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Businesswoman Cathy Hammond, a longtime cosmetologist,

is blazing a trail in the local market with the investment and

construction of her new organic hair salon in Satellite Beach,

designed to be a showcase project in what some experts believe

is the wave of the future for the industry.

Her five–year–old “Purely Organic Salon for Hair” business

is now housed at the Suntree Business Center on Suntree

Boulevard in Melbourne. The Satellite Beach location will have

“green” building features such as LEED windows. “Leadership

in Energy and Environmental Design” is a standard for green–

building construction.

The facility will also contain LED lighting, which lasts

longer and uses less energy than other types of lighting. By

investing in a new facility from the ground up, Hammond said

she is able to personally shape every phase of the building to

suit her aspirations for an organic salon.

“I wanted to make sure I was able to combine my organic

salon niche with a green building and include such things as

air–filtration and water–purification systems. These are things

I can’t control right now, not having my own facility. I’m going

as green as I can afford on the new building, and eventually

would like to add solar features,” she said.

Hammond, who secured her loan for the venture through

Florida Business Bank, added, “I am very excited about the

new building. It’s a huge step forward for my business and I’m

sure our customers are going to embrace what we have cre-

ated.”

The rise of organic salons is part of a new movement that is

seeing growth as people become more knowledgeable about

naturally based consumer–care products.

The roughly $20 billion salon industry includes the services

of hair cutting, hair coloring, nail care, skin care, and merchan-

dise sales. Organics is the fastest–growing sector in the

personal–care industry today. Organic hair–care products —

projected to be the second most popular organic personal–care

product, right behind makeup — are replacing synthetic hair–

care products.

Hammond’s salon sells top organic brands such as John

Masters, Josh Rosebrook, and Oway, or “Organic Way.”

The U.S market for organics is projected go grow

10.2 percent annually through 2022, according to Credence

Research. Organic hair–care products include shampoo and

Businesswoman Cathy Hammond, right, founded the ‘Purely Organic Salon for Hair’ five years ago. The growing salon is
now expanding to Satellite Beach with a newly constructed, custom–designed facility that will have green features. Her salon
is currently housed in the Suntree Business Center on Suntree Boulevard. She anticipates opening her new facility in
November. Hammond secured the loan for the project through Florida Business Bank in Melbourne. Cara Philpot is a vice
president and a commercial lender at Florida Business Bank. They are at the Purely Organic Salon for Hair in Suntree.
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UCF researcher and international scholar Kuang builds bridge
to Silk Road’s cultural heritage in China; one of few with access

By Gene Kruckemyer
UCF News & Information

ORLANDO — Lanlan Kuang’s research this summer is

mixing the old with the new. And by “old,” we mean

ancient.

Kuang is a UCF assistant professor of philosophy and

one of a select group of international scholars with access

to the Dunhuang Mogao Caves along the Silk Road in

China. The nearly 500 caves are the largest and most

complete treasure repository of Buddhist art, murals and

more than 2,000 painted sculptures.

The researcher is fascinated by the dance, music,

poetry, painting and ideas exchanged all along the Silk

Road, the more than 2,000–year–old network of trade

routes that stretched from eastern China to the Mediterra-

nean Sea. So this summer, Kuang — who was acknowl-

edged earlier this year as an expert on Silk Road arts by

China’s Xinhua News Agency — is researching and

digitally preserving the expressive arts along the route in

northwest China.

This month and next she is conducting fieldwork at the

caves, a protected UNESCO World Heritage site carved

into the cliffs above the Dachuan River in the Gobi Desert.

The historic site began in 366 and features Buddhist

works created until the 14th century. The artworks depict

politics, economics, religion, culture and attire of western

China, and combine Chinese style with Indian, Turkish,

Tibetan and other traditions.

The public can only enter a handful of the Mogao Caves

and cannot take photos. Kuang is one of the selected

scholars to have access to the restricted areas and the

Dunhuang Research Academy. She has been working with

the academy’s Network and Information Center on a book

that traces the history of the organization’s data collection,

storage, exchange and display of both movable and

immovable cultural relics.

Before arriving at the caves, Kuang started her

summer–long trip in Chongqing, the birthplace of spicy hot

pot, to research the food heritage of China. The final leg of

her trip will be to China’s porcelain capital, Jingdezhen, to

interview scholars for a research project on sustainability,

environmental policy and China’s porcelain culture.

“Along with silk and tea, China’s porcelain is another

key exported item connecting the East and the West

through the Maritime Silk Road,” Kuang said. “In fact,

porcelain is so identified with China that it is still called

‘china’ in everyday English usage.”

Kuang has visited China frequently, including a year

hosted by Lanzhou University as a Fulbright scholar. She

has a Ph.D. in folklore and ethnomusicology from Indiana

University, Bloomington, and came to UCF in 2012. As an

ethnomusicologist she studies music in a sociocultural

context. She also has worked with the U.S. Information

Agency.

“This is the first time I returned to the Gobi as a UCF

faculty, which makes the trip especially exciting,” she said.

“In addition to adding data for my own research publica-

tion, I now have the opportunity to share my fieldwork

experience with my wonderful students.”

Kuang said there has been increased research interest

recently on the Silk Road. The Getty Institute in Los

Angeles held a special Silk Road Buddhist Art exhibition

last fall and the University of California, Berkeley,

established a new Silk Road Research Center earlier this

year.

Following her trip to China, Kuang has several dates

scheduled at conferences around the world to present her

findings on sustainable heritage conservation, education

and cultural tourism. Her travels will take her to Spain in

July, Portugal in September, Denver and Minneapolis in

October, and then home at UCF in November as a

presenter for the 2017 national conference of HASTAC

(Humanities, Arts, Science, and Technology Alliance and

Collaboratory).

“Her work is significant because she’s showing the

connection between the very old cultural system reflected

in the grottoes in Dunhuang and contemporary performing

art forms,” said UCF philosophy Professor Bruce Janz,

co–director of UCF’s Center for Humanities and Digital

Research and organizer of the HASTAC conference. “She

is, in effect, showing a version of China to the world that is

much more complex and rich than what we often get.

“She is showing how contemporary performance

preserves ancient traditions, while not simply reproducing

them in a simplistic manner. Dunhuang is an important

stop on the Silk Road, and so by definition this is about

cultural exchange, both ancient and modern.”

Kuang said she gears much of her research based on

what American folklorist Henry Glassie said about the

past: “It’s important to look at the overlooked, look for what

was left out of the records.”

Another one of her goals this trip is to explore collabora-

tive opportunities for UCF and several research institutes

in China, which helps expand UCF’s global impact by

joining the international scholarly community.

“Folk arts and cultural heritage serve as bridges

between generations and peoples, which are of increasing

importance today in a globalized world where interconnec-

tions and diversity must serve as opportunities to build

peace in the minds of men and women,” Kuang said.

Treetop Trek offers autumn discounts to residents
Floridians are invited to swing into savings at Treetop Trek this fall. Through Dec. 15, locals can take 25 percent off all

Canopy Walk, Challenge Reloaded, Black Diamond and Zip–Only courses beginning before noon. The promotion, which

cannot be combined with any other offer or discount, is not valid Sept. 2–4 or Nov. 22–26. This offering applies to Florida

residents only. To receive the discount, participants must visit www.TreeTopTrek.com and print out the Florida resident

flier or be prepared to show the flier on their phone. A valid Florida state–issued photo identification card or utility bill

with address is also required.
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FIRST CHOICE MEDICAL GROUP
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709 South Harbor City Blvd
Suite 100

Melbourne, Fl 32901

VIERA OFFICE

7000 Spyglass Court Suite 220
Viera, Fl 32940

www.myfcmg.com
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Suite 610
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MERRITT ISLAND OFFICE

650 S. Courtenay Pkwy, Suite 100
Merritt Island, FL 32952
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from home, parents and family can nurture lasting bonds

of friendship.

