
BBN
Brevard

  Business
  News

Vol. 36 No. 28  July 9, 2018   $1.00 A Weekly Space Coast Business Magazine with Publishing Roots in America since 1839

PRESORTED
STANDARD

US POSTAGE
PAID

BREVARD BUSINESS
NEWS, INC.

32904

Please see Tuxes & Tails Gala, page 23

with the Brevard Humane Society

before. “Joel said he would like to

continue working with us, so we are

excited about building that partnership

with him.”

The Brevard Humane Society

promotes the humane treatment of

homeless, displaced and abandoned

animals by providing shelter, compas-

sionate care, adoptions, and community

education.

“We see about 3,000 pets a year,

between the two facilities — Cocoa and

Merritt Island. That number includes

the pets we take in and rescue,” said

Clifton, who is in her 14th year leading

the organization.

On a recent Saturday, the Brevard

Humane Society had 61 kittens up for

adoption at an event “and we had 32

adopted, which was a good community

response. That’s a 50 percent adoption

rate, and that was just one weekend.”

Her organization also runs the Low–

Cost Spay/Neuter and Wellness Clinic.

The clinic offers “affordable” services to

the public for their pets. The services

include wellness checks and vaccina-

tions, along with heartworm prevention.

“The Brevard Humane Society is a

no–kill shelter and sanctuary. Spaying

or neutering helps control pet overpopu-

lation and can help prevent medical and

behavioral problems from developing.

That may allow your pet to live a

happier, healthier, and longer life,” said

Clifton, who first started volunteering

with the organization in 1991 when she

worked for United Space Alliance, and

was named its executive director in

2004.

The clinic also offers “microchipping”

for pets. Up to 8 million animals end up

in shelters every year, according to

WebMD research. Unfortunately, only

15 to 20 percent of dogs and less than

2 percent of cats are ever reclaimed by

their owners. One of the ways to increase

the chances of finding your lost pet is

having it microchipped, which is a

simple procedure.

The Low–Cost Spay/Neuter and

Wellness Clinic features state–of–the–

art equipment and is located directly

behind the Brevard Humane Society’s

facility on Cox Road in Cocoa. To

schedule an appointment for your pet,

call 636–3343, extension 206, or email

clinic@BrevardHumaneSociety.com.

“The last appointment at the clinic is

normally 4 p.m., but we now have

By Ken Datzman

COCOA — There is a new, exciting

twist for the Brevard Humane Society’s

seventh annual “Tuxes & Tails Gala,” a

major fundraiser that benefits the oldest,

life–saving animal–welfare organization

in the county, now in its 66th year.

The program will include an appear-

ance by renowned animal trainer Joel

Silverman, who lives in California.

Silverman is one of the most popular and

well–known dog trainers in America.

“We are very excited about this year’s

‘Tuxes & Tails Gala’ because we are

going to have celebrity dog trainer Joel

Silverman at our event,” said Theresa

Clifton, the executive director of the

nonprofit Brevard Humane Society.

“Joel is an awesome dog trainer. He’s

had an incredible career. He’ll be doing a

book–signing. And we will be auctioning

a spot in a dog–training session he has

donated. People can bid on it at the live

auction. He’ll be conducting a dog–

training session one week after the

Tuxes & Tails Gala. We’ll provide all the

details to the winner.” His training

sessions include up to 10 dogs.

Silverman has trained animals for

Hollywood films, television, and amuse-

ment parks. He now devotes his 40–plus

years of professional experiences to

helping thousands of pet owners around

the nation train their dogs. Last year, he

launched a series of dog–certification

courses.

Silverman is best known as the host

of Animal Planet’s “Good Dog U,” which

ran on TV from 1999 to 2009. He also

hosted the nationally syndicated TV

series “What Color is Your Dog,” which

ran from 2011 to 2014.

More recently, he was seen with his

dog Duchess in a national commercial for

Chase Bank that aired nearly 4,000

times.

Silverman has also authored a series

of dog–training books, including “What

Color is Your Dog? Train Your Dog

Based on His Personality Color.”

He originally started his career

training birds. Silverman worked for

theme parks in Southern California. He

did the animal show at Universal

Studios with “Fred” the Cockatoo from

the Baretta TV series. Silverman has

worked with a variety of birds, including

eagles, hawks, doves, and ravens.

Clifton said Silverman has worked

The Brevard Humane Society’s seventh annual ‘Tuxes & Tails Gala’ is set for Aug. 25 at the Space
Coast Convention Center in Cocoa. Joel Silverman, one of the best–known dog trainers in America,
will be at the event. One of the auction items will be a spot in a group dog–training session conducted
by Silverman. Individual tickets for the Gala are $150. Sponsorships are offered starting at $250.
Theresa Clifton, left, is executive director of the Brevard Humane Society. Susie Wasdin, right, is
chairing the event for the seventh straight year with her husband Tom.

BBN photo — Adrienne B. Roth

Celebrity animal trainer set to appear at Humane Society’s Tuxes & Tails Gala
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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It’s critical to continue marketing your business over the summer;
here are some tips to help you stay on top of that initiative today

By Diana Ennen

Summer is often a time when things slow down a bit.

Between vacations, holidays, and just wanting that

relaxed pace, more and more clients require less time.

What’s good is that means more time for you to cha–chill

too. But, unfortunately, it can have a negative effect on

your bank account. That’s why it’s critical to keep market-

ing over the summer and we’ll show you ways to do just

that!

Here are my top summertime tips for marketing your

business:

l Social Media Magnify — Step it Up!

Keep your social–media marketing consistent and

running throughout the summer. So often you can see

lapses in content when the businessowner goes on vacation

and even when they just slow down and get “out of the

mood to post.” It’s hot, we feel you! And if you go on

vacation, you know that the week prior and the week after

can be just as busy, so a slowdown there often happens for

extended periods of time. What you need to do is prepare

in advance and schedule posts or hire someone to help.

Also, know you can actually do this early (like even in

May, although we’re a little late on that for this year). That

way at the last minute you aren’t saying, “Man I need to

write these posts, because guess what … you probably

won’t! But even if you do slow down, don’t go total ghost

and disappear. It’s better to have some postings than

nothing at all.

With your social media too, keep in mind that people

are more “cha–chilled” during the summer, which rocks.

It’s good to give your postings more personality because of

that. Share more fun videos. Write more fun tips. Share

pics of you out having fun. Just keep it professional.

l Content Marketing Magic — Make it Happen.

There are those frazzled business owners and entrepre-

neurs who are looking at taking a vacation and thinking,

I’ll never survive, send help! Well guess what, when your

content shows up right at that right moment, it might be

just what they need to take action and check you out. (In a

good way of course.) So, write that awesome content to

show all you can do.

Write articles and blog postings specially addressing

services you provide and especially ways you can help an

overwhelmed business owner survive and thrive. An

awesome article outlining how you can help with the

summertime blues by adding specific things you can do,

might just do the trick.

l Paid Advertising — Do It — Do It Now.

Let’s face it, it’s summer and more people are on social

media relaxing than most times of the year. This is a great

opportunity to connect with those you might not otherwise

get the opportunity to. And why not make it easier by

paying for ads and targeting your marketing directly to

those people. Now you don’t want to throw off their chilled

mojo, but you absolutely can advertise in a way that

promotes your products and services and has them clicking

to find out more without spilling their beverage of choice.

And once again, let’s pump it up and make it fun. You

will catch more attention with fun videos, graphics, texts,

etc., then if it’s the same ole same ole boring content. Let

them see that, “Hey, that’s the kind–of business I want to

do business with. I bet they are a hoot to work with.” Now,

of course, you don’t want to go overboard, but I bet if you

try this out this summer, come fall you’ll like it so much

that from now on, your ads will have more personality,

which breaks down to more sales and $$$$. That sounds

pretty awesome, doesn’t it?

l Networking — Get Out There.

During the summer a lot of folks take off and don’t

attend as many networking events as they normally

would. Now you would think that would be a bad thing if

you want to get out and network, but it can have the

opposite effect. So often networking events have cliques (oh

I so don’t like that term, but it describes what I need to say

perfectly.) And when you attend these events, it’s hard to

break into these cliques. (Oh gosh there it is again.) But

when some of the regulars don’t attend, those newbies can

often connect on a more personal level with those there.

Plus, with smaller groups, the meetings can be more

intimate. Now no nasty emails telling me about your group

not being a cliques. I don’t mean any offense to anyone. My

point being, get out there and network. Don’t take the

summer off. Try and connect with a few new people and

most of all enjoy yourself. Often times event organizers

will reward summer–time attendees with more laid–back

events.

l Revamp and Redo Your Stuff.

Wow, have you looked over your website lately? Yikes!

There’s a mention about your Christmas special on there.

Bummer! And your LinkedIn Profile’s last article was from

about the same time. You’ve been busy. Awesome. But

what does that tell potential clients? You guessed it. You

aren’t on top of your game. (Even though I’m sure you are!)

Summer is an awesome time to spend reviewing and

revamping your business image.

Review your website and make sure it’s updated with

the latest information. In addition to new services, add in

any new clients you’ve gotten and also new testimonials.

Spend the time to review your media page and be sure

you’ve included new press you’ve received. Now take it a

step further and add in new pics of you (professional of

course) and anything else you feel will say to a potential

client, as well as current clients, that you are on it! Now do

the same for all your social media profiles. Just the same

as you change into your fun summer wardrobe, you can

spiffy up your business in much the same way.

l Just Keep on Keeping On.

Now this seems lame, but honestly for many this is

enough. Let’s say you too have vacations, kids home from

school, clients who are having you take over while they are

on vacation, etc. Or let’s say you plan on attending more

conferences in the summer. For these circumstances, just

keeping up with your own marketing works, and can be

what you need to do. Of course, more marketing is always

a good thing. But know your workload. For some, main-

taining is good enough.

As you can see, summer marketing can be just what the

doctor ordered to get your business a new facelift. And

remember, you can always have a professional help. (Like

me! See how I did that?) No matter what, enjoy your

summer, take time for friends and family, and know that

fall is just around the corner. Go into it renewed, refreshed,

and hopefully with new clients and a little extra “dinero” in

the bank.

