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announced it was closing the Space Shuttle

program. Thousands of NASA and civil

service workers found themselves unem-

ployed.

“Our community has faced its share of

challenges, yet we turned around,” said

Weatherman, who will mark her 25th year

as CEO of the EDC in 2019.

“What I find fascinating is the turn-

around happened in less than a genera-

PRESORTED
STANDARD

US POSTAGE
PAID

BREVARD BUSINESS
NEWS, INC.

32904

By Ken Datzman

Abandoning a steady paycheck is

generally one of a number of steps would–

be entrepreneurs must take to follow their

dream idea.

But cutting the financial umbilical cord

— walking away from a regularly sched-

uled payroll check and company benefits

such as health insurance — can be an

intimidating experience.

Bryan and Donna Scott of Titusville, a

husband–and–wife entrepreneurial team,

faced that decision in 2008 when they

founded Barn Light Electric Co. as a “side

business.”

Their company manufactures, as-

sembles and sells high–quality vintage

light fixtures. They use the craftsmanship

skills of lighting products originally

produced in the early 20th century. Barn

Light Electric caters to both residential

and commercial markets.

Bryan Scott worked in law enforcement

and then for the federal government. His

wife was a specialized nurse employed by a

leading pediatric hospital. Ten years ago,

they took a bold leap forward and never

looked back.

Today, their job–creating company has

a 60,000–square–foot manufacturing

facility running at full production, and is

set to expand on newly acquired land at

their Titusville site. Barn Light Electric

sells its lighting products worldwide. The

Scotts have grown the company into one of

the most successful businesses of its kind,

not only in Florida but also across America.

And they started their venture during

one of the worst economic times in modern

U.S. history, the so–called “Great Reces-

sion.”

“We started the business in February of

2008,” said Donna Scott, who at the time

was a registered nurse working for Arnold

Palmer Children’s Hospital in Orlando.

“Bryan said, ‘I think we can make a go at

this lighting business, but one of us is

going to have to quit our day job and work

this business.’ I said to him, ‘Are you

crazy?’ We both have great jobs with great

benefits. We have three children.”

After talking it over, the entrepreneur-

ial spirit in them and their passion for

lighting products won out. Donna Scott

said she did not want her husband to quit

his job with the government. Instead, she

took a three month leave of absence from

her job.

“And she never went back to work

there. Probably six to eight months after

that, I followed and we started Barn Light

Electric out of a spare bedroom in our

home, during the Great Recession,” said

Bryan Scott, who along with his wife has

started other successful ventures and now

employ more than 200 people in North

Brevard County.

As the Great Recession entrenched

itself in Brevard County, Lynda Weather-

man was leading the Economic Develop-

ment Commission of Florida’s Space Coast

as its president and chief executive officer.

Her organization faced by far its biggest

challenge — not only did the Great

Recession create havoc and hard times for

businesses of all sizes in Brevard, but

around this timeframe NASA also

The 2019 Junior Achievement of the Space Coast Business Hall of Fame inductees are Lynda Weatherman, president and CEO of the Economic
Development Commission of Florida’s Space Coast, and Titusville entrepreneurs Bryan and Donna Scott. The Scotts founded Barn Light Electric Co.,
Playalinda Brewing Co. and The Brix Project, all successful ventures. Their businesses employ more than 200 people in North Brevard. From left: Harris
Corp.’s Rick Simonian, board chairman of JA of the Space Coast; Anne Conroy–Baiter, president of JA of the Space Coast; Weatherman; Bryan Scott;
and Donna Scott. They are at the home of Rick and Teresa McNeight on Lansing Island. Rick is a 2017 Business Hall of Fame inductee.
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Bryan and Donna Scott join Lynda Weatherman as Business Hall of Fame picks
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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Jennifer Laszlo Mizrahi
jennifer@respectabilityusa.org
President, RespectAbility

With the holiday season upon us, it’s easy to hold a

party where all guests — with and without disabilities —

feel welcomed, respected and have fun. All it takes is some

planning. With some help from Alie Kriofske Mainella, a

Wisconsin–based expert on working for inclusion of people

with disabilities, here are some tips to ensure your parties

are inclusive, thoughtful and welcoming to all.

l Don’t be afraid to include guests with disabilities.

People with disabilities have their disabilities 24/7, so they

know how to create work–arounds so that they feel

comfortable. If you know someone has a disability, use a

simple strategy — ask the person what they need to be

fully included. All too often people with disabilities are not

invited to events, or don’t go because they feel embarrassed

to “put someone out” by asking for a simple thing that will

help them attend. By telling them that their presence is

valued, and asking what they need, you will build a new

level of trust and affection. For example, one of the biggest

things that aging loved ones need is a ride. So help them

find a carpool or send an accessible taxi or UBER to pick

them up and return them home.

l The RSVP. Not all disabilities are visible, so you may

not know that someone you want to include in your event

has some special needs. By including a line about accom-

modations in the invitation’s RSVP, you are already letting

guests know that everyone is welcome. If it’s a party for

children, parents can tell you, right off the bat, what their

child’s needs might be to attend the party. They will be

happy you asked! “We want everyone to have fun — please

let us know if you have dietary restrictions or require other

special accommodations to attend! We will do our best to

meet special needs.” Note that you aren’t promising to

meet all needs — if you can’t find a sign language inter-

preter at the last minute or there is another issue, for

example, you will be able to let your guest know in

advance. Indeed, they may be able to help you find a

solution!

l Physical Access. Most public places are accessible.

However, because religious institutions are exempted from

the Americans with Disabilities Act, many of them are not

fully accessible. Thus, if your event is at a venue that is not

physically accessible to all, move it to a place that is. That

can mean a different room in a place of worship, or to a

completely different place. Venues should have a ground

level entrance or ramp, an elevator if it’s upstairs, and

accessible bathrooms. Most public places (hotels, restau-

rants, bowling, video games, pools, bounce houses, etc.) are

usually equipped for people with disabilities. Just check

with the venue ahead of time. If you have someone coming

who uses a wheelchair, you should also put the menorah

on a table that is low enough for them to also be able to

light candles.

l Special Diets. Anyone can have allergies, celiac

disease or lactose intolerance, but you won’t know unless

you ask on the invitation RSVP. Making sure there is an

option for cake, snacks, treats and other food for these

guests can be as simple as picking up a gluten free cupcake

to serve with the cake. It is thoughtful to have refresh-

ments that everyone can enjoy.

l Addressing attitude. Kids and adults can be daunted

when encountering someone who is different from them. If

it’s a children’s event you can talk to the group at the start

of the party about kindness and respect for each other and

each other’s differences. A party is a great opportunity for

kids to learn about one another.

l Involving parents. Parties can be exhausting for the

hosts. Asking a parent or two to volunteer to help at the

party, particularly if it’s a big group, can lighten the load

for the hosts. Parents may feel more comfortable, espe-

cially if their child has social anxiety issues, if they are

invited to stay or help as an option.

l Sensory overload awareness. Parties can cause

sensory overload for any child or adult. But for a person

with autism or a sensory processing disorder, a party can

be really overwhelming. Offer opportunities for guests to

take a break, perhaps in a quiet room away from the

crowd. Some venues may have options for turning down

music or minimizing stimulation — and that is useful

anywhere there are a lot of kids! Latex allergies (balloons)

and chemical sensitivities (use of highly scented cleaners

or staff wearing perfumes) are real issues. Solutions: Use

alternative mylar balloons. Ask people to not wear strong

scents, and choose unscented cleaning products.

l Communication. If a guest attending the party is

non–verbal or communicates in other ways such as

American Sign Language or a communication board, talk

about it with the guests. Installing free Dragon software

onto an Ipad in advance can enable you to speak with

someone who is deaf as it instantly transcribes what you

are saying. Having an interpreter can be worth the cost, as

all the people can communicate and maybe learn a little

sign language! Remember to speak directly to a child or

adult whether he or she is verbal or not.

l Reading, Cognitive Access and Vision Issues.

Children and adults with cognitive, learning disabilities or

vision impairments might not be able to read the menu,

instructions for a scavenger hunt or a game score sheet.

Pictures and verbal instructions are useful, as well as

pairing children with those who can help. It’s always great

to have an extra pair of reading glasses around if you are

inviting seniors. But you can always tell someone who

can’t see or read what they will need or what to know.

Enjoy the party! Don’t let inclusion stress you out. If you

are reading this list and considering these tips, you’re

already doing more than most! Stay positive, smile and

throw that party!

Tips for including people with disabilities in your holiday party; all it takes is some planning ahead

Wasdins to host Costume Party Jan. 26
in support of Cocoa Village Playhouse

The opening night of Cole Porter’s “Anything Goes” at

The Historic Cocoa Village Playhouse is Jan. 25.

On Jan. 26, there will be an “Anything Goes” Costume

Party at the home of Tom and Susie Wasdin in Cocoa.

The address is 29 Riverside Drive. The event will start at

6:15 p.m., and it replaces the Mardi Gras & Run for the

Roses social.

The dress attire for the Costume Party is Kentucky

Derby or Mardi Gras–sytle.

The sponsors of the Costume Party are Jim and Trisha

Frazier, Ed and Shirley Lanni, Tom and Susie Wasdin and

Florida Power & Light Co.

The price to attend the event is $500 per couple

(includes two show tickets to any performance of your

choice at The Historic Cocoa Village Playhouse).

There will be a stroll down Delannoy Avenue and

Brevard Avenue from the Wasdin’s condo, “so the entire

community can witness the beautiful costumes and how

much fun it is to support The Historic Cocoa Village

Playhouse.” All guests may enter the Playhouse and show

off their costumes.

To make a reservation for this event, contact

rentlady1@gmail.com.
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Suntree Internal Medicine
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We Accept Most Insurance

Evening & Weekend Office Hours    
Specializing in Adult Medicine

Book your appointment online    suntreeinternalmedicine.com

State-of-the-art Medical Facility • Everything under one roof conveniently located on Wickham Road in Suntree
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By David James Poissant
UCF Forum columnist
University of Central Florida

The first time I stood on a stage, I threw up. I was 7

years old, and, 10 seconds into an acting class, fear sent my

stomach somersaulting. Years later, I tried a high school

acting course. My first scene involved a stage kiss. This

sent me into paroxysms of unease that resulted in what I

can only imagine was the world’s hardest kiss to watch. By

college, I’d given up the acting bug, though I longed to

perform for people.

I am a writer, and writing leads to book tours. These

readings satiated my desire to move an audience to

laughter or tears. But readings are safe. The author stands

behind a podium, anchored to a book.

I wanted more. Which is how I found myself enrolled

this year in an improvisational comedy course at the SAK

Comedy Lab in Orlando.

Most cities have a comedy scene, but Orlando’s is no

joke, and neither is SAK, the site where Whose Line is it

Anyway? star Wayne Brady got his start.

Improv, for the uninitiated, is the art of building a scene

or song, usually comedic, around an audience–suggested

subject. Unlike standup comedy, the material is made up

on the spot. Sometimes, the results are spectacular.

Sometimes they’re failures. Both are fun to watch. Even if

you’ve never seen improv, chances are your entertainment

has been steered by it for decades. From “Saturday Night

Live” to “The Office” to “The Daily Show,” most casts and

writers’ rooms are staffed with people who got their start

in improv.

So, why improv? Why would I, a stage fright–prone,

spotlight–phobic, generally anxious person subject himself

to the torture of standing onstage before strangers without

the safety net of memorized lines or written material?

Because, counterintuitive as it sounds, outside of therapy,

improv is the best cure I’ve found for anxiety.

There are few rules to improv, but here they are: Don’t

think. Listen. Say yes to everything. And, give yourself

permission to make mistakes, because you are not alone.

That’s it. I mean, there are hundreds of tips and tricks,

but all of them fall under the umbrella of those general

guidelines, and it’s those guidelines that spit in the face of

anxiety. Because, what is anxiety? Anxiety is a fear of the

future. General or specific, anxiety is the voice that tells

you to worry over what happens next. As a friend once told

me, you don’t have to worry about whether you will die.

You will. Make peace with that, and figure out how to live.

Simple, but not easy.

So, how does improv training combat anxiety?

First, anxiety is often the result of spending too much

time in your head. In an improv, there’s no time to think.

And here’s the beautiful part: You don’t have to think,

because there’s no wrong answer. The only wrong answer

is no. Recently, I saw an improv show in which a woman

was dancing. Her scene partner interpreted the dance as

wing flaps. He thought she was a chicken. But, the scene

had already established her as a woman. So, for the

preservation of both truths, she became a woman who laid

eggs. This happy accident led to material that was 10

times funnier than anything they’d been doing.

