing its passion for flight. The first president was Amelia Earhart.

Special members in attendance at this celebration were charter member Ann Conway, and Nancy El–Hajj, who is now

in her 80s. She has logged more than 14,000 hours as a pilot and is still an Federal Aviation Administrator examiner.

Three others, Chairman Donna Wilt, a professor at Florida Institute of Technology, Naiara Petralanda and Virginie

Rollin, professors at Embry–Riddle Aeronautical University in Daytona Beach, are engineers with doctorate degrees. Vice

Chairwoman Ellie Hoffman works at Rockwell Collins in Melbourne, while others work at Kennedy Space Center.

Several women are retired. Members Bobbi Lasher, El–Hajj, Barbara Walters–Phillips and Wilt have built or restored

their airplanes and a good number of members own or have owned a variety of aircraft over the years. Jane O’Connell is a

balloon pilot, and Laura McColm is the chief helicopter instructor at Bristow Academy in Titusville.

The Spaceport 99s has been awarding scholarships since 1978 to women who are advancing their aviation education.

In that time, $31,744 has been presented to deserving women who want to make aviation their career. The recipients

have gone on to be flight instructors, college professors, airline pilots, and professional helicopter pilots.

The chapter also introduces young girls to aviation through different local events. Many members have flown the

famous Air Race Classic (formerly known as the “Powder Puff Derby”), an all–women cross–country race. The chapter is

“always looking for new pilots to join the group.” The organization’s website is www.SpacePort99s.org.

Catholic Schools
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Visit BrevardCatholicSchools.org  |  Brevard County Catholic Schools serve students in Pre-K through grade 12.

Sunday, Jan. 31,  9 – 11:30 AM
Wednesday, Feb. 3,  9 AM – 2 PM

St. Joseph Catholic School
Palm Bay | (321) 723-8866 | www.st-joe-school.org

Sunday, Jan. 31,  9 AM – 12 PM

Divine Mercy Catholic Academy
Merritt Island | (321) 452-0263 | www.dmccs.org

Monday, Feb. 1,  9 AM – 2 PM

Melbourne Central Catholic 
High School

Melbourne | (321) 727-0793 | www.melbournecc.org

Wednesday, Feb. 3,   9 AM – 12 PM*

MCC Hustler High School Student Day
 *RSVP Required. Call (321) 727-0793, 

mccadmissionsinfo@melbournecc.org

Monday, Feb. 1,  9 AM – 2 PM and 5 – 7 PM

Our Lady of Lourdes Catholic School
Melbourne | (321) 723-3631 | www.ollmelbourne.org

Monday, Feb. 1 thru  Friday, Feb. 5,  9 AM – 2 PM 
Wednesday, Feb. 3,  5 – 7 PM

Our Saviour Catholic School
Cocoa Beach | (321) 783-2330 | www.oursaviourschool.org

Tuesday, Feb. 2,  9 AM – 2 PM

St. Mary’s Catholic School
Rockledge | (321) 636-4208 | www.stmarys-school.org

Tuesday, Feb. 2,  9 AM – 2 PM and 5 – 7 PM

Holy Name of Jesus Catholic School 
Indialantic | (321) 773-1630 | www.hnj-school.org 

Thursday, Feb. 4,  9 AM – 2 PM and 5 – 7 PM

Ascension Catholic School
Melbourne | (321) 254-5495 | www.ascensioncatholicsch.org

Thursday, Feb. 4,  9 AM – 2 PM

St. Teresa Catholic School
Titusville | (321) 267-1643 | www.stteresa-titusville.org

 

Academic Achievement  |  Moral Responsibility  
Leadership  |  Faith Formation
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Please see Brevard Symphony Orchestra, page 15

BSO builds strong relationships with customers, businesses, organizations, and
groups in region; ‘Cultural Arts Showcase’ big success; Endowment Fund grows
By Ken Datzman

Building customer–loyalty relationships in any field or

industry is paramount to long–term success, no matter

how deep the pockets of a business or organization.

Symphonic orchestras, which are cultural mainstays in

the cities and towns in which they are located, have

embraced this thinking and many have been successful

honing longstanding subscriber relationships.

But a new landmark study from management consult-

ant Oliver Wyman, commissioned by the League of

American Orchestras, says orchestras of all sizes need to

build even “stickier” relationships with customers in order

to grow and meet revenue needs.

“A lot of the small– and mid–sized orchestras recog-

nized this a long time ago, that we had to build relation-

ships not only with the audience, but also with community

groups, organizations, and businesses, of course,” said

Fran Delisle, executive director of the 64–year–old Brevard

Symphony Orchestra, which is considered a mid–sized

orchestra. “Collaborating in the community is very

important for the BSO.”

An example of such collaboration was the recent third

annual “Cultural Arts Showcase” hosted by the BSO at the

Maxwell C. King Center for the Performing Arts on the

Melbourne campus of Eastern Florida State College. The

other major sponsor this year for the event was the Eau

Gallie Arts District.

“It was a very successful event, a huge arts festival with

5,000 to 6,000 people attending,” she said. “We collabo-

rated with all of the arts groups throughout Brevard

County. More than 60 arts organizations participated in

the Showcase. These organizations displayed material and

had the opportunity to tell the community about them-

selves.”

The BSO gave two performances of its popular Family

Concert in the main auditorium. Both shows were free of

charge. The Space Coast Ballet, the Brevard Symphony

Youth Orchestra, and the Not Quite Right Comedy Improv

Troupe also performed on stage. There was entertainment

throughout the day in the King Center’s Studio Theatre,

too.

