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By Ken Datzman

Guiding a long–established family business into the

future requires a clear vision and a workable leadership–

development plan that can be executed throughout the

organization. The latter is especially critical to the

continuity and sustainability of a decades–old enterprise.

Melbourne–based Sorensen Moving & Storage Co. Inc.,

marking its 60th year in business in 2016, is one of only a

small number of independent companies that have

continuously operated for six decades in Brevard County,

through economic expansions and contractions.

To help ensure its longevity in the market, the company

reshaped itself over the last three years, expanding into

Sorensen’s businesses poised to grow, led by energetic, talented team
Orlando with an office and creating a new business

venture in Melbourne — Sorensen Trade Show Services —

which has helped fuel new growth.

“Mature businesses that rest on their laurels, looking

back at their accomplishments instead of looking forward

to see what’s on the horizon, tend to decline over time and

eventually fail,” said Chris Sorensen, president of the

three–year old Orlando division of Sorensen Moving &

Storage Co., a Mayflower agent.

“Complacency will kill off a business faster than just

Please see Sorensen Moving & Storage Co., page 19
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Over the last three years, Melbourne–based Sorensen Moving & Storage Co. Inc. has recruited new talent, signed on as a Mayflower agent and expanded into Orlando with a second location. It also
created a new venture — Sorensen Trade Show Services, which is seeing strong growth. The team includes, in front, from left: McKenzie Smith, administrative manager; James Hart, operations manager;
Sara Haight, VP, business development; Kathy Meyers, accounting manager; and Jaclyn Toney, customer service manager. Back: Ted Murray, director of operations; Chris Sorensen, president; Jeb Sykes,
fleet manager; and Scott Sorensen, CEO.

BBN photo — Adrienne B. Roth

BBN Brevard
  Business

  News



MAY 9, 2016Call Adrienne Roth at 321-951-7777 for Advertising InformationBREVARD BUSINESS NEWS / 2

BBN BREVARD BUSINESS NEWS

Websyer U

new ad emailed

FULL COLOR

Shelter Mortgage

new ad emailed

FULL COLOR

Kevin Hill
pick up BBN

4/11/16
page 2

NEW CHANGES EMAILED

FULL COLOR

©2016 Shelter Mortgage Company, L.L.C. All loans are subject to credit and property approval. Programs, rates, 
terms and conditions are subject to change without notice. Program and other restrictions may apply. Please 
contact your Loan Consultant for further details. Shelter Mortgage Company. 7341 Office Park Place Suite 106, 
Melbourne, FL 32940. NMLS #: 431223 (nmlsconsumeraccess.org). Equal Housing Lender. Kent Winkelseth - 

FL/#LO17485; NMLS #552527. Deborah Holloway - NMLS #: 552439; FL:#LO17357. Brian Spencer, Loan Officer NMLS# 803141 | 
State Licenses: FL: LO17741; SC: MLO-803141. Eric S. Koller, Loan Officer NMLS # 1447691; FL: #LO33863.

THE SHELTER MORTGAGE EXPERIENCE
Shelter Mortgage’s reputation of Superior Customer Service, 

Integrity, Respect, Hard Work, and Long Term Commitment makes 
us an easy choice as your trusted mortgage lender.

Navigating the mortgage process will be simple with a 
knowledgeable Shelter Mortgage Loan Officer to help you  

find the right loan to fit your needs and budget. 

DEB HOLLOWAY 
321-258-3875  
DEB4LOANS.COM

BRIAN SPENCER 
321-537-1137  

SPENCER4LOANS.COM

KENT WINKELSETH 
407-765-3810  
WINK4LOANS.COM

AMAZING CUSTOMER EXPERIENCE

EXPERIENCED
SUPPORT TEAM

TRUSTED 
NATIONAL LENDER

RESPONSIVE 
CONSULTANTS

MortgageCompany

7341 Office Park Place, Suite 106 Melbourne, FL 32940   

321.757.6600  |  www.sheltermortgagefl.com

COLET TE WILSON 
407-620-3622  

SHELTERMORTGAGEDIVA.COM

ERIC KOLLER 
321-704-7059   
LOANZBYERIC.COM

Specializing in Residential Real Estate
Across the Space Coast since 1983

Over 39 Million SOLD in 2015

RE/MAX Alternative Realty, Inc.
www.kevinhill.com

Kevin R. Hill - Realtor
321-308-2270

Everything

I touch turns to SOLD!

Turn your Yard Sign into
a SOLD SIGN.

Call me TODAY!

EARN YOUR MA in COUNSELING!  
TERM BEGINS AUGUST 13,  2016 !  

COUNSELING PROGRAM 
POINTS OF DISTINCTION:  

 

Small cohorts star ng August and January. 

Instructors experts in their field. 

Classes face-to-face and online. 

Program prepares students to apply for 
licensure in the State of Florida. 

Personalized a en on and individual 
advising throughout your program. 

Non-profit University with reasonable 
tui on.  Regionally accredited since 1925. 

Melbourne 
1775 W. Hibiscus Blvd. 

(321) 956-6700 

Contact us today for your personal 
advising appointment! 

Merri  Island  
150 N. Sykes Creek Pkwy.  

(321) 449-4500 
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ORLANDO — FloridaMakes, part of the National

Institute of Standards and Technology’s Manufacturing

Extension Partnership (NIST MEP), and the Florida

Sterling Council, a nationally recognized performance

excellence organization, have launched a collaborative

agreement aimed at assessing and improving the perfor-

mance of Florida’s manufacturers.

FloridaMakes is a statewide service designed to support

the competitive ability and profitability of Florida’s

manufacturing sector, and builds on the work of the state’s

regional manufacturers associations. The Florida Sterling

Council works with both the public and private sector in

industries from health care, business and government to

manufacturing and the service sector, to support business

quality through assessment, training, and recognition of

performance excellence and proven results.

“Florida is extremely fortunate to have the Florida

Sterling Council, a national leader modeled on the

Baldrige Performance Excellence Program, a sister

program of NIST MEP,” said FloridaMakes Chief Execu-

tive Officer Kevin Carr. “By working with the Sterling

Council, FloridaMakes will be able to provide manufactur-

ers with additional resources to support their competitive-

ness, including further developing the skills of manufactur-

ing owners, CEOs and managers.”

“We are gladly investing in this new partnership

opportunity with FloridaMakes,” said Florida Sterling

Council President John Pieno. “Together, we can more

effectively strengthen our shared mission to improve the

competitive abilities and profitability of the state’s

manufacturers. Through our work with FloridaMakes, we

expect that more manufacturers will establish a path for

continuous improvement.”

Phil Centonze, who serves as FloridaMakes’ director of

client–engagement services, is a member of the Florida

Sterling panel of judges and a 17–year Sterling master

examiner and Baldrige examiner. “I have seen the

tremendous performance benefits achieved by companies

which use the Sterling model,” Centzone said. “This

partnership between Sterling and FloridaMakes will

benefit Florida manufacturers seeking to improve their

businesses and how they serve their customers.”

As part of a signed memorandum of understanding, the

Florida Sterling Council will provide six sigma training,

leadership training and other offerings to Florida manufac-

turers. In addition, Sterling examiners around the state

will be offered opportunities to participate as award

evaluators for Florida regional manufacturers associations.

With a talented, but small staff, volunteers play a critical

role for the Sterling Council. For example, nearly 200

volunteer examiners will provide numerous hours of

professional expertise valued at $6.5 million to applicant

organizations during the 2016 examination cycle.

FloridaMakes will use the Sterling criteria as the basis

for its Enterprise Performance assessments, designed to

provide small and medium–size manufacturers with an

outside, unbiased evaluation of operations as well as

identify specific opportunities for growth and improve-

ment. In addition, FloridaMakes Chief Operating Officer

Maria Alfano will serve on the board of the Sterling

Council, and FloridaMakes will serve as a gold sponsor at

the 24th Annual Florida Sterling conference, which takes

place May 31–June 3 at the JW Marriott Orlando, Grande

Lakes.

For information about FloridaMakes visit

www.FloridaMakes.com or call (407) 450–7206. For

information on the Florida Sterling Council visit

www.FloridaSterling.com or call (850) 922–5316.

