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By Ken Datzman

COCOA — Traditionally, United Way of Brevard runs a

Campaign each fall and allocates the money it raises to its various

partner agencies, more than 40 of them, in the spring. Based on the

partner organization’s individual success, a group of volunteers

determines how much goes to each agency that supports the safety

net of services in the community.

The 2016 Campaign raised $6.2 million and had a total commu-

nity impact of $21.7 million, with state and matching funds

providing leverage for many of the agencies.

The Early Learning Coalition, for example, the largest single

recipient of United Way of Brevard funds, received $257,000 and

was able to leverage that into $4.3 million this year, creating a

16–to–1 return, which any investor would be proud of. Overall, the

agencies produce about a 3–to–1 match, said Robert “Rob” Rains,

president of United Way of Brevard.

“We fund these different agencies and some of them are reaching

small populations with greater depth, and they are doing it bril-

liantly. We have tremendous respect for our partner agencies and

we are going to continue to support them. And we need the help of

the community to continue to do that. But our focus as an organiza-

tion has shifted a bit in the last couple of years as we try to move the

dial at the community level and create greater scale,” he said.

In late 2012, the United Way of Brevard board of directors

approved three areas it planned to focus more resources on:

“Education, Income, and Health,” the “building blocks of a good life.”

The idea was to “move upstream and try to be more preventive, try

to help people from needing the services of our safety–net agencies,”

Rains said.

Within the Education component, United Way of Brevard

pinpointed the need to raise awareness and reach out to families in

an effort to improve their sons’ and daughters’ third–grade reading

scores. United Way is now doing this through various channels,

including providing access to reading materials, mentoring, and a

summer reading loss prevention program.

This reading initiative has been a big success, with Liz Lee,

United Way of Brevard’s community impact director, and Zachary

Bell, manager of community impact for education, spearheading

strategic programs that have produced measurable results for

thousands of children countywide.

Partnering with Brevard Public Schools, the local United Way

has provided programs and tools that are working to ensure more

children are reading proficiently by the end of the third grade, which

United Way building scale,

big impact across county

with reading–level initiative

Rob Rains, right, is president of United Way of Brevard. Zachary Bell is manager of community impact for education. Their
organization, partnering with Brevard Public Schools, has seen much success in getting Title 1 elementary students in the
county to read books over the summer on the digital platform myON. Last school year, 22,000 students read almost a half–
million books using myON, which United Way of Brevard first piloted in five area Title I schools in 2013. United Way also
operates a ‘Feed and Read’ program over the summer at sites around the county.
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A Secular Education for Boys and Girls in Grades 6 - 12
Enrolling now for Fall

Daily Attendance or Monday through Friday Boarding.
Teaching 21st Century Skills & Values

Open House Friday, 26 August at 9:30am
For information call 321-723-3211 or email: admissions@flprep.com

Melbourne’s Premier Preparatory Academy for over 55 y ears!
www.flprep.com

Florida Preparatory Academy

Locally Owned
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Friendly Service

10 S. HARBOR CITY BLVD
33 SUNTREE PLACE
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Navigating Your Entire Financial World
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Holy Trinity Episcopal Academy in Melbourne recently

announced that 11 students to date have received Aca-

demic Merit Scholarships for the 2016–2017 school year,

the inaugural year of the program. The private Episcopal

school awarded one full scholarship including tuition,

registration and facilities fees, as well as necessities such

as textbooks, lunches and other required materials. Ten

partial scholarships also were awarded for varying

amounts.

The purpose of the new scholarship program is to

provide the opportunity for academically deserving

students entering grades 7 to 11 without the financial

means to support a Holy Trinity education to be able to

attend the school. The scholarship fund, which totaled

$120,000 for the 2016–2017 school year, was provided

through corporate sponsors of the 2016 Evening of

Elegance fundraising gala, which was held March 12,

2016.

Holy Trinity “welcomes motivated students of average

and above average ability who come from any religious,

racial, social, or ethnic group.” The school, which currently

serves more than 800 students in preschool through grade

12, provides an academically challenging college–prepara-

tory curriculum including 28 Advanced Placement courses,

as well as an extensive catalog of honors classes.

The Class of 2016 earned an average of $74,000 each in

merit–based scholarships and the top 20 scholars will

begin college with an average of 15 to 20 college credits

from their AP test scores. College acceptances for 2016

included Harvard, Princeton, the University of Chicago,

and dozens of other top–ranked colleges and universities.

Ninety–four percent of those who graduated from Holy

Trinity between 2012 and 2016 have chosen to attend a

four–year university.

According to James Landi, head of School for Holy

Trinity Episcopal Academy, “The Academic Merit Scholar-

ship program represents a life–changing opportunity for 11

academically gifted students who would not otherwise be

able to afford a private school education, but these funds

also provide a greater benefit to the school community and

beyond.”

Sponsors of the Academic Merit Scholarship program

include:

l $10,000 sponsors: Flavin, Nooney & Person CPA*;

Harris Corp.; and Mercedes–Benz, Porsche, Audi of

Melbourne.

l $5,000 sponsors: Florida Bank of Commerce; and

Southeast Aerospace Inc.

l $2,500 sponsors: Mr. and Mrs. Mark D. Wadsworth*;

Stephanie Moss Dandridge*; Able Air Inc.; Artemis: The

IT Company; Mr. and Mrs. Victor Chaffiot and Mr. and

Mrs. Jon Teply; Martin E. Dandridge; Shashin and Dipty

Desai; Dr. Shashin Desai and Dr. Gopal Gadodia; The Dial

Family; The Fraser Family; Gatto’s Tires & Auto Service;

Health First Inc.; Holiday Builders Inc.; Intercoastal

Insurance Inc.; Medical Associates of Brevard; Platt

Hopwood Attorneys at Law, PLLC; Shelter Mortgage Co.

LLC; State Title Partners; and The Bassin Center for

Plastic Surgery in remembrance of Charley T and

Olga Sims.

l $1,000 sponsors: Byrd’s Western Store; The Eye Insti-

tute*; Dr. and Mrs. Stephen Badolato; Lisa L. Bernick;

Florida Eye Associates; Florida Institute of Technology;

Kirschner Construction; Mr. and Mrs. Stephen Mays;

Kelly Palmer and Gary Stein; Barry and Brenda Radke;

Mr. and Mrs. Drew Rector; Geoff and Susan Smith;

Mr. and Mrs. Timothy Wakefield; Southeast Petro; South

Patrick Animal Hospital; and Waterman Real Estate.

*Merit Scholar Multi–Year Donor

More information about the school is available at

www.HTAcademy.org.

Landi added, “As a ‘private school with a public

purpose,’ Holy Trinity has the unique ability to provide a

true brilliance and specific direction for academic excel-

lence in the Brevard County community. The funds

donated by our corporate sponsors ensure that we can

continue to offer academically challenging programs that

provide all students with the best possible preparation for

college and set a high standard for other schools in the

county and in Central Florida.”

To apply for the scholarship, students were required to:

l Be a current resident of Brevard County and a citizen of

the United States of America.

l Be currently enrolled in an elementary, junior high, high

school or homeschool/virtual school program.

l Be eligible to enroll in grades 7 to 11.

l Qualify for financial aid as determined by the indepen-

dent FACTS Management system.

l Have a demonstrated record of strong academic achieve-

ment with a minimum grade–point average of 3.5 or

elementary school equivalent.

Additional consideration was given to students who

demonstrated leadership experience through clubs or

extracurricular activities; philanthropic/volunteer work; or

other experience or talents that may be considered an

asset to the school community.

Per FHSAA laws, scholarships were not awarded for

athletic ability.

To maintain eligibility for the scholarship, recipients

must be able to maintain a 3.5 grade–point average once

enrolled.

New Academic Merit Scholarship enables 11 students to attend Holy Trinity Academy; sponsor supported

Genealogical Society of South Brevard to conduct classes at Melbourne Library
The Genealogical Society of South Brevard will conduct a series of classes to introduce students to research methodol-

ogy and information, beginning Wednesday, Sept.14, at the Melbourne Public Library, 540 E. Fee Ave. The classes will

run from 6 to 7:45 p.m. each Wednesday through Oct. 26.

