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By Ken Datzman

One year ago, construction began on a

new senior living community in Suntree.

That project is now shaping up in the

planned multi–phase, mixed–use

“Brevard Medical City” development.

“Chateau Madeleine” is Suntree’s first

assisted–living facility.

And interest among families and

seniors in the 70,000–square–foot

Chateau Madeleine is running high.

The complex features spacious one– and

two–bedroom luxury apartments for

residents.

The three–story complex is located

near Fresh Market and Imperial Plaza

off North Wickham Road. The apart-

ments are offered on a lease basis with

no “buy–in fees,” or upfront cash invest-

ment.

Reservations are being made and

deposits are being put down on the

apartments as the project, positioned as

a “senior resort community,” is on track

to be completed before the end of this

year.

“We are absolutely ahead of our

leasing projections,” said Ron Aylward,

the administrator for Chateau

Madeleine, which features 56 apart-

ments dedicated to independent and

assisted living, along with 33 memory–

care studios.

“We are seeing a lot of interest in

Chateau Madeleine. It’s exciting. In fact,

we have a waiting list for our two–

bedroom apartments. There are no

buy–in fees with us. Everything is

inclusive and the resident has a three–

year locked–in rate. Dr. (Abe) Hardoon

(who envisioned the Brevard Medical

City concept) is rolling out the red carpet

and making it affordable for residents.”

Aylward said the interest is not only

coming from Suntree and Viera, but also

from around the county and out of state.

“The children of aging parents are

taking the initiative to call. They live

here and their parents live out of state.

So they are looking for a senior–care

community for their mother or father,

or both, so their parents can be closer to

them.”

Aylward continued, “The parents

don’t want to be a burden and have their

children be the caregivers, but they still

want to be close while having their own

independence, and they deserve it. We

are probably averaging five calls a day

from people inquiring about what we

have to offer.”
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Brevard Medical City is situated on

26 acres and features medical, profes-

sional, and retail condominiums. It is the

only development of its kind in Brevard

County.

Chateau Madeleine residents can age

in a community that conveniently offers

supported independent living, assisted

living, and memory care. “We have a lot

of attractive options for seniors,” said

Aylward.

In addition to working for senior–care

facilities for the past seven years,

Aylward has international experience as

a business executive with specialty

retailer Starbucks Coffee Co.

He said Chateau Madeleine “has one

opportunity to make the right statement,

especially if we are going to grow and

build in the future. Dr. Hardoon has big

plans and projects for the entire campus

that will complement Chateau

Madeleine. So the rollout of this first

project is critical to our reputation. You

have to do it right from the beginning

when you introduce a new product in the

market, and Dr. Hardoon is doing

exactly that with Chateau Madeleine.”

There are also plans to build an

independent living community for

seniors on the property, with two multi–

story structures. “Dr. Hardoon is putting

this area on the map as a community

with outstanding senior–living facilities,”

said Aylward.

The project is creating a range of jobs

and pumping millions of dollars into the

local economy. Chateau Madeleine, the

third phase of Brevard Medical City, will

employ about 70 people.

The estimate for the total investment

of the five phases of Brevard Medical

City is $50 million. When all the

construction is completed and the

different facilities are operational, in

addition to the construction jobs, the

project will have created between

375 and 400 direct permanent jobs.

Dr. Hardoon is a longtime physician

who founded Suntree Internal Medicine

in 2002 and grew it into a busy practice

that is now located in a 31,000–square–

foot facility in Brevard Medical City.

Also housed in Brevard Medical City is

the 15,000–square–foot Viera Diagnostic

Center.

The assisted–living facility is named

after Dr. Hardoon’s mother, Madeleine,

who along with her children had a vision

of wanting to provide the best possible

community for seniors like herself to age

Please see Chateau Madeleine, page 23

Ron Aylward is the administrator at the new Chateau Madeleine in Suntree, which features
apartments dedicated to independent and assisted living as well as memory–care studios. They are
offered on a lease basis with no upfront fees. Aylward, a business graduate of New York University,
is a former U.S. Army officer who served in Iraq and in other campaigns and missions around the
globe. He also was an international business executive for specialty retailer Starbucks. At his side is
friendly, hard–working Hunter, a trained diabetic alert dog. ‘People love Hunter.’
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Senior living community Chateau Madeleine is on schedule to open this year
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Please see Social Security, page 16
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Andrea J. Stein
andrea@wesmanpr.com
Jane Wesman Public Relations

Much has been written about the need for and benefits

of gender diversity in business. Mixed gender teams make

better decisions, understand clients and the market better,

and deliver higher results.

“It’s clear that the underutilized, but decisive formula

for winning at work is equity, collaboration, and shared

equal leadership between men and women,” said Rania

Anderson in her new book, “WE: Men, Women, and the

Decisive Formula for Winning at Work” (Wiley, September

2018), the first hands–on guide to recruit, retain, and

advance high–caliber women.

President of The Way WoMen Work, Anderson is one of

a handful of global experts dedicated to equipping male

business leaders with the skills they need to intentionally

advance women. In WE: Men, Women, and the Decisive

Formula for Winning at Work, she presents an actionable

blueprint to help men improve their own results by

transforming the way they work with women and ulti-

mately make gender parity a reality. “Most men want to

support women at work,” she says. “But they tell me that

they don’t know how.”

Anderson’s strategies can be implemented by any man

— front–line manager to senior executive — who recog-

nizes that being inclusive benefits everyone. Women

managers will also be able to utilize Anderson’s advice as

well.

“Increasing gender diversity can help you with your

own career or business aspirations and not lead to fewer

opportunities for you or others,” she maintains. “You don’t

have to wait for your organization to implement a program

or change anything before you can take these actions. You

merely have to decide to do so.” The actions that Anderson

recommends are based on her evidence–based WE 4.0

Framework — Eliminate, Expand, Encourage, and Engage

— and include:

ELIMINATE. Stop behaviors and workplace practices

that negatively impact women. Anderson discusses how to

eliminate gender–based wage gaps, and how to address —

not tolerate — inapproprate comments, sexual harass-

ment, or misconduct. She also shows how to adjust

meetings and interactions to create a productive environ-

ment where both men and women want to work.

EXPAND. Interact with women in intentional and

impactful ways. Anderson reveals how to increase the

number of female candidates by expanding where and how

you recruit women. She also discusses why being a sponsor

and advocate, not just a mentor or a supportive colleague,

is essential. In addition, she advises readers on ways to

give women the same type of direct feedback and challeng-

ing assignments offered to men, so that everyone —

including the business — can excel.

ENCOURAGE. Support and prompt women to take

advantage of high–impact opportunities and achieve their

full potential in order to improve results. Anderson advises

readers to be mentors who offer sound advice and counsel.

She says that it’s important to recognize women’s efforts as

well their results. And warns not to take a woman’s self–

assessment at face value. Dig deeper to be sure she has not

underrated herself.

ENGAGE. Actively participate or lead initiatives that

support women and an inclusive workplace. Anderson

advises managers to acknowledge and accommodate their

teammates’ life/family demands and be transparent about

their own obligations. She also recommends that work–

keeping tasks, like taking notes at a meeting, be equally

distributed among the men and women on a team to make

space for everyone’s ideas and innovation.

The approach Anderson describes in WE: Men, Women,

and the Decisive Formula for Winning at Work doesn’t

require money or a title. These actions are designed to help

managers think strategically about their own talents along

with the talents of women and to set everyone up for career

and business growth.

As Dominic Barton, global managing partner at

McKinsey & Company, writes in the book’s Foreword this

is “not about what institutions should do to become more

inclusive and diverse. It is about what you can do to make

your workplace more inclusive and diverse– and, in the

process, more effective, more profitable, and more success-

ful.”

Anderson is an international speaker, an executive

coach, the founder of The Way WoMen Work, the co-

founder of a women’s angel investor network, and a

committed mentor. She is also the author of “Undeterred:

The Six Success Habits of Women in Emerging Econo-

mies.”

Visit www.TheWayWoMenWork.com to learn more

about her career.

In her new book, Rania Anderson describes how to recruit, retain and advance high–caliber women

CareerSource Brevard to host recruiting event Sept. 6
CareerSource Brevard in Rockledge will be hosting a recruiting event for DELTA Business Solutions and OMNI

Business Solutions from 10 a.m. to 5 p.m. on Thursday, Sept. 6. Those two businesses are divisions of Copy Corp Inc.

CareerSource Brevard’s address is 295 Barnes Blvd. The recruiting is for positions in accounts receivable and collection

clerk (10752369, job order number) and sales account manager (10751686). For more information on these jobs, see a

CareerSource Brevard career counselor for a referral or visit www.EmployFlorida.com and search by job–order number.

For more information on this event, call CareerSource Brevard at 504–7600.

Brevard Federated Republican Women meeting set
The Brevard Federated Republican Women will meet at 11 a.m. Monday, Sept. 10, at the Duran Golf Club in Viera.

The program will feature State Sen. Debbie Mayfield, who will discuss how an idea becomes a bill and voted into law. Th e

$20 meeting fee includes lunch. The reservation deadline is Wednesday, Sept. 5 at 12 p.m. Reservation can be made at

www.brevardfederatedrepublicanwomen.org or by calling 727–1212.

American Business Women’s Association luncheon set
The Space Coast Chapter of the American Business Women’s Association will meet at 11 a.m. on Tuesday, Sept.11, at

the Eau Gallie Yacht Club in Indian Harbour Beach. The guest speaker for the ABWA Space Coast Women Express

Network meeting will be Jennifer Ward, the CEO of Ebove & Beyond, Online Marketing Specialists. She is a journalism

graduate of the University of North Carolina, with a concentration in advertising. To register for the luncheon, visit

https://www.paypal.me/SCWEN or call Darcie McMahon at 514–9966. Her email address is Darcie@HolyLandStone.com.
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Over 1.5 Million Sq. Ft. 
in Brevard & Volusia

Counties

FOR SALE OR LEASE 9,807 SQ. FT.
5151 Babcock Street, Palm Bay, FL 32905

5151 BABCOCK STREET

SALE PRICE:

$1,500,000
With neighboring lot,
5131 Babcock Street: 

$1,799,000

EXCELLENT LOCATION!
Babcock Street Frontage
Main Travel Corridor with Over 
30,000 Cars Per Day
6.1 Miles from Orlando 
Melbourne International 
Airport Terminal
Convenient to I-95 & US-Hwy 1
1 Hour from Orlando 
International Airport

FOR LEASE: $15.62 SQ. FT. PLUS CAM
• Built in 2012
• Stand Alone 9,807 Sq. Ft. Facility
• O�ces with Moveable Walls
• Café & Kitchen
• Babcock Street Frontage with Back-lit 

LED Signage
• Over 30,000+ Cars Per Day & 43,000 

Residents Within 3 Miles
• Neighboring Land May Be Purchased 

with Building

REAL ESTATE

Aaron Anderson
Aaron@CIA-developers.com

321.723.3400
EXT 208

CIA-DEVELOPERS.COM
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DNA Architects

new ad emialed

coming saturday

FULL COLOR

Our Team Welcomes Webster University
to Crossroads Village

DNA
David Nagrodsky Architects
www.dna-architects.com

321-727-9096

www.MyCrossroadsVillage.com
970-926-5666

Bob Kurlander, Owner, Developer

www.chesapeakeinc.com
321-952-2258

Chad Cabrera, President
www.lambengineering.com

321-757-9227

Scott Lamb, President

Bob Kurlander, Owner, Developer 
www.MyCrossroadsVillage.com

970-926-5666

David Nagrodsky Architects 
www.dna-architects.com

321-727-9096

Chad Cabrera, President 
www.chesapeakeinc.com

321-952-2258

Scott Lamb, President 
www.lambengineering.com

321-757-9227
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By Fernando I. Rivera
UCF Forum columnist
University of Central Florida

I am on a quest to visit every Major League Baseball

stadium.

