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Melbourne Main Street
program helps drive the
economy, hub of activity
By Ken Datzman

Please see Melbourne Main Street, page 19

BBN photo — Adrienne B. Roth

University of South Florida graduate Jarin Eisenberg is the new executive director of Melbourne Main Street, which is part of
the Florida Main Street program, a venture that is marking its 30th year in 2015. The program centers on enhancing and
preserving downtown areas through concentrated efforts of design, promotion, organization, and economic revitalization.
New businesses have been flocking to downtown Melbourne and demand for space is strong. Melbourne Main Street has
been gearing up for the holiday season in downtown, which kicks off Nov. 28 with ‘Candlelight Shopping.’
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Downtown revitalization projects have been on the rise in communities across the country, including Brevard County. The catalyst has been
the formation of unique public–private partnerships, which have
produced results. The strategies have uplifted downtown areas, helping
them return to their once–prized roles as hubs of commerce. Many of
them are now seen as hotbeds for innovation and creativity.
Over the last three decades, downtowns experienced significant
economic shifts to outlaying areas in their regions. Eventually,
businessowners and city governments teamed up to help breathe new
life into downtown markets, many of which have historic buildings and
other appealing assets. They encouraged reuse and redevelopment, and
attracted new investment dollars. As a result, property values increased
in these areas. It also improved the tax base and protected the investments already existing in downtown infrastructure.
In the Sunshine State, the “Florida Main Street” program, which is
now 30 years old, has been used with much success as an economic
development tool in small– to mid–sized markets. The program is
administered by the Division of Historical Resources, under the Florida
Department of State. That organization currently oversees 45 such
community programs throughout the state, including Melbourne Main
Street.
“We are a nonprofit and we work to build public and private partnerships to promote, support, and revitalize Historic Downtown Melbourne,”
said Jarin Eisenberg, the new executive director of Melbourne Main
Street. “We follow the Main Street program’s four–point approach
tailored to meet local needs and opportunities. I really see Melbourne
Main Street and downtown as the missing piece of the economic–
development puzzle in Brevard County. We are working to build
partnerships with businesses in downtown and with business outside of
downtown. And, we’re seeing results. New businesses are locating here.”
The four key areas of the Main Street program are organization,
design, promotion, and economic restructuring. Organization, for
example, revolves around building consensus and cooperation among
public and private groups and individuals, and identifying sources of
funding for revitalization activities. Design includes such things as
pursuing façade grants for downtown businesses. Promotion centers on
marketing the commercial district through events and advertising to
attract customers, new businesses, potential investors, residents, and
visitors. And economic restructuring is an effort to strengthen
downtown’s economic base and create new opportunities through
analysis and appropriate mixed–used development.
The approach has been effective. Since 1985, Florida Main Street
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Area firm First Choice Healthcare announces addition of Crane Creek Surgery Center to its growing network
First Choice Healthcare Solutions Inc.
(OTCQB:FCHS), a diversified holding company focused
on delivering “clinically superior, patient–centric, multi–
specialty care through state–of–the–art medical centers
of excellence,” has announced that Crane Creek Surgery
Center has joined First Choice’s growing network of
Medical Centers of Excellence in the state of Florida.
Established in 2009, Crane Creek is an AAAHC
accredited facility dedicated to “delivering excellent,
ambulatory surgical care in a convenient, comfortable
outpatient environment.”
The modern 18,000–square–foot facility is in
Melbourne, within the Crane Creek Medical Center
building, which is also home to Osler Medical and The
B.A.C.K. Center. Crane Creek’s facility houses four state–
of–the–art operating rooms and a procedure room, with
capacity and capability to host 4,000 to 5,000 orthopaedic,
spine, interventional pain and general surgical procedures each year.
First Choice’s newly formed subsidiary CCSC
Holdings Inc. acquired a 40 percent interest in Crane
Creek. The other owners are CCSC TBC Group LLC,
owned by Dr. Richard Hynes and Dr. Devin Datta, and
Blue Chip Surgical Center Partners, which develops and
manages 17 “world– class ambulatory surgery centers
across the United States.” Drs. Hynes and Datta are both
affiliated with The B.A.C.K. Center, a First Choice
Medical Center of Excellence in Melbourne.
Blue Chip Surgical Center Partners President Jay
Rom stated, “We are thrilled to be affiliated with First
Choice and to be part of the First Choice Healthcare
network of medical centers. With the addition of First
Choice and the ongoing affiliation with The B.A.C.K.
Center, Crane Creek Surgery Center will continue to be a
center of excellence for spine, orthopaedic and
interventional pain care. Moreover, based on average
orthopaedic revenue per case benchmarks established for
ambulatory surgery centers of this size, we look forward
to working closely with our partners to optimize the
revenue growth opportunity for Crane Creek, which has
the capacity and capability to reach and exceed $10 to $15

million each year.”
Together, CCSC Holdings and TBC Group own
75 percent interest in Crane Creek. In accordance with
the Crane Creek “restated and amended operating
agreement,” CCSC Holdings will “exercise sufficient
control” over the business of Crane Creek that will allow
First Choice to treat it as a variable interest entity,
effective Oct. 1, 2015. As a result, First Choice will
include the financial results of Crane Creek in its
consolidated financial statements in accordance with
generally accepted accounting principles as if it were a
wholly owned subsidiary. Dr. Hynes has been appointed
as Crane Creek’s Medical Board president and as medical
director.
Christian Romandetti, First Choice chairman,
president and chief executive officer, added, “We are very
pleased to again be expanding our network of Centers of
Excellence serving the Space Coast. Crane Creek
represents a truly ideal complement to our orthopaedic,
spine, neurology and interventional pain care medical
operations in the region, allowing us to strategically
redirect surgical cases stemming from both First Choice
Medical Group and The B.A.C.K. Center to Crane Creek.”
He continued, “In addition, providing our valued

patients with greater comfort, convenience and direct
access to superb outpatient surgical facilities will go a
long way in helping us to ensure that positive outcomes
are consistently optimized, and medical costs are
contained. And 2015 is definitely proving to be a banner
year for First Choice, and we couldn’t possibly be any
prouder or more excited about what the future holds for
our company.”
For more detailed information and terms of the
transaction, refer to the related Form 8–K filed with the
U.S. Securities & Exchange Commission and accessible
at www.SEC.gov.
The commercial real–estate interests of FSCH are
managed by its wholly owned subsidiary, FCID Holdings
Inc. For more information on the organization, visit
MyFCHS.com, MyFCMG.com, TheBackCenter.net and
CraneCreekSurgeryCenter.com.
Certain information set forth in this news announcement may contain forward–looking statements that
involve substantial known and unknown risks and
uncertainties. These forward–looking statements are
subject to numerous risks and uncertainties, certain of
which are beyond the control of First Choice Healthcare
Solutions Inc.