Students learn and grow with the help of their friends.

We learn from the example of a friend who can stay calm

in a crisis, or a friend who can easily express new ideas, or

a new friend who demonstrates an openness to and even

an enthusiasm for new ideas.

I observed how differently some of my friends learned,

and how a reading of the same work could elicit different

ideas from them. Discussions of classwork with friends

always led to a better understanding of the material,

whether we were passing around a dissected fetal pig and

discussing its heart and liver, or listening to a description

of a psychology project in which two students collected

tubes of toothpaste from other friends and tried to decide

what the various styles of squeezing the tubes meant

about their owners’ personalities.

An experience that I shared with a particular group of

friends changed my life: 11 months of study in Europe as a

sophomore. Traveling, communicating in other languages,

and being exposed to art, wonderful music, new food, and

interesting people was a situation that brought us together

in a unique way. Many of us became steadfast friends.

I hope that this week’s graduates will experience what I

gained while in college: about a dozen of us are still very

“together.” Most of us studied in Europe together. I hope

for 2017 graduates that friends will be a lifelong takeaway

from your years at college.

After graduation, life intervened. Geographic separa-

tion, new careers, graduate schools, families, marriages,

partnerships and parenthood all seemed to conspire

against us routinely reuniting.

But we kept in touch. We saw each other intermittently

at weddings, other social events, at football weekends. We

exchanged Christmas cards (even though I am very bad at

that), birth announcements, and the occasional sad call to

share news of the passing of a parent or family member.

But there was always contact, and those of us better at

keeping up kept the others informed.

Suddenly we were older. Children left home and lives

seemed more stable. And one of our friends came up with

the brilliant idea of gathering us at her family’s vacation

home. Her family generously concurred. So for the past

decade about a dozen of us have gathered on the shores of

Lake Michigan for a few days of fun each year. We talk,

take walks, meander into town, cook “chick food” (grilled

fish, roasted vegetables, salad), drink wine, and take in the

beauty of the lake. It is life–affirming and soul–renewing.

Why is this beneficial?

Although we, as a group, are somewhat homogenous,

we have learned from the different paths that our lives

have taken. No two lives are alike. I have admired the

courage and resourcefulness of friends who have faced

chronic illness, divorce, the illness of parents, and the long

struggle to bring a book to publication. I have rejoiced in

the stories of children and grandchildren, athletic achieve-

ments, and career successes.

Our homogeneity allows us to try on these experiences

as we listen. We all started in the same place, and I can’t

help but feel that perhaps I could gather the strength to do

what they have done. And if not, I could certainly call my

friends for advice and encouragement.

We are a mutual admiration society. Acceptance is not

even a question: We have all been seen by the others in

some ridiculous situations. For example, I think every one

of us used to roll a knee sock in our long hair at night as a

sort of giant, soft curler. Some of us used an office window

in the residence hall as a means to escape the bounds of

curfew. And there are plenty of situations that cannot be

discussed here. So when we are together, our shared past

creates an environment of warmth and acceptance.

Every year, we leave feeling closer than ever, remem-

bering the past but creating new memories.

I hope all our graduates maintain contact with their

friends so they can continue to learn from them — and

those friendships can continue to grow. They are like no

others.

I hope new graduates acquired what I did at college: Lifelong friendships
By Meg Scharf
UCF Forum columnists

What will the 2017 UCF graduates take with them

when then leave campus?

Many will leave with a sense of accomplishment and a

road map to success in the “real world.” Perhaps they leave

with an appreciation for learning, knowing that com-

mencement starts the next step in continuous lifelong

learning.

And perhaps they leave with a group of extraordinary

friends.

Apart from the curricular and extracurricular activities

that comprise an academic career, perhaps some of the

greatest educational experiences we receive during our

college years are through our fellow students. We are

drawn together, naturally, by a whole host of shared

experiences. Surviving a difficult course or challenging

assignment, accidentally setting off the residence hall’s fire

alarm by burning popcorn, and adapting to a new life away

Sen. Hukill’s office in Cocoa Village to host Citizens Property representatives
Senator Dorothy Hukill recently announced that Citizens Property Insurance Corp. will be holding “office hours” in

her Cocoa Village office from 1:30–3:30 p.m. on Tuesday, Aug. 22.

In response to Hukill’s request, Citizens will have staff available to answer questions about insurance coverage.

“Homeowners with Citizens insurance policies have a wonderful opportunity to address questions and concerns they

may have about their policies,” said Hukill. “I am pleased that Citizens is providing the staff and time to address the

individual policyholders.”

Current Citizens policyholders who live in District 14 (parts of Volusia and Brevard counties) and wish to schedule a

time to meet with Citizens staff on Aug. 22 should contact Elizabeth Fetterhoff at (386) 304–7630.

Once scheduled, policyholders should bring with them any documents that might help Citizens address their ques-

tions. Hukill’s Brevard County office is at 434 Delannoy Ave., Suite 204, in Cocoa.

‘Best in Show’ on display at Fifth Avenue Art Gallery
The invitational exhibit “Best in Show” is on display at the Fifth Avenue Art Gallery now through Aug. 26. The exhibit

features “dog–centric art” and showcases multiple breeds by “many talented artists,” in both painted and sculpted

formats. “It is a fun and joyful show with much soul.” The “Best in Show” blue ribbon went to Carol Capers, a “talented

newcomer to the scene.” A portion of the sales will be going to the Brevard Humane Society. The Fifth Avenue Art

Gallery is in the Eau Gallie Arts District of Melbourne. All of its events are free of charge and open to the public.

Meg Scharf is associate director for communica-
tion, assessment and public relations at UCF
Libraries. She can be reached at Meg@UCF.edu.
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To Be Continued ...To Be Continued ...

‘Loyalty is everything to me!!!’
Brevard County Sheriff Robert Wayne Ivey
(321) 271–6029
to Dana Delaney Loyd
at 5:19 p.m., April 29, 2015

‘Hi. I need to report
suspected abuse.’
Dana Delaney Loyd
aka Theresa Smith
to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

4/26/2016 Jihosoft Android Manager

file:///C:/Documents%20and%20Settings/B55/My%20Documents/androidMGR/LG-P870-04-26-2016-14-24-31/SMS/SMS.html 3/41

From: +13212716029
Date: 2014-10-28 08:05:32

Content: What did he do exactly is what I was asking

To: 3212716029
Date: 2014-10-28 09:07:53

Content: Hang on I'm getting pieces

To: 3212716029
Date: 2014-10-30 20:24:28

Content: How's the child?

From: +13212716029
Date: 2014-10-30 20:49:25

Content: Last I heard was stable

To: 3212716029
Date: 2014-10-30 20:50:13

Content: Thank God

To: 321-271-6029
Date: 2014-10-31 12:44:09

Content: I'm going to meet my moncrief girl

From: +13212716029
Date: 2014-10-31 13:00:25

Content: Let me know how it goes

To: 3212716029
Date: 2014-10-31 15:19:00

Content: MPD:"case suspended at this time and could resume pending new information."

From: +13212716029
Date: 2014-10-31 15:20:11

Content: Ten four. Did u talk with the girl

To: +13212716029
Date: 2014-10-31 15:20:52

Content: Any Minute, had to vet her all out.

