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By Ken Datzman

COCOA — The multibillion–dollar interior design

industry, which is closely tied to the performance of the

housing market and the strength of the economy in

general, is now on a solid growth track and the future

looks bright.

Business has rebounded in a big way, and growth in

the field is expected to continue through 2022. The

industry is especially suited to creative people who want

to run their own business.

Billings, inquiries, and actual interior design projects

have been steadily rising for the last five years, mirroring

the strength in residential renovation and new–home

construction. The U.S. economy is now at or near full

employment.

Designers have been experiencing some of their

strongest years in the industry since 2008.

“The economy is faring well and consumers are

investing in housing. Homebuilding is exploding,

especially in Viera. And the home–renovation market has

been strong for years. This all bodes well for the design

industry. It’s great to see this. Business has been good,”

said veteran interior designer and artist Clay Stephens,

president of area firm Clay Stephens Lifestyles.

His company has long worked with various area

homebuilders and a range of individual clients.

For 35 years in Brevard County, Stephens has been

helping customers visualize spaces for their dream

homes, and much more. He has compiled an extensive

portfolio of work, going back to 1983, and is one of region’s

best–known interior designers.

“I’ve worked in this business for 35 years (on both the

residential and commercial sides of the industry). I’ve

learned a lot from people. I’ve met so many interesting

people. You have to be a good listener and you have to be

detail–minded to thrive in this field. I’ve grown and

grown, through research, through continuing education,

through meeting people. It’s all been exciting,” he said.

Stephens says the field of interior design “is more

complicated and complex that what people may think. It

goes way beyond just making a space look pretty.”

“To me, being an artist plays a big role in being an

interior designer,” he said, “because you have to under-

stand color, you have to understand composition, and you

have to understand balance. And that, to a point, is what

art is all about. I think what you learn in art always

comes back to interior design.”

Stephens is a talented artist who also plays the piano.

He produces contemporary abstract expressionist

paintings, working primarily in acyclic on canvas. His

work has been showcased in exhibits and juried shows, as

well as museums in Florida. His paintings are part of

corporate collections and private collections throughout

the United States and abroad.

Stephens once attended a 10–day artist workshop on

Monhegan Island, Maine. For more than 100 years,

Monhegan has been a summer haven for artists and

other visitors who appreciate its isolation and the beauty

of its wilderness areas, including the soaring cliffs.

35 years in local design field, Clay Stephens builds on solid relationships
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Clay Stephens is marking his 35th year in the interior design business. He is president of Clay Stephens Lifestyles in Cocoa, which focuses
on single–family homes, condominiums, vacation homes, and interior design for yachts. Stephens has compiled a large portfolio of
projects in Brevard over the years, as well as in other states. He is also an artist. His work is showcased in corporate collections and
private collections. He says interior design and art go hand–in–hand, as it pertains to understanding color, composition, and balance.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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Calling student innovators in the region: Registration is now open
for Conrad Challenge; finals scheduled at KSC Visitor Complex

HOUSTON — Registration is open for students around

the world to enter the 2018–2019 Conrad Challenge.

Unlike any other STEM competition, this annual event

unleashes the potential of students to leave their mark on

the world, using their innovation and entrepreneurial

skills to address some of the most pressing global chal-

lenges, and all before they even graduate high school.

“To address big challenges, we’re often taught to think

outside of the box. But, at the Conrad Challenge, we enjoy

the freedom of thinking as though there is no box,” said

Nancy Conrad, founder and chairman of the Conrad

Foundation, which produces the competition. “This is an

innovation competition that addresses real–world issues

and becomes a master class to students in collaboration,

creativity, critical thinking and communication. These

students are designing their future. They are at the helm

of changing the world.”

“The Conrad Challenge played an incredibly formative

role in my entrepreneurial career,” said Ankesh Madan,

Conrad Challenge alumnus.

“The Challenge helped me develop a framework to take

scientific concepts and translate them into innovative

products; a framework I’ve used many times over the

years. I used it first when I cofounded and ran technical

development at Undercover Colors, a startup dedicated to

developing products that detect date–rape drugs, and later

as a rubric to evaluate and screen startups at my current

company. My experience in the Challenge taught me to

trust my imagination and to follow a structured process to

develop innovative solutions to difficult problems. These

are lifelong skills that I expect to use throughout the rest of

my career.”

The Conrad Challenge invites teams of two to five

students between the ages of 13–18 to innovate new

products and services that address global issues in one of

six categories: Aerospace and Aviation; Cyber–Technology

and Security; Energy and Environment; Health and

Nutrition; Smoke–Free World; and Transforming Educa-

tion with Technology. Along the way, coaches and judges

from the best in business, industry, research and academia

worldwide will be there to guide the teams’ innovative

ideas.

In February 2019, five teams in each challenge category

will be chosen as finalists and travel to the annual

Innovation Summit taking place April 23–27 at the

Kennedy Space Center Visitor Complex. Finalist teams

will present their innovations before an “esteemed panel of

judges.”

Winning teams receive awards, independent product

assessment studies, investment opportunities, patent

support and business services to support the growth of

their concepts into businesses that can make a real

difference. Meanwhile, judges and corporate sponsors get

direct exposure to a new kind of talent so many companies

are trying to foster.

“From start to finish, the entire competition journey

results in a transformative educational experience,”

Conrad said.

“These are entrepreneurial problem–solvers, address-

ing challenging social, scientific and societal issues using

their ingenuity and STEM education. Working together

and with subject matter experts, they learn the importance

of peer and mentor relationships. They walk away not only

with an innovation, but with the skill sets they need to

excel in today’s workforce. That’s transformation!”

The 2018–2019 Conrad Challenge is sponsored by the

Foundation for a Smoke–Free World and SMART Tech-

nologies, which are each hosting their own special chal-

lenge category. Other sponsors include America’s Navy,

which will present its annual Gemini Award to the team

that best demonstrates the Navy’s characteristics of

teamwork, innovation and hard work.

Interested teams should visit the Registration Form

and 2018–2019 Conrad Challenge Overview for more

information on this year’s competition. Registration will

remain open until Friday, Oct. 19. Expert judges will then

select teams in each challenge category to develop compre-

hensive business plans for their innovation in Round Two

of the competition.

The Conrad Challenge is now in its 13th year. To learn

more about the 2018–2019 competition, visit

www.conradchallenge.org.

The Conrad Foundation is a nonprofit organization

dedicated to promoting collaborative, student–centered,

real world–relevant learning that fosters innovation and

entrepreneurship.

Brevard Achievement Center to recognize business community at awards event
ROCKLEDGE — Brevard Achievement Center,

celebrating 50 years as the first Brevard–based nonprofit

founded to help people with disabilities achieve personal

success, will present its second annual Employ, Empower:

Achieve community awards at 8:30 a.m. on Wednesday,

Oct. 17, at the Hilton Melbourne Rialto Place.

This event is part of the agency’s National Disability

Employment Awareness Month activities.

The E
2

A awards celebrate those individuals and

organizations across Brevard that have created opportuni-

ties for persons with disabilities to achieve.

In addition to the breakfast award ceremony, the

program will feature keynoter Rachel Simon, a nationally

recognized public speaker and bestselling author on issues

related to diversity and disability.

Simon’s book “Riding the Bus with My Sister” was

adapted for theater, National Public Radio and television

for both Lifetime and the Hallmark Channel. Its critically

acclaimed Hallmark Hall of Fame feature was directed by

Anjelica Huston and starred Rosie O’Donnell and Andie

McDowell.

“Throughout the year many in the Brevard community

empower individuals with disabilities by giving them a

chance to work, enhance their job skills or offer inspira-

tion,” said BAC President and CEO Amar Patel. “These

awards are just a small way we can acknowledge the major

impact these organizations and individuals have made on

our community.” The following awards will be given at this

year’s ceremony:

l E
2

A Award recognizes organizations that create work

opportunities in the community for people with disabilities.

Presented to the Brevard County Clerk of Court last year.

l Moving Forward Award recognizes individuals or

organizations that have made special efforts to assist

people with disabilities in gaining new skills or improving

access to employment opportunities. Presented to the

Brevard Zoo last year.

l Believe and Achieve Award recognizes individuals

with disabilities who have made significant personal

strides in achieving success in work or life. Presented to

Karen Kirkland of Carr, Riggs & Ingram last year.

Tickets are $25 per person or $200 for a corporate table

that seats eight people.

Go to bacbrevard.com/events to purchase tickets or

contact Susan McGrath at smcgrath@bacbrevard.com, or

call 632–8610, extension 204, for more information.
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Come see us at Brevard Medical City
Suntree Internal Medicine
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Medicare Patients Welcome    
We Accept Most Insurance

Evening & Weekend Office Hours    
Specializing in Adult Medicine

Book your appointment online    suntreeinternalmedicine.com

State-of-the-art Medical Facility • Everything under one roof conveniently located on Wickham Road in Suntree
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By Michele Gregoire Gill
UCF Forum columnist
University of Central Florida

I’ve always wanted to sing, but I’m not very good. I have

a loud, strong voice, but a short range, and I am not always

on key.

When a School of Rock opened near my home to offer

music classes, I took my son on a tour, wishing someone

had signed me up for voice lessons when I was a teen.

The performance room was incredible. It was like being

on stage — amps everywhere, posters of Led Zeppelin

adorning the walls, a drum kit, microphones.

I turned toward my son. “Aaron, don’t you want to do

this? You could pick any instrument or even sing.”

I’m gleeful at the possibilities.

Adam, the instructor, is super chill. Wearing an old T–

shirt and backwards baseball cap, he talks about not just

taking lessons but performing with a group weekly

because it improves skills faster that way. Plus, it’s just

fun.

Adam shows us different instruments and doesn’t

cringe when my son bangs on them, making a lot of noise.

He’s patient and kind, and I want him to be my son’s

teacher stat.

Aaron, though, is not interested, and he starts heading

out the door.

I hesitate, not wanting to leave the magic in these

walls, so I blurt out a question, fully expecting the answer

to be no: “You don’t happen to teach adults, do you?” What

Adam says next changes the next year of my life. He tells

me they do have an adult performance group that meets at

night, and one is just about to start if I want to come by for

a visit.

My heart leaps at first, but with two young boys and a

full–time job, I don’t see how I could make time to do

anything like this. Plus, I think I’m too old to learn to play

in a band.

I leave reluctantly and try to convince Aaron to pick an

instrument for just a month. He’s adamantly opposed, so I

drop it and go about my life as usual.

A few weeks later, though, I get an email saying the

adult group has launched. The email lingers in the back of

my mind for weeks.

One evening, as I’ve finished teaching my evening

graduate class on learning theories, I sit in the parking lot,

checking my email. It’s 8:20 p.m., and the kids are already

in bed, and I just don’t feel ready to go home yet. The email

says that the group meets at 8:30 p.m. If I hurry, I won’t be

that late.

This is so unlike me. I’ve become a creature of routine.

Work during the day, make dinner for the kids and help

them with homework, head to teach my grad students a

few nights per week, go home, tuck the boys in if they are

still awake, exercise while I watch a show I’ve recorded,

answer emails, then head to bed.

I feel daring and hopeful as I drive. When I enter the

building, I see a handful of others already there talking

and tuning guitars.

And I’m frozen in place.

