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By Ken Datzman

As the economy continues to expand in 2018, marking the

second–longest economic recovery since World War II, banks

of all sizes are pursuing growth, be it earnings, loans, or

deposits.

And Brevard County’s attractive business base, including

its expanding manufacturing sector, has caught the opportu-

nistic eye of Vero Beach–based Marine Bank & Trust Co.

The 21–year–old community bank, with an interesting

history and a keen focus on personalized service, is the newest

institution to make an investment in Brevard County. Marine

Bank & Trust opened a full–service office about six months

ago at 3303 Suntree Blvd. in Melbourne.

“We think we’re entering the Brevard County market at a

good time,” said William “Bill” Penney, the president and CEO

of Marine Bank & Trust, who recently visited the new

Melbourne office.

“The Space Center, for example, seems to be booming.

There are commercial launches and a lot other activity. And

there are business segments here that we don’t have in Vero

Beach, such as manufacturing. Brevard has a good manufac-

turing base. So, we’re pleased to be in Brevard and have the

opportunity to serve businesses and consumers. Business

lending and residential mortgage lending are our niches and

we offer customized solutions for customers.”

Businesses have been expanding and adding to their

employment ranks, in Brevard and around the nation. Many

banks are seeing a new wave of loan demand.

The 16–member Economic Advisory Committee of the

American Bankers Association just revised upward its GDP

forecast for the year. In January, the committee pegged it at

2.4 percent.

At the halfway point in the year, they now see GDP growth

accelerating to 2.8 percent, being driven in part by business

investment and federal government spending.

Florida’s economic outlook is even rosier. The Sunshine

State’s Real Gross Domestic Product will advance 3.2 percent

this year and rise again by 3.5 percent in 2019 before easing to

2.9 percent in 2020 and 2.4 percent in 2021, according to a new

forecast by economist Sean Snaith, director of UCF’s Institute

for Economic Competitiveness. He expects Florida’s average

growth now through 2021 to be 0.7 percent higher than the

average U.S. Real GDP growth.

“The economy and the business environment in general

seem to be on solid footing right now, especially in Florida,”

said Penney. “And Marine Bank & Trust is helping small

businesses grow and expand through lending.”

His institution is the only independent community bank

based in Vero Beach.

The Marine Bank & Trust team in Melbourne includes

Malak Hammad, a vice president and the banking–center

manager, and Bill Koehne, a senior vice president and

commercial lending manager. Both are industry veterans.

“We are a small business reaching out to other small

businesses in the region,” said Hammad. “We hope they will

give us the opportunity to serve them so they can experience

our brand of hometown banking — knowing the customer on a

first–name basis and striving to provide a level of service that

exceeds their expectations. We are going to grow the Marine

New entry Marine Bank of Vero looks to grow in Brevard through lending
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Malak Hammad is a vice president and manager of Marine Bank & Trust’s new office on Suntree Boulevard in Melbourne. Bill Penney
is president and CEO of the Vero Beach–based independent community bank. Marine Bank’s niche is small–business lending and
residential lending. The 21–year–old institution also has a branch in Sebastian. Marine Bank was founded by the late George Slater,
a very successful banking executive who worked in Milwaukee.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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Brevard Schools Foundation receives $95,000 donation from
Harris Corp. for two new hands–on STEM programs for students

VIERA — The Brevard Schools Foundation recently

announced that Harris Corp. in Melbourne has donated a

$95,000 grant, part of which will fund two new hands–on

STEM programs for students and teachers.

Harris Corp. has been a longtime supporter of the

Brevard Schools Foundation and has donated more than

$1 million that has been used to support students and

encourage teachers in STEM–related pursuits.

“Financial and volunteer support from Harris Corp.

has helped Brevard Public Schools elevate science,

technology, engineering and mathematics education in

Brevard County,” said Janice Kershaw, president and

CEO of the Brevard Schools Foundation.

We are proud that with such great community

support, the Space Coast can continue a tradition of

innovation in the classroom, making our schools some of

the best in the state.”

“We have enjoyed a long and fruitful partnership with

Brevard Public Schools and the Foundation, and this

donation extends that mutually beneficial relationship,”

said Harris Chairman, President and CEO William

Brown. “Harris is deeply committed to education —

particularly in the STEM field — and encouraging the

next generation of scientists and engineers will help build

a better future for all of us.”

With the gift comes two new initiatives:

l The Harris STEM Challenge, with lessons created

by Brevard Public School teachers and Harris Corp.

engineers. The lessons will begin in the fall and culmi-

nate with a competition for middle school students next

April. The yearlong program will encourage participation

in STEM problem–based learning experiences in

traditional math and science classrooms, which will

improve the quality of science and math education for

seventh–graders and eighth–graders.

l The Harris STEM Engagement Series, a profes-

sional development opportunity for physical science

teachers instructing students in grades eight, nine and

10. Physical science is a new course for Brevard Public

Schools.

The course will involve hands–on activities. Thirty

teachers will come together twice per year for targeted

professional development on engaging middle school

teachers and physical science students in standards–

based STEM activities, including data collection,

analysis, and evidence–based explanations. The goal is

“to hook these students with engagement and STEM

during the critical time where they tend to lose their love

for science.”

In addition to the new initiatives, the Harris Corp.

funds will help support “Destination Space” (formerly

“Space Week”), Take Stock in Children, Science Fairs,

Harris Super Science Saturdays, The ABC Awards and a

summer institute for school administrators.

Brevard Schools Foundation fills educational funding

and opportunity gaps at all of its 82 public schools for

73,000 students and 5,000 teachers by supporting

innovation, engaging communities, and changing lives.

Funds come from private contributions, corporate

support, public matching funds, fundraising and endow-

ments.

The Brevard Schools Foundation is nationally ranked

for its role in supporting public education in Brevard

County.

Nova Southeastern names new dean of Abraham S. Fischler College of Education
FORT LAUDERDALE — Nova Southeastern University has announced the appointment of Dr. Kimberly Durham

as the dean of Abraham S. Fischler College of Education.

“Dr. Durham is a valued member of NSU and the ideal fit for this position,” said Dr. George Hanbury, president and

CEO of Nova Southeastern University. “Her extensive knowledge and ability to enhance the student learning experi-

ence, create positive change in the college’s programs and curriculum as well as guide faculty and staff to greater

achievement and recognition will be a great asset to Fischler College of Education and the University as a whole.”

In this position, Dr. Durham will be responsible for developing and enhancing the college’s strategic initiatives, long–

term planning and policy setting. She will also lead the faculty and staff in curriculum development, institutional

assessment and improvement and will cultivate relationships with alumni and donors.

Additionally, the nationally ranked Department of Criminal Justice and Human Services is being elevated to the

status of a “School” and placed within the Fischler College of Education. Placing the School of Criminal Justice and

Human Services, which awards B.S., M.S., and Ph.D. degrees in Criminal Justice, within the Fischler College of

Education “creates synergies and opportunities to address today’s most relevant and critical education issue: school

safety.”

Dr. Durham’s career with NSU spans 27 years, during which she has held positions as a faculty member, academic

administrator and program director. Before her appointment, she was serving as interim dean of the Fischler College of

Education. She has served chairwoman of the Department of Justice and Human Services and previously dean of the

Institute for Justice and Human Services.

Dr. Durham has sat on numerous academic and community councils, boards and committees throughout her career.

In collaboration with community partners, she has facilitated a number of initiatives aimed at easing the transition to

civilian life for returning military veterans and their families and also provides oversight for the NSU–Broward Sheriff’s

Office partnership.

In addition, she is a licensed pilot and currently teaches in the Professional Development in Aviation minor/

concentration, and master of human services in child protection degree program. She received her bachelor’s degree in

psychology, her master’s in clinical psychology, and Psy.D. in clinical psychology from Nova Southeastern University.

Candidates to discuss election plans at Titusville event
The Titusville Area Chamber of Commerce will hold a “Pre–Primary Candidate Meet and Greet” from 5–7 p.m. on

Tuesday, July 31, at Titusville Mall. All candidates seeking to represent North Brevard have been invited, includin g

local, state, federal and judicial offices. Members of the community will have the opportunity to meet candidates and

learn more about their plans, if elected. The event is being sponsored by the Business Voice Political Action Committee,

and Robert Jordan’s Genesis VII. The event is free of charge and open to the public. Light refreshments will be served.

Titusville Mall is located at 3550 S. Washington Ave. For more information on this event, contact Pat Stevenson at

267–3036 or Stevenson@Titusville.org.
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By Jim Clark
UCF Forum columnist
University of Central Florida

Just as the Christmas decorations seem to appear on

store shelves earlier each year, the appearance of back–

to–school supplies signals that a new school year is

approaching. Whatever became of all those people who

predicted that we would be a paperless society by now?

At the University of Central Florida, the first of the

new students — Class of 2022 — are already here.

Thousands of them take courses before the start of the

regular school year.

What I have noticed in three decades of teaching is

that while teaching techniques have changed with the

addition of online classes and streaming videos of

lectures, the students remain largely unchanged.

The students start their college career with a tour of

the campus. My favorite part has always been watching

the parents who accompany their children asking

questions that make their child cringe. Questions such

as: “My daughter needs her rest, are the dorms quiet?”

One thing that never changes is watching exasperated

children grit their teeth and quietly say, “Mom.”

In the bookstore, the incoming students and parents

load up on everything from textbooks to UCF key chains.

Always popular are variations of shirts with either “UCF

Mom” or “UCF Dad” printed on them. The same parents

who ask the questions on the tour are the ones who

accompany their children to the store.

I have found that it does little good to start the first

class on time or lecture on the first day. For the first 15

minutes, students wander in, looking around to see if

they are in the right place. “Is this American History?”

Occasionally they will ask for another course: “Is this

biology?” A few students don’t make the first class at all,

explaining that they went to Classroom Building I

instead of Engineering Building I.

The rise of the computer has created a whole new set

of excuses for students. “The dog ate my homework” and

“I left it at home” have given way to “My battery died” or

“The internet connection in my dorm went down.”

Computers allow me to track assignments, I can tell how

long students spent on the assignment and when they

were submitted. I am always amazed at how many

students finish their assignments just a minute before

the deadline.

UCF has become a magnet for international students

and it is common for 10 percent of the students in my

class to come from outside the United States. I had a

student whose family came to the United States on a raft

from Cuba and another whose family left Vietnam in a

small boat and floated in the South China Sea before

being picked up by a passing freighter.

Students have escaped revolutions in Africa, earth-

quakes in Haiti and drug cartels in South America. They

often provide a different perspective. When I talked about

the war in Vietnam, the Vietnamese student talked

about the impact on her family, a Haitian student talked

about American involvement there, and a Jamaican

student knew more about the early civil rights leader

Marcus Garvey than I did.

The university has also drawn thousands of veterans.

They are older, often already have families and are

among the hardest working students in the class. They

bring discussions of the wars in Iraq and Afghanistan to

life.

Something that has never changed is my inability to

predict student success. I keep thinking that after all

these years there must be a way to figure out how well a

student will do just by sight. But they always seem to

surprise me — both positively and negatively.