To: 3212716029
Date: 2014-10-31 17:29:18

Content: Let's talk this weekend

To: 3212716029
Date: 2014-11-03 18:45:14

Content: No permit pulled for wednesday's court house debut, are we better off postponing?

From: +13212716029
Date: 2014-11-03 18:46:06

Content: What is it for?

To: 3212716029
2014-11-03 18:46:55
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Too many journalists want to be pundits and not reporters;
give American consumers more facts and fewer opinions

By Lee H. Hamilton
Indiana University
Center on Representative Government

I’ll be the first to admit that when it

comes to journalism, I’m a traditionalist.

Old–fashioned, even. But I don’t think

it’s a coincidence that even while

confidence in the media drops to new

lows and “Time” magazine feels moved to

wonder “Is Truth Dead?” on its cover,

huge numbers of Americans have come

to believe the media is not as authorita-

tive as it once was.

Straightforward, responsible journal-

ism is an indispensable public asset, a

cornerstone of democratic life. This is

threatened by the trends reshaping the

media landscape. With less consensus

around information and data, the

cohesiveness of our society is diminished.

I’m not just talking about the rise of

deliberately “reported” misinformation

and disinformation. Some news outlets

may not be as egregiously destructive of

democratic values, but their urge to

chase viewership and clicks at the

expense of solid, fact–based reporting is

doing us no favors.

Indeed, I think a lot of people want

what I do and feel they’re not getting it:

more facts and fewer opinions; more

investigative reporters and fewer

pundits; more substance and less fluff;

more policy exploration and less politics;

more respect for consumers and fewer

efforts to manipulate them.

Is it really behind the times to expect

journalists to seek accuracy above all? To

pay attention to fairness? To strive to

keep government honest and the voters

informed? To check facts, use multiple

sources, and welcome rigorous editing? I

don’t think so.

Nor do I believe that infusing the

news with a political agenda serves our

society or news consumers. There may be

no such thing as absolute objectivity, but

you can sure strive to get as close as

possible. Some news organizations do

this. Too many don’t.

This is not to say that editorializing

and expressing opinion have no place in

journalism. But opinions should be

separated from reporting. Too many

journalists want to be pundits and not

reporters. I’ve had any number tell me

they’re in the business to express their

own opinion rather than report the truth.

When I turn on the television and find

five or six pundits vociferously sharing

their views, it’s diverting, but in the end

I’m not that interested in what they

think. I’d rather have someone tell me

the facts so that I can form my own

opinions.

In a media world in which opinion

serves as the chief currency, rather than

straight–ahead reporting of hard truths,

politicians face less scrutiny of their

statements and less accountability. They

are succeeding at manipulating the

media by using Twitter, refusing to hold

press conferences, restricting questions

and cameras, employing set speeches,

and refusing to conduct a free–wheeling

discussion of their opinions in front of the

press.

The result is that significant policy

decisions affecting millions of Americans

are being drawn up with less scrutiny

and promoted as beneficial without the

clarifying debate that a representative

democracy depends upon. Without it, we

know less about our officials and

legislators, what they think about the

issues and what they do.

The picture is not entirely bleak. We

are fortunate to retain a number of high–

quality news organizations with first–

rate reporters. “The New York Times,”

“The Washington Post,” “The Financial

Times,” “The Economist,” CNN, PBS,

ProPublica, Politico, and other news

organizations continue to dig deep and

uphold high journalistic standards even

in the face of the tsunami of media

disruption that has taken place over the

past decade. They and others have

stepped up their games in recent months,

partly in response to citizens desperate

for hard–nosed and accurate reporting.

And where they’ve gone astray, they’ve

usually owned up to it quickly.

This is crucial, because we live in an

era when solid reporting rooted in high

standards of accuracy is not just a goal,

but a vital, “small–d” democratic

necessity. As consumers of news, we

need to encourage the media to under-

take it and hold its members to account

when they stray. And we need to

shoulder our responsibility for helping

news organizations improve. After all,

we’re the ones who turn to fluff rather

than substance and consume only stories

that reflect our own perspectives. As

citizens, we need to step up our own

game, too.
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•SURGERY              
•NEUROLOGY 
•INTERNAL MEDICINE
•CARDIOLOGY
•DERMATOLOGY
•ZOOLOGICAL MEDICINE  
•ADVANCED IMAGING 
•CANINE REHABILITATION
•HYPERBARIC THERAPY

Ready For Anything...
Brevard’s most comprehensive team of 
emergency & specialty veterinary professionals.
Available around the clock and located just 
around the corner.

2281 W. EAU GALLIE BLVD
MELBOURNE, FL 32935

www.CentralFloridaAnimalER.com321.725.5365

O P E N          H O U R S24

get

Premium Savings 

Available for Personal and Business  Accounts.  
One-time membership fee of $5 is required.   Membership is available to Brevard, Orange,               
Osceola, Indian River, Volusia, and Polk County residents.  Federally insured by NCUA. 

Earn great rates 
while having 

access to your 
money.  

Flow some funds 
into this account 

today!

Call or click

321.690.2328

ccuFlorida.org/getliquid
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Space Foundation report reveals global space economy
valued at $329 billion in 2016, an increase over prior year

COLORADO SPRINGS, Colo. — The Space Foundation has released the findings of

its publication “The Space Report 2017: The Authoritative Guide to Global Space

Activity.”

In 2016, the global space economy totaled $329 billion worldwide. The increase from

$323 billion in 2015 was because of growth in commercial space sectors, with negligible

declines in non–U.S. government and U.S. government budgets.

Totaling $253 billion, commercial space activities made up 76 percent of the global

space economy. The U.S. government spent $44 billion on defense and non–defense

space efforts in 2016, a 0.3 percent decrease from 2015.

Non–U.S. government space investment declined by 0.4 percent in dollar terms,

primarily due to exchange rates, to a total of $32 billion in 2016. In reality, most

countries increased their budgets for space activities.

The Space Report 2017 contains worldwide space facts and figures and is illustrated

with charts and graphs detailing the benefits of space exploration and utilization, the

challenges facing the space sector, the opportunities for future growth and the major

factors that shape the industry. In addition, The Space Report includes an overview of

each sector, easy–to–understand definitions and up–to–date information on space

infrastructure, facilities, launches and programs.

The Space Report is published annually by the Space Foundation, using in–house

industry analysts working with a European aerospace consulting firm, Eurospace, to

research and analyze government and industry trends in space activity.

The Space Foundation offers an online service that provides subscribers with access

to all the research conducted for The Space Report dating back to 2005, as well as new

data sets that have never appeared in the report. This website provides users with

updates throughout the year, as well as customizable charts and downloadable data for

further analysis. To view more information about this service, visit

www.TheSpaceReport.org.

The Space Report is the definitive body of information about the global space

industry. It is a valuable resource for government and business leaders, educators,

financial analysts, students and space–related businesses.

The report can be purchased as a downloadable PDF for $399. A website subscrip-

tion can be purchased for $3,500. The subscription includes the ability to download

every published edition of The Space Report. Purchases can be made online at

www.TheSpaceReport.org.

Licenses for businesses and schools, academic pricing and discounted previous

editions of The Space Report are also available via online purchase.

Solaris Senior Living Merritt Island hires Cyndi Byars
as its new director of community outreach in Brevard

MERRITT ISLAND — Solaris Healthcare, a leading provider of skilled nursing and

senior living communities, recently announced that Cyndi Byars has joined Solaris

Senior Living Merritt Island as director of community outreach.

Byars has more than 20 years of marketing and business–development experience.

Her appointment is part of a broader initiative of Solaris Healthcare to expand its

footprint as a community leader in medical care and services.