Diana Ennen is president of Virtual Word
Publishing, www.VirtualWordPublishing.com.
Her firm offers PR and marketing services,
book marketing services, and virtual assistant
coaching. She has been featured in “USA
Weekly,” Forbes Inc. Radio, Fox News,
“Women’s World,” “USA Today,” CNN, “The
Wall Street Journal,” and other media outlets.
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Beauty never needs permission to show up — it’s an ally and an advocate
By Barbara E. Thompson
UCF Forum columnist
University of Central Florida

As I was rushing out the door to go to work one recent

morning, I paused for a second on the back steps of my

house to find my keys. When I looked up, I noticed a

remarkable sight.

There is a tall oak tree in the center of my backyard.

In 2005, following Hurricane Charley from the summer

before, my husband and I planted this tree as a replace-

ment for another oak that had been ripped out of the

ground during the storm.

This recent morning there was sunlight streaming

through the tree, almost like a window had opened in the

sky and the most intense light followed a path through

the upper branches to a spot on the ground below. It had

rained the night before and there was a mist of water

falling from the branches catching the light. It looked like

a glistening silver blanket floating in the air.

I suddenly wasn’t concerned about running late. I just

couldn’t stop looking at this beautiful gift from nature.

And what I have subsequently discovered is that this

phenomenon happens more frequently than I realized. I

just had never noticed it before.

Beauty happens around us daily. It doesn’t ask for nor

does it need permission to occur. It doesn’t look at what

we wish to accomplish on a particular day. It doesn’t

consider our life circumstances or what we might be

going through. It just happens.

I started to reflect on beauty in my life and the

moments when I wasn’t expecting it to be there.

My father passed away very suddenly more than

30 years ago. One moment he was there, and the next

moment he was gone. It was my first experience dealing

with the death of someone I deeply loved. The grief was

overwhelming. The pain was excruciating and I couldn’t

escape it.

From the first sadness–laden day after my dad’s

death, I have two vivid memories of beauty happening.

He died on a Sunday evening, and I remember feeling

incredulous when the sun came up the next morning. Not

only did the sun rise, but it was a cool December day and

the sunrise was exceptionally beautiful. How could this

be? Didn’t the sun know that my world had come to an

end the day before? But beauty was there, filling up the

world and shining through.

I also remember my sister–in–law coming to my

parents’ house the next day. My then 4–year–old nephew

and 2–year–old niece were with her. I felt irritated that

they were running around, playing and laughing. But

then I noticed my mom hugging them and kissing their

sweet faces. My father had been her best friend and the

love of her life, and yet the love she had for her grandchil-

dren was bringing her peace and joy even in those very

dark moments.

Beauty again was there and came to life in the

unconditional love of a grandmother for her grandchil-

dren.

Beauty shows itself in so many ways. Sometimes it

comes through most vividly when the world is trying to

rally against the occurrence of incomprehensible evil.

Shortly after the mass murder of innocent people at

Pulse, I remember going to the Dr. Phillips Center in

Downtown Orlando. Outside the center, some extraordi-

narily kind people were there dressed as angels, repre-

senting the 49 lives lost. I remember hugging one of the

angels and crying with her. We didn’t know one another.

But beauty was there helping two human hearts connect

and battle despair.

Beauty also shows up when we do expect it. It was

there when I married my husband and at the births of

our two children. Beauty was tender in these moments,

accompanied by tears of deep abiding love. These

instances in time are some of the most easily recognized

and treasured expressions of beauty.

Beauty comes when people connect with one another,

sharing their life experiences with openness and without

fear. It is there when a colleague becomes a trusted

friend and listens with understanding and compassion as

you are going through a difficult time.

Beauty is present when we say thank you and really

mean it. It is there when we sincerely apologize, when we

care more about saving the relationship than protecting

our egos. It is there when we pause to notice and

acknowledge the contributions of those around us. It is

there when we stand together to fight injustice in its

many manifestations, when we never give up nor give in.

Beauty happens.

It is courageous and an ally, advocate and accomplice.

It just is. And thankfully, it never needs permission to

show up.

Barbara E. Thompson is the associate director of
UCF’s Office of Diversity and Inclusion. She can
be reached at Barbara.Thompson@UCF.edu.

Brevard Schools remains an ‘A’ district, according to Department of Education
Brevard Public Schools continues to be an “A” district with high–performing schools, according to district and school

grades released by the Florida Department of Education.

Said outgoing Superintendent Desmond Blackburn: “I couldn’t be prouder of the educators, students and engaged

families whose hard work continued to make Brevard Public Schools an A–rated district for the second consecutive year .

At our most at–risk schools — where we made special efforts to pull together and improve learning — all improved

significantly or maintained.

Among the 15 largest districts in the state:

l BPS had the second–best performance at career and college acceleration, behind Duval County.

l Its 86 percent graduation rate was second–highest behind Seminole County.

l BPS was just one–point shy from tying for the top spot with three other large districts.

Twenty–four Brevard schools earned an “A” grade, and seven schools saw their grades improve. West Shore Jr./Sr.

High in Melbourne was the highest rated secondary school, just ahead of Edgewood Jr./Sr. High on Merritt Island.

Freedom 7 Elementary School of International Studies in Cocoa Beach was the top elementary school, and Robert L.

Stevenson Elementary on Merritt Island ranked second.

BPS continued to have no failing schools. All 10 at–risk schools that received special attention maintained their

grade or improved. Palm Bay Elementary, Mims Elementary, Coquina Elementary in Titusville, and University Park

Elementary in Melbourne worked their way from “D” schools to “C.”

Ronald McNair Magnet Middle in Cocoa went from a “B” to an “A” school, and Bayside High in Palm Bay improved

from a “C” to a “B.” Palm Bay Magnet High remained a “C” school but improved its test scores across the board.

Commissioner Adam Putnam announces cause of wildfire that destroyed homes
Florida Commissioner of Agriculture Adam Putnam recently announced that following an investigation led by his

Office of Agricultural Law Enforcement, a prescribed burn conducted by Wildland Fire Services Inc. on behalf of the

Florida Fish and Wildlife Conservation Commission caused the wildfire in Eastpoint, which burned more than 800

acres and destroyed 36 homes.

“My heart goes out to those affected by this devastating wildfire, and I thank all of our partners in the response effort

to stop the spread of the fire,” said Putnam.

The Florida Forest Service led response efforts to contain and extinguish the wildfire with assistance from the

Franklin County Sheriff’s Office, Florida Fish and Wildlife Conservation Commission, the Department of Environmen-

tal Protection, the Eastpoint Volunteer Fire Department, and other local fire departments.

During the course of the investigation, other possible causes, such as lightning, arson and fire accidentally caused by

man, were eliminated.
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TI Training LE donates leading–edge simulator
to American Police Hall of Fame in Titusville

TITUSVILLE — A new partnership between The American Police Hall of Fame

(APHF) and TI Training LE will help forge greater understanding between civilians and

law–enforcement officers and will allow smaller departments to gain valuable training

that may save lives of both law enforcement and civilians.

TI Training LE has donated to the Hall of Fame a Use of Force Training Lab

Simulation Package that includes a training lab library with more than 700 varied

scenarios, a high definition projector, computer, speakers, cameras and VRG blue guns.

Valued at $42,000, the system was designed with guidance from subject matter

experts on police tactics and training objectives.

“Our goal is to not only honor and serve our law enforcement officers, which we’ve

been doing for many decades,” said Hall of Fame CEO Barry Shepherd, “but we are also

dedicated to improving relations between communities and law–enforcement agencies.

We also want to be certain that officers have access to the best training and information

available. This donation really ramps up our ability to achieve all those goals!”

The APHF facility includes The Shooting Center, a public range that offers access to

law–enforcement agencies at the local, state and federal level for training and profi-

ciency exercises.

In addition to the museum and memorial rotunda, the 50,000–square–foot APHF

facility houses the administrative offices of the National Association of Chiefs of Police

and the American Federation of Police & Concerned Citizens, which implement a

number of “compassionate programs” in conjunction with the Hall of Fame.

Through these programs, family survivors and the families of disabled officers receive

emergency funds, scholarship money, yearly birthday and holiday gifts to children under

17, summer camp funding and more. The facility also administers a K9 placement

program that has raised and dispersed more than $1 million for the purchase, training,

and equipping of K9 units for departments that cannot afford them.

“We are thrilled that TI Training is partnering with us on making our streets safer

for law enforcement and civilians, alike,” Shepherd said. “This simulator will give

visitors an idea of what officers face every day in terms of split–second decision–making,

and it will allow us to provide state–of–the–art training for smaller departments who

cannot afford a sophisticated system like this.”

Shepherd added that “this is the first of many partnering initiatives we are seeking to

implement with companies who serve our nation’s LE agencies. We are honored and

thrilled that TI stepped forward with such a profound spirit of service.”

TI Training Vice President Kila Otte said, “TI Training LE is a world leader in

simulation training systems for law enforcement. We’ve been in business over 12 years

and have more than 2000 agencies using our products. The American Police Hall of

Fame and its supporting agencies are doing very good work that is in line with our

mission, and we are thrilled to create this partnership for the future.”

The simulator will be shipped and set up at the facility some time in July, according

to Otte.

For more information about the American Police Hall of Fame and its programs, call

264–0911, email Tarae@aphf.org or go to www.APHF.org. To find out more about TI

Training LE, call (800) 634–1936 or go to www.TITraining.com.

Fiona Chalmers receives ORION Foundation scholarship
Fiona Chalmers, a 2018 Titusville High School graduate, is the winner of the ORION

Foundation’s Arts Scholarship. She plans to pursue a degree in the arts.

The ORION Foundation is a nonprofit organization that operates in Florida and

Georgia. It was created “to preserve artistic identity and prevent suicide.”

Chalmers ranked eighth in her class with a 4.4 grade–point average and also earned

an A.A. degree. She has garnered numerous academic and music achievements to

include Phi Theta Kappa honors, Titusville High School Scholar Athlete, National Honor

Society, District 10 Superior Vocal Large Group Rating, and Berklee College of Music

Singer–Songwriter Showcase.

In addition, Chalmers has proven good citizenship by volunteering with Keep

Brevard Beautiful, Sources of Strength, nursing homes, and soup kitchens. As a key

student leader at Holy Spirit Catholic Church, she uses her talents to cantor and deliver

praise and worship for the LifeTeen/EDGE community.