When I started teaching at UCF there were 16,000

students, largely commuters. Today, there are more than

four times that many. And yet while it seems as though

adding 50,000 students might reduce standards, test

scores of students keep going up.

The one thing that doesn’t change is the question that

has been asked since the first school opened: Will this be

on the test?

Like the change of seasons, the new school year at UCF fast approaches

Bondi recognizes Military Consumer Protection Month with tips to raise awareness
Attorney General Pam Bondi is recognizing Military Consumer Protection Month with tips for active–duty military,

veterans and their families. This year’s Military Consumer Protection Month is dedicated to raising awareness about

scams targeting or harming those who serve our country. Floridians generously donate to military and veterans ’

charities. However, not all charities are legitimate. Some solicit donations by falsely promising to provide services to our

military and veterans, she said.

“I am honored that so many members of our Armed Forces and military veterans call Florida home. As a state, we

need to do everything in our power to protect those who risk so much to protect us,” said Bondi. “Last year we launched

our Military and Veterans Assistance Program to provide additional resources to our brave service members, veterans

and their families, and we will continue to do everything we can to make Florida the best state for our military heroes.”

In recognition of the 2018 Military Consumer Protection Month, Bondi is circulating her Military Consumer

Protection Guide. The guide identifies some of the most common types of scams used to target military members. It also

provides tips to help avoid, identify and report these scams.

Florida is home to more than 90,000 active duty and reserve military members and an estimated 1.5 million

veterans. As part of Military Consumer Protection Month, Bondi will be reaching out directly to these heroes via

Twitter with tips for avoiding scams and free resources for service members and veterans.

Any service member, veteran or military family member who encounters a scam should reach out directly to the

Florida Attorney General’s Office through the Military Veterans Assistance Program.

Bondi launched MVAP in 2017 to directly assist military members and veterans. MVAP can be accessed at

MyFloridaLegal.com/MVAP.

Any other consumers who believe they have been a victim of a scam or other fraudulent activity should file a

complaint by calling 1(866) 9NO–SCAM or by visiting MyFloridaLegal.com.

Florida Department of Corrections announces $1,000 hiring bonuses for new officers
The Florida Department of Corrections (FDC) has announced $1,000 bonuses for new hires at institutions statewide.

Applicants who complete their correctional officer certification through either FDC or certain state colleges will be

eligible for the bonus. Paid training is available.

Certified new hires are eligible to receive bonuses at the following institutions:

Columbia Correctional Institution (Lake City); Cross City Correctional Institution (Cross City); Franklin Correc-

tional Institution (Carrabelle); Florida State Prison (Raiford); Gulf Correctional Institution (Wewahitchka); Hamilton

Correctional Institution (Jasper); Hardee Correctional Institution (Bowling Green); Martin Correctional Institution

(Indiantown); Mayo Correctional Institution (Mayo); Northwest Florida Reception Center (Chipley); Okeechobee

Correctional Institution (Okeechobee); Reception and Medical Center (Lake Butler); Santa Rosa Correctional Institution

(Milton); Suwannee Correctional Institution (Live Oak); Taylor Correctional Institution (Perry); Union Correctional

Institution (Raiford); and Wakulla Correctional Institution (Crawfordville).

“Inspiring success by transforming one life at a time,” Florida’s largest state agency, the Department of Corrections,

employs 24,000 members statewide, incarcerates about 96,000 inmates and supervises nearly 166,000 offenders in the

community. The department’s web address is www.dc.state.fl.us or follow on Twitter and Facebook. For more informa-

tion regarding a career with the FDC, visit FLDOCjobs.com where you can watch a recruitment video.

Jim Clark is a lecturer in UCF’s Depart-
ment of History. He can be reached at
James.Clark@UCF.edu.
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THE EIGHTEENTH CIRCUIT: AN ONGOING CRIMINAL ENTERPRISE?

BBN 3631 PAGE 5

To Be Continued ...

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’
Dana Delaney Loyd
aka Theresa Smith
to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’
Brevard County Sheriff Robert Wayne Ivey
(321) 271–6029
to Dana Delaney Loyd
at 5:19 p.m., April 29, 2015

TWENTY TWO YELLOW SPOTS
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Political system needs our involvement to safeguard it;
look around your community, see what needs fixing

By Lee H. Hamilton

Back in 1883, Teddy Roosevelt wrote an

essay on what it takes to be a true Ameri-

can citizen. He did not mince words. “The

people who say that they have not time to

attend to politics are simply saying that

they are unfit to live in a free community,”

he wrote. “Their place is under a despo-

tism.” He went on: “The first duty of an

American citizen, then, is that he shall

work in politics.”

I hope you’ll forgive his gender–specific

language. He wrote at a time when women

didn’t even have the vote. But his essay has

been on my mind lately, because his

sentiment — that living in a representative

democracy demands work from all of us —

is as timely now as it was then. A lot of

people these days intuitively grasp that our

system needs our involvement if we’re to

safeguard it. So what should we do —

especially if politics has to share space in

our lives with family and jobs?

The first step is easy: look around your

community and ask yourself what needs

fixing or what can be done better. I don’t

care where you live: ten minutes’ thought

and you’ll come up with a healthy list of

issues to tackle. This is how a lot of people

get started: they see an issue they want to

do something about. So they enter the fray,

and often come to recognize they have more

political power than they thought.

Of course, your chances of effecting

change grow as you learn. You have to

inform yourself about the issue: listen

carefully as you talk to your neighbors and

friends, and pay attention to what politi-

cians, commentators, and those involved

with the issue say. Participate, if you will,

in the dialogue of democracy. It’s perfectly

fine to personalize the issue as you seek to

persuade others, but to be effective you’ve

got to know what others think, too.

The same, really, goes for voting. It

should be informed not just by what your

gut tells you, but by what you’ve learned.

Our system depends on citizens making

discriminating choices on politicians and

issues. So you want to educate yourself,

which includes talking with people whose

opinions differ from yours.

The world is complex, even at the

neighborhood level, and to be effective we

need to understand it.

When it comes time to act, you want to

join with a like–minded group of believers.

That’s how you amplify your strength.

Numbers count. And both within that

group and among the others you’ll encoun-

ter, you try to build consensus. There’s an

old saying that if you want to go fast you go

alone, if you want to go far you join

together. That’s very true in politics.

Next, you have to communicate — with

each other, with the media, and at the

local, state, and national levels. You have

to communicate with your representatives.

You have to go to public meetings and

speak up. Focus your message so it’s clear,

concise, and specific. Be polite but persis-

tent.

There’s another way of participating

that’s a bit more arms’ length, but also

important: contribute money to a party or

politician of your choice. Doing it is as

important as the amount, because money

talks in politics, and it helps you expand

your influence. For good or ill, it’s an

important part of politics.

Finally, run for office yourself. If you are

so inclined, get a circle of friends to support

you. Start locally. Develop the issues you’re

interested in, pick the office that will help

you affect them, organize and build

support, focus your message, raise money.

If this isn’t to your taste, then support

candidates of your choice.

All of these are ways of participating —

and if you want more, search out The New

York Times’ guide, “How to Participate in

Politics.” The key thing, as President

Obama said, is to show up. There are all

kinds of ways to have an impact, but they

start with one thing: Showing up. It’s the

least we should do.

Lee Hamilton is a senior advisor for
the Indiana University Center on
Representative Government; a
Distinguished Scholar, IU School of
Global and International Studies; and
a Professor of Practice, IU School of
Public and Environmental Affairs. He
was a member of the U.S. House of
Representatives for 34 years. Visit
CORG.IU.edu.

The Cocoa Police Department partners with Disney on trip to Magic Kingdom
Twenty–five children from Cocoa made their very first trip to Walt Disney World in

Orlando, thanks to a partnership with Disney and Cocoa Community First, the Cocoa

Police Department’s nonprofit organization. Eight police officers and department employ-

ees boarded a bus for Disney. The children were selected through contacts with the local

school district. They spent a day sharing positive experiences with law–enforcement

officers and making new friends on their way to Orlando. “It builds a bond with the

children and it gives us an opportunity as they see us in public to come up to us instead of

run away from us,” said Community Resource Officer Chris Hattaway, who coordinated

the trip with Disney. “We want all children to know they can come to us and have a

positive interaction. It’s about building relationships.” For all of the children, it was their

first time visiting the Magic Kingdom.
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By Judy Kent (jkent@nationalcenter.org)
David W. Almasi (dalmasi@nationalcenter.org)
The National Center for Public Policy Research

WASHINGTON — Although poll taxes and literacy

tests have been illegal for many decades, blacks are still

being denied their rights to fully participate in elections

today, according to the black leadership network Project

21.

While the techniques used now to restrict the black

vote are more subtle and sophisticated, Project 21 says,

the end result is the same: Blacks aren’t being given an

equal voice in elections.

To ensure that every black citizen has an equal voice

in selecting elected officials at all levels of government, as

intended by the 1963 Voting Rights Act, Project 21

recommends specific voting reforms in its “Blueprint for a

Better Deal for Black America.”

The Blueprint is Project 21’s 57–point plan for ensuring

blacks have a fair chance at the American dream.

“Today’s voter suppression doesn’t come from men

wearing hoods. It comes through voter dilution, due to

phony voters on the rolls, convicts, illegals and ghosts,”

said Project 21 Co–Chairman Horace Cooper, a former

professor of constitutional law and senior counsel to

congressional leadership. “The effect is the same — bona

fide black citizens have their votes cancelled or drowned

out.”

Blacks are more likely to be victims of voter fraud than

other Americans, the group says. Former New York

political operative Anthony DeFiglio, who pled guilty to

falsifying business records, explained to the police why

this is: “(We) targeted (for voter fraud) those who live in

low–income housing... there is a sense that they are a lot

less likely to ask questions.”

Project 21 contends that voter fraud is a significant

problem for black communities, noting that when identity

thieves cast votes of registered voters or on behalf of

people long deceased, the votes of legitimate black voters

are diminished. This, it argues, is akin to the discrimina-

tory polling tactics practiced in the 19th and 20th centu-

ries.

The potential for such fraud is significant: According to

an analysis by Aristotle International, more than three

million dead people were found on America’s election rolls

in 2009. The same analysis found that 12.9 million people

on voter rolls were listed at addresses where they no

longer lived. In total, the study found about 8.9 percent of

all registered voters fell under the category of “deadwood”

voters who should not be allowed to vote.

Additionally, a 2017 state–by–state analysis by

Judicial Watch’s Election Integrity Project yielded 462

counties where the registration rate exceeded 100 percent,

and found that 3.5 million more people were registered to

vote nationwide than the amount of living adult American

citizens.

Project 21’s Blueprint includes six specific recommen-

dations for giving black Americans a better deal by

making sure their votes count:

l Require proof of citizenship to register to vote.

l Require proof of identity to cast ballots.

l Require states to purge election rolls on a regular

basis to remove people who are deceased or have moved to

other jurisdictions.

l Require states to purge election rolls of registered

voters who have not cast ballots in six years.

l Prohibit the practice of mailing ballots to those who

have not requested them.

l Prosecute organizations or individuals systematically

targeting black communities for voter fraud.

