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Please see Marriott International Inc., page 23

Marriott names Julie Braga
and Leah Blackmore as new
general managers in market
By Ken Datzman

Marriott International Inc. has long been recognized in surveys and

rankings for fostering an inclusive workplace and championing diversity.

The company has been singled out for its talent–development pro-

grams, landing on several “Best Places to Work” lists, and much more.

Last year, for example, the National Association for Female Executives

named Marriott International one of its “Top 60 Companies for Executive

Women.” The NAFE says the 60 companies “create a culture where

talented women are nurtured, promoted, and thrive.”

Locally, Julie Braga is marking her 20th year with Marriott. She says

the company’s track record recruiting women is outstanding.

“Marriott has made it an objective to grow female leaders within the

company. When I was in college and was considering the hospitality

industry as a career choice, that aspect was very attractive to me. Now,

they are taking it to the next level in having a goal and target for senior

leadership. So executive–level leadership is making sure there is good

diversity across the board. The industry in general is much more diverse

than when I entered it 20 years ago,” she said.

The company has just promoted Braga to general manager of the

133–room Residence Inn by Marriott in Melbourne, which underwent a

major renovation last year. She was the assistant general manager of the

146–room Courtyard by Marriott in West Melbourne.

Marriott also named Leah Blackmore general manager of the Court-

yard by Marriott in West Melbourne. She relocated from South Florida.

The two women said they are “thrilled” to be general managers of

Marriott hotels in Brevard County. “We are definitely in the holiday

spirit,” said Braga, whose hotel has a full–size decorated Christmas tree

in the lobby. “We welcome holiday travelers as we try to make their stay

as Christmas–like as possible, with our trees, our fireplaces, our warm

and welcoming guest rooms, and our friendly staffs.”

Blackmore, who has worked in the hotel industry for 12 years, was the

general manager of the Courtyard by Marriott in Doral, near the Miami

International Airport.

“I have always enjoyed working in the hospitality and hotel business,

and Marriott is an industry leader,” said Blackmore. “This is a ‘people’

business. I started with extended–stay hotels, so I am very familiar with

the Residence Inns and the TownPlaces of the world. I’ve been able to

travel a lot taking on new positions and new challenges as my career

evolved.”

She added, “I have worked in this industry in North Carolina, Tennes-

see, and Florida, including in Orlando and Miami. But I think I have

found a home here. Brevard County is a great community. I just love it

here.”

“I believe Brevard was an easy sell for Leah,” said Braga. “She came

up to visit from Miami before deciding if she was going to move her family

here. Leah told me she really likes Brevard and the county is very

attractive. We have a great qualify of life here. And that’s very important

for talent acquisition, not only for Marriott but also for other businesses in

the region. Brevard County has many great attributes.” Braga added,

“This is the lowest unemployment I have seen in the county since I began

working as a professional in the community.”

Brevard’s unemployment rate is around 3 percent, which is considered

full employment.
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Julie Braga, right, has been promoted to general manager at the Residence Inn by Marriott in Melbourne. She
previously was the assistant GM at the Courtyard by Marriott in West Melbourne. Braga is in her 20th year with Marriott.
Leah Blackmore is the new GM at Courtyard by Marriott in West Melbourne. She was a GM with Marriott in Miami
and relocated to Brevard a few months ago. Marriott has long been recognized for fostering an inclusive workplace.
In 2017, Marriott ranked No. 4 on ‘Fortune’ magazine’s ‘100 Best Workplaces for Women’ list. They are at the
Residence Inn, which shows off a holiday look.
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The pictures looked much better this past week.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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FSU musicologist notes impact of iconic Christmas carol ‘Silent Night’

By Dave Heller
dheller@fsu.edu
University Communications
Florida State University

TALLAHASSEE — “Silent night, holy night. All is

calm, all is bright…”

The words of “Silent Night,” written by a young

Catholic priest in war–ravaged Austria in 1816, and their

accompanying melody composed two years later by a

schoolteacher, have resonated with people across cultures

worldwide ever since they were first sung on Christmas

Eve in a small church near Salzburg 200 years ago.

“‘Silent Night’ is considered the world’s most famous

Christmas carol,” said Florida State University Assistant

Professor Sarah Eyerly, a renowned musicologist at the

College of Music and an expert on historical songs.

“It has been translated into at least 300 languages and

dialects and set in hundreds of different styles of music,

including heavy metal, punk, pop and gospel. Since the

1970s, artists have registered more than 730 different

recordings at the U.S. Copyright Office. In 2011, UNESCO

designated the song as an item of Intangible Cultural

Heritage.”

“Round yon virgin mother and child. Holy infant, so

tender and mild…”

Father Joseph Mohr wrote the song’s lyrics in the form

of a poem amid a dark time, literally, for Austria.

The volcanic eruption of Mount Tambora, one of the

most powerful in recorded history, darkened the skies with

ash, lowered temperatures, killed crops and caused famine

throughout 1816, which became known as “The Year

Without a Summer.”

Austrians also felt battered and exhausted from years

of fighting in the Napoleonic Wars. The 12–year conflict

claimed many lives, damaged the economy, killed jobs and

left the landscape littered with crumbled buildings and

homes.

“The year of 1816, when Mohr composed the lyrics to

‘Silent Night,’ was a time of suffering for many Austrians,”

Eyerly said. “Volcanic ash in the air had caused climate

change across Europe. It rained virtually nonstop and

even snowed during the summer. Crops failed. People

were hungry and poor. Father Mohr faced a congregation

of traumatized people, and I think his text for ‘Silent

Night’ was intended to offer peace and comfort during

great hardship.”

“Sleep in heavenly peace, sleep in heavenly peace.”

In 1818, Mohr asked his friend Franz Xaver Gruber,

who lived near the river town Oberndorf, to compose music

for the six–verse poem. It was a curious choice because

Mohr was a talented musician himself — he played violin

and guitar — and possessed the skills to produce a song.

But Gruber tackled the task and delivered an ingenious

musical style linked to the ebb and flow of life on the

water.

“‘Silent Night’ has a rolling rhythm with two large

beats split into three parts each, mirroring the sound of

water like rolling waves,” Eyerly said. “That’s a very

interesting parallel to the fact that a lot of people in

Oberndorf worked on the river. The waterway was an

important conduit for the salt trade in Austria. Gruber’s

musical style seems to speak about that place and the

livelihoods of the people.”

“Silent night, holy night. Shepherds quake at the

sight…”

Gruber and Mohr premiered “Silent Night” at the

parish of St. Nicholas in Oberndorf on Christmas Eve,

1818. They sang a duet as Mohr played the guitar, a

significant choice, Eyerly said, because it was a regional

folk instrument that would spotlight the song as a popular

piece intended for the masses.

The two friends never could have imagined the mass

appeal “Silent Night” would attain. The song has taken on

a life of its own, Eyerly said, enchanting generations of

people and transcending cultural, religious, political and

far–flung geographic boundaries.

“‘Silent Night’ spread all over the world with the help of

traveling singers and especially missionaries,” she said.

“They brought it to very remote places like the subarctic

community of Nain, Labrador, along the Canadian Coast,

where German–Moravian missionaries worked with Inuit

populations in the 19th century. The song has been

translated into the Inuktitut language and sung there ever

since.”

“Glories stream from heaven afar, heavenly hosts sing

alleluia, Christ the Savior is born. Christ the Savior is

born.”

The song’s emotional power has been universal and

constant in its 200–year history. Eyerly recalled the

famous and startling Christmas Truce of World War I

when enemy soldiers at the front lines of both the German

and British sides laid down their weapons on Christmas

Eve and started singing carols to each other, including

“Silent Night.”

“It was a significant moment in the war,” Eyerly said,

“because it united enemies.”

“Silent night, holy night. Son of God, love’s pure light…”

While “Silent Night” has become an iconic facet of

Christianity and more specifically, a familiar part of

Christmas Eve services illuminated only by flickering

candlelight, Eyerly said the song’s ubiquitous presence

during the holiday season has created indelible memories

for virtually everyone.

“‘Silent Night’ was always a really important part of

services on Christmas Eve in churches around the world,

and many people have shared that experience,” she said.

“But the song also reminds us of a universal sense of grace

and peace that transcends Christian tradition and unites

people across cultures and faith traditions.”

“Radiant beams from thy holy face. With the dawn of

redeeming grace…”

Austria has planned myriad celebrations in its “Silent

Night Villages” in December to commemorate the song’s

200th anniversary and honor its favorite sons, Gruber and

Mohr. Eyerly said the festivities will draw thousands of

people from around the world, mainly to honor the

fundamental message of “Silent Night.”

“The song carries a sense of peace,” she said, “a feeling

that it is possible for all people to live together on this

planet, peacefully, under divine providence.”

Assistant Professor Eyerly may be contacted at

seyerly@fsu.edu.

Margaret R. Binz Foundation awards a $5,000 grant to local Kiwanis Club
The Margaret R. Binz Foundation recently awarded a $5,000 grant to the Kiwanis Eau Gallie/Suntree Club. This gift

will enable the club to continue its work with Brevard Title One Schools and to give support to the Boys & Girls Club, th e

Women’s Center, Hook Kids on Fishing, the Salvation Army and other nonprofits in the area. The club members said

they thank Jack L. Platt and the Margaret R. Binz Foundation for “their generous gift.” The Eau Gallie/Suntee Club

meets the first and third Tuesdays of the month at 6 p.m. at Beef O’Brady’s in Satellite Beach. For more information on

the club, call (321) 427–8567.
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By Camille Dolan
UCF Forum columnist
University of Central Florida

I remember the moment like it was yesterday. My older

son came home from a friend’s house where he’d had his

first box brownie.

When he told me about them, a rapturous kind of glaze

came over his eyes and he told me they were the best

brownies he had ever had.

As a scratch baker, that was also the moment he

crushed my soul.

Heretofore, my specialty was saucepan brownies. I

made them a few times a month. I thought they were

pretty good, but my son’s reaction to box brownies gave me

pause.

I became determined to find the best brownie — either

bakery–made or scratch — although, truth be told,

brownies are probably like pizza: It’s hard to make a bad

one, but I’ll still eat it.

This pursuit may not seem like a high priority to many

in these sometime divisive times, but to me brownies are

the quintessential comfort food that could be the thing to

bring us all together — especially on National Brownie

Day, which is celebrated annually on Dec. 8.

Brownies are classified as a bar cookie, but there is very

little that is cookie about them. So, what are they? I may

not be able to define them, but I know them when I see

them.

I have tried many recipes and methods to create the

perfect brownie. There is always something wrong with the

recipes I try, so I figured I would leave the object of my

quest in the hands of the professionals. Bakeries (or bake

sales) have become my supplier.

In the interest of science and to spare you unnecessary

brownie sampling, I will tell you what makes a brownie

bad: Overly fudgy brownies. Overly cakey brownies

(because they are really chocolate cake posing as brown-

ies). Nutty brownies. Brownies adulterated with weird

fruity flavors (raspberry cheesecake brownies, I’m looking

at you). Chewy brownies. Pre–packaged brownies that

come wrapped in cellophane with no expiration date, and

the frosting peels off in one piece. Brownies made with

black beans. Brownies made with margarine. Brownie

brittle, whatever that is. Brownies made with applesauce

— can you imagine? The abomination known as blondies.

And this might be sacrilegious, but edge brownies. And, of

course, box brownies.

I know it’s out there, somewhere. The perfect brownie is

an ethereal, elusive combination of butter, melted choco-

late, real sugar and flour, eggs, a pinch of salt and a hefty

splash of Madagascar vanilla. Perhaps some chocolate

chips could be invited to the batter party. And frosting —

preferably made with chocolate and cream cheese; but

sometimes just a light dusting of confectioner’s sugar

would also be acceptable.

The ultimate result would be midway between cakey

and fudgey, about an inch thick and so satisfying that all I

would need is one bite. The said brownie’s flavor and

texture would also improve upon being chilled.

I have been deceived many times. Occasionally, I have

ascertained that the brownie that was posing as scratch

was probably made from a box. The giveaway is the

artificial taste. Maybe it’s only noticeable if you’ve never

had a real brownie.

Is it possible, I wondered, that others have the same

difficulty when making a brownie? Even box brownies

know they are at a disadvantage when a simple internet

search shows how to improve your box brownies.

