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Please see Kevin Hill, page 23

By Ken Datzman

MERRITT ISLAND — When Kevin Hill first started

selling existing homes in Brevard as a licensed Realtor, a

$100,000 transaction was a really big deal in some

markets around the county.

The medium sale price of a home today in Brevard

County is $252,000. Realtors work on a commission basis.

“My first sale in this business was a $52,000 home in

Palm Bay,” said Hill.

“And my second sale was a $27,000 trailer. I will never

forget my early years as a Realtor in Brevard County.

Nothing came easy. You worked really hard to earn every

listing and to make every sale, and I still do today.”

Hill went on to become one of the top Realtors in

Brevard County, selling hundreds of millions of dollars of

existing homes in a career that has spanned 35 years.

“I love selling real estate. It’s been my life,” said Hill,

who specializes in marketing waterfront properties and

doing corporate relocations, but also works across other

segments of the real–estate market with buyers and

sellers.

Hill majored in Apparel and Textile Marketing and

Management at Southern Illinois University in

Carbondale. She was just a few courses shy of earning her

bachelor’s degree before moving to Florida and getting into

real–estate sales.

There was no turning back. She was a perfect fit for the

real–estate industry — a people person who worked hard,

set goals, and reached them.

Hill works in an industry where agent turnover is

closely tied to the state of the economy. Many agents are

flushed out by steep market downturns and end up in

other occupations.

In the residential real–estate sales industry, agents

often hear of the “80–20 rule” — 80 percent of business is

done by 20 percent of agents.

Brevard County has experienced its share of real–estate

upswings and downswings and other challenges in the last

35 years.

“As a Realtor, I’ve been through many economic cycles

and housing cycles over the last three decades. I really like

where we are right now. This is a strong market. It’s one of

the best times to sell a home,” said Hill.

New findings from the National Association of Realtors

show that a high number of Americans, 75 percent, believe

now is a good time to sell a house, while 68 percent think it

is a good time to buy a house. “Inventory remains the

driving force in the residential real–estate market today,”

she said.

Hill started selling homes on the Space Coast in 1983, a

time when the Eau Gallie Causeway had a swing–span

bridge over the Intercoastal Waterway.
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Realtor Kevin Hill of RE/MAX Alternative Realty Inc. is marking her 35th year in the industry, all in Brevard County. She’s been with
RE/MAX Alternative in Indialantic for the last 18 years. Hill has consistently been one of the top–producing real–estate agents in the
county. She sells a lot of waterfront homes and does corporate relocations, but is also active in other segments of the housing market.
Hill’s tagline on her marketing materials says, ‘Everything I touch turns to sold!’ She’s at one of her listings on South Tropical Trail on
Merritt Island. Hill sits on a number of boards, including Brevard Health Alliance Inc. and the Boys & Girls Clubs of Central Florida.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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A call for entries issued for The Parker Thompson Award for
Outstanding Legal Journalism and the Spencer–Wendel Award

Media organizations large and small are encouraged to

enter. Judging criteria are not based on the greatest

amount of resources used, but whether those resources

available are used well and to the fullest in the tradition of

outstanding journalism.

Awards are presented in four categories:

l Print:

Any non–opinion–based news material with a printed

component, whether presented in print or online.

Any opinion–based material in a newspaper with a

printed component, including blogs, editorials and

columns, whether presented in print or online.

l Television:

Any broadcast story or series that investigates a single

issue.

Any broadcast story or series that continuously follows

a single subject/trial.

l Radio:

Any broadcast story or series that investigates a single

issue.

Any broadcast story or series that continuously follows

a single subject/trial.

l Online–only Publications:

Any online story or series, commentary, editorial

cartoon or photo focusing on a single issue.

Any online story or series that continuously covers a

single subject/trial.

The awards jury consists of two out–of–state journal-

ists, two Florida lawyers with substantial experience in

journalism and/or media law, and one Florida educator of

journalism or law. The determination of the awards jury is

final and is not reviewed by The Florida Bar. The Florida

Bar does not endorse the content of the winning entries.

SUSAN SPENCER–WENDEL LIFETIME ACHIEVE-

MENT AWARD

The Susan Spencer–Wendel Lifetime Achievement

Award honors a retired or working journalist who has

written or reported extensively in an outstanding fashion

to educate citizens on the system of law and justice as it

affects the people of Florida.

Spencer–Wendel was a veteran Palm Beach Post

courts reporter who died in 2014 after a well–documented

fight with ALS. She received a lifetime achievement

award from the Media & Communications Law Commit-

tee in 2012 and numerous other media awards throughout

her career.

In 2015, Martin A. Dyckman, who retired after

47 years at the St. Petersburg Times, became the first

recipient of the award. It was presented posthumously in

2016 to longtime Daily Business Review reporter Julie

Kay, the recipient of two Florida Bar media awards over

the years.

The award recipient will receive a cash prize of $500, a

plaque, and travel reimbursement to attend the awards

ceremony at the Florida Capitol. A reporter who chooses

not to accept the monetary prize may opt to make a

donation to the First Amendment Foundation.

The Parker Thomson and Susan Spencer–Wendel

media awards will be presented at the Reporters’ Work-

shop dinner on Sept. 24 in Tallahassee. Winners will be

notified in advance.

The call for entries is out for The Parker Thomson

Awards for Outstanding Legal Journalism in Florida and

the Susan Spencer–Wendel Lifetime Achievement Award.

The Florida Bar Board of Governors and the Media &

Communications Law Committee renamed the media

awards as a tribute to Miami lawyer Parker Davidson

Thomson’s countless contributions to media law.

A Florida attorney since 1961, Thomson died in 2017.

He was 85. The Harvard–trained lawyer was a founding

partner of Paul & Thomson. He also was a partner at

Hogan Lovells, and a mentor to several members of the

Media & Communications Law Committee.

From 1968 to 1983, Thomson represented numerous

prominent clients, including “The Miami Herald,” “The

New York Times,” AT&T and Bank of America, in First

Amendment cases. His expertise included helping

newspapers obtain public records.

Thomson argued three cases in front of the U.S.

Supreme Court, including the Miami Herald Publishing

Co. vs. Tornillo in 1974. He represented the Herald and

won, overturning a state law that required newspapers to

allocate equal space to political candidates on the editorial

pages.

“Parker Thomson was a lawyer’s lawyer,” said Steven

Davis, a member of The Florida Bar Board of Governors

and a former colleague. “He left a legacy of legal excel-

lence, civic duty and pro bono service.”

Committee member Karen Kammer of the law firm

Mitrani, Rynor, Adamsky & Toland recommended the

special recognition of Thomson. He was her mentor and

friend.

Thomson hired Kammer upon her graduation from the

University of Chicago Law School in 1988, to work at what

was then Thomson, Zeder, Bohrer, Werth, Adorno &

Razook. “I learned to practice law the right way from

Parker, and I marveled at his passion for the First

Amendment.”

MEDIA AWARDS

Work submitted for consideration may include news

stories, series, features, editorials, blogs, documentaries,

columns, special sections — anything that is produced by

a news organization and deals with law and lawyers,

courts, law enforcement, the delivery of legal services, the

effectiveness of the justice system, the work of the

organized Bar or related matters. Any newspaper, radio

station, blog, television station, wire service or online–only

publication located in Florida is eligible to enter. The entry

deadline is July 31.

Entries must have been published or produced between

Jan. 1, 2017, and Dec. 31, 2017. Content of entries may be

current or historical, objective or analytical in nature.

Special consideration may be given to entries that

demonstrate courage or tenacity on the part of the news

medium or the journalists who produced the entry.

Reporters receiving first–place awards will take home

$500, and those receiving second place will get $250. If

multiple reporters are bylined on a winning entry, the

cash award will be divided evenly among them. Reporters

who choose not to accept the monetary prizes may opt to

make a donation to the First Amendment Foundation. All

honorees and their media outlets will receive plaques.

National Realty of Brevard announces top–producing agents
National Realty of Brevard has announced its top–producing agents for June at its four offices around the county.

Indialantic: Top Listing Agents: Maureen Newman and Johnnie Stout; Top Sales Agent: Gail Fischer; and Top Producer :

Fischer. Suntree: All three honors went to Laura Forman. Melbourne: Top Listing Agent: Patrick “PJ” McLoughlin; Top

Sales Agent: Lisa Ellison; and Top Producer: Lindsey Whitney. And Palm Bay: Top Listing Agent: Steve Scheller; To p

Sales Agent: Lesly Breson; and Top Producer, Pam Harrell.
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opportunities in your company's future.
Whether you need to purchase, lease or
modify the tools of your trade we provide
expert advice and analysis tailored to
your specific needs.

Offices
Cocoa � Merritt Island � Rockledge

Call
Community Bank of the South

321-452-0420

Our expertise is lending to local
businesses for facilities, equipment, or
operating capital so they can grow. We
know how to tailor a business loan to the
opportunities in your company's future.
Whether you need to purchase, lease or
modify the tools of your trade we provide
expert advice and analysis tailored to
your specific needs.

Offices
Cocoa � Merritt Island � Rockledge

Call
Community Bank of the South

Where

Expansion is

Financed

Where

Growth is

Financed

CBOS.Bank

321-452-0420

Our expertise is lending to local
businesses for facilities, equipment, or
operating capital so they can grow. We
know how to tailor a business loan to the
opportunities in your company's future.
Whether you need to purchase, lease or
modify the tools of your trade we provide
expert advice and analysis tailored to
your specific needs.

Offices
Cocoa � Merritt Island � Rockledge

Call
Community Bank of the South

Where

Progress is

Financed

CBOS.BankCBOS.Bank



JULY 23, 2018 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 3

Suntree Internal Medcine
pick up BBN

7/16/18
page 24

FULL COLOR
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preeminence, by whatever definition or metric that is

measured. And his original goals are equally relevant now

as they were then.

In particular, his vision of UCF as “America’s Partner-

ship University,” which is now a registered trademark, has

yielded fruits beyond any imagination. Whether it is

through private sector partnerships in Central Florida

Research Park, with Lockheed Martin, Harris Corp. and

Siemens, with the military–simulation industry or with

the public sector through our city and state entities, UCF

partnerships have benefited the community in a truly

significant manner. It has certainly resulted in great

opportunities for faculty like myself and my students to

perform applied research and gain valuable experience

through internships and cooperative education. Underly-

ing all these opportunities, our partners always mention, is

the high quality of our graduates and the clear vision and

unyielding focus of President Hitt.

On a personal note, I had the rewarding experience of

leading the faculty senate of UCF from 2005 to 2009 and

serving on our Board of Trustees. During that time, I was

able to observe his clarity of vision, focus on integrity, and

passion for the well–being of the faculty and students. On

a bus ride to play USF in football in Tampa, as we were

traversing an undeveloped stretch of land next to State

Road 417, he remarked: “This is where we are going to

build our medical campus.” This was early in the planning

stages of what was to become our College of Medicine, but

his focus and determination was clear.

He has often remarked that “the impossible just

becomes the inevitable.” I was truly honored to be next to

him and other trustees when we ultimately received the

approval for the medical school by the Board of Governors.

One can now see the fruits of his vision at the thriving

Medical City in Lake Nona.

Subsequently, as I was elected to serve as the faculty

representative on the Florida Board of Governors for two

years, I once again had the opportunity to see this remark-

able leader in action. He was a relentless advocate for the

university, based on the idea of access and opportunity for

students to receive a university education. He wanted UCF

to be known for its values of striving for excellence and for

“being known for who we include not exclude.”

He also supported accountability measures that were

logical for academia as the state was transforming toward

a funding model based on metrics for productivity and

preeminence. My admiration for his dignified responses to

many difficult questions during the deliberations of the

BOG grew manifold. Critics of his vision came around after

seeing how well UCF was doing in most areas of these

metrics. Of course, there continues to be room for improve-

ment, but the foundation is strong for us to build upon.