Chiesman new president of FirstWave Financial; founder Kirk to remain as chairman
SATELLITE BEACH — Certified Financial Planner Laura Chiesman has been promoted to president of FirstWave
Financial, a wealth–management firm, effective Jan. 1.
Chiesman, formerly vice president of client services and WealthCoach for the firm, joined FirstWave in 2001. In
addition to her new position, Chiesman will become owner of the firm, which just recently celebrated its 20th anniversary. FirstWave is an independent firm offering a full slate of services, including estate planning and asset protection.
Tom Kirk, who founded FirstWave Financial in 1995, said, “Laura has been an integral component of the FirstWave
Financial team for 14 years and I am proud to announce her promotion to company president. As I move to my new
position on our board of directors, where I will continue to work with Laura in moving the firm forward, I could not be
happier knowing the future of FirstWave Financial and our clients is in such excellent hands.”
Chiesman, who grew up in Indialantic, is a graduate of Melbourne High School and earned her bachelor’s degree in
finance from the University of Central Florida.
In addition to her leadership at the firm, she is the past president of the American Business Women’s Association,
Oceanside Charter Chapter, and also serves on the governing board of Genesis House, a transitional shelter for homeless women and their children.
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Today’s libraries (and librarians) have shaken off stereotypical images of past
By Yolanda Hood
UCF Forum columnist
Ten years, eight months. That’s how long I’ve been an
academic librarian. And, still, I love what I do.
I wake up every morning, eager to go to work. And,
contrary to the pop culture image of librarians, I don’t sit
around reading all day, prim and proper, in a pencil skirt,
cardigan and cat–eye glasses, taking a break just to point
finger to lips and shush students who are too loud.
There’s nothing prim and proper about me. I have
fiercely red (sometimes purple), wild, kinky hair, love
wearing cowboy boots, and have been known to laugh quite
boisterously during my workday. I speak my mind, even if
it’s not proper. I rarely get to read at work, not pleasure
reading anyway.
I manage a branch library of the UCF Libraries called
the Curriculum Materials Center. It is a library that
houses approximately 40,000 print and non–print resources that are typically found in pre–K–12 schools. It is
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located in the Education Building and is heavily used by
education majors, but anyone can use the resources with a
UCF ID or special borrower’s card.
It is small but bright and totally student–centered.
That’s different, too. Pop culture depictions of libraries are
these dark but awesomely beautiful gothic tombs of rotting
paper cloistered from sunlight and technology. But that’s
not really the case.
University of Central Florida’s libraries and librarians
are vibrant, energy–filled macrocosms of collaboration,
learning and innovation. Not only do we dig technology,
but we make technology.
There are students reading and checking out books. But
there are also students printing items on the 3–D printer
that they will use in their internships. There are students
who practice presentations and learn software on our
interactive whiteboards. Our students check out iPads and
learn apps that are used in the local schools so they will be
prepared when they enter the classroom.
And, therein lies the biggest reason for the love of what
I do: the students.
At the Curriculum Materials Center, the staff and
student assistants work together as a team to bring the
very best resources and services to our students. We do
this because we want to help produce the very best
teachers that we can. Our team knows the names of the
students who walk in the door. We are happy to see them.
We greet them with joy every time they walk in to the
library. And, that’s the strength in what I do.
I don’t have time to read or shush them. I’m helping
them to form solutions, to create, to grow. When we do a
library–instruction session that involves live–action
gaming, we aren’t just playing games. We are modeling for
students indirect teaching methods that they themselves
can use in their classrooms. We put the hours in, creating
games like this because studies have shown that students
learn better when playing. They pay more attention, retain
more information, and have better recall. We keep our

students informed. Librarians create information, manage
it, and make it accessible.
The Curriculum Materials Center team works hard for
our students, and I believe that they know we do. If they
didn’t, would they trust us with their questions and their
tears?
For instance, “Sandy” came to our service desk with
tears in her eyes. “I flunked my FTCE (Florida Teacher
Certification Examinations) area test. I have to take it
again,” she said. We offer sympathy, of course. But, we also
pull out the big guns. We know Sandy. She’s a great
student and will be a great teacher one day. We hand her
the books and study guides that we know will help her
brush up on her skills. We direct her to the faculty, staff,
and workshops that will get her to the place she needs to
be. And, when she comes back two months later, smiling
and appreciative because she passed this time around, we
nod because we knew she would.
We get all kinds of questions, questions that can’t be
answered by Google. Google doesn’t offer eye–to–eye
contact, precision in drilling down information or reassurance. “What is a Caldecott? I need a Caldecott. Do you
have any?” “Miss Yolanda, I can’t afford this textbook. Is
there a copy here?” “I need a book that is a chapter book,
historical, and multicultural.” “I need help planning a
math lesson, but I don’t know what I want to do.” “I did
this assignment wrong. My professor said to come see you
because this place would help me.”
It’s that energy that students generate, their desire to
be the best that they can be. I think that the students who
come to the Curriculum Materials Center are some of the
best students I have ever worked with.
Ten years, eight months. And, still, I love what I do.
Yolanda Hood is the head of the UCF
Curriculum Materials Center. She can be
reached at Yolanda.Hood@UCF.edu.

Registration opens for the Space Foundation’s annual Space Symposium
Now is the best time to register for the 32nd Space Symposium to take advantage of the lowest rate that will be
offered for the premier space conference of 2016. A “Super–Savings” discount on standard industry registration is now in
effect if paid before Jan. 22. The discount does not apply to contractors who work for or with the government or military.
The 32nd Space Symposium will be held April 11–14 at The Broadmoor in Colorado Springs, and will provide the
“perfect environment” for connecting with customers, conducting meetings and achieving business goals — all in one
place at one time.
Some 32nd Space Symposium highlights will include:
l More than 160 exhibits of the latest in space technology, products and services.
l A reformatted classified “Cyber 1.6 event with compelling presentations.”
l A globally focused agenda with more than 100 top civil and military space leaders from the U.S. and abroad slated to
speak.
l Targeted workshops for “New Generation” space professionals age 35 and younger, with plentiful networking events
l Technical Track sessions, back by popular demand, with forward–thinking experts sharing perspectives in their
respective fields.
l Special events and programs for corporate partners.
l Presentation of the prestigious Space Foundation honors, including the Gen. James E. Hill Lifetime Space Achievement
Award, the Alan Shepard Technology in Education Award, the John L. “Jack” Swigert Jr., Award for Space Exploration,
the Space Achievement Award, and the Douglas S. Morrow Public Outreach Award.
l Induction of life–changing space–related technologies into the Space Technology Hall of Fame.
Visit www.SpaceSymposium.org for secure registration and complete conference information, or call (800) 691–4000.
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Patrol officers have a new tool to help
them reduce overall crime rate in city
COCOA –Technology that tracks, maps and predicts
crime trends is now being used by patrol officers as a tool
to reduce the overall crime rate in the City of Cocoa.
“Predictive Policing,” commonly known as “PredPol,” is
cloud–based software that enables law–enforcement
agencies to better prevent crime by generating predictions
on the places and times that future crimes are most likely
to occur.
The program does this through constantly ingesting
data on the number of calls for service, the times, locations
and types of crimes police officers respond to. It then
translates the data into boxes or “hot zones” where patrol
resources can be more efficiently and proactively deployed.
“We believe this will allow us to use our patrol resources
more effectively,” said Cocoa Police Chief Mike Cantaloupe. “By putting our officers inside these ‘hot zones’ we
have a better chance of catching a crime in the act or, even
better, preventing it from happening in the first place.”
PredPol processes crime data in order to assign
probabilities to future crime events within geographic
regions and within specific times. It also presents estimated crime risks in a useable format in order for law–
enforcement administrators to effectively and strategically
deploy resources. The program uses three data points in
making its predictions — past type of crime, place of crime
and time of crime.
“It has its advantages without a doubt,” said Officer
Brandon McIntyre, who patrols the city’s north area. “It
forces the officers to go to particular areas, conduct patrol
checks and get themseves out there and talking with the
people in the different neighborhoods. And that just causes
the visibility to go up which lessens crime all together.”
PredPol creators tout success stories from police
agencies around the country including the City of Atlanta
which, according to PredPol data, saw aggregate crime
decreased by 8 percent and 9 percent during its initial
launch. It also showcased the results from the Norcross,
Ga., Police Department, where it reports a 15 percent to
30 percent reduction in burglaries and robberies just four
months after deploying in August 2013. “We are excited
about the technology and are looking forward to seeing our
crime rates drop here as well,” Cantaloupe said.
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Access to health care topic of meeting Nov. 21
The League of Women Voters of the Space Coast will
host its “Timely Topics Luncheon” at 11:30 a.m. on
Saturday, Nov. 21, at the Holiday Inn in Viera. The
address is 8298 N. Wickham Road. The program is titled
“Access to Health Care in Brevard County: Targeted
Outreach.” The presentation will include an overview of
the Affordable Care Act and updates for the 2015–2016
enrollment period. The guest speakers will be Keith Heinly
and Leann Chaney, who work at United Way of Brevard.
Heinly is the community impact manager and serves as
the lead marketplace navigator in Brevard County for the
Federal Exchange Market. Chaney is a marketplace
navigator who works with Heinly’s team assisting
consumers with the Health Insurance Marketplace in
Brevard. The luncheon fee is $22. RSVP by Nov. 16 to
Doreen Archer at 622–4071 or DArcher14@cfl.rr.com.
NOVEMBER 16, 2015
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For more information:
Call us at 321.434.6719
Monday – Friday, 8 am to 6 pm,
or contact your broker.

