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Areas, placing it in the competitive ranks of

cities such as Austin, Texas, and Seattle,

Wash.

Brevard County has a growing metro-

politan population that is culturally

diverse, an educated workforce, an

expanding tech sector, good medical

facilities, and a range of higher–education

institutions.

These are some of the things that

attract new employers as well as new

capital to commercial development.

As a mid–sized market, Brevard is

experiencing excellent job growth and is

catching the eye of some real–estate

development companies.

One of them is Hardy World. That

company is now developing “The Edge,” a

33,000–square–foot flexible–space facility

at the new Eau Gallie Pointe, an 11–lot

commercial subdivision along West Eau

Gallie Boulevard in Melbourne.

That corridor is fast becoming a magnet

for businesses, particularly companies

started by entrepreneurs.

“We think the location of Eau Gallie

Pointe is very strategic in the Melbourne

market and that had a lot to do with our

decision to make an investment there,”

said Bomar.

Hardy World recently purchased 2.7

acres at Eau Gallie Pointe and has closed

on the transaction. The company is making

a $5 million investment in The Edge. That

does not include tenant buildouts.

The development company Hardy

World was established in 2017 by longtime

businessman Joe Hardy, a University of

Pittsburgh engineering graduate who

founded 84 Lumber Co. He started that

business in 1956. Today, it has retail and

manufacturing facilities around the nation.

The company was launched in the rural

town of Eighty Four, Penn. It opened as a

“cash–and–carry” lumber yard catering to

professional homebuilders in the tri–state

region of Pennsylvania, Ohio, and West

Virginia.

The business grew into a multibillion–

dollar enterprise going through various

phases of expansion.

Currently, it operates more than 250

stores (including locally), component–

manufacturing plants, custom–door shops,

custom–millwork shops, and engineered

wood–product centers in 30 states.

84 Lumber Co. is owned by second–

generation family member Maggie Hardy

Magerko. The company was named one of

Forbes’ “Best Midsize Employers in

America” in 2017.

By Ken Datzman

Hardy World, a growing, upstart real–

estate development and investment

company headquartered in greater

Pittsburgh and founded by one of America’s

pioneering entrepreneurs, has selected

Brevard County for its first “ground–up”

commercial–building project outside of

Pennsylvania.

And more Hardy World development

projects could follow in Brevard County in

the future, as the company looks to build

its portfolio of properties in a number of

states.

Brevard’s profile is rising and investors

are showing their confidence in the local

real–estate market and in this county in

general.

“We really like Brevard. We’re excited to

be here. The demographics look appealing

and the county has been growing,” said

real–estate industry veteran Cheri Bomar,

the executive vice president and general

counsel for privately held Hardy World

LLC.

She added, “There is definitely opportu-

nity and that’s why our company is making

an investment here in commercial develop-

ment, specifically in the Melbourne market

and Eau Gallie Pointe.”

The second half of the year is underway

and investment dollars continue to flow

into commercial real–estate development

in Brevard County, like they steadily have

for the past several years.

It seems to be an almost perfect

environment right now for economic

growth.

And when the economy grows, it helps

uplift the commercial real–estate invest-

ment ecosystem.

Investors from both in state and out of

state, as well as abroad, are putting money

to work in commercial development

projects here.

It’s a show of confidence in the continua-

tion of the commercial real–estate bull

market, which is in at least its fifth year on

the Space Coast.

It’s also a sign of the increasing

attractiveness of the county, now with

589,162 residents, as of July 2017,

according to the U.S. Census Bureau.

In fact, Brevard was the top gainer in

the Milken Institute’s “Best Performing

Cities 2017: Where America’s Jobs are

Created and Sustained.”

Climbing an impressive 90 spots in just

one year, the Palm Bay–Melbourne–

Titusville region is now in the top one–

third of large Metropolitan Statistical

Cheri Bomar is executive vice president and general counsel for Hardy World, a real estate
development company headquartered in greater Pittsburgh. The company was started by entrepre-
neur Joe Hardy, who founded 84 Lumber. Hardy World is developing a 33,000–square–foot flex–
space building called The Edge at Eau Gallie Pointe in Melbourne. Construction is underway. The
space is being leased and is divisible to 2,000 square feet. The Edge can house office, retail, light
assembly and light manufacturing, service businesses, restaurants, and a range of other users.
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Hardy World begins flexible–space project The Edge at Eau Gallie Pointe
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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ROCKLEDGE — Sixty local leaders have been

selected for the Leadership Brevard Class of 2019 —

LEAD Brevard’s flagship program for emerging and

established community leaders, founded in 1985.

These leaders are engaged from September 2018

through April 2019 developing relationships in the class,

connecting with current leaders addressing community

issues, and learning about Brevard County in–depth and

exploring opportunities for increased civic involvement.

The curriculum is adjusted annually to reflect the

leadership needs in Brevard and provides access to the

decision–makers. The class chairs this year will rotate

among LEAD Brevard Board of Directors’ members.

Facilitating connections with current community

leaders enhances the relationships and highlights the

value that business leaders place on leadership develop-

ment, said Dale Ketcham of Space Florida, LEAD

Brevard’s board chairman.

“Brevard’s future will be determined by its leadership.

We are honored to provide this next class with a frame-

work of community awareness and a rich network of

others equally dedicated. With that foundation and their

own individual passions and interests this community will

be well prepared for the challenges of today and tomor-

row.”

Members of the Leadership Brevard Class of 2019 are:

Tabitha Abraham, Brevard Physician Associates, PLLC;

Roger Anderson, BRPH Architects and Engineers;

Michael Ayers, Melbourne Regional Chamber; Dennis

Basile, Space Coast Association of Realtors and D. Basile

Real Estate, LLC; Jana Bauer, CareerSource Brevard;

John Berardi, CareerSource Brevard; Kelly Billon, Blue

Origin; Chuck Biondo, Rockledge Regional Medical

Center; Angelique Blake, Berman Hopkins Wright &

LaHam CPAs and Associates; and Jean Ann Bowman,

Delaware North, Kennedy Space Center Visitor Complex.

The list continues: Mark Boyd, Boyd & Marks, LLC;

Rob Broline, Carr, Riggs & Ingram, LLC; Derrick

Cantees, Artemis IT; Debbie Carson, Edward Jones

Finance; Gina Crane, Rockledge Regional Medical Center;

Rebecca DeLorenzo, American Red Cross Space Coast

Chapter; Cody Driggers, Canaveral Port Authority; Alton

Edmond, Edmond Law; Amy Envall, The School Board of

Brevard County; Amy Fuller, Sentry View Systems;

Barbara Gunter, Community Credit Union of Florida;

Franklin “F” Keith Harvell, AAR Airlift; Kyle Hash, Pizza

Gallery & Grill; Stephanie Herndon, Gannett Co. Inc./

Florida Today and USA Today; Steve Hicks, SCB

Marketing; Valarie James, Circles of Care Inc.; Josh

Jensen, Aging Matters in Brevard; Sarah Kraum, Space

Coast Transportation Planning Organization; Command

Master Chief Tracy Kuchta, Naval Ordnance Test Unit;

Mary Larson, Hospice of St. Francis; Sarah Levanti,

Economic Development Commission of Florida’s Space

Coast; Heather Lewis, Ron Jon Surf Shop; Patrick Mac

Carthaigh, Melbourne Airport Authority; Bridget Mace,

Health First; Krista MacKay, Rossway Swan Tierney

Barry Lacey & Oliver, P.L.; and Peter Mannino, Merrill

Lynch.

Rounding out the group are: Dina McDermott, Houser

Financial Group; Lottie Odom, Health First Home Care;

Chris Ossa, M.E. Construction; Kevin Panik, NASA KSC

Multiuser Spaceport; Shivani Patel, SK Management;

Heather Pepe, Brevard Health Alliance; Joe Perno,

Brevard Health Alliance; Lynne Phillips, NASA; Troy

Post, North Brevard Economic Development Zone; Nina

Salvaggio, The Viera Co.; Mariann Sampieri, Brevard

Achievement Center; Bill Schaal, Naval Ordnance Test

Unit; Anand Shah, Bonafide Management Inc.; Jenny

Simmons, Canaveral Port Authority; Larissa Smirnoff,

Lightle Beckner Robison Inc.; Justin Snyder, Mendx

Studios; Stephanie Snyder, Rock Paper Simple; Linda

Stout, SunTrust Bank; Lori Sutherland, Women’s Center;

Tiffany Walters, GrayRobinson, P.A.; Drew Waterman,

Parrish Medical Center; Ryan Wilkins, Beacon Cleaning;

Kelsey Will, Clear Channel Outdoor; and Ashley Wood,

Office of the State Attorney, 18th Judicial Circuit.

“Leaders are our community’s most vital asset and

we’re excited to witness the enthusiasm for the Leader-

ship Brevard program indicating the community’s

commitment to leadership and civic engagement.

Leadership Brevard participants gain a broader perspec-

tive on the issues and their own role in the community;

expand their circles of influence and deepen their

individual connections to our community,” said LEAD

Brevard President and CEO Kristin Bakke.

Community leaders interested in participating in the

Leadership Brevard Class of 2020 may register at

www.LEADBrevard.org.

LEAD Brevard manages several leadership programs

and oversees community initiatives that help to achieve

its mission of “working together to strengthen our

community by inspiring people to lead.”

Longtime organization LEAD Brevard announces its 60–member Leadership Brevard Class of 2019

‘Bourbon, Cars & Cigars’ fundraiser for the Women’s Center a big success
More than 150 guests attended the first “Bourbon, Cars & Cigars” fundraiser April 20 to support services and

programs for the Women’s Center.

The organization works to improve the lives of women and their families through counseling, transitional housing,

victim advocacy, case management and crisis intervention.

The event, hosted at the Porsche of Melbourne showroom, featured bourbon tastings, a cigar bar, and culinary treats

and desserts from area restaurants.

Jazz music set the tone for a breezy evening with guests milling inside and outside the showroom and participating in

the event’s live auction, which featured two Porsche experiences in Atlanta, Winspire Vacations and specialty donated

packages from Genna Jewelers in Viera and Sea Glass Inn in Melbourne.

“Bourbon, Cars & Cigars was spectacular,” said Charlotte Wienckoski, who noted that her husband Tom was even

more excited about attending the event than she was.

Lori Sutherland, development director for the Women’s Center, said she was “thrilled with the turnout” and excite -

ment about the event.

“The buzz was amazing. Everyone had a wonderful time and made me promise to schedule a second annual event for

2019.” (That event date has been secured for April 19 at the same location.)

