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By Ken Datzman

Full–fledged in–house leadership

development programs at small busi-

nesses, firms with up to 100 employees or

more, are uncommon, especially in Florida.

And it doesn’t matter which business

segment a company is positioned in.

Family run businesses may groom the

next–in–line to take over and some small

firms may help their employees upgrade

their workforce skills, but identifying and

developing the company’s next generation

of leaders, in a process open to all team

members, is a whole different thing.

leadership skills, risk management, safety,

human resources, and provides an

understanding of a profit–and–loss

statement in the pest–control business, for

example. The classmates also gain public

on a volunteer–participation basis to “great

success.” The classes, conducted in the

evening after work hours at Slug–A–Bug,

start in late January and run until June.

The program runs once a year.

The two–hour college–style classes

address a range of topics, including Please see Slug–A–Bug, page 23

One local small business is doing just

that, taking the lead in its industry in

Florida.

Slug–A–Bug Inc., a 36–year–old

independent pest–control company in

Melbourne, has developed its own in–house

leadership program where a wide range of

industry–related topics are discussed in a

structured classroom setting over a five–

month period. This includes the company’s

own financials, one of the most popular

sessions of the program.

Slug–A–Bug’s “Pathways to Leader-

ship” program, which gives employees the

opportunity to explore the management

side of the industry, was piloted last year

BBN photo — Adrienne B. Roth

Slug–A–Bug Inc., a 36–year–old pest–control company in Melbourne, is seeing a lot of participation in its ‘Pathways to Leadership’ program. The in–house program helps identify and develop the company’s
next generation of leaders. The structured program, which runs from late January to June, is open to all Slug–A–Bug employees. The classes address a range of topics, including leadership skills, risk
management, safety, human resources, and the company’s profit–and–loss statement. From left, team members include: Ed Sigman, Chris Tyrrell, Keith Manning, John Gagnon, Elliot Zace, Erik Ankeney,
Patrick Eichensehr, and Dale Hadad.

Slug–A–Bug looks to future, develops its own leadership program
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Please see Social Security, page 16
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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What rejected cities can learn from Amazon’s feedback,
and tips for attracting business investment to community

metrics will be what attracts investment. They’ll also keep

citizens and decision makers mindful of where improve-

ments are needed. So, pay close attention to what is being

reported and how it is being presented.

l Use it to create a compelling story. Does the commu-

nity have a high graduation rate? Are there a lot of

millennials? These are the kinds of data points that can be

used to showcase a community’s advantages. And don’t

forget about the other factors that don’t show up on a

dashboard. Is there a downtown? A great university? Is the

community known for its art and culture? Is the cost of

living affordable?

l Know your community’s culture. How is the city or

community described by people on the outside looking in?

How do residents feel about themselves? Figure out how to

sum up this culture and create an “elevator speech” around

it. Repeat this message again and again. Talk to people

about “managing up” the community to everyone they

meet. Managing the messaging around culture is an

important part of showcasing a community to investors.

l Figure out your unique selling point. “When trying to

attract businesses to your community, make sure you’re

not focusing on the wrong selling point,” advises Studer.

“Janesville, Wisconsin, had a billboard advertising their

‘shovel–ready’ land. But almost any town can say that

nowadays. Meanwhile, Janesville was overlooking their

school system’s astounding 93 percent high school gradua-

tion rate. I told them, ‘If I were you guys, I’d change my

billboards to say Janesville is a talent–ready community.’”

l Keep young talent from leaving. Businesses want to

invest in cities with a young workforce. Studer says this is

why it’s so important to create a vibrant downtown. Young

people want to be able to work, live, and play in the same

location. They like lots of great restaurants, a dynamic

nightlife, and cool places to live.

l Elect and appoint leaders who put the community

first. They should be willing to listen to new ideas and

make it easy and comfortable for people to do business

there. That means ensuring all guidelines, codes, and

zoning rules make sense and are clearly spelled out and

enforced. Further, leaders should be easily accessible and

available to answer questions to assure that decisions

about planning and developing are made quickly and

efficiently and in the right order.

l Commit to a “zero–tolerance” policy for shadow deals.

A shadow deal is a business transaction in which every-

body doesn’t have a fair chance to participate, or one in

which motivations are hidden. An example might be a

public official who is really pushing for a project because

his friend owns a company that would garner work from it.

The hidden motivation makes it a shadow deal.

“In healthy communities, shadow deals have to be

disrupted,” says Studer. “Force all aspects of the transac-

tion into the light of day. Everyone needs to agree to the

rules ahead of time, and procedures should be followed to

the letter. If someone might benefit from a deal being

produced, it needs to be disclosed.”

By Dottie DeHart
DottieDeHart@DeHartandcompany.com
DeHart & Company Public Relations

PENSACOLA — Cities across America have been vying

for the privilege of hosting Amazon’s $5 billion second

headquarters, which is expected to bring with it up to

50,000 high–paying jobs.

Back in January the online retailer selected 20 finalists

from a list of more than 200 cites that applied. And, as

“The Wall Street Journal” reported, cities that didn’t make

the short list — among them Detroit, Cincinnati and

Sacramento — are rushing to make changes based on

Amazon’s feedback on where they fell short.

Quint Studer says that while every city can’t and

shouldn’t reinvent itself to please Amazon or any other

corporate giant — by, say, rushing to expand their public

transportation system — it is a good idea to seek feedback

from potential investors who decided to pass.

“Most communities want to revitalize and grow, and

that means courting private investment,” notes Studer,

author of “Building a Vibrant Community: How Citizen–

Powered Change Is Reshaping America” and founder of

Pensacola’s Studer Community Institute. “If you’re one of

them, chances are, eventually, you’ll be turned down. It’s

always a good idea to find out why.”

Of course, you don’t have to listen and act on every

criticism you hear, says Studer. Small– and mid–size

communities may not be right for a huge corporation like

Amazon (and vice–versa). But requesting an earnest

follow–up conversation with companies that pass on your

community is a smart thing to do anyway.

“Over time, trends may emerge from these conversa-

tions,” he says. “You can use the insights you gain to make

deliberate and thoughtful decisions about what changes

need to be made. In community development, as in most

areas, the more feedback you have the better.”

Don’t assume every company is looking for a big city or

a talent base with a lot of advanced degrees, says Studer.

Every community has something to offer the right investor.

“Figuring out what you have to offer is both a science

and an art,” he says. “You need data and you need a

compelling story built around the data. The key is to focus

on what your community already has going for it. Build on

those qualities and strengthen your culture and you’ll find

you’re on the road to vibrancy. From there, you’ll naturally

attract the right investors.”

Read on for 15 things leaders can do — besides asking

for feedback from your own “Amazons” — to attract

investors to the community:

l Have a dashboard. Create a dashboard showing

critical, objective metrics, update it regularly, and keep it

in front of citizens, businesses, and investors. It will

provide concise information about relevant factors like

economic performance, well–being of the population, high

school graduation rates, and where entrepreneurs are

located. (It’s a lot like how the dashboard of a car shows

gas, oil, engine performance, temperature, etc.) These Please see ‘Building a Vibrant Community,’ page 22

Community Bank of the
South

pick up BBN
one after the one

with the construction men

FULL COLOR

321-452-0420

Our expertise is lending to local
businesses for facilities, equipment, or
operating capital so they can grow. We
know how to tailor a business loan to the
opportunities in your company's future.
Whether you need to purchase, lease or
modify the tools of your trade we provide
expert advice and analysis tailored to
your specific needs.

Offices
Cocoa � Merritt Island � Rockledge

Call Community Bank of the South

321-452-0420

CBOS.Bank

Our expertise is lending to local
businesses for facilities, equipment, or
operating capital so they can grow. We
know how to tailor a business loan to the
opportunities in your company's future.
Whether you need to purchase, lease or
modify the tools of your trade we provide
expert advice and analysis tailored to
your specific needs.

Offices
Cocoa � Merritt Island � Rockledge

Call Community Bank of the South

Where Expansion

is Financed

Where Growth

is Financed

CBOS.Bank

321-452-0420

CBOS.Bank

Our expertise is lending to local
businesses for facilities, equipment, or
operating capital so they can grow. We
know how to tailor a business loan to the
opportunities in your company's future.
Whether you need to purchase, lease or
modify the tools of your trade we provide
expert advice and analysis tailored to
your specific needs.

Offices
Cocoa � Merritt Island � Rockledge

Call Community Bank of the South

Where Progress

is Financed



Visit BrevardBusinessNews.com for Advertising InformationMAY 28, 2018

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 3

Suntree Internal Medicine
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Come see us at Brevard Medical City
Suntree Internal Medicine

(321) 259-9500
WEEKDAYS  7 a.m. - 7 p.m.
SATURDAYS & SUNDAYS  8 a.m. - 2 p.m.

6619 North Wickham Rd.
MELBOURNE

Abe Hardoon, M.D.

Internal Medicine

Scott Hardoon, M.D.

Internal Medicine

Edwin Chan, M.D.

Family Medicine

Shannon  
Spreitzer, ARNP

Gary J. Hardoon, M.D.

Internal Medicine

Jennifer  
Schneider, ARNP

Ami A. Bhatt, M.D.

Family Medicine

Allan Krutchik, M.D.

Internal Medicine

Dawn Trundle 
ARNP-C, DNP

Medicare Patients Welcome    
We Accept Most Insurance

Evening & Weekend Office Hours    
Specializing in Adult Medicine

Free 
Antibiotics*
No need for a second
 trip to the pharmacy 

Save gas, time and money 
Will fi ll one prescription 

per patient per visit 
if antibiotics 
are needed.

Book your appointment online    suntreeinternalmedicine.com

$25
Gift  

Certifi cate* 

if not seen in 
30 minutes

*Please see website for details

State-of-the-art Medical Facility 
Everything under one roof conveniently located on Wickham Road in Suntree

Nikka Cohan
ARNP
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The pace seems to be quickening, bringing notices of

death and retirement. The retirements are usually

announced in nice invitations with food and drink and

speeches that range from funny to boring. The death

notices often come in a phone call at odd hours or in an

email. Over the past few years I have learned about far too

many deaths through Facebook, tucked among the cat

videos and complaints about politicians.

They all bring back memories and I am struck by how

unique the memories are.

My cousin died in California. We were never close, the

result of a family disagreement dating from World War II.

I never knew the details, and now never will. The most I

could figure out was it involved $25 my aunt needed for a

medical exam to get a job in a defense plant. It seemed

small, but enough to keep a feud alive for decades.

In Minneapolis, the mother of a high school friend died.

Her husband was a former governor, so I learned about her

death through the news. I last saw her half a century ago,

and we exchanged letters about a decade ago. I never

responded to her last letter, creating another regret that

cannot be undone. She was the cool mother when I was a

kid. She joked around with us and always made us feel at

home. There is a photo of us with our feet on the furniture,

something that could never have happened in my house!

The retirements have seemed to come in droves as I

reached a certain age, although I have noticed a greater

reluctance to retire. My Dad could tell you how many days

were left until his retirement; now, most of my friends and

colleagues are in no rush.

There have been several at the university by people

who helped shape my life in the 30 years I’ve worked here.

The former chairman of my department left a year ago,

staying well beyond retirement age because he enjoyed

teaching. He had been at the university almost from the

day it opened the doors in the 1960s and was a constant

source of help.

The former dean of the College of Arts and Humanities

also stepped down. His life is one great story. He was born

in Cuba and came over as a child with Operation Peter

Pan, which brought more than 14,000 children from Cuba

following the rise of Fidel Castro. The parents sent their

children to be placed with new families in the United

States. At a retirement gathering for him, the tributes

were funny and emotional, but as I watched I kept

thinking how he had held the college together during some

difficult financial times. He had saved jobs by working

financial magic as the nation in 2008 went through an

economic nightmare that saw the Florida economy falter.