These are not adults. Not these kids. Nope. I feel like

their mom–they are all in their young 20s, with maybe one

of them in his early 30s. I am easily the oldest person

there, and so I consider sneaking out and leaving. Adam

sees me, though, and introduces me to the group.

“What instrument to you play?” he asks.

“None,” I reply. “I was thinking of singing.”

They already have a singer though, and she’s good.

“Why don’t you try the bass?” suggests Adam, handing

me a heavy, four–stringed instrument. I take it in a kind of

stupor, still looking for a way to sneak out.

We head in to the performance room, as Adam smiles

and makes us all feel welcome. He shows me a couple of

chords to play, says the group has been together for just a

few weeks and is practicing Sublime’s What I Got.

“Just play D like this,” Adam demonstrates, “and then

play G like this, alternating between the two. Start with

holding each note for two beats, then switch, like this.” I

practice a few times, till he nods, assuring me that I’ve got

this. Then he turns to the other musicians and calls out the

chords for them as well. Not only am I the oldest person in

the room, older than even the teacher, I am the only one

here who cannot play an instrument. I thought we’d all be

beginners, but nope. Just me.

Adam counts us in, Chris starts singing and I start

playing, D then G, over and over. I soon start to relax as I

find myself moving to the beat. My mind switches off, and I

just start feeling the music.

We are playing in perfect rhythm.

For an academic, this is life–changing. And as an

introvert with a fair amount of social anxiety, I have never

felt this in tune with a group–ever. When the music ends, I

jump up in the air and scream: “That. Was. Awesome!”

The other guys laugh a little, but it’s not mean–spirited.

I’m in. I am part of the band.

We stay together for just under a year, playing weekly,

and our culminating performance is at a bar where we

booked a gig. I sing backup and play wonderful songs:

Zombie, Seven Nation Army, 1979. I am lost in the music.

My smile feels like it’s going to break my face.

I look around the room and it doesn’t matter what age I

am or how much older I am than my bandmates. All that

matters is that I keep good time and play the right chords.

I’m a part of this group. I’m 49, and I play bass in a rock

band. (YouTube video of me playing bass in our final

concert: https://youtu.be/y_cl3i3XF–c)

How learning to play bass rocked my world — life–changing for an academic

Gov. Scott appoints four people to commission, including Chief Pearson of Satellite Beach
TALLAHASSEE — Gov. Rick Scott has announced

three reappointments and one appointment to the

19–member Criminal Justice Standards and Training

Commission.

Jeffrey Pearson, 49, of Satellite Beach, is the Chief

of Police of the Satellite Beach Police Department. He is

reappointed for a term beginning Aug. 23, 2018, and

ending Aug. 1, 2022.

Sheriff Tommy Ford, 49, of Lynn Haven, is the sheriff

of Bay County. He is reappointed for a term beginning

Aug. 23, 2018, and ending Aug. 1, 2022.

William Harriss, 67, of St. Augustine, is the former city

manager of St. Augustine. He is reappointed for a term

beginning Aug. 23, 2018, and ending Aug. 1, 2021.

Cristian “Sean” Hemmingway, 50, of Cooper City, is the

Police Chief of Bay Harbor Islands Police Department. He

fills a vacant seat and is appointed for a term beginning

Aug. 23, 2018, and ending Aug. 1, 2019.

The Criminal Justice Standards & Training Commis-

sion, established under Florida Statute, Chapter 943, is an

independent policy making body that ensures that

Florida’s citizens are served by a qualified, well–trained,

competent, and ethical law enforcement community.

Primary Responsibilities of the Commission:

l Establish uniform minimum standards for the

employment and training of full–time, part–time, and

auxiliary law enforcement, and correctional and correc-

tional probation officers.

l Establish and maintain officer training programs,

curricula requirements, and certification of training

schools and training school instructors.

l Certify officers who complete a Florida Basic Recruit

Training Program, or who are diversely qualified through

experience and training, and who meet minimum employ-

ment standards.

l Review and administer appropriate administrative

sanctions in instances when an officer, a training school

instructor, or a training school is found in violation of

Florida Statutes and Commission standards.

l Conduct studies of compensation, education, and

training for the correctional, correctional probation, and

law enforcement disciplines.

l Maintain a central repository of records of all certified

officers.

l Meet quarterly to discuss issues and approve rules

that relate to officer standards & training.

l Develop, maintain, and administer the State Officer

Certification Examination for criminal justice officers.

Michele Gregoire Gill is program coordinator
of the University of Central Florida’s education
doctorate in curriculum and instruction, and is
a professor of educational psychology in the
Department of Learning Sciences and Educa-
tional Research. She can be reached at
Michele.Gill@ucf.edu.
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Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’
Brevard County Sheriff Robert Wayne Ivey
(321) 271–6029
to Dana Delaney Loyd
at 5:19 p.m., April 29, 2015

THE EIGHTEENTH CIRCUIT:

AN ONGOING

CRIMINAL ENTERPRISE?

BBN 3640 PAGE 5

To Be Continued ...

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’
Dana Delaney Loyd
aka Theresa Smith
to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

TWELVE YELLOW SPOTS
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By DottieDeHart
dottiedehart@dehartandcompany.com
DeHart & Company Public Relations

HOBOKEN, N.J. — No may be a tiny word, but for

salespeople it’s the most dreaded word in the English

language. Nothing causes your heart to sink quite like an

objection from a prospective customer. This is true not just

because it presages a negative impact on your income, but

also because it’s incredibly painful to hear. It’s no coinci-

dence that “objection” rhymes with “rejection”–and the

latter is one of the deepest, darkest, most primal human

fears.

Jeb Blount says there’s no way to avoid objections.

They’re going to happen. What you can do is learn how to

rise above the emotional disruption they cause and,

hopefully, salvage the sale.

“There are four types of objections you encounter in the

sales process, and they occur at various points in the

journey,” said Blount, author of the new book “Objections:

The Ultimate Guide for Mastering the Art and Science of

Getting Past No” (Wiley, June 2018, $27). “They can stop a

sale before it ever gets started, derail your efforts in the

middle of the conversation, or shut down the deal at the

end after weeks, even months, of hard work.

“The good news is that when you arm yourself with an

arsenal of turnaround frameworks, you can face these

roadblocks and get past them so you can move onto the

next stage,” he adds.

Here are the four types of objections salespeople must

field, along with a few tactics to help you get in the door,

shorten the sales cycle, increase pipeline velocity, avoid

stalled deals, and, of course, close the sale.

l TYPE 1: Prospecting Objections. Of all objections,

these are the most severe. They’re often harsh and cold,

and at times, flat–out rejection. People are crazy busy and

see little value in spending time with salespeople. Through

a combination of reflex responses, brush–offs, and objec-

tions (RBOs), they do their best to get rid of you. For this

reason, millions of salespeople treat prospecting like the

plague and avoid interrupting prospects at any cost.

However, if you want success in your sales career, then

you’ve got to interrupt prospects.

Know that you are going to get prospecting objections,

and they will trigger your disruptive emotions. But it is

possible to rise above your emotions and become effective

at turning around prospecting objections. For RBOs during

prospecting, deploy a simple but powerful three–step

framework:

Ledge. A ledge is a memorized, automatic response to

perceived or real rejection that does not require you to

think. Using a ledge gives your logical brain the moment it

needs to catch up, rise above disruptive emotions, and gain

control.

Disrupt. Your prospect has been conditioned from

hundreds of prospecting calls and expects you to act like

every other salesperson. When they tell you no, they have

an expectation for what you will most likely do next. To

turn around your prospect’s RBO, deliver a statement or

question that disrupts this pattern and pulls the prospect

toward you. For example, when they say they’re busy,

instead of arguing with them that you will take only a little

bit of their time, disrupt their pattern by agreeing with

them: That’s exactly why I called; I figured you would be,

and I want to find a time that’s more convenient for you.

Or, when they say, “I’m not interested,” respond with: That

makes sense. Most people aren’t the first time I call, and

that’s exactly why we should meet.

Ask. Here’s where most prospecting RBO turnarounds

fall apart. Many salespeople are hesitant to ask again. But

you must control your emotions and ask again for what

you want, without hesitation. When you ask, about half of

the time they’ll throw out another RBO–one that tends to

be closer to the truth. Be prepared to turn it around and

ask again. (Just don’t fight. It isn’t worth it. Once you get

two RBOs, graciously move on and come back to them

another day.)

l TYPE 2: Red Herrings. A red herring is an irrelevant

topic or issue that gets introduced into the conversation by

a stakeholder that distracts you from your focus or diverts

your attention from the objective of your sales conversa-

tion. A stakeholder, typically early in the conversation, will

throw out a red herring — sometimes to challenge you,

sometimes because they don’t know what else to say,

sometimes because it’s their habitual behavior pattern,

and sometimes because they have a valid concern or

question.

A red herring might be something like: “We are already

in discussions with your competitor,” or, “Just so you know,

we’re not buying anything from you today.” Do not take the

bait! You must avoid getting drawn in by red herring

objections at all costs. When you chase red herrings, you

blow up sales calls, skip steps in the sales process, hand

control over to stakeholders, and become their puppet. Red

herrings, managed poorly, are emotional hijackers that

turn sales calls into train wrecks.

Moving past red herrings requires massive emotional

control, so you need a simple and habitual system that

keeps you in control–PAIS: Pause, Acknowledge, Ignore,

Save.

Push the pause button and collect your emotions.

Acknowledge and let the stakeholder know that you

heard them. You might say: That makes sense or I get that

or This sounds important.

Ignore the red herring unless it comes up again, or ...

Save it and address at a later, more appropriate time.

“My default is to ignore the red herring unless it comes

up again, because I’ve learned, over a lifetime in the sales

profession, that they almost never do,” says Blount. “I

acknowledge the concern, and my favorite way to do this is

to simply take notes. Writing down what they say lets

them know that I think it is important without getting

Four types of objections that derail salespeople and how to effectively overcome and deal with them

Please see Objections, page 7
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situational. You’ll deal with price and

budget objections, timing objections, status

quo objections, need to talk it over with my

boss or committee objections, spouse

objections, buying authority objections,

competitor objections, need to think it over

objections, need and fit objections, and

terms and conditions objections, among

others.

Dealing with buying commitment

objections requires nuance, patience,

influence, and situational awareness. The

process of getting past no becomes more

collaborative and will seamlessly shift from

objection to negotiation. The following five–

step framework will help you gain emo-

tional control and influence your buyer to

say yes:

l Relate. Acknowledge and relate to the

objection. Don’t treat them like a number,

discount their concern, challenge their

point of view, judge them, or start an

argument.

l Isolate and clarify. Ask questions to

isolate the “real” objection, issue, or

concern. Clarify your understanding before

addressing. The key here is to ask open–

ended questions that get your buyer

talking and expressing their real concerns.

l Minimize. Remind the stakeholder of

their problems, pain, threats, opportuni-

ties, and the yesses you’ve collected.

l Ask. Ask again and assume the yes.

l Fall back to an alternative. If you still

get a no, offer an alternative commitment

with a lower perceived risk. Have your

fallback positions planned prior to your

closing call.

“Practice the worst–case scenarios,”

says Blount. “Put every potential objection

and response on the table and work

through the five–step process until you

handle them all with ease. I’ve found

practice helps build obstacle immunity,

prepares you to manage disruptive

emotions, and makes it far easier to think

on your feet, in the moment. When you

plan and practice in advance, you’ll find the

actual objections you get at closing are far

tamer than what you initially expected.”