All of which is to say, second, that improv is a safe place

to make mistakes. In good improv, everything’s incorpo-

rated, even the errors. This takes practice, sure, but it can

be done. And, even when it’s done poorly, improv audiences

are remarkably forgiving. Unlike other comedic forms,

improv is rarely performed in clubs. The culture of improv

is closer to theater than stand–up. I’ve never, for example,

seen improvisers heckled.

Third, improv combats anxiety because it comes with

teammates built in. You’re never alone. If your anxiety

takes over, your scene partners will rescue you. Say you

freeze onstage, they’ll even use you to guide the scene.

(“Let’s get this ice sculpture inside before it melts!”)

But, the most anxiety–obliterating aspect of improv is

that your answer to almost every suggestion is already

written for you. The answer is “Yes, and.” (Player 1: “I

heard you turned your backyard into your very own

Jurassic Park.” Player 2: “Yes, and the velociraptors are

loose again.”)

You don’t have time to question your partner’s motiva-

tions. You don’t have the luxury of overanalyzing the offer

or weighing your options. You have no time to wonder

whether your response could be rephrased for maximum

impact, or whether it’s potentially problematic, or whether

it’s funnier to one political party or the other, or whether

it’s going to get you in trouble at work, or whether your

children are watching, or whether your parents would

approve, or whether your answer will showcase your

smartest, best, most photogenic self. You don’t have time.

You freeze, you’re an ice sculpture. You flee, you let your

scene partners down. So, you fight. You perform. You say

“Yes, and,” and you say whatever pops into your head, no

matter how silly or strange.

And there’s something freeing about that onstage, if not

necessarily in life. Life isn’t the ideal place for such

behavior. How fulfilling, then, to have an outlet like

improv, a place to be anyone you want for at least a few

hours a week.

Please don’t misunderstand. Improv is not a get–out–

of–jail–free card to be offensive. Improv is at its best when

it’s tolerant and accepting of all, when every offer comes

from a place of love and celebration, and when the fun we

poke is mostly at ourselves. But, if you’re someone who

agonizes over every Tweet and Facebook post, or how each

word will land on others’ ears, you might, like me, embrace

a culture where it’s okay to mess up, a place where you’re

given the benefit of the doubt, because it’s assumed you

want to honor others and make them laugh.

In a world where we tend to think the worst of others

until we’re proven wrong, it’s a pleasure to find a place like

SAK where it’s safe to take risks and play, no anxiety

required.

Overcoming anxiety on stage through an improvisational comedy course

Organization accepting nominations for 2019 ‘Women Who Rock’ awards
The organization weVENTURE is seeking nominations for the 2019 “Women Who Rock” awards. These awards are

presented at the “Women Who Rock Awards Luncheon,” which is held annually in honor of Women’s History Month.

The submission deadline for the awards is Friday, Jan. 11.

The nomination categories include:

l Excellence in Mentorship Award. This award recognizes a female community leader who dedicates time to the

mentorship and advancement of other women.

l Women in the Workplace Champion Award. This award recognizes a local business that demonstrates high ethical

standards and commitment to promoting women’s leadership and gender equality in the workplace.

l Female Small Business Owner of the Year Award. The Female Small Business Owner of the Year Award recognizes

an outstanding businessowner who creates the products, services, and jobs that fuel our economy and helps our commu-

nity grow.

l Zonta Yellow Rose Award for Excellence in Community Service. This award is presented to an individual who helps

women achieve their full potential.

Three finalists will be selected for each award and one recipient for each will be honored at the event. This year’s event

will also offer corporate table hosts, providing the opportunity to recognize Women Who Rock (but don’t fit in one of th e

above categories) at their tables. Table sponsorships are $1,500 and include recognition and an award for the women of

their choice. Table honorees will be recognized at the event.

“Now more than ever it is important to recognize the work being done by women and for women in our community,”

said weVENTURE Executive Director Erica Lemp. “We believe in not only honoring the individuals but also our local

businesses who are elevating and empowering women.”

Visit weVENTURE.fit.edu/events/womens–who–rock.php to nominate a local female leader and view full criteria for

category nominations.

David James Poissant is an associate professor at the
University of Central Florida where he teaches in the
MFA program in creative writing. He can be reached
at David.Poissant@ucf.edu.
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File photo
Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

THE EIGHTEENTH CIRCUIT: AN ONGOING CRIMINAL ENTERPRISE?
BBN 3651 PAGE 5
To Be Continued ...

No Yellow Spots

 
 

From: Brevard Business News [mailto:BrevardBusinessNews@earthlink.net]  
Sent: Thursday, May 25, 2017 6:22 AM 
To: Ms. Debra Holt (Brevard County Sheriff's Office); Sheriff Robert Wayne Ivey (BCSO); Mr. Charles Ian 
Nash (Brevard County Sheriff's Office) 
Cc: Ms. Adrienne B. Roth (Brevard Business News); Bill Roth (Brevard Business News) 
Subject: [2017.05.25] PUBLIC RECORDS REQUEST (CR#13–063521) 
 
May 25, 2017 — Thursday 
 
Debra Holt 
Records Manager 
Brevard County Sheriff's Office 
(321) 264–5214 
www.BrevardSheriff.com 
debra.holt@bcso.us 
700 S. Park Avenue 
Titusville, FL 32780 
 
Robert Wayne Ivey 
Sheriff 
Brevard County Sheriff’s Office 
(321) 271–6029 
www.BrevardSheriff.com 
wayne.ivey@bcso.us 
700 Park Avenue 
Titusville, FL 32780 
 
Charles Ian Nash 
General Counsel 
Brevard County Sheriff's Office 
Nash & Kromash, LLP 
(321) 984–2440 
www.N-KLaw.com 
cinashlaw@aol.com 
440 South Babcock Street 
Melbourne, FL 32901 
 
 
Dear Ms. Holt, Sheriff Ivey, and Mr. Nash: 
 
At 1:01 p.m. on Monday, March 4, 2013, Agent Christopher Ryba of the Brevard County Sheriff's Office 
emailed LaTonya Sanders, also of the Brevard County Sheriff's Office, requesting her assistance in 
obtaining a subpoena to Verizon Wireless in reference to CR# 13-063521. 
At 2:37 p.m. on Monday, March 4, 2013, LaTonya Sanders emailed Christopher Ryba and stated, “Done.” 
On this date, Thursday, May 25, 2017, Brevard Business News makes a request for public records to your 
Brevard County Sheriff's Office for any and all documents LaTonya Sanders sent to Verizon Wireless in 
reference to CR# 13-063521. 
Will you honor that request? 
 
 
Thank you, 
Bill Roth 
Special Projects Editor 
Brevard Business News, Inc. 
(321) 768–9699 
www.BrevardBusinessNews.com 
brevardbusinessnews@earthlink.net 
4300 Fortune Place Suite D 
West Melbourne, FL 32904 
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By Lee H. Hamilton

The other day, a friend asked what surprised me most

about politics. This may seem strange, but I’d never really

thought about the question.

My response was off–the–cuff but heartfelt. The biggest

surprise is also among my biggest disappointments with

American political life: the ongoing effort by politicians to

suppress votes.

Yes, it’s gone on for years. And in some respects,

limiting the vote has been a feature of American politics

since the beginning, when only white men with property

could cast ballots. But when I began in politics, I assumed

those days were past us, and everyone was on board with

the idea that the more people who vote, the better. Boy,

was I naïve.

The truth is, people work hard to prevent other people

from voting. To be sure, some voters do it to themselves —

they’re too busy, or they think their vote doesn’t matter, or

they encounter long lines and turn away.

But there is also an active, ongoing effort to keep people

— often minority or poor voters — from casting their

ballots. How do politicians accomplish this? Here’s a short,

and incomplete, list:

l They require voter IDs — and then limit which IDs

are valid (a gun permit is fine, for instance, but not a

student ID);

l They close polling places — usually (you guessed it) in

poor and minority communities;

l They limit the hours polls are open;

l They conduct sweeping purges of voter rolls, often

stripping voters of their ability to vote without their

knowledge;

l They restrict eligibility for absentee ballots;

l They refuse to invest in the infrastructure that

sustains voting, resulting in machines that break down

and long lines that discourage potential voters.

The people who oppose making it easier to vote often

cite as their reason that they’re trying to prevent voter

fraud. In other words, they’re defending the integrity of our

democracy and of the ballot.

But here’s the thing: there is occasional voter fraud, and

yes, it needs to be guarded against. But rampant voter

fraud simply doesn’t exist in this country. Efforts to prove

that it exists have failed. Let’s be blunt: there’s no tidal

wave of illegal voting in the U.S.

What does inarguably exist, though, is an epidemic of

efforts to suppress the vote. Voting is a basic right of

citizenship. It’s the foundation of a democracy — people’s

ability to participate and engage with the issues facing

their communities and their country. That ideal lies at the

core of American values, and I’m always mindful of the fact

that a lot of Americans gave their lives for that ideal.

Moreover, excluding groups of voters encourages resent-

ment, risking protests and potentially violence.

I’ve always believed that you win power by convincing

people that your ideas and proposals are right — or at

least that you should be given the chance to prove that

they’re right. Winning power by keeping people away from

the polls is a perversion of what democracy is about. Our

political institutions need to reflect the will of the people,

and if you disenfranchise people, it means that our

representative government doesn’t reflect accurately the

will of the people.

Because voting laws are in the hands of the states,

there are plenty of counter–examples — states that have

worked to make voting easier, to expand hours, to allow

same–day registration, and the like. There’s more to be

done, especially making sure that the politicians who

control elections aren’t themselves running for office, as

happened notably in November’s elections in Georgia and

Kansas. That is a conflict of interest of the most obvious

sort.

This struggle, between expanding the vote and trying to

limit it, is ongoing. It’s not going to be resolved any time

soon. I’m always distressed when I encounter efforts to

suppress the vote. But I take heart from the fact that over

the course of American history, the dominant trend has

been to expand citizens’ access to the polls, and I hope that

over the long term, we continue in that direction.

Former longtime member of House of Representatives addresses his biggest disappointments in politics

Winners of Palm Bay Holiday Light Parade
announced; event saw 85 different entries

PALM BAY — More than 85 different entries partici-

pated in the 2018 Health First Palm Bay Hospital Holiday

Light Parade Dec. 1. The judges’ scores have been tabu-

lated and the winners have been announced.

The winner in the Best Walking Group category went to

Palm Bay Elementary School. The winner for Best Float

was The Mission Church. The Best Motorized Vehicle

entry was the Space Coast Jeep Club. The winner in the

Best Marching Band category was Heritage High School.

Finally, the entry chosen as the Best Representation of the

parade theme, Holidays in Paradise, was Palm Bay

Elementary School.

Palm Bay Parks and Recreation representatives will

contact the winners to schedule the presentation of their

awards.

The parade was broadcast over Facebook live from the

City of Palm Bay’s Facebook page, www.facebook.com/

palmbayfl and the video is still available there for viewing.

Pictures from the parade will be posted on the Palm Bay

Parks and Recreation page at Facebook.com/pbflparks.

Lee Hamilton is a senior advisor for the Indiana
University Center on Representative Govern-
ment; a Distinguished Scholar of the IU
Hamilton Lugar School of Global and Interna-
tional Studies; and a Professor of Practice, IU
School of Public and Environmental Affairs. He
was a member of the U.S. House of Represen-
tatives for 34 years.
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Every ONE dollar donated brings 
an average of  THREE matching 

dollars into the community!
A donation to United Way in your name 
 or a loved ones will change lives and  
strengthen communities all year long.

• 89.5% of all funds raised help people here in Brevard.

• We fund 61 programs at 41 local agencies.

Make the season and coming  
year happy for many more in  

our community.

Easy ways to give tax 
deductible donations!

Mail  
United Way of Brevard  

1100 Rockledge Blvd., Ste. 300 
Rockledge, FL 32955

Online
UWBrevard.org

Text
 text donateuwbrevard to 41444

Shop
Visit AmazonSmile (smile.amazon.com) 

and choose United Way of Brevard as your 
charitable organization.

E ONE d ll d t d b i

Visit AmazonSmile (smile.amazon.com)
and choose United Way of Brevard as your 

charitable organization.
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Space Coast region named ‘Turnaround of the Year’
by ‘SpaceNews’ magazine; announced in Washington

The Space Coast has been selected “Turnaround of the Year” for the 2018 Awards for

Excellence & Innovation by “SpaceNews” magazine.

The awards, which were established to honor individuals and organizations making a

significant impact in the space industry, were announced Dec. 3 at the Washington

Space Business Roundtable in Washington, D.C.