During the speeches, I kept wondering if I was one of the

people whose job he had saved.

Finally, the president of our university is retiring next

month after more than a quarter of a century. His list of

accomplishments would fill this whole column, including

starting a medical school and tripling the university’s

enrollment. One of the things that personally affected me a

few years ago was when he went on a health campaign and

inspired people, including me, to follow his example and

change our lifestyle habits — for which I am grateful.

One of the most overused phrases in the English

language is “Let’s keep in touch.”

Perhaps, like you, I have said it scores of times, but find

I have too often ignored my own advice.

I wonder if it is too late to do anything about it?

Does it ever become too late in life to get back in touch with someone?
By Jim Clark
UCF Forum columnist
University of Central Florida

The saved black–and–white pictures are hard to make

out and for most of the people there is no information on

the back to identify who they are. In one, I am sitting in a

highchair with three other children with a cake and

candles in front of me. In a second, there is a birthday cake

on a card table and I am standing next to a large dog.

In my teenage years the photos show me dancing with

some long–forgotten girl. Those photos gave way to prom

pictures and high school graduation photos.

Looking back, the events came in a pattern: the

birthday parties and the dances followed by invitations to

high–school graduations, college graduations, weddings

and birth announcements.

During the past decade there has been a dramatic shift,

from events I celebrated to those which more often bring

sorrow.

Jim Clark is a lecturer in UCF’s Depart-
ment of History. He can be reached at
James.Clark@UCF.edu.

Brevard Achievement Center to hit streets in road–rally style event
to raise disability awareness; starts at Rockledge Country Club

The Brevard Achievement Center, founded in 1968 as the county’s first locally based nonprofit dedicated to helping

people with disabilities achieve personal success, will host its second annual “Takin’ It To The Streets” road–rally style

scavenger hunt at 3 p.m. on Saturday, June 9, at Rockledge Country Club.

The event is presented by Southern Janitor.

The fundraiser pits teams on a quest throughout the Space Coast with stops along the way. Teams will then be scored

on their ability to perform disability–awareness activities at each destination. Upon completion of the rally, participants

will return to the Rockledge Country Club for a Checkered Flag Finish and Celebration at 6 p.m. with prizes awarded to

the rally Grand Champion, as well as the team with the Most Spirit, Most Creative Name and Best Use of Social Media .

“This is not only a fun event for the whole family,” said BAC President and CEO Amar Patel, “but also a great way for

the community to gain a better perspective about what a person with a disability experiences each and every day. ”

The cost to register is $75 per team, or one driver and one navigator per vehicle each of legal driving age. Registration

fee includes entrance into the rally and the post–Celebration; sponsorships also are available. Passenger fees apply.

Proceeds from the event will support BAC’s “Dream, Wish, Wonder and Transportation” programs.

To register for the benefit, visit bacbrevard.com.

In addition to Southern Janitor, sponsors include: ADI Contracting, Artemis, BB&T Insurance Services, Bellus

Insurance Services, “Brevard Business News,” Carr, Riggs & Ingram, Clear Channel Outdoor, Clevens Face & Body

Specialists, Florida Health Care Plans, “Florida Today,” Ford & Harrison, Florida Power & Light Co., Health First,

jCares (Jacobs, Aerodyne, ERC), Lotane and Associates, P.A., Martha Sinclair, Miller Construction, Southeast Petro

Distributors; The Viera Co., and, Don, Chevyoune and Michaela Wood.

For more information on this event, contact Roz Weiss, BAC’s director of community relations, at

rweiss@bacbrevard.com or call 632–8610, extension 203.
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THE EIGHTEENTH CIRCUIT:
AN ONGOING CRIMINAL ENTERPRISE?

To Be Continued ...

‘Hi. I need to report
suspected abuse.’
Dana Delaney Loyd
aka Theresa Smith
to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

‘Loyalty is everything to me!!!’
Brevard County Sheriff Robert Wayne Ivey
(321) 271–6029
to Dana Delaney Loyd
at 5:19 p.m., April 29, 2015

New Template

Additional Photo

NEWS RELEASE
Date: August 28, 2015             Released By: Major Tod Goodyear    NR # 15-78 

700 S. Park Avenue, Titusville, Florida 32780  321-264-5201  www.BrevardSheriff.com

SHERIFF WAYNE IVEY

BREVARD COUNTY SHERIFF’S OFFICE  
 
 
 
 

 

TITUSVILLE WOMAN ARRESTED FOR MAKING FALSE 
REPORT TO DCF HOTLINE 

Agents with the Brevard County Sheriff’s Office have arrested 42-year-old Dana Delaney 
Loyd of Titusville, for Filing a False Report of Child Abuse and Stalking.  The arrest was 
based upon an Arrest Warrant, which was authorized by the State Attorney’s Office and issued by 
the Court. Loyd was transported to the Brevard County Jail where she is being held on $10,500 
bond. 
 

The investigation commenced after the defendant contacted the Florida Abuse Hotline on April 
29, 2015, reporting an allegation of sexual battery on a juvenile and child neglect. The defendant 
falsely identified herself as a substitute teacher who had heard the alleged victim make statements 
that her father, had a sexual relationship with her and referred the operator to the online 
publication, Brevard’s Best News.com for additional details. The investigation revealed that the 
defendant had never met nor spoken with the alleged victim and was providing information that 
was contained in a police report of a previously unfounded allegation reported in 2010 in North 
Carolina. 
 
The investigation uncovered that the defendant contacted a local sports club where the father of 
the victim was a volunteer and advised them that he was molesting a child.  The father was 
suspended from his position until an internal investigation was completed.  The defendant also 
contacted a prospective employer of the father in another state and advised them they should go 
to her blog to read about his inappropriate relationship with his daughter and that he should not 
hire him.  The defendant also engaged in a course of conduct of contacting persons known to the 
father, referring them to the articles contained on her blog. 
  
Anyone with information about this Investigation is asked to please call Brevard County Sheriff’s 
Office SVU Agent Robert Fischer at 321-633-8419, or CRIMELINE at 1-800-423-TIPS (8477), you 
can also visit http://crimeline.org/, or text ‘crimeline’ plus your tip to CRIME (274637).  All 
information to CRIMELINE is confidential and you may be eligible for a reward. 
  
For additional information concerning this News Release, please call Major Tod Goodyear 
through the Brevard County Sheriff’s Office Communications Center at 321-633-7162. 

 
XXX 
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The Brevard Neighborhood Development Coalition, a

nonprofit Christian community development corporation

with a vision for “restoring streets to live in” in Brevard’s

distressed neighborhoods, recently announced a name

change. BNDC is now known as Neighbor Up Brevard!

Active since 2001, the organization is more familiar to the

public by its programs and projects, which include the

Dorcas Outreach Center for Kids and Greater Heights

Apartments in the Booker T. Washington neighborhood of

Melbourne, and its partnership with Evans Center in

northeast Palm Bay.

The organization “played with finding a more concise,

fresh and vibrant way to tell its story for years,” and with

all the “excitement–generating projects currently under-

way, the board agreed that the time is now.”

The organization’s 12th annual Anchor Breakfast

“provided the perfect opportunity to make the bold

announcement.” This high–energy, community event

attracted nearly 300 church leaders, volunteers, city

officials, businesses, friends and donors, all gathered to

acknowledge the successes of the past year and cast vision

for the future.

Lynn Brockwell–Carey, executive director since the

organization’s inception, said, “I like the fact that our new

logo doesn’t throw the baby out with the bath water. Our

talented branding team found a way to keep ‘Neighbor’

and ‘Brevard’. The outline of the houses is similar to our

old logo, but I love that a cross has been added to a

building, showing that being Christ–centered has always

been a part of this organization’s DNA.”

The new name and logo are the result of a seven–month

process led by KyAlea Monma of HOKU Design Group and

Valerie Holloway, a Neighbor Up board member and

marketing professional.

Monma offered her services to the organization pro

bono. Monma said, “I saw what BNDC had accomplished

and the impact it has made on my hometown and wanted

to help. They deserved a brand that portrays the incredible

life changing work they are doing and that could support

their vision for the future. This new name and tagline is

simply a manifestation of who they are. It was my pleasure

to help them better tell their story!”

In addition to the announcement of a name change at

this year’s Anchor Breakfast, Neighbor Up celebrated the

following:

l After seven years of tedious planning and fundraising,

construction of the Evans Center is underway. The 6,000–

square–foot multi–use building will transform a USDA–

designated “food desert” into a “food oasis,” providing fresh

produce and meats via a friendly neighborhood market.

The building will also house a health clinic operated by the

Brevard Health Alliance, and classroom space that duals

as a community gathering room.

l The DOCK program expanded with the opening of a

center dedicated for teens adjacent to the children’s center.

Close to 80 youth come through the doors every week for

programming, providing critical skills and knowledge

necessary for future success!

l The lot west of the DOCK children’s center was

purchased with the plan to build six more affordable

apartments for working families and seniors on fixed

incomes.

Visit www.NeighborUpBrevard.org to learn more about

how you can “Neighbor Up” and have an impact in your

community.

Brevard Neighborhood Development rebrands as Neighbor Up Brevard; Evans Center construction begins

Enable Me, top U.S. provider of movement
therapy devices, awarded contract from VA

TAMPA — Enable Me, a leading U.S. provider of

technologically advanced, motor–assisted movement

therapy devices, announces that the U.S. Department of

Veterans Affairs has awarded Enable Me a five–year

contract to supply the Reck MOTOmed line of products

that restore natural body movement in veterans recovering

from neuro–muscular injury or disease.

“The VA contract allows us to continue to help improve

the quality of life for veterans, their families and

caregivers,” said Mike Laky, CEO of Enable Me. “The

contract is a vote of confidence by the VA, which is one of

the world’s largest integrated health–care systems, that

our products and services have proven benefits our

wounded warriors and their families deserve.”

Laky explained that because the technologically–

advanced, motor–assisted therapy devices in the Reck

MOTOmed line of products help patients recover mobility

and go home sooner. They reduce the length of stay and

also reduce the cost of care for the government and the

taxpayer. And, many veterans suffering from chronic

neuro muscular conditions benefit from using the move-

ment therapy devices in their homes after discharge from

the hospital.

“The main benefit is getting the veterans back on their

feet again sooner, literally. It’s a very cool thing to be out

there with people who have not had the ability to move,

and all of a sudden, now they can. It’s a new life for them,”

said Jill Girard, director of business development for

Enable Me. Enable Me is the largest provider of products

from German manufacturer RECK–Technik GmbH & Co.

KG in the United States.
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TITUSVILLE — More than 200 golfers and volunteers

participated in the annual two–course Jess Parrish

Medical Foundation’s “Fran Gerrett Memorial Golf

Classic” on April 13 at La Cita Golf & Country Club and

The Great Outdoors Golf Club.

Tournament participants enjoyed themed beverages on

par–3 holes along with games of chance to enhance their

team score. The 18–hole scramble event was presented by

the law firm Zumpano Patricios & Winker, P.A., and

raised more than $62,000 for The Children’s Center (TCC)

in Titusville.

“Zumpano Patricios & Winker is honored to be a part of

continuing the Foundation’s mission of providing healing

experiences to families throughout Brevard County, and

helping to make a difference for the next generation,” said

Joseph Zumpano, managing shareholder at Zumpano

Patricios & Winker. “It is our privilege to support this

outstanding event and the vital programs and services

offered at The Children’s Center.”

The golf tournament lives on as a tribute to Fran

Gerrett’s longtime dedication to the North Brevard

community and his favorite charity. A former Parrish

Medical Center Materials Management director, Fran was

known for saying, “It’s all about the kids!”

Tournament proceeds benefit TCC, a service of Parrish

Healthcare. The one–stop childhood development resource

center provides an array of health, education and human

services for families with special needs and typically

developing children of all ages and abilities.