“We could never have put on the Showcase without the

support of the King Center,” said Delisle. “It’s a great

example of the arts community working together and

collaborating.”

“One of the most rewarding things about working for

the BSO is that we live in a community that obviously

values and supports the performing arts,” said Christopher

Confessore, the BSO’s audience–friendly music director

and principal conductor.

“Area corporations and business leaders show their

support for the BSO and so many other local arts groups

through sponsorships, grants, and other forms of support.

Our audience members serve as our greatest supporters

and ambassadors, spreading their love of the BSO to their

friends and associates.

“We love having the opportunity to collaborate with

other performing arts groups in the area. In recent

seasons, the BSO has enjoyed sharing the stage with the

Brevard Community Chorus, Space Coast Ballet, Historic

Cocoa Village Playhouse, Not Quite Right Comedy Improv

Troupe, Brevard Children’s Chorus, and many more,” he

added.

Many of the recommendations made in the League of

American Orchestras’ study, the BSO already has in place.

For instance, it is benefiting from a variety of ticket options

for both subscription and single purchases this season.

Titled “Reimaging the Orchestra Subscription Model,”

the study argues that American orchestras can meet their

challenge to retain subscribers by exploring methods used

in other industries, such as those used in retail stores,

grocery stores, and fitness centers, for example.

The study, the “first of its kind” for American orches-

tras, draws on 10 years of survey data from 4 million

customers across 45 orchestras of varying sizes and

Fran Delisle is executive director of the Brevard Symphony Orchestra. She has led the organization on an innovative path in many areas
of the operation. Subscription ticket sales and single–ticket sales this season are up impressively over last season. Promotional programs
such as ‘Full House’ have helped drive sales. Another success is the BSO Endowment Fund, which topped the $1 million mark this year,
‘which is huge for an organization our size.’ Delisle is at BSO’s administration office in the Eau Gallie Arts District of Melbourne.

profiles, and preferences of 4,000 people who attended an

orchestra concert in the last five years.

To revitalize and grow the subscription model, orches-

tras need to adapt the “traditional” package to the

changing demands of consumers, including their desire for

greater flexibility, increased customization, and deeper

relationships with vendors.

The BSO is doing just that. “We have six Masterworks

concerts in our subscription series, and we do three

matinees of those six concerts,” said Delisle, a University of

South Dakota graduate who has led the BSO for more

than 20 years and works closely with Confessore.

“You can choose all six performances or the three

matinees, or you can choose three of the Masterworks and

three matinees. It’s flexible. We also have a program called

the ‘Symphony Adventure Passport,’ targeted to new

subscribers.”
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Please see RUSH Construction Inc., page 17

RUSH Construction poised for strong 2016, projects include new Embraer Aero
Seating Technologies manufacturing facility in Titusville; GrowFL Award recipient
By Ken Datzman

TITUSVILLE — Forecasts by various industry

organizations see a continued upswing in nonresidential

construction spending next year, along with growth in

employment and contract backlog.

The mid–phase of the economic recovery is typically

the lengthiest part, and some area general contractors

are as upbeat as they have been in many years about

their prospects for growth.

“At the beginning of this year, activity was slow for

our company. But things began to change around

summer, and now we are going to end the year on a very

high note. We have a solid backlog and 2016 could be one

of our best years in over a decade,” said businessman

William Chivers, president of employee–owned RUSH

Construction Inc., a 31–year–old design–build general

contractor.

Presently, his company’s backlog stretches all the way

through the fall of 2016. The Associated Builders and

Contractors’ “Construction Backlog Indicator” signals

strong demand during the months ahead. According to

the latest survey, the average contractor backlog stood at

8.5 months by mid–year 2015. Chivers said his company

has been hiring to meet new project demand.

A number of years ago, RUSH Construction made a

strategic decision to diversify its business, which at the

time was mainly focused on serving the government,

defense, and aerospace markets, where it has compiled

an extensive portfolio of projects over the years.

“We have since been focusing heavily on commercial

and medical, and those investments have started to

really pay off for the company,” said Chivers.

RUSH Construction has been awarded some very

desirable contracts to build a range of commercial and

medical facilities, all in North Brevard County. This part

of the county has experienced much success on the

economic development front of late, with more businesses

considering new investments here.

“I have lived in Central and North Brevard my entire

life,” said Chivers, “and this is probably one of the most

exciting times for North Brevard. This area is starting to

really change.”

He added, “We will be breaking ground on a number

of projects in the first quarter of next year alone. And the

great news is they are all in North Brevard. We’ve very

excited about that. Having a business here and having

made this my home, it’s great to see what is happening in

this part of the county.”

His company will be constructing the new 54,000–

square–foot Embraer Aero Seating Technologies

manufacturing facility at the county–owned Spaceport

Commerce Park in Titusville. That’s roughly a

$5.5 million project for RUSH Construction.

“In late January, we are going to be coming out of the

design phase and into construction on the Embraer Aero

Seating Technologies building,” he said. “They have

leased 15 acres at Spaceport Commerce Park.”

The North Brevard Economic Development Zone

offered $2.5 million to offset construction costs and

agreed to clear and prepare 15 acres of land there. The

facility will create 150 jobs over the next four years in

Titusville, according to Embraer, and is scheduled to

open in the fall of next year.

In June, Embraer completed the acquisition of what is

now known as Embraer Aero Seating Technologies.

Headquartered in Irwindale, Calif., the subsidiary

provides luxury seating solutions for the aviation

industry.