For me, baseball is more than just a game, it is a

continuous source of life lessons and reflection. Plus, I’ve

learned a lot about this great country in my travels.

For instance, baseball has taught me that part of life

is about failure and how to react to that failure. Baseball

is a game in which the batter can miss the ball 7 out of 10

times and still be an all–star. It’s a matter of putting the

last turn at bat behind and pushing forward to the next

turn.

Baseball allows for redemption without time con-

straints. A team can be losing in the last inning of a game

with only one strike to go, and make a comeback that is

not hampered by a game clock but fueled by determina-

tion and perseverance.

But most importantly, baseball is about slowing down,

enjoying a beverage and delighting in the sounds of the

crack of the bat and pop of the catcher’s mitt.

For all these reasons, I want to see, feel, and experi-

ence baseball — and that is why my goal is to visit every

baseball stadium and region of the country.

My journey started when I attended my first game in

Kansas City in the summer of 1996. The Royals were

playing the Baltimore Orioles and I had a chance to see

future hall of famer Cal Ripken Jr. Sitting in the upper

deck seats at Kauffman Stadium started my more than

20–year journey.

A combination of business, personal travel, and

relocation has allowed me to visit stadiums all over the

United States and Canada. After Kansas City, I traveled

to St. Louis to catch another game. In the old stadium

you might catch a glimpse of the Gateway Arch. Thank-

fully in the new stadium, home plate was repositioned

and now there is a glorious view of the monument from

every corner of the stadium. At that time, I was in

graduate school in Nebraska, so my stadium visits

concentrated mostly in the Midwest.

Wrigley Field, home of the Chicago Cubs, is one of my

favorite stadiums. Great pre– and post–game atmo-

sphere and a great baseball tradition in one of the oldest

MLB stadiums.

After graduate school, I moved to the Northeast and

that allowed me to visit several stadiums in that region.

A longtime Mets fan, I visited old Shea Stadium fre-

quently. The most memorable feature of this stadium

was the loud noises of incoming airplanes landing at

LaGuardia Airport. In the upper deck seats, you felt that

the airplane was going to land on top of you.

The Mets’ new stadium is a fantastic venue with every

food option you can imagine, from fresh sushi to home-

town BBQ. The old Yankees stadium had the aura of

baseball greatness and any baseball fan could feel the

presence of all those great Yankees championship teams.

I’m looking forward to visiting the new stadium in the

near future.

Each stadium in the region has its own unique charm:

Baltimore is a great venue close to the Inner Harbor; the

Pittsburgh stadium, the house that Roberto Clemente

built, overlooks the city and is a blast to walk to via the

bright yellow bridge from downtown; and Boston features

the Green Monster outfield fence.

When I moved to Florida to join the faculty at UCF I

was able to attend games in the Southeast. The Atlanta

Braves’ downtown Olympic stadium was one of the

hottest games I ever attended. I look forward to checking

out the new Braves’ facilities in Marietta, GA.

In Florida, the Marlins have upgraded their stadium

to a baseball–dedicated facility with a retractable roof

and a comfortable 70–degree temperature. Tropicana

Field, the home of the Tampa Bay Rays, features a water

tank with actual manta rays that you can touch.

Visits to just six of the 30 MLB stadiums — Oakland,

Los Angeles, Phoenix, Houston, Minnesota and Arling-

ton, Texas — will end my quest.

And once I finish, I will begin my next quest — to visit

all Spring Training facilities in Florida and Arizona!

Plenty more opportunities to do the seventh–inning

stretch, sing “Take Me Out the Ballgame” and continue

to reflect on the lessons baseball provides me and how to

apply them to my everyday life.

Play Ball!

My baseball quest has taught me about America, slowing down — and myself

Catherine Murphy selected as principal of Fairglen Elementary School in Cocoa
Catherine Murphy plans to foster student and staff achievement in her new role as principal of Fairglen Elementary

School in Cocoa.

“My greatest career accomplishments are the individual success stories of students and teachers I have worked with

over the years,” she said. “That’s the goal in education: success for all. I look forward to working with the amazing staff

at Fairglen to continue to support our students and families and learning about our community and showcasing the

great things happening at Fairglen.”

During her 13–year educational career, Murphy has served at Melbourne schools as a teacher at Croton Elementary,

the Title 1 coordinator at Sabal Elementary and, most recently, the assistant principal of Longleaf Elementary.

“Being a part of team, problem solving to meet the needs of students and getting to experience their success is what

drives my work,” she said. “The professional experiences I enjoy most are those that bring varying ideas to the table so

that we can share and learn from each other. I truly enjoy working in professional learning communities with my

colleagues.”

Murphy earned a bachelor’s degree from the University of Central Florida and a master’s degree from Nova South-

eastern University.

She is a Brevard County native and attended Andersen Elementary and Kennedy Middle in Rockledge and gradu-

ated from Rockledge High. Murphy is a Rockledge resident and her two daughters are currently Brevard Public Schools

students.

League of Women Voters to host ‘2018 Ballot Amendments’ luncheon Sept. 22
The League of Women Voters of the Space Coast will hold a “Timely Topics Luncheon” from 11:30 a.m. to 2 p.m. on

Saturday, Sept. 22, at Suntree Country Club in Melbourne. The program, titled “The 2018 Ballot Amendments,” is free

of charge and open to the public.

As part of the November election Florida voters will be asked to vote on up to 13 amendments to the state constitu -

tion. Some of the issues covered in these amendments “are complex and may have a significant impact on the lives of

Florida residents.”

The luncheon fee is $22 for League members and $25 for guests. The RSVP deadline is Sept. 15. To register, go to

www.lwv–spacecoast.org (events/timely topics).

For more information on this community event, contact Doreen Archer at 622–4071 or doreenarcher1@gmail.com.

Cocoa Beach Regional Chamber award event Sept. 14
The Cocoa Beach Regional Chamber of Commerce will host its 30th annual “Business Champion of the Year

Awards” from 5:30–8:30 p.m. on Friday, Sept. 14, at the Holiday Inn Melbourne–Viera on North Wickham Road. The

master of ceremony will be Eric Wright of “Space Coast Living” magazine. The keynote speaker will be Brevard County

Sheriff Wayne Ivey. The cost to attend is $45 per person. Event sponsorships are available. To purchase tickets, call the

Chamber at 459–2200.

Fernando I. Rivera is an associate professor in
UCF’s Department of Sociology. He can be
reached at Fernando.Rivera@UCF.edu.
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Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’
Brevard County Sheriff Robert Wayne Ivey
(321) 271–6029
to Dana Delaney Loyd
at 5:19 p.m., April 29, 2015

THE EIGHTEENTH CIRCUIT:

AN ONGOING

CRIMINAL ENTERPRISE?

BBN 3636 PAGE 5

To Be Continued ...

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’
Dana Delaney Loyd
aka Theresa Smith
to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

THREE YELLOW SPOTS
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The Space Coast is home to more than 500 manufactur-

ers, from high–tech titans such as Harris Corp. to two–

manned shops such as music accessories producer

LightWing Studios. Although diverse, the local manufac-

turing industry does have one strong common thread — a

need for skilled workers.

In Brevard County, 61 percent of manufacturing

workers will retire in the next 10 years, while only

4.4 percent of the Space Coast’s current manufacturing

workforce is under the age of 25. So why is this high–tech

industry that produces innovative technologies, with high

wages, experiencing a workforce shortage?

Perception may be the key.

The Economic Development Commission of Florida’s

Space Coast commissioned a survey to gage local parents’

perception of manufacturing.

The results: Only 5 percent of local parents with school–

aged children identified manufacturing as a preferred

career field for their children.

More than 98 percent of parents surveyed want their

children to have a career with stability, security, and good

pay, yet less than 50 percent believe manufacturing offers

these benefits. Manufacturing not only offers all these

benefits, including pay that is 22 percent higher than the

national average, but it is also a powerhouse in Brevard

and expects 3,000 new jobs by 2022.

“The manufacturing industry continues to suffer not

just a skills gap, but a perception gap,” said Lynda

Weatherman, president and CEO of the EDC. “Although

we have a lot of work to do to shift the perception, the

opportunities for our students and citizens in manufactur-

ing continues to strengthen by inherent high wages, job

availability, and skill advancements.”

Brevard Public Schools was instrumental in capturing

over 850 responses from Space Coast parents for this

survey.

“Brevard Public Schools was happy to support this

survey,” said Matt Susin, District 4 School Board member.

“The EDC continues to serve as the eyes and ears for

Brevard’s industry. By working together BPS and the EDC

continue to fuel our workforce pipeline and provide

successful pathways for our students.”

l Shifting the Paradigm

The EDC is addressing this need for skilled workers on

the Space Coast and continues to spearhead and adminis-

ter initiatives through its Certified Production Technician

Training Program.

This course provides skills–based training for Brevard

County citizens as a pathway to entry–level manufactur-

ing jobs. Since 2016 the CPT Training Program has proven

to be a great success for students and manufacturers alike.

More than 80 percent of course completers are now

employed and fueling the workforce pipeline.

The EDC also engages local manufactures in its effort.

Bansbach Easylift, Harris Corporation, Professional

Aircraft Accessories and SeaDek Marine Products allowed

the EDC to showcase their employees and facilities, for the

EDC’s See Manufacturing Through New Eyes Campaign,

aiming to shift the negative perception of manufacturing.

Countless manufactures have worked with the EDC to

conduct facility tours for students, community leaders and

elected officials, again showing the real world of manufac-

turing. And last, manufacturers are hiring CPT students

directly after completing the CPT Program.

In addition to the CPT Program, the EDC continues to

shift the paradigm on manufacturing through multiple

initiatives, including:

l The Regional Manufacturers Association of Florida’s

Space Coast serves as the succinct voice for Brevard

County’s robust and diverse manufacturing base through

action–oriented efforts to promote, advocate, connect and

educate manufacturers and the public.

l The See Manufacturing Through New Eyes cam-

paign, emphasizes the real world of manufacturing, using

real people from real companies to address the negative

perceptions of the industry, and illustrate the rich rewards

found in a career in this robust sector.

l ManufacturingInBrevard.org serves as a one–stop

spot for information on Brevard’s modern manufacturing

sector.

To see the full report of the survey, which was spon-

sored by Florida Makes and the Florida High–Tech

Corridor, visit bit.ly/ParentsPerceptionOnManufacturing.

To learn more about the EDC’s manufacturing initia-

tives, visit www.ManufacturingInBrevard.org

EDC survey provides insight into parents’ perception of Brevard’s largest economic contributor, manufacturing

Commercial gaming revenue surpasses $40 billion for first time, AGA reports
WASHINGTON — The American Gaming Association (AGA) has released the 2018 edition of “State of the States:

The AGA Survey of the Commercial Casino Industry,” AGA’s flagship publication. The annual report provides a compre -

hensive overview of the commercial casino industry and the significant economic impact it has in the 24 U.S. states with

commercial gaming operations.