Her diverse background in health–care marketing and research will be an asset to

managing the marketing department and expanding Solaris Senior Living’s position in

the Brevard County market, said Evelyn Nunez Cruz, administrator at Solaris Senior

Living Merritt Island.

“As Solaris continues to grow our presence across Central Florida, we are pleased to

name Cyndi, a proven leader, to our team,” said Cruz.

Solaris HealthCare currently operates 16 skilled nursing and assisted living commu-

nities throughout Florida. The 501 (c)(3) not–for–profit organization’s mission is to

“improve the health and wellness of individuals throughout the Southeast.”

Each location is managed by a local Board of Managers and is empowered to provide

customized services based on the needs of the particular community.

For more information about Solaris Healthcare and Solaris Senior Living Merritt

Island, visit www.SolarisHealthCare.org or call 454–2363, extension 400.
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Please see Melbourne Athletic Club, page 15

The new Melbourne Athletic Club opens on Sarno Road — 12,000–square–foot
facility features industry–leading equipment such as SkillMill; has on–site child care
By Ken Datzman

Independent health–club entrepreneur Nancy Dwyer

has a new venture in the local market.

She has recently opened the full–service Melbourne

Athletic Club in the Apollo Crossings shopping complex

on Sarno Road. This is a new, locally owned entry in the

Brevard health–club industry.

Dwyer fully renovated the space that now showcases

her 12,000–square–foot facility, which features the latest

in new health–club equipment and technology, and

includes an on–site day care, personal–trainer sessions,

group sessions, corporate wellness programs, a towel

service, and much more.

“We designed the Melbourne Athletic Club to be the

members’ second home,” said Dwyer, company president.

“We’re all about service and reaching out to the commu-

nity. We have child care service on the premises. We are

a local business and we are part of the community.”

Dwyer, a tennis player in high school and college,

launched the venture with Terrance Scott, her trainer.

“We came up with the idea together and joined forces.”

The Melbourne Athletic Club opened in July and will

host its grand opening Sept.15, 16 and 17. From 10 a.m.

to 3 p.m. on Saturday, Sept, 16, the club will have food

and drinks, raffles, giveaways, activities for children, and

a group fitness demonstration in the parking lot of the

facility.

Dwyer grew up in Indialantic and is a graduate of

Melbourne High School. She went on to graduate from

Tulane University and Loyola University College of Law

in New Orleans.

Dwyer practiced law for many years before venturing

into the health–club business about 10 years ago in

Maryland. “I’ve always worked out and maintained my

health. The health–club business is something I really

enjoy.”

The Dwyer family moved back to Brevard County

from Maryland four years ago. They always maintained a

home here, she said.

The membership–based Melbourne Athletic Club is

trying to set itself off in the market through various

cutting–edge technologies. One of them is “MyZone,” an

innovative fitness–monitoring tool.

Worn around the chest area, MyZone is an interactive

physical–activity belt that can send users’ real–time

readings to large screens around the club or to their

smartphone if they are exercising outdoors somewhere,

said Dwyer.

“We are big on fitness technologies like MyZone. It’s a

heart–rate monitor you can wear throughout the club.

You can look up on the screen and see what ‘zone’ you are

in, how many calories you’re burned, and how hard you

are pushing yourself during the workout. It’s an interest-

ing technology that club members are embracing.”

Through a series of personalized, color–coded tiles,

users always know precisely what heart–rate zone they

Businesswoman Nancy Dwyer, who played tennis in high school and college, has opened the Melbourne Athletic Club in the Apollo
Crossings shopping complex. She joined forces with Master Trainer Terrance Scott. The full–service facility showcases the latest in fitness
technology and offers a full slate of classes, including personal training, group training, sports–specific training, youth programs, and
wellness programs for employers. Dwyer practiced law for many years before becoming an entrepreneur in the club industry.

BBN photo — Adrienne B. Roth

are in during their workout, allowing them to put in

optimum effort to obtain maximum results, she said. This

data is also recorded with the user’s online personal

activity report, accessible through the MyZone website or

the free MyZone app.

The Melbourne Athletic Club has a special class called

the “MAC Attack,” which is a popular offering. “One of

our biggest selling points right now is group fitness,” said

Dwyer. “The MAC Attack is a high–intensity interval

training class. The participants are on treadmills. We use

the SkillMill treadmills, which are non–motorized. We

are the only club of its kind in the area to have these

treadmills. Professional athletes train on them. They are

very soft on the joints.”

SkillMill is touted as the first non–motorized product

that combines “power, speed, stamina, and agility

training.” It’s the ideal training solution for sports

professionals and every day athletes who are dedicated to

their fitness and improving their sporting performance.

The SkillMill technology enables users to select

different levels of reactive resistance, from zero to

maximum, said Dwyer. A simple gearshift switches the

workout quickly from resistance–free running to an “all–

out sled push.” SkillMill is designed to train all of the

body’s energy systems in a single solution — from

sprinting to power development — for efficient metabolic

conditioning.

“We have made a sizable investment in top–line

equipment for the club because our concept is to be a

high–tech workout facility. More people are working out

and staying in shape, and my experiences in the field tell

me they not only want to use the best technologies, but

also want to use fun technologies,” she said.

Dwyer is tapping an industry that continues to grow
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Please see Take Stock in Children, page 17

Take Stock in Children scholarship program is a big success — provides
opportunities for college education; be a ‘Reach for the Stars Gala’ sponsor
By Ken Datzman

Over the past 20 years, the Brevard Schools

Foundation’s Take Stock in Children program, an educa-

tional initiative, has uplifted the lives of many aspiring

young people through college scholarship opportunities

and one–on–one mentorships with community leaders.

Many of the Take Stock in Children scholarship

recipients are the first in their families to attend college,

instilling hope for a better life now and for generations to

come.

“We have a program that is not only successful in

Brevard County, but also successful across the state,” said

Marlene Mraz, the local Take Stock in Children program

manager. “We provide two–year scholarships, we provide

mentors, and we provide college– and career–readiness

expertise for the Take Stock students, who are in low–

income families and face at–risk situations.”

She added, “These are students who are probably doing

well in school, but do not necessarily have a support

system in place. So they need the assistance of our

program to help them stay on track academically. We help

them prepare to get into college. The Take Stock program

has a lot of community partnerships.”

Mraz and Marilyn Fashano are the co–chairwomen for

the fifth annual Take Stock in Children’s “Reach for the

Stars Gala,” a fundraiser set for 6:30 p.m. on Saturday,

Sept. 9, at the Eau Gallie Yacht Club in Indian Harbour

Beach.

Take Stock in Children Inc. is a nonprofit entity with a

program in every county throughout Florida, serving more

than 800 schools. Its mission is to break the cycle of

poverty for low–income, academically qualified students by

providing opportunities for post–secondary education.

The program’s comprehensive services for the students

begin in middle school, continue through high school, and

include their transition into college or technical school

training.

The students are selected in their local communities by

engaged committees that are comprised of education and

civic leaders, as well as corporate sponsors.

Take Stock in Children partners with community

education foundations, colleges, and school districts

throughout Florida to deliver its programs and services to

students.

“The Take Stock model is very successful and it involves

a lot of professional people all working toward a single goal

— to better the lives of the students in the program

through education. We have a great team of mentors in the

program,” said Christine Warner, a member of the Take

Stock in Children Leadership Council.

Warner is the director of collegewide student recruit-

ment at Eastern Florida State College. Her institution is

one of the largest Take Stock partners in the county.

One of the longstanding volunteer mentors — school–

based ambassadors for Take Stock in Brevard — is Patty

Martin. She’s been involved with the program for 12 years.

