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JC Penny Realty expands, opens office in Melbourne; firm a big success
By Ken Datzman

One of the top–performing real–estate agencies in

Central Florida has expanded to Brevard County, a

market the owners of the business are long familiar

with, and have committed resources to build their

residential presence here and be part of the community.

Kissimmee–based JC Penny Realty, a family

operated enterprise that has grown from two people to

35 agents over the last decade, has opened an office in

Perimeter Center, on the corner of West Eau Gallie

Boulevard and John Rodes Boulevard in Melbourne.

Perimeter Center is part of West Melbourne–based

CIA Real Estate’s portfolio.

JC Penny Realty caters to individual homebuyers,

international buyers and investors, and people seeking

vacation homes in Florida.

The owners of the brokerage are the husband–and–

wife team Jon and Deb Penny.

JC Penny Realty is ranked among the top 3 percent of

Central Florida real–estate agencies based on sales

volume, according to the Orlando Regional Realtors

Association.

“We do more than 300 real–estate transactions a

year, and in 2018 we’re on track to have one of our best

years,” said Deb Penny, whose company name is

sometimes associated with the retailer J.C. Penney.

“Through the years, we’ve had a lot of calls at the

office asking to be connected to the men’s wear depart-

ment, or asking if a certain sale was still on,” she said.

“JC is my father–in–law’s name. Jon’s mother and

father started the agency and are now retired. At one

time, we all worked together in the brokerage. We

purchased the business from them. They are now living

in the mountains of Oklahoma, which was their retire-

ment dream.”

Nationally, more than half of Realtors work for an

independent company, such as JC Penny Realty,

according to the new National Association of Realtors’

“Member Profile.”

Forty–eight percent of members worked at one–office

firms, while 25 percent of members worked for an agency

with two to four offices.

Jon Penny’s career includes having worked locally for

Gatto’s Tire & Auto Service and for C&D Auto Center

and he also served as a vice president for Tire Kingdom

in Cleveland, Ohio.

The Pennys are tapping into the Brevard real–estate

market at an opportune time, it seems. There is a lot of

optimism among both businesses and consumers.

Hiring has remained strong, as companies large and

small expand and bring on new staff. For the large

corporations, the hires are generally coming from out of

state, which means they may be buying homes here at

some point.

“We have kept a close eye on Brevard County and

have a lot of friends here. We think Brevard is entering a

new era,” said Deb Penny.

JC Penny Realty recently hosted a grand opening at

its new office. “It was almost overwhelming. We had a
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Deb Penny owns and operates JC Penny Realty with her husband Jon. Their Kissimmee–based agency has made its first expansion,
opening an office at the Perimeter Center on West Eau Boulevard in Melbourne. JC Penny Realty is ranked among the top 3 percent
of real–estate agencies in Central Florida for sales volume, according to the Orlando Regional Realtors Association. The firm averages
more than 300 transactions a year catering to homebuyers, including international buyers and investors.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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New students and faculty look to continue FSU’s upward trajectory —
one of most talented cohorts in school history; applications way up

which will be required for all of FSU’s incoming freshmen

and transfer students. The FSU Student Resilience

Project uses highly engaging animation, videos and TED–

talk style educational audio sessions from faculty and

mental health providers. The training helps students

build on their existing strengths and provides them with

new strategies that promote health and teach crucial new

resilience and coping skills. For more information, visit

Strong.FSU.edu.

l New this year, FSU will welcome 36 entrepreneur-

ial–minded freshmen to the Entrepreneurship and

Innovation Learning Community housed in Deviney Hall.

Students will spend the year living together, taking

courses, hearing from expert faculty in the Jim Moran

School of Entrepreneurship, exploring their own passions

and finding out about all the resources Florida State has

to offer to foster innovation and development.

l Florida State’s 20 residence halls, which are operated

by the Office of University Housing, opened for the Fall

2018 semester Aug. 22. The residence halls house more

than 6,600 students this year. About 79 percent of the new

students moving onto campus are freshmen. This year, a

new online check–in system became available for students

that reduces the amount of time they spend standing in

line and filling out paperwork.

l Engage 100 is a new initiative designed to enhance

the student experience by connecting, engaging and

challenging them from the moment they first arrive on

campus. The goal is to have 100 percent of students

experience high–impact engagement by participation in

programs such as Undergraduate Research, Freshman

Interest Groups (FIG) and Living Learning Communities

(LLCs).

l FSU’s historic and beloved dining hall, Suwannee

Room, reopened in July with a bright new interior look,

expanded menu and open–kitchen atmosphere that

together elevate the quality of meals and create a fresh

dining experience for the campus community. The

renovation of Suwannee is part of FSU’s goal to make

Seminole Dining, with help from its food–service partner

Sodexo, one of the top dining programs in the nation.

l In July, the Florida State University Police Depart-

ment released “Run. Hide. Fight.” The educational video

provides potentially lifesaving information to prepare the

campus community and public for the possibility of active

shooter situations. The video describes what to do in an

active shooting event, how to recognize signs of potential

violence and what to expect after an active shooting takes

place.

l This summer, demolition began on the original

Oglesby Union buildings to make way for a new Oglesby

Union, which will open fall 2020. The existing Union and

the Seminole Dining Food Court are open for business.

Other programs and services are being housed in tempo-

rary space and alternate campus locations. Traditional

programs such as Homecoming, Seminole Sensation

Week, Paint–a–Pot and Market Wednesday will continue

throughout construction. For the most up–to–date

information and locations of Union department staff, the

Student Government Association, student activities and

programs, visit new.union.fsu.edu.

By Amy Farnum–Patronis
afarnumpatronis@fsu.edu
University Communications
Florida State University

TALLAHASSEE — Florida State University welcomed

about 42,000 students back to campus, along with 240

new faculty, as classes began for the 2018–2019 academic

year.

The incoming freshman class of about 6,400 students is

expected to be one of the most academically talented

cohorts in FSU history.

“We’re thrilled to welcome an exceptional freshman

class and a new group of top–notch faculty members as we

start another academic year,” said President John

Thrasher. “Florida State University is on the rise, and I

know these students and faculty will help keep the

momentum going.”

The application process has become more and more

competitive for first–year students. FSU received 51,098

applications for admittance to the 2018 summer and fall

semesters — a 17 percent jump over last year.

Of those freshmen who were accepted into the univer-

sity for the summer and fall semesters:

l The average high school grade point average was 4.2

with an average 1340 total SAT score and ACT composite

score of 29.

l This year’s incoming freshman class includes

students from 62 Florida counties, 43 states, Puerto Rico

and 21 nations. After Florida, the states with the most

new accepted freshmen are Georgia, North Carolina, New

York and New Jersey.

l Women make up 61.4 percent of the new freshman

class, while 38.6 percent of students are male.

l The top five majors selected by this year’s admitted

freshman class are: biological science, business, engineer-

ing, psychology and pre–health professions.

This fall, 240 new faculty members will join the Florida

State family. That number includes 125 new faculty

positions that were created with preeminence funds from

the State of Florida.

“The addition of more faculty members will enhance

and vitalize the overall academic experience for our

students,” said Provost and Executive Vice President for

Academic Affairs Sally McRorie. “Having more faculty

won’t just reduce class sizes and faculty–to–student ratios,

it will create exciting new opportunities for research and

mentorship experiences with the faculty for our students.”

Among the new hires are three new specialized honors

faculty members who have designed a core honors

curriculum around interrelated courses. The hires are a

part of Florida State’s goal to enhance the Honors

Program and provide smaller, more complex and in–depth

classes for the university’s most high–achieving students.

Other highlights of the new academic year include:

l Earlier this month, FSU introduced the Student

Resilience Project, an online, evidence–informed trauma

resilience training tool developed by the Institute for

Family Violence Studies at the FSU College of Social

Work. This fall, the institute will fully launch the training,

Eau Gallie Arts District to present ‘Dog Day’s’
The Eau Gallie Arts District of Melbourne will present “Dog Days” from 6–10 p.m. on Friday, Oct. 5. The event will

take place in the Eau Gallie Square and on Highland Avenue. The program will include food, beer, music and a fun dog

show. A grand prize will be presented to the best “dog/human joint costume.” The dog contest will include prizes and

ribbons. There will be Camp Bow–Wow activities for the dogs and kids. The event is free of charge and open to the public .

Donations will be accepted. For more details about this event, visit www.EgadLife.com.
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By Lisa Roney
UCF Forum columnist
University of Central Florida

Choosing to become a professor or teacher of any kind

may very well be about something as simple as your

reaction to fall. If you were a kid who loved to return to

school after the boredom of summer, even if you couldn’t

wait for it to arrive each May, maybe that feeling drove you

to seek a life in school.

Of course, your attitude toward September might have

actually been a complicated thing colored by how nice your

previous year’s teacher was or whether you could afford the

“right” clothes or whether your best friend had moved

away over the summer.

Still, most of us who teach have that sense of rising

excitement at the end of each summer. If you are a parent

sending your child off to school, you feel it, too. One of the

privileges of a school for both teachers and students is that

we get to start over every year or every semester.

This clean slate leads us to believe that things can

really change, that new things can happen — a helpful

attitude in school and, really, throughout life. It’s produc-

tive and exciting to have a palpable sense of possibility.

When I first came to UCF in 2003, I had a bit of

difficulty with this because the weather didn’t seem right.

In the other places where I had lived — mild Tennessee,

harsh Minnesota, and in–between Pennsylvania — there

had been those cool evenings to signal that fall was

coming. In Florida, my circadian rhythms didn’t line up,

and I found it challenging to believe that fall term was

about to begin.

Instead, the scalding days of August seemed to stretch

interminably into September and even October. I struggled

to find the lift in energy levels that had always come with

cooler weather and fall term for me.

Eventually, of course, I adjusted. I began to see the

subtle changes in climate as Florida would move into fall.

The difference between 90 degrees and 80 degrees is

significant, after all.

Because of a visit to Corkscrew Swamp Sanctuary near

Naples, where I saw an array of exotic (to me) birds,

including painted buntings and wood storks (the sublime

to the homely), I became aware soon after coming to

Florida of the stunning bird life. I also began to watch for

the birds that fly back and forth over Florida, stopping

along the way, in massive seasonal migrations. A variety of

hawks, falcons, herons, warblers, and thrushes, as well as

waterfowl, flow through the state every fall.

Soon, I also began to appreciate the startling colors of

fall flowering plants, even if we don’t have the bold leaf–

changes of more northern climes. All you have to do is

come upon a massive spread of blooming blue clock vine or

wildly orange Florida flame vine or the vibrant purple of

beautyberries, and you come to understand that fall here

has profuse colors of its own.

This fall, however, some of us at UCF have a more

blatant sign of possibility and change: the new Trevor

Colbourn Hall, which some of us have already nicknamed

“Trevor.” Over the summer, we cleaned out the old

Colbourn Hall — named after UCF’s second president —

and the first week of August we moved into the new, shiny

one.