In a way, I kind of feel sorry for box brownies. With a

little more refinement of their ingredients of cocoa, flour

and sugar, they could have gone on to become a good

version of scratch brownies.

But somewhere along the way, they took a wrong turn

and got involved with the wrong crowd: mono propylene

glycol, distilled monoglycerides and artificial flavors. It’s

not their fault.

Perhaps you’re like my misguided son who has been

swayed by box brownies or any of the other aberrations I

mentioned above. I won’t judge.

In this politically charged climate, I believe there is

room for all dissenting opinions of the chocolate variety. I

also believe that my perfect brownie is right around the

corner (not the edge).

For the love of great brownies: Stick to the recipe’s basic batter ingredients

Coast Guard Auxiliary Flotilla honored with distinguished Meritorious Unit Commendation
Celebrating its 60th anniversary, the Coast Guard Auxiliary’s Central Brevard County Flotilla 17–6 has been

awarded the Coast Guard’s Meritorious Unit Commendation.

This distinguished award is only “rarely” awarded to Auxiliary units.

During the past year, 38 unit members have received the Coast Guard’s Meritorious Team Commendation Award.

Individual members were also cited or decorated in 2018 for exceptional search and rescue, public education, vessel

examination and operational support achievements.

At the 60th Anniversary Dinner, the Flotilla was presented with additional honors. The honors were presented by

keynote speaker Rear Adm. Wayne Justice, U.S. Coast Guard (ret.); District 7 Commodore Gary Barth, U.S. Coast Guard

Auxiliary; Port Canaveral Marine Safety Detachment Commander Jason Kling, U.S. Coast Guard; and Port Canavera l

Station Commander Chief Warrant Officer 4 David Ladomirak, U.S. Coast Guard.

These included the National Commodore’s Achievement Award, and Seventh Coast Guard District’s Distinguished

Unit Plaque. A 60th anniversary streamer was added to the Flotilla.

The Flotilla Commander is Donna Miller, assisted by Vice Flotilla Commander Lou Pernice. For 2019, Lou Pernice

will become Flotilla Commander. Greg Hendricks has been elected Vice Flotilla Commander.

The unit is currently ranked 6th of 851 flotillas nationwide for overall performance. The unit also ranks first in th e

nation for its public education program. With over 100 members, it is one of the nation’s largest flotillas. Total operational

support to the Coast Guard exceeds 20,000 hours for 2018.

Central Brevard Flotilla operations include marine and air patrols, search and rescue, vessel safety checks, marine

safety support, public education, and U.S. Coast Guard recruiting (active, reserve, auxiliary and academy),

The Coast Guard Auxiliary is the uniformed civilian component of the U.S. Coast Guard and supports the Coast

Guard in nearly all mission areas. The Auxiliary was created by the U.S. Congress in 1939.

For more information on the organization, visit www.CGAux.org.

League of Women Voters of the Space Coast to host ‘Timely Topics’ meeting in Cocoa
The League of Women Voters of the Space Coast invites the community to attend a “Timely Topics” presentation from

11:30 a.m. to 2 p.m. on Saturday, Jan. 12, at the Catherine Schweinsberg Rood Central Library, 308 Forrest Ave. in

Cocoa.

The presentation will be on “Reproductive Rights.” Amy Weintraub, the reproductive rights program director for

Progress Florida, will be the featured speaker.

The program will also include an opportunity to get up to speed on the National Popular Vote Interstate Compact.

Sharon Reynolds–Mixon, a member of the League of Women Voters of the Space Coast, will give a short presentation

explaining the basics of how this system of electing future presidents could revamp the electoral college.

There is no fee for this event, but registration is required by Jan. 11. Light refreshments will be provided and partici-

pants are invited to bring a brown–bag lunch.

To register, go to www.LWV–SpaceCoast.org (events/timely topics). For more information on this meeting, contact

Jo Shim at (321) 431–9932 or shimjo2001@yahoo.com.

Camille Dolan is the communications
coordinator for the University of Central
Florida’s College of Health Professions
and Sciences. She can be reached at
camille.dolan@UCF.edu.
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File photo
Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

THE EIGHTEENTH CIRCUIT: AN ONGOING CRIMINAL ENTERPRISE?
BBN 3652 PAGE 5
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From: Brevard Business News 
[mailto:BrevardBusinessNews@earthlink.net]  
Sent: Sunday, March 19, 2017 1:36 PM 
To: State Attorney Phil Archer 
Cc: Mr. Sean Sendra; Ms. Susan S. Stewart; Mr. William G. 
Respess; Mr. Tyler Sirois; Mr. Todd Brown; Ms. Lynne 
Bumpus-Hooper; Chief Judge John D. Galluzzo; Judge 
Charles G. Crawford; Judge David Dugan; Judge John M. 
Harris; Judge Robin C. Lemonidis; Magistrate Robert Alan 
Segal; Ms. Michelle Kennedy; Mr. Robert S. Cole; Ms. Monica 
A. Knake; Bill Roth (Brevard Business News) 
Subject: [2017.03.19] Public Records Request 
 
March 19, 2017 — Sunday 
 
State Attorney Phil Archer 
Office of the State Attorney 
Eighteenth Judicial Circuit of Florida 
Brevard and Seminole Counties 
2725 Judge Fran Jamieson Way, Building D 
Viera, FL 32940 
Phone: (321) 617–7510 
PhilArcher@SA18.org 
 
Dear Mr. Archer: 
 
Brevard Business News would like to thank you for honoring 
our request for public record of March 16, 2017, and your 
confirmation that the office of the State Attorney for the 
Eighteenth Judicial Circuit of Florida had not investigated the 
February 24, 2013, allegation contained in the Brevard 
County Sheriff’s Office documentation as you had no “record 
of a case based in 2013 concerning Mr. Michaud being 
forwarded to us.” 
 
That documentation, Brevard County Sheriff’s Office Case 
Report 13–063521 (INCIDENT Approved February 28, 2013, 
and SUPPLEMENT approved March 19, 2013) identifies: 

Timothy Michaud (1791 Wekiva Drive, Melbourne, FL 
32940) as Victim. 

Amy Marto (1791 Wekiva Drive, Melbourne, FL 32940) 
as Involved. 
 
Further, Brevard County Sheriff’s Office Case Report 13–
063521 states in part: 

* Mr Michaud stated he believes Ms Casey additionally 
sent him a text message on February 24th stating How’d u 
like that you piece of hit go suck ick & stop ucking your 
daughter!! the truth will prevail! (INCIDENT Michael Thomas 
ID# 139) 

* It was noted that Mr. Michaud provided the IP 
addresses for his work computer 209.156.166.266, home 
50.89.195.181 and his phone 70.193.195.186, on a slip of 
paper he provided to this deputy. (INCIDENT Michael 
Thomas ID# 139) 

* Several attempts to contact Mr. Michaud via 
telephone were made and none of the messages were 
returned. On March 6, 2013 after numerous attempts, a 10 
day letter was mailed to Mr. Michaud requesting that he 
contact this agency to further investigate this case. No 
response to the letter was received. (SUPPLEMENT 
Christopher Ryba ID# 0970) 

* Based on the vague initial information provided in the 
original case report, a subpoena was sent to Verizon Legal 
Compliance in an attempt to locate the origin of the on-line 
“V-Texts” sent to Mr. Michaud on February 23 (sic), 2013. On 
March 13, 2013 a fax was received from Verizon that 
indicated the I.P. address source of 50.89.195.181 belonged 
to the Brighthouse Networks – CFL Division. (SUPPLEMENT 
Christopher Ryba ID# 0970) 

* As of this date, several attempts were made to contact 
Mr. Michaud and gain further information to investigate this 
case. All of the attempts have been ignored. As of this time, 
all investigative leads have been exhausted. This case is 
cleared due to the victim’s unwillingness to cooperate and is 
referred to file. (SUPPLEMENT Christopher Ryba ID# 0970) 
 
According to a March 7, 2017, Cocoa Police Department 
News Release, the maximum penalty for capital sexual 
battery on a child under the age of 12 is death or life in prison. 
 
Your “RESPONSE TO DEFENDANT’S DEMAND FOR 
DISCOVERY AND STATE’S DEMAND FOR NOTICE OF 
INTENTION TO CLAIM ALIBI dated December 18, 2015, for 
CASE NO. 05-2015-CF-039871-AXXX-XX STATE OF 
FLORIDA, Plaintiff, vs. DANA LYNN LOYD, Defendant” 
identifies: 

Timothy Michaud (1791 Wekiva Drive, Viera, FL 32940) 
as a Category A Witness for the STATE. 

Amy Marto (860 Camp Road, Cocoa, FL 32927) as a 
Category A Witness for the STATE. 
 
Your “death–penalty statement” of March 16, 2017, noted: 

It is up to each State Attorney to decide how they will 
handle each and every criminal case that comes before them. 
As State Attorney, we are granted immense power and broad 
discretion to make those decisions even if those decisions are 
unpopular or subject us to criticism. 
 
As a public records request, Brevard Business New would 
like to ask you: 

“Given the newly discovered Brevard County Sheriff’s 
Office Case Report 13–063521, how will the STATE now 
proceed in their CASE NO. 05-2015-CF-039871-AXXX-XX 
STATE OF FLORIDA, Plaintiff, vs. DANA LYNN LOYD, 
Defendant? 
 
Thank you, 
Bill Roth 
Special Projects Editor 
Brevard Business News, Inc. 
(321) 768–9699 
BrevardBusinessNews.com 
BrevardBusinessNews@earthlink.net 
4300 Fortune Place Suite D 
West Melbourne, FL 32904 
 
BCC: OTHERS 
 
REDACTED ATTACHMENT: 
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Stacy Washington wrote: “While the legislation is well–

intentioned and includes some good provisions, its efforts

to undermine mandatory minimum sentencing threaten to

reverse the significant progress made in recent decades in

reducing crime.”

They noted that mandatory minimums eliminated

“overly lenient sentencing that was pervasive from the

1960s through the early 1990s that put dangerous

criminals back on the streets prematurely.” Additionally,

they “keep offenders off the street longer, and while they

aren’t on the street, they can’t commit crime.” This benefits

minority communities where prematurely released

convicts are likely to return.

“Periodically reviewing mandatory minimum sentences

and making revisions to ensure that they are appropriate

and reflect societal values may make sense,” suggested

Project 21’s leadership. But mandatory minimum sen-

tences “ensure that laws are applied equitably and that

judicial discretion isn’t permitted to devolve into judicial

activism.”

Cooper added: “How many grandmothers must be

assaulted and how many of our kids must face gangs and

drug dealers before we remember the important lessons of

fighting crime? Real reform would start with ending

government’s revenue–enhancing use of jails and fines as a

substitute for taxation. But reform that results in higher

levels of criminality especially among the most vulnerable

is a huge step backwards.”

“Public safety is at risk as long as threats to mandatory

minimum sentences remain in the First Step Act,” said

Nedd, a law enforcement officer in central Pennsylvania.

“Sen. Tom Cotton is doing a huge service to his colleagues

by citing as one the ‘major problems’ with the bill the

problem of early release for those who have committed

serious crimes. We don’t want a reversal of falling violent

crime rates. Criminal justice reform is long overdue, but

there are better ways to protect our communities and

rebuild relations between the police and the people.”

Project 21 released criminal justice reform recommen-

dations earlier this year as part of its “Blueprint for a

Better Deal for Black America.” Among the organization’s

recommendations are reforming asset forfeiture rules and

getting police out of the business of regulatory enforce-

ment. Additionally, Project 21’s Blueprint recommends

that fines and fees should go into general funds to prevent

police from focusing on revenue–generating activities and

straining relations with the communities they serve. Fines

should also fit the crime and not incur harsh penalties that

could lead to people losing their driver’s licenses or facing

jail time for minor offenses.

Project 21, a leading voice of black conservatives for

over 25 years, is sponsored by the National Center for

Public Policy Research. Its members have been quoted,

interviewed or published over 40,000 times since the

program was created in 1992. Contributions to the

National Center are tax–deductible and greatly appreci-

ated, and may be earmarked exclusively for the use of

Project 21.