The curriculum is a basic genealogy course designed to assist those who are interested in family history. It includes

the basic topics, with some more advanced information in course areas like Internet use, free and pay websites, personal

histories, photography, census, military records, land records, and wills. The full course fee is $35 ( includes class

materials and GSSB membership). The instructor will be Marian Harrison. The course details are listed at

www.GSSB.net. Students can register at the first class at the library or contact mar59inm@aol.com.
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We offer banking services and loans for every dream.
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Although best as a positive influence, words can also

lead to painful ramifications. Through his persuasive

techniques, Hitler managed to persuade numerous

countries to kill more than 6 million innocent people just

because of their religion. What started out as a way to

communicate to survive, has the capability of being the

vessel in which hate and destruction flow through.

At a young age, I experienced how hurtful words could

be. When I was bullied at school, my mom incessantly

recited “Sticks and stones can break my bones, but words

can never hurt me” as a form of comfort. As bad as I

wanted that phrase to be true, life had taught me a

lesson that I could not ignore.

I learned that the pen is truly mightier than the

sword. The impact of words has the ability of molding the

lives of others. For example, my mother was constantly

ridiculed for her Hispanic accent while speaking English.

Hollywood hadn’t glamorized the way Latinos spoke

English yet, so this proved to be a traumatic experience

for her. This, in turn, caused her to emphasize English

over Spanish when raising her children. Having a limited

grasp of Spanish, however, caused me to struggle with

my identity as a Latin American woman.

Though mightier than the sword indeed, the pen

shares the double–edged blade characteristic with its

counterpart. It is for that reason we must be cognizant of

what we say and how we say it.

With the tragic events that have taken place recently

around the world, we have seen the power of our words at

work. We have witnessed vile words turn into actions of

hate, only to leave us with an unbearable loss. We can

put an end to this; we must put an end to this.

What if we stopped speaking negatively and instead used words of kindness?
By Elizabeth Santiago
UCF Forum columnist

Children usually begin speaking their first words

about 11 or 12 months old. From “mama” and “dada”

come more complex words and thoughts.

These infants begin to take in the outside world and

make it their own with each new experience. With those

new experiences and growth comes a perspective on the

world and the ability to share it. We learn our methods of

communication quickly, but how many of us truly

understand the impact our words have?

Words have the power to console those in grief, uplift

the downhearted, and inspire those who feel defeated.

History shows us how influential speeches are to

groundbreaking movements and changes. It’s hard to

imagine where we would be without Abraham Lincoln’s

Gettysburg Address, Martin Luther King Jr.’s “I Have a

Dream…” speech, or Ronald Regan’s speech calling for

Russia to tear down the Berlin Wall.

In theory the answer is simple, but the answer is far

more complex in practice. What if we listen to others and

learn to communicate? What if we promote and invest in

love as much as we do our businesses, companies, and

sources of income? What if, we stop ourselves from

speaking negatively and instead speak words of encour-

agement and kindness?

It is easier to refrain from something when it is not

actively portrayed in our society. In these past couple

weeks, I have made it my mission to spread positivity in

any way I can. Whether it is making small talk in a

waiting room, smiling to those who cross paths with me

on the way to work, or even voicing my appreciation, I

have noticed that the attitude becomes infectious.

It’s amazing that after learning how to convey our

thoughts and emotions as we age, we don’t do it nearly as

much as we should. In fact, I challenge everyone reading

this to do a random act of kindness or genuinely vocalize

their appreciation for someone today.

As Gandhi said, “Be the change you wish to see in the

world.”

Have the strength to speak your mind, the wisdom to

know when to hold your tongue, and the compassion to

love continuously.

Elizabeth Santiago is a UCF junior majoring in
psychology and a member of the President’s
Leadership Council. She can be reached at
EASantiago7@Knights.UCF.edu.

Annual Mims Mullet Festival is set for two churches on Oct. 1; free community event
The Mims United Methodist Church and the First Baptist Church of Mims will be hosting the eighth annual Mims

Mullet Festival from 10 a.m. to 5 p.m. on Saturday, Oct. 1. The free event will be held on the grounds of the Mims

United Methodist Church, 3302 Green St., and First Baptist Church of Mims, 2395 Kentucky Ave.

A Kick–off Dinner for $25 per person will be held a week before, at 5 p.m. on Saturday, Sept. 24, in the clubhouse

banquet hall at Indian River Preserve Golf and Community (formerly Walkabout Golf Club), 3950 Clubhouse Drive in

Mims (non–golfers are welcome).

A silent auction will be held for attendees. Event tickets are required and can be purchased at the Mims United

Methodist Church office or by calling 267–6202.

On Festival day, the activity will start with a golf tournament at Indian River Preserve Golf and Community.

Registration begins at 7 a.m., with a shotgun start at 8:30. The fee is $65 per golfer or $260 for a foursome. Golfers must

register by Monday, Sept. 26.

All tournament proceeds will benefit the Florida United Methodist Children’s Home in Enterprise and the Florida

Baptist Children’s Home in Lakeland. To register for the tournament or more information, send an e–mail message to

mulletgolf@rocketmail.com or call the above telephone number.

At the Festival there will be smoked and fried mullet dinners, BBQ chicken and pork dinners or sandwiches, or if

you prefer, hamburgers and hotdogs. Both churches will host a bake sale. The entertainment will include rock–

climbing, horse rides, games for the children, a car show with more than 50 vehicles, a craft fair, and music all after-

noon.

On Sunday, Oct. 2, First Baptist Church of Mims will be hosting a free community breakfast and church service.

Breakfast is from 8:30 to 9:30 a.m., with the service to follow.

The Facebook page for this event is www.facebook.com/MimsMulletFestival.

Merritt Island/Beaches Recreation Advisory Board to meet
The Brevard County Parks and Recreation Central Area Parks Operations, District 2, Merritt Island/Beaches

Recreation Advisory Board will meet at 5 p.m. on Wednesday, Aug. 17, at Kiwanis Island Park in the Karen Stallard–

Rood Building, 951 Kiwanis Island Park Road on Merritt Island. The public is invited.
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THE CIRCUIT COURT OF THE 18TH JUDICIAL CIRCUIT

IN AND FOR BREVARD COUNTY, FLORIDA
Honorable Robin C. Lemonidis

State Attorney Phil Archer for the State of Florida
Plaintiff

Jessica Burgess, Esquire, for Dana Lynn Loyd
Defendant
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A LICENSED REAL ESTATE BROKERAGE 

Opening doors. 

321.676.2424 

 

NNancy R. Taylor 
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Honorary Hosts: Susie & Tom Wasdin 
Sloane Rivers will be Live on the Catnip Carpet as this year’s theme  

will be Black & White With a Red Flair 
 

Event Emcees: “Mike & Mindy” of Lite Rock 99.3 FM, Featuring the Historic  
Cocoa Village Playhouse Performers, Humane Hero Recognition, Silent &  

Live Auctions, Buffet Dinner & Festive Dance Music 

Dress Attire: Black, White & Red (Long or Short Gowns/Tuxes Optional) 
Cost: $100 per person 

 

To make a reservation, call (321) 636-3343 or visit brevardhumanesociety.com. 

Presented by: 

Sponsors: 
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Parents can take an active role in helping ensure their children
eat healthy foods at school, says University of Florida researcher

which means that the product is at least

50 percent whole grain. The milk

varieties that are offered include fat–free

(flavored or unflavored), 1 percent low–fat

(unflavored), or a milk alternative.

The standards are expected to achieve

the following:

l Increase fruits and vegetables

served; emphasize whole–grain–rich

foods; limit calories.

l Allow “Offer Versus Serve” fruit and

vegetable options consistent with the

Institute of Medicine recommendations.

In this program, students must select at

least three of the five food components

offered to them (i.e., meat/meat alterna-

tive, grains, fruits, vegetables, and milk),

and one of these five must include at least

½ cup serving of a fruit or vegetable.

l Improve cultural food options, such

as allowing tofu to qualify as a meat

alternative.

Changes to school meals are based on

the latest nutritional science and are

intended to provide one–fourth of

students’ daily calorie needs from

breakfast and one–third for lunch,

according to the USDA. Possibly the

biggest change with regard to fruits and

vegetables is that the new standards set

requirements for including a variety of

vegetables from different subgroups (i.e.,

dark green, red/orange, beans/peas, and

starchy vegetables), and fruits and

vegetables are no longer placed together

as a nutritional requirement. Instead,

there are specific amounts of fruits and

vegetables that must be served daily as

part of school lunch meals, Kauwell said.

“Giving students options helps

eliminate situations in which students

take too much food and throw it away,”

wrote Kauwell and her colleagues in an

Extension paper. “The best strategy to

reduce food waste may simply be to

engage and educate students about the

new standards to increase acceptance.