“We are grateful for the support of the players, volun-

teers, our course partners — The Great Outdoors and La

Cita — and everyone that contributes to the success of this

annual event,” said Greg Sparkman, the tournament co–

chairman. “Our sincerest thanks go out to the sponsors

who help make this event possible.”

Nearly 50 sponsorships were secured by the committee

from numerous community members and organizations.

Gold sponsors included Susan Morse, UBS senior vice

president; and RUSH Construction Inc. Silver sponsors

were Berkeley Research Group LLC and The Watauga Co.

Bronze sponsors included Christine Sylvester, Coastal

Ambulance Service, Bott–Anderson Partners Inc., Bill and

Rachel Terry, DECO LLC, and Regions Bank. The Lunch

sponsor was Firehouse Subs at Titus Landing.

Taking home top honors were the men’s first–place

teams of Jason Snodgrass, Todd Denson, Bob Jones and

Mike Van Der Werken at La Cita Golf & Country Club

and Steg Boyer, Jimmie Hendrix, Mark Flacone and Ryan

Goodin at The Great Outdoors. The mixed first–place

teams included players Travis Stover, John Stewart,

Hilary Kuppinger and Philip Helmintoller at La Cita and

Dawn England, Rick England, Janet Whittimore and Gary

Chessa at The Great Outdoors. The foursome of Suzanne

Yarbrough, Nancy Roberts, Mary Jane Thompson and

Mary Ellen McCabe took top women’s team honors at La

Cita.

The golf classic is organized by community leaders and

volunteers. The committee was led by event chairpersons

Kathy Myer and Sparkman. Other members of the golf

committee included Santi Bulnes, Amy Craddock, Anita

Currie, Lori Duester, Esther Porta, Christie Rimsky, Leigh

Spradling, Misty Wilson and Suzanne Yarbrough.

Visit www.ParrishMedFoundation.com or call

269–4066 or for more information about Jess Parrish

Medical Foundation.

Jess Parrish Medical Foundation Golf Classic teed up for Children’s Center and raised more than $62,000

Indian River Colony Club Foundation donation
to Down the Road Thrift helps homeless veterans

VIERA — The bonds forged by brothers and sisters in

arms remain strong long after discharge from military

service. So, it should come as no surprise that the debt of

service is uppermost in the minds of the retired residents

of Indian River Colony Club.

On May 1, the charitable foundation for the patriotic

neighborhood of military veterans presented a check for

$2,000 to Down the Road Thrift Inc. to assist the store with

its signature mission: supporting veterans in need. Down

the Road Thrift is a nonprofit organization, benefiting

veterans in need and their families by providing clothing

and basic necessities at no charge.

The monies donated by the IRCC Foundation will aid in

the purchase of household items needed by veterans, as

well as assist homeless vets with the transition to housing.

Down the Road Thrift is located at 4657 S. U.S. Highway 1

in Rockledge.

IRCC Foundation Chairman Skip Taylor said the

Indian River Colony Club has a history of charitable

giving. “IRCC has maintained a patriotic culture centered

on service to others from our very beginning in 1986,” he

said. “Through the generosity of the IRCC community, our

Foundation will continue to support veterans causes, to

help our brothers and sisters in need.”

Viera’s first neighborhood, Indian River Colony Club, is

known as “The Place Patriots Call Home.” A haven for

military retirees, the par–72 private golf course community

has “a patriotic culture” and country club amenities for

active adults aged 55 and over. For more information

about Indian River Colony Club, call 255–6000 or visit

www.IndianRiverColonyClub.com.
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new ad emailed

FULL COLOR

 S
p

a
ce

 F
o
r 

L
e
a
se

 R
I
V

E
R

V
I
E

W
 O

F
F

I
C

E
 /

 M
E

D
I
C

A
L The Riverfront Building

304 S Harbor City Blvd. Suite 200���Melbourne, FL  32901

Currently Available
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ASSET MANAGERS          DEVELOPERS          COMMERCIAL REALTORS

Contact Mike Maguire
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mike@coyclark.com

Wonderful location with Indian River view
Near Melbourne Airport, Downtown and I-95
Located between Eau Gallie and US 192 Causeways
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Follow us for helpful tips

and information.

Is it time to consider raising your prices? Learn 
how to make the best decision for your bottom 
line without discouraging your customers. 

The Art of 
Raising Prices

For additional articles, calculators and tips, 
visit regions.com/insights.

Whether your cost of doing business has 
increased or you’ve elevated your market 
value, it’s helpful to determine the true cost 
of raising your prices and establish a strategy 
that works best for your business. Consider the 
following three factors:     

1.  Your costs and margins

Consider the cost of supplies, transportation 
and labor, as well as overhead fees and 
marketing expenditures. If your costs have 
increased, you may need to raise prices to 
achieve the margins necessary to continue 
running a profitable business.

2.  Your competitors

If your competitors are charging more, try to 
understand why. Additionally, think about how 
easily your customers could leave your business 
for an alternate provider. 

3.  Your unique value proposition

Customers who value your brand are less likely 
to switch to a competitor. Consider your unique 
selling points. Is your product of superior 
quality? Do you o� er unmatched customer 
service? Then chances are your customers 
might be willing to pay more. 

Once you have determined a price increase is 

right for your business, the next step is to carefully 

implement the change:

•   Communicate clearly with your customers about 

any potential increase before it occurs and 

explain the reasons behind the change

•   Remind customers of the value you deliver and 

emphasize the general return on investment 

your business provides

•   Consider a tiered pricing model, in which 

existing customers can keep their current rates, 

at least for a set period of time

The decision to raise your prices can be a 

tough one. But with a thoughtful strategy, clear 

communication and consideration of your 

customers, you will be well on your way to running 

a profitable and thriving business.
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By Dr. Gary Brunette
Chief, Travelers’ Health Branch
Centers for Disease Control and Prevention

Summer is around the corner, and many people are

planning getaways to spend time with friends and family

and recharge. If you are one of the lucky ones planning a

trip to Latin America or the Caribbean, the US Centers

for Disease Control and Prevention wants you to know

that Zika is still a concern in these parts of the world,

and we have important travel tips to help you protect

yourself.

Travelers who plan to visit Latin America or the

Caribbean should take steps to prevent getting and

spreading Zika, especially pregnant women. Though it’s

not in the news as much as in year’s past, Zika virus is

still a risk. If a woman becomes infected with Zika during

pregnancy, she can pass the virus to her fetus. Infection

during pregnancy can cause microcephaly and other

severe birth defects.

CDC urges pregnant women not to travel to areas

with risk of Zika.

If you’re planning to become pregnant and you or your

partner recently returned from an area with risk of Zika,

you should consider waiting before trying to get preg-

nant, because you could be infected with Zika but not

have any symptoms. Talk to your doctor about your

pregnancy plans and possible Zika risk before and after

traveling.

Whether you’re traveling to the beach, countryside, or

city, if you’re traveling to an area with risk of Zika, you

should take steps to prevent mosquito bites. If you’ve

recently returned from an area with risk of Zika and are

not feeling well, you should see a doctor and let the doctor

know that you have recently traveled. If you are preg-

nant and traveled to an area with risk of Zika, talk to a

doctor or healthcare provider.

Here’s what you can do before, during, and after your

trip to Latin America or the Caribbean to prevent Zika.

l Prevention Starts with Packing

Zika is spread primarily through mosquito bites, so

insect repellent, long–sleeved shirts, and long pants are

must–bring items. Pack an EPA–registered insect

repellent with one of the following active ingredients:

DEET, picaridin, IR3535, oil of lemon eucalyptus, para–

menthane–diol, or 2–undecanone. These repellents are

safe for use by pregnant women, breastfeeding women,

and children older than two months. If you’ll be sleeping

in a room without door and window screens or air

conditioning, pack a bed net. For further protection, you

can spray clothes and accessories — like hats and bags —

with permethrin (except in Puerto Rico, where mosqui-

toes have become resistant to it). Because Zika can also

be spread through sex, bring and use condoms during the

trip. Before you leave, visit cdc.gov/viajosinzika to get the

latest Zika information about your destination.

l Keep Your Trip Zika–free

The best way to prevent Zika is to avoid mosquito

bites. During your trip, you should:

l Use insect repellent every day, and follow the label’s

instructions. EPA–registered insect repellents are

effective and safe, even for children older than two

months, pregnant women, and women who are

breastfeeding.

l Apply sunscreen first, then insect repellent.

l Don’t use repellent on babies younger than two

months. Protect them by draping mosquito netting over

their carrier or car seat.

l Zika can be passed through sex. To prevent getting

and spreading Zika, use condoms every time you have

sex on your trip.

l Protect Others After You Return

Even the most careful travelers can get Zika. Talk to

your doctor if you develop a fever, rash, headache, joint

pain, red eyes, or muscle pain. Because you could be

infected with Zika but not have any symptoms, you

should continue to use insect repellent for three weeks

after your return. That way, you won’t spread the virus to

mosquitoes that could then infect other people.

l Because Zika can be passed through sex, protect

your partner after your trip by using condoms:

l Women: use condoms (or do not have sex) for two

months.

l Men: use condoms (or do not have sex) for six

months.

l If both partners traveled, use condoms (or do not

have sex) for six months.

l If your partner is pregnant, use condoms (or do not

have sex) for the rest of the pregnancy.

l If you are planning to become pregnant, consider

waiting to get pregnant for two months for women who

travel, or six months for male travelers or couples who

travel together.

Zika doesn’t need to stop your summer travel plans —

unless you’re pregnant — if you prepare and take actions

to protect yourself and your loved ones.

For more tips on what you can do before, during and

after your trip, visit www.CDC.gov/ViajoSinZika or call

800–CDC–INFO (800–232–4636).

Heading to Latin America or Caribbean this summer? Protect yourself from Zika before, during and after trip

Brevard Tobacco Initiative

new ad emailed

FULL COLOR



Visit BrevardBusinessNews.com for Advertising InformationMAY 28, 2018

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 11

CB Playhouse

new ad emailed

FULL COLOR



MAY 28, 2018Call Adrienne Roth at 321-951-7777 for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 12

Please see NuVantage Insurance, page 19

Time for businesses to review coverage as hurricane season approaches;
Evans joins NuVantage Insurance team as commercial account manager
By Ken Datzman

The 2018 Atlantic hurricane season is

fast approaching. The season runs June 1

through Nov. 30, with the peak occurring

mid–August through late October.

So now is the time for area businesses

to review their wind coverage and flood

policies and be prepared for all types of

possible weather scenarios.

Tropical storms are among nature’s

most powerful and destructive phenomena.

If you live in an area prone to tropical

storms, such as Brevard County, taking the

right precautions is the smart thing to do.

“Advance planning is key to reducing

the risk and mitigating the loss hurricanes

can create,” said Karie Evans, the commer-

cial insurance account manager for

NuVantage Insurance Inc., an independent

firm in West Melbourne that markets

commercial/business coverage for a wide

range of industries as well as offering

personal–lines policies.

Forty percent of small businesses that

close because of hurricane damage do not

reopen, according to the Federal Emer-

gency Management Association.

But by taking measures to prepare,

businesses can increase their chance of

getting back on their feet financially and

keeping their doors open.

Recent data from “CNBC” and

“SurveyMonkey” shows that most small–

business owners don’t spend much time

thinking about weather conditions playing

a role in the potential longevity of their

venture.

In order to prevent your enterprise from

being another statistic of a hurricane, it is

critical to prepare and safeguard your

business and protect your property.

And that whole process includes looking

at your business insurance policies.

“Now is the time businessowners should

be reviewing their policies, just like

homeowners, to make sure they are

covered for wind damage,” said Evans.

“And if they are in a flood zone, they

definitely need to make sure they have a

flood policy for their business. You can’t

buy a flood policy a day or two before a

storm. There is a 30–day waiting period for

flood coverage. Businesses need to take a

pro–active stance getting ready for the

season.”