Key findings from the 2018 State of the States report include: The commercial gaming industry brought in

$40.28 billion in gaming revenue in 2017, a 3.4 percent increase over 2016; In 2017, states received $9.23 billion in

revenue from commercial gaming taxes alone; and 20 commercial casino states experienced revenue increases in 2017,

reflecting strong macroeconomic trends and sustained job growth in most parts of the country.

“Each year, AGA’s State of the States report provides the most detailed snapshot available of our complex industry ,

and the many benefits AGA members provide for their employees, partners and communities,” said Stacy Papadopoulos,

interim CEO of the AGA. “This year’s report demonstrates the commercial gaming industry’s role as a job creator an d

revenue generator in states across the country, and we’re proud of the industry’s steady growth over the past few years.”

AGA’s annual State of the States report includes state–by–state analyses of revenue, tax data and wage and employ-

ment information from the previous year. For the first time, the 2018 edition combines two of AGA’s signature publica-

tions: State of the States and U.S. Gaming Industry Review — into one comprehensive overview of the 24 U.S. states

with commercial casino gaming. The report also provides a state–by–state breakdown of the legality of types of gaming

and number of casinos, as well as a look at the primary competition faced by casinos in each state and summarizes the

year’s major gaming policy discussions relevant to gaming operators and suppliers.

The AGA (www.americangaming.org) is the “premier” national trade group representing the $261 billion U.S. casin o

industry, which supports 1.8 million jobs nationwide. AGA members include commercial and tribal casino operators,

gaming suppliers and other entities affiliated with the gaming industry. It is “the mission of the AGA to achieve sound

policies and regulations consistent with casino gaming’s modern appeal and vast economic contributions.”
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Space Coast education community celebrates 20th
year recognizing exemplary science teachers in area

COCOA — The University of Central

Florida congratulates seven outstanding

science teachers who received the distin-

guished Exemplary Science Teacher Award

from the Space Coast Science Education

Alliance (SCSEA) on Aug. 7 at UCF’s

Florida Solar Energy Center (FSEC). The

award is given in recognition of Brevard

County teachers who continually “go above

and beyond” the norm to educate their

students in science.

The 2018 SCSEA Exemplary Science

Teacher award winners are: Michelle

Berry, Endeavour Elementary; Roger

Cohen, Gemini Elementary; Jennifer

Cotton, Titusville High; Jeffrey

Higginbotham, Rockledge High; Angela

Lambert, Harbor City Elementary; Aaron

Mitchell, Bayside High; and Tammie

Rutkowski, Riviera Elementary.

Cohen and Rutkowski were also

inducted into the Exemplary Science

Teacher Hall of Fame, as this was their

second award.

Brevard County Public Schools Superin-

tendent Dr. Mark Mullins presented the

unusual “awards” that drew much

excitement from the recipients. Each

teacher received a Triceratops fossil that

had been carefully mounted as a display

piece by the Academy of Natural History

Preparation, a nonprofit science education

organization located in Rockledge. In

addition to the elegant banquet provided

by Renaissance Catering, each teacher

received an honorarium and a one–year

membership to a science education

organization, such as the Florida Associa-

tion of Science Teachers.

The inaugural SCSEA Exemplary

Science Teacher awards banquet was held

in 1999 at FSEC. “When we started this

program 20 years ago, it was to encourage

exemplary science teachers to keep up the

great work and for the Space Coast

community to say thank you for the

sacrifices that teachers and their families

make. That goal remains the same,” said

Susan Schleith, SCSCEA treasurer and

FSEC K–12 education program director.

The great science teachers that we have in

Brevard are a key reason Brevard is among

the top Florida school districts in science,

she added.

“The importance our businesses,

industry and other organizations place on

science makes Brevard County a very

special place to live and work,” said Ginger

Davis, retired Brevard County Public

Schools science coordinator and SCSEA

vice president.

That was evidenced by the numerous

sponsors from across the Space Coast that

made the awards program and banquet

possible. Gold sponsors were Brevard Zoo,

Canaveral Council of Technical Societies,

Florida Institute of Technology, Florida

Solar Energy Center, Lockheed Martin,

STEMScopes Florida and The Viera Co.

Silver sponsors were Academy of Natural

History Preparation, Discovery Education,

Dixie Crossroads Seafood Restaurant,

Houghton Mifflin Harcourt and McGraw–

Hill.

A new honor, the Informal Science

Educator Award of Excellence, in tribute of

Elizabeth Melvin, was also announced at

the dinner by Jennifer Thompson. Brevard

County is known for strong science

education outside of the formal classroom,

too. Organizations like Brevard County

Parks and Recreation, Keep Brevard

Beautiful and the Brevard County Natural

Resources Management Department,

where Melvin last worked, contribute

greatly to science literacy.

The evening had other special moments

including recognition of Suzanne Leslie,

who retired from the Eastern Florida State

College Planetarium and Observatory, for

her support of the Exemplary Science

Teacher Awards Program. For well over 10

years, the awards banquet had been held

at the Planetarium in Cocoa, which is

closed and may not reopen because of

hurricane damage. John Latherow, who

recently retired from Satellite High School

and is a past Hall of Fame winner, was

recognized for his years of service and was

invited to continue to inspire others by

becoming a member of the Space Coast

Science Education Alliance.

The SCSEA is a nonprofit representing

organizations and individuals who work

together to improve scientific education

and STEM literacy in Brevard County.

For more information about SCSEA,

visit www.spacecoastscience.org.

Whittaker Cooper adds senior tax accountant Dailey to team
Ryan Dailey, a CPA, has joined the staff of Whittaker Cooper Financial Group as a

senior tax accountant. In this role, he will assist clients with tax planning as well as

income and sales tax audits.

Experienced with merger and acquisition planning, Dailey will also prepare and review

complex consolidated and multistate tax returns and train staff as needed on tax–law

changes.

He is a graduate of the Fisher School of Accounting, where he received a master’s

degree, with a specialization in tax. A National Guard officer candidate, Dailey is set to

receive his commission as a lieutenant.

Begun in 1985, Whittaker Cooper Financial Group is headquartered at 1692

W. Hibiscus Blvd. in Melbourne. For more information on the firm, call 723–3352 or

visit www.Whittaker–Cooper.com.
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Area children with autism disorder to
experience hands–on archaeology
event set for Oct. 12 on Merritt Island

Archaeologists for Autism is joining hundreds of

archaeological organizations around the world to celebrate

International Archaeology Day. The Archaeologists for

Autism mission is to unlock the potential of children with

developmental disabilities.

“We aim to provide children with autism spectrum

disorders and their families a chance to experience

archaeology in a fun, low–stress environment,” said

Thomas Penders, the organization’s president and founder

and father of an autistic child.

“At our Archeologists for Autism event, children on the

autism spectrum and their families will be walking the

grounds of an actual archaeological site and will be able to

enjoy a wide range of activities related to archaeology and

paleontology, live music, face–painting, and much more.

Participants will be able to use social skills, and use

various functional skills, all while having fun.”

A grant is making this event possible. “We are ex-

tremely grateful to receive this grant and to continue with

our mission to make this a great day,” he said.

International Archaeology Day, being held Oct. 20 but

fêted throughout the month of October, is a celebration of

archaeology and the thrill of discovery.

Every October the Archaeological Institute of America

and collaborating archaeological organizations across the

United States, Canada and abroad present archaeological

programs and activities for people of all ages and interests.

Whether it is a family friendly archaeology fair, a

guided tour of a local archaeological site, a simulated dig, a

lecture or classroom visit from an archaeologist, interac-

tive, hands–on International Archaeology Day programs

provide the chance to “indulge your inner Indiana Jones

and be an archaeologist for the day.”

For more information on this event, call Penders at

607–6937 or 307–0075.

Mainstream Engineering awarded contract
from the Department of Energy for cladding

ROCKLEDGE — Mainstream Engineering Corp., a

32–year–old Brevard County manufacturer with a history

of leading–edge research and development that has

resulted in advanced, lean–manufacturing, cost–competi-

tive products, which are all made in America, has been

awarded a contract from the Department of Energy to

develop improved corrosion–resistant cladding for use in

the next–generation nuclear reactors.

As the United States’ aging nuclear reactors approach

the end of their lifetimes, a new generation of nuclear

reactors (Generation IV) is being developed to ensure

national energy security without emissions. However,

“there are many technological hurdles associated with the

extreme corrosive environments required by these new

reactor designs. This presents a unique materials chal-

lenge, namely to develop structural cladding materials

capable of withstanding these highly corrosive high

temperature environments.”

Mainstream Engineering is developing a unique

cladding that will enable the protection of complex

geometries “unlike any other cladding currently available.”

These improvements “will have a dramatic effect on the

energy, metals processing, and chemical industries.” In

addition to applications for next–generation nuclear

reactors, these advanced materials also have applications

in molten–salts for solar thermal energy storage.

For more information on this company, visit

www.Mainstream–Engr.com.
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Keiser University ranks among top Florida schools
for its value, online education and safe campuses

FORT LAUDERDALE — A “triple

threat” may not sound like a good thing.

But when it comes to excellence in a

specific area, it certainly is. That’s what

you call a football player who is great at

passing, kicking and running, or an

entertainer who can sing, dance and act. In

the field of higher education in Florida,

Keiser University stands out as a triple

threat, according to three recent surveys.

The Niche website ranks Keiser

University as the 2018 Second Best Online

University in America. The same source

also named Keiser’s Seahawk Nation the

3rd Safest Campus in Florida this year.

“Money” magazine listed Keiser University

No. 8 in “Top Colleges for the Money in

Florida” for 2018.

“We are so pleased that these indepen-

dent rankings are taking notice of what

we’ve known all along — that Keiser

University provides a quality education

that is affordable, accessible, and safe. Our

students can pursue a profession or a

career change online from anywhere in the

world and from secure campuses across

Florida,” said Chancellor Arthur Keiser.

Niche states that its 2018 Best Online

Colleges rankings are based on rigorous

analysis of academic, admissions, financial,

and student life data from the U.S.

Department of Education along with

reviews from students and alumni. The list

includes colleges that offer a majority of

their degrees online as well as 100 percent

online universities.

Sherry Olsen, associate vice chancellor

of the Online Division, has been with

Keiser University for 15 years and can

attest to the many industry–wide changes

regarding how online education is delivered

to higher education students.

At Keiser, online classes are small.

Consequently, faculty can give the students

the attention they need, seven days a week.

“Our online faculty and staff keep one

thing in mind in everything they do, and

that is upholding our “students first”

philosophy,” Olsen said. “We have online

academic help centers and online student

services centers that assist students with

what they need when they need it.

The Niche website listed more than a

thousand reviews of Keiser University’s

online experience, for an overall rating of

excellent. One review stated, “I have looked

into several other colleges nationwide.

Keiser is the one college that kept in

constant contact with me, updating my

information personally. I was completely

amazed and blown away by their attention,

and would recommend Keiser to anyone.”