Brevard’s economic turnaround remains one of the largest in the state. The Space

Coast unemployment rate in November 2010 reached a high of 11.8 percent. Today, it is

only at 3 percent. Additionally, Brevard’s spaceport remains the most active orbital

launch site in the world with 19 successful launches in 2017.

The Space Coast could see as many as 48 launches per year by 2021, with projections

of many more than that in the future.

Together, the Economic Development Commission of Florida’s Space Coast (EDC),

Space Florida, NASA, the Air Force and industry, along with many community partners,

have redefined, refocused and reimagined Brevard’s role in the next era of space history.

Florida’s Space Coast was selected the winner for this category of the SpaceNews

Awards for Excellence & Innovation following an open nomination, reader poll, and the

deliberations of a panel of SpaceNews editors and contributors.

The winners of this year’s awards are profiled in the Dec. 3 issue of SpaceNews

magazine.

“Florida’s Space Coast isn’t just our ‘Turnaround of the Year,’ it’s also an early

frontrunner for our turnaround of the decade. The community is being honored for

working together to turn the end of the Space Shuttle Program into a new beginning for

Florida’s Space Coast region,” said Brian Berger, SpaceNews’ editor–in–chief.

He added, “To us, one of the clearest signs the Space Coast had rebounded economi-

cally is that there is now space commerce on Space Commerce Way. Blue Origin opened

a new factory this year across the way from where OneWeb stands to build thousands of

satellites for its broadband constellation. NASA’s commitment to turn Kennedy Space

Center into a ‘multi–user spaceport’ has sparked an increase in launch activity that’s

helped stimulate tourism to the point that Space Commerce Way now needs to be

widened to accommodate extra traffic.”

“This recognition reflects the hard work of our community. The Space Coast is truly

an economic success story not just because of our ability to accomplish this tremendous

turnaround, but to do so in such a short amount of time,” said Lynda Weatherman,

president and CEO of the EDC. “There is still much to be done, and I look forward to

working with our partners as we continue to strengthen our success story, which is not

just unique to our country, but to the world.”

“It is an honor for Florida’s Space Coast to receive this recognition from SpaceNews,”

said Space Florida President and CEO Frank DiBello. “From an increased launch

cadence to the rise of rocket and satellite manufacturing, and the growing supply chain

in between, it is unmistakable that the Space Coast is in the midst of a renaissance.

Florida has the kind of business operating and living environment that next generation

aerospace development and manufacturing companies need to thrive in. The Space

Coast is now well–positioned to dominate the future of this industry.”

“With more than 90 commercial partners, we are now a true multi–user spaceport

successfully supporting a variety of different industries. Kennedy Space Center is an

integral part of the local economy, providing nearly 10,000 jobs for civil servants,

contractors, tenants and construction crews, and it’s going to continue to grow. This is

truly an exciting time for NASA, the Space Coast and our nation as we embark on a new

era of space exploration,” said Robert Cabana, director of NASA’s Kennedy Space

Center.

To learn more, visit www.SpaceNews.com

Cocoa Beach author Jeff Tressler to sign his newest book at event
 Cocoa Beach author Jeff Tressler has published his latest book, “Seaside Senti-

ments,” illustrated by Terri Lynn of Merritt Island.

From 2–4 p.m. on Sunday, Dec. 16, the Studios of Cocoa Beach will host a book

signing. This free event will include refreshments.

Calling on his 20 years of writing experience, Tressler has written poems “to nourish

the heart and connect with the whole family, both adults and children.” The poems

celebrate the ocean. His words explore the beach environment and activities, plus tales

of sea creatures, “all with inspiring messages” reflecting his love of the ocean.

His collaboration with painter and digital artist Lynn has resulted in a full–color

book with illustrations that enhance each poem.

He will read from the book and Lynn will be on hand to explain the process of turning

words into visual messages.

They are both members of the Studios of Cocoa Beach, a nonprofit art gallery hosting

art events and offering a variety of art classes.

For more on the Studios of Cocoa Beach, visit www.StudiosOfCocoaBeach.org.
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By Brad Buck
bradbuck@ufl.edu
UF/IFAS Communications
University of Florida

GAINESVILLE — For seven years, the Healthy Gulf,

Healthy Communities project helped Florida and Alabama

residents recover from the 2010 Deepwater Horizon oil

spill, and provided research opportunities for faculty

members with the University of Florida Institute of Food

and Agricultural Sciences and collaborating institutions.

Now, Healthy Gulf, Healthy Communities has been

honored with a prestigious W.K. Kellogg Foundation

Community Engagement Scholarship Award, which

recognizes collaborative efforts between university

personnel and members of individual communities. The

award was presented Sunday, Nov. 11, in New Orleans at

the annual meeting of the Association of Public and Land–

grant Universities, a nonprofit organization that advances

the work of public universities in the U.S., Canada and

Mexico.

This is the first time a UF–led project has been honored

by the Kellogg awards program, said Jack Payne, UF

senior vice president for agriculture and natural resources.

“We’re absolutely thrilled, because community engage-

ment is something we’ve been emphasizing more and more

at UF and within UF/IFAS particularly,” Payne said. “It’s

gratifying to receive acknowledgment of our efforts and

this honor will inspire our faculty and staff to work even

harder to engage the residents of our state.”

A Kellogg award was presented to each of four teams,

representing the major U.S. geographic regions APLU

serves. The Healthy Gulf, Healthy Communities team

represented the Southern Region, and projects based at

Virginia Tech and Texas Tech universities received

Kellogg awards for the Northeast and Western regions,

respectively. A team based at Ball State University

represented the North Central Region and received not

only a Kellogg award but also an overall national award,

the C. Peter Magrath Community Engagement Scholar-

ship Award.

Payne noted that many faculty members from the

Healthy Gulf, Healthy Communities project team were

unable to attend the APLU meeting and enjoy their

moment in the spotlight because they were busy assisting

with relief efforts necessitated by Hurricane Michael,

which struck Florida’s Panhandle Oct. 10.

“Perhaps that’s the greatest testament to the Healthy

Gulf, Healthy Communities project — it worked so well

that the project team members are in high demand

whenever disasters strike Florida,” Payne said.

Known colloquially as HGHC, the project existed from

July 2011 to April 2017 and was supported by a $6.5

million federal grant and funding from UF/IFAS. It

encompassed three research studies, concerning psycho-

logical effects of the Deepwater Horizon oil spill, commu-

nity resilience in the wake of the disaster, and the safety of

locally harvested seafood. The project included an outreach

team responsible for disseminating research results,

interfacing with residents, and providing referrals to

needed services and resources.

The HGHC project team was led by Dr. J. Glenn

Morris, a UF professor of medicine and director of the UF

Emerging Pathogens Institute, and included four principal

investigators. Lynn Grattan, a professor with the Univer-

sity of Maryland School of Medicine neurology department,

was principal investigator (PI) for mental health investiga-

tions; Tracy Irani, a professor and chair of the UF/IFAS

family, youth and community sciences department, was PI

for community outreach; Andrew Kane, an associate

professor with the UF College of Public Health and Health

Professions’ environmental and global health department,

was PI for seafood safety investigations; Brian Mayer, an

associate professor with the University of Arizona College

of Social & Behavioral Sciences’ School of Sociology, was PI

for community resilience investigations.

Overall, HGHC was active in six Gulf Coast communi-

ties in Florida and Alabama. Participants included

community residents, volunteers and an academic team

with faculty, staff and students from UF/IFAS, the UF

College of Public Health and Health Professions, the

University of Arizona, University of Maryland, University

of New Orleans and University of West Florida.

UF–led Healthy Gulf, Healthy Communities project team wins prestigious W.K. Kellogg Foundation Award

County seeks citizen input through its new
web–based ‘Speak Up Brevard’ application

In an effort to provide a formal process for citizens to

submit recommendations to Brevard County government,

and as a result of charter amendment, the county is

implementing a web–based application called “Speak Up

Brevard.”

The online form will be available through Jan. 1, 2019,

at www.brevardfl.gov. It allows citizens to submit ideas

which would assist county government in conserving

energy, saving costs, eliminating duplication, generating

revenue, increasing productivity, or preventing waste. A

hard–copy version of the form may also be submitted, and

is available through the county manager’s office.

The process requires submissions to meet a deadline of

Jan. 1, after which the county manager’s office has 45 days

to evaluate and comment on the recommendation, and

then forward it to the Board of County Commissioners for

review. The Board of County Commissioner must take a

final vote to either approve, reject, or revise and accept the

recommendation within 120 days. The sponsor of the

recommendation will be given at least a week’s notice prior

to it being heard and voted on by the board. A listing of all

recommendations, including disposition, will be posted on

the county website.

Visit www.brevardfl.gov, click on the Government tab

and then, in the category labeled “Provide Feedback,”

recommendations can be posted under the heading “Speak

Up Brevard.”
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Boeing awards grant to Brevard Schools Foundation,
to fund the expansion of STEM program initiatives

VIERA — Brevard Schools Foundation is the recipient of a $120,000 grant from The

Boeing Co. that will fund the expansion of science, technology, engineering and math

(STEM) initiatives centered around the augmentation and expansion of the Destination

Space program as well as the development and implementation of the new Destination

Mars program and space exploration education curriculum.

The great “space race” is being revitalized with Mars in mind, and the monies provided

by The Boeing Company will expand the curriculum surrounding the Destination Space

Program (formerly known as Space Week) for sixth–grade students at Brevard Public

Schools.

A new program called Destination Mars will feature an innovative pilot program that

extends Space Week with STEM activities and two competition days. Several Brevard

Public Schools’ departments are collaborating to host a Destination Mars Innovation Day

in February 2019 for students and teachers representing fourteen pilot schools.

This program will feature STEM class activities or an after–school STEM club.

Participating teachers were provided with training and received STEM challenges and

materials to take back to their students. The challenges for this year include:

l Programming and designing circuit–based objects using MakeCode and Adafruit

Circuit playgrounds.

l Coding and designing in Minecraft to create a habitat on Mars.

l Programming Ozobot robots to maneuver on and complete tasks on a map.

l Using the engineering design challenge model to create a model of something that

will help humans inhabit and maintain homeostasis on Mars.

In addition to expansion of Destination Space and the creation of Destination Mars,

these resources are providing new programs to engage middle and high school students as

they pursue their education and interest in STEM applications.

Brevard Public Schools is cultivating tomorrow’s innovators and problem–solvers by

engaging today’s students in STEM challenges. With the support of the Boeing Company

funding, BPS will create opportunities for students to engage in STEM design challenges,

for teachers to receive STEM collaborative facilitation support, and for STEM industry

workforce volunteers to participate in meaningful ways.

A 20–member science–teacher team will develop STEM standard aligned collaborative

challenges for implementation in their classrooms with more than 400 students who will

participate in the pilot STEM design challenge series.

During the 2018–2019 school year, a science teacher mentor/mentee program will

provide opportunities for middle school and high school students to share in real–world

applications of STEM challenges to prepare them for the exponential growth of the

advancing technologies on the Space Coast.

“The Mars program has inspired my students to be thinkers,” said Mrs. Hollis, a

teacher at Palm Bay Elementary School. “Destination Mars motivates my kids to identify

endless challenges we may face in our mission to Mars; for the endless challenges they can

identify twice as many solutions. I am over the moon by my students’ response to this

program. They are scouring daily to earn extra time beyond our meetings to conduct

research and engage with the electronics.”

“Boeing is committed to supporting our youth through STEM initiatives that will

inspire and engage them with hands–on projects tied to space education,” said Ingrid

Piedrahita, Boeing Co. community investor. “We want students to be curious, engaged

and passionate about their pursuits and be inspired to become lifelong learners, dreamers

and doers.”

Estate Planning & Elder Law Center of Brevard
welcomes attorney Cassidy Petersen to its practice

Attorney Robin Petersen, owner and managing partner of the Estate Planning & Elder

Law Center of Brevard in Indialantic, recently announced that his daughter, Cassidy

Petersen, has joined the firm as an associate attorney.

Cassidy Petersen provides counsel in the areas of estate planning, probate, Medicaid

planning, and guardianship.

Cassidy Petersen, a Melbourne native, graduated from Melbourne High School in

2011. She earned her bachelor’s degree in business management, graduating cum laude,

from Florida Gulf Coast University in 2014.

She received her juris doctor degree, cum laude, from Stetson University College of

Law in 2018, graduating among the top 10 percent of her class.

Cassidy Petersen chose to attend Stetson for its Elder Law Concentration Program.

Additionally, she earned her MBA degree from Stetson in 2018.

Robin Petersen is board certified by the National Elder Law Foundation as an elder

law attorney. The Estate Planning & Elder Law Center of Brevard counsels and assists

individuals and families in a wide range of areas.