The Florida Office of Insurance

Regulation is encouraging businesses and

consumers to have flood–insurance

protection in place before the start of the

hurricane season. The coverage can be

purchased separately through a private

insurance company or through the

federally administered National Flood

Insurance Program if it is not available

through an agent’s firm.

Data shows that the cost of damage

caused by hurricanes and tropical storms

has increased during the 10–year period

between 2007–2017. According to the

Property Claim Services, a Verisk

Analytics business, from 2007–2017

nearly 8 million claims related to hurri-

canes and tropical storms were filed, with

the total estimated insured loss exceeding

$100 billion.

In 2017 alone, the damage costs related

to hurricanes in the United States and its

territories was more than $60 billion, not

including National Flood Insurance policy

claims.

“The message we are trying to get out

there is that businessowners need to look

at their policies and they need to take the

time to sit down with their agent and make

sure what they think is covered, is actually

covered,” said Evans, an industry veteran

who has worked in her field for the last

20 years in a range of leadership roles at

agencies. “We provide the service. We are

more than happy to meet with them at

their business when it’s convenient for

them.”

The Federal Emergency Management

Association and other organizations

recommend “getting an insurance checkup”

before the hurricane season begins.

“Call your insurance company or agent

and ask for an insurance checkup, which

we offer,” said Evans, who experienced

hurricanes working with insurance clients

in the Fort Myers area. “It was pretty

rough. There were a lot of issues, but we

got through it all.”

Evans came aboard NuVantage

Insurance in April as the commercial

account manager. She previously worked

for agencies in the Fort Myers and Cape

Coral markets, where she grew up. She

enjoyed a successful career working closely

with businesses on the West Coast.

Her husband is an engineer who works

for Lockheed Martin in Brevard County.

Evans has worked in just about every

phase of her industry. She’s handled

condominium accounts, has expertise in

professional liability insurance for lawyers,

architects, and engineers and has written

all types of small–business coverage, for

example.

“Karie brings a lot of knowledge in this

industry to the clients of NuVantage

Insurance and to our company in general,”

said Tom Wienckoski, the agency’s

president.

“We’re excited to have her as our

commercial account manager. She has a

Karie Evans is the commercial insurance account manager at NuVantage Insurance in West Melbourne.
Tom Wienckoski is president of the agency. With the hurricane season starting June 1, they are reminding
businessowners to review their coverages to make sure they have the right amount and type of insurance
for their needs as well as taking into consideration the risks their businesses may be exposed to.

BBN photo — Adrienne B. Roth
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Please see Pro–Health & Fitness Centers, page 21

Pro–Health & Fitness facilities offer wide range of summer programs for
youngsters, from basketball camps to swim lessons and tennis instruction
By Ken Datzman

The Pro–Health & Fitness Centers in

Brevard County have been committed to

helping people live healthier and more

active lifestyles.

And 2018 marks the 35th year of the

opening of the first Pro–Health & Fitness

Center, which was established in 1983

near Holmes Regional Medical Center in

Melbourne. This was before the formation

of Health First Inc. in 1995.

Even with the invasion of national

fitness center chains in the area over the

last seven years, Pro–Health & Fitness

remains one of the most recognizable

brands of its kind in the region.

Thousands of people use its facilities in

Melbourne, Viera, and Merritt Island, as

the family oriented membership organiza-

tion stays on the cutting edge of the

industry with programs, personal training,

and top–notch equipment, including heated

swimming pools.

“Depending on the time of the year, the

Viera Pro–Health & Fitness Center sees

between 1,500 and 2,000 people a day,”

said Jonathan Williams, director of the

three Pro–Health & Fitness Centers, which

are part of Rockledge–based Health First

Inc., the largest independent hospital

operator in Brevard County.

“The Viera center is the busiest and has

the most memberships. The other two

centers each serve around 1,000 members

a day. There is a lot of competition in the

fitness world, but the Pro–Health &

Fitness concept has been very successful.

And now we are at a time where we are

transitioning from being just a fitness

center to becoming more wellness oriented

— focusing on lifelong health — as we

should, because we are attached to the

Health First hospital organization.”

Roughly 300 people work for the three

Pro–Health & Fitness Centers. The Viera

location will soon celebrate its 10th

anniversary.

The facility has been a big success and

has grown with the Viera community, said

Williams, who earned his bachelor’s degree

in exercise physiology from the University

of Florida.

And this summer that facility, along

with Pro–Health & Fitness Centers in

Melbourne and Merritt Island, will be filled

with youngsters participating in a wide

range of programs that provide exercise.

“This will be another busy summer for

Pro–Health & Fitness, with the bulk of the

summer programming set for the Viera

facility,” said Williams. “However, between

the three centers we offer a full slate of kids

and family programming, including

basketball, swimming, and tennis.”

Most of the programs and activities are

free of charge to members of Pro–Health &

Fitness. Nonmembers pay a small fee for

each program they enroll their child in

during the summer.

Pro–Health & Fitness has a dedicated

website with the full schedule of summer

programs for kids and families. The times

and locations of the various offerings are

posted at MyPHF.org.

“One of the exciting things about being

able to offer such a wide range of kids

programming is that it exposes youngsters

to all different types of exercise and fun,

and allows them to start forming an

exercise routine and lifestyle for them-

selves,” said Alisa da Silva, the operations

manager for the Pro–Health & Fitness

Center in Viera.

“Their parents set the example by

attending formal group fitness classes or

taking part in a variety of exercise activi-

ties at Pro–Health & Fitness. And children

will mirror what they see from their

parents. If their parents are exercising,

they want to exercise,” she added.

In children 6 years and older, regular

engagement in 60 minutes or more of

physical activity per day has been shown to

lower the risk of obesity, while improving

heart, muscular, and bone health.

Unfortunately, America has seen a

decline in youth exercise participation as

well as adult physical activity.

New statistics from the U.S. Centers

for Disease Control and Prevention’s

“National Health and Nutrition Examina-

tion Survey” indicate that the adult obesity

rates in the United States are now a

staggering 40 percent while youth obesity

rates grew to 20 percent for 12–to–19–

year–olds. These rates are an “all–time

high,” says the 2017 report.

What’s even more scary is excessive

weight and obesity are associated with

increased risk of 13 types of cancer,

according to the CDC. These cancers

account for about 40 percent of all cancers

diagnosed in America in 2014. Overall, the

rate of new cancer cases has decreased

since the 1990s, but increases in over-

weight– and obesity–related cancers are

“likely slowing this progress.”

Setting time aside each day to exercise

improves both mental health and overall

quality of life.

“We created our summer programming

to help get kids involved in exercising, as

well as families, and there is something for

everyone. We strive to make all the

activities fun, too,” said Williams.

One of the most popular summer events

for young people at the Viera Pro–Health &

Fitness Center is a Basketball Camp

conducted by David Gartrelle. The one–

week camp, for boys and girls ages 5 to 16,

is offered June 11–15 and July 16–20. The

weekly camp fee is $150.

“We have been working with David on

this camp for the last six or seven years

and it has been a huge success,” said

Williams. “David fills up the gym with

Summer is a busy time of the year for the Pro–Health & Fitness Centers in Brevard, which are part of
Health First Inc. The centers offer fun activities and ways for kids to exercise. Most of the programs
are free to members. There is a small fee for nonmembers to enroll their children in the summer
programs. Alisa da Silva is the operations manager at Pro–Health in Viera. Jonathan Williams is
director of the three Pro–Health & Fitness Centers. They are at the Viera location.

BBN photo — Adrienne B. Roth
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BALTIMORE — Trivantis recently announced a new

partnership with Yet Analytics to provide learning

analytics for the Trivantis Complete suite of e–learning

tools. “Together, Trivantis and Yet Analytics provide a

powerful authoring and analytics toolset meeting the

needs of any e–learning designer,” said Shelly Blake–

Plock, Yet Analytics CEO.

Yet Analytics is known throughout the learning and

development community for visual analytics that are used

to assess engagement and provide visibility into learning

experiences across the learning ecosystem.

Yet Analytics will be providing xAPI–enabled learning

analytics for the entire Trivantis Complete suite, including

Lectora and the soon–to–be–launched VR authoring tool

CenarioVR.

“Trivantis is thrilled to be adding Yet Analytics’

Learning Record Store and Domain–based Analytics to our

suite of products. Trivantis Complete with Yet Analytics

now gives customers and partners the power to design,

deliver, manage and measure training effectiveness faster

and with more predictable business impact than any other

solution on the market,” said Laura Silver, Trivantis vice

president of products.

Look for the first Yet–powered learning analytics in the

Trivantis Complete suite to launch in June at Reali-

ties360.

Trivantis is an award–winning eLearning software

company and the maker of Lectora, CourseMill,

ReviewLink and Trivantis Complete. Since the company’s

founding in 1999, Trivantis has been an innovative leader

in the eLearning industry offering solutions in many

languages and used by large enterprises, Global 2000

companies, small– and mid–sized businesses, government

agencies, and educational institutions across the world.

Yet Analytics provides tools and solutions used to

improve learning and talent development. Yet’s products

are used by organizations in education, corporate learning

and development, and defense to assess engagement and

to provide visibility into the learning experience.

Yet’s products enable insight across learning ecosys-

tems, including visibility into role–readiness and career–

pathing.

Headquartered in Baltimore, one of Yet’s founders is

Margaret Roth, a former Brevard County resident who is a

two–time graduate of Johns Hopkins University.

Trivantis and Yet Analytics announce new partnership, adds Yet’s Learning Record Store to suite of products

Membership Mixer set for June 5 at Realtors Association
The American Business Women’s Network of the Space Coast will host a Membership Mixer from 5–6:30 on June 5

at the Space Coast Realtors Association, 2950 Pineda Plaza Way in Palm Shores. There is no cost to attend this

function. For more information on the event, contact SCWExpress@gmail.com.

Tim Cramer
Fla Biz Development
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SBA 504 Rates
Still Low

SBA 504 financing GREAT for businesses!
www.fbdc.net

The rates this month:

20-year fixed"all-in" rate 5.21%

Brock Butler
VP Central Florida Region

 O: 407-816-8525
C: 407-808-3519
brock@fbdc.net

Tim Cramer
EVP Central Florida Region

O:  407-816-8525
C:  407-312-8891

tim@fbdc.net

Contact us for an update on SBA 504 Financing
or general rate structure information.

Florida Business Development Corporation (FBDC) is a private, non-profit
Certified Development Company establihed in 1989 to administer the

Small Business Association (SBA) 504 Loan Program.

for real estate and equipment acquisition

10-year fixed "all-in" rate is 5.28%
for real estate and equipment acquisition

20-year fixed "all-in" rate 5.26%
for real estate refinance loans.

5950 Hazeltine National Drive, Suite 625, Orlando, FL

25-year Financing Available

LIVE PUBLIC AUCTION

   AB#9    Cliff Shuler Auctioneers  AU#14

Auctioning just about everything under the sun
usually including the kitchen sink!

www.soldfor.com

SUNDAY, May 27th  • 1:00 pm
422 Julia St., Titusville, FL

Life Member NAA & FAA
Shuler & Shuler RE Auc., Inc., D Shuler Lic RE Broker

Real Estate Lots and Acreage
4 Lots in Cherokee Village, AR � 10 Acres Town of Belguim, WI

Cahaba Dr., Atlanta, GA-Lot � 215 S Appletree St., Dothan, AL-Lot
NW 123rd Lane, Citra, FL - Lot

Hartzog Rd, Winter Garden, FL-Lot
1/2 int King Bee Dr.-Lot, Crawfordsville, FL

Crane rear & front Loaders, Judgment, Antiques, Art, Giclees,
Firearms, Air Compressors, 1930's Pinball Machine, Tools, Tool Boxes.