myHFHP.org
Health First offers health care coverage through two companies. Health First Health Plans, Inc. offers Medicare Advantage and Group HMO and POS (point of service)
health plans. Health First Insurance, Inc. offers Group and Individual PPO insurance, including Exchange policies. Health First Health Plans & Insurance does not
discriminate on the basis of race, color, national origin, diability, age, sex, gender identity, sexual orientation, or health status in the administration of the plan, including
enrollment and benefit determinations.
BREVARD BUSINESS NEWS / 8

Call Adrienne Roth at 321-951-7777 for Advertising Information

NOVEMBER 16, 2015

BBN

BREVARD BUSINESS NEWS

Brevard Tobacco Initiative encourages multi–unit housing
properties to go smoke–free; the many economic benefits
Smoke–free multi–unit housing, a growing trend throughout the country, is making its
way to Florida. Across the state, there are more than 500 smoke–free multi–unit housing
properties and 73,000 smoke–free units.
“There’s a fear of alienating resident smokers, but most communities that have taken
the leap consider smoke–free housing an edge over the competition and have determined
that there is a market for this product,” said Chip Tatum, the former government affairs
director for the Florida Apartment Association.
For property managers and landlords, smoke–free policies can have economic benefits.
More than “80 percent of Floridians are non–smokers.” Many people who do smoke do
not permit smoking in their homes. Given these numbers, many properties have very
successfully marketed their smoke–free policy as an amenity, not a restriction.
Smoke–free policies can save money by eliminating the need to repair or replace
carpeting, floors, fixtures, countertops or appliances damaged by burns or nicotine stains.
At the end of a lease, smoke–free units require less turnover time due to fewer preparation and repainting needs.
In one Florida survey of 421 managers of smoke–free properties, 99.5 percent of the
managers agreed that smoke–free policies do not hurt occupancy and 30.1 percent
believed that they increased occupancy.
Tobacco smoke can move along air ducts, through cracks in the walls and floors,
through elevator shafts, and along plumbing and electrical lines affecting units that are
nearby. Therefore, there are also numerous benefits for residents as tobacco smoke
contains more than 7,000 chemicals, hundreds of which are toxic and at least 70 known to
cause cancer. Exposure, even for short periods of time, can be dangerous.
“A home should be a safe place for everyone, especially for children, people with
existing health conditions, and the elderly who are more vulnerable to the effects of
secondhand smoke,” said Dr. Lana Saal, the Brevard Tobacco Initiative chairwoman who
is the employee wellness coordinator for Brevard Public Schools. “By making sure that
residential buildings are 100 percent smoke–free, property managers are protecting
tenants from the dangers of toxic smoke and from the risk of deadly smoking–related
fires.”
The following are some of the reasons why it’s critical to protect tenants from exposure
to secondhand smoke:
l Second–hand smoke exposure is causally linked to heart disease, stroke, several
cancers, lower respiratory illness, and impaired lung function.
l Each year, among U.S. nonsmokers, exposure to second–hand smoke causes an
estimated 33,000 premature deaths from heart disease and about 3,400 premature deaths
from lung cancer.
l Nonsmokers exposed to secondhand smoke at home or at work increase their risk of
developing heart disease by 25 to 30 percent and their risk of developing lung cancer by 20
to 30 percent.
l Second–hand smoke can trigger an asthma attack. A severe asthma attack can put a
child’s life in danger.
l In the first two years of life, children exposed to secondhand smoke have more than a
50 percent increased risk of getting bronchitis and pneumonia.
l Infants exposed to second–hand smoke are at a greater risk of Sudden Infant Death
Syndrome. SIDS is the sudden, unexplained, unexpected death of an infant in the first
year of life. SIDS is the leading cause of death in otherwise healthy infants.
Second–hand smoke is not the only danger associated with tobacco use at home.
Smoking–related fires are the leading cause of fire deaths in residential buildings. These
fires are eight times more likely to result in death than fires that start from another
source. Smoking–related fires in residential buildings result in an average of roughly 365
deaths, 925 injuries and $326 million in property loss each year.
Tobacco Free Florida is a statewide cessation and prevention campaign funded by
Florida’s tobacco settlement fund. Tobacco Free Florida is managed by the Florida
Department of Health, specifically the Bureau of Tobacco Free Florida.
Smokers and smokeless tobacco users interested in quitting are encouraged to call the
Florida Quitline at 1–877–U–CAN–NOW to speak with a Quit Coach.
To learn about Tobacco Free Florida and the state’s free quit–smoking resources, visit
www.TobaccoFreeFlorida.com or follow the campaign on Facebook at www.Facebook.com/
TobaccoFreeFlorida or Twitter at www.Twitter.com/TobaccoFreeFla.
NOVEMBER 16, 2015

The Brevard Library Foundation
is pleased to present the
Patrick D. Smith Literary Medal
Honoring the best work by Brevard authors

Brevard County authors are cordially invited
to submit their works to compete for the
2015 Patrick D. Smith Literary Medal.
The Medal is an annual award to be given to the best
original work submitted by an author who is
a residentBrevard
of BrevardLibrary
County, Florida.

pick up BBN
In addition to11/02/15/15
the Medal, a cash prize of
FIVE HUNDRED DOLLARS ($500.00)
page 18
will be awarded to the winning author.
Individuals may
submit
more than one entry.
FULL
COLOR
Entry fees will not be refundable.
Entry Rules and Requirements are available at
www.brevardlibraryfoundation.org
Deadline is November 12, 2015

219 Indian River Drive, Cocoa, Florida 32922

321-633-1887
The Patrick D. Smith Literary Medal Committee (PDSLMC), a part of the Brevard
Library Foundation, is responsible the award process.
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AAF Space Coast looks to grow its membership by reaching out to business
community; ‘Head Shot Social,’ open to public, set for NuVantage Insurance
By Ken Datzman
As the advertising industry begins to strengthen
across the various platforms, the local affiliate of the
longstanding American Advertising Federation sees
this as an opportune time to make a push to grow its
membership by appealing to a broader base of businesses in the region.
The Space Coast Chapter of the American Advertising Federation has had a presence in this market for
more than 25 years, long being the association known
for bringing together area professionals within all facets
of the industry. Chapter members represent advertising
agencies, marketing firms, web–design businesses,
print publications, video–production companies,
promotional products retailers, information technology
ventures, and other types of entities.
“Our tagline is, ‘If you are in business, you are in
advertising.’ The Space Coast Chapter’s focus this year
is to reach out and try to pull in a broader base of the
business community as members of our organization,”
said Eric Needle, the 2015–2016 president of AAF
Space Coast and the marketing director for Artemis —
The IT Company.
Needle added that AAF Space Coast “has been
around for years. The landscape within our industry
has changed and I don’t think the business community
is fully aware of who we are. Fifteen years ago a lot of
people knew about Ad Fed, where to go for advertising,
and the organizations that support it. So we’re looking
to raise our visibility in the business community and
hopefully attract new members as well as former
members who have drifted away from Ad Fed.” Annual
membership in the Space Coast Chapter starts at $80.
He said his vision for the organization, which is part
of the American Advertising Federation’s 4th District, is
threefold: to see area businesses use the chapter as a
resource; to see the sizable businesses in the region
contribute “time, talent, and treasure” to gain value;
and to offer scholarships to area students seeking
degrees in marketing, communications, and advertising–related fields.
Through the recession, a lot of businesses tried their
hand at crafting their own advertising strategies and
producing their own marketing and promotional
materials. “As the economy improves, I think the day of
do–it–yourself advertising is over,” said Needle.
“If you are building a website, for example, you need
a professional to help you be found on search engines.
There is so much noise and competition that it is hard
to be found in the marketplace — and people are
waking up to this reality. Ad Fed is the place to start
when you are ready to grow your business. I think the
need for AAF–SC has never been greater.”
Madison Conradis, marketing director of Your Logo
by Geiger, a full–service promotional products company
in Melbourne, is the president–elect of AAF Space
BREVARD BUSINESS NEWS / 10
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These members of the Space Coast Chapter of the American Advertising Federation recently participated in the annual ‘Advertising Day’
at the Capitol in Tallahassee. From left: Madison Conradis of Your Logo by Geiger, president–elect; Eric Needle, who is with Artemis
— The IT Company, chapter president; and businessman Bill Williams of A Cut Above Video Productions, government relations
chairman. They are at Artemis in Melbourne. The local chapter hosts a range of events in the area.