The event sponsors included: Shay Rowe of Mercedes–Benz, Porsche, Audi of Melbourne; Bud and Kim Deffenbach;

Platinum Werks; Martin Dandridge; Carol Ashwell; Brad Reed; Clevens Face and Body Specialists; and Wells Fargo/

Melissa Flammio Clark.
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Uniform Mart

Melbourne Shopping Center

1387 S. Babcock Steet

321-676-0000

Featuring Barco Uniforms

"We Dress The Pros"
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DNA  Architects

new ad emailed

There are two photos shown in the firsat email i sent you that are pdfs
i need hem changed to jpegs and them placed in the spots on this ad

i sent the first one as a samole

Thanks

FULL COLOR

Great Design Begins Outside the Box...

Dr. Chan Wilkhu  - Smile More

Dr. Dominic Roppa - Smile Viera

Dr. Samuel Artley

Capeside Dental

Dental Office Interior

Dr. Sadesh Kumar

Wickham

Dental Care

415 S. Babcock Street, Melbourne, FL 32901    AR0015738

DNA
www.dna-architects.com

Dental Office Interior

Complete Commercial

Architectural Services

321-727-9096

Dave Nagrodsky

Dr. Alfredo Gapuz

Office Interior
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By Kim Nassoiy
UCF Forum columnist
University of Central Florida

What has happened to manners?

One day on my way to work, I waited at a green light

while another car crossed the intersection after the light

had obviously turned red for that driver. And I thought to

myself: Why are you so special that the rest of us have to

wait?

I’m sure everyone has experienced this.

We’ve been cut off in traffic, bumped at the end of the

grocery aisle, or even had a derogatory remark sent our

way, all because people often don’t have manners anymore.

Common courtesy seems to be out the window and people

are oblivious to anyone other than themselves.

I tried to put a date on when our society changed, but

that date obviously is vague.

We used to hold doors open for each other, smile at

strangers and wave at our neighbors. In my parents’ time,

friends and neighbors borrowed tools or baking ingredients

from each other and had block parties to catch up and

socialize. Today, if I smile at a stranger I am often met

with a disconcerting look, as if I have some sinister motive.

And that just makes me sad.

So how do we get society to regain manners? How do we

begin to care about strangers as much as we care about

ourselves?

When I did a quick internet search, I found a lot of

articles addressing the loss of manners in our society.

Some said that the breakdown of family was the cause.

Others pointed to technology and our need for instant

gratification. Still others discussed reality TV and what

has now become acceptable as cultural norms.

Maybe we don’t need manners and we should just get

what we can for ourselves, and who cares about everyone

else? I’m sure we wouldn’t agree that’s the answer.

What is the point of manners anyway? As cultural and

social historian, Carolyn McDowall, so eloquently put it:

Manners are meant to “illuminate and respect the human

experience.” When our care and concern or just basic

civility extends no farther than the tip of our nose, society

completely breaks down. Who cares for those that can’t

care for themselves?

Manners make us look past ourselves and to others.

They make us think about our words and actions and how

they will affect or be perceived by others. And to me, a little

self–reflection is never a bad thing.

The key is starting at the beginning, with the social

interactions of our youngest members of society. We

grown–ups have to be the example. Children see and hear

everything and they are great imitators. Many of the good

or bad habits children have, they’ve learned from the

adults around them.

So, we need to set the standard. We need to care about

doing the right thing, the courteous thing, even if the next

person isn’t. We can influence the next generation to have

manners, only if we have them ourselves.

Please, bring back manners, they make us look past ourselves and to others

Kim Nassoiy is associate director of UCF’s
Creative School for Children. She can be
reached at Kimberly.Nassoiy@UCF.edu.

Leadership Florida presents Judge Barkett with Lifetime Achievement Award
Judge Rosemary Barkett was presented with the 2018 Leadership Florida LeRoy Collins Lifetime Achievement

Award during the organization’s recent annual meeting.

This award recognizes an individual who has gone above and beyond by using their leadership abilities to improve the

quality of life for Florida’s citizens and its future generations. The award is in recognition of the “impeccable standards”

Gov. LeRoy Collins set for leadership in Florida,” and in 1991 Leadership Florida renamed the Lifetime Achievement

Award in his honor.

Barkett is a pioneer, trailblazer and “a powerful voice for women around the world.” Born in Mexico to parents of

Syrian decent, Barkett’s service on the judiciary began in 1979 when then–Gov. Bob Graham appointed her as a state

trial court judge. In 1984, Graham elevated her to serve as a state appellate court judge. Soon after, she was appointed to

Florida’s Supreme Court in 1985, becoming the first woman to serve on the court.

On July 1, 1992, her colleagues selected her to become the court’s first female Chief Justice. In 1993, President Bill

Clinton and the United States Court of Appeals nominated her for the Eleventh Circuit. While serving on the Eleventh

Circuit, she authored several landmark opinions in the areas of constitutional law, sexual harassment, disability rights,

labor rights, privacy rights, rights of speech and association, and immigration. She left the appeals court in 2013 to serve

as a judge on the Iran–U.S. Claims Tribunal in the Netherlands, a position she still holds.

Not only has Barkett had an “incredible career,” but she has also pursued her personal interests in education, as well

as jurisprudence, serving on the faculty of Florida’s Judicial College, the National Judicial College, The Institute of

Judicial Administration’s New Appellate Judge Seminar, the Aspen Institute’s Justice and Society Seminars, and various

other Appellate Judges Seminars and law courses.

She has taught seminars on constitutionalism, human rights and comparative constitutions at Columbia Law School.

She has lectured in Kuwait, Dubai, Qatar, Damascus, Turkey, Algeria, China, Haiti, Kyrgyzstan, Mexico, Russia, Egypt,

Tunisia and Morocco on various substantive and procedural topics and on matters pertaining to court administration.

Barkett has served on the board of the American Bar Association’s Rule of Law Initiative and chaired its Committee on

the Middle East and North Africa Division.

American Police Hall of Fame & Museum in Titusville purchase land for expansion
The American Police Hall of Fame & Museum has purchased a 5.1–acre parcel of land contiguous to its current

property located between State Road 405 and Horizon Drive in Titusville. The acquisition includes 467 feet of frontage

along State Road 405, according to CEO Barry Shepherd.

“We are really excited about this opportunity,” he said. “Our facility and programs are in a growth mode and this

acquisition makes possible three new projects that will be significant as we continue our mission to honor, support and

serve our men and women in law enforcement.”

Additionally, Shepherd noted that the anticipated projects will add to the appeal of the Titusville region as a tourist

destination.

“We are all about giving visitors access to a facility that inspires and motivates them, but also one that is just plain

fun. If we can educate and challenge folks while they are enjoying themselves then we are truly leaving a lasting impact,”

he said.

The facility was also recently gifted with a $42,000 simulator that will be used for law–enforcement training and fo r

educating the public about the split–second decision–making required of officers.

“We’re really forging some exciting partnerships with corporations and foundations,” said Shepherd. “Those relation-

ships will help us grow the organization and spotlight all the great activities in Brevard County. We’re blessed to be here

and very excited about the future.”

Leadership Action Project proposals due July 20
LEAD Brevard is seeking project proposals from Brevard County’s nonprofit organizations and Brevard County

municipalities for consideration as a Leadership Action Project for the 2019 Class of Leadership Brevard. Proposals are

due to the LEAD Brevard office by 4 p.m. on Friday, July 20. In a headline in a press release in last week’s “BBN,” the

deadline date was incorrectly stated as July 28. To view LEAD Brevard’s request for proposal, visit

www.LEADBrevard.org.
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Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’
Dana Delaney Loyd
aka Theresa Smith
to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’
Brevard County Sheriff Robert Wayne Ivey
(321) 271–6029
to Dana Delaney Loyd
at 5:19 p.m., April 29, 2015
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By Dr. Michael Solomon

We are exposed to 4,000 to 10,000 ad messages every

day. There’s no doubt we’re all assaulted by brand

messages that scream to us on billboards and screens,

from within TV shows and movies, and even on Post–It

notes and refrigerator magnets.

Most of us live in a state of sensory overload. We are

exposed to far more information than we can process. That

means the fight for your attention — or what some

marketers refer to as an eyeball economy — gets tougher

all the time.

That’s essentially the statement that one version of the

popular freemium (“free” and premium”) business strategy

makes to marketers. Sure, a freemium often delivers

additional functionality for a fee compared to what the free

version does. But for many the real attraction of an

upgrade is the chance to shop, play or work in an ad–free

environment. When consumers are willing to pony up to

avoid seeing your ads, you know there’s trouble in para-

dise.

Is this bombardment contributing to a sense of logo

fatigue? Luxury brands think so. Big players like Louis

Vuitton, Gucci, and Prada are struggling as wealthy

customers favor less ostentatious products. Those “in the

know” often can recognize a subtle status marker when

another member of their elite group displays it, such as the

distinctive design of a bag or watch — these are “quiet

signals.” In contrast, some people may feel the need to

almost hit others over the head with their bling; they use

“loud signals.” The level of brand prominence people prefer

tends to vary by social class, but regardless brands that hit

you over the head may be history (at least for now).

Small wonder that many of us resent ad intrusions.

Almost one half of consumers say they don’t trust brands,

and this figure skyrockets among millennials. Edelman’s

2017 Trust Barometer reported in 2016 that just

45 percent of respondents said they trusted business.

That number dropped to 33 percent in 2017.

We appear to be entering a period of (mild) rebellion

against brands. Consider these related developments in

our culture:

The popular mindfulness movement encourages

followers to slow down, tune out distractions (like advertis-

ing), and focus on what they’re feeling at the moment

(meditation–related businesses in the United States alone

generate almost $1 billion in revenue per year — perhaps

you see the irony in that?).

Decluttering has become an obsession for many; an art

form that followers revere for its Zen–like flavor.

As our attachment to social media grows, so too do

earnest conversations about the value of a social media

detox to restore life balance. I assign one of these (for 72

hours) to my students — they all suffer mightily, then

thank me at the end for forcing them to step away from

their devices at least for a few days.

The startup consumer packaged goods company

Brandless sells plainly packaged, high–end staples for

$3 apiece.

The global anti–branding movement protests against

corporate marketing campaigns. The “culture jamming”

organization Adbusters advocates an annual “Buy Nothing

Day.”

So, what’s the future of branding? Maybe we can

glimpse it at — of all places — the stodgy Masters Golf

Tournament. The event allows only five sponsors: AT&T,

IBM, Mercedes–Benz, UPS and Rolex. Each pays more

than $6 million for the privilege of having absolutely no

signage at the course and sharing a total of four minutes of

ads per broadcast hour. Now that’s “branding lite” but it

doesn’t seem to deter these companies.