This summer, Chalmers will be helping with Jam Camp, a special YMCA program

outside of Nashville that teaches young teens to write songs, play instruments, and

perform. In the fall, she plans to attend Middle Tennessee State University to further

her education in the music business, with an emphasis on songwriting.

Her long–term goal is to attend Florida State University to obtain a master’s degree

in music therapy. She believes music therapy “offers a completely pure and natural

method of healing.”

Brevard residents donated online in support of the ORION Arts Scholarship. For

more information about the organization, visit www.TheORIONFoundation.org.
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Florida State University now boasts the best four–year
graduation rate in Sunshine State among public schools

retention rates.

The broad–based approaches include

academic mapping and the Take 15

initiative. Academic mapping gives

students a guideline for planning courses

along their journey to earn a degree,

while Take 15 encourages students to

carry at least 15 credit hours per semes-

ter, which keeps them on track to

graduate in four years.

Florida State also targets unique and

at–risk populations through programs

developed to address their particular

interests and challenges, such as the

Center for Academic Retention &

Enhancement. CARE is a nationally

recognized program that provides first–

generation and underrepresented

students with the necessary tools,

resources and support network they need

to flourish in the collegiate environment.

Graduation and retention rates for

CARE students are regularly above those

of the general population.

“We’ve shown that regardless of

background, students can thrive in higher

education,” McRorie said. “We’ve virtually

erased graduation rate gaps between all

categories of underrepresented and

traditional student populations.”

Another way FSU continues to

increase its graduation rate is through

the newly created Graduation Planning

and Strategies Office, which provides

support for undergraduate students with

high credit hours who may not have a

plan for graduation. The three–person

team seeks these students out and assists

them in developing goals for graduation

and beyond.

Florida State’s high–impact practices

for student success are turning heads

across the nation. Last summer, McRorie

spoke to the Association of Public and

Land–grant Universities about Florida

State’s student success strategies, and in

April, she was invited to present on

undergraduate success at the TIAA’s

100th anniversary celebration.

“People are starting to pay attention

nationally,” McRorie said. “Our profile in

terms of these student success measures

— which to me are among the most

important for an institution — is rising.”

The Accountability Plan is pending

confirmation by the full Board of Gover-

nors.

County Manager Frank Abbate to address Chamber luncheon
The Titusville Area Chamber of Commerce will hold its membership luncheon from

11:30 a.m. to 1 p.m. on Wednesday, July 11, at Holiday Inn Titusville/Kennedy Space

Center. The guest speaker will be Frank Abbate, the Brevard County manager.

He will discuss the latest developments on Homestead Exemption and a summary of

the 2018–19 county budget. The event is sponsored by AT&T.

Holiday Inn Titusville/Kennedy Space Center is located at 4715 Helen Hauser Blvd.

in Titusville. The cost to attend the luncheon is $20 for Chamber members and $25 for

guests and walk–ins. To make reservations or for more information on this event,

contact Pat Stevenson at 267–3036 or stevenson@titusville.org.

By Amy Farnum–Patronis
afarnumpatronis@fsu.edu
University Communications
Florida State University

TALLAHASSEE — Florida State

University now has the best four–year

graduation rate of any public university

in Florida, according to the latest data

reported in the State University System’s

2018 Accountability Plan.

The university’s four–year graduation

rate is 68.4 percent, nearly three points

higher than the previous year’s cohort,

placing FSU first among all State

University System of Florida institutions.

More significantly, it’s the highest four–

year graduation rate in the State

University System’s history.

“That’s a very big deal,” said Sally

McRorie, provost and executive vice

president for Academic Affairs. “That’s

among the Top 15 public universities

nationally.”

Florida State’s upward trajectory in

student success hasn’t happened over-

night. The four–year graduation rate has

steadily risen in recent years as a result

of careful and strategic investments in

areas such as academic advising, tutoring

and academic coaching.

“We made the decision that student

success was our primary goal and the key

fulfillment of our mission,” McRorie said.

“This success is a return on those

investments, which have been major for a

university that has the second–lowest

state tuition in the country.”

Of the freshmen who entered the

university in 2013, 68.4 percent gradu-

ated in four years. By comparison, only

49.3 percent of freshmen who started at

FSU in 2005 graduated in four years.

“This wonderful news is the result of

hard work and creative thinking by

faculty and staff across campus,”

President John Thrasher said. “They are

putting students on a path toward

earning a degree while providing them

with a strong undergraduate experience

that prepares them to be successful after

graduation.”

With more limited resources than

most public universities, Florida State

has used both broad–based and targeted

approaches to increase graduation and

Brevard Family
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Palm Bay Utilities Department
summer internship programs for
area students now underway

The Palm Bay Utilities Department (PBUD) has two

distinct summer internships currently underway.

The first internship program, Juniors to Jobs, started in

2015. The Palm Bay Utilities Department, in partnership

with CareerSource of Brevard and the Greater Palm Bay

Chamber of Commerce, offers internship opportunities to

high school juniors and seniors.

Juniors to Jobs focuses on helping the students from

Palm Bay’s three area high schools to develop work

readiness, financial and career exploration skills, along

with meaningful paid work experience opportunities with

area businesses. These students learn about the many

different divisions working together within PBUD to

provide customers with clean water and quality customer

service.

PBUD’s second summer internship program is the

Academy of Environmental Water Technology (AEWT)

program, operated in partnership with Heritage High

School. Launched in 2013, the AEWT internship prepares

and equips students to become future water industry

professionals. These students take three years of water

industry coursework while in high school and prepare to

take the Level “C” Water Operator pre–licensure certificate

(CTE) before high school graduation.

PBUD hosts four interns per year for this five–week

internship program. Industry trends point to many water

and wastewater professionals preparing to retire soon.

Because of this program, PBUD is preparing interns to be

ready to potentially start their career in the water industry

right after high school.

“Teaching today’s young people how to effectively

manage our water resources and understand the value of

clean, safe, reliable drinking water is imperative, and

PBUD is excited to partner with Heritage High School in

this effort.”

For more information about Palm Bay Utilities

educational programs, visit www.pbud.org or contact Julie

Dimmig, the community information coordinator, at

Julie.Dimmig@PBFL.org.

Whittaker Cooper Financial Group adds
Gray as registered client service associate

Chelcey Gray has joined Whittaker Cooper Financial

Group Inc. in Melbourne as a registered client service

associate. Gray is responsible for directly assisting the

firm’s financial advisors in activities relating to client

service.

She holds both Series 7 and Series 66 licenses from the

Financial Industry Regulatory Authority and is able to

place trades for clients.

Gray is also responsible for appointment preparation,

investment and retirement assistance and account

maintenance. The Macon State College graduate holds a

bachelor’s degree in business information and technology.

Whittaker Cooper Financial Group is located at 1692

W. Hibiscus Blvd.

For more information on the practice, call 723–3352 or

visit RaymondJames.com/WhittakerCooper. The full–

service firm offers accounting and tax services. Advisors

also provide financial–planning services for clients in

Brevard County and Central Florida.

Begun in 1985, the principals include Kenneth

Whittaker and I.Wayne Cooper.

Whittaker Cooper Financial Group maintains a

satellite office inside of One Senior Place in Viera, located

at 8085 Spyglass Hill Road.
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People slimming for summer should carefully consider
their salads, says University of Florida nutrition expert

By Brad Buck
bradbuck@ufl.edu
UF/IFAS Communications
University of Florida

GAINESVILLE — People trying to get

in beach body shape for the summer often

head for the salad bar at restaurants. But

many of those salads contain more

calories, sodium and fat than consumers

may want, says a University of Florida

nutrition expert.

As “National Salad Week” approaches

in July, Laura Acosta, a registered

dietitian at the UF Institute of Food and

Agricultural Sciences, said three types of

salads often come with lots of calories and

are laden with fat and sodium:

l Taco salads, especially the ones that

come in a shell: One has 760 calories,

39 grams of fat, and 10 grams of saturated

fat, which is known to contribute to heart

disease and other health problems. It also

contains 1 gram of trans fat, another, even

less healthy, type of fat.

“One gram doesn’t seem like a lot, but

when you consider that organizations like

the American Heart Association recom-

mend that even 2 grams of trans fat per

day is too much, it helps to put it into

perspective,” said Acosta, a lecturer in the

UF/IFAS food science and human

nutrition department.

The salad also contains 1,330 milli-

grams of sodium, which can contribute to

high blood pressure and displace other

minerals like potassium in the diet, she

said.

A taco salad from another franchise

contains 930 calories, 58 grams of fat, 20

grams of saturated fat and 1,250 milli-

grams of sodium. The 20 grams of

saturated fat constitutes 100 percent of

the recommended saturated fat limit for

most people, Acosta said, and the 1,250

milligrams of sodium is more than half the

recommended daily limit.

l Chef Salads: Often, so–called “chef

salads” are loaded with various meats and

cheeses. The meats are often processed

and contain nitrite preservatives that may

increase risk for cancer when consumed

consistently. While cheese can be a good

source of calcium and high–quality

protein, it is also high in calories, satu-

rated fat and sodium.

l Caesar Salads: A Caesar salad is

typically fairly simple: romaine lettuce

tossed with Caesar dressing and topped

with parmesan cheese and croutons. The

problem is that most varieties of Caesar

dressing are heavy and creamy and add a

lot of extra calories.

“Since Caesar salads are usually pre–

dressed, you don’t have a lot of control over

the amount of dressing, and restaurants

are usually pretty heavy–handed,” Acosta

said.

Acosta offers some solutions:

l Read the description of the salad, or

list of ingredients, which can tell a

consumer a lot about how healthy the

salad may be.

“As a very general rule of thumb, house

salads and garden salads tend to be fairly

basic — lettuce, tomatoes, cucumbers,

onions — and good bets if you’re watching

your weight or calorie intake,” she said. “If

cutting calories is a goal, be aware that the

main source of calories in many ‘house’ or

‘garden’–type salads is going to be the

dressing, so aim for about two tablespoons

of dressing.”

Most dressings will have somewhere in

the neighborhood of 120 to 180 calories per

two tablespoons, so using more than that

can really add up.

l Another idea to consider: Rather than

pouring dressing over the salad, dip your

fork in the dressing before taking each

bite. The amount of dressing on the fork

will be minimal, and likely won’t add up to

very much by the time you’ve finished the

salad.

It’s worth noting that these recommen-

dations depend on one’s individual health

goals, Acosta said.