Coast. Conradis is a second–generation Ad Fed
member. Her mother is longtime area entrepreneur
Cathy Bell, owner of Your Logo by Geiger..
Conradis said the association “is trying to provide
more value to its members. And part of that initiative
centers on bringing in very informative and enlightening speakers for our events. We’re also working to make
our events more fun. We have a lot of projects going on
right now that we think will help our organization
appeal to more businesspeople in the county.”
One of those events is upcoming. The Space Coast
Chapter will host a “Head Shot Social” with a LinkedIn
presentation beginning at 5 p.m. on Thursday, Nov. 19,
at NuVantage Insurance in the Eau Gallie Arts District
of Melbourne. The address is 1482 Pineapple Ave. Josh

Adams of local firm Rock Paper Simple will be giving
the LinkedIn talk targeting business professionals.
“He’ll be talking about how people can use LinkedIn
to connect in a business–to–business environment, and
much more,” said Needle. “It should be a fun, active
meeting with all the things we have planned.”
Attendees will have the opportunity to sit for a
professional heat shot taken by photographer Dominic
Agostini. The cost to attend the function, which is open
to the public, is $25 for members and $35 for guests.
Tickets can be purchased at AAFSpaceCoast.org.
“The price is a bargain because it includes a professional head shot,” said businessman Bill Williams, the
chapter’s veteran government relations chairman and
owner of 27–year–old A Cut Above Video Productions,

Please see Space Coast Chapter of the American Advertising Federation, page 15
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ABI’s Perers attends Steelcase Dealer Conference — ‘Intelligent Office’ concepts
help reshape work environment; ‘Thread’ system puts power where people need it
By Ken Datzman
Steelcase Inc., an industry leader in
office–systems furniture and workplace
research, has built a $3 billion company
through a network of channels, including
more than 800 dealer locations that sell to
businesses and organizations in markets
of all sizes.
The formidable dealer network is an
example of entrepreneurship at the
community level.
“A lot of manufacturers in the industry
wished they had Steelcase’s distribution
network,” said Robert “Rob” Perers, the
president and chief executive officer of
American Business Interiors in downtown
Melbourne, a Steelcase dealer since 1970.
“And their distribution network is made
up of private businesspeople who are
entrepreneurs in their marketplaces.”
ABI, which was founded by his father,
now retired businessman Ralph Perers, is
the oldest Steelcase dealer in Florida
under the same ownership. “We’re proud
of that,” said the younger Perers, who
recently traveled to Grand Rapids, Mich.,
to attend Steelcase’s Dealer Conference.
The company hosts a number of these
conferences at its corporate headquarters
for the dealers that comprise the Steelcase
network throughout America.
Rob Perers said over the past 45 years,
ABI, which offers workspace and workplace solutions to customers, has gone
from “selling desks to selling office–
systems furniture to introducing the
‘Intelligent Office’ concept of today. The
advances we have seen from Steelcase
over those decades have really reshaped
the work environment for many people.”
The Intelligent Office concept from
Steelcase integrates sensing devices into
the work environment that gather and
aggregate data and learn over time what
people want and need in their spaces.
Steelcase said it gained new insights by
analyzing the findings of recent neuroscience research to better understand the
implications of human behavior at work.
The finding revealed that “focus is a
limited resource,” and like the rest of the
human body, “brains get tired.” The
workplace can be designed to mitigate
distraction and shape the behaviors of
workers by offering choices that increase
the stimuli around them.
NOVEMBER 16, 2015

Perers said one of the Intelligent Office
products from Steelcase is the new “Brody
WorkLounge,” which features a “concept
sensor.”
The Brody WorkLounge, an office
micro–environment in an enclosed design,
creates a “cocoon–like space” that blocks
visual distractions, providing privacy and
an enhanced sense of “psychological
security” for workers and students in open
environments, such as workplaces or
libraries. The self–contained unit includes
personal storage and lighting. A heated
lumbar option keeps workers comfortable,
addressing one of the top distractions in
the workplace — being too cold.
“Brody is like a ‘little office in a chair.’
The technology is really neat. Brody is
designed to give the user privacy without
having to take up office space. We will be
displaying a Brody WorkLounge soon in
our showroom. I think it will be popular
with our higher–education providers and
perhaps some of the high–tech firms that
encourage people to work in an assortment of areas, not just their office,” said
Perers.
Another new product ABI will be
marketing to businesses is Steelcase’s
“Thread” system. Thread is being touted
as the first–of–its–kind power system
designed to provide any carpeted space
with power “where and when people need
it.” Thread runs power through an ultra–
thin modular track designed to be laid
under carpet, such as in a conference
room, said Perers. The track attaches to a
low–profile connector and a standing
power hub or adapter. The hub allows
workers to access six standard outlets.
“With Thread, you don’t have to
penetrate the flooring. A lot of businesses
don’t want to spend money doing that, and
they can’t afford the downtime either.
Thread gives them a great option. It’s an
easy way to bring power, especially to
areas of older buildings, without having a
big obstruction on the floors,” he said.
Thread is a one–circuit, 20–amp system
which allows enough power to support
laptops, mobile devices, and even powered
furniture and collaboration devices.
In the past, seamlessly bringing power
to all spaces has been time–consuming,
complex, costly and rigid, without any
flexibility for future needs.
Yet another new entry for Steelcase is
its “Gesture” chair, which Perers was

BBN photo — Adrienne B. Roth

Rob Perers is president and CEO of American Business Interiors in downtown Melbourne. His firm has been
a Steelcase dealer for 45 years. He says Steelcase has led the transformation of office environments, which
now feature embedded technologies that monitor the surroundings. Office furniture sales are trending
upward as more businesses are upgrading their spaces to create better environments for their work forces.

sitting in for this interview at his office.
“It’s an awesome chair. Great support.
Sales of these chairs are faring well. It’s an
investment in good posture.”
“Concept sensors” are also featured in
the Gesture seat which monitor workers’
posture, sitting habits, stress levels, and
even coaches workers to sit better. As
workers sit in Gesture, this data will be
displayed on a nearby iPad, said Perers.

Visit BrevardBusinessNews.com for Advertising Information

This technology is provided in collaboration with Darma, developer of a smart
cushion.
In its “Office of the Future: 2020
Survey and Report,” staffing agency
OfficeTeam identified several technologies
that stand to alter the workplace and the
way work is conducted in the coming
years.
l Automated business–process

Please see American Business Interiors, page 17
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FIRST CHOICE HEALTHCARE SOLUTIONS PRESENTS

CENTERS OF EXCELLENCE
For All Your Orthopaedic,
hopaedic, Sp
Spine,
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Chiropractic & Inter
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We listen, we deliver, we care.
You can
an count on us to work tirelessly to earn
the privilege to be your “first choice” for all
your family’s musculoskeletal care.
Our physicians are committed to delivering superior patient-centric care,
specializing in total joint reconstruction, sports medicine, total shoulder
reconstruction, hand trauma, Parkinson’s, MS and interventional pain medicine.