“I don’t believe black voters are underrepresented, as

some self–proclaimed civil rights leaders suggest; they are

misrepresented. The lack of voter integrity weakens our

true voice and causes many of us to become disillusioned,”

said Project 21 member Donna Jackson, a veteran of

Arkansas political campaigns. “A purge of invalid and

fraudulent names from election rolls allows the spirit of

our communities to be better reflected in election results.

Project 21’s proposals can help ensure the interests of

black voters win on election day.”

Follow Project 21 on Twitter at @Project21News for

general announcements. To be alerted to upcoming media

appearances by Project 21 members, follow our media

appearances Twitter account at @NCPPRMedia.

Give blacks equal voting rights: Put an end to schemes that dilute their vote, says leadership network Project 21

Call for nominations for annual Florida Bar Reporters’ Workshop  Sept. 24–25
TALLAHASSEE — The 29th annual Florida Bar Reporters’ Workshop will be held in Tallahassee on Sept. 24–25.

This event is designed for 24 print, online, TV and radio journalists who are new to the courts and legal beats, or new to

Florida. The workshop is presented by The Florida Bar Media & Communications Law Committee.

Workshop scholarships cover two nights’ hotel accommodations and workshop meals. Travel expenses and incidentals

are the responsibility of the participant or the participant’s employer.

Reporters attending will learn about legal reporting and covering the state courts from lawyers, judges and experi-

enced journalists. Topics will include: social media and the high–profile case; civic education/voting rights; covering a

high–profile Bar discipline case; libel suit — Dr. Michael Black vs. CNN; election–related controversies — how the local

courts can be used to challenge a wide range of election processes; the new fear of cyber interventions; public records

access — how to get the records you need; and Merit retention in Florida.

Luncheon speakers will be:

l Carolyn Egan, FSU General Counsel. Topic: “State Universities and the Law”

l Nancy Hogshead–Makar, lawyer and CEO of ChampionWomen. Topic: “Who is protected? A deeper look at Title IX

implications for students and athletes”

Additionally, there will be a tour of the Florida Supreme Court, and a reception and dinner on the 22nd floor of the

Capitol with Florida Supreme Court Justices.

Nominations must be made by editors, publishers or news directors and include information on the journalist’s career,

current assignments and contact information.

The nomination deadline is 5 p.m. on Friday, Aug. 10. Send the nominations to dfrazier@floridabar.org or fax to

(850) 561–9429 or mail to The Florida Bar Reporters’ Workshop, Public Information Dept., 651 E. Jefferson St., Talla-

hassee, Fla., 32399.

The selection process will be completed by mid–August. Those selected for participation will be notified by email.
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University of Florida and Georgia Tech scientists
to begin work on a more drought–tolerant peanut

“Peanuts are already a very safe and

nutritious food, and the industry strives to

make them an even safer food and more

environmentally sustainable crop,”

Tillman said. “Developing drought–

resistant peanut varieties will help

farmers produce more with the same, or

less, water.”

“We expect that varieties with appropri-

ate traits for the environment will be less

likely to suffer losses when it’s dry for a

period of time,” he said.

Among their experiments, researchers

will measure the plants’ responses to

stress, Tillman said. For example, they will

use cameras to measure temperature as an

indicator of the severity of water stress.

The CSRA was instrumental in helping

secure grant funding for the project,

Tillman said. The National Peanut Board

and the Peanut Foundation helped fund

the research, along with the National

Institute of Food and Agriculture, an arm

of the USDA.

Also on the UF team are Kati

Migliaccio, a UF/IFAS professor of

agricultural and biological engineering and

Zachary Brym, a UF/IFAS assistant

professor of agroecology and Alina Zare, an

associate professor in UF’s Herbert

Wertheim College of Engineering. Doug

Britton, a senior research engineer, and

Wayne Daley, a principal research

engineer, are leading Georgia Tech’s

portion of the project.

Georgia Tech scientists say they hope to

learn how to sense the plants’ responses to

drought by monitoring organic compounds

that the plants produce.

“This would be desirable as it would

provide a picture of what is actually

happening with the plant to better guide

farm–management decisions,” Daley said.

For the engineering component,

scientists will investigate and develop

computer vision and machine–learning

methods to uncover various peanut

varieties’ responses to water stress, which

is information that will be used to develop

a more drought–tolerant peanut variety,

Zare said.

“This project requires that all research-

ers learn about each others’ areas of

research across disciplines,” she said.

By Brad Buck
bradbuck@UFL.edu
UF/IFAS Communications
University of Florida

GAINESVILLE — Farmers and

consumers can benefit from a more

drought–tolerant peanut, and scientists

from the University of Florida and Georgia

Institute of Technology will soon begin

research to develop a more resilient crop.

With it, growers would be able to

produce more market–ready peanuts, and

consumers can get more of the protein–

filled legume.

UF Institute of Food and Agricultural

Sciences agronomists Barry Tillman and

Diane Rowland will work with other UF

researchers — along with scientists at the

Atlanta university — on two USDA grants

that combined, total nearly $1 million.

With this initial research, they hope to lay

the groundwork for the new peanut type.

“These projects are tackling one of the

unifying themes in agriculture worldwide

— water scarcity,” said Rowland, a UF/

IFAS agronomy professor and director of

the UF/IFAS Center for Stress Resilient

Agriculture (CSRA). “These projects truly

embody what the new center is about —

making agriculture sustainable from

production, environmental and societal

standpoints with the ultimate goal of

improving human health and nutrition.”

The CSRA tries to approach agricul-

tural issues across disciplines — in this

case, agronomy and engineering — to help

solve complex problems such as water–

deprived peanuts.

About 1.6 million acres of peanuts were

harvested in the U.S. in 2017, according to

the USDA — 160,000 in Florida and

850,000 in Georgia.

“More than half of peanut acreage is not

irrigated and therefore, it’s at risk of losses

during and after droughts,” said Tillman,

an associate professor of agronomy at the

UF/IFAS North Florida Research and

Education Center in Marianna, Florida.

“Since scientists breed peanuts using

water, the traits needed to tolerate more

drought–like conditions may be over-

looked.”

Pineda Shell has signed on as a U–Haul neighborhood dealer
The U–Haul Co. of Florida recently announced that Pineda Shell has signed on as a

U–Haul neighborhood dealer to serve the Melbourne market. Pineda Shell at 5600 N.

U.S Highway 1 will offer U–Haul trucks and moving supplies. The arrival of U–Haul

Truck Share 24/7 is “revolutionizing the moving industry through its more convenient,

more secure way to pick up and return a truck.” U–Haul live verification technology

allows rental transactions to be carried out entirely on a smartphone at any hour — day or

night. There are no membership fees. Simply visit UHaul.com to create an online account.

Normal business hours are 6 a.m. to 6 p.m., Monday–Friday; 7 a.m. to 6 p.m., Saturday;

and 8 a.m. to 6 p.m., Sunday. To reserve U–Haul products at this dealer location, call

574–8204 or visit www.UHaul.com. Pineda Shell owner Thomas Schill said he is “proud to

team with the industry leader in do–it–yourself moving and self–storage to better meet

the demands of Brevard County.”
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Florida Tech’s Jean Carlos Perez awarded $750,000 grant for solar research from NSF; Parker Solar Probe
Jean Carlos Perez, a Florida Institute of Technology

assistant professor of physics and space sciences, has been

awarded a five–year, nearly $750,000 grant from the

National Science Foundation’s prestigious CAREER

program.

The NSF initiative, known fully as the Faculty Early

Career Development Program, is among the agency’s most

competitive awards. It is given annually to just a handful

of early career faculty “who have the potential to serve as

academic role models in research and education and to

lead advances in the mission of their department or

organization,” according to the NSF.

The grant will fund Perez’s work on the theoretical

understanding of solar wind turbulence near the Sun, a

topic that will be in the spotlight soon with the Parker

Solar Probe mission to be launched from Kennedy Space

Center in August.

The probe will, on its final three orbits, fly to within

3.8 million miles of the Sun’s surface — about seven times

closer than the current record–holder, the Helios 2

spacecraft, which came within 27 million miles in 1976,

according to NASA. Protected by a 4.5–inch thick carbon–

composite shield, the craft is expected to survive tempera-

tures approaching 1,400–degrees Celsius (2,552 degrees

Fahrenheit).

The Parker Solar Probe will carry four instrument

suites designed to study electromagnetic fields, plasma

and energetic particles, and close–up images of the Sun

and its corona — and Perez is looking forward to studying

the data it will produce and comparing it to models and

state–of–the–art numerical simulations from his team and

collaborators.

His work involves understanding the role plasma

turbulence has in the heating of the solar corona, which is

the 12,000–mile–high ring of superhot plasma that

comprises the upper solar atmosphere. The corona is

intriguing because it is far hotter, at about 1 million

degrees Celsius (1.8 million Fahrenheit), than the 5,000–

degree Celsius (9,032 Fahrenheit) surface of the Sun.

It is a decades–old puzzle as to why the temperature

rises so dramatically from the surface of the Sun to the

corona, and why at the same time the density drops

dramatically. And then there is the solar wind. The hot

corona gives rise to this flow of ionized gases from the Sun

that streams past Earth at speeds of more than 500 km

per second (about a million miles per hour) but that is so

tenuous it would not tousle your hair if you were able to

stand in its path.

Perez’s NSF–funded research — to understand the role

plasma turbulence plays in the heating of the corona and

acceleration of solar wind — will be greatly aided by data

from the Parker Solar Probe.

“We are aiming to close the theoretical gap that we

have in understanding turbulence in this area,” he said.

Satellite Beach Library seeks volunteers
The Satellite Beach Public Library is seeking volunteers to sort books at 1 p.m. on Friday, Aug. 3. Some heavy lifting

will be required of the volunteers. The library’s address is 751 Jamaica Blvd. To learn more about becoming a volunteer,

call the library at 779–4004.
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Florida State students win scholarships to pursue
graduate degrees at renowned University of Oxford

By Amy Farnum–Patronis
afarnumpatronis@fsu.edu
University Communications
Florida State University

TALLAHASSEE — Two Florida State

University graduating seniors will study at

the University of Oxford this fall thanks to

the Frost Scholarship Programme.

Joe Pelt and Matthew Martinez are

among 10 recipients of scholarships

through the Frost Scholarship Programme,

which funds current State University

System of Florida and University of Miami

students for one–year, full–time master’s

courses in science, technology, engineering

and mathematics (STEM) at the Univer-

sity of Oxford in England.

The program, which is supported by the

Phillip and Patricia Frost Philanthropic

Foundation, covers 100 percent of univer-

sity and college fees and provides a grant

for living costs.

In addition, Frost scholars will take part

in an exclusive week–long orientation

program at one of Oxford’s oldest colleges,

Exeter College, to introduce them to

academic life at Oxford just before the start

of their course.

Pelt, 22, graduated in May with a

bachelor’s degree in biological science. The

native of Perry, Fla., will pursue a master’s

degree in neuroscience at Oxford.

“I look forward to further developing my

scientific critical thinking skills while

studying neurological disease,” Pelt said.

“My experience at Oxford will propel me to

become a more impactful physician

scientist, maximizing my future potential

to make meaningful contributions to the

medical field.”