The Titusville facility will produce airplane seats for

various Embraer products, with the design and some

manufacturing functions remaining in place at the

company’s headquarters in California. The Titusville

plant, for instance, will manufacture high–end seats for

Embraer’s Phenom 100 and Phenom 300 business jets,

which are assembled at its facility in Melbourne.

The Brazilian aircraft manufacturer continues to

widen its employment footprint in Brevard County.

Embraer is in the process of a related expansion to

assemble its Legacy 450 and Legacy 500 business

aircraft in Melbourne. The expansion is expected to be

completed in late 2016.

In January, Chivers’ company will also start construc-

tion on The Brix Project, a new production craft brewery

and distillery, in Titusville. The roughly 14,000–square–

foot Brix Project will include a tasting room, beer garden,

and restaurant.

Nearly a year after launching Titusville’s first craft

brewery downtown, which has been a big success, the

founding partners behind Playalinda Brewing Co. —

Bryan and Donna Scott of Barn Light Electric and

brewmaster Ron Raike — are building an off–site

production brewery and distillery, both co–branded as

William Chivers is president of RUSH Construction Inc. in Titusville. The longtime general contracting firm’s pipeline continues to expand
as commercial construction investment dollars flow into new projects, especially in North Brevard. RUSH is set to break ground on a
number of commercial and medical facility buildings in the first quarter of 2016. The workload includes The Brix Project, a new craft
brewery, distillery, tasting room, beer garden, and restaurant on South Washington Avenue in Titusville.
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Brevard County student Bailey Shaw is
chosen as semifinalist for ‘Leaders 4 Life’

VIERA — Brevard County student Bailey Shaw was

selected among 14 high school scholars in Florida as a

semifinalist for the “Take Stock in Children’s” annual

“Leaders 4 Life Fellowship” program created in partner-

ship with the Asofsky Family Foundation.

The 14 scholars are among several thousand high

school students statewide benefiting from Take Stock in

Children. They were selected based on their demon-

strated strong leadership skills, moral character and

academic success.

“We are so proud of Bailey’s accomplishments,” said

Susan Knowles, Brevard County Take Stock in

Children’s college–success coach. “She is a hardworking

and driven student who exemplifies leadership in all of

her academic endeavors.”

Take Stock in Children’s Leaders 4 Life Fellowship

program was created in partnership with the Asofsky

Family Foundation to provide financial resources,

services and support needed to ensure student success

throughout college.

The fellowship provides finalists with funds for

textbooks and supplies, housing, transportation, food

and other college–related expenses. The mission of this

program is to enable these students to excel in a

university environment by giving them the resources

that empower them to develop their full potential as

leaders throughout their lives.

“These life–changing fellowships represent a signifi-

cant chapter in the history of Take Stock in Children and

further exemplify our commitment to improve college

enrollment and retention for our scholars,” said Ted

Carter, state board chairman of Take Stock in Children.

“By eliminating all financial concerns, these students

will be able to focus solely on their education and

embrace the college experience on the path to success.”

The semifinalists must submit a video essay, which

will be used by a state selection committee to ultimately

choose the six recipients who will be awarded the

Leaders 4 Life Fellowship during Take Stock in

Children’s annual Leadership Summit.

For more information on this program, visit

www.TakeStockInChildren.org, or call Knowles at

633–1000, extension 408.

‘Heart for Habitat’ set for Feb. 13–14
Habitat for Humanity of Brevard County is seeking

artists and crafters to participate in “Heart for Habitat,”

a new festival set for Feb. 13–14 at the Space Coast

Harley dealership. Heart for Habitat will feature an art

and craft show, home and garden show, car show,

children’s activities, music and Brevard’s “largest

human–heart assemblage.” Festival hours are 10 a.m. to

5 p.m. Heart for Habitat replaces the Strawberry

Festival. Vendor spaces are $200 for the two–day event.

The deadline for applications is Dec. 31. Applications

may be downloaded at www.BrevardHabitat.com. For

more information on this new program, send an e–mail

message to HeartForHabitat@BrevardHabitat.com, or

contact Tina Suiter, festival director, at 728–4009,

extension 116.
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Call 321.710.9488 for more information.
Sponsored by Brevard Family Partnership and the State of Florida, Department of Children and Families.

Make a difference in a child’s life by becoming a foster 
parent. Foster families are some of the most extraordinary 
people in the community -- your friends and neighbors 
who open their hearts and homes to the many children 
every year who suffer abuse or neglect. 

Join them and give a child or sibling group a safe place 
to stay. Take an active role in their life and help a family 
through the steps necessary to reunite. FOSTER CARE. 
FOSTER HOPE!
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CALL US TODAY. A CHILD IS WAITING FOR YOU! 

How confident 
are you about 

your retirement?
an you keep 
ur lifestyle in 
retirement?
n retirement,

will you outlive

Will you have  
ough money 
o live life on  
ur terms?
Can you keep 
your lifestyle in 

retirement?
In retirement, 

will you outlive 
your money?

Will you have  
enough money 
to live life on  
your terms?

confidearare you abouan 
your retirement?ms?

IIIIIIInnnn rrreeeeeeeetttttttttiiiiirrrrrrrreeeeeeemmmmmmmmmmmmmmme
yyyyyyyyyyyyyyyyooooooooooooouuuuuuuuuuu oooooout

y uuuuuuuuuuuurrrrrrrrrrrrr  mmmmmmmmmmmmmmmmone

vvvvvvvvvvvvveeeeeeeeeeeee 

Are you ready 
for what life 

throws at you?

ugh mough mo
ve life

Wh ill I biin retin reti

eee

Ameriprise created the exclusive Confident Retirement ® 
approach to help answer your retirement questions. I can 
help you break down retirement planning step-by-step to 
get the real answers you need.