“Being lighter–handed with the

dressing may be appropriate for those

needing to cut calories or watch their

weight, but for those at a healthy weight,

cutting calories may not be as important,”

she said. “A simple olive oil and vinegar

dressing, for instance, will have roughly

the same number of calories as other

dressings, but will provide about 10 grams

of monounsaturated fat — one of the ‘good’

fats that help to promote cardiovascular

health — per tablespoon of olive oil. So,

the amount of salad dressing may not be

as important as the type in many cases.”

Experimental Aircraft Association to meet July 10 on Merritt Island
Chapter 724 of The Experimental Aircraft Association will meet at 7:30 p.m. on July 10

in the clubhouse on the Merritt Island Airport. Before the meeting, there will be a pot–

luck dinner starting at 6:30 p.m. Attendees are asked to bring a dish to share.

If you have a passion or interest in aviation, then EAA 724 “will bring you closer to the

action.” You don’t have to be a pilot or aircraft owner to enjoy the group. The chapter is a

“mixture of pilots, wannabe pilots and non–pilots.”

The airport is about two miles south of State Road 520 on Courtenay Parkway. Turn

off Courtenay onto the airport and then bear right. Across from the Fire House is the

clubhouse with the EAA logo on the end of the building. The organization’s web address is

www.eaa724.org.
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The Treasure Coast Exchange
Club recognizes Marine Bank,
honors Kim Prado for leadership

VERO BEACH — The Treasure Coast Exchange Club

recently recognized Marine Bank & Trust for its leadership

and impact on the community.

Additionally, vice president and banking center

manager Kim Prado was singled out for her many

contributions to the community during the June 21st

Treasure Coast Exchange luncheon at CJ Cannon’s

Restaurant in Vero Beach.

Marine Bank’s leadership team was honored for co–

chairing the United Way of Indian River County’s 2017–18

Annual Campaign. The team includes: Bill Penney,

president and CEO; Mary Cone, residential and consumer

lending vice president; Georgia Irish, business develop-

ment and client services’ vice president; and Kim Prado,

banking center manager and vice president.

The bank was also recognized for encouraging employ-

ees to become leaders resulting in personal development

and growth.

In addition to serving on the United Way board and

various committees, employees have actively volunteered

with numerous local organizations. These include: the

Alzheimer & Parkinson Association, American Cancer

Society, Board of Realtors, Environmental Learning

Center, Habitat for Humanity, Healthy Start Coalition,

Hibiscus Children’s Center, Indian River County Chamber

of Commerce, March of Dimes, Ocean Research & Conser-

vation Association, Oceanside Business Association,

Treasure Coast Builders, Vero Beach Air Show and Youth

Guidance.

“Few people set a better example of stepping up to

leadership challenges than Kim Prado,” who received the

Book of Golden Deeds in recognition of her dedication,

leadership and many contributions made to our commu-

nity.

On July 1, Prado will become president of the Florida

District Exchange Club. In addition, she chartered and

continues to serve as a leader, mentor and board chair-

woman for Pathfinders Youth Guidance EXCEL Club, a

club that has been recognized by the Florida District as the

EXCEL Club of the Year in 2015 and 2016.

The Pennys to open new realty office in
Melbourne, commmunity event July 28

JC Penny Realty LLC, which has been part of the

Central Florida real–estate market since 2012 serving the

Disney area and surrounding counties, is coming to the

Space Coast.

It has quickly grown into a thriving brokerage, ranking

in the top 3 percent in sales volume, (2017 ORRA Market

Share Report). JC Penny Realty is a leader in Central

Florida vacation, residential and international home sales.

“We are very excited to be part of the Space Coast

community. The new office will give us the opportunity to

work with friends and family helping them with all their

real–estate needs,” said Deb Penny, the agency’s co–owner.

The grand opening of the Melbourne office is set for

Friday, July 13. The event will be held from 10 a.m. to

3 p.m. at 4450 E. Gallie Blvd., Suite 133. The company’s

number is (407) 204–9198.

Many Brevard County residents may know Jon Penny,

broker and co–owner, as a business professional from his

days as manager for C&D Auto and Tire Kingdom. Jon

Penny has been involved in business management and

sales since graduating from high school. He is “looking

forward to renewing contact with former customers, as

well as meeting many new ones.”
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Please see St. Joseph Catholic School in Palm Bay, page 19

St. Joseph in Palm Bay and other Catholic schools in county provide summer
reading programs; First Lady Scott visits Ascension to share passion for reading
By Ken Datzman

School is out and summer has begun.

Youngsters are thrilled. They won’t have

to see the inside of a classroom for the

next two months. Goodbye homework. No

pop quizzes.

But one thing they should continue to

do over the summer break is read books

of their choosing. That’s very important,

educators say.

The summer months present a classic

opportunity for the “summer slide,” when

kids can lose academic skills they worked

hard to gain during the school year.

In fact, research shows that one to

three months of learning loss can occur

during the summer. This learning loss is

known as the “summer slide” in the

education field.

“It’s very important for students to

continue reading over their summer

break,” said longtime educator Claudia

Allen Stokes, the principal at St. Joseph

Catholic School in Palm Bay, a U.S.

Department of Education Blue Ribbon

School of Excellence, under the umbrella

of the Diocese of Orlando.

“It’s the best way for them to avoid the

‘summer slide.’ Students work all year to

get themselves to a certain point aca-

demically, and then take a break for two

months. If they are not practicing or

honing their reading skills, they are

generally going to see a decline. And if a

student is already behind, it can affect

them even more. So it’s very important

for students to keep their reading skill

level up over the summer and we have a

program that addresses the summer

slide.”

Stokes took a break on this day from

her busy schedule in Orlando, where she

attended the 26th annual “Model Schools

Conference,” to talk about the benefit of

summer reading. The Model Schools

Conference brings together educators and

thought–leaders from across the country

to share innovative ideas and work side–

by–side to redefine what learning looks

like.

And the cornerstone of learning is

reading and comprehension. Learning to

read is one of the most fundamental, and

yet most complex, tasks for young

students.

Despite many national initiatives in

recent years to boost reading instruction,

an alarming number of children still

struggle on a test called “The Nation’s

Report Card,” produced by the National

Assessment of Educational Progress.

Compared to 2015, there was a one–

point increase in the average reading

score at grade eight in 2017, but no

significant change in the average score for

reading at grade four, or for mathematics

at either grade, according to the new

“Nations Report Card.”

Part of the reason it’s so challenging to

become proficient in reading is that

reading requires mastering and combin-

ing many different skills, from identifying

and sounding out words to connecting

those words with their meanings and

then understanding the content of a text,

according to the Federation of Associa-

tions in Behavioral and Brain Sciences.

Children must be persistent. And each

child learns at his or her own speed.

It’s a well–documented phenomenon

that children can lose up to three months

of progress in reading and mathematics

during the summer, and these losses add

up.

By fifth grade, summer learning loss

can leave low–income students almost

three years academically behind their

higher–income peers.

Recent research published by the

RAND Corp., however, points to new

findings from a Wallace Foundation

study, “the largest–ever study of summer

learning,” which showed that students

with high attendance in free, five– to six–

week, voluntary summer–learning

programs experienced educationally

meaningful benefits in reading and

mathematics.

Brevard County Catholic Schools

provide summer reading programs for

students of every grade. Students are

encouraged to read every day for at least

30 minutes and to connect readings to

family outings which help to place the

reading into a broader context.

“We send information to the families

at their homes about the importance of

having their children read over the

summer break,” said Stokes, who earned

her bachelor’s degree from Miami–based

Barry University, a Catholic institution,

and her master’s degree from Florida

International University.

“And we try to give them the support

and guidance to make certain their son’s

or daughter’s reading program is a

success. Sometimes it might take just a

little extra effort and some creative

thinking on the parent’s behalf to keep

their child engaged reading books during

the summer.”

She continued, “We want every

student to participate in the program and

we give them the opportunity. The

parents know where their child’s reading

level is because we provide them with

that information. They can use that

information to do selected reading for

their children if they choose. The

important thing is to make sure they

have books in their hands this summer.”

Encourage your child to read at least

four to six books over the summer

Claudia Allen Stokes is principal of St. Joseph Catholic School in Palm Bay. The Catholic schools in Brevard County provide summer reading programs for
students of every grade. One to three months of learning loss can occur during the summer months, according to research. This learning loss is called the ‘summer
slide,’ which can be a big setback for many students. To help prevent this loss, students are encouraged to read every day for at least 30 minutes.
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Please see Citizens for Space Exploration, page 21

Mayer family helps lift grassroots organization Citizens for Space Exploration
to new heights — appointments with the Congressional offices in D.C. soar
By Ken Datzman

Citizens for Space Exploration, a 27–year–old diverse

grassroots entity that started in Houston, is enjoying some

of its best times. The nationwide organization works to

advance and foster support on Capitol Hill for human

space exploration and for NASA.

And the Mayer family in Melbourne has been at the

center of that success. It has helped carry the space–

exploration torch for years as advocate volunteers, through

budget swings and political battles that NASA has faced in

Washington, D.C.

Joe and Robin Mayer and their son Stephen work as a

well–coordinated, goal–driven team for Citizens for Space

Exploration, which is “home–based” through the Cocoa

Beach Regional Chamber of Commerce. Its Texas base is

the Bay Area Houston Economic Partnership.

The Mayers work out of their home running the

growing operation. It’s a business–school lesson in

teamwork and efficiency. They love the space program and

their community.

They have honed a system that has produced a record

number of annual appointments and visits with Congres-

sional office staffers and politicians in Washington, D.C.

The 2018 “Citizens for Space Exploration Congressional

Visits Report,” for instance, shows nearly 400 appoint-

ments for that fiscal year booked by Robin Mayer.

And for the past several years, the organization has

been able to sustain that number — making it the largest,

pro–NASA, pro–space exploration grassroots effort in

America.

“Personally, this is amazing to watch,” said Joe Mayer,

the national chairman for Citizens for Space Exploration,

about Robin’s scheduling wizardry.

“During the day, Robin is talking by phone and

connecting electronically with all of these offices on Capitol

Hill. When the staffers leave their offices and go home,

Robin puts on her chef’s hat and prepares dinner and does

other things around the house.”

Around 9 o’clock at night, she’s back at work preparing

for the next day doing her follow–up confirmations with

the offices in Washington, D.C.