Florida Sterling Council and FloridaMakes launch collaboration to assist manufacturers in state

‘EnergyWhiz Olympics’ event set May 14 at two locations in Cocoa
The Central Area of Brevard County Parks and Recreation, in conjunction with the Florida Solar Energy Center,

will host the “EnergyWhiz Olympics” from 9 a.m. to 4 p.m., on Saturday, May 14. Events will be held at the Florida Solar

Energy Center/University of Central Florida, 1679 Clearlake Road in Cocoa, and Travis Park Community Center,

2001 Michigan Ave. in Cocoa. Admission is free. The event is a competitive forum for students to demonstrate their

science, technology, engineering and mathematics knowledge and skills as they relate to such topics as solar–thermal

energy, photovoltaic and hydrogen technology. The program will include a solar cook–off, a solar–powered model–car

race, a “critter” house competition and the “Hydrogen Challenge.” There will also be several exhibitors on hand for the

EnergyWhiz Expo. For more information regarding this event contact the Florida Solar Energy Center at 638–1018.
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0%INTEREST
FOR

36
MONTHS*

$50 Gift Card...
just for opening 

an account!

THROUGH MAY 2016

*36 months no interest fi nancing with equal monthly  payments. 

Minimum purchase $100.  

321-254-5441 
8145 N. Wickham Rd • Melbourne, FL 32940

weschejewelers.com

BMS is a full-service construction company offering unique design/build, general contracting and
construction management solutions for all facets of commercial and industrial facilities.

From left, our dynamic team includes Jon Turner, Trevor Halcomb, Jason Bartlett, Sisi Packard,
Mike Jaffe, Norma Padgett, Doug Padgett, Lisa Martel, Daniel Schroeder, Sheilah Hughes,

Matt Hegedus and Tom Knight. Mike Hampton not pictured.

321-723-6938

www.bmsconstruct.com

1675 S. John Rodes Blvd. W. Melbourne, FL  32904

CGC020797     CGC1510758

Celebrating 35 Years of Construction With Integrity
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was a teacher when I saw my first calculator.

l He used a smart phone. I used the dorm’s push–

button wall phone. (At home we had a desktop rotary

phone.)

l He played video games. I played board games.

l He sent messages via social media. I sent messages

via the post office.

l He used e–mail. I used the U.S. mail.

l He used a laptop or tablet to type his papers. I used a

manual typewriter. I received an IBM Selectric as a

graduation present.

l He used eBooks. I used hardcover books; every now

and then a paperback novel.

l He took web courses. I took all of my courses in a

classroom, face–to–face.

l He used clickers. I raised my hand.

l He used the Internet. I used the encyclopedia.

l He searched the library holdings electronically. I used

the card catalog.

l He used apps. What’s that?

When did technology become such an integral part of

our language and the way we view the world?

For someone in my generation, this is scary and

thrilling at the same time. In the 1960s, I read and

watched science fiction about the future. George Orwell’s

“Nineteen Eighty–Four,” Ray Bradbury’s “Fahrenheit

451,” and Aldous Huxley’s “Brave New World” were books

that made me think “what if and what then.”

Gene Roddenberry’s TV show, “Star Trek,” talked about

a time in the future, such as stardate 2016. It seemed so

far away. But it’s here!

Roddenberry didn’t quite get all of the technology

right. But as I think about it, just like today, most of the

conversations by the characters — Capt. Kirk, Mr. Spock,

Dr. McCoy and Mr. Scott– were laced with tech terms

(warp speed, transporter, food replicator, photon torpedoes,

phasers, holodeck and tricorder, to name a few).

After my conversation with my student, I started

making a list of technology–related terms that crossed my

path. In just two weeks, I’m up to 75 terms from

“aggregator” to “Zip drive.”

I’m sure there’s many more that I didn’t jot down. And,

who knows, I just might embrace tech speak and utilize it

in my conversations more often…or not.

Nevertheless, I think scientist Roy Amara, past

president of the Institute for the Future, had it right: “We

tend to overestimate the effect of a technology in the short

run and underestimate the effect in the long run.”

Generations of college students: He used the Internet — I used the encyclopedia
By Rebekah McCloud
UCF Forum columnist

I was talking recently with one of my students who will

graduate in May. He told me about his first year in college

and began his reminiscence with: “Back in the day…”

He’s 25 and I thought to myself: Back in what day?

Back in the day for him was five years ago.

Most of his conversation centered on technology. He

talked about getting used to devices such as smart phones,

tablets and video games.

He talked about how social media has changed the way

people communicate. He talked about changes in the

classroom, such as the use of graphing calculators, clickers,

eBooks and web courses.

Indeed, he has seen some changes.

I have thought about our conversation many times and

it makes me smile. I compared my first year in college

nearly 45 years ago to his.

l He used a graphing calculator. I used a slide rule. I

Rebekah McCloud is director of the University
of Central Florida’s PRIME STEM/Student
Support Services Program. She can be reached
at Rebekah.McCloud@ucf.edu.

Associated Industries of Florida releases its annual ‘2016 Voting Records’ report
The Associated Industries of Florida has released its “2016 Voting Records” report, which serves as an outlet for

employers to see how decisions made by their lawmakers during the legislative session are directly impacting their

businesses. For the last 41 years, AIF has published its Voting Records — the definitive legislative scorecard for the

business community, calculating more than 203,298 votes on 1,896 bills with 798 legislators.

“During each legislative session, AIF strives to work cooperatively, and steadfastly, with the Florida Legislature on

behalf of Florida’s families and business communities to ensure their best interests are considered,” said AIF President

and Chief Executive Officer Tom Feeney. “We are proud to announce that this year’s efforts were a tremendous success,

with the Florida Senate voting in favor of the business community 86 percent of the time and the Florida House of

Representatives voting favorably 94 percent of the time.”

He added, “AIF thanks the governor and the legislature for once again making decisions that promote a healthy and

competitive business climate in Florida, and is proud to work with a legislature where 35 of the lawmakers voted in favor

of the business community 100 percent of the time. We applaud them for their hard work and for powering the business

community forward by eliminating the sales tax on manufacturing machinery and equipment and by passing a tax

package that truly meets the needs of Florida’s families and businesses.”

“One of our highest priorities going into this past session was encouraging our lawmakers to address Florida’s major

water challenges by developing sound, comprehensive science–based water policy,” said Brewster Bevis, the senior vice

president of state and federal affairs for AIF. “We appreciate their passage of the comprehensive water reform legislation,

which showed Floridians across the state that their elected officials are dedicated to improving our water quality and are

ready to plan for our state’s environmental and economic future.”

The AIF’s 2016 Voting Records Report can be found at: AIF.com/voterecords/Publications/2016VRMini.pdf.

North Brevard Charities Sharing Center receives grant from Parrish Foundation
North Brevard Charities Sharing Center (NBCSC) was awarded a $15,000 grant from the Jess Parrish Medical

Foundation. This funding will enable NBCSC to provide financial assistance for emergency dental care, prescription

medication, and absent–parent programs. “We’re very grateful to receive this grant from Jess Parrish Medical Founda-

tion and to help fill critical needs in our community,” said NBCSC Executive Director Joe Robinson. “Eligible individuals

and families will receive the assistance and follow along support needed to stay healthy and productive in the commu-

nity.” The goal of NBCSC is to “positively touch and benefit the lives of as many people in need as possible,” by bridging

the gap of poverty with a “hand–up” approach through intake and assessment, case management, emergency financial

services, and supportive housing programs. NBCSC serves hundreds of individuals and families every month in North

Brevard. For further information on its programs and services, call 269–6555 or visit www.NBCSharingCenter.org.
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ALL DATA COURTESY OF SCOTT ELLIS, BREVARD COUNTY CLERK OF THE COURT

Case Information 
 

Click Case Number to View Document Images
(If the image is not available by clicking the case number, please check the Register of Actions)

STATE VS MARTO AMY LYNN 

Case Number: 05-2013-CF-063921-AXXX-XX Case Type: DRUGS
Filing Date: 08/12/2013 Case Judge: JAMES H EARP
Case Status: REOPEN DISP Case Status Date: 08/14/2015
Check Out Date: 06/22/2015 Charging Agency: BREVARD COUNTY SHERIFF'S OFFIC
File Location: /CLERK/VIERA/VIERA RECORDS MANAGEMENT/VIERA FILE ROOM/ Jurisdiction Area: SOUTH