Let’s get started today. To learn more, call 321.622.8371.

Leasha Flammio-Watson, CFP®

Private Wealth Advisor

® approach
®

Confident Retirement  is not a guarantee of future financial results. Brokerage, investment 
and financial advisory services are made available through Ameriprise Financial Services, Inc. 
Member FINRA and SIPC. © 2014 Ameriprise Financial, Inc. All rights reserved. 

7195 Murrell Road, Suite 101 | Melbourne, FL 32940  
321.622.8371 | leasha.flammio@ampf.com

Flammio Financial Group
A private wealth advisory practice of Ameriprise Financial Services, Inc.ementementg g yementement
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Jamie Clark receives Regions Bank’s top associate honor;
heart for needy influences others to give through service

BIRMINGHAM, Ala. — Regions Bank announced that Jamie Clark, branch manager

in Orange City, is the December 2015 recipient of the Regions Bank Better Life Award.

The award is the top honor given to a Regions associate for outstanding dedication and

job performance, as well as exemplary involvement and commitment to the community.

In addition to the recognition, Regions donates $1,000 in the name of the recipient to a

nonprofit organization of the winner’s choice. Clark chose Southeast Volusia Habitat for

Humanity, a charity homebuilder for which she regularly organizes “Women’s Build

Days.” A video of Clark is available on the Regions Financial YouTube channel.

The Habitat Women’s Build Days are special to Clark.

“It’s a group of women. We do all the work. We get in there, gloves, hardhats and tools,

and we make it happen,” Clark said. “It’s our way of standing together to say that we

stand together to end poverty.”

Clark began managing the Orange City branch in August after years managing a

branch in nearby New Smyrna Beach. She participated in three Women’s Build Days

while serving Regions in New Smyrna Beach, and she plans to soon organize a Women’s

Build Day for Orange City.

When she’s not helping families build their future homes, Clark helps new business

owners build the area economy and serve its citizens. She currently chairs the Southeast

Volusia Chamber of Commerce Ambassador Committee, a mentor group that trains new

chamber members to be leaders in business, community outreach and social service.

“The Ambassador Committee is a way to make the most impact in our community,”

Clark said. “New business leaders today will be the face of success in the future. Anything

I can do to plant a seed of service in their minds, I’m more than willing to do it.”

Service is never far away from Clark’s mind. She constantly encourages her branch

team members to grow personally and professionally. She stresses the importance of

serving others as they reach those goals by regularly organizing team–building events

with a purpose, such as participation in charity 5K runs.

“Any work we do to help organizations that are committed to serving this community

goes toward making Orange City an even greater place to work and live,” Clark said.

The Better Life Award is presented monthly to a Regions associate who lives the

company’s mission to make life better for customers, associates and the communities

Regions serves, and who is an example of the company’s values: put people first, do what

is right, focus on your customer, reach higher and enjoy life.

Regions associates are nominated for the award by their managers and peers. Regions

Chairman, President and Chief Executive Officer Grayson Hall honors recipients at the

company’s headquarters in Birmingham at a meeting broadcast live to offices in the 16

states Regions serves.

In addition to the recognition, associates who earn the Better Life Award receive an

additional week of vacation, a crystal award, and a $1,000 donation is made in their name

to the nonprofit organization of their choice. Additional information about Regions can be

found at www.Regions.com.

Space Coast Community Law School to offer legal seminars
The Space Coast Community Law School is offering legal seminars to the public free of

charge on a variety of legal topics. The seminars are presented in an informational and

educational setting. The seminars are offered in the spring each year. The speakers are

local judges and attorneys.

The 2016 term will begin Jan. 21. The seminars are held on 10 consecutive Thursdays

through March 24, from 6 to 8 p.m., at the Moore Justice Center, 2825 Judge Fran

Jamieson Way in Viera. The gatherings will take place in the Jury Assembly Room.

The seminar topics include “State Powers under the U.S. Constitution,” “Judicial

Activism,” “Election Law/Evolution of Voting Rights,” Mental Capacity under the Law,”

“Right to Life/Elder Law,” and a “Mock Trial” by the participants.

The Space Coast Community Law School, founded by Brigitta Hawkins, is a project of

the Brevard Bar Foundation. The school is sponsored by Telfer, Faherty, Anderson, &

Hawkins, P.L., Brevard Legal Aid, WMEL Radio AM 1300, AVET Project and American

Warrior Radio.

To register for these seminars, visit www.SCCLS.com, call 269–6833, or send an

e–mail message to ekling@CTRFA.com.
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ORLANDO — Harvey Massey, chairman and

chief executive officer of Massey Services, has been

selected for membership in the prestigious Horatio

Alger Association of Distinguished Americans Inc.

The Horatio Alger Award recognizes “renowned

leaders” who have succeeded despite facing adversity

and who are committed to both philanthropy and

higher education.

“It is an honor and a privilege to be selected as a

Member of the Horatio Alger Association,” said

Massey. “I grew up in a very small town in Louisi-

ana where my family owned a small business. They

taught me the importance of hard work, discipline,

commitment and giving back. Where else, but in the

greatest nation on God’s earth, could this happen.”

Harvey and his wife Carol are ardent supporters

of the arts and education. They have been married

for 52 years and have three children (two who have

leadership roles in Massey Services) and 10 grand-

children. “We are blessed,” said Harvey Massey.

Carol Massey, speaking on behalf of the family,

added,” We are all extremely proud of Harvey and

pleased to see him receive this very deserving

recognition.”