This might include taste tests of unfamil-

iar foods or using creative marketing and

presentation techniques.”

By Brad Buck
UF/IFAS Communications

GAINESVILLE — Children will have

lots of food and beverage choices when

they return to school this fall. Parents can

take an active role in ensuring their

children eat healthy foods at school, says

a University of Florida Institute of Food

and Agricultural Sciences researcher.

Also, some parents may be reassured

by standards established by the federal

government four years ago — the first

major changes to school nutrition

standards in 15 years, said Gail Kauwell,

a UF/IFAS professor of food science and

human nutrition.

Parents can encourage their children

to eat good food at school, instead of

throwing it out.

“Discussing the importance of fruits,

vegetables, and proper nutrition with

your child can help them understand the

importance of eating their fruits and

vegetables whether they are eating at

home, school or somewhere else,”

Kauwell said.

“If you pack your child’s lunch, you can

put a ‘fun twist’ on the fruits and

vegetables. Making kabobs (place chunks

of fruit and vegetables on skewers) or

‘bugs on a log’ (celery, cucumber, or carrot

sticks (the ‘log’) topped with peanut butter

and dried fruit (the ‘bugs’) are ways to

make the fruits and vegetables more fun.”

If your child is eating school food,

school lunch regulations are broken down

by grade level, Kauwell said.

The regulations require students in

grades K–5 to be served 8 to 9 ounces of

grains and 8 to 10 ounces of meat or

meat alternatives per week, with at least

1 ounce of grains and 1 ounce of meat or

meat alternatives per day. These lunches

will provide 550 to 650 calories, with less

than 10 percent of total calories coming

from saturated fat.

Also in all grade levels, grains are

required to be “whole grain rich,”

Montessori schools to host open houses
The Montessori schools in Indian Harbour Beach, Suntree and Rockledge will be

hosting individual community open houses. The dates are Sept. 12–16 from 9 to 11 a.m.,

and Wednesday, Sept. 14, from 5 to 7 p.m. Visitors can tour the campuses, see the

classrooms, meet the teachers and receive registration paperwork for the 2016–2017

school year. Montessori education is a “unique learning experience for every age child

with mixed age groups in the classrooms, an advanced academic and well–rounded

curriculum, and hands–on learning.” For more information on these open houses, call

779–0031.
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Former resident Neuhard Rempe is named
associate director for enrollment marketing
at Lycoming College in Pennsylvania

WILLIAMSPORT, Pa. — Jennifer Neuhard

Rempe, a former Brevard County resident, has joined

Lycoming College’s marketing and communications

office as associate director for enrollment marketing.

In this position, she will leverage her considerable

higher–education experience to help the institution

further broaden its student enrollment reach in both

new and existing markets.

Rempe provides strategic marketing support for

college admissions and retention efforts, and leads

efforts to develop and produce social–media content for

the college. She will also support objectives to position

the college on a larger national and global platform,

outside of traditional enrollment initiatives.

“We are so fortunate to have Jennifer’s expertise to

bring to bear, especially when it comes to identifying

creative avenues to showcase Lycoming’s ascendant

trajectory to national liberal arts prominence,” said

Patrick Marty, executive director, communications and

external relations.

“Jennifer’s tactical–and–technical savvy allows us

to engage uniquely with a prospective student —

whether they live across the country, around the world

or in our own backyard — and to illustrate for them a

tailored opportunity to put the liberal arts to work at

Lycoming.”

As a marketing professional with more than

20 years experience, much of it in higher education,

Rempe has a track record of growing enrollment,

specifically making use of content marketing, at the

Florida Institute of Technology in Melbourne, where

she served for seven years as assistant vice president

for university marketing.

While at Florida Tech, Rempe led the marketing

team to support the university’s enrollment goals and

won numerous awards for their work, including a

National Best in Education website.

She also led public relations, marketing and

media–buying efforts for international brands as

diverse as Ron Jon’s Surf Shop and the NHL’s Buffalo

Sabres.

Before joining Lycoming College, Rempe served as

a case manager for Susquehanna Valley CASA, and

most recently as the organization’s executive director.

Rempe holds a bachelor’s degree in psychology from

Cedar Crest College in Allentown, Pa., and an MBA

from the Florida Institute of Technology.

Founded in 1812, Lycoming College is “one of the

nation’s oldest and most respected liberal arts

colleges.” Today, 1,300 students from 30 states and 15

countries attend the college, which offers 36 academic

programs. The students also compete in 17 NCAA

Division III sports and study abroad in more than a

dozen countries.

Lycoming College has one of the highest endow-

ment–per–student ratios among Pennsylvania colleges

and is ranked by Forbes as among the “very best for

financial strength and operational soundness.” The

college’s web address is www.Lycoming.edu.
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     Sand Dollar Realty of Brevard           Alyssa Boyd, Broker  
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      www.floresdelacostacondos.com                 AlyssaDBoyd@gmail.com 
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6017 Turtle Beach Lane 

   Cocoa Beach FL  

Dorough Brothers Properties I & 
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Medical & EMT Supplies

Uniforms  �  Shoes  �  Accessories

Melbourne Shopping Center

1387 S. Babcock Steet

676-0000

Medical & 

EMT Supplies

www.NationalRealtyFla.com
Serving Brevard Since 1965
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The Junior League of South Brevard Inc. is celebrating

its ongoing legacy of developing community and civic

leaders while making a difference in the community in

recognition of its 50th anniversary. Since 1966, the

organization has been a driving force in Brevard County

through voluntarism, community support, partnerships

and civic leadership training.

Throughout the JLSB’s 50 years, local members have

focused on issues like bringing the arts, instrument

instruction and history education to Brevard schools,

assisted the county commission to develop Erna Nixon

Hammock Park, provided aid to children with disabilities,

drug education and prevention, literacy, assisting victims

of domestic violence and providing parenting education to

name a few. The league was also instrumental in the

creation of The Haven and Club Esteem.

In 1986, The Haven, a shelter for abused, abandoned

and neglected children from birth to age six, began as a

project of the JLSB. The nine–bed shelter opened in April

1987. In 1999, as the need for foster care continued to

grow, The Haven board of directors proposed a project to

build and furnish a second home, which was accepted by

the JLSB. The new home, Haven II, opened in October

2001, and all nine beds were filled immediately. The

league has continued to remain a close community partner

over the years, donating goods and services for the children

living in the shelter.

The building of the 3,500–square–foot Club Esteem

Youth and Family Center was a groundbreaking partner-

ship between the JLSB, the City of Melbourne, Brevard

County, and the private sector. The Club Esteem Youth

and Family Center opened its doors in 2003.

Although civic and community leadership training may

not be what first comes to mind when most people think

about the Junior League, the organization has been on the

forefront of social reform, identifying problems — like

illiteracy, domestic violence, foster children without a

safety net — and finding solutions.

Members learn the ability to identify the most pressing

problem facing a community and how to craft a solution in

collaboration with community partners. Along the way,

women learn valuable leadership skills that are used

throughout their lives and develop friends that last a

lifetime.

JLSB’s current community impact statement is

“Improving Children’s Health Through Nutrition and

Physical Activity.” Projects like “Fueling Kids” and “Kids in

the Kitchen” bring awareness and education to children

about the importance of healthy living and supply children

with healthy food options.

Lindsay Sanger, current president of the JLSB, says

she is inspired by the legacy and impact of the

organization’s 50–year history in Brevard County. “As a

member I’m proud to look at all that we have accomplished

together as an organization and as a community. I believe

that we are not only impacting the community, but also

the community is having a profound impact on us. We look

forward to continuing our legacy of finding community

need and solutions, as we train the next group of women

leaders in Brevard.”

In recognition of its 50th anniversary, the Melbourne

City Council presented a certificate to the JLSB at a

council meeting in July. Additionally, County Commis-

sioner Curt Smith presented a proclamation for the JLSB

on Aug. 9. For more information about the JLSB, visit

www.jlsb.net or call 610–8950.

