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Please see Craig Technologies, page 23

Craig Technologies marks
20th year in business; now
has operations in 20 states

Businesswoman Carol Craig is marking her 20th year guiding locally based Craig Technologies,
which has more than 320 employees in 20 states, and is hiring for a range of positions. She started
her venture as a one–woman consulting firm. A former U.S. Naval officer, Craig has her company
positioned to grow in 2019 with new contract wins and expanded manufacturing capability. Craig
Technologies just moved into its 11,000–square–foot corporate headquarters on Merritt Island.
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controlled machinery. It’s a very clean

operation,” she said.

During the summer breaks of her

college years, Craig worked in a machine

and tool shop in Galesburg, Ill. “I ran the

drill–press machine. It was an interesting

experience,” said Craig, who holds

bachelor’s degrees in computer science

from Knox College and in computer

engineering from the University of Illinois,

as well as a master’s degree in electrical

and computer engineering from the

University of Massachusetts at Amherst.

Craig Technologies supports projects

from “concept to real–world application

with end–users in mind.” The company

has a wide scope of expertise in engineer-

ing, software design and development,

precision manufacturing, fabrication and

assembly, integrated logistics support, and

avionics assembly, as well as skills in

other areas including information technol-

ogy.

In 2019, Craig Technologies is celebrat-

ing its 20th year in business. The company

has more than 320 employees in 20 states,

with regional business offices in Houston

and Washington, D.C.

In 1999, she started the venture as a

one–woman consulting firm. “I remember

the day I incorporated. It was Feb. 16,

1999. I incorporated in Jacksonville and I

first started doing consulting. I worked

from my kitchen table with a laptop. Right

away, I had customers. I was out of the

Navy and living in The Commander

Apartments,” she said.

Craig left the Navy after a training

accident damaged her knee. She found

herself moving a lot to follow her

husband’s career as a Navy fighter pilot,

she said. John Craig was a Navy captain.

“From Jacksonville, we moved to

Virginia Beach, Va., and that is where I

had my first small office for my business.

The space included a warehouse area.”

The Craig family moved to Brevard

County in 2004. “We came through

Brevard on a vacation and just loved it

here. My husband got out of the Navy after

16 years and went to work flying for

commercial airlines.” They moved to

Brevard with two young children, includ-

ing one with a disability. “We didn’t know

By Ken Datzman

MERRITT ISLAND — Craig Technolo-

gies, founded by entrepreneur Carol Craig,

a former Naval flight officer, is positioning

itself for the future as the company has

won a number of new contracts that have

reignited its growth, just at the time when

the business is marking a milestone.

Craig Technologies, which caters to

both government customers and commer-

cial clients around the nation, just moved

into its new 11,000–square–foot corporate

headquarters on North Sykes Creek

Parkway.

The facility houses the company’s

engineering division, administrative

personnel, training division, business

development, and other functions.

“Currently, we are not using the entire

11,000 square feet, but we expect to

expand into it as we continue to grow,”

said CEO Craig, whose company includes

the subsidiary Craig Technologies

Aerospace Solutions LLC. “This was a

good move for us. The team loves it here.

The water views are spectacular.”

In 2018, Craig Technologies was

ranked No. 13 on “The Orlando Sentinel’s”

Top 100 Companies list, which highlights

the “The Best Workplaces in Central

Florida.”

The company’s new headquarters

previously was the Merritt Island campus

for Webster University, which consolidated

multiple campuses and constructed a new

facility on North Wickham Road in

Melbourne.

Craig Technologies relocated its

corporate operations from Cape Canaveral,

but maintains a full–scale 20,000–square–

foot manufacturing facility in that city.

The precision manufacturing division has

greatly widened the company’s capabilities

to grow and take on new projects.

“We not only do CNC machining, but

we also do assembly and welding and

other highly skilled services for govern-

ment contractors, including NASA and the

Department of Defense. We cater to all

types of clients, including commercial

customers. We built out the facility to

accommodate our specific needs. The

manufacturing plant features high–end

technology, such as computer numerically
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Cesar R. Hernandez
ch@omnipublic.global
Omni Public

TAMPA — More than 75 successful women executives

who are driving Florida’s vibrant economies in a variety of

industries will be mainstage and featured speakers at the

“Synapse Summit: Innovation Lives,” set for Jan. 23–24,

at the Amalie Arena in downtown.

As one of Florida’s largest innovation–focused confer-

ences, the Synapse Summit is the premier event of

Synapse Innovation Week, Jan. 21–25, to showcase,

celebrate, demonstrate, and share inspiring success

stories of innovation and entrepreneurship that are

making Florida a top spot for startups and Fortune 500

companies.