To make an appointment, please call

OUR SERVICES

OUR PROVIDERS

Orthopedic Surgery
Anthony J. Lombardo, MD, FAAOS
Total Joint
Board Certified | Orthopaedic Surgery & Sports Medicine
Fracture Care
Richard J. Harrison, MD, FAAOS
Sports Medicine
Board Certified | Orthopaedic Surgery, Sports Medicine
Neurology
& Hand Surgery
Balance Disorders
Donald
Vliegenthart,
MD, FAAOS
Parkinson’s | MS
Non-Operative
Orthopaedics
EEG | EMG | NCV | VNG
Richard P. Newman, MD, FAAN
Facet Blocks | Epidurals
Medical Director; Board Certified | Neurology
Interventional Pain Management
Non-Surgical Treatments
On-Site MRI | X-RAY | DME

709 South Harbor City Blvd. | Suite 100 | Melbourne, Fl 32901
Located on the Indian River between Melbourne & Eau Gallie Causeways

www.myfcmg.com
BREVARD BUSINESS NEWS / 12

The B.A.C.K. Center is Central Florida’s comprehensive Orthopaedic and Spine Care
Center with an international reputation. Our world class providers are leading the
way with new technologies, including stem cell utilization, surgical innovations and
many other research, development and treatment options that are all combined with
compassionate, patient-centric care. With empathy and respect, we listen, educate
and inform our patients to make the best choices for themselves, to be part of their
own care team and to create successful outcomes.

OUR SERVICES
Spine Care & Physiatry
Non-Operative Spine Procedures
Chiropractic Services
Osteoporosis Clinic
Acupuncture
Interventional Pain Management

TWO LOCATIONS:

OUR PROVIDERS
Devin Datta, MD
Richard Hynes, MD, FACS
Steven Ortiz, MDS
Farhan Zaidi, MD
Anne Gregg, PA-C
Lizamar Korfhage, PA-C, CST, MMS
Casey Langel, PA-C
Damien Velez, MPAS, PA-C
Susan Ville, DC, DABCO

Melbourne
2222 South Harbor City Blvd
Melbourne, Fl 32901

To make an appointment, please call

Merritt Island
650 S. Courtney Pkwy | Suite 100
Melbourne, Fl 32952

Go online to make appointments, refill prescriptions & more!

www.thebackcenter.net
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RUSH to complete Ron Norris Ford renovation this winter; includes new customer lounge, business center
TITUSVILLE — This winter, RUSH Construction Inc.
will complete renovations on the Ron Norris Ford
dealership on Cheney Highway. The project features a full
renovation of the 10,000–square–foot showroom.
RUSH is currently working on this project using the
renovation designs created by Allen Kiesel & Associates,
P.A. This is the third project that RUSH has undertaken
for Ron Norris Inc. this year.
Constructed in phases to ensure that the existing
dealership operations aren’t impacted by renovation
activities, this project includes complete interior renovation
of Ron Norris Ford’s existing 9,000–square–foot showroom,
with an additional 1,000 square feet being added by the
enclosure of the existing canopy. The finished showroom
will include a designated customer lounge, business center,
kid’s play area, restrooms, and new service center, as well
as high–end finishes for the showroom and all customer
areas.
The exterior façade will also be renovated and will

feature a new extended parapet (a low protective wall
along the edge of the roof), high–quality aluminum
cladding, a curtain–wall “glazing system,” and an entry
tower. The existing 6,000–square–foot Quick Lane Service
Center will be “up–fitted” with new finishes, aluminum
cladding, a curtain–wall glazing system, and a new full–
service sales and parts desk.
“Having the opportunity to work with Josh Norris and
his team again is an honor and a pleasure,” said RUSH
Project Manager Bobby Jicha. “We have also enjoyed
working with Allen Kiesel & Associates. They did an
excellent job on the renovation designs, and we will
certainly do our part to make the reality of Mr. Norris’

vision even better than what was expected.” This project is
expected to be complete by January 2016.
RUSH Construction of Titusville is a general contractor,
construction manager and design–builder. It has worked
with such clients as NASA, the U.S. Air Force, Parrish
Medical Center, U.S. Army Corps of Engineers, Barn Light
Electric, Central Florida YMCA, Health First Inc., and the
American Police Hall of Fame.
With an “award–winning safety program and a 31–year
litigation–free history,” RUSH is also a Certified Green
Contractor with four LEED–accredited professionals on
staff. For more information about RUSH Construction,
visit RushInc.com or contact William Chivers at 267–8100.

Health First Golf Classic Jan. 11 at Suntree Country Club
The Health First Golf Classic is set for 8 a.m. on Monday, Jan. 11, at Suntree Country Club in Melbourne. The event
is put on by the Health First Foundation and raises money for Health First Aging Services. The tournament will feature
a shotgun start and a four–person scramble format. To reserve your spot or become a sponsor, call 434–7353.

Join us for an evening of
Champagne & Roses

Brought to you by the Brevard Library Foundation

Brevard
Library
Presenting:
Rachel
Hauck,
Local Award-winning Author

new ad emailed

~critically acclaimed novels such as ..

Classic Wood Floors
new ad emailed

The Wedding Dress, Love Starts with Elle, and Once Upon a
Prince. Rachel collaborated with Sara Evans, penning The

FULL COLOR

Songbird Novels, and was recognized as a 2011 Top Ten

FULL COLOR

Inspirational writer.
Wednesday, November 18, 2015
5:30 pm—7:00 pm
$25 per person
Light bites
Central Library—Cocoa, FL
For More Information: 321-633-1887 or
libraryfoundation@brev.org
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The Junior League of South Brevard, Inc.

Presents the 31st Annual
ONE
DAY
ONLY!

Lightle
pick up BBN
10/19/15
page 15

NEW LOCATION:
The Courtyard at the Oaks
1800 West Hibiscus Blvd.
Melbourne, FL 32901
INAUGURAL EVENTS:
*Tacky Tapas and Trees*
Friday, November 13th

*Cooking with Mrs. Claus*
Saturday, November 14th

November 14, 2015 from 9:00 AM to 5:00 PM
Visit www.jlsb.net/fot for more information!
Proceeds benefit local children to improve health through nutrition and physical activity.
Thank you to our sponsors:

FULL COLOR

Commercial Property Management Services

WHY trust Team LBR with your asset?

BECAUSE WE...

•

Birds YOU WILL...
pick up BBNMaximize returns on your
Provide hands on, weekly inspections
Employ a 24/7/365 facilities staff and11/02/15
van
investment
Handle YOUR headaches
page 13 ...and minimize your headaches
Have a vetted vendor pool
FULL COLOR
CALL NOW!
Implement a revenue-oriented property plan
(321) 722-0707
7DLORUSURFHGXUHVWKDWÀW\RXUSURSHUW\DQG\RXUQHHGV

•

Report on your asset to turn GOALS into RESULTS!

•
•
•
•
•

ORLANDO — The Rosen College of Hospitality
Management at the University of Central Florida hosted
more than 400 members and friends of the hospitality
industry Oct. 17 at The Pineapple Ball to celebrate the
induction of Ronald Dowdy and Maria Triscari into the
Central Florida Hospitality Hall of Fame. The annual
event was held at Rosen Shingle Creek and produced by
Rosen College faculty, staff and students.
Actress Sarah–Lee Dobbs emceed the evening’s
festivities, which included a video presentation about
Rosen College and its impact on the hospitality industry,
featuring faculty and outstanding alumni. Both inductees
were honored with a special musical performance before
they took the stage to accept a Steuben crystal pineapple
and address the audience.
Mark Miller and Carol Stein performed a personalized
rendition of Frank Sinatra’s “Come Fly with Me” in honor
of Dowdy and vocal group Vox Audio sang Pharrell’s
“Happy” for Triscari. Following the induction ceremony,
guests enjoyed dinner, live entertainment and dancing.
Dowdy is a real–estate owner and operator with more
than 45 years of professional experience, including many
years in real–estate acquisition, development and management. His real–estate career began in 1971 when he
obtained his first lease of a hotel gift shop at the entrance
to Walt Disney World.
Dowdy currently manages around 50 tenant spaces in
six different locations on and around International Drive
and oversees a roughly 2,000–acre Black Angus Cattle
Ranch in Virginia’s Shenandoah Valley. He is also very
active in civic causes, including American Red Cross of
Central Florida, Boys and Girls Clubs of America, Boy
Scouts of America, Florida Citrus Sports Foundation,
Florida Citrus Bowl and the Sheriff’s Employee Assistance
Trust Foundation.
Triscari is the president and chief executive officer of
the International Drive Resort Area Chamber of Commerce, which represents the International Drive Resort
Area and its myriad hotels, restaurants, retail outlets,
attractions and major theme parks.
She was hired as executive director of the Chamber in
1989 at its inception, and after 27 years of service is one of
the longest–running heads of any organization in Central
Florida. During her career, she has worked closely with
government and elected officials on projects to enhance the
International Drive Resort Area and the tourism industry.
Under Triscari’s leadership, the Chamber now “boasts
hundreds of members and is one of the most active,
influential and highly respected industry organizations in
the region.”