Harvey Massey is a leading industry voice and

52–year veteran of the pest management and

landscape–services industries. He is a highly active

and visible community citizen who has served in

numerous capacities and organizations, including as

chairman of the Orange County Arts and Cultural

Affairs Task Force, vice chairman of the Expressway

Authority, chairman of the United Arts, chairman of

the Rollins College Center of Advanced Entrepre-

neurship Program, and currently serves on the board

of directors of the Edyth Bush Charitable Founda-

tion.

“Horatio Alger Association is proud to welcome

Mr. Massey as a Member of the Association,” said

Byron Trott, president and CEO of the Horatio Alger

Association and the 2011 Horatio Alger Award

recipient. “From an early age, he understood the

importance of taking initiative and serving as a

leader. His values are aligned with the association’s

mission and he will be an inspiration to our scholars

for years to come.”

Massey Services was founded in 1985 by Harvey

Massey and is currently the fifth–largest pest–

management company in the industry. In addition,

Massey Services is the largest, privately owned

family company in the industry.

Based in Orlando, the company and its subsidiary

organizations employ roughly 1,700 people, catering

to more than 450,000 customers from Service

Centers throughout Florida, Georgia, Louisiana,

Texas, South Carolina and Oklahoma.

For more information on the company, visit

www.MasseyServices.com.

Businessman, philanthropist Massey to receive Horatio Alger Award; company employs 1,700 people
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KeiserUniversity.edu

Earn a degree in Business Administration with concentrations in:

Programs and delivery format vary by campus

Marketing • Finance • International Business 
Management • Transportation & Logistics 
Human Resource Management

Keiser University is a private, not-for-profit university
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Brevard Symphony Orchestra
Continued from page 10

Patrons who are new to the BSO can purchase the

“Symphony Adventure Passport” for $75. This program is

designed to provide people ages 21 and older with an easy,

flexible, and affordable way to “take a break from their

busy lives” and experience the symphonic programming at

the King Center, where the BSO is the orchestra–in–

residence.

Passport holders have a choice of up to three perfor-

mances to attend during their first season with the BSO,

and have the option to choose their performances up to a

day before the concert. “They can come and sample three

concerts without making the commitment to come to all six

or three matinees,” said Delisle, whose organization’s next

concert, “Voyage to Jupiter,” is set for Jan. 23.

Some interesting facts uncovered by the study, include:

l Consumers do remain broadly satisfied with the

orchestral concert experience — 90 percent of each patron

type is satisfied with his or her orchestra–going experience

and subscribers are the happiest, with 77 percent saying

they are “very satisfied.”

l Consumers are not abandoning the orchestra for

other art forms or entertainment options; but they are

“disenchanted” with traditional subscription models.

l Millennials are not as price–sensitive as many have

assumed. To attract them, orchestras should consider

expanding their use of social media, apps, and “bring–a–

friend” programs that rely on the high level of

interconnectedness of those young consumers.

“We have really gotten on board with our social–media

efforts,” said Delisle. “Lesmarie Velez, the BSO’s market-

ing director, is absolutely the ‘queen’ of social media in the

symphonic music arena. She has hooked us up to

Facebook, Twitter, and other venues where we can get our

message out immediately to the public. It’s been working

out really well for the BSO.”

Delisle added, “We’ve been very fortunate over the

years to have had great relationships with the media in

Brevard County. Now with the social–media platform, we

have more immediacy reaching out to our audience.”

Also pointed out in the survey was the importance of

the “bring–a–friend” to the concert program.

The BSO has a friends and family referral program. It’s

called the “Full House” program, where a subscription

holder can invite friends and family to the first perfor-

mance of the BSO season for only $10 each.

“We started that program a number of years ago,” said

Delisle. “I had noticed that some of our subscribers were

bringing friends to the concert. In the entertainment field,

if you enjoy something you typically want to invite a friend

or family member, and have a good time together.”

The Full House program has been “very successful for

the BSO. We generally offer it for the first concert of the

season, so that people can get a taste of the symphony and

then, hopefully, join us for the rest of the season.”

Subscriptions are a key source of revenue for orches-

tras. The report says there has been a shift toward single–

ticket purchasing at community orchestras around the

nation.

“Our single–ticket sales have been rising as well as our

subscription sales this season. We’re up about 20 percent

right now in our subscription sales over the previous

season, and at least that much or more for single–ticket

sales,” she said.

Yearly ticket sales typically cover from 25 percent to

33 percent of the BSO’s expenses. “The rest comes from

grants, fund–raising events, donations, and sponsorships.”

The BSO has an Endowment Fund, “which is some-

thing that major orchestras depend on for those rainy days.

Our fund is growing. This year it went over the $1 million

mark, which is huge for an organization our size. A state of

Florida matching grant put us over that mark.”

The Endowment Fund was created for those benefac-

tors who wish to ensure that the BSO will remain an

integral part of the community in the future. The Endow-

ment Fund consists of assets that are permanently

dedicated to the BSO.

“We are very proud of the fact that over the years our

Endowment Committee, our board of directors, and our

guilds have been very supportive of the Endowment Fund,

and we’re continuing to grow it,” she said.

The late Dorothy Patten, who was a BSO South Guild

member and a former president of that organization,

willed $10,000 to the BSO. She recently passed away.

“Dorothy believed very strongly in our mission and her

estate willed that amount of money to the BSO Endow-

ment Fund. It’s people in the community like Dorothy who

help ensure the future of the BSO.”
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Paying down debt. 
Saving for my Ph.D.
Now I can do both.