‘First Step Act’ justice–reform bill criticized by blacks as harmful to minority communities in America

By Judy Kent
jkent@nationalcenter.org
and David W. Almasi
dalmasi@nationalcenter.org

WASHINGTON — Black conservative leaders are

speaking out against the “First Step Act” criminal justice

reform bill because of provisions in the bill that would

undermine the benefits of mandatory minimum sentenc-

ing. Members of the Project 21 black leadership network,

who offer their own set of criminal justice reform recom-

mendations, said the bill as currently written “would be a

step back” for public safety and “have an especially

harmful effect on minority communities.”

The First Step Act is supported by President Donald

Trump. Its changes to mandatory minimums would apply

to federal sentencing. It may come up for a vote in the

U.S. Senate during the lame duck session.

“As presently drafted, the First Step Act is the first step

toward a dramatic reversal in the successful anti–crime

strategies that have made America’s cities among the

safest in the world,” said Project 21 Co–Chairman Horace

Cooper, a former professor of constitutional law and former

counsel to congressional leadership. “Accountability and

detention are time–tested techniques for achieving low

crime rates. In the case of the First Step Act, blacks and

poor Americans will likely suffer the most when offenders

return back to these communities and new offenders learn

that they won’t be punished.”

In a new report — “Watch Your Step: First Step Act

Could Harm Minority Communities” — Cooper and fellow

Project 21 Co–Chairmen Pennsylvania State Constable

Council Nedd II and nationally syndicated talk radio host

Satellite Beach Library board to meet on Jan. 8
A board meeting of the Satellite Beach Public Library will be held at 6 p.m. on Tuesday, Jan. 8. The meeting is open to

the public. The library’s address is 751 Jamaica Blvd. The phone number is (321) 779–4004.

Animal Hospital
Dr. Godwin

new ad emailed

called print copy (3)

BE SURE TO USE THE SECOND ONE
I SENT. I DON'T KNOW

WHAT THE DIFFERENC EIS
BUT SHE SENT A NEW ONE

FULL COLOR



DECEMBER 24, 2018 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 7

Merrill Lynch
pick up BBN

7/09/18
page 24

FULL COLOR

may need to replace the logo
so it is not
stretched

Merrill Lynch Wealth Management makes available products and services offered by Merrill Lynch, Pierce, Fenner & Smith Incorporated, a registered broker-dealer and Member SIPC, and other subsidiaries of Bank of America Corporation.
Banking products are provided by Bank of America, N.A., and affiliated banks, Members FDIC and wholly owned subsidiaries of Bank of America Corporation.

Investment products: Are Not FDIC Insured Are Not Bank Guaranteed May Lose Value
© 2017 Bank of America Corporation. All rights reserved. | AR3L835S | AD-06-17-0521 | 471089PM-0117 | 06/2017

The center of your financial life  
is all in the family

Let us help you connect your financial goals to what  
matters most
Getting to know you and what you care most about — planning for 
college, taking care of an elder family member, passing a legacy to 
future generations, buying a second home — is so important. Once  
we understand your priorities, together, we can help you pursue the 
goals you’ve set for yourself and your family. Call to learn more today.

Merrill Lynch  
6525 3rd Street, Suite 500 
Rockledge, FL 32955  
NMLS#: 1631196 

321.242.4055

Life’s better when we’re connected®

Merrill Lynch Wealth Management makes available products and services offered by Merrill Lynch, Pierce, Fenner & Smith Incorporated, a registered broker-dealer and Member SIPC, and other subsidiaries of Bank of America Corporation.
Banking products are provided by Bank of America, N.A., and affiliated banks, Members FDIC and wholly owned subsidiaries of Bank of America Corporation.

Investment products: Are Not FDIC Insured Are Not Bank Guaranteed May Lose Value
© 2017 Bank of America Corporation. All rights reserved. | AR3L835S | AD-06-17-0521 | 471089PM-0117 | 06/2017

The center of your financial life  
is all in the family

Let us help you connect your financial goals to what  
matters most
Getting to know you and what you care most about — planning for 
college, taking care of an elder family member, passing a legacy to 
future generations, buying a second home — is so important. Once  
we understand your priorities, together, we can help you pursue the 
goals you’ve set for yourself and your family. Call to learn more today.

Merrill Lynch  
6525 3rd Street, Suite 500 
Rockledge, FL 32955  
NMLS#: 1631196 

321.242.4055

Life’s better when we’re connected®



Call Adrienne Roth at 321-951-7777 for Advertising Information DECEMBER 24, 2018

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 8

By Paul Golden
pdg@nefe.org
National Endowment for Financial Education

DENVER — At a recent higher–education financial–

capability forum, the National Endowment for Financial

Education (NEFE) released research findings reinforcing

the benefits of financial education — as provided through

state mandates — and how it leads to a shift in the ways in

which families borrow for college.

The NEFE–funded study, performed by investigators at

Montana State University, finds that students in states

where financial education is required to graduate from

high school make better financial aid decisions as college

freshman, moving from higher–cost to lower–cost borrow-

ing options. Mandated financial education increases

applications for grants and federal aid, keeps overall

borrowing balances down, and decreases credit card

balances.

“It’s not a question if students should borrow to go to

college, but rather the method in which they borrow and

how much,” says Dr. Billy Hensley, president and CEO of

NEFE. “The right amount of loans facilitate access to

higher education and can ensure students graduate college

and move into higher–paying careers. But too much debt,

and debt that comes as a high cost of borrowing, can

significantly impact the success in paying back loans.”

The study, conducted by Dr. Carly Urban and

Dr. Christiana Stoddard at Montana State University,

concludes requiring financial education in high school at

the state level leads to better borrowing behaviors.

Students with lower expected family contributions (EFC)

tend to carry smaller credit card balances and are less

likely to work during their freshman year when they have

been exposed to a mandate. Higher–EFC students take on

smaller amounts of private loan debt. Additionally, with

access to financial education, there is a notable increase in

applications for financial aid, and in acceptance of federally

subsidized Stafford Loans.

“The reality is that few young adults are benefiting

from access to financial education and some are further

hindered by limited support from their parents. It’s

important to broaden support networks in the home and at

school to help students make better borrowing decisions,”

says Urban.

According to the Council for Economic Education 2018

“Survey of the States,” just 17 states require high–school

students to take a class in personal finance. While

mandates are relatively easy to track, implementation

varies widely and changes frequently. Hensley says

research on financial education mandates is only as good

as the information on the mandates and course offerings

themselves.

“Regretfully, we don’t have a good legacy of giving a

home to personal finance education in high schools. It’s not

the same as math or literature. You may find personal

finance under social studies or business courses. It needs to

be better defined,” says Hensley. “If we don’t know the

exact nature of how mandates are implemented at the

state, district and local school level, we cannot offer

meaningful evidence on the effectiveness of financial

education.”

The study uses a difference–in–difference strategy to

determine the causal effect of financial education gradua-

tion requirements on postsecondary financing decisions

using data from the National Postsecondary Student Aid

Study (NPSAS). The NPSAS is a nationally representative

study of students enrolled in institutions of higher

education. Results use data from the 1999, 2003, 2007 and

2011 waves of the survey.

The sample is restricted to U.S.–born students between

the ages of 17 and 19 in their first year of higher education

who graduated in the same calendar year or one year prior

to enrollment. Students who did not earn a traditional

high–school diploma were eliminated, resulting in a

sample of 44,729 students.

NEFE is a nonprofit foundation that inspires empow-

ered financial decision making for individuals and families

through every stage of life.

For more information on this organization, visit

www.nefe.org.

Mandates matter when it comes to borrowing for college; financial education improves borrowing options

Estate–planning attorney Ruth Rhodes recognized for her Client Satisfaction
The American Institute of Legal Counsel has recognized the exceptional performance of Florida estate–planning

attorney Ruth Rhodes as a 2018 “10 Best Legal Counsel for Client Satisfaction.”

The AIOLC is a third–party attorney–rating organization that publishes an annual list of Top 10 Estate Planning

Attorneys in each state. Attorneys who are selected must pass the organization’s “rigorous selection process,” which is

based on client or peer nominations, thorough research, and AIOLC’s independent evaluation.

AIOLC’s annual list was created to be used as a resource for clients during the attorney–selection process. For more

information on her practice, call (321) 610–4542 or visit www.RhodesLawPA.com.
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Master of Business Administration (MBA)
MBA Healthcare Management
M.S. Accounting and Financial Forensics

Spring classes start January 2019. $600 per credit hour.

Doctor of Business Administration (DBA)

Earn the ultimate business degree in three years.  
Cohorts meet one weekend per month, and new  
cohorts start each fall semester. $1,288 per credit hour. 
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By Diane Scott
diane.scott@schfbrevard.org
Communication & Development
Children’s Advocacy Center of Brevard

The Friends of the Children’s Advocacy Center of

Brevard recently sponsored the third annual James Bond

themed fundraising event for the Children’s Advocacy

Center of Brevard.

The elegantly grand event was held at The Space Coast

Health Foundation Center for Collaboration, the new

permanent home of the Children’s Advocacy Center of

Brevard. Guests had the opportunity to tour the Children’s

Advocacy Center and learn about services for abused

children.

“James Bond, Agent 007,” is a secret agent committed

to the protection of England and defense of the Crown.

Brevard’s Top Bond Contestants were men committed to

the protection and defense of Brevard’s abused and

neglected children and accepted the “007 assignment” to

raise funds to support the programs and services at the

Children’s Advocacy Center of Brevard for child victims of

abuse.

The Friends of the Children’s Advocacy Center

“searched and found” leaders in the community committed

to serving children in need and interested in competing for

the title of Brevard’s Top Bond 2018.

“Agent” Ron James, Brevard’s Top Bond of 2017, was

the Honorary Host of the event. Agent Ken Stackpoole,

Brevard’s Top Bond of 2016, was also on hand at the Gala

supporting this year’s contestants which included:

l “Agent” Al Ring, Realtor at Real Living Mutter Real

Estate Group

l “Agent” Tyler Sirois, executive director at the Office of

the State Attorney

l “Agent” Jay Thakkar of Cantwell & Goldman, P.A

l “Agent” Rick Wiedenhoeft, Realtor and Team Leader

at Keller Williams Realty

l “Agent” Milo Zonka, chief financial officer, Brevard

County Property Appraiser

The Bond contestants raised more than $112,000 to

support the programs and services of the Children’s

Advocacy Center of Brevard.

It was “Agent” Sirois who captured the 2018 title of

Brevard’s “Top Bond — Protector of Brevard’s Children.”

“Agent” Sirois dressed as “the suave and sophisticated

Bond” he portrayed, tuxedo and all, shared his assignment

and raised awareness of the needs of abused and neglected

children throughout Brevard County. He raised just under

$40,000 for the Children’s Advocacy Center of Brevard.

“Agent” Sirois is the past president of the Friends of the

Children’s Advocacy Center of Brevard and continues to

serve on the board.

In his comments after his win, Sirois shared that child

abuse is not a pleasant topic for discussion and

fundraising, however, “is unfortunately necessary to

ensure child victim’s needs are met in this community.”

“Diamonds are Forever” was a “grand evening of

elegance and excitement” with 160 guests in attendance.

AMBAL Inc., Beach Organics and Atlantic Culvert

were major event sponsors.

Other top sponsors included Toyota of Melbourne,

Victory Casino Cruises, Ambika and Dr. Ravi Palaniyandi,

Susan Moore, Toyota of Melbourne, Health First, Cantwell

& Goldman PA., Coldwell Banker, Community Credit

Union, Ron and Sharon James, and “Space Coast Daily.”

Green Turtle Market catered the event and guests

enjoyed James Bond movie title songs sung by the

“talented” Dominique Solano, with the Space Coast

Symphony Orchestra Junior Quartet performing. The

performers included Ashlee Hirji and Shayla Hirji on the

violin, Janetta Gofandi on the viola and Caspian

Chaharom on the cello.

State Attorney Phil Archer and Dana Blickley con-

ducted the live auction “with great enthusiasm and fun

contributing to its success.” Guests had the opportunity to

bid on many grand prizes including an elaborate African

Safari trip for an ultimate James Bond experience.

The emcee of the event was Alan Zlotorzynski accompa-

nied by Gina Liberto, the “About Town” duo of “Space

Coast Daily.”