“She’ll work into the wee hours of the morning. She’ll

sleep for a few hours and start working again at 9 in the

morning. No daytime hours are wasted. This takes total

dedication to the mission,” said Joe Mayer.

Several years ago, Robin Mayer was recognized for her

service with a special award given to her by Orion space-

craft management of NASA’s Johnson Space Center and

Lockheed Martin. The presentation took place at Johnson

Space Center in Houston.

Citizens for Space Exploration has been able to get its

foot in the door of Congressional offices to tell its story,

generally in an informative 15– to 30–minute meeting.

The small–in–number teams that make the office visits

always leave a colorful one–page (both sides) fact sheet

that showcases space exploration and how it has benefited

mankind.

For example, wound–repair research in microgravity is

helping develop antibiotic wound–dressing technology that

can prevent sepsis, a potentially life–threatening condition

that arises when the body’s response to an infection causes

injury to its own tissues and organs. This research is being

conducted aboard the International Space Station.

Joe and Robin Mayer have traveled the country in their

effort to promote the space program.

“Years ago, we worked out of an office,” said Robin

Mayer, who makes the Congressional appointments and

runs three large spreadsheets which detail the hundreds of

Congressional visits set, listing the individual contact,

time, date, and building location on Capitol Hill.

“Working from home is very flexible and I can go at my

own pace, which is what I like.”

One of Stephen Mayer’s roles is providing computer

support to ensure that his mother’s Congressional

appointment spreadsheets and databases are maintained.

This is a project in itself. So, he’s basically on–call at all

hours.

Computer “crashes” do happen at times. That’s when

Robin quickly sounds the alarm within the Mayer house-

hold, “Stephen! Stephen! I need your help! It has ‘disap-

peared!”

“When I hear that yell ring out, I swing into action and

it can be 1 o’clock, 2 o’clock, or even 3 o’clock in the

morning,” said Stephen Mayer, who is also a hobbyist

developer for Window’s 10, Microsoft’s newest operating

system.

Stephen Mayer said he now enjoys “being able to watch

rocket launches from our driveway. In July of 2011, we

came here for the final space shuttle launch. We watched

Atlantis launch.” The family used to live in Houston.

“We were on a bus coming over from our hotel in

Orlando and it was overcast with drizzling rain,” added Joe

Mayer. “It didn’t look good for a launch.”

“I remember I said a prayer and asked for the skies to

open up and allow this launch, and then, Lord, you can let

it rain all you want afterwards,” said Stephen Mayer.

“We got there and the skies opened up, the sun came

out and Atlantis launched. When we got back on the bus to

go to the hotel, it poured all the way back,” said his father.

With hundreds of appointments, scheduling accuracy is

critical to the success of Citizens for Space Exploration.

“Robin and Stephen go over every appointment multiple

times to make sure each appointment is accurate,” said Joe

Mayer. “You can’t afford to have a wrong date or a wrong

time on these visits.”

The Mayer family in Melbourne has long been involved in Citizens for Space Exploration, a grassroots group that has grown over the
years to about 100 people, including college students, who travel annually to Washington, D.C., to visit Congressional offices in support
of space exploration. Joe Mayer, center, is the organization’s national chairman. Robin Mayer makes the Congressional appointments.
And their son Stephen Mayer provides technical support, including for its computers.

BBN photo — Adrienne B. Roth
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Toastmasters modernizes education program with
Pathways; delivers skills that are needed in workplace

Toastmasters International, the world leader in developing communication and

leadership skills, has started the Pathways learning experience. The launch marks the

first complete redesign of Toastmasters’ education program since the organization was

founded in 1924.

Toastmasters is recognized globally for empowering individuals to develop and

improve their public speaking and leadership skills through local club meetings offering

practice, evaluation and mentoring. Pathways builds on that foundation by helping

members build the competencies they need to communicate and lead in a range of

situations.

Highlighted by interactive, customized and flexible learning, Pathways offers expanded

skill development and competencies that users can apply in their careers, personal lives

and in the community.

Since the launch of the Pathways program last year, users have leveraged the skills

learned through the program to advance their careers. And employers around the world

are using Pathways as an inexpensive option to retain their employees and enhance the

skills of their workforce.

“The tools I’ve learned through Pathways have enhanced my career,” says Adrian

Jefferson Chofor, a marketing operations consultant at Kaiser Permanente in Oakland,

Calif. “The training has made me more focused and disciplined at work and improved my

interaction with colleagues.”

Fortune 500 organizations like Google, Sony, Caterpillar, Coca–Cola and Bank of

America all recognize the benefits of the Toastmasters program and sponsor clubs for

their employees.

This is the first complete redesign of Toastmasters’ education program in the

organization’s 94–year history. Toastmasters’ Board of Directors called for the education

program to be revitalized with a renewed focus on leadership learning, competencies that

have immediate real–world applicability and online accessibility.

After extensive research, Toastmasters created Pathways, offering contemporary skills

that can be applied in a variety of practical settings. The program’s three most popular

paths are Innovative Planning, Presentation Mastery and Dynamic Leadership.

Since the Pathways rollout began last year, more than 100,000 unique users from 135

countries have participated in the program, completing 64,000 projects with another

70,000 projects in progress.

“Our Board of Directors recognized that it is critical to the organization’s long–term

sustainability to evolve our education program and deliver an experience that is flexible,

competency–rich and meets the demands of a contemporary workforce,” says Balraj

Arunasalam, Toastmasters 2017–2018 International President. “Pathways delivers this,

and more; our members are able to apply the communication and leadership skills they

are building in their personal as well as professional lives. Pathways is the most signifi-

cant change initiative ever undertaken by Toastmasters International and the result is a

major increase in the learning opportunities available to our current and future mem-

bers.”

To discuss Pathways with Toastmasters CEO Daniel Rex, email pr@toastmasters.org.

For more information about Pathways, visit www.toastmasters.org/Pathways.

Dr. Antoon recognized with dental association’s
J. Leon Schwartz Lifetime Service Award at event

The Florida Dental Association (FDA) has announced that Dr. Jim Antoon of

Rockledge was presented with the J. Leon Schwartz Lifetime Service Award at the 2018

Florida Dental Convention in Orlando.

As a dedicated supporter of organized dentistry, Dr. Antoon held multiple leadership

positions at the national, state and local levels. This includes helping establish the FDA

Council on Ethics, Bylaws and Judicial Affairs; leading as chair of the American Dental

Association (ADA) Council on Ethics, Bylaws and Judicial Affairs; and, serving as a

member of the ADA Council on Dental Education and Licensure. Dr. Antoon is currently a

member of the FDA and ADA delegation and the FDA Board of Trustees. Over the years,

Dr. Antoon has received numerous professional awards, including being recognized as the

FDA Dentist of the Year in 2002 and 2011.

This year, Dr. Antoon is co–chairman of the 2019 Florida Mission of Mercy, which will

be held in Orlando on March 22–23, 2019. The Florida Mission of Mercy is a large–scale,

two–day dental event held each year in a different city to provide thousands of patients

with critical dental care and relief from dental infection at no cost.

“Through his leadership and dedication in supporting the dental profession, Dr. Antoon

has made a significant impact on the Florida Dental Association and its efforts to promote

dental health,” said Drew Eason, executive director and CEO of the FDA.

Dr. Antoon received his dental degree from the University of Louisville, where he also

began his career as a faculty member before starting his practice in Florida.
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Charter Communications Inc.
launches Spectrum Internet Gig,
Spectrum Business Internet Gig

ORLANDO — Charter Communications Inc. has

announced the launch of Spectrum Internet Gig for

residential customers and Spectrum Business Internet Gig

for small– and medium–sized business clients in the

Orlando area.

The product features the deployment of DOCSIS 3.1

internet services delivering a 1 Gbps connection to the

home or business.

Spectrum is “fully committed to bringing faster internet

speeds to the communities it serves with no modem fees or

data caps.”

Priced at $104.99 per month for new residential

customers, Spectrum Internet Gig is now available to

27 million homes, 58 percent of homes where Spectrum

Internet is offered. Spectrum Internet Gig will be available

throughout virtually all of Spectrum’s 41–state service

areas by the end of 2018.

“Spectrum’s state–of–the–art, fiber–rich network allows

us to deploy dramatically faster broadband speeds,

including gigabit connections, broadly and rapidly,” said

Tom Rutledge, Charter Communications Chairman and

Chief Executive Officer. “As consumer demands for

bandwidth and capacity grow, our world–class network is

best–positioned to meet these demands, today and into the

future.”

With Spectrum Internet Gig, residential customers

have access to faster and more powerful internet speeds for

streaming video, online gaming, downloading music and

more across multiple devices without sacrificing perfor-

mance. Spectrum Internet Gig is offered with no data caps

or contracts, includes a modem and free in–home WiFi,

and is backed by a 30–day money back guarantee.

For more information on Spectrum’s full suite of

advanced broadband services, visit www.spectrum.com or

call (855) 657–7328.

The Brevard Schools Foundation partnering
with Lite Rock 99.3 to collect school supplies

The Brevard Schools Foundation is partnering with

Lite Rock 99.3 to collect school supplies for local children in

need. Supplies will be distributed at the 16th annual “Back

to School Giveaway” event for low–income students in

Brevard Public Schools.

The public is invited to participate by donating supplies

at designated drop–off locations throughout Brevard

County during the month of July. Cash donations are also

requested so items not received during the drive may be

purchased. Sponsorships are also available. All financial

donations are doubled through a matching funds grant

provided by the Consortium of Florida Education Founda-

tions.

“More than 39,000 children in our schools come from

families that are struggling to put food on the table,” said

Elizabeth Schreiber, Supply Zone Program manager.

“With the help of our community, we can make sure that

these students start the school year off right with the

supplies they need to learn and succeed.”

The Foundation will hold the Back to School Giveaway

event on Saturday, July 28, at Clearlake Education

Center, Cocoa. Two thousand registered students will be

given free backpacks, school supplies, books, hot lunches,

dental screenings, eye screenings, gift certificates for

haircuts, and other benefits.