When he asked me to take over as the NCAA faculty

athletic representative for UCF to look after the overall

well–being of all our student–athletes, I jumped at the

opportunity to serve in this role. For me, nothing was more

important than having integrity and passion while giving

my best effort, as it was a presidential appointment and I

did not want to let him down. The heights that our athletic

program has been able to scale in the brief history of this

university at the Division I level are another testament to

his leadership, and I was happy to be along for the ride.

Count me as a lifetime member of the “Hitt Squad.”

I could continue to write much more about my interac-

tions with this remarkable person, about his sense of

humor and candor, and about his compassionate approach

to difficult times, such as the Pulse shooting or the impact

of the hurricanes on our students. But I must save that for

another time.

I will conclude with an expression of my admiration for

another wonderful person who will also leave the univer-

sity along with Dr. Hitt, first lady Martha Hitt. My wife

and I have become very close to her and will always

appreciate the love and friendship that we have received

from her the past two decades.

So, one can ask: Are we better off having had Dr. Hitt

as a leader? My response is — most certainly yes!

Thus, I am happy to raise my glass to Dr. John C. Hitt

and say: Godspeed, John, and thank you!

The legacy of a remarkable leader — UCF President John Hitt had a clear vision
By Manoj Chopra
UCF Forum columnist
University of Central Florida

June 30 marked the end of an era at the University of

Central Florida.

A leader stepped down after leaving an undeniable

mark on the university and the community and creating a

lasting legacy. I am happy to call President Emeritus John

C. Hitt my colleague, friend and, of course, for my entire

25–year tenure at UCF, my president.

The true mark of a leader is a crystal–clear vision when

you take over the helm. His goals from 1992 formed the

guideposts for this fledgling commuter school to find its

way among many educational entities in a state that was

exhibiting remarkable growth. He took the helm when

UCF was not on the radar of many — even within our

state — never mind having a presence nationally or

internationally.

His inheritance did include a strong engineering/

technology background through the partnerships with the

space industry, an emerging presence in the world of lasers

and simulation, and a growing athletics program located in

the midst of one of the hotbeds of recruitment. With these

ingredients, he was able to provide the leadership and

direction to bring this university to a remarkable level of

prominence and reputation.

We are now certainly in the conversation as being one

of the best schools in the state and emerging towards

Manoj Chopra is a professor of civil engineer-
ing in UCF’s Department of Civil, Environmen-
tal and Construction Engineering. He can be
reached at Manoj.Chopra@UCF.edu.

Detailed information on judicial candidates available on The Florida Bar’s website
Want to know more about the local judicial candidates who will appear on your ballot in August? Wondering what

Florida’s lawyers think about the appeals court judges facing a merit retention vote?

Online and in print, The Florida Bar provides a wealth of information as part of its initiative to educate Florida’ s

voters about judicial elections.

Detailed information on more than 100 county and circuit court judicial candidates is available now on The Florida

Bar’s website. The opportunity to submit a judicial candidate voluntary self–disclosure statement was offered to all

candidates for contested county and circuit seats. The 10–page statements give voters basic biographical information,

legal experience and community work as well as a short essay on why candidates feel they would be good judges.

Completed statements are available at www.floridabar.org/judicialcandidates.

The Bar also has printed 100,000 copies of the “Guide for Florida Voters,” which is available at supervisor of elections

offices throughout the state and at many public libraries. It also is available to civic groups upon request; email

votersguide@floridabar.org.

The Bar’s “The Vote’s in Your Court” web page (www.FloridaBar.org/thevotesinyourcourt) is a go–to source for

information on judicial merit retention. There, voters will find the “Guide for Florida Voters” (soon to be posted in

Spanish as well), which answers many questions voters might have about merit retention. There also are links to the

Code of Judicial Conduct and biographies of the appeals court judges and one Supreme Court justice up for meri t

retention votes. A merit retention poll of Bar members will be completed in early September.

Election dates this year are Aug. 28 and Nov. 6. All county and circuit judicial races appear on the primary ballot, with

runoffs in November. The merit retention vote is in November.

Blood screenings set for Aug. 22 at Palm Bay Library
The Palm Bay Public Library will provide free blood screenings at 12 p.m. on Wednesday, Aug. 22. A registered

nurse from the Visiting Nurse Association will do the screenings. They are offered free of charge. The library’s address

is 1520 Port Malabar Blvd., NE. The phone number is 952–4519.
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Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’
Dana Delaney Loyd
aka Theresa Smith
to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’
Brevard County Sheriff Robert Wayne Ivey
(321) 271–6029
to Dana Delaney Loyd
at 5:19 p.m., April 29, 2015

SIX YELLOW SPOTS
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FAU’s Emerging Scholars Program celebrates Class of 2022
by awarding full Scholarships to 20 first–generation students

BOCA RATON — First–generation college students often are more motivated to

succeed than fellow students; however, they also face significant issues, particularly with

respect to finances and acclimating to a post–secondary learning environment.

Florida Atlantic University is out to change that. Celebrating the college Class of 2022,

FAU’s Kelly/Strul Emerging Scholars Program has awarded full scholarships to 20 first–

generation, low–income students from across Florida. The awards provide the financial

resources and personal support to help them through college. A list of recipients and their

high schools follows.

Through the program, students receive tuition, four–year on–campus housing and

additional resources needed to graduate debt–free from FAU. From acceptance through

graduation, every scholar follows an established path to ensure their success. Through

The Path, supplementary tools, including career planning, mentoring and financial

literacy, among others, are provided to prepare recipients for successful collegiate careers

and meaningful post–graduate lives.

The Kelly/Strul Emerging Scholars Program was developed by FAU President John

Kelly and first lady Carolyn Kelly, along with Boca Raton philanthropists Aubrey and

Sally Strul.

“Some of Florida’s most talented high school graduates accepted to Florida Atlantic

University will never step foot on campus,” said John Kelly, cofounder. “Not because they

lack desire or are unwilling to work hard for a college education, but simply because they

can’t afford it.”

A former first–generation student, Aubrey Strul understands the crippling burden of

school debt and actively works to build the fund. To help catapult the program, the Struls

gifted an initial investment of $1 million. The program was launched last year and

granted full scholarships and comprehensive support programs to four deserving students.

Since then, generous donors have significantly increased the number of students the

Kelly/Strul Emerging Scholars Program can assist.

Donations supporting first–generation scholars’ success are welcome online at

kellystrulscholars.fau.edu/give/ or by calling (561) 297–4897.

Following is a list of 2018’s Kelly/Strul Emerging Scholars:

l Jaireen Ruiz — Lake Worth High School (Lake Worth)

l Luisana Munoz — American Senior High School (Hialeah)

l Connor Manford — Matanzas High School (Palm Coast)

l Jacob Browne — Land O’ Lakes High School (Pasco County)

l Ayanna Jarido — J.P. Taravella High School (Coral Springs)

l Reginaldo Elie — Boca Raton Community High School (Boca Raton)

l Megan Tongo — Alonzo & Tracy Mourning Senior High School (N. Miami Beach)

l Williamson Emilcar — Boca Raton Community High School (Boca Raton)

l Alyssa Lowe — Nova High School (Davie)

l Kendra Flash — St. Lucie West Centennial High School (Port St. Lucie)

l Tashyra Johnson — Belleview High School (Ocala County)

l Aquanna Cartwright — Atlantic Community High School (Delray Beach)

l Luz Brito — Hialeah Gardens High School (Hialeah Gardens)

l Maresa Rivellini — Lemon Bay High School (Charlotte County)

l Valeria Tineo — St. Thomas Aquinas High School (Fort Lauderdale)

l Michel Isaac — Boca Raton Community High School (Boca Raton)

l Jacob Atkinson — Fort Myers High School (Lee County)

l Jacob Shaver — Indian River Charter High School (Vero Beach)

l Jessica Shaver — Indian River Charter High School (Vero Beach)

l Torey Lundy — Stanton College Preparatory School (Jacksonville)

Nick Crowe promoted to vice president of construction
VIERA — Bill Moore, chief operating officer of Viera Builders Inc., has announced the

promotion of Nicholas “Nick” Crowe to vice president of construction, effective July 6.

Crowe will now be responsible for assisting the COO in directing and managing all

construction, architecture and permitting activities for Viera Builders, along with

providing strategic leadership and vision to the company.

“I have been blessed to work for Viera Builders for the past 5 ½ years and be a part of

the communities growth during this time,” said Crowe. “I am excited about this new role

and the opportunities it brings to further progress Viera Builders impact and commitment

to our community and customers.”

Crowe began his career with Viera Builders in 2012 as a building superintendent and

was later promoted to area construction manager and then director of construction before

his most recent title of vice president of construction.

Crowe graduated from the University of Florida and has more than 14 years of

experience in construction and management.

Viera Builders Inc. and The Viera Co. are wholly owned subsidiaries of A. Duda &

Sons Inc. For more information about Viera Builders, visit www.VieraBuilders.com.
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Florida State to receive $98 million in
performance funding in recognition
of continuing excellence in education

By Dennis Schnittker
dschnitt@fsu.edu
University Communications
Florida State University

TALLAHASSEE — Florida State University has

improved in every performance metric outlined by the

Florida Board of Governors and will receive $98.7 million

in performance funding this year in recognition of its

continuing excellence.

The funds will allow Florida State to continue making

investments in targeted areas as it strives toward its goal

of becoming a U.S. News & World Report Top 25 public

university.

“Florida State has had a lot of success this year thanks

to the outstanding work of our students, faculty and staff,

and I’m pleased that our achievements are reflected in

the performance metrics,” said FSU President John

Thrasher. “This performance funding will help support

the university’s preeminence in ways that will benefit our

students and the state as we prepare career–ready

graduates.”

Performance funding is based on university progress

on a variety of metrics, from four–year graduation rates to

student success after graduation.

FSU’s year–over–year progress was highlighted by a

four–year graduation rate of 68.4 percent. That’s nearly

three percentage points higher than the previous year’s

cohort, placing FSU first among all State University

System of Florida institutions. More significantly, it’s the

highest four–year graduation rate in the State University

System’s history.

Florida State saw its largest improvement in the

BOG’s newest metric, cost of attendance.

“We believe that the best way to help our Florida

families save money is to have students graduate in four

years while also giving them the benefit of a strong

undergraduate experience that prepares them to be

successful after graduation,” Thrasher said. “At the same

time, we also are happy with our ability to reduce the cost

of attendance.”

FSU will use the performance funds to invest in its

faculty and student success initiatives as part of its goal

to become one of the Top 25 public universities in the

nation.

“Even as costs decrease for students, university quality

continues to improve,” said Marshall Criser III, chancellor

of the State University System. “That combination is why

“U.S. News & World Report” recently ranked Florida the

No. 1 state for higher education for the second year in a

row, and it’s why we continue to insist that student

success is at the center of everything we do.”

Florida State achieved its highest ranking ever this

year under the performance funding metrics established

by the board. The funding is subject to confirmation

Thursday by the full Board of Governors.

In addition, FSU was awarded $6.1 million from the

Florida Legislature in recognition of the university’s

preeminence status.

Thrasher said the university was thankful for all of the

support from Gov. Rick Scott, the Florida Legislature and

the Board of Governors.

“It takes an immense amount of hard work to provide

a top–tier educational experience, and we are thankful

the Governor, Legislature and Board all see the value in

that and have provided us with the support and tools to

grow,” Thrasher said.

Regions Bank
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TAKE YOUR FINANCIAL 
TEMPERATURE  

Here’s how to get a general idea of your status:

1. Total your assets, such as bank account balances, retirement 
savings, real and personal property, and investments.

2. Subtract your liabilities, including credit card balances, student 
loan debt, car loans, mortgages and any other loans.

3. The result is your net worth. A high, positive number generally 
indicates financial health, whereas a negative number may 
indicate that there could be a problem.

At this point, you should determine how long you would be able to 
pay your bills if you lost your income by calculating your monthly 
living expenditures ratio. Here’s how:

1. Add up your total expenses per year (the total of your monthly 
expenses over the course of a year and any other expenses that 
occur less frequently than each month) and divide that number 
by 12 to determine your average monthly expenses.

