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By Ken Datzman

Many consumers probably have not been inside a ProSource show-

room, an expansive area which showcases thousands of home–improve-

ment products in various house–like settings. The showrooms are

generally bigger in size and more diverse in selection than anything of

their kind.

The products range from floorcoverings to cabinets to countertops,

wood, natural stone, vinyl, ceramic tile, plumbing fixtures, and much

more, including the industry’s latest hot–seller, wood plastic composite

flooring, or WPC.

The lineup of ProSource’s national brand representation is impressive,

too, with selection running from budget–conscious to exceptional–luxury

price points.

ProSource sells exclusively through a “qualified network” of more than

320,000 trade professionals who since 1991 have become “members,”

when the first such showroom opened in St. Louis, Mo.

Trade professional members not only enjoy the low wholesale prices,

but also a well–trained staff, an easy–to–shop private showroom, and a

unique pricing system that allows members to maximize profit.

“We have the product knowledge, we have the salesmanship, and we

have the receiving capabilities,” said businessman George Roman, one of

three ProSource of Brevard partners.

“And being part of a franchise system, we have the capability to

negotiate pricing. Because there are so many of us within the system, we

buy as one unit.  So our purchasing power is much stronger versus being

an independent entity in the marketplace. That allows us to pass the

savings on to our customers.”

America’s largest wholesale home–improvement franchise, ProSource

marked its 25th year in 2016, and the local showroom is celebrating its

15th year in business in 2017.

ProSource of Brevard on Industry Drive in Melbourne features a

14,000–square–foot showroom and 6,000 square feet of warehouse

facilities. Everything imaginable in flooring, finishes and millwork is here,

and the trade professionals know it.

“We have more than 20,000 products in our showroom,” said Dan

Roman, an account manager and a ProSource of Brevard partner. “You

could spend days inside this showroom just going from one product area to

another.”

Their business has expanded its offerings through the years to meet

the needs of members. About five years ago, for instance, ProSource

tapped the cabinet market.

“We have done well with cabinet sales. That market has exploded for

us. Our most recent addition at ProSource is plumbing fixtures. We are a

ProSource in Melbourne
meets unique needs of
area trade professionals

BBN photo — Adrienne B. Roth

George Roman, right, and Dan Roman, left, a father–and–son business team, are partners in ProSource of Brevard
on Industry Drive in Melbourne. The third business partner of that venture is Jim Katehakis, center, of K&Y Carpet One
Floor & Home. ProSource of Brevard opened in 2002. The partners have built the franchise into a big success, catering
to trade professionals. ProSource, with its member–based business model, connects people, products, and projects.
They are at ProSource’s 14,000–square–foot showroom. ProSource of Brevard has more than 1,000 members.
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MIAMI — With technology and business models

changing faster than ever before, testing the ability of

companies to adapt, the Global Wellness Summit recently

announced that numerous keynotes will address the future

disruptions that will most impact the wellness industries.

“Disruption” experts like Frits Dirk Van Paasschen

(former CEO, Starwood; author of “The Disruptors’ Feast”),

Paul Price (CoCreativ), David McCaughan (Ai.agency),

Maggie Hsu (Zappos), Alia Crum (Stanford University),

Laurie Racine (Lifesquare Inc.) and Ramesh Caussy

(Partnering Robotics) will analyze the technology and

business trends that will reshape the future — AI, virtual

reality, Bitcoin, Blockchain, robotics and more — to help

wellness companies prepare for a volatile, fast–changing

world.

The conference is being held Oct. 9–11 at The Breakers

Palm Beach.

“We are living in a time of radically accelerated change,

profoundly transforming businesses around us and

affecting how we live day–to–day,” said Van Paasschen.

“We have all seen businesses that were either change–

blind — or simply too slow to react. I’m excited as one of

the presenters to explore how the same patterns of

disruption are affecting wellness in our lives and to see

how the wellness industry can navigate through a world of

ever more disruption.”

More about the speakers and topics:

l Frits Dirk Van Paasschen

Former CEO of Starwood and The Coors Brewing Co.,

Van Paasschen is the author of “The Disruptors’ Feast:

How to Avoid Being Devoured in Today’s Rapidly Chang-

ing Global Economy.” CNBC host Jim Cramer called it “a

book that completely captures the moment we’re in, and if

you don’t read it, then maybe your stock won’t be worth

owning.” Van Paasschen’s keynote, “Wellness in the Age of

Disruption,” will explore how change is not only wreaking

havoc on companies but also on social structures — and

how we need entirely new traditions to reclaim control of

our businesses and lives.

l David McCaughan

For three decades McCaughan led communication

strategies for a variety of brands with global advertising

agency, McCann. He now serves as chief strategy officer at

Ai.agency, using artificial intelligence tools to discover and

track the key narratives driving brands and category

opportunities. His keynote is titled “Beauty, Wellness &

Artificial Intelligence: Finding the Narratives that

Matter.”

l Paul Price

An award–winning digital marketing leader, Price has

served as CEO of several successful digital marketing

companies, where he acquired deep experience on the

convergence of technology and marketing. He is now

Group CEO of CoCreativ, a new group of best–in–class

creative solutions for digital commerce. In his keynote,

“What If: Imagining the Unimaginable Impact of Technol-

ogy on Your Business,” he will share his playbook for

digital marketing in the 21st century, along with his top

ten plays for growing customers in the wellness category

using the most powerful marketing technology applica-

tions.

l Maggie Hsu

Hsu is an adviser at Zappos.com, the leading online

retailer for shoes and clothing, and former director of

strategy for brands and commercial services at Hilton

Worldwide, and a consultant at McKinsey & Company.

Her keynote is titled “Virtual Reality, Augmented Reality,

Bitcoin and Blockchain for Wellness: Fad or Future?” It

will explore the most transformative new technologies, to

identify which make the most sense (or not) for the

wellness industries.

l Alia Crum, PhD

Crum is an assistant professor of psychology at

Stanford University. Her keynote presentation, “Under-

standing the Positive Implications of the Placebo Effect,”

will address new research on the eye–opening role of

mindset in shaping the effects of diet, exercise and stress.

Dr. Crum has received the National Institutes of Health

“New Innovator Award.”

l Laurie Racine

Racine is CEO of Lifesquare, a startup that is changing

the way people connect and communicate critical health

information among in–hospital teams and, most impor-

tantly, between people as they go about their daily lives.

Their motto: “You Move, We Move.” She has spent the last

20 years investing in, founding or running companies like

dotSub, Creative Commons, Startl and Lulu Enterprises.

A champion of women founders, Racine also advises or sits

on the board of The Skimm, littleBits and Open Road

Integrated Media.

l Ramesh Caussy PhD

Caussy is CEO and founder of France–based

Partnering Robotics. He has worked for various Fortune

500 tech companies (Intel, Alcatel, 3com) contributing

greatly to breakthroughs such as the release of XDSL,

connected Palmor, and the Intel Connected TV platform.

His talk is titled “Meet the Wellness Robot,” and will show

how this technology can enhance human wellness.

The agenda for the Summit is posted at

www.globalwellnesssummit.com/wp–content/uploads/

2017/09/Agenda–September–8–1.

The Global Wellness Summit is an invitation–only

international gathering that brings together leaders and

visionaries to positively shape the future of the $3.7 trillion

global wellness economy.

Future disruptions in technology and business models the topics at Global Wellness Summit in Palm Beach

National Realty recognizes its top agents for August
National Realty of Brevard Inc. has announced its top–producing agents for August at its four offices around the

county. In Palm Bay: Top Listing agent, Steve Scheller; Top Sales agent, Scheller and Theresa Fields; and Top Producer,

Fields. Indialantic: Top Listing agent, Gail Fischer; Top Sales agent, Team Kuschel; and Top Producer, Maureen

Newman. Suntree: Top Listing agent, Binki Kaiser; Top Sales agent, Donna Ellis; and Top Producer, Debbie Schmid.

And Melbourne: Top Listing agent, Patrick “PJ” McLoughlin; Top Sales agent, Lindsey Whitney; and Top Producer,

Benjamin Glover.
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back and set up a time for a coffee chat. I have not had the

time.” Time does not control us. We have the power to

determine what we say “yes” or “no” to each and every day.

Granted, some circumstances and the flow of life may

dictate that we have to do certain things for reasons we

may not desire or prefer. But we often have more choice in

our use of time that we may care to recognize or admit. It

is something I do my best to keep in mind every time I

grab my smartphone.

l Creating “no exception” rules — I believe it is critical

to identify those things that I will commit to each day or

week as a recognition of its value to me. Examples of “no

exception” daily or weekly activities for me include Bible

reading, spending time with my wife, my kids and my

work colleagues, and exercising.

l Recognizing the ultimate life purpose — There is an

abundance of research that speaks to the power and

impact of living life for others and not for self. Sinek states:

“The goal of our life is not to have our lives mean some-

thing for ourselves. The goal of our life is to have our lives

mean something to others.” I want to fulfill this goal every

day in as many ways as possible.

As I have been on this intentional living journey, I find

my life to have more energy, excitement and fulfillment.

Because it is so easy to wander off course, I have to make

focused decisions every day to follow the steps outlined

above. While not always easy, the outcome is definitely

worth it.

What step toward intentional living might you consider

today?

