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The eight–year–old Fairfield Inn & Suites by Marriott in

Melbourne, which caters to the economy–minded business traveler

and the thriving leisure market, has been “refreshed” in just about

every area of the 83–room complex.

The many upgrades have ramped up comfort and services for

the guests who stay at the hotel, including more food options such

as a full hot breakfast, which is free of charge to customers.

Fairfield Inn & Suites is an established leader in the moderate–

tier hotel segment offering “value and consistency” to travelers.

The hotel is experiencing strong brand growth in the U.S. and

abroad.

The upgrades at the local facility, which was originally built by

area firm Certified General Contractors Inc., stand out as soon as

you walk through the door and into the newly redesigned lobby

area.

“The renovation has been completed and we’re thrilled with the

result, the new look,” said Cindy Williams, general manager of the

hotel on West New Haven Avenue, which is strategically located

just off Interstate 95.

“We did a full remake of the lobby and also replaced just about

everything in the guest rooms, including the sleeper sofas, desk

lamps, and desk chairs, light fixtures, window curtains, and

carpeting. We replaced some of the casegoods, too. The comments

we have received from guests on the renovation have all been very

positive. People really like what they see, including the new

furnishings, not only in the lobby but also in the guest rooms.”

The old furnishings were donated to Goodwill Industries and to

Habitat for Humanity of Brevard County, said Williams, a hotel–

industry veteran who was named general manager of the Fairfield

Inn & Suites in May, moving here from a similar position she held

at a Hampton Inn in Virginia.

Fairfield Inn & Suites is designed for today’s traveler who is

“looking to be productive on the road, whether for business or

leisure.” In addition to complimentary Wi–Fi and a hot breakfast,

Fairfield Inn & Suites offers “thoughtfully designed rooms and

suites” that provide separate living, working, and sleeping areas,

as well as a business center and a fitness center.

With properties throughout the U.S., Canada, Mexico, and

India, Fairfield Inn & Suites participates in the award–winning

Marriott Rewards frequent–traveler program that allows members

to earn hotel points or airline miles for every dollar spent during

each stay. “The front–desk associates at our hotel always greet our

The Fairfield Inn & Suites
in Melbourne finishes full
renovation of the complex

Certified Hotel Administrator Cindy Williams, left, is the new general manager of the Fairfield Inn & Suites by Marriott on West
New Haven Avenue in Melbourne. Heather O’Neal is the new sales manager at the 83–room hotel. Their eight–year–old
property, which caters to the business and leisure markets, has just completed a major renovation. The work included
renovating the lobby area and putting new furnishings in the guest rooms.
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At AT&T, we know that making connections is critical 
to success. In Brevard County  and across the 
nation, we link businesses with their customers and 
the world through our wireless network with access 
to the nation’s largest Wi-fi network. It’s just another 
way we help our customers stay connected.
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Cocoa Main Street’s work helping improve Cocoa Village,
kicks off annual ‘Pledge Drive’ — supports programs, events

Cocoa Main Street has made big strides in the last year. The group has been working

on improving its organizational core, strengthening and restructuring its committees,

engaging in streetscape– and landscape–improvement projects, increasing its destination

marketing efforts, focusing on economic and business development, launching new and

unique community events, and growing its membership and volunteer base.

As the 2016 fiscal year began, Cocoa Main Street retained its executive director, Ken

Wilshire, and re–elected Terry Black as the board president. Together, their leadership is

refocusing Main Street’s efforts and steering the organization on “a very active and

positive path.”

While the Cocoa Community Redevelopment Agency funds roughly 30 percent of the

operating budget, Cocoa Main Street relies on its core programming and on business and

individual investments to carry out the improvements that are being made in Cocoa

Village.

“This support is critical to the future of the Cocoa Main Street program and its efforts

to make Cocoa Village the best place to live, work, play, and visit,” said Wilshire.

The annual “Pledge Drive” is underway and asks community stakeholders to consider

financially supporting Cocoa Main Street’s 2017’s programs, events and administrative

expenses. Pledged support will help ensure the success of these programs:

l Cocoa Village ArtWorks. This is a community–inspired arts movement which

includes painted benches, murals, sculptures and other unique art installations.

l Streetscape Improvements. This initiative includes Adopt–A–Bed programs, street–

pole banners, and signage improvements.

l Mobile App. A location–based mobile app for Cocoa Village is used to help increase

foot traffic, customer engagement, spur economic development, and communicate

community events and sales promotions.

l Business of the Month. This is a business–recognition program.

Cocoa Main Street also provides support to a host of annual events, including “Junk in

the Trunk and Main Street Vintage Markets,” “Zombie Fun Run,” “Business of the Year

Awards Reception,” and soon–to–be the “Food + Fresh + Funky Community Market.”

These programs and events all have “a direct impact on local businesses, energizing

and spurring the local economy, and improving the community’s quality of life.”

Pledged involvement and financial investment will also aid Cocoa Main Street in

providing educational and developmental resources for local businesses, coordinating

incentives for property improvements, enhancing and promoting community events,

creating and maintaining beautiful public spaces, decreasing property vacancies while

increasing property values and the local tax base, encouraging new housing and retail

developments, and making downtown a thriving place in which everyone can be proud,

said Wilshire.

Since Cocoa Main Street was established in 1995, the organization “has contributed

nearly 13,000 volunteer hours to events and programs in Cocoa Village, and has seen the

net gain of more than 1,000 jobs in the district.” Reinvestment by the public and private

sector has reached more than $135 million in the last 20 years and just this past year

alone, over 40 net new businesses were opened downtown.

“Cocoa Main Street continues to be a driving force for revitalization in Historic Cocoa

Village, and the City is proud to call them a partner. I am confident that together, we can

see a very bright future for our downtown,” said Cocoa Mayor Henry Parrish.

“In order to continue our great work, Cocoa Main Street needs the community’s

support,” added Black. “We are asking that all who love Historic Cocoa Village get

involved, whether financially through this year’s annual Pledge Drive, or as a volunteer or

as a participant in one of our upcoming events or programs. We really need your help!”

Visit www.CocoaMainStreet.org/#!pledge–drive/c1p2k for more information on

pledging to Cocoa Main Street.

Solito of Ullian Realty represents landlord in lease deal
Robert “Rob” Solito of The Ullian Realty Corp. represented the landlord in the leasing

of new office space for BEED Engineering Inc. BEED stands for Building Energy Effi-

ciency Design. The property is located at 4680 Lipscomb St. in Palm Bay. The Ullian

Realty Corporation located in Melbourne is a full–service real–estate firm specializing in

office, commercial, industrial, retail and investment brokerage. For information on the

firm, visit www.UllianRealty.com, email Rob@UllianRealty.com, or call 480–4652.
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See why a call from the 
heart can take you all 

the way to Uganda.

Meet the family on a mission 
to rescue golden retrievers 

using the Golden Rule.

In the right hands, wood can 
also build character.

© 2016 Regions Bank. Regions and the Regions logo are registered trademarks of Regions Bank. 
The LifeGreen color is a trademark of Regions Bank.

Seethegood.com is a website created by the people of Regions Bank – and it’s inspired 
by the good in all of us. Every day, ordinary people are doing extraordinary things. So we 
built a website to remind us of the humanity we often miss in the hustle and bustle of our 
lives. Examples of stories like these can be found all across the country. They can be found 
all across the world. And they can be found at seethegood.com. So from time to time, 
whenever you need a little more good in your life, we hope you’ll turn to us and see that good 
is everywhere.
    
 
Powered by the people of  
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blended in a way to give the reader a positive reading

experience. Readers selected the stories and ads that were

relevant to them. It enabled the paper to meet the

information needs of the reader and give the advertiser an

opportunity to employ one of the cornerstones of market-

ing: promotion.