2. Add up your accessible cash and savings (i.e., money you can 
access in less than a week’s time) and divide the result by your 
monthly expense amount.

3. Ideally, you want the result to fall between at least 3.0 and 6.0, 
meaning you could cover three to six months of living expenses if 
you lost your income. The higher the number, the more prepared 
you are to manage unexpected expenses or loss of income.

SET YOUR FINANCIAL TARGET
Everyone’s financial goals are different. They range from paying off 
student loans to buying a new car or home to saving for retirement. 
To set your financial goals:

1. Think about where you want to be in five years and what you will 
need to achieve financially to get there.

2. Write down those goals, along with a target date for achieving 
them.

3. Break your goals into itemized tasks that you can do weekly or 
monthly so you know exactly what it will take to reach your goals.

4. Track and celebrate milestones along the way.

GAUGE YOUR FINANCIAL FITNESS 
PROGRESS 

A key aspect of financial fitness is being able to stick to a budget 
to reach your financial goals. To assess your money management 
skills, monitor your monthly spending to see how closely it aligns 
with your monthly expenses. If you find you’re spending more than 
you need to, identify what you’re buying and think of ways to avoid 
making unnecessary purchases. For instance, if you’re spending too 
much on weekday lunches, fit pre-making meals into your schedule.

Also track your progress against your weekly and monthly milestones 
as well as your projected end dates. If you frequently miss savings 
targets, determine where the extra money you believe you should 
have at the end of the month is going. If unplanned expenses are 
eating up your disposable income, make sure future surprise costs 
are necessary ones, such as fixing the car or repairing a burst pipe. 
If these expenses continue to cause problems, look for ways to cut 
back on other expenses.

This type of proactive budget planning can help you strengthen your 
personal finances and make progress toward your savings goals.

For additional articles, calculators and tips,
 visit regions.com/insights.

Whether you think you’re doing well or know you need help, it’s a good idea 
to assess your financial fitness at least once a year. By understanding your 
weaknesses, you can focus on improving your finances where you need it most.

TIPS FOR 
BUDGETING 
FOR FINANCIAL 
FITNESS3

TIP3:   TIP1:  

TIP2:  

 © 2017 Regions Bank. This information is general in nature and is provided for educational purposes only. Regions makes no representation as to the accuracy, completeness, 
timeliness, suitability or validity of any  information presented. Information provided should not be relied on or interpreted as accounting, financial planning, investment, legal or tax 

advice. Regions encourages you to consult a professional for advice applicable to your specific situation. | Regions and the Regions logo are registered trademarks of Regions Bank. The LifeGreen 
color is a trademark of Regions Bank.
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Florida Tech’s Scott Center and Brazilian State of Paraná
launch Autism Training Program; a two–year partnership

By Adam Lowenstein
adam@fit.edu
FIT News Bureau
Florida Institute of Technology

The Scott Center for Autism Treatment

at the Florida Institute of Technology in

Melbourne, along with the Brazilian state

of Paraná, has launched the Autism

Training Program. The two–year partner-

ship involves online–training modules and

face–to–face training in Brazil for people

who work with autism and other develop-

mental disabilities, created by experts at

the Scott Center.

Over the first six months of the

agreement, the Scott Center will develop a

set of online–training modules for use in

Paraná. The following 18 months will be

spent training approximately 300 individu-

als throughout four cities in the Brazilian

state.

In what the Scott Center calls the

“Train–the–Trainer” model, Paraná will

select the trainees for the lessons. After two

years, those trained will be able to instruct

others in the state, as Paraná looks to

gradually expand the program to all 399

municipalities.

At the signing ceremony in Brazil with

Paraná Governor Cida Borghetti, Florida

Tech President Dwayne McCay noted the

significance of the agreement for the state

of autism training, Paraná and the

university.

“This is a momentous time for the state

of Paraná and the Florida Institute of

Technology,” McCay said. “Through our

work with the State Department of Health,

we are gratified to play an important role

in better serving families of those with

autism.”

Part of the agreement includes produc-

ing videos that are culturally sensitive,

delivered by a native Portuguese speaker.

With the goal of making instruction

comfortable for those learning, the Scott

Center is committed to the region, utilizing

people who grew up in the country for the

training, McCay said.

Paraná’s partnership with the Scott

Center came as part of a grassroots effort

in the state to improve service delivery of

autism treatment. Amanda Bueno, a

Paraná resident and student in Florida

Tech’s Applied Behavior Analysis program,

made the Scott Center aware of a partner-

ship opportunity for autism services. Over

the course of about a year, Scott Center

Executive Director Michael Kelley and

Bueno worked on the services the center

could offer the state, which were reviewed

by Paraná’s governor and secretary of

health. The agreement was completed,

with the goal of better preparing autism

treatment specialists.

The partnership signifies another

connection between Florida Tech and

countries abroad. The university seeks to

strengthen this relationship with Brazil to

establish further growth in the future.

With 25 other states in the country, the

Scott Center is eager to support treatment

for autism on a wider scale, Kelley said.

“The need for services for autism is

universal,” Kelley said. “Autism doesn’t

discriminate based on age, race, creed,

socioeconomic status; the rates are the

same, no matter who you are anywhere on

this planet.”

The Scott Center has gained interna-

tional attention for its work not only in

clinical treatment of autism, but also in

published research of the treatment for the

condition, which has been read and used

around the world to improve the lives of

those affected. The Scott Center has a goal

of becoming an international model of

excellence, with relationships with

organizations in the United Arab Emirates,

Italy, and now Brazil.

“We have the opportunity, given

technology and the mission of the univer-

sity, in a broader sense, to reach the entire

world,” Kelley said.

Junior League set to host new member meeting Aug. 30
The Junior League of South Brevard is recruiting new members to join its organiza-

tion. It is “looking for dedicated women who are interested in working alongside other

like–minded women to promote our mission.”

Membership is open to women 21 years of age and older. Upon completion of the

provisional program, potential new members will have attended monthly meetings,

participated in fundraisers and community projects, and fulfilled their annual dues

requirement.

A new member meeting will be hosted from 6–8 p.m. on Thursday, Aug. 30, at

Intracoastal Brewing Co. in downtown Eau Gallie in Melbourne.

Interested ladies should contact the Membership Development Committee for the

membership application at memberDEV@JLSB.net or find it at www.JLSB.net under

Join–> New Member Recruitment.

Junior League of South Brevard offers its members “extensive training” in areas such

as leadership, organizational development, community needs assessment, strategic

planning, communications, advocacy, and fundraising.

Benefits of membership include community service, developing leaders, personal

development and friendship. The Junior League of South Brevard’s new member year will

begin in September and end in April 2019.
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Nova Southeastern University in Fort
Lauderdale has a unique relationship
with the National Football League

FORT LAUDERDALE — Unlike the rest of the

schools in the NCAA, Nova Southeastern University’s

(NSU) football team plays on Sundays.

That’s because NSU doesn’t field its own football

team. Rather, thanks to a one–of–a–kind partnership

with the National Football League’s Miami Dolphins, the

students root on Sundays.

This unique collaboration — Fins Football — provides

NSU students with a number of unique opportunities

students at other colleges or universities don’t have.

First, and most visible, is the chance for NSU students to

attend Miami Dolphins home games at Hard Rock

Stadium for free. NSU students are automatically

eligible to attend; all they have to do is pay a one–time

$75 refundable fee. And once they’re in, students can

reserve one additional ticket for a guest.

In addition, the team has provided a section just for

NSU to tailgate prior to games — affectionately called

Shark Village (the NSU mascot is a Mako Shark).

Complete with games, music and refreshments, the idea

is to provide as full an immersive NFL fan experience as

possible.

“Fins Football is a unique partnership that cannot be

found at any other university,” said Dr. Brad Williams,

NSU’s vice president of student affairs and dean of the

college of undergraduate studies. “Our unique relation-

ship with the Dolphins has allowed for our students to

enjoy NFL home games and given them exposure to what

it takes to be successful with a career in sports.”

During the winter semester, students have the

opportunity to attend the Careers in Sports lecture series.

Each lecture features a panel of Miami Dolphins

executives as well as NSU faculty and staff members who

specialize in athletics, fitness and performance, team

management, training, and sports marketing.

As an added benefit, the Miami Dolphins gives

students from NSU the opportunity to apply and

interview for paid internships offered during the sum-

mer. Previously, students held internship roles in the

marketing and communications departments.

For more information about Fins Football, visit

www.Nova.edu/FinsFootball.

Mike Moss of Lightle Beckner Robison
brokers transactions in Brevard County

Mike Moss, vice president of Industrial Properties at

Lightle Beckner Robison Inc., was the sole broker in the

recent sale of a facility at 2900 Dusa Drive in Melbourne.

The 38,000–square–foot manufacturing and distribu-

tion facility was purchased by Fibertronics, a Melbourne

company established in 2009.

Local market expertise in the industrial sector in

Brevard County led to the successful completion of this

sale, he said, “aligning the buyer with a manufacturing

facility where they can continue to grow their business.”

In another transaction, Moss was the sole broker in a

commercial land sale of roughly 31 acres on Grissom

Parkway in Cocoa. The land is zoned industrial and is

available for build–to–suits by the new owner.

Lightle Beckner Robison in Melbourne is a full–

service commercial real–estate firm. It specializes in

office, retail, industrial, investment properties and asset

property management. The company serves Brevard

County and entire sates of Florida and Georgia.

Visit www.TeamLBR.com for additional information

on the firm.
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ROBERT DEVRIES  
MBA, AWMA®, CRPS®
(321) 773-7773
www.FirstWaveFinancial.com
401kinfo@firstwavefinancial.com
1300 Highway A1A, Suite 103
Satellite Beach, FL  32937

TM

The Brighter Future of

Employee 
Engagement

Is your 401(k) plan being used 
as a primary tool to foster 
employee engagement?

If not, then it should be! More engaged employees 
lead to higher employee retention, better customer 
service, and overall positive operational health. All of 
these add directly to your bottom line. Start engaging 
today; contact us for a complimentary consultation!

A copy of FirstWave’s current written disclosure statement 
discussing our advisory services and fees is available upon request.
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Crowley Corp. presented with Humanitarian Award
from Seamen’s Institute for Puerto Rico relief efforts

NEW YORK — Crowley Maritime

Corp. recently received a Humanitarian

Award from Seamen’s Church Institute

(SCI) for its relief efforts in Puerto Rico

following Hurricane Maria.

The award, which was accepted on the

behalf of the company’s Puerto Rico

employees by Tom Crowley, chairman and

CEO, and Jose Nazario, director of finance

in San Juan, was presented during the

41st annual Silver Bell Awards Dinner,

which is attended by over 700 members

from the shipping industry and associated

companies.

In the aftermath of the September

storm, Crowley’s liner services and logistics

teams, working with government and

commercial customers, played an integral

role in the recovery. The company’s more

than 300 union and administrative

employees resumed services and reopened

company facilities, including a warehouse

and the Isla Grande terminal, just two

days after the storm passed, and began

discharging government and commercial

cargo from vessels to support relief efforts

on the island within hours of the U.S.

Coast Guard reopening the harbor in

San Juan.

“Two hours after the U.S. Coast Guard

reopened San Juan harbor, Jones Act

shipping line Crowley Maritime began

discharging supplies off barges with

commercial and government relief,” said

David Rider, president and executive

director of SCI.

“Since then Crowley has offered almost

24/7 service PR increasing its capacity by

67 percent, transporting more than

100,000 TEUs of relief and recover

supplies, delivering more than 40,000

electrical poles to restore the power supply

and more than 7,000 transformers for the

electrical grid; not to mention the power

restoration equipment, oversized drill,

bridge rebuilding supplies, fuel truck and

177,000 gallons of JetA1 fuel.”

Crowley has provided a constant

transportation and logistics pipeline to the

island since the storm made landfall —

unloading more than 200 vessels in a

182–day period.