With “freemium,” are we missing an interesting

business opportunity here? If consumers are willing to pay

for a website that is free of branding, imagine what they

would fork over to live in a physical spot that’s devoid of

logos. Like the social media detox movement, is there a

place for a brand detox experience? Would you pay a

premium to stay in a resort for a week where you didn’t

encounter a single logo? Will we see brand–free zones in

public places (especially schools) anytime soon?

At the end of the day, is branding dead? Not so fast.

Brands play crucial roles in our lives and in our economy,

and we’re not likely to forego them anytime soon. They are

signals of quality. They provide continuity and identify

makers so that we can go after them if something doesn’t

work as advertised. Perhaps most importantly, they create

a “personality” for the brand that goes well beyond

functional characteristics. When branding is done right,

people love it. Consumers want to talk to the companies

that make what they buy — especially if these entities get

back to them right away. They rely upon brands to be

educational (or at least interesting), and they give their

loyalty to those that give back to the community. And most

crucially, in our modern world where there the traditional

touchstones of social identity like religion and a sense of

place are few and far between, brands are the glue that

unite us with kindred spirits.

The “nonbrand” movement essentially is a paradox

wrapped in a layer of irony. Even the lack of a brand is

itself a brand! The brand goes well beyond the logo and a

catchy package — it’s what consumers think of when a

need is aroused. If you position your product as one that

doesn’t require the trappings of branding, you have just

branded your product. And you can be sure that your

customers will still go through the regular process of

evaluating your “nonbrand” just as they do the other

purchase decisions they constantly make.

But the devil is in the details. Maybe a “brand lite”

environment isn’t such a bad idea — at least until we get

lonely for the good old days of brand regular.

Is the growing ‘nonbrand’ movement in America a death knell for regular, long–established brands?

Dr. Michael Solomon is the author of “Marketers,
Tear Down These Walls! Liberating the Postmodern
Consumer.” He advises global clients in leading
industries such as apparel and footwear, financial
services and e–commerce, retailing, sports, manufac-
turing and transportation on marketing strategies to
make them more consumer–centric. He is a professor
of marketing in the Haub School of Business at Saint
Joseph’s University in Philadelphia. His website is
www.MichaelSolomon.com.

Ireland trip–planning meeting set for July 17
An information session for an Ireland Trip, open to the community, will be held at 7 p.m. on Tuesday, July 17, at

Holy Name of Jesus Parish Hall, Room 138, in Indialantic. The address is 3050 N. Highway A1A. The trip is planned fo r

June 11–20, 2019. For more information about the meeting, contact Julie Mallak at 735–4374 or Mallak@cfl.rr.com.
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At First Choice Medical Group and The B.A.C.K. Center, we make you better

Want to be better? Come to the best.

To make an appointment, please call
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By Rita Pritchett
District One
Brevard County Commissioner

We are now well into the second year, and seeing

projects completed and many more in the works is exciting.

It is a pleasure and honor to serve as your District 1

County Commissioner and I appreciate the trust you’ve

placed in me. I look forward to your continued support as

we keep working to prosper Brevard County. It’s a great

day in Brevard County and especially District 1.

l Looking Back...Where We Are....What’s Ahead

Remember when we had the economic downturn and

we had to work hard to revive our economy? We are now

seeing a harvest of the strategies put in place a few years

ago. Property values have increased and the economy is

growing. A very healthy sign. Tourism revenue was

$1,968,737 for the month of March 2018, which was a little

more than a 10 percent increase compared to March 2017

and fiscal year to date is trending at over 16 percent. I

have to extend a thank you to Commissioner Smith for his

leadership last year and his initiative to get Brevard

County focused to resurface roads and begin reconstruction

projects needed to improve our community. We have a long

way to go, however we are reducing our inventory of roads

that need attention. We did all of this without seeing a

general fund tax increase last year and hope we will not

see one this year. Parks and Environmentally Endangered

Lands were increased as requested by voters by ballot.

l What We Are Doing is Working

A large part of this tourism increase is directly related

to USSSA relocating their headquarters to Brevard County

and the $40 million investment they have made in the

Space Coast Stadium. Up until last year, the 6th cent of

tourism tax dollars could only be used for the Stadium in

Viera. By vote of the County Commission, this 6th cent can

now be used for capital tourism projects in the entire

county. Some of those projects included Oars & Paddles

Park, tournament soccer fields, Palm Bay’s new camp-

ground and a youth competition indoor event center, which

will host national cheer, dance and other activities to

promote family tourism into our great county.

These tourist development projects were approved by

Commissioners Barfield, Smith, and myself using the

tourist taxes paid by visitors to our county. It is a very good

return on this investment. An investment made by our

tourists.

We will continue to see an increase in tourist numbers

and the tourist tax dollar benefits as the project at Viera

Regional Park is completed. The newly installed turf on

the fields will be used by USSSA as they host soccer

tournaments, which bring visitors to the area who eat in

our restaurants, fill our hotels, not only in Viera, but other

areas of the county to accommodate the players and their

families. Using the tourist tax revenues in all five districts

brings good family tourism to all of our county.

Another sizable benefit to tourists visiting Brevard is

the $40 million surplus in tax money from the half–cent

sales tax we voted to “Save Our Lagoon.” Thanks to the

voters, the Indian River Lagoon tax is bringing in the

necessary funds needed to clean up our lagoon. The

tourists to our area also pay this tax when they spend

money in Brevard. Good tourist development projects help

reduce resident’s liability and restore our lagoon.

l A Note On Our Lagoon

Although we are aggressively cleaning up our lagoon,

we could possibly see more fish kills over the next few

years, as only 5 percent of the muck has been removed,

with 95 percent still to go. We are actively moving from

septic to sewer and many other new lagoon projects are

still in the beginning stages. Each of us can help in this

effort by watching what we put in our water. Don’t fertilize

in the summer when there is the highest rain, pick up after

your dogs, and do not wash grass clippings into storm

drains. I am so proud to be part of Brevard County and our

great efforts to clean up our lagoon. We are the only county

making a significant financial contribution toward this

effort.

lRain, Rain, Rain

Again, this year we have experienced an elevated

amount of rain fall along with the already high–water

tables. The county has been working hard to try to get

ahead of potential flooding areas before we could possibly

see a severe storm this year. If you have a concern, please

call our office and we will try to get good information to

help mitigate flooding. We are praying for all hurricanes to

miss us this year.

l District One Rocks!

I am so proud of the way North Brevard is growing. We

have SpaceX, Blue Origin and One Web investing in our

community, bringing in jobs and families, and boosting our

economy. SpaceX plans are to launch every 13 days and

has planned for a manned space launch by the end of the

year. It was exciting to see the river packed with visitors

(over 100,000 people) when Falcon Heavy was launched.

Awesome! Space X just announced it will be expanding its

footprint at KSC. And it’s very cool to have Blue Origin’s

rocket factory and One Web’s first state–of–the–art

satellite manufacturing facility in our backyard.

We cannot talk about the space industry without

mentioning the Kennedy Space Center Visitor Complex,

which has more than 1.2 million visitors a year. This is the

only place on earth where you can view the Space Shuttle

Atlantis, see launch areas, meet an astronaut, walk

beneath a real Saturn V moon rocket, train in spaceflight

simulators and view a live rocket launch. The educational

program at the visitor center is worth the day at the

complex alone. Stay tuned, they have more exciting

projects planned.

Our Playalinda Beach wildlife refuge has over a million

visitors a year. Our Birding Festival, Sea Turtle Festival

and Bioluminescence kayaking also bring many tourists to

County District One Commissioner Rita Pritchett provides update on projects, the new businesses and more

Please see Commissioner Rita Pritchett, page 9
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our area. North Brevard has four converging bike trails:

Rails–to–Trails, Coast– to–Coast Trail, St. Johns River–

to–Sea Loop, and East Coast Greenway, which has already

brought in more than 600 cyclists on weekends. The City of

Titusville was just recently designated as a “Trail Town”

and is only the second city in Florida to obtain this

designation.

I apologize in advance, because I know we will miss

some, however I would like to welcome the new businesses

to District One Brevard County in the last year:

Pizza@, Warburton, Third Culture Kitchen, Walmart

Distribution Center, Red Canyon Software, Bealls, Little

Ninjas, Tekavec, Titus Nail and Spa, Amazing $1 Jewelry,

Way back Burgers, E Smoker, MedFast Urgent Care, Lee’s

Nails, Space Coast Fablab, Pet Supermarket, USA Yacht

Stabilizers, Le Crave, Woodgrain Distribution, Ulta, The

Grand Martini, Tuesday Morning, Coast to Coast Bicycle

Shop, Firehouse Subs, Top Shelf Car Wash, Color Bar,

Cumberland Farms, Rack Room Shoes, Dunkin Donuts,

Epic Theater, Flying J Travel Center, Mojo Miami, and

Sergio’s Tacos.

We could not have accomplished all of this without the

successful existing businesses who have contributed to the

growing strong economy. And the past and present

leadership of our community.

The future is looking pretty good. We will continue to

work hard and plan strategically into the future for our

success. Thank you for being involved and living in the

great county of Brevard! I am one happy Commissioner. It

is a great day in Brevard County.

Commissioner Rita Pritchett
Continued from page 8

The CrossleyShear Wealth
Management team welcomes
financial advisor Carrie Barnes

Carrie Barnes recently joined CrossleyShear Wealth

Management, with offices in Heathrow and Merritt Island.

The announcement was made by Dale Crossley, cofounder

of CrossleyShear Wealth Management.

The Merritt Island office is at 2395 N. Courtenay

Parkway, Suite 201.

“I am pleased to welcome Carrie Barnes to the

CrossleyShear family,” said Crossley. “Adding Carrie is

another indicator that we’re attracting some of the very

best to the industry and is further proof of the firm’s

commitment to client service.”

Barnes, who has more than five years’ experience with

Raymond James, brings “her enthusiasm and experience

to help provide sound financial stewardship, exemplary

care and customized solutions to their wealth management

clients.”

As a member of the financial–planning team, she

assists clients with a broad range of financial, investment

and retirement–planning strategies.

After receiving her degree from Florida State Univer-

sity, she returned to her community roots in Brevard

County where she worked for Raymond James as a client

service manager, and then as a budget analyst at Kennedy

Space Center.

“My passion for helping people is part of what moti-

vated me to get back into the financial–services industry

and I am incredibly honored to be a part of this team,”

Barnes stated, “I look forward to the expertise that Dale

(Crossley) and Evan (Shear) can provide, while adding my

own flavor to the mix as well.”