I am an enthusiastic shopper and I like to experience

advertising. It’s information that is often in the right place

at the right time for me. The ability of advertisers to

predict where and when this sweet spot will occur has been

enhanced by data collection and application to advertising

plans.

I don’t view ads negatively unless I’m scrolling through

an article online and six different and irrelevant pop–up

ads appear in the middle of the text. This is not a positive

experience.

Consumers are being assaulted by advertising that

appears on every conceivable media platform. It often

resembles “ambush” marketing and includes advertising

overload, security issues with malware and a slowing down

of browsing.

Advertisers are employing these interactive ad tactics

because technology enables them to do it, not because

consumers want it.

The notion of meeting customer needs has been

significantly degraded. Advertisers are using technology to

get ads in front of consumer eyeballs without regard for the

user experience. The result is predictable: Users want to

block the advertising.

The notion of ad zapping and blocking is not new. When

DVRs appeared in 1999, TV viewers quickly figured out

that they could record their favorite shows and watch them

in two–thirds of the program time by fast–forwarding

through the ads. A second–generation DVR in 2012

blocked the ads automatically. The FTC saved us from

telemarketing with the do–not–call list.

The AMA’s concern is well–founded. In 2015, the

number of consumers using ad–blocking programs

doubled, increasing to 15 percent of the U.S. population.

Apple upgraded its OS 9 and extended ad blocking to the

iPhone, adding to the explosion of ad–blocking users.

While this reaction is predictable, it’s not healthy for

the businesses, the media or consumers. Advertising is one

of the few ubiquitous industries that touches every U.S.

consumer and industry. Ad blocking also disadvantages

small businesses who can’t afford to find promotional

alternatives to reach their customers.

The solution is as simple as putting the consumer’s

experience first. Both the Interactive Advertising Bureau

and the World Federation of Advertisers have urged

advertisers to think about the consumers.

Personally, I don’t want to block all ads. As I’ve said, I

like ads and often find them useful. I just want to receive

ads in a way that enables me to use the content in a

sensible way.

I have the unique perspective of having been on both

sides of this issue. I appreciate the need of the advertiser

and the media to deliver ads to consumers, sometimes

intrusively. As a consumer, I want the ads because I find

them valuable to my shopping behavior. I just don’t want

all of them fired at me in a way that makes this a win–lose

program.

The Interactive Advertising Bureau suggested some

techniques to get users to turn off their ad blockers, and I

like several of them:

l Avoid “ambushing” users by ensuring that interactive

ads do not have auto–play audio or video in environments

where they aren’t anticipated by consumers.

l Make certain that ads do not block content.

l Safeguard users from ads that are infected with

malware/viruses.

l Guarantee that ads do not slow down browsing.

Frustrated and annoyed users will continue to use ad–

blocking applications, especially as they become easier to

use. Interactive advertisers must create a win–win, two–

way relationship with users.

For those of us who want to experience the ads, this will

be good news for everybody.

Please, don’t block my ads! Just improve the overall advertising experience
By William Steiger
UCF Forum columnist

The American Marketing Association identified

“interactive ad–blocking programs” for electronic devices,

including cell phones, as one of the most important

strategic issues for marketers in 2016. Advertising is a key

component in the marketing mix of businesses, and the

inability to reach users through advertising will change the

marketing strategy of all businesses.

This is bad for business and bad for consumers.

In the spirit of full and open disclosure, I was an

advertising salesperson, manager and vice president of

advertising sales for more than 30 years for a newspaper

company. Friends, acquaintances and random readers of

the paper used to say there were too many ads in paper.

I would chuckle and tell them if it weren’t for the ads,

there wouldn’t be a newspaper.

If you bought the paper, you got the news and the ads.

The paper was organized so that the news and ads were

William Steiger is an instructor and marketing
consultant in UCF’s College of Business
Administration and coordinator of the college’s
Professional Selling Program. He can be
reached at William.Steiger@UCF.edu.

Florida Farm Bureau Federation seeks millennials for agricultural leadership
Florida Farm Bureau Federation is seeking young agriculturists between the ages of 18 and 35 to apply for its 2016–

2018 Young Farmers & Ranchers Leadership Group.

The group consists of young men and women who are interested in representing production agriculture and the farm

families who make it successful.

The Young Farmers & Ranchers Leadership Group allows members to develop and refine their leadership abilities by

focusing on personal growth, public speaking, media training, legislative awareness, issue advocacy, business manage-

ment and service leadership.

“Some of the benefits of being selected for the Leadership Group include personal and professional growth and

networking opportunities,” said Elise Stoddard, leadership programs coordinator. “The relationships that are built while

traveling the state and nation, while promoting agriculture are those that will serve you for years to come, long after your

days as a young farmer and rancher.”

Visit www.FloridaFarmBureau.org/programs/young–farmers–and–ranchers, or contact Stoddard at (352) 317–6013 or

Elise.Stoddard@FFBF.org for more information on the Young Farmers & Ranchers Leadership Group requirements.

Florida Farm Bureau, the state’s largest general agricultural organization, represents more than 144,000 member–

families.
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To Be Continued ...

ALL DATA COURTESY OF
THE CIRCUIT COURT OF THE 18TH JUDICIAL CIRCUIT

IN AND FOR BREVARD COUNTY, FLORIDA
Honorable John M. Harris

Honorable Morgan Laur Reinman
Honorable Robin C. Lemonidis

Mark S. Peters, Esquire for the Petitioner Tim Michaud
Jennifer A. Jacobs, Esquire for the Respondent Aimee Lynn Casey

State Attorney Phil Archer for the State of Florida, Plaintiff
Jessica Burgess, Esquire, for Dana Lynn Loyd, Defendant

IN THE CIRCUIT COURT OF THE 
EIGHTEENTH JUDICIAL CIRCUIT 
IN AND FOR BREVARD COUNTY, 
FLORIDA

ADMINISTRATIVE ORDER NO.:
15-25-B 

IN RE: JUDGES - Caseload Assignment - Re-assignment of Cases Assigned to Judge Robin C. 
Lemonidis

____________________________________________________________________________________
The court having determined that Judge Robin C. Lemonidis should not hear cases in which

attorneys from Eisenmenger, Berry, Blaue & Peters, P.A., appears, it is
ORDERED that all pending or newly filed cases in which attorneys from Eisenmenger, Berry, 

Blaue & Peters, P.A., appears as attorney of record for any party shall be reassigned to the next judge in 
rotation pursuant to pending or existing administrative orders. 

DONE and ORDERED this 19th  day of May, 2015. 

     JOHN M. HARRIS
         JOHN M. HARRIS

CHIEF JUDGE  

   

  

Distribution:
All Circuit and County Judges ( Brevard County) 
Court Administration (Brevard and Seminole Counties) 
Clerk of Court (Brevard County) 
Public Defender (Brevard County) 
State Attorney (Brevard County) 
Sheriff (Brevard County) 
Bar Association (Brevard County) 
Law Library (Brevard County) 
Eisenmenger, Berry, Blaue & Peters, P.A., 5450 Village Dr., Viera, FL 32955 
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Foundation names honorees for Colorado
Space Hall of Fame, event set for Oct. 7

COLORADO SPRINGS — The Space Foundation has

announced the first honorees to be inducted into the

Colorado Space Heroes Hall of Fame. Those to be

honored for their contributions to the development and

success of Colorado’s space economy, are:

l Retired U.S. Air Force Gen. James Hartinger, for his

work as commander–in–chief, North American Air

Defense Command, commander–in–chief, North

American Aerospace Defense Command, and as the first

commander of U.S. Air Force Space Command.

l Dr. Ronald Sega, for his work as an astronaut;

professor and director, systems engineering programs at

Colorado State University; director of defense research

and engineering; and leadership in the U.S. Air Force

Reserve (retired major general).

l Dr. Alan Stern, for leading NASA’s New Horizons

mission to the Pluto system and the Kuiper Belt; and his

work as a planetary scientist, space program executive,

aerospace consultant and author. He was named to the

“Time 100” in 2007 and 2016.

l Peter Teets, for his work on space programs at

Martin Marietta; his leadership as president of Martin

Marietta Denver Aerospace, and president of Martin

Marietta Space Group; his global industry leadership as

president and chief operating officer of Lockheed Martin

Corp.; and his service as the 13th director of the

National Reconnaissance Office and Under Secretary of

the U.S. Air Force.