Case Alerts

None

Party Type No. Party Name Status Ptcpt Id D.O.C. Nbr

DEFENDANT 1 MARTO AMY LYNN A 2622607 E52675
PLAINTIFF 1 STATE OF FLORIDA 3684

 
Case Outcome

 
 
 

Judge History Information

05-2013-CF-063921-AXXX-XX

Case Type Assign Date Seq No. Judge Description

DRUGS 08/12/2013 1 MORGAN LAUR REINMAN INITIAL ASSIGNMENT

DRUGS 07/01/2014 2 JAMES H EARP RSGN: CASELOAD REASSIGNMENT
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ROSSWAY SWAN

*By appointment

CORAL GABLES*
305.443.5020

VERO BEACH
772.231.4440

MELBOURNE
321.984.2700

www.RosswaySwan.com

Helen E. Scott    Tiffany S. Padgett    Kevin M. Barry    Thomas W. Tierney    Stephen J. Lacey    John M. Stewart

Bradley W. Rossway    Michael J. Swan    J. Cole Oliver    William J. Stewart    Rebecca F. Emmons

WEALTH PRESERVATION    REAL ESTATE    CIVIL & COMPLEX LITIGATION
CORPORATE & TRANSACTIONAL LAW    ELDER LAW

EMPLOYMENT LAW    ESTATE PLANNING    GUARDIANSHIP
HEALTHCARE LAW    LAND USE LAW    LOCAL GOVERNMENT LAW

MATRIMONIAL LAW    PROBATE/TRUST ADMINISTRATION

Bridging Legal Needs With Solutions

A T T O R N E Y S  A T  L A W

Brevard's

Small Business

Lender

Community Bank of the South
understands Small Business

and the lending strategies
necessary to meet the various

needs of Small Business.

SBA 504 Loans
Commercial Loans
Operating Lines of Credit
Equipment Financing
Business Checking
Merchant Services
Business Debit Cards
Health Savings Accounts

321-452-0420

CBOSDirect.com
U.S. Treasury Approved

Small Business Lending FundNancy Brower
Senior Vice President
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Florida Prep launches ‘Friends and
Neighbors’ discount tuition program

Florida Prep (www.FLPrep.com) recently announced

that employees from the many companies located in the

32901 zip–code area will be eligible for discounts on

student tuition and other benefits, as part of its innovative

“Friends and Neighbors” program.

The Melbourne boarding and day school, for boys and

girls in grades 6 through 12, is currently a “popular option”

for parents working in the area. However, following recent

announcements from several companies regarding major

contracts, and the continued growth in Orlando Melbourne

International Airport tenants, the school has seen a “surge

of interest” from families looking for a private school close

to their workplace.

A landmark for more than 55 years, Florida Prep is

located only five minutes from the Orlando Melbourne

International Airport, the Florida Tech campus and

established companies such as the Harris Corp. and

Northrop Grumman Corp.

“The ‘Friends and Neighbors’ program is not simply a

discount plan, we also offer numerous other benefits to

working parents, many of whom may not have the

traditional ‘family network’ due to relocation or other

factors,” said Alisa Southwell, the admissions director at

Florida Prep.

“Parents told us they worried about their children not

getting to school on time if they left for an early breakfast

meeting, or being unsupervised if they stayed late at the

office. The Friends and Neighbors program takes advan-

tage of our dual status as a boarding and day school,

allowing us to be more flexible regarding drop–off,

collection and even overnight stays — we have staff on

campus 24 hours a day.”

Southwell said the program has been “positively

received by companies and employees alike. We are proud

to be a part of this amazing community, and our growth

over the years has mirrored the many great things

happening around us. In many ways we have grown up

together.”

For more information on this program or to attend an

open house at Florida Prep, call 723 3211 or contact

Admissions@FLPrep.com.

Health First Dermatology to host event
May 14 to raise awareness of melanoma

In recognition of May as Skin Cancer Awareness

Month, Health First Dermatology is hosting its first

“Outrun the Sun 2–Miler” event to help raise awareness of

melanoma. The American Cancer Society estimates that

roughly 76,380 new cases of melanoma will be diagnosed

in 2016.

The run will begin at 7:30 a.m. on Saturday, May 14, at

the Viera Pro–Health & Fitness Center, 8705 Wickham

Road. To register, log in at www.RunningZone.com. The

cost is $15 before May 13 and $20 at the race.

All runners will receive post–race refreshments and

giveaways. Awards will be given to the top three male and

female overall, top Masters and top three in each age

group (8 and under, 9–11, 12–14, 15–19, 20–21, 30–39,

40–49, 50–59, 60–69, 70–79 and 80 and older).
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FEATURED SHOWCASE

Custom Model Home with Beautiful Preserve 
View. 3 Bedroom, Study, Loft, 3 1/2 Bath, 3 Car 
Garage, 3917 SF. Exceptional Quality and Multiple 
Upgrades; ICF Construction Offers Superior 
Insulation for Unbelievably LOW Power Bills. 
Immediate Occupancy.  1304 Alto Vista Drive, 
Melbourne, 32940.  $800,000.

(Cesarina V) Custom “Jewel Box” Home on San 
Marino’s Natural Lake. 3 Bedrooms, Study, 2 
Baths, Oversized 2 Car Garage, 2342 SF. Exceptional 
Quality and Multiple Upgrades; ICF Construction 
Offers Superior Insulation for Unbelievably LOW 
Power Bills. Estimated Delivery Date: May 30, 
2016.  1141 Italia Court, Melbourne, 32940.  
$599,000.

(Milano III) Beautifully-Appointed Home on 
San Marino’s Natural Lake. 3 Bedrooms, Study, 
3 Baths, 3 Car Garage, 2767 SF. Great Floor Plan 
for Entertaining and Upgrades are Our Standard!  
Estimated Delivery Date: July 20, 2016.  
$590,000.

….Where Upgrades Are Our Standard! 

Directions: From Wickham Head North on Pinehurst 1 ¼ Miles 
on the Right; From Viera Blvd: Head South on Holiday Springs, 
Left on Pinehurst, ¼ Mile on the Left.
Model (321) 241-4938; Developer: (321) 751-6850
www.SanMarinoFL.com 

Custom Cesarina V Lakefront

Custom Marianna

Milano III Lakefront
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OF EXCELLENCE
For All Your Orthopaedic, Spine, Neurology, 

Chiropractic & Interventional Pain Needs
hopaedic, Sppini e,e NNeueurorolologygy,, 

& Interrveventntioi naal ll PPaPainin NNeeeedsds

The B.A.C.K. Center is Central Florida’s comprehensive Orthopaedic and Spine Care
Center with an international reputation. Our world class providers are leading the
way with new technologies, including stem cell utilization, surgical innovations and
many other research, development and treatment options that are all combined with
compassionate, patient-centric care. With empathy and respect, we listen, educate
and inform our patients to make the best choices for themselves, to be part of their
own care team and to create successful outcomes.

We listen, we deliver, we care.

OUR SERVICES OUR PROVIDERS
Spine Care & Physiatry
Non-Operative Spine Procedures
Chiropractic Services
Osteoporosis Clinic
Acupuncture
Interventional Pain Management

Devin Datta, MD
Richard Hynes, MD, FACS

Steven Ortiz, MDS
Farhan Zaidi, MD
Anne Gregg, PA-C

Lizamar Korfhage, PA-C, CST, MMS
Casey Langel, PA-C

Damien Velez, MPAS, PA-C
Susan Ville, DC, DABCO

Melbourne
2222 South Harbor City Blvd
Melbourne, Fl 32901

Merritt Island
650 S. Courtney Pkwy | Suite 100
Melbourne, Fl 32952

TWO LOCATIONS:

To make an appointment, please call

Go online to make appointments, refill prescriptions & more!

www.thebackcenter.net

You can count on us to work tirelessly to earn
the privilege to be your “first choice” for all 

your family’s musculoskeletal care.

You can count on us to work tirelessly to earn
the privilege to be your “first choice” for all 

your family’s musculoskeletal care.