‘Shop Small and Sip and Stroll’ in Cocoa Village
Historic Cocoa Village will be hosting its annual “Shop
Small and Sip and Stroll” event from 5 to 9 p.m. on
Saturday, Nov. 28. The ticket price is $20 in advance or
$25 the evening of the event. Participants will sample
wines, enjoy treats and take advantage of special deals.
For more details, call The Village Spiceman at 749–3407.

w w w. Te a m L B R . c o m
70 W. Hibiscus Blvd. Melbourne, FL 32901
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The UCF’s Rosen College of Hospitality
Management inducts Ronald Dowdy and
Maria Triscari into Hospitality Hall of Fame
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Space Coast Chapter of the American Advertising Federation
Continued from page 10
the second oldest firm of its kind in Brevard County. “A
current head shot is something every businessperson
should have.”
“We are looking to bring a nice mix of people to this
event,” said Conradis, adding that there will be
appetizers and a cash bar available for the social.
The Space Coast Chapter hosts a variety of social
gatherings throughout the year, including “coffee
meets” in the mornings at different coffee shops in the
area. Check the website for the times, dates, and
locations.
In addition to Needle and Conradis, the executive
officers of the Space Coast Chapter include Susan
McGrath, treasurer; Emma Richard of Ocean Partners
Associates in Cocoa Beach, secretary; and Jackie Barker
of Sky Advertising in Satellite Beach, past president.
Recently, the executive leadership of the Space Coast
Chapter traveled to Tallahassee to take part in the
annual “Advertising Day,” joining with Ad Fed members from across the state. They met with local senators
and representatives to discuss how advertising fuels
Florida’s economy and discussed issues impacting the
industry.
The main message of the trip was that advertising is
often a “leading indicator” of the “state of the economy.”
And the advertising market is bouncing back. By 2019,
businesses will spend more than $100 billion on search
marketing, display advertising, social–media marketing, and e–mail marketing, according to a report by

Everything
I touch turns to

Forrester Research.
Williams, Conradis, and Needle led the local
delegation in Tallahassee. Williams has been the
chapter’s government relations chairman for more than
a decade. “Bill knows his way around the Capitol
building as well as anyone,” said Needle. “He’s doing a
great job mentoring us.”
A topic of conversation centered on a potential “film–
incentive bill” that would help Florida compete with
other states for movie and production jobs, as well as
encourage tourism, said Williams, whose company does
video production for business and government markets.
“That’s a very important issue right now. Florida
wants to level the playing field so it can better compete
against states such as Georgia for film production and
jobs,” he said.
Film Florida, the trade association representing the
various interests of the entertainment production
industries throughout the state, is organizing a series of
industry forums and workshops.
The purpose of these events is to identify the most
effective strategies that will help create a consistent
public policy which will allow the industry to achieve
both short–term and long–term sustainable solutions
for growing the film, television, digital media, and other
entertainment production industries in Florida.
The intent of the bill that failed to become law this
past year was to provide tax incentives to the film
industry so that Florida “can compete more favorably

SOLD!

Specializing in Residential Real Estate
Across NuVantage
the Space Coast since 1983
Over 31 Million SOLD in 2015

we Yard
pick Sign into
Turn your
a SOLD SIGN.
FULL COLOR
Call me TODAY!

with our neighbor to the north, Georgia,” says Needle.
Those who participated in “Advertising Day” got a
“crash course” in how state government works and the
“value that advocacy has to our clubs, to our businesses,
and to our clients,” he said.
Needle said it was an “amazing session in Tallahassee. Our delegation met with all of our state legislators,
including Senate President Andy Gardiner and Ryan
Smith of House Speaker’s Steve Crisafulli’s office. We
connected with representatives Ritch Workman, Tom
Goodson, John Tobia, and Senator Thad Altman’s
office.”
He added, “The Space Coast has a rare connection to
leadership this term, and our team had an excellent
session at a time when few organizations were in the
Capitol.”
This was the first time in recent history the AAF’s
4th District chose to conduct Advertising Day during
fall committee meetings instead of a date when the
legislature is in session. The date change allowed Ad
Fed members to meet with and educate their legislators
before bills are finalized.
As chapter president, Needle says his organization is
inviting “those who are in business and those in the
business of advertising to get more closely involved with
the Space Coast Chapter of the American Advertising
Federation. Our goal is to grow business and opportunity by connecting companies with the talent Brevard
County has to offer within this dynamic industry.”

Yes, we
insure that!
Kevin Hill
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For a complimentary
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insurance review

Kevin R. Hill - Realtor

321-308-2270  800-330-4241

321-253-9000

RE/MAX Alternative Realty, Inc.

www.relocation-realestate.com  www.meridianontheriver.com
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Nasa Palms
Professional Center

State legislators receive top honors for
agricultural advocacy; Florida House
Speaker Crisafulli recognized for his work

South Beach Deco Style Medical
DQG3URIHVVLRQDO2IÀFHV
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For Sale or Lease in Melbourne’s High
Tech District Centered between Health
First’s Holmes Regional Hospital and
Wuesthoff Hospital’s Melbourne Campus.

Newton land
pick up BBN
• 2000 – 4200 SF Units Available for
10/1215
Immediate Build-Out
page
7Building To Be Constructed
• 6000 SF
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W. Nasa Blvd. at Broadband Drive in Melbourne, FL
(321) 751-6850 | Brenda@NewtonLand.com
NewtonRealEstateFL.com

JANUARY 20-25, 2016 - EXPERIENCE THE 19TH ANNUAL

Discover why Florida’s Space Coast is your
launch pad to incredible nature-based
experiences. Festival features:

Space Coast Birding &
Wildlife Festival

• Birding & Wildlife Classes
• Field Trips
• Photography Classes
• Photography Field Workshops
• Pelagic Birding Trips

SPACECOASTBIRDINGANDWILDLIFEFESTIVAL.ORG

• Raptor Project
• Expanded Exhibit Area
• Optics & Camera
Workshops
• Keynote Speakers