During the Synapse Summit, accomplished women

leaders will share their innovative strategies and experi-

ences in building organizations that are accelerating

business success in Florida, including:

l Kira Blackwell, Innovation Program Executive,

NASA Headquaters

Within NASA Headquarters, Blackwell started a

program to work with small startups to develop cutting–

edge technologies that have both an earth and space

application.

l Tammy Charles, founder and chief ecosystem

architect, Tampa Bay Spark

Charles is building a platform for leading experts, tech,

and entrepreneurship enthusiasts to drive connections

that foster innovation and diversity.

l Rachel Marks Feinman, executive director, Florida–

Israel Business Accelerator

Feinman, a former corporate partner at Tampa–based

law firm Hill Ward Henderson, Rachel, is building

connections to help top Israeli companies secure business

opportunities in Florida.

l Ana Gonzalez, Miami Lead, 500 Startups

This is a venture capital firm that invests in entrepre-

neurs to create successful companies and build thriving

global ecosystems.

l Ingrid Harb, founder and CEO, Women Ambassa-

dors Forum

The Forum attracts global female social entrepreneurs

to participate and excel within the entrepreneurial

ecosystem.

l Sheryl Hunter, founder and president, Hunter

Business Law

This is a firm exclusively dedicated to meeting the

needs of growth–focused entrepreneurs and their business

enterprises, from startup to exit.

l Maria Juan, vice president of marketing, Peerfit

Juan leads a digital–health platform that connects

employers and carriers with personalized fitness experi-

ences.

l Ioulia Kachiraskaia, director, Guidewell Innovation

Center

With experience from Silicon Valley and Stanford

University, she is bringing great minds together to

facilitate and transform new ideas into solutions to help

communities achieve better health.

l Judy Lisi, president and CEO, Straz Center for the

Performing Arts

Lisi leads an arts management philosophy that

ensures outreach, accessibility, and audience development

for the entire community through multicultural and

educational programming.

l Julia Macgregor Peralta, founder and CEO, GSM

This is a Tampa–based compliance company with “the

highest venture capital–backed Hispanic woman execu-

tive in the Southeast U.S.”

l Sara Margulis, CEO and founder of Honeyfund, and

Shark Tank Winner

Margulis moved the venture from Silicon Valley to

Tampa Bay to take her successful company to the next

level.

l Melissa Medina, president, eMerge Americas

This firm connects revolutionary startups, cutting–

edge ideas, and global industry leaders and investors

across North America, Europe, and Latin America.

l Lauren Prager, VP of communications and program-

ming, Synapse

Synapse builds communities and empowers connec-

tions throughout Florida to foster innovation and acceler-

ate business success.

l Lillian Roberts, cofounder, Xendoo

This company provides small–business owners with

accessibility to CPAs, predictability of pricing, and speed

in accounting services through a technology foundation.

l Amy Ruth, senior vice president for the human

services group and chief HR Officer for Florida Blue

Ruth is skilled in business operations, strategic human

resources planning, talent management and continuous

improvement.

l Lisa Sandler, director of science and technology at

U.S. Special Operations Command

Sandler leads Special Operations Forces, Acquisition,

Technology and Logistics at MacDill Air Force Base in

Florida. She is responsible for all research and develop-

ment–funded activities.

l Paola Schifino, founder and principal of Schifino Lee

Advertising and Branding

Celebrating 25 years of award–winning work, Schifino

Lee is based in Tampa, with a majority of women depart-

ment leaders. They range in age from their 20s to 50s.

l Ramona Schindelheim, executive producer, Working

Nation

This company works to raise awareness about the job–

skills gap in the U.S. workforce and highlights what

companies, nonprofits, governments, and educational

institutions are doing to create solutions to the problem.

l Lakshmi Shenoy, CEO, Embarc Collective

Innovative, game–changing businesswomen to converge at ‘Synapse Summit’ scheduled in downtown Tampa

Please see Synapse Summit: Innovation Lives, page 3
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WELSH CONSTRUCTION - a proven leader in
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construction projects.
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League of Women Voters of Space Coast
to host its ‘Politicos on Parade’ fundraiser

The League of Women Voters of the Space Coast will

host its biennial fundraising luncheon and fashion show

“Politicos on Parade” from 11:30 a.m. to 2 p.m. on Friday,

Feb. 8, at Indian River Colony Club, 1936 Freedom Drive

in Melbourne.