I have begun to wonder what is really important to me as I consider a legacy
By Adam Meyer
UCF Forum columnist

Former New York Yankee great Yogi Berra was once

quoted as saying: “If you don’t know where you are going,

you’ll end up someplace else.”

About seven years ago I began a journey of living more

intentionally in my spiritual relationship with God, as a

person, as a husband, as a father and as a colleague in the

workplace. I believe we can easily get lost going through

the motions of life without any real sense or awareness of

purpose. Just as challenging, we live in a time when

distractions abound. The minutes can turn into hours on

social media, digital recreation or other mindless adven-

tures that can have a benefit in small doses and arguably a

detriment in larger amounts.

A colleague I work with once told me that one of the

first questions she asks students during a mentoring

relationship is: “What legacy do you want to leave behind?”

It is an idea of beginning with the end in mind.

I have begun to wonder what is important to me as I

consider a legacy with the end in mind. And I know I have

to evaluate where I spend my time, money, energy and

focus to see if my words and actions align.

For me, my journey on living intentionally has meant

spending my time, money, energy and focus in the

following ways:

l Knowing my “why” — Author and motivational

speaker Simon Sinek has made a great case for companies

and people identifying a “why,” which is your purpose in

life based on your values, passions, beliefs, and the essence

of who you are. I have recognized that my personal “why”

is to be the best Christian I can be and to use the gifts that

I have been given to both love God and love those people in

my life. While I do not do this perfectly by any means and

can always grow in this area, I want to give my best effort

here every day.

l Focusing on the important and not the urgent — I am

discovering the impact of focusing on the important, which

requires determined use of our time in the things that

truly matter (spiritual connections, relationships, health,

and well–being to name a few). When we proactively invest

in these areas that we say we value, we have the best

chance to succeed and flourish in these realms. We address

the urgent when we ignore these critical areas only to find

relationships, health and well–being crumble and then

have to scramble to try to salvage in some way. For

example, when someone ignores their significant other in a

relationship by not proactively investing important time in

relationships sustainability, they may find themselves in

urgent counseling hoping the partnership can be re-

claimed.

l Being purposeful — I have come to see how easy it

can be to hide behind time as the enemy. It is a common

phrase in our culture to say: “I am sorry I did not text you

Daily Bread to host annual dinner event at its location in Melbourne
The Daily Bread in Melbourne, whose vision is to ensure that everyone has access to the food and social services

needed to become self–sufficient, will be hosting its third “Feeding Friends and Neighbors” fundraiser from 6–10 p.m.

on Oct. 7. Since its incorporation in 1987, Daily Bread has developed systems and partnerships to address the hygiene,

employment, and housing needs of people in need.

This event, recognizing Daily Bread’s 30th year serving Brevard County, will take place at its headquarters,

815 E. Fee Ave. The Daily Bread will be welcoming Brevard County Sheriff Wayne Ivey as the keynote speaker. Diane

Hayward, founder of the Daily Bread, will be a special guest. Attendees will enjoy a happy hour, buffet dinner, raffles,

music and a silent auction of artwork.

The Daily Bread serves more than 93,000 meals annually and distributes food to more than 28 pantries in the region,

providing another 1.4 million meals. By supporting this event you will become part of a network that “aids and guides the

most vulnerable people in the community.”

For more information on donating, attending or sponsoring this event, visit www.dailybreadinc.org or send an email

message to Events@DailyBreadInc.org.

Adam Meyer is executive director of UCF’s
Student Accessibility Services office and
Inclusive Education Services. He can be
reached at Adam.Meyer@UCF.edu.

BFRW to host Veterans and Military Dinner at Hilton Melbourne Rialto
The Brevard Federated Republican Women will host its 2017 Veterans and Military Dinner and Fundraising Auction

at 5 p.m. on Saturday, Nov. 4, at the Hilton Melbourne Rialto Place. At the event, veterans and military personnel will be

recognized. The keynote speaker will be Winston Scott, a former astronaut. There will be a presentation by Franck

Kaiser. Brevard County Sheriff Wayne Ivey will be the auctioneer. Attendees will have the opportunity to bid for dinners

and lunches with several of Brevard County’s elected officials. Funds raised from the auction will be donated to various

veterans’ organizations. Over the past two years, the Brevard Federated Republican Women have donated more than

$9,000 to the Volunteers of America Veterans Housing and Support, Honor Flight, Melbourne Veterans Transition

Housing and other organizations. For a reservation to attend the event, visit BrevardFederatedRepublicanWomen.org.
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‘Loyalty is everything to me!!!’
Brevard County Sheriff Robert Wayne Ivey
(321) 271–6029
to Dana Delaney Loyd
at 5:19 p.m., April 29, 2015

‘Hi. I need to report
suspected abuse.’
Dana Delaney Loyd
aka Theresa Smith
to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015
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By Zenaida Kotala
UCF News & Information

ORLANDO — If the Trump Administration’s proposed

economic policies gain traction, the U.S. can expect faster

economic growth and higher inflation, says University of

Central Florida economist Sean Snaith, but that’s a big “if”

given the administration’s tumultuous first eight months.

“Tweeting and talking about policy is one thing,” said

the director for the Institute for Economic Competitiveness

at the UCF College of Business, “being able to continue the

regulatory roll back and move tax reform and infrastruc-

ture spending into legislative action is the key to accelerat-

ing economic growth and extending the life span of

economic recovery.”

In his third quarterly national economic forecast of

2017, Snaith said to expect the Federal Reserve to call for

another 25 basis–point hike this December and that future

hikes will come at a faster pace during the next three

years, with the federal funds rate hitting 3.25 percent by

the end of the first quarter of 2020.

Real Gross Domestic Product growth, which slowed to

1.5 percent in 2016, is forecasted to hit 2.3 percent in 2017

and 3.4 percent in 2018 before slipping to 3.1 percent in

2019 and 3 percent in 2020.

The odds of a recession in the final quarter of the year

continue to decrease, according to the most recent release

of the Survey of Professional Forecasters by the Federal

Reserve Bank of Philadelphia. The 35 forecasters surveyed

put a 10.46 percent chance that a decline in real GDP will

occur in the fourth quarter of 2017.

Average monthly payroll employment growth has

decelerated the past three years, and uncertainty and

regulatory burden have been hindering payroll job growth,

which slowed to 1.8 percent in 2016. The forecast shows

payroll job growth slowing to 1.6 percent in 2017 before

stabilizing at 1.5 percent for 2018–2020.

The unemployment rate is expected to decline to

4 percent in early 2020, and job growth will be enough to

keep up with labor force growth through the end of the

forecast horizon. Underemployment, which has been

a persistent problem in this recovery and stands at

8.6 percent as of August, also will continue to decline

through 2020.

“Continued gains in employment, more rapidly rising

wages and improving household balance sheets should

continue to provide a solid foundation for continued

consumer spending growth,” Snaith said. “Tax cuts and

spending programs proposed by the Trump administration

should also boost consumer spending growth.”

The forecast states the foreign sector will continue to be

a drag on U.S. growth, as a stronger dollar and rising U.S.

interest rates boost imports and depress exports. As a

result, Snaith said, net exports will continue to fall through

2020.

The housing market, which continues to recover, is

expected to slowly improve through 2020, even with rising

interest rates. Housing starts are forecasted to rise from

1.24 million in 2017 to 1.63 million in 2020.

For the full forecast, visit: https://issuu.com/ucfbusiness/

docs/ucf–us–forecast–sept2017 http://issuu.com/

ucfbusiness/docs/ucf–us–forecast–september2016.

Snaith is a national expert in economics, forecasting,

market sizing and economic analysis who authors quar-

terly reports about the state of the economy. Bloomberg

News has named Snaith as one of the country’s most

accurate forecasters for his predictions about the Federal

Reserve’s benchmark interest rate, the Federal Funds rate.

The Institute for Economic Competitiveness strives to

provide complete, accurate and timely national, state and

regional forecasts and economic analyses. Through these

analyses, the institute provides valuable resources to the

public and private sectors for informed decision–making.

Established in 1968, the UCF College of Business offers

degrees at the bachelor’s, master’s, doctoral, and executive

levels. All programs, as well as the Kenneth G. Dixon

School of Accounting are accredited by AACSB Interna-

tional — the Association to Advance Collegiate Schools of

Business. The college provides high–quality academic

programs designed to give students a competitive advan-

tage in the world of business now and in the future. Learn

more at Business.UCF.edu.

Economic health hinges on Trump Administration’s proposed policies, says forecast by Snaith of UCF

Jess Parrish Medical Foundation awards grant to Archaeologists for Autism
Archaeologists for Autism recently announced it has received a $6,500 grant from the Jess Parrish Medical Founda-

tion to support the “Archaeologists for Autism” event set for Oct. 21.

The grant will help provide a “great experience” for many local children living with autism.

“The award will be used to purchase equipment and supplies needed for the activities,” said Thomas Penders, the

organization’s founder and the father of an autistic child. “There are many challenges in making this a successful day and

this gracious grant allows us to cover operating costs, provide a lunch and goodie–bag items for each of the participants.”

He added, “Our focus is to provide children on the autism spectrum disorder and their families a chance to experience

archaeology in a fun, low–stress environment. We are extremely grateful to receive this grant and to continue with our

mission to make this a great day.”