CENTERS
FIRST CHOICE HEALTHCARE SOLUTIONS PRESENTS

an count on us to work tirelessly to

Our physicians are committed to delivering superior patient-centric care,
specializing in total joint reconstruction, sports medicine, total shoulder
reconstruction, hand trauma, Parkinson’s, MS and interventional pain medicine.

To make an appointment, please call

OUR SERVICES OUR PROVIDERS
Orthopedic Surgery
Total Joint
Fracture Care
Sports Medicine
Neurology
Balance Disorders
Parkinson’s | MS
EEG | EMG | NCV | VNG
Facet Blocks | Epidurals
Interventional Pain Management
Non-Surgical Treatments
On-Site MRI | X-RAY | DME

Anthony J. Lombardo, MD, FAAOS
Board Certified | Orthopaedic Surgery & Sports Medicine

Richard J. Harrison, MD, FAAOS
Board Certified | Orthopaedic Surgery, Sports Medicine

& Hand Surgery

Donald Vliegenthart, MD, FAAOS
Non-Operative Orthopaedics

Richard P. Newman, MD, FAAN
Medical Director; Board Certified | Neurology

709 South Harbor City Blvd. | Suite 100 | Melbourne, Fl 32901
Located on the Indian River between Melbourne & Eau Gallie Causeways

www.myfcmg.com
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The Historic Cocoa Village Playhouse
set for season finale with six–time Tony
Award–winning musical ‘Dreamgirls’

COCOA — The Historic Cocoa Village Playhouse

will turn Staci Hawkins–Smith’s “dream” show into a

reality with its production of “Dreamgirls.” Hawkins–

Smith is the Playhouse’s longtime executive director.

“Dreamgirls” is set for June 24–July 3.

This show follows “In The Heights,” which runs

through May 15 at the Playhouse. “In The Heights” is

the winner of the 2008 Tony Awards for Best Musical,

Best Score, Best Choreography, and Best Orchestra-

tions. This is a story of a vibrant community in New

York’s Washington Heights neighborhood.

Inspired by the career of Diana Ross and The

Supremes, “Dreamgirls” tells the story of an up–and–

coming 1960s girl group in its pursuit of fame and

fortune in the music industry.

“I was unable to attend the Playhouse’s 26th

Season Announcement Party, but I recall my eyes

bulging as I scanned the website and saw Dreamgirls,”

said LeRoy Darby, a former Eastern Florida State

College associate provost. “I reached out to Veronica

Jenkins and she said to me, with a thunder of enthusi-

asm in her voice, ‘Dreamgirls is coming!’ That same

sentiment echoes and ripples throughout the commu-

nity.”

Winner of six Tony Awards and two Grammy

Awards, “Dreamgirls” premiered on Broadway in

December 1981. Through several revivals and an

award–winning 2006 motion–picture adaptation, it

has remained an audience favorite for more than three

decades.

“I can’t tell you how many times I’ve heard Staci

(Hawkins–Smith) express her desire to produce

‘Dreamgirls.’ This production marks a huge step

toward her vision of making the Playhouse a place

where the arts are accessible to all,” said Playhouse

veteran and professional actor Johnathan Shepherd.

Along with Hawkins–Smith, Shepherd will be

co–directing and choreographing the production. “I’m

thrilled to have the opportunity to help with the

storytelling of ‘Dreamgirls.’ It can easily be made all

about the singing, the lights and the costumes, but

there is a story there that I am itching to tell. It speaks

to the major influence African–Americans have played

in shaping American music and music as a whole.”

“Dreamgirls” features unforgettable hits by

Academy Award nominee Henry Krieger. The songs

include “And I Am Telling You I’m Not Going,” “One

Night Only,” and “I Am Changing.” The book and

lyrics are by Tony Award and Grammy Award winner

Tom Eyen.

“It has been 26 years since the show was last

produced for a Brevard County stage (then under the

direction of Gwendolyn Callaway with music direction

by the late Willie Turner III),” said Darby. “This show

is buzzing and we will soon see Brevard County’s

talented performers recreate the ‘Motor City’ sound.”

Detailed information about the characters for this

play can be found at CocoaVillagePlayhouse.com/

DreamGirls.

Brevard Tobacco

new ad emailed

FULL COLOR

N U R S E S  W E E K

  
Everything in the Store* 
* Excluding Littman Stethoscopes, MDF

Stethoscopes & Fundamental Basics

321.676.0000
www.TheUniformMart.com

Monday-Friday 9:30am-7:00pm
Saturday 9:30am-5:00pm
Sunday Noon-5:00pmH

O
U

RS

- BEST OF ALL 

SCRUBS

FREE 
Gifts&
daily drawings

Shoes  •  Watches 
Lanyards  •  Tee’s
Socks • Labcoats

© 2015 Regions Bank. Actual Regions customer compensated for her appearance. | Regions and the Regions 
logo are registered trademarks of Regions Bank. The LifeGreen color is a trademark of Regions Bank.

Paying down debt. 
Saving for my Ph.D.
Now I can do both.



MAY 9, 2016Call Adrienne Roth at 321-951-7777 for Advertising Information

BBN BREVARD BUSINESS NEWS

BREVARD BUSINESS NEWS / 10

BBN photo — Adrienne B. Roth

Please see Melbourne Regional Chamber, page 15

Multi–dimensional Christian Malesic — Air Force veteran, electrical engineer,
former businessowner — sees Chamber as perfect platform for businesses
By Ken Datzman

The top executives who have led the Melbourne

Regional Chamber of East Central Florida over the past

decades have come from varied career backgrounds with

lifetime experiences that have helped set them apart.

Christian Malesic’s appointment as president and chief

executive officer has raised the bar for the organization, it

seems. The multi–dimensional Malesic has honed a

résumé rooted in valuable career experiences that cuts

across a pretty wide spectrum of education, business, the

military, and society in general. He was named to his

position last year and has steered the organization to

seven consecutive months of membership growth.

“This is a great area. New businesses are popping up all

over the place. On almost every corner you turn to these

days in this area of the county, there is either residential

construction or commercial growth. It’s exuberating.

Business growth is happening and the Melbourne Re-

gional Chamber likes to think that it has had a little bit to

do with that growth,” said the native Pennsylvanian

Malesic, whose institution’s tag line is “The Business

Chamber.”

He is often out in the community talking to

businessowners. “After introducing myself and shaking

their hand, the first question I ask them is, ‘How’s

business?’ That’s part of my job, keeping a pulse on the

business market. And almost unanimously, they tell me

they are seeing increased prospects, which is great to

hear.”

Malesic himself is a former businessowner. He was

involved in one part of the construction industry with his

brother for 16 years in Pennsylvania. They were electrical

contractors catering to both the residential and commercial

markets. The two built a successful venture, growing it to

16 employees with a $3 million budget. Typically, across

the nation, electrical contracting firms tend to be small

family businesses with two to five employees.

Malesic has a degree in electrical engineering from a

leading university, has been a successful entrepreneur, has

honorably served in the U.S. Air Force, and has even

ventured into politics as a candidate on the local level in

Pennsylvania, coming away a winner.

Malesic is familiar with Brevard County, having lived

here in the early 1990s while serving in the military, but

he was not stationed at Patrick Air Force Base. “I worked

at Melbourne International Airport (now Orlando

Melbourne International Airport) on a project for a

company that was then known as Grumman Corp.,” said

Malesic. “I was involved in the Joint Surveillance and

Target Attack Radar System, or JSTARS, program.”

As an Air Force officer, Malesic was one of a small

number of lead engineers handpicked to work alongside

Grumman employees at the airport on JSTARS. He was in

the service for six years on various assignments, rising to

the rank of captain. On one of his military assignments, he

met his future wife, Valerie. They have three children.

Under Christian Malesic, the Melbourne Regional Chamber has seen seven consecutive months of membership growth. He was named to
his position last year. Malesic has a degree in electrical engineering from Lehigh University, and holds two other bachelor’s degrees and an
MBA degree. He was a U.S. Air Force officer and worked on the then Grumman Corp.’s JSTARS program in the early 1990s at Melbourne
International Airport. He was one of a small number of lead engineers handpicked for the job and worked alongside Grumman employees.