Junior League of South Brevard celebrates 50 Years of service, has made big impact uplifting community

Registration opens for the annual Archaeologists for Autism event
Registration has opened for the third annual Archaeologists for Autism event and will close on Monday, Aug. 22. The

actual event is scheduled for Saturday, Nov. 19. The Archaeologists for Autism mission is to unlock the potential of

children with developmental disabilities. The event is designed to provide children with autism spectrum disorders and

their families a chance to experience archaeology in a “fun, low–stress environment.” At the event, children and their

families will be walking the grounds of an actual archaeological site and be able to enjoy a wide range of activities related

to archaeology and paleontology, live music, face–painting, and more. Participants will be able to use social skills and

various functional skills, all while having fun. The program is open to children on the autism spectrum ages 6 to 17 years

and young adults on the spectrum ages 18 to 22 who are enrolled in public school or equivalent. Space is limited to 125

participants and their families. The event is free of charge and full details can be found at archaeologistsforautism.org.
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OUR JOB IS TO MAKE YOURS EASIER.
The newly renovated Fairfield Inn & Suites Melbourne gives you confidence that your trip

will succeed. With a great location near I95, we are always ready to welcome you with

amenities like spacious guest rooms, free Wi-Fi, complimentary breakfast and fitness

facilities. At the Fairfield Inn & Suites Melbourne, you’re our #1 priority.

To reserve your room, call 321.722.2220 or
visit Marriott.com/MLBFI.

Fairfield Inn & Suites by Marriott®

Melbourne Palm Bay/Viera
4355 West New Haven Avenue

Melbourne, FL 32904



AUGUST 15, 2016Call Adrienne Roth at 321-951-7777 for Advertising Information

BBN BREVARD BUSINESS NEWS

BREVARD BUSINESS NEWS / 10

Please see Dyer Mortgage Group, page 15

Sharp focus on customer service, local operations, including underwriting, drives
success of Dyer Mortgage Group in Melbourne and Suntree; community service
By Ken Datzman

Businesswoman Bobbie Dyer founded

and opened the Dyer Mortgage Group

four years ago on South Harbor City

Boulevard in Melbourne. Since then, she

has seen the firm thrive and grow by

focusing on the customer and the

community.

Her full–service company — with all

operations, including underwriting,

performed locally — is on track to post a

record performance this year as

homebuyers are out in full force.

Dyer Mortgage Group recently closed

a $1.3 million Veterans Administration

30–year–fixed rate mortgage loan for a

client. The rate was 3.5 percent. “We

think it was one of the largest VA loan

transactions ever closed in Brevard

County,” said Dyer. “We specialize in VA

loans. That is a huge part of our busi-

ness.”

She added, “Several of our employees

are military families from different

branches of the service. We really cater to

veterans and have closed loans with

military borrowers in Afghanistan and

Iraq. It can be done. You just have to

structure it the right way and work

closely with the customer, walking him or

her through every single step of the loan

process, and that’s what we do.”

The Dyer Mortgage Group, with a

second office in Suntree, is a division of

Primary Residential Mortgage Inc. Dyer,

a 27–year mortgage industry profes-

sional, is the division president. She says

one of the keys to her company’s success

in the market has been its partnership

with PRMI of Salt Lake City, Utah,

which operates nationwide but gives local

autonomy to firms like the Dyer Mort-

gage Group.

“When I was preparing to start Dyer

Mortgage Group, one of the most

important decisions I had to make was

choosing a mortgage partner, and there

were a lot of options,” she said.

“I chose PRMI as a partner because

they have the same customer–service

oriented values that I do. They are a

privately held equity firm. They are not

on Wall Street. PRMI is a very customer–

centric company. They provide my lines of

credit and support, but all the decisions

are made locally. We approve the loan, we

process the loan, we underwrite the loan,

and we close the loan. And when you

don’t have your ‘hands tied behind your

back’ because you have to do something ‘a

certain corporate way,’ it makes a huge

difference for the customer.”

The Dyer Mortgage Group, run by an

experienced team, has received nothing

but “five–star” reviews on Facebook, Yelp,

Google, and other websites where

customers tell about their loan experi-

ences.

On June 18, military veteran Travis

Yarbrough posted this comment on

Facebook: “To say thank–you to Maxine

Cannon (loan officer) and the entire Dyer

Mortgage Group is not enough. I do not

believe there are words that can express

my gratitude to Maxine. We closed on our

first home last month and it would not

have been possible without this team.”

“I went to another company only a few

weeks prior to working with Maxine and I

was told I would not be getting a loan. I

was down and out, and then I met

Maxine and the Dyer Mortgage Group

team. As a veteran and someone with not

the best credit history, I thought I was

destined to rent forever. Please, if you are

reading this review and you don’t think it

is possible to own a home, this is the team

to call. If you’re a veteran and you’re not

sure who to trust, call Maxine — she

loves veterans and you’ll need an expert

to deal with VA loans and Maxine is that

person.”

On June 12, Vanessa Arnal provided

this feedback on Facebook: “Bobbie

(Dyer), Toni (Jones, branch manager) and

the rest of the staff at Dyer Mortgage

Group are great! We purchased our first

home with them and two years later we

refinanced it. Both times Toni went above

and beyond to make both processes

smooth, and in a timely manner. She was

always clear, answered our questions,

and provided options for us during the

process. Toni was always willing to work

with us and within our time limitations.”

“Bobbie was sincere and showed a

genuine interest in letting us know about

seizing an opportunity with a great deal

for us in refinancing our home. They

provide a very human approach and are

looking out for the best interest of their

customers. It was a pleasure to purchase

and later refinance our home purchase

with them. I will definitely do any

potential future related business with the

Dyer Mortgage Group.”

Dyer said her firm’s ability to custom-

ize its operations, based on the local

market, has helped her company grow

and be successful. “We have twice as

many people in operations as we do in

sales, which is the opposite of most

models. Many mortgage companies have

one processor for every three loan officers.

We have more processors and operations

staff than we do loan officers. And we do

After working in the industry for two decades, Bobbie Dyer started the Dyer Mortgage Group four
years ago. It is a division of Primary Residential Mortgage Inc., which gives local autonomy to firms
such as the Dyer Mortgage Group. Every aspect of the mortgage process is done locally, including
the approval and the underwriting. Dyer says she selected PRMI as a partner ‘because they have the
same values that I do. They are a very customer–centric company.’

BBN photo — Adrienne B. Roth
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Please see Central Brevard Humane Society, page 17

Central Brevard Humane Society’s ‘live–release rate’ a model for county; popular
‘Tuxes & Tails Gala’ benefit to be presented by pet–friendly Subaru of Melbourne
By Ken Datzman

COCOA — For the last 25 years, first as

a volunteer and since 2004 as its executive

director, Theresa Clifton of the Central

Brevard Humane Society has been doing

the kind of work that brings her great

satisfaction — sheltering homeless animals

and pairing them up with caring new

owners as opposed to seeing them

euthanized.

Each year, roughly 2.7 million dogs and

cats are euthanized at shelters around the

nation, according to the Humane Society of

the United States.

Clifton, a fifth–generation Brevard

County resident, has led the transforma-

tion of the Central Brevard Humane

Society to a “no–kill–for–space facility,”

meaning her organization tries to find

homes “for every animal that comes to us,

that is adoptable. If the animal has a

medical condition that is untreatable or is

mentally challenged and we can’t find a

rescue that can take care of them, we

humanely euthanize them.”

Soon after being named executive

director 12 years ago, she began executing

her plan to save the lives of dogs and cats

that were brought to the shelter. “I started

reading about the ‘no–kill’ concept in 2002–

2003, and I wanted this for our community.

That’s always been my goal,” she said.

Clifton was named executive director in

January 2004 and her shelter became a

“no–kill” facility in October 2006. Clifton’s

initiative at the Central Brevard Humane

Society has saved the lives of thousands of

animals over the years, giving them a

second chance.

In 2003, the Central Brevard Humane

Society took in more than 6,000 animals.

“We had a 23 percent ‘live–release rate’

that year. Countywide in 2003, more than

15,000 animals, collectively, were killed,”

said Clifton. The “live–release rate” is the

percent of animals that leave a sheltering

system for a “positive outcome,” such as

adoption, return–to–owner, or transfer to

another nonprofit organization that can

guarantee a home for all of the animals it

receives from the transferring agency.

“The Central Brevard Humane Society

closed its books in 2015 with a 93 percent

live–release rate, and overall Brevard

County euthanized a little less than 5,000

animals. So we have come a long way, but

the job is not done until there are zero

animals killed at shelters. And the animal

welfare organizations in Brevard are

onboard with this goal, too,” said Clifton.