The Space Foundation, a global nonprofit organization

headquartered in Colorado Springs, created the Colorado

Space Heroes Hall of Fame to celebrate the contributions

of the honorees and to highlight Colorado’s role as a hub

for all things space, including ranking first in the U.S. in

number of aerospace employees; having the nation’s

third–largest aerospace economy; and serving as the U.S.

center for military space.

The Space Foundation issued a public call for

nominations in June, resulting in a pool of prospects that

included astronauts, aerospace executives, government

officials, engineers and military leaders. The nominations

were reviewed by a volunteer selection committee.

A black–tie gala in Denver, at Mile High Station,

during World Space Week on Oct. 7, 2016, will celebrate

the first honorees to be inducted into the Colorado Space

Heroes Hall of Fame. It will also serve as a fund–raiser to

support the STEM education programs, and related

space awareness activities, of the Space Foundation.

See ticket information and sponsorship availability at

www.ColoradoSpaceHeroes.org.

Federated Republican Women to host Wilson
The Brevard Federated Republican Women will meet

at 11 a.m. on Wednesday, Sept. 7, at at the Holiday Inn

Conference Center, 8298 N. Wickham Road in

Melbourne. The program will feature Nathan Wilson, a

candidate for governor, who will speak on the influx of

illegal people into the state, and human trafficking. The

fee of $20 includes lunch. Reservations are necessary by

12 p.m. on Friday, Sept. 2, and can be made by calling

727–1212 or at BrevardFederatedRepublicanWomen.org.

NuVantage Insurance
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Havenly Affair

www.thehavenforchildren.com/havenlyaffair

Individual Tickets - $150.00
Sponsorship Tickets Staring at $500.00

Individual Tickets - $150.00
Sponsorship Tickets Staring at $500.00

Nick Farienalla
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Buying or Selling? Do it with Confidence!

Nick Farinella 321-704-1600
I Can SELL Any Type Of Property!

100+ Homes CLOSED in 2014
From $18000 to $2.5 Million

Born and raised in Cocoa Beach
- I know every Subdivision &
Condominium in this County!

Registered Coldwell Banker
Relocation Expert

www.NicksRE.com

From $

Born
- I kno
Cond

Regis
Reloc
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Executive search firm Aloft Search Partners
focuses on unmanned industry recruitment

Aloft Search Partners Inc. (formerly TekRek Technol-

ogy Search Group), a Melbourne–based executive search

firm, recently rebranded, creating a new practice focusing

on unmanned aerial vehicles and systems (UAV/UAS) to

meet the growing number of companies developing

unmanned systems.

“The demand for new employees is very high and is

expected to reach 100,000 by 2025,” said Ann Dabrowski,

founder and managing principal, noting the unmanned

industry has been the core of its recruitment business since

2012. “That will result in an $82 billion economic impact in

this country alone. Florida, California, Texas and Wash-

ington are the top four states where this activity is taking

place. The overwhelming demands means that recruit-

ment must be strategic and go beyond those actively

looking for new opportunities. We are able to leverage our

experience to recruit talent that may not even be looking

for a change but who might be perfect for the missions our

clients have.”

With this rebranding, Aloft will also support two

related technology areas, aviation architecture and avionic

systems, two growth industries in the region.

The redesigned Aloft website features interactive

portals for both clients and industry talent. Candidates can

join the talent network by subscribing to “ALOFTalerts,”

its exclusive confidential search platform.

“Over the course of each search we take full advantage

of our international reach, industry expertise and market

intelligence to deliver top performers that can hit the

ground running to enable our clients to quickly meet their

goals. Our rebranding brings that front and center,” she

said.

Since 2004, TekRek has specialized in filling senior

technical and executive level positions for a broad range of

public and private technology companies. The company’s

website www.AloftSearch.com. You can also connect with

Aloft on Facebook, Twitter and LinkedIn.

Local businesses, nonprofits sought
to sponsor ‘Boo at Zoo’ treat stations

October is just a few weeks away, and the ghouls and

goblins at the Brevard Zoo in Viera are fastidiously

preparing for this year’s “Boo at the Zoo.” Featuring live

entertainment, nightly costume contests, the “Boo Choo”

train ride and a tween–friendly haunted house, this family

oriented Halloween event attracted about 14,000 guests

across nine nights in 2015.

The organizers are seeking local businesses and

community organizations to sponsor treat stations.

Sponsorships, which include all the candy needed to

distribute to guests, are now available. Sponsors can

choose to participate for one, two or all three weekends.

This year’s event runs Oct. 14–16, 21–23 and 28–30

from 5:30 to 9 p.m. on Fridays and Saturdays, and 5:30 to

8 p.m. on Sundays. Interested parties should contact

Stagman at cstagman@brevardzoo.org or 254–9453,

extension 485. More information about sponsorships and

the event itself is available at www.brevardzoo.org/special–

events/boo–at–the–zoo.

Surfside Playhouse
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BBarbara C. Wall 
 

Broker Associate 
Berkshire Hathaway HomeServices FL Realty 
2000 Highway A1A  
Indian Harbour Beach, FL 32937 
Direct 321-308-0335 | Cell 321-749-2444 | Fax 321-768-2891 
Barbara@BarbaraWall.com | www.BarbaraWall.com  

 A member of the franchise system of BHH Affiliates, LLC 

 

www.NationalRealtyFla.com
Serving Brevard Since 1965
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Please see ‘Take Stock in Children,’ page 15

Ronaldson mentored a Take Stock in Children student

from her freshman year in high school. “She was homeless

for four years and is now studying engineering at the

University of Florida. She is a Balda Family Foundation

scholarship recipient. They are now mentoring her though

college. So it’s a seamless fit — the Take Stock in Children

program and the great relationship with the Balda Family

Foundation,” said Ronaldson, whose husband is area

cardiologist Dr. James Ronaldson.

“We are proud to be involved with the Take Stock in

Children program. Their vetting process is similar to ours,

in that the Balda Family Foundation has a mentoring

program, too. We feel confident it ensures the highest level

of success possible,” said Kathy Balda–Mills, a board

member of the Balda Family Foundation.

She is also a committee member of the upcoming

“Reach for the Stars Gala,” which raises scholarship

money for the Take Stock in Children program. Take

Stock in Children operates statewide. Locally, it has raised

more than $3.5 million for scholarships.

By Ken Datzman

INDIAN HARBOUR BEACH — The business commu-

nity in Brevard along with the Balda Family Foundation

and a dedicated group of women volunteers have all

worked together to help uplift the lives of a growing

number of at–risk students through an educational

pathway that includes a highly valued mentorship

component.

The vehicle they have specifically used to enrich the

lives of these students is the two–decades–old “Take Stock

in Children” program, which is a college scholarship–

funding initiative managed by the Brevard Schools

Foundation.

The program is experiencing a surge in momentum as

more businesses in the region learn of its mission and the

important role it plays in society. The program has been a

powerful catalyst for motivated students, putting them on

the path to a college education and a productive life.

Many of the Take Stock in Children participants are

the first in their families to pursue higher education.

Social research has shown that the only effective method

to break the generational cycle of poverty is through

education.

The key piece of the Take Stock in Children program is

the mentorship, said Keith Gee, the program manager.

“I’ve just spoken to two alumni of our program who have

graduated from high school and have gone on to college.