“This signature event is vitally important to our

fundraising efforts on behalf of the Children’s Advocacy

Center,” said Friends President Travis Conradt.

“The Children’s Advocacy Center of Brevard is so

fortunate to have individuals in our community who are

passionate and support our center, and the children of

Brevard,” said Jeanie Raciti, director of the Children’s

Advocacy of Brevard.

For additional information about the Children’s

Advocacy Center of Brevard, visit www.cacbrevard.org.

Fundraising Gala ‘Diamonds are Forever’ a big success, benefits CACB; Tyler Sirois captures Top Bond title

Diane Guinn’s porcelain art exhibit
on display at King Center in Melbourne

Florida porcelain artist Diane Guinn is showcasing her

work at the Harris Corp. Art Gallery in the King Center

lobby now through Jan. 7.

Guinn is the founder of Florida Porcelain Artists and a

member of Central Brevard Artists Association, Interna-

tional Porcelain Artists, and president of the Florida

Ceramic Guilds.

This exhibit may be viewed by ticketed patrons

attending King Center main–stage performances. Just in

time for holiday gift–giving, Guinn’s array of unique

porcelain art includes ornaments, home décor, jewelry,

wall art and more.

All of the artwork is available for purchase. During all

December performances, Guinn will be on hand and

available to speak with ticketed guests about her work and

some of her skills and techniques she uses to create her

beautiful pieces.

For additional information on the exhibit, call

(321) 433–5717 or visit FloridaPorcelainArtists.com.
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Every ONE dollar donated brings 
an average of  THREE matching 

dollars into the community!
A donation to United Way in your name 
 or a loved ones will change lives and  
strengthen communities all year long.

• 89.5% of all funds raised help people here in Brevard.

• We fund 61 programs at 41 local agencies.

Make the season and coming  
year happy for many more in  

our community.

Easy ways to give tax 
deductible donations!

Mail  
United Way of Brevard  

1100 Rockledge Blvd., Ste. 300 
Rockledge, FL 32955

Online
UWBrevard.org

Text
 text donateuwbrevard to 41444

Shop
Visit AmazonSmile (smile.amazon.com) 

and choose United Way of Brevard as your 
charitable organization.
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Visit AmazonSmile (smile.amazon.com)
and choose United Way of Brevard as your 

charitable organization.
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By Dee Russell
dee.russell@boeing.com
Communications Specialist
Boeing Co., Government Operations

ORLANDO — The Camaraderie Foundation received

a $50,000 grant from The Boeing Co. to go toward the

counseling program, as part of the Saving Lives–Saving

Families Campaign to serve an additional 1,000 veter-

ans.

Boeing is one of the biggest supporters of

Camaraderie’s counseling program.

Earlier this year, their contributions helped cover

counseling fees for 43 clients, of which 89 percent

successfully completed the 12–week sessions. These

clients also demonstrated improved coping skills based

on the Outcome and Session Rating Scale that Camara-

derie uses to measure the impact of the program.

“Camaraderie Foundation is grateful for Boeing’s

continued support of the counseling program,” said

Neftali Rodriguez, executive director. “Their contribu-

tions have made a significant impact on the lives of

veterans and current service members.”

Through the counseling program, Camaraderie

Foundation provides financial support for confidential

private counseling services to post–9/11 veterans and

their families to help heal the invisible wounds of war.

“Boeing is proud to support our nation’s military both

on and off the battlefield,” said Ingrid Piedrahita, Boeing

community investor. “We are committed to supporting

recovery and rehabilitation programs for our service

members. We know not all injuries are physical and it is

just as important to heal wounds that hide beneath the

surface when these brave men and women come home.”

With a network of more than 250 counselors around

the country, in 2017 Camaraderie Foundation provided

271 counseling services to veterans, service members and

their families and 362 case–management services. The

goal of the program is to help veterans, service members

and their families cope with issues including, but not

Boeing awards grant to Camaraderie Foundation; dedicated to counseling program to serve veterans
limited to, post–traumatic stress disorder, military

sexual trauma, anger management, depression, anxiety,

substance abuse, and suicidal ideation.

The Camaraderie Foundation was founded in 2009

and is a 501(c)(3) organization whose mission is to serve

post 9/11 veterans and their families through counseling,

emotional and spiritual support.

CFO Patronis appoints Dr. Haridopolos chair of Florida Healthy Kids board
TALLAHASSEE — Florida Chief Financial Officer Jimmy Patronis has announced the appointment of

Dr. Stephanie Haridopolos as chairwoman of the Florida Healthy Kids Corp. Board of Directors. “Dr. Haridopolos’

medical expertise and her leadership will bring a fresh perspective to Florida Healthy Kids,” he said.

“A recent report noted that the number of uninsured children across the nation has increased. One of the first issues

I’ve asked her to focus on is to find innovative ways to increase the number of children enrolled in the program. With

the news that Healthy Kids will not raise monthly premiums for subsidy and full–pay plans in 2019, it’s important

that we find new opportunities to ensure no Florida child goes without health insurance. I look forward to working with

Dr. Haridopolos to keep our children safe and healthy.”

Dr. Haridopolos said, “I’m thrilled to take on this new role to help even more of Florida’s children get the care they

need and deserve. Florida Healthy Kids has been covering millions of children for 28 years, and working alongside th e

entire board, I know we can build on this success. I appreciate CFO Patronis’ leadership on this important issue and

look forward to serving Florida well.”

Dr. Haridopolos is a board–certified family medicine physician who completed her residency at Albany Medical

Center in New York. She was appointed by Gov. Rick Scott to serve on the Board of Medicine in May 2017, where she

most recently served as chairwoman of the Rules and Legislative Committee and vice chairwoman of the Probation

Committee.

She previously held positions with the Florida Coalition Against Domestic Violence Foundation, the American

Cancer Society Making Strides Against Breast Cancer Walk, and Attorney General Pam Bondi’s Florida Statewide

Drug Task Force.

The Florida Healthy Kids Corp. is a nonprofit, public–private partnership created by the Florida Legislature to

expand access to affordable, child–centered health insurance.

The organization administers Florida Healthy Kids, a comprehensive health and dental–insurance program for

Florida children from age 5 through 18.

Visit HealthyKids.org for more information about the partnership.
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Please see Wesche Jewelers, page 19

Customers in spending mood this season at independent retailer Wesche Jewelers;
Carrie Williams’ custom designs in demand; store's towering Christmas tree
By Ken Datzman

With Christmas just a couple weeks

away, consumers are getting really serious

about their gift purchases.

And there are so many gift–giving

choices today that often it can be time–

consuming checking out the latest trends

in holiday merchandize across the different

sectors.

Why not just stick with a holiday

staple? A piece of classic jewelry is almost

always a safe bet as a holiday gift. This is

the season to give the gift of sparkle and

shine. A good piece of jewelry can be worn

for years. And jewelry shopping creates a

fun experience for the giver.

“Jewelry has long been a traditional

Christmas gift and people love to shop for

jewelry,” said Carrie Williams, the

assistant manager at Wesche Jewelers on

North Wickham in Melbourne, a four–

decade old family owned retailer that

showcases hundreds of items across

various price categories, including many

selections in the $75 to $200 range.

“People tend to gravitate toward jewelry

when they are shopping for holiday gifts

because of jewelry’s wide appeal,” added

Terry Cherry, a sales associate at Wesche

Jewelers.

“And shoppers at our store are upbeat

and optimistic. They are spending money

on everything, from diamond earrings to

diamond tennis bracelets to necklaces and

custom–designed pieces. We have a lot of

great stocking–stuffer items as well. We

have more inventory than we’ve had in

many years, and we’re moving the

merchandise. We have a large selection of

jewelry — something for everyone. We’re

off to a really good start this holiday

season.”

Williams said her store just sold a

7.5–carat cognac diamond. “It was

sparkling. It seems like customers are

gravitating toward big pieces of jewelry

this holiday season.”

Businesswoman Holly Wesche,

president and owner, said her store has

seen strong sales the last two years.

Wesche Jewelers sells pendants and

necklaces, rings, bridal jewelry, earrings,

bracelets, loose diamonds, colored gem-

stones, pearls and other fine pieces, as well

as a wide range of collections, including

Chatham, Debakarov, Debbie Brooks, and

True Romance.

Also, Wesche now has its own “Signa-

ture Collection,” said Williams. “Our

Signature Collection has been well

received by customers. It features classic

styles of jewelry. The pieces are all

18–carat gold and all ideal cut–diamonds

(cut to ideal proportions). The diamonds

are bright and the mountings are heavy,

which has a lot of appeal to people. The

Signature Collection shows off a high–

quality ‘big–bling look.’ We’re doing very

well with it.”

Williams recently traveled to New York

City’s “Diamond District” to purchase

diamonds for her store. She handpicked all

the diamonds — spending hours doing so

— “to make sure we are getting the best

quality at the best value for our custom-

ers.” She has also traveled to Antwerp with

Holly Wesche to hand select diamonds for

their store.

Wesche Jewelers is putting shoppers in

the mood. Their decorated store is a

holiday showcase. Holly Wesche and the

team members take pride in the annual

lighting and decorating of the store’s

Christmas tree, which has become a

signature feature that customers look

forward to at this time of year.

As you walk through the front door of

the roughly 15,000–square–foot Mediterra-

nean–style two–level store, which was

designed by area architect Dave

Nagrodsky, your eyes immediately focus on

the towering decorated Christmas tree,

which stands about 14–feet high. It’s

positioned in the center of the store and is

one of the tallest Christmas trees in a

business in Brevard County.

“Our customers always look forward to

viewing our beautiful tree every year, and

this season we have a new one,” said

Williams. “It took a lot of work to put it up

and decorate it. The staff had a lot of fun.”

“The staff works together as a team

decorating the tree,” said Cherry, who has

worked in the retail jewelry industry for 30

years, the last four with Wesche Jewelers.

“We all have individual jobs and assign-

ments putting up and decorating the tree.

And we get it done as a team. We always

receive a lot of compliments from custom-

ers on how beautiful the tree looks.”

Her store has just launched a collection

by Effy Jewelry. Since 1979, Effy

Hematian has been designing some of the

world’s most distinctive jewelry. As a

professionally trained engineer, Hematian

says he has a passion for “exquisite”

workmanship.

“Effy Jewelry is sold around the world.

But they have a collection that’s designed

specifically for independent retailers like

Wesche Jewelers. We’re excited to be

introducing the Effy line, with items priced

from $179 and up,” said Williams.

This year, consumers say they will

spend an average of $1,007 during the

holiday season, up 4.1 percent from 2017,

according to the National Retail Federa-

tion, and Prosper Insights & Analytics.

The report says consumer confidence is

Carrie Williams, left, and Terry Cherry of Wesche Jewelers on North Wickham Road in Viera say holiday sales have been strong at their store. Diamond
tennis bracelets and diamond earrings are popular selections. ‘We have some great stocking–stuffers, too,’ said Cherry. The store has many items in
the $75 to $200 range, including Bolo Bracelets. The store just mailed its 2018 ‘Christmas Gift Book.’

BBN photo — Adrienne B. Roth
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Please see Health First Foundation, page 21

Health First Foundation posts solid year as community invests in hometown
care — receives planned gifts from residents; popular gift annuity program
By Ken Datzman

The Health First Foundation closed its most recent

fiscal year with a lot of enthusiasm and encouragement

as Brevard residents clearly showed their strong support

for locally based care.

“Things are going great. We had our best year in the

last 11 years,” said Michael Seeley, president of the

Health First Foundation.

“We see this as a tremendous sign of support and

validation from the community, in that it is willing to

make an investment in hometown health care,” he

added.

His organization raises money for the services and

programs of nonprofit Health First Inc., which owns and

operates Palm Bay Hospital, Holmes Regional Medical

Center in Melbourne, Viera Hospital, and Cape

Canaveral Hospital in Cocoa Beach.

Robert “Rob” Perers is the current chairman of the

Health First Foundation Board of Trustees.

“We run very efficient board meetings,” said Perers,

the president of American Business Interiors in down-

town Melbourne. “Everyone participates. There is great

communication among the members. We generally have

a speaker who will talk about one of the Health First

service lines, and the intent is helping educate the board

members on that particular service. The Health First

Foundation is a well–run organization. The leadership is

doing a fantastic job.”