As with any change, there are some things we’re not

crazy about and some things that will take a while to work

out. But there’s also a little lift in most everyone’s spirits–

exploring the building to find out where various offices and

people ended up, helping each other with boxes and locks,

chattering in the hallways like I haven’t heard in years.

Moving was a daunting task — we had 174 boxes for

The Florida Review, and I brought home about 10 boxes of

my own books because my new office is smaller than

before. I ran into a senior colleague, drenched with the

sweat of moving in August in Florida, when she was

moving her personal items.

“How much do you have?” I asked.

“A lot,” she said. “I’ve been here a long time.” But even

though she looked exhausted, her eyes gleamed with

excitement.

Probably none of our eyes will gleam with tears when

the old Colbourn comes down. It is slated for destruction

within a few weeks. I’m sure there was the same kind of

excitement when it was new that we feel now, but it’s a

building that has lived past its time. The university

decided not even to try to rehab it, but just to tear it to the

ground. Some of us contemplated having a take–down

party to watch the wrecking balls do their work. But we

decided we didn’t really want to breathe that dust.

I’ve thought much in these days about an Idler essay

written by Samuel Johnson in 1760, “Honour of the last.”

He notes that “it is only by finding life changeable that we

are reminded of its shortness.” A friend of mine in gradu-

ate school gave me a copy of this essay when she was

moving from one phase of life to another, and I always

have loved it for how it encourages us to face mortality in

our daily lives, what now we might call practicing mindful-

ness.

No doubt, we will pause and perhaps share a moment

of nostalgia for a place so many of us spent so much time

learning, teaching, meeting, debating, making friends,

making enemies, writing, advising students, filling out

paperwork, snatching a bit of lunch at our desks, and

many other tasks that make up a faculty, staff, or student

life. I have one particularly fond memory of how, in my

first year, my then–husband–to–be had an office on the

fourth floor and would come by to see me on the third. I

remember him peeking around the door frame to see if I

was busy or could take a minute to chat.

There are memories in the old building, and, just as we

start each school year with some regret that summer is

gone, we will have to say goodbye to the old Colbourn. I

hope we’ll all pause and reflect before we move on to the

thrill of the new and fill our lives back up with possibility.

Awareness of death and awareness of life are, after all,

inextricably entwined. The turning of the seasons always

provides this reminder — if we notice.

This is the season of change and possibility for both teachers and students

Lisa Roney is an associate professor of English
in UCF’s Department of English. She can be
reached at Lisa.Roney@UCF.edu.

Emotions Dance to show best in contemporary, jazz and modern dance
Emotions Dance Inc., a professional contemporary dance company that focuses on social and environmental aware-

ness through the art of dance, is set to present its sixth annual installment of “The Shift.”

Emotions Dance is teaming up with the best in contemporary, modern, and jazz dance to allow audiences the chance

to experience new, experimental, and in–progress works — all under one roof.

The performances are scheduled for 7:30 p.m. on Friday, Sept. 14, and 7:30 p.m. on Saturday, Sept. 15. All perfor-

mances will be at the Mandell Theatre, located at the Lowndes Shakespeare Center (812 E. Rollins St.) in Orlando.

Tickets at the door will be $20 for general admission and $15 for students and senior citizens. Industry and group

rates are available by calling (407) 788–1659.

Emotions Dance Inc. has continued to expand this performance. Companies and choreographers involved in this year’s

program will include: ME Dance, Aretuza’s Ballerina Project, Crawford Jazz Project, Emotions Dance, Florida Dance

Theatre, Vincent Sanrocco Dance Company, EllieVie Dance Company, Still Moving Dance, Inez Patricia School of Dance

and works by Christy Goussyra and Tori Sarau.

The goal of this performance “is to not only showcase Orlando’s best in dance in the spirit of collaboration, but to also

shift our perspectives on movement, dance, and art and to preserve dance as a relevant art form.”

To learn more about Emotions Dance, log on to www.EmotionsDance.org.

‘Mile–Long Sidewalk Sale’ Sept. 22 in Cocoa Village
The Historic Cocoa Village Association will host its annual “Mile–Long Sidewalk Sale” from 10 a.m. to 3 p.m. on

Saturday, Sept. 22, in Cocoa Village. The event will include music, food and prizes. Shoppers will “find some terrific item s

on sale from many of the merchants. This is a family oriented gathering and, as always, this event is pet–friendly. ”
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Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’
Brevard County Sheriff Robert Wayne Ivey
(321) 271–6029
to Dana Delaney Loyd
at 5:19 p.m., April 29, 2015
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‘I need to report suspected abuse.’
Dana Delaney Loyd
aka Theresa Smith
to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015SEVEN YELLOW SPOTS
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Intracoastal Brewing Co. among second–stage
businesses competing to earn prestigious honor

Intracoastal Brewing Co. in Melbourne was among the first round of 2018 “Florida

Companies to Watch” finalists recently announced by “GrowFL.”

The awards event — now in its eighth year — honors 50 select second–stage compa-

nies from throughout the state for developing valuable products and services, creating

quality jobs, enriching communities, and broadening new industries throughout Florida.

Chosen from a candidate pool of 134 growing second–stage businesses, the finalists

collectively represented $518 million in annual revenue and employed 2,743 full–time

equivalent employees in 2017.

“We are honored to have been selected as finalists by GrowFL and are proud to have

contributed to our local community in such a positive way,” said Donald Atwell, the

brewmaster and co–owner. “We’ve come a long way from where we started and are

looking forward to our continued success in Brevard County and beyond the Space Coast.

We truly appreciate all of the continued support from our customers as well as the Eau

Gallie Arts District, which has allowed for our company to grow its footprint and presence

in the county,” added John Curtis and Kyle Smyth, general managers and co–owners.

“Intracoastal Brewing Co. was also awarded a Florida Main Street award for renova-

tion and investment in the community,” said Lisa Packard, executive director of the Eau

Gallie Arts District, “which is the very backbone of what EGAD is all about.”

Intracoastal Brewing Co. was founded in 2011 and opened to the public in 2013. It is a

microbrewery focused on bringing an “ever–rotating cycle of quality beers to Brevard

County and beyond.”

Maintaining a motto of “Ever Rotating, Never Duplicating,” more information about

the company can be found at www.IntracoastalBrewingCompany.com.

The Florida Companies To Watch program consists of two rounds of selections.

Finalists advance to the second round, where they will be further evaluated based on their

performance in the marketplace, innovative products, services or processes, philanthropy

and empowered employees.

“We applaud these first–round finalists who have shown how they stand out in their

regions as innovative business leaders, going to the next level to grow their companies.

They are true rock stars,” said Dr. Tom O’Neal, GrowFL’s executive director.

The finalists represent a unique group of scalable, high–growth enterprises that are

already located within Florida. These enterprises are an important segment of our

economy and their numbers have been steadily increasing, which contributed to Florida’s

ranking of 24 on the 2018 Kauffman Index of Growth Entrepreneurship.

According to the Kauffman report, “entrepreneurship is not a monolithic phenomenon,

and it includes many moving parts. Creating new businesses is a different economic

activity from running small businesses, which in turn is different from growing busi-

nesses.”

Florida Companies to Watch recognizes the different approach needed to successfully

grow and scale a business and celebrates those that are working to achieve this goal. The

Florida Companies To Watch program was developed by the Edward Lowe Foundation.

The winners will be announced in mid–September. The 2018 honorees will be cel-

ebrated at the awards ceremony Feb. 9 at the Straz Center for the Performing Arts in

Tampa. For more information on this competition, visit www.GrowFL.com/flctw18.

New Walmart facility provides some 400 full–time jobs
The Economic Development Commission of Florida’s Space Coast recently joined

community leaders, including Gov. Rick Scott, at the grand opening of Walmart’s new

$145 million grocery Distribution Center in Cocoa.

The EDC first announced Walmart’s plans in July of 2017, after working with the

Canaveral Port Authority, and the City of Cocoa to bring this 550,000–square–foot project

to the Space Coast.

The event was a celebration of a multiyear effort, supported by local and state officials

and community members, to secure Walmart’s capital investment and quality job

opportunities for Brevard residents.

In his welcoming remarks, EDC Chairman Phil Hayes of Berman Hopkins said, “The

high–tech work that will happen at this state–of–the–art distribution center will have a

significant economic contribution locally, while further diversifying our industry base. It’s

a pleasure to welcome Walmart, the world’s largest retailer, to the Space Coast. Just like

others, we know you will launch to new heights from here.”

Scott said, “The best thing we can do for families in our state is to create an environ-

ment where our private–sector can grow and create jobs. Since December 2010, we’ve

created nearly 1.6 million jobs in Florida and our unemployment rate is the lowest it’s

been in over a decade thanks to projects like the one we are celebrating today. It’s great to

be here to announce 400 new jobs for families in Cocoa.”

According to Walmart, the Cocoa Distribution Center employs about 400 associates,

including some transportation positions. Wages for full–time hourly associates start at

$16.05 per hour and will reach $19.55 per hour over a two–and–a–half–year progression.
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Canaveral Port Authority and Carnival Cruise Line
reach agreement on state–of–the–art terminal plans

PORT CANAVERAL — The Canaveral Port Authority and Carnival Cruise Line, the

world’s largest cruise operator, have reached an agreement in principle on a new state–of–

the–art terminal able to accommodate Carnival’s new 180,000–ton ship, the largest ever

constructed for the line, set to debut in 2020.

The terms of the agreement are expected to be included on the agenda of the next

Canaveral Port Authority Board of Commissioners’ meeting. If approved, the agreement

will clear the way for Carnival Cruise Line’s plans to homeport the as–yet–unnamed

5,286–lower berth ship at Port Canaveral, further bolstering the line’s position as the

Port’s number one cruise operator.

The vessel will offer an array of groundbreaking, never–before–seen features and

attractions while also being the first North American–based cruise ship to be powered by

Liquefied Natural Gas, part of Carnival Corp.’s “green cruising” design platform.

“We are very excited about the prospects of homeporting our largest ship at Port

Canaveral, a valued business partner for more than 25 years,” said Christine Duffy,

president of Carnival Cruise Line. “Easily accessible from all over the southeast with

excellent facilities and friendly staff, Port Canaveral is one of our most popular and

fastest–growing homeports. This fantastic new ship, coupled with our future plans for

Port Canaveral, will provide guests with an unparalleled seagoing vacation experience

from the minute they arrive.”

“The Port and Carnival Cruise Line have worked closely for decades building a

successful partnership together. We are proud of our partners at Carnival and eager to

begin this new chapter in our business relationship,” said Canaveral Port Authority Port

Director and CEO John Murray at a meeting in Miami.

