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By Ken Datzman

PALM BAY — Fred Sutton and Michael

Ullian, both with separate companies, have

honed a working relationship in the real–

estate business that has spanned more

than three decades in Brevard County.

And it’s been an interesting stretch of

time. Revolutionary is probably a better

way to say it, based on population growth

in Brevard, the number of businesses then

and now, and other dynamics that shape a

community.

They have weathered recessions and

some sharp real–estate downturns through

the years, but their commitment to

bringing about real–estate deals together

has never wavered.

Together, they have helped bring new

businesses to the region and have played a

role in economic development, working

closely with other organizations. They’ve

assisted area companies in upgrading to

larger facilities, and much more.

Often times, business relationships

break up when disagreements arise and

egos clash. “It hasn’t happened with us,

and I don’t ever see it happening,” said

Sutton.

“We have pretty much done everything

on a handshake agreement all these

years,” added Ullian. “There is tremendous

trust and tremendous respect for each

other. We provide a valuable service to

each other’s company and we complement

each other very well.”

The hallmarks of a good business

relationship include trust, loyalty, and

communication. “And that’s exactly how

and why this relationship has thrived for

more than three decades,” said Ullian.

Longstanding real–estate developer and

investor Sutton reached out to Ullian when

he was first starting his career in commer-

33–year–long handshake
between Sutton and Ullian
built on trust and respect

cial real estate in the county. “I met Mike

more than 30 years ago when he worked

for Evans Butler Realty (in Melbourne),”

said Sutton, the president of Sutton

Properties in Palm Bay, whose real–estate

portfolio contains about 2 million square

feet of commercial buildings, apartments,

and warehouses in the region.

The investments include Woodlake

Commerce Park, Woodlake Office Park,

Woodlake Village Apartments, Interchange

Square Shopping Center, Renaissance

Place, Revolution Technologies’ building,

and Medicomp’s facility.

Sutton asked Ullian to lease some space

for one of his properties back then, and that

was the beginning of a relationship that

carries on today.

Ullian was just stepping into the world

of commercial real estate and looking to

build a career, after a stint playing for the

Houston Astros’ Class A “rookie” league in

Auburn, N.Y.

A 6–foot–6 lefthanded pitcher for

Stetson University, where he was a star

performer, Ullian was selected in the 10th

round of the June 1984 Major League

Baseball Amateur Draft. He played in the

New York–Pennsylvania League and

posted a 6–6 record in 1984 with the

Auburn Astros.

While his dream fell short of making it

to the big leagues, Ullian went on to build a

successful brokerage business in commer-

cial real estate. Sutton was one of the early

mentors in his career.

“I started working with Fred in 1985.

That’s 33 years ago. Over the years, we

have grown together. If it weren’t for

Sutton Properties, my company would not

be experiencing a lot of the activity that’s

happening in the county right now, in

terms of the commercial real–estate

market,” said Ullian. He is the president of

The Ullian Realty Corp. in Melbourne,
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Businessmen Fred Sutton, right, and Mike Ullian started working together on commercial real–estate
deals in the local market in 1985. Their relationship is as strong as ever. Sutton is president of Sutton
Properties in Palm Bay and Ullian is president of The Ullian Realty Corp. in Melbourne. They recently
helped the French company Alstom move into a 55,000–square–foot facility near the Orlando
Melbourne International Airport. The building is owned by Sutton Properties. Alstom hired Ullian as
its tenant representative. They are at Sutton Properties’ office in Palm Bay.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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Six Florida State University graduate students, alumni win
prestigious Fulbright Awards; to travel abroad for one year

By Amy Farnum–Patronis
News Office
Florida State University

TALLAHASSEE — Six exceptional Florida State

University graduate students and recent alumni will

spend the 2018–2019 academic year teaching English or

conducting research projects abroad as a part of the

Fulbright U.S. Student Program. The program, adminis-

tered by the Department of State’s Bureau of Educational

and Cultural Affairs, offers grants for graduating college

seniors, graduate students, young professionals and artists

to study, research or teach English in participating

countries around the world for one year.

“Our phenomenal success with Fulbright recipients

demonstrates the world–class education and training our

undergraduate and graduate students receive at Florida

State University,” said Craig Filar, associate dean of

Undergraduate Studies and director of the Office of

National Fellowships. They are prepared to engage in

research, study and service at the highest levels, and it is

wonderful to see six of our students recognized for this

with a Fulbright student scholarship. They will represent

FSU well as they depart on their journeys.”

Five of FSU’s recipients earned study/research grants,

which allow awardees to design their own academic

projects in collaboration with advisers at foreign universi-

ties or other institutes of higher learning from one of 140

participating countries around the world.

One recipient will participate in the English Teaching

Assistant program, which places Fulbright scholars in

classrooms abroad to assist local English teachers and to

serve as cultural ambassadors for the U.S.

The recipients of the Fulbright U.S. Student Program

study/research grants are:

l Christina Klein, 29, a native of Fairview, Kansas, is a

master of fine arts student who will study painting and

printmaking at the Academy of Arts in Nuremberg,

Germany.

“I’m thrilled to begin my fellowship in Germany this

fall,” Klein said. “It’s a great opportunity for me to continue

my artistic education under the guidance of Professor

Susanne Kuehn at the Academy of Arts in Nuremberg. My

hometown in Fairview, Kan., can trace much of its

ancestry to Germany and studying the language and

culture of rural communities will help better my under-

standing of my community’s heritage.”

l Jan–Ruth Mills, 60, a native of Fresno, Calif., is a

doctoral candidate studying modern German history. She

will research Messerschmitt 262 jet production and slave

labor in the Third Reich at the University of Regensburg in

Regensburg, Germany.

“I am grateful to my committee chair, Dr. Jonathan

Grant, for encouraging me to apply to the Ph.D. program

in history at FSU, and for the support of Drs. Kris Harper,

George Williamson and Will Hanley as well as other

faculty in the departments of history and German studies,”

Mills said. “This Fulbright will allow me to honor the

memory of the victims and survivors of Nazi slave labor by

doing original research in German archives.”

l Joshua Scriven, 30, a native of Orlando, is a doctoral

candidate studying political science. He will research the

possible link between immigration attitudes and foreign

direct investment in Barbados at the University of the

West Indies.

“This time abroad should not only provide an excellent

addition to my doctoral dissertation, but an unforgettable

experience,” Scriven said. “I hope to interact as much as I

can with the local culture, while paying special attention to

the country’s unique cuisine. I hope to teach political

science at the university level after I have completed my

doctoral studies.”

l Mackenzie Teek, 21, from Tallahassee, graduated

with a bachelor’s degree in sociology with minors in

Portuguese and public administration in May. She will

conduct a mixed–methods research project report on black

racial identity in São Paulo, Brazil. Unlike a traditional

qualitative study which takes the form of an academic

article or book, she will write a poetry book. She plans to

pursue a Ph.D. in sociology, studying race and gender.

“I am grateful to my dozens of mentors who helped me

to earn my Fulbright award, especially Dr. Deana

Rohlinger, Dr. Steven Butterman, Dr. Solange Rocha, Dr.

Peggy Sharpe and Jesse Wieland,” Teek said. “I am very

excited, and, of course, a little scared, but I’m eager to jump

into my project as it investigates blackness, a phenomenon

which I am deeply invested in studying and understand-

ing. I hope to refine my skills as a hopeful researcher and

poet and become a better thinker and learner.”

l Austin Wyant, 22, from Odessa, graduated from FSU

this spring with a bachelor’s degree in exercise physiology

and minors in chemistry and psychology. In September, he

will study at the University of Stirling in Stirling, Scotland,

and pursue a master’s degree in health psychology. He

plans to research how physicians can best motivate

patients to improve their health–related behaviors, such as

quitting smoking, eating healthier and maintaining

exercise regimes. After earning his master’s, Wyant will

begin working on his M.D. degree at the University of

Miami Miller School of Medicine.

“Representing Florida State University, Florida, and

the United States in the United Kingdom as a Fulbright

Scholar will be an honor,” Wyant said. “As I reflect on the

lengthy application process, I credit my success to the

domestic and international support I received from the

staff and faculty at Florida State University and the

University of Stirling.”

The recipient of the Fulbright U.S. Student Program

English Teaching Assistant grant is:

l Brian Menard, 23, from North Port, graduated with a

bachelor’s degree in psychology in May 2017. He will teach

English at both the high school and university levels in

Kenya.

“Earning a Fulbright grant has only affirmed my

journey towards becoming an educator, and I owe a lot of

the honor to my incredible advisers and mentors at FSU,”

Menard said. “This is an opportunity to not only represent

the best of U.S. culture but also appreciate the cultural

contributions made by our global community.”
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Come see us at Brevard Medical City
Suntree Internal Medicine

(321) 259-9500
WEEKDAYS  7 a.m. - 7 p.m.
SATURDAYS & SUNDAYS  8 a.m. - 2 p.m.

6619 North Wickham Rd.
MELBOURNE

Abe Hardoon, M.D.

Internal Medicine

Scott Hardoon, M.D.

Internal Medicine

Edwin Chan, M.D.

Family Medicine

Shannon  
Spreitzer, ARNP

Gary J. Hardoon, M.D.

Internal Medicine

Jennifer  
Schneider, ARNP

Ami A. Bhatt, M.D.

Family Medicine

Allan Krutchik, M.D.

Internal Medicine

Dawn Trundle 
ARNP-C, DNP

Medicare Patients Welcome    
We Accept Most Insurance

Evening & Weekend Office Hours    
Specializing in Adult Medicine

Free 
Antibiotics*
No need for a second
 trip to the pharmacy 

Save gas, time and money 
Will fi ll one prescription 

per patient per visit 
if antibiotics 
are needed.

Book your appointment online    suntreeinternalmedicine.com

$25
Gift  

Certifi cate* 

if not seen in 
30 minutes

*Please see website for details

State-of-the-art Medical Facility 
Everything under one roof conveniently located on Wickham Road in Suntree

Nikka Cohan
ARNP
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At many points in my life I did the same thing,

but I have come to believe that that technique is

doing a disservice to ourselves and those we call

mentors. This should be transformational on both

ends and not just for one.