For more information on the Estate Planning & Elder Law Center of Brevard, call

(321) 729–0087 or visit www.ElderLawCenterBrevard.com.
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By Dr. Beverly Wright

Analytics have become an important part of the

decision–making process for many companies in the past

few decades, particularly with corporations using data

assets as a core competency and point of origin.

My work in the past few decades in the data and

analysis field have brought forward six predicted trends to

watch for in the near future:

l Deliberate data–culture initiatives

Companies articulate openly their need to shift their

organizations culture to become more data–inspired in

decision–making related to strategic and tactical decisions.

Now it seems they’re starting to put initiatives in place to

encourage this shift and move the environment along more

quickly, with the hopes that this priming would help

increase absorption and adoption of analytics solutions.

l Unstructured data proliferation

With the dynamic shifts of data collection methods,

types, and availability of data on consumers, machines,

and just about everything else, I suspect the future holds

more creative types of data, especially unstructured

elements such as audio, video, mood capture, and other

types of data.

l Need for real–time models

Gathering insights and reacting on them over a fiscal

year is helpful, but developing solutions that enable

answering what is needed now will most likely become

more commonplace. My estimation is that we’ll see this

trend across analytics applied within several contexts. As

one example, consumers may hold higher expectations for

brands to understand them at a deeper, more detailed, and

holistic manner, and respond immediately to fulfill

preferences at the moment of relevancy. Analytics on

demand and in real time may take over tradition static

insights to meet the fast pace environments where they

are applied, whether that’s a marketplace, research lab, or

other.

l Specificity, granularity of insights, including mass

personalization

The granularity and precision of analytics solutions will

likely improve as we gather more details and complex data

on individual units, whether that includes rail cars, drops

of a poisonous substance, or persons. Analytics may move

more toward applying unique solutions on a per–unit basis

to create more precise reactions.

l Tool reliance/citizen analyst

Accepting secret sauce as a core ingredient may become

more commonplace, and trust in packaged analytics

processes could breed more citizen analysts across

organizations. This trend may be a bit disturbing for some,

but the growing need for analytics solutions and work may

lead the higher tolerance of placing sophisticated tools in

the hands of professionals with less data science knowl-

edge.

l Increased movement toward automation, AI, deep

learning techniques, methods, and processes

As we forge ahead toward developing specific, real–time

solutions to answer complex problems, we’ll need to apply,

possibly even discover, more complex and sophisticated

methods for answering these questions.

The dynamic nature and improved capabilities for

analytics continues to excite and enable companies and

even individuals to do more and in better ways, and I’m

looking forward to seeing what the future of analytics

brings toward our decision–making processes in the

coming new year.

Future of analytics: Six trends to watch for in the coming years, including need for real–time models

Dr. Beverly Wright leads the analytics practice
for aspirent as chief analytics officer. She is
also an executive education instructor at
Georgia Tech, continuing education instructor
at Emory University, and cofounder for a
nonprofit called “ATLytiCS,” which leverages
analytics talent for community causes. For
more information on her company, visit,
www.aspirent.com.

City of Cape Canaveral seeks applicants
for its first honorary ‘Poet Laureate’ post

The City of Cape Canaveral is currently seeking

applications from residents interested in becoming the

city’s first “Poet Laureate.”

The author appointed to this “honorary post” will serve

as an ambassador of the community’s cultural interests,

promote the value of the written word and help celebrate

the City’s literary community.

This is an honorary position that will be awarded to a

person who has “established a presence in the world of

poetry, demonstrated a commitment to and passion for

poetry and embraces the opportunity to engage the

community through poetry.”

For consideration, an applicant must be a poet and

current resident of Cape Canaveral, available and willing

to collaborate with other local poets and artists to develop

poetry–related activities that address the objectives of the

program. Upon appointment, the Poet Laureate must be

willing and able to participate in city events, mentor a

junior Poet Laureate and must develop at least one

educational outreach initiative each year of their term.

The Poet Laureate shall be appointed to serve one

three–year term, beginning April 1, 2019. and ending

March 31, 2022. This is neither a paid or political position

and the City of Cape Canaveral will be the first Brevard

municipality to create this honorary post.

Applicants may be self–nominated or nominated by a

member of the community and all submissions will be

judged through a blind selection process. The deadline for

submissions is Friday, Jan 11.

For more information on this program, visit

www.cityofcapecanaveral.org/poetry or contact the cultural

programs manager, Molly Thomas, at (321) 868–1226.
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Community Foundation for Brevard announces new
brand and website launch as it gears up for the future

The Community Foundation for Brevard recently took a strategic step forward when it

launched a revitalized organizational brand, including a new logo, tagline, and website

design. The brand was formally unveiled at the “Celebration of Philanthropy” event Dec. 4

and comes after nearly six months of community input by CFB staff, donors, volunteers

and board members.

“As the Space Coast continues to grow as a community, we felt it was important to do

some evolving of our own,” said Theresa Grimison, president and CEO of the Community

Foundation for Brevard. “Through research we learned we have an excellent reputation,

but there are pockets of our community who may not know us, or don’t know all we do to

serve our clients in developing customized solutions to maximize the impacts of their

philanthropy and create an enduring legacy.”

Since 1981 the Community Foundation for Brevard has been the Space Coast’s leading

partner, resource and voice for philanthropy, working with investors, nonprofits, commu-

nity leaders and partners to improve the health and vitality of Brevard County today and

into the future.

Best known for its grantmaking efforts to area nonprofits, since its inception the

organization has helped donors have philanthropic impact in the community through

strategic investment and charitable giving. The Community Foundation nurtures and

stewards more than $14 million in donor charitable funds and endowments to ensure

funding into the future, and have leveraged more than $20 million back into communities

through grants to nonprofits that directly improve lives and enhance our community.

“We wanted a brand which captured the beauty of our area and key elements of our

vision — a vibrant, diverse, inclusive community with a culture of giving back,” says

Michael Cerow, board chairman of the Community Foundation.

“No matter what part of Brevard you live in, we all share a common commitment to

our community’s quality of life. Our new logo and tagline reflect our commitment to serve

as a community connector for greater impact today and into the future. Our new website

allows us to better serve the organizations we support, and the investors and donors who

help us achieve our mission.”

The organization’s new vibrantly colored logo “highlights our iconic coastal community

through the use of a full sail signifying forward progress, flexibility and the ability to

adjust to changing needs of the community.”

The leaf signifies financial investment, which keeps the sail thriving, while the circular

path suggests a continuous virtuous cycle and the ripple effect of good when we all work

together.

The logo is reinforced by the new organizational tagline: “Inspiring Legacies. Enriching

Communities,” which serves as an invitation to the broader community to join the

Community Foundation in creating greater impact — together.

The organization also launched a new website, www.cfbrevard.org offering enhanced

features for investors and donors, professional advisors, grant–seekers, and nonprofit

endowment partners. In addition to being mobile–friendly, the site offers fresh content

and a user–friendly experience with improved navigation and functionality.

To learn more and become involved, individuals, families, and businesses can visit

CFBrevard.org, or email theresag@cfbrevard.org. The phone number is (321)–752–5505.

UCF graduate Shaver joins Dale Sorensen Real Estate
Dale Sorensen Real Estate recently announced that Jessica Shaver has joined the

company’s real–estate team. Shaver will be based at the company’s office in Rockledge.

The address is 3165 Suntree Blvd., Suite 102.

Shaver is a native Floridian, born and raised in Arcadia, a small town in DeSoto

County, but she has called Central Florida home for the last 10 years, recently making a

move to Brevard’s beachside community.

Shaver’s exposure to property management from her family’s business, as well as the

hospitality industry during her college years at the University of Central Florida, provided

her “invaluable experience working with people.”

After graduating with a bachelor’s degree in business marketing, she worked in the

wedding industry in sales and event planning, all which “set her up for a successful career

in real estate.” Shaver’s skills in organization, time management and attention to detail

are “valuable in the real–estate industry.” And her background in marketing and sales

enables her to list and market her client’s properties expertly and professionally.

Shaver first started working in the real–estate industry in 2017, and “immediately

became a multimillion–dollar producer her first year.”

In addition to her real–estate license, Shaver holds the Gold Key Professionalism

Certification. Her focus is first–time home buyers, out of state relocators and new–home

construction customers in Brevard County.

She volunteers with an organization that is near and dear to her heart, the Guardian

ad Litem program, as a child advocate.

Contact Shaver at JShaver@SorensenRealEstate.com, or call her at (407) 865–1271.
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Please see Downtown Cocoa Beach Main Street Inc., page 19

By Ken Datzman

COCOA BEACH — Four years ago, the Florida

Department of State announced the designation of Cocoa

Beach as one of the newest Florida Main Street communi-

ties.

The designation requires three years of intensive

training and technical assistance from the statewide

Florida Main Street program to support local revitalization

and historic preservation efforts in the community’s

traditional commercial area.

Main Street programs are advocates for the economic

health and vitality of downtowns, including issues that

affect residents and visitors.

Since 1985, Florida Main Street has offered technical

assistance to Main Street programs across the state,

including Cocoa Main Street, the Eau Gallie Arts District,

and Melbourne Main Street (downtown). They are all

thriving today.

And now, in just a few short years, the nonprofit

Downtown Cocoa Beach Main Street Inc. has made big

strides as a new member of the program.

In fact, this year, it captured a Florida Main Street

Honor Award, the top recognition. The Honor Award was

presented to Downtown Cocoa Beach Main Street for the

“Outstanding Florida Main Street Public Improvement”

project — the Minutemen Causeway.

“We’re really proud of that honor,” said Beth Javens,

executive director of Downtown Cocoa Beach Main Street.

“On behalf of the City of Cocoa Beach, we submitted

applications for several projects and won the Honor Award

for public improvement. We’ve had a lot of good things

happen with the Main Street program in the past two

years.”

That annual awards program showcases the “innova-

tive practices and projects that make each historic

community successful.” The Honor Awards highlight the

very “best–of–the–best” Main Street communities.

One recent development that has sparked more interest

in downtown Cocoa Beach is the new $5.3 million parking

garage under construction on South Orlando Avenue. The

three–story facility will house more than 250 vehicles. The

project broke ground in September.

“We have representatives on our board and on our

committees working with the city on the parking–garage

project,” said Javens. “It’s exciting to see it go up. Once

construction started on the parking garage, it really

galvanized interest in downtown Cocoa Beach.”

“I think it’ll have multiple impacts,” said Cocoa Beach

City Manager Jim McKnight. “It will have great impact for

the businesses downtown, where people can know they’ll

be able to find a parking space for dining in the evening or

shopping during the day.”

Cocoa Beach Main Street puts on events that attract

hundreds of people. An example is “Sip & Stroll,” where

consumers pay a fee to sample wine and visit restaurants

and shops in downtown Cocoa Beach.

“The Sip & Stroll events are very successful. We host

them twice a year. We did one Nov. 3 and had 450

registrations. We will have another one in the spring.

Great restaurants participate in the event, including Luna

Food & Wine and 4th Street Gastropub and Fillin’ Station.

The restaurants help drive ticket sales as much as the

wine side of the function. Sip & Stroll is always a fun

evening,” she said.

Cocoa Beach Main Street works closely with the

Javens guides Cocoa Beach Main Street program, plays a key role in enhancing
business district; full slate of holiday activities; parking garage under construction

downtown community and local businesses, keeping them

informed of events and activities, and available resources

to help them in their endeavors.

The Cocoa Beach Main Street district, which spans a

nine–block area, showcases roughly 160 businesses,

including more than 40 food, beverage, and entertainment

establishments.

“We have a great mix of businesses. We are spread

out in a way that many people do not realize how much

variety the downtown business district has to offer to

consumers. There is such a wide range of unique shops

and outstanding restaurants.”

This interview was conducted at the new Luna Food &

Wine. The restaurant is located at 9 S. Atlantic Ave. and is

owned by Luca Filadi, the chef, and his wife LeeAnn

Filadi, the manager.

They are veteran restaurateurs in the area. Chef Filadi

has more than three decades of experience working at

leading restaurants around the world. The Filadis owned

and operated The Mango Tree Restaurant in Cocoa Beach

for many years.

The restaurants and eateries in downtown Cocoa Beach

Beth Javens is executive director of the Downtown Cocoa Beach Main Street program. The statewide program was designed to revitalize
historic downtowns, among other goals. She works closely with businessowners in downtown Cocoa Beach. She’s at the Trent Art Gallery
owned by artist Kole Trent. Earlier this year, Cocoa Beach Main Street was recognized by the Florida Department of State with an Honor
Award. The award highlights the ‘best–of–the–best’ Main Street programs.