“Carnival’s commitment to Port Canaveral demonstrates their confidence in our ability

to support one of the world’s most successful cruise brands. We’re excited and looking

forward to having their largest and newest class of ship homeported here.”

The executives attending the meeting included David Candib, Carnival Corp. vice

president, global port and destination development; James Heaney, Carnival Cruise Line

executive vice president, professional services; and Gus Antorcha, the chief operating

officer for Carnival Cruise Line.

Construction of the 180,000–ton cruise ship is scheduled to begin in November 2018

with the official steel–cutting ceremony at the Meyer–Werft shipyard in Turku, Finland.

Further ship details, along with itineraries from Port Canaveral, are expected to be

announced in 2019.

The decision to base the new ship on the Space Coast continues a decades–long

relationship and reinforces Carnival Cruise Line’s position as Port Canaveral’s number

one cruise operator. The line currently has three year–round ships based in Port

Canaveral carrying upwards of 650,000 passengers a year. In October, Carnival Cruise

Line will also reposition the newer Carnival Breeze to homeport at Port Canaveral.

For more information, visit www.PortCanaveral.com and www.Carnival.com

Marine Bank & Trust continues solid performance
VERO BEACH — Marine Bank & Trust continued to demonstrate solid performance

for the first two quarters of 2018. It experienced year–over–year asset growth, with

$268 million in total assets as of June 30, 2018, compared to $219 million as of June 30,

2017, an increase of $49 million or 22 percent.

Loans outstanding as of June 30, 2018, were $205 million as compared to $170 million

on June 30, 2017, an increase of $35 million or 20 percent. Total deposits as of June 30,

2018, were $245 million as compared to $194 million on June 30, 2017, an increase of $51

million or 26 percent.

On Jan. 29, 2018, Marine Bank opened its fourth full–service banking center, the first

in Brevard County, located at 3303 Suntree Blvd. in Melbourne.

“As a result of our strategic decision to grow and expand, net income was impacted by

expenses related to the opening of our Melbourne banking center location and by hiring

highly qualified and experienced bankers to support and promote our continued growth,”

said Bill Penney, president and CEO of Marine Bank & Trust.

For the first six months of 2018, net income was $451,000, compared to $555,000 in the

first half of 2017. However, because of its continued strength and financial performance,

Marine Bank has maintained a “5–Star Superior” rating from Bauer Financial, the

premier bank–rating organization that reports on and analyzes the performance of banks.

Marine Bank was chartered in 1997 and has $270 million in assets. Marine Bank has

four full–service branches in Vero Beach, Sebastian and Melbourne. It is the only commu-

nity bank headquartered in Vero Beach.

Marine Bank was named one of Indian River County’s “Best Places to Work” in 2010,

2011, 2013, and 2016. The bank is an active community supporter providing more than

$200,000 to more than 125 local nonprofit organizations in the market over the last five

years.

The bank’s web address is www.MarineBankandTrust.com.
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Smithfield Foods and Publix team to
donate more than 42,000 pounds
of protein to Second Harvest Bank

DAYTONA BEACH — Smithfield Foods Inc. and

Publix recently joined forces to donate more than 42,000

pounds of protein to the Second Harvest Food Bank of

Central Florida. Smithfield’s contribution was part of the

company’s 2018 Helping Hungry Homes donation tour.

Now in its 10th year, Helping Hungry Homes is

Smithfield’s signature hunger–relief initiative focused on

alleviating hunger and helping Americans become more

food secure.

The donation, equivalent to more than 171,000

servings, will help families fight hunger across Central

Florida.

“Fighting hunger, feeding hope” is more than a slogan

— it’s our driving force to meet unmet needs in our

community,” said Gregg Higgerson, vice president for

Second Harvest Food Bank of Central Florida. “With

donations from Smithfield, we can provide much–needed

nutrition to families who don’t always know where their

next meal will come from.”

Smithfield and Publix representatives presented the

donation to the Second Harvest Food Bank of Central

Florida at an event at a Publix store. Members of the

organizations discussed food insecurity in the community

and the significance of this donation, which will provide

protein throughout the food bank’s service area, including

six counties in Florida.

“At Publix, we believe in sharing hope and spreading

love to those fighting hunger in our communities,” said

Dwaine Stevens, media and community relations manager

for the Publix Orlando Region. “We are proud to partner

with Smithfield and Second Harvest Food Bank of Central

Florida, and of the work we can do together to fight hunger

in Florida.”

In anticipation of the Coke Zero 400, Aric Almirola,

driver of the No. 10 Smithfield Ford Fusion for Stewart–

Haas Racing in the Monster Energy NASCAR Cup Series,

assisted with the donation presentation.

“For several years, I’ve had the honor of being a part of

the Helping Hungry Homes team to take action and raise

awareness of food–insecurity across America,” said

Almirola. “I am proud to be back in my home state helping

my fellow Floridians fight hunger.”

This is the 35th large–scale protein donation made by

Smithfield to food banks across the country during its 2018

Helping Hungry Homes tour. Since the program’s incep-

tion in 2008, Smithfield has provided more than 100

million servings of protein to food banks, disaster relief

efforts, and community outreach programs nationwide.

“At Smithfield, we recognize our unique ability as a food

company to provide hunger–relief across the country,” said

Dennis Pittman, senior director of hunger relief for

Smithfield Foods. “By partnering with Publix and Second

Harvest Food Bank of Central Florida, we can use our

collective efforts to serve nutritious meals to the one in six

people who face hunger in Central Florida every day.”

For more information about Smithfield Foods’ Helping

Hungry Homes initiative and a list of upcoming donation

events, visit HelpingHungryHomes.com.

Library to present program on archaeology
The Catherine Schweinsberg Rood Central Library in

Cocoa will present “Fantastic Archaeology: Florida Frauds,

Myths and Mysteries” at 6 p.m. on Thursday, Sept. 13.

The program is free of charge. The library is located at

308 Forest Ave. For more information on this event, call

the library at 633–1792.
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DeLaura Middle graduate LeBrun returns to school
SATELLITE BEACH — Jeremy LeBrun, a former student of DeLaura Middle School,

has been named its new principal.

“It is a dream come true to be able to return to my hometown and lead a school like

DeLaura. When I began working toward a principalship 10 years ago, DeLaura was

always my number one choice. This is the school where I had that one great teacher who

inspired me to get into the education field and ensure that all students have an optimal

learning environment,” he said.

LeBrun has been with Brevard Public Schools for 10 years. He taught at Southwest

Middle, was a dean at Merritt Island High and has been the assistant principal for

curriculum at Merritt Island High for the past three years.

“This is one of the only professions where you have the chance to change a child’s life

every single day you walk into the building,” said LeBrun. “I know what an enormous

amount of faith it takes to let someone else watch over your children. I am committed to

making sure that all students feel safe, receive quality instruction each day and feel

supported during these transitional years.”

LeBrun earned a bachelor’s degree from the University of North Florida and a master’s

degree from the University of Central Florida. He also attended Brevard Public Schools’

Sea Park Elementary and Satellite High in Satellite Beach.

He lives in Indialantic with his wife, who was a district teacher for eight years, and

their two children.

Eau Gallie High’s Aviation Fabrication and Assembly
program celebrates new facility, certification opportunity

The Aviation Fabrication and Assembly program at Eau Gallie High finally has a

permanent home. Furthermore, the school recently earned the distinction of being the

only high school in the nation to become an approved training provider for the Aerospace/

Aircraft Assembly (AAA) certification examination.

Dennis Soboleski, Career and Technical Education resource teacher, said: “It’s the only

high school program of its kind in Brevard County and it is a hands–on assembly and

fabrication program. Most other aviation–related programs at the high school level focus

on flight and or avionics.”

The program is beginning its fourth year and, until now, students met in a locker room

that was converted into a temporary classroom and lab, and they worked on aircraft in a

fenced–in outside area. On Aug. 17 at a ribbon–cutting event, doors officially opened at the

school’s Aviation Fabrication and Assembly building.

The new building will provide students with the opportunity to work on aircraft in a

professional industrial environment, which is crucial for their challenging tasks. Students

have the unique experience of working on two single–engine airplanes, a 40–foot twin–

engine jet and a small helicopter.

Students dissemble, reassemble, repair, paint and work on engines and much more, all

in accordance with Federal Aviation Administration standards.

There are currently 120 students in the program, which offers two industry certifica-

tion opportunities.

l Aerospace/Aircraft Assembly (AAA) certification

l Private Pilot Ground School

In May, the National Center for Aerospace & Transportation Technologies (NCATT)

confirmed Eau Gallie High met all the requirements to be an AAA training and testing

center. NCATT provides the vehicle through which the United States aerospace industry

identifies, develops and delivers comprehensive and current knowledge standards for the

aerospace industry.

In addition, if students pass the ground school exam, they only need to participate in

flight training to earn their private pilot’s license.

Soboleski recognized program supporters, including government, Eau Gallie High

School and Brevard Public School leadership. Heard Construction Co., Embraer Executive

Jets, Career Source Brevard and The Economic Development Commission (EDC) of

Florida’s Space Coast were also singled out.

Lynda Weatherman, president and CEO of the Space Coast EDC, said: “The Aviation

Assembly and Fabrication program will strengthen our workforce pipeline, ensuring

Brevard County’s aviation and aerospace industries remain globally competitive. The

EDC will continue working with BPS to ensure the program remains in line with our local

industry needs to prepare our students for their future here on the Space Coast.”

To establish the program, BPS’ Career and Technical Education team submitted a

proposal to the Florida Department of Education. Soboleski credits Eau Gallie High’s

aviation instructor Bill Mcinnish for writing much of the FLDOE’s Aviation Fabrication

and Assembly curriculum.

Soboleski said, “A program like this would fail without an extremely dedicated and

knowledgeable instructor and leader.”

For more information on this program, contact Soboleski at 633–1000, extension 281,

or Soboleski.Dennis@BrevardSchools.org.
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JA offering two–part series for teens
addressing key financial concepts

Junior Achievement of the Space Coast will be present-

ing the first session of a two–part series for teens on

financial literacy beginning Saturday, Sept. 29, at the

David R. Schechter Center in Satellite Beach.

The program, titled “Money 101 for Teens,” will be

conducted from 9 a.m. to 2 p.m. and will cover life skills

ranging from how to get a part–time job to paying for

college and even buying a house.

“While we’ve always offered in–classroom programs

and even some after–school opportunities, we have to rely

on teachers to not only see the benefit of our curriculum

but also give up class time which is getting harder and

harder to do,” said Candice Hodge, the education and

program manager for Junior Achievement of the Space

Coast.

“Meanwhile, we continue to hear from young adults

who are already struggling with money–related issues

because they just weren’t taught about it in school.”

In fact, Hodge and the JA staff recently came across a

“Question of the Day” posed by the InstaGram account of

WorldStarHipHop, a popular content–aggregating video

blog, which asked, “What is something you wish you had

learned in high school?”