King Center and Brevard Music Group to present Joanne
Shaw Taylor with special guest JD Simo in Studio Theatre

The King Center and Brevard Music Group will present Joanne Shaw Taylor with

special guest JD Simo at 7:30 p.m. on Friday, Sept. 14, in the Studio Theatre.

Taylor has established herself as the UK’s number–one star of the blues–rock world.

“The girl with the big voice from the Black Country has toured extensively around the

world, released critically acclaimed albums, and gained a global fan base as well as having

the honor of playing alongside some of her musical idols.”

Her debut album, “White Sugar,” first opened the door and her career has since gone

“stratospheric.” She beat the stereotypes of her age and gender, gaining acclaim from

critics and peers alike. Subsequent albums “Diamonds in the Dirt,” “Almost Always

Never,” and “Songs from The Road” followed and Taylor’s fan base rose globally.

Her newest studio album, “The Dirty Truth,” was a return to Taylor’s original sound

that mixes rock riffs with blues influences. The album has won critical acclaim across the

world and has become her biggest selling album to date.

JD Simo will also rock the King Center stage in Melbourne. The group’s newest album,

“Rise & Shine,” with bandmates including singer, guitarist and namesake front man

JD Simo, drummer Adam Abrashoff and bassist Elad Shapiro, stretches beyond precon-

ceived notions and produced a record reflecting their views, talents, and ultimately their

growth. “Rise & Shine” introduces the band’s elastic, expanded sound, which blurs the

lines between genres and generations.

Tickets for this concert may be purchased by visiting kingcenter.com or by calling the

ticket office at 242–2219. Tickets for this show are also available at

www.BrevardMusicGroup.com.

After Oxford, Pelt plans to attend

medical school.

“As a physician, I aspire to develop

treatments through medical discovery that

will allow physicians to more effectively

combat disease,” Pelt said. “I also hope to

help increase access to health care for

individuals and communities lacking

access to adequate care.”

Martinez, 21, is majoring in biological

science with minors in chemistry and

Italian. The native of East Setauket, N.Y.,

will earn his bachelor’s degree from Florida

State in August.

“To be honest, I am still surprised that I

received this award knowing how great

some of the other applicants were,”

Martinez said. “I am very honored to have

received this. It’s hard to believe that I’m

getting the opportunity to study at Oxford.”

He will study pharmacology during his

year at Oxford.

“I love the learning process, so during

the year I hope to join a structural biology

research laboratory that focuses on disease

for an added challenge,” Martinez said.

“Pharmacology will be very useful in

approaching this type of research.”

In Fall 2019, Martinez will begin a

doctoral program in biochemistry at the

University of Rochester School of Medicine

and Dentistry.

“After graduate school, I would like to

become a principal investigator of a lab and

study the structure and biochemical

mechanisms of protein complexes that are

either affected in disease, such as cancer, or

can be exploited by drugs for new antibiotic

development,” Martinez said.

For more information on national

scholarships, contact the Office of National

Fellowships.

LH Tanner

new ad emailed

FULL COLOR

Center State Bank
pick up BBN

7/23/18
page 10

FULL COLOR

Meet Your Local Banking Partners Lending Solutions:
• Flexible Financing Options

• Fixed and Variable Rate

• Commercial Real Estate Lending

• Working Capital Lines of Credit

• Equipment & Vehicle Lending

• Equipment Leasing Options

• SBA 7a/504 Solutions

Treasury Solutions:
• Sophisticated On-line Cash

Management Services

• Positive Pay & ACH Filter/Block

• Remote Deposit Capture

• Lockbox Services

• Extremely Competitive Merchant
Payment Services

• Payroll Services Corporate

• Credit Card Services

L to R: Angela Copeland, Ben Malik, John Hewett, Christopher Pavey, Chris Myers.

MELBOURNE:

321.751.6999
MERRITT ISLAND:

321.459.1461 CenterStateBank.com
CenterState Bank N.A.

NMLS #403455



JULY 30, 2018 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 11

The World Innovation Summit for Education (WISE),

an initiative of Qatar Foundation (QF), recently announced

the six 2018 WISE Awards winning projects. Each year,

the WISE Awards (www.wise–qatar.org/wise–awards)

recognize and promote innovative projects from across the

world that are addressing global educational challenges.

The 2018 WISE Awards winners are:

l Safe Spaces Clubs for Girls (www.wise–qatar.org/safe–

space–club–for–girls–nigeria), Nigeria — a program using

mentor–led safe spaces, community engagement, subsidi-

zation of school fees and the training of female teachers to

complement government schooling and improve the

acquisition of literacy and numeracy skills by girls.

l One Village One Pre–School (www.wise–qatar.org/one–

village–one–preschool–china), China — an impact

investment solution that provides accessible early child-

hood development services in remote and impoverished

Chinese regions through “Village Early Education

Centers.”

l Generation (www.wise–qatar.org/generation–usa), USA

— a global platform that empowers young people to build

thriving and sustainable careers while providing employ-

ers with the highly skilled talent they need. The Genera-

tion program trains young job seekers in profession–

specific skills, places them in jobs and monitors their

performance.

l Technology–Based Deaf Education (www.wise–qatar.org/

technology–based–deaf–education–pakistan), Pakistan —

a project harnessing digital technology and offering

unprecedented access to resources for language develop-

ment and literacy skills to deaf children in Pakistan.

l Partners for Possibility (www.wise–qatar.org/partners–

for–possibility–south–africa), South Africa — a program

that improves the quality of education by capacitating

principals in under–resourced schools and building their

leadership skills through partnerships with business

leaders.

l 1001 Nights Life Skills and Citizenship Education

Program (www.wise–qatar.org/1001–nights–life–skills–

citizenship–canada), Canada — an educational entertain-

ment program that uses cartoons to engage children and

teach life skills and citizenship education in formal and

informal school environments.

Stavros Yiannouka, CEO of WISE, congratulated the

winners: “This year we have received 413 applications for

the WISE Awards program. The rigorous selection process

has succeeded in finding six excellent and innovative

projects addressing a diverse mix of educational challenges

from around the world. This demonstrates that there are

existing global organizations and individuals who share

our passion for tackling education challenges with

innovative solutions. I would also like to take this opportu-

nity to thank our Awards jury members who did a

thorough job in evaluating the projects.”

The projects will be celebrated on Sept. 22 at

WISE@NY in New York City.

World Innovation Summit for Education announces its award–winning projects address global challenges

Advisory board to meet at Port St. John Library
The Port St. John Special District Advisory Board will meet at 6 p.m. on Aug. 8 at the Port St. John Public Library.

The address is 6500 Carole Ave. in Cocoa. The library’s phone number is 633–1867.
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helping businesses spread their wings and soar with 
confidence. Allow us to do the same for you.
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Please see Hospice of St. Francis, page 19

to myself, but also to each and every individual within the

Hospice of St. Francis family,” said Joseph “Joe” Killian,

the president and CEO of Hospice of St. Francis.

“The most important aspect of this award is that the

family members, caregivers, and loved ones of the people

we have been entrusted to serve have independently

validated what our organization is dedicated to achieving.

That is to provide excellent and compassionate care to our

patients and their families.”

He added, “The key thing is the survey is not filled out

by an intermediary, someone who has no idea of what

we’re doing in a hospice setting. The survey is adminis-

tered and processed by people who utilized our services.”

The Centers for Medicare & Medicaid Services has

developed a post–death family caregiver survey to

systemically assess patient and family experiences with

hospice care.

The survey is part of the “Consumer Assessment of

Healthcare Providers and Systems” family of surveys and

is officially designated by the Centers for Medicare &

Medicaid Services as the CAHPS Hospice survey.

The Centers for Medicare & Medicaid Services requires

hospices to be surveyed for quality.

By Ken Datzman

Hospice of St. Francis, marking its 40th anniversary in

Brevard County, has climbed to the top tier of hospice

caregivers in the United States, based on the level of

quality of care it provides to patients as measured by the

families who use the services of the nonprofit organization.

Hospice of St. Francis, headquartered in Titusville with

an office in Melbourne, was just named a 2018 “Hospice

Honors Elite” recipient by HEALTHCAREfirst, the

surveying entity for the program.

It is the only hospice in Brevard County and one of two

in Florida to earn the Elite distinction, the highest

recognition and a level above the standard “Hospice

Honors.”

Hospice of St. Francis joins roughly 65 Elite recipients

from across the nation out of more than 1,800 hospices

surveyed. The official list of recipients was unveiled at the

recent National Hospice and Palliative Care

Organization’s Management and Leadership Conference

in Washington, D.C.

“To be recognized in this way is very fulfilling, not only

Hospices must select an approved vendor to do the

surveying. Hospice of St. Francis uses HEALTHCAREfirst,

a leading provider of web–based home health and hospice

software coding and billing services.

The Hospice Honors program is a “landmark” compila-

tion of hospices providing the best patient and caregiver

experience.

Hospice of St. Francis serves clients throughout

Brevard County.

“Currently, we have 330 patients on our services, from

Scottsmoor in the north part of the county to Barefoot Bay

in the south part of the county,” said Mary Larson, the

volunteer coordinator for Hospice of St. Francis in South

Brevard. “So, we serve patients throughout the entire

72–mile–long county.”

She added, “The majority of our patients are seen in

their homes. We bring the care to them, wherever they call

home. It could be in their private residence, an assisted

living facility, or a nursing home, for example. We have a

great team of providers.”

The survey results were from an evaluation period of

Hospice of St. Francis named a ‘Hospice Honors Elite’ recipient — one of only two
organizations in Florida to earn the prestigious recognition; Sasko would be proud

Hospice of St. Francis has earned the 2018 ‘Hospice Honors Elite’ recognition by HEALTHCAREfirst. It was one of only two hospices in Florida to gain the Elite status. HEALTHCAREfirst identified the hospice
award recipients by evaluating performance on a set of 24 quality indicator measures. From left, the team includes: Joseph Killian, Amanda Hernkind, Lynn Hurd, Rachel Steakley, Dr. Jeffrey Saluck, Diane
Packer, Karen McNally, Jessica Newson, and Mary Larson. The hospice therapy dog is Delacey. They are at the Melbourne office of Hospice of St. Francis.

BBN photo — Adrienne B. Roth
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Please see Cliff Shuler Auctioneers & Liquidators Inc., page 21

Cliff and Debbie Shuler build auctioneer business into a thriving enterprise
— auctions at their compound in Titusville drawing hundreds of people

the U.S. Small Business Administration, county tax

collectors, major lending institutions, individuals, CPAs,

attorneys, and businesses.

In addition to be being licensed real–estate agents and

brokers, they hold a Motor Vehicle Dealer License and a

Federal Firearms License. Their team includes clerks,

cashiers, and assistants.

The last live auction Cliff Shuler himself conducted

was seven or eight years ago. The auction in Cocoa Beach

featured about a half–dozen items, including a DeLorean

DMC–12, a sports car. It was the only model car ever

produced by the DeLorean Motor Co., from 1981 to 1983.

The DMC has gull–wing doors.

“I told Debbie before the auction got underway that we

will be done in 10 minutes. We were actually done in 7.5

minutes and did $168,000 in sales. That was the last live

auction I called,” he said.