The Archaeologists for Autism mission is “to unlock the potential of children with developmental disabilities.” At the

event, children on the autism spectrum and their families will be walking the grounds of an actual archaeological site and

will be able to enjoy a wide range of activities related to archaeology and paleontology, live music, face–painting, and

much more.

Archaeologists for Autism is an all–volunteer nonprofit 501(C)(3) organization which is “100 percent dependent on

donations. All contributions go directly to running the event for the children and covering the operating costs.”

For more information on this program, call Penders at 576–3225 or 362–5912. The email address is

Arch4Autism@gmail.com.
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NEW YORK, N.Y. — Florida ranks second among the

50 states for having the best business climate, according to

a new survey of U.S. corporate executives released at the

International Economic Development Council (IEDC)

Annual Conference in Toronto.

Texas ranked first, Florida second and Georgia third,

followed by South Carolina and North Carolina.

Conducted by Development Counsellors International

(DCI) every three years, the “Winning Strategies in

Economic Development Marketing” survey has tracked

trends in economic development since its inception in 1996.

For the first time, the survey also includes findings

about how the current political climate affects business

perceptions. Many of the executives surveyed, 57 percent,

reported that the Trump presidency hasn’t impacted their

investment plans and 33 percent were more likely to

explore domestic expansion.

“The Winning Strategies survey provides insights into

the minds of key decision makers–from their perceptions

on locations around the world to how they get the informa-

tion that shapes those perceptions,” said DCI President

Andrew Levine. “As the competition for business expan-

sions and talent intensifies, this information can be crucial

to communities looking to set themselves apart from other

locations.”

Florida took the No. 2 spot with 22 percent of the

respondents naming it as the state with having the most

favorable business climate. In 2014, Florida bumped North

Carolina out of the No. 2 spot, after the state held second

place for a decade. Respondents who named Florida as

having a favorable business climate mentioned the state’s

pro–business environment, favorable tax climate and its

strategic location.

Key findings from the 2017 “Winning Strategies”

survey, which is based on the aggregate responses of 331

corporate executives with site selection responsibilities,

include:

l Texas has consistently held the No. 1 ranking since

1999, and was again a favorite among survey respondents,

with 42 percent naming the state as having one of the

most favorable business climates. Rounding out the top 5

states for business include Georgia at No. 3 with 20

percent, South Carolina at No. 4 with 16 percent and

North Carolina at No. 5 with 15 percent.

l When asked which international countries they were

most likely to explore for investment, 31 percent of U.S.

executives named China as their top choice, followed by

the United Kingdom (22 percent) and Canada (21 percent).

Germany and Mexico ranked fourth and fifth, respectively.

l 50.3 percent of executives report that their company

will make a location decision (move, expansion or consoli-

dation) in the next 24 months. This is a 6 percent increase

from 2014 results.

l 54 percent of the survey audience report that they

plan to outsource a portion of the site selection process

during their next site selection search, a significant

increase from 2014 (40 percent).

For a free copy of the full “Winning Strategies” survey

report or an executive summary, visit www.aboutdci.com/

winning–strategies.

Considered the leader in marketing places, DCI

specializes in economic development and tourism market-

ing. The agency has worked for more than 450 cities,

regions, states, provinces and countries since it was

established in New York City in 1960.

Its web address is www.aboutdci.com.

Corporate executives rank Florida No. 2 in nation for having best business climate; Texas leads pack

‘Reach for the Stars Gala’ is reset for Bella Fleur Studio in Melbourne
The Brevard Schools Foundation will present its annual Take Stock in Children’s “Reach for the Stars Gala” at

6:30 p.m. on Saturday, Sept. 30, at the Bella Fleur Studio in Melbourne. This is a new venue for the event. The Gala was

rescheduled because of Hurricane Irma. The Bella Fleur Studio is at 390 N. Wickham Road.

 “Bella Fleur has graciously offered its space and is committed to making this an amazing event,” said Del Jordan, a

mentor coordinator for Take Stock in Children. “We are beyond grateful to Charlotte Wienckoski and Stephanie Lynch of

Bella Fleur for allowing us to use their beautiful facility for this fundraiser. We are confident the guests will be thrilled

with what we have in store that evening.”

The event raises money for the Take Stock in Children program, which awards scholarships to qualified students in

Brevard County.
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SWITCH TO REGIONS.

With personalized service, expert advice, innovative online and mobile tools, plus 
approximately 1,700 locations throughout the Southeast, Regions makes it easy 
to manage your money and move your life forward. Switch today.  

Follow us for helpful tips 
and information.

1.800.regions | regions.com

Checking | Savings | Personal Lending | Advice and Guidance

Ready to 
move your 
life forward?

© 2016 Regions Bank. Loans and Lines of Credit are subject to credit approval. | Regions, the Regions logo and the LifeGreen bike 
are registered trademarks of Regions Bank. The LifeGreen color is a trademark of Regions Bank.

And find what you need to get where you want to go. 
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Save
11.8.17

THE DATE

Join Us for our Fundraising Breakfast

Please join Boys & Girls Clubs of Central Florida for our 
Brevard County Faces of the Future Fundraising Breakfast, 
Prepare to be inspired as you learn about how we're changing 
the lives of at-risk youth in our community. This breakfast is 
generously sponsored by Publix Super Markets Charities.

For more information and to register, contact Erin Harvey: 
eharvey@bgccf.org | 407-625-4668

When:

Where:

Wednesday, November 8, 2017
7:30 a.m. - 9:00 a.m.
Space Coast Convention Center

auto repairs • preventive maintenance • tire service • power window repair

RV repair & service designed with your plans for 
adventure in mind. Peace of mind while enjoying 
the open road. Approved 

Auto Repair

2726 S. Harbor City Blvd. • Melbourne

• • • • • • • • • • • • • • • •

GLENN’S
GETS YOU

enjoy
BACK OUT TO

321-723-0751
www.glennstire.com

MORE THAN 60 years  OF EXPERIENCE

THE OPEN ROAD

• • • • • •

65 years © 2017 Shelter Mortgage Company, L.L.C. All Rights Reserved. This communication does not constitute a 
commitment to lend or the guarantee of a specified interest rate.  All loan programs and availability of cash 
proceeds are subject to credit, underwriting and property approval. Programs, rates, terms and conditions are 
subject to change without notice. Other restrictions apply. Shelter Mortgage Company, L.L.C, 4000 W. Brown Deer 
Road, Brown Deer, WI 53209. Corp NMLS#431223 (www.nmlsconsumeraccess.org).  Kent Winkelseth (FL/#LO17485; 

NMLS #552527), Yari Fumero (FL/#36477; NMLS#552492), Rolando Garcia (FL/#LO39842; NMLS#476625) – Primary office Orlando 
– 408 East Ridgewood Street, Orlando FL 32803. Natasha Cartagena Spencer (FL:#LO17483, NMLS #: 552564).7341 Office Park 
Place Suite 106, Melbourne, FL 32940. 

THE SHELTER MORTGAGE EXPERIENCE
Shelter Mortgage’s reputation of Superior Customer Service, 

Integrity, Respect, Hard Work, and Long Term Commitment makes 
us an easy choice as your trusted mortgage lender.

Navigating the mortgage process will be simple with a 
knowledgeable Shelter Mortgage Loan Officer to help you  

find the right loan to fit your needs and budget. 

KENT WINKELSETH 
407-765-3810  
WINK4LOANS.COM

AMAZING CUSTOMER EXPERIENCE

EXPERIENCED
SUPPORT TEAM

TRUSTED 
NATIONAL LENDER

RESPONSIVE 
CONSULTANTS

7341 Office Park Place, Suite 106 Melbourne, FL 32940   

321.757.6600  |  www.sheltermortgagefl.com

YA R I  F U M E R O 
407-897-6656  
WINK4LOANS.COM

R O L A N D O  G A R C I A 
321-961-8106  

GARCIAHOMEMORTGAGE.COM

NATASHA CARTAGENA SPENCER 
407-234-8504  

LOANSWITHNATASHA.COM
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Florida DOH releases new fact sheet on
‘Health Effects of Smokeless Tobacco’

The Florida Department of Health and its partner the

Brevard Tobacco Initiative have released a comprehensive

new fact sheet on the “Health Effects of Smokeless

Tobacco.” The highlights are:

l There is no “safe level” of tobacco use. All tobacco

products are harmful and can cause disease and prema-

ture death.

l Using smokeless tobacco can lead to nicotine addic-

tion and dependence.

l Smokeless tobacco contains 28 cancer–causing

chemicals.

l Constant exposure to tobacco juices in these smoke-

less products can cause oral cancers, which can form

within just five years of regular use.

l Smokeless tobacco contains harmful chemicals such

as a radioactive element called polonium–210 and harmful

metals including arsenic and lead. These chemicals are

known to cause cancer.

l Smokeless tobacco users have an 80 percent higher

risk of oral cancer.

l Apart from cancer, other oral health issues include

mouth sores, gum recession, tooth decay, and permanent

discoloration of teeth.

l Spit tobacco causes gum disease, also called gingivitis,

which can lead to bone and tooth loss.

l Smokeless tobacco can cause white or gray patches

inside the mouth (leukoplakia) that can lead to cancer.

l Smokeless tobacco users have a 60 percent higher risk

of pancreatic and esophageal cancer.

l The use of some types of smokeless tobacco products

is associated with an increased risk of heart disease and

fatal stroke.

l Smokeless tobacco use can lead to reproductive health

problems, such as reduced sperm count and abnormal

sperm cells for men.

l Women who use smokeless tobacco may be at an

increased risk of preeclampsia, premature birth, and low

birth weight.

l Smokeless tobacco can cause nicotine poisoning in

children.

l Because the adolescent brain is still developing,

nicotine use during adolescence can disrupt the formation

of brain circuits that control attention, learning, and

susceptibility to addiction.