HENDERSON SOUTHEAST CORPORATION 
Michael S. Ullian, CCIM, SIOR, Vice President 

A Licensed Real Estate Brokerage 
321-676-2424 

www.hendersonsoutheast.com 

Ready to move in 
 

Great locations with access to  
Melbourne International Airport,   

I-95, Hwy US One, and Wickham Rd 
 

100% air conditioned  
and fire sprinklered 

 

ESD flooring 
 

dock high overhead doors 

685 ATLANTIS RD 
 

30,000+ SF total 
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3991 SARNO RD 
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Call Mike Ullian 
 

321-258-7556 



DECEMBER 28, 2015Call Adrienne Roth at 321-951-7777 for Advertising Information

BBN

BREVARD BUSINESS NEWS / 16

BREVARD BUSINESS NEWS

Bagel 13 is set to open its first restaurant in

Melbourne. The restaurant will offer made–from

scratch bagels, house–roasted coffee and fine meats

for breakfast and lunch. The business has a catering

division, too.

Bagel 13 will be located at 1301 S. Babcock St.,

next to Melbourne High School in the Publix Plaza.

Construction is nearing completion for the first of

four locations planned for Central Florida by the end

of 2016.

Why Bagel 13? The 13th bagel is the “baker’s gift

to the customer. It’s the extra in a dozen — and in

everything Bagel 13 does.”

Fresh bagels are made from scratch daily, boiled

and baked in Bagel 13’s own bakery — and “never

served a second day.” Coffee beans are carefully

selected from around the world, then blended and

roasted in–house for a “perfect cup of coffee.” Meats

are slow–roasted in–house so customers “will know

they’re fresh.”

Guests can enjoy a unique glass (served in a

mason jar) of cold–brewed kegged coffee with lower

acid and better flavor, or a cold Jones Soda made

with pure cane sugar with unique bold flavors.

Bagel 13 is owned by Shawn and Jessie Landry.

The husband–and–wife team owns and operates four

Bagel World restaurants in Brevard County.

“Bagel 13 was born out of the fact we have been

doing fresh, made–from–scratch bagels and coffee for

years, but were being underserved by our old brand,”

said Jessie Landry.

For the new Bagel 13 concept, the Landrys will be

expanding the boundaries of the bagel, with a

variety of new, “unique menu items and a cool, new,

hip look for the stores.”

Morning guests can choose from daily fresh

bagels and “dream” cheese. Or, their favorite “Eggel

Bagel” — a made–to–order, farm–fresh egg and

meat breakfast sandwich, paired with a side of Bagel

13’s signature “Smash Browns” — a red skin potato

panini pressed hot and crisp and sprinkled with sea

salt.

Lunch customers will find “signature sand-

wiches,” such as seared ahi tuna served on an

everything bagel, topped with spinach, aioli, red

onion and melted Swiss cheese, served with a side of

house–made pita chips.

“We’re creating a breakfast and lunch restaurant

that can serve the needs of guests who are in a

hurry, as well as those who want to take the time to

enjoy their meal in a cozy, inviting atmosphere,” said

Tim Holcomb, president of TCreative, the restaurant

branding experts helping launch Bagel 13.

The Landrys said they plan to grow the Bagel 13

brand by converting their existing stores, and

expanding into the Orlando area within the next

year.

Construction nears completion of Bagle 13 restaurant on South Babcock Street next to Melbourne High
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RUSH Construction Inc.
Continued from page 11

The Brix Project. “The Playalinda Brewing Co. has

singlehandedly helped revitalize downtown Titusville,”

said Chivers, who recently attended an event at that

facility.

The new production brewery will allow the company

to meet increasing demand for its popular beer locally,

while also putting the business on a path to distribute its

products across the state. The distillery part of the

business will introduce a “first–of–its–kind” liquor–

production facility to Brevard County that will specialize

in small–batch spirits. The Brix Project will be located at

5220 S. Washington Ave. The deal calls for the project’s

partners to invest $3.6 million for building refurbish-

ment, construction costs, machinery, equipment, and

furniture.

The owners estimate The Brix Project will add

roughly 38 jobs to the local economy at the end of 2016.

The facility is projected to produce upwards of 30,000

barrels of beer annually, as well as distilling small–batch

gin, vodka, and whiskey. In the world of liquids, “Brix” is

the sugar content of an “aqueous solution.” The owners of

The Brix Project considered many names for their

venture and spent hours discussing them.

RUSH Construction will also be building a medical

office facility for a client at the proposed Titus Landing, a

new retail and medical complex in Titusville. Titus

Landing is to be built on the site of the former Miracle

City Mall. RUSH Construction is in the process of

finalizing its contract with the parties involved in the

medical–office project, including Parrish Medical Center

and The Mayo Clinic.

The three–story, 59,000–square–foot medical office

building is approximately an $8.5 million project. “We

targeted that piece of the Titus Landing project early on.

We really wanted to build that medical office facility and

we are expecting to break ground in January,” said

Chivers.

On the Parrish Medical Center campus in Titusville,

RUSH Construction has been contracted to build a

28,200–square–foot medical office facility at Parrish

Health Village East. Parrish Health Village is the “first”

health–care environment of its kind to combine evi-

dence–based healing design with historic preservation.

“We should start construction on that project in the first

quarter of 2016,” said Chivers.

The Ron Norris Ford dealership on Cheney Highway

in Titusville will begin the new year with a new look and

an expanded facility. The longtime North Brevard

business is undergoing a renovation that is on track to be

completed in January by RUSH Construction. RUSH is

working on this project using the renovation designs

created by Kiesel & Associates, P.A.