“We are as humbled by this recognition

as we are grateful for the extraordinary

work of our teams in San Juan, Jackson-

ville and in other parts of the country

following Maria,” said Tom Crowley.

“Many of our employees have friends and

family that were directly affected by the

disaster and many are residents of Puerto

Rico themselves. Their tireless commit-

ment and focus on finding solutions that

make an impact continues to be truly

impressive and deserving of our respect

and appreciation. As a company, we have

long since been committed to the people

and businesses of Puerto Rico, through the

good times and the challenging ones, this

response is an extension of that.”

Nazario also spoke passionately about

the award saying, “The memories of

Wednesday, September 20, will live with

me the rest of my life. The next day, after

confirming that my family was OK, I went

to the terminal to assess the damages and I

found something incredible. Ninety–six

percent of our employees showed up to

work. You may ask why did people do that?

And there is only one word that describes

that — commitment. Commitment to

Crowley and commitment to Puerto Rico

because they knew that in those Crowley

containers was the food, ice, water, fuel,

construction material for the recovery of

the island.”

Trailer Bridge and Tote Maritime were

also recognized with the award for their

efforts during the recovery.

Founded in 1834 and affiliated with the

Episcopal Church, though nondenomina-

tional in terms of its trustees, staff and

service to mariners, SCI is the largest,

most comprehensive mariners’ service

agency in North America. Annually, its

chaplains visit thousands of vessels in the

Port of New York and New Jersey and

along 2,200 miles of America’s inland

waterways extending into the Gulf of

Mexico. SCI’s maritime education facilities

provide navigational training to nearly

1,600 mariners each year through simula-

tor–based facilities located in Houston,

Texas, and Paducah, Ky.

Jacksonville–based Crowley Holdings

Inc., a holding company of the 126–year–

old Crowley Maritime Corp., is a privately

held family and employee–owned company

that provides marine solutions, energy and

logistics services in domestic and interna-

tional markets.

Cliff Shuler to conduct big public auction on July 29 in Titusville
Cliff Shuler Auctioneers & Liquidators Inc. will conduct a public auction at 1 p.m. on

Sunday, July 29, at 422 Julia St. in Titusville. The auction will include real estate in

Arizona, Florida, Tennessee and Wyoming. The gates for the auction will open at 11 a.m.

In addition to real estate, the wide range of items will include a Devon Watch, a fully

automatic Colt M16, a BFJ Vietnam Commemorative M16 Rifle, hand guns, cars, trucks,

boats, paintings, recreational vehicles, a Picasso “recast,” furniture, collectibles, and

stamps. The merchandise will also feature a Krieghoff K80 Blue Majestic Grade Pro

Sporter Shotgun about eight–years old with a 30–inch engraved and gold barrel.

Absentee and telephone bidding for this auction will be available on the real estate

listings and the Krieghoff firearm. Visit Sold.for.com and see “Info” tab on the website,

pull the drop–down menu and click “Contact” for forms.
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Meet Your Local Banking Partners Lending Solutions:
• Flexible Financing Options

• Fixed and Variable Rate

• Commercial Real Estate Lending

• Working Capital Lines of Credit

• Equipment & Vehicle Lending

• Equipment Leasing Options

• SBA 7a/504 Solutions

Treasury Solutions:
• Sophisticated On-line Cash

Management Services

• Positive Pay & ACH Filter/Block

• Remote Deposit Capture

• Lockbox Services

• Extremely Competitive Merchant
Payment Services

• Payroll Services Corporate

• Credit Card Services

L to R: Angela Copeland, Ben Malik, John Hewett, Christopher Pavey, Chris Myers.

MELBOURNE:

321.751.6999
MERRITT ISLAND:

321.459.1461 CenterStateBank.com
CenterState Bank N.A.

NMLS #403455
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ROCKLEDGE — The Florida Department of Health

in Brevard County (DOH–Brevard) is asking residents to

avoid contact with wild and stray animals to protect

themselves from the risk of rabies exposure.

In Florida, raccoons, bats and foxes, and unvaccinated

cats are the animals most frequently diagnosed with

rabies. Other animals that are at high risk for rabies

include skunks, otters, coyotes, bobcats, and stray or

unvaccinated dogs and ferrets. Each year, Brevard

receives reports of rabid animals.

In 2018, four rabid animals including three raccoons

and one bat were reported in Brevard. Most recently, a

raccoon with exposure to one person was reported in July

2018.

“Rabies is a potentially fatal disease. It is important

not to handle wild animals, to be aware of unusual acting

animals, and to keep pets vaccinated against rabies,”

said Maria Stahl, the health officer for the Florida

Department of Health in Brevard County.

Rabies is transmitted through exposure to the saliva

and nervous tissue from a rabid animal through a bite,

scratch, or contact with mucous membranes such as the

eyes, nose, or mouth.

DOH–Brevard works with Brevard County Sherriff’s

Office Animal Services in responding to incidents of

animal bites, tests animals for rabies through the

Department of Health state laboratory, and quarantines

animals as necessary. DOH–Brevard also provides rabies

vaccinations to victims of animal bites, the only known

effective treatment for rabies prevention in humans.

The following are steps you can take to protect

yourself and your loved ones against rabies:

l Keep rabies vaccinations up to date for all pets and

at–risk livestock.

l Do not allow your pets to run free. Follow leash laws

by keeping pets and livestock secured on your property. If

your pet or livestock are bitten by a wild animal, seek

veterinary assistance for the animal immediately and

contact Brevard Animal Services at 633–2024.

l Support animal control in efforts to reduce feral and

stray animal populations.

l Spay or neuter your pets to help reduce the number

of unwanted pets that may not be properly cared for or

regularly vaccinated.

l Do not handle, feed, or unintentionally attract wild

animals with outdoor food sources such as uncovered

trash or litter.

l Never adopt wild animals or bring them into your

home.

l Teach children never to handle unfamiliar animals,

wild or domestic, even if they appear friendly.

l Prevent bats from entering living quarters or

occupied spaces in homes, churches, schools, and other

similar areas, where they might come in contact with

people and pets.

l Persons who have been bitten or scratched by wild

or domestic animals should seek medical attention and

report the injury to the DOH– Brevard at 634–6337.

For further information on rabies, go to http://

www.floridahealth.gov/diseases–and–conditions/rabies/

index.html, or contact DOH–Brevard.

The department, nationally accredited by the Public

Health Accreditation Board, works to protect, promote

and improve the health of all people in Florida through

integrated state, county and community efforts.

Follow on Twitter at @HealthyFla and on Facebook.

For more information about the Florida Department of

Health, visit www.FloridaHealth.gov.

Florida Department Health in Brevard County issues rabies advisory; residents to avoid contact with animals

Brevard Rescue Mission announces expansion with opening of ‘Joy’s Place’
Brevard Rescue Mission (BRM), which provides transitional housing and support services for homeless women with

children, has announced the opening of its second apartment complex. The expansion allows the organization to serve

an additional five homeless mothers and 12 children.

The dedication ceremony, held July 5 before a gathering of BRM’s top supporters, was an “emotional celebration.”

Several resident families expressed their personal gratitude to the attendees for giving them the gift of hope for the

future. “We recently sold our group home in Rockledge and were able to get twice what we paid for it,” said Stacia

Glavas, the founder and CEO of BRM.

“With the use of those proceeds and the help of Fred and Meredith Sutton with Sutton Properties, we were able to

purchase this five–unit apartment complex debt–free! Because it’s located only two blocks away from our primary

facility, we can utilize our resources more efficiently.”

Fondly named “Joy’s Place” after Fred Sutton’s eldest daughter, Joy Evans, this addition gives BRM the opportunity

to help a total of 13 homeless families learn how to transform their lives from dependency to self–sufficiency.

BRM is privately funded by donations from individuals, community foundations, churches and area businesses. For

more information about the organization, call 480–9100 or visit www.BrevardRescueMission.org.

Montessori Group
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Please see The Greater Palm Bay Chamber of Commerce, page 19

The Greater Palm Bay Chamber nears 30th anniversary — largest city in county
offers potential for development and growth; Media and Advertising Auction set
By Ken Datzman

PALM BAY — The Greater Palm Bay

Chamber of Commerce, a nonprofit

business–membership organization, will

be marking its 30th anniversary in 2019.

It is the youngest of four Chambers of

Commerce in Brevard County.

A small number of businesspeople

realized the need for the growing Palm

Bay area to have its own Chamber of

Commerce and established the entity in

April of 1989.

The founding group included Teri

Blevins, Skip Allgood, and Ray Grady.

One year after the organization’s start

up, in 1990, Palm Bay became the most

populous city in Brevard County with

62,632 residents. It still holds that

ranking today with roughly 112,000

people.

In 2008, around the time of the start of

the economic downturn, Palm Bay was

ranked as the 25th fastest–growing city

in America (by Forbes magazine), with

more than 85,000 residents.

Recently, Brevard was the top gainer

in the Milken Institute’s “Best Perform-

ing Cities 2017: Where America’s Jobs

are Created and Sustained.” Climbing an

impressive 90 spots in just one year, the

Palm Bay–Melbourne–Titusville region is

now in the top one–third of large Metro-

politan Statistical Areas.

Business–friendly Palm Bay has a lot

of things in its favor to continue on a

growth path, including plentiful raw land

available for future development, which

can play a role in attracting businesses.

“As an organization and as a city,

we’ve come a long way in 30 years,” said

Nancy Peltonen, the president and CEO

of The Greater Palm Bay Chamber of

Commerce. “Palm Bay’s future looks

bright and that bodes well for our

membership growth.”

The Greater Palm Bay Chamber has

about 350 members today. It has seen

strong growth since Peltonen was named

to her position nearly three years ago.

“We have members from Titusville to

Sebastian. We especially have a sizable

base of members in Melbourne and West

Melbourne. So membership has been

growing and we have a great renewal

rate, which is critically important to the

long–term success of a Chamber,” she

said.

She added that The Greater Palm Bay

Chamber’s “Business Directory and

Community Guide” has helped “tremen-

dously” with renewals.

“People see value in it. That’s what we

have been striving to do, provide more

value to members. So the Business

Directory and Community Guide is a

good tool for us to showcase businesses.”

A basic membership to her organiza-

tion is $300 for a business with one to 25

people (plus a $25 processing fee).

“We provide members with an

attractive package of benefits, including a

free listing on EverythingBrevard.com,

which is a $99 value. That website is

viewed by a lot of people.”

The Greater Palm Bay Chamber’s

package of benefits ranges from network-

ing opportunities to business referrals,

member–to–member discounts, monthly

luncheons, educational seminars, and

business advocacy initiatives, including

up–to–date information on state and

national issues that may impact mem-

bers in their businesses.

She said the small–business market in

Palm Bay is “thriving. There is a lot of

entrepreneurial spirit in Palm Bay. And

it’s great to see this.”

The small–business sector is not only

faring well in Brevard County, but also

around the nation. The second quarter

U.S. Chamber of Commerce Small

Business Index recorded an overall score

of 68.7, up 2.4 points from the first–

quarter score of 66.3, driven in part by

the “strongest local economic outlook on

record, a firmer hiring environment, and

a stronger backdrop for investing.”

Two out of every three small–business

owners are “optimistic” about their

company and the “small–business

environment” in the United States.

“The Palm Bay market has a high

concentration of licensed home–based

businesses,” said Peltonen. “Some of them

have grown so much they moved into

facility space.”

Peltonen, a big fan of professional

hockey, worked for more than 15 years in

marketing and fundraising locally, before

stepping into her role at The Greater

Palm Bay Chamber.

“I’ve met a lot of interesting

businesspeople,” said Peltonen, who is

originally from Canada. “Two of them are

Chris and Elaine Larsen of Larsen

Motorsports. They are great Chamber

partners. Elaine is a mentor to young

women. She has shown them that women

can be successful in fields such as jet–

dragster racing. Elaine has had an

amazing career. Larsen Motorsports is

hugely supportive of STEM in Brevard

County.”