Mike Farrell then stepped into the role as the

auctioneer for Cliff Shuler Auctioneers and Liquidators.

He’s been with the company for more than 30 years.

“Mike has a photographic memory. He can walk through

an auction site and recall everything that’s there,” said

Cliff Shuler, whose company used to do 30 to 40 auctions

a year at various locations.

Today, Cliff Shuler Auctioneers & Liquidators

conducts about 10 auctions a year and most of them are

held at its headquarters on Julia Street. There is always

a lot going on. “People bring us all types of merchandise

to auction. And we spend a lot of money advertising the

auctions to attract bidders,” said Cliff Shuler.

He added, “If you register 100 people for an auction,

there might be 50 to 60 buyers. Years ago, our auctions

under the big tent drew small numbers of people. It has

totally changed. Now, we’re seeing hundreds of people

attend these auctions. We are getting a lot of new private

customers, too.”

Auctioneers are more than just fast talkers. They are

also expert marketers who have knowledge of the

By Ken Datzman

TITUSVILLE — There is nothing like the atmosphere

of a live auction — the thrill of the bid and the thrill of the

chase for treasures. Auctions are a form of entertainment.

The cast of characters who make up an audience on a

particular auction day represent what America is about.

Many see auctions as the last bastion of the competi-

tive free enterprise system.

Pilgrims utilized auctioneers to establish commerce

and auctions were used to sell crops, livestock, furs,

tobacco, and other assets.

America’s first president, George Washington, was an

avid auction buyer.

Today, it is estimated that more than a quarter–

trillion dollars in goods and services are sold by live

auction every year in the United States, according to the

National Auctioneers Association.

“Auctions are an efficient way to turn assets into cash

quickly, whether it’s household items, livestock, real

estate, antiques, equipment and machinery, vehicles, and

so forth,” said businessman Cliff Shuler, who founded

Cliff Shuler Auctioneers & Liquidators Inc. 41 years ago,

in 1977. “Auctions have wide appeal. They are fun and

entertaining.”

Most consumers attend auctions because they think

it’s an exciting way to get good deals.

Shuler’s company is known for conducting auctions at

its compound here on Julia Street. They are held under a

big tent and typically draw from 500 to 800 people. The

events are widely advertised. Chiff Shuler Auctioneers &

Liquidators conducts may different types of auctions.

“At one of our recent auctions under the tent, a piece of

real estate (200 acres) in north Florida sold for $1 million.

That was a payday. We do a lot of real–estate auctions,”

said Shuler, who runs the business with his wife Debbie.

“I think the reason why our auctions at Julia Street

are so large in the number of attendees is because we are

very diversified with our merchandise,” added Debbie

Shuler. “We auction real estate, antiques, cars, trucks

and vans, motor homes, boats, guns, timeshares, coin and

stamp collections, and on and on. We have a wide range

of items, something for every bidder.”

Some of their recent auctions have even included

Walgreen’s stock (200 shares), Smith & Wesson stock

(2,500 shares) and Disney stock (600 shares), burial plots

throughout the United States, carnival rides, first and

second mortgages, and 200,000 T–shirts, for example. To

check for future auction dates at Julia Street and to view

the listings, visit Soldfor.com.

Each auction has its own flavor. Through the years,

they have auctioned jackasses in DeLand and pigs and

hogs in Mims. At an auction in Florida, a gentleman

purchased a number of baby goats.

“He had a brand–new Cadillac Escalade. He pulled

up, opened the doors and herded those goats into his car

and drove off. I wish I had gotten a picture of that. It was

hilarious,” said Debbie Shuler.

Cliff and Debbie Shuler have built Cliff Shuler

Auctioneers & Liquidators into one of the most recogniz-

able and successful companies of its kind in Florida and

offer statewide services. They also operate Shuler &

Shuler Real Estate Auctioneers Inc., which was estab-

lished in June 1995.

They do on–site auctions and business liquidations.

Their clients include bankruptcy trustees, municipalities,

Cliff Shuler founded Cliff Shuler Auctioneers & Liquidators Inc. 41 years ago in Titusville and built its name throughout Florida, working
with bankruptcy trustees, municipalities, the Small Business Administration, county tax collectors, attorneys, individuals and others. From
left, the team includes: Andy Gomme, Debbie Shuler, Cliff Shuler, and Joe Borsey. The mural they are standing in front of at Cliff Shuler
Auctioneers on Julia Street was painted by Mike McCloskey.

BBN photo — Adrienne B. Roth
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BHA to celebrate National Health Center Week
Aug. 12–18 to help raise awareness of its mission

Brevard Health Alliance will be hosting

a recognition event to celebrate its staff and

health–care providers to mark National

Health Center Week 2018.

The event is part of a nationwide

campaign during the week of Aug.12–18 to

raise awareness about the mission and

accomplishments of America’s Community

Health Centers and the dedicated staff who

bring health care to the medically

underserved.

“The theme of this year’s National

Health Center Week is ‘Celebrating Health

Centers: Home of America’s Healthcare

Heroes,’ but none of us who work at health

centers consider ourselves heroes,” said

BHA CEO Lisa Gurri. “Rather, we are

people of the community who believe that

affordable health care should always be

within reach for everyone who needs it.”

She added, “Aligning with National

Health Center Week, BHA is promoting a

‘Pediatric Stay Strong Campaign,’ focusing

on staying ahead of medical needs, back–

to–school necessities, and educating

patients about what a medical home is.

After the visit, each patient will receive a

small gift to keep them active and show

them extra appreciation from their new

medical home.”

During the week, “we will also take the

time to recognize our own ‘health–care

heroes’ — our providers and support staff

— with a special individual thank–you

from everyone in the organization. During

this time, we will be emphasizing what a

medical home is, why it is important, and

how we are able to wrap various services

and points of care around our patients.”

BHA is part of a nationwide network of

health centers that serve more than 27

million Americans. Health centers have

compiled a significant record of success

that includes:

l Producing $24 billion in annual health

system savings;

l Reducing unnecessary hospitaliza-

tions and unnecessary visits to the

emergency room;

l Treating patients for a fraction of the

average cost of one emergency room visit;

l Maintaining patient satisfaction levels

of nearly 100 percent;

l Serving more than one in six Medicaid

beneficiaries for less than 2 percent of the

national Medicaid budget;

l Lowering the cost of children’s

primary care by roughly 35 percent;

l And BHA specifically produced

$49.3 million in annual economic impact to

Brevard County and has created more than

500 direct and indirect jobs.

The heroes who work at health centers

and help make affordable health care

possible for people in need are at the center

of this year’s National Health Center

Week.

More than 205,000 people work at

health centers in positions that include

clinicians, nurses, pharmacists, social

workers, dentists and dental hygienists,

behavioral health specialists, and more.

Working together, these health–care

heroes “produce innovative solutions to the

most pressing health care issues in their

communities.” They reach “beyond the

walls of conventional medicine to address

the factors that may cause sickness, such

as lack of nutrition, mental illness,

homelessness, and substance use disor-

ders.”

It is “their work that has helped reduce

health–care costs and reduce chronic

disease, generating a record of success and

along with it a long tradition of bipartisan

support in Congress.”

To learn more about BHA, visit

www.BHAchc.org.

Health First providers may continue to treat oncology patients
TITUSVILLE — A U.S. District Court Judge in Orlando has ruled that Health First

oncologists may continue to provide cancer care for their North Brevard patients at

Parrish Medical Center. At the beginning of 2018, oncologists at Health First Cancer

Institute were informed Parrish Medical Center would not be renewing their medical staff

membership at the Titusville hospital, despite having provided high–quality oncology

services at their facility for more than 30 years.

However, a federal court recently ruled that these oncologists serving North Brevard

must have their medical privileges reinstated at Parrish.

The court found these care providers have “impeccable track records of providing

excellent patient care” and are entitled to be impartially evaluated based on the quality of

care they provide. As a result, these physicians will be able to continue to serve their

Health First Cancer Institute patients during their times of need.

“We are pleased that the court has recognized how imperative it is these providers

have the access they need to serve their sickest patients,” said Health First’s Dr. Jeffrey

Stalnaker, chief physician executive and service line executive for oncology.

“Providing these patients with the highest–quality, compassionate care they need is a

critical part of their treatment and recovery. Continuity of care with their established

providers is crucial not only to these patients’ physical well–being, but their emotional

health as well.”

This decision eliminates the need for Health First Cancer Institute patients to have to

travel further distances to continue being treated by their dedicated cancer–care providers

or find another provider, disrupting their continuum of care, he added.
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TITUSVILLE — The YMCA of Central Florida recently

announced that its Titusville YMCA Family Center was

awarded a $15,000 grant from the Jess Parrish Medical

Foundation to support its Annual Scholarship Campaign.

As a 501(c)(3) nonprofit entity, The YMCA of Central

Florida relies on the help from community partners to

further its cause of strengthening communities and

making sure that everyone, regardless of age, income or

background has the opportunity to learn, grow and thrive.

One–hundred percent of the funds donated by JPMF

will go toward providing families and children in Titusville

who would not otherwise be able to afford it with access to

the YMCA’s facilities and evidence–based programs.

“We are beyond grateful for the continued generosity of

Jess Parrish Medical Foundation,” said Chrissy Elliott,

district executive director for the Titusville and Cocoa

YMCAs. “This partnership allows us to provide positive

change for the North Brevard community through

membership scholarships and community–based programs

for all ages.”

Last year, thanks to the combined generosity of major

donors such as JPMF, as well as YMCA staff, members

and board members, the Titusville YMCA was able to

award more than $138,720 in financial assistance to the

local community. This assistance included 65 adult

memberships; 279 family memberships; 41 senior

memberships; 386 swimming lessons and youth–sports

scholarships; and 12 family nights.

“As we work to further our vision of ‘Healing Families

— Healing Communities,’ we are delighted to partner with

the YMCA through our Community Grants Program in

supporting health–care initiatives that enhance the quality

of life for citizens in the North Brevard communities we

serve,” said Misty Wilson, JPMF director.

Over the last 19 years, JPMF has provided more than

$127,000 in funding to the Titusville YMCA. JPMF is

“dedicated to supporting and enhancing health–care

outreach, patient care, rehabilitation, and wellness

services that contribute to a better quality of life for

citizens in North Brevard.” As such, JPMF awards grants

to community organizations that align with the mission of

Parish Medical Center.

To learn more about the organization, visit

www.ParrishMedFoundation.com.

Jess Parrish Medical Foundation continues support of the Titusville YMCA Annual Scholarship Campaign

Titusville designated as Florida’s second ‘Trail Town,’ hub of three multi–use trails
TITUSVILLE — The City of Titusville was designated as a “Trail Town” at the June 27 Florida Department of

Environmental Protection, Office of Greenways and Trails Council meeting held in Tallahassee.

A Florida Trail Town is a community close to a long–distance non–motorized recreational trail and welcomes hikers,

bicyclists, skaters and joggers with restaurants, shops and lodging.

Titusville is the second Trail Town designation given in the state of Florida.