Perers has been involved with the Health First

Foundation for the last 10 years. He is also a board

member of Health First Hospice.

Philanthropy has become a critical component for

community hospitals as they strive to fund leading

technologies that can diagnose conditions early, and

much more.

And thousands of Health First associates are leading

by example. They are very active givers to the Health

First Foundation.

“Associate giving was incredible. One in two Health

First associates participated in Foundation giving this

last fiscal year,” said Perers.

“It is a number I have never seen at any other

institution where I have worked,” added Seeley, who has

held leadership positions in his field at Case Western

Reserve University School of Medicine, and Yale–New

Haven Hospital. “This was the best year for Health First

associate giving.”

Health First Foundation board members and Health

First Inc. board members support the organization as

well through contributions.

Donors in general have responded positively to Health

First Foundation’s invitations to provide direct support

for Health First programs, “knowing that 100 percent of

their gifts will support the area of their choosing,” said

Seeley.

Some charities, including small entities, often raise

money for overhead and staff salaries.

One of Health First Foundation’s big successes last

fiscal year was in the area of planned giving, where

people have the opportunity to leave a legacy and make

“consequential gifts” of support from their estates. “And

we received three big gifts from community members,”

said Seeley.

Significant “transformational gifts help catalyze

positive change or ensure a sustainable legacy for the

program,” he added. The Health First Foundation

received these planned gifts from residents:

l Marilyn Holmes Kitchel’s planned gift will support

nursing scholarships and the Health First Cancer

Institute.

l Tina Goins’ planned gift, in memory of her husband

Michael, will support the Health First Cancer Institute.

l Bobbie Dyer’s planned gift will support Aging

Services. Dyer, a board member of the Health First

Foundation, runs Dyer Mortgage Group in Melbourne.

“We’re very grateful for their gifts,” said Seeley.

“Planned giving is something we are really proud of, and

it can be done effectively by our gift–planning team at the

Foundation. An investment of this type is an investment

in the community for many generations, and an invest-

ment that will help our organization years into the

future. We have been here for more than 70 years. We

are not going anywhere.”

Health First’s roots in the community go back to the

founding of what is now Holmes Regional Medical

Center. It was the first hospital in Brevard County and

opened in 1937.

Planned giving is an area of fundraising that refers to

several specific gift types that can be funded with cash,

equity, or property. Planned gifts help organizations meet

their long–term goals and help provide for responsible

and effective financial management.

“The stability and longevity of Health First provides

Michael Seeley, left, is president of the Health First Foundation, which raises money for Health First Inc. Rob Perers is chairman of the
Health First Foundation Board of Trustees. He is president of American Business Interiors in Melbourne. The Health First Foundation
just closed out its best year in the last 11 years. The organization accepts gifts of all sizes. ‘We invite people to enter the program at
all levels,’ said Seeley.

BBN photo — Adrienne B. Roth
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Veteran University of Florida agronomist, administrator
named research dean; Robert Gilbert rises through ranks

By Brad Buck
UF/IFAS Communications

GAINESVILLE — When he was

planting rice in valley swamps in Sierra

Leone many years ago, Robert Gilbert

never imagined he’d be a dean at the

University of Florida. But now, here he is:

dean of research at the UF Institute of

Food and Agricultural Sciences and

director of the Florida Agricultural

Experiment Station.

Gilbert will take over as UF/IFAS

research dean from his current position as

professor and chair of the UF/IFAS

agronomy department, a job he’s held since

2014. Before coming to Gainesville, Gilbert

worked at the UF/IFAS Everglades

Research and Education Center in Belle

Glade, where he rose through the faculty

ranks to become center director.

“Dr. Gilbert has shown himself to be an

outstanding scientist and administrator,”

said Jack Payne, UF senior vice president

for agriculture and natural resources, who

appointed Gilbert as UF/IFAS research

dean. “As a faculty member improving

Florida’s sugarcane at the Everglades

REC, Dr. Gilbert was an innovative

researcher, leading efforts to help growers

produce one of South Florida’s signature

crops. He also worked well with grower

groups. I feel confident he can lead the

UF/IFAS research agenda to meet our

diverse statewide issues and help our

stakeholders in agriculture and natural

resources capitalize on the best science

UF/IFAS can provide.”

Gilbert, a UF/IFAS faculty member for

18 years, earned his bachelor’s in biology

from Carleton College in Minnesota, his

master’s in agronomy from UF/IFAS and

his doctorate in soil science from Texas

A&M. He will start his new position in

January, following the retirement of Jackie

Burns, who has been research dean since

2014.

“The dean of research position repre-

sents a once–in–a–lifetime opportunity to

have a broad impact across diverse UF/

IFAS agricultural, natural resources and

human nutrition programs,” said Gilbert.

“UF/IFAS faculty, staff and students are

doing phenomenal work in these areas, and

it is an honor and privilege to be able to

help grow and promote these programs.”

“The dean of research can serve as a

catalyst for our excellent research pro-

grams that are helping the residents of

Florida, the U.S. and the world,” Gilbert

said.

For example, smaller, so–called “seed

grants” can provide funds to gather

preliminary data necessary to attract large

grants, he said. This approach has been

useful for UF/IFAS faculty to successfully

garner the funding necessary to tackle

significant issues from citrus greening in

Florida to sustainable livestock production

in Africa.

Gilbert has numerous goals for his new

position. “UF/IFAS is such a broad and

diverse organization that one of my

immediate goals will be to learn as much

as I can about our 14 academic depart-

ments, two schools and 12 research and

education centers,” he said. “I also look

forward to listening to clientele groups

representing our diverse agricultural and

natural resource base in the state.”

Gilbert also plans to examine ways to

develop new initiatives on alternative crops

for Florida. He has spent considerable time

around the state, recently, talking to

various groups about the UF/IFAS

industrial hemp research project. Gilbert

said those conversations have convinced

him that there is a great demand across

many agricultural sectors to examine

profitable alternative crops.

“A major goal of UF/IFAS and UF is to

increase our upward momentum and

research pre–eminence,” Gilbert said.

“Indeed, thanks to the hard work of Dean

Burns, our research staff and our faculty,

UF/IFAS just had a record year with

$166 million in external funding.”

Toward that end, one of Gilbert’s long–

term goals will be to help faculty with

writing grant proposals and offering useful

research forums.

“My ultimate goal is to be an effective

dean by building effective teams willing to

work on difficult tasks together,” Gilbert

said. “It is truly humbling to have been

chosen for this position. I have always

strived for a life in academia; however, as a

Peace Corps volunteer in Sierra Leone,

using a hoe and head pan to plant rice in

inland valley swamps, I never would have

dreamed I would one day become a dean at

UF.”

“I am truly fortunate to have this

opportunity and look forward to working

with our faculty, staff, students and

clientele to make a significant impact,”

Gilbert said.

National Realty announces its top–producing agents
National Realty of Brevard has announced its top–producing agents at its offices

around the county for November. Suntree: Top Listing Agent, Debbie Schmid; Top Sales

Agent, Donna Ellis; and Top Producer, Elaine Chambers. Melbourne: Top Listing Agent,

Vincent Solazzo; Top Sales Agent, Laura Boles; and Top Producer, Beth Glover. Palm

Bay: Top Listing Agent, Tiffany Bruno; Top Sales Agent, Diane De Yorgi; and Top

Producer, Bruno. And Indialantic: Top Listing Agents, Johnnie Stout and Hope Turner;

Top Sales Agent, Lesly Breson; and Top Producer, Susan Ozbun.
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Dina Eldawy of Pensacola named as second Marshall Scholar in Syracuse University history; to study in UK
SYRACUSE, N.Y. — Dina Eldawy has been named as

a 2019 recipient of the prestigious Marshall Scholarship.

She is the second Marshall Scholar in Syracuse Univer-

sity history. Eldawy is an international relations major in

the College of Arts and Sciences and the Maxwell School

of Citizenship and Public Affairs and a citizenship and

civic engagement (CCE) major in the Maxwell School.

Funded by the British government, the Marshall

Scholarship finances outstanding American students to

study in the United Kingdom. Regional committees of

British consular personnel and former Marshall Scholars

interview finalists and select up to 40 scholars each year

to study at the graduate level at U.K. institutions in any

field of study. Marshall Scholars are chosen based on

their academic merit, leadership and ambassadorial

potential.

Eldawy, of Pensacola, is a member of the Renée Crown

University Honors Program, a 2018 Truman Scholar and

a 2018–19 Remembrance Scholar. She has spent the fall

2018 semester in Washington, D.C., through the Max-

well–in–Washington program.

Eldawy plans a future working on immigration and

education reform policy, and contributing to

peacebuilding in the Middle East. She will use the two–

year Marshall award to fund two master’s degrees in the

U.K. For her first year, she will enroll in the migration

and global development MA at the University of Sussex.

In her second year, she plans to complete a Master of

Science degree in comparative and international educa-

tion at the University of Oxford.

A career in public service is a natural fit for Eldawy,

who says she’s been given a multitude of blessings in her

life and feels a strong need to give back. “Being a child of

immigrants, and an immigrant myself, I’ve witnessed

how my parents worked tirelessly to build their new lives

in this country,” Eldawy says. “They care deeply, they

pray deeply, and I am the result of that love, care and

selflessness I saw in my parents. Now I have so many

opportunities and I want to spend the rest of my life

giving to those in need. I cannot sit back and accept the

inequalities, discrimination and violence we see here in

the U.S. and abroad, and I hope to make an impact one

day.”

In Syracuse, Eldawy has interned at the North Side

Learning Center, a local refugee education center, for

three years. There, she teaches English to high school

girls from Somalia and Syria. “These girls have taught me

the meaning of resilience, and inspire me in my work on

refugee education policy and in breaking down racial and

socioeconomic barriers in the U.S. as a whole,” she says.

She has also worked in education centers in Santiago,

Chile, with Bolivian and Peruvian immigrants there, and

in Tyre, Lebanon, with Palestinian refugees.

Eldawy has been involved with interfaith work and

activism through the Muslim and Arab student associa-

tions on campus. “I believe that dialogue through one–on–

one, grassroots community building is an invaluable tool

to break down barriers, as we try to do on campus,” she

says.

This semester, Eldawy is interning at the Migration

Policy Institute in Washington, D.C., working as a

research intern for the National Center on Immigrant

Integration Policy. The center focuses on national and

local education policies in place for immigrant communi-

ties and English language learners.

“My internship ties directly with the work I do in

Syracuse, especially because my senior honors thesis is a

direct–action plan that addresses English language

services for Syracuse refugee communities. It has

definitely solidified my interest in studying refugee

populations and education policy in my graduate studies,”

she says.

Carol Faulkner, associate dean for academic affairs

and professor of history in the Maxwell School, first met

Eldawy in MAX 301 Justice, Ethics and Citizenship, a

required seminar for the CCE major. “In class discus-

sions, Dina emphasized the importance of engagement,

with peers, faculty, administrators and the wider

community. In a class that focused on theories and

practices of citizenship, she was a passionate advocate for

an active model of citizenship.”

Faulkner says Eldawy is an outstanding thinker,

writer, communicator and leader. “She will be a wonder-

ful representative of Syracuse University and the United

States,” Faulkner says. “She has embraced all the

opportunities available to her at Syracuse University–

Syracuse Abroad, Maxwell–in–Washington, the Honors

Program, and her citizenship and civic engagement and

international relations double major–to explore her

interests in migration and education policy. I can’t wait to

see what she does next.”

Eldawy worked with the Center for Fellowship and

Scholarship Advising (CFSA) on her application materials

and to prepare for her Marshall interview. “Dina embod-

ies the very best of our Syracuse community in the vision,

determination, and commitment to service she brings to

her work,” says Jolynn Parker, CFSA director. “She has

clear, focused plans for graduate study in the U.K. This

extraordinary award will enable her to fulfill those goals.”

The Marshall Scholarships were established in 1953

by the British government to honor the ideals of the

Marshall Plan and the special U.S./U.K. relationship.
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Marc Antoine and Alex Bugnon are added
to the King Center’s 2019 concert schedule

Marc Antoine and Alex Bugnon have

been added to the King Center schedule of

concerts. They will perform at 7:30 p.m. on

Saturday, May 18, at the King Center in

Melbourne.