Malesic has three bachelor’s degrees. They are in

electrical engineering and political science from Lehigh

University in Pennsylvania, and in business administra-

tion, with a concentration in marketing, from

Elizabethtown College, also in Pennsylvania. Malesic went

on to earn an MBA degree with “distinguished honors”

from Shippensburg State University in Pennsylvania.

He is also a graduate of the four–year Institute for

Organizational Management, which is widely regarded as

the most respected program nationwide for nonprofit and

association management professionals. The program is

hosted by the U.S. Chamber of Commerce.

Malesic is an accomplished leader and brings extensive

experience in community outreach, public service, political

leadership, and business and membership development, as

well as marketing expertise to the Melbourne Regional

Chamber.

“I have always been involved in nonprofit organizations,

Chambers of Commerce, trade associations, and served on

boards of directors, rising to the level of president or

chairman of the board in some instances,” he said. “I would

often think of that service as my ‘Superman’ persona, in

that I was helping these boards make decisions and I

greatly enjoyed it. I did this in the evening. My ‘Clark Kent’

persona is what I did in the construction business during

the day.”

He added, “Later, I was able to parlay these experiences

into politics and started running campaigns for state judge,

local judge, and county commissioner candidates. I ran one

congressional campaign and was involved in another.

Eventually, I ran for office myself in Pennsylvania. I won

and rose to chairman of the board, and that was a school

board.”

Before coming to his current position, Malesic served as

the executive officer at the Home Builders Association of

Berks County in Reading, Pa. There, he was recognized as
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Please see Junior Achievement’s Bowl–a–Thon, page 17

Junior Achievement’s Bowl–a–Thon set for two centers — North Brevard vs.
South Brevard; McBride to captain North Team and Peoples the South Team

JA’s Bowl–a–Thon fund–raiser has a new twist this year — North Brevard vs. South Brevard. The event is June 11 at Shore Lanes Bowling
Centers in Melbourne and Merritt Island. Brent Peoples, right, of the Peoples Financial Planning Group of Raymond James and
Associates is the South Brevard team captain. Mike McBride of McBride Marketing Group is the North Brevard team captain. Each team
is comprised of five bowlers. Businesses sponsor the teams.

By Ken Datzman

Across the nation, Junior Achievement’s annual Bowl–

a–Thon has been a spirited fund–raising event in commu-

nities. It brings together businesses to raise money for the

nonprofit organization that impacts the lives of young

people in a number of ways, such as inspiring entrepre-

neurship and providing programs to promote financial

literacy.

Bowling has been a popular sport in America since the

Colonial days. It’s a really big deal in Reno, Nev., which is

home to the 363,000–square–foot National Bowling

Stadium, the only facility of its kind in the world. Owned

by the Reno–Sparks Convention and Visitors Authority,

the stadium has 78 championship lanes.

Brevard County does not currently have such a

grandiose facility, but it has the clean, well–lit, family–

friendly Shore Lanes Bowling Centers. This is where

community members and businesspeople will be putting

on their bowling shoes to participate in Junior Achieve-

ment of the Space Coast’s Bowl–a–Thon. The event is from

5:30 to 9 p.m. on Saturday, June 11, at the two Shore

Lanes Bowling Centers in the county. The locations are

4851 Dairy Road in Melbourne and 600 N. Courtenay

Parkway on Merritt Island.

This year’s Bowl–a–Thon will feature a new competi-

tive twist — North Brevard vs. South Brevard, “a com-

pany–team fund–raising rumble.”

Businessowner Mike McBride of McBride Marketing

Group will captain the North Brevard Bowl–a–Thon team.

Brent Peoples of the Peoples Financial Planning Group of

Raymond James & Associates Inc. will captain the South

Brevard Bowl–a–Thon squad.

Both McBride and Peoples are board members of

Junior Achievement of the Space Coast and have been

longtime supporters of the organization.

“We wanted to make the event a little more interesting

and easier for people to take part in, so we created the

North Brevard vs. South Brevard team competition,” said

McBride. “Junior Achievement has gained some outstand-

ing board members from Central Brevard and North

Brevard. We’re looking to leverage that momentum in

those areas, from Titusville to Cocoa Beach.”

He added, “I think the North Brevard vs. South

Brevard face–off is going to spur more excitement and,

hopefully, the event will attract a lot of teams within the

same industries, such as competing law firms, accounting

firms, bankers, hospitals, and many other categories of

businesses. We’re excited about this year’s Bowl–a–Thon.”

Peoples said the Bowl–a–Thon “is one my favorite

fund–raising events. It’s not like some of the formal events

in the area. This is a laid–back, good old–fashioned

bowling competition that creates a lot of excitement and

fun for everyone involved. We’re recruiting sponsors and

teams for the Bowl–a–Thon. We’re hoping the community

rallies around this event because it raises money for a

great organization.”

Five players comprise a team in the Bowl–a–Thon. The

registration fee for each team is $750.

“In past years,” said Peoples, “bowlers went out and

raised the money themselves to compete in Bowl–a–Thon.

We have changed it up, where a company sponsors a team.

All the bowlers have to do is show up at the bowling center

and compete in the event. They don’t have to raise money

at all.”

He added, “But if five individuals from a business or an

organization want to chip in and cover the fee and register

a team, that’s fine, too.”

Peoples said two teams from his offices — in Melbourne

and Viera — will be competing in Bowl–a–Thon. “Hope-

fully, we will have three teams from our offices. This is an

opportunity for businesses to get to know their employees

on a different level than just in the typical office setting.

It’s a great social event.”

When asked how many teams he’s looking to recruit as

captain of the South Brevard Bowl–a–Thon squad, Peoples

said “one more than Mike (McBride).”

McBride said the Bowl–a–Thon was structured

affordably to allow businesses of all sizes to compete.

“Walgreen’s in the past has had as many as 10 teams. On

the other end, there will be small businesses that sponsor

one team. We generally see a really nice mix of businesses

for Bowl–a–Thon. Businesses can use this as an incentive

or perk for their employees, and they can bring their

families to the event to participate or cheer them on.”

Each team will play two games at either the Melbourne

center or the Merritt Island center. To review the rules or

to register for the competition or be a sponsor of the event,

visit www.JABowlAThon.com.

Another contact is Anne Conroy–Baiter, president of

Junior Achievement of the Space Coast. Her e–mail

address is AConroyBaiter@JASpaceCoast.org or call her

office at 777–0982. The web address is JASpaceCoast.org.
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Contractors utilizing Brevard’s online
permit application system; big success

Nearly 40 percent of the contractors who changed out

air–conditioners, re–roofed homes and resurfaced pools

last week in Brevard County obtained their permits online,

and without having to leave their homes or businesses.

An online permit–application system was implemented

earlier this year by Brevard County Government’s

Planning and Development Department. Recently, the

program was expanded to include permits for residential

demolition, generators, pools and fences. The county is also

taking “aggressive steps” to invite the hundreds of general

and fence contractors who do business in the county to

register for the online permit–application service called

Brevard’s Advanced Service Site, or BASS. So far, 180

contractors are currently taking advantage of the online

service.

“In January, we weren’t doing any permits online, and

now about 40 percent of the highest volume permits

coming in are online. That’s pretty significant,” said Tad

Calkins, assistant director of Planning and Development.

Calkins said the online permit system initially is

focusing on high–volume permits, but additional expan-

sions are planned to address other contract permit needs.

The online system is intended to speed up the application

and permitting process. In 2015, there were 16,470

building permits issued by Brevard County Government’s

Planning and Development Department. Calkins said

roughly 7,000 of those permits issued last year by hand

can now be obtained online.

“That 40 percent of the high–volume permits are now

being issued online means our staff is now freed up to

attend to other customer needs,” Calkins said.

BASS allows customers to submit permit applications

24 hours a day, seven days a week. Once a customer logs

on to BASS, registers and creates a password, the service

site will guide the customer through the permit application

process, provide application status updates, allow online

payment and allow the customer to download permits and

other approved documents.

Online payments are averaging 20 percent of the total

number of payments received, he said. Registered users

can pay their permit fees online for any building permit.

With the addition of these applications, Brevard County

Planning & Development is implementing an Electronic

Document Review process. This entails electronic customer

submission, county review and approval of application

documents. Customers will be able to access approved

plans as well as their permits online using BASS —

CAWeb.BrevardCounty.us/CitizenAccess. The intent is to

speed up the application and permitting process while

making it easier for the customer, said Calkins.