The answers were “overwhelmingly” centered on

financial literacy and included taxes, budgeting, interview-

ing, paying for college, building credit, investments, paying

bills.

“That’s when it hit us to come up with another delivery

method to reach our kids.” Hodge said.

The second part of series will take place from 9 a.m. to

12 p.m. on Oct. 13 at the David R. Schechter Center in

Satellite Beach.

The program is free of charge to any student between

the ages of 15 and 19. RSVP to chodge@jaspacecoast.org.

“This first series is a pilot so we can make adjustments

based on the feedback of the students,” she said. “We want

them to play a role in making it as relevant to their age–

group as possible. Then we plan to offer the series through-

out the county to reach as many students as possible.

We’re really passionate about helping the next generation

succeed.”

Junior Achievement of the Space Coast is Brevard

County’s “premiere organization dedicated to inspiring and

preparing young people to succeed in a global economy.”

Through a “dedicated” volunteer network, the organization

provides in–school and after–school programs for students

which focus on three key content areas: work–readiness,

entrepreneurship, and financial literacy. It is on track to

reach 11,000 students in Brevard County this school year.

Space Coast Fablab to host ‘Make & Tell’ kickoff
Three generations of makers, hardware and embedded

software engineers will share their inventions as part of a

kickoff for a new monthly series of meetups in the region.

Brevard residents are invited to be part of a “Make & Tell”

gathering from 6:30–8:15 p.m. on Sept. 14 at Space Coast

FabLab, 4005 Capron Road in Titusville. GRIT Popup and

the Space Coast Fablab invite all maker and manufactur-

ing organizations to help lay the groundwork for the 2019

“Mini–Maker Fair” as part of this series launch. Booths

will be made available at no cost to anyone increasing

“maker” awareness on the Space Coast. This is a free event

open to kids and adults of all ages. Space is limited, so

reserve your spot at GRITPopup.com or contact

Kristy@gritpopup.com for additional information. GRIT

serves to bring the arts community together to tell

authentic stories of leading technologists in the area. Space

Coast FabLab is open to the public and offers classes for all

ages from snap circuits to three–dimensional printing.

Ullian Realty
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FULL COLOR

SD Data
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FULL COLOR

1800 Penn Street, #11, Melbourne, FL  32901 � 321.729.9900 � www.ullianrealty.com

Visit our website to see our extensive collection of other

commercial properties.  www.ullianrealty.com

Contact Rob Solito at 321.480.4652

We're Brevard County's Commercial Real Estate Experts

DO NOT DISTURB TENANTS - SHOWN BY APPOINTMENT ONLY

Rob Solito

321.480.4652

Income Property  FOR SALE

Fully Operational Successful and Popular Restaurant
Cap Rate 7.2% - 2656 SF Stand Alone Building - Recently Renovated

Excellent Tenant History - Priced for Quick Sale
Close to Shopping, Airport, Hospital and US Highway 1

Across from City Hall and Parking Garage

1904 Municipal Lane - Downtown Melbourne
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Please see AMIkids Space Coast, page 19

Melbourne Center for Personal Growth, operated by AMIkids Space Coast,
marks 30th year of transforming lives of youth; Fall Fundraiser, reverse raffle
By Ken Datzman

One of the transformative organizations in Brevard

County that has helped youth develop into responsible and

productive citizens is AMIkids Space Coast.

The nonprofit entity has a 30–year track record of

reshaping the lives of youngsters, getting at–risk kids to

realize their potential in life and strive to reach new

heights.

The change–of–life program, for 13– to 18–year old

boys, is all about growth and development, and a new

beginning. The organization’s “Personal Growth Model” is

based on empirical research and designed around learning

and leading, both in a residential campus setting and in

off–campus supervised activities such as community–

service projects.

One component of the model is a sharp focus on

academics and education.

“This year alone we’ve surpassed our record for youth

earning their GED certificate while they have been in our

program,” said Cedric Cliatt, the executive director of the

Melbourne Center for Personal Growth, which is operated

by AMIkids Space Coast and provides the students

experience with computers and technology.

“We’ve had 21 youth earn their GED certificates this

past fiscal year. And we serve an average of 48 to 52 youth

a year. I think that is an awesome feat for our Education

Department, especially when 30 or fewer youth may even

be eligible to take the GED examination, as opposed to

going back to their home school and continuing their

education.”

The General Educational Development tests are a

battery of five examinations designed by the American

Council on Education to measure high–school equivalency.

The 21 youth earning their GED certificates is signifi-

cant, in that their average age is 16.5 years, but their

average grade level in science and mathematics was about

a sixth–grade education, he said.

“So they have to work extremely hard to make the types

of strides we are seeing. We’re very proud of our Education

Department. We have a great staff,” said Cliatt, whose

organization is marking its 30th year in 2018.

The Melbourne Center for Personal growth has a

contract with Brevard County Public Schools and operates

as an alternative institution. “We abide by the standards of

Brevard County Public Schools, and they do oversee that

we are up to their standards,” he said.

The work Cliatt and the AMIkids Space Coast team are

doing at the Melbourne Center for Personal Growth not

only impacts the lives of young men in the program and

their families in many positive ways, but it also has the

same long–term effect on the community.

“It’s very impressive to see the progress these kids are

making in the classroom and in society in general,” said

businessman Don Herndon of Classic Wood Flooring, who

chaired the organization’s board of trustees last year and

has been actively involved with AMIkids Space Coast since

2010.

“They are making huge advancements. They aren’t bad

kids, they’ve just made some bad decisions young in life.

Now, they are on the right track. Positive reinforcement

and encouragement are what they needed. I see a big

difference in their self–worth. They feel better about

themselves,” Herndon added.

The youth are referred to these types of programs by

the Florida Department of Juvenile Justice.

“We think we are different from the typical Department

of Juvenile Justice program. The opportunities we afford

the kids put them in a better position to be successful in

life. Our model is working and producing results,” said

Cliatt.

He said “when the young men are referred to us, it’s our

responsibility to ‘plant a seed’ — build positive relation-

ships with them, instill a strong educational foundation

with them, help them with any mental issues they may

have, and provide them with skills and industry certifica-

tions they can use in the workplace. When they graduate

from the program, they are going to have much more

confidence in themselves.”

“We show them they can be achievers in life,” said

Herndon.

The model is designed to target and reduce the risk

factors that sustain negative behavior and academic

failure, improve successful program completion rates, and

promote academic achievement.

The needs of each kid are different, so before services

are provided through the Personal Growth Model, the risks

and needs of each youth are assessed.

“On the basis of these assessed needs, an appropriate

treatment plan is developed, which encompasses a

combination of education, behavior modification and

treatment,” said Cliatt, adding that family counseling and

individual counseling are part of the program as well as

substance–abuse education.

Cliatt has been a leader within AMIkids, a national

organization, since 2005, holding various positions at

AMIkids in Jacksonville, Gainesville, West Florida, and

North Georgia.

“Then I came back home to Brevard County, where it

all started for me with this organization at AMIkids Space

Coast,” said Cliatt, who was named to his current position

as executive director five years ago.

“Cedric and the whole team at the Melbourne Center

for Personal Growth have done an incredible job working

The Melbourne Center for Personal Growth works with at–risk kids in a highly structured environment. The students are scaling new
heights on a number of fronts, including academics. Cedric Cliatt, right, is the executive director. Businessman Don Herndon of Classic
Wood Flooring served as the board chairman last year and has been involved with the organization since 2010.

BBN photo — Adrienne B. Roth
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Please see F. Alan Smith Distinguished Lecture, page 21

Walmart supply chain VP Greg Smith to headline Sept. 11 lecture at Florida Tech;
event open to public, register online; FIT forging relationship with the retail giant
By Ken Datzman

When you drop by your local Walmart, “you are

witnessing one of history’s greatest logistical and opera-

tional triumphs.”

That’s how a case study by “Supply Chain 24/7” sums

up the inventory–management system of the world’s

largest retailer, which stocks tens of thousands of products

from around the globe and uses a logistics practice called

“cross–docking” to replenish inventory efficiently.

The business executive who is responsible for all

product flow and all distribution centers for Walmart Inc.,

is coming to Melbourne and will be providing an inside

look at how his company keeps the system moving,

bringing merchandise from suppliers to consumers.

Walmart has more than 11,000 stores under 65

banners in 28 countries.

Greg Smith, executive vice president for supply chain at

Walmart U.S., will be the speaker for Florida Institute of

Technology’s fall “F. Alan Smith Distinguished Lecture.”

Greg Smith is also responsible for all domestic and global–

ocean transportation functions for Walmart.

The program is from 6–7 p.m. on Tuesday, Sept 11, in

the Hartley Room of the Denius Student Center on the

Melbourne campus. The event is free of charge and open to

the public. Registration is required at www.FIT.edu/

distinguished–lecture–series. The event is being co–

sponsored by the Economic Development Commission of

Florida’s Space Coast.

Greg Smith’s presentation is titled “Leveraging the

Supply Chain as a Competitive Advantage: The Walmart

Story.” There will be a question–and–answer session

following his talk.

Dr. Dwayne McCay, president of Florida Tech, and

Gary Grant, the school’s vice president for development

and chief development officer, led the initiative for landing

Greg Smith as the fall speaker for the F. Alan Smith

Distinguished Lecture series.

They were able to set up a meeting with Doug

McMillon, the president and CEO of Bentonville, Ark.–

based Walmart Inc. McMillon, in 1984, started out as an

hourly summer associate in a Walmart distribution center.

Grant and Dr. McCay traveled to Bentonville to meet

McMillon.

“We were all casually dressed for the meeting, including

Mr. McMillon, who wore khaki’s,” said Grant. “It was a

very warm and friendly environment. I had gone in with

the intention of asking Mr. McMillon the lead question,

whether Greg Smith would be willing to be the speaker for

our fall F. Alan Smith Distinguished Lecture. He immedi-

ately said ‘yes.’ We did our research on their leadership

team and Greg was the best connection to what we’re

doing.”

Before leaving Walmart’s headquarters, Grant left

McMillon one of Florida Tech’s magazines showcasing

some of the work and projects the school is doing. A week

later, Grant got a call from Cameron Geiger, Walmart’s

senior vice president for technology.

Geiger read the magazine and told Grant he was

“amazed at what Florida Tech was doing in so many

different fields. ‘You haven’t been on our radar, but we

would like to send a team of people with Greg Smith to

Florida Tech for this event.’ So, seven or eight people from

Walmart will be coming for this lecture. It’s all very

exciting.”

In late August of this year, Walmart hired Monique

Picou as a vice president. She is an MBA graduate of

Florida Tech. Picou brings more than 20 years of con-

sumer–packaging goods and supply–chain experience to

Walmart, having led multiple segments within Procter &

Gamble.

“Monique is coming for this event and we will be

planning a session during the day where she will talk to

some of our female students about leadership,” said Grant.