Our mentors should not be looked at as someone

who can fix all our professional and personal

challenges or help us up the corporate ladder to our

dream job.

They may be able to help alleviate those chal-

lenges but only by us taking into account their past

and current knowledge of what it is that we are

seeking to obtain from them in the long run. A lot of

times the very thing we discover is not what was

originally hoped to gain in the first place.

I have been blessed to have a lot of mentors in my

life, some good, some bad, some current and some

who came in and out of my life like seasons in the

year. But one thing that they share is that they have

all helped shape me into the person I am today.

I am not a completed package and I do not know

if I ever will be, but I know for sure that I am a work

in progress, like we all are.

I lean on my mentors, intentional ones or not, to

help me achieve the ultimate goal for my life, which

is to positively impact those around me by empower-

ing them to become the best version of themselves,

while also being and remaining full myself.

In today’s world, a good work–life balance may be

as hard as finding a needle in a haystack, but that is

one area I look for in a mentor: someone who is

healthy mentally, physically and emotionally outside

of their career, because what you are filled up with,

you pour out onto others.

Be intentional on what gets poured into you, that

it is something of substance and not just the wa-

No matter what phase of your life, you are never too old to have a mentor
By Christal Peterson
UCF Forum columnist
University of Central Florida

This may seem like a loaded statement —

especially coming from someone who has only lived a

quarter of a century — but it is true: No matter what

chapter, phase or level you are in your life, you are

never too old for a mentor.

A mentoring relationship is one in which a more

experienced or knowledgeable person helps to guide

a less–experienced or less–knowledgeable person.

Pretty straightforward right?

Of course, but I think sometimes one of our

problems as a society — especially millennials — is

that when searching for a mentor we confuse more

experience or more knowledge with titles. Just

because someone may have a title, their experience

and/or knowledge may not equate to what you need

or are looking for in a mentor.

tered–down stuff.

I have mentors that grew into being mentors

through babysitting their children and I saw a

glimpse at the fellowship they have with their

children and one another in their marriage. Through

this mentorship I am experiencing what a healthy

marriage is, which in turn makes me strive to be

compassionate, understanding, selfless, patient and

so many other important characteristics that are

foundations for any successful relationship — and I

expect the same in return.

I have mentors that are some of my closest

friends simply for the fact that we all have different

stories, which means that we all have experience in

situations that the others do not. Through the

growth of our friendships and sharing our journeys,

whenever I am confronted with a situation that I

may not be able to handle, or feel caught off guard, I

use bits and pieces from what they did successfully

in similar situations in hopes that a similar outcome

happens for me — and hoping in return mine do the

same for them.

“Teachable moments,” a mentor once told me.

That’s what a mentorship is all about: building a

genuine relationship by taking something you

cannot feel or see and building you up as a person.

They challenge you in ways that through their

knowledge, experience and interactions, lift you to

your full potential.

Vero Beach attorney Stewart of Rossway Swan Tierney Barry Lacey
& Oliver, P.L. set to become The Florida Bar’s new president–elect

Vero Beach attorney John Stewart will become president–elect of The Florida Bar at its annual convention

June 13–16 in Orlando.

Stewart, who will take the leadership reins in June 2019, will be sworn–in at the General Assembly on

Friday, June 15, when West Palm Beach attorney Michelle Suskauer will be sworn–in as president.

Stewart earned a bachelor’s degree in public policy from the College of William and Mary in 1992. He then

attended the Nova Southeastern University Shepard Broad Law Center, where he attained his J.D. degree in

1997. A third–generation Florida lawyer, Stewart is a partner at Rossway Swan Tierney Barry Lacey & Oliver,

P.L. In his practice, he focuses on probate, real estate and contract litigation work.

Stewart serves on the Bar’s Board of Governors, representing the 19th Circuit, and is on the board’s Execu-

tive Committee.

Stewart also serves on The Florida Bar’s Special Committee on Gender Bias and Diversity in the Profession

as well as the Communications Committee, the Program Evaluation Committee, the Strategic Planning

Committee, the Voluntary Bar Liaison Committee, and the Technology Committee, of which he is chairman.

In 2014, he was appointed to serve on the Florida Supreme Court’s Florida Courts Technology Commission,

where he has chaired various committees. In 2016, Stewart was selected to the “Fastcase 50” honoring the law’s

“smartest, most courageous innovators, techies, visionaries and leaders.” He was awarded the Florida Bar

President’s Award of Merit in 2013 and is a past president of The Florida Bar’s Young Lawyers Division .

With almost 106,000 members, The Florida Bar is one of the largest unified bars in the nation.

It is charged by the Florida Supreme Court with regulating the practice of law in the state as well as

promoting the administration of justice.

Christal Peterson is a graduate student in
UCF’s DeVos Sport Business Management
Program and a member of the President’s
Leadership Council. She can be reached at
ChhPeterson@Knights.UCF.edu.
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THE EIGHTEENTH CIRCUIT:

AN ONGOING CRIMINAL ENTERPRISE?

To Be Continued ...

‘Hi. I need to report
suspected abuse.’
Dana Delaney Loyd
aka Theresa Smith
to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

‘Loyalty is everything to me!!!’
Brevard County Sheriff Robert Wayne Ivey
(321) 271–6029
to Dana Delaney Loyd
at 5:19 p.m., April 29, 2015

No words covered in red
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By Lee H. Hamilton

Every so often, I jot down a list of the things that

discourage me about our country. There’s the widespread

disregard for our core values of tolerance and mutual

respect, for instance. Our declining national optimism. Our

relaxed attitude toward fixing our election machinery,

overseeing financial institutions, and making sure that our

key democratic institutions and processes are working

effectively. There’s wage stagnation, income inequality, a

high poverty rate, failing infrastructure, inadequate

health–care coverage, a dysfunctional Congress…. You get

the idea.

This is not really a list of failings. It’s a to–do list. And it

pretty much begs the question, if we’re not to throw up our

hands and give in, how do we make progress on it? Well,

I’ll tell you: politics.

I suppose most Americans will disagree. How can we

depend on people — politicians — whom many hold in

utter disregard? And what can we expect from political

institutions like legislatures, Congress, the bureaucracy,

the political parties, and a rickety electoral system that are

widely viewed with suspicion?

The answer, I think, has to be that we should do all we

can to encourage and support them to fix these problems,

because they’re all we’ve got.

American politics can be an inefficient, noisy, messy

ride. But be careful before you condemn it and its practitio-

ners because alternatives like a chaotic anarchy or the

brutal efficiency of a dictatorship are far worse.

In other words, if we’re going to attack the problems

that concern us, we need politics: otherwise, our govern-

ment would grind to a halt. We would be without a means

of remedying our collective problems. The institutions of

politics — the rule of law, elections, city councils, legisla-

tures, Congress — are the way we make operational a

government of, by, and for the people. They are how we

work together.

At its heart, politics is about searching for a remedy to a

problem, and building support behind that remedy. It’s the

way we try to keep citizens satisfied and strive to meet

their hopes, demands and dreams. At its best, politics and

political involvement are how we give citizens a feeling of

community and an understanding that we’re all in this

together.

It’s our vehicle for expressing shared values and for

reconciling the tensions, diversity and differences among

us that are bound to arise as we tackle these enormously

difficult challenges.

This is not to say that our system is even close to

perfect. The list of things we need to fix — from the

influence of money on elections and political decision–

making to an elections machinery that is crying out for

attention and reform — is long. But we need to strike a

balance.

As a citizen you have to be critical of your system and

ask yourself how to improve it and support reforms that

would make it better.

Yet I worry that our disdain for politicians and the

howling criticism aimed at our democratic institutions in

recent years has so undermined confidence in the system

that people have lost their trust in their fellow citizens,

their elected representatives, and their institutions — in

other words, in the very people, organizations, and core

values that can get us out of this mess.

If you ask people what they most cherish about our

political system, most will say it’s the idea of opportunity.

For all its fits and starts, its horse–trading and negotiating

and raw give and take, politics is also how we try to

provide equal rights, civil liberties, and a fair shot at

opportunity for all. Sure, we fall short of the ideal. But in a

representative democracy, it’s the mechanism we possess

to try to create a more perfect union.

The plain truth is, it doesn’t do much good just to talk

about the ideals or shared values of America. You also

have to try to realize them on the ground, to pull them out

of the complicated — and often self–contradictory — mass

of popular longings and opinions and translate them into

policy and law. For better or worse, politics is how we do

this.

Politics can be an ‘inefficient, noisy, messy ride,’ but be careful before you condemn it and its practitioners

Lee Hamilton is a senior advisor for the Indiana
University Center on Representative Govern-
ment; a Distinguished Scholar, IU School of
Global and International Studies; and a
Professor of Practice, IU School of Public and
Environmental Affairs. He was a member of the
U.S. House of Representatives for 34 years.

Brevard Public Schools names Vega director of Secondary Leading and Learning
VIERA — School administrator Mollie Vega was selected as director of Secondary Leading and Learning for Brevar d

Public Schools where she’ll lead principals of multiple middle and high schools.

“I am looking forward to continuing to work with and support secondary principals throughout the county and to have

a more global impact on student learning,” she said. “I am excited and appreciative to the board members, Dr. Desmond

Blackburn and Dr. Stephanie Soliven for their confidence in selecting me for this position.”

Vega has worked in education for 19 years, all of which have been with Brevard Public Schools. She served in her most

recent role as the principal of Merritt Island High for four years. Previously, she was a math teacher at Cocoa Beach

Junior–Senior High, dean at Southwest Middle in Palm Bay, assistant principal of student activities and facilities at

Merritt Island High, assistant principal for curriculum at Stone Magnet Middle in Melbourne and principal of Hoover

Middle School in Indialantic.

“I have enjoyed all of my experiences with Brevard Public Schools,” said Vega. “Each school I worked at was like a

family where they embraced and worked with their colleagues. BPS has great students, families and employees.”