The City of Titusville is becoming the hub of three converging multi–use trails, including the Coast–to–Coast Trail,

a 250–mile 12–foot–wide multi–purpose trail running from St. Petersburg through downtown Titusville. Eventually

this trail will continue from Titusville through the Canaveral National Seashore to the beautiful natural Atlantic Ocean

beaches. The St. Johns River–to–Sea Loop, a 260–mile loop encompasses five counties — Volusia, Putnam, St. Johns,

Flagler and Brevard — that when complete will run from Titusville to St. Augustine along the Atlantic Coast and

St. Johns River corridor.

When complete, the East Coast Greenway will connect Calais, Maine, to Key West. The 3,000–mile trail will become

the nation’s longest connecting protected biking and walking route.

“We could not be more proud and excited about being designated Florida’s second Trail Town by the Department of

Environmental Protection”, said Titusville Mayor Walt Johnson.

“The city recognizes the economic impact and importance of becoming a Trail Town. We continue to work diligently to

become the premier destination and Trail Town in the state. Our downtown merchants are excited and beginning to see

the increase in their businesses by those trail users who eat, shop, and enjoy our very unique offerings.”

Titusville City Council and staff recently constructed a downtown Welcome Center that houses a bicycle shop provid-

ing information, maps, bicycle sales and rentals, repairs, equipment, and regular activities to help meet the needs of trail

users. Since the Welcome Center opened a year ago, the city has averaged “more than 1,000 visitors a month from every

state, except for Hawaii.”

“The City of Titusville earned this designation by taking many strident steps over the years to be more pedestrian an d

bicycle friendly,” said Doug Alderson, assistant bureau chief and Trail Town coordinator with the Florida Office of

Greenways and Trails. “Trail users are indeed fortunate that Titusville sits at the crossroads of three major multi–use

trails. We hope other communities will follow their example.”
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Axiom Bank in Central Florid is awarded the SBA ‘Preferred Lender’ designation — streamlines process
ORLANDO — Axiom Bank, N.A., a community bank

headquartered in Maitland, was recently named a

“Preferred Lender” by the U.S. Small Business Adminis-

tration. This designation allows it to expedite the loan–

approval process for commercial customers.

Customers seeking an SBA 7(a) loan typically must

wait up to several weeks for the SBA to approve loan

requests, after preliminary approval from the bank. The

Preferred Lender program streamlines the process by

granting the bank the final authority to underwrite and

approve the loan on behalf of the SBA.

To achieve this designation, Axiom Bank was required

to meet specific metrics demonstrating its expertise and

ability to handle a large volume of SBA loans. The bank

maintains dedicated resources to SBA. Its vice president,

SBA manager is Scott Amatuccio.

“Time is money, and by removing uncertainty from the

equation, we empower our customers to confidently take

the steps they need to grow their businesses,” said Ted

Sheppe, executive vice president of commercial banking for

Axiom Bank. “This designation is a testament to Axiom

Bank’s financial strength and our commitment to helping

small businesses prosper.”

Achieving Preferred Lender status is part of Axiom

Bank’s ongoing growth strategy, which also includes

acquisitions; branch expansions (the most recent of which

is located in Orange County’s Hamlin development); the

launch of AxiomGO, a checkless checking account with a

cutting–edge mobile banking app; and the addition of staff

with specialty expertise, said Sheppe.

Axiom Bank, N.A., headquartered in Central Florida, is

a nationally chartered community bank that serves the

financial needs of its customers through a wide range of

products. Axiom Bank provides retail banking services,

including checking, deposit, and money market accounts,

through 24 branch locations, 22 of which are inside select

Walmart Supercenters. For more information about this

bank, visit www.AxiomBanking.com.

Cocoa Beach Main Street added to the Florida Mural Trail tour
Cocoa Beach Main Street has been formally added to the Florida Mural Trail. According to Titusville resident and

former Florida Mural Trail coordinator Luann Malark, “the Florida Mural Trail is now under the direction of Visit

Florida, the state’s “official tourism marketing corporation and will serve as Florida’s official source for travel planning to

visitors across the globe.” The new online story features Florida Mural Trail towns and cities along with a hyperlink to

each mural city, including Cocoa Beach Main Street’s new website. The story will be periodically updated to keep it

current with Google searches and provide greater exposure for the statewide mural connection.

Now in its fourth year, Cocoa Beach Main Street is continuing to develop the program and wants to add murals in

downtown. “We have applied for several arts and culture grants to support these types of projects,” said Beth Javen of

Cocoa Beach Main Street. “If approved, fundraising will begin to spearhead new murals throughout downtown.”

Cocoa Beach Main Street is a 510(c)(3) not–for–profit organization that has earned full accreditation with National

Main Street Center.
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TALLAHASSEE — Florida’s economy has hit a new

milestone. The state’s Gross Domestic Product topped $1

trillion, according to the Florida Chamber Foundation’s

chief economist. Putting it into perspective, if Florida was

an independent country, it’s $1 trillion economy would

rank the state as the 17th–largest economy in the world —

ahead of Saudi Arabia, the Netherlands, Switzerland and

Argentina.

Earlier this year, Dr. Jerry Parrish, Florida Chamber

Foundation chief economist, forecasted that Florida

would reach the new $1 trillion economy in 2018. In fact,

the milestone was just achieved. Now, according to

Dr. Parrish, Florida is adding $2.7 billion each day to the

state’s GDP.

“Becoming a $1 trillion economy means Florida is

continuing to grow and create jobs, keeping unemployment

lower than the national average, and creating economic

opportunity,” said Dr. Parrish. “Thanks to the focus of

Florida’s business community and strong leadership from

the governor, the cabinet and the legislature, Florida

continues to move in the right direction.”

Governor Rick Scott said, “This is an historic moment

for Florida reaching a record $1 trillion in GDP. By

working every day to create private–sector jobs, we’ve been

able to increase Florida’s GDP by more than $270 billion

— 37 percent — since 2010.”

He added, “When I came into office I made it very clear

that we would get our economy back on track. Within

seven and a half years, private–sector businesses have

created more than 1.5 million jobs and Florida’s unemploy-

ment is at a low 3.8 percent. Florida’s growing economy is

producing real results for families across our state and we

now have the 17th largest economy in the world.”

According to TheFloridaScorecard.org, Florida has

created 180,200 jobs over the past year, and has steadily

kept unemployment rates below the national average. At

the same time, achievement gaps are closing in Florida’s

Pre–K–12 system, Florida continues to break visitation

records, and our state is continuing to diversify its

economy.

While this growth is positive news, challenges and

opportunities for Florida still remain.

The Florida Chamber Foundation’s “Florida 2030”

research initiative (being released this year) shows the

gaps the state must close in order to continue to be globally

competitive and grow smarter by 2030 and beyond.

Consider that while achievement gaps are closing,

43 percent of third–graders aren’t reading at or above

grade level. And while one in 14 jobs in the nation are

created in Florida, the state’s 14.8 percent poverty rate

includes 21.3 percent of children under age 18. While

Florida is better than most states in these areas, the

“Florida Chamber will continue to lead reforms that create

economic opportunity,” said Tony Carvajal, executive vice

president of the Florida Chamber Foundation.

“Florida 2030 allows communities to see how they are

impacted by challenges and opportunities and create their

own blueprints for how to move forward. This growth in

our economy is good news and reminds us of the positive

impact that business, community, philanthropic and

elected leaders can have on Florida when we work together

toward a common goal of securing Florida’s future,” he

said.

To learn more about Florida 2030, visit

www.Florida2030.org and register for the 2018 Florida

Chamber Foundation Future of Florida Forum.

Florida Chamber Foundation finds Sunshine State now has $1 trillion economy for first time in its history

Applications now being accepted for leadership skills development program
LEAD Brevard has announced a new leadership program offering called “Leadership Essentials.”

Leadership Essentials is a new leadership skills development program for high–potential professionals on a path to

leadership or management roles. The new program is a complement to LEAD Brevard’s community–based flagship

program Leadership Brevard.

At monthly half–day class sessions, participants will sharpen critical skills necessary for effective leadership in their

organization. The sessions are led by experienced facilitators and participants will learn and practice the skills of a

results–oriented leader.

Applications are being accepted now for the initial cohort of 35 participants beginning in October.

Sessions are from 7:30 a.m. to 12 p.m.; a continental breakfast and mid–morning break refreshments will be provided.

The sessions take place at the new Center for Collaboration at the Space Coast Health Foundation office, 1100 Rockledge

Blvd. in Rockledge. The all–inclusive tuition for the program is $1,200.

The skills to be addressed in the sessions will include communication, decision–making, collaboration, coaching,

professionalism and leadership styles.

To learn more about the program or to submit an application, visit www.LEADBrevard.org, call 632–8222 or emai l

Kristin@LeadBrevard.org.
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Educators Ena Leiba and Catherine
Murphy of BPS singled out for their
leadership at respective schools

PALM BAY– A principal who led improvement at a

beachside elementary school and an assistant principal

recently promoted to lead her own campus received top

honors before their peers at a Brevard Public Schools event

where the Principal of the Year and the Assistant Princi-

pal of the Year were announced.

l Principal of the Year — Ena Leiba

Under Leiba’s leadership, Sea Park Elementary in

South Patrick Shores has rebounded from a school with

declining enrollment and performance to what she calls

“the best kept secret on the beach.”

During the Great Recession, Sea Park — which serves a

high portion of military families from nearby Patrick Air

Force Base — was targeted for possible closure as student

enrollment and, later, test scores slid.

But Leiba credits a “true community effort” by parents

and Sea Park staff for improving Sea Park’s overall

performance grade from a “C” in 2016 to an “A” in 2017

and 2018. Today, Sea Park is full again.

Leiba has been principal at Sea Park since 2006. Before

that, she served five years as assistant principal at Sea

Park and for seven years as a teacher in Brevard Public

Schools. She earned her bachelor’s degree in education

from Florida Atlantic University and master’s degree in

education leadership from Nova Southeastern University.

l Assistant Principal of the Year — Catherine Murphy

Based on her strong leadership, Murphy was recently

promoted from assistant principal at Longleaf Elementary

in Melbourne to principal of Fairglen Elementary north of

Cocoa.

“My greatest career accomplishments are the individual

success stories of students and teachers I have worked

with over the years,” Murphy said regarding her move.

“That’s the goal in education: success for all.”

Murphy previously served at schools as a teacher at

Croton Elementary and as the Title 1 coordinator at Sabal

Elementary, both in Melbourne. She earned a bachelor’s

degree from the University of Central Florida and a

master’s degree from Nova Southeastern University. She

is a Brevard County native and attended Andersen

Elementary and Kennedy Middle in Rockledge and

graduated from Rockledge High.

Brevard County native Ryan Brackin
new Cocoa Police Department officer

A 2012 graduate of Space Coast Junior–Senior High

School and a Brevard County native is the newest member

of the Cocoa Police Department. Ryan Brackin, 24,

accepted the Police Officer’s Oath of Office in a special

swearing–in ceremony. Brackin graduated from the Law

Enforcement Academy at Eastern Florida State College in

2015. He worked in private security until recently joining

the Cocoa Police Department.

Ryan Brackin joins his older brother Ken Brackin who

is a night–shift corporal with the department. “Cocoa is

always where I wanted to work and finally I’m here,” said

Ryan Brackin, immediately after his swearing–in cer-

emony. “My brother was a big influence. He has always

been someone I looked up to. I’m glad to get started here.”