When I asked them to choose between the scholarship and

the relationship with their mentor, which one was most

important to them, without hesitation both of them said

the mentor relationship.”

He added, “I think that speaks volumes to the volun-

teer mentors in the program who are role models for these

students. The students are paired with a mentor in the

business community. It’s that partnership between the

mentor and the student that is greatly relished, with the

mentor leading the student down the path to college so

that the scholarship can be put to use.”

Jeri Ronaldson, a volunteer mentor for Take Stock in

Children, and an independent volunteer fund–raiser for

the program, has seen firsthand how the work has

impacted the lives of students.

‘Take Stock in Children’ program puts students on path to college, business
support vital; women spearhead ‘Reach for the Stars Gala’ set for Sept. 10

The 2016 ‘Reach for the Stars Gala’ will be held Sept. 10 at the Eau Gallie Yacht Club. The event raises money for the Brevard Schools Foundation’s ‘Take Stock in Children’ college scholarship program.
Sponsorships are offered in various price categories with different amenities at each level. The Gala committee members include, from left: Michelle Robinson, Keith Gee (Take Stock in Children program
manager), Kathy Balda–Mills, Ava Cronin, Brandi Beckstein, Heidi Proctor, Kim Thomas, and Jeri Ronaldson.

BBN photo — Adrienne B. Roth
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Please see Compass Wealth Management Group, page 17

By Ken Datzman

Two of the region’s well–known Certified Financial

Planners have teamed up to form the Compass Wealth

Management Group, under the umbrella of UBS Financial

Services Inc., and are targeting a niche that they believe is

woefully underserved in Brevard County.

Todd Starkey and Timothy “Tim” Nunno, who both

have 20 years of experience in their field, have set their

practice’s sights on catering their expertise to time–

conscious small–business owners, who typically are busy

hands–on operators of their companies.

The two formed their partnership about four months

ago, creating the Compass Wealth Management Group at

UBS in Melbourne, housed in Marina Towers on South

Harbor City Boulevard.

“We are both boaters,” said Starkey, who is the team’s

senior vice president for financial investments. “We named

our team the Compass Wealth Management Group for a

reason. We feel it would be a mistake to leave port without

a compass or a GPS. We feel even stronger that it would be

a mistake for a family or a businessowner to try to achieve

a successful retirement without a financial plan.”

He added, “The foundation of our practice is planning.

We are both CFPs. The complexity of the financial world

has been evolving over the years and we both felt that

coming together as a team would further benefit our

clients at a high level. We’re excited about the partner-

ship.”

They said it took them nine months to put together

their new group, which offers full services, everything from

investment advice to helping businessowners transition

their venture to the next generation in the family or selling

it in the market.

The Compass Wealth Management Group includes

Candace Starkey, team administrator; Ellen Lausterer,

senior registered client service associate; and Karin Sells,

senior client service associate.

Todd Starkey has been with UBS for the last three

years and Nunno for the last seven years. Both have built

successful practices serving a range of clients and now see

an opportunity to expand upon the advice they currently

provide to small–business entrepreneurs, a group that is

sometimes overlooked in the retirement–planning arena.

“There are a lot of small–business owners in this region

and we think they are underserved in a big way,” said

Nunno, the first vice president and associate director/sales

manager at the Compass Wealth Management Group.

“We researched and studied the local small–business

market and saw a lot of opportunity to help small–

business owners plan for their futures and help their

employees. And we thought we could do this together as

one unit — the Compass Wealth Management Group —

and bring real value to small–business owners.”

Just in Florida alone, there are 1.6 million small

businesses, according to the most current federal data

available. Of those 1.6 million small businesses, nearly

445,000 have employees.

The entrepreneurial explosion in the U.S. over the last

three decades has resulted in many well–established small

businesses with annual revenues ranging from $1 million

to $75 million or more. A lot of these private businesses

were started in the 1980s and early 1990s. Now their

owner or owners are nearing retirement and face either

succession planning, sale of the business, or other alterna-

tives.

“Am I going to sell my business? Am I going to pass it

on to my children? What are my company’s policies on

retirement and exit compensation? These are just some of

the questions small–business owners must deal with,

especially those of the baby–boomer generation who are

retiring. I think there is going to be a lot of activity in the

small–business market in the years ahead,” said Todd

Starkey, who is board member of Junior Achievement of

the Space Coast and a past chairman of that entrepreneur-

ial–centered nonprofit organization.

The total number of small businesses changing hands

in the first half of 2016 represents an increase from not

only last year, but also from the record–setting 2014 as

well, according to transactions compiled by

BizBuySell.com, the Internet’s largest business–for–sale

marketplace.

BizBuySell’s 2016 “Insight Report” aggregates statistics

from business–for–sale transactions reported by participat-

ing business brokers nationwide.

CFPs Starkey, Nunno team up at UBS in Melbourne to form Compass Wealth
Management Group — sees big need catering to businessowners in the region

Certified Financial Planners Todd Starkey, right, and Tim Nunno have partnered in the newly formed Compass Wealth Management
Group, under the umbrella of UBS Financial Services Inc. They see a big opportunity in catering their expertise to small–business owners
in the region. Their group offers full services, including retirement planning and helping businesses through each lifestyle stage, as well
as succession planning and transitioning a family business to the next generation.

BBN photo — Adrienne B. Roth
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Visit BrevardCatholicSchools.org   |   U.S. Department of Education Blue Ribbon Schools of Excellence

Brevard County Catholic Schools provide an outstanding 
education in a faith-fi lled and nurturing learning environment. 
A challenging curriculum is enriched with fi ne arts, foreign 
language, religion, athletics, and extracurricular programs. 
Catholic school students emerge with the skills needed for 
success in college and career.

Melbourne
Melbourne Central 
Catholic High School

Ascension Catholic School

Our Lady of Lourdes 
Catholic School

Palm Bay
St. Joseph Catholic School

Indialantic
Holy Name of Jesus 
Catholic School

Rockledge
St. Mary’s Catholic School

Merritt Island
Divine Mercy 
Catholic Academy

Cocoa Beach
Our Saviour Catholic School

Titusville
St. Teresa Catholic School

Nine Catholic schools serving students in 
Pre-K3 and VPK4 through 12th grade.

Need to lower your insurance costs?

Individuals, Small & Large Employers

Cynthia R. Dropeski, RHU, REBC, GBDS, President, 32 years experience
Julie Chiles, Agent, VP Client Services, 18 years experience

Tonya Snodgrass, Agent, Sr. Account Manager, 19 years experience

info@intercoastalinsurance.com
690 Eau Gallie Blvd. Melbourne, FL 32935

321-253-2662

ACA Certified
Let us provide You with a

free analysis of all your benefits!

We have the expertise to answer your questions regarding ACA requirements
and Small Group Plans. Intercoastal Insurance, Inc. has many partners enabling

us to provide you with the most competitive rates and benefits. We provide
business solutions with a service oriented approach for small and large employers.
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League of Women Voters of the Space
Coast to present program on solar energy

The League of Women Voters of the Space Coast will

present a program on residential solar energy from 6:30 to

8 p.m. on Wednesday, Aug. 24, at the Florida Solar Energy

Center on Clearlake Road in Cocoa.

The presentation will center on explaining “Florida

Solar United Neighborhoods (FL SUN),” of which the goal

is to expand rooftop solar use by making it more affordable

through group–purchasing power while at the same time

building a community of solar supporters to strengthen the

state’s solar policies.

A panel of solar energy experts will make brief presen-

tations and answer audience questions. The panel will

include Florida Solar Energy Center Program Director

Colleen Kettles, who will talk about solar technology and

Florida’s solar potential, and Mike Antheil, with Renovate

America, who will speak about the Property Assessed

Clean Energy program, which if supported by Brevard,

would provide an inexpensive funding mechanism.

“Solar hardware prices have come down 70 percent in

the last eight years,” said League of Women Voters Space

Coast President Fran Baer.