NEW THIS YEAR!
17 WORLD CLASS PHOTOGRAPHERS TO
LEAD FIELD WORKSHOPS & CLASSES

Junior League

Coming to the FestiYal to lead Àeld trips and classes

Steve N.G. Howell, Kevin Karlson,
%SSteQIeO8 Kress, Marie P. Read, Greg Miller,
Adrian Binns, Amar Ayyash,
Adam & Gina Kent, Jim Cox, Ken Meyer,
Blair Witherington, Dr. Tom Emmel,
Larry Manfredi, Louise Zemaitis, Nancy McAllister,
Bill Stewart, Eric Reyier & Michael Brothers
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GAINESVILLE — State Sen. Kelli Stargel and
Rep. Katie Edwards were named the 2015 Florida Farm
Bureau Legislators of the Year on Oct. 29 at the
organization’s 2015 annual meeting in Ponte Vedra Beach.
“Sen. Stargel and Rep. Edwards have taken the lead in
supporting agricultural policy issues that help farmers and
ranchers. We are extremely proud of their excellent
leadership and thrilled to recognize them,” said FFBF
President John Hoblick.
Stargel played a key role in promoting Florida Farm
Bureau’s legislative priorities in the Senate this year. She
sponsored three “important bills” including a $13 million
tax–relief package for Florida farmers and ranchers.
Stargel was elected to the Senate in 2012. She resides
in Lakeland with her husband, John. She has five children,
Rebekah, Amanda, Robert, Hannah and Laura.
Rep. Edwards sponsored legislation that protected
private property rights and strengthened the 1955 Bert
Harris Private Property Rights Act. The legislation
clarifies property owner’s rights to compensation for
governmental actions that impose unreasonable restrictions on property and diminish its value.
Edwards was elected to the Florida House of Representative in 2012. She is a former executive director for Dade
County Farm Bureau and resides in Plantation. As a
native of Broward County, she is “committed to supporting
family farms.” Edwards is a past recipient of FFBF’s
Champions for Agriculture award.
Florida House Speaker Steve Crisafulli was recognized
for his sustained and steadfast support of Florida agriculture during his time in the Florida House of Representatives. As a citrus farmer, Crisafulli has been a longtime
advocate for Florida’s farmers and ranchers. Crisafulli has
been recognized as one of FFBF’s Champions for Agriculture for three consecutive years and was the 2011 Legislator of the Year. “We are proud to recognize Speaker
Crisafulli as one of our state’s most effective advocates for
agriculture,” said Hoblick.
Crisafulli supported several top legislative priorities for
Florida Farm Bureau. He included a $13 million agricultural sales tax exemption package, supported funding for
the University of Florida’s Institute of Food and Agricultural Sciences and the Florida Department of Agriculture
and Consumer Services and directed Amendment 1 funds
to water and environmental conservation projects and land
management instead of land purchases.
Crisafulli resides in Merritt Island with his wife,
Kristen. They have two children, Carly and Kennedy.
Florida Farm Bureau, the state’s largest general agricultural organization, represents more than 144,000 member–families.
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Moody Blues to play at King Center in Melbourne
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The Moody Blues will be performing at 7:30 p.m. on
Wednesday, March 9, at the Maxwell C. King Center in
Melbourne, as part of its spring tour titled “Fly Me High.”
Tickets, which start at $58.50 (including fees), may be
purchased by visiting kingcenter.com or calling 242–2219.
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American Business Interiors
Continued from page 11
management. Collaborative software will streamline the
process by which teams work together on documents,
eliminating the need for e–mail as the means of document
transmission and sharing within groups.
l Virtual conferencing technology. Offices may be
equipped with walk–in facilities outfitted with wall–sized
screens that project 360–degree views of videoconference
participants.
l Interactive office spaces. By 2020, offices will be
embedded with sensors that monitor and maintain the
environment, including temperature, humidity, and
lighting. For example, a sensor in a desk chair could
detect back tension and signal the chair to give a massage.
Steelcase is out in front leading this transformation
with its Intelligent Office, “which is an assortment of
products, including ‘media:space’ and ‘Room Wizard,’ that
provide ways for people to stay connected within the
workplace,” said Perers.
“We, at ABI, no longer just design an office for a
customer. Their office has become their entire facility. The
reality is, people work in all different areas inside their
facility. From a design standpoint, there is a lot that goes
into making sure the spaces can accommodate different
types of work and different types of workers.”
Steelcase’s new media:scape Team Studio with
Vertical Intelligent Architecture helps remote teams
collaborate more effectively. The VIA walls feature
integrated multi–touch displays that help bridge the
distance between team members. The intuitive display

enhances the ability of local and distributed team
members to co–create content in real time. Team members can swipe, expand, simultaneously annotate, and
save content right on the display.
Camera angles are intentionally positioned to optimize
sightlines for remote colleagues, making it easier to see
digital and analogue content. Perers said the integrated
media:scape technology “makes it easy to share content
from a variety of devices.”
Steelcase also offers a room–scheduling solution called
“Room Wizard.” The scheduling system provides a
solution that manages open and closed collaborative
spaces more effectively than first–come, first–served. Now
users can book rooms and reserve meeting spaces
knowing there won’t be a hitch. Room Wizard, which also
targets the medical market, provides information about
room usage and patterns to help make smarter decisions
about meeting spaces, he said.
As the economy continues to improve, more businesses
are making office–furniture upgrades. Perers said one
particular segment that ABI is seeing good growth in the
senior–living market, including assisted–living and long–
term care facilities.
“We started focusing on the senior–living market six or
seven years ago and it has really been a solid performer
for the company. Jeanne Kenaston (senior account
manager at ABI) has led that initiative. She’s done an
amazing job. We’re involved in projects in multiple
markets. They include everything from skilled nursing

homes to hospice, and all the ancillary types of medical
facilities. We see that market continuing to grow for us in
the future.”
ABI serves a host of markets, including health care,
education, small business, manufacturing and aerospace,
professional, and government sales. “Historically, we have
done a fantastic job with our government sales group.
That market dropped off during the recession, but it’s
coming back around now. We’re much better positioned to
serve that market today,” he said.
In general, U.S. office furniture production should
reach $10.4 billion in 2016, according to the latest IHS
Global Insight industry forecast model used by the
Business and Institutional Furniture Manufacturers
Association. IHS estimates U.S. office furniture will hit
$10.2 billion this year, up 4 percent from 2014.
Consumption of office furniture also is expected to
increase this year and next, to $13 billion (up 7 percent)
and $14 billion (up 7.4 percent, respectively. The Business
and Institutional Furniture Manufacturers Association’s
IHS forecast distinguishes “total consumption” of business
furniture, as well as the product — the difference reflecting the value of manufactured goods sold and incorporating imported business furniture volume.
Perers said he thinks 2016 is going “to be a great year
for American Business Interiors. We’re beginning to see
some good movement in the market. Momentum has been
building. Last year was a phenomenal year for the
company.”
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BE PART OF SOMETHING GREAT.
Your generosity inspires us to go beyond “what is”
and strive for what can and should be.
Through our work in Education, Income and Health–
the building blocks of a good life–we are focused on what
it takes to be self-sufficient, and working to help people
help themselves. Our goal is to create long-lasting change
by addressing underlying causes of community problems.
Everyone wins when kids succeed in school, and when adults
can secure jobs, manage their finances and provide a healthy
environment for their families.
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United Way of Brevard
937 Dixon Blvd • Cocoa, FL 32922

UWBREVARD.ORG

FACEBOOK.COM/UNITEDWAYBREVARD

I’ll support United Way with a gift of $________
Name:

@UNITEDWAYCOCOA

R Cash R Check (payable to United Way of Brevard)
R Credit Card (Visit www.uwbrevard.org and click the give button)

Address:
Keep me informed - email me:
UNITED WAY OF BREVARD (REGISTRATION #CH14) PROVIDED NO GOODS OR SERVICES, IN WHOLE OR IN PART, FOR THIS CONTRIBUTION. NO PROFESSIONAL SOLICITORS WERE HIRED TO RAISE THESE
FUNDS. A COPY OF THE OFFICIAL REGISTRATION AND FINANCIAL INFORMATION MAY BE OBTAINED FROM THE DIVISION OF CONSUMER SERVICES BY CALLING TOLL FREE (800-435-7352) WITHIN THE
BBN15
STATE. REGISTRATION DOES NOT IMPLY ENDORSEMENT, APPROVAL, OR RECOMMENDATION BY THE STATE.

Henderson

Mail to: UNITED WAY OF BREVARD • 937 DIXON BLVD, COCOA, FL 32922 • WWW.UWBREVARD.ORG
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Medical Office Available
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For Lease $15 sq.ft.
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Hookup / Kitchen
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 Surrounded by physician referral network hotbed

Barbara Wall
pick up BBN
11/02/15
page 7

For More Information Contact:
Carlos Rodriquez (321)266-3896
FULL COLOR
crodriquez@YourEyeClinic.com
Call Adrienne Roth at 321-951-7777 for Advertising Information

www.NationalRealtyFla.com
Serving Brevard Since 1965
0HOERXUQH2I¿FH
,QGLDODQWLF2I¿FH
5HORFDWLRQ