The Florida Department of Health, nationally accred-

ited by the Public Health Accreditation Board, works to

protect, promote and improve the health people in Florida

through integrated state, county and community efforts.

The department’s “Tobacco–Free” Florida campaign is a

statewide cessation and prevention initiative funded by

Florida’s tobacco settlement fund. Since the program

began in 2007, “more than 159,000 Floridians have

successfully quit tobacco use with one of Tobacco–Free

Florida’s free tools and services.”

There are now roughly 451,000 fewer adult smokers in

Florida than there was 10 years ago, and the state has

saved $17.7 billion in health care costs, according to the

Florida Department of Health. To learn more about

“Tobacco–Free Florida’s Quit Your Way” services, visit

www.TobaccoFreeFlorida.com.

Lightle Beckner
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SERVE    COMMUNICATE    PERFORM    IMPROVE

Jeff Chestine
jchestine@TeamLBR.com

TeamLBR.com       (321) 722-0707  x22

Specializing in
RETAIL PROPERTIES

Leasing and Sales

RETAIL LEASING AND SALES 
COMMERCIAL REAL ESTATE SERVICES

• Retail Market Insight

• Ground Lease Opportunities

• Skilled Lease Negotiation

• Landlord Representation

• Tenant Representation

• 

4100 N Wickham Rd.    Melbourne  32935
Property Type Neighborhood Center
Square Footage 1,800 - 6,300 SF
Building Leasable SF 206,824 SF
Lease Type NNN - $3.65/sf/yr
Lease Rate $22.00/sf/yr

5645 N Atlantic Ave.    Cocoa Beach  32931
Property Type Neighborhood Center
Square Footage 1,200 - 1,800 SF
Building Leasable SF 69,194 SF
Lease Type NNN - $5/sf/yr
Lease Rate $18.00/sf/yr

POST COMMONS

CORNERSTONE

STACK CROSSING

1515 Palm Bay Rd.    Melbourne  32905
Property Type Neighborhood Center
Square Footage 1,536 SF
Building Leasable SF 22,987 SF
Lease Type NNN - $4.75/sf/yr
Lease Rate $17.00/sf/yr
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Please see Route 1 Motorsports, page 19

Route 1 Motorsports opens 18,000–square–foot showroom — a destination
store for all things fun; a Building Management Systems construction project
By Ken Datzman

MALABAR — Ten years ago, area

businessman Willy Carmine opened

Route 1 Motorsports in a 5,000–square–

foot facility and began building a

customer base within the power–sports

market, which has since seen consider-

able growth across the various segments.

“We thought our 5,000–square–foot

store would be big enough at that point,”

said Carmine, who owns the business

and works alongside Kellie Wright, the

president of Route 1 Motorsports.

“Back then, a lot of power–sports

dealers sold lawn and garden equipment,

too, at their place of business. Chainsaws,

lawn mowers, and four–wheelers all kind

of flowed together,” he added.

The industry has become more much

sophisticated. Today’s products in the

various power–sports categories show off

far more innovative technologies, new

safety features, and leading–edge

designs.

As a result, the vehicles are attracting

a wide range of consumers in various

income and age brackets, particularly

young generations, including women.

“Women are definitely interested in

having some fun on these vehicles, too.

It’s not only men,” said Wright, who

herself is a motorcycle enthusiast.

Female motorcycle ownership, for

example, is at an all–time high, according

to data from the Motorcycle Industry

Council. Women account for 14 percent of

all U.S. motorcycle owners, well up from

8 percent reported in 1998.

Among young generations of owners,

the percentage of women is even higher.

Slightly more than 17 percent of “Genera-

tion X” owners (born 1966–1976) and

17.6 percent of “Generation Y” owners

(born 1977–1994) are women. Among

boomer owners, women comprise

9 percent.

Carmine and Wright could see the

future direction of Route 1 Motorsports

and began planning to create a “destina-

tion” store in the region, and they have

just opened it. The new Route 1

Motorsports complex at 1300 U.S.

Highway 1 is a showcase for the local

power–sports market and beyond. The

store employs 22 people who “love what

they do” in the different departments of

the operation.

Their store draws customers not only

from Brevard County, but also from Vero

Beach, Port St. Lucie, Stuart, Oviedo,

Fort Pierce and Fleming Island, as well

as from other areas of the state. And the

customers seem to be very pleased with

sales and service. Route 1 Motorsports

has earned 4.9 out of 5 Stars on customer

feedback of nearly 100 reviews.

“When we started planning for the

new store, which is just 5 miles from our

former location, we wanted to create

something special for our customers, to

really make it worth their while to travel

here,” said Carmine, whose store sells

vehicles from $6,000 to more than

$30,000, with financing available for the

purchases.

Their newly constructed complex is

situated on 3 acres. The showroom

contains 18,000 square feet and is filled

with vehicles and branded sports clothing

and accessories.

There is also a 5,000–square–foot

warehouse and about 4,500 square feet of

porches along the front of the building,

bringing the total project to 27,500

square feet.

“We have come a long way in the last

10 years,” said Wright. “We’ve accom-

plished what we wanted to do with this

project. Now, I think we’re well posi-

tioned to grow in the years ahead.”

Route 1 Motorsports was launched

during the sharp economic downturn,

known as the Great Recession, which

started in December 2007. They opened

their store in June of that year.

“We got into the business without

having high expectations, for sure, and

we really didn’t have a baseline to gauge

future business,” said Carmine. “But

we’ve been very fortunate over the years.

Route 1 Motorsports has grown for 10

straight years. We both have been very

dedicated to building the business. And

it’s very exciting to have this new

facility.”

The general contractor for the project

was Building Management Systems in

Melbourne.

“We looked at their portfolio of work

and we really liked what we saw,” said

Carmine, who also owns Malabar Mo’s, a

popular restaurant nearby. “Building

Management Systems did a great job for

us. They delivered the product ahead of

schedule and under budget.”

Building Management Systems’ Sisi

Packard, a project manager and director

of business development, said the facility

“is fabulous and their inventory of ‘power

toys’ really suits the design. We are so

happy and excited for them. They are in a

great location. You can look out the front

of their complex and see the water. It’s a

beautiful setting.”

She added, “We believe that the best

way to meet and exceed our customer’s

expectations is to have a customer that is

really involved in the process. No one

knows your business like you know your

business, right? It is our job to guide our

customers through this process and Willy

and Kellie were excited and ready and

willing to be part of it. We are grateful for

that as it made the project a fun one for

Willy Carmine and Kellie Wright have high hopes for their new Route 1 Motorsports store in Malabar.
They relocated their 10–year–old business to a much larger facility that showcases the industry’s
leading brands, including Sea–Doo, Can–Am, Polaris and Spyder. Their full–service store has a track
record of sales growth. Carmine is the owner of the business. Wright is the company president.

BBN photo — Adrienne B. Roth
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Please see Hospice of St. Francis Foundation, page 21

Philanthropy veteran Dotty Allen building Hospice of St. Francis Foundation
— to honor local ‘Legends’ for their generosity; event sponsor opportunities
By Ken Datzman

Dorothy “Dotty” Allen, a longtime philanthropy

executive in Brevard, has taken on a new role of building

the two–year–old Hospice of St. Francis Foundation and

raising its visibility countywide.

And she’s off to a fast start, forming strategy and

creating the types of comprehensive philanthropy pro-

grams that will better position the organization to thrive

in the community years into the future, and help support

the 40–year–old, independent, not–for–profit Hospice of

St. Francis.

“I love the organization and I love the hospice mission,”

said Allen, who is the chief philanthropy officer for the

Hospice of St. Francis Foundation, coming aboard one year

ago after building up the philanthropy program for Stuart–

based Treasure Coast Hospice, which operates in Martin

County and St. Lucie County.

“I believe that everything you do in a philanthropy

program should underscore your mission. And the Hospice

of St. Francis mission centers on ‘uplifting lives, uplifting

each other, and uplifting our community.’ That’s Hospice of

St. Francis’ new mission statement.”

She said people “give to an organization because they

believe in it, and they respect the work it does in the

community. I’m honored to be part of this great organiza-

tion, which helps people probably at the most vulnerable

times in their lives.”

In the ever–changing reimbursement environment for

Medicare, hospice entities around the nation are working

to ensure their futures through the formation of founda-

tions. These foundations are dedicated to advancing

philanthropy to enable hospice organizations to fulfill their

critical missions in their markets.

Allen’s career in Brevard includes having served for

years as president of the Wuesthoff Hospital Foundation,

now known as the Space Coast Health Foundation. The

annual Wuesthoff Hospital Foundation Gala was one of

the most successful fundraising events in the region.

Allen also held a top development position at the

Florida Institute of Technology in Melbourne, and has

been a consultant in her industry, too.

“Dotty is well known in the region for her work in

philanthropy,” said Joe Killian, the president and chief

executive officer of Hospice of St. Francis, whose organiza-

tion in 2016 made more visits and served more patients

than at any time in its history. “We had individuals both

on our board and outside of our board speak very highly of

her work and her acumen in philanthropy. So we reached

out to Dotty and she graciously accepted our request to

lead our philanthropy efforts.”