She earned a bachelor’s degree in interdisciplinary studies from the University of Texas at Arlington. Vega then

earned a master’s degree in educational leadership from Nova Southeastern University.
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Space Coast Machinist Apprenticeship Program

Offering Certification

Manufacturing companies - place your

machinists in a state approved apprenticeship

program to receive journeyman certification

in machining from the State of Florida.

Program provides classroom and lab work

taught by working professional machinists

in conjunction with on-the-job training by

the company. Very low cost for companies.

No cost for students.

Enroll today as a student or a participating company.

Call 321-254-8278 for details

Grow with Manufacturing  in Brevard!
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TALLAHASSEE — Visit Florida has unveiled its new

and improved cooperative marketing program to more

than 12,000 small, medium and large industry partners

across the state. The new cooperative program, developed

in conjunction with Miles Partnership, allows industry

partners of Visit Florida to buy into a number of shared

marketing opportunities that Visit Florida takes a lead

role in to extend their marketing dollars. The program

features more than 200 opportunities and over 80 small–

business programs.

“With our new cooperative marketing program, we’ve

created some of the most dynamic and affordable programs

in Visit Florida’s history for our partners,” said Ken

Lawson, president and CEO of Visit Florida. “Our new

offerings allow all of our small, medium and large partners

across the state to buy into unique opportunities that fit

their needs and maximize their budgets. I’d like to thank

Miles Partnership for their collaboration on this effort. I

look forward to working with our 12,000 industry partners

to cooperatively market Florida and continue to set

visitation records to the Sunshine State.”

The late May release of the new cooperative marketing

program marks the earliest availability of these programs

in Visit Florida’s history.

“This allows our partners to choose cooperative

opportunities as they plan for the upcoming fiscal year. In

creating this new program, Visit Florida and Miles

Partnership relied heavily on the collaboration, input and

feedback from industry partners at Leadership Summit

this past December. The program is also the most afford-

able in Visit Florida’s history, with opportunities starting

as low as $500.”

Ursula Boll, senior vice president for Strategic Partner-

ships at Miles Partnership, said, “Our team at Miles

Partnership is proud to work with Visit Florida and its

partners on this new cooperative marketing program. It’s

an exciting opportunity for us to help Visit Florida increase

tourism and build our state economy — and as a founding

partner of Visit Florida and a home–grown Florida tourism

business, we know how vital successful tourism marketing

is to our state.”

Visit Florida unveils cooperative marketing program developed in conjunction with the Miles Partnership

‘Pain–Free Public Speaking’ author to make presentation
The Oceanside Chapter of the American Business Women’s Association will host a networking and dinner meeting at

6 p.m. on June 26 at the Eau Gallie Yacht Club in Indian Harbour Beach. The guest speaker will be AmondaRose Igoe,

who is the author of “Pain–Free Public Speaking” and “Share Your Story.” At the meeting, she will talk about her

“speaking–success strategy” that people can use to become great speakers in front of groups of people. To register for this

social function, email Reservations@ABWAOceanside.com.

Brevard Family Partnership
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By Dottie DeHart
DottieDeHart@DeHartandCompany.com
DeHart & Company Public Relations

HOBOKEN, N.J. — Sometimes it seems like the

workplace is designed to keep you doing anything besides,

well, working. If you’re a manager, this is a serious

problem because everything at work hinges on your ability

to effectively lead your team. Still, distractions abound in

most offices, from buzzing phones to watercooler chit–chat

to the endless lure of surfing the web. With all this chaos,

it’s difficult to achieve the intense state of concentration

known as flow, where employees of all levels do their best

work.

“Flow is a state of mind that occurs when all your

conscious thought is focused on what you are doing,” says

Julian Birkinshaw, coauthor along with James Manktelow

of “Mind Tools for Managers: 100 Ways to Be a Better

Boss” (Wiley, April 2018, $28).

“Unfortunately, in the modern workplace, flow can be

difficult to achieve and maintain. As a result, you are a less

productive manager and stay stressed out at work. But by

weeding out typical office distractions and interruptions,

you can improve your focus, get more done, and become a

more effective manager.”

Mind Tools for Managers identifies the 100 skills that a

manager can master to become a better leader. They were

identified in a survey of 15,242 managers and profession-

als worldwide. This research was conducted by James

Manktelow, founder and CEO of MindTools.com, and

Professor Julian Birkinshaw, deputy dean for programs at

London Business School.

The authors provide practical advice for each of these

skills — one of which is the ability to stay focused — and

direct the reader to the MindTools website for a deeper

dive into specific skill–building articles, worksheets,

videos, and more.

Even if you’re one of the many managers struggling to

maintain focus at work, you can achieve a state of flow —

which was first described in detail by psychologist Mihaly

Csikszentmihalyi — by managing or eliminating the

distractions that pull you out of concentration. Keep

reading to learn about some of the most common distrac-

tions managers and employees typically face at work (and

how to deal with them), excerpted from the article “Mini-

mizing Distractions: 10 Ways to Take Control of Your

Day.”

FLOW–BREAKER 1: The relentless presence of

personal technology. Smartphones and now smartwatches

have blurred the line between personal and professional

communication. Now you can receive work emails and

calls on the same device as private Facebook comments,

Instagram photos, and an array of other personal informa-

tion. The good news is, this is a challenge that you and

your colleagues can effectively manage yourselves. When

focusing on a particular piece of work, choose to put away

your phones for a certain amount of time. That way you

can devote your attention entirely to the project at hand.

FLOW–BREAKER 2: Email, email, and more email.

Many emails in your inbox are probably not particularly

important, and yet you may feel you must look at them

when they arrive. Instead, try these tactics:

Schedule checking time. Turn off the alert that appears

on your computer screen when you receive an email, and

check and respond to messages at set times instead. This

helps you manage your coworkers,’ managers’ and

customers’ expectations about how and when you will reply

to them.

Choose “low–productivity” times. There are likely

certain times of the day when you do your best work, like

first thing in the morning or maybe late at night. Schedule

email check–ins for your less–productive times and save

your peak hours for high–value work.

Turn emails into actions. If you need more than a few

minutes to read an email, add it to your to–do list.

FLOW–BREAKER 3: Social media and web browsing.

Both are major productivity killers. Trouble is, organiza-

tions can no longer block people’s access to websites that

aren’t work–related; smartphones can easily get around

this. So, it’s up to you to use social media and the rest of

the web responsibly. If it is acceptable within your

organization, use a brief personal browsing session as a

reward for an hour or two of high–quality, focused work.

FLOW–BREAKER 4: Nerve–jangling phone calls. The

ring of a phone often prompts an intense need to answer,

even when you’re in deep concentration. To minimize this

source of distraction for you and your team, consider

arranging a rotation so that team members can take calls

for one another. Also, be sure to let friends and family

know that you will be available for calls only at lunchtime

or in the evening.

FLOW–BREAKER 5: Distractions in your work

environment. Rather than trying to ignore such distrac-

tions as strong cooking smells or loud colleagues, get away

from the problem. Set yourself up in an empty meeting

room to regain your focus. Or wear noise–canceling

headphones or play “white noise” to blank out anything

Common ‘flow breakers’ leaders face and how to defuse them; book identifies skills that foster better leadership

Please see ‘Flow Breakers,’ page 9
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left alone to concentrate for a while.

FLOW–BREAKER 8: Shortfalls in your own well–

being. It takes a lot of mental and physical energy to juggle

your priorities, manage visitors, and have the discipline to

control your use of technology. So, it’s vital that you take

care of yourself. Get plenty of sleep and make sure you

drink enough water, as dehydration can make you feel

tired and impact your thinking. It’s also important to get

some fresh air and take a brisk walk during the day–this

will energize you. And try to avoid heavy lunches and

that would otherwise grab your attention.

FLOW–BREAKER 6: Confusion due to overwhelming

workload. Always try to have a manageable to–do list,

because having one that’s too long can lead to procrastina-

tion, as you wonder which task to tackle next. Each day,

commit to accomplishing the two most important tasks on

your list, and put the rest on hold until tomorrow.

“In our study we found that 79.5 percent of managers

view prioritizing tasks effectively as one of the most

important planning and time management skills,” says

Manktelow. “It is so important!”

FLOW–BREAKER 7: Other people. Colleagues visiting

your desk can be a big source of distraction, but you’re also

a manager who wants to be available for your team

members. So, if you don’t want to be disturbed at times

when you need to focus on a task, consider either working

at home or in a conference room. If you have your own

office, close the door and tell your team that you need to be

sugar–laden snacks, as they can lead to a slump in

concentration later in the day.

“It’s easier than ever to lose track of what you should be

doing at work, but you can still take steps to avoid

distractions and improve flow,” concludes Birkinshaw.

“Learning to better manage these ‘flow breakers’ is a

valuable skill that can be practiced and sharpened over

time. And when you can achieve flow more easily, you will

not only become a better manager, but you’ll set a great

example for your team as well.”

‘Flow Breakers’
Continued from page 8

CareerSource Brevard to host IT Career Workshop
CareerSource Brevard will present an “Information Technology Career Exploration Workshop” from 9:30–11:30 a.m.

on Tuesday, June 26, at CareerSource Brevard’s Palm Bay office located at 5275 Babcock St., NE, Suite 8B. Information

technology employers will be present to answer questions about their field. Registration is suggested. Visit

www.EmployFlorida.com to create an account and register for this workshop. CareerSource Brevard’s phone number is

504–7600.
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University of Florida researchers plan to
educate public on genetically edited food

By Brad Buck
UF/IFAS Communications
University of Florida

GAINESVILLE — Genetic improvement of food crops

sometimes gets a bad rap, but University of Florida

researchers plan to educate consumers so they can make

more informed decisions at the grocery store.

To help combat misinformation, four UF Institute of

Food and Agricultural Sciences researchers are going to

better inform the public about the nuances of how plants

are genetically adjusted to control traits, such as drought

and disease tolerance. UF/IFAS researchers already know

that providing scientific information about the safety of

genetically modified crops is not enough to win public

trust.