The Niche 2018 Safest College Cam-

puses ranking is based on key statistics

and student reviews using the data from

the U.S. Department of Education,

according to Niche. “Top–ranked colleges

offer a safe and healthy environment with

little or no campus crime, drugs, or alcohol

usage,” Niche methodology states.

For the 2018 ranking of “Best Schools

for the Money,” Money editors said the

magazine used research and expert advice

on education quality, financing and value

to create the rankings. Money narrowed its

rankings to 727 of the best colleges

nationwide based on the quality of

education, affordability, and student

outcomes. Sixteen colleges in Florida made

the cut, with Keiser University coming in

at No. 8 in the state and No. 571 nation-

ally.

Keiser University, co–founded in 1977

by Dr. Arthur Keiser, is a private, not–for–

profit institution serving nearly 20,000

students. The school offers 100 degrees at

the associate through doctoral levels on 20

Florida campuses, online and internation-

ally. Keiser University employs 3,800 staff

and faculty.

The school is accredited by the Southern

Association of Colleges and Schools

Commission on Colleges. For additional

information regarding Keiser University,

visit www.keiseruniversity.edu.

For additional information regarding

Niche, visit www.niche.com (colleges/

search/best–online–colleges) and (colleges/

search/safest–colleges/s/florida).

For the overall Money rankings, go to

Time.com (money/best–colleges/profile/

keiser–university–ft–lauderdale).

Fifth Avenue Art Gallery moves its ‘Pure Florida Exhibition’
Fifth Avenue Art Gallery is making changes to the “100% Pure Florida Exhibition” to

make it “a better exhibition for participating artists.” It is moving the event from Septem-

ber of this year to next February. The Exhibition dates are Jan. 29 to Feb. 24.

The program will continue with February in the succeeding years.

“This is to take advantage of increased traffic generated by seasonal tourists and part–

time residents that will be in Florida in February. Our gallery records show increased

sales during this time of the year,” said Mark Mittleman, the Exhibition chairman.

Another change is to increase the space allocated to the show if applications increase.

“This is the premier exhibition in Brevard County and we want to make it bigger and

better for Florida Artists.” This exhibit is open to all Florida artists, 18 years of age and

older. There is no subject limitation. The entry deadline is Dec. 1, 2018.

For further details, see the application at www.fifthavenueartgallery.com.

The Fifth Avenue Art Gallery is located in the Eau Gallie Arts District of Melbourne.

All events are free of charge and open to the public. The address is 1470 Highland Ave.

The phone number is 259–8261.
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Satellite Beach Police Department
introduces Officers Jason Bergeron
and Michael Hines to its school team

Satellite Beach Police Chief Jeff Pearson recently

introduced two new police department employees. Jason

Bergeron and Michael Hines are the first Satellite Beach

Officers to be sworn–in after the passing of Senate Bill

7026.

Senate Bill 7026 mandated schools have an armed

guard on campus during school hours. Currently, off–duty

Satellite Beach Police Officers are fulfilling the mandate by

providing security for the two elementary schools.

Once Officers Bergeron and Hines complete the Field

Training Officer program, they will be assigned to the

Patrol Division and one experienced officer will be assigned

to each of the elementary schools on a permanent basis.

l Bergeron was born in Shirley, Mass., and honorably

served in the U.S. Marine Corp from 1989–1993. He was

employed as a police officer with the Massachusetts Bay

Transportation Authority and later joined the Fitchburg,

Mass., Fire Department. In addition to his employment

with Fitchburg, he was “on–call” with the Town of

Ashburnham, Mass., Fire Department where he was an

emergency medical technician/paramedic.

Bergeron and his family relocated to Brevard County

in 2013. He was employed as a federal officer with the

U.S. Air Force.

Bergeron is married and has three children and one

grandchild.

l Hines was born in Fort Knox, Ky., and relocated to

Brevard County where he graduated from Rockledge High

School with honors.

He attended Eastern Florida State College to be an

emergency medical Technician and was employed as a

mental health technician with Circles of Care. In 2006, he

received his Florida law enforcement certification and was

employed with the City of Rockledge as a police officer.

In 2013, he moved to Indiana where he worked as an

investigator for a major law firm and as an asset protection

associate with a major electronics store. He was also a

part–time public safety officer at Kentucky Kingdom in

Louisville, answering alarms, and investigating distur-

bances.

School Resource Officers are sworn law–enforcement

officers who are responsible for providing security and

crime prevention services in the schools.

The Satellite Beach Police Department has had SROs

assigned to DeLaura Middle School and Satellite High

School for more than 25 years. Current assignments are:

Sgt. Paul Creatura, Satellite High School SRO; and Cpl.

Gretta Valiente, DeLaura Middle School SRO.

The newly assigned SROs completed a 40–hour basic

training course before the beginning of the new school year

and will continue to train as required. They are: Cpl. John

Housman, Holland Elementary School SRO; and Officer

Matt Bennett, Surfside Elementary School SRO.

Newest patrol dog is Cocoa’s first female K9
The Cocoa City Council voted to accept a donated K9 to

serve as the Cocoa Police Department’s newest patrol dog.

K9 Kyra is a 2–year–old German Shepherd from Hungary.

The Grace Roberti Foundation donated the dog to the

police department through its nonprofit, Cocoa Commu-

nity First. Kyra will be assigned to K9 Officer Brian Delos

Santos, whose current patrol dog, Cairo, will be retired

after more than seven years of service. Kyra will be trained

to serve in patrol, SWAT and drug detection. She joins a

team of three other police canines currently serving the

city in the department’s K9 Unit. Kyra is the department’s

first female patrol dog.
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Please see 1964 Melbourne High School and Eau Gallie High School Class Reunion, page 19

Melbourne High and Eau Gallie High 1964 Class Reunion set for beachside hotel;
remembering Dr. B. Frank Brown, Melbourne High’s renowned, innovative principal
By Ken Datzman

Class reunions are a trip down memory lane. And for

the 1964 graduating classes of Melbourne High School and

Eau Gallie High School there is always a lot to talk about,

a lot of nostalgia.

The two schools celebrate this 1964 event together. “Up

until our senior year, we all went to school together,” said

Lyn Gedney Brown, a 1964 graduate of Melbourne High

School. “During our senior year, they split us into half

sessions because Eau Gallie High was being built at that

time. So 1964 was the first year Eau Gallie High had a

graduating class.”

She added, “We have always kept our reunions together

since we all went to school together; for a lot of us, it was

from elementary all the way through high school. The

reunions, which we hold every five years, are always

exciting events because so much was going on in the

1960s.”

“There definitely was change going on in society then,”

said Paty Ross Henry, a 1964 graduate of Melbourne High

School. “To say the times were exciting is putting it

lightly.”

The 1960s was a decade that changed the nation.

Specifically, the year 1964 was at the center of much

sweeping change in America.

The major news stories of that year included the

signing into law of The Civil Rights Act.

The growing involvement in Vietnam was another hot–

button issue. On Aug. 5 of that year, President Johnson

wrote to Congress seeking a resolution to back military

intervention in Vietnam, to protect interests of the United

States and its allies.

The nation’s space program was emerging and Kennedy

Space Center became not only a testing ground for new

rockets, but also the launching pad to put the first human

on the moon.

In 1964, The Beatles held the top five positions in the

“Billboard Top 40” singles in America. Their hits that year

included “I Want to Hold Your Hand” and “All My Loving.”

The average cost of a new home in 1964 was $13,000.

The average monthly rent was $115. The average income

was $6,000. Gasoline was 30 cents per gallon. The average

cost of a new car was $3,500. And a U.S. postage stamp

was 5 cents.

The 1964 Melbourne High School and Eau Gallie High

School Class Reunion is set for Saturday, May 4, 2019, at

the Hilton Melbourne Beach Oceanfront Hotel. There will

be a buffet breakfast and then a dinner event that evening.

“We are hoping there will be a couple hundred people

attending,” said Brown, who today is the executive

assistant to Mike Ullian at The Ullian Realty Corp. in

Melbourne. “Unfortunately, we’ve lost classmates in recent

years. But we’re hoping for a good turnout for the occa-

sion.”

“These are very enjoyable reunions with classmates, a

lot of great memories,” said Sandy Gaskins Wentz, a 1964

graduate of Eau Gallie High School, “and that’s why I

attend them. It’s a great time to socialize and hear how

everyone is doing.”

Class members who are interested in attending the

May 4 reunion can contact Judy Schmitt Mottice at

JMottice07@cfl.rr.com.

Brown, Henry, Wentz and Mottice gathered at the

Hilton Melbourne Beach to talk about their lives. They all

went on to have successful careers in an era when opportu-

nities for women in the workforce were narrow in scope.

The “Women’s Movement” in America didn’t happen until

the 1970s.

Students who attended Melbourne High School in the

1950s and 1960s were under the guidance of one of the

state’s premier school principals, Dr. B. Frank Brown, a

native of Dublin, Ga., who served in the U.S. Navy during

World War II. He was a visionary in education — introduc-

ing alternative methods of learning — and gained national

prominence for his innovation at Melbourne High School.

“We had a unique educational experience because

Dr. B. Frank Brown was our principal,” said Mottice, a

1964 graduate of that school. “He was a very special

educator.” She added, “He introduced the so–called ‘non–

graded program’ and there were blended classes, too. At

that time, Melbourne High was for 10th–, 11th– and 12th–

grade students. If you were an 11th–grader proficient in

science, for example, you could take a science class with

12th–graders. It was an innovative concept. He was

renowned for that and he was featured in national

publications.”

Dr. Bartley Frank Brown, who died in 2014 at age 97,

was principal of Melbourne High School from 1953

through 1968. He replaced the traditional “lock–step”

curriculum with a non–graded program. Dr. Brown was

interviewed by Walter Cronkite of CBS and was featured

in “Time” magazine for his visionary educational concepts,

which benefited students of all abilities.

“He was way ahead of his time,” said Henry, who

herself once taught at Melbourne High School. “We were

very fortunate to have Dr. Brown as our principal.”

Melbourne High was proudly known as a school “whose

library was larger than its gymnasium” and as the first

high school to offer Chinese as part of the curriculum.

Dr. Brown led those initiatives.

“He was an amazing educator with great passion,” said

Brown. “You never forget someone who cared so much

about the students and about education.”

The 1964 classes of Melbourne High School and Eau Gallie High School will have their 55th Class Reunion on May 4, 2019, at the
Hilton Melbourne Beach Oceanfront Hotel. There will be a buffet breakfast and a dinner in the evening. From left, the classmates are:
Judy Schmitt Mottice, Melbourne High; Sandy Gaskins Wentz, Eau Gallie High; Lyn Gedney Brown, Melbourne High; and Paty Ross
Henry, Melbourne High. They are at the hotel.
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Please see Neighbor Up Brevard, page 21

Neighbor Up Brevard making big strides as an organization; DOCK facilities
centerpiece of success with young people; ‘Carnival at the Creek’ benefit set
By Ken Datzman

For more than 15 years, Neighbor Up

Brevard, formerly known as Brevard

Neighborhood Development Coalition, has

had a profound impact on the lives of

children and teens in the Booker T.

Washington area of North Melbourne.

The faith–based entity works to

revitalize impoverished neighborhoods,

bringing together a coalition of people to

achieve the mission.

The organization’s founders were a

diverse group from Brevard County

churches, businesses, and civic groups.