“It’s been extremely rewarding and enjoyable to work

with so many wonderful students who are pursuing their

dreams of a college education. So far, I’ve had four students

successfully graduate from high school. The students’

grade–point averages increased dramatically from the

beginning of the program to the end of the program.”

Martin continued, “All they need is someone to help

uplift them and guide them. They are bright kids. Some of

them just never had the self–confidence, never had the

encouraging support that is needed in order to give them a

leg up and feel like they can succeed. We have seen some

amazing growth in these children.”

The Brevard County Take Stock in Children program

has a 100 percent success rate in graduating students from

high school, and the caliber of the mentors are leading the

way for that to happen.

Mraz said Take Stock asks for a one–year commitment

from its program mentors.

Take Stock in Children Inc. is active in more than 800 schools throughout Florida. The organization will host its 2017 Reach for the
Stars Gala on Sept. 9 at the Eau Gallie Yacht Club. From left, the team includes: Patty Martin, a Take Stock Leadership Council member
and a longtime volunteer mentor for the program; Marlene Mraz, Take Stock program manager and co–chairwoman for the Reach
for the Stars Gala, which raises money to fund the scholarships for the program; and Christine Warner, a Take Stock Leadership Council
member and director of collegewide student recruitment at Eastern Florida State College, one of Take Stock’s partners.

BBN photo — Adrienne B. Roth
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By: Brad Buck
UF/IFAS Communications

GAINESVILLE — Imagine mom and dad already have

five children and are too busy, or lack the financial

resources to raise more children. Sometimes, older siblings

must assume some parental duties. That’s also what

happens with some subterranean termites, and it results

in millions of termites surviving and eating your property,

according to University of Florida scientists.

As it stands, subterranean termites are among the most

damaging termites in the world, and represent a signifi-

cant part of the $40 billion annual cost in damages caused

by insects worldwide, said Thomas Chouvenc, a research

scientist in entomology and co–author of a new study

about young termites that are raised by their older

siblings.

“Now that we know that brood care by siblings is so

important, we can look at ways to disrupt this behavior to

eliminate colonies,” said Chouvenc, who wrote the paper

with UF/IFAS entomology Professor Nan–Yao Su, inventor

of Centricon, a termite–baiting system. “In fact, the baiting

technology invented by Dr. Su indirectly does this: It kills

active workers and reduces the brood care, resulting in

rapid brood death.”

“So in a way, this study indirectly reveals some Achilles’

heel of the colony. Future improvement for baiting

technology may tap into this aspect,” Chouvenc said.

Chouvenc and Su collected Asian subterranean

termites from swarming events in Broward County, using

a light trap. In their laboratory, they grew young colonies

with these new kings and queens and worked with

different numbers of children termites. They discovered

that at the very beginning, the queen and the king — mom

and dad — care for their first babies.

However, as soon as these baby termites become

functional (known as “workers”), they take care of their

younger brothers and sisters. That leaves the parents with

more time and resources to produce more babies, said

Chouvenc, who, along with Su, are scientists at the

Sibling termites take care of kids while the moms and dads produce millions more, says UF study
UF/IFAS Fort Lauderdale Research and Education Center.

Termite caretaking wasn’t always like this. In fact,

termites evolved from roaches, and roaches don’t exhibit

such behaviors. Going from a small family unit of a

primitive woodroach to a gigantic colony in termite

societies took millions of years of evolution.

“Society grew more and more complex over time,

resulting in termite colonies with millions of individuals,”

said Chouvenc. “Some termite species became so good at

taking care of their own that they colonized new ecological

niches, including the wood inside your house.”

“Once the parents pass their parental care duty onto

their first offspring, they become completely dependent on

the siblings’ care,” said Chouvenc. “So in addition to having

the kids taking care of their younger siblings, they also

take care of their parents. This means that the king and

queen will lay more eggs, and the colony will grow bigger

and faster.”

The study is published in the journal “Economic

Entomology.”

Nearly 1.5 million college students to use free textbooks this school year,
thanks to the Rice University–based publisher OpenStax; venture grows

HOUSTON — Nearly 1.5 million U.S. college students are expected to save an estimated $145 million in the 2017–18

academic year by using free textbooks from OpenStax, the Rice University–based publisher of open education resource

materials.

“The adoption of OpenStax nationally is taking hold and saving students and families money,” said Daniel

Williamson, managing director of OpenStax. “Individual faculty as well as institutions can make tremendous gains in

college affordability by using OpenStax textbooks.”

OpenStax projects this year’s savings to be nearly double last year’s impact on students’ wallets. Since 2012 OpenStax

has saved nearly 3.5 million students more than $340 million by offering 29 textbooks for the most–attended college

courses.

The free, peer–reviewed, openly licensed books include College Physics, Biology, Concepts of Biology, University

Physics, Principles of Microeconomics, Psychology, American Government and College Algebra, among others.

By this fall more than 11,000 faculty members at 4,200 universities or colleges will have adopted OpenStax textbooks

for 8,500 courses.

“Free, peer–reviewed and openly licensed textbooks used at scale are only the first step,” Williamson said. “Quality,

openly licensed content enables further innovation in ways that we’ve already seen: faculty are localizing it to meet their

needs and building communities of practice, and partner companies are using it to build the next generation of adaptive

learning tools. And yet, there are more opportunities to innovate and improve student learning with OpenStax that are

still to be discovered or explored. This promise of innovation is the real value of OpenStax.”

OpenStax is “committed to improving access to quality learning materials.” As a nonprofit education technology

initiative that is supported by philanthropic foundations, OpenStax also provides Advanced Placement textbooks that are

developed and peer–reviewed by educators along with low–cost, personalized courseware that helps students learn.

OpenStax expects to meet or beat its goal of saving U.S. college students $500 million by 2020.

OpenStax is made possible by the support of the William and Flora Hewlett Foundation, the Laura and John Arnold

Foundation, Ann and John Doerr, Bill & Melinda Gates Foundation, the 20 Million Minds Foundation, the Maxfield

Foundation, the Calvin K. Kanzanjian Foundation and the Leon Lowenstein Foundation.

For more information on the organization, visit OpenStax.org.
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TITUSVILLE — Jess Parrish Medical Foundation

recently held a recognition ceremony to thank Zumpano

Patricios & Winker P.A. (ZP&W) for its signature gift of

more than $100,000 toward various healing projects

focused on future generations.

More than six years ago, ZP&W made its first

donation to The Children’s Center and have continued

supporting this program and many others to provide

brighter futures for the next generation. Because of their

gifts, children with and without special needs are

receiving services so they can be more successful in

school.

ZP&W was a major contributor to the Boy Scout

Community House renovations in Mims. Because of

them, the Scouts now have a safe, healing environment

to learn and grow through a program that builds

character, trains Scouts in the responsibilities of partici-

pating citizenship, and develops personal fitness.

Not only has ZP&W supported children’s initiatives

and the Boy Scouts, the firm also has supported young

teens through “Sources of Strength,” a program which

teaches young people to identify strengths in their lives

and how they can use those in times of need.

During the ceremony, ZP&W was recognized with a

signature glass tile on the “Pillar of Honor” at Parrish

Medical Center. The Pillare of Honor singles out people

for their generosity and commitment to providing

“healing experiences and inspiring each of us to make our

world a better place.”

“It has been an honor to work directly with ZP&W,

and see their passion for children and youth through

their generosity,” said Misty Wilson, director of Jess

Parrish Medical Foundation.

“When I look at their signature tile, it represents all

the youth in our community served and not passed by;

children with special needs and those without; Scouts

Jess Parrish Medical Foundation recognizes Zumpano Patricios & Winker for signature gift
who have a brighter future; and our teens that are

relying on their strengths in times of need.”