None of the tips Blount offers (and there

are many more in the book) are rigid

scripts. That’s because dealing with

objections is more an art than a science.

“I prefer to teach turnaround frame-

works, not generic scripts, because

frameworks make you agile,” says Blount.

“They give you a set of rails to run on that

flex to changing context. They help you

manage your disruptive emotions and pull

your prospect toward you so that it

becomes easier for them to say yes —

which is, of course, the salesperson’s

favorite word.”

pulled in. Then I ask an unrelated

open–ended question that gets my

stakeholder talking.”

l TYPE 3: Micro–Commitment

Objections. Throughout the sales process,

you’ll ask stakeholders for next steps and

micro–commitments. Micro–commitments

are a series of low–risk commitments that

lead down the path to a final buying

commitment. Asking for them and

consistently getting to the next step keeps

the momentum rolling. You must never,

ever leave a conversation with a stake-

holder without a firm next step.

Here’s the problem: The people you are

dealing with don’t always see the value in

spending more time with you, so they hit

you with brush–offs to make you go away.

The good news is micro–commitment

objections are rarely harsh and, unless you

totally bombed, are rarely outright

rejection.

For this reason, the key to getting past

these objections is showing poise and

confidence and helping your prospect see

the value of scheduling the next step.

Once you explain the value in a way

that they understand, the prospect will

agree to the next step. Value, however, is in

the eye of the beholder. They want to know

what’s in it for me? — and you must

answer that question. Step into your

prospect’s shoes and write down why it

should matter to them. What is the value

trade for investing more time with you?

Then craft compelling value statements

that articulate this in your stakeholder’s

language and terms.

“Keep it simple,” says Blount. “Remem-

ber that these are micro–commitments–

small steps and low–risk requests. It’s easy

to get stakeholders to say yes. These value

statements don’t need to be profound or

complex. They should not be pitchy. Avoid

jargon that makes you sound like a

marketing brochure. You don’t need to be

perfect–just good enough to get to the next

step.”

l TYPE 4: Buying Commitment

Objections. When you ask people to make

buying decisions–sign contracts, hand over

credit cards, issue POs, switch vendors, and

accept your proposal — you will get

objections. Getting past buying commit-

ment objections is often the moment of

truth that determines whether or not you

will close the deal. The outcome pivots on

your ability to gain control over your

emotions, guide the conversation, and

influence your stakeholder’s emotions.

Unlike prospecting objections and

micro–commitment objections, the number

of possible buying commitment objections

isn’t finite and predictable. They are

Objections
Continued from page 6

Satellite Beach Library seeks volunteers for book event
The Satellite Beach Public Library will host a Books Sort with the Friends of the

Library at 1 p.m. on Friday, Oct. 5. The library is seeking volunteers to help out. Some

lifting is required. Volunteers will get a “first peak at the donated books.” The library’s

address is 751 Jamaica Blvd. The phone number is 779–4004.
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TALLAHASSEE — For a third consecutive year,

Florida State University has been recognized by “IN-

SIGHT Into Diversity” magazine as a “Diversity Cham-

pion” in higher education.

FSU is one of 13 colleges and universities nationwide

that received the award from the magazine, which is the

nation’s largest and oldest diversity and inclusion publica-

tion in higher education.

“At Florida State University, we embrace the richness

of our diverse academic community, and we are extremely

pleased that our ongoing efforts to nurture a multicultural

and inclusive campus have been recognized,” said FSU

President John Thrasher.

Diversity Champion institutions are honored for their

unyielding commitment to diversity and inclusion.

The other institutions recognized by the magazine are

Columbia University, Clemson University, Rochester

Institute of Technology, Texas Tech University,

Oklahoma State University, University of Kentucky,

Indiana University Bloomington, University of Cincinnati,

University of Alabama at Birmingham, University of

North Florida, Virginia Tech and Metropolitan State

University of Denver.

The publication also recognized FSU with its Higher

Education Excellence in Diversity (HEED) award for the

fifth consecutive time.

“We are pleased, honored and humbled to be recog-

nized, once again, as both a HEED Award recipient and a

Diversity Champion,” said Renisha Gibbs, associate vice

president for Human Resources. “Diversity and inclusion

are central to Florida State’s mission. Every day, members

of our campus community are working to reach the goal of

a cohesive community that values each and every one of us

for our differences as well as our similarities.”

As a recipient of the annual HEED Award, Florida

State will be featured, along with 95 other recipients, in

the November 2018 HEED Award issue of INSIGHT Into

Diversity magazine.

“It is exciting to receive this recognition but with each

award we should be reminded that there is still much

diversity and inclusion work to be done to ensure that it is

sustainable,” Gibbs said. “I look forward to the year ahead

and working with our campus partners as we continue to

build on our culture of civility and respect for all.”

Ten years ago, the university crafted a comprehensive

plan to unite efforts for diversity and inclusion across all

areas of the campus. Through that effort, the President’s

Diversity and Inclusion Council was formed, comprising a

group of faculty, staff and students committed to champi-

oning diversity, inclusion and social justice. Members of

the council work on a number of initiatives, including

efforts to recruit and retain a diverse faculty, staff and

student body.

The university, with the help of the council, has

implemented a number of initiatives to improve diversity

and inclusion on campus. They include:

l #PowerOfWe: The Student Diversity and Inclusion

Council, a group of diverse student leaders serving under

the Office of the President, launched the #PowerOfWe

campaign to inspire a campus culture that engages across

different perspectives and identities. Since its inception

during the 2016–2017 academic year, the group has held a

number of events that generated dialogue among faculty,

students and staff about race, sexual orientation and other

diversity issues.

l Employee Resource Groups: The university currently

has four employee resource groups — the Latin@Faculty

Advocacy and Resource Group, the Black Faculty and Staff

Organization, the LGBTQ+ Faculty Staff network and the

Veterans Friends and Family Group. The university also

created an Affinity Group Guide to provide general

information for employees interested in establishing an

affinity group.

l President’s Diversity and Inclusion Mini–Grant

Program: Launched in Fall 2017, this program supports

the efforts which align with the university’s strategic plan.

The Office of the President, through the Diversity &

Inclusion Council, solicits proposals for the implementa-

tion of diversity and inclusion initiatives and projects that

further the diversity goals of the university. Awards may

be up to $1,000 each. Faculty, staff and students are

eligible for the mini–grants.

l Entrepreneurial Boot Camp for Veterans: For the

past 10 years, the university has hosted an entrepreneur-

ial boot camp to give cutting–edge, experiential training in

entrepreneurship and small business management for

veterans disabled as a result of their service supporting

post–9/11 operations.

l Seminole Allies and Safe Zone Training: This

program provides free workshops offered regularly

throughout the academic year to students, faculty and

staff. The trainings are presented as an intensive three–

hour, in–house session focused on contemporary issues

related to the LGBTQ community.

l Diversity and Inclusion Certificate Series: Estab-

lished in 2014, the training certificate creates an opportu-

nity for faculty and staff to explore strategic areas around

diversity and to learn more about the ways in which they

can assist in creating a welcoming and inclusive campus

for all. Thirty–two faculty and staff have received the

certificate and more than 246 faculty and staff have taken

one or more courses toward completion of the certificate.

For more information on diversity resources and

programming, please visit the Office of Human Resources

website.

Florida State University claims top national diversity award for third consecutive year from magazine

CareerSource Brevard to host seminar on Oct. 24
CareerSource Brevard will host a Financial Services

Career Exploration Seminar at 11 a.m. on Oct. 24.

Interested candidates can attend any CareerSource site in

Brevard and chat with key employees and tour their

businesses — virtually. To view the locations, visit

CareerSourceBrevard.com or call 504–7600. To register for

this event, visit EmployFlorida.com.
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What are political parties good for? Plenty, actually;
make consensus–building a priority to achieve results

Lee Hamilton is a senior advisor for
the Indiana University Center on
Representative Government; a
Distinguished Scholar, IU School of
Global and International Studies; and
a Professor of Practice, IU School of
Public and Environmental Affairs. He
was a member of the U.S. House of
Representatives for 34 years.

By Lee H. Hamilton

If you take a dim view of our political

parties, you’re in sterling company. So did

George Washington.

In his famous Farewell Address, he

warned us against “the baneful effects of

the spirit of [political] party.” A political

party, he wrote, “agitates the community

with ill–founded jealousies and false

alarms, kindles the animosity of one part

against another, foments occasionally riot

and insurrection. It opens the door to

foreign influence and corruption…” It’s safe

to say he was not a fan.

So, it’s with some trepidation that I

want to speak up in favor of political

parties. For well over 165 years, they have

played a key role in our representative

government. They are the best stage I

know for broad economic, political, and

social change. It’s hard for me to imagine a

democracy without them.

This is in part because we live in a very

different country from the one George

Washington led. The United States today

is not just geographically bigger, but

immeasurably larger in both population

and diversity.

And that’s where our two great parties,

for the most part, have excelled: they

accommodate different interests, opinions,

and views. Our system does not have

enough consensus–building mechanisms;

the parties are crucial to this. Strong

political parties that can unite groups with

different interests have been a source of

powerful change in our history.

Of course, more than building consen-

sus within a party is needed. Even though

the American people prefer bipartisanship,

the parties too often prefer to lambast each

other. But legislation passed on a party line

vote rarely stands the test of time. To work

properly, our system needs a broader

consensus — and party–line votes do not

provide it. The really effective legislation in

our history — Social Security and Medi-

care, for instance — was passed with solid,

bipartisan support.

Our parties also play a lubricating role

in the mechanisms of democracy. They get

out the vote and educate voters. They teach

many thousands of ordinary Americans

what the nuts and bolts of democratic

participation look like. They choose, train,

and promote candidates who are (for the

most part) worthy of holding public office.

They play an important role in funding

elections, financing the system, and giving

candidates a platform. In short, they’re a

personnel system for government office.

To be sure, Americans divide rather

sharply on their support of political parties

— not just on which they support, but on

whether to support them at all. Many avoid

identification with them. Others become

ardent loyalists. Still others follow them

regularly, but not slavishly. At the

moment, more people define themselves as

independent than as a member of one or

the other party, but the two parties

together still command a majority of the

electorate.

I am a member of a party, and have

certainly been disappointed in its perfor-

mance on occasion. Yet I’ve never felt that

my disappointment was grounds for

abandoning the party. Nor, on the other

hand, have I ever felt that my loyalty was

grounds for despising the other party. I

cringe when I hear a member of either

party express hatred or accuse the other

party of disloyalty. Both parties are

patriotic, both want the best for their

country — even if they have different ideas

about what “best” means. That’s part of the

democratic dialogue, after all.

That’s why I also get uncomfortable

with unswerving loyalty to any political

party. I think political parties have to earn

our loyalty by their performance. And in

particular, by their ability to move the

nation forward legislatively.

George Washington was right, of course,

in pointing out some of the risks of people

joining together to form organized parties.

But he didn’t fully recognize their role as

consensus–builders — their concern with

transcending differences and political

factionalism and arriving at stances

designed to appeal to political majorities

both in elections and in legislatures. The

most successful party officials I know have

made consensus–building a priority, both

within their own parties and across

partisan lines. In a country as diverse and

divided as ours, that’s not a baneful effect

at all.