The project includes a full interior renovation of Ron

Norris Ford’s existing 9,000–square–foot showroom, with

1,000 square feet being added by the enclosure of the

existing canopy. The work is being constructed in phases

to ensure that the existing dealership operations are not

impacted by the renovation.

“We are in the final stages of the Ron Norris Ford

dealership, which is our third dealership project for Josh

Norris (president of Ron Norris Inc.). They are a great

client.” RUSH Construction also built two new

dealerships for Ron Norris Inc. in Titusville — Honda

and GMC Buick.

RUSH Construction is a “growth story.” And GrowFL,

the Florida Economic Gardening Institute, recently

recognized the general contractor as one of its “2015

Florida Companies to Watch” award winners. The

annual event honors 50 select companies for “enriching

communities, establishing high–quality jobs, developing

valuable services and products, and broadening new

industries.”

This year, out of thousands of small businesses, 500

Florida growth companies were nominated to participate

and 50 were chosen as winners. As part of the competi-

tive selection process, the nominees had to submit

extensive financial data about their businesses and

disclose other information.

The Edward Lowe Foundation established the

“Florida Companies to Watch” program to recognize

second–stage businesses in Florida excelling in their

field.

“To be selected as one of only 50 companies in the

state for this honor is something we are really proud of at

RUSH Construction,” said Chivers, whose company was

honored and presented with its award at the GrowFL

banquet hosted at Hard Rock Café in Orlando.
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ACCREDITATION OF AMBULANCE

SERVI CESAs the county’s exclusive provider of non-emergency 
ambulance services, Coastal Health Systems of 
Brevard makes important connections every day 

for the citizens of our community. Since 1988, its staff of 
trained professionals has safely transported thousands of 
patients to and from their healthcare providers, playing a key role 
in Brevard’s medical transportation system.

Coastal Health Systems is a truly unique partnership. Operating under 
the governance of a Board of Directors with members from all three 
Brevard hospital systems and the oversight of the Board of County 
Commissioners, Coastal is able to respond to the needs and vision of 
the county’s healthcare and emergency services professionals alike.

Coastal makes connections for life—for residents of Brevard, with 
its community partners. For information, call 321.633.7050 or visit 
www.coastalhealth.org.

CoastalCoastal makesmakes

CoastalCoastal
Health Systems of BrevardHealth Systems of Brevard

Community partners include:

Coastal makes

Coastal
Health Systems of Brevard

As the county’s exclusive provider of non-emergency ambulance 
services, Coastal Health Systems of Brevard makes important con-
nections every day for the citizens of our community. Since 1988, its 
staff of trained professionals has safely transported thousands of 
patients to and from their healthcare providers, playing a key role in 
Brevard’s medical transportation system.

Coastal Health Systems is a truly unique partnership.Operating under the gover-
nance of a Board of Directors representing every non-profit hospital system serv-
ing Brevard and with the oversight of the Board of County Commissioners, 
Coastal is able to respond to the needs and vision of the county’s healthcare and 
emergency services professionals alike.

Coastal makes connections for life – for residents of Brevard, with its community 
partners. For information, call 321.633.7050 or visit www.coastalhealth.org.    .
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Suntree Country Club

Join us for a fun-filled day of great golfing and business 

networking! All for a great cause — Health First Aging Services. 

This year the Golf Classic will be held exclusively on  

Suntree Country Club’s courses: The Classic and  

The Challenge. Form your own team or let us assign  

you to a foursome. Reserve your spot today!

For more information call 321.434.7353

HEALTH FIRST GOLF CLASSIC

Come Golf With Us!
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Community Credit Union
Continued from page 1

of them is its “Serious Saver” account. To reward your

commitment of putting money aside, the account pays a

high rate of interest — currently 5 percent — on the first

$500.

“The 5 percent is an inducement to get you to start a

regular savings program at Community Credit Union,”

said Brock. “It’s not a bait–and–switch type of scenario.

Even after it fully factors, you’re going to get a better rate

than you’ll find at most institutions. We’re just trying to

get people to stop, pause, and start a savings program —

and commit to it.”

The Serious Saver program allows one withdrawal

per calendar year without penalty. The account is

available to individuals of all ages. They must sign a

“letter of commitment” to save. There is no minimum

deposit to open an account.

“The idea is for the account holder to put money aside

and get serious about saving on a regular basis,” said

Meredith Gibson, Community Credit Union’s vice

president of marketing. “We want people to start saving

at a young age; the sooner the better.”

Gibson said Community Credit Union also has a

“Money Masters Youth Savings Account” for children up

to age 12. “Only $1 is required to open a Money Masters

account. There is no membership fee. We will deposit $10

after you open the account. We are dead serious about

getting young people in the habit of saving money. Once

that account is open, the youngsters are more likely to

put cash gifts in it. There are all types of good things

associated with young people having savings accounts.

For one, they are more likely to go on to higher educa-

tion.”

Community Credit Union also has Money Masters

school–based programs at Croton Elementary and

Enterprise Elementary in the county.

“One of the coolest things we’re doing right now at the

credit union is youth programming,” said Brock, a

University of Tennessee graduate and U.S. Navy veteran

who will mark his fourth decade in the credit–union

industry in 2016. “We do think that you have to have a

desire to want to improve yourself and want to learn

about finances and understand the consequences of

financial decisions, and know the differences between

needs and wants and those things.”