Clifton said in order to roll out her

strategy and see it succeed in saving the

lives dogs and cats in the community, “a

combination of things had to happen.” A

number of years ago, the Central Brevard

Humane Society built a no–cost spay/

neuter wellness clinic on the grounds next

to its shelter on Cox Road in Cocoa. “That

was the final piece to the no–kill solution.”

In 2005, her organization “started

requiring that cats and dogs be spayed or

neutered prior to adoption, and the other

county shelters and such organizations

followed our lead. Now it’s unheard of to

adopt a cat or dog from an area shelter that

isn’t already spayed or neutered. And that

has significantly reduced our overpopula-

tion of pets in the county.”

The Central Brevard Humane Society

takes in about 2,500 dogs and cats a year.

“The number has stayed steady. We take in

homeless animals and strays, as well as

animals that the owners can no longer

keep and care for. Between 1,800 and 2,000

animals are adopted from our shelters on a

yearly basis.”

She said a “little over 50 percent” of the

cats and dogs that the Central Brevard

Humane Society houses are animals that

people have found. “We take them in so

that they don’t have to go to the county

shelters, which are already overwhelmed

with animals.”

According to the American Humane

Association, the most common reasons

why people “relinquish or give away” their

dog is because their place of residence does

not allow pets (29 percent), not enough

time, divorce/death, or behavior issues

(10 percent).

Founded in 1952, the Central Brevard

Humane Society is the oldest animal

welfare organization in the county. It is a

self–sustaining facility, receiving no

support from tax dollars. All of the Central

Brevard Humane Society’s funding comes

though donations, adoption fees, product

sales, its four Molly Mutt Thrift Shops, its

Merritt Island Adoption Center, fund–

raisers, and other pet–related services.

The building for the Merritt Island

Adoption Center was donated to the

Central Brevard Humane Society about

four years ago by the Platano family of

Ohio. “That facility serves the needs of

Merritt Island and the beach communities,

for cat and small–dog adoption,” said

Clifton, who earned her bachelor’s degree

in business administration, with a

concentration in management and

operations, from Nova Southeastern

University.

Clifton first started volunteering with

the Central Brevard Humane Society in

1991, when she worked for United Space

Alliance. She later became a board member

of the organization and eventually the

executive director, upon retirement of her

predecessor.

The Central Brevard Humane Society is

a full–service operation. It provides

education and training, as it pertains to

animal welfare, and is a pet–food outlet for

other animal nonprofit entities in the area.

“People donate pet food to us. If we have

too much at any one time — and we don’t

Theresa Clifton, a fifth–generation area resident, started volunteering with the Central Brevard Humane
Society 25 years ago. She was named its executive director 12 years ago and led the transformation to
a no–kill–for–space facility, meaning her organization tries to find homes for every animal that it takes in
at its shelters. The Central Brevard Humane Society is a self–sustaining entity. Fund–raisers, such as the
Tuxes & Tails Gala set for Aug. 27 at the Cocoa Civic Center, are one way it supports itself.

BBN photo — Adrienne B. Roth
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‘Clue at the Zoo’ to benefit Crosswinds
Youth Services, ‘guest detectives’ will be
putting their CSI skills to the test Sept. 17

Area residents can put their CSI skills to the test at

the second annual “Clue at the Zoo,” a Safari Mystery

fund–raising event for Crosswinds Youth Services, held

in collaboration with the Brevard County Sheriff’s

Office and the support of Central Florida Crimeline.

The benefit will take place on Sept. 17 at the

Brevard Zoo, 8225 N. Wickham Road in Melbourne.

Lieutenant Andrew Walters of the Brevard County

Sheriff’s Office and businessman Summit Shah,

Crosswinds Youth Services’ board members, are the co–

chairs for this event.

“Guest detectives” will be invited to put their CSI

skills to the test and try to identify the mystery villain.

Guests will be sworn in as detectives by Brevard

County Sheriff Wayne Ivey and will be given “Sports

Packs” with detective gear to help solve the mystery.

Various crime scenes and clues will be present

throughout the Brevard Zoo. One lucky guest detective’s

ticket will be drawn for the grand prize, the “Port

Canaveral Experience,” which includes a two–night

stay at the new Homewood Suites in Cape Canaveral,

dinner, and much more. Complimentary appetizers and

beverages will be available, thanks to Pepsi, Starbucks,

Pollo Tropical, Fishlips Waterfront Bar & Grill, Wassi’s

Meat Market, Olive Garden, Slow & Low Bar–B–Que,

El Chico Café and other vendors. A cash bar will also be

available.

A limited number of event tickets are available for

$50 per person. Registration begins at 5:30 p.m. Guest

detectives are advised to wear comfortable shoes for

walking as they search the Brevard Zoo for clues. To

purchase tickets or for further information about “Clue

at the Zoo,” call 452–0800 extensions 208 or 205.

The event’s supporters and sponsors include:

Brevard County Sheriff’s Office, BP/Fuels, North

America, Shell Corp., Southeast Petro Distributors,

CITGO, Exxon Mobil, Palm Bay Police Department,

West Melbourne Police Department, Cocoa Beach

Police Department, Canaveral Port Authority, Cantwell

& Goldman, Jim and Cynthia Handley, Michael

Raymond Knives, Bob and Bunny Lehton, Sunoco,

Indian Harbour Beach Police Department, Gamblin

Lokay Family, Susan Hammerling, TD Bank, Webster

University, Mr. and Mrs. Eddy Pauley, Nash &

Kromash LLP, Dr. Gopal and Nina Gadodia, Shannon

Wilson, Jack and Yvette Parker, Florida Bank of

Commerce, BB&T, The Viera Co., and Lightle Beckner

Robison Inc.

The media sponsors include “Brevard Business

News,” Clear Channel Digital Outdoor, Savings Safari,

“Space Coast Daily,” and “Space Coast Living.”

Crosswinds Youth Services, a nonprofit organization

located in Cocoa, provides emergency shelter for

children ages 10 to 17, as well as counseling, case

management, transitional living, a Civil Citation

program and other services for youth in crisis and their

families. For more information about its programs and

services, visit www.CrosswindsYouthServices.org, or

call 452–0800.
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East Central Florida’s public safety personnel will be

honored for their acts of heroism at the Melbourne

Regional Chamber’s eight annual Valor Awards Banquet

at 6 p.m. on Wednesday, Aug. 17, at the Hilton Melbourne

Rialto Place.

The program is open to the public and will begin with

an invocation from Rob Medina of Congressman Bill

Posey’s office, an honor–guard ceremony from the U.S.

Naval Sea Cadets of the David McCampbell Battalion, and

an ensemble from the Brevard Police/Fire Pipes and Drum

Band. The all–original, all–female band WEEP Rock will

perform the national anthem a capella.

The event will also honor slain police and other public

safety officers with a “Fallen Comrade Table” (aka Missing

Man Table).

“Each year, it is our privilege and honor to recognize our

men and women in uniform,” said Christian Malesic, the

president and chief executive officer of the Melbourne

Regional Chamber. “They are our life–savers, protectors

and peace–keepers, and we salute them.”

These agencies were asked to submit criteria for their

safety personnel to receive recognition for actions occurring

over the past year. By mid–July, 66 incidents/nominations

were submitted that included numerous individuals per

incident, with a variety of valorous actions. The nomina-

tions were reviewed by a diverse selection committee to

determine the recipients of this year’s awards.

Three different types of awards will be presented: the

Medal of Valor, the Life Saving Medal, and the Award of

Merit. The Medal of Valor is the highest award for bravery

and heroism and is awarded in cases in which a public

safety official or unit knowingly places their life or lives in

peril of death or serious bodily harm while saving, or

attempting to save, the lives of others.

The Life Saving Medal is awarded in recognition of acts

taken in a life–threatening situation where an individual’s

life is in jeopardy, either medically or physically. This

award may also be given for very complex rescues with the

patient’s survival.

The Award of Merit is awarded to those who have

performed their job with exceptional skill, expertise,

innovation and results. Community involvement, both on

Melbourne Regional Chamber to host its annual Valor Awards Banquet at Hilton Melbourne Rialto
and off the job, should reflect favorably.

The program is being presented by Harris Corp. The

Premier sponsors include Walmart, Vitas Healthcare and

Families of Shield. More than 300 people are expected to

attend the function, including the honorees, municipal and

county government officials, the public and the business

community.

Visit www.MelbourneRegionalChamber.com under the

events tab to register for this event. Tickets are $55 for

Chamber members and $60 for guests. For additional

information, or to be a sponsor, call 724–5400 or send an

e–mail to Events@MelbourneRegionalChamber.com.