Larsen Motorsports is an affiliate of

Florida Tech and based at the school’s

Research and Development Center in

Palm Bay. Larsen Motorsports and

Florida Tech were featured in an episode

of “Jay Leno’s Garage,” which aired on

“CNBC.” Leno is a well–known automo-

bile enthusiast.

During a visit to Larsen Motorsports’

Association’s Youth and Education

Service program, or YES, sponsored by

the U.S. Army.

Founded in 1989, YES is the only full–

time education initiative in motorsports

that provides programs and activities for

schools and youth organizations nation-

wide. The program’s STEM emphasis —

highlighting how these disciplines are

facilities in the Research and Develop-

ment Center, Leno and his crew talked

with company founders Chris and Elaine

Larsen and filmed workers, including

several interns enrolled at Florida Tech,

performing their jobs. Their work

included welding and composites shaping.

The Larsen team is a leading partici-

pant in the National Hot Rod

Nancy Peltonen is president and CEO of The Greater Palm Bay Chamber of Commerce. The
business–membership organization will mark its 30th year in 2019. In 1989, a small number of
businesspeople realized the need for the growing Palm Bay area to have its own Chamber of
Commerce. One year after the organization’s launch, in 1990, Palm Bay became the most populous
city in Brevard with 62,323 residents. Today, Palm Bay has more than 112,000 residents.
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Please see Economic Development Commission of Florida’s Space Coast, page 21

Economic Development Commission’s ‘G.O. Contracts’ program helps small
businesses gain millions in government–contracting opportunities, targeted access
By Ken Datzman

Every government contract that gets in

the hands of a small–business owner helps

create jobs in their community.

Two out of three net–new jobs in the

United States are created by private–sector

small businesses, a statistic the U.S. Small

Business Administration touts.

The federal government typically

spends about $500 billion in contracts

every year, with a goal of awarding at least

23 percent of those dollars to small

businesses. There is no bigger player in the

contracting arena than the U.S. govern-

ment.

Last fiscal year, for example, the gov-

ernment awarded 23.8 percent in federal

contracting dollars to small businesses.

The amount totaled $105.7 billion, an

increase of $5 billion over the previous

calendar year.

And it marked the first time more than

$100 billion in prime contracts had been

awarded to small companies.

But doing business with the nation’s

largest purchaser of goods and services

isn’t always easy.

One of the biggest challenges that small

businesses face in the procurement world is

uncovering the right opportunities — the

ones that match their capabilities.

Thanks to the Economic Development

Commission of Florida’s Space Coast,

small– to medium–sized businesses now

have a tool to seize lucrative government–

contracting opportunities and grow their

ventures.

And many of these opportunities are not

posted on other government–contracting

sites.

The program is called “G.O. Contracts,”

or Government Opportunities, and being a

participant might help your business land

the government as one of your customers.

In 2013, the EDC rolled out this

innovative service that gives Brevard

businesses speedy access to government–

contracting opportunities online, and the

program has been a big success helping

companies grow, said Lynda Weatherman,

the president and CEO of the EDC of the

Space Coast.

In general, it provides registered users

in targeted business sectors with one–stop

access to a comprehensive government

procurement database system.

“Since it was first introduced, 56

companies participating in the program

have been awarded 85 local, state, or

federal contracts totaling $49.9 million.

And the contract award winners have all

been small companies, even one–person

businesses.”

She added, “Once they become familiar

with the procurement process and actually

win a government contract, it can set their

business on a path to growth. The G.O.

Contracts program enhances the ability of

small– and medium–sized companies to

find, and win, new contracts. The program

has had a significant impact in a short time

and we expect it to continue to grow.”

The G.O. Contracts program combines

online access to a government contracting

resource with personalized training and

targeted reports.

All in one place, G.O. Contracts easily

lets you filter pertinent information for

options that fit your business. This user–

friendly, searchable database format

makes identifying and responding to

opportunities “time efficient and more

effective.”

“G.O. Contracts provides a great way to

obtain daily streamlined opportunities that

we would not otherwise be able to find,”

said U.S. Air Force veteran and business-

woman Karen Gregory, president and

CEO of HRSS Consulting Group in Cocoa.

“G.O. Contracts pulls it all together for us.

We’ve incorporated it into our daily review,

so we don’t miss a beat.”

JDR Unlimited LLC in Melbourne was

started in 2012 and two years later won an

impressive contract using G.O.’s capabili-

ties.

“G.O. Contracts has been a huge avenue

for me to keep my overhead low, keep my

costs low, and still keep my costs competi-

tive,” said businessman Jeff Salter, CEO of

JDR Unlimited. Using G.O. Contracts,

Slater, who served in the U.S. Air Force for

26 years before starting his venture, won a

five–year contract worth up to $900,000

supporting the Federal Highway Adminis-

tration.

These are just some of the examples of

the growing number of businesses that

have embraced G.O. Contracts and have

realized successful bids. One

businessowner referred to it as a

“goldmine” for small businesses interested

in government contracts.

With access to federal, state, and local

contract opportunities, this bid–monitoring

system is a vital tool for an array of

businesses.

The service provides automatic notifica-

tions for your defined parameters; instant

access to historical data, previous winning

bidders, and bid amounts; ability to

identify sub–contracting and partnering

opportunities; and training to learn how to

maximize your use of this online resource.

The EDC of the Space Coast has

purchased licenses that give local busi-

nesses access to state, local, and federal

procurement opportunities.

“This is a program that nobody was

doing,” said Weatherman, whose organiza-

tion is a private, not–for–profit coalition

whose stakeholders are business leaders

committed to the economic growth and

stability of Brevard County.

“So we went to the community and said

we have this contracting opportunity for

businesses. And if they want to take

advantage of it, we’ll provide the training.

This is one way the EDC is reaching out to

small businesses in the county.”

In a recent survey pertaining to

G.O. Contracts:

l 90 percent of users have found that

targeted bid notifications provide a

streamlined list of qualifying opportunities.

l 83 percent of users have found one or

more opportunities on which to bid.

l 91 percent of users have found the

system to a “valuable tool” for their

business.

“Strengthening and growing Brevard

County’s existing businesses is a role we

take seriously and put a lot of effort into,”

said Weatherman, who started in the

economic development field as a re-

searcher.

Lynda Weatherman is president and CEO of the Economic Development Commission of Florida’s
Space Coast. Her organization is seeing a lot of success with its G.O. Contracts program. It provides
registered users in targeted business sectors with one–stop access to a comprehensive government
procurement database system. In just a few years, nearly $50 million in bids have been awarded to
small businesses in the region.

BBN photo — Adrienne B. Roth



Call Adrienne Roth at 321-951-7777 for Advertising Information JULY 23, 2018

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 14

Florida event agency is now force
behind managing some of world’s
top leading technology conferences

MIAMI — SWARM, the renowned event agency known

for producing Miami’s most popular events, is now

managing some of “the world’s most thrilling and innova-

tive tech conferences.”

As leaders in the event industry, the company special-

izes in creating events and partnership ventures that

provide in–house event management, production, and

marketing.

Innovation and technology continue to dominate the

world of business and finance and SWARM has taken the

initiative to host the first blockchain collective conference

in Miami, “Blockchain Shift,” and will host the second

annual “Unbound Miami” conference. Both of these

conferences will be taking place in October.

Blockchain Shift will bring technology, finance and the

arts together while shining a light on the potential of

distributed ledger, cryptocurrencies, and the democratiza-

tion of finance. SWARM will focus on carrying out the

marketing and production for this conference while

keeping the quality of experience in the forefront.

The majority of attendees and “A–list” speakers who

will be flying in for this conference are of major influence

and status, including U.S. Congressman Carlos Curbelo,

City Mayors, federal regulators, multibillion–dollar tech

moguls, and internationally renowned celebrities, with

partners such as IBM, Tesla, and Bloomberg, to name a

few.

“Miami has quickly emerged as a hub for blockchain

technology. Miami’s position geographically is a gateway to

Latin America as well as its immense banking industry

make it key for blockchain and emerging technologies.

That’s why two industry leading conferences, Blockchain

Shift and Unbound, have chosen to call Miami home and

make SWARM their partner.” said SWARM CEO Tony

Albelo.

Furthermore, SWARM is producing and managing the

renowned UnBound Miami for the second year in a row.

The internationally acclaimed conference, which takes

place annually in Singapore, London and Bahrain, chose

Miami to be the location of its first U.S. division, making

SWARM “extremely proud to be chosen as partners for this

momentous expansion to the states for the second time.”

At the conference, more than “100 future–focused

speakers, immersive brand experiences, pitch sessions,

and startup battles will be discussed and explored in

depth.”

For more information about these events, visit

SwarmInc.com/homepage/about. SWARM’s phone number

is (305) 461–2700. The email address is

info@SwarmInc.com.

Bonsai Weekend set for Aug.11–12
at Brevard Zoo; more than 50 trees

The ancient Japanese art of bonsai is returning to the

Brevard Zoo in Viera. Bonsai Weekend, organized by the

Bonsai Society of Brevard, is slated to run from 10 a.m. to

4 p.m. on Aug. 11–12 in the Brevard Zoo’s Nyami Nyami

River Lodge.

The event, which is included with Brevard Zoo admis-

sion, will feature more than 50 miniature trees, vendors

selling bonsai plants and accessories, and a bonsai care

demonstration at 1 p.m. on both days.

A workshop for children ages 10–17 is scheduled from

1–3 p.m. on Aug. 11. A $35 registration fee, which includes

a tree to take home, is required. Registration is open at

www.BrevardZoo.org/bonsai–weekend.

Raymond James
pick up BBN

7/16/18
page 20

FULL COLOR

Nancy Taylor
pick up BBN

7/09/18
page 16

FULL COLOR

New Ad Emailed
Kendell signs
FULL COLOR

Drop off sites below will be available between the hours of 9am to 4pm weekdays until 7/26 and will be delivered 
to those in need on 7/28 from 9:00am – 3:00pm

202 N Harbor City Blvd, Suite 200, Melbourne, Fl 32935
5464 Village Drive, Viera, FL 32935



JULY 23, 2018 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 15

TALLAHASSEE — Visit Florida has announced its

2018–2019 board of directors and industry committees.

Lino Maldonado, vice president of operations, growth

and innovation for Wyndham Vacation Rentals North

America, is the new chairman of the Visit Florida board.

He succeeds Maryann Ferenc, president and CEO of

Mise en Place in Tampa, who served as chairwoman for

the 2017–2018 fiscal year.

“Over the past year, the Visit Florida board, leadership

and staff, DMOs, and all of the industry have shared

ideas, concerns, inspiration and action in a way that has

not only built on the foundation of the past, but created

opportunity for the future,” said Ferenc. “I believe we have

positioned ourselves for the next great steps in our

transformation.”

During the 2017–2018 fiscal year, under Ferenc’s

leadership, Visit Florida secured $76 million in funding

from Gov. Rick Scott and the Florida Legislature, launched

the “most robust, innovative and affordable cooperative

marketing programs in corporation history,” and helped

the state continue to set tourism records, including an all–

time high 116.5 million out–of–state visitors in 2017.

Ken Lawson, president and CEO of Visit Florida, said,

“As a passionate advocate for the Florida tourism industry,

Maryann did a tremendous job leading the Visit Florida

board this past year and we are grateful for her guidance.

As we move into a new year, I cannot think of a better

successor than Lino Maldonado who brings years of

experience and extensive travel industry knowledge to his

new leadership position with Visit Florida.

“Thanks to the leadership of Gov. Scott, the Florida

Legislature and the Visit Florida board of Directors, we

are better positioned than ever to strengthen Florida’s

share of the global travel market and make Florida the

number one global destination.”

During his upcoming year as chairman of the board,

Maldonado intends to build on the momentum Visit

Florida has achieved and focus on efforts that will propel

the Sunshine State’s tourism industry to attract even more

visitors.