The League of Women Voters of the Space Coast

invites members of the public to enjoy lunch while

meeting some of Brevard’s recently elected legislative

representatives as they model fashionable attire from

local businesses. The participating politicians will model

fashions from Bobbi’s in Cocoa Village and The Men’s

Warehouse in Melbourne.

The cost to attend is $40 for League members and $45

for guests. The RSVP deadline is Friday, Feb. 1. To

register, go to www.lwv–spacecoast.org (events/timely

topics). Contact Doreen Archer at (321) 622–4071 or

doreenarcher1@gmail.com for more information on this

program.

Synapse Summit: Innovation Lives
Continued from page 2

This successful accelerator director leads Tampa Bay’s

Embarc Collective to support startups and drive economic

growth.

l Rosa Shores, cofounder, Blockspaces

This company fosters the growth of innovative

individuals, enterprises and startups by providing

blockchain technology education, training and develop-

ment services within a live and online collaborative

community.

l Kristen Wiley, cofounder, Statusphere

Statusphere helps brands find influencers to tell their

story in a way that brings authenticity back to influencer

marketing through talented content creators within the

digital landscape.

Many other celebrated women entrepreneurs and

executives will also be speaking and participating in more

than 60 breakout sessions during the two–day Synapse

Summit. For the complete list of speakers, visit

www.synapsesummit.com.

“The energy and excitement of making meaningful

connections at the Summit with these dynamic women

and learning their innovative approaches to success are

truly inspiring for the future of Florida’s economic

growth,” says Lauren Prager, Synapse’s vice president of

communications and programming.

Themed “Innovation Lives Here,” the Summit will

bring together more than 5,000 attendees, 250 speakers

and 300 exhibitors from across the country to introduce,

explore and share the latest technologies and products

originating within Florida’s innovation incubators,

corporations, educational institutions, research facilities,

and entrepreneur support organizations.

Technologies to be featured include IoT, blockchain,

augmented reality, virtual reality, arts, music,

cryptocurrency, robotics, renewables, energy, artificial

intelligence, machine learning, fin tech, urban tech,

defense tech, robotics, 3–D printing, and media.

In its recent article, “Surge Cities,” Inc. Magazine

named Tampa, as well as Orlando, Miami and Jackson-

ville, as one of the top 50 places in the U.S. to start a

business.

The Synapse Summit is spearheaded by Synapse

Florida, a nonprofit organization that believes that

making connections is the key to thriving innovation in

communities and flourishing economies throughout

Florida.

For more information about this event, visit

www.SynapseSummit.

Shelter Mortgage
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Melbourne Office: 723-1400
Indialantic Office: 724-2300
Relocation: 725-1500

Palm Bay Office: 725-8120
Viera Office: 259-2993
Commercial: 723-3664

www.NationalRealtyFla.com
Serving Brevard Since 1965

A TERRIFIC OPTION FOR THE SELF-EMPLOYED BUYER! 
We understand the unique needs self-employed individuals have when it comes to financing 
a home. Now, self-employed borrowers don’t have to jump through hoops to make a loan 
program work for them. Because our SmartSelf mortgage allows self-employed buyers to use 
12 or 24 months’ personal or business bank statements or asset based income to support their 
income in qualifying for a mortgage. No tax transcripts or tax returns required! 

BRIAN SPENCER 
321.537.1137 

Apply online at www.spencer4loans.com 

Contact your 
Shelter Mortgage Loan Specialist 
today to see if this program could 

be the right fit for you. 
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By Nicole Wills
UCF Forum columnist
University of Central Florida

I traveled to New York last summer to hear some

inspirational women at Her Conference 2018, a develop-

ment event for college women and recent graduates. I

arrived excited to soak up as much information as I

possibly could — especially from the speakers who were

currently living out my dream career as a writer — and I

left with a notebook filled with ideas and quotes to inspire

me.

Surprisingly, the lessons that stuck with me the most

came from former NFL coach Jen Welter. Welter was the

first female coach in the league, having worked with the

Arizona Cardinals in 2015.

When Welter was introduced to the crowd, I wasn’t sure

what to expect. I’m a diehard New York Giants fan who

rarely misses watching a game, but I was surprised to hear

from someone associated with football or any other sport at

a conference dedicated to building your career as a woman

working in the media. As it turns out, though, football has

more in common with the professional world than I

thought.

Before she began her talk, Welter surprised the

audience when she asked us to assume the stance of a

linebacker. She directed us to stand with our feet shoul-

der–width apart, our shoulders pulled back, our knees and

hips bent, and our elbows tucked back.