Music & Video Equip., Statues, Collectibles, Decanters,
Salt & Pepper Shaker collection, Wheel Balancer, Brake Lathe,

Ice Machines, Household Furniture & Goods, Vintage Items,
Toys, Cars, Trucks,& So Much More!

No Charge To Attend!  No Buyer's Premium Charged!
Gates Open at 11:00 am

Visit Website for details & photos - Updated Regularly!
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By Ash Richardson
JoTo PR
www.jotopr.com

PITTSBURGH, Pa. — Compensation for senior

executives of not–for–profit organizations has been

growing steadily for several years, as has the scrutiny it

receives.

A widely quoted study reported that tax–exempt

organizations in the U.S. provided seven–figure compensa-

tion to roughly 2,700 employees in 2014, up one–third from

three years earlier. Meanwhile, charities received federal

tax benefits worth upward of $100 billion per year. “This is

a problem,” said Elliot Dinkin, president and CEO of

Cowden Associates, a specialist in risk management and

compensation plans. “When unreasonable compensation

levels for executives of nonprofit organizations are brought

to light in the news, the result can be a public relations

nightmare, reduced contributions to the charity, and

executive turnover in the organization.”

Despite the risks, Dinkin noted, the upward trend

continues. “The Chronicle of Higher Education” reported

last summer that the nation’s three highest–paid public

university leaders had each taken home more than

$1 million in the preceding fiscal year, and that seven had

earned more than $700,000. Universities, said the report,

are increasingly paying these salaries with foundation or

donation money; the chancellor of the University of Texas,

for example, is paid entirely from donations. A leading

academic who researches university leadership perfor-

mance referred to this as a “sleight of hand,” saying public

universities claim to lack funding for tenured faculty while

awarding large paychecks to their presidents.

A perceived dissonance between a nonprofit’s mission

and what it pays its leadership can have serious conse-

quences. In 2016, a local newspaper investigation revealed

that most of Goodwill Omaha’s thrift–store profits were

going to administrative overhead, rather than to the

organization’s mission of helping the disabled. Donations

plummeted; a new CEO was recruited, and over the course

of the following year Goodwill Omaha reduced its number

of executives from 19 to nine, reduced the number of

employees receiving more than $100,000 per year from 14

to three, and cut the CEO’s base pay nearly in half. The

public reacted favorably; by April of 2018, contributions

were nearly back to the level they had attained before the

scandal broke.

Meanwhile, the 2017 federal tax bill, which imposes a

21 percent excise tax on nonprofit employers for salaries

over $1 million, seems certain to increase pressure on

nonprofits to moderate — or more clearly explain — their

pay practices. In an environment in which every dollar

counts, nonprofit boards will need to justify that it is

worthwhile to pay the additional excise tax rather than cut

back on salary.

Industry experts agree that nonprofits will be helped

both in the search for talent and the battle for public

perception by establishing appropriate levels of compensa-

tion. Factors the hiring authority, usually the board of

directors, should take into consideration include:

l job description;

l required experience and education level;

l compensation averages in the nonprofit’s geographic

area;

l the number of hours worked; and

l the organization’s overall budget.

“The time to take action is now,” said Dinkin.

“Nonprofits were already faced with challenges in compet-

ing with their for–profit counterparts, and the new tax law

didn’t help.”

Rather than compete head–on with salaries and

bonuses, nonprofits may want to develop more attractive

non–salary related opportunities having to do with time

and lifestyle, along with other options. Dinkin contends

that it doesn’t have to be a win–lose proposition. There are

effective ways to strike a balance between what’s reason-

able and what’s necessary in the competition for talent.

Cowden Associates Inc., headquartered in Pittsburgh,

specializes in helping corporate clients find the best

solutions, both for the enterprise and for its employees, in

regard to compensation, health–care benefits, retirement

and pension issues, and Taft–Hartley fund consulting.

“Winning Workplaces” and the “Wall Street Journal” have

recognized Cowden Associates as a “Top Small Work-

place,” a lifetime designation awarded to executives for

their ability to build and lead savvy organizations.

For more information on the company, visit

www.CowdenAssociates.com

New changes in the tax law increase already–growing scrutiny of compensation levels for senior executives

Space Coast UCF Alumni Chapter to host annual ‘Starry Knights’ event
The Space Coast UCF Alumni Chapter will host its signature event, the eighth annual “Starry Knights,” from

6–8:30 p.m. on Thursday, June 21, at the Cocoa Beach Country Club, 5000 Tom Warriner Blvd.

The program will feature two special recognitions: the presentation of the Debbie K. Phillis 1984 Space Coast UCF

Alumni Chapter Endowed Scholarship to stellar local high school students, and the 2018 Notable Knight honor, which is

bestowed annually on a successful alumnus or alumna who has made significant contributions to the community.

The highlight of the evening will be the keynote speaker, three–time UCF alumnus and president of Limbitless

Solutions, Dr. Albert Manero. Limbitless Solutions is a nonprofit organization dedicated to providing children with

3D–print bionic limbs at affordable costs. Tickets for the event are $40 per person and registration is required by June 18.

For more information on this social, contact Suzanne Sparling at 433–7022.

Mystery Book Club to meet June 13 at library
The Palm Bay Public Library will host the Mystery Book Club at 11 a.m. on Wednesday, June 13. The club will

discuss “The Bat” by Jo Nesbro. To register for the meeting, call Christine at 952–6317.
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Space Coast Machinist Apprenticeship Program

Offering Certification

Manufacturing companies - place your

machinists in a state approved apprenticeship

program to receive journeyman certification

in machining from the State of Florida.

Program provides classroom and lab work

taught by working professional machinists

in conjunction with on-the-job training by

the company. Very low cost for companies.

No cost for students.

Enroll today as a student or a participating company.

Call 321-254-8278 for details

Grow with Manufacturing  in Brevard!
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‘Building a Vibrant Community’
Continued from page 2
l Make workforce development a priority. Do everything possible to offer training and

support for the business community. When trying to attract new business to the city, it’s

important to provide some resources around workforce development. Getting a new

business started is one thing. Sustaining it is quite another. Pensacola’s Studer Commu-

nity Institute offers training and development sessions and small business roundtables for

owners.

l If at all possible, establish or grow a university presence in the community. This is a

big part of creating an educated population, which tends to be important to investors.

Even if there isn’t currently a university in town, you can still partner with other colleges

to create a local branch, so students can seek higher education closer to home.

“Universities are good for economic growth,” says Studer. “They provide talent to local

businesses and provide opportunity for internships and scholarships. They can partner

with companies to develop specific training programs. They also increase property values.”

l Focus on culture. Show business that your community or city can do more to help

them make a profit. Create a culture that they want to be a part of. (This also attracts

talent.) Cultivating a collaborative, creative, appealing, and genuinely thriving community

fuels hope and optimism.

l Find ways to help start–ups get access to capital. Studer says Asheville, NC, does a

great job with investing in small businesses and start–ups. They have Mountain

BizWorks, a one–stop shop for small businesses looking to grow their existing business or

create start–ups in the area. Their “lending and learning” model matches qualifying

candidates with the resources they need to make their ventures successful. One way they

help entrepreneurs is by creating leases that move up and down based on revenue.

(Studer used this model to help Cecil Johnson open the Five Sisters Blues Café in

Pensacola’s historic black district.)

l Focus on local growth and reinvestment, too. “Not all investment is outside invest-

ment,” says Studer. “Pay attention to the companies that are already doing well in the

community and keep them there. Don’t always be recruiting the new. It’s easier to join a

winning team. Especially nurture those companies that get revenue from outside the

community. Ask what their needs are and do everything possible to meet them.”

l Get some wealth off the sidelines. Community philanthropy is a really important

source of investment. This is all about mobilizing capital with the goal of improving

citizens’ lives. Seek out possible sources of benevolent wealth and approach them about

investing in the community. These early investors provide cover for those investors who

follow later. It’s true that they might make more money other places, but there are other

forms of return–on–investment. The satisfaction of helping to build a vibrant community

is its own reward.

l Build and showcase some small wins. Investment follows investment. Success breeds

success, just like failure breeds failure. Capitalizing on some early small wins will help get

local private investors interested.

“In Pensacola, two of our small wins were opening the Bodacious Olive store and doing

a big renovation on Jewelers Trade Shop,” says Studer. “These really impressed the

community and inspired other investors.”

l Diversify, diversity, diversify. It’s easy to have a little success in one area and then

focus on that area too much. Healthy economies are based on more than just tourism or

just manufacturing or just banking. They need diversity to thrive. So, enjoy the successes,

but don’t get too complacent and keep trying to replicate the same types of businesses over

and over.

After you take these steps to attract investors, you will create a ripple effect that brings

more investors and philanthropists to your community. In Pensacola, this happened when

golf professional Bubba Watson and his wife, ex–WNBA player Angie Watson, saw the

revitalization happening and wanted to be a part of it. They moved to Pensacola and

invested in businesses: a baseball team, a candy store, apartments, an office building, and

a car dealership.

“Once the investment gets rolling, the right people will be attracted, and these people

will attract more of the right people, and this will result in more investment,” concludes

Studer. “It all works organically. Like ripples caused by a pebble tossed in a pond, growth

keeps expanding and creating new momentum.”

Studer currently serves as the Entrepreneur–in–Residence at the University of West

Florida. Visit www.VibrantCommunityBlueprint.com and www.Studeri.org for more

information on building a community.
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KENNEDY SPACE CENTER — The Astronauts

Memorial Foundation has announced the keynote

speakers for the first Space Port Area Conference for

Educators set July 11–13 at Kennedy Space Center.

The speakers include:

l Robert Cabana is a veteran astronaut of four space–

shuttle flights. He served as a pilot for STS–41 and STS–

53, while he was a mission commander for STS–65 and

STS–88, which was the first International Space Station

assembly mission. Cabana has been the director of

Kennedy Space Center for the past 10 years. In his

directorate duties Cabana oversees the collaboration

between NASA and America’s commercial space initia-

tives. Cabana is a retired Marine colonel.

l Eileen Collins is a veteran astronaut of four space

flights and was the first woman pilot and first woman

commander of a U.S. spacecraft. She was pilot of STS–63

and STS–84, while she served as commander of STS–93

which deployed the Chandra X–ray Observatory, and

STS–114, the “return–to–flight” mission that carried

supplies to the International Space Station. Collins is a

retired Air Force colonel.

l Mike Foreman is a veteran astronaut of two space

flights, including the STS–123 mission that delivered the

Japanese Experiment Module and the Canadian Special

Purpose Dexterous Manipulator to the International Space

Station, and STS–129. Foreman completed five spacewalks

in his career. During the STS–129 mission to the orbital

outpost, he performed tasks on the exterior of the Interna-

tional Space Station. Foreman is a retired Navy captain.

l Dr. Hakeem Oluseyi is a Distinguished Research

Professor of Physics and Space Sciences at the Florida

Institute of Technology. He is presently the Space Science

Education Lead for the Science Mission Directorate at

NASA Headquarters. Oluseyi hosts popular science

television shows including “Outrageous Acts of Science”

and “How the Universe Works,” and has authored more

than 70 scholarly articles and six books.

l Winston Scott, a veteran astronaut of two shuttle

missions, is currently the senior vice president for external

relations at Florida Institute of Technology. Scott was a

mission specialist aboard STS–72 and STS–87. He has

logged three spacewalks. Scott also served as executive

director of the Florida Space Authority where he was

responsible for the statewide development of space–related

business. Scott is a retired Navy captain.

This is a professional development conference designed

to better prepare teachers and informal educators in space

and aeronautics content through talks by NASA scientists

and engineers, hands–on activities and lesson plans to

take back to the classroom, and tours.

Visit www.KennedyConference.org or email

GoForSpace@gmail.com for more information about the

conference.