Brandon McFadden, a UF/IFAS assistant professor of

food and resource economics, has received a $466,000,

three–year USDA grant to lead UF/IFAS research into

consumer perceptions of genetically edited crops.

The team will use focus groups to learn consumers’

attitudes and knowledge of gene–edited crops. Results

from focus groups will help them put together web–based

national surveys, McFadden said. In the surveys, they will

try to determine consumers’ preferences for regulation and

consumption of gene–edited crops.

In turn, the surveys will help researchers focus on their

communication strategies, he said.

Researchers are doing the gene–editing project because

they need a starting point to assess how much consumers

know about the issue, McFadden said. One reason

McFadden knows the project is needed is that he said

many consumers don’t understand the finer points of

breeding techniques.

“Most consumers don’t understand genetic improve-

ment techniques, and gene editing is remarkably precise

compared to traditional plant breeding and does not

require DNA from another organism like most classical

‘GMO’ techniques,” McFadden said. “Consumers may be

more willing to accept gene–edited foods if the subtle

differences between the genetic technologies are properly

explained.”

Here are some definitions of breeding terminology to

help consumers, courtesy of Kevin Folta, UF/IFAS

professor and chair of horticultural sciences, and a member

of McFadden’s research team:

Traditional breeding: Random cross–pollination

between different plant types with the hope of producing a

type of plant that contains many favorable traits.

Genetic engineering: The use of specific laboratory

approaches to move the genetic code associated with

specific traits to new organisms.

Gene editing: A precise technology where small,

targeted genetic changes are created that emulate natural

mutation.

GMO: An imprecise description given to any attempts

to use DNA techniques to improve crops.

Joining McFadden and Folta on the research grant are

Joy Rumble and Katie Stofer, assistant professors in

agricultural education and communication.
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Decades–old Roffer’s Ocean Fishing Forecasting

Service Inc. (ROFFS) in West Melbourne has announced

the “successful” transfer of ownership from founder

Dr. Mitchell Roffer to longtime employee Matthew

Upton.

“While this business has been my passion for many

years, it is time for me to move on and there is no better

person to carry it forward than Matthew,” said

Dr. Roffer. “I am certain that he will maintain the

emphasis on ROFFS values, service and excellence

within the fisheries, remote sensing and oceanographic

community.”

Improvements going forward will focus on sustained

client satisfaction and interaction, integrating new

technology and products, and dedication to the staff, said

Upton.

Regarding the experienced staff, ROFFS also

announced that it is retaining all current employees to

ensure that the “business efficiently continues to

accomplish its goals and flourish.”

“I am honored that Dr. Roffer has struck this deal and

entrusted me to carry on the company he created,” said

Upton. “Along with the wonderful staff that has sup-

ported this transition, we will strive to preserve its

foundation and focus to make it better. I am also

humbled and encouraged that all of ROFFS employees

have decided to continue under my leadership.”

Majority owner and 14–year employee Upton will

now serve as president, overseeing operations. The newly

purchased company will retain its flagship name Roffer’s

Ocean Fishing Forecasting Service, commonly known as

ROFFS.

Upton is a graduate of the University of Michigan

with a bachelor’s degree in atmospheric, oceanic and

space sciences. He also has a master’s degree in physical

oceanography from the University of Massachusetts–

Dartmouth.

He has worked with Dr. Roffer for the last 14 years on

all aspects of the company (research and operations)

acquiring a working command of the business. Upton

and his team have “a commitment and experience”

working with fisherman and alongside academia and

government agencies (specifically NOAA and NASA) on

research projects. The team has “substantial knowledge

of all things ocean, ensuring a smooth transition within

this unique industry.”

The ROFFS crew will continue to concentrate on the

monitoring of the ocean conditions via satellite both

domestically and internationally in order to provide

comprehensive real–time fishing forecasting analysis

putting their clients in the best positions to catch fish.

Veteran analysts Daniel Westhaver (degree in marine

science/biology from the University of Miami), Gregory

Gawlikowski (degree in marine affairs from the Univer-

sity of Miami) and James King (degree in marine science/

biology from the University of Tampa and an M.S. in

marine biology from FIT) have a combined 42 years of

experience within the company and have remained on

board.

Unbeknownst to many, Dr. Roffer has entrusted these

analysts for many years in producing the majority of the

fishing forecasting analysis on a daily basis. ROFFS will

also continue to remain active in the scientific research

and environmental community and remain involved in

the oil and gas industry by providing oceanographic rig

monitoring and ship routing services (www.Roffs.com).

The “team at ROFFS would like to congratulate and

celebrate Dr. Roffer’s tenure,” who established the

business in 1987. He will continue to support the

company as a part–time consultant assisting in

mentoring and networking. “Team ROFFS thanks all its

clients, partners and supporters through the years and

encourages feedback as they look to a bright future and

to continue their present relationships.”

Area firm Roffer’s Ocean Fishing Forecasting Service announces transfer of ownership to Matthew Upton

National Realty of Brevard announces top producers
National Realty of Brevard Inc. has announced the top–producing agents at its four offices in the county. They are,

at the Palm Bay office: Susan Ozbun, top listing agent and top producer; and Steve Scheller, top sales agent.

Indialantic: Gail Fischer, top listing agent and top sales agent. She also was top producer with Maureen Newman.

Suntree: Cyndi Jones, top listing agent; Donna Ellis, top sales agent; and Binki Kaiser, top producer. And Melbourne:

Nicole Wilkerson, top listing agent; Iris Watson, top sales agent; and Ben Glover, top producer.
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Please see Arnold Insurance & Financial Services, page 19

Small–group retirement planning one of the areas of expertise for Arnold
Insurance & Financial Services — CFP Mike Arnold marks 30 years in field
By Ken Datzman

COCOA — There is a big need in the

market for small–group retirement

planning, especially in Florida. Many of

the businesses in the Sunshine State

employ fewer than 50 people. There are

thousands of these size companies across

the state producing unique products and

providing services that set themselves

apart in their industries.

Locally, Certified Financial Planner

Mike Arnold has seen firsthand how

unique some of these businesses are in

their respective sectors. He helps the

owners and employees plan for their

retirement.

“One of the great enjoyments of my

practice is helping small businesses plan

for retirement, and I have been doing it for

many years,” said the lifelong Brevard

resident Arnold, founder of Arnold

Insurance & Financial Services.

“I work with a wide range of businesses

in terms of the size of their workforces,

from solo owners to enterprises with up to

100 employees. The small–business

market for group–retirement planning is

underserved, I think. I’m reaching out to

blue–collar workers and others who may

not be getting the attention they need from

financial advisors.”

About 57 million Americans have no

access to a retirement plan through their

employer, according to the AARP. That’s

nearly 50 percent of workers ages 18 to 64.

Most of them — roughly 32 million —

work at small businesses with fewer than

100 employees.

Lacking money to pay for medical care

in the case of a serious illness or accident

and running out of money in retirement tie

as the most “worrisome” of eight financial

issues Americans rated in a recent Gallop

poll.

Arnold, who is marking his 30th year

as a financial professional in the local

industry, 17 years with Prudential and

now 13 years as an independent with his

own firm, says one way to help small–

business employees save for retirement is

through a SIMPLE Individual Retirement

Account.

SIMPLE stands for “Savings Incentive

Match Plan for Employees.” A SIMPLE

IRA is a type of tax–deferred, employer–

provided plan that allows employees to set

aside money and invest it to grow for

retirement, like better known plans such

as 401(k)s.

SIMPLE IRA plans can provide a

significant source of income at retirement

by allowing employers and employees to

set aside money in retirement accounts.

These plans to not have the start–up and

operating costs of a conventional retire-

ment plan.

“A SIMPLE IRA is a very cost–effective

way for an employer to provide a retire-

ment plan to their employees,” said

Arnold. “SIMPLE IRA plans are available

to any small business — generally with

100 or fewer employees.”

How does a SIMPLE IRA work? Here’s

an example, according the Internal

Revenue Service.

Elizabeth works for the Rockland

Quarry Co., a business with 50 employees.

Rockland has decided to establish a

SIMPLE IRA plan for its employees and

will match its employees’ contributions

dollar–for–dollar up to 3 percent of each

employee’s compensation. Under this

option, if a Rockland employee does not

contribute to his or her SIMPLE IRA, then

that employee does not receive any

matching employer contribution.

Elizabeth has a yearly compensation of

$50,000 and contributes 5 percent of her

compensation ($2,500) to her SIMPLE

IRA. The Rockland matching contribution

is $1,500 (3 percent of $50,000). Therefore,

the total contribution to her SIMPLE IRA

is $4,000 (her $2,500 contribution plus the

company’s $1,500 contribution).

“We’re trying to knock down as many

barriers as possible to help more people at

small businesses gain access to a retire-

ment savings plan,” said Arnold. “I believe

we all should try and save as much as we

can and be prudent with our expenses and

things of that nature. Everyone should

become a disciplined saver.”

Arnold is a fee–based advisor who also

sells term life insurance. “Term life

insurance can be a vital part of the

planning process, and it’s a low–cost

product when it’s done right. When I sell

term insurance, I receive a commission. So

I have to refer to myself as a fee–based

advisor versus a fee–only advisor.”

He added, “My firm is all about

transparency. Every time a client leaves

my office, he or she knows the cost to do

business with Arnold Insurance &

Financial Services. It’s all about simplicity.

Everything is spelled out. I send out a

quarterly statement to my clients and the

fee is on the first page of the statement. I

am a fiduciary. I always put my client’s

interest first. That’s the way I have been

doing business all these years and that’s

the way I will continue to do business.”

The American public relies on more

than 80,000 CFP professionals in the

United States, including a record 1,250

women who were certified in 2017 alone,

Certified Financial Planner Mike Arnold runs Arnold Insurance & Financial Services in Cocoa. He’s
marking his 30th year in the financial industry. His firm works with businesses and individuals
providing retirement planning services. His late father, Dr. Carl Arnold, was a longtime physician in
Central Brevard and member of the Rotary Club of Cocoa. Mike Arnold has been a member of that
club since 1989. The Rotary Club has a close relationship with the Cocoa branch of the Boys & Girls
Club and has raised more than $400,000 for that organization in the last seven years.