“That’s a perfect linebacker stance,” she told us. “You

can move any direction, and you can tackle anything.”

The theme of facing your challenges head–on defined

Welter’s message as a speaker, and it also defined my

experience at Her Conference. I’ve applied her advice to my

career, my social life and my personal philosophies. Most of

all, Welter changed the way I look at leadership.

As the editor–in–chief of Her Campus at UCF, I lead

our online publication’s editorial team of more than 70

writers. Before the New York conference, I spent much of

my time leading up to my first semester as editor filled

with anxiety over leading such a large team, worried

whether I could find the right balance between being a

strong leader and maintaining the friendships I’d formed

with many of our writers. But before I stepped into the

room for our first meeting, Welter’s advice popped into my

head:

“Every time you take the field, whatever field that is,

you get to determine the tone.”

It’s so important to set a positive tone, especially when

you’re in a position of leadership Whether you’re a

linebacker or an editor, if you’re too busy worrying about

other people’s judgment of you and your abilities, you’ll

never get out of your own head. I know that I’ll never serve

as a good leader if I’m too busy criticizing writers for their

mistakes, or worse — worrying so much about my own

insecurities that I fail to set a good example.

“What you have to do is be good and be consistent and

be authentic,” Welter told us.

With Welter’s advice in mind, I make an effort to set a

positive and empowering tone at every editorial meeting,

and the response from my writers has exceeded my

expectations. The bonds I’ve formed with them have grown

stronger, and the articles they wrote last semester were

more personal and moving than ever. I plan to keep setting

that tone for the semester to come, and I know the Her

Campus at UCF team will continue to grow — both in

numbers and in prowess — as a result.

Life’s challenges might manifest on a football field in

the form of a defensive line, or they might be your own

negative thoughts and insecurities forming a defensive line

in your mind. Even if you balk at the thought of physically

assuming the stance of a linebacker, you can still channel

that mentality into your personal and professional life.

You can tackle anything — and don’t be afraid to blitz.

As Welter told all of us at Her Conference: “You never

know what that one step outside of your comfort zone can

accomplish.”

Face your challenges like a linebacker — and don’t be afraid to try a blitz

Nicole Wills is a University of Central Florida
junior in the Burnett Honors College studying
advertising–public relations, political science,
and writing/rhetoric. She can be reached at
nwills@knights.UCF.edu.

Visit Florida board appoints Young as CEO; first woman to lead tourism marketing entity
Visit Florida has announced the appointment of Dana Young as its new president and CEO. The announcement was

made following a unanimous vote of the board of directors during a meeting. Young assumed her role Jan. 9.

Governor Ron DeSantis said, “Dana Young is an exceptional leader who has worked tirelessly to improve the qualit y

of life for all Floridians. Her leadership ability and experience make her an excellent candidate to lead Visit Florida in its

mission to maximize the economic impact of travel and tourism to our state. I look forward to working with Dana, wh o

will be the first woman to lead Visit Florida, to strengthen our tourism industry and build on the economic success of ou r

great state.”

Young, a sixth–generation Floridian, is a product of the Florida public school system and received her undergraduate

degree in political science from Florida State University. In pursuit of her interests in law and public policy, she gradu-

ated from the University of Virginia School of Law in 1993 and returned to Florida to begin her legal career at Fowler ,

White, Boggs, P.A.

Young served in the Florida House from 2010 to 2016, rising to House Republican Leader. Most recently, she served

as a senator for District 18 in Hillsborough County.

“I want to thank Governor DeSantis and the Visit Florida board of directors for this opportunity. As a Floridian, with a

family tradition of public service, I understand the vital importance of tourism to our state and look forward to working

with industry businesses to inspire travel to Florida, stimulate the economy and create more jobs.”

Lino Maldonado, vice president of operations, growth and innovation for Wyndham Vacation Rentals North America

and chairman of the Visit Florida board of directors, said, “The Florida tourism industry has achieved seven consecutive

years of record visitation and visitor spending, and according on the latest economic impact study, Florida visitors spen t

$112 billion and supported 1.4 million Florida jobs. Dana Young is a strong leader who will continue to elevate Visit

Florida’s efforts to strengthen our state’s share of the global travel market.”

Harmony Farms’ ‘Buckaroo Ball’ set for Feb. 23 at the Wadsworth Pavilion
Brevard County Sheriff Wayne Ivey and Harmony Farms are inviting the community to the 2019 “Buckaroo Ball,” set

for Saturday, Feb. 23, at the Wadsworth Pavilion, located at the end of Timbers West Boulevard in Rockledge .