If you would like to learn more about how you can

make a difference in the lives of people, call the Jess

Parrish Medical Foundation at 269–4066 or visit

parrishmedfoundation.com.

Hospice of St. Francis to conduct free caregiver education classes in Central Brevard
Hospice of St. Francis will be offering Caregiving Education and Resource classes for current and future caregivers,

their family and friend helpers.

The Central Brevard classes will be held at the Sunflower House located in Merritt Square Mall. The training

program consists of six 90–minute sessions that will be held on Mondays and Thursdays from 1–2:30 p.m. The dates are

Oct. 17, 20, 24, 27 and 31, and Nov. 3.

All classes for the program were developed nationally in response to the issues caregivers themselves identified.

Hospice of St. Francis’ programs and training classes are offered free of charge to Brevard County residents.

To register for the program, contact Barbara Borman at 269–4240, extension 3452, or toll–free at (866) 269–4240. The

email address is caregiving@hospiceofstfrancis.com.

Hospice of St. Francis was founded in 1977 and serves all of Brevard County with offices in Titusville and Melbourne.

It is an independent, nonprofit hospice serving the pain relief and symptom management needs of patients. Hospice of

St. Francis provides support programs to assist with the many needs of families with ill loved ones. For more information

about its patient services and support programs, visit www.hospiceofstfrancis.com.

National Realty announces its top agents for July
National Realty of Brevard Inc. has announced its top–producing agents for July at its four offices around in the

county. Palm Bay: Steve Scheller, top sales agent; and Diane Deyorgi, top producer. Indialantic: Vicci Vaughn, top listing

agent; Maureen Newman and Judith Kaiser, top sales agents; and Gail Fischer, top producer. Suntree: Debbie Schmid,

top listing agent; Cyndi Jones, top sales agent; and Laura Forman, top producer. And Melbourne: Lisa Ellison, top listing

agent; Lindsey Whitney, top sales agent; and Patrick “PJ” McLoughlin, top producer.
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Melbourne Athletic Club
Continued from page 10

nationwide. Health–club memberships increased

3.6 percent in 2016, compared to the prior year, which

equated to a 19.3 percent penetration rate in the U.S.

population, according to a report from the Boston–based

International Health, Racquet and Sportsclub Associa-

tion, or IHRSA, the leading organization that tracks

industry metrics.

Sixty–six million consumers used a health club in

2106, an all–time high since the IHRSA began tracking

the industry in 1987.

The average member visited their club 106 times last

year, which is also an all–time high. Nearly one out of five

Americans belong to at least one health club. Since 2009,

health–club membership has grown by 26.3 percent.

Club operators like Dwyer have responded to con-

sumer needs and demands for variety in their fitness

programs and training formats.

“We have just about every phase of training covered,

from personal training to group training and sports–

specific training. And we have youth training. We also

offer fitness groups, with scheduled activities such as

Yoga, Pilates, Zumba, and Hip–Hop. We are able to offer

all these programs in a pleasant environment where

people can make new friends and enjoy themselves.”

The Melbourne Athletic Club has nationally accred-

ited trainers who work with beginners, intermediate, and

advanced members. The members can choose between

private, semi–private, and small–group training to match

their goals, fitness level, motivation, availability, and

budget, said Dwyer.

Her facility offers a wide range of memberships,

classes, and personal training sessions. For example, a

membership on a month–to–month basis is $45. The

price is $38 a month for an annual membership. One

hour of personal training starts at $50.

For more details on the club’s programs, services, and

special introductory offerings, visit

www.MelbourneAthleticClub.com or send an email

message to info@MelbourneAthleticClub.com.

Another attractive offering of the Melbourne Athletic

Club is its wellness program for employers. These types

of programs have shown to improve the health of

employees while reducing insurance premiums for

businesses.

“The Melbourne Athletic Club offers a full wellness

package and works closely with businesses in keeping

their employees healthy. Healthy employees drive down

the cost of health insurance for companies. Businesses

want their employees to be healthy. Healthy employees

are more productive on the job. And people are happier

when they are healthy,” said Dwyer.

A research survey conducted by HealthFitness

between 2015 and 2016, in partnership with The Connell

Group, shows that wellness program participants have

greater satisfaction with programs offered, perceived

themselves as healthier, and have a more positive

attitude toward their employer.

The survey highlights what employees and employers

say they value most in a health, wellness and fitness

program, compares their different perceptions, and

pinpoints the key drivers that influence employees’

participation.

“The companies help us come up with the kind of

wellness programs they want for their employees,” she

said.

“We coordinate everything for them. They don’t have

to worry about HIPPA (Health Insurance Portability and

Accountability Act) wellness regulations because we

handle it all. Our wellness programs have a lifestyle

component and preventive medicine component. We’re

putting a lot of emphasis on working with area employers

in an effort to keep their employees healthy.”

According to the HealthFitness survey, employees’

health choices and emotions are closely connected. Survey

findings indicated a successful health, wellness, and

fitness program requires “strong emotional delivery” and

must establish a personal connection to actively engage

employees at both a “functional and emotional level.” A

clear majority of employee participants (70 percent)

reported that their program offering means their

employers “care about them.”

Dwyer said she is looking forward to building the

Melbourne Athletic Club’s membership base and has

received positive comments on its Facebook page. “I think

we have a lot to offer consumers. We’re a service–driven

club. I’m excited about the future of the Melbourne

Athletic Club.”
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With the launch of a new virtual legal advice clinic,

Florida Free Legal Answers, low–income Floridians now

have a way to get their legal questions answered by a

licensed attorney completely free of charge.

This cooperative effort between The Florida Bar and

the American Bar Association leverages technology to help

improve access to justice for those who would otherwise

find it out of reach.

“Justice should not be restricted to only those who can

afford it,” said Michael Higer, president of The Florida Bar.

“As the great information equalizer, technology has the

potential to help level the playing field by connecting

citizens who have legal questions with those best able to

answer them.”

According to Legal Services Corporation, the “justice

gap” — the difference between the civil legal needs of low–

income citizens and the resources available to meet those

needs — continues to widen. Last year, 71 percent of low–

income households experienced at least one civil legal

problem, ranging from health care, housing conditions,

disability access, veterans’ benefits to domestic violence.

Many of these citizens are forced to go it alone without

legal guidance.

Florida Free Legal Answers is accessible online 24/7,

matching qualifying participants with a licensed attorney

who can answer questions related to civil law. Topics may

include family law matters such as divorce, child support,

adoption and name change, as well as domestic violence,

bankruptcy, consumer issues, education, employment,

housing, workers’ compensation, wills and estate planning.

“The legal system can be a challenging maze to

navigate for even the most educated and well–versed,” said

Higer. “People often contact legal aid because they do not

know anywhere else to turn. Many times, they do not need

the full range of services from a lawyer but rather just

need answers to a question or two. This program will

provide folks in need with readily available lawyers who

can answer their questions simply and efficiently.”

According to The Florida Bar, more than 500 attorneys

have already signed up to participate in the program and

volunteer their time on a pro–bono basis.

Here’s how Florida Free Legal Answers works:

l Go to Florida.FreeLegalAnswers.org to sign up and

answer a few questions to see if you qualify to use the

service. You must have an annual household income below

250 percent of federal poverty guidelines; have less than

$6,000 in total assets; be at least 18 years old; and not be

incarcerated. If you are not eligible, you will not be able to

utilize this program and will receive a denial indication.

l After you register, you may ask a specific question

about your non–criminal legal issue.

l You will receive an email telling you when your

question has received a response.

l Log back in, see the response, and ask more questions

if necessary. Attorneys can submit a single response or

have a dialogue with the user through the site. Please

note: The volunteer lawyers at Florida Free Legal Answers

can’t call you or represent you in court.