“We want to make citizens aware of the opportunity to

reduce their energy bill while they’re lowering their carbon

footprint. Most importantly, several solar ballot issues are

coming up and we want to mobilize citizens to vote and

understand the issues, particularly the Amendment 4 vote

on Aug. 30 which will increase incentives for solar.”

FL SUN was created through a partnership by the

League of Women Voters of Florida and Community

Power Network, a Washington, D.C.–based solar nonprofit

network. Interested citizens can join for free, form co–ops

with their neighbors, and issue a request–for–proposal to

obtain economy–of–scale price breaks and make the

purchasing process easier. If you’re interested in finding

out more about forming a co–op, visit www.FLSUN.org.

Fifth Avenue Art Gallery in Melbourne
to host Florida exhibit opening Aug. 30

The “100% Pure Florida” exhibit will open on Aug. 30 at

the Fifth Avenue Art Gallery in the Eau Gallie Arts

District of Melbourne. This annual event features the best

work of Florida artists. This year’s exhibit will include 23

artists from Brevard County and 16 artists from out of the

county, in 55 different works. There will be a mix of media,

including ceramics, paintings, oils, watercolors, acrylics,

pastels, textile art, photography and sculpture.

The Fifth Avenue Art Gallery will host Dana Hargrove

as the visiting judge for this exhibit. Hargrove has a

bachelor’s of fine arts degree from Dundee University and

a M.F.A. from Southern Illinois University–Carbondale.

She is presently a professor of art at Rollins College in

Winter Park and is represented by the Bridgette Mayer

Gallery in Philadelphia.

The September First Friday opening reception is from

5:30 to 8:30 p.m. on Sept. 2. This will be an opportunity to

meet and chat with the guest artists. Awards will be

presented during the evening’s opening reception. The

Fifth Avenue Art Gallery’s address is 1470 Highland Ave.

The web address is www.FifthAvenueArtGallery.com.
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Ameriprise created the exclusive Confident Retirement ® 
approach to help answer your retirement questions. I can 
help you break down retirement planning step-by-step to 
get the real answers you need.

Let’s get started today. To learn more, call 321.622.8371.

Leasha Flammio-Watson, CFP®

Private Wealth Advisor

® approach
®

Confident Retirement  is not a guarantee of future financial results. Brokerage, investment 
and financial advisory services are made available through Ameriprise Financial Services, Inc. 
Member FINRA and SIPC. © 2014 Ameriprise Financial, Inc. All rights reserved. 

7195 Murrell Road, Suite 101 | Melbourne, FL 32940  
321.622.8371 | leasha.flammio@ampf.com

Flammio Financial Group
A private wealth advisory practice of Ameriprise Financial Services, Inc.ementementg g yementement

l d ?lili
g g yg

(321) 254-2770

Get your hassle-free quote at 
SorensenMovingandStorage.com 

Agent

Trusted with
moving
your world
since 1956.

Space Coast Machinist

Apprenticeship Program

Offering Certification

Manufacturing companies are

invited to enter their machinists in

a 4-year, State-Certified Machinist

Apprenticeship Program. The

program provides clasroom/lab

work taught by working profes-

sional machinists in conjunction

with on-the-job training by the

company. The State Certificate is

recognized as a Journeyman

License. Very low cost for

companies. No tuition for students.

Enroll today

as aparticipating

machining company

or as a student

Call 321-254-8278 for details

 Formerly Brevard Machinist Apprenticeship Program
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VIERA — Eva Rey, director of community management

for The Viera Co., has announced the hiring of Nina

Salvaggio as the company’s community communications

specialist.

Salvaggio will be responsible for preparing and

disseminating information to social media and news

outlets, serving as the primary media contact for The Viera

Co. and will act as the company’s spokesperson. In

addition to these responsibilities, Salvaggio will also

promote The Viera Co.’s public image in the community,

assisting with the implementation of all community

communications projects and informing both internal and

external audiences of The Viera Co.’s ongoing activities,

growth and development.

“We are extremely pleased to welcome Nina to the

Viera family,” said Rey. “She is enthusiastic about this

opportunity and brings with her many new ideas and

unique approaches to community communications.”

Before joining The Viera Co., Salvaggio worked for the

City of Jacksonville where she served as the communica-

tions outreach coordinator for the Jacksonville Small &

Emerging Business Program. In her role with the city, she

was able to organize one of the largest networking events

between small–business owners and government officials

the city had ever hosted and garner the program further

attention from the community.

Salvaggio led community outreach, awareness and

perception transformation for the Jacksonville Small &

Emerging Business Program.

“With her great success in outreach Nina will enhance

The Viera Co.’s presence in the community as well as

develop new and exciting communications programs and

engagement opportunities,” said Rey.

A resident of Brevard County, Salvaggio earned her

bachelor’s degree in public relations, with a specialization

in crisis communication, from The University of West

Florida.

Nina Salvaggio joins The Viera Co. team as its new community communications specialist

SunCoast Real Estate Group associates earn At Home with Diversity certification
Vivian Mendoza, Tom Wicelinski, and Cheryle Priester of area firm SunCoast Real Estate Group have been awarded

the At Home with Diversity certification from the National Association of Realtors.

They join 25,000 other real–estate professionals in North America who have earned the certification after completing

an eight–hour course addressing topics of diversity, fair housing and business–planning development.  The program is

designed to meet the nation’s fair housing commitment by educating and equipping NAR’s members with the tools they

need to expand homeownership opportunities for the growing number of culturally diverse buyers and sellers in the

housing market. For more information on the At Home with Diversity certification, visit www.realtor.org/ahwd.
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Honorary Hosts: Susie & Tom Wasdin 
Sloane Rivers will be Live on the Catnip Carpet as this year’s theme  

will be Black & White With a Red Flair 
 

Event Emcees: “Mike & Mindy” of Lite Rock 99.3 FM, Featuring the Historic  
Cocoa Village Playhouse Performers, Humane Hero Recognition, Silent &  

Live Auctions, Buffet Dinner & Festive Dance Music 

Dress Attire: Black, White & Red (Long or Short Gowns/Tuxes Optional) 
Cost: $100 per person 

 

To make a reservation, call (321) 636-3343 or visit brevardhumanesociety.com. 

Presented by: 

Sponsors: 

Save   Datethe

 Vicky  
Hurst
Golf  

 Vicky  THE

    Holy Trinity

S U N T R E E  
COUNTRY CLUB

t o u r n a m e n t

y Trinity

r n a m e n t

Sept. 

10 8 
a.m. 

Breakfast, lunch and prizes
Learn more at: www.htacademy.org/golf

SPONSORSHIPS 
AVAILABLE

144 MAXIMUM 
PLAYERS

FOUR MAN 
SHOTGUN

$150 ENTRY  
FEE PER PLAYER
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‘Take Stock in Children’
Continued from page 10

Since 2010, The Balda Family Foundation has donated

roughly $170,000 to Take Stock in Children scholarships.

“You can’t do better because the money is 100 percent

matched,” said Balda–Mills. When matched, that comes to

41 scholarships.

Take Stock in Children is a drop–out prevention,

scholarship, and mentoring program targeting at–risk

middle– and high–school students enrolled in Brevard

Public Schools who desire to attend college or pursue

advanced trade education. To apply for the program,

students first must qualify for the free or reduced–price

lunch program in Brevard Public Schools.

“This is a program designed for young people who want

to go to college, but don’t have the resources to map out a

path to get there,” said Gee. “Currently, we have 213

students in our program representating every middle

school and high school in the county.”

The program’s enrollment is limited based on the

dollars it raises. “Before we can accept a student into the

program,” said Gee, “we have to purchase a scholarship in

his or her name. The scholarships that we purchase are

Florida Prepaid Scholarships. Because of a grant though

the Florida Department of Education, the scholarships are

matched dollar–for–dollar (by the Florida Prepaid Stars

Foundation).”