“Florida’s diverse tourism industry is well represented

by those serving on our board and committees. I look

forward to working alongside my colleagues and the Visit

Florida staff to ensure Visit Florida continues to serve as a

catalyst for maximizing the tourism industry’s efforts to

attract visitors from around the globe. Coming off of our

seventh consecutive record–setting year, this new commit-

tee structure will expand the tourism industry’s potential

for growth and position Visit Florida to make the Sun-

shine State the number one travel destination in the

world,” he said.

The board is Visit Florida’s private–sector governing

body which, along with the members of its committees,

provide guidance, input and insight into the evolution of

organization’s marketing programs.

Appointed by Enterprise Florida in conjunction with

the Florida Department of Economic Opportunity, the 31–

member board is comprised of representatives from key

sectors of the tourism industry and is balanced geographi-

cally throughout the state.

To view the board of directors and committee members,

go to VisitFlorida.org.

Visit Florida announces 2018–19 board of directors; Maldonado of Wyndham Vacation Rentals chairman

Lynetta Griner named ‘Florida Farmer of the Year,’ recognized for contributions
GAINESVILLE — Lynetta Usher Griner has received a prestigious honor for her business success and her contribu-

tions to her community. Earlier this month a panel of judges selected Griner as the 2018 “Florida Farmer of the Year.”

Officially titled the “Swisher Sweets/Sunbelt Ag Expo Florida Farmer of the Year,” the award recognizes outstanding

agriculturists in each of the 10 states in the Southeast. Florida Farm Bureau Federation coordinates the Swisher Sweets/

Sunbelt Ag Expo Florida Farmer of the Year competition annually.

Griner’s outstanding natural resource conservation achievements also helped earn her the award.

Griner and her husband, Ken, manage a timber, cattle and farming operation that has received multiple environmen-

tal stewardship awards including Florida Audubon’s Sustainable Forestry Award, Florida Farm Bureau’s CARES

Award, the Logger of the Year Award from the Florida Forestry Association, the Southeastern Wood Producers Associa -

tion and the Forest Resources Association.

Griner devotes much of her time to community service. She has served on the Suwannee River Water Management

Districts’ governing board and she became the first female president of the Florida Forestry Association. Griner was also

honored as the Florida Department of Agriculture’s 2013 Woman of the Year in Agriculture.

The Griners lead a volunteer program that has raised more than $1 million for the Children’s Miracle Network at the

UF Health Shands Children’s Hospital in Gainesville.

Florida Farm Bureau, the state’s largest general agricultural organization, represents more than 146,000 member–

families.
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VIERA — The School Board of Brevard County has

approved the contract for Dr. Mark Mullins to become

Brevard Public Schools’ next superintendent.

“It’s a privilege to continue to serve BPS and our kids

with excellence as the standard,” he said.

In 2016, Mullins began serving as deputy superinten-

dent and chief operating officer of Brevard Public Schools.

In that role, he supervised Transportation Services, Food

and Nutrition Services, Purchasing and Warehouse

Services and District and School Security.

Mullins began his career with Brevard Public Schools

in 1994 as a mathematics teacher. He went on to be

assistant principal at Palm Bay Magnet High and

Southwest Middle, principal at Clearlake Middle and area

superintendent for the south region of the district.

During a transition period from July 11 to Aug. 10,

Mullins will serve as “superintendent designee” in concert

with outgoing Superintendent Desmond Blackburn.

Mullins will officially assume the role of superintendent on

Aug. 11.

The terms of his contract are in effect from July 11,

2018, until June 30, 2021, and include:

l A base annual salary of $210,000.

l A vehicle (including maintenance, operation and

insurance costs) which also can be used for personal use

within Brevard County.

l Necessary technology including a smartphone, tablet

and laptop.

l Retirement benefits, supplemental life insurance, sick

and vacation leave.

There will be incentive opportunities for Mullins as

well. If he receives an average score of 3.5 or higher on his

annual evaluations, he will receive the same percentage of

salary increase provided to other 12–month administrative

employees. In addition, Mullins could earn a one–time

payment for each performance goal achieved based on five

goals established by the school board.

He also has two professional certification opportunities

provided by the Florida Association of District School

Superintendents, which could result in salary enhance-

ments. These bonuses are funded by the school board and

would not be considered part of his base salary.

One of the professional development opportunities is

the Superintendents Special Certification Program.

Mullins would be eligible for an annual salary incentive of

$2,000 if he completes this program, which focuses on

factors impacting school districts. The second is the Chief

Executive Officer Leadership Development Program, a

program that is comparable to those designed for corporate

executive officers and military generals. Mullins could earn

a salary incentive from $3,000 to $7,500 based on success-

fully completing the program and evaluation scores.

BPS board approves contract for next superintendent, Dr. Mark Mullins; steps up from his COO position

Job Fair set for Aug. 15 at The Avenue Viera
CareerSource Brevard and the Cocoa Beach Regional Chamber of Commerce will host a Job Fair on Wednesday,

Aug. 15, at The Avenue Viera. The address is 2261 Towne Center Ave., Suite 103. The Fair is open to the public from 10

a.m. to 1 p.m. From 9–10 a.m., there is special early entry for veterans, AARP members, and military families. To register

for this event, visit www.EmployFlorida.com.
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TALLAHASSEE — Florida TaxWatch has released

the 2018 edition of the “How Florida Compares: Taxes”

report. For several years, TaxWatch has published this

easy–to–use guide to help Floridians better understand

their state through comparing our state’s taxes to those

that are levied across the nation.

The report provides nonpartisan information on

where Florida ranks and contains nearly 40 tables,

graphs, and charts that provide a comprehensive look at

tax collections and other government revenues for all 50

states.

One of the key takeaways from this year’s report is

that Florida continues to be a relatively low tax state.

Floridians’ per capita state and local revenue collections

total $5,679, the 42nd highest amount among the 50

states.

While Florida’s state tax and revenue burdens are

very low compared to the other states, local tax burdens

are much higher. Florida’s “Per Capita Local Own Source

Revenue” and “Per Capita Local Tax Collections” rank

15th and 27th, respectively.

“How Florida Compares: Taxes helps policymakers

and taxpayers alike know if we are winning or losing the

race to attract more wealth and opportunities for

economic growth,” said Florida TaxWatch President and

CEO Dominic Calabro. “It also shows us where we need

to be more competitive.”

Another key takeaway shows that Florida’s high

reliance on local governments to provide public services

results in higher local taxes.

“While overall property taxes in Florida are “middle–

of–the–road”, the current system puts an inequitable

property tax burden on non–homestead property,” said

Vice President of Research Kurt Wenner. “Along with

taxes such as Florida’s unique Business Rent Taxes, this

results in businesses paying more than half of all taxes in

Florida, the 12th highest portion in the nation.”

To access an online copy of the report, go to

www.FloridaTaxWatch.org/library/2018hfctaxes.aspx. To

reserve a hard copy of the report, contact Mia Bella Diaz

at mdiaz@FloridaTaxWatch.org.

As an independent, nonpartisan, nonprofit govern-

ment watchdog and taxpayer research institute for

nearly 40 years, Florida TaxWatch works to improve the

productivity and accountability of Florida government.

Its research recommends productivity enhancements and

explains the statewide impact of fiscal and economic

policies and practices on citizens and businesses.

Florida TaxWatch is supported by voluntary, tax–

deductible donations and private grants, and does not

accept government funding.

Donations “provide a solid, lasting foundation that has

enabled Florida TaxWatch to bring about a more

effective, responsive government that is more account-

able to, and productive for, the citizens it serves since

1979.”

For more information on the organization, visit

www.FloridaTaxWatch.org.

Florida TaxWatch’s new report is accessible online; independent entity works to improve accountability

Whittaker Cooper Financial Group adds client–service associate Coutu to team
Connie Coutu has joined Whittaker Cooper Financial Group as a client–service associate. With 28 years of financial

service industry experience, Coutu is responsible for directly assisting the office’s financial advisors with day–to–day

client–service activities and is a designated contact for clients.

She is also responsible for monitoring client investments and transactions and for answering applicable client

questions. The New England College of Business graduate was a finance major and holds an associate’s degree in

business administration.

Whittaker Cooper Financial Group is located at 1692 W. Hibiscus Blvd. in Melbourne and maintains a satellite office

inside of One Senior Place in Viera, located at 8085 Spyglass Hill Road.

The Whittaker Cooper Financial Group has been in business since 1985. Its financial advisors include Kenneth

Whittaker and Wayne Cooper.

For more information on the practice, call 723–3352 or visit RaymondJames.com/WhittakerCooper.

McCalister to address Brevard Federated Republican Women
The Brevard Federated Republican Women will meet at 11 a.m. on Monday, Aug. 13, at the Duran Golf Club,

7032 Stadium Parkway in Viera. The guest speaker will be Mike McCalister, a Republican candidate for Commissioner

of Agriculture and Consumer Affairs. McCalister, a military veteran, will speak on “America First: The Future of

America and the Importance on the state of Florida.” The meeting fee of $20 includes lunch. Reservations are necessary

and can be made and paid for online at www.BrevardFederatedRepublicanWomen.org or by calling 727–1212.
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Over 1.5 Million Sq. Ft. 

in Brevard & Volusia
Counties

FOR SALE OR LEASE 9,807 SQ. FT.
5151 Babcock Street, Palm Bay, FL 32905

5151 BABCOCK STREET

SALE PRICE:

$1,500,000
With neighboring lot,
5131 Babcock Street: 

$1,799,000

EXCELLENT LOCATION!
Babcock Street Frontage
Main Travel Corridor with Over 
30,000 Cars Per Day
6.1 Miles from Orlando 
Melbourne International 
Airport Terminal
Convenient to I-95 & US-Hwy 1
1 Hour from Orlando 
International Airport

FOR LEASE: $15.62 SQ. FT. PLUS CAM
• Built in 2012
• Stand Alone 9,807 Sq. Ft. Facility
• O�ces with Moveable Walls
• Café & Kitchen
• Babcock Street Frontage with Back-lit 

LED Signage
• Over 30,000+ Cars Per Day & 43,000 

Residents Within 3 Miles
• Neighboring Land May Be Purchased 

with Building

REAL ESTATE

Aaron Anderson
Aaron@CIA-developers.com

321.723.3400
EXT 208

CIA-DEVELOPERS.COM
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Caprice Atwell, managing broker for the Melbourne

office of Berkshire Hathaway HomeServices Florida

Realty, recently announced that Chana Newport has

been awarded the National Association of Realtors’

Green designation, the only green real–estate profes-

sional designation recognized by NAR.

Newport achieved this prestigious designation after

completing topic–specific course work designed specifi-

cally for Realtors. The designation courses were created

in collaboration with a multidisciplinary team of industry

experts from across the country; ensuring designees gain

comprehensive knowledge of green homes and issues of

resource–efficiency in relation to real estate and home

owners.

More specifically, Newport was trained in understand-

ing what makes a property green, helping clients

evaluate the cost and benefits of resource–efficient

features and practices, distinguishing between industry

rating and classification systems, listing and marketing

green homes and buildings, discussing the financial

grants and incentives available to homeowners, and

understanding how buyer and seller preferences may be

inspired by resource–efficiency.

“Receiving the NAR Green designation allows me to

have a comprehensive understanding of how homes with

green features should be marketed differently than

traditional homes,” said Newport.

“My goal is to be a trusted source of information, and

to help my green–minded clients make informed choices

about the homes they live in, sell, and buy. Most people

think of ‘green’ homes from the perspective of new–home

construction and ‘certified’ homes, but existing homes can

also have resource–efficient features and improvements

that add significant value. I can help them identify these

features, and also provide sources for home owners who

would like to enhance the resource efficiency of their

home.”

“Living green is about making healthy choices that

are also easy on your wallet. NAR Green Designees have

the necessary resources and relationships to effectively

work with you to find your next home or assess your next

green project.” said Marc Gould, vice president for NAR’s

Green Designation.

NAR’s Green designation was developed in response

to growing consumer awareness of the benefits of

resource–efficient homes and buildings. For more

information on this program, contact Newport at 432–

2823 or email ChanaNewport@gmail.com.