BBN photo — Adrienne B. Roth
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Please see Michael’s Men’s Store on Fifth Avenue, page 21

Michael’s Men’s Store sees upbeat holiday season ahead as consumers are in
spending mood — leading brands include Peter Millar, Zanella, and St. Croix

For more than three decades, Michael’s Men’s Store on Fifth Avenue in Indialantic has been one of the region’s most popular haberdashers, selling both
classic and contemporary fashions. Businessman Michael Jablaoui and his son Michael operate the boutique–style clothier. The store has a full–service
onsite tailor shop. Specialty stores like Michael’s are operating from a position of strength, in that they carry brand names and merchandise that in many
instances are exclusive to an area. In addition to clothing, Michael’s sells a wide selection of ties, belts, and other men’s clothing accessories.

By Ken Datzman

INDIALANTIC — Holiday shopping is

in full swing and consumers still have a lot

more spending to do as they check off each

item on their list.

The National Retail Federation says

2018 holiday sales will increase between

4.3 and 4.8 percent over 2017. The forecast

reflects the overall strength of the retail

industry, a healthy economy, and upbeat

consumer confidence.

The 2018 “Deloitte Holiday Retail

Survey” is even more generous, forecasting

an increase of 5 to 5.6 percent.

For some independent area retailers,

2018 has been a year of growth for their

businesses.

“We’ve had a really good year and now

we’re in full swing for the holiday season,”

said Michael Jablaoui, who runs the

boutique–style, upscale clothier Michael’s

Men’s Store on Fifth Avenue with his

father, who has the same name.

“Based on our customers’ early

spending trends and the momentum we

have seen this year in men’s apparel sales,

we believe the 2018 holiday shopping

season is going to be strong. We feel like

we have a great mix of brands — including

Peter Millar, St. Croix, Zanella, and

Robert Graham — that really position us

nicely with customers,” added the younger

Jablaoui.

The father–and–son duo has built

Michael’s into one of the top men’s

premium clothiers in the region and

beyond, embraced by both longtime

existing customers and newcomers to the

area.

“There are a lot of new residents who

have recently moved to Brevard County

and they are discovering our store, which

is great,” said the son. “We have seen more

new customers at Michael’s this year than

probably anytime in the past 10 years, or

even longer. Businesses and corporations

have been hiring and we are benefitting

from some of that activity.”

Specialty retailers like Michael’s are

operating from a position of strength, in

that they carry brand names and mer-

chandise that in many instances are

exclusive to an area.

“We carry leading products covering a

range of brands,” said Jablaoui, who does

a lot of the store’s buying. “We are

targeting people who are interested in

high–quality products, like Zanella dress

trousers, which are a best–seller for us.”

Zanella, a leading luxury–wear

menswear brand, is best known for its

offering of handcrafted, sartorial trousers

made in Italy. Zanella sells its classic

high–end trousers through handpicked

specialty retailers like Michael’s. “For

someone who wants the best dress pant,

that’s it. We do very well with the Zanella

brand,” he said.

Another top–selling brand at Michael’s

is Peter Millar, a company that produces a

line of fine clothing, including dress shirts,

zip–neck sweaters, trousers, shorts, and

polos.

“The Peter Millar line covers the

casual, conservative look,” said the

younger Jablaoui. “The Peter Millar brand

has great style and their products are top

quality. They use some fabrics that have

stretch to them. They are made to breathe

and wick moisture, which is perfect for

Florida’s climate.”

Founded in 2001, the Peter Millar line

embraces a classic, old–world style,

resplendent in sharp detail, superb

craftsmanship, and high–quality materi-

als.

“Their dress shirts have a lot of

texture,” said the son. “They are beautiful.

Their clothing is designed so that you can

feel comfortable wearing the clothes in the

office or on the golf course. We just love

the Peter Millar brand, and so do our

customers. Peter Millar is especially

known for its broad color palette.”

Michael’s also stocks a plentiful

selection of St. Croix shirts, sweaters, and

patterned socks. The items are made in

Italy. St. Croix has long been known for its

distinctive luxury fashions for men, said

the younger Jablaoui, who was wearing a

linen St. Croix dress shirt on this day.

“The linen shirts are really popular and

wear great in Florida’s climate. I love

these shirts. They look like The Money.”

Robert Graham shirts, in many

patterns and colors, have also been a

mainstay at Michael’s. “We have a great

selection of Robert Graham shirts. Robert

Graham makes quality clothing and the

shirt patterns are unique.”

Enro, a leading innovator of luxury

non–iron shirts, is yet another well–
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By Ashley Pontius
apontius@newsandexperts.com
News & Experts

Young leaders typically go too far or not far enough.

They are born to take chances but when the time comes,

many retreat to what they have been told by elders or

those with more experience.

There is something to be said for brash youth, its

penchant for breaking the rules and coming at problems

from an entirely different mindset. But sometimes those

rules are there for a reason, and going completely

against what has been done before leads to a road to

nowhere.

Before young leaders head out to conquer the world,

Phuong Uyen Tran, says they should dig deeper into

their beliefs, actions and goals in order to chart a

successful path.

“Young leaders bring passion but sometimes it

doesn’t make up for a lack of wisdom,” Tran says.

“Before they set sail, there are a few questions they need

to ask themselves to increase their chances for success.”

Tran says the six questions are:

l What are your core beliefs? To be successful, a

young leader needs to be grounded in some fundamental

beliefs. Understanding and writing down core beliefs

will guide you through stormy times.

l What is the mission statement of your product or

service? The mission statement reflects every facet of

the business: the range and nature of the products

offered, pricing, quality, service, marketplace position,

growth potential, use of technology, and your relation-

ships with customers, employees, suppliers, competitors,

and the community.

l Have you done your homework? As a young leader,

it is imperative that you do plenty of research. Older

leaders can sometimes go by their gut feelings, but

young leaders don’t have that luxury. You need to be

over–prepared before moving forward.

l Do you really believe in your product or service?

Great leaders truly believe that whatever their product

or service is, that it is the best option among all the

competition. If you don’t believe in your product, it is

hard to lead your troops into battle.

l Are you ready to set sail or are you moored to the

dock? Sometimes you have to take chances. Are you

ready to take risks and not be tied to what has always

been done in the past?

l How will you handle success or failure? One of two

things usually happens — you will succeed or you will

fail. How will you handle success — are you ready to

pull all the levers you need to get to the next level? If

you fail, how will you handle it? Will you go into a

depression and blame others, or will you learn from your

mistakes?

Tran says young leaders can overcome many

obstacles by taking some extra time to ask themselves

those questions.

Phuong Uyen Tran, author of “Competing with

Giants” (www.thp.com.vn/en/), is deputy CEO of the

THP Beverage Group, a leading beverage company in

Vietnam that was founded by her father. She is

responsible for the company’s marketing, public

relations, and customer service relationship programs

nationally and across Vietnam’s 63 provinces.

Questions young leaders need to ask themselves before they head out to conquer the ever–changing world
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A Georgia College alumnus recently won the presti-

gious Marshall Scholarship, a nationally competitive

award that includes past winners who went on to earn

Pulitzer and Nobel prizes, take seats as U.S. Supreme

Court Associate Justices and receive MacArthur Genius

Grants.

Kevin Morris of Savannah, a 2017 graduate, now joins

those ranks — the first Georgia College student or alum

to achieve this award.

As an undergraduate, he excelled academically, won a

Fulbright Scholarship to Macedonia and earned a dual

degree in economics and history. Morris currently works

as a project assistant, doing Macedonian and Serbian

programming for the Central and Eastern European

Team at the National Democratic Institute in Washing-

ton, D.C.

“I have a community of people and organizations at

Georgia College which made this moment possible,”

Morris said. “My involvement in the Honors Program

played a huge role in providing me with the community

of brilliant and perspicacious people who inspired me to

work harder, dream bigger and push myself to produce

my best work.”

Up to 40 Marshall Scholarships are awarded annually

from about 1,000 university–endorsed applications. The

competition identifies young Americans of high–ability —

possible future leaders — and finances their study for a

degree in the United Kingdom. The goal is to foster

relations between both countries, as U.S. recipients act as

ambassadors.

Morris hopes to use his two–year award to pursue a

master’s degree at the School of Slavonic and Eastern

European Studies at University College London (UCL).

He’d like to enhance his research skills there and learn

more about regional histories.

“I am eager to begin my own research at UCL, with

the help of its excellent resources,” Morris said. “I want to

contribute to our understanding of how economic policy

can mitigate the obstacles faced by people and groups

with marginalized identities and establish more coopera-

tive, inclusive relationships between different communi-

ties.”

“I am incredibly excited for this next chapter in my

life,” he said.

Morris worked months on his Marshall application,

while traveling back to the U.S. from his Fulbright year

in Macedonia, moving to Washington D.C. and beginning

a new job. He interviewed with Georgia College faculty

and staff for a university endorsement. When he became

a regional finalist, Morris also interviewed at the British

Consul General’s regional office in Atlanta. Knowing

German–a language he studied intensively at Georgia

College–was a key factor. The Marshall Scholarship

Committee questioned him at length about his command

of German, a regionally–important language in Europe

and the Balkans.

“My background in German played a huge role in the

success of my application,” Morris said. “A command of

European and Asian languages seems to be a common

feature among Marshall Scholars, and I am indebted to

the German faculty at Georgia College for preparing me

for this opportunity.”

Morris called the interview with the Marshall

Scholarship Committee “one of the most intense experi-

ences” of his life. He drew upon leadership skills learned

in college. Morris was a member of the Georgia College

Council of Student Ambassadors. He facilitated public

forums with the American Democracy Project. He also

acted in plays, which he said gave him extensive practice

in “thinking on his feet.”

“Kevin excelled as a leader through his work with

4–H and the Georgia Education Mentorship program,”

said Anna Whiteside, assistant director of the Honors

Program and coordinator of the university’s National

Scholarships Office.

“As a Marshall Scholar,” she said, “Kevin will learn

about ways he can work with the United Kingdom to

facilitate U.S./U.K. relations, as they pertain to Central

and Eastern European affairs.”

Georgia College graduate Kevin Morris wins coveted Marshall Scholarship; involved in the Honors Program

Malabar angler Lionel Botha set to compete as pro on 2109 Fishing League Tour
MINNEAPOLIS — Fishing League Worldwide (FLW), the world’s largest tournament–fishing organization, has

announced the complete professional angler roster for the 2019 FLW Tour season, the 24th year of the event.

The field will be showcased along the 2019 FLW Tour, which features seven regular–season tournaments around the

country with competition kicking off at Sam Rayburn Reservoir, Jan. 10–13, in Brookeland, Texas, and culminatin g

with the world championship of bass fishing — the FLW Cup at Lake Hamilton, Aug. 9–11, in Hot Springs, Ark.

Among the 170 professional anglers competing will be local angler Lionel Botha of Malabar, who will be competing

in his third season as a professional on the Tour. Botha looks to qualify for his first FLW Cup in 2019.

There was “enormous demand” to compete on the 2019 FLW Tour, with 210 anglers registering for a slot on the

prestigious tournament circuit in its final year of priority registration before switching to a strict qualifying process and

a 150–pro field in 2020.

The top award at each Tour event is $125,000, with $300,000 going to the winner of the FLW Cup. Since the fina l

field exceeds the published payout basis of 150 pros, FLW will survey all 170 participating pros to finalize the 2019

payout structure.

“With the demand we saw this year to join the FLW Tour, we couldn’t be more eager to kick off another season at

Sam Rayburn Reservoir in January,” said Bill Taylor, FLW’s senior director of tournament operations.

“FLW has long been the home to some of the most decorated bass anglers in the sport, and with the expanded live

coverage at all of our Tour events this year, we are more than ready to show off their skills at some of the best fisheries

in the world.”

The 2019 FLW Tour roster is headlined by a stout contingent of bass–fishing heavyweights, including three–time

Angler of the Year (AOY) and 2003 FLW Cup champion David Dudley of Lynchburg, Va.; 2015 AOY and 2011 FLW

Cup champion Scott Martin of Clewiston; and two–time Angler of the Year Bryan Thrift of Shelby, N.C.