These are two–year, tuition–only scholarships, he said.

“A lot of the students in the program are dual–enrolled

while in high school. They are completing their high–

school requirements as well as their requirements for their

associate’s degree. So if they go to a state college, they can

earn their bachelor’s degree in two years.”

Gee said the reason Take Stock in Children has been a

success locally is because of the “support from the business

community, individuals, and the outstanding work that

this group of women are doing with the annual Reach for

the Stars Gala.”

Some of the businesses and individuals who have

supported the “Reach for the Stars Gala” include: the

Balda Family Foundation, Joe Kelley and Carlos

Menendez of the Gator Automotive Group, Shay Rowe of

Mercedes–Benz, Porsche, Audi of Melbourne, Benjamin

Buchanan of Bison Financial Group, Paul and Debbie

Keller, Robinson Insurance, Health First Inc., Eastern

Florida State College, Terrence and Ava Cronin, and Jim

and Brandi Beckstein.

The list continues: James and Jeri Ronaldson, Dennis

and Geraldine Obrien of New Jersey, Community

Foundation for Brevard, Steve and Alene Kaufman, David

and Deborah Shook, William and Karen Slover, Scott

Vickers, Anil and Pamela Dhople, Peter and Lynda

Gilbert, James and Heidi Proctor, River Tree Builders Inc.,

Allen and Becky Dukes, Ryan and Kate McGill, Commu-

nity Credit Union, Denise and Mark Miller, William Harr

and Kim Thomas, Jerry and Kaye Cantrell, and Thomas

and Lucina Currie. Many sponsors have donated in

memory of Dr. Mark Miller, an educator advocate.

Because of last year’s successful “Reach for the Stars

Gala,” an additional 53 scholarships were purchased for

Take Stock in Children, said Gee, who was named

program manager nine months ago and has spent his

entire career in nonprofit management and fund–raising.

His father and mother were both educators.

The 2016 “Reach for the Stars Gala” is set for 6:30 p.m.

on Saturday, Sept. 10, at the Eau Gallie Yacht Club. It will

be the fourth such event. The “premier” sponsor is the

Balda Family Foundation. “This year the Brevard County

Sheriff’s Office Charities Inc. will be our fiscal agent, so the

Gala Committee will incur no administrative costs,” said

Jeri Ronaldson, who is one of the founding committee

members.

“Every dollar we raise goes directly to fund scholarships

and is matched 100 percent. The first year of the Gala we

raised $50,000. The second year we netted $100,000, and

last year it was $120,000. That equates to more than 30

college scholarships, or a full classroom of students. We

could not do this without the sponsors of the event — the

businesses and individuals who have stood behind the

Galas and the Take Stock in Children program.”

The co–chairwomen for the fourth annual “Reach for

the Stars Gala” are Brandi Beckstein and Ava Cronin. The

committee members include Michelle Robinson of

Robinson Insurance, Balda–Mills, Kim Thomas, Heidi

Proctor, Jeri Ronaldson, Jamie Torres, Barbara Yandel,

Kyle Creedon, Mary Lou Bryant, and Lucy Currie. “When

you meet a team that has the kind of camaraderie and

goal–setting skills like this group has, it gives you even

more incentive to push harder and thrive,” said Beckstein.

“This is a grassroots committee. We’re in our fourth

year. All of the original committee members for the Gala

are still aboard. They come back every year and donate

thousands of hours to raise money to fund college scholar-

ships for students in the Take Stock for Children program.

But most of all, this is a very philanthropic community.

You rarely hear ‘no’ when contacting a business or

individual asking for their sponsorship support for this

event,” Beckstein said.

Sponsorships for “Reach for the Stars Gala” range from

$1,000 to $10,000. Each level of support provides various

amenities. For example, the $1,000 “Aries” sponsor

includes having your business listed in the program and

reserved seating for four people at the event. Your

business will also be mentioned in the “slide show” that

evening.

For more details on being a sponsor for “Reach for the

Stars Gala” and helping fund scholarships for students,

contact Beckstein at BrandiBeckstein@gmail.com or

(316) 304–7733. Cronin’s phone number is 544–9978 or

send an e–mail message to her at Avacro@aol.com.

“I think that the success of the Gala over the past years

can be traced directly to Rick Balda Sr., who had a

conversation with Jeri Ronaldson inspiring her to spear-

head this effort to raise money for the Take Stock in

Children scholarships,” said Cronin. “Jeri’s leadership and

the motivation of the committee has taken us to where we

are today.”

Businessman Ricardo “Rick” Balda and his four

children established the Balda Family Foundation in

2007. “His vision, in setting up the Balda Family Founda-

tion, was to invest in young people today who will be our

leaders tomorrow,” said Jeri Ronaldson.
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Call Now to Reserve Your Apartment
321-777-8840

1894 South Patrick Drive
Indian Harbour Beach, Florida

ZonBeachside.com

Your Life.  Your Way.

NOW
OPEN
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Wuesthoff Health System has welcomed Dr. David

Schaefer to its staff at Wuesthoff Medical Center–

Melbourne.

“He brings a wealth of vast experience and knowl-

edge,” said Ron Gicca, chief executive officer at

Wuesthoff Medical Center–Melbourne. “Dr. Schaefer’s

background as both a medical doctor and psychologist

brings an element of versatility to Wuesthoff.”

An honors graduate of Eastern Virginia Medical

School and Virginia Commonwealth University with a

fellowship at Johns Hopkins School of Medicine,

Dr. Schaefer is a board–certified gastroenterologist.

He had a prior career as a clinical psychologist.

Before coming to Wuesthoff, he was chairman of the

department of medicine and medical director of

gastroenterology and endoscopy at Williamsport

Regional Medical Center in Williamsport, Pa.

In 2001, Dr. Schaefer was elected a Fellow of the

American College of Physicians. His academic back-

Dr. David Schaefer brings decades of experience in gastroenterology to Wuesthoff Medical Center
ground in medicine dates back to the late 1970s. Most

recently, he served as clinical associate professor of

medicine at The Commonwealth Medical College in

Scranton, Pa., where he lectured and taught gastroen-

terology to residents, medical students and nursing

students.

Dr. Schaefer has worked in the field of psychology at

various institutions, including the U.S. Military

Academy at West Point, N.Y., and the Maryland

Division of Corrections.

He has also had a private practice. During his

service in the U.S. Army, Dr. Schaefer attained the

rank of captain. His military honors include the Army

Commendation Award and Meritorious Service Medal.

Brenner Real Estate Group announces lease for restaurant in the local market
Brenner Real Estate Group, a full–service commercial firm based in Fort Lauderdale with offices at Imperial Plaza

in Melbourne, has announced a local lease transaction.

SKSS Development has leased 4,472 square feet of retail and restaurant space for Indique, an Indian restaurant at

2725 Minton Road in West Melbourne. Carla Casey, the regional manager for Brenner Real Estate Group, and Colette

Wood, a commercial associate, represented the landlord, CAMZG, LLC. The tenant represented itself.

Brenner Real Estate Group provides asset solutions, brokerage, development, investment sales, property manage-

ment, asset management, and receivership services for office, multi–family, industrial/commercial, and retail proper-

ties. For more information on the firm, visit www.breg.net, on Facebook at “Brenner Real Estate Group” or contact the

local office at 242–4575.
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Compass Wealth Management Group
Continued from page 11

“The Compass Wealth Management Group is posi-

tioned to not only help small–business owners with their

retirement planning, but also assist them in many areas of

their business,” said Nunno. “We want to be viewed as

their ‘CFO,’ the one source they can reach out to and trust

for financial advice.”

Nunno is a graduate of the University of Florida. He

earned his bachelor’s degree in economics and finance.