Barnes said she believes “strongly in community

involvement,” spearheading projects to benefit organiza-

tions focused on improving the lives of children.
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Joseph Vockley new president and executive director of
The Center for the Advancement of Science in Space

KENNEDY SPACE CENTER — The Center for the Advancement of Science in Space

(CASIS) has named Joseph Vockley, Ph.D., as incoming president and executive director

for the organization.

CASIS is the nonprofit tasked by NASA to manage, promote, and broker research on

the International Space Station (ISS) U.S. National Laboratory.

Within the role of president and executive director, Dr. Vockley will be responsible for

driving the CASIS mission, enabling science and technology opportunities onboard the

ISS National Lab that benefit life on Earth while maximizing U.S. taxpayers’ investment

in the orbiting laboratory. Dr. Vockley is set to assume duties on July 1, 2018.

Before joining CASIS, Dr. Vockley held senior leadership positions within the biotech-

nology and pharmaceutical industries as well as within the public sector. Over the past 30

years, Dr. Vockley has become a recognized expert in the fields of genomics, precision

medicine, cancer research, and bioinformatics — receiving multiple patents for his work.

In addition to serving in senior leadership positions within notable organizations

including The National Cancer Institute and Science Applications International Corpora-

tion, Dr. Vockley most recently served as the chief scientific officer and chief operating

officer for the Inova Translational Medicine Institute — a research institute focused on

translating large–scale genomic data into clinically useful information.

While a director at The National Cancer Institute, Dr. Vockley launched the Cancer

Genome Atlas Project, a large–scale genomic cancer research project jointly administered

with the National Human Genome Research Institute.

“Dr. Vockley comes with a track record of success as a leader of innovative research–

based organizations,” said CASIS Chairman of the Board Philip Schein, M.D. “CASIS

looks forward to having him join the team and drive efforts to bring the ISS National

Laboratory to the next level of performance in our quest for the most valuable applications

for this unique research platform.”

The ISS National Laboratory is an ever–evolving research platform enabling vast

scientific research in a microgravity environment. Since 2012, hundreds of experiments

have flown to the ISS National Lab under CASIS management via NASA’s Commercial

Resupply Services contract with SpaceX and Northrop Grumman (previously Orbital

ATK) rockets.

The ISS National Lab offers opportunities for a diverse range of public and private–

sector organizations to explore basic and applied research in the biological sciences,

biotechnology, human health, physical and materials science, Earth and space imaging,

and engineering research and development that will both advance our efforts in space and

contribute to improving life on our planet. The ISS National Lab plays a critical role in

accelerating the commercial development of low Earth orbit and generating demand for

space research and development activities.

“I look forward to the exciting challenge of leading CASIS as we continue to bring

growth and diversity to the ISS National Laboratory research portfolio,” said Dr. Vockley.

“The space station is a powerful research facility that has the capacity to change our lives

for the better. To be part of CASIS at this critical time in space–based research, during the

rise of a more commercialized low Earth orbit, was an opportunity I simply could not pass

on.”

He received his bachelor’s degree in microbiology from Pennsylvania State University

and his Ph.D. in molecular genetics from the University of Delaware.

To learn more about CASIS and the ISS National Lab, visit www.iss–casis.org.

The Children’s Advocacy Center of Brevard opens new
facility, designer Clay Stephens and area artists lend support

Recently, artists from the Studios of Cocoa Beach completed decorating the lobby in the

Children’s Advocacy Center of Brevard’s new facility in Rockledge.

Working with a concept created by Jeanie Raciti, the Children’s Advocacy Center’s

director, and area designer Clay Stephens, artists from the Studios of Cocoa Beach turned

that “vision into a reality.”

Artist Marsha Houck designed and painted colorful silhouettes of children at play

along the 17–foot wall. The children hold balloons, with each balloon featuring the name

of a donor. The balloons themselves are works of art by the Children’s Advocacy Center’s

staff members, friends and Studios artists, including Linda “Z” and Barbara Duffy.

The Children’s Advocacy Center’s new location is at 1100 Rockledge Blvd.

Partnering with the Space Coast Health Foundation, the organization purchased the

building to house in one place the teams responsible for child abuse investigations. This

includes the Department of Children and Families, the Child Protection Team, the

Brevard County Sheriff’s Office, the States Attorney’s Office, and mental health providers.

“Having them all in one child–friendly environment helps the children tell their story,

ensures their safety, supports caregivers, and holds offenders accountable. It all begins in

the new lobby where the fun–filled, colorful wall art creates a friendly welcome,” said

Raciti. Visit www.CACBrevard.org for more information.
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By Adam Lowenstein
adam@fit.edu
FIT News Bureau
Florida Institute of Technology

Researchers at Florida Institute of Technology in

Melbourne have developed the fastest method to date for

creating a key molecule used by neuroscientists at

Columbia University in mapping brain activity. They also

discovered ways to create two new versions of that

molecule — a neurotransmitter called glutamate — that

can further advance this critical field of study.

This work, funded by the National Institutes of

Health, was published in the American Chemical Society

journal, “ACS Chemical Neuroscience” 2018.

“Our molecules to the neuroscientists are as valuable

as cameras are to Google Maps,” said Nasri Nesnas, a

professor of chemistry at Florida Tech who is the

principal investigator and corresponding author of the

paper. “We now have the fastest method to make the best

cameras.”

Glutamate, or Glu, plays a critical role in brain

activities related to emotion, cognition and memory.

Therefore, neuroscientists are working to decode the

brain to understand neurological disorders including

depression and dementia, in part by studying

“glutamatergic receptors,” where Glu is the molecule of

interest.

The human brain is the most complex organ in the

human body and is composed of over 85 billion neurons.

Each of these neurons can be linked through up to 10,000

connections, known as synapses. Synaptic connections act

like brain “switches” and release small molecules called

neurotransmitters that pass along electrical signals.

Glu is the most common neurotransmitter. To aid

neuroscientists in mapping the enormously complex

brain circuitry, researchers have used light to activate

inactive, or “caged,” neurotransmitters in live brain

tissue, including glutamate.

The work reported on in ACS Chemical Neuroscience

will make the process of making caged Glu more effective,

Nesnas said, by cutting the number of steps in half and

overall time by 80 percent, while doubling the yields of

previous methods.

“There were challenges that many scientists had with

making these photo–responsive Glu tools. We have made

this process more facile and efficient, and we also made

two other variations of these tools that have the potential

to perform better since they may not pose the same

interference problems that the previous one had with

other receptors on neurons,” Nesnas said.

Graduate student Charitha Guruge, the lead author of

the paper and one of four Florida Tech Ph.D. students

involved in the research — Yannick Ouedraogo, Richard

Comitz and Jingxuan Ma are the other collaborators —

said he is excited about developing tools that should lead

to better understanding of — and thus possible cures for

— some of the most perplexing and damaging ailments of

our time.

“I find working in this area to be truly rewarding,

since there are too many neurological disorders, espe-

cially those relating to depression, dementia and bipolar,

far from being understood,” he said. “I would like to be

able to use chemistry to develop these tools to help the

neuroscience community reach answers quickly.”

Florida Tech team develops new tools for brain–mapping; research should shed light on depression, dementia
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Please see Family Allies Inc., page 19

New entity Family Allies sees much success in first year, sets bar in state as
record–high percentage of children achieve permanency within 12 months
By Ken Datzman

PALM BAY — About one year ago,

the Brevard Family Partnership board of

directors made a strategic decision to

bring the case–management services it

provides to children and families in

Brevard County under local control and

in–line with its community–based care

model.

For years, the contract had been

outsourced to entities headquartered in

Orange County.

The decision was made in response to

the community’s desire to ensure the

presence of local on–site leadership and

local decision–making, while working to

improve the integration of care for the

children and families it serves and, most

importantly, speed the permanency

process.

The board determined that Brevard’s

children and families will be best served

by a case–management model that is led

and governed by local leadership who

live, work, and are personally invested in

the community.

In order to accomplish this, a new

Brevard Family Partnership subsidiary

— Family Allies Inc. — was created.

Established in 2003 as a nonprofit

organization in response to the Legisla-

tive mandate to privatize foster care and

related services in Florida, Brevard

Family Partnership is the county’s lead

child–welfare agency.

That decision to move to local

autonomy has proven to be very effective

up–and–down the dependency case–

management system for Family Allies

and the organization in general.

It certainly has benefited children

seeking permanency, those removed

from their homes by the Florida Depart-

ment of Children and Families.

Despite a historic high number of

cases, Family Allies has made huge

strides in successfully getting children to

permanency within 12 months, much

faster than both the state and federal

performance targets.

“We have seen some real positives

come out of that decision to bring case

management in–house,” said Jim

Carlson, the interim CEO for Brevard

Family Partnership. “The processes that

have been put in place are producing

outstanding outcomes.”

“It was a unique decision the board

made,” added Bill Bucher, the executive

director of Family Allies, with offices

here and in Rockledge. “The board felt

very strongly about having local leader-

ship in Brevard and a local management

team. Everyone on the team is readily

accessible.”

Bill Bucher, left, is executive director of the newly formed Family Allies Inc., a subsidiary of Brevard Family Partnership, the county’s lead child–welfare agency.
Jim Carlson is the interim CEO of Brevard Family Partnership. In 2017, the BFP board decided to bring case–management services under local control and
created Family Allies. For years, the services were subcontracted to agencies headquartered in the Orlando area. Since bringing the services in–house, Family
Allies has led the state in getting children — those removed from their home by the Department of Children and Families — to permanency within 12 months.

BBN photo — Adrienne B. Roth

Family Allies works with children and

families that come into the dependency

system.

“Our primary objective is to get kids to

permanency, get them in a permanent

situation. These kids are removed from

their parents for a variety of reasons. The

Department of Children and Families

removes them and then the cases come

to us. So, we provide the outgoing

services and support for the kids and

their families,” said Bucher.

Whenever there is family instability,

an increased risk of problems for children

is almost certain to follow. The loss of

income, substance abuse, catastrophic

illness, and divorce, for example, can

cause disruptions in the quality of life for

most families.

The odds for tipping the scales out–

of–balance for at–risk families are even

greater.

When children are placed in out–of–

home care, it is imperative that child–

welfare agencies find safe permanent

homes for them as quickly as possible.

In some circumstances, children can

be reunited with their families, and in

some cases, children find homes with

relatives or adoptive families, Bucher

said.

During its first year, Family Allies

was responsible for roughly 1,000

children in Brevard County.