For more information on this program, contact

Schreiber at 633–3660, extension 301, or

Schreiber.Elizabeth@brevardschools.org.
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Local attorney Jason Gordon announces the start of a new adoption agency in Cocoa Beach
COCOA BEACH — Attorney Jason Gordon of the

Cocoa Beach law firm Gordon and Thalwitzer recently

announced he has started a new adoption agency, A

Forever Bond Inc. (www.aforeverbond.com). It received a

license as a child–placing agency from the Florida

Department of Children and Families in June.

A Forever Bond provides private domestic adoption

services to the local community, throughout Florida and

across the United States.

The agency serves both adoptive and birth families

through free pregnancy testing, domestic infant adoption

services, adoptive home studies, counseling and post–

adoption support.

A Forever Bond Inc. has recruited management staff

“with extensive education and experience in the field of

adoption and foster care.” The staff has more than 30

years of combined experience working with birth and

adoptive families in private adoption and foster care

agency settings.

Jordon also provides legal services for families

including termination of parental rights and adoption

finalizations.

to support all members of the adoption triad through the

adoption journey.”

For more information regarding A Forever Bond,

Inc.’s adoption services, call 613–5996 or visit

www.aforeverbond.com.

The mission of A Forever Bond is to “provide quality

adoption services for birth parents, adoptive parents and

children through the entire adoption process to protect,

nurture and support permanency for children. The goal is

to provide loving, safe and secure homes for children and

Aerodyne’s Anne Campbell honored by Ohio Public Schools with ‘Proud Product’
CAPE CANAVERAL — Anne Marie Campbell, a scientist and payload integration engineer on the test and opera-

tions support contract at Kennedy Space Center, was recently honored by the Ohio School Boards Association with a

“Proud Product” award. The prestigious award is given to graduates of the Ohio Public School system who have

achieved great success in their chosen field.

Campbell, a graduate of Marion L. Steele High School in Amherst, Ohio, was one of only six selected among more

than 600 nominations. After high school, she went on to earn a bachelor’s degree from Heidelberg University in Tiffin,

Ohio, and is currently working on her master’s degree in space studies from the University of North Dakota.

She joined Aerodyne in April 2015. As a payload integration engineer for the International Space Station, Campbell

has tested and prepared payloads for flight, including Advanced Plant Experiments and the Veggie plant growth

system.

Aerodyne Industries LLC is a Service–Disabled Veteran–Owned Small Business that was established in 2006 by

CEO Andrew “Andy” Allen. A seasoned business executive and program manager, Allen is a former Marine aviator who

has logged more than 6,000 flight hours in more than 30 different aircraft. He is also a former astronaut, space–shuttle

pilot and mission commander.
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Bite Squad, the Minneapolis–based food–delivery

service, has announced the acquisition of Melbourne

delivery service Twins Food Taxi, expanding its presence

on the Space Coast. The service transitioned to the Bite

Squad platform on June 22.

Bite Squad entered the local market in April 2017 with

the acquisition of Doorstep Delivery. The Minneapolis–

based company currently offers delivery from more than

100 restaurants in the area through its squad of more than

100 employee delivery drivers.

“The Space Coast market has experienced tremendous

growth over the past year, and we’re excited to build on

that momentum with the Twins Food Taxi customer base,”

said Bite Squad co–founder and CEO Kian Salehi. “We’re

making a strong push to expand our presence in Florida

this year, and this addition in Melbourne helps strengthen

our market share.”

The acquisition of Twins Food Taxi echoes a growing

consolidation trend both within the food–delivery segment,

and within the company itself.

Bite Squad has been rapidly expanding through local

acquisitions in Florida, as well as other southern states

including Texas, North Carolina and Mississippi, over the

past 18 months. They acquired 17 regional delivery

services in 2017 and have reported 10 acquisitions to–date

this year.

“We expect continued growth this year, with more

acquisitions as well as organic launches into new mar-

kets,” said Salehi. “And we’ll continue to bolster growth in

existing markets too, with enhanced technologies like our

newly redesigned app, and a continuing effort to bring on

new restaurants for variety.”

Bite Squad has recently added more than 30 new

restaurant partners on the Space Coast, including El

Bite Squad acquires the local service Twins Food Taxi, expands Space Coast footprint as industry consolidates
Antojo Restaurant, Robburritos, Off The Traxx, Me–N–

Tito’s Mexican Grill, Hooters and BJ’s Restaurant.

Delivery is available within a 7–mile radius of participat-

ing restaurant partners.

Along with increased restaurant choices, former Twins

Food Taxi customers can expect enhancements to the new

service such as: a top–rated consumer app with live order

tracking to keep customers updated on where their food is

and when it will arrive; a live chat–support team for real–

time help; and fully–uniformed, trained employee drivers

to ensure professionalism, reliability and timeliness.

Customers on the Space Coast can order Bite Squad

seven days a week on the Bite Squad app or website,

www.bitesquad.com. Delivery fees start at $1.99.

Bite Squad is a leading independent provider of online

and mobile–food ordering and delivery services in the

United States. Founded in 2012, in Minneapolis, Bite

Squad partners with more than 10,000 restaurants across

more than 50 metropolitan areas to deliver “fresh food

straight to the customer’s door, quickly and hassle–free.”

To learn more about Bite Squad or to download the

top–rated Bite Squad mobile app, visit bitesquad.com.

Anglers for Conservation to host benefit Aug.18 at Cocoa Beach Country Club
COCOA BEACH — Anglers for Conservation (AFC) will host its 2018 “Bringing Vegas to You” Casino Night

fundraiser Aug. 18 at the Cocoa Beach Country Club.

AFC is a nonprofit organization dedicated to inspiring new generations of marine stewards through education,

conservation, and community outreach. Thanks to the support of community donors, volunteers, and sponsors for more

than 10 years, the organization has been able to reach kids all over Florida and offer them educational programs such as

the Advanced Teen Anglers Camps and Hook Kids on Fishing.

The event will include hors–d’oeuvres, beverages, auctions and games.

Tickets can be purchased with your donation of $100 per person and will include open bar, appetizers, desserts and

casino chips.

Sponsorship opportunities range from $300 to $2,000. To purchase tickets, visit www.AnglersForConservation.org/

event/casino–night–fundraiser.

If you are unable to attend this event but still want to help, the volunteers with AFC are “always grateful for in–kin d

donations,” such as gift certificates, hotel stays, and anything else your business would like to donate to help fill the

auction baskets that help raise funds for their valuable programs and services.

For more information on this fundraising event, call 223–9570 or email lorigwnek@gmail.com.

Blood–pressure screening July 25 at Palm Bay Public Library
Palm Bay Public Library will offer free blood–pressure screenings at 1 p.m. on Wednesday, July 25. A registered nurse

from the Visiting Nurse Association will provide the screenings. The library’s phone number is 952–4519.

Career Source

new ad emailed

FULL COLOR



Call Adrienne Roth at 321-951-7777 for Advertising Information JULY 9, 2018

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 18

Brevard County Legal Aid received a donation of

$10,000 in June from The Balda Family Foundation. The

donation is in support of Brevard County Legal Aid’s

Children’s Legal Advocacy Project, or CLAP. It assists

children “aging out” of foster care by protecting their access

to educational opportunities, stabilizing their transition

from foster homes to independent living arrangements,

and ensuring that the court understands their needs.

CLAP is one of many programs administered by Brevard

County Legal Aid.

In addition to securing tuition fee waivers and critical

benefits available through federal, state, and local

programs, the CLAP program provided through Brevard

County Legal Aid assists children with other critically

important matters, such as representation at juvenile

justice hearings, accessing educational programs, provid-

ing effective advocacy regarding children’s mental and

physical health, and more.

CLAP seeks to ensure successful outcomes for children

in foster care while playing a larger role in the dependency

court’s decision–making. Many of the youth served have

special needs. In such cases, BCLA works to secure the

appointment of either a permanent Public Guardian or

Guardian Advocate for these clients.

“We are thrilled and extremely appreciative of The

Balda Family Foundation for this generous grant,” said

Brevard County Legal Aid Executive Director Rob

Johnson. “The grant funds will be invaluable to Legal Aid

in helping us provide our young clients with the vitally

important legal assistance they need to succeed in the face

of long odds.”

The Balda Family Foundation was established by the

late Ricardo A. Balda in 2007 and his four adult children.

In 1955, at age 14, Mr. Balda immigrated to the United

States from Ecuador. He later became the first in his

family to receive a college degree. The Balda family “has

witnessed firsthand the positive impact that higher

education can make and, as a result, places a strong

emphasis on academic excellence.”

The mission of the foundation is to motivate, inspire

and educate academically promising at–risk and

underserved youth in Brevard County through educational

opportunities and college scholarships. The foundation

believes that education plays a “vital role in permanently

lifting one out of financial hardship.”

Visit www.BrevardLegalAid.org for more information

about Brevard County Legal Aid or to make a donation to

legal aid services.

The Balda Family Foundation donates $10,000 to Brevard County Legal Aid is support of project

Studios of Cocoa Beach to host ‘paint party’ July 13
The Studios of Cocoa Beach, 165 Minuteman Causeway in downtown Cocoa Beach, is offering “Sip n’ Paint Parties”

for adults. Artist and experienced teacher Jaymee Weinreich will guide you through a complete painting from 6–9 p.m. on

Friday, July 13. Bring your friends and your favorite beverage and go home with a complete work of art. No previous

experience is necessary. The Studios of Cocoa Beach will supply the paint and the canvas. Attendees need to bring snacks

and drinks and prepare for a fun experience. The $35 fee includes all materials. Registration is required. Contact

jaymeeweinreich@yahoo.com or call or text (787) 640–6119.
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St. Joseph Catholic School in Palm Bay
Continued from page 12

months. Research shows that reading just six books

during the summer may keep a struggling reader from

regressing. Make sure the material is age–appropriate

and it matches the child’s interest and abilities.

“Some people prefer to be part of an organized

tutoring program or summer program, but it doesn’t have

to be that regimented,” she said. “It could be something

very organic where you incorporate reading in the

evening with your child on a daily basis or go to the

library once a week and check out some interesting books

to keep fresh.”

Brevard Catholic Schools’ summer reading programs

endeavor to help students maintain their academic

momentum. The initiative encourages the habit of

summer reading for enjoyment. Book selections are given

for students of different reading levels.

In some Catholic schools in the region, upon returning

to school, students may work on assignments for

particular books that they have read.

Some may turn in their logs or share what they read

over the summer. “For example, we may have a session

at the start of the new school year where students talk

about the books they read over the summer break,” said

Stokes.