BBN photo — Adrienne B. Roth
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Please see Welsh Construction, page 21
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Future looks bright for commercial builder Welsh Construction as project pipeline
grows, working jobs in Brevard, around the state; prefabrication speeds process
By Ken Datzman

The commercial construction industry in Florida is

booming. And many general contractors are confident that

demand for commercial projects will increase over the next

few years.

The building expansion began about five years ago and

it has only strengthened.

Population growth and increased consumer spending,

which encourages new businesses to open, help drive

commercial investment dollars in communities. Those two

dynamics are now creating opportunity for builders as

demand for services is fast on the rise.

“The recession created a pent–up demand for commer-

cial construction projects. So now building activity is

flowing at a pretty good pace, not only in Brevard but also

around the state,” said businessman Ken Welsh, president

and CEO of Welsh Construction in Melbourne, a general

contractor that specializes in commercial building.

“We’re very optimistic as we look to the future. Our

pipeline of projects continues to expand.”

Chris Norton, vice president of development at Welsh

Construction, added, “We routinely meet with bankers,

real–estate brokers, engineers, surveyors, and other

professionals to see how business is going. They are all

saying the same thing, that Brevard County, and Florida

in general, is experiencing strong construction growth. The

commercial real–estate economy is as good as I have seen

it in years. Through Ken’s leadership, Welsh Construction,

for example, is working projects locally and all over the

state. The future looks bright for Welsh Construction.”

The latest Florida & Metro Forecast from the Institute

of Economic Competitiveness at UCF, shows the Sunshine

State’s economy, as measured by Real Gross State

Product, expanding at an average annual rate of

3.8 percent now to 2020.

Thanks to a strong business climate, Florida should

continue to outpace the national economy when it comes

to Real Gross Domestic Product and job growth over the

next four years, according to the UCF forecast.

“People want to live in Florida. It’s a very attractive

state, not only for its beauty but also for its business

climate,” said Welsh. “Site Selection” magazine’s 2016

survey ranked Florida’s business climate 11th overall of

the 50 states.

Welsh Construction is building new facilities for clients

in some of the fastest–growing business sectors in

America, such as urgent care. The Welsh team just

completed a 4,707–square–foot MedExpress urgent care

facility in Vero Beach. Headquartered in Morgantown,

W.Va., MedExpress operates nearly 250 urgent–care

centers in 19 states.

“The urgent–care industry has been growing for years,”

said Norton, who has extensive experience in economic

development working for cities, including Boston. “Just

drive around Brevard County and you can see the growth

in the urgent–care sector.”

Despite increased competition in the on–demand

health–care and urgent–care industries, providers

continue to experience consistent, year–over–year growth,

according to the new “Benchmarking Report” from the

Urgent Care Association of America and Merchant

Medicine.

The total number of urgent–care centers in the U.S.

jumped to 8,125 in mid–2017, which is a 12 percent

increase over 2016. “A growing patient population is

seeking access to immediate, convenient, and affordable

care, and urgent–care centers and other on–demand

providers are responding with additional options for

patient care,” the report says.

The Benchmarking Report identified the influence of

Millennial consumers as a “driving force” behind on–

demand health–care growth. Millennials are the largest

living generation of consumers and are known to greatly

value patient–centric health–care models for several

reasons, including the fact they look for “pricing transpar-

ency” when making purchasing decisions.

Welsh Construction is looking to build upon its

relationship with MedExpress.

“They had a very aggressive timeframe for completion

of the urgent–care facility in Vero Beach. It was 110 days.

We completed it a few days ahead of schedule,” said

Welsh, adding the project included putting in the under-

ground utilities. Steve Anderson was the project manager

for the MedExpress in Vero Beach and Hank Richard was

the project superintendent.

Education is another sector where Welsh Construction

has been very active building new facilities in Florida. The

company just constructed a new 9,400–square–foot

Creative World School facility in St. Cloud. The Raytown,

Mo., early education entity has 17 facilities in Florida and

schools in Texas, Missouri, Illinois, and Virginia.

“The project we did in St. Cloud is similar to the Coral

Welsh Construction, a commercial general contractor, is building new facilities in some of the fastest–growing sectors of business. An
example is the new MedExpress urgent–care center in Vero Beach. Based in West Virginia, MedExpress has nearly 250 centers in 19
states. Ken Welsh, left, is president and CEO. Chris Norton is the firm’s vice president of development. They are at their new office at
Eau Gallie Pointe on West Eau Gallie Boulevard in Melbourne.
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Viera native Casey Dunn is part of U.S. Navy’s
‘silent service’ — among submarine crew of 130

By Alvin Plexico
Office of Community Outreach
U.S. Navy

GROTON, Conn. — A Viera native and

2013 Viera High School graduate is serving

in the U.S. Navy aboard one of the world’s

most advanced nuclear–powered subma-

rines, USS San Juan.

The submarine recently returned after a

deployment where the crew served as

ambassadors during port visits to Falsane,

Scotland and Rota, Spain. “This was my

second deployment,” said Petty Officer 2nd

Class Casey Dunn. “I’m definitely happy to

be home, but I enjoyed my deployment,

especially our port visit to Rota, Spain.”

Dunn works as an electronics technician

(radio) serving aboard the Groton–based

submarine in the U.S. Navy. A Navy

electronics technician (radio) is responsible

for handling all the electronic warfare

aspects on the submarine as well as all the

communication on and off the boat.

“Growing up in Florida, I learned to

work hard and do the best you can at every

job,” said Dunn.

Jobs are highly varied aboard the

submarine. Approximately 130 sailors

make up the submarine’s crew, doing

everything from handling weapons to

maintaining nuclear reactors.

Attack submarines are designed to hunt

down and destroy enemy submarines and

surface ships; strike targets ashore with

cruise missiles; carry and deliver Navy

SEALs; carry out intelligence, surveillance,

and reconnaissance missions; and engage

in mine warfare. Their primary tactical

advantage is stealth, operating undetected

under the sea for long periods of time.

“The U.S. Navy submarine force has one

of the highest operational tempos in the

U.S. Navy and Naval Submarine Support

Center, New London plays a vital role in

helping Groton–based submarines

maintain their excellent readiness,” said

Cmdr. Brian Nowak, commanding officer of

the Naval Submarine Support Center in

New London.

“The warfighters operating the subma-

rines at the tip of the spear, and those who

are building the Navy’s newest nuclear–

powered submarines can only do so

because of the vast network of support they

receive from the shore side. The profes-

sional sailors and civilians at Naval

Submarine Support Center serve a key role

in that network. I am honored that I get to

serve every day with outstanding sailors.”

According to Navy officials, because of

the demanding environment aboard

submarines, personnel are accepted only

after rigorous testing and observation.

Submariners are some of the most highly

trained and skilled people in the Navy.

Regardless of their specialty, everyone has

to learn how everything on the ship works

and how to respond in emergencies to

become “qualified in submarines” and earn

the right to wear the coveted gold or silver

dolphins on their uniform.

Becoming a submariner is an accom-

plishment in itself. Dunn is also proud of

the Navy Achievement Medal he earned

earlier this year for repairing a mission–

essential system aboard the submarine.

Given the unique operating environ-

ment, members of the Submarine commu-

nity build strong fellowship among the elite

crew, Navy officials explained. The crews

are highly motivated and quickly adapt to

changing conditions. It is a busy life of

specialized work, watches and drills.

“It’s an honor serving my country,”

added Dunn. “I enjoy living in the United

States and have a greater appreciation for

what we have here after visiting other

countries.”

Thrasher photography exhibit in Harris’ Art Gallery at King Center
A collection from area photographer Mary Thrasher titled “Au Natural” will be on

display in the Maxwell C. King Center’s Harris Corp.’s Art Gallery through Aug. 26. The

King Center is on the Melbourne campus of Eastern Florida State University. The exhibit

features more than 20 pieces of framed photographic work of nature, animals, and life in

general. The exhibit may be viewed by ticketed patrons attending King Center main–

stage performances. Thrasher, raised in Florida, has been a nature lover for most of her

life. Her photography work captures the beautiful state of Florida. On these photo trips,

she’s always accompanied by her husband, along with her traveling troop of canines; three

aussies and her faithful whippet. Besides photographing the Florida outdoors, her other

passions are training and showing dogs for AKC Performance events. All of the artwork in

the exhibit is available for purchase. For additional information on this exhibit, contact

the King Center’s Karen Wilson at 433–5717.
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MIAMI — Crowley Logistics announces that Custom-

ized Brokers, its customs brokerage subsidiary, has

begun servicing private–label women and children’s

apparel manufacturer Land N’ Sea with expanded supply

chain services. Through the new agreement, Customized

Brokers will add additional velocity to the Land N’ Sea

supply chain by providing U.S. Customs clearance

services and cargo insurance coverage.

“Crowley builds value by partnering with businesses

for the entirety of their supply chain, not just individual

components, like ocean transportation,” said Frank

Larkin, senior vice president and general manager,

logistics. “In doing so, we are able to increase the velocity

with which their goods move to market, which has a

direct linear impact on total landed costs.”

“This optimization of services for an apparel customer

like Land N’ Sea, demonstrates Customized Brokers’

ability to add value to a customer’s supply chain,

regardless of the commodity,” said Kimberly Wakeman,

Land N’ Sea apparel company chooses Crowley Logistics as customs clearance and supply–chain services partner
vice president, Customized Brokers. “As a single–source,

total supply chain solutions provider, we have developed

ways to more efficiently manage the complexities of

importing both textiles and apparel along the supply

chain. We have dependable, compliance–driven teams

that keep abreast of regulations on this constantly

evolving market.”

Of the new partnership, Land N’ Sea’s CEO Eric Sobel

commented, “In today’s competitive retail landscape, we

are constantly looking for new and innovative ways to

improve the efficiency of our supply chain. Ultimately,

greater efficiency results in faster speed–to–market,

enabling us to get our product to the retail floor more

rapidly. To provide our customers with the highest level

of service possible, we have to always be examining our

own internal processes and seeking out partners that can

help us raise the benchmark even higher than it was

before.”