This show is produced by the Brevard

Music Group.

Classically trained at the International

School of Classical Guitar, Antoine first

became known to urban jazz audiences

when he toured with Basia in 1988. After

several years recording and performing

what was then known as “acid jazz,” he

endeared himself to a generation of

contemporary jazz fans with his first solo

album, “Classical Soul.”

He later scored numerous airplay hits

from the albums which have established

him as a mainstay in the genre. Since

emerging as a force in contemporary jazz in

the mid–1990s with a trademark sound

captured in the title of his debut album,

Antoine has shared his “joyous musical

wanderlust on a discography infused with

extraordinary exotic journeys.”

After living and recording some of his

most acclaimed recordings while in Spain,

he now shares the lighthearted spirit of his

“exciting new life on his highly anticipated

Woodward Avenue Records debut,” an

homage to his new hometown of Laguna

Beach.

Bugnon has been “a prolific, energetic

force on the contemporary music scene for

almost three decades.” A renowned

musician, composer and bandleader,

Bugnon hales from the picturesque town of

Caux, Switzerland, near the site of the

world–famous Jazz Festival. His exposure

to a diversity of musical styles in the U.S.,

from R&B to gospel along with jazz and

funk, began to shape and influence his

personal sound.

His first album, “Love Season” cata-

pulted the virtual unknown to prominence

and set him on his musical course. The

album rocketed to number 2 on the R&B

charts, was nominated for best jazz album

at the Soul Train Awards, and earned him

Black Radio Exclusive’s “Best New Artist

Award.”

His award–winning third album, “107

Degrees in the Shade,” received another

Soul Train Award. Over almost three

decades, Bugnon has built “a strong and

loyal fan base across the country and

around the world.”

His tour schedule has never eased,

“even breaking the great Dizzy Gillespie’s

record of appearances at Washington,

D.C.’s Blues Alley.

Tickets for this concert may be pur-

chased by visiting kingcenter.com or by

calling the King Center at (321) 242–2219.

Tickets for this show are also available at

www.BrevardMusicGroup.com.

Brevard Schools Foundation seeks sponsors for annual
recognition program set for Jan. 23 at the King Center

VIERA — Brevard Schools Foundation

is seeking sponsors for the eighth annual

ABC Awards to be held Jan. 23 at the King

Center in Melbourne.

Each year, Brevard Schools Foundation

“Applauds Brevard’s Champions” at the

biggest educational event of the year —

The ABC Awards. In red carpet fashion,

the Brevard Schools Foundation, in

partnership with Brevard Public Schools,

showcases the outstanding contributions of

those who help strengthen the quality of

public education in Brevard County.

The awards include Teacher of the Year,

Employee of the Year, Volunteers of the

Year, Business Partners of Distinction, and

Administrators of the Year.

Honorees from each school and other

guests are treated to a reception featuring

“A Taste of Brevard Public Schools’

Culinary Arts Programs,” with live

entertainment at the reception and on the

mainstage of the King Center.

Sponsorships support these special

recognitions and “provide a way to say

thank–you to those in service to our

children.” Community Credit Union has

supported the event as the top sponsor

from the beginning. Many other sponsor-

ships are available.

“The ABC Awards is such an honor to

host and allows us to come together with

our community and show our appreciation

for the many people who make lasting

impacts in the lives of students each day”

said Janice Kershaw, president and CEO of

Brevard Schools Foundation.

This year’s event theme will tie into the

50th year anniversary of the Apollo lunar

landing along with some special surprises,

courtesy of the Kennedy Space Center

Visitor Complex. “Space Coast Daily” will

once again be live–streaming this event as

well as conducting red–carpet interviews.

Sponsorship information is available at

www.brevardschoolsfoundation.org.

Satellite Beach Library seeks volunteers to sort books
The Satellite Beach Public Library is seeking volunteers to take part in a “Book Sort

with the Friends of the Library” at 1 p.m. on Friday, Jan. 4. The volunteers will “get the

first peak at the great book donations.” Some lifting is required. The library’s annual Book

Sale is set for February. For more information about volunteering to sort books, call the

library at (321) 779–4004.
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By Leah Courtney
lcourtney@floridataxwatch.org
Florida TaxWatch

TALLAHASSEE — In Florida TaxWatch’s latest

research report, the independent government watchdog

dives into Florida’s film and television industry to examine

how other states are luring film production companies, and

identify strategies Florida can employ to remain competi-

tive in the industry.

The use of economic incentives has created an arms

race between states and countries competing for film and

television productions and the resulting job creation and

economic development.

While TaxWatch maintains that incentives should not

be used as a substitute for the fundamentals of good

economic growth, TaxWatch does recommend that

incentives for the film and television industry be consid-

ered as a part of the Florida’s overall economic develop-

ment strategy.

“Economic development has been a longtime focus of

the Sunshine State,” said Florida TaxWatch President and

CEO Dominic Calabro. “Florida’s business–friendly tax

climate, good weather, and beaches have their advantages;

however, state policymakers should strongly consider a

sound, fiscally responsible incentive program to help grow

targeted industries such as film and television production.”

Direct film and television industry jobs generated

$53 billion in wages nationwide in 2016, with average

salaries 42 percent higher than the national average.

There were nearly 342,000 jobs in the core business of

producing, marketing, manufacturing, and distributing

motion pictures and television shows.

Florida Taxwatch examines economic impact of state’s film, television industry; incentives should be considered
In 2017, there were more than 4,400 established

businesses in Florida’s film and entertainment industry

(excluding digital media), employing more than 26,000

Floridians. With the advent of digital technology and the

ability to view content through any number of platforms,

job creation and revenue could increase for state and local

governments.

“There has never been more content available to

viewers than there is today and we believe that content

should be created in Florida, creating high–wage jobs for

Floridians, pumping new money into our economy, and

showing off our state on the large, small and mobile

screen,” said John Lux, executive director of Film Florida

Entertainment Production Association. “Florida TaxWatch

has an impeccable record of integrity, professionalism, and

quality in their research and we appreciate their efforts to

highlight the current state of the industry in Florida.”

“Florida once had the most fiscally conservative

program in America that had a solid return–on–invest-

ment to the state,” said Paul Sirmons, a Florida–based

independent producer and former State Film Commis-

sioner under Gov. Jeb Bush.

“We can do that now with a targeted program that will

send a signal to the industry in Florida, the United States,

and the world that Florida is open for business and ready

to lure the very high–wage jobs in the film, television and

digital media industry. It wouldn’t take much to put

Floridians back to work here, generate new revenues and

boost tourism — which movies and TV shows have been

shown to do quite effectively.”

As an independent, nonpartisan, nonprofit government

watchdog and taxpayer research institute for nearly

40 years, Florida TaxWatch, works to improve the

productivity and accountability of Florida government. Its

research recommends productivity enhancements and

explains the statewide impact of fiscal and economic

policies and practices on citizens and businesses.

Florida TaxWatch is supported by voluntary, tax–

deductible donations and private grants, and does not

accept government funding.

For more information on this organization, visit

www.FloridaTaxWatch.org.

‘Whiskey in the District’ set for Jan 26 at EGAD in Melbourne; tickets on sale
The Eau Gallie Arts District in Melbourne, unprohibited since 1860, will host “Whiskey in the District” — a celebra -

tion of “world–class whiskeys, good music, food and other drink,” on the southern end of Highland Avenue — on Jan. 26.

VIP ticket–holders have access to an afternoon of whiskey and food samplings, a hospitality lounge, and luxury

comfort stations. These tickets are $75 and limited to 200 people. They are on sale at www.whiskeyinthedistrict.com.

The upgraded “Vault” status ticket is $150. Vault keyholders receive all the benefits of the VIP status and will also be

escorted to a private tasting of whiskeys that sell for more than $300. These tickets are limited to 30 people.

Lisa Packard, executive director of EGAD, said, “Whiskey tastings have been popular for years, but this is EGAD’s

spin on it. We’re bringing it to the street, but still with refinement.”

Sponsorships are available and all offer valet parking. For complete details and to purchase tickets or sponsorships,

visit the website. For more information on this event, visit www.EGADLIFE.com.
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8145 N. Wickham Road, Melbourne, FL 32940
Store Hours: Monday - Saturday, 10am - 6pm

321-254-5441   
weschejewelers.com

Easy Holiday 
Shopping at 
WESCHE’s

• Friendliest Sta� 
• Huge Selection
• Finance Plans 

Available

• Complimentary 
Gi� -Wrapping

• All Price Points

Wesche’s has unique 
gi� s, perfect for 
Stocking Stu� ers 
and the Main Event.

Our Experts will help you � nd the Perfect Gi�  at the Perfect Price

OFFERENDS SOON!

· Limited-time offer and may be withdrawn without notice.

· Assumes certificate is held to maturity.
  Early withdrawl will incur penalties.

· Available for Personal and Business Accounts.

· Available for Regular and IRA CDs.
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The owners of BishopBeale, Michael Beale and William

Bishop, have announced their collaboration with Whit

Duncan and the formation of Bishop Beale Duncan.

The team brings more than 80 years of combined real

estate experience in the Central Florida market.

Previously, Duncan oversaw the development, leasing,

management and disposition of more than 13 million

square feet of office, industrial and retail product through-

out the Southeastern United States.

He has sold more than 50,000 acres of land and has

extensive transaction involvement totaling over $2 billion.

Most notable in Florida, Duncan spearheaded the

development and leasing of Primera Office Park,

Altamonte Gateway and four buildings in Orlando’s

Research Park, along with 2 million square feet of office

and industrial buildings in Tampa.

With the addition of this “influential leader in commer-

cial real estate,” Bishop Beale Duncan becomes a strong

principal–led firm in Central Florida.

“We are excited for Whit to partner with us and help

expand our presence in Central Florida and beyond,” said

Beale. “The direction he will provide the new company will

Industry veteran Whit Duncan joins firm to create Bishop Beale Duncan partnership; opens local office
further strengthen the brokerage, management and

development divisions of Bishop Beale Duncan.”

The partners said “major expansion and growth are on

the horizon.” The firm has opened an office in Melbourne

to serve Volusia, Brevard and Indian River counties. It has

also opened an office to serve Osceola County. The firm has

added five new agents to accommodate the expanding

Central Florida market.

Primarily focusing on brokerage, management,

investments, development and land, the firm covers every

aspect of commercial investment.

Visit www.BBDRE.com for more information.

Home Builders & Contractors Association installs board; Simms is Builder of Year
The Home Builders & Contractors Association of Brevard held its annual Holiday Party and Board of Directors

installation event Dec. 6. More than 100 members and guests attended the event. The special guest was Greg Ugalde

from the National Association of Home Builders. He is the first vice chairman of that organization. For the fifth year in a

row, the HBCA of Brevard supported the United Way “Healthy Families” program with unwrapped children’s toys.

Brevard County Sheriff Wayne Ivey installed the 2019 Board of Directors: President Michelle Masline of Twin Rivers

Insurance, Vice President Trevor Lewis of Viera Builders, Second Vice Chairwoman Natasha Cartegena Spencer of

Shelter Mortgage Co., Treasurer Roman Carraway of Carr, Riggs and Ingram, Secretary Susan Walker of BB&T, Builder

Directors Tony Simms of Simms Builders, Jim Halas of Halco Inc., and Ed Montanez of A&E Custom Homes and

Associate Directors Bob DiBella of Omni Resource Group, Shelley Culp of Prime Lending and Christina Slate of Peay’s

Electric. Simms Builders was named Builder of the Year. DiBella won Associate of the Year and Tom Hull of Joyal

Homes won Affiliate of the Year.

The association also provides educational and marketing opportunities to our members and the community. For

referrals and membership information on the HBCA, call (321) 254–3700.

Florida Business Development

new ad emailed

FULL COLOR

Wild Game Night

new ad emailed

FULL COLOR

SBA 504 Rates
Still Low

The rates this month:

25-year fixed "all in" rate 4.98%

Brock Butler
VP Central Florida Region

 O: 407-816-8525
C: 407-808-3519
brock@fbdc.net

Tim Cramer
EVP Central Florida Region

O:  407-816-8525
C:  407-312-8891

tim@fbdc.net

Contact us for an update on SBA 504 Financing
or general rate structure information.