Ryan Brackin says it wasn’t only his brother who

influenced him to join the department. Growing up next

door to the “World’s Strongest Cop,” the late former Cocoa

Police Department Sgt. Charlie Womack, was also “a big

influence.”

Ryan Brackin will begin his law–enforcement career

with a few months of department training and field

training before being deployed to solo–patrol.
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Hospice of St. Francis
Continued from page 12

October 2016 through September 2017.

Award recipients were identified by evaluating their

performance on a comprehensive set of 24 quality indicator

measures.

The performance categories included such areas as

“hospice team communication,” “getting timely care,”

“treating family members with respect,” “providing

emotional support,” “getting help for symptoms,” “provid-

ing support for religious and spiritual beliefs,” and

“understanding the side effects of pain medication.”

“Hospice of St. Francis exceeded both the state and

national levels of satisfaction in all 24 categories, which

earned us the Hospice Honors Elite status,” said Killian.

“We’re very proud of that honor. It’s the first time

Hospice of St. Francis has earned Honors Elite. This is the

result of a total team effort.”

Performance scores were aggregated from all of the

completed surveys and were compared on a question–by–

question basis on a National Performance Score calculated

from all partnering hospices contained in the

HEALTHCAREfirst Hospice CAHPS database.

Hospice Honors recipients include hospices scoring

above the HEALTHCAREfirst National Performance

Score on 20 of the evaluated questions.

HEALTHCAREfirst holds a special recognition,

Hospice Honors Elite, to honor hospices scoring above the

HEALTHCAREfirst National Performance Score on all 24

of the evaluated questions.

“The survey has about 50 questions which dovetail into

the 24 different categories,” he said.

Hospice of St. Francis was founded in 1977 by regis-

tered nurse Emilie Sasko. “She saw a need for higher

levels of care, understanding, and compassion for patients

nearing the end of their life,” said Larson.

“Emilie started Hospice of St. Francis as a totally

volunteer organization 40 years ago. That was long before

Medicare or the Social Security Act was passed, which

brought hospice into the Medicare benefit package.”

The Medicare hospice benefit was established in 1983

to provide Medicare beneficiaries with access to quality

end–of–life care.

Recently, more than 260 advocates representing the

National Hospice and Palliative Care Organization were

on Capitol Hill as part of the Hospice Action Network’s

annual “Advocacy Intensive” to meet with lawmakers and

staff to reinforce the value of the Medicare hospice benefit,

which annually serves 1.4 million beneficiaries and their

families.

Considered the model for quality care for people facing

a life–limiting illness, hospice is a patient–centered, cost–

effective philosophy of care that utilizes an interdiscipli-

nary team of professionals to provide compassionate and

expert medical care.

At the center of hospice and palliative care is “the belief

that each of us has the right to die pain–free and with

dignity, and that our families will receive the necessary

support to allow us to so,” said Larson.

The location of the care may change depending on the

nature of a patient’s disease progression, medical needs of

the patient, or the plan of care established between the

patient and the hospice.

An interdisciplinary team of professionals is responsible

for the care of each hospice patient, regardless of the

patient’s setting.

Larson said Sasko started Hospice of St. Francis “out of

her home in Titusville. She was probably an unlikely

individual to start a hospice because she didn’t drive a car.

She had a large family and was also caring for her parents.

But her faith was strong and she wanted to help people at

this very difficult time in their life.”

Larson continued, “Emilie recruited friends who were

nurses and doctors and social workers. They did the visits

to the homes and she coordinated everything from her

living room. It’s a remarkable story. She was definitely a

visionary, a hospice pioneer, certainly in this county and

around the state. We were the first hospice in Brevard and

the second in Florida to start a hospice program.”

Sasko passed away in early 2014. “For 20 years,

Hospice of St. Francis was run entirely by volunteers,” said

Larson.

Hospice of St. Francis has grown from its early days as

a volunteer–only provider to having a professional staff of

more than 100 people and dozens of dedicated, highly

trained and experienced volunteers.

Studies have demonstrated that quality palliative care

and hospice care not only improve quality of life and

patient and family satisfaction, but can also prolong life.

Furthermore, hospice care achieves these outcomes at a

lower cost than usual care by helping patients to better

understand and address their needs, choose the most

effective interventions, and avoid unnecessary or un-

wanted hospitalizations.

The hospice concept is being embraced by more people

every year and is a growing sector of the health–care

system in America.

“What I think is really great about our organization,

is that we are always striving to improve. That’s a sign

of dedication by everyone who is involved in Hospice of

St. Francis,” said Killian.
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‘The Groom Has Cold Feet’ set for Surfside
Playhouse, audience participation essential

Cocoa Beach is the place to be if you’d like to eat

wedding cake while helping to solve a side–splitting

murder mystery. “The Groom Has Cold Feet” opens

Friday, July 27, at the Surfside Playhouse in Cocoa Beach

and runs through Aug. 5 (two weekends).

Under the direction of Bryan Bergeron, “The Groom

Has Cold Feet” is a scripted audience participation comedy

murder mystery that takes place in the Old West, circa

1890.

“Who doesn’t love a good murder mystery? This comedy

relies on the help of the audience to solve a dastardly

crime. And everyone gets a slice of wedding cake — since

the groom won’t be needing it!” said Bergeron.

When the reviled Albert Webster turns up murdered

the morning of his wedding to local sweetheart Kayla May

Blossom, there’s no shortage of suspects in the sleepy town

of Pine Grove. It’s going to take all of Sheriff Tickle’s

investigative skills, along with help from the audience, to

solve this comic mystery.

The audience will be treated to wedding cake and

punch during the family friendly show, along with the

chance to win prizes. Friday and Saturday performances

are at 8 p.m. The Sunday shows are at 2 p.m. Tickets to all

shows are $20. Tickets are available for purchase at the

door or at www.SurfsidePlayhouse.org.

The 250–seat Surfside Playhouse, “where the beach

meets the stage,” is located at 301 Ramp Road, at the

northwest corner of Brevard Avenue and Ramp Road.

For more information about The Groom Has Cold Feet,”

call 783–3127.

In continuous operation since 1963, the Surfside

Playhouse is home to the Surfside Players and presents a

full season of self–produced shows and community

performances each year.

For information on upcoming shows, visit

www.SurfsidePlayhouse.org.

King Center looking for enthusiastic people
to join its team of volunteers; sign up online

Volunteers are the heart and soul of the King Center in

Melbourne. And volunteers are currently needed in several

areas, including ushering, concessions, special–events

catering, and administrative assistance.

The King Center’s dedicated volunteers assist in the

theater during and after performances, serving as ticket–

scanners, ushers, concessions assistants, merchandise

sellers, art–gallery assistants, and more.

Their duties also include handing out programs,

escorting patrons to their seats and answering basic

questions about the facility. There are also opportunities to

participate in various social outings throughout the year.

Prospective volunteers are required to attend a group

orientation and on–the–job training sessions. They must

sign up for a minimum of three events per month from

October through April. Sign–up requirements are adjusted

as needed throughout the months of May through Septem-

ber. Snowbirds or summer vacationers are welcomed.

The next orientation and training session will be held

on Monday and Tuesday, Sept. 10 and 11. Both days are

mandatory. You will need an active email address and

access to a computer to apply. Signing up to work the

shows and events is done online.

If you are interested in becoming a part of “one of the

most exciting volunteer corps in the community,” go to

www.KingCenter.com/volunteer and download the

Volunteer Application. The deadline for applications is

Aug. 27. You may email it to giancolas@easternflorida.edu

or mail it to the King Center for the Performing Arts,

3865 N. Wickham Road, Melbourne, Fla., 32935.
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WELSH CONSTRUCTION - a proven leader
in commercial construction & development

3845 W. Eau Gallie Blvd. Suite 101.  l    Melbourne
321.757.7383   l   www.welshci.com
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Cliff Shuler Auctioneers & Liquidators Inc.
Continued from page 13

products they sell, the demand for the products, and the

target audience of buyers. “I often tell people we’re not in

the auction business, we’re in the advertising business,”

said Cliff Shuler.

Cliff Shuler Auctioneers & Liquidators has won more

than 50 industry advertising contests, in Florida and

nationally.

Their auctions have become full–fledged events.

“About 10 years ago, we started serving hamburgers and

hotdogs and chicken sandwiches,” he said. “We hired a

licensed concession to do that. We probably give away

$1,000 in hamburgers, hotdogs and chicken sandwiches

at each auction. But we charge for Cokes and we bumped

our price up a quarter to $1 per Coke.”

Some of the most popular auctions are those that sell

household items, or livestock, or antiques. But auctions

involve so many more possessions: automobiles, office

equipment, art, machinery, industrial equipment, and

electronics, for instance.

One of the fastest–growing sectors of the industry is

real–estate auctions, including residential real estate,

raw land, and agriculture real estate. “We are doing a lot

of real–estate auctions under the tent,” said Debbie

Shuler. “We are doing more and more each time, it

seems, everything from single–family homes to

timeshares. With all the ad dollars we spend, it’s easier

and cheaper for the seller to have the real–estate auction

here than to do it off–site.”

Cliff Shuler once owned a tool and die shop and also

worked in real–estate sales. He worked for corporations,

too, including JC Penney for eight years and Shoe Corp.

of America for eight years.

“I learned the importance and the value of customer

service working for Penney’s and for Shoe Corp. I told

myself 41 years ago when I got into this business that

honesty and service would be the building blocks of my

auction company,” he said.

Cliff Shuler said a magazine article brought to his

attention the auctioneering field as a career. At the time,

he was working in real–estate sales and “the pickings

were slim. I thought, man, I might starve to death doing

this. Then I saw an article in a real–estate magazine that

said: ‘Learn How to be a Real Estate Auctioneer.’ I

followed up on that.”

Shuler went on to graduate from the Jim Graham

School of Auctioneering in West Palm Beach. Graham,

who passed away in 2011, was known and respected

worldwide in the auction profession. He formed one of the

country’s leading auction schools.

After graduating and becoming a licensed auctioneer

in Florida, Cliff Shuler got a call from a moving and

storage company. That company’s regular auctioneer had

relocated out of the area.

“They asked if I would do an auction for them. I

believe it was in 1978. I had just bought a new Dodge

pickup truck for $3,000.” He did the auction for the

moving and storage company and was paid $378. “I said

this might be a pretty good way to make a living.” That

$378 check would be about $1,500 today, according to

Saving.org.

“Success doesn’t come overnight. You have to build

relationships in this business. You have to be a good

relationship builder,” added Debbie Shuler, whose

company has forged strong relationships with city and

state governments as well as private citizens.

“We did moving and storage auctions for years,” said

Cliff Shuler. “We became known for doing those types of

auctions. Then we started doing personal property

auctions. Thirty years ago, we went to work for the

bankruptcy courts. I would spend the entire day in

Orlando doing appraisals for the bankruptcy courts. I

would leave Titusville early in the morning and come

back late at night.”

About 50 to 60 percent of their work the last 30 years

has been bankruptcy auctions, he said.