Serene Harbor to host fundraiser tournament at Habitat Golf Course
Serene Harbor Inc. will host its “Chipping In To End Domestic Violence” Golf Tourna-

ment on Friday, Nov. 9, at The Habitat Golf Course. The event will include golf, lunch,

awards, raffles, hole–in–one prizes, and a silent auction. Each year, Serene Harbor assists

more than 1,200 women and their children, as well as their family pets.

Some “fun sponsorship packages” are available, including Logo Ball Sponsor and Ball

Launcher Sponsor. To register as a player, a team, a sponsor, or volunteer, contact Beverly

DeMeyer at 726–0402 or Beverly.DeMeyer@SereneHarbor.org.

Junior Achievement
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Space Florida and Florida Venture
Forum to host Aerospace Capital
event Nov. 14 at Lake Nona

Space Florida and the Florida Venture Forum, Florida’s

largest statewide support organization for investors and

entrepreneurs, recently announced that the inaugural

Florida Aerospace Capital Forum will be held Nov. 14 at

the Guidewell Innovation Center in Lake Nona.

The Florida Venture Forum is looking for companies in

the following industries to present at the event: Aircraft

and spacecraft design, parts and assembly, advanced

materials and new products, engineering design and

construction, structural materials and electronic assembly,

artificial intelligence, information technology, data

analytics, satellite communications, payload development,

robotics — parts, design and assembly, unmanned aerial

vehicles, cyber security, surveillance, 3D printing and

innovation, radiation protection, reconnaissance, and

missile development.

In addition to the opportunity to present before an

audience of active equity investors, eligible presenting

companies will be considered for the Accelerating Innova-

tion Award offered by Space Florida, a cash prize totaling

$100,000.

This event is an opportunity to broaden the spectrum of

early stage, Florida–based aerospace and aviation

companies and entrepreneurs, (as well as non–Florida

entities with commitments to relocate), while engaging the

industry with the Florida Venture Forum investment

community, including private equity, venture capital and

angel investors.

Melbourne–based Harris Corp., as the worldwide leader

in aviation and aerospace, will also be partnering to

contribute to the success of this event.

“Space Florida is pleased to welcome Harris Corp. to the

capital acceleration collaboration with Florida Venture

Forum for the first–ever Aerospace Capital Forum,” said

Space Florida President Frank DiBello.

“From an industry standpoint, the sponsorship and

support of Harris is a tremendous addition to an already

thriving capital formation ecosystem anchored by the

Florida Venture Forum. We look forward to working with

Harris and the increasing expanding capital community in

Florida on this upcoming event.”

“Florida Venture Forum and Space Florida have

partnered several times to feature dynamic, cutting edge

Florida companies from a variety of industries and connect

them with capital sources and other services they need to

grow and scale,” said Kevin Burgoyne, the Forum’s

president and CEO. “The Florida Aerospace Capital

Forum, and the support of Harris Corporation, mark a new

and exciting evolution of that partnership, focusing on one

of Florida’s fastest growing and important industries.”

Visit www.FLVenture.org for more information on this

event.

Big comic–book collection part of Shuler Auction
Cliff Shuler Auctioneers & Liquidators Inc. will conduct

a public auction at 1 p.m. on Sunday, Sept. 30, at 422 Julia

St. in Titusville. The items to be auctioned will include a

“huge” comic–book collection, 1969 Dodge Dart, antiques,

and real estate in Florida Georgia, Tennessee, North

Carolina and Illinois. There also will be city surplus from

Titusville and Cocoa Beach, cars, trucks, a boat, paintings,

Barbies, a “Rolling Stones” 1981 magazine with the nude

John Lennon front cover, firearms, furniture, collectibles

and more “cool stuff.” The gates will open at 11 a.m. There

is no charge to attend and there is no buyer’s premium

charged. Visit SoldFor.com for more details.

Florida Tech
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Proceeds to bene�t Florida Tech Cross Country Teams
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Klein named Florida Tech Trustee; Northrop Grumman
vice president joins the university’s governing body

By Wes Sumner
wsumner@fit.edu
Florida Tech News Bureau
Florida Institute of Technology

Florida Tech has added a new

member to its Board of Trustees.

Bob Klein, vice president of engineer-

ing for the Manned Aircraft Design

Center of Excellence at Northrop

Grumman Aerospace Systems, was

recently approved for membership on the

university’s governing body.

Klein leads more than 2,600 engi-

neers on the E–2 Advanced Hawkeye,

Joint STARS, Advanced Laser Mine

Detection System, Airborne Battle

Management System and restricted

programs. He also leads the Manned

Aircraft Design Center of Excellence of

5,000 employees at the Melbourne site,

overseeing the quadrupling of employees

and tripling of office and test facilities.

“Northrop Grumman is an important

collaborator with Florida Tech, and Bob

is a highly valued and respected part-

ner,” said Florida Tech President

Dwayne McCay. “We appreciate his

willingness to lend his expertise to this

university.”

“I am honored to be joining the

Florida Tech Board of Trustees,” Klein

said. “Northrop Grumman has a long–

standing relationship with Florida Tech,

an institution that continues to earn

accolades and recognition as one of the

top universities in the country.”

From 2010–2016, Klein served as vice

president of engineering in different

Northrop Grumman divisions, oversee-

ing over 30 programs in engineering for

practically every manned and unmanned

aircraft in the aerospace systems

portfolio. From 2007–2009, he led the

company’s Maritime and Tactical

Systems business area. Previously, he

served as vice president of engineering

for the Airborne Early Warning and

Electronic Warfare business area. As

chief engineer of the F–14 program from

1990–1999, he evolved the aircraft from

an air–to–air to a precision–strike

fighter. Before this role, he was in a

management–development program, and

served as the primary flight–control

system lead for the X–29 Forward Swept

Wing demonstrator from development

through flight test.

Klein joined the company in 1974

under a Grumman Scholarship, where

he worked five summer internships and

his first assignment on the F–14

production line.

Klein said the company’s relationship

with the university continues to pay

dividends.

“Our partnership with Florida Tech

includes an on–site Level Up master’s

degree program, providing our employees

with a unique opportunity to pursue

advanced degrees in engineering,

cybersecurity or business, including an

MBA program,” Klein said. “We also

sponsor an annual Engineering & Design

Student Showcase, highlighting senior

projects from hundreds of students.

Northrop Grumman volunteers serve as

mentors throughout the year and assist

in judging at the popular event. It is

exciting to see the high level of innova-

tion and commitment from the students.

“In addition, we have a number of

Florida Tech alumni who are part of our

team in Melbourne and other locations,”

Klein added. “We value our relationship

with Florida Tech and I look forward to

supporting the university as a member of

the board.”

Klein received a bachelor’s degree in

aerospace engineering from Princeton

University and a master’s in aerospace

engineering from the Massachusetts

Institute of Technology, graduating both

with high honors and attending on five

scholarships.

He is the recipient of the Hammer

Award from the Vice President of the

United States, the Program Manage-

ment Award from the Secretary of

Defense, the Foreign Comparative Test

Award from the Undersecretary of

Defense for Acquisition, Technology and

Logistics, and President’s Coin from the

Aerospace Systems Sector President. He

is an inductee into the Long Island

Technology Hall of Fame and holds

leadership positions in a number of

professional and civic organizations.

Celebrating 60 years of “relentlessly

pursuing greatness, Florida Tech was

founded in 1958 at the dawn of the Space

Race that would soon define the Atlantic

coast of Florida. Now the “premier

private technological university in the

Southeast, Florida Tech is a Tier 1 Best

National University in “U.S. News &

World Report” and one of just nine

schools in Florida lauded by the Fiske

Guide to Colleges.

Ranked among the top 5 percent of

18,000 degree–granting institutions

worldwide in the 2018–19 “World

University Rankings” and named one of

just 14 U.S.–based “Golden Age”

universities in 2018 by “Times Higher

Education,” Florida Tech is one of the

nation’s “Best Value Colleges” as

determined by “Forbes” magazine in

2018.

Florida Tech offers undergraduate,

master’s and doctoral programs in fields

of study including engineering, science,

aeronautics, business, mathematics,

cybersecurity, psychology, space sciences,

humanities, communication and

education. The university’s website is

www.FIT.edu.
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Please see Florida Tech Alumni Association, page 19

FIT Alumni Association makes big strides; Cold War Kids to perform free
concert at Homecoming Fest in Melbourne; 60th Anniversary Gala set
By Ken Datzman

In recent years, Bino Campanini has reinvented Florida

Institute of Technology Alumni Association’s annual

Homecoming Fest.

The activities seem to have the same fun, fiery spirit he

displayed on the Florida Tech soccer field 30 years ago

when he helped lead the Panthers to their first NCAA

Division II national championship.

Campanini has reached out to create new partnerships

and involve the community in a range of Homecoming

events, such as an annual concert in downtown Melbourne

that typically draws from 8,000 to 10,000 people, making it

one of the largest events for that city.

“When I came aboard the Florida Tech Alumni

Association about eight years ago, one of my goals was not

only to engage our students and our alumni in Homecom-

ing events, but also to engage the community. And I

figured downtown Melbourne would be a great venue for

bringing people together,” said Campanini.

He was promoted to vice president for alumni affairs

five years ago, stepping up from assistant vice president for

alumni relations. Campanini is also executive director of

the Florida Tech Alumni Association.

College alumni associations are as important today as

ever. Fostering an engaged, supportive alumni network is

key to an institution’s long–term success. Solid alumni

relations may help uplift a university through donations

and volunteerism, and much more.

Florida Tech elevated its alumni affairs to an executive

position within the university.

“I have really pushed to make alumni affairs a more

engaging and a more important component of the univer-

sity, and Dr. Dwayne McCay (Florida Tech’s president) has

embraced everything we’re doing,” said Campanini, who

earned a bachelor’s degree in 1990 and an MBA degree in

1992 from Florida Tech.

Florida Tech has roughly 60,000 graduates across the

nation and around the world. About 10 percent of its

graduates — 6,000 people — live in Brevard County, said

Campanini. Some 20 percent of Florida Tech graduates

reside in Florida.

The school has a sizable concentration of alumni in the

northeast and on the West Coast, mainly in the Silicon

Valley region of California and in Seattle, where Microsoft

is headquartered. Houston and Dallas are well represented

with Florida Tech graduates, too. “We spend a lot of time

doing outreach in those areas,” he said. “We do about 12 to

15 alumni events a year, domestically.”

The Florida Tech Alumni Association caters to its

international graduates as well, making trips to visit

alumni in Madrid, London, Paris, the Middle East, China,

and South Korea, for example. “Dr. McCay has a keen

interest in the international market. We start making our

trips overseas in the summer,” said Campanini, who

recently traveled to Seoul, South Korea.

Florida Tech graduates from around the nation and

beyond will be heading to Melbourne to celebrate the

university’s 60th anniversary. The Florida Tech Alumni

Association, working with community partners, will be

putting on three events over three days — on Oct. 11, 12,

and 13, Thursday, Friday, and Saturday.

The community partners for Homecoming Fest include

the Florida Tech Student Body, Melbourne Main Street

Partners, and Deuterman Productions Inc., a local

promotions company. FIT’s Alumni Association is organiz-

ing the three Homecoming Fest events.