Recently, BNDC rebranded to the new

name Neighbor Up Brevard as it continues

to evolve.

“We feel like our new name describes us

well and has a lot of energy in it,” said

Lynn Brockwell–Carey, the executive

director of Neighbor Up Brevard. “It

connotes energy. And we like the way it

also brings in some of our name from the

past.”

Neighbor Up Brevard, she says, sounds

like a “call to action. As an organization, we

have tried to be in partnership with people

who are wanting to take back their

neighborhood. So instead of having the

mentality of we are coming and doing this

for you, it’s more about how can we work

together. It’s more of a hands–up approach

as opposed to a hands–out approach.

People like the new name from the

feedback we’re getting in the community.”

A cornerstone of the Booker T. Wash-

ington neighborhood is the Dorcas Out-

reach Center for Kids, or DOCK, which is

marking its 14th year of operation in 2018.

The DOCK is led by Trevor Howard, its

director.

“Our mission is to serve ages 5 and up,

even high school students,” said Brockwell–

Carey. “We had a fantastic DOCK director

(Botavia Jackson) for a decade. She built a

great foundation for the children’s ministry

and teenagers began to come and use the

facility.”

Brockwell–Carey continued, “When

Trevor began as our DOCK director three

years ago, the program just seemed to

really take off. The teens loved coming and

were inviting their friends. We ended up in

a situation where we had far too many

kids, of all ages, in the one building. It was

challenging for the staff to have age–

appropriate activities.”

Brockwell–Carey said community–

minded area businessman Fred Sutton of

Sutton Properties “heard about the

dilemma we faced at the DOCK and took

action,” which led to fundraising for a

second facility to accommodate the

overflow students and match them with

their peer age.

Sutton kicked things off with a

$100,000 donation. There was a challenge

grant match with the Neighbor Up Brevard

board and in–kind donations from busi-

nesses, including subcontractors and

vendors. Eventually a second facility of

3,800 square feet was constructed next to

the existing one of 3,500 square feet. The

latter facility is dedicated to the elemen-

tary program.

All of the youth served by the DOCK

live in low– to moderate–income house-

holds. The majority of children who attend

the DOCK come from households with

incomes less than $24,000 a year, well

under United Way’s survival budget of

$51,312 for four–member families in

Brevard County.

The DOCK has been a game–changer

for the young people who participate in the

program. Since the DOCK opened its doors

in 2004, “no youth actively engaged there

has dropped out of school.”

“I have been incredibly motivated as a

board member of Neighbor Up Brevard just

seeing how these kids have developed,”

said Peter Mannino, who joined the board

18 months ago and is a financial advisor

and resident director with the local

Merrill Lynch office.

“I feel like there is a lot of traction in the

community for Neighbor Up Brevard right

now as far as growth of its events and

awareness of its brand. It’s a great time to

be part of this organization. When I found

out what this organization was about —

striving to help children and striving to

help the community — I knew it was

something that I wanted to get involved

with.”

Mannino, who was the 2018 JDRF

Melbourne One Walk Leadership chair-

man, said both of his children are adopted.

“They come from backgrounds similar to

the families in the Booker T. Washington

neighborhood. For me, it’s very personal to

be involved with Neighbor Up Brevard and

give back and help other young people

along the way in life.”

Some 25 regular volunteers visit the

DOCK each week to assist with homework,

tutoring, administrative jobs, and other

projects. One of those volunteers was

Mariel Simon, who worked with students

on science projects.

Simon said she was introduced to

Neighbor Up Brevard through Daryl

Bishop, a longtime commercial banker

with Seacoast Bank in Melbourne.

Bishop served on the Neighbor Up

Brevard board for six years and today sits

on the organization’s Advancement

Committee, which is involved in

fundraising and related activities.

“Daryl and his family and my family go

way back,” said Simon. “When I learned

more about Neighbor Up Brevard and the

great work it was doing in the community,

I wanted to get involved as a volunteer

with the after–school program.”

She continued, “At the time I didn’t

have any children so I had a lot of free

time. I started volunteering at the DOCK

two or three days a week and became the

unofficial science project mentor. I volun-

teered at the DOCK until I was five

months pregnant. But I am still involved

with Neighbor Up Brevard’s fundraising

events.”

Brockwell–Carey said Simon “played a

huge role” in the design scheme for the new

facility for the kids. “Mariel came up with

Neighbor Up Brevard is making big strides in a number of communities in South Brevard. Its mission is to plan, facilitate, and implement solutions for the
revitalizing of impoverished communities. From left: Brandy Bean, development director; Lynn Brockwell–Carey, executive director; board member Peter
Mannino of Merrill Lynch; Seacoast Bank’s Daryl Bishop, a member of the Advancement Committee; and Mariel Simon, Advancement Committee member.

BBN photo — Adrienne B. Roth
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Eleven ways to make smart use of technology without losing
the personal touch that loyal clients crave in the business world

By Dottie DeHart
DottieDeHart@DeHartandcompany.com

EDWARDS, Colo. — Technology does a lot but it can’t

do everything. Sometimes we forget that. We can get so

dependent on email and social media that we lose sight of

what people really need from us — especially in business.

Yes, clients expect to connect with us in various high–

tech ways, but they also crave the deep and meaningful

connections that can only come from face–to–face (or at

least voice–to–voice) connections. It can be tricky to walk

the line, says Paul G. Krasnow.

“Too little tech and you’ll seem out of touch, too much

and you’ll lose the personal touch that keeps customers

loyal and engaged,” says Krasnow, author of “The Success

Code: A Guide for Achieving Your Personal Best in

Business and Life” (J&K Publishing, 2018, $24.95). “As

you’re trying to find the right balance, just remember this:

Your client relationships are built on emotions and trust,

so use technology only in a way that maintains, enhances,

and propels those relationships to the next level.”

Krasnow attributes his career journey to his ability to

build strong personal relationships. Following early

success in the clothing industry, he experienced a devastat-

ing bankruptcy that forced him to rebuild his life from

scratch. He went on to join Northwestern Mutual Life

Insurance Co., where he created an impressive financial

portfolio and won multiple “Top Agent” awards. He still

serves clients today — and they love him as much as they

ever did.

“Human needs don’t change,” says Krasnow. “Relation-

ships mattered in the days of pencil, paper, and snail mail,

and they still matter in the days of Facebook and Skype.”

Ideally, you would meet with all of your clients in

person, but of course that’s not always practical. Still,

Krasnow says you should invest in at least one face–to–

face meeting with your top clients. Then, use a carefully

balanced mix of technology to maintain the relationship.

Here are a few of his tips for using tech the right way.

l Don’t let “faceless” and “voiceless” technology become

your primary communication tool. Nothing can replace the

effectiveness of a face–to–face encounter (even if it’s by

Skype), especially in the early phases of your client

relationship. And meaningful phone conversations can be

great too. It’s fine to use less powerful tech solutions like

email, texting, and e–blasts to stay in close contact with

your clients. These can enhance and strengthen a well–

established relationship. But they should only be supple-

mental.

l Skype important meetings if you can’t be there in

person. Ideally, “in person” interactions are best for

relationship building–especially with your top clients —

but of course they can’t always happen. Video conferencing

is second best. Make sure you’re using this tech tool often.

It’s a great way to read body language and facial expres-

sions — crucial for building trust and establishing positive

and productive relationships.

l Pick up the phone regularly. Many people dislike the

phone. Conversations can be long and meandering, and

we’re all busy. But you must overcome your phone phobia.

In terms of relationship building (not to mention problem

solving), there is no substitute for the give and take that

happens voice–to–voice. Schedule actual phone conversa-

tions with clients to catch up and find out how they are

doing. Keep that human connection alive!

l Pay attention to how the client communicates. If a

client seems to prefer phone, text, or in–person communi-

cation, make a note of it and honor their preferred style

while maintaining your own dedication to person–to–

person contact. This shows them you care about and

respect their preferences. Find a happy balance between

the client’s style, yours, and the demands of the day.

l Match the medium to the message. If you want to

distinguish yourself and have something very important to

say, write a letter! If you are trying to book an appoint-

ment with a busy person, figure out something complex, or

discuss a potentially sensitive issue, pick up the phone. If

you only want confirmation of a small piece of information

and you’ve recently spoken with a client, feel free to use

email. Let your instinct be your guide.

l Be thoughtful and deliberate with social media. Your

competition is taking advantage of these platforms and so

should you. But make sure your online presence is well

planned and executed. Your Facebook or LinkedIn posts

should meaningfully connect back to your brand and

mission and provide value to clients and other readers.

Don’t bombard your followers with inane content. This

negates your credibility. Post less and make sure your

content is good.

l Keep your website young and agile. Is your website in

alignment with your business image and your mission?

Make sure it’s as professional and sleek as your own

personal appearance when meeting a client for the first

time. Successful companies have streamlined, up–to–date

websites with modern fonts, colors, and layouts. If it’s been

a while since you’ve changed your design, your website is

long overdue for a tune–up and a facelift.

l Use email to send links to articles you think your

client might enjoy. Trusting relationships thrive on

frequent contact. To solidify your connection to clients

(especially when you haven’t talked in a while), send them

little links and articles you know they will enjoy. This

gesture shows you are thinking about them and know

where their interests lie. Just keep these communications

in balance. Bombarding clients with superficial links and

articles may actually weaken the value of your contact

with them and undermine your relationship.

l Send e–newsletters to all your clients. This a good

way to engage regularly with clients and stay on their

minds. Create compelling content that connects with the

various lines of services you are currently offering and craft

interesting articles for your clients around related topics.

l Personalize your high–tech communication. Some-

times e–blasts make sense, but whenever possible, include

a small personal note at the top that lets the client see they

matter to you.

l Allow clients to login and access their information.

Whenever possible, empower clients by putting informa-

tion at their fingertips. This not only saves time for your

clients when they need to get a small piece of information,

but also goes a long way toward building mutual trust.

“If you harness the power of technology correctly, it can

do wonderful things for your business,” said Krasnow. “But

remember that it is only one tool in your toolbox. Use

technology to enhance business, but don’t let it overshadow

your mission to keep trust–based client relationships at

the center of everything you do.”

Bookworms Adult Book Discussion Group to meet
The Bookworms Adult Book Discussion Group will meet from 6:30–7:30 p.m. on Sept. 12 at the Port St. John Public

Library. For more information on this meeting, call the Port St. John Public Library at 633–1867.
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LocusUSA expands its national footprint
of ‘DiagnostX’ products to government
agencies in the Western United States

LocusUSA in West Melbourne, a leader in the area of

RF capture for radio alignment analysis and location, has

experienced a recent increase in sales growth of its

“DiagnostX” family of products to government agencies in

the Western United States.

DiagnostX identifies radios in need of service by

measuring their alignment and operating characteristics

long–range, over–the–air in real time without user

intervention. This unique patented technology is non–

intrusive to a radio system, and multiple units can be

networked to provide systemwide coverage.

“We have designed DiagnostX to handle the complex

issues of how agencies can provide maintenance to their

radios on a regular basis, but have kept it easy to imple-

ment and use,” says Joseph Rey, managing partner of

LocusUSA.