Picou will be taking part in an invitation–only meet–and–

greet with female students from all colleges within Florida

Tech.

Greg Smith’s presentation in the evening will touch on

several elements, including Walmart’s supply–chain

history, its retail and supply–chain strategy and how

technology is reshaping the way customers shop, and what

the retailer is doing in response.

Under the leadership of CEO McMillon, Walmart is

bringing together its stores, logistics network, and digital–

commerce capabilities in new ways to make the shopping

experience easier for customers.

Locally, Walmart has just opened a new $145 million,

550,000–square–foot grocery Distribution Center in Cocoa.

According to Walmart, the Cocoa Distribution Center

employs roughly 400 associates, including some in

transportation positions.

Transportation as a career, including positions as long–

haul drivers, does not receive the visibility that other fields

do, but opportunities abound. The industry, pretty much

across the board, is being driven by technology, especially

on the logistics side, where salaries are rising.

The American Production and Inventory Control

Society just published its 2018 “Supply Chain Compensa-

tion and Career Survey Report,” a research study com-

prised of data from more than 2,600 supply–chain

professionals.

The survey reveals a healthy outlook for those em-

Gary Grant is vice president for development and chief development officer at Florida Tech. He played a role securing Walmart’s Greg
Smith, one of top supply–chain management business executives in America, as the headliner for the fall ‘F. Alan Smith Distinguished
Lecture.’ Greg Smith will present, ‘Leveraging the Supply Chain as a Competitive Advantage: The Walmart Story.’ Greg Smith is
executive vice president for supply chain at Walmart U.S.

BBN photo — Adrienne B. Roth
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By Judy Kent
jkent@nationalcenter.org
and David W. Almasi
dalmasi@nationalcenter.org

WASHINTON — Anti–white social media posts made

by newly hired “New York Times” editorial writer Sarah

Jeong are “vulgar” and “racist,” say members of the Project

21 black leadership network, who note the inconsistency

and irresponsibility of the newspaper in dealing with

intolerant statements by its staff.

“Sarah Jeong’s comments are antithetical in an age

when we should be moving beyond racism to embrace our

greater American identity,” said Project 21 member Rich

Holt, a political consultant. “This racist liberal engages in a

divisive anti–white narrative that is just as damaging as

black codes and segregation were in the past. As Ameri-

cans, we need to erase the hyphens that divide us and

embrace our unity under the red, white and blue.”

Jeong, who is of Asian descent, was recently hired as

the lead technology writer on the New York Times

editorial board. It was later reported that she had previ-

ously posted tweets referring to white people in terms such

as “dumba–,” “bulls–t,” “groveling goblins” and “dogs” and

expressing “joy… out of being cruel to old white men.” She

has also posted anti–police tweets. Despite firing technol-

ogy reporter Quinn Norton earlier this year within hours of

revelations of racial posts, the paper now says it “stands

by” Jeong. Reporting that Jeong “regretted the tweets,” the

Times also confirmed “there had been a conversation about

her social media history as part of the hiring process.”

Project 21 members believe the handling of these cases

shows a political bias at the New York Times that is

harmful to American race relations.

“Ms. Jeong is the recipient of leftist privilege, which

means that whatever she says can and will be forgiven no

matter how vile or racist her actions may have been. In

response to the backlash over her addition to the New York

Times editorial staff, the paper shared that they had

discussions with her about the appropriateness of her

tweets. This is within their purview, but the double–

standard is glaring,” said Project 21 Co–Chairman Stacy

Washington, a nationally syndicated talk radio host.

Black activists condemn remarks by editorial writer, lack of action by N.Y. Times shows ‘leftist privilege’
“Roseanne Barr was blacklisted for one tweet. Even after

she showed remorse and apologized profusely, there is no

path of redemption for her. In the freest nation on the

planet, we are witnessing jackbooted political thuggery.”

Project 21 member Stone Washington, a rising senior at

Clemson University, added: “The fact that the New York

Times came out in defense of Sarah Jeong’s visceral racism

and animosity toward white people proves how low liberal

newspapers have sunk. The radical left now deeply

believes it is impossible to be racist against white people,

fostering a culture that encourages insulting whiteness

while criminalizing even the slightest attack against any

other racial group.”

Project 21, a leading voice of black conservatives for

more than 25 years, is sponsored by the National Center

for Public Policy Research. Its members have been quoted,

interviewed or published more than 40,000 times since the

program was created in 1992. Contributions to the

National Center are tax–deductible and greatly appreci-

ated, and may be earmarked exclusively for the use of

Project 21.

Founded in 1982, the National Center for Public Policy

Research is a non–partisan, free–market, independent

conservative think–tank. Ninety–four percent of its

support comes from some 60,000 individuals, less than

four percent from foundations and less than two percent

from corporations.

Keiser’s Michael Moench new chair
for Culinary Federation Accreditation

The American Culinary Federation Education Founda-

tion Accreditation Commission has named Keiser

University’s Michael Moench as the new chairman of its

Accreditation Commission.

Moench is the dean of Keiser’s Center for Culinary Arts.

He will take over the position in January, replacing

current chairman Michael Carmel.

“I am honored to be asked to fill this position,” said

Moench. “Having been already an accreditation seeker and

commission member has made me proud of the mission

the ACFEFAC works to ensure and promote. I look

forward to working more closely with the commission

members, staff, and amazing accredited schools as we

build on that mission.”

“We are pleased that Dean Moench has been chosen to

serve in this important position,” said Dr. Arthur Keiser,

chancellor of Keiser University. “Accreditation is essential

to ensure that a program or an institution meets the high

standards necessary for student success. Under his

leadership, our programs have been rated exemplary, and

I’m sure this accreditation commission will benefit greatly

from his leadership, experience and expertise as their new

chair.”

The American Culinary Federation Inc is the largest

professional chefs’ organization in North America. It is

made up of more than 15,000 members belonging to more

than 150 chapters in four regions across America. It offers

educational resources, training, apprenticeships, competi-

tions, and programmatic accreditation designed to enhance

professional growth for current and future chefs and pastry

chefs.

“Chef Moench has been an ACF supporter for many

years, brings familiarity, enthusiasm and ingenuity among

other assets, to the commission,” Carmel said.

As dean of the Center for Culinary Arts, Moench

oversees programs that serve about 200 students at Keiser

University’s Sarasota, Melbourne and Tallahassee

campuses. For additional information regarding Keiser

University, visit www.KeiserUniversity.edu.
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By Miguel Casellas–Gil
mcasellas–gil@newsandexperts.com
News and Experts

Jacob Monty is a third generation Mexican–American,

a Texan, and a conservative who believes that President

Trump and the Republican Party are ignoring their own

self–interest and conservative values by taking their

current positions on immigration reform. Monty has had a

front–row seat on the problems of the immigration system

for several years as an immigration attorney and founder

of the Houston, Texas, law firm Monty & Ramirez LLP. He

has a national profile on the topic, having served on

President Trump’s Hispanic Advisory Council as well as

several government boards in Texas that dealt with

immigration issues.

His book, “The Sons of Wetbacks,” lays out why the

current Republican positions on immigration are based on

false assumptions, incomplete data, and go against

conservative values. On all the Republican hot button

immigration reform talking points — from “immigrants

will all vote for Democrats” to “immigrants will take our

jobs” to “immigrants don’t hold our values,” Monty says

their beliefs are not based on facts. He makes the case that

it is not only against Republican ideals to hold these

positions, but it is also in their best political and financial

interest to reverse course.

What the book is about:

l Monty lays out why the Republican Party is voting

against its own best interest by fighting immigration

reform.

l As a believer in the free market system who loves

capitalism and voted for President Donald Trump, Monty

holds strong conservative views. However, he lays out how

the Republican Party is not adhering to long standing

conservative principles in the immigration debate.

l Monty walks the reader through why the current

Republican opposition to immigration reform is based on

false premises. For example, on the Republican belief that

new immigrants would vote overwhelmingly for Demo-

crats, he notes that Latinos actually align more with

Christian religious conservatives than the overall U.S.

population. They also hold conservative views on abortion

and the need for the military.

l America would be safer with immigration reform

because illegal immigrants would come out of the shadows

and law enforcement can fingerprint them and photograph

them, Monty notes.

l Monty explains how Republicans have been “bam-

boozled” into being against immigration reform due to

inaccurate and misleading information.

Monty has appeared on Fox News, CNN and MSNBC

regarding immigration and has advised the New York

Yankees on immigration matters for over a decade. He has

held presidential and gubernatorial appointments to the

University of Houston Board of Regents, the Texas Private

Security Board, the Texas Higher Education Coordinating

Board, the Board of Directors of the Border Environment

Cooperation Commission, and the National Hispanic

Advisory Council for President Trump.

For more information on the Monty & Ramirez law

firm, visitwww.MontyRamirezLaw.com)

Texas attorney Monty’s book explains why Republican positions on immigration based on false assumptions

National architecture–engineering firm expands, opens its third Florida office
Mead & Hunt, a national architecture–engineering consulting firm, is opening its third Florida office in Tampa.

The new location will be the home office for Ed Balchon, who brings more than 25 years of Florida water–wastewater

engineering experience to Mead & Hunt.

He is joined in Tampa by Todd Knuckey and Dave Schmidgall, who will lead the Florida aviation team.

“There are significant and challenging projects in the Tampa Bay and west–central Florida region that are well–

aligned with the capabilities of the firm. Opening a Tampa office is another step toward expanding service to Florid a

clients and offers rewarding consulting opportunities for our employees,” said Balchon, market leader for Mead & Hunt’s

water practice.

Balchon joined with the purpose of expanding Mead & Hunt’s presence in the region. He will be active in adding staf f

to address client needs. Further growth is anticipated in the Tampa, Tallahassee and Daytona Beach area offices soon.

Pulling from both local and national resources, the Florida team will provide the full range of Mead & Hunt services.

Mead & Hunt established a water–wastewater office in Port Orange in August 2017. In April 2018, the firm estab-

lished a highway and bridge office in Tallahassee. The Tampa office will initially focus on water–wastewater, infrastruc-

ture and aviation services. All three offices are anticipated to add more service lines soon. Mead & Hunt provides clients

with expert planning, architecture, engineering, environmental and construction administration services throughout the

nation.

“We’ve been looking for the right opportunity to establish another Florida office, and Tampa was my first choice,” said

Ron Engel, Vice President and Group Leader of Mead & Hunt Aviation Services. “With a skilled and available workforce

and great business community — Tampa was where we needed to be.”

The employee–owned consulting firm remains strong on “ENR’s Top 500” design firm list with a national ranking of

139th in 2018. Mead & Hunt was named by CE News as one of the top 10 engineering companies to work for in the

nation. The firm employs about 700 employees from 30+ offices located across the nation.

Visit MeadHunt.com for more information about this company.