Florida Business Development Corporation (FBDC) is a private, non-profit
Certified Development Company establihed in 1989 to administer the

Small Business Association (SBA) 504 Loan Program.

20-year fixed "all-in" rate 4.92%

10-year fixed "all-in" rate is 5.17%

5950 Hazeltine National Drive, Suite 625, Orlando, FL

25-year Financing Available

SBA 504 financing GREAT for businesses!
www.fbdc.net

for real estate and equipment acquisition

for real estate and equipment acquisition

for real estate and equipment acquisition

20-year fixed "all-in" rate 4.95%
for real estate refinance loans.

Come join us for the 

Best Wild Game Dinner!

Soft Drinks, Beer & Wine

Activities include:

   50/50 Drawings

Door Prizes and Dancing

nd

23  Annual 
Melbourne Rotary Club

 

nd
February 2 - 5:00pm
      

WILD GAME NIGHT 
COOKOUT

 

 
ADULTS ONLY - 21 and over

 
Tickets $40.~ in advance   •   $50.~ at the door

FOR TICKETS CALL Justin at (321)508-7172

Wickham Park Pavilion ~ Melbourne
(Pavilion has been improved & moved to new location in Wickham park)   

To Benefit the GWMAA and other Melbourne Rotary Club Charities.

Come join us for the 

Best Wild Game Dinner!

Soft Drinks, Beer & Wine

Activities include:

50/50 Drawings

Door Prizes and Dancing
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Wesche Jewelers
Continued from page 12

near an all–time high, unemployment is

the lowest in decades, and take–home

wages are up. So “retailers can expect

strong demand this holiday season.”

And there is good news for brick–and–

mortar retailers this season. The NPD

Group polled a group of consumers to

gauge their holiday 2018 shopping plans,

and participants indicated more interest in

“brick–and–mortar shopping than last

year.”

A total of 3,605 people in the United

States completed the “Holiday Purchase

Intentions Survey.” And six out of 10

people said their shopping plans included

in–store shopping at brick–and–mortar

retailers, a 3 percent increase from last

year.

At Christmas, one of the most popular

jewelry gifts is a diamond. In fact, a just–

released survey by the Diamond Producers

Association and KRS Research found

that more than 53 million Americans

(21 percent) will purchase a diamond

between now and Valentine’s Day, with

“men and millennials most likely to

purchase these authentic symbols of love

this holiday season.”

Of Americans who plan to buy a

diamond, more than 20 million plan to

purchase a diamond engagement ring.

“The sale of engagement rings has been

really strong for us,” said Williams. “It’s

our best–performing category.”

“Stackable wedding band sets are really

popular,” added Cherry. “They are stacking

one wedding band on top of another. That’s

the current trend. Oval–shaped diamonds

are trendy, too.”

The months from Thanksgiving

through Valentine’s Day is when the

majority of couples get engaged. Christmas

Day is the most popular day of the year to

pop the question, followed by Valentine’s

Day and Christmas Eve, according to “The

Knot,” a wedding planning website.

In addition to Wesche Jewelers’ holiday

inventory, the store sells custom pieces

designed by Williams, who is an American

Gem Society Certified Gemologist Ap-

praiser.

The CGA title is highly regarded among

peers in the jewelry industry because it

certifies that the individual holder of the

designation can identify diamonds,

gemstones, and jewelry, and determine

their value.

Williams, who has worked for Wesche

Jewelers for more than 20 years, said her

store’s custom–design sales continue to

grow. “People want a more personal touch

to their jewelry. Everybody seems to want

something different. Customers are going

for custom engagement rings and custom

colored–stone rings, as well as other pieces

that we custom design.”

Jewelers love to help their clients create

a unique piece of jewelry as a gift that will

be enjoyed for generations, said Williams.

It could be an entirely new piece or

updating a piece that is already owned by

a customer.

She said her creations cover a wide

range of designs for customers. “We work

with a lot of jewelry that customers have

inherited or aren’t wearing anymore.

Maybe the jewelry doesn’t fit or it’s not

their style. We redesign the pieces into

heirlooms that tell stories. These are pieces

they cherish and that can be passed down

from generation to generation. It may be a

diamond from their mother or their great–

grandmother or another member of the

family.”

Williams continued, “One thing that

many people do not realize is that dia-

monds always retain the identity of the

original owner. The individual owner of the

piece will always say, ‘This was my

grandmother’s diamond,’ no matter how it

was set. With custom–designed jewelry,

you can feel the quality. And custom work

can be done for a range of budgets.”

A skilled jeweler is an artisan with a

strong passion for creating beautiful,

unique works of art, but it’s always helpful

to bring your own visual ideas when

starting a custom–design process, she said.

Many jewelers will also have you browse

their previous designs or in–store jewelry

to get a sense of what works best. “A

customer may see something in the store

they like but want to put their own special

twist to the piece, and we do that for them

as well.”

Wednesdays are especially great days

to visit Wesche Jewelers. The store has a

promotion call “Wonderful Wednesday.”

“We give out a special sweet treat to

everyone who comes in on Wednesdays,”

said Cherry. “Each month we change the

treat. This month on Wednesdays we’re

giving a small box of Grimaldi Candy Co.’s

popular Chocolate–Covered Potato Chips.

We do this year–round. It helps promote

Wesche and it also helps local businesses

because we are purchasing the different

treats from them. It’s a fabulous promo-

tion. Everybody loves the sweet treats on

Wednesday.”

Wesche Jewelers has also rolled out the

“Collectible Wesche Button” promotion.

The collection includes the “Wesche

Socialite” button. “Every customer who

visits the store receives a different button

in the collection. Next year, we are going to

have a ‘button bash’ for the people who

have collected the buttons. It’s going to be

lot fun,” said Williams.

She added, “We invite everybody to visit

our store, see our tree, and enjoy the

holiday spirit.”
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† Tour campus and classrooms   † Meet administrators and teachers   † Receive admissions and fi nancial assistance information

ACADEMIC ACHIEVEMENT 
MORAL RESPONSIBILITY

LEADERSHIP
FAITH FORMATION

ST. JOSEPH
CATHOLIC SCHOOL

Jan 27 | 9 – 11 AM
Jan 29 | 9 AM – 2 PM and 5 – 7 PM

Palm Bay | (321) 723-8866

MELBOURNE CENTRAL 
CATHOLIC HIGH SCHOOL

Jan 28 | 9 AM – 2 PM
Melbourne | (321) 727-0793

OUR LADY OF LOURDES 
CATHOLIC SCHOOL

Jan 28 | 9 AM – 2 PM and 5 – 7 PM
Melbourne | (321) 723-3631

ST. MARY
CATHOLIC SCHOOL
Jan 29 | 9 AM – 2 PM

Rockledge | (321) 636-4208

ST. TERESA 
CATHOLIC SCHOOL
Jan 29 | 9 AM – 2 PM

Titusville | (321) 267-1643

DIVINE MERCY
CATHOLIC ACADEMY

Jan 30 | 9 AM – 2 PM and 5 – 7 PM 
Merritt Island | (321) 452-0263

HOLY NAME OF JESUS 
CATHOLIC SCHOOL
Jan 31 | 9 AM – 2 PM

Indialantic | (321) 773-1630

OUR SAVIOUR
CATHOLIC SCHOOL
Jan 31 | 9 AM – 2 PM

Cocoa Beach | (321) 783-2330

ASCENSION
CATHOLIC SCHOOL

Feb 1 | 9 AM – 2 PM
Melbourne | (321) 254-1595

SERVING STUDENTS IN PRE-K3 & VPK4 THROUGH GRADE 12   |   VISIT BREVARDCATHOLICSCHOOLS.ORG
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By Terry Stanton
tstanton@newsandexperts.com
News and Experts

As medical professionals make plans for 2019, it could

be time to consider upgrading office technology or medical

equipment, a move that can improve every appointment

for both patients and the office staff.

“Technology that will enhance the patient experience as

well as make professional offices more efficient and

productive continues to evolve at an incredibly fast pace,”

says Alex Zlatin, CEO of Maxim Software Systems, a

dental–practice–management software company. “That

means it’s crucial to create a well–rounded experience and

squeeze the most out of the technology you have or the

technology available to you.”

Just as an example, medical offices can provide an app

that lets patients book appointments on their

smartphones.

Zlatin says there are several other ways medical

professionals are improving their patients’ experience by

updating technology. Those include:

l Management software. It’s now standard practice to

have a digital scheduling system, patient management

system for billing and personal information, digital charts,

and integrated digital X–rays. “Having a digital system

enhances the patient experience, allows your practice to

keep accurate records, and saves time by having auto-

mated systems at its disposal,” Zlatin says.

l Image manipulation. Such technology as digital

X–rays and 3D sensors are creating significant changes,

providing for a more efficient and accurate diagnosis,

Zlatin says. “It also shows patients you are on top of new

developments, which likely also indicates you are aware of

medical advances,” he says.

l Communication. One way medical professionals can

enhance their practice is with an intelligent phone system

that not only identifies callers, but also identifies their

account balance, birthday and next appointment. “This is a

powerful tool for a medical office’s front staff,” Zlatin says.

“It saves them time they have to spend looking up the

patient’s profile. It raises efficiency by providing crucial

information in one place so nothing is forgotten, and it

increases the front staff’s confidence level when speaking

with the patients over the phone.”

l Security. With so much information about a practice

and its patients stored on computers, it’s crucial to back up

that data, Zlatin says. “The more digital records you

produce, the greater risk of something going wrong,” he

says. “I cannot stress enough how important it is to have

two separate backups and to invest time to ensure the

backup is restorable. Patients don’t want to hear that

something happened to their records.”

“There are many other valuable technologies that can

enhance a dentist or doctor’s practice,” Zlatin says.

“Regardless of how you feel about technology, it is your

first and best tool for achieving success in your practice.

Those in the medical field should explore what is available

and find trusted advisors who can guide you through the

jungle of evolving technology.”

Alex Zlatin, author of the book “Responsible Dental

Ownership” (www.alexzlatin.com), had more than 10 years

of management experience before he accepted the position

of CEO of a company that makes a dental practice

management software (Maxident).

Ways technology can improve patient experiences, including the use of leading–edge management software

Courtyeard/Residence INN
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Health First Foundation
Continued from page 13

confidence to donors that their future (planned) gifts will

have a significant impact on the wellness and health of

Brevard County,” said Seeley.

Gifts of all types to the Heath First Foundation

provide funding for much–needed programs and equip-

ment not covered by a patient’s bill or insurance,

including:

l Operational support for the Center for Family

Caregivers

l “Caregiving for Seniors Conference” through Aging

Services

l Life–saving community education through the

“Stop–the–Bleed” program, teaching community

members and first responders how to use and apply a

tourniquet

l Twenty–five nursing scholarships helping Health

First nurses “provide the best clinical care possible”

l Patient–lift systems for the intensive–care units at

each Health First hospital, ensuring the safety and

health of patients and caregivers

l Breast Cancer Treatment Handbooks for women

and men receiving a breast cancer diagnosis, and blanket

warmers at Health First infusion centers

l Music therapy at Health First Hospice and the

Health First Bright Star Center for Grieving Children

and Families

“We encourage people to make gifts of support to the

Health First Foundation, even small gifts. We are

inviting people to enter the program at all giving levels.

And the community has really embraced that, evidenced

by our best year in the last 11 years,” said Seeley.

The Health First Foundation also has a charitable

“gift annuity” program. Gift annuities are among the

most popular planned gifts. And there are good reasons

why they continue to be popular among donors.

A charitable gift annuity contract is easy to under-

stand and it provides a fixed income stream to the donor

or donor’s spouse. The donor makes an irrevocable

transfer of cash, marketable securities, or other assets

acceptable to the charity. In return, the charity agrees to

make fixed payments for life to one or two individual

annuitants.

“A gift annuity is a great way to transfer an asset to

the Health First Foundation. For example, a donor can

gift appreciated stock rather than selling it and paying

capital gains on the profit of the sale. And the donor

receives a fixed rate of return on their gift to the Founda-

tion,” said Seeley.

Recently, the Health First Foundation participated in

its second “Giving Tuesday,” a global day of giving that

harnesses the collective power of individuals, communi-

ties, and organizations. Seeley said his organization

raised roughly $14,000 from the event.