The first agency in California that began using

DiagnostX, as a proactive solution for their radio mainte-

nance needs was the Bay Area Rapid Transit, or BART. It

is a rapid transit public transportation system serving the

San Francisco Bay Area. DiagnostX provides coverage to

121 miles of track and dozens of underground tunnels and

stations for BART.

Other government agencies have quickly followed suit

by using DiagnostX, as a way of providing proactive radio

maintenance to their subscriber radios.

These agencies include: The Municipality of Anchorage,

Alaska; The City of Phoenix; Los Angeles World Airports

(LAWA); The City of San Diego; The City of Glendale,

Calif.; The City of Roseville, Calif. Contra Costa County,

Calif.; Adams County, Colo.; Weld County, Colo.; Clark

County, Nev.; Washoe County, Nev.; Department of

Transportation, Ore.; The City of Seattle; and Pierce

County, Wash.

In previous months, the state of Colorado, Riverside

County in California and Douglas County in Colorado have

all acquired DiagnostX multi–unit systems, instead of a

single unit for their agencies. These systems include a DX

series or MX–3000 Master Unit with several NX–200

remote receivers in a networked configuration to ensure

continuous system–wide coverage of their radio systems.

The DiagnostX networked system “is ideal for larger

countywide, state, and regional LMR systems.”

The DiagnostX system “has made quite an impression”

on the city of Colorado Springs since it was installed to

monitor the Pikes Peak Regional Communications

Network.

“Servicing all the radios in the system is immensely

time–consuming. I estimate that it would take two people

three months of every year to go out into the field and

check every radio. It also inconveniences the radio user,”

said Randy Bell, former communications manager for the

city’s Department of Information Technology Communica-

tions, which oversees maintenance of the 5,500–plus radios

in the network.

“DiagnostX is another tool that helped us do more with

less,” he added. For more information about DiagnostX by

LocusUSA, visit www.LocusUSA.com.

‘Mars Mania Night’ Sept.11 at Space Museum
The American Space Museum in Titusville will host

“Mars Mania Night” from 7–9 p.m. on Tuesday, Sept. 11.

Jupiter, Saturn and the Red Planet will be on display. The

American Space Museum’s address is 308 Pine St. This is

a family friendly free community event. For more informa-

tion on Mars Mania Night, call 264–0434 or send your

request to info@AmericanSpaceMuseum.org.
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The Space Coast Section of the Society of Women

Engineers will host its annual workshop for girls in grades

seven through 10 from 9 a.m. to 3:30 p.m. on Saturday,

Oct. 13, at Holy Trinity Episcopal Academy in Melbourne.

This is an opportunity for girls to perform fun hands–on

experiments related to several different engineering career

fields. They also will be able to find out what different

types of engineers do and will meet women engineers who

will talk about how they became engineers.

The event organizers need volunteers to help with the

modules and other activities the day of the event.

The fee to take part in the program is $30 and includes

lunch, a T–shirt and supplies.

Registration is now open at www.swe–sc.org/WOW for

both students and volunteers. Registration closes Wednes-

day, Sept. 26. Online registrations require a credit or debit

card. If registering offline forms must be postmarked by

Sept 26. (registration may close earlier if we reach our

maximum capacity.) Fee waivers are available based on

financial need. Check the website for details or contact

Adia Griffin at wow@swe–sc.org.

Students will be able to attend five different hands–on

lab workshops and meet a variety of different types of

women engineers. Workshop modules offered this year:

l “Goo–Busters.” Become a chemical engineer while

formulating your goo in the mad scientist lab.

l “Sink or Swim.” Learn about the engineering design

process and the physical principles of buoyancy and

displacement by working together to build a boat.

l “Take Flight.” Learn about aeronautical engineering.

What type of airplane will you design? Will it go the

farthest or do the best tricks?

l “Spinning Fibers into Life.” Learn all about tissue

engineering by creating new materials that can build

human organs and save lives.

l “Minute to Win It.” Test your skills with 60–second

challenges that use objects that are commonly available

around the house.

l “Duct Tape Creations.” Engineering comes alive with

handmade creations that can be transformed from one

thing to another all using duct tape while you make

wallets and other creations.

l “CSI.” Become a Crime Scene Investigator. Learn how

to lift and save a finger print with special finger–print

powder and match it to find the “culprit.” Then create

dental or shoe prints for your group and learn how to

identify the suspect.

l “Programming Robots.” Learn about robots and try

your hand at programming a robot to complete an obstacle

course.

l “Tool Time.” Hands–on learning about the use of

different tools and what’s inside small electrical appli-

ances.

l “Design a Dessert.” Find out what a design engineer

does as you design and construct a dessert.

Women engineers can sign up to lead a workshop or as

hands–on helpers. Other volunteers are also needed to

serve as hands–on helpers in the classrooms or serve in

other support functions. College students and students in

11th and 12th grades can also volunteer. Sign up at

www.swe–sc.org (WOW/volunteer.html).

The organization’s “Introducing Girls to Engineering”

program for students in grades three through six will be

conducted early next year (tentatively Feb. 16). Informa-

tion will be emailed when registration opens in early

January at www.swe–sc.org/IGEW.

Registration underway for Society of Woman Engineers’ annual workshop for girls; set for Holy Trinity
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By Kim Del Fierro
info@area1security.com
VP of Marketing
Area 1 Security

In today’s high–tech world, nearly everyone you meet

owns a smartphone, tablet or laptop computer. And in the

era of Bring Your Own Device, or BYOD, any and all of

these devices are being used for work.

While that is certainly a convenience for employees and

employers alike, for the men and women who sit in the

CIO’s chair, BYOD is a source of constant headaches and

frustration. Data breaches can happen at any time in the

most controlled environments, and personal devices ensure

a loss of control that keeps chief information officers and

data–security teams up at night.

l Personal Device Use by the Numbers

Indeed, recent survey data from Finn Partners paints a

grim picture surrounding the use of personal security

devices by employees. While a full 55 percent of employees

BYOD, only 26 percent change login credentials on a

monthly basis. Only 25 percent of these employees update

the security protocols and operating systems on their

devices each month.

When you look at phishing, the root cause of 95 percent

of all breaches, the numbers grow darker still. In the June

2018 Finn Partners survey, nearly 40 percent of employees

admitted to clicking on a link or opening an attachment

from a sender they didn’t recognize. Two out of every five

employees admit to putting their companies at risk both in

the office and on their own devices. It should come as no

surprise that one in three of these employees reports

having been a victim of a cyber–attack or data breach.

l Solutions in Sight

There are a number of steps an organization can take to

minimize the risks that stem from BYOD policies.

Information technology departments can work to limit

access to company documents and records for smartphones

and tablets. It can ensure that all data downloaded is fully

encrypted.

Cybersecurity professionals can and should enforce

remote wipe policies and passcode locks on all devices

being used for company use.

But in an era where nearly 40 percent of employees are

going to click a link or open an attachment from someone

they don’t know, in spite of years of training and work-

shops teaching them not to do so, smart cybersecurity

teams will need to take solutions to the next level. The best

recourse is to stop phishing attacks at the source before an

employee even has the opportunity to make a company–

changing mistake.

l Take the Next Step in Cybersecurity

You’ll accomplish this by using pre–emptive anti–

phishing solutions that stop phishing attacks from even

entering your employee’s devices. That way you won’t have

to worry about whether your employees will encounter

phishing attacks at all. The risk of them compromising

your organization’s sensitive data will be reduced to an all–

time minimum. Taking this one step, while at the same

time maintaining a continuous program of cyber hygiene,

will eliminate nearly all cybersecurity threats to your

company.

At Area 1 Security, we are dedicated to stopping

phishing attacks with our comprehensive anti–phishing

solution, Area 1 Horizon. It protects your organization

across all traffic vectors, and, best of all — you’ll only be

paying for phish we catch. We will help you help your

employees, and in so doing, allow security professionals

with BYOD policies to enjoy a better night’s sleep.

Overcoming cybersecurity dangers of BYOD in today’s high–tech world — some strategies to consider

Seacoast Banking Corp. announces transition as Goldman tenders resignation
STUART — Seacoast Banking Corp., the holding company for Seacoast National Bank, recently announced that

Roger Goldman has tendered his resignation from Seacoast and Seacoast Bank’s boards of directors.

“Seacoast’s investment in industry–leading digital capabilities, our transformation into the fourth largest Florida–

based bank and the refreshment of our board, with the addition of seven new directors and the retirement of five director s

since 2013, positions us well for the future. We appreciate Roger’s contributions during his tenure as our lead indepen-

dent director, and wish him well,” said Dennis Hudson, III, chairman and CEO.

Goldman commented, “I thank my fellow directors and our bank’s management team for their hard work and effective

execution of Seacoast’s balanced growth strategy. It has been a privilege and a pleasure to work with them as Seacoast

has become one of Florida’s leading community banks.”

Hudson noted that Seacoast intends to appoint a lead independent director in the near future, adding, “Over the past

five years, we have continually recruited new talent to our board to increase diversity of thought and experience and to

better align our board’s overall capabilities with our strategic focus. As a result, we today enjoy a vibrant board cultur e

with an unrelenting focus on creating shareholder value over the long term.”
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COCOA — Alzheimer’s Association is inviting Brevard

County residents to participate in its “Walk to End

Alzheimer’s” at 8 a.m. on Saturday, Sept. 22, at Riverfront

Park in Historic Cocoa Village. The park address is

401 Riveredge Blvd.

The Walk is the world’s largest event to raise aware-

ness and funds for Alzheimer’s care, support and research.

Since 1989, the Alzheimer’s Association has mobilized

millions of Americans in this event.

Participants will complete a 2–mile walk and will learn

about Alzheimer’s disease, advocacy opportunities, clinical

studies enrollment and support programs and services

from the Alzheimer’s Association. Walk participants also

honor those affected by Alzheimer’s disease with the

poignant Promise Garden ceremony.

Molly Mitchum is a member of the Space Coast Walk to

End Alzheimer’s Planning Committee. She walks for her

daughter Cynthia Jean “Cindy” Mitchum, who lost her

fight to early onset Alzheimer’s in 2017, at the age of 59.

Mitchum volunteers because her daughter asked her to.

“I want you to be busy and help out, that’s what you do

best,” said Mitchum of her daughter’s wishes. “She wanted

me to have a life after her death. She said it would help

with my grief, and it certainly has,” said Mitchum. “I have

found people who have lost loved ones and they are living

on.”

For Walk Manager Amanda Harris, it’s personal. “I

walk for my daddy, who lost his battle with Alzheimer’s in

2016. This walk is so much more than a job for me; my

goal is to be put out of a job because we found a cure.

Brevard County has a big heart and the community has

really come together for this great cause. Alzheimer’s

doesn’t care who you are or where you live and that is why

we all need to come together to fight this disease.”

More than 5 million Americans are living with

Alzheimer’s disease, the sixth–leading cause of death in

the U.S. It’s the only disease among the top 10 causes that

cannot be cured, prevented or even slowed.

More than 16 million family and friends provide care to

people with Alzheimer’s and other dementias in the U.S.

In Florida alone, there are more than 540,000 people living

with the disease and more than 1.1 million caregivers.

To sign up as a team captain, join a team, or register to

walk as an individual, visit Alz.org/walk.