He added, “She’s been a real asset to the organization.

Her track record of raising money and developing pro-

grams is outstanding. Dotty lives in Brevard County. She’s

vested in this county and she’s vested in our organization.”

In fiscal year 2016, Hospice of St. Francis provided care

to as many as 300 patients per day in communities

throughout Brevard. In total, 1,362 patients were served

by its hospice teams. Based in Titusville, Hospice of

St. Francis has an office on North Wickham Road in

Melbourne. South Brevard County comprises at least

50 percent of its patient volume, said Killian.

One of a number of new initiatives Allen has introduced

at the Hospice of St. Francis Foundation is “The Elizabeth

Circle,” a women’s giving program. Dr. Elizabeth Kubler–

Ross was a pioneer in the hospice movement in the United

States and wrote the book “Death and Dying.” There is a

$250 annual fee to join The Elizabeth Circle, said Allen.

“At the end of the year, the members of the group will

decide how best to use that money to benefit one of the

programs of Hospice of St. Francis. We are excited about

the potential of ‘The Elizabeth Circle.’ In a way, it’s a

spinoff of the Hospice of St. Francis Foundation’s newly

launched ‘Purple Iris,’ a gathering of women at a luncheon

event held in April. The topic was the role women play in

caregiving,” she said.

Allen has also created a new fundraising event to honor

Brevard County notables who demonstrate an “extraordi-

nary generosity” of spirit that uplifts charitable organiza-

tions. This event is called “Legends” and the first “Hospice

of St. Francis Generosity Awards” will be presented at a

dinner set for 6 p.m. on Wednesday, Oct. 25, at the

Rockledge Country Club.

“Legends was conceived as a reflection of the Hospice of

St. Francis mission of ‘uplifting lives, uplifting each other

and uplifting our community.’ We thought about individu-

als in the community who exemplify this mission. There

are many people who work tirelessly to help organizations

survive and thrive. But three people rose to the top of the

Dorothy ‘Dotty’ Allen is the chief philanthropy officer for the Hospice of St. Francis Foundation. Joe Killian is president and CEO of
countywide Hospice of St. Francis, which provides a wide range of programs and services for patients and caregivers. The Hospice of
St. Francis Foundation will host its first Legends fundraiser Oct. 25 at Rockledge Country Club. The ‘Hospice of St. Francis Generosity
Awards’ will be presented to three outstanding individuals who volunteer their time and energy on behalf of nonprofit entities in the
region. Allen and Killian are at the Melbourne office of Hospice of St. Francis.

BBN photo — Adrienne B. Roth
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Heart Rhythm Associates welcomes
electrophysiologist Dr. Sujata Balulad

ROCKLEDGE — Wuesthoff Health System recently

welcomed Dr. Sujata Balulad to its family of physicians at

Heart Rhythm Associates. Dr. Balulad is a clinical cardiac

electrophysiologist.

Board certified in internal medicine, cardiovascular

disease and clinical cardiac electrophysiology. Dr. Balulad

performed her residency at Albany Medical Center

Hospital in Albany, N.Y.

The love of science was one factor that prompted

Dr. Balulad to pursue her career in medicine — she was

torn in the beginning between medicine and engineering.

“I really am glad I chose the path to become a physician,”

she said. “I enjoy interacting with others and being a

physician provides me an opportunity to connect with

people over the long term and help improve their lives.

That’s very satisfying, and I’m so glad I chose this path.”

As an electrophysiologist, Dr. Balulad specializes in

treating the electrical function of the heart. She performs

ablations to treat conditions such as arrhythmia, which

involve abnormal heartbeats. An ablation acts as a

corrective agent by scarring certain areas of the heart that

may be responsible for the abnormal rhythms.

“In my practice, I focus on three main things,”

Dr. Balulad said. “I use my people skills, the latest

technology and continuing care to help my patients better

their health.”

One of the things she tries to instill in patients: Don’t

ignore symptoms and write them off as “getting older.”

“I continually remind patients to take proper care of

themselves and pay attention to any changes in their

health,” she said. “It can be common for patients to

attribute a health problem to age. That’s why it’s so

important to encourage patients not to just shrug off any

symptoms they may be experiencing, as these could

underlie a more serious issue.”

Before joining Wuesthoff Health System, Dr. Balulad

completed a fellowship in clinical cardiac electrophysiology

at the Hemsley Center for Electrophysiology, Icahn School

of Medicine at Mount Sinai, NY. She received her medical

degree at Topiwala National Medical College in Mumbai,

India.

Many publications feature Dr. Balulad’s work and she

has presented often at physician meetings. She said there

are many things she enjoys about her career, such as the

hands–on procedural work involved and a chance to form

relationships with patients over the long term.

“When you’re treating patients, you see them on a

regular basis, you get to know them,” she said. “It’s very

rewarding when you’re able to make a difference in their

quality of life.”

Dr. Balulad’s office phone number is 632–6963.

Library hosts Medicare–Medicaid counseling
The Satellite Beach Public Library hosts a SHINE

Medicare–Medicaid counseling session from 12:30–3 p.m.

on Tuesdays throughout the month. SHINE stands for

Serving the Health Insurance Needs of the Elderly. The

program is offered by the Florida Department of Elder

Affairs. The library’s address is 751 Jamaica Blvd. For

more information about this free program, call 779–4004.
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Melbourne Office: 723-1400
Indialantic Office: 724-2300
Relocation: 725-1500

Palm Bay Office: 725-8120
Viera Office: 259-2993
Commercial: 723-3664

www.NationalRealtyFla.com
Serving Brevard Since 1965

 Forming NOW in 
Melbourne! 

 
First class is October 23rd 

 
Be part of our first hybrid FO class! 

 
Meet twice in Melbourne  

& the rest is online! 
 
 

CONTACT 
Ken Yost 

kyost@barry.edu 
  

www.barry.edu/pace/continuing-education 

 Forming NOW in 
Melbourne! 

 
First class is October 23rd 

 
Be part of our first hybrid FO class! 

 
Meet twice in Melbourne  

& the rest is online! 
 
 

CONTACT 
Ken Yost 

kyost@barry.edu 
  

www.barry.edu/pace/continuing-education 

Uniforms  �  Shoes  �  Accessories

Uniform Mart

Melbourne Shopping Center

1387 S. Babcock Steet

321-676-0000

Featuring Barco Uniforms

"We Dress The Pros"



Visit BrevardBusinessNews.com for Advertising InformationOCTOBER 2, 2017

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 15

Dr. Clevens of Clevens Face and Body
Specialists honored with award by Vitals

Dr. Ross Clevens has been honored with the 2016

“Patients’ Choice Award” presented by Vitals. Only a few

physicians were selected to receive the prestigious

honor.

The founder and medical director of Melbourne–

based Clevens Face and Body Specialists, Dr. Clevens is

a facial plastic and reconstructive surgeon who trained

at Yale, Harvard and the University of Michigan.

He has served patients throughout Central Florida

and beyond for the past 20 years, providing a range of

facial–rejuvenation procedures, including facelift, eyelid

surgery and his signature “Laser Assisted Weekend

Necklift.”

Dr. Clevens is a noted author, speaker, educator, and

innovator in the field of facial plastic surgery.

Only doctors who received top ratings and reviews by

their patients are awarded Vitals Patients’ Choice

Award. With more than 8 million ratings and reviews,

Vitals has the largest collection of crowd–sourced data

on doctors online.

“Being recognized with the Patients’ Choice Award

by Vitals is an incredible honor, and is especially

meaningful to me because it’s based on patient satisfac-

tion with the quality of care received at our practice,”

says Dr. Clevens. “Our team is very passionate about

providing an exceptional patient experience, and I’m so

grateful to our patient family for trusting us to help

them look and feel their best.”

While other quality metrics are important to

consider, patient ratings and reviews help identify

doctors committed to providing skilled and compassion-

ate care. Those are qualities that can’t be overlooked: a

strong doctor–patient relationship leads to better

compliance with care regimes which impacts patient

health.

“Overall, we know people are looking for doctors that

listen to them and give them a say in decisions about

their own health,” said Mitch Rothschild, the founder

and executive chairman of Vitals. “Thanks to the

millions of people in the Vitals community, it’s easier to

recognize the doctors who are doing good by doing well

by their patients.”

Vitals Patients’ Choice winners are chosen based on

the number and overall rating a doctor receives from

patients for the calendar year. The algorithm also takes

into account other quality metrics the provider must

meet. All told, only 7 percent of doctors were eligible for

a Vitals Patients’ Choice Award this season.

With offices in Melbourne and Merritt Island,

Clevens Face and Body Specialists helps patients “look

and feel their best by providing comprehensive patient

care, including facial plastic and reconstructive surgery,

breast surgery and body contouring, injectables and

fillers, incisionless hair restoration, laser treatments,

tattoo removal, laser–hair removal, and complete skin–

cancer care. The practice also sells medical–grade skin–

care products.

The practice is known for giving back to the commu-

nity. To learn more about the practice and its specialists,

call 727–3223, or visit www.DrClevens.com.
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Ameriprise created the exclusive Confident Retirement ® 
approach to help answer your retirement questions. I can 
help you break down retirement planning step-by-step to 
get the real answers you need.