Community Credit Union has just developed the

“High School Mascot Debit Card” for students. The debit/

checking account has no minimum balance requirements

and no monthly fees, with lots of free mobile services to

make it easy to use no matter where you are. Commu-

nity Credit Union has one custom card for each of the

public high schools in Brevard, as well as for the adult

education program. Their school name and school mascot

is on the card.

“We just launched the Mascot Debit Card and it’s

being well received. We have hundreds of cards out

there. It’s works like a prepaid card and has spending

controls so you can’t overdraft,” he said. New members

will receive a $25 bonus after 60 days if the account is in

good standing and has a minimum of 10 debit transac-

tions.

Brock said Community Credit Union “wants to be

recognized as the place where you can get started in life

learning about financial products and services. We’re

going to help you. We’re going to give you good advice.

You can trust us. We are going to provide you with

products you can handle and that have safeguards built

into them. And we’re going to strive to give you the kind

of financial education that you will need to make good

decisions as you go forward.”

He added that his credit union is making sure that

these products and services “can be pumped down the

smartphone channel on an untethered basis. Two years

ago we put in a new computer system. It was a full

conversion. The system is much more robust than what

we had before. The ability to develop and connect mobile

software is really strong. We are now able to open

accounts remotely.”

And Community Credit Union has been opening a lot

of new accounts. The organization’s 2015 membership

growth is 7.8 percent as of October of this year. That’s far

above the national credit union average of 3.7 percent.

“I think that our value proposition is strong enough to

where consumers are finding us. We’re seeing a lot of

growth. But we do not want to grow too fast. We want to

grow at a speed where we can maintain the high level of

service that our customers expect from us. At some point,

if we need to scale up — and we are in a scale business,

we do a lot of transactions — we certainly would

entertain adding another branch in the county. But right

now we are not in that position. We want to fully develop

our electronics capability and our self–service capability.”

Credit unions serve their customers through various

channels and venues, including the traditional bricks–

and–mortar branches, which are growing in number.

Credit unions reported a net increase in branches —

21,012 this year versus 20,935 in 2014 — compared to a

3.4 percent decline in total bank branches, according to

an analysis by the Federal Deposit Insurance Corp. and

the Credit Union National Association.

Brock says Community Credit Union focuses on

“efficiencies. We realize we don’t have control over the

yield curve. We try to be as efficient as we can, delivering

high–quality services to our members. We do a lot to

ensure that. We have ‘mystery shoppers.’ We conduct

internal surveys and our numbers are consistently

strong. We have a really good culture. At the end of the

day, it’s all about the talent on staff. We think it’s a

character–based business. In the credit–union business,

you’ve got to care more about the members than

yourself.”

Credit Unions, across their various performance

categories, are experiencing some of their best times in

many years, with lending sizzling at these institutions.

Heading into 2016, credit unions are on firm footing as

the economy continues to improve.

Credit Unions continue to make more than $1 billion

a day in new loans as total loan balances hit a high–

water mark. Growth in shares also shows members are

“reinvesting” in their credit–union relationships,

according to Callahan & Associates, which tracks the

industry.

Callahan’s third quarter 2015 “Trendwatch” shows

loan balances are now at a record $779.7 billion after

10.8 percent year–over–year growth, which is the third

highest quarterly growth rate since 2005.

Brock said Community Credit Union posted a

14 percent loan growth in 2014 over the previous year.

“It’s been really strong. People are buying homes and

financing cars. Our portfolio has a good mix of loans.”

Driving the outstanding loan growth for credit unions

is new autos at 17.8 percent, used autos at 13.3 percent,

and first mortgages at 10.3 percent.

Credit unions now hold a 16.4 percent share of the

auto–financing market, according to Callahan &

Associates, marking the industry’s highest point since

September 2009. The total credit union auto–loan

portfolio topped $33.6 billion during the third quarter of

2015. The report says used auto loans have increased to

$18.8 billion, while new auto–loan balances have

increased $14.8 billion.

To enhance the vehicle–shopping experience for

members, Community Credit Union has rolled out

“The AskAuto,” a new software app. At the dealership,

members can scan the vehicle identification number, or

VIN, of cars they are interested in to get helpful informa-

tion, including the average retail cost and EPA mileage

estimates.

“We want to be easy to do business with and The

AskAuto app helps in that manner. It’s a full–blown app

that provides the member with all types of key informa-

tion about the vehicle they are considering purchasing,”

said Brock.

The application saves the information along with

notes and ranking preferences to allow for an easy

comparison between vehicles. The AskAuto app’s GPS

technology lets credit unions send dealer–specific

messages to members — while they are on the dealer’s

lot.

Once a purchase decision is made, the member can

apply for a loan from Community Credit Union using

their smartphone or tablet. Brock said The AskAuto app

“prefills the loan application with saved vehicle informa-

tion.”

“We also have a free auto–buying service for members

called ‘Auto Scout.’ It helps members find the best deal

on a car, truck, SUV, van, motorcycle, boat, or RV. You

don’t even have to go to the dealership if you don’t want

to. Auto Scout handles everything. It’s all about service.”

One of Community Credit Union’s “service promises”

is to “maintain the highest standard of professionalism

and treat you as an honored guest.” That statement is

covered in the credit union’s 2016 “business plan.”

The plan’s guiding principles are “honesty, integrity,

respect, trust, accountability, and collaboration.” Brock

says his organization’s mission is to “always improve the

financial well–being of our members and make a positive

difference in our community.”

“We meet people where they are in life, and try to do

our best to craft a solution for whatever financial issues

they are dealing with, that are unique to them and

benefit them. By doing that over the years, we have done

well as an organization. That is the credit union differ-

ence, the value of character,” Brock said.