To reinforce the importance of children reading this

summer, Gov. Rick Scott’s wife has been visiting schools

and talking to students about her passion for reading.

One of First Lady Ann Scott’s stops was at Ascension

Catholic School in Melbourne, where she was warmly

greeted June 13 by faculty, students, families, and

Father Eamon Tobin.

Students held handmade welcoming posters and signs

for the First Lady when she arrived at the school to share

her joy for reading and literacy. “With animation and

enthusiasm,” Ann Scott read three books to a group of

students in kindergarten through fifth grade. She read

excerpts from her new educational children’s book that

she co–authored, “Ally and Jordi’s Adventures Through

Florida.”

The 52–page book is geared toward students in

elementary school. All proceeds from book sales will

benefit the Friends of the Museums of Florida History

Inc., a 501(c)(3) nonprofit citizen–support organization of

the Florida Department of State that supports the

promotion of Florida’s history and culture.

The book is being distributed to Florida schools and

libraries at no cost.

“Ally and Jordi’s Adventures Through Florida,” a

collaboration with the Florida Department of State, takes

students on a journey through the state to explore its rich

history.

“The students thoroughly enjoyed their time with the

First Lady, which was a fun, interactive experience for

them as she asked them questions about the books that

she read,” said Dawn Melcher, marketing director for the

Diocese of Orlando’s Central Region.

After reading the books, including “Dragons Love

Tacos,” she talked about her family and living in the

governor’s mission. Ann Scott showed the students

photographs of the governor’s mansion as well as pictures

of her family, including her daughters and six grandchil-

dren.

She expressed her enthusiasm for reading and

encouraged the children to read books over the summer.

“One of my favorite things about being ‘First Lady of

Florida’ is having the opportunity to visit schools across

the state and share my passion for reading and literacy

with Florida students,” said Ann Scott, who earned her

bachelor’s degree in business administration from

Southern Methodist University in Dallas.

“I believe that early learning builds a foundation for

lifelong learning. Since becoming First Lady, I have

visited all 67 counties in Florida and have loved meeting

many wonderful teachers and students, including those

at Ascension, that make our state so special. No matter

what your goals are, an appreciation for reading and

literacy is necessary on the path to success.”

The National Summer Learning Association has

designated July 12 as “National Summer Learning Day.”

The advocacy day is aimed at elevating the impor-

tance of keeping all kids learning — safe and healthy —

every summer as well as promoting affordable, quality

summer enrichment options for them.

Zach Vilardebo, a rising fifth–grader at Ascension

Catholic School, said he embraced the First Lady’s

message to students. “It was special that she came to our

school. Reading is important because it helps you get a

good education, so you can get a good job,” he said.

Ann Scott emphasized that reading has always been

important to her throughout her life.

“I shared my love of reading with my two daughters,

Allison and Jordan. Now that they are grown, they are

passing on their passion for reading to our six young

grandsons.”

She said Allison and Jordan inspired the two main

characters in “Ally & Jordi’s Adventures Through

Florida.” “It is my hope that this book will spark a child’s

imagination, inspire a passion for reading, and teach

them about Florida.”
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ROCKLEDGE — LEAD Brevard is seeking project

proposals from Brevard County’s nonprofit 501(c)(3)

organizations and Brevard County municipalities for

consideration as a Leadership Action Project (LAP) for

the 2019 Class of Leadership Brevard.

During its history, Leadership Brevard, the flagship

community leadership program of LEAD Brevard, has

organized, guided and overseen the successful completion

of over 164 LAPs.

In recent years, the Leadership Brevard class has

contributed more than 2,600 annual volunteer service

hours to the community with an in–kind impact of over

$64,000 to Brevard. Over the last 30 years, the impact

totals are more than $1.8 million.

Project proposals should be designed with the

understanding that the Leadership Brevard class is

comprised of “talented and professionally accomplished

individuals,” should be large enough in scope to utilize

the skills of eight to 12 team members with different

skills and experience and that will benefit an established

501(c)(3) nonprofit agency or public–sector organization.

Projects must be able to be completed within the six–

Longtime organization seeks Leadership Action Project proposals for its Class of 2019; deadline set July 28
month time frame (October 2018–April 2019) of the

leadership program and fit within the scope of LEAD

Brevard’s mission statement: “working together to

strengthen our community by inspiring people to lead.”

To view the LAP criteria requirements, read about

projects completed by recent Leadership Brevard classes,

and to view LEAD Brevard’s Request for Proposal, visit

www.LEADBrevard.org

Proposals are due to the LEAD Brevard by Friday,

July 20. Completed proposals may be mailed to LEAD

Brevard, 123 Barton Blvd., Suite 101, Rockledge, Fla.,

32955; emailed to KristenK@LEADBrevard.org or faxed

to 632–0207.

Examples of Leadership Action Projects completed

during the Leadership Brevard program in recent years

include the following:

l Brevard Family Partnership, “Building Brighter

Futures for Brevard’s Foster Youth and Young Adults”

l Brevard Achievement Center, “Planning for the

Future Care of Adults with Developmental Disabilities”

l Brevard County Board of County Commissioners–

Parks and Recreation, “Marketing Strategies for

Harry T. & Harriette V. Moore Memorial Park &

Museum”

l CareerSource Brevard, “Local Employment 101 for

Military Community Members Residing in Brevard

County”

l The Children’s Hunger Project, “Feed 500 Campaign

Video”

l City of Cocoa, “City of Cocoa Citizen Engagement

Strategy”

l Guardian Ad Litem 18th Circuit, “Recruitment and

Retention Initiative for the Guardian Ad Litem Program”

l Junior Achievement of the Space Coast, “Volunteer

Management Strategic Plan Template for Nonprofits”

l Junior League of South Brevard “Girl POWER.” a

Workshop Empowering Young Women

LEAD Brevard was founded in 1985 and incorporated

as an educational charitable organization 501(c)(3) in

1993. It facilitates several leadership programs, Leader-

ship Brevard Alumni and membership programs and

special events as fundraisers, all to achieve its mission of

“working together to strengthen our community by

inspiring people to lead.”
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Citizens for Space Exploration
Continued from page 13

“As I’m going down my list of responses, I have all these

appointments confirmed. They all match up with where

they are scheduled in D.C.,” added Robin Mayer, as she

reviews her spreadsheets on a dining table where two of

her computers sit, one just for email.

Their organization has representation from 27 states,

up from just a few states in the beginning. Alabama,

Colorado, Florida, Louisiana, Mississippi, and Texas

comprise the core states. These are states where space is

an important part of the economy.

But commercial spinoffs from the space program have

impacted lives across America and around the world.

The 2018 edition of NASA’s annual “Spinoff” publica-

tion features 49 technologies the agency helped create that

are used in almost every facet of modern life.

These include innovations that help find disaster

survivors trapped under rubble, purify air and surfaces to

stop the spread of germs, and test new materials for

everything from airplanes to athletic shoes.

So NASA’s work represents an investment in the future

of the nation. At the same time, NASA’s space–exploration

missions are inspiring young people to become scientists

and engineers.

The involvement in Citizens for Space Exploration is

widespread and includes college students from around the

nation. The Sunshine State’s participation includes

students from Florida Tech, UCF, Embry–Riddle Aeronau-

tical University, Florida A&M University, and the

University of South Florida.

“Citizens is part of the orchestra. We’re not the first

violin. We’re part of the voices that speak from a grassroots

perspective about why our nation’s investment in space is

important for United States leadership, for jobs, for

technology, for STEM education, and so forth,” said Joe

Mayer, who is the director of government relations for

Lockheed Martin at Cape Canaveral.

He added, “Our voices are complemented by other

voices, including suppliers, engineering groups, university

students, hoteliers, and local county commissioners, for

example. From that vantage point, we’re feeling the strong

bipartisan support that space enjoys right now, in a very

partisan environment. So, it reflects the kind of work

Citizens has been doing on a bipartisan basis. We don’t

favor Democrats or Republicans. We really want it to be

bipartisan. That’s always been our mantra. And we think

this is one of the areas that has survived in the political

realm.”

Joe Mayer has also worked for The Boeing Co.,

Rockwell International, the Senate Intelligence Commit-

tee, and for Edwin “Jake” Garn, a former U.S. senator and

astronaut from Utah.

Joe Mayer has been the national chairman of Citizens

for Space Exploration since 2000. Under his leadership the

organization has evolved and developed a national

footprint and structure.

Robin Mayer has been making appointments for the

organization with Congressional offices since first volun-

teering in the early 2000s. She has been able to increase

appointments eightfold through the years.

“We have gone from 50 appointments to 75 appoint-

ments to 125 appointments to 175 appointments,” said Joe

Mayer, who is a board member of the Economic Develop-

ment Commission of Florida’s Space Coast. “In the last

several years we hit the 400–appointment mark. We never

believed we could have done that. Robin has a new goal of

435 appointments. Years ago, we thought if we could get

300 appointments, that would be phenomenal. When we

married the student participation with Robin’s focused

persistence, the organization just exploded.”

Bringing in students to be part of Citizens for Space

Exploration changed the dynamic in a big way. “As a

leadership team we kept asking ourselves how we can

make this better.” The answer was to get students from

universities around the nation to participate in the trips to

Washington, D.C. to visit Congressional offices.

“That really began to change things,” said Joe Mayer.

“So instead of going to D.C. with five states being repre-

sented, now we’re talking about 27 states because these

students are from around the nation.”

Generally, a group of 100 people from Citizens for Space

Exploration go annually to D.C. for the visits. They split

into three– or four–person teams. Each team includes at

least one student. The teams visit Congressional offices of

their home states, discuss space exploration programs, and

solicit feedback from the individual offices concerning

value and direction of space exploration.

The other dynamic that helped the organization gain

clout was Robin Mayer’s appointment tenacity. “She

doesn’t want to hear the word ‘no’ when trying to set up

appointments,” said Joe Mayer.

Robin Mayer has to stay up to date on her contacts at

the Congressional offices as politicians move in and out of

Washington, D.C., and staff personnel changes.

Stephen Mayer is the technical backbone of the

organization, which now has a Citizens for Space Explora-

tion app.

Together their work and that of others has helped

increase the visibility of Citizens for Space Exploration.

The pro–space group was designed to raise awareness of

the value and the benefits of investment in human space

exploration.