Let’s get started today. To learn more, call 321.622.8371.

Leasha Flammio-Watson, CFP®

Private Wealth Advisor

® approach
®

Flammio Financial Group
A private wealth advisory practice of Ameriprise Financial Services, Inc.
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Paradise Advertising continues to grow,
announces promotions to vice president

ST. PETERSBURG — Paradise Advertising & Market-

ing has promoted Tara Tufo, Jessica Mackey and Shirley

Pekarek to vice president status in various departments.

“The Paradise team is stronger than it has ever been,”

said Cedar Hames, Paradise president and CEO. “Shirley,

Tara and Jessica have been key players in strategy and

development across the board and I am excited to welcome

them as the newest members of our executive staff.”

Tufo, based in St. Petersburg, has been named vice

president of public relations. She oversees the agency’s

many clients, including The JW Marriott Marco Island

Beach Resort, space tourism leader We Are Go FL, and

The Dalí Museum. With more than 16 years of PR

experience in both Florida and New York City, Tufo has

assembled a team of PR strategists with a keen eye for

media opportunities and “the savvy to turn them into

results.” Before joining Paradise, Tufo worked in–house for

Discover Crystal River Tourism and Knoll Inc. in New

York. She also worked at KBNN, a Manhattan restaurant

and hospitality Public Relations agency.

Mackey, based in the Naples office, has been appointed

vice president of social media strategy. Mackey will

continue to oversee the agency’s numerous social–media

clients, including the Naples, Marco Island, and Ever-

glades Convention and Visitors Bureau, Orlando North

Seminole County Tourism, and the historic Vinoy Renais-

sance Resort located in St. Petersburg. Under Mackey’s

supervision, her team has advanced the agency’s reputa-

tion as a social–media innovator in destination marketing.

Before joining Paradise in 2014, Mackey held positions at

MRM//McCann in New York City, AKQA in Washington,

D.C., and MMGY Global in Orlando. She is a graduate of

the University of Central Florida.

Pekarek has been named vice president of finance. She

handles all financial matters for the company, and directs

HR and administration. With more than 30 years of

professional accounting experience, Pekarek has worked

for Ernst & Young in St. Petersburg; Hill Heipe and

Associates CPA PA; Danka Industries; and Irwin Contract-

ing. Shirley has been the company Controller since 2013.

Paradise Advertising is a full–service advertising,

marketing and public relations agency with offices in St.

Petersburg, Naples and Daytona. The firm specializes in

destination, travel, lifestyle and luxury brands. Its web

address is www.ParadiseAdv.com.

Annual Craft Show to open Oct. 31
The tropical–themed 35th annual Craft Show at Fifth

Avenue Art Gallery in Melbourne will open on Oct. 31. The

show will run through Jan. 6. Many new and returning

crafters and artisans will be represented offering a wide

variety of gifts to explore. The First Friday Opening

Reception will be from 5:30–8:30 p.m. on Nov. 3. Many of

the participating artisans will be in attendance affording

you an opportunity to chat with them about their work.

The Fifth Avenue Art Gallery is located in the Eau Gallie

Arts District. The address is 1470 Highland Ave. All the

events are free of charge and open to the public. For more

information on the Craft Show, call 259–8261 or visit

www.FifthAvenueArtGallery.com.
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DeLuccia joins Griffin Communications
Group to lead the Space Coast office

HOUSTON — Griffin Communications Group recently

announced that Angelica DeLuccia has joined the agency

as a senior account executive.

DeLuccia brings more than seven years of digital

marketing and strategic communications experience to the

firm and will lead its Space Coast office.

DeLuccia’s primary responsibilities will be serving

agency clients such as the Kennedy Space Center Visitor

Complex, A.I. Solutions, Blue Origin and CASIS in the

development and implementation of strategic communica-

tion and social–media campaigns, national “media

pitching” and partnership development. She will also lead

the firm’s corporate social responsibility initiatives on the

Space Coast.

“Angelica has previous experience and knowledge of the

industries that we serve, with a proven record of exem-

plary service and generating positive results for our

clients,” said Gwen Griffin, the CEO of Griffin. “We

couldn’t be happier that she’s chosen to join our team.

Angelica’s skill set and can–do attitude complement our

team perfectly.”

DeLuccia previously worked with a public relations

agency in Melbourne, serving clients in a variety of

industries. She is also the former assistant public relations

manager at Kennedy Space Center Visitor Complex.

DeLuccia currently serves as the president of the Space

Coast Chapter of the Florida Public Relations Association.

A graduate of The Fashion Institute of Technology in New

York, she holds a bachelor’s of science in advertising and

marketing communications.

“I am honored to join this dynamic team and eager to

begin working closely with Griffin’s innovative and

groundbreaking clients,” said DeLuccia. “I’m also looking

forward to assisting in growing the firm’s footprint on

Florida’s Space Coast.”

Griffin is a strategic communications firm specializing

in brand positioning, media campaigns and crisis commu-

nications, primarily working in the aerospace, energy and

manufacturing sectors.

Founded in 1997, the firm has offices in Houston, on the

Space Coast and Los Angeles and represents clients across

the globe. The firm’s web address is GriffinCG.com.

Concerts move to Rockledge Country Club
The Space Coast Jazz Society is now hosting monthly

live jazz concerts by a variety of bands at the Rockledge

Country Club in an effort to provide a more centrally

located venue to make it easier for jazz–lovers to attend.

They are kicking it off with saxophonist and UCF Jazz

Director Jeff Rupert and his Quartet at 2 p.m. on Sunday,

Oct. 8. Rupert will be backed by Richard Drexler on the

piano, Ben Kramer on bass and Marty Morell on the

drums. These concerts are open to the public and no

reservations are needed. Admission is paid at the door.

The cost is $10 for members of the Space Coast Jazz

Society and members of the Rockledge Country Club. The

cost is $15 for guests. Students will be admitted free of

charge. For more information on this event, call 960–4897,

email Jazz@SpaceCoastJazzSoiety.org or go to

www.SpaceCoastJazzSociety.org.
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1800 Penn Street, #11, Melbourne, FL  32901 � 321.729.9900 � www.ullianrealty.com
BREVARD COUNTY'S COMMERCIAL REAL ESTATE EXPERTS

Michael S. Ullian, President
Licensed Broker, CCIM, SIOR

Office/Industrial
Cell:  321-258-7556

Robert "Rob" Solito
Licensed Real Estate Sales

Associate
Cell: 321-480-4652

Adam Rathbun
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Office/Industrial
Cell:  321-266-9200

Wealth is more than just money. 
True wealth includes things like relationships, 

where you live, your health and your hobbies. 

With higher WealthConfidence, you can better 

enjoy the abundance that is all around you.

Improved WealthConfidence
could be yours today!

FirstWaveFinancial.com
TM

What is your WealthConfidence Score?
Find out now at:

www.YourWealthConfidenceScorecard.com

A copy of FirstWave’s current written disclosure statement discussing our advisory services and fees is available upon request.
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The Studios of Cocoa Beach to conduct
new classes starting in October; register

The Studios of Cocoa Beach will be hosting three new

classes in October. The new classes will join the list of six

ongoing classes which still have openings.

The new classes are:

l “Touch Painting with Deborah Mores: An Art

Experience to Draw on Your Inner Artist.”

Saturday, Oct. 7, from 11 a.m. to 2 p.m.

This class will explore “turning your feelings into art.”

Working with safe, water–based paint, participants will

roll several colors onto a flat surface, cover them with

tissue paper, then using only their fingers and hands “to

transfer feelings and movement from deep inside of

themselves.” Successive pieces of tissue will be laid down

on the paint–covered board and your hands will never

touch the paint unless you want them to.

This class is for people with or without artistic experi-

ence and is “very calming and meditative.” Bring a mix of

your favorite colored pencils, crayons, markers and other

art supplies and a piece of 16” x 22” foamboard, mat board

or other firm support to mount your chosen piece. The

instructor will also be bringing materials for use by all.

The class fee is $45. For more for details and to register for

the program, contact Deborah.Mores@gmail.com or call

(908) 507–7167.

l “Wonders of Watercolor with Bobbi Q. Brown.”

Every Monday from 9 a.m. to 12 p.m. on Oct. 2, 9, 16, 23

and 30, and Nov 6.

Brown will inspire you to create looser, bolder paint-

ings. You’ll learn new techniques to add that “wow” factor

to your work. She’ll also delve into realistic abstract and

abstract painting. Some watercolor painting experience is

necessary. There will be a break over the holidays, with

classes resuming on Jan. 8. The cost is $25 per session.

Bring your own supplies. For details on the supply list and

to register, contact Brown at BobbiQBrown@hotmail.com

or call/text 536–7773.

l “Flowers: Finding the Light. A Watercolor Class with

Dorothy Koliba.”

The class is on Oct. 21–22 from 10 a.m. to 2:30 p.m.

Koliba will “teach you how to find your light source even

if there is none, as well as glazing techniques, values and

color.” You will need your own watercolor supplies and

have some knowledge of watercolor painting. This class is

not for beginners. The fee is $80 for the two days. Contact

Kobliba for details of the class, the supply list and to

register at DeKoliba@hotmail.com or call 327–8490. You

can view her work at www.dorothyekoliba–paintings.com.