Astronauts Memorial Foundation announces keynote speakers for Space Port Area Conference for Educators

Cocoa Certified Financial Planner Rall attends national Retirement Income Summit
Certified Financial Planner Bob Rall of Cocoa recently attended the Investment News Retirement Income Summit in

Chicago to learn the latest in retirement planning research and strategies to help clients enjoy a more successful retire-

ment. Rall, founder and CEO of Rall Capital Management, attended the 12th annual conference April 30 and May 1 to

get insights into changes affecting retirement planning and investing.

“I’ve been in this business for nearly three decades and know how important it is to stay current on planning issues,”

said Rall. “I’m committed to continuing education because it helps me serve the community in which I live.”

Rall said conference speakers discussed the economic, political and legal changes that affect retirees’ personal

finances. Workshop topics included using home equity to create retirement income, retirement benefits for non–retirees,

new rules for Social Security, and health care costs and options.

Rall Capital Management is an independent, fee–only financial planning and investment management firm that

works with both pre–retirees and retirees. Rall said that conferences such as the Retirement Income Summit provide

updated strategies he can use to help clients achieve a better return on life.

Visit the webpage at www.InvestmentNews.com/section/event?eventID=RIS for more information on the Investment

News Retirement Income Summit.

For information on Rall Capital Management, visit RallCapital.com.
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Matrix Composites Inc. named Small
Manufacturer of the Year at EDC’s
Made in Brevard Expo; strong growth

At the Economic Development Commission of

Florida’s Space Coast’s fifth annual Made in Brevard

Expo, Matrix Composites Inc. was honored with the 2018

Small Manufacturer of the Year Award.

The Manufacturer of the Year award recognizes a

Brevard County manufacturer that in the past 24

months has made or announced a significant investment

in Brevard County through job creation and/or retention,

new capital investment, and new construction. The

company also demonstrates leadership in corporate

citizenship, making key contributions to the region’s

quality of life, demonstrating long–term commitment to

the Space Coast.

“Matrix Composites is uniquely positioned to provide

composites manufacturing services to notable commer-

cial space launch providers,” said Lynda Weatherman,

president and CEO of the EDC. “We’re excited to see

what they have in store as they continue to grow and

create opportunities that strengthen our community.”

Headquartered in Rockledge, Matrix Composites has

been working over the past several years to diversify

their customer base, and recently increased its operations

from 29,000 to 42,000 square feet. This expansion

includes facilities and machinery required to manufac-

ture high–volume composite structures for multiple

aerospace customers.

Capitalizing on the company’s unique manufacturing

capabilities and extensive past experience developing

affordable, high–technology composite products, Matrix

has secured significant business in support of GE’s LEAP

and GEnX engines used on Boeing 737, 747 and 787

aircraft, as well as with Pratt & Whitney on all of their

commercial NGPF engines.

In addition, the company said it expects to see its

sales double over the next two years. “Since our inception

in the early 1990s, we have watched the Space Coast

really develop as a premiere aerospace manufacturing

and development hub,” said David Nesbitt, president and

CEO of Matrix Composites. “We are very proud to be a

part of this growth and appreciate all that this commu-

nity has to offer.”

Past winners of this prestigious award include:

l 2012 — Harris Corp.

l 2014 — Sun Nuclear Corp.

l 2015 — MC Assembly

l 2016 — Paragon Plastics Inc.

l 2017 — Embraer

The EDC’s Made in Brevard Expo showcases the

amazing products and designs that are produced locally,

to educate the community on the depth of the Space

Coast’s robust manufacturing industry. Additionally, the

Expo is designed to drive interest in career opportunities

in modern manufacturing.

By communicating the positive image of manufactur-

ing and the rewarding careers in the sector, the Made In

Brevard Expo helps build the skilled talent needed to

support the region’s 500–plus manufacturing companies.

For more information on the Space Coast’s manufac-

turing industry, visit www.ManufacturingInBrevard.org.
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NuVantage Insurance
Continued from page 12

wealth of expertise in assessing business

risks and helping businessowners protect

their assets.”

In her role with the company, Evans

covers the entire county for NuVantage

Insurance.

“There seems to be a lot of opportunity

for growth for our agency in Brevard

County,” she said. “All types of new

businesses have been starting up around

the county and we provide coverage across

the business spectrum.”

She added, “We cover manufacturers,

restaurants, doctors’ offices, private dental

offices, technology companies, and retail

enterprises, for instance. I enjoy building

new relationships and meeting people and

learning about their businesses. The one

thing I have long prided myself on is

customer service.”

Evans holds the Commercial Insurance

Counselor designation through The

National Alliance for Insurance Education

and Research.

That organization says CIC holders are

“recognized for their expertise and commit-

ment to the industry.” The CIC designation

program will mark its 50th year in 2019.

Hurricane forecasts for the 2018 season

have been released by various entities,

including Colorado State University,

Accuweather, and Global Weather

Oscillations.

Colorado State University researchers

are predicting a slightly above–average

Atlantic hurricane season, citing the

relatively low likelihood of a significant El

Niño as a primary factor. The CSI Tropical

Meteorology Project team is predicting 14

named storms during this season. Of those,

researchers expect seven to become

hurricanes and three to reach “major”

hurricane strength (Staffir/Simpson

category 3–4–5) with sustained winds of

111 miles per hour or greater.

The team bases its forecast on more

than 60 years of historical information that

includes Atlantic sea–surface tempera-

tures, sea–level pressures, vertical wind

shear levels (the change in wind direction

and speed with height in the atmosphere),

El Niño (warming of waters in the central

and eastern tropical Pacific), and other

factors.

So far, the CSU researchers say the

2018 hurricane season is “exhibiting

characteristics” similar to 1960, 1967,

1996, 2006 and 2011. The years 1960, 1967

and 2006 had near–average Atlantic

hurricane activity, while 1996 and 2011

were both above–normal hurricane

seasons.

The researchers cautioned coastal

residents to take “proper precautions. It

takes only one storm near you to make this

an active season.”

The CSU report also includes the

possibility of major hurricanes making

landfall:

l 63 percent of the entire U.S. coastline

(average for the last century is 52 percent)

l 39 percent for the U.S. East Coast,

including the Florida peninsula (average

for the last century is 31 percent)

l 38 percent for the Gulf Coast from the

Florida Panhandle westward to

Brownsville, Texas (average for the last

century is 30 percent)

l 52 percent for the Caribbean (average

for the last century is 42 percent)

The Insurance Information Institute

recommends the following steps:

l Develop a Business Continuity Plan.

If there is a disaster such as a hurricane or

a fire, a business continuity plan can serve

as a crucial tool in helping a company

prepare for and survive a major catastro-

phe. Be sure to share the plan with your

employees, assign responsibilities and offer

training so your workforce can collaborate

in the recovery of the business.

l Maintain Key Information Off–site.

To get your business up and operating after

a disaster, you’ll need to be able to access

critical business information, such as

insurance policies, banking information

and contact information for employees, key

customers, vendors and suppliers, your

insurance professional, and others.

l Take a Business Inventory. Creating a

business inventory includes listing all

business equipment, supplies and mer-

chandise — and don’t forget to include

commercial vehicles.

l Review Your Business Coverage. The

time to review your insurance policy is

before a disaster strikes and you have to

file a claim. It is important that your

business have both the right amount and

type of insurance for its needs as well as

taking into consideration the risks your

business may be exposed to.

“One of the things we want our clients

and other businesses to know is that we

are ready right now to help them with the

review process,” said Evans.
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Aged garlic extract may help obese
adults combat inflammation, says
new University of Florida study

By Brad Buck
UF/IFAS Communications
University of Florida

GAINESVILLE — Aged garlic extract may help obese

people ward off painful inflammation and lower cholesterol

levels, a new University of Florida study shows.

Obesity has grown into a serious health issue world-

wide, especially in Western countries. In the U.S., more

than one–third of adults are obese, according to the

Centers for Disease Control and Prevention. According to

the study, led by Susan Percival, a UF/IFAS professor of

food science and human nutrition, obesity often brings an

increased risk of inflammation that may be able to be

dampened by dietary means

In the UF/IFAS study, scientists divided 51 obese

people who were otherwise healthy into two groups: those

who took the aged garlic extract for six weeks, and those

who took a placebo. Researchers encouraged participants

to continue their regular diet and exercise routine during

the experiment.

Research showed the garlic extract helped regulate

immune–cell distribution and reduced blood LDL — or

“bad” — cholesterol in the obese adults. Aged garlic extract

modified the secretion of inflammatory proteins from

immune cells, Percival said.

That means aged garlic extract may help prevent

chronic diseases associated with low–grade inflammation

in obese adults, such as cardiovascular disease, research-

ers said.

“Garlic or garlic supplements can be part of a daily

healthy routine,” Percival said. Such supplements are

available at health food stores, she said.

Garlic becomes aged garlic extract by storing it in an

ethanol solution for up to 20 months, researchers said.

Numerous studies have shown the health benefits of aged

garlic extract.

In fact, UF/IFAS papers published in 2012 and 2016

showed that aged garlic extract could benefit the health of

non–obese people. For instance, they found the extract

could reduce cold and flu symptoms and improve the

number of immune cells.

The new UF/IFAS study is published in the journal

“Clinical Nutrition ESPEN.” Funding for the study was

provided by Wakunaga of America Co., Ltd., of Mission

Viejo, Calif.

Cliff Shuler to conduct auction May 27 in Titusville
Cliff Shuler Auctioneers & Liquidators Inc. will conduct

a public auction at 1 p.m. on Sunday, May 27, at 422 Julia

St. in. Titusville. The auction will include cars, trucks,

front and rear loaders, personal property, real estate

through the United States, household goods, and antiques.

The gates for the auction will open at 11 a.m. There is no

charge to attend. For more information on this auction and

to view the dates for upcoming auctions to be conducted

Shuler, visit www.SoldFor.com.
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Proceeds support young women who are homeless or exit foster care at 
 18 without a family or support system.

Children’s Home Society of Florida
Every day, our team partners with parents and 
families to empower and encourage them to realize 
their potential. With innovative solutions and a 
dedicated, experienced team throughout the state, 
we’re changing the need for foster care as we know  
it and positively impacting children and families’  
lives for generations to come.

How You Can Help
Become a sponsor | Purchase tickets | Donate an item

For More Information 
Call: 321-752-3170  Ext. 237 
Visit: www.chs�.org/brevard  

Email: Janet.Jones@chs�.org

CHILDREN’S HOME SOCIETY OF FLORIDA, REGISTRATION #CH180, IS REGISTERED WITH 
THE STATE UNDER THE SOLICITATION OF CONTRIBUTIONS ACT.  A COPY OF THE OFFICIAL 
REGISTRATION AND FINANCIAL INFORMATION MAY BE OBTAINED FROM THE DIVISION OF 
CONSUMER SERVICES BY CALLING TOLL-FREE (800-435-7352) WITHIN THE STATE OR BY 
VISITING WWW.800HELPFLA.COM. REGISTRATION DOES NOT IMPLY ENDORSEMENT,  
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We do good

Exploration Tower  |  6 p.m.
670 Dave Nisbet Dr, Cape Canaveral, FL

16th Annuall

Come enjoy:
Live Caribbean Music, Island Food & Tropical Drinks,

Casino Games, Silent Auction

Purchase tickets at:
www.chsfl.org /caribbeanislandparty 

$75 per person in advance • $80 per person at the door
$20 per child
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Ameriprise created the exclusive Confident Retirement ® 
approach to help answer your retirement questions. I can 
help you break down retirement planning step-by-step to 
get the real answers you need.

Let’s get started today. To learn more, call 321.622.8371.

Leasha Flammio-Watson, CFP®

Private Wealth Advisor

®
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Pro–Health & Fitness Centers
Continued from page 13

kids. It’s pretty amazing to see the

participation. David is a well–known

basketball instructor in the area. He moves

around the county and sets up at different

rec centers and gyms” and conducts classes

and camps.