“We have seen a huge increase. For

the first seven or eight months of this

year, we have been managing a case load

that was almost 30 percent higher than

in past years. We didn’t anticipate

coming into this that we would see

historic numbers enter out–of–home

care,” said Bucher.

He added, “The good thing is, since

the February–March timeframe, the

Department of Children and Families

has built–in some additional levels of
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Please see The Salvation Army of Melbourne, page 21

Salvation Army’s annual ‘Giving Hope Gala’ set for the Hilton Melbourne
Rialto Place; organization assisted more than 46,000 people last fiscal year

minimum level of need. The higher the HNI value, the

greater the need.

The national HNI began trending upward in 2007 at

the start of the Great Recession, hitting its peak in 2012.

Since then, the national HNI has generally been

declining gradually.

“The demand for our services continues to rise,” said

Riordan. “Last fiscal year, for example, our Social

Services Department assisted 46,672 people, including

children, in Brevard County.”

Of that number, “40,962 received food, clothing,

furniture, household items, diapers, baby food, and

personal hygiene products.”

Breaking it down further, 541 children received

backpacks filled with school supplies; 32 families received

one month’s rent; 18 people received assistance with a

“much–needed” prescription; 872 people received

assistance with a past–due utility bill; 2,780 children and

nursing–home residents received gifts at Christmas time;

and 1,467 individuals received a meal on Thanksgiving

or Christmas Day.

“The total expense of all those services came to an

investment of $878,162 in our community, helping people

when they really needed assistance,” said Riordan.

For the 2015–2016 fiscal year, the Social Services

Department of The Salvation Army of Melbourne

assisted 39,922 individuals, including 300 children who

received backpacks with school supplies. The total

expenses for that fiscal year’s services was $687,239,

according to The Salvation Army of Melbourne’s report.

“As our volume grows, we need to raise funds in order

to be able to meet demand,” she said. “And one way we

try to do that is through benefits like our ‘Giving Hope

Gala,’ which is our big event of the year.”

Riordan added, “The great thing about The Salvation

Army of Melbourne is this organization puts 82 cents of

The Salvation Army of Melbourne’s sixth annual ‘Giving Hope Gala’ is Aug. 25 at the Hilton Melbourne Rialto Place. Early bird tickets
are $65. Event sponsorships start at $500. The Gala raises money for the Sue M. Pridmore Center, a transitional shelter for women
and children. From left: Sharon Alleva, administrative assistant; Rosa Santiago–Riordan, the newly named director of business
development; and Douglas Corwin, emergency disaster services coordinator.

By Ken Datzman

Yearly, The Salvation Army of Melbourne helps tens

of thousands of needy families in the community with all

types of assistance, from food to clothing and household

items to personal hygiene products, for example.

The Salvation Army is well known for some of its

humanitarian efforts in the community, but generally not

for the wide scope of assistance it provides.

So, the organization is working to raise its awareness

and visibility in the area, hoping that more people

become familiar with the far reach The Salvation Army

has when helping individuals and families in Brevard

County.

“A lot of people know us from our emblem — the

Salvation Army crest — and from our ‘Red Kettle’

campaign volunteer bell–ringers who set up in front of

stores between Thanksgiving and Christmas,” said Rosa

Santiago–Riordan, the new business development

director for The Salvation Army of Melbourne.

“But we have a much broader reach in the community

serving people. We serve women, children, military

veterans, and the elderly, for instance. We help out with

utilities, rent, food, clothing, and other resources. We are

a very impactful and active nonprofit organization.”

She says “a lot of people in the community are not

fully aware of what we do. We are here to help people in

need and we do that in many different ways. We’re

striving to make more people aware of our outreach and

support in the social–services arena in the county.”

To better spread its message and tell of its mission,

The Salvation Army of Melbourne created a new position,

that of business development director.

And the organization hired Riordan, a longtime

communications, marketing, and public–relations

professional in Brevard. She is well–connected to the

community.

Riordan recently hosted a luncheon attended by more

than 50 people at Fellowship Hall at The Salvation Army

on Hickory Street in Melbourne. She talked about her

organization’s work in the region.

“My role is to get out in the community and build

relationships, create partnerships, and work to raise

awareness of The Salvation Army of Melbourne,” said

Riordan, whose organization is gearing up for its annual

fundraiser, the “Giving Hope Gala.”

“We are really a multifaceted organization within the

social–services realm. If we can’t fulfill a need for a family

or for an individual, we will help find a resource that can.

We work to make people’s lives better in some way.

There is such a great need for assistance. We’re seeing it

firsthand at The Salvation Army of Melbourne.”

The just–released edition of the “Human Needs

Index,” or HNI, reveals that despite an improving

economy, in many places in America the need is still

greater than it was before the Great Recession.

According to the HNI, only 13 states had a lower level

of need in 2017 than in 2007.

A joint partnership between The Salvation Army and

the Indiana University Lilly Family School of Philan-

thropy, the HNI is the “only multidimensional measure

of human need based on objective data from a social–

services provider serving on the front lines of poverty.”

The Salvation Army serves nearly 25 million people a

year, in every ZIP code in America.

The scale of the HNI begins at 0 — indicating a

BBN photo — Adrienne B. Roth
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University of Florida hopping along with brew crop,
tries to help quench growing demand for craft beer

By Brad Buck
bradbuck@ufl.edu
UF/IFAS Communications
University of Florida

GAINESVILLE — University of

Florida scientists believe they can control

some nematodes that can harm or even

kill plants, as they try to grow hops to

help quench the ever–growing demand

for craft beer.

Zhanao Deng, a professor of environ-

mental horticulture and Shinshuke

Agehara, an assistant professor of

horticultural sciences, are trying to grow

hops at the Gulf Coast Research and

Education Center in Balm, Florida, part

of the UF Institute of Food and Agricul-

tural Sciences.

Deng and Agehara hope to see a viable

hops crop so growers can meet the

increasing consumer taste for craft beer.

There were 195 craft brewers in Florida

in 2016, and their economic impact was

$3 billion, according to statistics from

www.brewersassociation.org.

Johan Desaeger, an assistant profes-

sor of nematology, also at GCREC, found

stunted plants in the hop yard at the

center. That’s often a sign of root–knot

nematodes, so Desaeger took the pests

from the soil and sent them to the state

Division of Plant Industries (DPI), which

confirmed his suspicions. State scientists

identified them as Javanese root–knot

nematodes, a very common species in

Florida soils.

Desaeger has already suggested

short– and long–term solutions to the

potential of root–knot nematodes

damaging the emerging hops crop.

Soil fumigants can be applied prior to

establishing a hop yard, but this will only

give short–term relief and will not protect

Biener is newest member of Engel & Volkers real–estate team
The real–estate agency Engel & Volkers in downtown Melbourne recently announced

that Valerie Biener has joined the team of agents.

Engel & Volkers has been serving the local and global real–estate needs of Brevard

County for the past four years in the residential and commercial markets.

A fashion marketing graduate from the Art Institute of Miami, Biener was a fashion

editor for a Miami publication, as well as for “Conde Nast” and “Vogue Latin America.”

For more than five years, she ran her own fashion company distributing unique clothing

nationally and internationally.

Along with her husband, they moved to Brevard County in 2014, “aware of the

growing economic opportunity in the real–estate market,” and continued to invest in the

commercial and residential development of the county.

She has gained vast experience as the property manager for their holdings and

obtained her real–estate license in order to continue to serve the community in the

buying and selling of real estate.

Biener is a member of Melbourne Main Street, and The Downtown Economic

Development Committee. She has “a vested interest in the ongoing growth of the

community.”

Garat Oates, the broker–owner of Engel & Volkers in Melbourne said he is “happy to

have Valerie on our team. I’m confident in her ability to meet the needs of our clients.”

Engel & Volkers Real Estate Services is located at 505 E. New Haven Ave. The phone

number is 821–4515. The web address is Melbourne.EVUSA.com.

perennial crops like hops long enough,

Desaeger said.

“Our focus is on finding cultivars that

are resistant or tolerant to the nema-

todes, and that’s what we are focusing on

now,” he said. “Some of the cultivars that

perform best in our hop yard also seem to

have fewer nematodes, which is probably

not a coincidence.”

Root–knot nematodes are the most

well–known plant parasitic nematodes.

They are microscopic roundworms that

live in the soil and attack the roots of

plants, UF/IFAS researchers say. The

extent of the damage they can cause to

crops varies by the plant involved.

“We need to recognize that these

nematodes can be a problem, so we need

to monitor hops plants for nematode

presence and/or damage,” Desaeger said.

Existing hops varieties have likely not

been selected for nematode resistance,

Deng said

“We are glad that some of the varieties

in the hop yard can grow quite well under

root–knot nematode pressure,” he said.

The Hillsborough County Economic

Development Department, a big backer of

the hops research, remains optimistic

about the ability of UF/IFAS researchers

to find a solution for the nematodes and

the root knot.

“We have been made aware of

nematodes on the hops, and we support

the hops research at the center,” said

Simon Bollin, agribusiness development

manager with the Hillsborough County

Economic Development Department.

Desaeger co–authored a paper on the

finding. The lead author is Janete

Andrade Brito with DPI, a division of the

Florida Department of Agriculture and

Consumer Services.

Their findings will soon be published

in the “Journal of Nematology.”
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is a real testimony to our passion to deliver excellence in

every aspect of our business and showcases the dedication

of our more than 2,600 employees who work hard each day

to provide our customers with the best possible landscape

services.”

The 2018 Lawn & Landscape Top 100 is based on 2017

revenue from landscape profit centers. Companies on the

list earned a combined revenue of $9.6 billion in 2017.

“The companies on the Top 100 list represent an elite

group in the landscape industry, and they represent what

a landscaper is to thousands of homeowners and property

managers across North America,” said Lawn & Landscape

Editor and Associate Publisher Chuck Bowen.

“The 100 companies on this year’s list are examples of

what makes the landscape industry and its people so great:

determination, dedication and serving a purpose greater

than themselves.”

Yellowstone Landscape is recognized as one of the

leading commercial landscape companies throughout the

southern United States. The company has been listed in

the top 15 of the Lawn & Landscape Top 100 and Land-

scape Management’s Top 150 for the past three consecu-

tive years.

Founded in 2008 and headquartered in Palm Coast,

Yellowstone Landscape currently serves community

associations, governments, resorts, commercial and retail

properties, multi–family communities, and corporate,

educational, and health–care campuses from branch

facilities in Florida, Georgia, North Carolina, South

Carolina, Texas, and New Mexico.