MarineMax Cocoa to host grand reopening Aug. 27 at its renovated facility
COCOA — MarineMax Cocoa has announced that it will be celebrating the grand reopening of its facility at

1410 King St. with a community event. Along with new landscaping and a complete remodel of the interior spaces,

MarineMax Cocoa is under new management. “We invite the community to join us as we celebrate our new amenities

and meet some of the new MarineMax Cocoa team members, including myself,” said Alan LaRose, MarineMax Cocoa’s

general manager. “During the grand reopening we will have the latest models from our top–brands, including Sea Ray,

Boston Whaler, and Scout Boats.” The event will take place from 10 a.m. to 4 p.m. on Aug. 27. There will be live music

and giveaways. Lunch will be served from 11:30 a.m. to 1 p.m.

“With the Intracoastal Waterway in our backyard and access to the Atlantic via Port Canaveral, boaters in the Cocoa

area have a plethora of opportunities to enjoy the boating lifestyle,” said LaRose. “At the grand reopening we will have

great boats on display with hot summer deal prices and there will be fun activities that the whole family can enjoy.”

For more information on this event, contact Kim Gaier Burch at kim.gaierburch@marinemax.com or call 636–3142.

Headquartered in Clearwater, MarineMax is the nation’s largest recreational boat and yacht retailer. Focused on a

host of premium brands, MarineMax sells new and used recreational boats and related marine products and services as

well as provides yacht brokerage and charter services. MarineMax has 56 retail locations across the nation. MarineMax

is a New York Stock Exchange–listed company. For more information on the company, visit www.marinemax.com.
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INDIAN HARBOUR BEACH — Four new board of

directors have joined The Haven for Children. They are

Julia Cook, Chad Colbert, Trizia Eavenson and Jose

Hixon.

“We are excited to welcome these community leaders to

our board” said The Haven Executive Director Kim

Straehla. “They each bring experience and expertise that

will benefit our organization as we plan for the next 30

years of caring for children who are most at need in our

community.”

Cook is a senior partner at Cook Clark LLC, where she

specializes in tax law and assisting nonprofit organiza-

tions. Colbert is a Private Wealth Advisor at Ameriprise

Financial. Eavenson is an attorney with Moore Eavenson

Baughan PLC, and has volunteered as a Guardian ad

Litem since 1993. Hixon is an experienced businessman

who has served on numerous community boards, including

the Brevard Art Museum.

“These individuals have a heart for service,” said Board

The Haven for Children appoints four new members to its board of directors; celebrates 30th anniversary
Chairman James Brown. “And that is exactly what our

children need.”

The Haven for children provides therapeutic residential

care to children who have been removed from their homes

because of abuse, neglect or abandonment. It operates

three homes and cares for 31 children, age birth to 18,

many whom are part of larger sibling groups or have

behavioral or physical needs that require around–the–

clock managed professional care.

The board of directors oversees budgeting and strategic

planning for the organization, which will celebrate its 30th

anniversary in the coming months. The Haven began as a

project of the Junior League of South Brevard in the late

1980s.

The 30th anniversary celebration will kick off Oct. 9

with the annual “Heavenly Affair” fund–raiser. Full details

of the event are available at www.thehavenforchildren.com

or contact vimarie@thehavenforchildren.com.

Lightle Beckner Robison’s Fernandez negotiates two office leases in area
Lightle Beckner Robison Inc.’s Brian Fernandez has negotiated two new leases in Melbourne’s robust office market.

Fernandez is an office and medical property specialist at LBR, a local full–service commercial real–estate firm. Osthus, a

leading global systems integrator, selected Melbourne Financial as the location for its new roughly 3,000–square–foot

office. Fernandez represented both the tenant and the landlord in the negotiations. In another transaction, he repre-

sented the tenant, Technology Revelations, a consulting and software company, placing them in a roughly 3,000–square–

foot office in the Melbourne Corporate Center. LBR specializes in office, retail, industrial, investment properties and

asset/property management. For additional information on the firm, visit www.TeamLBR.com.
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that because we want the customer to have a great

experience all the way through the process.”

She continued, “So that means we have more staffing

cost and more overhead cost every month, but we have

much smoother transactions. We can close loans quicker.

The customer still gets the best deal because we can do

things in a timely manner and do it right the first time,

which saves money in the long run.”

Dyer said her firm is committed to serving the

community both financially and by volunteering hun-

dreds of hours every year with local charitable organiza-

tions. “We are heavily involved in our community with

various nonprofit organizations and have made a long–

term commitment to continue that involvement. Our

employees can take off 12 hours a year — paid time from

the Dyer Mortgage Group and it does not take away from

their vacation days or other benefits — to volunteer at

the organization of their choice. This is one of the ways in

which we show our commitment to the community. We’re

proud of our charitable involvement in the community.”

This ties in closely with Primary Residential Mort-

gage Inc.’s core values. The company was recently

selected as one of “America’s Top Mortgage Employers”

by National Mortgage Professional Magazine. The

magazine polled employees and readers about their

employers, and based on the survey results, NMP named

the top mortgage companies nationwide. The winners

were recognized based on things such as their “corporate

culture,” “training and resources,” and “innovation.”

Also, PRMI was named a “Scotsman Guide” 2015

“Top Mortgage Lender.” The company produced more

than $6 billion in loan volume, ranking No. 14 in Top

Retail Volume for 2015. PRMI was ranked among entries

from hundreds of mortgage companies across the nation.

On the day of this interview, the corporate office sent

Dyer an e–mail congratulating her team on an outstand-

ing month (July) of loan production.

Florida’s housing market continues to trend upward,

with higher median prices and fewer days to a contract in

June, according to the lastest statistics from Florida

Realtor. The statewide median sales price for single–

family existing homes in June was $225,000, up 10.8

percent from the previous year.

The statewide median price for townhouse–condo-

minium properties in June was $164,000, up 8.6 percent

over the year–ago period. In June, statewide median

sales prices for both single–family homes and

townhouse–condo properties rose year–over–year for the

55th month in a row. The median is the midpoint; half

the homes sold for more, half for less.

Dyer says the current housing recovery in Brevard

County has been “steady.”

The statistics “that I saw showed that in this market a

lot of the transactions are cash purchases. I believe it’s

around 50 percent. So this housing market is much

different from the one of about eight years ago. With a

high percentage of cash buyers, there is nothing to walk

away from because there is no mortgage.”

One dilemma facing a growing number of move–up

buyers and others is a clause that makes the offer

contingent on the selling of the buyers’ current home.

Dyer says she has been working closely with this market

segment of customers.

“Often, they currently own a home that they have

outgrown or they simply want something nicer and

bigger,” she said. “Buyers are faced with the classic

‘chicken–or–the–egg’ question: Do they sell their current

home first without having another home to purchase?

What if they sell their current home and can’t find

another home to purchase when their home closes?”

Dyer said she has helped buyers gain access to

upfront cash in a number of ways in order to purchase a

home. One way is to borrow from a 401(k) retirement

plan, she said. When your former house sells, you can

pay back the loan.

“Another example is getting a HELOC to draw the

funds needed for a purchase down payment.” HELOC

stands for “home equity line of credit.” HELOCs are

convenient for funding intermittent needs, such as

making home improvements or paying college tuition.

You draw and pay interest on only what you need.

Mortgage firms soon may see an increase in business.

The Federal Reserve’s next meeting on interest rates is

set for mid–September. Surveys of economic forecasters

are leaning toward an uptick in rates at that meeting. “I

don’t see rates staying as low as they are much longer. I

think now is a window of opportunity,” said Dyer.
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ROCKLEDGE — Wuesthoff Health System recently

welcomed Dr. Jamie Burrows to its staff of physicians at

the Rockledge campus. She is one of several physicians

joining Wuesthoff Medical Center–Rockledge.

Dr. Burrows, an obstetrician and gynecologist, is a

graduate of the University of Miami and Lake Erie

College of Osteopathic Medicine. Board–certified with the

American College of Obstetrics and Gynecology (ACOG),

Dr. Burrows provides care to women during pregnancy and

childbirth. She also specializes in the treatment of

gynecologic problems, well–woman care, reproductive

issues and family planning.

“In providing obstetrical and gynecological care to

women of all ages, I am privileged to be able to care for

women during various significant times in their lives, such

as delivering their babies, as well as supporting them

through various gynecological issues,” said Dr. Burrows.