High–flying savings for Florida residents on various attractions at the Brevard Zoo
Floridians are invited to challenge themselves while saving some cash at Treetop Trek this fall. Through Dec. 14,

residents can take 25 percent off all Canopy Walk, Challenge Reloaded, Black Diamond and Zip–Only courses. This

promotion, which cannot be combined with any other offer or discount, is not valid between Nov. 21–25. To receive this

discount, participants must visit www.TreeTopTrek.com and print out the Florida resident discount flier or present it on

their phone. A valid Florida state–issued photo ID or utility bill with address and matching photo ID is also required.

Brevard Zoo is home to more than 900 animals representing 195 species from all over the world.  More information about

the organization is available at www.BrevardZoo.org.

Artemis
pick up BBN

8/27/18
page 10

FULL COLOR

Ship to Shore
pick up BBN

9/03/18
page 2

FULL COLOR

Barbara wall
pick up BBN

8/27/18
page 16

FULL COLOR

Artemis
pick up BBN

5/22/17
page 14

FULL COLOR



Call Adrienne Roth at 321-951-7777 for Advertising Information SEPTEMBER 10, 2018

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 16

MIAMI — McDonald’s recently announced that the

company and its franchisees are investing roughly

$186 million in Florida throughout 2018 and 2019 on the

construction and modernization of 240 of its restaurants,

transforming the customer experience inside and outside.

In total, McDonald’s and franchisees are investing

$6 billion to modernize most U.S. restaurants by 2020,

including most restaurants in Florida. With this signifi-

cant construction investment, the transformed restaurants

will feature:

l Modernized dining rooms with globally and locally

inspired décor, new furniture and refreshed exterior

designs

l Enhanced customer experience with digital self–order

kiosks that make ordering and paying for a meal easier.

Kiosks empower guests to browse the menu, find options

and tailor their meal just the way they want

l Remodeled counters allow for new table service that

offers guests the opportunity to relax while their food is

being made

l Bright and easy to read digital menu boards inside

and at the drive–thru

l New designated parking spots for curbside pick–up

through mobile order and pay

l Expanded McCafé counters and larger display cases

“This is an exciting time for McDonald’s and we’re

proud to be investing nearly $186 million to provide a new

experience, look and feel for guests at 240 McDonald’s

locations across Florida,” said Anthony Lopes, a

McDonald’s owner and operator. “We are also pleased that

our modernization supports local architecture, engineering

and construction jobs across the great state of Florida.”

“McDonald’s is an important local business and

provider in the community,” said Sen. Travis Hutson,

chairman of the Regulated Industries Committee.

“McDonald’s is helping create and sustain local jobs not

only in the restaurant, but also through its construction

and modernization, and that helps support the local

families they serve.”

In addition to the investments to modernize the

restaurant, McDonald’s has also introduced McDelivery

with Uber Eats at more than 5,000 U.S. restaurants.

For more information on the company, visit

www.mcdonalds.com.

McDonald’s to modernize 240 restaurants in Florida, designed to create more fun customer experience

CPA Jennifer Griffin new tax director for Whittaker Cooper Financial Group
Certified Public Accountant Jennifer Griffin has been hired as the tax director for Whittaker Cooper Financial Group

of Melbourne. In her role, Griffin will lead the tax department for the professional financial firm, working closely with

staff to ensure optimum client outcomes. Griffin will provide technical review of tax returns and projects and stay on to p

of changes in tax law; researching tax issues and devising solutions as needed.

A Satellite High School graduate, Griffin has a master’s degree in accounting, with a tax specialization, from the

University of Florida. She has considerable experience working with businessowners on tax planning, cash–flow planning

and business succession, as well as extensive knowledge of transactions on behalf of real–estate developers and investors.

For more information on the firm, call 723–3352 or visit www.Whittaker–Cooper.com.
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SBA 504 Rates
Still Low

The rates this month:

25-year fixed "all in" rate 5.34%

Brock Butler
VP Central Florida Region

 O: 407-816-8525
C: 407-808-3519
brock@fbdc.net

Tim Cramer
EVP Central Florida Region

O:  407-816-8525
C:  407-312-8891

tim@fbdc.net

Contact us for an update on SBA 504 Financing
or general rate structure information.

Florida Business Development Corporation (FBDC) is a private, non-profit
Certified Development Company establihed in 1989 to administer the

Small Business Association (SBA) 504 Loan Program.

20-year fixed "all-in" rate 5.29%

10-year fixed "all-in" rate is 5.28%

5950 Hazeltine National Drive, Suite 625, Orlando, FL

25-year Financing Available

SBA 504 financing GREAT for businesses!
www.fbdc.net

for real estate and equipment acquisition

for real estate and equipment acquisition

for real estate and equipment acquisition

20-year fixed "all-in" rate 5.34%
for real estate refinance loans.
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ORLANDO — USA Table Tennis and the Central

Florida Sports Commission recently announced that the

2018 US Open Table Tennis Championships will be held

at the Orange County Convention Center in Orlando from

Dec. 16 through Dec. 22.

The US Open, which is open to everyone, is expected to

offer an expansive schedule of table tennis events that will

accommodate persons of every age category and skill

capability. The tournament, which is expected to attract

more than 1,000 participants playing on over 125 tables,

will also feature a full slate of International Table Tennis

Federation–sanctioned elite events that should attract

some of the top table tennis players in the world, including

the premier members of the US National Team.

Past US Open champions include Olympic and World

medalists and some of the greatest table tennis players of

all–time, including Jan–Ove Waldner (Sweden), Jean–

Michel Saive (Belgium), Liu Guoliang (China), Ma Lin

(China), Ryu Seung–Min (Korea), Xu Jin (China), Li

Jiawei (Singapore), and Gao Jun (USA).

Online registration for the 2018 US Open began Sept. 1

at www.USATT.org.

This marks the first time in the 87–year history of the

US Open Table Tennis Championships that the tourna-

ment will be held in Orlando, one of the most visited

tourist destinations in the world.

“I have no doubt that the Orlando community, the

Orange County Convention Center, and Central Florida

Sports Commission will be great hosts for this prestigious

event,” said USATT Chief Executive Officer Gordon Kaye.

“As the third most popular sport in the world, we love the

saying ‘everyone loves table tennis,’ and are confident the

residents of Orange County will be enthralled by the skill,

speed, and agility of elite table–tennis players. At the same

time, we are committed to providing fun and interactive

opportunities for anyone to play the sport as part of the US

Open.”

“We are delighted that USA Table Tennis has selected

the Orange County Convention Center to host the 2018

USA Table Tennis US Open,” said Orange County Mayor

Teresa Jacobs. “This internationally attended event will

benefit our community in so many ways. From economic

impact to the excitement of athletic competition, the

presence of a thriving sports and recreation industry

enriches our community in so many ways. By investing in

thrilling events like the USA Table Tennis US Open, we

celebrate the spirit of athletic discipline and achievement,

as well as the diversity of our culture and broad range of

interests.”

“We are thrilled to welcome USA Table Tennis and the

US Open Championships to Orlando for this first time this

December,” added Jason Siegel, CEO of the Central

Florida Sports Commission. “The US Open has a storied

history and a high level of talent, and the event continues

to grow each year. We are excited to show the participants,

coaches and spectators all that Central Florida has to offer

and we look forward to growing our new partnership with

USATT.”

USATT is based in Colorado Springs, Colo. It hosts two

major events each year, including the US Nationals and

US Open. In 2018, USATT also served as the host for the

largest table tennis tournament in the world, the World

Veterans Championship, which was recently completed in

Las Vegas. The title for the US Open Championship has

been sought annually since 1931. The reigning singles

champion in the men’s division is Taimu Arinobu of Japan,

while the 2017 women’s singles champion was Yuki Shoji,

also from Japan.

US Open Table Tennis Championships to be held at the Orange County Convention Center in Orlando

Central Florida Zoo & Botanical Gardens continues partnership with library system
SANFORD — The Central Florida Zoo & Botanical Gardens is continuing its partnership with the Orange County

Library System to integrate reading with educational outdoor experiences. Beginning Sept. 12, “Storytime at the Zoo” will

debut a series of new dates which have changed from its traditional schedule. The 30–minute event will now be held on

the second Wednesday of each month, from September through May, at 10 a.m.

“Our great teamwork with the Orange County Library System helps us create a fun, interactive learning environment

for children and families,” said Dawn Danzi, education manager at the Central Florida Zoo. “It’s always a big hit, so we’r e

excited to be able to now offer it for nine consecutive months each year.”

Storytellers from the Orange County Library System will immerse audiences through books geared toward children

under the age of 5, followed by an up–close encounter with an animal ambassador from the Central Florida Zoo.

Presentations will be in the Discovery Courtyard outside the entrance gate of the Central Florida Zoo. The event is

free of charge to attend and Central Florida Zoo admission is not included. For a complete list of dates and more informa-

tion, visit www.CentralFloridaZoo.org/events.

The nonprofit Central Florida Zoo is home to more than 350 animals. More information on the organization is

available at www.CentralFloridaZoo.org.
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IRCC Foundation donates to Paws
for Veterans, combat–injured vets
to receive trained rescue dogs

VIERA — The “four–legged, furry service” just got some

help from the retired residents of Indian River Colony

Club, the patriotic community with a culture of giving.

On Aug. 6, the charitable foundation for the neighbor-

hood of military veterans presented a check for $2,000 to

Paws for Veterans, a fast–growing Satellite Beach

nonprofit. Begun only eight years ago, Paws for Veterans is

a 501(c)(3) organization that rescues dogs destined for

euthanasia and trains them as service animals for

placement with combat–injured veterans.

Located at 63 Ocean Blvd. in Satellite Beach, Paws for

Veterans operates in conjunction with the recently opened

Paws Beachside Resort, which offers boarding, grooming,

training and doggie daycare services to the public — with

all proceeds benefiting the Paws for Veterans program.

With facility expansion underway, the organization

plans to help up to 20 veterans per month, rescuing

countless more dogs from kill shelters and providing

additional veterans with employment as trainers and staff.

Paws for Veterans executive director, Crystal Callahan,

“is truly on a life–saving mission.” A new report by the

Centers for Disease Control and Prevention suggests

veterans with a service dog score better on mental health

and emotional well–being metrics, with lessened symp-

toms of PTSD and depression.

“Donations funding Paws for Veterans means we can do

our part in preventing needless suicides and allowing our

nation’s combat veterans and first responders a better

chance at life,” said Callahan. “Without donations from

individual and organizations like Indian River Colony

Club, we couldn’t be successful at what we do.”

Viera’s first neighborhood, Indian River Colony Club is

known as “The Place Patriots Call Home.” A haven for

military retirees, the par–72 private golf course community

has a patriotic culture and country club amenities for

active adults aged 55 and over. For more information

about Indian River Colony Club, call 255–6000, visit their

website at www.IndianRiverColonyClub.com or like their

Facebook page at www.facebook.com/colonyclubinviera/.