Gartrelle was raised in New York City.

His father, Gordon, was once a Harlem

Globetrotter and can be seen in the movie

“Go, Man, Go!” David Gartrelle’s first

coaching job was in the 1970s at St. Mark’s

Catholic School in Harlem. He’s had a long

and distinguished career in basketball and

has worked at the high school, college, and

professional level.

His resume includes serving as a

member of the New York Knicks summer

basketball staff.

Educated at Florida A&M University,

David Gartrelle is the owner and president

of Big City Basketball LLC in Melbourne.

“He does a spectacular job running that

organization. He loves to teach the game,”

said Williams. Big City Basketball is a

partner with Catholic Youth Sports in the

region.

Another “very popular” summer

program at the three Pro–Health & Fitness

Centers is swimming lessons. “We have

swim lessons for all ages,” said Williams.

“The Viera center has been very strong and

we just kicked off swim lessons for kids last

month at our Melbourne site. These

lessons are offered year–round. We have a

lot of kids involved in the program. It’s

especially a huge piece of what we do at

Viera Pro–Health & Fitness.”

He continued, “Obviously, living in

Florida we want to educate children and

their families on the importance of learning

how to swim. So the more opportunity we

have to instruct kids in swimming, the

better off we are going to be as a commu-

nity.”

Nationwide, there were 269 media–

reported fatal drownings in 2017 for

children under age 15 in a swimming pool

or spa, according to the USA Swimming

Foundation, a Colorado Springs, Colo.,

organization known for its “Make a Splash”

initiative, a water–safety campaign.

Florida led the nation with 51

drownings in 2017, followed by Arizona

and Texas (25), and California (20).

Ten people drown each day in the

United States, and drowning is the second–

leading cause of “unintentional death” for

children under the age of 14, says the USA

Swimming Foundation.

Sixty–four percent of African–American

children, 45 percent of Hispanic/Latino

children, and 40 percent of Caucasian

children have “low or no swimming ability,”

according to the USA Swimming Founda-

tion, the philanthropic arm of USA

Swimming.

Child–safety experts say there are three

main things that can help prevent a child

from drowning:

l Have children learn to swim.

l Install a fence around your swimming

pool.

l Never leave children unsupervised

near a pool, hot tub, or natural body of

water.

Years ago, the Viera Pro–Health &

Fitness Center fielded a swim team that

competed in events. “We are looking at the

possibility of bringing that back,” said

Williams. “At this facility, we have both a

lap pool and exercise pool.”

Indoor tennis lessons on various dates

in June and July will be offered as part of

the Pro–Health kids programming. There

is a $17.50 to $20 fee for the instruction.

“Chip Weber, a local tennis pro, assists

us running the program,” said Williams.

“The program is for ages 8 to 14. The

participants learn the fundamentals of the

game. No games are played, but they have

the opportunity to hit back–and–forth.

Chip does a great job and the kids really

enjoy learning the game from him.”

Weber, a Merritt Island resident, is a

second–generation tennis professional. He

has taught for more than 30 years in clubs

and resorts in Florida, California, New

York, Hawaii, Guam, and Hong Kong.

Weber attended Idaho State University,

where he played No. 1 singles and No. 1

doubles. He is also a United States Tennis

Association “Star Clinician” and a member

of the United States Racquet Stringers

Association.

Yet another highlight of the Pro–Health

& Fitness Center schedule for kids is a

“cardio” program. “We have cardio classes

and we offer dance classes. Both programs

are for youngsters 5 to 11 years old. The

classes are conducted at the Viera location

and the Merritt Island facility. Between all

of our programs at the three locations, we

probably have 500 kids involved on a

weekly basis. During the summer we have

a great opportunity to engage kids in

exercise,” said Williams.

Career Source

new ad emailed

FULL COLOR



MAY 28, 2018Call Adrienne Roth at 321-951-7777 for Advertising Information

BBN

BREVARD BUSINESS NEWS / 22

BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

a number of times. Then I got up in the morning and read

it again. It just didn’t sound right. So I reworked it. Public

speaking is definitely a skill that’s worth acquiring and the

Pathways to Leadership program provides an avenue to do

that.”

Slug–A–Bug is the largest independently owned and

operated pest–control company headquartered in Brevard

County. It specializes in pest, lawn, and ornamental

services along with termite corrective and preventive

solutions. The company also provides “scientific” termite

detection, “wood destroying organism” inspections for real–

estate transactions, and specialized treatments for other

pests inhabiting Florida.

With its Pathways to Leadership program, Slug–A–Bug

may be on the way to creating a blueprint for developing

talent for the pest–control industry in Florida.

The Sunshine State has more than 20 percent of the

nation’s pest–management businesses. The industry

employs more than 7,000 certified operators and over

20,000 technicians, according to the Florida Pest Manage-

ment Association.

“We are actually amazed at the amount of participation

we have seen in the Pathways to Leadership program,”

said Gagnon. “We would at some point like to take this to

the Florida Pest Management Association and be able to

offer these classes to their members. This is a perfect fit for

FPMA members. We’re proud of this program and we’re

proud of our employees.”

Space Foundation named among the best
nonprofit organizations to work for in U.S.

COLORADO SPRINGS, Colo. — For the fifth time

since 2012, the Space Foundation has been designated by

The NonProfit Times and Best Companies Group as

among the “50 Best Nonprofit Organizations to Work for in

the United States,” ranking as the 18th best organization

overall.

“The message throughout our organization is that our

success depends on support from all team members,

regardless of job description or seniority, from CEO to

part–time employees and volunteers. Everyone embraces

our common vision to be the world’s premier organization

to inspire, educate, connect and advocate on behalf of the

global space community,” said Space Foundation CEO

Thomas Zelibor.

The Space Foundation has made the Best Nonprofits to

Work For list every time it has been screened, including in

2012, 2014, 2016 and 2017.

The Nonprofit Times partnered with Best Companies

Group to identify nonprofit organizations that have

excelled in creating quality workplaces for employees. This

survey and awards program is designed to identify,

recognize and honor the 50 best employers in the nonprofit

industry, benefiting the industry’s economy, workforce and

businesses.

For more information on this recognition program, visit

www.BestNonprofitsToWorkFor.com. Learn more about

Space Foundation programs and employment opportuni-

ties at www.SpaceFoundation.org.

Slug–A–Bug
Continued from page 23
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Over 1.5 Million Sq. Ft. 
in Brevard & Volusia

Counties

FOR SALE OR LEASE 9,807 SQ. FT.
5151 Babcock Street, Palm Bay, FL 32905

5151 BABCOCK STREET

SALE PRICE:

$1,500,000
With neighboring lot,
5131 Babcock Street: 

$1,799,000

EXCELLENT LOCATION!
Babcock Street Frontage
Main Travel Corridor with Over 
30,000 Cars Per Day
6.1 Miles from Orlando 
Melbourne International 
Airport Terminal
Convenient to I-95 & US-Hwy 1
1 Hour from Orlando 
International Airport

FOR LEASE: $15.62 SQ. FT. PLUS CAM
• Built in 2012
• Stand Alone 9,807 Sq. Ft. Facility
• O�ces with Moveable Walls
• Café & Kitchen
• Babcock Street Frontage with Back-lit 

LED Signage
• Over 30,000+ Cars Per Day & 43,000 

Residents Within 3 Miles
• Neighboring Land May Be Purchased 

with Building

REAL ESTATE

Aaron Anderson
Aaron@CIA-developers.com

321.723.3400
EXT 208

CIA-DEVELOPERS.COM
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Cancer Care Centers of Brevard joins
US Oncology Network, gains access to
innovative technologies and services

Cancer Care Centers of Brevard (CCCB), a premier

comprehensive cancer center offering state–of–the–art

care in the Brevard County area for more than 20

years, has officially joined The US Oncology Network.

This is the largest network of its kind comprised of

community–based oncology practices dedicated to

advancing high–quality, evidence–based cancer care. As

part of McKesson Specialty Health’s ongoing integra-

tion with Vantage Oncology, CCCB is one of 50 Vantage

Oncology centers that have now joined the network.

By joining, CCCB enhances its ability to provide

patients high–quality care as well as access to some of

the most advanced medical and radiation oncology

treatments available today, all delivered in convenient

neighborhood locations close to the patient’s home.

“We are excited to join The US Oncology Network, as

it will allow us to retain our independence and most

importantly maintain our relationships with patients

and other providers in the Brevard County community

while strengthening the financial and operational

backbone of our practice for years to come,” said Dr.

Giuseppe Palermo, a medical oncologist and practice

president at CCCB.

“The comprehensive resources and guidance from

the US Oncology Network will enable us to continue to

provide convenient treatment close to home, without

the need to drive lengthy distances for radiation

therapy or chemotherapy, while enabling us to compete

with greater operational and cost efficiency.”

The US Oncology Network provides effective and

comprehensive practice management capabilities and

value–based care expertise critical for navigating

today’s challenging health–care landscape, he added. It

is supported by McKesson Specialty Health, an indus-

try leader that works together with stakeholders across

the health–care delivery system to preserve and

strengthen specialty care.

With the addition of CCCB, the US Oncology

Network includes more than 1,400 highly credentialed

medical oncology, hematology, radiation oncology,

gynecologic oncology, urology, oncology surgery and

other specialists. The addition of CCCB’s seven medical

oncologists and three radiation oncologists extends the

reach of the network, broadening and strengthening the

capabilities and knowledge base of the organization.

“The US Oncology Network is committed to support-

ing independent community oncology practices to

remain viable and thrive in a complex and evolving

healthcare environment,” said Kirk Kaminsky, presi-

dent of The US Oncology Network and practice man-

agement for McKesson Specialty Health. “Our innova-

tive and comprehensive practice management solutions

allow providers to overcome business challenges and

ensure long–term practice health so the physicians can

focus on their top priority — helping their patients fight

cancer. We are excited for Cancer Care Centers of

Brevard to join the US Oncology Network and look

forward to our work together toward our common goal

of improving health care.”
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“We are excited to join The US Oncology Network, as
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importantly maintain our relationships with patients

and other providers in the Brevard County community

while strengthening the financial and operational

backbone of our practice for years to come,” said Dr.

Giuseppe Palermo, a medical oncologist and practice

president at CCCB.
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provide convenient treatment close to home, without

the need to drive lengthy distances for radiation

therapy or chemotherapy, while enabling us to compete

with greater operational and cost efficiency.”
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comprehensive practice management capabilities and
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is supported by McKesson Specialty Health, an indus-
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and other providers in the Brevard County community

while strengthening the financial and operational

backbone of our practice for years to come,” said Dr.

Giuseppe Palermo, a medical oncologist and practice

president at CCCB.

“The comprehensive resources and guidance from

the US Oncology Network will enable us to continue to

provide convenient treatment close to home, without

the need to drive lengthy distances for radiation

therapy or chemotherapy, while enabling us to compete

with greater operational and cost efficiency.”
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comprehensive practice management capabilities and
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care in the Brevard County area for more than 20
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community–based oncology practices dedicated to

advancing high–quality, evidence–based cancer care. As

part of McKesson Specialty Health’s ongoing integra-

tion with Vantage Oncology, CCCB is one of 50 Vantage

Oncology centers that have now joined the network.

By joining, CCCB enhances its ability to provide
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treatments available today, all delivered in convenient
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“We are excited to join The US Oncology Network, as

it will allow us to retain our independence and most

importantly maintain our relationships with patients

and other providers in the Brevard County community

while strengthening the financial and operational

backbone of our practice for years to come,” said Dr.