Bill Maher coming to the King Center
Comedian Bill Maher will be performing at 8 p.m. on

Sunday, May 15, at the Maxwell C. King Center in

Melbourne. Tickets start at $43 (inclusive of fees). For the

last 13 years on HBO’s “Real Time,” Maher’s combination

of “unflinching honesty and big laughs” have garnered him

36 Emmy nominations. Tickets may be purchased by

visiting kingcenter.com or by calling the King Center at

242–2219.
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Alluvionic now offers risk–management
software; package includes many features

Wendy Romeu, principal managing partner of

Alluvionic Inc. in Melbourne, has announced that

Alluvionic has partnered with Risk Decisions, a United

Kingdom–based company, to bring Predict! Risk Manage-

ment Software to her clients.

“We are now able to offer a risk–management software

package that provides a complete and fully integrated

risk–management and risk–analysis service. This software

can help companies do an even better job of analyzing

what they want to accomplish,” she said. Some of the

features of the Predict! Software suite include:

l The ability to analyze data to fine–tune budgets and

determine how much money your company will need to

have available to ensure that you know how likely you are

to meet costs and objectives.

l Risk assessment that is customizable to your

company’s situation and determines the risk your company

may face.

l Intelligence assessment that allows your company to

squeeze as much information as possible out of each

report.

l The ability to look at, assess, and manage information

to determine if there are opportunities for growth and

improvement. Users will also be able to turn this informa-

tion into reports for others inside the company.

“This is a huge benefit for Alluvionic’s clients,” said

Romeu. “This software will help us to focus our deliberate

and driven approach for project solutions to help them

maximize their gains even better than before.”

“We are delighted to be collaborating with Alluvionic,

enabling their clients to break down barriers to being open

in communicating risk, and helping them understand the

risk exposure directly relating to their objectives,” said

Fiona Racher, director of global business development for

Risk Decisions.

Alluvionic offers project management and engineering

services to clients. For more information on the company,

visit www.Alluvionic.com or call 508–1770.

Brian Lightle of LBR negotiates sale
of office building in Melbourne market

Brian Lightle, president of area firm Lightle Beckner

Robison Inc., negotiated the recent sale of an office

building in Melbourne. Lightle represented the sellers of

the 4,552–square–foot building at 1855 W. Hibiscus Blvd.

The facility was custom built for use as a single–tenant

office building and features an attractive upscale interior

with executive offices, a conference room, an open area, a

reception area, and a generator.

“This involved a great team effort with our client,

including pricing communication during the listing period,

which resulted in meeting their sale’s goals,” said Lightle.

Hart to Hart Real Estate represented the buyer.

Lightle Beckner Robison is a full service real–estate

firm specializing in office, retail, industrial, investment

properties and asset/property management. The company

serves Brevard County and the entire states of Florida and

Georgia. For additional information on the firm, visit

www.TeamLBR.com.
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UCF Junior Judi Legler and her company

Synced+Social took first place in the recent inaugural

Rosen College Entrepreneurship Competition,

sponsored by BlurtBox. The event was launched by

the University of Central Florida’s Rosen College of

Hospitality Management.

Seniors Shane Carman and John Swoboda Jr. took

second and third place, respectively. Participants

competed for $10,000 in cash and prizes that can

assist with startup costs and help make their dreams

a reality.

Legler’s concept for a social–media marketing

consultancy focused on helping small businesses build

their online presence. A previous online venture

selling baked goods sparked her interest in

entrepreneurism, but she quickly realized her real

passion was promoting small businesses online.

“Winning this award is one of the greatest

accomplishments of my life and I am so excited to

continue to develop my business and learn more about

how to succeed as an entrepreneur,” said Legler. “I am

so thankful for the opportunity to participate in this

competition and to our sponsor, Blurtbox, for making

this all happen. I look forward to growing my business

and using the hospitality, business development and

leadership skills I have gained as a proud Rosen

Knight.”

After a competitive application process, four

finalists were selected to present to a panel of judges

that included UCF graduates Tom Bland, 1975, 1979,

chairman and chief executive officer of Knight Guard

Corp; Joe Schiavo, 2013, owner of Shepherd and

Knucklehead Pub; Dennis Levy, 2010, owner of Night

Auditors of America; and Greg Hopkins, president of

Gregg Hopkins & Associates. Don Fox, chief executive

officer of Firehouse Subs, kicked off the competition

with a keynote address.

“Entrepreneurism is at the core of hospitality and

this competition helps foster an entrepreneurial

mindset among our students,” said Dr. Jeffrey

Weinland, competition chairperson. “We look forward

to making this competition an annual event and an

opportunity for our alumni to mentor and connect

with aspiring student entrepreneurs.”

BlurtBox is a customer experience management

platform that helps customers voice their complaints

about a business and allows owners and managers to

address customers in real time. Its chief executive

officer, Julien Meyer, is a 2014 UCF graduate who

studied hospitality and event management at Rosen

College while running his own startup company. He

partnered with Rosen College on the Entrepreneur-

ship Competition to help budding entrepreneurs take

a hospitality business venture to the next level.

For more information about the Rosen College

Entrepreneurship Competition, contact Dr. Weinland

at (407) 903–8061 or Jeffrey.Weinland@ucf.edu.

Synced+Social wins Rosen’s Entrepreneurship Competition; helps small businesses build online presence
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Melbourne Regional Chamber of East Central Florida
Continued from page 10

a “trend–setting and dynamic leader” earning the “Best–in

Nation New Executive Officer” award in 2013 from the

National Association of Home Builders.

Malesic said he was looking for a position where he

could apply the experiences he gained in life working for

trade associations, being in the political arena, being a

businesowner, being an advocate, and so forth. “It all fits

perfectly with the role of a Chamber of Commerce CEO.

We are a trade association for businesses in the area.”

He said the Chamber’s job is to provide businesspeople

with “networking opportunities, get involved in the

community as advocates, and work with educational

organizations. But in the end, our real purpose is to help

businesses grow so they can be more profitable and run

more efficiently. That’s what we do really well at the

Melbourne Regional Chamber and that’s why we’re known

as ‘The Business Chamber.’ We’re proud of that moniker.”

The Space Coast Tech Council is a program of the

Melbourne Regional Chamber. It was created to unite and

promote all technical companies in Brevard and surround-

ing areas.

A challenge for Chambers these days is keeping their

events fresh so that they will attract their members and

the community–at–large. “We have to continue to reinvent

our products and service offerings so they will not become

stale.”

One venue the Melbourne Regional Chamber is using

to connect with people and raise its visibility is social

media. “Our Facebook page has been a big success. It

draws a lot of traffic. We’re also on Twitter and LinkedIn,

and we’re growing our presence on both of them.”

By next year, he said his organization “will be a vastly

different looking Chamber. I’m not talking about the walls

or the wallpaper. I’m talking about giving our members

more opportunities with which to communicate and share

their knowledge and their wants and needs with us. We’re

here to serve our members.”

The Melbourne Regional Chamber is affiliated with the

U.S. Chamber, the world’s largest business federation

representing the interests of more than 3 million busi-

nesses of all sizes, sectors, and regions.

There are roughly 7,000 Chambers in the U.S. and only

92 of them are “5–Star” accredited. The Melbourne

Regional Chamber is part of that elite group, having

earned the highest level of accreditation. It validates a

Chamber as having programs that “benefit” their local

economy and “positively” influence their community.

Local and regional Chambers are rated as “accredited”

or “accredited with 3, 4 or 5 Stars.” The final determination

is made by the accrediting board, a committee of U.S.

Chamber board members and Chamber CEOs from

around the nation.

“There are five or six Chambers in the state that are

5–Star accredited. So Florida has more than its share of

5–Star Chambers. Chambers are big in Florida. The

Melbourne Regional Chamber is the only 5–Star Chamber

in Brevard County. But we are not just a Brevard County

Chamber. Our membership reaches into other markets,

including Orlando. Businesses of all sizes belong to our

Chamber. We’re proud to bring them together and that

they see value in their membership,” said Malesic.