She also aids women in early stages of infertility

diagnosis and treatment, and is well–established in

OB//GYN physician Dr. Jamie Burrows joins the growing staff at Wuesthoff Medical Center in Rockledge
laparoscopic gynecology. “It’s fulfilling work. I’m so happy

to be a part of the staff at Wuesthoff.”

Dr. Burrows practiced in Overland Park, Kan., for five

years before moving to Florida. While in Florida she

practiced in Deerfield Beach and Coral Springs before

settling on the Space Coast. She has been a member of the

Florida Osteopathic Medical Association since 2014 and

the ACOG since 2004. Her hobbies include swimming, arts

and crafts, and sports.

Gary Malaer, chief executive officer of Wuesthoff

Medical Center–Rockledge, says Dr. Burrows is a “caring

and skilled physician who excels at building long–term,

trusting relationships with her patients.”

“Her record of engagement with her patients is

outstanding. I think she’s a perfect fit for our hospital.”

Dr. Burrows is currently accepting new patients. To

schedule an appointment call Partners in Women’s Health

at 459–1192.

Cocoa Beach Pier to celebrate 2016 summer games with Brazilian–inspired menu items
Fans cheering for Team USA at this year’s summer games can feel like they’re in the heart of the action at the

Westgate Cocoa Beach Pier. The Pier will offer visitors the chance to experience games as if they are in Brazil, without

having to fly to Rio, with a beach atmosphere, dozens of big screen televisions showing all the action and special Brazil-

ian–inspired menu items offered throughout the month of August. Specialty menu offerings will include shrimp stew,

flat–iron chimichurri steak, Brazilian–baked salmon and Caipirinhas, and Brazil’s national cocktail made with a

sugarcane hard liquor and lime. In addition to watching sports, guests can work on their own games with beach volley-

ball courts, surf lessons and board rentals all available right on the beach. Visit www.cocoabeachpier.com for details.
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ever want it to spoil — we will share it with other nonprofit

animal organizations.” Her organization also donates pet

food to the Central Brevard Sharing Center. That facility

distributes it to the center’s clients who have pets.

Being a full–service operation, the Central Brevard

Humane Society has a chapel on the shelter grounds.

“When it’s time to say goodbye to your pet, we offer

cremation services. We do private and communal crema-

tions for the community as a whole. We serve veterinarian

offices with those services as well. And we have a chapel

that people can utilize for a private goodbye with their pet.

We believe that animals are part of the family, so they are

treated with dignity and respect,” she said.

One of the ways in which people can support the

Central Brevard Humane Society is through ticket and

sponsorship purchases for the fifth annual “Tuxes & Tails

Gala.” The event will be held from 5:30 to 8:30 p.m. on

Saturday, Aug. 27, at the Cocoa Civic Center on Delannoy

Avenue.

“We started the Gala five years ago to celebrate our

60th anniversary,” said Clifton. “It has been a big success,

with some 300 people attending. Tuxes & Tails is a fun,

interactive event. When you think of a dinner or a fund–

raiser, this event is like no other in Brevard County.”

The honorary hosts are Tom and Susie Wasdin,

longtime supporters of the Central Brevard Humane

Society. “Susie will be reporting live on the ‘Catnip Carpet,’

interviewing guests as they enter the Cocoa Civic Center

with their pets,” said Clifton. “Photos will be taken on the

red carpet and hors d’oeuvres will be served to the

attendees.”

“Tom and I are honored to be a part of this wonderful

community–based animal welfare organization. We are

very pleased with the efforts Theresa Clifton and her team

have made with the Humane Society shelter for the

animals, and cannot wait for the event as it is the most fun

we have at a fund–raiser.

“We are excited to see what the pets, and the people,

are wearing on the red carpet this year! It is a hoot and if

you have never been, then you are really missing out on a

good time,” said Susie Wasdin.

There is a $500 sponsorship requirement to bring your

“furry companion.” The fee includes two tickets to the

event. The event’s emcees will be “Mike and Mindy” of Lite

Rock 99.3 FM.

The Historic Cocoa Village Playhouse performers will

be providing entertainment. “They have been huge

supporters of the Central Brevard Humane Society, and

again this year they will be providing some awesome

entertainment. We never know what their performance is

going to be at the event, but it’s always been outstanding.”

Clifton added, “It’s amazing to me the community–

theater talent we have locally. We are honored that they

are going to be performing at the Tuxes & Tails Gala and

we’re fortunate to have this great relationship with The

Historic Cocoa Village Playhouse.”

Individual tickets are $100 and can be purchased at

BrevardHumaneSociety.com or by calling 636–3343.

Sponsorships start at $300 and include two tickets plus

reserved seating at the event. Sponsor tables that seat

eight people are $1,600. The price features various

amenities, including recognition at the event. Tables that

seat four people are $800.

The title sponsor is Subaru of Melbourne, which has

supported the Tuxes & Tails Gala with a donation of

$15,000, said Clifton. “We are very excited to have this

partnership with Subaru of Melbourne. Subaru is a pet–

friendly car manufacturer. They are gearing their vehicles

toward pet safety, so people can easily travel with their

pet.”

Subaru of America Inc. recently announced its contin-

ued support of pet safety and crash–testing of pet–safety

products through its partnership with the Center for Pet

Safety, a registered nonprofit research and consumer–

advocacy organization. Some 56 percent of Americans now

travel with their pets.

The Tuxes & Tails Gala will include the Humane Hero

Recognition awards, a buffet dinner, and silent and live

auctions. Harris Corp. has donated an autographed

Orlando Magic basketball and some game tickets. Ron

Jon’s Surf Shop, an event sponsor, has contributed “a

beautiful surf board.” Adventure Cycles on Merritt Island

has donated a racing bike for the auction.

“And we will have a ‘Best of Brevard’ basket, which will

include $1,000 of gift certificates to area restaurants and

other establishments. We’re excited to host this event on

an annual basis,” said Clifton.

King Center
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Bruce Springsteen:
BORN TO RUN
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THE ONLY OFFICIAL SOURCE FOR KING CENTER TICKETS
Prices subject to change without notice.

kingcenter.com  
Reserved Parking Available!

321) 242-2219 
M-F Noon-6 PM; Sat Noon-4 PM

Located on the corner of Post & Wickham Roads in Melbourne
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CENTERS
FIRST CHOICE HEALTHCARE SOLUTIONS PRESENTSTS

OF EXCELLENCE
For All Your Orthopaedic, Spine, Neurology, 

Chiropractic & Interventional Pain Needs

You can count on us to work tirelessly to earn
the privilege to be your “first choice” for all 

your family’s musculoskeletal care.

n cccccccccccccccccccccccccccccccccccccount on us to work tirelessly

Our physicians are committed to delivering superior patient-centric care, specializing
in total joint reconstruction, sports medicine, total shoulder reconstruction, hand
trauma, Parkinson’s, MS and interventional pain medicine.

The B.A.C.K. Center is Central Florida’s comprehensive Orthopaedic and Spine
Care Center with an international reputation. Our world class providers are leading
the way with new technologies, including stem cell utilization, surgical innovations
and many other research, development and treatment options that are all combined
with compassionate, patient-centric care. With empathy and respect, we listen,
educate and inform our patients to make the best choices for themselves, to be part
of their own care team and to create successful outcomes.