Nunno started his financial career out of college working in

Naples, on Florida’s West Coast. He went on to build a

clientele of high net–worth individuals, including private

businessowners and corporate executives, in that market.

Later, he transitioned his business to Melbourne. His

wife, Jodie, was born and raised in Melbourne. They have

a 14–year–old son who attends Holy Trinity.

“We both have different practice specialties and areas of

interest, so it works out really well,” said Todd Starkey,

who has a bachelor’s degree in business and management

from Bryant College and a holds a number of industry

certifications, including the Certified Investment Manage-

ment Analyst credential through the Investment Manage-

ment Consultants Association.

The Compass Wealth Management Group has devel-

oped relationships with attorneys, certified public accoun-

tants, benefit advisors, and retirement–plan specialists,

among other professionals.

“As financial advisors, what we bring to the table is a

full–service approach to serving small–business owners,”

said Todd Starkey, who is the chairman of the Finance

Committee for Brevard County and advises the county on

its investments. “Many small–business owners work from

60 to 80 hours a week running their enterprises and don’t

have time to focus on retirement planning. They are

focusing on growing their businesses and taking care of

their employees.”

“This is the niche we decided we wanted to pursue and

we are experiencing some success,” he added. “We’re

working with a range of businessowners, including

millennials who are seeing success as entrepreneurs.”

Small businesses go through lifecycles, from the start–

up stage to the mid–stage growth phase to the mature

stage, where the owner is perhaps thinking about succes-

sion or selling the business.

“Our desire is to help these businesses through each

cycle. At each point, their needs change and they have

specific requirements. We help identify what those core

needs are and strive to bring value to each stage for the

businessowner. We are very conscious about cost and very

conscious about taxes,” said Todd Starkey.

Many small–business owners are unprepared for

retirement. Entrepreneurs are largely “shortchanging their

personal financial futures” by not having a retirement

plan, according to a survey released by the American

Financial Planning Association and CNBC.

Data shows the majority of small–business owners’

wealth (70 percent) goes into their business. The balance is

invested into stocks, real estate, bonds, commodities and

other sectors, according to the survey.

The “Small Business and Financial Planning Survey,” a

first for CNBC and FPA, sampled 178 financial advisors

nationwide who service small–business clients between

the ages of 35 and 70. The survey found that developing a

retirement plan and exit strategy is “the most pressing

challenge facing small–business owners today.” Other

concerns include managing cash flow, business tax issues,

health insurance, raising working capital, growing

revenue, and succession planning.

Financial planners who participated in the survey had

three pieces of advice for their small–business clients:

“diversify, prepare for the worst, and plan for succession.”

Small–business owners shouldn’t rely solely on the

eventual sale of their business to fund retirement.

“We’ve found over the years as financial planners that

businessowners are so busy many of them have not had

time to really attack the retirement–planning issue,” said

Todd Starkey. “Our goal is to help small–business owners

plan for their retirement and help them grow their

business. We want to grow together with our clients and

provide them the expertise they value.”

Both Todd Starkey and Nunno are active volunteers in

the community. Nunno volunteers at Holy Trinity

Episcopal Academy, the Eau Galle Yacht Club and with

other organizations. Todd Starkey led the United Way

Campaign for his office, which was just completed. It was

the office’s first UW Campaign.

“We believe in giving back to the community. I attribute

my success to this community,” said Todd Starkey.
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VISIT US AT: 1304 Alto Vista Drive, Melbourne, FL 32940

Upgrades Are Our Standard

Model/Agent: (321) 241-4938
Developer: (321) 751-6850
www.SanMarinoFL.com 

Like us on Facebook: www.facebook.com/SanMarinoEstates

Apply Today!

If It Drives Or Floats, We Can Finance It 

•  Get Pre-Approved Before You Shop
•  Ask for CCU Financing at the Dealership
•  Use the AskAuto App (for cars and trucks)
    Get the App at ccuFlorida.org/AskAuto

Auto and Truck Rates as low as 1.89% APY*    

*Loan rates are based on credit history, loan terms and borrower qualifications. Contact CCU to 
determine your rate. Rates subject to change. Prospective Members: A $5 membership fee is 
required to open a share account. A share account is required if approved for a loan. Membership 
is available to Brevard, Orange, Osceola, Indian River, Volusia, & Polk County residents. Federally 
insured by NCUA.

321.637.3211  ·  ccuFlorida.org/auto
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CENTERS
FIRST CHOICE HEALTHCARE SOLUTIONS PRESENTSTS

OF EXCELLENCE
For All Your Orthopaedic, Spine, Neurology, 

Chiropractic & Interventional Pain Needs

You can count on us to work tirelessly to earn
the privilege to be your “first choice” for all 

your family’s musculoskeletal care.

n cccccccccccccccccccccccccccccccccccccccccount on us to work tirelessly

Our physicians are committed to delivering superior patient-centric care, specializing
in total joint reconstruction, sports medicine, total shoulder reconstruction, hand
trauma, Parkinson’s, MS and interventional pain medicine.

aa

The B.A.C.K. Center is Central Florida’s comprehensive Orthopaedic and Spine
Care Center with an international reputation. Our world class providers are leading
the way with new technologies, including stem cell utilization, surgical innovations
and many other research, development and treatment options that are all combined
with compassionate, patient-centric care. With empathy and respect, we listen,
educate and inform our patients to make the best choices for themselves, to be part
of their own care team and to create successful outcomes.

We listen, we deliver, we care.

www.thebackcenter.net

OUR SERVICES
Spine Care & Physiatry
Non-Operative Spine Procedures
Chiropractic Services
Osteoporosis Clinic
Acupuncture
Interventional Pain Management
On-Site X-RAY
On-Site Patient Advocate

Melbourne
2222 South Harbor City Blvd 
Suite 610
Melbourne, Fl 32901

Merritt Island
650 S. Courtenay Pkwy
Suite 100
Melbourne, Fl 32952

TWO LOCATIONS:

OUR PROVIDERS
Devin Datta, MD

Richard Hynes, MD, FACS
Hicham Merheb, MD

John Sassano, MD
S. Farhan Zaidi, MD

Anne Gregg, PA-C
Casey Langel, PA-C

Damien Velez, MPAS, PA-C
Susan Ville, DC, DABCO

To make an appointment:

To make an appointment:

Anthony J. Lombardo, MD, FAAOS
Board Certified | Orthopaedic Surgery & 

Sports Medicine
Richard J. Harrison, MD, FAAOS
Board Certified | Orthopaedic Surgery, 

Sports Medicine & Hand Surgery
Kenneth C. Sands, MD, FAAOS

Board Certified | Orthopaedic Surgery
Raymond J. DeLorenzi, MD, FAAOS

Board Certified | Orthopaedic Surgery
Donald Vliegenthart, MD, FAAOS

Non-Operative Orthopaedics
Richard P. Newman, MD, FAAN

Medical Director; Board Certified | Neurology
Sherri Henderson, PA-C

709 South Harbor City Blvd. | Suite 100 | Melbourne, Fl 32901
Located on the Indian River between Melbourne & Eau Gallie Causeways

Three Other Convenient Office Locations in Suntree, Viera & Melbourne

www.myfcmg.com

OUR SERVICES OUR PROVIDERS
Orthopaedic Surgery
Total Joint
Fracture Care
Sports Medicine
Neurology
Balance & Movement Disorders
Parkinson’s | MS
EEG | EMG | NCV | VNG
Facet Blocks | Epidurals
Interventional Pain Management
Non-Surgical Treatments
On-Site MRI | X-RAY | DME  
On-Site PT & OT
On-Site Patient Advocate
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Fairfield Inn & Suites by Marriott in Melbourne
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Platinum members and our Gold members with welcome

bags filled with goodies,” Williams said.