Uniform Mart in Melbourne to mark Nurses’ Week with store discounts
The longtime family owned business Uniform Mart, located in the Melbourne Shopping Center, is celebrating Nurses’

Week with a 20 percent discount off everything in the store, excluding Littman Stethoscopes, MDF Stethoscopes and

Fundamental Basics.

The discount is offered May 9–11. There will be drawings for free gifts during Nurses’ Week.

Uniform Mart sells a wide range of uniforms and accessories catering to various fields, including the medical industry

and food–service operations. The multi–generational business is more than 25 years old. The store was first opened by

Don and Judy Ream. The Reams ran it for 17 years before selling the business to their daughter, Jen Zimak, in 2008.

Zimak’s children now work at the store during the busy season and whenever needed.

Uniform Mart’s hours are 9:30 a.m. to 7 p.m., Monday through Friday; 9:30 a.m. to 5 p.m. Saturday; and 12 to 5 p.m.

Sunday. The phone number is 676–0000. The web address is www.TheUniformMart.com.
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TALLAHASSEE — As part of its ongoing commitment

to address gender inequality with the goal of engaging

members to improve the legal profession, The Florida Bar

is offering a free online continuing legal education (CLE)

course. “CARE to Improve the Conversation” addresses

gender bias and discrimination in the legal profession.

The course, based on a presentation delivered by

Florida Bar President Ramón Abadin to a number of

voluntary bar associations and local chapters of the Florida

Association for Women Lawyers statewide, aims to bring

greater awareness to sensitive workplace issues and

elevate the conversation on how the profession can do

better to narrow the gender gap. Participants may post one

general CLE credit upon completion.

“The issue of gender bias and discrimination impacts us

all, and a critical first step toward finding a solution is to

acknowledge the issue and face it head–on as a profession,”

Abadin said. “While dialogue alone will not solve the

problem, I am hopeful that it will lay a foundation to work

Florida Bar introduces online course on gender diversity; highlights findings of a recent survey
together.”

The course highlights the findings of a recent survey by

The Florida Bar’s Young Lawyers Division on Women in

the Legal Profession in which 43 percent of respondents

reported experiencing gender bias during their legal

career.

Other key findings of the survey included:

l Many respondents indicated they had experienced

one or more serious issues, such as gender bias and

harassment.

l More than one–quarter reported resigning from a

position because of a lack of advancement, a lack of work–

life balance or employer insensitivity.

“I applaud The Florida Bar for taking on this issue and

elevating it to the highest level of our professional ranks,”

said Kristin Norse, president of Florida Association for

Women Lawyers. “These are not easy discussions to have,

nor are there easy answers or we wouldn’t be in this

position today. But President Abadin has taken some very

significant steps to broaden the conversation in a way that

has not been done before.”

Bar members are encouraged to complete the online

course, through The Florida Bar Practice Resource

Institute at www.FloridaBar.org/PRI. The video also is

available on the Practice Resource Institute’s YouTube

channel.

‘Turtle Talk’ presentation May 28 at library
The Satellite Beach Public Library will host the presentation “Turtle Talk” by the Sea Turtle Preservation Society at

1 p.m. on Saturday, May 28. The library’s address is 751 Jamaica Blvd. The event is free of charge and open to the public.

For more details on this community program, call the library at 779–4004.

Mayors Ball
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FULL COLOR2016 Annual
Mayors Breakfast

May 25, 2016 | 7:30 AM - 10:30 AM
Crowne Plaza Melbourne

For tickets go to www.GreaterPalmBayChamber.com

Over 15 Mayors Confirmed!

Join the Conversation!
This premier event sponsored by Health 
First will feature Mayors from local com-
munities as well as county officials and 
state legislators who will present updates 
from their respective cities and districts. 
Plan to attend this high profile gathering 
to meet the officials and learn the latest 
news.
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Junior Achievement of the Space Coast’s Bowl–a–Thon
Continued from page 11

The top two teams at each location will compete in a

bowl–off for the championship. “It will be a short playoff of

five frames,” said McBride. “It’s an added layer of excite-

ment that we put into the program last year and the

players loved it.”

Prizes will be awarded for “Best Team Uniforms,” so

wear “corporate, retro, or wacky outfits.”

This fund–raiser will support local Junior Achievement

programs. Junior Achievement teaches students the

knowledge and skills they need to develop their own

economic success, plan for their future, and make smart

academic and fiscal choices in life.

A new study from Junior Achievement USA shows that

42 states now have K–12 standards, guidelines, or

proficiencies in entrepreneurial education, up from 19

states in 2009.

Additionally, the number of states requiring entrepre-

neurship education courses to be offered in high school has

risen from five to 18 over the same period.

States are adopting these requirements because they

know how important entrepreneurial education is to

economic development and community growth, the report

says.

Junior Achievement USA also announced that a study

conducted by the independent RMC Research Corp. and

the JA Education Group shows that the combination of

JA Finance Park’s financial–literacy curriculum and the

experimental learning program increases the financial

capability of middle–school students who participate. The

curriculum for JA Finance Park was developed with the

support of KPMG.

The JA Finance Park is a program comprised of 13

required teacher–taught, in–class lessons. The program

culminates in a hands–on budgeting simulation that is

implemented at either a JA Finance Park facility, mobile

unit, or virtual site.

Some of the findings of the evaluation include:

l Students who participated in JA Finance Park

demonstrated higher financial literacy than comparison

students.

l The average “effect size” for financial literacy

knowledge gain was “moderate–to–large,” indicating a

meaningful gain in knowledge by participating students.

l Students who participated in JA Finance Park

demonstrated “positive attitude changes” across all areas

of interest.

l Students, teachers, volunteers, and JA staff all

affirmed the value of JA Finance Park.

Peoples said there is a JA Finance Park in South

Florida and one in the Tampa area. “It would be a fantastic

goal for Junior Achievement of the Space Coast to have one

here. We could attract young people not only from Brevard

County, but also from greater Central Florida.”

“This type of experience impacts all the kids who

participate, but for a certain number of kids it’s a life–

changer. It gives them a vision, a direction, at a crucial

point in their lives,” added McBride.

Austin joins Prudential Sterling Properties as a Realtor in residential sales
INDIAN HARBOUR BEACH — Kevin Austin has joined Prudential Sterling Properties as a Realtor. The announce-

ment was made by Barbara Wall, broker–owner of Prudential Sterling Properties. Austin will work in residential real–

estate sales.

Before joining Prudential Sterling Properties, he was a Realtor for Integra Realty of Brevard Inc. “Kevin shares

Prudential Sterling Properties’ commitment to quality and customer service,” said Nancy Taylor, broker–owner of

Prudential Sterling Properties. “He is exactly the type of sales professional we are seeking, as we continue to grow the

company, and increase our presence in the local community.”

“Prudential Sterling’s focus on the customer and its goal to provide the best products and services for its sales profes-

sionals are what make affiliating with Prudential Sterling Properties the best choice possible,” said Austin.

Prudential Sterling Properties, which is independently owned and operated, became a member the of Prudential Real

Estate network in 1982. Prudential Sterling Properties was founded in September 1982. Since that time it has earned a

host of honors.
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Intercoastal Insurance, Inc. has many partners that enable us to provide you with 
the most competitive rates and benefits. We provide business solutions with a 
service-oriented approach for small and large employers, as well as individuals.

321-253-2662
690 Eau Gallie Blvd.
Melbourne, FL 32935

Free Health Benefits Analysis 

Let us provide you 
with a free analysis 

of your benefits!

info@intercoastalinsurance.com

Cynthia R. Dropeski
RHU, REBC, GBDS, President

 

Individual
Let’s make a plan together.

Proud to be an Authorized Agent 
for Health First Insurance

Individual & Family PPO policies 
include free gym membership

Call Intercoastal 
today for a quote!

Need to lower your insurance costs?

Individuals, Small & Large Employers
We have the expertise to answer your questions regarding ACA requirements and

the new Small Group Plans (2 - 100 insured) beginning in 2016.
Intercoastal Insurance, Inc. has many partners that enable us to provide you
with the most competitive rates and benefits. We provide business solutions

with a service oriented approach for small and large employers.