The Studios of Cocoa Beach is located at 165 Minute-

man Causeway. The nonprofit gallery features more than

25 local artists and is the “creative hub” of downtown

Cocoa Beach.

Visit www.StudiosOfCocoaBeach.org for more informa-

tion on the exhibits, artists and the full workshop schedule.

Friends of the Library board meeting set
The Satellite Beach Public Library will host a board

meeting for the Friends of the Library organization at

2 p.m. on Monday, Oct. 9. The library’s address is 751

Jamaica Blvd. For more information about this meeting,

call the library at 779–4004.
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Route 1 Motorsports
Continued from page 12

Building Management Systems.”

For this project, Packard said her full–service

commercial construction firm was able to “fully utilize

our PlanGrid iPad Construction Management tool.”

The tool “gives us the ability to mark–up plans with

notes and photos right from the field. The software

allows us to provide drawings, daily reporting, punch–

lists, requests–for–information, specifications, and easy

coordination by generating comprehensive reports to the

entire team.”

Packard added, “PlanGrid is what allowed us to

deliver this project on time and under budget for Willy

and Kellie. We wish Route 1 Motorsports the best of luck

in our community and we thank them for the opportu-

nity.”

The power–sports market comprises recreational and

utility–oriented vehicles, and is a leisure and lifestyle–

based industry. With the economy growing and the stock

market continuing to rise, their store looks to be in a

good position because more consumers have disposable

income.

The industry includes off–road vehicles, including all–

terrain vehicles and side–by–side vehicles, motorcycles,

and personal watercraft.

Carmine started his career in the industry “test

driving” Sea–Doo Watercraft for the manufacturer in the

early 1990s. “I’ve always had a love for the power–sports

market and the industry in general. Kellie and I are both

avid motorcyclists. We like all of the toys. On the

weekends, we’re on the water or in the woods with our

sons enjoying the types of products we sell.”

Route 1 Motorsports’ slogan is: “This is where the fun

begins.”

“We basically sell fun,” said Wright, whose store is a

franchise dealer for many of the best–selling brands in

the power–sports industry, including Sea–Doo Water-

craft, Yamaha Watercraft, Can–Am Spyder, new and

pre–owned motorcycles, Polaris off–road vehicles and the

Polaris Slingshot, one of the industry’s most interesting

launches in the last three years.

“We service all the brands we carry, as well as other

brands. And we have a full parts business as well as an

accessories business,” he added.

Introduced to the market in 2014, the Slingshot is an

edgy three–wheeled, open–air cockpit roadster. In

Florida, the operator is required to have a motorcycle

license or motorcycle endorsement. Slingshot is an

entirely new on–road driving and riding experience.

“When people come into our store, they always

comment on the Slingshot. It’s such an interesting

design,” said Carmine.

With side–by–side seating, both the driver and the

passenger experience a front–row shot of adrenaline.

Owners can personalize and customize their Slingshot

with dozens of Slingshot–engineered accessories,

including styling enhancements, tech and audio compo-

nents, storage options, wind deflectors, and riding gear.

The Slingshot comes in a range of eye–catching colors,

including Orange Madness and Turbo Silver.

The Slingshot was a hit as the recent 76th annual

“Bike Week” in Daytona Beach. People had the opportu-

nity to go on a demonstration ride at the Daytona

International Speedway.

A lot of the growth in the industry is being driven by

off–road and side–by–side vehicles (two or four passen-

gers), personal watercraft, and motorcycle sales.

“The machines are getting bigger for the most part. In

fact, a lot of the side–by–side vehicles today are larger

than a typical pickup truck. And today’s power–sports

vehicles are much safer, too. Manufacturers look at all

aspects of the vehicle. They want it to be appealing, they

want it to be functional, and they want it to be safe,”

Carmine said.

He added that sales at Route 1 Motorsports are

“pretty diverse throughout the year. In the spring and

summer months, the watercraft business is what carries

us. Come the fall and winter months, the off–road vehicle

market kicks in, as well as the motorcycle market. And

there is crossover throughout the year among the various

segments.”

With the fourth quarter of the year approaching,

Carmine and Wright are gearing up for the holiday

season. People who shop at their store generally give the

gift of adventure. “We’re looking forward to the holiday

season. It’s usually a good time of the year for our store.

And we’re upbeat about 2018. The new store is a dream

come true for us,” said Wright.
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Local chapter of Florida Public Relations
Association recognizes Gardner, 2–1–1

The Space Coast Chapter of the Florida Public Rela-

tions Association recently hosted its annual PR Profes-

sional and Communicator of the Year Awards Banquet

and Board Installation event at the Hilton Cocoa Beach

Oceanfront.

The 2016 PR Professional of the Year, Michael

Gardner, and the Communicator of the Year,

2–1–1 Brevard, were honored for their excellence in the

public relations profession and outstanding communica-

tions efforts.

The PR Professional of the Year, the Space Coast

FPRA’s highest honor, is presented to an active and

committed FPRA member in recognition of his or her

contribution of time, energy, enthusiasm and skill to the

field of public relations. Gardner is the director of commu-

nications for Christian Care Ministry in Melbourne.

The Communicator of the Year Award is presented to a

member or organization in the community who “exhibited

outstanding efforts throughout the year.” The 2–1–1

Brevard organization provides information and assistance

in times of crisis and was honored for its communication

efforts during Hurricanes Matthew and Irma.

At the event, the Space Coast FPRA Chapter installed

its 2017–2018 board of directors.

The board members include: president, Sarah Hansen,

Strategic Ink PR; president–elect, Samantha Senger, City

of Cocoa; past–president, Angelica DeLuccia Morrissey,

Griffin Communications Group; treasurer, Julie Arnold,

Moon Express; and secretary. Michelle Malyn, Uber

Creative.

The list continues: vice president of communications,

Autumn Shrum, King Center for the Performing Arts;

communications chairwoman, Melissa Breckenridge,

Brevard Family Partnership; VP of membership, Sara

Almond, Visiting Nurses Association of the Treasure

Coast; Image Awards chairwoman, Linda Herridge,

Abacus Technology Corp.; Image Awards co–chairwoman,

Nina Salvaggio, The Viera Co.; accreditation co–chairs,

Becky Emery, McBride Marketing Group, and Suzanne

Sparling, Eastern Florida State College; special events

committee: Jeni Hatter, Health First and Shona Price,

Health First; and member–at–large, Michael Gardner,

Christian Care Ministry.

‘Great Tastes of Suntree’ scheduled Oct. 28
The 14th annual “Great Tastes of Suntree” will be held

from 5:30–8:30 p.m. on Oct. 28 at Suntree Country Club in

Melbourne. It’s being billed as “one of the finest food

sampling events in Brevard County.” Some 30 restaurants

will be serving more than 700 participants in a unique

setting under the Suntree sunset, according to Suntree

Rotary President Alan Frisher. “This event supports

worthwhile projects including the Boys and Girls Club of

Brevard and the Children’s Hunger Project. Great Tastes

of Suntree has grown into one of Brevard’s most presti-

gious charity events.” Tickets can be purchased at

www.eventbrite.com/e/the–great–tastes–at–suntree–

tickets. Restaurants can sign up online to participate in the

event. For further information on this fundraiser, contact

Suntree Rotary member Lee Rosenkranz at 259–6300.
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Hospice of St. Francis Foundation
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list as a fitting beginning to what we hope will be an

annual celebration,” said Allen.

The three Legends honorees are Susie Wasdin, Brevard

County Sheriff Wayne Ivey and Kim Rodriguez.

“Susie has been extremely active in the community as a

volunteer with many nonprofit organizations over many

years. She’s all over the county working on behalf of

different organizations. Sheriff Ivey is very involved in

charities around the county, too, and does a lot work for

area nonprofits. He’s a wonderful, generous human being.

And Kim has been involved with a lot of nonprofit organi-

zations, especially those that are related to aging. She has

also been involved with the Hospice of St. Francis board for

a number of years. We think these three individuals work

to make the entire county a better place in which live,” said

Allen.

Each honoree has worked volunteering their time for

events, for fundraising, and for whatever is needed to raise

awareness and philanthropic support, she added. “While

every donor is important to not–for–profit organizations,

there are always those who stand out for their exceptional

gifts of time, energy and talents.”

Individual tickets to attend “Legends” are $100. Tables

that seat 10 people at the event can be reserved for $1,200.

Sponsorship opportunities for Legends range from $500 to

$10,000, with amenities at each giving level.

For example, the $2,500 “Generous Patron Sponsor-

ship” includes four seats at a table for 10 people and being

recognized in the printed program for Legends.

Contact Allen at 360–3456 or send an email message to

DAllen@HOSFoundation.org to inquire about sponsor-

ships. The web address is www.HOSFFoundation.org.

Cocktail attire is the preferred dress for Legends. “We’re

looking to make this an elegant affair,” said Allen.

She added, “While all of these activities are essential,

the true test of mission–relevance comes from the feedback

from patients and families about the quality of hospice

care. And Hospice of St. Francis is, hands–down, a

fabulous organization that cares for nearly 300 patients on

any given day.”

Hospice of St. Francis is a full–service organization, as

opposed to some hospices that provide just the bare

minimum of service required by Medicare.

For example, Hospice of St. Francis offers a countywide

program called “Pathways to Care.” The palliative–care

initiative was launched two years ago and is growing.