‘Getting Started in Watercolors Class’
set Oct 5. at Studios of Cocoa Beach

The Studios of Cocoa Beach is offering a class titled

“Getting Started in Watercolors” for beginners to interme-

diate artists from 9 a.m. to 1 p.m. on Saturday, Oct. 5. The

class will be taught by Ed Carlson, an award–winning

local artist with extensive teaching experience.

This workshop offers the essential basics of watercolor

painting. The workshop will acquaint students with easy

methods to paint bright and fresh watercolors with a

limited color palette and “learn to make economical

decisions when purchasing supplies.” This is not a drawing

class. A sketch will be provided and students will apply the

elements of color theory, composition, and dimensional

effects to the painting.

Students are invited to bring their own supplies.

However, Carlson will provide the necessary paint, paper,

tissues and water cups. By the end of the class, you will

have completed a “beautiful” watercolor, “Autumn on the

Delaware.”

The class fee is $50. To register for the program, call

Carlson at 777–3400 or email skywinded.art@gmail.com.

The Studios of Cocoa Beach’s address is 165 Minute-

man Causeway. For more information on the exhibits, the

artists, or the complete workshop schedule, visit

www.studiosofcocoabeach.org or call 613–3480.
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AMIkids Space Coast
Continued from page 12

with youth, preparing them to take their next big step in

life,” said Herndon. “The staff is totally dedicated to the

mission.”

Cliatt played football at Merritt Island High School and

at Benedictine College in Atchison, Kan., a small private

institution founded in 1859.

Some of the youth at AMIkids Space Coast go on to

college, while others gain skills through vocational

education and various industry–recognized certifications

that prepare people for employment in different fields and

industries. These include health care, food service, welding,

and construction.

Students at the Melbourne Center for Personal Growth,

for example, can earn certifications as a Medical Adminis-

trative Assistant or as an Electrocardiogram Technician.

Certifications are offered in the hospitality industry, too,

including as a Food Handler and as a Food Safety Man-

ager.

The Vocational Department falls under the Education

Department at the Melbourne Center for Personal Growth.

“In the last fiscal year, we assisted 35 youth with employ-

ment after they graduated from our program. Our

Vocational Department does an excellent job getting them

ready for the workforce,” said Cliatt.

He added, “By earning certifications it gives the

students the confidence that they can study and learn and

achieve. If they want to go on to become an electrician or

start a career in plumbing, or go to college, they have the

confidence and mindset of ‘I can do it.’ We have an

individual right now who studied in the field of HVAC

(heating, ventilation and air conditioning) and is currently

doing an apprenticeship at a business.”

Cliatt said AMIkids Space Coast tries to help its youth

who are entering the workforce after completing vocational

training. “For example, the young man in the HVAC class

needed certain types of tools but didn’t have the funds to

purchase them. So we reached out to help him. He gave us

a list of the tools he needed and the staff got them for him.”

He continued, “We are currently assisting other youth

who have graduated from our program. One of the

students is in culinary school in Daytona. He didn’t have

the appropriate knife set for one of his classes and it was

impacting his grade. He contacted us and we were able to

get that particular knife set he needed. Two staff members

drove to Daytona and hand–delivered the set to him.”

The students apply for employment and complete job

applications before they graduate from the Melbourne

Center for Personal Growth. “They complete five to 10

employment applications before they leave and, hopefully,

will have set up between one and three interviews,” said

Cliatt, adding, “Our career counselor works closely with

them and follows their progress for up to 12 months, and

assists them with any barriers they may have gaining

employment.”

The community can support the Melbourne Center for

Personal Growth by purchasing tickets or being a sponsor

for the organization’s 30th annual “Fall Fundraiser.” The

event is from 1–4 p.m. on Sunday, Nov. 4, at the Space

Coast Convention Center in Cocoa.

Brevard County Sheriff Wayne Ivey will be the emcee.

He is a board member of the organization. “Sheriff Ivey

has been our emcee for many years for this event. We

appreciate his support,” said Herndon, adding that this is

the only fundraiser AMIkids Space Coast puts on during

the year.

Individual tickets are $150. The price includes entry

into the event for two people and one spot on the reverse

raffle board to win $10,000. Only 450 tickets are available

for sale. To purchase tickets, contact Spacecoast–

CDC1@AMIkids.org, or call the Melbourne Center for

Personal Growth at 752–3200. Board members such as

Herndon are also selling tickets to the event.

Sponsorships range from $300 to $20,000. Herndon

said Harris Corp. has signed on as a $10,000 sponsor of the

event. To inquire about sponsorships, call the Melbourne

Center for Personal Growth or Herndon at Classic Wood

Flooring (253–8847).

Last year’s program raised $92,000, said Cliatt. “This

year we are hoping to raise north of $100,000.” The funds

from the event “provide us with an emergency fund to

make sure we stay in business.”

The Fall Fundraiser includes food and drinks, and

auctions. More than 15 popular community–minded

restaurants in Brevard have donated food for the event,

including Tuscany Grill, River Rocks Restaurant, and

Niki’s Family Restaurant. Patrons will be sampling a

variety of food.

Students at the Melbourne Center for Personal Growth

are not only fully engaged in the classroom, but are also

involved in a range of community service work around the

county.

“Working with Habitat for Humanity of Brevard

County is one of our big community–service initiatives.

We’re also involved with the former Clearlake Middle

School in Cocoa, which is now an adult education center.

Their work benefits the community and it teaches our kids

the importance of giving back and helping others. Its

improving the lives of our kids and strengthening our

communities,” said Cliatt.
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IEEE Sections to present consulting
workshop at Solar Energy Center

The Melbourne and Canaveral Sections of the Institute

of Electrical and Electronics Engineers–USA and the

Alliance of IEEE Consultants Networks Coordinating

Committee will be hosting a workshop from 8:30 a.m. to

5:30 p.m. on Oct. 27 at the Florida Solar Energy Center on

Clearlake Road in Cocoa.

This workshop is designed for those who are consider-

ing consulting as a professional option — either now or in

the future and practicing consultants who want to improve

their networking and marketing skills.

The agenda will include: How to Stimulate and Hone

your Networking Skills; The Life of a Consultant; How to

Find Clients Using Networking and the Internet; Creating

the Business that is Right for You; and Startup Tactics.

The slate of expert speakers will include nationally

recognized leaders from the IEEE who are successful

consultants themselves, as well as local professionals

especially relevant to Brevard County. Among the

speakers will be Dr. Gary Blank, the 2014 president of

IEEE–USA.

Non–IEEE members and students are welcome to

participate in the program. The workshop fee is $20 for

IEEE members; $15 for students and unemployed people;

and $25 for non–IEEE members. The fee includes a

continental breakfast and a barbecue lunch buffet.

To register for workshop, visit www.ieeemelbourne.org.

For more information on this event, contact Raul Ortega at

rortega@nuvosource.com or call 474–4508.

Ullian Realty Corp.’s Rob Solito closes
a number of transactions in local market

Rob Solito of The Ullian Realty Corp. has announced a

number of lease signings and sales transactions.

l Tree of Life Cuban Bakery, which has a restaurant in

Palm Bay, has leased a building at 2400 Dairy Road in

West Melbourne, opening a second location. They offer

authentic Cuban sandwiches, pastries, café con leche and

much more. Solito represented the tenant and Meili Viera

of Waterman Real Estate represented the landlord.

l Nana’s House has purchased the former Palm Casual

location at 4490 S. Babcock St. in Palm Bay and will move

its thrift cottage to this location. Nana’s House is a

nonprofit entity helping neglected, abused, needy or

abandoned children. Solito represented the seller in the

transaction.

l Alternative Expressions has relocated to 760 W. New

Haven Ave. in Melbourne. The longtime local retailer sells

tobacco products, and offers tattoo and body–piercing

services. Solito represented the landlord in the lease.

l DynaFire has purchased the facility at 101 W.

Brevard Drive in Melbourne and plans to have an office at

the location. DynaFire is “Florida’s premier” provider of

fire alarm, sprinkler, and suppression–system solutions for

businesses, small to large. Solito represented the seller in

the transaction.

l The Raw Dance Company has leased space at 299

N. Babcock St. in Melbourne for its new dance studio.

Solito represented the landlord in the transaction.

l Economy Laboratory has leased space at 1954 Dairy

Road in W. Melbourne. They offer laboratory services,

including drug screenings, blood testing, and vaccinations.

The business also offers mobile services. Solito represented

the landlord in the transaction.

The Ullian Realty Corp. in Melbourne is a full–service

real–estate firm specializing in office, commercial,

industrial, retail and investment brokerage. Visit

www.UllianRealty.com, email Rob@UllianRealty.com or

call 480–4652, for information on the firm.
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F. Alan Smith Distinguished Lecture
Continued from page 13

ployed in the supply chain, with “wage increases and high

job satisfaction” reported across the profession.

Key findings reveal the average salary for supply–chain

professionals in 2017 was $85,210. In addition, 90 percent

of respondents received an average salary increase of at

“least 3 percent” in 2017, and all reported “they are happy

and likely to remain in the supply–chain field.”

The total square footage of the Cocoa Distribution

Center is “greater than eight NFL football fields.” Once

fully operational, it will process nearly 1 million cases of

perishable items per week. The complex has “16 banana

rooms which can hold more than 3.5 million individual

bananas at one time,” according to Walmart. The facility’s

refrigeration capacity is equivalent to roughly 10,500

household refrigerators.

One of the strategies Walmart uses to replenish

inventory efficiently is known as cross–docking. It means

the direct transfer of products from inbound or outbound

truck trailers without extra storage.

“Using cross–docking, products are routed from

suppliers to Walmart’s warehouses, where they are then

shipped to stores without sitting for long periods of time in

inventory,” according to the “Supply Chain 24/7” study.

“This strategy reduces Walmart’s costs significantly, and

they pass the savings on to their customers with highly

competitive pricing.”

This is a centerpiece of Greg Smith’s and Walmart’s

supply–chain management strategy that has helped

transform the company from a regional retailer to a global

powerhouse.

Before his current role at Walmart, Greg Smith served

as a senior vice president of global operations at The

Goodyear Tire and Rubber Co. With more than three

decades of experience, he has transformed manufacturing,

procurement, and logistics programs at companies like

Goodyear, ConAgra Foods, and Quaker Oats.

He earned his bachelor’s degree in finance from the

University of Tennessee in Knoxville. Greg Smith cur-

rently serves on the Global Supply Chain and College of

Business advisory boards at the University of Tennessee.

The lecture series’ founder and benefactor is F. Alan

Smith. He spent more than 30 years in leadership

positions at General Motors Corp. in the U.S. and Canada,

including serving as executive vice president of finance of

General Motors, and president and general manager of

General Motors of Canada Ltd.