Realtor Chana Newport with Berkshire Hathaway receives prestigious Green designation from NAR

Sponsors needed for Women’s Baseball World Cup at Viera
The 2018 Women’s Baseball World Cup is scheduled Aug. 22–31 at the USSSA Space Coast Stadium in Viera.

Twelve countries will be competing for the title of World Champion. The countries are: the United States, Canada,

Cuba, Dominican Republic, Puerto Rico, Venezuela, Australia, Hong Kong, Japan, South Korea, Chinese Taipei and the

Netherlands. The USSSA, as the local organizing committee, is looking for help from the local community through

sponsorship packages and local support programs. If you are interested in being a sponsor for the Women’s Baseball

World Cup, contact Jami.Lobpries@USSSA.com.

Brevard Family
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LIVE PUBLIC AUCTION

   AB#9    Cliff Shuler Auctioneers  AU#14

Auctioning just about everything under the sun
usually including the kitchen sink!

www.soldfor.com

SUNDAY, July 29th  • 1:00 pm
422 Julia St., Titusville, FL

Life Member NAA & FAA
Shuler & Shuler RE Auc., Inc., D Shuler Lic RE Broker

Estates, Bankruptcies, City Surplus
Huge Stamp Collection � 34 ft. Silverton Boat

2014 Harley � 2010 Land Rover � 20 ft Sea Ray Pontoon
Firearms � Krieghoff K80 Pro Sporter Shotgun

Femme Debout Picasso Statue � Antiques
Household Goods � Hull Pottery � Inlaid Teapot
Original Art � Genie Lift � Generators � Tools

Safes � Electronics � Scooters � Vintage Items � Toys
Cars � Trucks & So Much More!

No Charge To Attend!  No Buyer's Premium Charged!
Gates Open at 11:00 am

Visit Website for details & photos - Updated Regularly!

Real Estate:  Rock River, WY: 35 acres Byerly Dr,; Lake Tansi Village,
TN 6 lots. Timeshares: Camelback, Scottsdale, AR; The Links,
Myrtle Bch, SC (2 wks); Oceanique, Indian Harbour Bch, FL
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The Greater Palm Bay Chamber of Commerce
Continued from page 12

applied to real–world situations and

NHRA drag racing — is anchored by

Larsen Motorsports.

“The Larsens are dynamic and

innovative. They help make my job fun

because it’s always exciting talking about

their business and really talking about

any business. We’re here to help promote

businesses,” said Peltonen, who earned

her bachelor’s degree in marketing from

Lakehead University in Thunder Bay,

Ontario, and her master’s degree in

management from The College of

Scholastica in Duluth, Minn.

Palm Bay is experiencing growth on

both the residential and commercial

sides. “There is a lot of development

activity going on. New subdivisions are

being developed, as well as new commer-

cial projects. And we have the land mass

to continue to grow in the years ahead,

especially on the commercial side,” she

said.

Peltonen added, “We have a city

council and a mayor (William Capote)

who are supportive of development and

smart growth. It’s going to be exciting to

see where we are in the next five years.

We are a community of 100 square miles.

So, there is plenty of opportunity ahead to

attract more businesses to Palm Bay.”

Mayor Capote said Palm Bay “has so

much unrealized potential and so many

things to attract new people and busi-

nesses to this area.”

Palm Bay is only about one–third

built–out and offers a high potential for

growth, innovation, and opportunities for

businesses, both domestic and interna-

tional.

In May of 2015, the City of Palm Bay

hired Andy Anderson, a former Brevard

County Commissioner, to lead its

economic development efforts.

Since coming aboard, he has made big

strides as director of economic develop-

ment and external affairs for Palm Bay.

Anderson has worked to get some

properties rezoned to make it easier to

increase Palm Bay’s commercial base.

After taking charge, Anderson set a

three–year goal of $320 million in new

growth — 20 percent commercial and the

rest residential, he told “Business View”

magazine.

As of March, Palm Bay topped that

goal, with $220 million of new develop-

ment, exceeding its commercial growth

goal by nearly $40 million, Anderson

continued.

Palm Bay is surrounded by more than

160,000 acres of untouched conservation

land. Ecotourism looms large in the city’s

future economic development plans, too.

Palm Bay has its share of technology

companies. In 2014, Harris Corp. opened

a new $130 million Technology Center on

Troutman Boulevard.

The metro Palm Bay area was

recently named No. 1 for tech salaries on

a list of 100 U.S. cities, according to a

study published by Business.org.

The study listed the average tech

salaries in the Palm Bay metro area as

$159,380 in 2017.

Economic development has become a

major focus in Palm Bay and throughout

Brevard County, as demand has in-

creased for highly skilled workers to fill

good–paying jobs in the growing technol-

ogy industry.

Recognizing this trend, the City of

Palm Bay established a dedicated

Economic Development and External

Affairs Division in 2015 to “facilitate

growth and advocate” for the city’s

growing pool of tech employers.

According to Business.org, the cost of

living in each metro market was not

factored into the research, but most of the

top cities on the list are not cheap places

to live.

Cities like San Francisco (average tech

salary of $113,078) and New York

(average tech salary of $105,334) need to

offer top pay to attract top talent, said

Business.org.

Fortunately, Palm Bay ranks among

the top six “most affordable” cities in

Florida, according to Livability.com.

“The City of Palm Bay is attractive

from many different angles,” said

Peltonen. “As a Chamber, we’re trying to

help tell that story to more

businesspeople.”

Meanwhile, her organization is

planning for its annual “Media and

Advertising Auction,” which is designed

for businesses. The event is scheduled

from 6–8:30 p.m. on Wednesday, Sept. 12,

at the new Holiday Inn Express & Suites

in West Melbourne. Area media of

various types donate the advertising for

the auction. Sponsorship opportunities

are also offered starting at $250. The

contact is Pat Luckey at The Greater

Palm Bay Chamber. Luckey’s phone

number is 951–9998.

“The Media and Advertising Auction

provides businesses the opportunity to

bid on newspaper ads, magazine ads,

radio spots, TV spots, outdoor billboards,

business cards, flyers, posters, and event

website services,” said Peltonen. “We all

know the power of advertising. It’s an

important part of any type of company’s

marketing plan. At the 2018 Media and

Advertising Auction, there will be

something for every business budget. And

the program provides a great format to

socialize and enjoy food and drinks. We’re

looking forward to this year’s event.”

ABI
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At the Economic Development Commission of Florida’s

Space Coast’s fifth annual Made in Brevard Expo,

FracTEL was honored with the 2018 Innovation Company

of the Year Honorable Mention.

Innovative individuals and organizations drive the

economy.

The award recognizes a rapidly growing company that

has experienced robust growth over the past few years.

The company with 100 or fewer employees will have

demonstrated innovation in one or more of the following

areas in the past year: product or service offerings,

manufacturing processes or productivity, or sales and

marketing approach resulting in increased revenue and

profitability.

FracTEL has continuously evolved its technology

infrastructure and business processes to enable the rapid

deployment of innovative products. The company was

recently honored by “Internet Telephony” magazine with

the 2018 Product of the Year Award for their new,

disruptive phone conferencing system — which is just one

of the company’s products that promises to redefine voice

communication in the digital collaboration landscape.

“We are incredibly honored to be recognized as a part of

the Space Coast’s community of innovators,” said Michael

Crown, president of FracTEL. “This award is a testament

to the passion and dedication our team demonstrates every

day, as they deliver world–class solutions to our custom-

ers.”

“FracTEL is poised to change how businesses communi-

cate, said Lynda Weatherman, president and CEO of the

EDC. “They demonstrate innovation in a number of ways

and it is an honor to present them with this award.”

Past winners of this prestigious award include:

l 2012 — ndtArtemis, IT

l 2014 — Parker Brothers

l 2015 — Roswell Global

l 2016 — Larsen Motorsports

l 2017 — Novell Engineering

The EDC’s Made in Brevard Expo “showcases the

amazing products and designs that are produced locally,”

to educate the community on the depth of the Space

Coast’s robust manufacturing industry.

Additionally, the Expo is designed to drive interest in

career opportunities in modern manufacturing. By

communicating the positive image of manufacturing and

the rewarding careers in the sector, the Made in Brevard

Expo helps build the skilled talent needed to support the

region’s 500–plus manufacturing companies.

For more information on the Space Coast’s manufactur-

ing industry, visit www.ManufacturingInBrevard.org.

Innovation Company of Year Honorable Mention goes to FracTEL at EDC’s Made in Brevard Expo

Derek Gores to conduct Collage Workshop Aug. 13–14
Derek Gores Gallery in the Eau Gallie Arts District of Melbourne will host a Collage Workshop from 9 a.m. to

3:30 p.m. on Monday and Tuesday, Aug. 13–14. The fee is $350. Attendees will learn to “loosen up and create artwork”

using recycled magazines and more. Gores will assist the participants in “opening up to the possibilities of new textures,

new meaning, and new spatial depth in your work.” The workshop is open to people across all experience levels. To make

a reservation to attend the program, email Projects@DerekGores.com.

Slub a Bug
pick up BBN

7/16/18
page 17

FULL COLOR

The Edge
pick up BBN

7/16/18
page 17

FULL COLOR

F O R  L E A S E

a cutting development

• Within 1 mile of I-95 on Eau Gallie Blvd 

• 33,200 SF facility divisible to 2,000 SF 

• Flexible zoning allows for many uses 

• 18-24’ clear heights, 14x9’ roll-up doors 

• 112 on-site parking spaces

Call for Rates January 2019 
delivery date



JULY 23, 2018 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 21

Economic Development Commission of Florida’s Space Coast
Continued from page 13

“Through programs we create, such as

G.O. Contracts, as well as outreach efforts,

guidance, and assistance, we are focused on

ensuring that our economy grows not only

through new business recruitment, but

also organically, though the success of

existing businesses that are here.”

Weatherman said private jobs are

created three ways: “a company relocates

into an area, a company expands, and a

company starts up. The most profound of

those is a company’s expansion. About

80 percent of all new jobs come from a

community’s existing industrial base.

That’s why we have a big focus on our

existing industrial base.”

Existing businesses and the local

workforce are key barometers of a

community’s economic health. Research

shows that small businesses have long

been the major drivers of job growth but

are sometimes overlooked by economic

development organizations.

“Most of the media attention EDOs get

comes from corporate relocation and

expansion,” said Weatherman, whose

organization has a staff of 11 people. “A lot

of EDOs don’t worry too much about

existing companies. They are off chasing

other companies, looking to land the big

catch. But your chance for return–on–

investment is slim. It’s very, very competi-

tive to get companies to relocate.”

She added that when competing to

bring new businesses here, the EDC of the

Space Coast typically competes against

much larger communities. “We compete

against the Charlottes, the Charlestons,

the Savannahs, and the Austins, for

example. They have more resources than

we have.”

Years ago, an organization called

“GrowFl” was established as an economic

development program focused on assisting

second–stage growth companies in Florida,

which are very important to the Sunshine

State’s economy.

Based on the philosophy of “economic

gardening” — to grow existing businesses

in a community, region, or state — GrowFl,

the Florida Economic Gardening Institute,

is a key component to the state’s economic

development strategy.

The EDC of the Space Coast partners

with GrowFl in the annual “Florida

Companies to Watch” award.

The program recognizes second–stage

growth companies. The event, now in its

eighth year, honors 50 select businesses

from throughout the state for creating jobs

and enriching communities.

Last year, seven Brevard companies

made the “Florida Companies to Watch”

list. It was the second highest number for a

community statewide.

Here is the list of Brevard County’s

2017 Florida Companies to Watch winners:

Boys Electrical Contractors, Kimberly

Brown, president; Grimaldi Candy Co., Jim

Frazier, president; Jaycon Systems, Jiten

Chandiramani, CEO; K. Parks Consulting

Inc., Kizzy Parks, president; Society+,

Michelle Crawford, CEO and cofounder;

Sorensen Moving & Storage Co., Scott

Sorensen, CEO; and Up–Rev, Jason Petro,

CEO.