The schedule will kick off with a 5K Run/Walk begin-

ning at 6 p.m. on Thursday, Oct. 11, in downtown

Melbourne. The run used to be held on campus, but

Campanini said he wanted to make the event more

entertaining and teamed up with Meg O’Malley’s Restau-

rant and Irish Pub in downtown Melbourne. They are the

presenting sponsor for the 5K Run/Walk.

The 5K Run/Walk will start and finish at Matt’s

Casbah (801 E. New Haven Ave.) “When the Run/Walk is

completed, the participants will then go across the street to

Meg O’ Malley’s for some fun — the post–race party. We’ll

have some Guinness and food. This event will be a great

way to kick off Homecoming Fest 2018, and celebrate the

school’s 60th anniversary,” said Campanini.

To register for the 5K Run/Walk, visit

Homecoming.FIT.edu/run. The proceeds from this event

will benefit Florida Tech’s cross–country teams.

On Friday, Oct. 12, the indie rock band “Cold War Kids”

will headline a concert in downtown Melbourne. The free

outdoor concert on New Haven Avenue will run from

6 p.m. to midnight.

“This has been our anchor event the last few years for

Homecoming Fest,” said Campanini. “It’s a big undertak-

ing. We’re doing this for the community. We’re putting a

lot of money into this event, just for band fees alone. Then

we have the staging, the lighting, and everything else.

We’re happy to do it and the response from the community

has been outstanding.”

He said the caliber of bands his organization has been

bringing to downtown Melbourne for these events typically

charge from $60,000 to $80,000.

“All the bands that have performed for Homecoming

Fest (since 2012) have been terrific. An example was last

Florida Tech’s Bino Campanini is vice president for alumni affairs and executive director of the Alumni Association. The two–time
graduate of Florida Tech has reinvented the school’s Homecoming Fest, which not only includes students and alumni, but also the
community. Jillian Leclerc just joined the team as an alumni engagement officer. The Alumni Association has events set for Oct. 11,
12, and 13, including a free concert featuring Cold War Kids in downtown Melbourne. FIT will host Valdosta State Oct. 13.

BBN photo — Adrienne B. Roth
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Please see Field Manor, page 21

Field Manor on Merritt Island a gem of an educational tool, showcases what
life was like here long ago; annual Oyster Roast and Fish Fry set for Oct. 20
By Ken Datzman

MERRITT ISLAND — Brevard County

has a rich and interesting history. A

number of buildings, sites, and structures

in the 72–mile–long county are listed on

the federal government’s National Register

of Historic Places.

The landmark properties tell stories of

yesteryear, the shared heritage of commu-

nities and much more. But they are

sometimes forgotten, or not even known by

the public.

Properties on the U.S. National Register

of Historic Places are seen as valuable

research and educational tools for young

and old alike.

One of those local properties worthy of

preservation was Field Manor, which made

the listing on the National Register of

Historic Places in 1997 as the John Robert

Field Homestead. The property includes a

grove and a farm. John and Eliza Field and

their children lived there.

The Field history touches on the citrus

industry in the county. The family moved

here from Macon, Ga., in the 1860s. The

roughly 3,500–square–foot two–story

riverfront Field home was built in 1880. “It

faces the river because travelers arrived by

boat back then,” said Jane Templeton, who

has served as president of Field Manor

Foundation Inc. for the last five years and

is the board of directors’ chairwoman.

The home features the original interior

and shows off the craftsmanship of those

years. The furnishings and decorations of

the home are a history lesson in itself.

“Field Manor is an educational gem,”

added Frank Sullivan, who for many years

was in the citrus business in Brevard

County. “We are trying to get the word out

in Brevard and beyond about this great

asset in the community.” Sullivan says

every time he drives “down the road into

Field Manor he notices the young trees.

They have great color. They look very

vigorous. I’m impressed.”

Russell Glover of Merrill Lynch in

Rockledge, a Field Manor Foundation

board member, says “seeing the sun set at

this beautiful property is amazing. And the

view of the river is spectacular. This is

something everyone in the county should

experience, I believe.”

“We want to show off Field Manor to

more people and we want to host more

events,” said Cindy Ridgeway, event

coordinator for the Field Manor Founda-

tion.

“This is a great wedding venue. This is a

great venue for music and entertainment,

including barn dancing in our new pavilion.

We are looking into bringing artists here to

showcase their work and to do programs.

This is a great venue for lectures. We want

The Field Manor property on Merritt Island features 300 feet of uninterrupted riverfront shoreline. The 45–acre spread includes a grove, a farm and a
3,200–square–foot home built in 1880. The Field Manor Foundation team includes, from left: Caroline Agid, director; Frank Sullivan, board member;
Leslie Roth, the new executive director at the Field Manor Foundation; Russell Glover of Merrill Lynch, board member; Jane Templeton, the organization’s
outgoing president; and Cindy Ridgeway, event coordinator.

to involve the public more with this

precious property. Field Manor’s capabili-

ties provide us with many opportunities to

attract groups and organizations, not only

from Brevard but also from surrounding

areas.”

The community will have the opportu-

nity to tour Field Manor during the third

annual Oyster Roast and Fish Fry set for

4 p.m. on Saturday, Oct. 20. The old–

fashioned celebration will feature oysters,

fish, vegetables, and dessert. “We honor the

anniversary of the founding of Indianola

with our Oyster Roast and Fish Fry each

October,” said Templeton. Field Manor is

located at 750 Field Manor Drive in

Indianola on Merritt Island.

Individual tickets are $35 or two for

$60. Children 10 and younger will be

admitted free of charge. At the door the day

the event, tickets will be $40 per person. To

purchase tickets for the Oyster Roast and

Fish Fry, call Field Manor at 848–0365 or

send an email message to

info@fieldmanor.org. Field Manor is also

seeking sponsors for the event. The

sponsorship levels range from $250 to

$1,000 and feature various amenities.

Situated on 45 acres of historic citrus

groves, which includes a century–old

packing house, Field Manor is owned by

the private not–for–profit Field Manor

Foundation. The Foundation was created

by Alma “Clyde” Field, the last Field family

member to reside in the house. She died in

2013.

“I had known Clyde Field since 1984,”

said Templeton. “Clyde asked me to serve

as the executor of her estate and to lead the

Field Manor Foundation. I worked with

her through the planning phases of putting

the house on the National Register, setting

up the Foundation, and all that was

involved with getting us to the point where

we are today. It’s been exciting.”

Now, Templeton is handing the reins of

the Field Manor Foundation to Leslie Roth,

a longtime nonprofit executive who is a

board member of the organization. Roth is

the new executive director of the Field

Manor Foundation.

“I came here about two years ago as a

volunteer,” said Roth. “The very first time I

walked into Field Manor, I just embraced

all the history. I was a history teacher at

one time in my career. We are going to be

looking for new ways in which to promote

Field Manor. The goal is to have the whole

of Brevard County know about Field

Manor, from north to south. We have been

hosting weddings for three years and they

have been stunning in this setting.”

She added, “Field Manor is a museum.

So basically, we have to follow museum

protocol. There are certain ways to handle

artifacts, certain ways to catalog the

artifacts and so on. There is so much to do

BBN photo — Adrienne B. Roth
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Port Authority approves long–term
operating agreement with Carnival
Cruise Line as partnership grows

PORT CANAVERAL — The Canaveral Port Authority

(CPA) Board of Commissioners took the final step and

voted unanimously to approve the terms of a long–term

agreement with Carnival Cruise Line, leading the way for

Carnival to homeport its newest and largest ship at Port

Canaveral.

“I am extremely excited about this next chapter for Port

Canaveral, and extraordinarily proud of the Port’s

leadership team, staff and our cruise partners who have

brought us to where we are today. Carnival’s commitment

to our Port and their multiple decades of operations here is

a tribute to our entire Port community,” said Wayne

Justice, chairman of the Canaveral Port Authority Board

of Commissioners.

The new operating agreement, which began Sept. 1,

2018, and replaces an existing six–year agreement set to

expire next year, provides a 25–year primary term with

four additional five–year renewal options. Under the terms

of the agreement, Carnival’s minimum annual guarantee

increases from the current fixed $7 million passenger fee to

$14.5 million with annual escalators.

“This agreement is a valuable milestone for the Port’s

cruise business and a foremost achievement for the entire

region’s economy. Our partnership with Carnival has

continued to grow over the years thanks to this

community’s assets, our commitment to service, and a

steadfast focus on preserving our financial strength to

invest in the Port’s future,” said Tom Weinberg, secretary/

treasurer for the Canaveral Port Authority Board of

Commissioners.

Canaveral Port Authority and Carnival Cruise Line will

invest in building and equipping a new two–story 185,000–

square–foot terminal to accommodate the as–yet–

unnamed 180,000–ton Carnival Cruise Line ship, engi-

neered with Carnival Corp.’s state–of–the–art LNG “green

cruising” design platform. The new cruise vessel will have

a 5,286 lower berth capacity with a maximum capacity of

roughly 6,500 guests.

“This agreement will have lasting economic benefit for

both the Port and Carnival Cruise Line,” said John

Murray Port CEO. “We are excited, thrilled, and honored

to enter this new generation of an exceptional relationship

with Carnival Corp.”

“With its convenient location, excellent facilities and

friendly staff, Port Canaveral is one of our most popular

and fastest–growing homeports and we’re delighted to

bring this exciting, one–of–a–kind ship to the Space Coast

in 2020,” said Christine Duffy, president of Carnival

Cruise Line.

“The most exciting aspect, and the reason a new

terminal is necessary, is that this groundbreaking new

class of ship — the largest ever constructed for Carnival

Cruise Line — will be home ported at Port Canaveral

when it’s delivered in 2020. This ship, which can carry up

to 6,500 passengers will be the first LNG–powered cruise

ship based in North America,” said Murray.

Constructing the new CT–3 terminal, plus an adjacent

elevated parking facility to accommodate nearly 1,800

vehicles, and related wharf, road and access improvements

will total $150 million — estimated to be the largest single

project in the history of the Port. The new terminal is

planned for completion by June 2020.

The arrival of the new Carnival ship in 2020 will mark

30 years that Carnival Cruise Line has been sailing from

Port Canaveral, the longest of any of the Port’s cruise

partners. For more information on this organization, visit

www.PortCanaveral.com.
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VERO BEACH — Malak Hammad celebrated her one–

year anniversary as Marine Bank and Trust’s vice

president and Melbourne Banking Center manager this

past June, but she’s been celebrating the causes of her

community for many years.

In fact, her commitment to the community has not gone

unnoticed or unrewarded.

In September, she joined the Space Coast League of

Cities as an associate member. The member organization

is comprised of leaders from Brevard’s 16 cities whose

mission is to promote local self–government and serve the

needs of the Brevard County municipal governments and

residents.

She has also been elected to the United Way of Brevard

County’s board of directors. Hammad currently serves as

chairwoman for Women United of Brevard, an integral

part of the United Way that fights for the health, education

and financial stability of every person in every community.

“Like Marine Bank, these organizations are fortunate

to have Malak on their team,” said Bill Penney, president

and CEO of Marine Bank. “Malak possesses a sincere

drive to succeed — both professionally and philanthropi-

cally. And, she balances the two with such a subtle finesse

that the two complement each other. I can’t imagine Malak

without her community involvement. It’s part of her DNA.”