“We handily exceeded our Giving Tuesday goal. We

feel good about that. It was only our second year partici-

pating. The event was driven by social media — high–

touch interaction through emails and videos and telling

the stories of cancer survivors in the community and of

the services and resources of Health First. A lot of people

may not realize that Health First offers hereditary

cancer–risk assessments. That program was funded by a

gift to the Health First Foundation,” said Seeley.

More than 65,000 patients are treated each year at

five Health First Cancer Institute locations across

Brevard County.

For years, the Health First Foundation used special

events to raise money and awareness of its mission in the

community, and still does. But it has cut back on special–

event programming to focus on other ways of connecting

donors to the organization.

The Health First Foundation Benefit Ball, for

example, enjoyed a long run, more than 35 years, before

it was retired from the special–event schedule in 2018.

“The special–event landscape in Brevard is very

busy,” said Seeley. “We looked at special events compet-

ing with the Health First Ball, which has a storied

history in the community, and we identified roughly 72

events over the course of a year that were competing with

it. These were not arts events, entertainment events or

church events, they were fundraisers for health–related

services and programs. So, we thought it might be time to

consider other ways of encouraging people to make gifts

of support to the Health First Foundation.”

This past fiscal year only 18 percent of donations to

the Health First Foundation came from events, said

Seeley.

He added that his organization continues to host two

long–established special events — the Health First

Foundation Golf Classic, which raises funds for Aging

Services, and “Grape Escape,” which raises money for

Heart and Vascular programs.

As 2019 looms, Seeley said he’s looking to build on the

support the Health First Foundation has seen in the

various areas of charitable giving.

“We continue to focus on engagement and allow

donors to choose the path they desire, to pick a program

or service they feel passionate about. We strive to engage

the community and educate them about the many

meaningful ways in which they can make a difference.”
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Career Centers
Days/Hours of Operation

MONDAY–THURSDAY
9am–6:00pm

& NEW HOURS
FRIDAY 8am–12pm

BUSINESS SERVICES • EMPLOYMENT SOLUTIONS FOR BREVARD’S BUSINESSESBUSINESS SERVICES • EMPLOYMENT SOLUTIONS FOR BREVARD’S BUSINESSES

Have you ever calculated the cost of loss of a trained employee? Do you know 
how much it costs your business to lose, recruit and hire again? It can be significant.

Keeping skilled workers is an ongoing challenge. Many organizations request 
assistance from CareerSource Brevard in assessing existing retention programs or 
developing retention-focused initiatives. For example, Employed Worker Training 
funds are for employees who could be retained if they had di�erent skills. Ask us 
about this and other on-the-job training opportunities.

We can help you understand your attrition rate and help you create a plan to 
combat unwanted turnover.

Employee Retention is a Bottom Line Subject
Call your Business Liaison 

and ask for a custom 
(no-cost) attrition cost 

assessment today. 

Email employersupport@careersourcebrevard.com

Titusville • Rockledge • Palm Bay
careersourcebrevard.com
CALL (321) 504-7600

CareerSource Brevard is an Equal 
Opportunity Employer/Program. 
Auxiliary aids and services are 

available upon request to 
individuals with disabilities.

All voice telephone numbers on this 
website may be reached by 

persons using TTY/TDD equipment 
via the Florida Relay Service at 711.
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Marriott International Inc.
Continued from page 1

Previously, Jim Ridenour served as the dual general

manager of the two Marriott properties. He retired in May

after a long career with the company. Marriott decided to

split the position and have a general manager for each

property. The two hotels are close in proximity.

Braga and Blackmore work as a team. “It’s a neat thing

that we are able to collaborate and work together running

the two hotels,” said Blackmore, who joined Marriott two

years ago.

“The two hotels complement one another. We have a

lot of synergy. Courtyard in West Melbourne provides the

short–term business traveler with the opportunity to ‘shift

gears,’ and the Residence Inn in Melbourne provides our

long–term ‘maximizer’ business traveler with a perfect

‘residence’ away from home,” added Blackmore.

“Leah and I make a great team,” said Braga, who

recently attended Marriott’s General Manager Orientation

in Fort Worth, Texas. “Leah has a lot of experience as a

general manager in the industry. This is my first time as a

hotel general manager. She has helped me a lot, and I

have helped her with the community aspect. I have

worked in this market for a long time and have been very

involved with the community. So, we really make a great

team, and it’s working really well.”

Blackmore said “Julie is incredibly plugged into this

community and her sales background in the hotel industry

has greatly benefited me. We both are growing every

single day and we’re constantly communicating with each

other about the business. We make sure we have at least

one meeting on the calendar each month where we get

together and strategize.”

“Leah and I are a testament to growing with a com-

pany like Marriott,” added Braga. “The opportunities

abound.”

Five years ago, Marriott created the “Emerging Leader

Program” to increase the number of women and minori-

ties in senior management and leadership roles.

Since the beginning of the program, women have

comprised more than 50 percent of those nominated, and

also more than 50 percent of all promotions and job

changes, according to the company. Marriott continues to

develop innovative programs aimed at helping the

company’s associates reach their professional goals,

including offering career mentors and planning.

“I saw the advantages early on of staying with a great

company like Marriott,” said Braga. “And it has been a

good strategy for my career. I’ve learned so much and have

had the opportunity to do so many different things in

various positions with Marriott. It has all led to this point,

which is the culmination of my skills to become a general

manager.”

After graduating from UCF’s College of Business

Administration, Braga went to work in the gigantic

hospitality sector, a $590 billion industry today.

And she built her career around Marriott Interna-

tional, which is now the world’s largest hotel company. Its

leading brands include The Ritz–Carlton, St. Regis, JW

Marriott, Gaylord Hotels, Four Points by Sheraton,

Fairfield Inn & Suites, Moxy Hotels, and Le Meridien.

Two years ago, Marriott acquired Starwood Hotels &

Resorts Worldwide Inc., creating a significant global

footprint.

“We are fully aligned to the guest perspective and the

reservation platform is coming on soon. The Marriott

Rewards is one program. So all the integration is looking

good,” said Braga.

In an industry where there is a lot of employee

movement within brand names, Braga has stayed the

course, earning promotions and moving up the ranks

within Marriott.

“Jim (Ridenour) recruited me to work for Courtyard in

West Melbourne after I graduated from UCF. I started on

the front desk and have worked in a variety of operations

and sales positions over the years with Marriott,” she said.

Braga was the first director of sales for the now

11–year–old Residence Inn in Melbourne.

She also worked for two years in area sales for

Marriott, before returning to the Courtyard by Marriott in

West Melbourne to be the assistant general manager.

“Marriott is a great company to work for, with a great

culture,” she said.

“The worklife balance piece of it is really important to

me and Marriott is way out front on that aspect. I’m able

to spend time with my family. I have a young son,” said

Blackmore.

For 20 consecutive years, Marriott has made Fortune’s

“100 Best Companies to Work for in America.” In the

recent list, Marriott was ranked No. 33.

The survey is based on employee ratings of their

workplace culture, including “trust in their leaders, pride

in their jobs, and camaraderie with their coworkers.”

This year, “Fortune” also named the company among

the “100 Best Workplaces for Women.” Marriott has

shined in survey after survey measuring all types of

dynamics in the workplace.

Other honors in 2018 for Marriott include: “Most

Innovative Companies,” by Fast Company; “Best Places to

Work for Veterans,” by Indeed; “The 50 Best Workplaces

for Women,” by Fortune; “Top 50 Companies for Diver-

sity,” by DiversityInc.; “Leading Disability Employers,” by

the National Organization on Disability; and “World’s

Most Ethical Companies,” by Ethisphere Institute.

In 2017, Marriott was recognized as No. 8 on the

“DiversityInc Top 50 Companies,” making it the highest–

ranking hotel company on the list.

Marriott is known as an innovator in its industry. For

example, in 1975 it pioneered the extended–stay hotel

concept and since then Residence Inn by Marriott has led

that upscale category. “Residence Inn is designed with the

extended–stay traveler in mind,” said Braga.

Residence Inn offers signature features that meet the

needs of every type of traveler — long–stay business

traveler, short–stay business traveler, family getaways,

and special occasions, she said.

“It’s been a really good year for our properties. We’re

seeing strong demand,” said Braga.

Residence Inn properties are all–suite hotels that offer

studio, one–bedroom and two–bedroom accommodations.

Designed for stays of five nights or longer, each suite has a

fully equipped kitchen with a coffeemaker, microwave

oven, and residential–sized appliances.

Residence Inn also provides healthy food options at the

complimentary breakfast buffet.

Extending the feeling of comfortable living on the road,

Residence Inn hotels offer guests inviting and functional

public spaces to relax. Road warriors and families alike

enjoy the hotel’s grocery delivery service, complimentary

Wi–Fi, 24–hour onsite food and beverage market, and

onsite guest laundry room.

Additionally, Residence Inn encourages socializing

among guests. Four years ago, the brand introduced “The

RI Mix,” a series of after–work events to provide an

opportunity to socialize and connect with the local

community.

The Courtyard by Marriott bills itself as “offering a

refreshing environment that helps guests stay connected,

productive, and balanced.”

There are more than 1,000 Courtyard locations.

“Courtyard consistently researches trends and evolves to

meet the changing needs of its guests,” said Blackmore.

This year, Courtyard by Marriott introduced its new

Bistro Bar, an “elevated” evening dining experience for

business travelers. The new fast–casual offering was

piloted over a year and half at select properties around the

nation. Marriott said a mission of the company is to

“always look ahead to address the needs of ‘next–gen’

travelers.”

Designing a menu to cater to the palette of next–gen

travelers, the Courtyard by Marriott team focused on

items that evoked the characteristics of “flavorful” and

“fresh” to satisfy guests’ appetites during the day and

night.

The new Bistro Bar menu selections include: skillet

meatballs with Pomodoro sauce, ricotta and parmesan

cheeses served with artisan toast; a Mediterranean grain

bowl with grilled chicken, roasted broccolini, lemon–

dressed arugula, goat cheese, tomatoes and almonds over

quinoa and brown rice; and grilled cheese with white

cheddar, gruyere and parmesan on artisan bread served

with classic tomato soup.

“Customer response to the Bistro Bar has been

outstanding,” said Blackmore. “We have some fantastic

choices on the menu. We have received a lot of great

compliments. The Bistro Bar is open to the public.”

The contemporary classic cocktails with a twist include

the Black Cherry Old–Fashioned, the Southside, and a

seasonal Winter Spiced Margarita.

The hotel industry is targeting the different genera-

tions of travelers and trying to meet their hospitality

demands.

The hospitality industry has also cast a wide

recruiting net in attracting people of all ages, especially

young generations. A new report shows that more than

50 percent of “Generation Z” — which demographers and

researchers typically define as those born from the mid–

1990s to the mid–2000s — are interested in pursuing a

career in hospitality.

Commissioned by the American Hotel Lodging

Educational Foundation and conducted by BW Research

Partnership in collaboration with Hcareers, the study

examines the perceptions, attitudes, and career prefer-

ences of Generation Z as they gear up to enter the

workforce.

The study, completed by 2,846 respondents, also

showed that Generation Z values “companies that take

care of their employees.”

More than 61 million individuals make up Generation

Z, the study says, of which 20 percent are bilingual.

The hotel and lodging industry attracts higher interest

from Generation Z and young millennials than industries

such as construction, finance, and insurance, according to

the report.

“It’s a really good industry to work in. It’s challenging

and it’s always changing. It’s a fast–paced industry, but a

fun industry. I’ve met so many interesting people working

in this business,” said Blackmore.

“I feel the same way,” added Braga. “This industry has

been a great fit for me. I enjoy meeting people. We have

outstanding teams at both hotels — the Residence Inn by

Marriott in Melbourne and the Courtyard by Marriott in

West Melbourne. It’s all about teamwork. We emphasize

teamwork all the time.”

Hoteliers are looking for continued growth in their

industry in 2019. And based on an upward revised outlook

for the U.S. economy, CBRE Americas Research is

forecasting the nation’s hotels will enjoy a 10th consecu-

tive year of growth in 2019.

“Our two hotels are nicely postioned in the market as

we look to 2019. We have two great products. So we’re

excited about the coming new year,” said Blackmore.
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