Jacksonville, Fla.–based Crowley and its subsidiary

Customized Brokers can prepare and submit any and all

customs documentation for imports of any kind coming

into the U.S.

For more information on the company, visit

www.CustomizedBrokers.net.

Counselors help seniors with Medicare questions
Counselors from an organization called Serving Health Insurance Needs of Elders assists seniors and disabled

people with their Medicare and Medicaid questions from 12–3 p.m. on Tuesdays and 1–4 p.m. on Wednesdays at the

Port St. John Public Library. The library’s address is 6500 Carole Ave. To make an appointment to talk to one of th e

counselors, call 222–7981.
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Florida Tech students take first at new statewide design
event hosted at UCF; their ‘Scuff Protection’ project shines

By Adam Lowenstein
FIT News Bureau
Florida Institute of Technology

A project that developed a system to

ensure the movement of heavy equipment

by the U.S. Navy does not damage the

flooring or the equipment won the top prize

at the inaugural Florida–Wide Student

Engineering Design Invitational.

Held April 19 at the University of

Central Florida’s College of Engineering

and Computer Science in Orlando, the

2018 Design Invitational brought together

more than two dozen engineering projects

from nine Florida universities. As host

university, UCF did not participate in the

event; partner universities will rotate

hosting duties each year.

The Design Invitational was developed

by engineering deans from the universities

to showcase the collective strength of

engineering and computer science pro-

grams in Florida and the impact these

institutions have in providing thousands of

skilled engineering and technology

graduates who enter the workforce

prepared to meet the demands of the

state’s rapidly–growing innovation

economy.

The entry from students Chris

Ballentine, Christopher Dixon, Kyle Koren,

Adam Madison, Reid Neal and Quintcey

Parrish, “Scuff Protection Interface (S.P.I.)

Project,” was named Best Invited Project. It

featured the innovative idea of splitting the

scuff protection interface into two sections:

the top section would be comprised of steel

to weld to the mating surface, and the

bottom section would be made of bearing–

grade nylon to prevent damage to the

contact surfaces.

Furthermore, “a reciprocal patterned

geometry would be machined out of both

the steel and the polymer to achieve

maximum frictional forces between these

surfaces,” the students wrote in their

project description. “This design feature

eliminated the use of fasteners and created

ease of maintenance for U.S. Navy

operators.”

At Florida Tech’s senior design event,

the Northrop Grumman Engineering &

Science Student Design Showcase held

April 6, “Scuff Protection Interface” won

the President’s Cup Award for engineering

and the Best in Show for mechanical

engineering.

Florida Tech sent two additional

projects to the Design Invitational in

Orlando. They were:

CARACAL (3D Biomedical Reconstruc-

tion): This project, from students Pamela

Forero, Daniela Friere, Cameron Hume,

Prabhuti Kharel and Rahmatul Mahmoud,

aims to facilitate the process of 3D

bioprinting by controlling the internal

environmental parameters of the printer,

such as sterility.

Aerospace Wire–Repair Intelligent

Systems Experiment (ARISE): Students

Logan Giacco, Nicholas Cushing, Brace

White, Archana Tikayat Ray and Ford

Mattice designed an experimental payload

that flew aboard a sounding rocket to test a

wire repair method developed by NASA

and Vencore in microgravity.

In addition to Florida Tech and UCF,

other partners were Embry–Riddle

Aeronautical University, Florida A&M —

Florida State University, Florida Atlantic

University, Florida International Univer-

sity, University of Florida, University of

Miami, University of North Florida and

University of South Florida.

Summer Fine Arts Theatre to present musicals ‘Barnum’ and ‘Chess’
The Summer Fine Arts Theatre Workshop, in partnership with the Phoenix Founda-

tion of Central Florida, will present the musicals “Barnum” at Titusville High School, and

“Chess” at Satellite High School in Melbourne, on June 28–29 at 7 p.m. and June 30 at

2 p.m. Tickets are $12 for premium seating and $10 for standard seating. The Summer

Fine Arts Theatre Workshop returns to Brevard County Schools through financial support

from the Phoenix Foundation of Central Florida. The program, which ran for nearly 30

years, brings students from grades 9–12 together to produce high–quality musicals in

state–of–the–art facilities with professionals in dance, tech, music, acting and production

management. The Summer Fine Arts program is free of charge to participants and each

student earns a high–school performing arts credit. The program, which ran from 1982–

2010, was cut from the budget because of lack of funding. The Phoenix Foundation

pledged its financial support for the next five years to “resuscitate this impactful pro-

gram.” For more information, call 264–3100, extension 4008 (Barnum), or 779–2000,

extension 4014 (Chess). Tickets may be purchased on the Brevard Public Schools website.
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Congressman Bill Posey (R–Rockledge) recently

presented 25 graduating high school seniors of Florida’s

8th Congressional District the 2018 Congressional Medal

of Merit, which honors extraordinary adolescents for

their contributions, leadership and achievements.

These distinguished students were nominated by

their schools in recognition of their outstanding academic

achievement, commitment to their communities, and

civic involvement. The ceremony was held at the Brevard

County Government Complex in Viera.

“I congratulate these exceptional students for their

dedication to enhancing our communities and local

schools,” said Posey. “Their hard work and achievement

should be applauded, and this award helps ensure that

the accomplishments of our students do not go unrecog-

nized.”

The following students were awarded the 2018

Congressional Medal of Merit:

BREVARD COUNTY:

Gregory Trax, Astronaut High School; Sheyenne–Lee

Schaefer, Bayside High School; Zach Beagle, Cocoa High

School; Seth Netterstrom, Cocoa Beach Junior–Senior

High School; Jessica Stord, Eau Gallie High School;

Garrett Ellington, Edgewood Junior–Senior High School;

Joelle Burley, Florida Preparatory Academy; Leah

Murray, Heritage High School; Christina Chadwick, Holy

Trinity Episcopal Academy; Bryan Wells, Melbourne

Central Catholic High School; Joseph Fields, Melbourne

High School; Payton Jones, Merritt Island Christian

School; Russell Scott, Merritt Island High School;

Local high school students awarded the Congressional Medal of Merit for leadership, achievement
Alejandro Alvilez, Odyssey Charter Jr/Sr. High School;

Symphany Lindsay, Palm Bay Magnet High School;

Sterling Jenkins, Rockledge High School; Kelly Hazlett,

Satellite High School; Carson Cole, Space Coast Junior–

Senior School; Bridgette Gifford, Titusville High School;

Mohammad Elassaad, Viera High School; and Fatima

Hussain, West Shore Junior–Senior High School.

INDIAN RIVER COUNTY:

Deanna Kreinbring, Indian River Charter High

School; Sana Shareef, Saint Edward’s School; Tyler Nagy,

Sebastian River High School; and Lance Lunceford, Vero

Beach High School.

Detailing Success Training Center opened by Melbourne detailer Labato
It has been a successful year for Melbourne automotive detailer Justin “JL” Labato, who is proving washing cars for a

living can be a very prestigious and lucrative line of work. Having been elected president of the International Detailin g

Association (IDA) in January, and as a dually certified automotive detailer by the Detailing Success Network and th e

IDA as a Recognized Trainer, Labato has officially launched one of only four Detailing Success “Extreme Detailing”

Training Centers in the country, at his Melbourne location at 515 S. Wickham Road.

Held quarterly with upcoming dates set for Saturday, July 7, and another date planned before the end of the year ,

these “Extreme Detailing” courses focus on certifications in the use of Double Black’s “Game Changer” car–care line,

Inspiration ceramic coating, the proper operation of Flex power buffers, and the application of Glassparency glass

protection. Detailers from the Eastern Seaboard are welcome to attend and receive their certifications.

Labato was also just selected for his fourth term on the 2018 Air Force One Detailing Team by Master automotive an d

aircraft detailer and trainer Renny Doyle of Detailing Success, making him the first president of the IDA to serve on the

prestigious team. Senior members like Labato are part of a mentoring and leadership division.

The IDA is the leading industry association for professional detailing operators, suppliers, and consultants. They are

dedicated to promoting the value of professional detailing services to consumers, while making it easy for customers to

contact an IDA–certified detailer in their area. Labato’s RT designation qualifies him to train and certify new detailers

according to IDA standards. He has in the past year, held two unofficial detail training events, but is now officially

designated a Detailing Success Training Center, backed by the IDA.

Labato has served the past two years on the Mothers Polish Team for Barrett Jackson and has made guest appear -

ances with AutoGeek’s Mike Phillips on Velocity TV’s “Competition Ready.” He is lead global detailing consultant for Buff

& Shine Manufacturing, a major sponsor of the annual Air Force One Detailing Project.

For more information on his business, contact Labato at 722–2255 or Kimberly Ballard at (256) 653–4003.
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Law firms do not encourage men to take
parental leave, according to new study
conducted by University of Eastern Finland

The professional ethos of law firms discourages men

from taking parental leave, a new Finnish–Canadian

study shows. Carried out by the University of Eastern

Finland and TÉLUQ University in Quebec, the study

found that the professional culture in law firms rests on

traditional masculine ideology, with men regarded as the

providers for their families. This view does not encourage

men to combine their professional career and child care.

The findings were reported in the International Journal of

the Legal Profession.

The fact that few male lawyers take parental leave is

an indication of gender inequality within the legal

profession.

“In law firms, family policies and flexible working

arrangements are mainly targeted at women, and this has

a negative impact on women’s career development. If

fathers took a more active role in child care, it would

facilitate the emergence of a professional culture that is

more family–friendly. In the process, it is also likely that

this would reduce gender bias in the division of legal tasks

and career paths within law firms,” researcher Marta

Choroszewicz from the University of Eastern Finland said.

The study examined male lawyers’ motives behind

taking or not taking paternity and parental leaves in law

firms based in Helsinki, Finland, and in Montreal,

Canada. Canadian male lawyers were significantly less

keen to take paternity leave than their Finnish colleagues.