Additionally, Malak is currently president of Be Kind

Brevard, president and founder of State Small Business

Expo, and is a member of U.S. Congressman Bill Posey’s

Small Business Advisory Council.

She is the immediate past chairwoman of the Palm Bay

Chamber’s Brevard Business Professionals. She is an

active member in the Cocoa Beach, Melbourne and Palm

Bay Chambers of Commerce. In 2017, she received the

Crystal Palm Award from the Palm Bay Chamber of

Commerce. She is a four–time nominee for the

“We–Venture (Florida Tech) Women Who Rock” and a

2017 finalist for the Eckerd Kids’ Children’s Hero.

Marine Bank, chartered in 1997, has $270 million is

assets with four full–service branches in Vero Beach,

Sebastian and Melbourne. It is the only community bank

headquartered in Vero Beach.’

The bank was named one of Indian River County’s

“Best Places to Work” in 2010, 2011, 2013, and 2016.

Marine Bank is an active community supporter, providing

over $200,000 to more than 125 local non–profit organiza-

tions in the market over the last five years.

Visit www.MarineBankAndTrust.com for more

information on this bank.

Marine Bank’s Malak Hammad on course to make key impact on Brevard County as SCLC member

Registration under way for BPF’s ‘Decades in Revue Lip Sync Battle’
Brevard Family Partnership will present its fourth annual “Decades in Revue Lip Sync Battle” from 6–10 p.m. on

Saturday, Oct. 20, at the Hilton Melbourne Rialto Place. Inspired by the original Jimmy Fallon “Lip Sync Battle,” this

event raises funds to help Brevard’s most vulnerable children. Performers will gather community “votes” before this act

in the form of donations. Each $1 raised will equate to one vote for the performer. At the end of the night, the performers

will be judged by an “expert panel” and given scores based 50 percent on their performance and 50 percent on the money

they raised. For more information about the event, visit BrevardFP.org/DecadesInRevue.
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HealthSouth Rehabilitation Hospital
at Martin Health to unveil its new
name and brand as part of initiative

STUART — HealthSouth Rehabilitation Hospital at

Martin Health will unveil its new name and brand as part

of its company’s name change and rebranding initiative.

Beginning Oct.1, the inpatient rehabilitation hospital

will be known as Encompass Health Rehabilitation

Hospital, an affiliate of Martin Health, and will continue to

provide the same “high–quality,” post–acute care for

patients overcoming a variety of debilitating illnesses and

injuries, said Ivette Miranda, CEO of Encompass Hospital

at Martin Health.

“Our new Encompass Health brand reflects more than

the change of our name. It reinforces our commitment to

working together to continuously improve the care we

provide our patients,” said Miranda. “With a focus on

clinical collaboration and strengthening relationships, we

will continue to play an important role in making a

difference in the lives of our patients.”

Birmingham, Ala.–based HealthSouth Corp. launched

its new name and brand on Jan. 1, 2018, and will be

transitioning its 129 inpatient rehabilitation hospitals, and

272 home health and hospice locations serving 36 states

and Puerto Rico through 2019.

All of the company’s post–acute care service locations in

Arizona will migrate to the Encompass Health name and

branding on Oct. 1.

HealthSouth Rehabilitation Hospital at Martin Health,

a joint venture between Martin Health System and

HealthSouth, is a 54–bed inpatient rehabilitation hospital

that offers comprehensive inpatient rehabilitation services.

Serving patients throughout Martin, St. Lucie, Palm

Beach and Okeechobee counties, the hospital is located at

5850 SE Community Dr. in Stuart and on the web at

www.healthsouthmartin.com.

As a national leader in post–acute care, Encompass

Health (NYSE: EHC) offers both facility–based and home–

based patient care through its network of inpatient

rehabilitation hospitals, home health agencies and hospice

agencies.

Encompass Health is the result of the union between

HealthSouth Corp. and Encompass Home Health &

Hospice, and is ranked as one of “Fortune’s 100 Best

Companies to Work For,” as well as “Modern Healthcare’s

Best Places to Work.” For more information on this

company, visit EncompassHealth.com.

Brevard County Sheriff’s Office to host
celebration on Oct. 2 in Cape Canaveral

CAPE CANAVERAL — The Brevard County Sheriff’s

Office will be hosting its annual “National Night Out”

celebration from 6–8:30 p.m. on Tuesday, Oct. 2, at

Canaveral City Park, 7920 Orange Ave.

Part of a nationwide anti–crime initiative, National

Night Out is designed to promote community vigilance and

crime prevention by bringing families and neighbors

together, strengthening neighborhood morale and sending

a strong message to criminals that drugs, violence and

other criminal acts are not welcome.

The evening of the event, residents throughout Cape

Canaveral are asked to lock their doors, turn on outside

lights and spend the evening outside with neighbors and

law enforcement. There will be music, vehicle displays by

several local law–enforcement agencies, family activities,

games and food. Admission is free.

For more information on this community event, contact

the Brevard County Sheriff’s Office, Cape Canaveral

Precinct, at 868–1113.
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JACKSONVILLE — Cancer patients and their families

have enhanced access to comprehensive, compassionate

cancer care, with the recent opening of the Baptist MD

Anderson Cancer Center in the San Marco neighborhood.

The $184 million, 330,000–square–foot outpatient

facility functions as a hub for cancer care, offering physi-

cian appointments, imaging, radiation and infusion

therapy under one roof, in a tranquil environment

designed to promote healing.

The facility design reflects the multidisciplinary clinic

model established by MD Anderson Cancer Center, one

of the nation’s leading cancer centers, which partnered

with Baptist Health in 2014 under the umbrella of the

MD Anderson Cancer Network.

Baptist MD Anderson opened in October 2015 and is

among only seven cancer centers in the nation — and the

only one in the Southeast — designated as a partner to

fully replicate MD Anderson’s treatment protocols,

standards of care, extensive clinical trials and transla-

tional research.

“The opening of this facility gives patients in our

community a special caring environment, and enhanced

access to the highly skilled multidisciplinary cancer care

developed at MD Anderson in Houston. Our patients will

not need to travel out–of–state,” said Dr. Bill Putnam,

medical director for Baptist MD Anderson.

In addition to clinical appointments, the facility

features the nation’s first cancer–specialized Walgreens

pharmacy as well as the Life Wellness Center, a retail

shop that offers wellness services and specialty care

products geared toward cancer patients and survivors.

Services offered at Life Wellness Center include

mastectomy bra and prosthesis fittings, and complimen-

tary head shaving in a private environment for those who

experience hair loss during cancer treatment.

Because Baptist MD Anderson takes a whole–person

approach to cancer care, the center provides supportive

services for the body, mind and spirit–including spiritual

support, counseling, nutrition, social services and art

therapy, among others.

“Everything about Baptist MD Anderson is thoughtful

and intentional,” said Hugh Greene, president and CEO

for Baptist Health. “We’ve created a cancer care destina-

tion for patients in Jacksonville, the Southeast and beyond

that combines cutting–edge treatment with compassionate

care.”

Baptist MD Anderson has also opened a satellite

location at Baptist Medical Center South, located near

I–95 and Old St. Augustine Road, to serve patients in

south Jacksonville and northwest St. Johns County.

Baptist MD Anderson Cancer Center’s new facility in Jacksonville provides comprehensive level of care

Veteran Thomas Dorame to head Space Foundation office in Washington, D.C.
COLORADO SPRINGS, Colo. — The Space Foundation has selected retired Col. Thomas Dorame of the U.S. Air

Force as vice president for strategic operations at its Washington, D.C., office, effective Sept. 4, 2018.

Dorame joins the Space Foundation after serving more than 30 years in the U.S. Army. His last assignment was as

the U.S. Army legislative affairs principal military deputy, where he was responsible to the Secretary of the Army on

congressional issues. He communicated, coordinated and synchronized Army policies, programs and legislative objectives

with Congress. He also advised Army leadership on key congressional issues and on developing effective relationships

with Congress. “Thomas’ legislative affairs, strategic planning, program management and strategic communications

skills are a welcome addition to our team and support the strategic expansion of our national presence,” said Space

Foundation Chief Executive Officer Thomas Zelibor.

Before his role as the deputy chief of Army’s legislative affairs, Dorame was the director of the Army Future Force

Initiatives (Force 2025). In this role, he was responsible for planning and harmonizing the multi–year effort as part of the

Army’s comprehensive strategy to develop emerging land–power concepts and capabilities, and innovative solutions to

develop the future Army forces. He led the Army’s strategic enterprise, which included Army agencies, organizations and

industry partners, to orchestrate and integrate the Army’s modernization efforts.

Dorame is a graduate of the U.S. Military Academy and holds a bachelor’s degree in economics and a master’s degree

in national security strategy from Georgetown University. He also has a master’s degree in strategic studies from the

U.S. Army War College. His awards and decorations include three Legion of Merits, three Bronze Star Medals, two

Defense Meritorious Service Medals, five Meritorious Service Medals and the Combat Action Badge.

Through its Washington, D.C., office, the Space Foundation provides key administration and congressional officials

and staff with educational information and testimony in support of civil, commercial and national security space policies.

Founded in 1983, the Space Foundation is a 501(c)(3) nonprofit and “the world’s premier organization to inspire,

educate, connect, and advocate on behalf of the global space community.” For more information on the organization, visit

www.SpaceFoundation.org or DiscoverSpace.org.
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BSO to open 65th season with ‘Leonard
Bernstein: A Centennial Celebration’

The Brevard Symphony Orchestra is set to open the

2018–2019 season, its 65th Anniversary, with a program

celebrating the 100th year of Leonard Bernstein’s birth.

The concert is scheduled for 8 p.m. on Saturday, Oct. 6,

at the Maxwell C. King Center in Melbourne.

Under the baton of Music Director and Principal

Conductor Christopher Confessore, the concert will feature

an all–Bernstein program focused on the great composer’s

theatrical works, with excerpts from “Candide,” “On the

Town,” “West Side Story,” “Simple Song from Mass,” and

“Fancy Free.”

“This will be a spectacular way to open our season, and

a fitting tribute to a great American musician,” said

Confessore.

One of Bernstein’s former personal assistants and

librarians, Charlie Harmon, will join the BSO as a special

guest for the concert. He’ll offer anecdotes about his time

working for Bernstein and his experiences watching him

prepare and perform many of the works that will be

showcased by the BSO that evening.

Harmon has created a special arrangement for solo

violin and orchestra of themes from “On the Town.” The

BSO will give the world premiere of the “On the Town

Rhapsody for Violin and Orchestra” with acclaimed

violinist Jennifer Frautschi as soloist. The orchestra will

also feature two guest vocalists, Jackie Stressman and

E.J. Cardona, for the “West Side Story Suite.”

Patrons are also invited to gather in the main lobby

before the performance for “Concert Conversations” with

Confessore. This fun, insightful, interactive chat begins

about 40 minutes before the performance.

To purchase tickets for this concert, call the King

Center at 242–2219 or visit www.brevardsymphony.com.

The concert is sponsored by The Brandon Family.

For more information on the new BSO season, call

242–2024 or visit the website.