Participants to raise needed awareness and funds for care, support and research at Alzheimer’s Walk

Berkshire Hathaway recognizes local top–producing real–estate agents
Caprice Atwell, managing broker for the Melbourne office of Berkshire Hathaway HomeServices Florida Realty, has

announced her company’s “Good to Know” Excellence Award winners for June and July.

In June: Top Sales Associate by Dollar and Number Volume, Shari Abbott; Top Listing Associate by Dollar and

Number Volume, Dee Dee Davis. In July: Top Sales Associate by Dollar and Number Volume, Jeff Chancey; Top Listing

Associate by Dollar and Number Volume, Renee Sommers; Overall Top Listing Producer, The Wall Team (Barbara Wall,

Scott Wall–DeSousa and Melanie Tisdale).

Rei Mesa, the president and CEO of Berkshire Hathaway HomeServices Florida Realty, along with Atwell, congratu-

late the winners on their performance.

LH Tanner
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1964 Melbourne High School and Eau Gallie High School Class Reunion
Continued from page 12

Dr. Brown wrote six books on education, including “The

Non–Graded High School” and “Crisis in Secondary

Education.” On his 90th birthday in 2007, Melbourne High

School named its Science and Research Lab in his honor.

Dr. Brown also served as Superintendent of Brevard

County Schools and was an educational consultant to the

Kettering Foundation, the U.S. Department of Defense

Dependent Schools, and multiple Florida governors,

according to his obituary in “Florida Today.”

As the 1980s began, Dr. Brown chaired the much–

acclaimed Governor’s Commission on Secondary Schools

for then–Gov. Bob Graham.

In a story by John McAleenan of the “Orlando Senti-

nel,” published April 23, 1989, Dr. Brown said, “Frustra-

tion is something that’s not in my makeup. I do all I can do

— and that’s it. Oh, I might sometimes get provoked at

what’s happening. And I certainly might get discouraged

on occasion. What people in education don’t understand is

that once you’ve got something good going — you don’t

relax. You work to make it better.”

He kept trying to make things better at Melbourne

High School.

“The best thing I ever did there was probably the

simplest thing. When I first arrived, there were four

people teaching typing to four different classes of about

25 students each. I gave one teacher all the typing

students in one class. The three extra teachers were put

with the slow learners in school — 12 students to a class,”

the article said.

“My years at Melbourne High School were special to me

because of Dr. B. Frank Brown,” said Mottice, adding, “We

lived on Palmetto Drive in downtown Melbourne and he

lived behind us. We shared a common backyard.”

After graduating from Melbourne High School in 1964,

Mottice got married. Her first husband was in the

U.S. Air Force. “We lived in Germany and I worked there

as a banker.”

Later, she went to work for Bank of Melbourne and

Trust Co. “I worked there until I had my first child. Then I

was a stay–at–home mother for several years. I had two

children and then went back to work.”

Mottice worked in real estate for eight years and then

had the opportunity to start a bookkeeping business. “I did

that for 25 years. That was my calling. That was my career

love. Just a couple of years ago, I closed the business and

retired.” She added, “When I married my current husband,

I told him we could live anywhere — as long as it was

Melbourne.”

Following her graduation from Melbourne High School,

Henry enrolled at Brevard Junior College, which is now

Eastern Florida State College.

“I left there in 1967 and got married. My husband and I

moved to Boca Raton to attend Florida Atlantic University.

We stayed there until 1972 and then came back to Brevard

County.”

She was one of the early graduates of FAU, which

opened its doors in 1964. Then, it only offered upper–

division and graduate–level courses. Initial enrollment

was 867 students. The school was built on the Boca Raton

Army Airfield, a 1940s–era Army base. More than

30,000 students attend FAU today.

Henry said she also studied at the Florida Institute of

Technology in Melbourne. She took some classes in

accounting and became an accountant and office manager

with a refrigeration company. She retired from her

accountant position years ago.

“I greatly enjoyed learning and continuing my educa-

tion. I probably would have gone to school forever, just kept

on taking classes because I really found it rewarding,” said

Henry.

Wentz built her career working for Southern Bell, now

AT&T Corp. “I had two children and was lucky enough to

work nights for Southern Bell and be home with my kids

during the day. My husband worked during the day and

was home at night. So everything worked out great.”

The company paid for her college education. She started

at BCC and then completed her final two years at Rollins

College at Patrick Air Force Base. Wentz earned promo-

tions at Southern Bell and the company sent her to

Atlanta and other places for continuing education and

training in her field.

“I was with that phone company for 33 years. I had a

good retirement plan and benefits. My husband had

worked for that company, too. He had been married before

and his wife passed away. We retired in 1996 and started

traveling all over the United States in our motorhome. We

had a great time traveling and really got see this great

land of ours.”

Out of Melbourne High School, Brown went to work

for a prominent area attorney, Harvey Poe. She worked for

his firm for 11 years and for other attorneys for a total of

40 years.

Eleven years ago, Brown joined The Ullian Realty Corp.

“I have very much enjoyed working there. We have a great

team.”

Brown added, “We’re looking forward to this reunion.

It’s always a lot of fun getting together with your class-

mates. Class reunions are special events to me. I really

enjoy them.”
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6032 Farcenda Place, Suite 102  �  Melbourne

Bladder Cancer treatment
Kidney Stone treatment
DaVinci® robotic prostate removal for prostate cancer
DaVinci® robotic partial and radical kidney removal for cancer
Reconstructive DaVinci® robotic surgeries for ureteral strictures
Greenlight Laser surgeries for enlarged prostate (BPH)
Cryoablation therapy for kidney tumors
Viera Hospital and Rockledge Regional Medical Center

Dr. Bassem Eldaif announces the opening of his new office
in Viera/Melbourne offering compete urology care and

treatment for men and women of all ages.

o
o
o
o
o
o
o

321-218-2828  �  www.EldaifUrology.com
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ROCKLEDGE — Brevard Achievement Center

Enterprises (BACE), a wholly–owned subsidiary of

Brevard Achievement Center (BAC), and the United

States Specialty Sports Association (USSSA) recently

partnered to provide people with disabilities work opportu-

nities at the multi–sport company’s USSSA Space Coast

Complex.

Under the initial two–year contract, BACE will provide

housekeeping, general maintenance and box office support

for USSSA. Jobs also are available in each of these areas

for qualified applicants.

Although individuals with disabilities will be consid-

ered first for employment, candidates without disabilities

also will be hired.

“We are sincerely grateful to USSSA for partnering

with BAC in order to create diverse employment opportu-

nities for people with disabilities in Brevard,” said BAC

President and CEO Amar Patel.

“Thanks to our partnership, individuals across the

disability spectrum have the opportunity to work because

positions like ticket–takers, box office and customer–

service personnel do not require much physical labor. The

ability to offer jobs to people of all levels of disability is

definitely a home run for our community.”

BACE was created to further the mission of BAC by

providing job opportunities for people with and without

disabilities in an integrated work environment. Tom

Graver, former ESPN Wide World of Sports guest opera-

tions manager, serves as BACE’s sports operations

manager and leads a team of five staff and 20 BACE part–

time employees.

“Currently, we have over 20 part–time positions that

need to be filled,” Graver said. “Wages range from $11.47

to $12 an hour depending on the job.” Job seekers can

complete an online application at bacbrevard.com/careers

Graver added.

Brevard Achievement Center, USSSA team to employ people with disabilities; contract brings 50 jobs

Toto’s ’40 Trips Around the Sun Tour’ includes a concert set for the King Center
Toto has announced 21 new North American shows in support of the band’s 40th Anniversary. The “40 Trips Around

the Sun Tour” will include a stop at the King Center in Melbourne. Their show is set for 8 p.m. on Saturday, Oct. 27.

Toto is currently in the middle of a major resurgence around the world. The band’s new “greatest hits” package titled

“40 Trips Around the Sun” (Legacy Recordings–Sony) debuted in the Top 40 in eight different countries.

Their European tour earlier this year saw them performing to packed houses every night, including sold–out stops at

the Ziggo Dome in Amsterdam and the Royal Albert Hall in London. “Few ensembles in the history of recorded music

have individually or collectively had a larger imprint on pop culture than the members of Toto.” As individuals, the ban d

members can be heard on 5,000 albums that together “amass a sales history of a half–a–billion albums.”

With more than 40 years together and literally thousands of credits, including the biggest–selling album of all time:

Michael Jackson’s “Thriller,” and accolades to their names, Toto “remains one of the top–selling touring and recording

acts in the world.”

Tickets for this concert may be purchased by visiting KingCenter.com or by calling 242–2219.

Brevard family Partnership

next in series
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An old-fashioned celebration of the Indian  
River’s bounty featuring delicious food,  
live music, and greeters in costume!
Menu: Oysters, fish, veggies, and dessert!

Beer by Florida Beer Company
Pre-sale Tickets: $35/person or 2 for $60

Children 10 and under are FREE
Purchase tickets by calling 321-848-0365  

or by visiting Field Manor.
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Neighbor Up Brevard
Continued from page 13

the design concept and everything that

went into the building. While the staff was

involved with running the daily operations

of Neighbor Up Brevard, she handled all of

the design work, which was great for us.”

Attending the DOCK during the school

year is at no cost to the parents. With

increased hours over spring break and in

the summer, parents participate by paying

a nominal fee.

The goal at the DOCK is to enable

children and teens to compete more

effectively with their peers and provide

them with critical skills and knowledge for

the future. Parents are reassured that their

children are being looked after while they

are in the DOCK, an environment that

fosters healthy lifestyle skills, teaching

them responsibility and accountability.

“Together with the two facilities

combined we serve about 150 unduplicated

kids a year,” said Brandy Bean, Neighbor

Up Brevard’s development director.

“We actually started the program in a

public housing unit in March of 2004,”

added Brockwell–Carey. “It was a 1,000–

square–foot space. We would have as many

as 20 kids with adults in that space. So we

have grown from that unit to where we are

today. We couldn’t do it without the

support of the community and volunteers

and all the dedicated people who have

helped us prosper through the years.”

Bishop said there is “a big need in the

community for the work we do. A friend

who was on the board invited me to take a

look at the work this organization was

doing. I really embraced it and got in-

volved. I’m proud to have served on the

board for six years and I’m now helping

with fundraising.”

Neighbor Up Brevard will host its

annual fall fundraiser, “Carnival at the

Creek,” from 4–8 p.m. on Sunday, Oct. 21,

at Up The Creek Farms in Valkaria. The

address is 3590 Valkaria Road.

Tickets are $150 each. Sponsorships

range from $500 to $10,000 and include

tickets and various amenities based on the

level of support. To purchase tickets or

learn about the different sponsorships, visit

NeighborUpBrevard.org/carnival, or call

253–4214, extension 207.

Development@NeighborhoodUpBrevard.org

is the email address.

“Up The Creek Farms is one of the

nicest venues in the region to host a

fundraiser. The surroundings are beauti-

ful,” said Bean, adding, “Historically, this

event was held at supporter’s homes. In

fact, one year Mariel Simon and her

husband hosted it.”

Bean and Simon later decided to expand

to a larger site and “re–energize” the event.

“Up The Creek Farms was the perfect

setting, we thought,” said Bean.

“We can now accommodate up to

200 people, which is twice the number as at

our previous sites. And, importantly, we

lowered the individual ticket price, which is

bringing new people to the event at a time

when we are thinking about the next

generation of philanthropic donors. We are

hoping to attract all generations to

Carnival at the Creek,” said Bean.