3DOP%D\2I¿FH

9LHUD2I¿FH2
something
else
&RPPHUFLDO
FULL COLOR

Barbara C. Wall
President | Broker/Owner

Prudential Sterling Properties

2000 Highway A1A,
Indian Harbour Beach, FL 32937
Direct 321-308-0335 | Cell 321-749-2444 | Fax 321-768-2891
Barbara@BarbaraWall.com | www.BarbaraWall.com
An independently owned and operated member of BRER Affiliates Inc.
Not Affiliated with Prudential. Prudential marks used under license.
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Melbourne Main Street
Continued from page 1
programs have cumulatively created more than 24,000
jobs, 7,190 new businesses, and produced $2.3 billion in
public and private investment, according to the Florida
Department of State.
Locally, part of the downtown revitalization efforts
include a number of colorful mural projects. The
Melbourne Architectural Review Board unanimously
approved five outdoor paintings to enhance buildings
across a five–block area of New Haven Avenue and
Municipal Lane. The goal is to transform Melbourne into a
vibrant arts destination in the region.
“We know from looking at other downtown communities that engaging the creative sector is a key component
for economic growth,” said Eisenberg, who has a master’s
degree in sociology from the University of South Florida.
“The mural projects are fantastic. There is so much art and
creativity in downtown Melbourne. We have the Henegar
Center, the Melbourne Civic Theatre, and the Strawbridge
Art League. Melbourne Main Street’s office is next to Fritz
Van Eeden’s studio, and there are other art studios
downtown.”
Melbourne Main Street is coordinating the $30,000
project, which may commission up to 20 murals for the
downtown market, free of charge to building owners.
According to a 2014 economic–impact study commissioned by the Brevard Cultural Alliance, the arts and
cultural sector on the Space Coast adds $68.5 million
annually to the local gross domestic product. The arts and
culture segment is responsible for direct employment of
more than 1,000 people, as well as $119.3 million in total
sales and $74.6 million in direct sales. The $119.3 million
in total sales represents a 22 percent increase from 2012 to
2014. The study was conducted by Praecipio EFS, a
business–consulting firm.
Eisenberg, who was named executive director six
months ago, is positioning downtown Melbourne to be “a
tool for recruiting and for retaining talent” in the region.
With Northrop Grumman and other technology–oriented
companies expanding here, the county is gaining hundreds
of new residents.
“We’re creating the space where businesses can bring
their current employees and their potential employees to
shop and dine and enjoy the atmosphere of downtown,” she
said, adding that a host of new businesses have opened in
downtown Melbourne and demand for space is strong.
The new businesses include La Vela’s Italian Restaurant and Pizzeria; Backwater, a family restaurant; PC
Keat’s, a restaurant with an international flair; and NY
York’s Best Barber. Set to open in January in downtown
Melbourne is Hell ’n Blazes Brewing Co. These businesses
have invested in building renovations to suit their
ventures.
Eisenberg said she visits a lot of downtown areas “to see
what they are made up of. And, truly, I think that we have
something special. That’s how I see downtown Melbourne.
You can have a great night out dining and shopping, and
you are going to know the owners of these businesses, the
people who work in these businesses. Downtown
Melbourne still has a ‘small–town feel’ and people really
like that.”
Businesses and individuals can support Melbourne
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Main Street by being sponsors, joining as members, or
helping as volunteers.
Before being recruited to lead Melbourne Main Street
— which Eisenberg calls “a unique opportunity, for sure”
— she worked for Florida Tech for about five years with its
online degree programs. As program coordinator, she
managed undergraduate and graduate online programs in
International Business, Information Technology Management, and Computer Information Systems. Eisenberg also
has experience working with small–business owners. She
was with Florida Tech’s Women’s Business Center, which
is now known as “weVenture,” before her position managing online programs.
Eisenberg says the downtown area of Melbourne “is
poised to grow” with the recent project announcement by
area firm Zimmerman Development LLC. In mid–October,
demolition began on the old Melbourne High School next
to the Henegar Center, across the street from the U.S. Post
Office. In its place, Sam Zimmerman of Zimmerman
Development plans to build a multi–tier structure that will
contain retail shops and restaurants on the first floor and
apartments on the upper levels. The project, which is going
through the approval process, is stirring a lot of interest.
“We truly believe the Zimmerman project will be the
‘icebreaker’ project for downtown Melbourne,” said
Eisenberg. “I think it will create a 24/7 economy and it
would really elevate the downtown area. From talking to
Sam, he’s the right guy for this development. In the next
five years, the community is going to see the downtown
market really take off. I believe we are going to see more
housing, perhaps a boutique hotel, a small grocery store,
and maybe a hardware store. These are exciting times for
Melbourne Main Street.”
As part of its efforts to revitalize and improve the
community, the City of Melbourne created three Community Redevelopment Areas, or CRAs, to fund capital
improvement projects, economic incentive programs, and
partnership opportunities. One of the CRAs is downtown
Melbourne. The main CRA funding source is “tax–
increment financing,” which is a unique tool available to
cities and counties for redevelopment activities. Each CRA
was established with a base year for taxing purposes.
As the value of property included in the CRA increases
beyond the value recorded in the base year, the CRA
captures the “tax–increment revenue from property tax
increases into a redevelopment trust fund,” according to
the City of Melbourne. The tax increment is only collected
from the general fund millage rates charged by the City of
Melbourne and Brevard County.
“The turnaround that has taken place in downtown
Melbourne is a tribute to the City of Melbourne and the
CRA,” said Eisenberg. “They have specifically focused their
attention and resources on this area and have worked to
make downtown a key part of Melbourne and a key part of
Brevard County. The development that’s happened in the
downtown area wouldn’t have happened, I believe, without
the CRA. It has been instrumental in downtown
Melbourne being in a position to grow.”
Downtown Melbourne, Old Eau Gallie Riverfront, and
Babcock Street comprise the three CRAs within Melbourne
city limits. The original CRA for downtown was estab-
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lished in 1982. In 2006, it underwent a major plan
amendment, including an expansion of its boundaries,
primarily to the south along the U.S. Highway 1 corridor.
The boundaries now contain roughly 241 acres.
The 2014–2015 Downtown CRA revenue of $960,510
includes the City of Melbourne and the Brevard County
tax–increment revenue, as well as interest income,
according to the 2014 annual reports of the three CRAs in
Melbourne. Downtown CRA revenues have “increased
gradually over the last two budget cycles.” The current
revenue is 5.5 percent higher than the previous year,
because of slightly higher property valuations and
increased millage rates.
In pursuit of the goals of the Downtown Melbourne
CRA, the board is establishing a program for “facilitation
of desired real–estate development projects.” The program
would target “vertical mixed–use, residential and hotel
projects having investment of $5 million or more.”
The Downtown Melbourne CRA will utilize tax–
increment financing or other CRA assets to leverage
private real–estate investment opportunities, to develop
markets that are “deficient” or that do not currently exist
downtown.
Meanwhile, Melbourne Main Street is gearing up for
the holiday season. Downtown should be a popular area for
families to gather with all the activities planned for
November and December.
“We are really excited to be showcasing the downtown
market over the holidays,” said Eisenberg. “Melbourne
Main Street’s annual ‘Candlelight Shopping’ event kicks off
on Saturday, Nov. 28. From Nov. 28 until the Saturday
before Christmas, every Saturday night from 5 to 9 o’clock
we will have Candlelight Shopping. All the restaurants
and retail shops will be open celebrating the holidays.”
The shops in downtown will be lit with white candles
and lights. They will be serving such holiday fare as cakes,
cookies, teas, apple cider, coffee, and hot chocolate. The
evenings will feature a variety of holiday entertainment
with musicians, choirs, and carolers. There will be carriage
rides, too.
“The opening Saturday of Candlelight Shopping,
Nov. 28, ties in with ‘Small Business Saturday,’ also
known as ‘Shop Small.’ It’s a great way for us to promote
small businesses in the area for the holiday shopping
season,” she said.
This will be the sixth annual Small Business Saturday,
a program that was launched to support local businesses
that create jobs, boost the economy, and preserve neighborhoods around the country. American Express is the
founding partner of Small Business Saturday.
Also, the Henegar Center in downtown Melbourne will
be opening its presentation of “Wizard of Oz” on Dec. 4.
The show will run through Dec. 20 on select dates. “We are
going to have a ‘Munchkin March’ in downtown,” said
Eisenberg. “We are also setting it up so kids can make an
ornament at the Henegar Center and then hang their
ornaments on the tree that is going to be in downtown
(Campbell Park) for the evenings of Candlelight Shopping.
There will be many activities going on over the holiday
season for families. It’s going to be an exciting season
downtown.”
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network specialists*
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