34th annual Festival of Trees scheduled
for Viera; Junior League seeks support

The Junior League of South Brevard Inc. will host its

34th annual Festival of Trees at 5 p.m. on Saturday,

Nov. 17, at Viera Regional Community Center on Judge

Fran Jamieson Way in Melbourne. This family friendly

event is a community fundraiser that allows the organiza-

tion to continue improving Brevard County through

financial and volunteer commitments.

What can you look forward to seeing at the event?

l You will fall in love with beautifully adorned trees

and wreaths donated from talented designers. They will be

available for purchase via a silent auction.

l Stop by the vendor marketplace for early holiday

shopping.

l Order festive poinsettias to decorate your home this

holiday season.

l Don’t forget to buy a ticket for one of the raffle

packages that you can win.

l Bring your kids to talk to Santa, take photographs,

and stay for games and crafts.

l Register your children online for “Cooking with

Mrs. Claus!” — a free event sponsored by Junior League

of South Brevard’s Kids in the Kitchen initiative.

The Junior League of South Brevard is presently

seeking donations of trees, wreaths, and raffle items.

Additionally, it’s accepting vendor applications for the

holiday marketplace. For more information and donation

forms, visit www.JLSB.net or contact Kelsey Pike or

Savanna Robinson at FOT@JLSB.net. The office number

is 610–8950. The web address is www.JLSB.net.
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Florida Tech Alumni Association
Continued from page 12

year’s concert by the Scottish rock band The Fratellis. It

was fantastic. Thousands of people attended. And I think

Cold War Kids will be just as big a hit,” he said.

Founded in 2004 in Fullerton, Calif., Cold War Kids

plays a blues–rock–punk–influenced sound. The band has

produced eight albums, including the 2017 studio album

“L.A. Divine,” that hit No. 9 on Billboard’s “Alternative

Albums” chart and No. 10 on Billboard’s “Rock Albums”

chart, and this year’s live recording “Audience” from an

April concert in Athens, Ga., both from Capitol Records.

Cold War Kids has done national tours with iconic

bands including “Death Cab for Cutie” and performed at

festivals such as Bonnaroo and Coachella, and on the late–

night programs of Jimmy Kimmel and Seth Meyers. For

more information on the headliner band for Homecoming

Fest, visit ColdWarKids.com.

In addition to music from Cold War Kids and opening

acts “Authority Zero” and the “Moska Project,” there will

be street vendors and food for sale. “We want it to be more

than just a concert. We want people to come with their

family for the early part of the program, and if they want

to stay for the concert, that’s great. There will be a lot of

things going on that evening in downtown Melbourne,” he

said.

The third part of Homecoming Fest is the 60th anniver-

sary black–tie “Gala to the Stars,” which will include

dinner, music and dancing. This program will feature the

presentation of Florida Tech’s Outstanding Alumni

Awards. Gala to the Stars will begin with a cocktail

reception at 6:30 p.m. on Saturday, Oct. 13, at the

Clemente Center on the Florida Tech campus in

Melbourne. The event will conclude at 10:30 p.m. The

presenting sponsor is Audi of Melbourne.

Individual tickets are $100. Corporate sponsorships for

the event start at $1,200 (includes eight complimentary

tickets to the Homecoming Gala). To register for the Gala

or to be an event sponsor, visit Homecoming.FIT.edu.

Each College within Florida Tech will select one

Outstanding Alumni and present him or her with an

award. In addition, the Florida Tech Alumni Association

will present the Jerome P. Keuper Distinguished Alumni

Award at the event. This is Florida Tech’s highest alumni

honor. Dr. Keuper founded Florida Tech and served as its

president for many years.

Campanini said this year’s Distinguished Alumni

Award will be given to Vik Verma, the chief executive

officer of 8x8 Inc., a public company headquartered in San

Jose, Calif. It is a leading provider of cloud phone, meeting,

collaboration, and contact–center solutions. The company

has more than 1 million business users worldwide.

Verma earned engineering degrees from Florida Tech,

the University of Michigan, and Stanford University. He’s

also completed the trifecta of top–notch management

schools, earning graduate executive credentials from

Stanford, Harvard, and the University of California at

Berkeley.

“Vik joins a prestigious list of Distinguished Alumni

Award winners including Jim Thomas of MapQuest,

whom we honored last year at the Homecoming Gala,”

said Campanini. The list includes former Major League

pitcher Tim Wakefield, astronaut Sunita Williams, Ann

Dunwoody (the U.S. Army’s first female four–star general),

retired Ford Motor Co. executive Robert Phebus Jr., local

attorney Dale Dettmer, and Thomas Folliard, who recently

retired as president and CEO of CarMax Inc.

Florida Tech will be publishing a “coffee–table” book

next year that will profile 60 of its graduates, representing

the school’s six decades of quality education.

“The book will showcase the diversity of Florida Tech

graduates. We’re excited. Derek Gores (of the Derek Gores

Gallery in the Eau Gallie Arts District, a renowned collage

portrait artist) is doing the artwork for the cover of the

book. It’s going to be awesome. We are going to unveil his

artwork at the Gala. We will have a special event next year

to highlight the book,” said Campanini, whose children

have followed in his footsteps at Florida Tech. Bino and

Trish Campanini have three children; Isabella, Luca, and

Carlo.

Isabella Campanini is a 2016 Florida Tech forensic

psychology graduate who played soccer at the school. She

is now in her second year studying for her doctorate degree

at Florida Tech. Luca Campanini currently attends Florida

Tech and is on the soccer team. Luca is an accounting

major. “He scored three goals in the first four games this

year,” his father said. And Carlo Campanini, a freshman at

Florida Tech in software engineering, is on the soccer

team, too. Carlo, like his brother, is one the top goal scorers

in the history of the Holy Trinity boys soccer program.

“It’s been a family affair. They all wanted to be edu-

cated at Florida Tech. It’s worked out great. We’re proud of

them,” said Bino Campanini.

In his office is a picture of the 1988 Florida Tech

championship soccer team arriving at the Melbourne

International Airport. The team members, including Robin

Chan, are holding the trophy. “Robin is the head soccer

coach today of Florida Tech’s men’s team and he was a

teammate of mine on the 1988 champions squad. Wow!

That was a great experience. And we won the national title

again in 1991,” said Campanini.
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Melbourne Regional Chamber to present
Women on the Rise Awards; set Oct. 16

Brevard’s Women on the Rise Award finalists will be

honored at 5:30 p.m. on Tuesday, Oct. 16, at the Crowne

Plaza Melbourne Oceanfront Hotel.

The Melbourne Regional Chamber’s Women of

Excellence council will celebrate the accomplishments of 12

finalists and present four exemplary women with a

prestigious Women on the Rise Award in one of four

categories.

Tickets are $55 per Chamber member registered by

Oct. 9. The cost for members after that date is $70. The

price is $80 for nonmembers. Corporate tables that seat

eight people are available for $750. Reservations can be

made at www.MelbourneRegionalChamber.com under the

events tab.

This year’s 2018 Women on the Rise finalists are:

l Collective Impact Award: Bishop Jacquelyn Gordon,

New Shiloh Christian Center; Courtney Harris Barker,

city manager, Satellite Beach; and Michele Masline, Twin

Rivers Insurance Inc.

l Trailblazer Award: Dr. Denise Burns Legros, Brevard

Vision Care; Laura Chiesman, First Wave Financial; and

Teri Jones, Elderly Compassionate Care.

l Woman of Courage Award: Malak Hammad, Marine

Bank & Trust; Maria Dockery, Femme Fatale Arms &

Training; and Kathy Hamilton–Brown, Endeavor Elemen-

tary Magnet School.

l Woman to Watch Award: Annette Burkett, Rockwell

Collins; Kristen Klein, LEAD Brevard Inc.; and Natasha

Duran, Candlelighters of Brevard.

Melbourne High graduate Salonen wins
Zonta Club’s Women in Business honor

Samantha Salonen of West Melbourne, a 2017 gradu-

ate of Melbourne High School, is the winner of the Zonta

Club of Melbourne’s Jane M. Klausman Women in

Business Scholarship for this year.

Salonen graduated from high school with honors and a

3.99 grade point average.

She participated in Melbourne High School’s Air Force

JROTC and graduated with the rank of major. She was in

many leadership roles as a JROTC cadet, including flight

commander and assistant to the corp commander.

Outside of school, she was a captain of a competitive

soccer team.

She is a member of the Phi Theta Kappa Honor Society,

was on the President’s List at Eastern State Florida

College and has a Certificate of Special Congressional

Appreciation for participating on Congressman Posey’s

Educational Advisory Council.

Salonen is filling her time with an internship with

Congressman Posey’s District Office and an internship

with Kathryn Rudloff with Brevard Business Voice.

She received a $1,500 scholarship and plans to work

toward a building a career in politics or public affairs.

Houston announces run for Cocoa City Council
Laura Houston has announced her candidacy for Cocoa

City Council District 1. Houston has more than 25 years of

public service, which includes eight years in the U.S. Army

and two years in the New Jersey National Guard. She has

gained experience by serving as a volunteer on various

boards and committees throughout Brevard. Houston said

she envisions Cocoa as “being the best city in Brevard in

which to live, work, play and raise a family.” If elected, her

priories when on the Council will be “to enhance the

infrastructure, keep taxes low, bond with the citizens and

to clean up our waterway, especially the Indian River

Lagoon.” The election is Nov 6.
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Field Manor Foundation
Continued from page 13

to make sure cataloging is done correctly —

dating the artifacts and keeping them in

good condition.”

Sitting in the Field Manor house is a

piano, which was shipped to the Merritt

Island address in 1890 for $500, said

Templeton. “It came as a gift to Eliza. She

trained as a concert pianist. The grand

piano is made of South American rosewood

and has ivory keys. It’s created slightly

different in that the strings go from side–

to–side, as opposed to going up and down.

The piano has a couple of broken parts but

is in good condition.”

She added that Field Manor also has its

original stove. “It’s in the packing house. At

some point, we hope to get it restored.”

Templeton said the mission of the

Foundation “is to educate Brevard County

residents and visitors about the agricul-

tural and social history of Field Manor

through its preservation and operation,

educational programming, and museum

collections.”

John Moss Field, the family patriarch,

first came to Florida in the 1830s to

participate in the Second Seminole War.

He fell in love with Florida life and

“dreamed of returning with his family to

live in Florida one day.”

Soon after, the country was caught in

the heat of the Civil War, and John Moss

Field saw his four eldest sons fighting for

the Confederacy.

In 1862, President Abraham Lincoln

signed the Homestead Act, granting

farmers up to 160 acres of land for the price

of $1.25 per acre.

Stipulations required applicants to

construct a shelter and grow crops to

sustain life on the land. John Moss Field

took part in that program.

In 1868, the Fields made their way

South, landing on their future Merritt

Island estate on March 21, according to

Field Manor Foundation history.

Within their first year, “John Moss

Field’s youngest son passed away at age 8,

and John’s wife decided it was time to head

back home to Macon.”

The whole family went, except John

Robert Field and Samuel Joseph Field.

“They decided to fight the tough conditions

and work on their new Florida venture.

The brothers applied for Homestead Act

certificates multiple times, eventually

accumulating 471 acres.”

“The Field family remained here

through three generations,” said

Templeton, adding, “Today, we offer tours

of the homestead, which is preserved. We

also offer tours of the property upon which

many different species of fruit grow, as well

as experimental cultivars growing in

partnership with U.S. Department of

Agriculture. And we have a beekeeper–in–

residence who teaches kids about bees and

their importance in the ecosystem.”