“We have high hopes for this event

because this is the first year we’ve had an

Advancement Committee,” said Bishop.

“It’s very helpful to have a group of

planners and Mariel (Simon) is part of the

group of people who are seeking sponsor-

ships for this fundraiser.”

In addition to the DOCK and the work

being done in the Booker T. Washington

neighborhood, Neighbor Up Brevard is

involved in the Evans Center, a multi–use

project in Palm Bay’s Powell subdivision.

The multipurpose Evans Center will house

a grocery store with fresh produce and

meats, a health clinic operated by Brevard

Health Alliance, and classroom space for

job training, health and wellness educa-

tion, and other programming needs

identified by area residents.

The Powell–Driskell Heights subdivi-

sions, in northeast Palm Bay, are located in

what is known as a U.S. Department of

Agriculture–designated “food desert” where

more than 5,000 residents live in a

one–mile radius that lacks access to

healthy, affordable food.

The residents are filled with hope and

excitement for the 6,000–square–foot

Evans Center. This economic–development

project on Florida Avenue is scheduled to

open this year.

“The Evans Center is well under

construction,” said Brockwell–Carey. “We

will be hiring a market manager soon and

other people in the community to work in

the store. Brevard Health Alliance is

excited about having a one–provider health

clinic there and we are coordinating that

with them. There is going to be a classroom

in the facility, too. We have a program

coordinator who will also be out in the

community. This individual will be the

‘face of the Evans Center.’ We’ll be

planning activities in the classroom space

that will serve the community.”

She said the Evans Center is looking to

have a “soft” opening in October and a

ribbon–cutting event in November. “There

is a lot of buzz in the community about this

project.” Brockwell–Carey is the project

manager for the Evans Center.

“Without the fantistic staff under Lynn’s

direction, we would not see the growth and

achievements Neighbor Up Brevard is

making. On behalf of the board, I want to

give recognition to the team that is driving

this organization,” said Mannino.

Eau Gallie Arts District
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Now Offering Same-Day Orthopedic
Urgent Care Appointments

Get the Care You Need,
When You Need it

Schedule online at HFnow.org
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Chateau Madeleine
Continued from page 1

in place with the best care and surround-

ings. She fought a long battle before

dying of leukemia.

Privately owned assisted–living

facilities make residents feel as though

they are living in more of a “regular

home” while receiving extra help without

having to worry about daily chores.

Because the facilities are privately

owned, “home–cooked” meals are usually

the rule rather than the exception.

Weekly housekeeping services are also

available, as well as transportation to

area attractions.

Besides the services offered, private

assisted–living facilities also help to

foster friendships. Many are tight–knit

communities, so people get to know one

another more quickly. This interaction is

beneficial in warding off depression

among seniors, which sometimes can

become an issue, health–care experts

say.

Residents of Chateau Madeleine can

receive three chef–prepared nutritious

meals per day in the formal Suntree

Harvest Dining Room. And concierge

services are all–inclusive in the monthly

rental fee, said Aylward, a former U.S.

Army officer who served in Iraq and in

other campaigns and missions around

the globe.

“There are a couple of ‘levels of care’

plans, but our basic rate includes

medication management, and our

memory care is all–inclusive in the

price,” he said, adding that Chateau

Madeleine is a pet–friendly campus

offering a variety of conveniences and

amenities.

“We are a service–driven organiza-

tion. It’s all about service,” said Aylward.

The service team includes Hunter, a

3–year–old rusty golden retriever.

Hunter was matched with his owner,

Aylward, when he was 7 weeks old.

Hunter is a trained diabetic alert dog.

These types of dogs are trained to alert

their owners in advance of low– or high–

blood sugar events before they become

dangerous. Hunter is also a companion-

ship dog for those with post–traumatic

stress disorder. “People love Hunter,”

said Aylward.

Senior–living communities that

provide exceptional service are rewarded

by their customers who become “brand

ambassadors,” positively speaking about

their experience with an average of

seven friends, relatives, and colleagues,

according the 2018 J.D. Power “Senior

Living Satisfaction Study.”

Chateau Madeleine touts these

conveniences: personalized laundry

services and a laundry area on each

floor; scheduled transportation to

medical appointments, stores and other

community services; weekly housekeep-

ing and linen service; all–inclusive

Wi–Fi, internet, Spectrum Cable and

land–line telephone; onsite licensed

medical support in a range of specialties,

including M.D., therapy, dermatology,

audiology, and podiatry; a full calendar

of activities and entertainment; and

cultural and social outings. The facility

will have a computer lab set up to serve

any resident who doesn’t have his or her

own laptop or iPad.

The Chateau Madeleine amenities

include: formal and private dining room;

the Quick Silver Lounge for “happy hour”

(NFL TV package) and conversation;

Legacy Library; hair salon for men and

women; game room; arts and crafts

room; The Great Outdoors Courtyard

and Gardens; 6–acre Lake Madeleine

with lighted walking path; a gardening

program with raised garden boxes; and

“Central Bark,” a fully fenced dog

recreation area complete with a water

fountain and clean–up station.

Aylward said Chateau Madeleine is

making a significant investment in

landscaping, too.

“Landscaping is a very important part

of the whole planning process for our

senior resort community. Dr. Hardoon

put that front and center in the planning

process. It wasn’t an afterthought. He

wants to make sure we have a beautiful

courtyard on the memory–care side as

well as on the assisted–living side. It’s

all planned and that is important.”

In survey after survey, senior–living

consumers rate a “walkable” community

with features as “very important” or

“mandatory.”

“We are going to have water features,

such as tall fountains and waterfalls that

will be lit up at night,” said Dr. Hardoon.

“It’s going to be a beautiful setting.”

The architect for Chateau Madeleine

is Dave Nagrodsky of DNA Architects

Inc. in Melbourne. One of his firm’s

areas of expertise is senior living

facilities.

The Florida Assisted Living Associa-

tion recently hosted its annual confer-

ence in Orlando and Aylward’s team was

recognized at that industry event.

“We are the new kid on the block.

There is no facility like Chateau

Madeleine in the Suntree market. At the

conference, there was a lot of chatter

about Chateau Madeleine,” he said.

Assisted living facilities provide

services for seniors who wish to remain

independent, but still need some help

with daily living.

Momentum in that housing sector is

growing, according to the 2018 “Emerg-

ing Trends in Real Estate” report

recently released by

PricewaterhouseCoopers and the Urban

Land Institute.

The 65 and older population will

increase by 6 percent by 2030, when

there will be 75.5 million seniors in

America.

The Sunshine State currently ranks

first in the nation in percentage of

citizens who are elders. Nearly 5 million

residents in Florida are 60 and older.

More than 1.6 million are age 75 and

older, and the 85–and–older population

is the fastest–growing age group by

percentage, according to the Florida

Assisted Living Association.

One key thing that sets off Chateau

Madeleine is that it is locally owned, in a

senior–living industry where large

corporations hold sizable market share.

“I don’t think you can discount the

value of local ownership in any kind of

business, certainly senior living. It

brings a level of accountability and

responsiveness that you may or may not

get at some of the big chains,” business-

man Don Kramer, the CEO and founder

of One Senior Place in Viera, told

“Hometown News.”

One Senior Place, which offers all

types of information and resources for

senior citizens, recently hosted Aylward

and his executive team for a public

luncheon.

To learn more about Chateau

Madeleine and the apartments for lease,

contact Yvette Jenkin, sales and market-

ing director, at 701–8000, or email

sales@SuntreeSeniorLiving.com.

Chateau Madeleine is looking to open

around November–December, said

Aylward.

“There are a lot of variable factors in

that timeline because some of the rules

and regulations for these types of

facilities changed in the state of Florida

after Hurricane Irma. There are newly

established generator laws for nursing

facilities and assisted–living facilities.”

On March 26 of this year, Gov. Rick

Scott signed Senate Bill 7028 and House

Bill 7079, which make permanent the

emergency rules requiring every nursing

home and assisted–living facility in

Florida to have emergency generators to

keep residents safe during a possible

weather event or periods with prolonged

power outage.

“We are going above and beyond the

standard measure. Dr. Hardoon has put

the entire community on generator

power,” said Aylward.

He added, “Technically, we only had

to do the common areas throughout the

community. But we have made it so

every single apartment has full power

24/7, full power everywhere. So we have

far exceeded the minimum requirement

by the state. We are at the maximum.”

Aylward said he is also working with

the Florida Department of Elder Affairs.

That organization requires pending

licensures such as Chateau Madeleine to

submit a detailed emergency manage-

ment plan before opening. “We are on

track for all of our licensures. We’re

working with a consulting group in

Tallahassee,” he said.

Aylward brings an interesting mix of

experience to his position at Chateau

Madeleine. He earned his bachelor’s

degree in business administration from

New York University’s Stern School of

Business and has an MBA degree from

Webster University.

Before joining Starbucks, he served

20 years on active duty in the U.S. Army.

“I had a bad day overseas and it ended

my career. I still have some mobility

issues. I’ve had a lot of surgeries, a lot of

hardware. But I consider myself very

blessed because I am walking today,”

said Aylward, who also served two years

in the U.S. Army Reserve.

At Starbucks, where he had a 20–year

career, Aylward first worked as a

regional manager. Later, he led the

company’s international license division

as vice president of operations. He

traveled throughout Europe, Asia, and

Australia “putting Starbucks around the

globe.”

Aylward was in close communication

with Howard Schultz, who at the time

was the company’s CEO. “I enjoyed

working for Howard. I would follow him

anywhere. He truly cares about people

and has an amazing business savvy. I

learned a lot about business from him. In

fact, most of what I learned in the

business world was from Howard.”

Aylward added, “I think the biggest

challenge for me after leaving the service

and going to work for Starbucks was

flipping that switch from sometimes

needing to be hardline military to

finding that softer, gentler side, which I

did.”

“I’ve had experiences in life I would

not trade for anything. I loved serving in

the Army and I loved working for

Starbucks. It was nice being part of

Howard’s world. I wear it as a badge of

honor.”

Aylward met a number of world

leaders in his position at Starbucks,

including China President Hu Jintao (in

office from 2002–2012). That greeting

took place at a conference in Naples,

Fla., he said. “It was all fun, neat, and

exciting to me.”

But the global travel kept him away

from his family. “I knew I needed to stop

traveling. I missed a lot of family

experiences. So I did indeed stop

traveling and got into this industry and

was able to use my customer–service

skills and my business skills. One of my

former employees is the individual who

got me into this field. It’s been very

enriching for me personally, every day. I

have the opportunity to make a differ-

ence to my staff, to my residents, and to

their families. This is a wonderful

industry to be part of and I greatly enjoy

meeting the residents and their fami-

lies.”
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(321) 259-9500
WEEKDAYS  7 a.m. - 7 p.m.
SATURDAYS & SUNDAYS  8 a.m. - 2 p.m.

6619 North Wickham Rd.
MELBOURNE

Come see us at Brevard Medical City

Medicare Patients Welcome    
We Accept Most Insurance

Evening & Weekend Office Hours    
Specializing in Adult Medicine

Book your appointment online    suntreeinternalmedicine.com

State-of-the-art Medical Facility • Everything under one roof conveniently located on Wickham Road in Suntree
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