Cynthia R. Dropeski, RHU, REBC, GBDS, President, 32 years experience 
Julie Chiles, Agent, 18 years experience

Tonya Snodgrass, Agent, 19 years experience

info@intercoastalinsurance.com
690 Eau Gallie Blvd. Melbourne, FL 32935

321-253-2662

ACA Certified
Let us provide You with a

free analysis of all your benefits!
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Now enrolling grades 6 through 12 

FOUR WEEK SUMMER PROGRAM BEGINS 11TH JULY, 2016

Are you looking for a different kind of school?

A place that values Leadership and Character 
as highly as Academic Achievement?
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Sorensen Moving & Storage Co.
Continued from page 1

about anything. We try to be very mindful of that, and

strive every day to continuously improve. In the business

environment, innovations move at a very fast pace and we

have to stay on top of all that.”

According to the Family Business Institute, only

30 percent of family enterprises successfully transition to

the second generation, 12 percent make it to the third

generation and 3 percent to the fourth generation. The

keys to keeping a small business on track for multiple

decades includes sound management and the ability to

adjust to market trends, while sizing up new opportunities.

Chris Sorensen, representing the third generation of

company leadership, said he “grew up in the family

business” and worked for the firm during the summers of

his college years. He started on a full–time basis five years

ago as an account executive in residential–moving sales,

after graduating from University of Florida’s Warrington

College of Business. In October 2013, he was named vice

president of business development and promoted to

president in December 2014.

The leadership team at Sorensen Moving & Storage Co.

includes McKenzie Smith, administrative manager, and

Jaclyn Toney, customer service manager. They are helping

the company scale new levels of success in an industry that

is rebounding from the Great Recession.

“I was new to this business when I started three years

ago,” said Smith, “and I quickly realized that this is a

dynamic, though not flashy, industry. It really keeps you

on your toes. I love working for this company. Things

change daily and you have to be able to adjust to meet

those changes.”

Toney also joined the company three years ago and, like

Smith, has earned promotions. “I manage the customer–

service department and I also handle all of our national

accounts, the customers who are moving. It’s awesome

work. I find it very rewarding helping customers in this

regard,” said Toney, who previously was the company’s

move coordinator.

“Everyone at Sorensen Moving & Storage Co. works as

a team. It’s a fun environment to work in,” added Toney,

whose company does both residential and commercial

moves.

Toney says the “moving season” is around the corner.

“The end of May is when we typically see a big pickup in

our business. The kids are out of school and the families

are on the move, relocating to take on new jobs with new

companies or new assignments with their existing

companies. We do local moves, long–distance moves, and

international moves.”

Currently, millennials are the largest generation in the

U.S. work force, and 51 percent of them have recently

moved for employment reasons. But jobs are far from the

only reason this cohort is searching for new cities to call

home.

According to the 2016 “Mayflower Mover Insights”

study, which focuses on millennial–moving trends, nearly

half (46 percent ) of 18– to 35–year–olds have moved to a

new city, state, or country “to be with or find a romantic

partner.” This exceeds the number of millennials who

have moved to be closer to family (44 percent) or friends

(29 percent). Millennials 29 or younger are more likely to

move for a partner than millennials over the age of 30. The

findings of this year’s Mayflower Mover Insights study

“reinforces what Mayflower agents are seeing every day.”

Three years ago, Sorensen Moving & Storage Co. signed

on with Mayflower after a more than 35–year relationship

with Allied Van Lines.

“We made the changeover on May 27, 2013,” said

businessman Scott Sorensen, the longtime chief executive

officer of Sorensen Moving & Storage Co. “We said in the

beginning it would be a three–year process, rebranding

and learning all the new processes and new policies. The

easiest part was painting the trucks. Everything is

running smoothly today.”

Sorensen Moving & Storage Co. has an 80–vehicle fleet

for local and long–distance moves.

The company was founded by Scott Sorensen’s late

father, Bill Sorensen. He got the firm off the ground with

one truck and a small warehouse during the start of the

“Space Race” and the building of Kennedy Space Center at

Cape Canaveral.

Sorensen Moving & Storage Co. has worked its way

through the recessions of 1958, 1960–1961, 1969–1970,

1973–1975, the early 1980s, the early 1990s, the early

2000s, and the Great Recession — from December 2007 to

June 2009. The last one was like a penetrating dagger

through the heart of small business. During that time, the

nation’s gross domestic product declined 4.3 percent, a jolt

the economy had not experienced in many decades.

More than 170,000 small businesses in the U.S. alone

closed between 2008 and 2010, according to an analysis by

the “Business Journals” of U.S. Census Bureau data. No

industry was spared during the brutal real estate and

financial downturn.

The moving–services industry had lost operators over

the last five years as a result of the housing–market

collapse and the slow economic recovery, according to

research firm IBISworld. However, these factors have

greatly improved and will continue to do so in the five

years to 2021, the report says.

Looking to the future, Sorenson Moving & Storage Co.

better positioned the business for long–term growth

opportunities, and results have come. “We have made a

huge comeback over the last three years,” said Scott

Sorensen, whose company exited one business, commercial

interior design services, while launching Sorensen Trade

Show Services. “We’re moving ahead and growing the

company. We have brought on a lot of new, talented

people. I have been with the company for 40 years. We

typically have had a good team. This is a ‘great’ team.”

“Like a lot of companies, when the economy went into

recession, we looked to diversify,” added Chris Sorensen,

Scott Sorensen’s son. “One of our strategies did not work

out. We had an office furniture company for a couple of

years before closing it. But some of our diversification ideas

did work out. We opened Sorensen Trade Show Services in

July of last year and it’s been a big success. It’s probably

our fastest–growing business sector. Sorensen Trade Show

Services and our Orlando location are growing at a good

pace.”

A business without risk is a business without growth.

Billionaire businesswoman Oprah Winfrey once said,

paraphrasing: “The only people who never tumble are

those who never mount the high–wire.”

Michael Jordan, the great National Basketball Associa-

tion star, has a similar view on risk: “I’ve missed more

than 9,000 shots in my career. I’ve lost almost 300 games.

Twenty–six times I have been trusted to take the last shot

and missed. I’ve failed over and over and over again in my

life. And that is why I succeeded.”

Sorensen Trade Show Services, with a growing roster of

clients, is situated in the company’s 15,000–square–foot

warehouse near the Melbourne headquarters. It is a full–

fledged operation on the cutting edge of the exhibit

industry.

“We manage the trade–show business for our custom-

ers, from start to finish, including the manufacturing of the

exhibits for the client to their individual specifications,”

said Chris Sorensen. “We take care of everything for the

customer — setting up the exhibit, storing it, and modify-

ing it for the next show, if there is a need to do so. We

coordinate the logistics, too.”

“There are five employees who are dedicated to

Sorensen Trade Show Services and they travel to the

different shows,” added Smith, whose father works on that

side of the business. “They set up the exhibits and take

them down, and do everything in between.”

Companies participate in trade shows to generate new

sales leads. People attend these shows for content and

networking. And trade shows remain among the “most

valued and used” business–to–business marketing

strategies in the U.S., receiving the greatest share of the

B2B marketing budget and consistently ranking highly in

effectiveness, according to Statista, one of the world’s

largest statistics portals.

A “landmark” study by the Center for Exhibition

Industry Research suggests that exhibits are valued for

their ability to achieve “multiple, important objectives in a

compressed time and a cost–effective setting.”

The business–to–business exhibition industry ended

2015 on an upbeat note, posting a strong year–over–year

gain of 3.7 percent in the fourth quarter, reports the Center

for Exhibition Industry Research. This growth is the

second highest rate since the second quarter of 2012. It

also marked the 22nd consecutive quarter of year–over–

year growth.

“We’re very upbeat about our growth potential this year

and beyond for Sorensen Trade Show Services and for the

company in general,” said Chris Sorensen, whose business

has had a long involvement in the community supporting

nonprofit organizations, including Junior Achievement of

the Space Coast, Space Coast Early Intervention Center,

Second Harvest Food Bank and many others.

Part of Sorensen Moving & Storage Co.’s business

model centers on corporate citizenship.

“When you look at what makes businesses successful

over long periods of time, it’s generally a combination of

best practices, closely monitoring your expenses, making

sure you are giving outstanding customer service, and

integrating yourself into the community. I don’t think

those things have changed much in 60 years. They are the

cornerstones of companies that seem to go on and on,” said

Chris Sorensen.