More information about Yellowstone Landscape may be

found at www.YellowstoneLandscape.com.

Yellowstone Landscape named one of the top commercial companies, according to two major industry lists
PALM COAST — Once again, Yellowstone Landscape

has been named one of the top landscape companies in the

country by both “Lawn & Landscape” magazine and

“Landscape Management” magazine, two of the landscape

industry’s most recognized publications.

The company was ranked as the eighth–largest

commercial landscape company by revenue on both the

2018 “Lawn & Landscape Top 100,” which was published

in May, and the “Landscape Management Top 150,” which

released its list on June 18.

These highly regarded lists are based on self–reported

information on 2017 revenue. Yellowstone Landscape

moved up from 2017 rankings on both lists, reporting

revenues of $174 million.

“We are excited and grateful to have been recognized as

one of the leading commercial landscape companies in the

country on both the Lawn & Landscape magazine’s 2018

Lawn & Landscape Top 100 list and the Landscape

Management Top 150 list,” said Joseph Barnes, marketing

director for Yellowstone Landscape.

“It is a real honor to have achieved this level of recogni-

tion among so many of the industry’s top companies. This

Palm Bay Library hosts Cribbage on Tuesdays
Palm Bay Public Library is inviting people to bring their boards and their deck of cards at 1:30 p.m. on Tuesdays to

participate in Cribbage. Players of all skill levels of the game are welcome. The program is free of charge. The library’s

address is 1520 Port Malabar Blvd., NE. The phone number is 952–4519.
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The rates this month:
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Small Business Association (SBA) 504 Loan Program.

for real estate and equipment acquisition

10-year fixed "all-in" rate is 5.28%
for real estate and equipment acquisition

20-year fixed "all-in" rate 5.36%
for real estate refinance loans.

5950 Hazeltine National Drive, Suite 625, Orlando, FL

25-year Financing Available
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The next time you stand as Pledge of Allegiance
is being recited, think about what you’re saying

decency: a system built on individual

dignity and respect for each person. This is

a monumental achievement — a country

that seeks liberty and justice for all within

its borders, and often beyond them, with no

limitations or caveats. Liberty and justice

are not reserved for white males, or even

for citizens only.

In all this, we recognize and tolerate our

differences. We may not always measure

up to our ideals, but we certainly know

what they are. We expect differences in

race, religion, and political beliefs. We don’t

try to demonize those who are different.

At heart, then, this is a system based on

a core belief that we’re all in this enterprise

together, and all connected to one another.

Everyone has the right to enjoy the

promise of America.

Put these two parts of the Pledge

together, and what it’s telling us is that we

live in a system that binds us together by

adherence to rules of political engagement,

respect for the rule of law, and belief in our

democratic institutions.

We may disagree about all kinds of

issues, but we firmly believe in equal

political rights and equal opportunity.

“Liberty and justice for all” means giving

individuals the space to make choices in

their own lives that will enable them to

flourish.

What the country expects in return is

that most individuals will live a life of

honor, excellence and responsibility. The

system demands hard work on the part of

its citizens if it is to succeed.

So the next time you stand as the

Pledge is recited, think about what you’re

saying. It’s deceptively simple. But it packs

a powerful message.

By Lee H. Hamilton

You know the Pledge of Allegiance,

probably by heart. You may recite it only

occasionally, or get the chance several

times a week. Sometimes, I’m guessing,

you say it mechanically, and other times

filled with deep meaning.

I hope it’s more often the latter because

here’s what’s remarkable about the Pledge:

in a few short phrases, it lays out the

fundamentals of what our country repre-

sents and strives to achieve.

Let’s start with these words: “and to the

Republic for which it stands, one nation,

under God, indivisible.” It’s not just talking

about any nation or form of government;

it’s talking about a republic — a unified

nation, under divine Providence, with three

fully equal branches that are strong,

independent, and each entrusted with

limited and defined powers within their

constitutional boundaries.

The meaning goes even deeper than

that. Really, we’re talking about power

being dispersed across a large number of

people and institutions. We’re talking

about a system that was designed by

people who were so wary of concentrated

power that they made it difficult for any

one person or institution to wield it.

They created a republic that to its core

rejects autocratic political leadership and

authoritarianism. It sees them as a threat

to our democracy, and depends upon a

system of elections in which ballots are

counted fairly and citizens have equal

voting rights.

This, in turn, provides a system that

has the capacity to reform and renew itself,

because its institutions rest on the political

involvement of our citizens. Elected

representatives make the laws, but

government is bound by the electoral

process, an independent judiciary, and

constitutional guarantees of freedom of

speech, assembly, religion and the press.

This brings us to the final words: “with

liberty and justice for all.” These are crucial

to understand. They represent what some

pundits have called a framework of

Locally produced movie to premiere on July 21 at Palm Bay film festival
A locally produced film will premiere at the “15 Minutes of Fame” indie film festival on

Saturday, July 21, and admission is free of charge for anyone who wishes to attend.

“Cause of Death: Homicide” was filmed in Palm Bay by filmmakers Ray and Migdalia

Etheridge with local actors Ron Misak, Paul Van Scott and Sergey Bougie. The plot of this

26–minute film, which the Etheridges describe as a suspense–drama, involves an

accidental drowning, which may have been a case of “homicide for insurance.” “Cause of

Death: Homicide” is one of 31 short films scheduled for the two–day film festival. The

programs will showcase films from all over the U.S., including several from Florida

filmmakers. The genres include animation, documentary, comedy, drama, horror, trailers,

commercials, and web series. The Friday, July 20, program will begin at 2 p.m., as well as

the Saturday, July 21, show. Both are at the Comfort Suites on Malabar Road in Palm

Bay, and admission is free. The shows are rated “R” for language and adult situations and

are not recommended for children. For further information on this event, visit

PalmBayFilmFestival.webs.com.

Lee Hamilton is a senior advisor for
the Indiana University Center on
Representative Government; a
Distinguished Scholar, IU School of
Global and International Studies; and
a Professor of Practice, IU School of
Public and Environmental Affairs. He
was a member of the U.S. House of
Representatives for 34 years.
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Rockledge Regional Medical Center has received the

American Heart Association/American Stroke

Association’s “Get With The Guidelines–Stroke Gold Plus

Quality Achievement Award.” The award recognizes the

hospital’s commitment to ensuring stroke patients receive

the most appropriate treatment according to nationally

recognized, research–based guidelines based on the latest

scientific evidence.

Rockledge Regional earned the award by meeting

specific quality achievement measures for the diagnosis

and treatment of stroke patients at a set level for a

designated period. These measures include evaluation of

the proper use of medications and other stroke treatments

aligned with the most up–to–date, evidence–based

guidelines with the goal of speeding recovery and reducing

death and disability for stroke patients. Before discharge,

patients should also receive education on managing their

health, get a follow–up visit scheduled, as well as other

care transition interventions.

“Rockledge Regional is dedicated to improving the

quality of care for our stroke patients by implementing the

American Heart Association’s Get With The Guidelines–

Stroke initiative,” said Pamela Johnson, stroke program

coordinator at Rockledge Regional. “The tools and re-

sources provided help us track and measure our success in

meeting evidenced–based clinical guidelines developed to

improve patient outcomes.”

Rockledge Regional additionally received the

association’s “Target: StrokeSM Elite Plus Award.” To

qualify for this recognition, hospitals must meet quality

measures developed to reduce the time between the

patient’s arrival at the hospital and treatment with the

clot–buster tissue plasminogen activator, the only drug

approved by the U.S. Food and Drug Administration to

treat ischemic stroke.

“We are pleased to recognize Rockledge Regional for its

commitment to stroke care,” said Dr. Eric Smith, national

chairman of the Get With The Guidelines Steering

Committee and an associate professor of neurology at the

University of Calgary in Alberta, Canada. “Research has

shown that hospitals adhering to clinical measures

through the Get With The Guidelines quality improve-

ment initiative can often see fewer readmissions and lower

mortality rates.”

According to the American Heart Association/American

Stroke Association, stroke is the No. 5 cause of death in the

United States. On average, someone in the U.S. suffers a

stroke every 40 seconds.

Rockledge Regional receives achievement award from American Heart for commitment to quality stroke care

Brian Fernandez announces lease deals in Palm Bay
Lightle Beckner Robison Inc. recently announced that Brian Fernandez has successfully negotiated two office leases,

both at previously vacant 1460 NE Baytree Drive in Palm Bay. This office building was on the market for less than a

month and “Brian’s in–depth knowledge and expertise of the market helped to make it 100 percent occupied.” Lightl e

Beckner Robison is a full–service commercial real–estate firm in Melbourne. It specializes in office, retail, industrial,

investment properties and asset property management. The company serves Brevard County and the entire states of

Florida and Georgia. For additional information on the firm, visit www.TeamLBR.com.
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National Dance Day Orlando
to offer free dance programming
and educational experiences

ORLANDO — National Dance Day Orlando (NDDO)

recently announced its sixth year of free dance program-

ming with increased educational experiences, professional

showcases, and community engagement.

NDDO is most noted for its free dance classes that

engaged more than 1,000 Central Florida residents and

tourists last year. The 2018 celebration has expanded to

include a kickoff event from 11 a.m. to 2 p.m. on Friday

July 27, at the Senneff Lawn at the Dr. Phillips Center.

The kickoff event will feature food trucks, dance–related

vendors and informational tables, plus performances from

local dance studios and companies in the area. Groups

looking to perform or have a table at the event can click on

“Become a Sponsor” on the NDDO website.

On July 28, various free classes will be held at NDDO

partnership campuses: Orlando Ballet Central and South,

Studio K Orlando, and Emotions Dance Inc. These

campuses will offer classes, workshops, and professional

showcases this year.

“National Dance Day Orlando is such an amazing way

to bring the community together in the spirit of dance,”

said NDDO Director Larissa Humiston. “Whether you are

a beginning dancer, professional dancer, or just a lover of

dance and the arts, we have something for everyone, and it

is all free. I love what the Central Florida community

offers for National Dance Day, and the best part is that

these classes, workshops, and professional performances

all exist right in Orlando and can be sought out at any

time.”

More than 50 dance classes of various genres and levels

are available for non–dancers and dancers at all levels to

participate and celebrate together. Participants can

register for classes at the campus that is convenient for

them at the NDDO website.

Established in 2010 by Dizzy Feet co–founder, Nigel

Lythgoe, National Dance Day is a celebration dedicated to

dance that encourages Americans of all ages to incorporate

dance into their lives.

Dr. Philips Center is a sponsoring partner of National

Dance Day Orlando 2018. Other sponsors include

Dancewear Corner Orlando, Dancing for Diabetes, and

Dance Trance Orlando.