Qualifying companies must be privately

held, headquartered in Florida, and employ

between six and 150 people. They must

earn between $750,000 and $100 million in

annual revenue.

The 2018 application deadline for the

program just closed. The “Florida Compa-

nies to Watch” ceremony will be held Feb. 9

at the Straz Center for the Performing Arts

in Tampa.

“We are excited to again present this

prestigious awards program to honor

exemplary second–stage companies on the

Space Coast and throughout the state,”

said Weatherman. “I’m excited to see what

companies will be recognized this year, and

I’m certain Brevard County will again have

a strong presence, highlighting our county’s

strengths in innovation and prosperity.”

“We received a record number of

nominations last year and expect the same

for 2018,” said Dr. Tom Neal, GrowFl

executive director. “This, in itself, says a lot

about the drive and motivation of entrepre-

neurs throughout the state.”

A typical Florida Companies to Watch

list is comprised of businesses that

collectively gross more than $450 million in

annual revenue, add more than 350 new

jobs per year, average a 30 percent increase

in earnings, and experience about 20

percent growth in employees annually.

There are many programs and incuba-

tors promoting start–up businesses in the

state. But GrowFl is the only recognition

program that focuses exclusively on

second–stage companies.

The EDC of the Space Coast just

released its 2016–17 fiscal year report

which details the county’s business growth

and development. And the EDC has been

at the center of that progress. For example,

seven company announcements brought

commitments for 1,022 direct jobs and a

total capital investment of more than

$167.3 million, resulting in a $73 million

economic impact in Brevard County.

On May 17, the EDC of the Space Coast

hosted its fourth annual “Made in Brevard”

Expo to celebrate local manufacturers.

Companies showcase their work to

enhance community awareness about the

products produced in Brevard.

More than 400 people attended the

event at the Radisson Resort at the Port in

Cape Canaveral, including school groups,

families, and community leaders.

Weatherman said the Made–in–

Brevard program has been a success. “I’m

proud of that program. It has been well

received in the community. It’s a lot of

work putting it on so we have decided to do

it every other year instead of annually.”

She said “manufacturing is our market.

That’s why we have a manufacturing

association and we have a roundtable

with area manufactures. For more than

20 years, we’ve met on a consistent basis

with existing manufacturing companies in

the region. They offer us the wisdom to

calibrate the programs that we have.”

The EDC of the Space Coast’s “See

Manufacturing Through New Eyes”

campaign went into full mode during the

2016–17 fiscal year. The campaign shows

“the new world of manufacturing through

the lens of local talent, boasting the

Certified Production Technician course as

an essential element of a career in this

growing sector.”

“The CPT credential is an incredible tool

for jump–starting a career in the growing

field of manufacturing,” she said. “Not only

are the students benefiting from this

industry–renowned course, but the entire

community is understanding the impor-

tance of fueling the next generation of our

manufacturing workforce, especially as

over 5,000 new jobs are expected locally by

2022.”

The EDC of the Space Coast partners

with Eastern Florida State College in the

CPT program.

“I think in the next few years, the

success of economic development organiza-

tions in communities will hinge on their

workforces. If you don’t have the workforce,

you won’t be able to compete for jobs. In

order to expand and grow, you’ll need a

skilled workforce.”
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Kevin Hill
Continued from page 1

Her first year as a Realtor working in Palm Bay, she

tallied $1.2 million in sales. Her sales were comprised of

$50,000 homes.

“Two years later, in 1985, I had my highest sale of my

early years. I sold an oceanfront condominium for

$313,000. That was so exciting. I couldn’t believe it. It gave

me a big lift,” said Hill, who is with RE/MAX Alternative

Realty Inc. in Indialantic.

She is in her 18th year with RE/MAX Alternative

Realty, an agency that’s owned and operated by longtime

businesswoman Madelyn Dorricott.

Hill has her own team, including a licensed real–estate

assistant, a transaction coordinator, and a marketing

specialist, at RE/MAX Alternative Realty.

She has built her own brand under the RE/MAX flag.

Hill pays the salaries of her team members.

“I have a small company within a company, RE/MAX.

The business model has worked great. We run our own

business, but it’s under the RE/MAX Alternative Realty

name.”

RE/MAX has more of America’s most productive

agents than any other brand, according to the newly

released 13th annual REAL Trends survey called “The

Thousand.” RE/MAX agents have claimed the most

rankings in the independent, respected survey three out of

the last four years.

The survey ranks participating U.S. real–estate agents

based on their residential production the previous year.

The survey is divided into four categories: individual

agents by sales volume, individual agents by transaction

sides, agent teams by volume, and agent teams by

transaction sides.

Of the 1,000 rankings in this year’s survey, RE/MAX

agents claimed 156 spots. Keller Williams finished second

with 142, Coldwell Banker was third with 103, Sotheby’s

was fourth with 57, and Berkshire Hathaway

HomeServices was fifth with 43. No other brands topped

40 spots.

Hill posted more than $20 million in sales last year. At

the halfway point of this year, she has a little over $17

million in closed real–estate transactions, with $5 million

pending.

Hill’s tagline on her marketing material says, “Every-

thing I touch, turns to Sold!”

She has been one of the most consistent high–volume

producers in Brevard County, year after year. Hill has

honed a strong referral base over her many years working

in the field. She has served generations of families.

“I have found that personal service is still the best way

to do business,” she said. “I love meeting people. I love

selling their homes.”

Florida’s resale market for existing homes continues

ahead of last year’s pace, with median sale prices and the

number of sales checking in at levels above where they

were at this time in 2017, according to Florida Realtors.

The statewide median sales price for single–family

existing homes was $255,000, up 6.7 percent from the

previous year, according to data from the Florida Realtors’

Research Department in partnership with local Realtor

boards and associations.

Homeowners in Florida and around the nation have

seen their home equity build up considerably over the last

five years, as housing prices continue to move north.

“Homeowners have to be feeling upbeat right now

because of the gains they have seen in their homes.

Valuations have come back in a big way since the Great

Recession,” said Hill.

“Tappable” equity grew by more than $380 billion in the

first quarter of 2018, according to the Data & Analytics

division of Black Knight Inc.

The $5.8 trillion in total tappable equity held by U.S.

homeowners with mortgages is the “most ever recorded,”

and is 16 percent above the mid–2006 peak, the report

says.

The average mortgage holder gained $14,700 in

tappable equity over the past year and has $113,900 in

total.

But just 1.1 percent of available equity was used in the

first quarter of this year, the lowest since the first quarter

of 2014, and the second lowest quarterly share since the

beginning of the housing recovery.

The three segments of the housing industry — new

construction, existing sales, and home renovation — are all

experiencing some of their best times.

“There is a lot of homebuilding going on around the

county, especially in the Viera market,” said Hill. “And

there are homes being renovated, too.”

She added, “On top of that, the rental market is strong.

I do a lot of corporate relocations and some of my clients

choose to rent first and then see where they may want to

buy a home in Brevard after settling in. It’s an interesting

time to be working in the industry with all the different

market dynamics pretty much staying in balance.”

Hill said if a house “is priced reasonably, it will sell. The

buyers are out there and inventory is tight. Of course,

during July the pace is a bit slower because a lot of people

are taking vacations and are traveling.”

Existing homes priced below $1 million are faring well

in this market, she added.

One of Hill’s new listings is a well–maintained home on

South Tropical Trail on Merritt Island, one of Brevard’s

most desired residential locations. The contemporary style,

two–story, 2,634–square–foot home has three bedrooms

and three full bathrooms.

There are water views throughout the home. A large

covered front porch overlooks the Indian River. The house

was rebuilt to the foundation in 1998. There is an area to

put in a summer kitchen.

“It’s a fabulous house. The master bedroom is upstairs

with a loft. There are two bedrooms on the main level with

two full bathrooms. The home has a beautifully screened

porch in front where you can see the river. This is a

luxurious home with many features,” she said. The home

is listed at $849,900.

Hill thinks the Brevard County real–estate market will

stay on track in the years ahead, driven in part by young

professionals who are being recruited to work for area

companies, including Northrop Grumman, Harris Corp.,

The Boeing Co., and SpaceX.

“The county is growing. Corporations are hiring and

bringing new residents here who shop for homes. It’s a

younger population. A lot of them are just starting

families. The millennials are buying homes, as are other

generations, and I see that continuing. I believe Brevard’s

housing market and Brevard’s economy are going to

remain strong. We have a diversified base of employers.

The county is really shining right now. It’s a great place to

raise a family.”

Slightly more than a third of all home purchases were

made by millennials over the past year (34 percent), which

kept them as the most active generation of buyers for the

fifth consecutive year, according to the National Associa-

tion of Realtors’ “Generational Trends Study.”

Millennials poured $514 billion into the U.S. housing

market over the last year.

Generation X buyers ranked second (28 percent),

followed by younger (18 percent) and older baby–boomers

(14 percent), and the Silent Generation, those born

between 1925 and 1945 (8 percent).

The survey additionally found that millennial buyers

prioritize living close to friends and family over a home’s

location and proximity to schools, and an “overwhelming

majority” used a real–estate agent to buy or sell a home.

“A real–estate professional provides value to the

consumer,” said Hill. “Realtors have knowledge of the

real–estate market. They have knowledge of the purchase

process. They have negotiation skills. There are lots of

pieces to the real–estate puzzle and agents can put

everything in the right slot and make the transaction

seamless.”

Hill’s reviews on Zillow — 25 sales over the last

12 months — have all earned 5 Stars, the top rating.

The Zillow survey centers on four areas, as it relates to a

real–estate deal: “local knowledge, process expertise,

responsiveness, and negotiation skills.”

One reviewer wrote this: “We were lucky to have found

Kevin Hill and her team when we moved here from the

Washington, D.C., area. As our Realtor, she helped us find

the right house in the right neighborhood meeting our

needs. She was patient as we traveled from D.C. to look at

homes many, many times. Kevin and her team focused on

answering our questions, giving us good advice, and

finding homes that met our needs. We would recommend

her to anyone shopping for a home.”

Hill knows the county. She sits on a number of boards

of directors. One of them is Brevard Health Alliance.

Melbourne–based BHA provides extensive primary

health–care services to Brevard residents regardless of

their ability to pay. It is the only “federally qualified health

center” in the county and has a number of locations where

it serves residents.

By offering services on a sliding–fee scale, BHA has

provided care to Brevard’s economically disadvantaged

residents since March of 2005.

“Brevard Health Alliance Inc. has improved the health

status of a lot of residents. It has provided primary–care

access to medically underserved populations. I’m proud to

be a board member of BHA. The organization is having a

huge impact on people’s lives in Brevard,” said Hill.

Uninsured patients are offered discounted fees based on

their income and family size. Even with the Affordable

Care Act mandate, there are people in Brevard County,

and across the nation, who cannot afford health insurance.

BHA works with a network of community partners.

Since its founding, BHA has provided health–care services

to roughly 89,000 residents, and the number continues to

grow.

Hill is also a board member of the Boys & Girls Clubs of

Central Florida, which operates in Brevard County. It has

clubs in Melbourne, Cocoa, and Mims.

She is an event sponsor of that organization’s annual

“Rising Stars Gala,” a fundraiser that’s held at the

Kennedy Space Center Visitor Complex. The fundraiser

meets a big need in serving the more than 550 Brevard

County children that the Boys & Girls Clubs nurture each

year.

“Without our clubs in the county, these children

wouldn’t have a safe place to go after school and wouldn’t

receive the academic help, extracurricular enrichment, and

emotional support that they so critically need,” said Hill.

“The Boys & Girls Clubs is a great organization. I have

been involved with it for many years in Brevard County.

It’s very uplifting to see these young people thrive.”

With 35 years of real–estate experience behind her, Hill

says she has no plans for retiring.

“I still love what I do. It’s my passion. And many of my

clients become really good friends. There is no way I’m

going to walk away from something I love doing and have

been doing for 35 years. I’m looking to the future,” said

Hill.