At the Fairfield Inn & Suites, Williams’ team includes

Heather O’Neal, the hotel’s sales manager. Over the

years, O’Neal has held various leadership positions with

Marriott–branded hotels in the area. She recently was

named sales manager at the Fairfield Inn & Suites in

Melbourne, where business has been strong.

“Occupancy this year has been amazing, especially

right now,” said O’Neal. “This is the time of year when

hotel business typically slows down in many markets.

Our mix of business is corporate and leisure. Monday

through Friday we serve the corporate market. Area

companies like Northrop Grumman Corp., Harris Corp.,

and Embraer have been hiring and growing and we’re

gaining business because of their growth, which is great.”

She continued, “On weekends, the hotel’s focus shifts

to leisure travelers. We’re big on soccer tournaments, for

example. A lot of families whose sons and daughters

compete in soccer tournaments in the region stay at our

hotel. And there are other sports and recreational events

that help drive the hotel’s occupancy on weekends.”

Not only are business travelers and leisure travelers

commenting on the upgrades at the hotel, but some local

residents are, too. A July review on TripAdvisor by the

registered user “Rapallex,” a Melbourne resident, singled

out the hotel’s new enhancements, services, and its

friendly staff.

“Our air conditioning was out (at our home) for five

days during the height of the July heat. The Fairfield Inn

is very near our house, so we went there to stay for two of

the nights. We loved the place! Even though it is not an

old hotel, it has been totally renovated very recently. It is

the cleanest hotel I have ever stayed in. The staff was

wonderful. Everyone we met at the front desk was so

friendly and welcoming.”

“The breakfast is truly outstanding — the best

breakfast we have ever had at a hotel. Not only were

there a lot of choices, but the food was also presented in a

very attractive way. I highly recommend this hotel.”

Williams said her hotel’s breakfast “is an elaborate

offering. We have expanded our breakfast beyond the

Fairfield brand standard. And it’s a complimentary

breakfast. We offer just about everything, including

premium scrambled eggs, sausage links, turkey links,

bacon, bagel toppers, and pancakes or waffles with

designer syrups.”

She added, “We try to switch it up so there is some-

thing different every day for breakfast. On the lighter

side, we offer bananas, apples, and other fruits, boiled

eggs, and oatmeal, for instance. We have a lot of business

customers who stay at our hotel during the weekdays and

they love the fact that they don’t have to eat the same

thing every day for breakfast. They are thrilled with our

breakfast offerings.”

The Fairfield Inn & Suites has also added a second

coffee station in the lobby, as well as a microwave.

With the remake of the lobby area, “we have retrained

the front–desk staff as we look to take our customer

service to an even higher level,” said Williams.

“In the past, this hotel has performed well and has

won a lot of awards. So we are just tweaking our opera-

tions in order to stand above the competition in the

market.”

Marriott developed the Fairfield Inn & Suites concept

in the late 1980s to compete with other economy–branded

hotel chains.

Today, Fairfield Inn & Suites is one of Marriott’s

fastest–growing brands. In addition to adding 17

properties and 1,839 rooms from the first quarter of 2014

through the first quarter of 2015, the brand plans to

introduce about 280 more Fairfield Inn & Suites proper-

ties in the next few years.

Many of these new properties will be owned by

women. Marriott’s commitment to empowering women

extends from its leadership ranks to providing opportuni-

ties for women to own hotels. Marriott announced plans

to have 1,000 hotels, or 25 percent of its existing global

hotel portfolio, owned by diverse groups of people,

including women, by 2020. This year the Women’s

Business National Council named Marriott one of the

“Top Corporations for Women’s Business Enterprises.”

Growth of the Fairfield brand comes at a time when

the business–travel market is rebounding.

“We are very attractive to business travelers because

we offer so many wonderful amenities within our value–

pricing structure,” said O’Neal, whose property is

managed by One Hospitality Group, based in Vancouver,

Canada, with offices in Scottsdale, Ariz., and Wichita,

Kan.

“I started working for One Hospitality Group two

years ago,” said Williams, who is originally from Canada

and can speak multiple languages, including French. “It’s

a well–managed company and their portfolio of hotels

continues to grow.”

Williams holds the Certified Hotel Administrator

designation and the Certified Hospitality Revenue

Manager credential, both of which are offered through the

American Hotel & Lodging Institute.

She started her hospitality career more than 25 years

ago working as a “desk clerk” on the 3–to–11 p.m. shift at

an airport hotel in Toronto, Ontario. She later joined the

Royal York Hotel, a landmark property then owned by

Canadian Pacific Hotels and Resorts.

“When I first started working in the hotel industry, I

knew I had found my career passion,” said Williams. “It’s

never the same work every day. Things change. And you

have the opportunity to meet different people and

experience different cultures. If you work in the hotel

industry long enough, the customers become like family

members, especially the corporate clients because they

are here so often. I have greatly enjoyed my years of work

in this field.”

Williams said she did leave the industry for short

periods of time throughout her career whenever her

husband was assigned to a new duty station. “Every time

the Navy would transfer him, I would have to look for a

job in the area where we moved to. The great thing about

the hotel industry is that there are job opportunities

available in just about any market. Growing companies

like One Hospitality Group, for example, are creating jobs

in this industry.”

One Hospitality Group currently operates 83 hotels in

27 states and one Canadian province, with more to come,

it says. John O’Neill is the president and chief executive

officer of One Hospitality Group. The employees are

referred to as “supporters” to emphasize the company’s

“shared vision, promise, mission and goal.”

At One Hospitality Group, “we believe that actions

speak louder than words. We believe that every interac-

tion, no matter how small, is an opportunity to affirm our

brand and strengthen our culture. Today, just about

every business has a mission statement and a set of

values. But there is only ‘One Way’ to make the words a

reality. Authentic pride and passion are what’s required

to bring these statements to life, and we believe in

recommitting ourselves to this each and every day,”

according to O’Neill.

Williams said Fairfield Inn & Suites has rolled out its

new “100% Guarantee” program. “It’s a full guarantee for

the customer. We stand behind the product we’re renting

to the customer, and we stand behind our customer

service. I think it helps give the client peace of mind,

knowing that the room is going to be clean and well–

maintained, and their stay is going to be enjoyable all–

around, from the moment the customer checks in until

the time he or she checks out.”

The company sums it up this way: “Life on the road

can throw travelers unexpected surprises. While travelers

should always have an element of adventure, a guarantee

that one aspect of a trip will always go right offers

invaluable peace of mind. Fairfield Inn & Suites by

Marriott introduces its promise to always make it right

for guests with the new Fairfield 100% Guarantee.”

According to a recent study conducted by Fairfield Inn

& Suites, frequent business travelers find “more value in

a seamless experience.” Therefore, if an issue arises, they

prefer a hotel associate to resolve the issue versus just

offering compensation.

Additionally, 90 percent of leisure travelers reported

an “overt” satisfaction guarantee is required to instill

confidence in the guest experience, according to the study.

In fact, this policy often influences a consumer’s consider-

ation and choice when booking travel.

“I think that Fairfield’s 100% Guarantee sends a

message to our guests that their time and the quality of

their stay are of great importance to us. And we have

‘Mr. T’ helping us promote the program,” said Williams.

Fairfield Inn & Suites says it counts on an “A Team” of

associates across the more than 750 hotels worldwide

who know how to get the job done right — every time.

To promote the “100% Guarantee” program, Fairfield

has teamed up with TV legend and entrepreneur “Mr. T,”

who is known for his “no–nonsense attitude.” In a new

video series, which debuted late last year and features

the Fairfield “100% Guarantee,” he is transformed from

“Mr. T” to “Mr. Guaran–T.”

“With the ‘100% Guarantee’ program in place, our

newly completed renovation, and our upgraded breakfast

offerings, we think we are well–positioned in this market

to serve business and leisure customers and grow our

market share. We are standing out in this area,” said

Williams.



Believe there is good in the world.
Author Unknown
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