For more information regarding the Orlando celebra-

tion, visit www.NationalDanceDayOrlando.org.

POCO to perform in concert July 26
in the King Center’s Studio Theatre

POCO has been added to the concert schedule at the

King Center for the Performing Arts in Melbourne. POCO

will perform at 7:30 p.m. on Thursday, July 26, in the

Studio Theatre.

The show is being produced by Brevard Music Group.

POCO was one of the first groups to pioneer country–

rock music. The harmonies and instruments of country

mixed with rock’n’roll rhythms, led the way for super-

groups like the Eagles with their influence running deep in

both country and pop music. They found platinum success

early in their career, and four decades later Rusty Young,

who wrote and sang the massive hits “Crazy Love” and

“Call It Love,” still leads this incredible band. Other hits

include, “Heart of the Night” and “Spellbound.” Poco has

released “All Fired Up,” its first studio CD in 13 years.

Early reviews include, “The band still sounds fresh, not a

rehash, true to the past but not wallowing in it.”

Tickets for the show may be purchased by visiting

KingCenter.com or by calling 242–2219.

Brevard Tobacco
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Family Allies Inc.
Continued from page 12

review of the kids that were entering

out–of–home care. So the number has

plateaued the past two to three months,

which is good for us because it gives our

team members a chance to catch their

breath. They’ve done an amazing job

getting kids to permanency this past

year.”

Families Allies works closely with its

partners, including the Guardian ad

Litem’s office and the dependency court.

The Family Allies organization has a

staff of 91 people, including 60 case

managers and eight supervisors. The

team serves two facilities. Its Central

Care Center is in Rockledge. Palm Bay

houses the South Care Center.

After Family Allies took charge of the

case–management services last year, its

team of professionals reviewed each

individual case, every child in home care.

“The staff looked at permanency with

a sense of urgency, and we make sure

that reunification is safe and timely and

successful,” said Bucher.

Family Allies reviews “every child in

home care every month. Out of the 1,000

kids that are in the system, about 730

are in out–of–home care where they are

placed with a relative or nonrelative. Of

the 730 kids, about 225 kids at any given

time are licensed out–of–care, So the vast

majority of our kids in out–of–care are

placed with relatives or nonrelatives,” he

said.

Family Allies took over a system that

last year saw about one–third of its cases

achieve permanency within 12 months,

said Bucher, adding, “We had to do much

better because one out of every three kids

getting to permanency in that timeframe

is not acceptable.”

He said the state and federal “perfor-

mance targets” for permanency in 12

months is 40.5 percent.

In its first year of having case

management in–house, Family Allies

topped all benchmarks as it pertains to

children reaching permanency.

“So far this year, we have exceeded 50

percent in every target of performance,”

said Bucher.

“For the year, we are currently at 53.7

percent. So, of all the kids who came into

care a year ago, over 53 percent of them

have already achieved permanency this

year, which is a huge accomplishment.

No one in the state has had this kind of

performance. We have been No. 1 or No.

2 in the state in this performance area

every quarter that we have been in

business.”

“The key to this success has been

vision,” said Carlson. “We said we are

going to do this, and you have to have

that kind of thinking. You can’t go about

it haphazardly. You need to put in

processes and build strength, and Bill’s

team did that. The staff identified

barriers to permanency and then went to

work knocking down and overcoming

those barriers.”

He continued, “The Family Allies

team worked with the court, worked with

the Department of Children and

Families’ legal services and they

developed strong relationships with other

stakeholders in the system of care. And it

all has led to really positive outcomes for

the children. That is what it represents.

We’re really proud of our staff for

producing these remarkable results.”

Bucher said the “unique thing about

creating this new organization — Family

Allies — is our commitment to our staff.

We have been in their shoes. Both Jim

and I started our careers as front–line

workers in the field. I have been in

training classes. I have knocked on

doors.”

“All of our managers and all of our

supervisors have moved up through

different organizations. They’ve been

supervisors on call and managers of our

service centers. We told our staff to hold

us accountable. And we really try to

encourage our staff to advocate for the

kids and families they are working with,

as well as advocate for themselves,”

added Bucher.

Bucher himself is a veteran of 19

years in child–welfare operations,

including progressive leadership roles in

Brevard County with the Florida

Department of Children and Families

and as a regional administrator with

Devereux Florida.

With Devereux Florida, he was

responsible for case–management

operations with multiple community–

based care organizations, inclusive of

Brevard County, as well as licensing,

visitation, and therapeutic programs and

services.

Since September 2015, he was the

senior executive of strategy for Brevard

Family Partnership. Bucher was named

executive director of Family Allies in

April 2017.

“Bill was involved in all the start–up

activities as we ramped up to take over

the contract on June 26,” said Carlson.

“He’s done a stellar job running Family

Allies.”

Carlson added, “We are off to a great

start for the next fiscal year. The group of

children who came into care starting July

is our next year’s cohort. We have

already gotten nearly 27 percent of those

kids to permanency. So we are already

half way to next year’s goal. This is the

result of outstanding teamwork.”
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and waterfront property. 
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RE/MAX Alternative Realty 
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New career resource launched by
construction trade association and
real–estate industry organizations

WASHINGTON, D.C. — Associated Builders and

Contractors has teamed up with more than two dozen

real–estate industry trade associations to highlight the

rich variety of career paths in the real estate sector. The

group collaborated on a new website,

CareersBuildingCommunities.org, which allows visitors

to navigate through the scores of career paths across all

sectors of real estate as the industry confronts the need to

fill millions of jobs in the coming decades.

For the first time, students in high school, college,

trade school or community college can explore different

positions, property types and career paths via a single

website. The site also includes a quiz to help guide

students across the various sectors and careers within

real estate.

“ABC is excited to join forces with key stakeholders in

the construction, development and management of real

estate assets to promote careers in these dynamic

industries,” said Michael Bellaman, ABC president and

CEO. “Our industry is facing a significant shortage of

skilled construction professionals, and we applaud these

efforts to raise awareness of the endless opportunities in

construction and the broader real estate market. The

Careers Building Communities platform provides a way

to effectively communicate with those seeking a reward-

ing career in the built environment.”

Careers Building Communities is a strategic collabo-

ration by 29 real–estate–related associations represent-

ing more than 10 million jobs focused on raising aware-

ness and attracting diverse talent to the many careers

available across the built environment. Careers Building

Communities is a platform designed for students,

educators and other individuals to explore the commer-

cial industry and learn more about what it takes to

obtain education and employment within each sector.

To learn more about the initiative, visit

CareersBuildingCommunities.org.

ABC is a national construction industry trade

association established in 1950 that represents more

than 21,000 members. Its website is ABC.org.

Oceanside Chapter to host guest speaker
Sasha ZeBryk at Eau Gallie Yacht Club

The Oceanside Chapter of the American Business

Women’s Association will host a networking and Dinner

meeting at 6 p.m. on Tuesday, July 24, at the Eau Gallie

Yacht Club in Indian Harbour Beach. The guest speaker

will be Sasha ZeBryk. She will make a presentation titled

“What Makes You Smarter, Savvier and a Speaking

Success?”

Drawing upon her background as a teacher, entrepre-

neur, sales executive and executive management

recruiter, ZeBryk will offer practical advice on how to

unleash personal and professional talents and strengths.

She has appeared as a keynote speaker at conventions

and expos with a special focus on women’s conferences.

She attended the University of Pittsburgh and earned

her English degree from Franciscan University in Ohio.

ZeBryk is a member of the National Speakers Associa-

tion and has served on its New England board of

directors, earning the President’s Award. She was also

named Business Woman of the Year by the Massachu-

setts, Pioneer Valley, Inc. Women Business Owners

Alliance. ZeBryk has clients around the nation.

Email Reservations@ABWAOceanside.com to attend

this event.
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The Salvation Army of Melbourne
Continued from page 13

every dollar raised back into the South Brevard commu-

nity.”

The sixth annual “Giving Hope Gala” will begin at 6

p.m. on Saturday, Aug. 25, at the Hilton Melbourne

Rialto Place. The program will include dinner, dancing,

silent and live auctions, and raffles.

“And we will be presenting the ‘Humanitarian of the

Year’ award to Brevard County Sheriff Wayne Ivey,” said

Riordan. “The award is given to an individual in the

community who is very pro–active in charitable work.

Sheriff Ivey is very deserving of this honor. He’s always

out there trying to help nonprofit organizations.”

Individual Gala tickets are $65. That’s the “early bird”

price if purchased by July 30. After that date the price is

$75 per ticket. Gala tickets are available for purchase on

The Salvation of Army’s Facebook page.

The Salvation Army is also marketing sponsorships

for the Gala, ranging from $500 to $10,000.

Each level of support comes with different amenities.

For example, the $2,500 level includes a table at the

event that seats 10 people, your company name and logo

listed in 5,000 Salvation Army mailings next year, and

your company name and logo on other promotional

materials for one year.

“We need sponsorship support at all levels to make

the event a success. Brevard is a very giving community.

We all come together to help people,” said Riordan.

Last year’s Gala raised $86,300, she said. “This year

our goal is to raise $100,000. That’s the committee’s goal

and the board’s goal. The event usually attracts from 250

to 300 people at the Hilton Melbourne Rialto Place.”

Some of the early sponsors for the Gala include ITG

Realty, Robert Rose, Champion Home Health Care, John

Curry of Curry Properties, Volk Law Offices, and

Artemis/The IT Company.

“We’re grateful for everyone’s support of the Gala,”

said Riordan, adding that the $10,000 lead sponsor spot

is still open. “I believe it’s out there. I just have to keeping

working on securing it.”

To inquire about being a sponsor for the Gala, contact

Riordan at 724–0494 (office) or 544–8344 (cellphone).

The Gala theme is the “Golden Days of Hollywood”

and attendees are asked to dress in the style of “Old

Hollywood Glamour.” There will be a “red carpet”

entrance at the Melbourne Hilton Rialto Place.

The 20–piece Swingtime Band will provide the

entertainment. The Swingtime Band, an affiliate of the

Melbourne Municipal Band, “is very popular in the

community. The Swingtime Band has a really good

following,” said Riordan.

For more than 50 years, the Melbourne Municipal

Band has performed a variety of musical concerts in the

area. The members play popular tunes, themes from

Broadway shows, patriotic songs and marches, classical

music, and Big Band swing selections.

About one–third of its members are professional

musicians and music educators. Many of them are

alumni of top military bands and nationally known music

groups.