In 1991, a vote in the House of Representatives almost

killed funding for the International Space Station program.

The vote was too close for comfort and it spurred the

establishment of what is known today as Citizens for

Space Exploration. Originally, a half–dozen people from

Houston traveled to Washington, D.C. and met with

representatives mainly from Texas.

The 2018 Citizens for Space Exploration Congressional

Visits Trip, which was May 15–17, included nearly 100

people representing 26 states.

The team conducted roughly 400 Congressional office

visits in Washington, D.C. over those days. The group of

travelers included elected officials, 33 students studying

engineering or related technical fields, industry represen-

tatives, and community leaders.

“This was the first time in 21 years I did not go on the

trip to D.C. I came down with the flu the night before,” said

Joe Mayer.

The key messages the team delivers include continuity

for NASA’s human space exploration programs, funding of

the missions set forth in the NASA Transition Authoriza-

tion Act of 2017, and NASA’s role in supporting American

leadership, education, innovation, health care, and quality

of life, all by spending only half–of–one percent of the

national budget.

The Transition Authorization Act calls for a $19.5

billion NASA budget and asks the space agency to reach

Mars by 2023. President Trump signed the Act last year.

“We are proud of the work Citizens for Space Explora-

tion has done all these years. It’s a team effort,” said Joe

Mayer.
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Tuxes & Tails Gala
Continued from page 1

extended hours on Wednesday and

Thursday. Appointments can be made

between 5 and 7 p.m. on those days.

We’re able to do that because we have

added a full–time veterinarian,” said

Clifton.

The Brevard Humane Society is not a

county agency and it is not affiliated

with any national or regional organiza-

tion. One of the ways the Brevard

Humane Society raises money is through

events such as the Tuxes & Tails Gala,

said Clifton.

“It’s been an amazing event. It was

originally created to be just a one–time

Gala to celebrate our 60th anniversary.

Now, it’s in its seventh year because it

has been such a success for our organiza-

tion. We raised $65,000 from last year’s

Gala. It’s a fun event. Tom and Susie

Wasdin have chaired the event every

year. They are amazing animal advo-

cates.”

“Tom and I are honored to be a part of

this wonderful community–based animal

welfare organization,” said business-

woman Susie Wasdin. “We are very

pleased with the efforts Theresa Clifton

and her team have made with the

Brevard Humane Society shelters for the

animals, and cannot wait for the event

because it’s the most fun we have at a

fundraiser.”

The Tuxes & Tails Gala will be held

from 5:30–8:30 p.m. on Saturday,

Aug. 25, at Space Coast Convention

Center on Tucker Lane in Cocoa. The

event will include cocktails, dinner,

awards, and auctions.

“Brevard County Sheriff Wayne Ivey

will be the auctioneer,” said Clifton. “He

always does a great job raising money for

organizations through charitable

auctions in the community. We’re

anticipating 300 people to be at the

Tuxes & Tails Gala. This is our main

benefit of the year.”

“Mike and Mindy” of Lite Rock

99.3 FM will be the masters of ceremony.

The Historic Cocoa Village Playhouse

Performers will entertain.

Sponsorships are available in a wide

range of packages, starting at $250. Each

level of support offers different ameni-

ties. For example, the $1,600 “Silver

Paws” sponsorship includes a reserved

table that seats eight people plus

entrance for four “pet attendees.”

“The individual ticket price is $150.

For an additional $150, the individual

can walk his or her dog on the Red

Carpet and be in the VIP Pet Parade.

That part of the event has become really

popular. The whole goal is to raise

money for the Brevard Humane Society

and this is a fun way to do it,” said

Clifton.

To purchase tickets or to inquire

about being a sponsor for the Tuxes &

Tails Gala, visit

www.BrevardHumaneSociety.org, or call

636–3343, extension 217.

The 2018 Tuxes & Tails Gala is being

presented by Subaru of Melbourne.

“They are great supporters of homeless

animals. They have picked us as their

hometown charity. Subaru of Melbourne

recently made a check presentation to

the Brevard Humane Society for a little

over $5,000. This is the third year they

have generously supported the Tuxes &

Tails Gala. We’re grateful for their

support,” she said.

The event has also received sponsor-

ship support from Pet Supermarket.

“The employees of Pet Supermarket in

Brevard did a big collection at their

stores and presented us with a check for

$10,000. We are very excited to have

received that donation,” said Clifton,

adding that the Pet Supermarket on

Merritt Island will be installing a “pet–

washing station” and the store will be

including a gift certificate for that service

in the Tuxes & Tails Gala “goodie bag.”

The gift bag will also include the 2019

“Best Pets of Brevard” Calendar. The Pet

Photo contest is put on by the Brevard

Humane Society. The contest is now

accepting entries through July 13. The

contest is open to all pets. The cost to

enter is $10 per photograph. The

submitted photos become property of the

Brevard Humane Society for future use.

Photos of a beloved pet that has passed

away may also be submitted and will be

honored in a special “In Loving Memory”

section for $50 per photo. These trea-

sured photos will be returned to the

owner.

Photos submitted should be in color

and of pets only (not people). There is no

limit as to how many photos you can

submit.

“Our ‘Best Pets of Brevard’ Calendar

is intended to be a fun, but meaningful

fundraiser for the community we serve,”

said Clifton. “While the prize may not

make you a millionaire, the reward is

truly priceless. By participating in the

Calendar Contest, you are providing

hope, help, and homes for homeless

animals in need. All proceeds from this

calendar will help raise awareness and

financial support for the countless

abandoned animals that walk through

our doors each year.”

For an opportunity and chance to win

the cover or one of the 12 lucky spots on

in 2019 “Best Pets of Brevard” photo

contest, register at

www.BrevardHumaneSociety.org or visit

the Brevard Humane Society’s Cocoa

location at 1020 Cox Road or the Merritt

Island Adoption Center at 155 Pioneer

Road. You can also register at the Molly

Mutt Thrift Shops in Palm Bay,

Melbourne, Rockledge, and Merritt

Island.

The calendar will be unveiled at this

year’s Tuxes & Tails Gala. Once avail-

able, the 2019 “Best Pets of Brevard”

Calendar will be sold to the public for $5

per copy, with the proceeds benefitting

the homeless animals of Brevard.

The Brevard Humane Society has a

number of projects underway. One of

them is a new “Molly Mutt Bed and

Biscuit” pet hotel at its Merritt Island

facility. “The site work for the project has

been completed. We’re hoping to have

the Molly Mutt Bed and Biscuit open by

this fall,” she said.

Centrally located in the county, the

Molly Mutt Bed and Biscuit will cater to

cruise passengers at Port Canaveral and

the tourism market, as well as travelers

in general. The program will include a

pick–up and delivery service. The new

boarding venture for the Brevard

Humane Society will occupy 5,000

square feet at the 8,000–square–foot

Merritt Island Adoption Center.

“There is a big need for this type of

service in the area, especially for people

from out of town who are going on a

gaming ship for a day, or who are

planning to visit the attractions. Molly

Mutt Bed and Biscuit will be a safe place

where travelers can leave their pets.

We’re excited about this new venture,

which will be a fee–for–service offering.”

Clifton said the Molly Mutt Bed and

Biscuit will contain about 40 Plexiglas–

type–enclosed rooms, ranging from

economy class to VIP. “The VIP rooms

will feature a ‘doggie door’ that opens to

a little patio. There will be a TV in the

room. Pets like to watch TV. All the

rooms will have cameras, so the pet

owner can see what his or her pet is

doing. We think the Molly Mutt Bed and

Biscuit is going to be a popular place for

pets when their owners travel. Some of

the hotels in the area are already

referring our services.”

The services of Molly Mutt Bed and

Biscuit will help the Brevard Humane

Society generate additional revenue for

its operations. “We are very grateful for

the community support we have received

all these years, because we only exist

through donations, the small fees we

charge for services, and our fundraisers

like the upcoming Tuxes & Tails Gala.”

In addition to offering various pet

services to the public, the Brevard

Humane Society is known for its work in

education. The organization provides

hands–on experience for students who

are studying to become veterinary

technologists and technicians.

“We have worked with Eastern

Florida State College’s vet–tech students

for many years,” said Clifton. “The

students gain hands–on experience doing

injections and examinations and other

procedures. They volunteered with us

even before we had our clinic. I recently

asked the college if it could increase its

program because there is a growing

demand for vet–techs.”

Employment of veterinary technolo-

gists and technicians is expected to grow

20 percent now through 2026, much

faster than the average for all occupa-

tions, according to the U.S. Bureau of

Labor Statistics.

As the number of households with

pets and the spending on pets continue

to rise, there is expected to be increasing

demand for veterinary technologists and

technicians to perform laboratory work

and imaging services on household pets.

There are usually two levels of

education for entry into this occupation:

a four–year program for veterinary

technologists and a two–year program

for veterinary technicians. Typically,

both technologists and technicians must

pass a credentialing examination and

become registered, licensed, or certified,

depending upon the state in which they

work.

Veterinary technologists and techni-

cians typically work in private clinics

and animal hospitals. They may also

work in laboratories, colleges and

universities, and humane societies.

Eastern Florida State College offers

an associate in science degree in veteri-

nary technology. Program graduates are

qualified to take the Veterinary Techni-

cian National Examination and the

Florida Practical Examination. Gradu-

ates who pass the national examination

are called Certified Veterinary Techni-

cians in Florida.

Eastern Florida State College’s

program is accredited by the American

Veterinary Medical Association’s

Committee on Veterinary Technical

Education and Activities, and the

Florida Department of Education

Certification Standards for Veterinary

Technology.

With the hurricane season underway,

Clifton reminds area residents to be sure

to include their pets in their disaster–

preparedness plans. Leaving pets out of

evacuation plans can put pets, pet

owners, and first responders in danger.

Even if you try to create a safe place for

them, pets left behind during a hurri-

cane are likely to be injured, lost, or

worse.

“When people call us and ask if they

can bring their cat or dog to our facility,

we tell them they need to take their pets

with them if they are evacuating,” said

Clifton.

“They are part of the family and the

same precautions should be taken for

pets as for family members. The pets will

need food and water and pretty much the

same things as humans. You’ll need a

leash and a carrier, the pet’s medications

and medical records, and so forth. Make

a plan and prepare a disaster kit for your

pet. That’s the smart thing to do.”
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