During the Great Recession, they saw their business

surge as record numbers of consumers and businesses

filed bankruptcy. “Wow! We were busy. It was sad. A lot

of people were hit hard by the recession. But our business

thrived. It was a challenge to stay on top of it,” said Cliff

Shuler.

The Shulers have been very active in various commu-

nity nonprofit entities and industry organizations,

including the Florida Auctioneers Associations.

“We were on the FAA board of directors together. I

think we were the only husband–and–wife team to sit on

that board together. We’re proud of that,” he said.

Debbie Shuler is a recipient of the prestigious

Lewis C. Dell Auctioneer Hall of Fame award from the

Florida Auctioneers Association. The award is named in

honor of the late Dell, a well–known auctioneer from

Sanford who was instrumental in getting auction

licensure required in the state.

Debbie Shuler has worked in every aspect of the

industry, from clerk to cashier to ring person to book-

keeper.

“We love this business and we work to support

auctioneers throughout the state any way we can,” she

said.

“We have mentored a bunch of auctioneers through

the years. We’ve given back to the auctioneer industry in

Florida and to our community,” said Cliff Shuler, who for

30 years has attended continuing–education workshops

and seminars hosted by the National Auctioneers

Association and the Florida Auctioneers Association

Debbie Shuler is known throughout the state for her

work with the Florida Auctioneers Association. She

served on its board for several terms and has chaired or

served on almost every committee, including by–laws and

legislation, convention, public relations, newsletter, and

more.

“Being a member of the FAA helps auctioneers to

forge bonds with other auctioneers and provides them

with tremendous resources for growth and improvement,

both professionally and personally,” she said.

Debbie Shuler is a former executive board member of

the Titusville Area Chamber of Commerce. Both Shulers

served on the Titusville Area Chamber of Commerce’s

board at the same time.

Debbie Shuler also chaired the Indian River Festival

Art Show in Titusville for 10 years. The Titusville Area

Chamber of Commerce and the local chapter of the

American Business Women’s Association both bestowed

the “Woman of the Year” honor on her.

“Throughout the years, Cliff and I have been involved

with many civic organizations. We always saw that kind

of involvement as being part of our business model. The

people around Brevard County and beyond have sup-

ported our auctions. Without buyers in attendance, it

doesn’t matter what’s up for auction. We thank the

community for their longtime support of our auctions,”

said Debbie Shuler.
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Marine Bank & Trust Co.
Continued from page 1

Bank & Trust brand in Brevard. We are very proud of who

we work for. We believe in this company. We believe in

this bank.”

Hammad said business–loan requests at the new

Marine Bank & Trust office on Suntree Boulevard have

been growing. “And we have money to lend with local

decision–making. So we are definitely seeking out lending

opportunities. We’ve been open six months in Melbourne

and business overall has been good. I’m expecting contin-

ued growth. Our banking team is going to be out in the

community — everywhere — talking to businesspeople

and letting them know of our capabilities to serve them

through lending or through another avenue.”

Marine Bank & Trust had been looking north to expand

for a couple of years, said Penney, whose company has two

offices in Vero Beach and a branch in Sebastian.

“We really liked the Brevard area. But we first had to

recruit the right team of bankers in order to expand our

footprint. It’s about having the right people; facilities are

fairly easy to find in a market.”

“A mutual friend introduced me to Malak (Hammad)

and I have known Bill (Koehne) for many years. After

having lunch a couple of times with Malak and having her

visit with the team in Vero, it was clear she was a great fit

for our organization. We hired her to lead our efforts in

Brevard and she has put together a wonderful service–

focused group of bankers,” said Penney.

In 2016, Marine Bank & Trust bought a bank branch in

Sebastian from Valley National Bank, adding more than

500 customers and over $13 million in deposits. Valley

National Bank had operated there for some 20 years.

“Within a year and half, the branch doubled in size. We

have an outstanding staff there. We kept the same team in

place and added to it,” said Penney, adding that Marine

Bank & Trust plans to renovate the branch in Sebastian.

In Melbourne, Marine Bank & Trust renovated an

existing facility and turned it into a showcase project for

the local bank market. The company reinvented the retail

bank prototype. The office has an open contemporary look,

one that is refreshing and welcoming to visitors.

The design was created by Chris Crawford, who runs

C.M. Crawford Architects Inc. in Vero Beach. He’s a

member of the Vero Beach chapter of the American

Institute of Architects. The general contractor for the

renovation project was Bill Bryant & Associates Inc. of

Vero.

“We sat down with Chris and provided our thoughts on

what we were trying to achieve with the new office. He

came up with several different renderings and we chose

this look. We’re very pleased with the finished product.

Customers tell us they really like the layout of the branch,”

said Penney.

The office features include a “Cash Recycler” machine, a

souped–up ATM that functions as a compact electronic

vault at teller lines. It helps speed service. This advanced

technology counts, authenticates, and secures deposits,

automating traditional manual tasks.

“This is the first Cash Recycler at any of our four

Marine Bank branches,” said Penney. “We like it. It does

everything it’s supposed to do. We are not spending as

much time just counting cash and pushing buttons. We

have plans to put a Cash Recycler at our Sebastian branch,

too.”

He added that Marine Bank & Trust started upgrading

its technology in 2016.

“We have all the tech tools now that put us on par with

the big players in the industry. We have state–of–the–art

technology, including a mobile app that lets customers

deposit a check using their phone. It’s very popular. The

number of checks coming in over the phone is going up

versus the number of checks being deposited over the

counter. So there are indications for where we should

deploy our resources.”

A majority of Americans (58 percent) are using a mobile

device to manage their bank account at least once a month

and more than a third are using it more than three times a

month, according to a survey by the American Bankers

Association.

The survey also found that 72 percent of mobile–

banking users rated their bank’s app as “excellent” or “very

good.”

“We all advance,” said Penney, who started his banking

career in 1978 working for Barnett Bank. “Technology is

transforming the landscape of just about every industry.

I’m excited about the future. The more we do on the

technology front, the younger I feel and the more energetic

I get. Being around tech–savvy, smart people like Malak

(Hammad) is uplifting.”

“What’s great is we offer the best of both worlds —

electronic banking and face–to–face banking,” said

Hammad. “Whatever the customer embraces, we embrace.

We are a customer–driven organization. Our doors would

not be open if it weren’t for the customers. We’re here to

serve them.”

Marine Bank & Trust of Vero Beach was founded by

George Slater. He was a bank executive in Milwaukee

with Marine Bank. He liked the name and used it when he

founded Marine Bank & Trust of Vero Beach.

In 1976, Slater joined Marine Bank in Milwaukee as

president and CEO. Slater became chairman of that bank

in 1983. In 1987, the Marine Bank board agreed to be

acquired by Banc One of Columbus, Ohio, whose CEO was

Jamie Diamon. Today, Diamon is the chairman and CEO

of JP Morgan Chase.

“George was the vice chairman of Bank One back then

and Jamie Diamon was the CEO,” said Penney. “George

later retired to Vero Beach. But it wasn’t long before he

was back in banking. He started Marine Bank & Trust in

Vero Beach in 1997 and used the same logo of the old

Marine Bank in Milwaukee. He eventually retired back to

Milwaukee.”

Slater passed away on July 2 of this year. He was 94

years old. Dr. Slater studied economics at Purdue Univer-

sity, but interrupted his college years to serve as an

artillery officer in the U.S. Army during World War II.

After the war, he returned to Purdue to finish his degree

and then went to work for General Motors Corp., manag-

ing a headlamp assembly plant in Anderson, Ind.

Later, he returned to Purdue to do graduate work in

economics. Slater received his master’s degree in 1957 and

his doctorate from Purdue in 1963, according to an article

in “The New York Times.”

While at Purdue, he worked part time as an economist

at Allis–Chalmers Corp., a Milwaukee–based manufac-

turer. From 1957 to 1960, he was the company’s chief

economist.

“George had an amazing, very successful career,” said

Penney. “Marine Bank & Trust, the company he launched

in Vero Beach as an entrepreneur, was his baby. This

community bank has a rich history. We enjoy telling its

story.”

The banking system in America has always been

unique, in the sense of it having large numbers of small

banks closely tied to their local communities.

“The community banks in the United States finance

small business,” said Penney, a finance graduate of Florida

Atlantic University who joined Marine Bank & Trust in

2004 as its chief lending officer and was promoted to his

current position in 2010.

“Our country has a community–banking system that is

unrivaled in the world. And we also have an entrepreneur-

ial system that is unrivaled in the world. I think they run

together.”

There is no single definition of a community bank, of

which there are some 5,700 in America.

However, one defining characteristic is most people

think of community banks as being small in asset size.

Some bank analysts define community banks as having a

size threshold of up to $1 billion in assets.

Community banks support local startups and busi-

nesses that are going through growth stages.

“Community banks turn local deposits into funding for

small businesses and households,” said Hammad, who is a

very active volunteer in the community and sits on a

number of nonprofit boards of directors, including The

Children’s Hunger Project, Space Coast Early Intervention

Center, and The Salvation Army of Melbourne.

“We know our customers and understand their

financial needs. Community banks and local communities

have unique relationships, in that one cannot thrive

without the other. We want to see the local businesses

grow and thrive.”

Marine Bank & Trust is a U.S. Small Business

Administration lender, including being an active partici-

pant in the 504–loan program. The program provides

small businesses with long–term financing used to acquire

and improve major fixed assets.

“We’ve done a lot of 504 loans through the years and

typically it’s a businessowner buying or expanding a

building,” said Penney. “They can finance up to 90 percent

of the loan, which is a very attractive feature of the

program.”

Under the program, a lender partners with a Certified

Development Company (CDC), a specialized SBA–certified

nonprofit corporation, to finance an eligible small–business

loan request. Each partner makes a loan to the qualifying

small business.

Typically, the lender’s loan is secured by a first lien

covering 50 percent of a project’s cost, said Penney. The

CDC’s loan is secured by a second lien for up to 40 percent

of the project’s cost and is backed by a 100 percent SBA–

guaranteed debenture. The borrower contributes equity of

at least 10 percent of the project’s cost, he said.

There are more than 200 CDCs nationwide. Locally,

Florida Business Development Corp. partners with banks

in the 504 program. Tim Cramer, a former banker and a

local resident, is the executive vice president, Central

Florida Region, for Florida Business Development Corp.

Recently, the 504 program became even more attractive

for both startups and existing small firms looking to grow.

The SBA announced that it is now offering a 504 loan and

the debenture that funds it with a 25–year maturity. The

new feature went into effect April 2 of this year.

The new 504 loan term complements the 10– and

20–year 504 loan and debenture that have been available

since 1986. Small businesses, the CDC industry, and

third–party lenders have emphasized the need for an

affordable, fixed–rate instrument with a term–to–maturity

more closely resembling the longer–term mortgages.

This option for extending the payment cycle by an

additional 60 months gives small–business borrowers the

opportunity for lower monthly payments, which can

significantly help their cash flow.

“The Marine Bank team has a lot of SBA lending

experience. We are looking to help small businesses take

their next growth step. We are part of this county now.

And we are thrilled to be here. I am really proud of Malak

and the team she has assembled. We couldn’t have anyone

better carrying our flag and representing our bank in

Brevard County,” said Penney.
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