The Gala supports the residential Sue M. Pridmore

Center for Homeless Women and Children at The

Salvation Army of Melbourne. The facility opened in

2004.

The transitional shelter and its services have im-

pacted the lives of many people over the last 14 years,

giving them a chance to get back on their feet after a

setback in life. The 46–bed facility with eight units stays

full year–round.

The Pridmore Center is a transitional shelter in

Brevard County for women with or without children. Sue

Pridmore was a lifelong supporter of The Salvation

Army. She and her husband worked to decrease the

number of homeless people in the county.

“The Pridmore Center has been a great asset to the

community,” said Riordan, adding that 109 women and

children resided in the shelter during The Salvation

Army’s last fiscal year and 14,538 meals were served.

More than 6,940 nights of shelter were provided to

women and children. The total expense for the shelter for

that fiscal year was $331,275.

Potential candidates must complete a full pre–

admission interview with the housing manager at the

Pridmore Center in order to be considered for placement.

The transitional program has both “accountabilities

and expectations” for its participants.

The Pridmore Center is a three–month structured

program for the women who stay there while in transi-

tion. The women face the challenge of juggling employ-

ment, child care, and living expenses, and they need a

support system to build upon, said Riordan.

The Pridmore Center provides its clients stability

through shelter, life–skills training, and personal

transformation by helping them overcome challenges in

their lives.

“The Pridmore Center has been a life–changer for the

women and children who have stayed there while going

through transition in their lives,” said Riordan. “And the

people who support the Gala are helping these women

and children.”
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Hardy World
Continued from page 1

The family also owns Nemacolin

Woodlands Resort, one of North America’s

premier luxury resort destinations.

Situated on nearly 2,000 acres in

Farmington, Penn., Nemacolin features

luxurious guestrooms, suites, townhomes

and upscale vacation homes.

The resort recently received the coveted

“Editors’ Choice Award” from “Golf Digest”

magazine in the “Best Golf Resorts in the

Mid–Atlantic” category. Golf Digest ranked

the resort’s Pete Dye–designed Mystic Rock

golf course in the top 60 of “America’s 100

Greatest Public Courses.”

Years ago, that resort was founded by

Joe Hardy, a World War II veteran whose

passion for business goes on and on.

Now he has launched Hardy World,

where he is the CEO.

“Joe has been involved in real estate

and development his whole life with

84 Lumber,” said Bomar, a graduate of

Duquesne University School of Law. “So, it

was a natural progression for him to start

Hardy World.”

In an interview with “Smart Business,”

Joe Hardy was asked what is the best

business advice you ever received?

“My mother gave me the best advice.

She would tell me every day: ‘You’re

something special and you’re going to

amount to something.’ There was no ‘I love

you.’ It was always you’re something

special and you’re going to amount to

something.”

He went on, “Over the years, I’ve tried

to be around people who are accomplishing

things and have the same sort of attitude

that I have, which is ‘Let’s get on with it;

come on, let’s go.’ If you meet the ‘best–of–

the–best,’ you can gain something all the

time.”

Bomar has worked for Joe Hardy for

more than two decades.

“My very first job with 84 Lumber was

working in the real estate group doing

permitting for new store construction,”

Bomar said.

“I also helped run a program called

Hardy Credit, where we did lending for our

builders to do development of land. During

the time I worked for 84 Lumber, I went to

law school at night. Basically, my whole

career has been with 84 Lumber.”

Bomar assembled the Hardy World

team. She oversees the operations and staff

at Hardy World who coordinate all aspects

of acquisition, development, management,

and brokerage services.

The company began making invest-

ments in projects, including commercial

renovation, first in Pennsylvania, and has

now expanded to other states.

Construction on The Edge, a mixed–use

development that will showcase a modern

and stylish design with individual business

signage, just started at Eau Gallie Pointe.

Bomar said the 33,000–square–foot

metal building will be divisible into 2,000–

square–foot spaces for lease.

“We would like to have the shell of the

building, depending on the tenant

buildouts, completed by mid–December of

this year. So that is a pretty aggressive

construction schedule,” she said.

Her company is targeting users across a

wide range of space categories. These

include: light–assembly businesses and

light manufacturing, child–care facilities,

electronic assembly, laboratories and

clinics, hospital–related businesses, office/

financial institutions, restaurants, retail

businesses, art studios, warehousing and

wholesale companies, education–related

ventures, and other service–oriented firms.

“The zoning for this space allows a

whole mix of users, which we are really

excited about. Because of the growing

visibility of Eau Gallie Pointe, we’ve had a

lot of interest from businesses. I think

some of them were just waiting for us to

break ground on the project, which we now

have.”

She continued, “The project will be

moving along. We’re looking to secure

tenants. We’ve talked to insurance agents,

traditional office–space users, industrial–

type businesses, and even a coffee–roasting

business and coffee shop,” said Bomar,

who’s been traveling from the Pittsburgh

area to Melbourne as the project gets off

the ground.

Businesses interested in learning more

about lease opportunities at The Edge, can

contact Bomar, broker of record, at

Cheri.Bomar@HardyWorld.biz, or Graham

Kukucka, agent, at

Graham.Kukucka@HardyWorld.biz.

Eau Gallie Pointe is being developed by

businessman Mike Renfro of area firm

Matthew Development. Eau Gallie Pointe

is situated less than a mile from Interstate

95. More than 95,000 people live within

five miles of the development.

Over the past year or so, Eau Gallie

Pointe has become home to an expanding

number of companies and the hub contin-

ues to grow as businesses are purchasing

lots for development.

The first business to build there was

Welsh Construction, a longtime general

contractor and developer. Their building,

their corporate headquarters, was designed

by area architect Dave Nagrodsky. A flurry

of deals has since followed at Eau Gallie

Pointe. They include building sites for a

Waffle House, Preppy Pets, and Dance

Mania All–Stars, to name a few.

The Waffle House at Eau Gallie Pointe

will feature the company’s new prototype,

with glass around most of the building. The

iconic Waffle House is one of the most

popular 24–hour restaurants in America.

The corporation is based in Norcross, Ga.

Another growing business, Preppy Pets,

which is owned and run by Tony and

Yolanda Lopez, is constructing a 7,000–

square–foot facility. Preppy Pets is

currently located on Dow Road in

Melbourne.

The 10 ten–year–old business is open

seven days a week and provides a range of

services, including overnight dog and cat

boarding and “doggie and cat day–care

packages.” The facility welcomes all size

dogs and cats, birds and small animals, too.

“Eau Gallie Pointe is filling up. There

are a lot of ‘sold’ signs along the property.

It’s great to be part of Eau Gallie Pointe.

The commercial real estate market in

Brevard seems to be faring well,” said

Bomar.

The commercial real–estate sector is

underpinned by a strong economy and a

hot labor market. The scenario is creating

new demand for all types of commercial

and industrial space, and one of the

beneficiaries has been Eau Gallie Pointe.

Brevard County is experiencing a

building boom. Walmart Stores, for

example, is building a state–of–the art

distribution facility at the Port Canaveral

Logistics Park, located at the southeast

corner of Interstate 95 and State Road 520

in Cocoa, further diversifying Brevard’s

industry base.

Walmart announced a $133 million

capital investment in the construction of a

460,000–square–foot facility, plus an

additional $15 million investment to equip

the new Cocoa center. The company

expects to occupy the new facility by the

end of this year.

“Just driving around Brevard, it’s

evident that the county is growing with

new construction projects,” said Bomar. “It

seems like every time I come back here, I

see more construction.”

Building permits are being issued and

the construction of new facilities of all sizes

is helping fuel the real–estate economy,

which seems poised to grow well into next

year and through 2020, according to

forecasts by various industry organizations

and associations.

The Sunshine State is at the center of

this activity. Florida’s commercial real–

estate industry contributed $189 billion to

the state’s economy in 2017, the third most

of any state, according to an annual

economic impact study by the National

Association of Industrial and Office

Properties conducted by George Mason

University. Only Texas and California

contributed more.

Florida also ranked third among the

states in spending on commercial real

estate, at $99.8 billion.

Also, the Florida Chamber Foundation,

a non–partisan business–led, nonprofit

research organization, recently announced

that it expects the Sunshine State to

become a $1 trillion economy by the end of

2018.

The report says the economy will create

180,000 jobs across Florida this year, once

again outpacing the U.S. economy in job

growth.

Population growth will continue to drive

Florida’s economy. Florida currently ranks

as the third–most populous state in the

nation and has been growing at a rate of

more than 800 residents per day over the

past year. This level of growth and higher

is expected to continue through 2018.

“If Florida was a stock, it would be

considered a strong buy,” according to the

Florida Chamber of Commerce.

Hardy World is investing in develop-

ment projects in markets where opportuni-

ties look the best.

“In Pittsburgh, we have started a

condominium development. We have also

purchased another building in that market

for a project. And, we just closed on a

property in Cincinnati, which will be

dedicated to office space. But The Edge at

Eau Gallie Pointe is our first ground–up

development for Hardy World,” said

Bomar.

Hardy World has a Brevard County

connection. One of Joe Hardy’s daughters

— Paige Hardy–Enriquez, a local residen-

tial real–estate agent with RE/MAX Elite

— lives in Viera. She is studying for her

degree in education at UCF.

“When Joe visited his daughter here, he

really liked this area,” said Bomar. “Paige

was the one who brought Eau Gallie Pointe

to our attention. She always has an eye

open for development and really keeps up

to date on the Brevard County real–estate

market.”

Bomar added, “So when she told us

about Eau Gallie Pointe, we came to

Brevard, looked at the project and thought

it would fit nicely with our plans for

community development. We did our due

diligence, secured our permits, and decided

to close on the property. We think Eau

Gallie Pointe is going to be a big success.

Mike (Renfro) has done a great job with the

development attracting a variety of

businesses, and we plan to do the same

with The Edge.”

Bomar said Hardy World will be

seeking more development opportunities in

Brevard. “We would like to grow right

along with Brevard. So this project at Eau

Gallie Pointe could be the start of a long–

term relationship in the county as we look

to expand our development portfolio with

quality projects.”

A real–estate attorney, she has served

as in–house counsel representing 84

Lumber Co., Hardy World, and other

ventures.

She said Hardy World was created

to add value to existing real estate and

develop new assets around the U.S.

spanning a variety of real–estate classes.

Bomar earned her bachelor’s degree

in mathematics from Washington and

Jefferson College, outside of Pittsburgh.

“I became really interested in real

estate and that’s been my career path.

And the launch of Hardy World presented

a great opportunity for us to invest in

communities like Brevard County. We’ve

heard so many good things about Brevard.”
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