Field Manor offers school trips currently

targeting fourth–grade students. There is a

small student fee for the unique hands–on

educational experience. There is no charge

for teachers. To schedule a field trip,

contact education@fieldmanor.org. The

Field Manor school trips started Sept. 20.

The program fulfills the Florida History

Curriculum component required of

students, said Caroline Agid, director of

Field Manor. The field trips meet the

Florida standards for social science,

science, and visual art. The students tour

Field Manor and typically bring a picnic

lunch.

“Apart from the fourth–grade field trips,

we are looking to expand to multiple–grade

interests,” said Agid. “We have a collabora-

tion with Edgewood Junior–Senior High

School. Their seniors are required to do a

school project every year, and we have

hosted 10 of them. We have three school

projects on the books so far this year. They

work in unison with us either as mentor or

mentee, or they work with a mentor and

come out to our site.”

Field Manor’s riverfront is part of an

active restoration program in partnership

with the University of Central Florida.

Field Manor has been successful in

growing oysters on its mats. “We are

working on an internship program with

UCF. Hopefully, it will start this year,” said

Agid.

“Caroline (Agid) is doing a brilliant job

in the field of education for us,” said Roth.

UCF has a coastal riverfront restoration

program. “With Frank Sullivan’s help, we

are part of that program,” said Templeton.

“We are a not–for–profit and they engaged

with us about two and a half years ago.

First, they introduced some plants for us.

Then the students put in oyster bags and

oyster mats. The report we just received

says we have oysters growing. We have

crabs growing. We have small fish. All that,

and we have ‘reclaimed riverfront.’ So it’s

been a very successful venture with UCF,”

she added.

Nestled in the heart of Merritt Island,

Field Manor lives on as one of the area’s

oldest standing structures.

Templeton said Clyde Field “wanted the

property to remain ‘as is.’ She didn’t want it

broken up. That was her primary goal. She

felt it was very important for the people

who visited Field Manor, or for those who

lived in the area, to be able to understand

what it was like to live and work on Merritt

Island in the early years. She told me, ‘I

want to have a working grove. I want to

have a working farm. And I certainly want

a historical museum.’ And we delivered on

all those things.”
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Clay Stephens Lifestyles
Continued from page 1

Monhegan is a small, rocky island 10 miles from the

nearest mainland. It is accessible only by boat and there

are no cars or paved roads on the island. Monhegan’s

seascapes, landscapes and village scapes have been

painted by icons of American art.

“As a group of artists, we climbed the cliffs, got

ourselves situated, and started painting. We painted

scenes of the ocean and of the surroundings. It was a

fabulous experience. Monhegan Island is truly a gem of

nature,” said Stephens, who has just introduced a new

collection of paintings called “Ancient Voices.”

Stephens’ high–end residential designs have been

featured in a number of glossy trade publications,

including a project he did for a homeowner on Park

Avenue in New York City. His work has taken him to

New York, Colorado, Wisconsin, Wyoming, and New

Jersey, among other areas.

Stephens’ interior design projects have included

estates, beachside condominiums, resorts, hotels, and

even yachts. He said he’s currently focusing his work on

single–family homes, condominiums, vacation homes,

and yachts.

“I like to take on jobs that challenge me. A big part of

my job is helping people live better through design, or

achieve a dream they have for a home. We like to

enhance lifestyles — that’s part of our mission statement

— and we do that through interior design,” said

Stephens, who has donated special pieces of his artwork

through the years for auctions helping local charitable

organizations.

Clay Stephens Lifestyles is a complete project–

management and custom–design services firm that

encompasses interior design, home–décor sourcing, fine–

art creation, and interior furnishings consulting.

One sector of the housing market that continues to

shine is home improvement, a segment of business

Stephens’ firm has served for years. A growing economy

and a strong job market are boosting owners’ willingness

to invest in home upgrades.

Rising home values and increased home–equity levels

are also encouraging more owners to do “larger upgrades

and replacement projects,” according to the “Leading

Indicator of Remodeling Activity” released by the

Remodeling Futures Program at the Joint Center for

Housing Studies at Harvard University. It sees home

remodeling growth around 7 percent in 2019.

On Aug. 21, Metrostudy, a Hanley Wood company,

released its second quarter 2018 “Residential Remodeling

Index.: The RRI posted an all–time high of 114.4, a

reading that was 5.2 percent higher than a year earlier

and up 1.3 percent from the previous quarter.

Metrostudy’s RRI has now experienced 25 consecutive

quarters of year–over–year gains since activity bottomed

in 2011.

“The home–renovation segment saw strong growth

following the housing downturn years ago,” said

Stephens. “People decided to stay where they were and

upgraded their existing homes. We’re still seeing a lot of

home renovation today, particularly in the canalfront

neighborhoods of Cocoa Beach, where a lot of homes were

built in the 1960s. People are buying homes there and

completely redoing them.”

He added, “Bathroom remodeling is huge. Bathrooms

and kitchens are the two areas of the home where we are

seeing the most upgrade activity. There are many things

you can do to update or redo to enhance an existing

home.”

Bathrooms overtook kitchens as the most popular

remodeling project in 2017, according to a new survey by

the National Association of Home Builders. In the survey,

remodelers reported the three most common projects last

year were: 81 percent bathroom modeling; 78 percent

kitchen modeling; and 49 percent whole–house remodel-

ing.

“But kitchens still have wide appeal when it comes to

remodeling,” he added. “And the white kitchen, which

some people say is going out of style, is timeless, I believe.

You see a lot of trendy colors in kitchens today, but in 10

years they are probably going to be dated. I like the

classic white kitchen. It goes with anything. Whites,

grays and charcoals are some of the top colors I use. They

blend so nicely in the overall scheme of things.”

Clay Stephens Lifestyles has a host of projects

ongoing, including the renovation of an ocean–going

55–foot trawler for a client. “This is a fun project. We are

totally taking it down to the bare steel hull. The clients —

a husband and wife — plan to travel in it when they

retire. Yacht renovation is a big market in certain areas,

like Miami,” he said.

For a number of years, Stephens had a working

relationship with Sea Ray Boats on Merritt Island and

did the yacht interiors for that company, which is a

division of Brunswick Corp.

Stephens is especially known for his design work in

the beachside condominium market. He’s currently on

the job at three different condominiums in Cocoa Beach.

His firm is remodeling and upgrading various sized units.

One project is a penthouse he did 30 years ago for an

owner, and now he’s upgrading it for a new owner.

“I’m also updating two other condos in Cocoa Beach.

One I did for a client 20 years ago. I also did one for her

sister and we’re upgrading that one, too. Over the past

three decades, we’ve built great relationships with

customers who continue to use our services. We’re proud

of that. Our referral business is outstanding,” he said.

Reviews for Clay Stephens Lifestyles on Houzz all

come in at five stars, the highest rating. One client

posted: “I have hired Clay Stephens to complete interior

design projects on four of my homes over the past 10

years: A 2,900–square–foot three–bedroom, three–bath

oceanfront condo in Cape Canaveral; a 4,800–square–foot

four–bedroom, four–bath home — with a library and a

media room — fronting the Banana River in Cocoa

Beach; and a 2,200–square–foot courtyard home in Cape

Canaveral.”

“I also flew Clay out to Madison, Wisconsin, to handle

the interior design of a new 2,800–square–foot penthouse

in downtown Madison. In all cases, Clay was meticulous

and timely in his planning, detail and execution. His

sense of style, verve, accessories, and especially his feel

and nuance for color is amazing. I plan to hire Clay

Stephens Lifestyles for any future home projects I might

undertake.”

Another Houzz reviewer said: “My wife and I built a

new home and contracted with Clay Stephens to help us

with the entire selection process. Clay worked with us for

the selections of everything, from the roof tiles and pavers

for the driveway to the flooring, granite, paint colors, and

light fixtures. Clay also helped us decorate the house

after it was completed. We cannot say enough great

things about Clay’s design talent.”

“He listens intently so that he gains an understanding

of the taste of the client. He does not impose his design

style, unlike other designers we have experienced. His

approach is to have harmony through the entire house

while ensuring each room has its own unique statement

or story. Clay has great vision and exquisite taste. We

have never been disappointed in any of his work. He is

also sensitive to a budget. Once you state what you want

to spend, Clay works tirelessly to get the best look for the

price point you’ve established.”

Stephens says because of the internet, people today

are much more knowledgeable about interior design and

the housing market. Technology has reshaped his field in

various ways, but service and client satisfaction drive the

industry.

“There is an explosion of information on the internet

covering the housing market and the interior design

industry. When it comes to interior design, a lot of people

know what they want, they just don’t know how to

achieve a certain look or a certain style. And when

selecting materials, it can be confusing for them. There

are certain quality levels of flooring, there are certain

quality levels of tile, and so forth. It can be overwhelming

for the typical consumer. This is where we come in. We

put the entire design package together. We provide

hands–on, personalized service. We help take them in the

direction they want to go,” he said.

A designer envisions, plans, and outfits spaces in a

way that makes them both beautiful and functional.

Designers have a trained eye and creative mindset.

Right now, one of the trends in the field is “globally

inspired living — a global touch to the design scheme

using furniture and accessories from other countries. This

has always been a favorite of mine. I like using ethnic

pieces in my work, and it’s especially great if the client

has traveled aboard,” said Stephens.

On his website (ClayStephens.com), he shows a

vignette shot of a living room featuring a global–eclectic

mix with layered area rugs and a “classically inspired

chair” accented with a bone–inlay Moroccan side table.

As far as color trends in today’s design world,

Stephens says he “tries not to be too trendy in his work.

But what’s trending right now are shades of green.”

Homeowners craving a contemporary version of old–

school elegance and sophistication can look to paints by

PPG, a national brand, for color inspiration. PPG has

named two deep green tones as “Colors of the Year” for

2019. They are “Night Watch,” a deep green–black from

the brand’s new color collection, and “Mojito Shimmer,” a

glistening, frosted dark green from the Deluxe Effects

Finishes Venetian Silk collection.

“Night Watch — a very deep jade green — is really

pretty. A bit of Night Watch for an accent wall or even a

library in the home will set things off. Greens are easy to

live with because you see a lot of those colors in nature,”

said Stephens. Night Watch, “a color inspired by nature,”

emulates the “feeling of lush greenery and delivers a

calming yet invigorating sense of euphoria,” according to

PPG.

Stephens also favors the various shades of blue. “Just

about any shade of blue — from indigo blue to turquoise

blue — shows up in the color palate right now. The color

blue is not only prominent in the design world, you also

see it in men’s clothing.”

He added, “I like the classic black and white because it

mixes with anything. There is pink in today’s color palate,

too, but a lot of people are not comfortable with pink.

Gray and camel is one of my favorite combinations of

colors. You can’t go wrong with a mix of gray and camel.

They are beautiful in combination, I think.”

Stephens says he’s gearing up for the final quarter of

the year and positioning his firm to take on new projects

in 2019.

“Brevard County seems to be in a nice growth mode

right now. Businesses and corporations are growing and

expanding. A lot of companies in the region are hiring.

The economy and job growth drive the interior design

industry, and right now things are looking up, certainly,”

said Stephens.