They’ll be joined by bass–fishing legends Jimmy Houston of Cookson, Okla., and Larry Nixon of Quitman, Ark., as

well as three former FLW Cup champions — John Cox (2016), Brad Knight (2015) and Darrel Robertson (2002). The

2019 Tour will also feature 34 rookies from around the country.

The complete FLW Tour roster for 2019 can be found at FLWFishing.com.
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“It only felt natural for us to send our children to Melbourne Central Catholic.  As an 
MCC student now alumni, my life was and is influenced by the educational foundation 

that I received. At MCC we knew that our two children, Brandon and Keara would receive 
a faith-based education that would help prepare them for their next educational journey 

as well as into their lives outside of school. In a world that has changed so much since 
my wife and I were in high school, between the multi-media aspect to the social changes 

that our children are exposed to.  We feel that MCC gives them a safe environment and a 
forward-thinking educational experience. Children are taught to participate in and give back to 

their community through many different opportunities. Melbourne Central Catholic reinforces faith, 
family, and education which are just part of the many values that we instill in our children at home.”

Dr. David Hernandez ‘89  and his wife JoAnne, 

parents of Brandon MCC Class of 2019 and  

Keara Class of 2020.

E



Call Adrienne Roth at 321-951-7777 for Advertising Information DECEMBER 17, 2018

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 16

PORT CANAVERAL — The Canaveral Port Authority

(CPA) Board of Commissioners voted to approve a

resolution for the issuance of a series of bonds up to

$117 million to provide the financing for Port Canaveral’s

Cruise Terminal 3 project.

The new terminal will be the homeport for Carnival

Cruise Line’s newest and largest cruise ship, as part of a

long–term agreement between the Port Authority and

Carnival.

“I am proud of our CFO Mike Poole, and the Port’s

finance team, who worked diligently and thoroughly with

the ratings agencies to propose a financing package to keep

our costs low,” said Port CEO John Murray. “Our record of

performance, and Carnival’s renewed commitment to our

Port with the new long–term operating agreement, are the

foundation of sound planning and pillars of financial

success.”

The financing package approved today by the Port’s

Board of Commissioners includes the issuance of up to

$80 million in 30–year bonds (Series 2018 A & B) and up

to $37 million in bonds (Series C) executed as a 20–year

loan with SunTrust Bank.

Additionally, the Commissioners approved increasing

the Port’s line of credit with PNC Bank from $25 million to

$50 million with repayment of any funds used provided by

the Port’s operating income.

The Canaveral Port Authority and Carnival Cruise

Line will invest in building and equipping a new two–story

185,000–square–foot terminal to accommodate the as–yet–

unnamed 180,000–ton Carnival Cruise Line ship, engi-

neered with Carnival Corp.’s state–of–the–art LNG “green

cruising” design platform. The new cruise vessel will have

maximum capacity of approximately 6,500 guests.

“The Port Canaveral leadership team has been a great

partner as we work to bring the new XL ship online in

2020. We will be announcing features on the ship over the

coming weeks and months and we are certain that this

news will drive even more excitement about the ship and

more awareness of the great facilities being built,” said

Christine Duffy, president of Carnival Cruise Line.

The new cruise passenger terminal, plus an adjacent

elevated parking facility to accommodate nearly 1,800

vehicles, and related wharf, road and access improvements

will total $150 million — estimated to be the largest single

project in the history of the Port. Carnival will contribute

up to $50 million toward the cruise terminal construction

project. The new terminal is slated for completion by mid–

2020.

The new Carnival operating agreement, which began

September 1, 2018 provides a 25–year primary term with

four additional five–year renewal options and includes

annual guarantees throughout.

“This agreement has lasting economic benefit for both

the Port and Carnival Cruise Line,” said Murray. “The

most exciting aspect, and the reason a new terminal is

necessary, is that this groundbreaking new class of ship —

the largest ever constructed for Carnival — will be

homeported at Port Canaveral when it’s delivered in 2020.

And, we’re excited and very proud that it will be the first

LNG–powered cruise ship based in North America.”

The arrival of the new Carnival ship in 2020 will mark

30 years that Carnival Cruise Line has been sailing from

Port Canaveral, the longest of any of the Port’s cruise

partners.

Port Authority Commissioners approve bonds for up to $117 million to finance cruise terminal project

SunTrust Foundation awards grant to support future Synapse Challenges
TAMPA — Synapse’s premier center for accelerating innovation is the recipient of a $50,000 grant from the SunTrust

Foundation — Tampa/Southwest Florida, to support future Synapse Challenges.

Synapse Challenges are a crowdsourcing solution for organizations to solve real–world problems and create opportuni-

ties for students, entrepreneurs, investors, and forward–thinking businesses. The benefits are two–fold: companies find

inventive solutions and options more quickly and cost–effectively while challenge participants apply their knowledge and

talent practically to create new products and services, as well as advance career opportunities.

According to Brian Kornfeld, Synapse president and cofounder, “The Synapse Challenges ignite and fuel the talented

people within our innovation communities throughout Florida. We’re tapping into amazing ideas and technologies by

connecting companies with creative teams of students, innovators, and startups.”

The SunTrust Foundation is aligned with SunTrust Bank’s mission of “Lighting the Way to Financial Well–Being. ”

The $50,000 grant provided to Synapse will be used to support financial education, career–readiness and small business

and entrepreneurship through the Synapse Challenges.

Synapse Challenges have produced technology solutions for companies including Metropolitan Ministries,

ConnectWise, Metro Development Group, Blockspaces, and Hashed Health. Synapse Challenges will be presented at the

2019 Synapse Summit: Innovation Lives Here.” The event is set for Jan. 23–24 at the Amalie Arena in Tampa.

For more information on the event, visit www.synapsesummit.com.
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By Terry Stanton
tstanton@newsandexperts.com
News and Experts

Eighty percent of CEOs responding to a global

survey admitted that they don’t trust their marketing

departments, saying they believe marketing team

members don’t have business credibility and are too

disconnected from the financial realities of their

companies.

But Denise Kohnke, who has worked 25 years in

marketing and directed brand development for more

than 100 organizations, thinks the opposite is true. She

says it is CEOs who are too disconnected from their

marketing departments and don’t understand how they

can help grow companies.

“The truth that CEOs must embrace is that

marketing is their best friend,” says Kohnke, founder

and CEO of the marketing firm House United LLC

(thehouseu.com) and author of “All of the Other

Marketing Books Are Crap” (www.smartcrap.com). “If

you’re a CEO, stop doing it yourself and buy your

marketing department some beers, then get out of the

way.

She added, “The relationship a CEO has to market-

ing should be stronger than any other departmental

relationship, because it’s marketing that does the heavy

lifting of pulling an organization forward.”

Kohnke offers four tips to help CEOs communicate

better with their marketing team and give it the kind of

support it needs:

l Make the marketing team part of the mission and

vision. Many senior executives and CEOs tend to focus

more on what other departments, such as sales and

production, can do to move the business forward.

“CEOs, at their best, are visionaries, and they should

make it clear to all departments where an organization

is going long–term,” Kohnke says. “Mission and vision

need to be communicated in colorful detail to the senior

marketing staff. Then give the marketing team all the

tools and resources it needs to align with that vision

and mission.”

l Help the marketing team grasp the financials.

Many CEOs complain that marketing’s efforts can’t be

accurately measured. To ingrain the importance of

tangible company results in their creative marketing

team “CEOs should help them understand the land-

scape of equities and liabilities of the organization,”

Kohnke says. “And from there you need to make them

more aware of competitive threats.”

l Check in, be realistic, be available. A CEO having

a consistent and supportive presence in their midst

makes a marketing team feel it’s on the same boat with

the company, not floating alone and aimlessly at sea.

“So many CEOs won’t give the marketing department

the time of day, except to give them outlandish and

unsubstantiated numeric goals out of the sky and

expect the marketing department to achieve them —

with budget cuts,” Kohnke says.

Four ways chief executive officers can overcome mistrust and make marketing their new best friend
l Respect their talents. Kohnke says good marketing

can bring a company immense value, but first a CEO

must learn to value the marketing team for more than

sales leads generated and stop second–guessing their

decisions. “So many CEOs look at marketers as the

spenders and the people with the crazy ideas,” Kohnke

says. “But good marketing people make a major

difference. They make business targets think favorably

of the organization before the conversation begins.”

“When done well,” Kohnke says, “marketing will

make a CEO look great — like a 40–year–old Richard

Gere walking into a boardroom with a $20,000 custom

suit and a briefcase full of million–dollar ideas. It’s all

presentation and framing conversations to boards,

customers, non–customers and employees.”

Visit Florida CEO Ken Lawson is named to the 2018 ‘Ebony Power 100’ list
TALLAHASSEE — Visit Florida President and CEO Ken Lawson has been named to the 2018 “Ebony Power 100. ”

The list is compiled by the editors of “Ebony” magazine and honors the work, accomplishments and influence of

African–American leaders in various sectors.

Listed as a “Power Player,” Lawson is honored for his guidance of the state’s official tourism marketing corporation

as Florida continues to break visitation records.

“I am extremely honored to receive this recognition from Ebony and thrilled to be included on this distinguished list

of innovators and visionaries. I am blessed to lead Visit Florida, a team of talented and hardworking employees. I

thank Gov. Rick Scott and the Visit Florida board of directors for their support and for allowing me to serve. Together

with our more than 12,000 industry partners across the state, we have had many successes over the past two years. As

Visit Florida president and CEO, to be recognized for some of our organizations accomplishments is a great honor. I

thank Ebony for the recognition.”

Unanimously appointed president and CEO by the Visit Florida board in January 2017, Lawson has helped the

organization advance the state’s number–one industry and grow Florida’s economy.

Visit Florida’s accomplishments during Lawson’s tenure include implementing a new trade show program;

developing and executing aggressive, multi–phased campaigns following natural and man–made occurrences; and

retooling international marketing strategy to be nimble.

Lino Maldonado, vice president of operations, growth and innovation for Wyndham Vacation Rentals North

America and chairman of the Visit Florida board, said, “Ken Lawson’s leadership over the past two years has elevated

the efforts of Visit Florida and strengthened our state’s share of the global travel market. His work promoting tourism

has been instrumental in the continued growth of the state’s economy and employment opportunities, positively

impacting the more than 1.4 million Floridians working in our industry. This is a truly prestigious honor and he

deserves this recognition for his work.”

Lawson, a native Floridian and former U.S. Marine Corps judge advocate general, has served in numerous

leadership positions for several private sector companies and government agencies where he balanced the needs of the

private sector while protecting public resources. Most recently, he served as secretary of the Florida Department of

Business and Professional Regulation for six years where he led a team of 1,600 employees who successfully regulated

more than 1 million businesses and professions across Florida.
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Share Joy with a Child in Need

Join Community Bank of the South as their team collects toys
for the children of the Central Brevard Sharing Center.
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CBOS.bank             321-452-0420



Call Adrienne Roth at 321-951-7777 for Advertising Information DECEMBER 17, 2018

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 18

Bella Casa Staging & Redesign in Melbourne grows
with SBDC assistance at Eastern Florida State College

ORLANDO — “How do I take my business to the next level?”

It’s a question that entrepreneurs and small–business owners are asking constantly.

Even as they meet the daily challenges of exceeding customer expectations while running

a business, they need to be looking ahead and planning for the future. When they can do

both — manage the day–to–day while looking ahead — small–business owners can and

will be successful. Especially with the help of the Florida Small Business Development

Center.

Lisa Pelc is the owner and chief executive of Bella Casa Staging & Redesign in

Melbourne, a home staging and interior design company with experts in preparing homes

— both occupied and vacant — for a faster, more profitable sale.

As redesigners, the professionals at Bella Casa help families reconnect to each space in

their home, so that it’s organized, beautiful and a perfect reflection of the family.

In 2017, Pelc found herself at a crossroads of sorts. She had started her business and it

was growing, but she was asking herself some key questions: Where next? How do I grow

from here? That’s when she turned to Marty Duffy, the center director and consultant at

the Florida SBDC at Eastern Florida State College (FSBDC at EFSC), a sub–center of the

Florida SBDC at UCF.

“I came to the FSBDC for assistance because I was having some growing pains,” said

Pelc. “I wanted to grow my business but wasn’t sure what to do and how to do it. So, I

reached out and found all of these different business courses and seminars, as well as no–

cost, one–on–one consulting. Marty and the FSBDC team at Eastern Florida State College

were extremely helpful in areas like strategy, inbound and outbound marketing, financial

analysis as well as market research.”

“There is so much at the FSBDC that a small business needs,’” continued Pelc. “You

don’t always know what you don’t know, as the saying goes. Working with the FSBDC has

really shown me the opportunities that are available for my business. Meeting with Marty

every month was like having a personal MBA professor dedicated to addressing my

specific business needs. The time together was incredibly helpful and insightful.”

The list of Bella Casa’s business issues addressed with the help of the FSBDC at EFSC

is long: reviewing and then gaining an understanding of monthly and year–to–date

financial results and profitability; conducting market research and building industry

knowledge; identifying new market opportunities; and learning how to balance marketing

and operations.