The information users provide is confidential, and the

answers are not associated with the client’s name. Data

will be collected only for data–sharing purposes. Attorneys

will see only the information associated with a client’s legal

issue.

Users will not know the name of the attorneys who

answer their questions unless the attorneys choose to

provide it, a client makes a specific request for the name of

the attorney or it is required by a court of law. Volunteer

attorneys will not write letters, make phone calls or file

documents, or attend court proceedings. Florida lawyers

may enroll by visiting Florida.FreeLegalAnswers.org,

clicking on “Volunteer Attorney Registration” and agreeing

to the attorney agreement.

Florida Bar and American Bar Association to give low–income residents greater access to legal help

Space Coast Jazz Club event at Rockledge Country Club
The IHB Funk Band will perform from 6:30–9:30 p.m. on Friday, Aug. 25, at Rockledge Country Club. The program is

being presented by the Space Coast Jazz Society. IHB Funk is a group of six musicians who have played in various

ensembles in Central Florida for more than 30 years. Their music is influenced by the seminal soul and R&B artists of

the past and present. No reservations are needed. The $10 admission is paid at the door. Rockledge Country Club’s

address is 1591 S. Fiske Blvd. For more details on this event, call 960–4897, email Jazz@SpaceCoastJazzSociety.org or

visit www.SpaceCoastJazzSociety.org.
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Ameriprise created the exclusive Confident Retirement ® 
approach to help answer your retirement questions. I can 
help you break down retirement planning step-by-step to 
get the real answers you need.

Let’s get started today. To learn more, call 321.622.8371.

Leasha Flammio-Watson, CFP®

Private Wealth Advisor

® approach
®

Flammio Financial Group
A private wealth advisory practice of Ameriprise Financial Services, Inc.

  
321.622.8371 | leasha.flammio@ampf.comementementg g yementement

l d ?lili
g g yg

Uniforms  �  Shoes  �  Accessories

Uniform Mart

Melbourne Shopping Center

1387 S. Babcock Steet

321-676-0000

Featuring Barco Uniforms

"We Dress The Pros"

 

NNancy R. Taylor 
 Broker Associate 

Berkshire Hathaway HS Florida Realty 2000 Highway A1A  Indian Harbour Beach, FL 32937 Direct 321-308-0334| Fax 321-768-2891 YourHomeSearch@aol.com 
 A member of the franchise system of BHH Affiliates, LLC 

 

Melbourne Office: 723-1400
Indialantic Office: 724-2300
Relocation: 725-1500

Palm Bay Office: 725-8120
Viera Office: 259-2993
Commercial: 723-3664

www.NationalRealtyFla.com
Serving Brevard Since 1965
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Take Stock in Children
Continued from page 11

“Once the mentors start working with the students,

they build much longer relationships. That bond is so tight

that by the end of the first year many of the mentors

continue working with the students to make sure they are

successful and to make sure they graduate from high

school on–time.”

She added, “We continue on with the students 18

months into college to make sure the transition from high

school to higher education is smooth. Studies show that if

students are going to drop out of college, it’s generally in

the first year. We want to make sure that doesn’t happen.

The mentorship is one of the most important factors of the

success of the Take Stock program.”

Statewide, the Take Stock in Children model has been

proven effective in ensuring students graduate from high

school in a timely fashion, are ready for higher education,

and go on to complete college.

Ninety–six percent of the Take Stock students state-

wide complete high school on–time and 96 percent of the

2014 class entered a two– or four–year program, according

to the Take Stock’s independent U.S. Department of

Education “i3 Evaluation.” The same i3 Evaluation showed

85 percent of the students needed no remediation of any

kind.

Nearly 70 percent of the Take Stock students complete

college, compared to the state average of 25 percent for

students in poverty. Take Stock students also have the

option to enter apprenticeship programs and technical

school training. There are career opportunities in a range

of fields that require skills training, including manufactur-

ing. Technology is fast changing manufacturing, which is

bouncing back in America. There is a skills gap in manu-

facturing that companies are looking to close.

One way individuals and the business community can

help support Take Stock in Children is through sponsor-

ship of the 2017 Reach for the Stars Gala. “The Gala is one

of our largest sources for raising money for the Take Stock

in Children program,” said Mraz.

Event sponsorships range from $1,000 (Aries) to

$10,000 (Polaris). Each giving level includes various

amenities, including reserved seating at the benefit and

promotional opportunities. The Polaris Sponsor, for

example, will help fund two students in the Take Stock

program.

To inquire about being a sponsor for the Reach for

the Stars Gala, contact Fashano at 720–8680 or

MFashano@TSIC.org. Mraz can be reached at 633–1000,

extension 430, or Mraz.Marlene@BrevardSchools.org.

“We brought in 65 new students to the program this

year. Our 10–year goal is to increase by 10 percent each

year. We hope to raise enough money to achieve that goal

because the demand is great,” said Mraz.

More than 6,000 students in Brevard County could

qualify for the program, according to Jim Clamons, the

Take Stock in Children Leadership Council chairman. Last

year, 200 students applied, but only 65 could be accepted

because the scholarships must be fully funded before a

student can begin the program.

Currently there are 203 students in the Brevard

County Take Stock in Children program.

Social research has shown that the only effective

method to break the generational cycle of poverty is

through education. It costs $11,177 on average to put one

student through the Take Stock program. Funds raised

from the Reach for the Stars Gala are matched by the

Stanley G. Tate Florida Prepaid College Foundation.

“I think the Reach for the Stars Gala is gaining more

visibility in the community because more people are

becoming aware of the Take Stock in Children mission,

and we hope this continues,” said Mraz.

Take Stock in Children was founded in 1995 to combat

a troubling and persistent dropout rate that plagued the

public school system in Tampa. Created by an education

foundation with the backing of concerned community

leaders, the initiative sought to give high–potential, low–

income students the resources they needed to graduate

from high school, go to college, and “set their course of life,”

according to Don Pemberton, Take Stock in Children’s

founder. “We were looking to be transformative.”

More than 20 years later, Take Stock in Children is

transforming the lives of young people in communities

throughout the Sunshine State.

“This is why I have stayed with the program as a

mentor. You can see the students grow academically from

year–to–year. They have impacted my life in so many

positive ways. There is nothing more precious than our

youth,” said Martin.
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Sat, Sept, 16, 8 pm

Tues, Oct 10, 8 pm

Lynyrd Skynyrd:  
(Pronounced ‘Leh-’nérd ‘Skin-’nérd) 

Sat, Oct 14, 8 pm

note for note – cut for cutnote for note – cunote for note cuTHE WORLD’S GREATEST 
ALBUMS RECREATED LIVE ON STAGE!

Sun, Oct 22, 7 pmWed, Oct 4, 7:30 pm

• Sun, Nov 12, 7 pm

YNGWIE
MALMSTEEN

Sun
Nov 12

7:30 pm

World 
of Fire 

Tour

Wed, Nov 15, 7:30 pm

Fri, Nov 17, 8 pm Tues, Dec 5, 7:30 pm Sun, Dec 10, 2 pm

THE ONLY OFFICIAL SOURCE FOR KING CENTER TICKETS
Prices subject to change without notice.

kingcenter.com  321) 242-2219 

17
08
21
BB

N

YOUR TICKET TO

GREAT SEATS AND MORE!