We listen, we deliver, we care.

www.thebackcenter.net

OUR SERVICES
Spine Care & Physiatry
Non-Operative Spine Procedures
Chiropractic Services
Osteoporosis Clinic
Acupuncture
Interventional Pain Management
On-Site X-RAY
On-Site Patient Advocate

Melbourne
2222 South Harbor City Blvd 
Suite 610
Melbourne, Fl 32901

Merritt Island
650 S. Courtenay Pkwy
Suite 100
Melbourne, Fl 32952

TWO LOCATIONS:

OUR PROVIDERS
Devin Datta, MD

Richard Hynes, MD, FACS
Hicham Merheb, MD

John Sassano, MD
S. Farhan Zaidi, MD

Anne Gregg, PA-C
Casey Langel, PA-C

Damien Velez, MPAS, PA-C
Susan Ville, DC, DABCO

To make an appointment:

To make an appointment:

Anthony J. Lombardo, MD, FAAOS
Board Certified | Orthopaedic Surgery & 

Sports Medicine
Richard J. Harrison, MD, FAAOS
Board Certified | Orthopaedic Surgery, 

Sports Medicine & Hand Surgery
Kenneth C. Sands, MD, FAAOS

Board Certified | Orthopaedic Surgery
Raymond J. DeLorenzi, MD, FAAOS

Board Certified | Orthopaedic Surgery
Donald Vliegenthart, MD, FAAOS

Non-Operative Orthopaedics
Richard P. Newman, MD, FAAN

Medical Director; Board Certified | Neurology
Sherri Henderson, PA-C

709 South Harbor City Blvd. | Suite 100 | Melbourne, Fl 32901
Located on the Indian River between Melbourne & Eau Gallie Causeways

Three Other Convenient Office Locations in Suntree, Viera & Melbourne

www.myfcmg.com

OUR SERVICES OUR PROVIDERS
Orthopaedic Surgery
Total Joint
Fracture Care
Sports Medicine
Neurology
Balance & Movement Disorders
Parkinson’s | MS
EEG | EMG | NCV | VNG
Facet Blocks | Epidurals
Interventional Pain Management
Non-Surgical Treatments
On-Site MRI | X-RAY | DME  
On-Site PT & OT
On-Site Patient Advocate
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is when students shift from learning to read, to reading to

learn.

“Our No. 1 strategy was to make sure that the kids had

access to books, both digital and hardback,” said Bell, a

University of Central Florida political science graduate

who was hired specifically to lead the educational piece of

the initiative. “And we’re doing that through the ‘myON’

platform. Rob (Rains) did the research that led us to

myON, a digital library. We have seen some incredible

results in the number of books read by the students and

the wide acceptance overall of the use of the myON

platform in the public schools.”

The myON “reader” was recently named an Innovation

Award Winner by the Association of Educational Publish-

ers. A business unit of Capstone, a publisher, myON

develops personalized learning environments for students.

The reader allows students to tap a unique online

environment where they have access to “a large integrated

collection of enhanced digital books with multimedia

support, including audio, text, highlighting, and an

embedded dictionary.” The platform also measures reading

growth.

Students are given a recommended booklist based on

their individual interests and their reading level, housed

within a digital–learning environment. Using the myON

reader, students gain confidence in their abilities and take

ownership of their reading growth.

“We test–piloted myON in five U.S. Department of

Education Title I elementary schools in Brevard in 2013,”

said Bell. “The students had access to more than 5,000

books, as long as they had Internet access. After the first

test–pilot year, United Way of Brevard provided funding

for two additional Title 1 schools.”

The following year, Lee and Rains spoke to all of the

elementary principals at the Title I Brevard Public

Schools, of which there are 39, explaining the early success

of myON. Brevard Public Schools decided to roll out the

program countywide. The students are given a password to

access the myOn reader.

“Roughly 22,000 Title I elementary students in Brevard

now have access to myON,” said Bell. “Just in the last

school year alone, from August to June, those 22,000

students read almost a half–million books. The actual

number was 492,453 books. We averaged 22.5 books read

per–enrolled student across the schools we serviced.”

This upstart venture is a shining example of how

community impact can help change the lives of young

people by taking a proactive approach dealing with a

complex issue.

“I have been in this position (as president of United

Way of Brevard) for 22 years and this is one of the top

achievements I am most proud of,” said Rains, a former

banker who changed career paths long ago and went on to

build United Way of Brevard into one of the top agencies of

its kind in the state Florida.

“We brought myON to the school district and they were

interested in it. The use has really grown. Because of our

partnership with Brevard Public Schools, now 22,000

children have digital access to thousands of books — at

school, at home, at the Boys and Girls Club, and other

community–based organizations, and even on their

smartphones. The students here are using myON at a

greater rate than in other communities because of the

strategies we have employed,” he added.

United Way of Brevard’s work should help improve

reading scores for children. More than one–third of some

5,000 third–graders in Brevard County scored a Level 1 or

2 out of 5 on their last Florida Comprehensive Assessment

Test, or FCAT. A score of 3 or better is passing. Many of

these students who are below the accepted reading level

are part of the free or reduced–price lunch program in the

county.

“We did a lot of research on early grade reading and

quickly learned that the children need access to reading

materials,” said Rains. “A lot of the children who were not

doing well in reading had zero books in their households,

or just a few books. So creating access to reading materials

— digital books and hardback books — became part of our

strategy.”

He continued, “Another key issue was the so–called

‘summer–reading slide.’ Children can lose one to three

months of learning over the summer, especially children of

low–income families. We looked at a number of strategies

which we could use to reduce summer reading loss. Those

strategies included raising public awareness of this issue.”

Every summer, low–income household youth lose two to

three months in reading achievement, while their higher–

income peers make slight gains, according to the National

Reading Association in Baltimore. And, most youth lose

about two months of grade–level equivalency in math

skills in the summer. Year after year, these losses accumu-

late.

By fifth grade, the cumulative years of summer

learning loss can leave low–income household students

almost three years behind their peers. In fact, more than

half of the achievement gap between lower– and higher–

income household youth can be explained by “unequal

access to summer–learning opportunities,” says the

National Reading Association.

To combat the “summer slide,” United Way of Brevard

launched two programs, using a cross–promotional

strategy, to help children stay sharp over the 10–week

layoff from the classroom.

One program, United Way’s “Feed–and–Read” initia-

tive, provides nutrition, mentoring and free books to low–

income household children during the summer school

break. “Feed and Read is a program Liz Lee came up with,

and it’s been a big success,” said Bell.

The program utilizes a network of community centers

and churches to provide lunch, half through the U.S.

Department of Agriculture’s “BreakSpot” program and the

other half by utilizing their own center’s kitchen resources

at many of the sites. “The BreakSpot program was

designed to make sure those kids who are part of the free

and reduced–lunch program at Brevard Public Schools are

still serviced throughout the summer,” said Bell.

In 2012, only 2 percent of the students who were

eligible for free and reduced lunch were accessing the

summer BreakSpot program, he said.

“There was a huge gap between the kids who were

eligible for free and reduced lunch during the school year

and those who were being serviced during the summer. It

was around this time that United Way of Brevard came up

with its three focus areas: Education, Income, and Health.

So we put together the Education and Health pieces to

make sure the students had access to educational materi-

als, including hardcover books and paperback books, and

food packs.”

Over the last four years, the Feed and Read program

has seen student participation surge. In 2013, the number

of books distributed to students in the program was 4,000.

Some 3,500 food packs were distributed at six sites in the

county. Thirty volunteers were involved in the program.

The total number of children served that year was 500.

Last year, more than 2,000 children took part in the

Feed and Read program. More than 13,000 books were

provided to the students, through a grant from First Book

and funding from United Way, as well as 12,480 take–

home meals. United Way also provided trained reading

mentors at 28 sites throughout Brevard.

This year, the summer Feed and Read program is on

track to provide 18,600 books and service 3,660 students at

more than 36 sites, said Bell. Every week during summer,

the students are given a new book of their own and also

are provided with a food pack. The number of volunteers

has reached 70, more than doubling since the launch of

Feed and Read.

“Last year, we started an additional program, thanks to

‘Project Hunger.’ That organization supported the feeding

part of the program. It also allowed us to add a pilot

program, where we provided fresh fruits, vegetables, and

bottled water to some of the sites. We gave out roughly

2,000 servings of fruits, vegetables, and bottled water last

year, and the number will be about 3,000 this year,” said

Bell.

In partnership with Brevard Public Schools, United

way launched a community–wide awareness campaign in

an effort to keep children reading over the summer and to

help parents understand the effects of summer learning

loss. The campaign elements included an information

packet with tips and resources for parents to help their

kids become readers. United Way also added an incentive,

in the form of a contest, to help encourage youngsters to

read over the summer.

Children at Brevard Public Schools who read the

required number of books and turn in the results to their

school are invited to an “ice–cream party.” All of the

children who read 10 books on myON can attend the party.

The students list the 10 books they’ve read.

“The first year we had just a couple hundred kids

participate in the ice–cream party because we were just

rolling out the contest,” said Rains. “This last summer

about 1,737 students who met the 10–book challenge were

invited. I personally hope to see that number grow a lot in

the future.”

Rains added, “United Way of Brevard is being strategic

and targeted with its partnerships, such as the ones with

Brevard Public Schools and Eastern Florida State College

(EFSC students help in several areas of the program,

including being reading mentors). And we’re hoping to

grow some of those strategic partnerships as we work to

make a wider impact in the community around our

Education, Income, and Health initiatives.”