This is partly explained by Finland’s longer paternity leave

tradition. Instead of taking paternity leave, Canadian male

lawyers preferred taking annual holiday when their child

was born.

The greater popularity of paternity leave in Finland is

also explained by organizational differences between

Finnish and Canadian law firms. In Finland, young

lawyers typically work as members of a team, and they for

example face lower expectations to attract new clients than

their Canadian colleagues. In Canada, the work revolves

more around the individual, and even young lawyers are

expected to contribute to marketing, networking and new

client recruitment.

Preliminary findings from Finland show that there, too,

the attitudes to paternity leave vary from one generation

to the next. Law firm partners representing the post–

Second World War generation and Generation X often did

not take paternity leave when their children were small,

and they do not necessarily understand the need of today’s

young male lawyers to participate in early child care. In

many law firms, paternity leaves are still regarded as

optional, compared to, for example, maternity leaves.

“It is not enough that men’s right to parental leave is

guaranteed by legislation. We also need organizational

solutions, collegial encouragement and examples set by

male law firm partners,” Choroszewicz points out.

In Finland, the right to paternity leave was enacted in

legislation in 1978. In 2013, the length of paternity leave

was extended to nine weeks. In Canada, taking paternity

leave has been possible since 2006, but only in the province

of Quebec, and the length is only half of what it is in

Finland.
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Arnold Insurance & Financial Services
Continued from page 12

to provide competent and ethical financial

planning services.

“I think the CFP designation is one of

the most respected credentials in the

industry,” said Arnold, who passed the

CFP examination on his first try. “It’s an

extensive financial education program that

covers a range of coursework. In order to

receive the CFP designation, you have to

pass a final examination that spans two

days.”

In 2017, the “overall pass rate” was 64

percent, and the pass rate for the “first–

time’ exam–takers was about 69 percent,

according to the CFP Board.

“The CFP designation has become the

must–have designation for those providing

financial advice,” says the CFP Board of

Standards.

“I believe there is value in financial

advice,” said Arnold. “One thing that it

does is it helps reduce the chance of knee–

jerk, emotional reactions to the market.

Reacting to market swings on a daily basis

will drive you crazy. Knowing you have a

good plan in place that can weather almost

any storm brings peace of mind. And that

is what advice does.”

The CFP Board Center for Financial

region, beloved by many families.

The Emory University graduate served

as a captain in the U.S. Medical Corps in

Germany before beginning his OB/GYN

practice in Rockledge in 1955. Throughout

his career, Dr. Arnold delivered more than

5,000 babies and was actively involved in

his community as a volunteer.

“My father practiced in this community

for 40 years,” said Arnold. “One of the

things he always talked to me about was

the importance of being ethical in life,

which I think is the most important part of

my job as a financial advisor. People are

putting trust in me.”

His father also taught him about the

importance of community service. One of

Dr. Arnold’s favorite organizations was the

Rotary Club of Cocoa, whose motto is

“service above self.” His son has continued

the long tradition of being involved in that

club.

“My father brought me into the Rotary

Club of Cocoa in 1989. So 2019 will be my

30th year of involvement with that

organization. And it’s been one of the most

rewarding experiences of my life.”

He added, “The club has been involved

in a lot of community projects since 1989.

Planning just announced that “Client

Psychology,” a new book featuring

“groundbreaking” research on a client–

centered approach to financial planning, is

now available. Edited by Dr. Charles

Chaffin, the Center’s director of Academic

Initiatives, the book is available in

bookstores and through major online

retailers.

The 336–page book explores the biases,

behaviors, and perceptions that impact

client decision–making and overall

financial well–being.

Derived by research from practitioners,

it outlines the theory behind many of these

areas while also explicitly stating how they

directly impact the financial–planning

practice.

Arnold Insurance & Financial Services

works with businesses and individuals.

“When a client selects my firm to do

business with, the client becomes like

family. My client–retention rate is 98

percent or higher. I’m proud of that,” he

said.

Mike Arnold’s late father was a

longtime practicing physician in Central

Brevard. Dr. Carl Arnold Jr. was one of the

top obstetricians and gynecologists in the

But in the last seven years alone, we’ve

raised about $400,000 for the Cocoa

branch of the Boys & Girls Club of Central

Florida. With those funds, we were able to

provide them with a 5,000–square–foot

facility that today serves more than 100

young people in the community with

various programs.”

In order to continue providing funds “to

keep the doors open” at the Cocoa branch

of the Boys & Girls Club, the Rotary Club

of Cocoa created a fundraiser called “Party

in the Park,” which has been a big success.

“We think it’s the most enjoyable

fundraiser in the area,” said Arnold. “Since

it was started, we have brought the Doobie

Brothers, Robert Cray, Grand Funk

Railroad, and Jamey Johnson to Cocoa

Village for concerts.”

He continued, “We’re now working on

our next ‘Party in the Park’ fundraiser.

The events have been exciting and people

really enjoy them. The main thing is, we

are raising money for the Cocoa branch of

the Boys & Girls Club. We are helping

young people in Brevard County by

providing innovative programs designed to

help them excel in school and lead healthy,

productive lives. I’m proud to be involved.”

Career Source
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EDC awards the Innovation Company of
the Year to Structural Composites at Expo

At the Economic Development Commission of Florida’s

Space Coast’s fifth annual “Made in Brevard Expo,”

Structural Composites Inc. was honored with the 2018

Innovation Company of the Year Award. Innovative

individuals and organizations drive the economy.

The Innovation Company of the Year Honorable

Mention recognizes a rapidly growing company that has

experienced robust growth over the past few years. The

company with 100 or fewer employees will have demon-

strated innovation in one or more of the following areas in

the past year: product or service offerings, manufacturing

processes or productivity, or sales and marketing approach

resulting in increased revenue and profitability.

Structural Composites has achieved “a huge in–road for

composites into the transportation industry.”

Recently, Wabash National, the largest manufacturer

of semitrailers in the nation, called for a trailer that was

lighter, more durable, better performing and cost effective.

Structural Composites employed a combination of

advanced composite engineering, PRISMA preform

technology and CoCure resin systems, and brought the

cost of composite structures down to the cost of aluminum

to meet the needs of Wabash National.

By incorporating molded structural composites instead

of aluminum, Wabash improved the trailer’s overall

thermal performance by up to 25 percent. The trailer’s

floor is also up to 20 percent lighter than it would be with

steel, and the system is far more puncture– and damage–

resistant than conventional constructions.

“Structural Composites’ work truly encompasses

innovation,” said Lynda Weatherman, president and CEO

of the EDC. “Their recent accomplishment for Wabash

National is an excellent example of a disruptive design

that is made right here in Brevard County.”

“Structural Composites is extremely pleased to win the

Innovation Company of the Year Award for its next–

generation CoCure hybrid metal/composite technology

featured in Wabash National’s 53–foot semi–trailer,” said

Mike Nichols, vice president of business development for

Structural Composites. “The Innovation Company Award

made by the Space Coast EDC selection team comple-

ments our Unsurpassed Innovation Award made at CAMX

in December 2017.”

Past winners of this prestigious award include:

l 2012 — ndtArtemis, IT

l 2014 — Parker Brothers

l 2015 — Roswell Global

l 2016 — Larsen Motorsports

l 2017 — Novell Engineering

The EDC’s Made in Brevard Expo showcases the

amazing products and designs that are produced locally, to

educate the community on the depth of the Space Coast’s

robust manufacturing industry.

Additionally, the Expo is designed to drive interest in

career opportunities in modern manufacturing. By

communicating the positive image of manufacturing and

the rewarding careers in the sector, the Made in Brevard

Expo helps build the skilled talent needed to support the

region’s 500–plus manufacturing companies.

For more information on the Space Coast’s manufactur-

ing industry, visit www.ManufacturingInBrevard.org.

Candlelighters
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Welsh Construction
Continued from page 13

Reef Academy we built in the local market (on Nasa

Boulevard in Melbourne),” said Welsh. Anderson was the

project manager and Jeff Kraner the project superinten-

dent for the Creative World School construction in

St. Cloud.

“We’re doing a lot of school projects,” added Welsh. “We

have a continuing contract with Brevard Public Schools.

Currently, we’re doing some renovation work at Edgewood

Junior–Senior High School on Merritt Island and at the

former Clearlake Middle School in Cocoa (closed in 2014),

which is now being used for adult education. We are also

looking at other school districts in Central Florida for

projects as well. We have a strong niche in the education

segment.”

The first quarter 2018 USG Corp., a manufacturer of

construction materials, report and the U.S. Chamber of

Commerce Commercial Construction Index, released in

March, reveal nearly two–thirds of contractors are “highly

confident” that demand for commercial construction will

increase over the next year.

However, there are continued concerns around labor–

shortage issues, which have put even greater pressure on

the industry to increase job–site efficiency and improve

labor productivity.

To address this challenge, more builders are turning to

alternative construction solutions, like prefabrication and

modular building materials.

Locally, Welsh Construction is considering rolling out a

new offering in the future that will enhance and expedite

the on–site construction process for clients.

“The construction industry is changing just like other

industries,” said Welsh, one of the most successful

construction company entrepreneurs in the region.

“As building demand continues to grow and general

contractors deal with workforce shortage issues, I think

we are going to see more prefabrication and

modularization.”

He added, “The walls and roof systems for the

MedExpress facility we just completed in Vero Beach were

all prefabricated. Those systems were delivered and

erected on–site. This compensates for some of the site–

build labor you typically need for a construction project.”

Welsh Construction is looking at offering complete

prefabricated structural systems, including walls, floors,

and roofs, for its clients’ projects.

“There are advantages to doing this. First, it is lighter

than conventional components such as masonry block

construction or traditional tilt–wall construction, and it

reduces the foundation cost. It’s a prefabricated product so

it helps speed time on the overall project. We use a steel

product that is sustainable and renewable, which is good

for Leadership in Energy and Environmental Design

projects, and green ideas in the construction industry. And

there is no mildew issue with a steel product,” said Welsh.