“A lot of the patients we see in Pathways are not

hospice patients,” said Killian, adding that many of the

patients are either homebound or don’t have access to care.

“We’re going into their homes, providing a physician and a

nurse practitioner and, hopefully, we’re giving them a

better quality of life.”

Another example of Hospice of St. Francis’ in–depth

offering of services is its North Star for Children program.

This program encourages children and teens to verbalize

and express grief experiences through creative play and

support in a peer–group setting.

Also, the organization runs a bereavement program

that provides grief support for individuals and families,

even if the individual who died was not a hospice patient.

“We spend a lot of time, a lot of effort, and a lot of resources

on bereavement services and on counseling services,” said

Killian.

“Medicare doesn’t say you have to do these things to the

degree that we do them, but we do. And we plan to

continue to do them, but in order to do so we need the

support of the community. We want to be able to develop

even more programs and uplift more lives in Brevard

County,” he said.

His organization had a banner year in 2016. For one,

patients and their families benefited from Hospice of

St. Francis employees “outperforming” annual quality

standards and goals, exceeding both federal and state

benchmarks.

Also, the “Community Health Accreditation Partner”

accredited Hospice of St. Francis in March of 2013, and the

accreditation extends through March of 2019.

Hospice of St. Francis is also very active in the “We

Honor Veterans” program, part of a national observance

of hospice patients with military service. Hospice of

St. Francis was recruited by the National Hospice and

Palliative Care Organization to be a partner in that

program in October 2010.

“We achieved our first–level star in February 2012, the

second star in October 2014 and the third–level star in

January 2017. We are currently working on qualifying for

level four, the highest accreditation available,” said Killian.
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ProSource of Brevard
Continued from page 1

Kohler dealer, and we also have access to a host of other

plumbing brands. Soon, we may be selling doors and

windows. We continue to evolve,” said George Roman.

He said one of the best–selling products at ProSource is

WPC. A new product in the flooring market, WPC has

characteristics that make it a great surface option for both

residential and light commercial applications. “It has

really taken the industry by storm. WPC is like a water-

proof laminate. It is durable and has a beautiful sheen. We

carry a large selection of WPC,” said George Roman.

WPC flooring prices usually fall somewhere in between

laminate on the low end, and engineered hardwood and

natural hardwood on the upper end. “WPC is biting into

the wood market in a big way. That’s what we’re seeing at

our store,” said Dan Roman.

“Carpet used to be about 70 percent our business,”

added George Roman. “Today it’s probably less than

12 percent. We have seen a major shift in product sales.”

Dan Roman, his father George Roman, and Jim

Katehakis of area firm K&Y Carpet One Floor & Home are

the three owners of the ProSource of Brevard franchise.

K&Y was started in 1961. George Roman became a

partner in K&Y in 1977 with Van Katehakis. When Van

Katehakis retired, his son Jim Katehakis took over his half

of that growing business.

“The ProSource model works directly with the people in

the trades and it provides value to them,” said Jim

Katehakis. “They can come into this massive showroom

and have a dedicated account manager working to help

their clients. They pick up their materials and they have

their own labor to do the installation. It really takes cost

out of the system for them. It’s not a full–service installa-

tion like the K&Y Carpet One side, but it’s catering to

different segments, mainly the remodeling sector and

home–building market.”

Today, George Roman, Jim Katehakis, and Dan Roman

are partners in both of the stores — K&Y and ProSource.

They have built longstanding successful businesses that

have weathered downturns and withstood economic

gyrations over the past four decades. The Roman family

has long been involved in the local building industry. For

example, Bros. Roman — headed by architect Andrew

Roman with brothers Arte, Daniel, and Stephen — is a

full–service architecture, interdisciplinary design and

graphics firm.

The Melbourne location and other ProSource show-

rooms around the nation and in Canada cater to builders,

remodelers, interior designers, installers, architects, real–

estate professionals, rehabbers, contractors, property

managers, and other industry professionals.

Consumers can access ProSource only through trade

professionals. The unique business–to–business model

centers on building strong one–on–one relationships with

tradespeople — the members. And ProSource of Brevard

has excelled at relationship–building in the region.

“We opened ProSource in Melbourne in October of 2002

and have built a base of more than 1,000 members,” said

George Roman.

“Our customers are our members, and they have their

customers. So the trade professionals basically are the

people who drive business to our showroom. It’s a very

synergistic relationship. We are a wholesale establish-

ment. We sell material only. We do no labor. We rely on

our trade professionals to support that.”

For a yearly membership of just $25, trade profession-

als will gain exposure, “unmatched” wholesale product

access, and support from one of the biggest forces in the

industry. ProSource qualifies all prospective members

through an application process.

“Think of ProSource as the most important tool in your

toolbox,” said George Roman. “We have proven ourselves

through the years.”

ProSource is viewed as the industry leader when it

comes to understanding and meeting the unique needs of

trade professionals and clients. Locally, among its

membership segment is a large group of designers.

“There are probably more than 150 designers in the

region who work out of ProSource on a membership basis,”

said George Roman. “We receive materials for the design-

ers, we inspect the materials, and we store them until they

are ready to go out to the project site. This type of service is

one of the major things ProSource provides its members.”

He added, “Coming to ProSource also allows designers

to gain exposure to some of the labor that they need for

their projects, whether it’s a flooring subcontractor or tile

subcontractor, or another trade professional.”

Dan Roman said a lot of ProSource business relation-

ships are built from member–to–member.

“For example, a lot of designers have met their ‘go–to’

contractors, their go–to installers, and their go–to

remodelers through us. So it’s an added bonus for the

members because they get access to other tradespeople as

well. A lot of great relationships have been made, espe-

cially among ProSource members. And each member has a

designated account manager.”

Dan Roman joined ProSource in Melbourne in Novem-

ber of 2004, relocating from Georgia. He worked for the

high–end carpet manufacturer Karastan in that state. It’s

one of ProSource’s many carpet products. Dan Roman was

with Karastan for five years. In 2004, a series of hurri-

canes pounded Florida, including Brevard, and George

Roman reached out to his son to help with the business.

“Two years after we opened ProSource — and we

started building the business pretty quickly — we got hit

with hurricanes,” said George Roman.

“And then a few years later came the recession. That’s

when I really found out how important we are to our

members and vice versa. All through the recession, many

of our members used us as a resource to keep their

businesses going. We became very close with our members

at that point. We would find work for them. They would

find work for us. It was the synergy that really proved the

value of the ProSource business model. It’s a unique

business model within the industry.”

This year, ProSource is ranked as the No. 1 franchise

within the flooring industry in “Entrepreneur” magazine’s

“Franchise 500.”

Recognized by entrepreneurs and franchisors as a top

competitive tool of measurement, the “Franchise 500”

placed ProSource No. 109 among all franchise systems for

“its excellent performance” in areas including “financial

strength and stability, growth rate, and brand power.”

The ProSource franchise system opened six new

showrooms in 2016. The average unit volume now exceeds

$4.5 million per showroom, according to St. Louis–based

ProSource.

George Roman said ProSource of Brevard’s business

is comprised of 80 percent remodeling projects and

20 percent new–construction work.

“Remodeling in Brevard County has been very strong

over the last few years. It’s been a great market for

ProSource. Remodeling is what kept us going during the

downturn. We see it continuing to grow.”

Homeowners who remodel this year are estimated to

spend about $6,148 per project, compared to $5,800 in

2016, according to the National Association of Home

Builders’ analysis of Census Bureau data, which consid-

ered 26,000 U.S. zip codes, the number and age of homes

there and their owners’ average income and education.

Healthy and stable growth in home improvement and

repair spending is anticipated for the remainder of the

year and into the first half of 2018, says the “Leading

Indicator of Remodeling Activity” released in late July by

the “Joint Center for Housing Studies” of Harvard

University.

The remodeling market continues to benefit from a

strong housing market and, in particular, solid gains in

home prices, which are encouraging owners to make larger

investments in their homes, the report said.

In addition to the strong remodeling activity, ProSource

is seeing a growing interest in “house–flipping,” and caters

to that market, too.

“We have served a lot of house–flippers, including some

at the high end of the market,” said George Roman. “They

like us because we can deliver quickly. We’ve had house–

flippers come from a closing straight to us. We have their

materials ready to go very quickly. To them, time is

money.”

House–flipping in the U.S. increased 3 percent to a

10–year high in 2016, according to ATTOM Data Solu-

tions, a national property data warehouse that includes

statistical information from RealtyTrac.com.

The report shows that 193,009 single–family homes

and condominiums were flipped in 2016 — sold in an

“arms–length transfer” for the second time within a

12–month period — increasing 3.1 percent from 2015 to

the highest level since 2006, when 276,067 single–family

homes and condos were flipped.

In the second quarter of this year, 53,638 single–family

homes and condos were flipped nationwide. “We think

house–flippers in the region will stay active, if they can

find a deal that makes sense for them. The housing

market is strong, though inventory has thinned consider-

ably,” said George Roman.

With the housing renovation market still growing, with

new home construction in the county trending upward,

and with house–flippers doing their thing, Prosource of

Brevard is upbeat about its future growth.

“We had a record year in 2016. And we’re on track this

year for about an 8 to 9 percent gain over last year. We’re

humming along at a good pace right now. As long as the

economy remains fairly healthy, I think we have a good

run ahead of us,” said George Roman.
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