Giuseppe Palermo, a medical oncologist and practice
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“The comprehensive resources and guidance from

the US Oncology Network will enable us to continue to

provide convenient treatment close to home, without

the need to drive lengthy distances for radiation

therapy or chemotherapy, while enabling us to compete

with greater operational and cost efficiency.”

The US Oncology Network provides effective and

comprehensive practice management capabilities and

value–based care expertise critical for navigating

today’s challenging health–care landscape, he added. It

is supported by McKesson Specialty Health, an indus-

try leader that works together with stakeholders across

the health–care delivery system to preserve and

strengthen specialty care.

With the addition of CCCB, the US Oncology

Network includes more than 1,400 highly credentialed
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gynecologic oncology, urology, oncology surgery and

other specialists. The addition of CCCB’s seven medical

oncologists and three radiation oncologists extends the

reach of the network, broadening and strengthening the

capabilities and knowledge base of the organization.

“The US Oncology Network is committed to support-

ing independent community oncology practices to

remain viable and thrive in a complex and evolving

healthcare environment,” said Kirk Kaminsky, presi-

dent of The US Oncology Network and practice man-

agement for McKesson Specialty Health. “Our innova-
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allow providers to overcome business challenges and
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The US Oncology Network provides effective and
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gynecologic oncology, urology, oncology surgery and

other specialists. The addition of CCCB’s seven medical

oncologists and three radiation oncologists extends the

reach of the network, broadening and strengthening the

capabilities and knowledge base of the organization.

“The US Oncology Network is committed to support-

ing independent community oncology practices to

remain viable and thrive in a complex and evolving

healthcare environment,” said Kirk Kaminsky, presi-

dent of The US Oncology Network and practice man-

agement for McKesson Specialty Health. “Our innova-

tive and comprehensive practice management solutions

allow providers to overcome business challenges and

ensure long–term practice health so the physicians can

focus on their top priority — helping their patients fight

cancer. We are excited for Cancer Care Centers of

Brevard to join the US Oncology Network and look

forward to our work together toward our common goal

of improving health care.”
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Cancer Care Centers of Brevard joins
US Oncology Network, gains access to
innovative technologies and services

Cancer Care Centers of Brevard (CCCB), a premier

comprehensive cancer center offering state–of–the–art

care in the Brevard County area for more than 20

years, has officially joined The US Oncology Network.

This is the largest network of its kind comprised of

community–based oncology practices dedicated to

advancing high–quality, evidence–based cancer care. As

part of McKesson Specialty Health’s ongoing integra-

tion with Vantage Oncology, CCCB is one of 50 Vantage

Oncology centers that have now joined the network.

By joining, CCCB enhances its ability to provide

patients high–quality care as well as access to some of

the most advanced medical and radiation oncology

treatments available today, all delivered in convenient

neighborhood locations close to the patient’s home.

“We are excited to join The US Oncology Network, as

it will allow us to retain our independence and most

importantly maintain our relationships with patients

and other providers in the Brevard County community

while strengthening the financial and operational

backbone of our practice for years to come,” said Dr.

Giuseppe Palermo, a medical oncologist and practice

president at CCCB.

“The comprehensive resources and guidance from

the US Oncology Network will enable us to continue to

provide convenient treatment close to home, without

the need to drive lengthy distances for radiation

therapy or chemotherapy, while enabling us to compete

with greater operational and cost efficiency.”

The US Oncology Network provides effective and

comprehensive practice management capabilities and

value–based care expertise critical for navigating

today’s challenging health–care landscape, he added. It

is supported by McKesson Specialty Health, an indus-

try leader that works together with stakeholders across

the health–care delivery system to preserve and

strengthen specialty care.

With the addition of CCCB, the US Oncology

Network includes more than 1,400 highly credentialed

medical oncology, hematology, radiation oncology,

gynecologic oncology, urology, oncology surgery and

other specialists. The addition of CCCB’s seven medical

oncologists and three radiation oncologists extends the

reach of the network, broadening and strengthening the

capabilities and knowledge base of the organization.

“The US Oncology Network is committed to support-

ing independent community oncology practices to

remain viable and thrive in a complex and evolving

healthcare environment,” said Kirk Kaminsky, presi-

dent of The US Oncology Network and practice man-

agement for McKesson Specialty Health. “Our innova-

tive and comprehensive practice management solutions

allow providers to overcome business challenges and

ensure long–term practice health so the physicians can

focus on their top priority — helping their patients fight

cancer. We are excited for Cancer Care Centers of

Brevard to join the US Oncology Network and look

forward to our work together toward our common goal

of improving health care.”
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Slug–A–Bug
Continued from page 1

speaking experience, as they make presentations in front

of their peers.

Nothing is off the table for discussion. Pathways to

Leadership provides employees with a full disclosure of

Slug–A–Bug’s operations. Open–book management is

unusual among privately held entities.

“Two years ago, we were discussing the fact that our

company was growing at a great rate and we were going to

need leaders fast,” said John Gagnon, Slug–A–Bug’s

administrative and logistics coordinator who spearheaded

the Pathways to Leadership project and is an instructor for

the program.

“In our industry there is a difference between being a

leader, being a manager, and being a great technician.

How do you put all three of those elements together and

find the right person to fill the next leadership position?”

Leadership development programs can generate a host

of benefits for a company, including high employee morale,

greater team productivity, creativity, and innovation.

It can also have a “significant” impact on an

organization’s business goals, according to the Association

for Talent Development.

The Pathways to Leadership initiative was designed to

provide growth opportunities to interested employees and

put them on a track for company advancement.

“They can take these classes to see if they want to

pursue management one day with our company,” said

Elliott Zace, Slug–A–Bug’s operations manager and one of

the Pathways to Leadership instructors. “I think this is a

great way for them to ‘test the water,’ so to speak. But

whatever their reason is for attending the program, it

really doesn’t matter. They are making the sacrifice to be

here and to learn beyond their regular position, and that

shows their commitment.”

“The character of the people who volunteer for this

program is amazing,” added Gagnon, whose company is a

member of the Florida Pest Management Association.

“They are not paid to attend. There is no certificate issued.

They work all day and then spend two hours learning

about leadership because we are providing them this

opportunity.”

Slug–A–Bug, a roughly $6 million business with 51

employees, buys pizza for the class attendees of each

session of the Pathways to Leadership program, which also

features guest speakers who are businesspeople.

Erik Ankeney, a Slug–A–Bug lawn–route supervisor

who has been with the company for three years, said his

participation in the Pathways to Leadership program “has

been a real eye–opener. It teaches you to see things from a

different perspective. For example, when managers come

out with new company rules, I don’t always understand

why. But in these sessions, everything is broken down and

you can clearly see the reasoning behind the decisions.”

He added, “This whole experience has given me an

inside view of this business. It’s been incredible. I’ve

learned so much about this business.”

Patrick Eichensehr has worked for Slug–A–Bug for

nearly five years in a range of roles, including as a “swing”

technician. This is his second year participating in

Pathways to Leadership.

“I’ve greatly enjoyed it. This really teaches you to be the

individual to help the entire team. That’s one of many

things you come away with. Pathways to Leadership is a

unique program. And when the P&L session was covered, I

said ‘Wow!’ I really learned about the finances of this

business. I think we’re fortunate to have this type of

program at Slug–A–Bug,” Eichensehr said.

Generally, companies share their sensitive financial

information with only a select few executives. Open–book

management allows employees at all levels to see exactly

where a firm is — or isn’t — in relation to making its goals

and helping figure out where things may go wrong.

“For me, it’s really important to break the financials

down and show them how money is spent,” said Zace.

“Let’s say we need to purchase a new truck for our fleet.

Where does that money come from to pay for this ex-

pense?”

He continued. “We put our P&L up on the screen. There

are many line–items on our statement, but we get right

down to the revenue. At one session, I talked about the

costs of running a business like ours. Later, a few of the

technicians followed up and are now asking on a monthly

basis what the COGS are for their routes (cost of goods

sold). I think we are changing a few minds one at a time,

which is great.”

The business term “cost of goods” is the direct cost

attributed to the production of the goods sold in a company.

This amount includes the cost of the materials used in

creating the goods along with the direct labor costs used to

produce the goods. It excludes the indirect expenses such

as distribution costs and sales force costs.

When employees have the opportunity to learn about a

company’s financials, it provides motivation and they tend

to work harder to ensure the success of that business. It

also helps create trust, according to management experts.

“The P&L topic has been one of our most popular

classes, a big success,” said Gagnon. “In that class, we start

out with ‘Little Sally’s Lemonade Stand.’ We actually build

Little Sally’s Lemonade Stand on the side of the road and

go through all of her expenses. We go through everything it

takes to sell one cup of lemonade. The class members have

worksheets they fill out. They describe how they would run

their lemonade stand. Then we show them the P&L from

Slug–A–Bug. And it’s like a magical thing that just

happened. They relate to marketing, products, quality —

everything comes into focus. It’s all comes together for

them.”

Gagnon, a University of Maryland graduate who has

worked for Slug–A–Bug for the past 15 years in various

roles, including sales, as marketing manager, and as a

technician, said the pest–control industry offers seminars

and continuing–education classes, but beyond that the

pickings are slim for development.

“It’s hard to find industry–specific knowledge that’s

actually shared because the industry is so competitive,” he

said, sitting in the Slug–A–Bug classroom one evening

reviewing his material for a Pathways to Leadership

presentation.

“So, we decided we would put together our own program

to develop talent and it fell right in with our core values

about caring for our customers and caring for our employ-

ees as if they are family. If our employees are like family, Please see Slug–A–Bug, page 22

then we want to train them and we want to give them the

tools necessary to be promoted within the company.”

“I love what John (Gagnon) is doing with the Pathways

to Leadership program,” said Steve Lum, who was the fifth

employee hired and rose through the ranks to become

president of Slug–A–Bug. “He likes to see people grow and

grow.”

The late Ivy League graduate Doug Vander Poest

founded Slug–A–Bug with one customer. The business has

more than 11,000 customers today, mainly residential but

Slug–A–Bug also has commercial clients.

“Doug was truly interested in the welfare of the people

who worked for the company,” said Lum. “Doug changed

my life for the better. He provided me the opportunity to

grow with the company. My thinking back then was as

long as I am taking care of the customers — providing

great service — the customers are going to take care of

Doug, and Doug in turn is going to take care of me. That

was the simplicity behind it.”

Studies show that employee development leads to more

engaged, innovative team members, and contributes to a

company’s profitability.

Gagnon said the goal of the Pathways to Leadership

program is to give participants a much broader vision of

the company while preparing them for future roles.

“For example, let’s say we have this outstanding

technician who is going to be our next pest–control

manager. Typically, there is an eight– to 12–month

learning curve before he would fully understand the

mechanics of that position.”

Gagnon added, “The Pathways to Leadership program

gives the individual an underpinning and the ability to

leap over that learning curve. We put these classes

together to give the employees the basic knowledge, so if

they are to be promoted, they are not walking out of the

field and into the fire. They will have a sound understand-

ing of what’s going on in their area. We have developed

this program for them to learn and to grow in their

careers.”

The participants in the Pathways to Leadership

program have the opportunity to make short presentations

on a topic related to their industry.

“I was a little nervous about being in front of the group

talking for a few minutes,” said Ankeney. “I did all my

homework on the topic and practiced my presentation for

two straight weeks. When I got in front of the class, I knew

what I wanted to say — and I wanted to go somewhere

totally different with my speech — but it just didn’t come

out the way I wanted it to. I told John (Gagnon) after the

class I was not happy with my performance.”

“But it was a great experience for him,” said Gagnon.

“Speaking in front of your peers is not as easy as many

may think. And Erik is going to be better with each

presentation.”

“It’s a lot easier for me to talk to my customers for 30 or

40 minutes than stand up there in front of my classmates

and talk for a couple of minutes,” added Ankeney.

Eichensehr said he worked on his class presentation the

night before the meeting. “I wrote it down and went over it