Contractors in the Northeast (69 percent) reported the

most frequent usage of prefabricated and modular

components, compared to the South where only 24 percent

indicate their companies are using these materials,

according to the USG Corp. and the U.S. Chamber of

Commerce Commercial Construction Index research,

which was developed with Dodge Data & Analytics, a

leading provider of insights and data for the construction

industry.

Construction employment totaled 7.2 million in May,

a gain of 25,000 jobs for the month and 286,000, or

4.1 percent, over 12 months, says a report by the Associ-

ated General Contractors of America. The report pointed

out that the year–over–year growth rate in industry jobs

was significantly higher than the 1.6 percent rise in total

nonfarm payroll employment.

Construction employment is now higher than at any

point since June 2008.

“Right now, general contractors are facing a ‘double–

edged sword,’ so to speak, in that they are growing but at

the same time they need to find staff to manage projects,”

said Norton.

The Associated Builders and Contractors, a nationwide

trade organization with a local chapter, says apprentice-

ships must be expanded to meet the 21st century

workforce needs.

“There is a big push for apprenticeship programs in the

construction trades because they offer workers a career

path,” said Welsh, whose company invested in and

constructed the first office building at the new Eau Gallie

Pointe development on West Eau Gallie Boulevard in

Melbourne. The commercial subdivision is being devel-

oped by Mike Renfro of local firm Matthew Development.

Welsh Construction moved in late last year. Since then,

there has been a flurry of activity at Eau Gallie Pointe,

with all types of businesses set to make the project a

success. “Coming Soon” signs are up everywhere at Eau

Gallie Pointe.

“This is the newest office project along the West Eau

Gallie corridor and it has a lot of momentum behind it.

There are a lot of things happening in this area. I think it

demonstrates the strength of the commercial real–estate

market,” said Norton.
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www.floridabusinessbank.com � www.bauerfinancial.com

Banking Specialists

Who Help You Take Care of Business

At Florida Business Bank we understand the
importance of dependable service and the value
of a strong banking relationship with small
businesses. Whether you operate from a single
location or multiple sites throughout Florida,
Florida Business Bank offers you banking and
lending services that will meet your every need.

We’ll help you with up-to-date technology for fast,
powerful, flexible solutions for all your financial
transactions. From Business Checking to Remote
Deposit services and Commercial Lending,
Florida Business Bank will tailor our services
to your unique requirements. With the power of
local decision making, Florida Business Bank
is the right choice for you. Call us today.

Bill Norris, President and CEO

Florida Business Bank

Florida Business Bank is

Takin' care of business in Brevard County
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Fred Sutton and Michael Ullian
Continued from page 1

which specializes in office, industrial, commercial, retail,

and investment real–estate brokerage.

A lot has changed in the last 33 years in America. The

average cost of a new home in 1985 was $89,300. The

average price of an existing home was $75,500. The

average cost for a new car was $9,000. At the end of 1985,

The Dow Jones Industrial Average closed at 1,546. Today,

it trades around 25,000.

Land prices in Florida have skyrocketed, too, over the

last three decades and the state’s population has surged.

When Sutton started developing real estate in Palm

Bay 44 years ago, in 1974, the city had some 7,700

residents. Today, there are more than 110,000 residents in

the city limits of Palm Bay.

Back then, Sutton Properties purchased some land for

development in Palm Bay for roughly $5,000 an acre. His

firm grew to become one of the largest family owned real–

estate development firms in Brevard County.

Fred Sutton runs his business working alongside his

son, Cort Sutton.

“Fred and Cort are unique in that they are not only

developers and brokers,” said Ullian, “but they also fully

understand what it takes to get a deal done and go above

and beyond to make it happen. It’s been a real pleasure to

be involved with them through the years. If you provide a

good product at a fair price, the deal gets done. Everybody

walks away happy.”

Ullian added, “We have represented Sutton Properties

and have been very successful in closing transactions,

working across the board with everyone from solo–

businessowners to major corporations. This includes

everything from leasing space to actually acquiring a site,

building a facility, and doing a lease–back. It’s unusual to

have the capabilities to do all these things in this market-

place, but with the two companies working together it can

be accomplished.”

A recent example of the two companies partnering to

help a business expand into larger quarters is Alstom. The

French company develops and markets a complete range of

systems and equipment in the railway sector. “It’s one of

the most unique companies in the world,” said Fred

Sutton.

Alstom just moved into its new location on South

Babcock Street in Melbourne, next to the Orlando

Melbourne International Airport. The four–story, 55,000–

square–foot building houses offices and Alstom’s advanced

software and solutions test laboratory. The laboratory

supports engineering teams in Melbourne and Jackson-

ville, as well as in Grain Valley, Mo.

Present in the community for the last 25 years, more

than 200 people work at Alstom’s Melbourne location,

supporting customers such as “Class 1 and short–line

railroads,” and commuter and public transit agencies in

North America, as well as international freight and mining

companies as far away as Tibet, Columbia, and Australia.

“In this particular case, they hired me to be their tenant

representative,” said Ullian about Alstom.

“So I went out in the market and looked at space that

would fit their needs and meet their requirements. Then I

met with Fred and said I have a tenant who I think might

complement one of your buildings in Melbourne. And we

ended up doing the deal. It was a win–win deal for all

parties involved in the transaction.”

It was an important deal because Alstom says it is

“committed” to recruiting and developing talent in the local

area, and works with Florida universities — including

Florida Tech, the University of Central Florida, the

University of North Florida, and the University of Florida

— to hire new graduates and offer internships to engineer-

ing students.

The facility that Alstom occupies in Melbourne is one of

many buildings owned by Sutton Properties. Their

buildings are faring well with high occupancy rates.

“We do have some flexible space available at Woodland

Commerce Park,” said Ullian. “There is a 12,700–square–

foot space and a 12,500–square–foot space. The space can

be used for office, manufacturing, or warehouse needs, or a

combination thereof. Our lease rates are very competitive.

We also have some space available at the full–service

Innovation Centre.”

A strengthening economy and job growth nearing

historical levels have given Realtors confidence in future

commercial real–estate market conditions. As more jobs

are created, it increases the demand for office space,

warehouse space, and other types of space.

Even after 90 straight months of job gains, the economy

looks likely to expand over the next two years with job

openings at their highest level in nearly 10 years.

On June 1, the U.S. Department of Labor released its

employment report for May. Unemployment in America

fell to its lowest level in 18 years, to 3.8 percent. In May,

223,000 jobs were created.

Since President Trump’s election, more than 3.4 million

jobs have been created. That job increase includes more

than 1 million jobs since the president signed his tax cuts

package into law five months ago.

“In my opinion, the local market is the most robust it

has been since Dr. (Joseph) Boyd (CEO) decided to move

Harris Corp.’s corporate headquarters from Cleveland,

Ohio, to South Brevard County in the 1970s,” said Fred

Sutton.

“I say this because there is real employment growth in

the county. It’s pushing the expansion. It’s exciting to see.

Many area businesses are expanding and other companies

are locating here.”

He also said the tax cuts have helped his business and

employees.

Harris Corp.’s roots in Brevard go back to 1967 when

the company merged with Melbourne–based Radiation

Inc., a maker of antenna, integrated circuit, and other

technology used in the space program. In 1974, the

company became known as Harris Corp. and moved its

headquarters, then in Cleveland, to Melbourne.

Harris Corp. has been growing and so has the

Melbourne campus of Northrop Grumman Corp. More

than 5,000 people now work for Northrop Grumman in

Melbourne, up from 1,000 employees a few years ago.

Ullian said he recently was on a flight into the region

and sat next to a new Northrop Grumman recruit. He was

27 years old.

“I asked if he was an engineer and he said he worked in

accounting. He said he really liked Brevard County and

the fact that he could buy a home, go to the beaches, and

not be far from Orlando. The demographics are starting to

change a bit in Brevard, which is a real plus. We need that

to continue.”

The Economic Development Commission of Florida’s

Space Coast has been working closely with a young

professional group called “321 Millennials” to get their

perspective on why they live and work on the Space Coast.

Efforts have included surveys, interactive meetings, and

on–camera interviews.

“The results of these efforts have been incorporated into

the EDC’s talent–attraction efforts — a critical component

of our business recruitment and retention program of

work,” said the EDC’s Lynda Weatherman, president and

CEO.

“This generation is a significant part of our workforce

and understanding their perspective will ensure the Space

Coast continues to attract and retain top talent for our

existing businesses.”

The EDC research office analyzed the survey data and

developed an “infographic” report highlighting the survey’s

findings. The findings include: 62 percent of Space Coast

Millennials chose to live in Brevard over another location;

80 percent enjoy the quality of life the community offers;

and the cost of living is one of the most important factors

when choosing a place to live.

Millennials are now the largest generation in the

workforce and they are driving the agendas of how

companies operate. Millennials born in the 1980s are

increasingly becoming the leaders of their organizations.

Brevard County has become increasingly attractive to

businesses. Growth is creating that interest and it’s

happening countywide.

Ullian said this is the “first time I can recall that North

Brevard, Central Brevard, and South Brevard are all

running full–speed ahead. Just driving around the county

you can see the construction and the expansion. Histori-

cally, South Brevard, which is one–third of the land mass

in the county and two–thirds of the population, has been

the hub of business. But that is changing now.”

“There has been tremendous diversification of employ-

ers in Brevard compared to years ago,” added Sutton. “And

it is changing the landscape of Brevard. For example, the

change that is taking place in North Brevard has been very

positive and things are really on the upswing there. I credit

a lot of that to Robin Fisher’s leadership.”

Fisher is a former Brevard County Commissioner who

helped North Brevard devise a strategy to rebound

economically after NASA closed the space–shuttle program

seven years ago. He also played a role in getting the

United States Specialty Sports Association to take over

operations of the Space Coast Stadium and the adjoining

baseball complex after the Washington Nationals moved

their spring training camp to West Palm Beach. And that

has been a big plus for the county.

“Brevard keeps going to a higher plateau. It’s going to

be really interesting to see where we are in five years. I

know Fred’s company and my company want to be part of

that growth helping businesses with their commercial

real–estate needs. We’re looking forward to the future,”

said Ullian.