F. Alan Smith, who now lives in Indialantic, has served

on Florida Tech’s Board of Trustees since 1996.

“We are excited about the F. Alan Smith Distinguished

Lecture series,” said Grant, a University of Chicago

graduate who has wide experience in development at

colleges and universities. “It brings great people and high–

profile figures to Florida Tech. The event is open to the

community and we are looking to attract a varied audi-

ence.”

He added, “We just announced Greg Smith as the

speaker and the RSVPs are coming at a good pace. In fact,

it’s been the fastest response for RSVPs to date for this

program, which really wasn’t a surprise to us.” The series

hosts a speaker in the fall and in the spring.

Grant, who grew up on Long Island, N.Y., was named

to his position at Florida Tech last year. Before coming to

Florida Tech, he served as vice president for development

and university relations at the University of Tampa. He

has more than three decades of experience in higher–

education advancement, including 16 years at the Univer-

sity of Chicago. There, he was part of successful $500

million capital campaign.

Grant was also director of major gifts for the University

of Chicago Medical Center and director of major gifts for

the National Alzheimer’s Association in Chicago. He was

vice president for institutional advancement at the

University of North Texas Health Science Center in

Fort Worth, and raised $25 million to launch a new

medical school.

“The medical school is doing great. That was an exciting

project. But I love Florida Tech and Brevard County,” said

Grant, who has a juris doctor degree from the Illinois

Institute of Technology’s Kent College of Law. He was

admitted to the Illinois bar in 1996.

Grant’s wife, Kerry, taught mathematics at the

University of Chicago Laboratory High Schools for more

than 10 years.

Since arriving at Florida Tech, Grant has been building

relationships with businesses, companies, organizations,

and individuals. The relationship with Walmart should be

mutually beneficial as it further develops, in that the

retailer can partner with “thought–leaders” — Florida

Tech faculty — in the field as they work to stay on the

front edge of innovation in a fast–changing business world.

Florida Tech will have the opportunity to better position

itself in the student recruitment arena with Walmart.

“How can we work with a company like Walmart to

provide our students with the education that makes them

desirable for their leadership program? Can there be

opportunities for students to work on projects? We are

looking forward to an ongoing relationship with Walmart

and I think it’s going to be very exciting for both the

university and for our students,” said Grant.

Glenns Tires
pick up BBN
next in series

after whole family

FULL COLOR

Rolling Readers

new ad emailed

FULL COLOR

 • 

65 years



Call Adrienne Roth at 321-951-7777 for Advertising Information SEPTEMBER 10, 2018

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 22

Florida Tech

new ad emailed

FULL COLOR



SEPTEMBER 10, 2018 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 23

JC Penny Realty
Continued from page 1

great turnout. A lot of friends and businesspeople in the

area stopped by. And we had 10 to 12 agents from our

Kissimmee office drive here to take part in the grand

opening.”

She continued, “People took time out of their day to

welcome us to the community, which is very encourag-

ing. That’s one of the reasons we love Brevard County.

This is such a nice community. We are honored to be

here and thankful for the welcome we received.”

Deb Penny said her company is entrenched in the

communities where it operates and supports various

nonprofit organizations and service projects.

Locally, these include the Fellowship of Christian

Athletes and InterVarsity Christian Fellowship, which

has a presence on more than 100 college campuses. The

firm is also involved in the Women’s Rescue Mission in

the Dominican Republic, Westside Elementary School in

Davenport, Fla., Boy Scouts of America, and Feeding

Children Everywhere, among others.

“We strongly believe in giving back to the community

and have done that over the years we’ve been in

business. I don’t think any business reaches a certain

level of success without being involved and giving back to

their community. Community involvement has long

been a centerpiece of our business model,” said Deb

Penny.

The JC Penny Realty team includes two of Jon and

Deb’s daughters. The firm’s business plan is built around

full–time real–estate agents. And their company is

currently recruiting newcomers as well as established

agents for the Melbourne office.

“We have a unique business model that supports the

success of agents who are new to the market,” said Deb

Penny, who along with her husband manage the

business and are not involved with selling real estate, as

that is the role of the agents.

“We provide the technology and the tools, including

the leads, for agents wanting to work in this industry.

Our structure allows agents to have real opportunities

for success. We see our agents as ‘business partners.’

And in a business relationship it needs to be beneficial

for both parties,” she added.

JC Penny Realty has positioned itself in Central

Florida as an international real–estate specialist. Its

team of Realtors includes agents from different coun-

tries.

“About half of our business is international,” said Deb

Penny, whose husband leads that area of the firm.

“Our international business is coming from the

United Kingdom, Brazil, Canada, Ireland, and other

regions of the world. It’s been strong. There is a lot of

interest in Florida real estate from abroad.”

One of her agency’s Realtors is Michelle Taylor. “She

was the first person we sold a house to. That was 10

years ago. Michelle lived in the UK. We worked with her

and her family when they moved to the United States.

Michelle became licensed as a Realtor and now works

with JC Penny Realty selling real estate.”

In addition to the core buyers of homes, demand for

houses will continue to come from investors, seasonal

residents, and especially international buyers.

Foreign purchases of U.S. residential real estate have

increased more than 30 percent since 2016, according to

the National Association of Realtors.

Last year, foreign investment in U.S. residential real

estate skyrocketed to a record high, as transactions grew

from each of the top five countries where buyers origi-

nated. And, nearly half of all foreign sales were in three

states: Florida, California, and Texas, says the National

Association of Realtors’ annual survey of residential

purchases from international buyers.

Nearly 25 percent of Realtors reported that they

worked with an international client in the last year.

Between April 2016 and March 2017, international

buyers purchased $153 billion of residential property,

which is a 49 percent jump from 2016 ($102 billion) and

surpasses 2015 ($103 billion) as the survey high.

Although China maintained its top position in sales–

dollar volume for the fourth straight year, the significant

rise in foreign investment in the survey came from a

“massive hike” in activity from Canadian buyers.

Transactions from Canadians totaled $19 billion in 2017.

Experts say Canadians are opting to buy property in

the U.S. because it’s more affordable than in their native

land, especially in the Vancouver and Toronto areas.

Foreign homebuyers typically paid $302,290, which

was a 9 percent increase from the median sales price in

the 2016 survey ($277,380). A lot of the deals are cash

transactions.

“Cash is king, it seems,” said Deb Penny. “One of the

things that has amazed me working in this industry is

the number of people who can write a check for

$500,000.”

The surge in international sales is not just happening

on the residential side of the industry.

Nearly one–fifth of Realtors working in commercial

real estate closed a sale with an international client in

2017, and 35 percent said they have experienced an

increase in the number of global clients in the past five

years.

Deb Penny said one of her goals for the Melbourne

office is to build a base of international customers. “We

have worked with many international buyers in the

Central Florida market, and we certainly want to do the

same with our Brevard office.”

She and her husband closely watch the exchange

rates and follow international news.

“Working with international buyers and investors

involves a lot of number–crunching and various sce-

narios,” said Deb Penny.

“But at the end of the day my biggest indicator is, if

D.R. Horton and KB Home, for example, are moving dirt

and building houses, it’s a good time to be selling homes.”

And homes are selling in the Sunshine State. Florida

Realtors just released its second–quarter report on sales

activity. The second quarter saw increased sales, higher

median prices, and more new listings for Florida’s

housing market.

Closed sales of single–family homes statewide totaled

80,711 in the second quarter, up 1 percent from the

year–ago period.

The statewide median sales price for single–family

existing homes in the second quarter was $256,150, up

6.7 percent from the same time a year ago.

“Homeowners are seeing a lot of appreciation. The

market has roared back and home values have spiraled

upward since the downtown that started around 2008,”

said Deb Penny. “As an agency, we survived that. We

found a soft place to land.”

JC Penny Realty works with homebuyers across all

segments of the housing market.

“The average price of a home we sell is in the mid–

$200s,” she said, adding that her agency has a wide

range of listings including homes priced at more than

$1 million.

“We work with all types of buyers, including first–

time homebuyers. We greatly enjoy helping people get

into their first home. And there are some excellent first–

time homebuyer programs available. An example is the

FHA 203(k) loan program. It has a number of attractive

features for the borrower.”

The Federal Housing Administration offers a home–

renovation loan called a 203(k). There’s typically a lower

credit–score requirement for this loan than there is for a

Fannie Mae HomeStyle renovation loan.

A loan such as a 203(k) lets a first–time buyer

purchase and rehabilitate a property with one loan

closing. There is the “Standard” 203(k) mortgage and the

“Limited” 203(k) mortgage.

A Standard FHA 203(k) loan can be used for exten-

sive remodeling, but it requires the borrower to hire a

qualified 203(k) consultant to oversee the work, from the

plans to the finished product.

FHA loans typically come with competitive interest

rates, smaller down payments, and lower closing costs

than conventional loans.

What young people may not realize is that many

first–time homebuyer programs and grants offer

financial help, and they may be eligible for various types

of assistance. For instance, while not well known, the

U.S. Department of Agriculture has a first–time

homebuyer assistance program.

While the program focuses on homes in certain rural

areas, you don’t need to buy or run a farm to be eligible.

The USDA guarantees the home loan. There may be no

down payment required, and the loan payments are

fixed.

Applicants with a credit score of 640 or higher

typically get streamlined processing.

“First–time homebuyers are very active in today’s

real–estate market,” said Deb Penny. “Millennials are

buying homes and we see that continuing in the years

ahead.”

Research by the Zillow Group shows that young

adults are buying homes in “sufficient” numbers now

and they are actually driving the housing market.

In fact, half of all buyers today are under 36 years old

and half of sellers are under 41, the report says. More

than 13,000 homeowners, sellers, buyers, and renters

took part in the Zillow Group Consumer Housing Trends

Report.

The millennial generation is reaching the age for

starting families and buying homes. The strong job

market and low interest rates have provided favorable

economic conditions for potential buyers.

These are some of the reasons for the sharp recovery

in the first–time homebuyer market since 2014, accord-

ing to the Genworth Mortgage Insurance’s “First–Time

Homebuyer Market Report.”

Almost 2.1 million first–time homebuyers purchased

houses in 2017. That’s 300,000 more than the historical

average. Historically, 35 percent of home sales and

46 percent of home–purchase loans went to first–time

homebuyers.

In 2017, those numbers were 38 percent for home

sales and 56 percent for home–purchase loans.

Genworth expects those number to “remain elevated”

compared to the long–term range.

“The down payment typically has been the biggest

hurdle facing potential first–time homebuyers,” says

Deb Penny.

But various low down payment mortgages allow

these buyers to afford their first home using a small

amount of savings.

“In this business, there is nothing more gratifying for

a company like ours than to see an individual or a family

purchase their first home. It goes back to the old saying

of ‘pride of ownership.’ And we are here to help people

take that step toward ownership. It’s great to see it

happen,” said Deb Penny.
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