Ask about 
Reserved Parking

Office Hours:  Mon-Fri  Noon-6pm;
Sat  Noon-4pm; Closed Sunday

Celebrating 
30 years 

on the
 Space Coast!



Visit BrevardBusinessNews.com for Advertising InformationAUGUST 21, 2017 BREVARD BUSINESS NEWS / 19

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

Purely Organic Salon for Hair
Continued from page 1

conditioners, styling agents, and hair colorants.

Increasing consumer awareness about the often–

irritating chemicals used in synthetic hair–care

products, among other things, is uplifting a new trend

within the salon industry. “I think the word is spread-

ing about organic hair salons. We’re part of a move-

ment across the nation as more people are looking

more closely at the ingredient lists of hair–care

products, especially colorants,” said Hammond.

Various cosmetics and cleaners contain ingredients

known to cause skin and respiratory allergies, accord-

ing to the Environmental Working Group, a nonprofit

research organization based in Washington, D.C.

And chemicals used in the beauty industry are

currently unregulated. Some of them release “volatile

organic compounds and carcinogens,” according to the

World Health Organization.

Ammonia, for example, is used in hair dye to allow

color molecules to penetrate the hair shaft. Ammonia

can irrigate the eyes, skin, and respiratory track, and

may cause asthma and other breathing problems, says

the Environmental Working Group.

Recently, the Independent Cosmetic Manufacturers

and Distributors Association and the Professional

Beauty Association announced their support for

H.R. 575, “The Safe Cosmetics Modernization Act.”

The bill, a similar version of the previous legislation,

was reintroduced by Congressman Pete Sessions

(R–Texas), chairman of the House Committee on

Rules.

The bill modernizes and improves the Food and

Drug Administration’s ability to ensure the safety of

cosmetic products by requiring all cosmetic manufac-

turing facilities that market such products in the U.S.

to register with the FDA. They must also adhere to the

manufacturing processes that ensure product safety by

tracking and quickly addressing adverse health

impacts from potentially unsafe products. The bill

authorizes the FDA to create a data base and meet

consumer demand for distributing the best informa-

tion on the safety of cosmetic products.

“I have seen firsthand how some of the toxic

chemicals in consumer hair–care products impact

different individuals,” said Hammond, who did a lot of

research using the Environmental Working Group

website and other resources to learn more about the

chemicals used in the products.

The Environmental Working Group’s “Skin Deep”

website contains a searchable database of ingredient

information for more than 70,000 personal care

products.

Skin Deep, said Hammond, is a vital resource for

consumers who want to learn more about “the chemi-

cals in products and the adverse reactions some of

them cause.”

Hammond herself experienced some of these flare–

ups and episodes working as a hairstylist.

She started her career 26 years ago in Massachu-

setts and moved to Brevard County in 2000. Eleven

years after working as a hairstylist here she said the

“salon environment” and airborne chemicals started

affecting her health.

“I realized I was working in a toxic environment

and decided to make some changes in my career,

rather than just stop being a cosmetologist, which is

something I greatly enjoy,” said Hammond.

“I changed my lifestyle and started going ‘organic’

at home. Meanwhile, I was looking for alternative

products and found some really great color lines that

didn’t have all the chemicals that the traditional lines

have.”

She added, “I tend to use only 100 percent organic

products on myself, but we do have customers who

prefer ‘middle–of–road’ products, which are probably

80 percent organic and the other 20 percent naturally

derived.”

Hammond even uses natural products like vinegar

to clean her salon. “I do this at home, too. So it’s a

lifestyle for me.”

Hammond founded the Purely Organic Salon for

Hair in 2012. The business draws clients not only from

Brevard County, but also from Indian River County in

the south up to Volusia County in the north.

She has grown the small business from one to three

hairstylists and a receptionist, working out of about

400 square feet at the Suntree Business Center.

One year after opening the Purely Organic Salon for

Hair, she started seeing strong customer demand.

Hammond knew then that her business niche for

chemical–free hair–care products and services was

genuine in every way.

“I feel very fortunate because the business just grew

and grew. The demand for our products and services

was even beyond what I had anticipated. We have

developed relationships with customers and they feel

very comfortable coming here. We provide personal-

ized attention and cater to each individual client.”

The full–service Purely Organic Salon for Hair is

one of the top–rated local salons on the Web. Its clients

include women, men, and children. “I have breast

cancer survivors as my clients as well lung cancer

patients.”

Based on customer feedback and the increasing

growth of organic product sales in general, Hammond

decided to take a bold step and expand her company to

the beachside community of Satellite Beach.

She purchased a lot and is investing in a new two–

story facility for Purely Organic Salon for Hair. The

project is located on Jackson Avenue, close to DeLaura

Middle School and Walgreen’s on A1A. “The building is

up. We have walls and a roof. We anticipate an

opening in November.”

The general contactor is Saturn Builders of

Brevard. Commercial lender Florida Business Bank

played a role in “making my dream come true. Florida

Business Bank made it easy for me to be able to take

this step into the future and own my own building,”

said Hammond.

Longtime area banker Cara Philpot, vice president

and a commercial lender for Florida Business Bank in

Melbourne, worked closely with Hammond. “Cara

made the process very smooth. If fact, it was probably

the easier part of this whole venture. She’s been great

to work with,” said Hammond.

“We met through another banker,” said Philpot.

“Fortunately, he knew who to pair her up with for the

loan. From Florida Business Bank’s standpoint, we

could see Cathy’s vision for this project and we’re

excited to help her bring her vision to fruition. She has

an innovative, growing niche in the market.”

Philpot added, “This is something our management

team wanted to be part of, to help a small–business

operator grow and realize her dream. Lending to small

businesses is our niche. We truly get to know our

customers and build relationships the way Cathy does

with her customers.”

Philpot said Satellite Beach is “also excited about

Cathy’s new facility because it’s going to be a green

building and the city is moving in that direction as

well.”

Community banks such as Florida Business Bank

are an integral part of “Main Street.” They channel

their loans to the neighborhoods in which their

depositors live and work. “This helps local businesses

and communities thrive,” said Philpot.

The first floor of Hammond’s new building will be

devoted to the Purely Organic Salon for Hair. The

second floor contains a two–bedroom, two–bathroom

rental apartment.

The Purely Organic Salon for Hair will be leasing

space to hairstylists who are independent contractors.

There will be a small number of suites other hairdress-

ers can rent. “The salon area will be completely set off

from the suite side, which has its own entry door,” said

Hammond.

She said over the years a lot of hairstylists have

approached her about “renting a chair” at her busi-

ness. “Originally, my thinking was I could never

branch out to let someone rent a chair because I’m just

too picky about how I run the business.”

Hammond continued, “But that changed after I

attended a seminar in Orlando, which was hosted in a

suite–concept salon. The salon had roughly 30 suites,

or 30 hairdressers renting their own space within that

facility. I thought that was a cool business concept and

perhaps I could bring something like that to Brevard

County, but on a much smaller scale. And there are

hairdressers who have done that in our market.”

Her salon will have an organic facial massage area.

And she plans to have an “enclosed” pedicure area in

the salon. The glass bowl “pedicure unit” was custom

designed in Canada. Hammond bought an autoclave,

too, “because that is the only 100 percent way of

sterilizing your instruments.” Autoclaves — pressure

chambers — are used in medical applications to

perform sterilization.

Hammond said she is anxious to open the doors to

her new facility. “This is something I’ve always wanted

to do as a cosmetologist. And I waited and waited for

the right time and the right opportunity. To me, the

organic hair salon concept is just beginning. It’s the

wave of the future, I believe. We are passionate about

what we do at the Purely Organic Salon for Hair.”