“The FSBDC has really guided me and helped me learn how, as an entrepreneur, to

work on the business and not just in the business so it can grow and be more profitable

every year,” said Pelc. “We’ve gone from a team of 2 to a company of 5, and our business

has grown by 50 percent in just the last year. Marty and his team have been instrumental

in helping me stay on task and provided a sense of accountability for myself and my

company. When you tap into the resources that are at the FSBDC, the sky’s the limit for

your business.”

Visit www.BellaCasaStagingAndRedesign.com for information about Bella Casa

Staging & Redesign.

Space Coast Credit Union promotes Williams
to vice president of information technology

Melbourne–based Space Coast Credit Union (SCCU) has announced the promotion of

Nicole Williams to vice president of information technology.

She began her career with SCCU in June 2013 as manager of systems operation and

development. Since joining SCCU, Williams has provided systems development and

technical support for many major projects, including a redesign of the credit union’s

website, SCCU.com, an upgrade of its online and mobile–banking systems, and a core

system conversion.

In June 2016, she was promoted to director of information technology and helped lead

an organization–wide hardware migration to a new data center, which also included the

implementation of disaster recovery procedures to ensure business continuity.

“Nicole has played an instrumental role in the innovation and advancement of Space

Coast Credit Union’s information systems since joining our team in 2013,” said Alan

Lewis, executive vice president and chief operating officer.

“Nicole brings an extensive amount of knowledge and expertise to this new role, and

will continue finding dynamic ways to create value for our members through safeguarding

our systems and member information.”

In her new role, Williams will assume strategic direction of the credit union’s technol-

ogy initiatives across many specialized areas, including data centers and networks,

systems development and operations, and the help desk and technical support groups.

Space Coast Credit Union was chartered in 1951. It serves more than 410,000 mem-

bers with assets of over $4 billion through a network of 59 branches and over 100 ATMs

located throughout Florida and through its website, SCCU.com.
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include: Pompano Grill, Yen–Yen, Fat Kahuna, Coconuts

on the Beach, The Heidelberg, 87 Main Street, Flavour

Kitchen and Wine Bar, Saluccis Pizza, Sweeties Sweet

Shoppe Ice Cream and Candy, Napa Beach Bubbles, Café

Surfinista, Acai Express, Simply Delicious, Roberto’s Little

Havana, Jones Beach Dogs, Coastal Market, Cocoa Beach

Brewery, Tiny Turtle, Jazzys Mainely Lobster, Jenna’s

Breezeway, and The Green Room Cafe.

For coffee specialty shops in downtown Cocoa Beach,

there are Wahoo, Bula Kava Bar and Coffee House, and

Juice ‘n Java.

Retail boutiques and gift shops include Mar Chiquita,

Catalyst Great Finds, Ocean Sports World, and Another

Planet Glassworks. People can also shop for unique

products at Kate Vinson’s Ginger Grapefruit and Rose-

mary Clothing, Fran Molloy’s Pottery and Feeling Green

Soaps, Karrie Gonzela’s DoTerra Oils and Oil Accessories,

and Pam Werneth’s Jewelry by Pam Werneth.

For décor ideas, Interior Stylings, Crystal’s Closet, and

Antoinette’s Unique Interiors cater to a wide range of

customers.

Art enthusiasts can shop at the Studios of Cocoa Beach,

Glasshopper Gallery and Studio, Kole Gallery, and

Endless Summer.

And you can be pampered at Brevard Medi–Spa,

Lashology, and Infinity Yoga in the downtown area.

Heidi’s Jazz Club is another popular downtown Cocoa

Beach business.

Throughout the holiday season, there will be live music,

wine tastings, daily drawings for gifts, and a range of

activities going on in the downtown area.

“A lot of the businesses in the Main Street district are

going to be open on Dec. 24,” said Javens, adding that

Matt’s Bicycles has a Christmas sale Dec. 21–24.

At 8 a.m. on Dec. 24, “Surfing Santas” will take place at

the Minutemen Causeway access to the beach. “The event

attracts a lot of people. In general, many visitors come to

Cocoa Beach for the Christmas holiday.”

Surfing Santas is an annual Cocoa Beach tradition that

brings hundreds of surfers dressed up as Santa. The event

is free of charge. People of all ages are welcome to surf the

waves and have fun in the sun.

“There are a lot of things going on in downtown Cocoa

Beach during the holidays, with everything leading up the

fun Surfing Santas event on Christmas Eve,” said Javens.

Javens was named to her position two years ago,

coming here from Richmond, Calif. She was the director of

the Richmond Convention & Visitors Bureau. She

relocated to be close to family members in Brevard.

Under her leadership in Richmond, the CVB budget

increased and she grew the organization impressively on a

number of fronts. Javens created new web–based and

social–media platform programs for the CVB, expanded

strategic community partnerships, established a tourism

grant program, and grew a student internship initiative.

She has 15 years’ experience in the tourism industry

holding a range of leadership positions with organizations.

Now, she’s building the Cocoa Beach Main Street

program. “Our job is to help the city create a downtown

area that people want to come to. We want to build

economic vitality in the business community and help

maintain a quality of life for residents and also offer

recreational opportunities for visitors.”

Cocoa Beach is a unique area of Brevard County, rich

in history and having a personality of its own. It has a

vibrant surfing community. A special exhibit titled

“Surf’s Up, Florida!” has a Cocoa Beach twist.

The exhibit showcases the state’s surfing history and

features more than 30 vintage and modern surfboards,

including boards once used by world champion Kelly

Slater of Cocoa Beach. “We love and embrace our surfing

history,” said Javens. The exhibit is on display through

June 23, 2019, at the Museum of Florida history in

Tallahassee.

Located in downtown Cocoa Beach is the “Cottage Row”

district, walking distance to restaurants and shops.

Cottage Row showcases “old Florida charm.”

Cottage Row is not within the physical boundary of the

Main Street district established by the city, “but we try to

be as inclusive as we can in a business community like

downtown Cocoa Beach,” said Javens. “And Cottage Row is

integral to the historic flavor of Cocoa Beach.”

The Main Street movement grew out of a recognition

that a community is only as strong as its core. Many

people had given up hope about the commercial and

cultural viability of downtowns, as shopping malls and

big–box retailers dominated the American landscape.

But over the last several decades, the Main Street

movement has proven that downtowns are the heart of

communities.

And across the nation, thousands of communities have

used the Main Street approach to transform their econo-

mies, leverage local leadership, and improve the overall

quality of life.

“As we look to 2019, we’re excited about the opportuni-

ties that lie ahead for the Cocoa Beach Main Street

program. Downtown Cocoa Beach is a vibrant and

engaging community. It has its own unique characteristics

that help make it stand out,” said Javens.

Downtown Cocoa Beach Main Street Inc.
Continued from page 12
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First Choice Healthcare announces series of corporate
actions, including establishing three board committees

Local firm First Choice Healthcare

Solutions Inc. (OTCQB: FCHS), a physi-

cian driven, patient centric health–care

delivery platform providing a full life cycle

of orthopaedic and spine care for patients

through diagnosis, treatment and recovery,

recently announced a series of corporate

actions.

The actions include the establishment of

three board committees to align with

governance structure recommendations for

public companies of major stock exchanges.

Specifically, the creation of:

l Governance and Nominating Commit-

tee, chaired by Gary Augusta

l Audit Committee, chaired by James

Renna

l Compensation Committee, chaired by

Shelia Schweitzer

The First Choice Board of Directors is

currently comprised of four independent

directors: Sheila Schweitzer, James Renna,

Gary Augusta, and Dr. Thomas Gill.

The board will continue to actively

support and advise interim President and

CEO Phillip Keller in the clinical and

operating performance of the company and

growth into 2019.

“First Choice is founded on the premise

of providing the highest quality care to our

patients,” said Dr. Gill, First Choice board

director and chairman of the company’s

Medical Advisory Board. “Our physicians

know the needs of our patients, and as a

company we are committed to empowering

physicians and all our care providers in the

First Choice growth model.”

Keller said, “The establishment of these

new board committees reflects our

commitment to the highest standards of

corporate governance. I look forward to

continuing to work with our board to

ensure that First Choice delivers superior

outcomes for our patients, physicians,

employees and shareholders.”

Headquartered in Melbourne, First

Choice Healthcare Solutions operates

medical and care delivery Centers of

Excellence which concentrate on treating

patients in the following specialties:

orthopedics, spine surgery, interventional

pain management, physical therapy and

other ancillary and diagnostic services.

It focuses on serving the Space Coast,

where the company’s flagship integrated

platform currently administers more than

150,000 patient visits each year and is

comprised of First Choice Medical Group,

The B.A.C.K. Center and Crane Creek

Surgery Center.

For more information on the company,

visit www.myfchs.com, www.mfcmg.com,

www.thebackcenter.net and

www.cranecreeksurgerycenter.com.

Eye surgeons Dr. McManus, Dr. Darlington continue
tradition of offering ‘The Christmas Cataract’ program

Dr. James McManus, a board–certified

ophthalmologist and cataract specialist at

The Eye Institute for Medicine & Surgery,

and his colleague, Dr. James Darlington,

want to give a very special gift to two

residents of Brevard this Christmas

season: the precious gift of sight.

The two physicians will be continuing

the tradition known as “The Christmas

Cataract,” which Dr. McManus describes

as “a happy ending waiting for your story.”

Dr, McManus says he encourages

Brevard County residents who may be

experiencing vision loss because of

cataracts, who are uninsured and in need,

to visit his website,

TheChristmasCataract.com. There are

instructions on the website explaining how

an individual or their loved one can share a

photo and their story describing how vision

loss has impacted their life and how they

believe their life could improve if their

vision was restored.

“Poor vision associated with cataracts

can have a profound effect on all aspects of

a person’s life,” said Dr. McManus. “It can

prevent a person from working, from

taking care of loved ones who depend on

them, or even performing daily activities

that most of us take for granted.”

Cataracts are a clouding of the natural,

clear lens inside the eye. “Cataracts are

usually age–related but may occur due to

heredity, the presence of certain systemic

illnesses, the use of certain medications,

trauma, or other factors,” said Dr.

Darlington.

The two doctors said they are “pleased”

to continue this sight–restoring program.

“Brevard County has been a wonderful

place to live, to raise a family and to

practice medicine,” said Dr. McManus. “I

want to give back to the community that

has been so good to my family and me.”

Unfortunately, not everyone who

submits their story will be eligible for the

surgery because of such factors as the

presence of other eye conditions or a health

status that would “indicate a

contraindication to outpatient surgery.”

Dr. McManus and Dr. Darlington said

they will review all the entries and

carefully determine the individuals most

likely to benefit from cataract surgery.

District 4 Administrative Board to meet Jan. 3
A Regular meeting of the Brevard County Parks and Recreation Central Area Parks

Operations, District 4 Administrative Board, will be held at 2 p.m. on Thursday, Jan.3, at

the Central Area Parks Operations Office. The address is 840 Forrest Ave. in Cocoa.
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Learn More and Apply Online at MyChristianCare.org/careers

When I started working at Christian Care Ministry I realized that 
Christian was not just part of the name but it is genuinely in the heart of 
the people, the vision behind it, and the ministry itself.  

– Tracy from Ministry Analytics

• State of the art facility with on-site  
chapel and gym.

• Weekly chapel, departmental  
devotionals and open prayer.

• Fast paced, mission driven,  
work environment.

• Advancement opportunities  
available!

Are You Feeling Called to  
Serve the Kingdom? 

Christian Care Ministry in Melbourne is hiring!
Information Technology and Engineering • IT Operations • UX

Proudly Part of the Brevard County Community

407-204-9198

Experience the personal touch and
1st class customer service you expect and deserve.

www.JCPennyRealty.com
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Michael’s Men’s Store on Fifth Avenue
Continued from page 13

known brand that Michael’s sells. “They

are comfortable and easy care. We have

sold Enro shirts for many years. It’s one of

the best shirts in its category,” he said.

The store also carries a wide selection

of Tori Richard Hawaiian–style shirts.

“The shirts feature super–soft cotton,” he

said.

The company’s signature “cotton lawn”

fabric is printed and then put through a

special finishing process that “crinkles” or

“puckers” the fabric, giving it a horizontal

texture. “People love the cotton lawn shirts

because of their performance in high

temperatures and humid climates.”

One trend in menswear that has grown

over the last five years has been the sale of

casual clothing, especially premium denim

jeans, no doubt influenced by the

millennial customer.

Casual and athletic performance wear

has taken on a life of its own for consum-

ers of all ages. Casual clothing continues

to gain shelf space at Michael’s.

Their store, for example, has seen a

surge in sales of high–end jeans, including

the brand 34 Heritage. The jeans are sold

in both a modern cut and a classic cut.

“The 34 Heritage jeans have a lot of

stretch to them. They are lightweight and

they are super–comfortable. When

someone buys a pair of 34 Heritage jeans,

they are back in the store two weeks later

buying more colors of that jean. It’s one of

the most popular brands we carry at

Michael’s, and we also sell the 34 Heritage

casual pant. Sales of casual clothing in

general have been very strong at

Michael’s,” said the younger Jablaoui.

At the other end of the clothing

spectrum, Michael’s is known for its wide

inventory of suits and sport coats,

including the brands Jack Victor, Hickey

Freeman, and Hart Schaffner Marx. “We

have always stocked a great selection of

suits and sport coats. Our customers count

on us to do that.”

The store has seen strong growth in the

sale of men’s underwear, particularly the

Saxx brand.

“Saxx is the best product in its category

and has been for almost a decade. I’ve

tried all types of men’s underwear. Saxx

underwear is lightweight and it’s comfort-

able. The internal panels help protect

against chafing. The company’s under-

wear has been highly rated by consumers

in online surveys,” he said.

Men’s underwear has come a long way

since basic white cotton. Growth in active

underwear like Saxx is driving the

market. Performance and premium fabrics

are the most sought–after features in

men’s underwear today.

Driven by the entrepreneurial spirit,

Saxx Underwear was invented in 2006 by

Trent Kitsch, an athlete and avid

outdoorsman.

With the help of a fashion designer and

input from professional athletes, along

with a small student loan, Kitsch was able

to develop his idea of making the “most

comfortable and functional underwear in

the market.” Saxx Underwear features

patented technology and premium fabrics.

Michael’s has a full–service tailor shop

onsite staffed by family members who are

expert tailors. “We can custom fit what-

ever the customer needs, providing

tailoring for both men’s and women’s

clothing. Our tailoring business has grown

and grown,” he said.

And the store sells ties, belts, and other

men’s clothing accessories, as well as the

classic men’s fragrances by Royall

Fragrances Ltd. of Bermuda. The line

includes Vetiver, Spyce, Bay Rhum,

Muske, and Rugby.

Like most family run businesses,

Michael’s focuses on personalized service,

knowing their customers by name.

“My father built this business by

providing great service and great product

selection,” said the son, who joined his

father in the business years ago after

graduating from the Florida Institute of

Technology. “We pride ourselves on

customer service.”

There is good news for family owned

and operated retailers like Michael’s,

which has been in business for more than

35 years.

The ninth annual “Small Business

Saturday” recently kicked off the holiday

season for consumers and independently

owned businesses saw strong sales.

Total reported spending among U.S.

consumers who said they shopped at

independent retailers and restaurants on

that day (Nov. 24) reached a record $17.8

billion, according to data released from the

2018 “Small Business Saturday Consumer

Insights Survey” from American Express

and the National Federation of Indepen-

dent Business.

The report says “The Shop Small

movement has become a national

celebration — people all around the

country are turning out to back the small

businesses that make our neighborhoods

and communities thrive.”

Michael’s has been a cornerstone of the

Indialantic business district, which

attracts holiday shoppers from around

Brevard County and other areas, too.

“We are entering the busy season at

Michael’s. Customer traffic will grow and

grow, pretty much up until the final day of

holiday shopping. And we are ready to

help consumers select their gifts in a

really nice family store environment,” said

the younger Jablaoui.
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2.80
13 Month CD

%
APY*
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Junior Achievement of the Space Coast
Continued from page 1

tion. Usually, it takes a generation to turn

around something like this. Brevard was

able to do it because the community was

committed, the EDC was supported, and

businesses got behind it saying we are not

going to face the days of Apollo again. We

are going to do something about it. I was

just one part of many, many people who

were involved in this endeavor.”

Weatherman has steered the EDC

remarkably over the past two decades and

has done it with a small staff, compared to

other such organizations in Florida and

nationally. The EDC is dedicated to

attracting new business and investment,

while working to expand existing industry

throughout the Space Coast, as well as

taking the lead in other areas of economic

development.

Today, Brevard has a growing manufac-

turing sector and a diversified base of

employers. And strong hiring trends

continue at many businesses on the Space

Coast.

“It’s a dog fight out there to bring new

jobs to Brevard, and we have been

successful,” said Weatherman, whose

organization’s accomplishments include

the successful attraction of Embraer’s first

U.S. manufacturing plant, located on

property at the Orlando Melbourne

International Airport. That business has

since expanded to Titusville.

“We have to remember that right now

times are good, but we also have to

remember that not too long ago that wasn’t

the case. So we have to be resolved in our

effort, be diligent and continue to fight

every day for jobs and for capital invest-

ment in Brevard County,” she said.

The Scotts and Weatherman are the

2019 Junior Achievement of the Space

Coast Business Hall of Fame inductees.

For more than 30 years, Junior Achieve-

ment of the Space Coast has been selecting

and inducting Laureates into its Business

Hall of Fame, individuals who have made

outstanding contributions to free enter-

prise and society. They serve as role

models for youth through their professional

accomplishments and commitment to the

community.

Individuals for the Business Hall of

Fame are nominated by Brevard County

community members. The list then goes to

a Junior Achievement of the Space Coast

committee.

“We have very high standards for the

Laurettes to meet to be chosen for this

honor,” said Harris Corp.’s Rick Simonian,

board chairman for Junior Achievement of

the Space Coast.

“The committee is led by businessman

Scott Sorensen (a former inductee himself)

and other Business Hall of Fame Laure-

ates. So it’s exciting to see people like the

Scotts and Lynda Weatherman selected

and honored. They are shining examples of

what people can achieve, especially the

boot–strap startup that Bryan and Donna

created. That’s a fantastic story. And

Lynda has taken the EDC to new heights.”

Anne Conroy–Baiter, president of

Junior Achievement of the Space Coast,

said the 2019 inductees “represent two

different aspects of what makes Brevard

successful. The Scotts are a prime example

of entrepreneurism and of the entrepre-

neurial spirit in Brevard. They have been

key factors in the Titusville turnaround,

independent of the space industry. Their

entrepreneurial endeavors just keep on

growing. And not only that, they have been

buoyed by a level of outstanding commu-

nity support in North Brevard.”

Conroy–Baiter says there “is no denying

the economic impact Lynda Weatherman

has had on Brevard County. In 2019, she

will mark her 25th year with the EDC.

Under Lynda’s leadership, the turnaround

of Brevard County has been outstanding

and undeniable. Her organization contin-

ues to lead us forward, working with

government and workforce entities to

make sure that Brevard’s future needs are

met.”

In 2014, the EDC launched a pilot

program focused on building baseline

manufacturing skills to confront the Space

Coast’s manufacturing workforce skills

gap, and ensure Brevard County busi-

nesses would remain competitive in the

industry.

To address this workforce challenge, the

EDC identified the nationally recognized

Certified Production Technician course,

and works with Eastern Florida State

College to promote the certification to

businesses in Brevard. The CPT course has

been embraced in the market.

The next CPT course will start Jan. 23.

Participants can get certified online in 10

weeks. Scholarships are available. Visit

ManufacturingInBrevard.org/CPT.

To provide further value to local

manufacturers, the EDC’s program

supplements the CPT course with a variety

of initiatives to prepare students to enter

the manufacturing workforce. With

assistance from area partners, the EDC

promotes and leads facility tours, soft–

skills training, career fairs, and other

initiatives that center on raising the

visibility of manufacturing here.

“Junior Achievement of the Space Coast

is actively trying to get more kids inter-

ested by opening their eyes to careers in

the manufacturing sector,” said Conroy–

Baiter.

The Laurettes will be inducted into the

Business Hall of Fame on March 2 at the

Hilton Melbourne Rialto Place. Business

Hall of Fame sponsorships range from

$3,000 to $15,000. Two seats for a Patron

Sponsor are $500.

To inquire about being a sponsor for the

Business Hall of Fame Banquet, contact

Conroy–Baiter at (321) 777–0982 or (321)

368–1996 (cellphone). Her email address is

AConroyBaiter@JASpaceCoast.org.

“One of the first events I went to when I

started with the EDC was the Business

Hall of Fame,” said Weatherman, a former

educator. “I go to a lot of events around the

county. This particular JA event is truly a

showcase for the community. Junior

Achievement does a wonderful job putting

this on year after year. When I got the call

informing me of having been selected for

the 2019 Business Hall of Year, I was

humbled, because there are so many

people beyond me who have made the EDC

successful.”

A Florida native, Weatherman started

her career as a teacher, having graduated

with her bachelor’s degree from the

University of South Florida.

She went on to earn a master’s degree

in economic development from the

University of Southern Mississippi, which

offered one of the early graduate degrees in

that field.

Weatherman’s work in economic

development resulted in her winning a

Rotarian Fellowship to the University of

Hong Kong where, in 1990, she completed

a second master’s degree in international

and urban planning.

Weatherman first worked in her field as

a researcher. Her leadership positions

include having worked for the Florida

Department of Commerce’s Bureau of

Economic Analysis.

“And I am very glad I started that way.

Economic development in the last five or

six years has become very complex. You

really have to know how to drill down in

your community and present to prospective

businesses empirical data and show them

the competitive advantages of being in

Brevard versus another location. I think

my research background has really

helped.”

Bryan and Donna Scott’s Barn Light

Electric Co. sells a range of vintage,

industrial, rustic, and barn–style lighting

fixtures, and carries a full line of LED

lighting.

The company, which specializes in

porcelain enamel lighting, has a loyal

customer base that includes homeowners,

commercial business, architects, and

interior designers.

“We get a lot of sales from our website

(www.BarnLightElectric.com),” said Bryan

Scott. “We ship nationally and all over the

world. About four or five years ago, we

expanded into the commercial side of the

industry. We now have sales representa-

tives throughout the nation getting our

lights ‘specified’ into big jobs for companies

like McDonald’s, Burger King, and Lush

Cosmetics, for example.”

He added, “Sales have been really good

this year. We are extremely busy. Now

that the economy is booming, recruiting

and hiring are some of our biggest

challenges.”

All of Barn Light Electric’s products are

manufactured at its facility in Titusville,

where Gov. Rick Scott once visited to see

firsthand the revival of manufacturing in

the state.

“We have had great support in

Titusville,” said Donna Scott. “It’s incred-

ible the way the community has rallied

around our businesses. It has really helped

us develop, especially when we added the

brewery business.”

“My wife and I and some friends had

really gotten into craft beer, and we

thought let’s bring something fun and

entertaining to Titusville,” added Bryan

Scott. “We first went out west to Portland

and Bend, Ore., and started exploring the

brewers there to see how they did things.

We came back and opened Playalinda

Brewing Co.”

They converted a 100–year–old historic

building in downtown Titusville to open

Playalinda Brewing Co. Titusville’s first

craft brewer quickly saw demand for its

product grow and grow.

“We were fortunate to have been able to

bring aboard Ron Raike (a UCF graduate),

who is our brewmaster. “He was a former

brewmaster at Shipyard Brewing Co.

(based in Portland, Maine) and has more

than 25 years’ experience.” Ron and Katie

Raike are partners in the venture.

The craft brewery and tasting room was

so successful the owners expanded about

four years ago and created “The Brix

Project,” a second location in a stylish,

renovated former lumberyard in south

Titusville.

The 16,000–square–foot Brix Project

houses a production and distribution

brewery, a full kitchen serving some of the

most creative dishes on the Space Coast,

and an outdoor Beer Garden.

On any given day, you’ll find at least 20

regularly rotating craft beers on tap,

including fresh Playalinda brewed beers

alongside guest taps and ciders.

“We’re very pleased with how our

brewery business has been received in the

community,” said Bryan Scott, who will be

joining, along with his wife, such notable

Business Hall of Fame inductees as

Al Neuharth (founder of “USA Today”),

Joseph Duda (A. Duda and Sons Inc.),

Dr. Jerome Keuper (founder of Florida

Tech), Ralph Perers (founder of American

Business Interiors), and Tom Wasdin

(founder of Wasdin & Associates), among

many others.

“This is definitely a great honor. I’ve

always known of Junior Achievement, but

was not fully aware of their work in the

community and the impact they have on

youth in the schools through the JA

business curriculum that is taught by

businesspeople who volunteer their time,”

said Bryan Scott.

He added, “Donna and I continue to be

humbled by our success. We’re grateful to

be recognized and honored by such an

outstanding organization as Junior

Achievement of the Space Coast.”
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