The event benefits Harmony Farms’ Equine Therapy Program.

There will be a dinner, dancing, a live auction, and lots of fun. The event will start with a cocktail hour at 6 p.m. an d

dinner at 7 o’clock, with other activities to follow.

Tickets to attend the Buckaroo Ball are $35 per person. The tickets can be purchased at www.HarmonyFarmsInc.com/

buckaroo–ball.

For questions or additional information about this event, contact HFBuckaroos@gmail.com.

In its 27th year serving Brevard County, Harmony Farms is a not–for–profit, volunteer–based organization providing

equine–assisted therapy to disabled individuals of all ages.

City to host Bridal and More Show in Melbourne
The City of Melbourne will be hosting a Bridal and More Show from 1–5 p.m. on Sunday, Feb. 17, at Front Street

Civic Center, 2205 S. Front St. The program is free of charge and will include selected vendors to assist attendees with

their event aspirations. There will be a fashion show, too. Whether you are planning a wedding, anniversary, graduation ,

birthday or any other future event, “you won’t want to miss this opportunity to connect with the right people.” Any related

businesses that want to be a part of this event, should contact the Melbourne Auditorium at (321) 608–7420.
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File photo
Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

THE EIGHTEENTH CIRCUIT: AN ONGOING CRIMINAL ENTERPRISE?
BBN 3703 PAGE 5
To Be Continued ...
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From: Holt, Debra [mailto:debra.holt@bcso.us]  
Sent: Tuesday, May 30, 2017 9:08 AM 
To: Brevard Business News; Ivey, Wayne; Nash, Charlie 
Cc: Ms. Adrienne B. Roth (Brevard Business News); Brevard Business News 
Subject: RE: [2017.05.25] PUBLIC RECORDS REQUEST (CR#12-358479) 
 
Mr. Roth, 
 
There are no documents responsive to this request. 
 
Regards, 
Debbie 
 
Debbie Holt, Records Manager 
Brevard County Sheriff's Office 
700 S. Park Avenue 
Titusville, FL 32780 
Phone: (321) 264-5214 
 
This email, including any attached file(s) is intended only for the addressee and may contain confidential information.  
If you are not the addressee, you are notified that any transmission, distribution, printing or photocopying of this email 
is strictly prohibited.  If you have received this email in error, please immediately notify the sender. 
 

 
 
 
From: Brevard Business News 
[mailto:BrevardBusinessNews@earthlink.net]  
Sent: Thursday, May 25, 2017 12:08 PM 
To: Holt, Debra <debra.holt@bcso.us>; Ivey, Wayne 
<wayne.ivey@bcso.us>; Nash, Charlie 
<Cinashlaw@aol.com> 
Cc: Ms. Adrienne B. Roth (Brevard Business News) 
<adrienneroth@earthlink.net>; Brevard Business 
News <brevardbusinessnews@earthlink.net> 
Subject: [2017.05.25] PUBLIC RECORDS REQUEST 
(CR#12-358479) 
 
May 25, 2017 — Thursday 
 
Debra Holt 
Records Manager 
Brevard County Sheriff's Office 
(321) 264–5214 
www.BrevardSheriff.com 
debra.holt@bcso.us 
700 S. Park Avenue 
Titusville, FL 32780 
 
Robert Wayne Ivey 
Sheriff 
Brevard County Sheriff’s Office 
(321) 271–6029 
www.BrevardSheriff.com 
wayne.ivey@bcso.us 
700 Park Avenue 
Titusville, FL 32780 
 
Charles Ian Nash 
General Counsel 
Brevard County Sheriff's Office 
Nash & Kromash, LLP 
(321) 984–2440 
www.N-KLaw.com 
cinashlaw@aol.com 
440 South Babcock Street 
Melbourne, FL 32901 
 

 
 
 
 
 
 
 
 
Dear Ms. Holt, Sheriff Ivey, and Mr. Nash: 
 
At 1:01 p.m. on Monday, March 4, 2013, Agent 
Christopher Ryba of the Brevard County Sheriff's 
Office emailed LaTonya Sanders, also of the Brevard 
County Sheriff's Office, requesting her assistance in 
obtaining a subpoena to Verizon Wireless in 
reference to CR# 13-063521. 
At 2:37 p.m. on Monday, March 4, 2013, LaTonya 
Sanders emailed Christopher Ryba and stated, 
“Done.” 
On this date, Thursday, May 25, 2017, Brevard 
Business News makes a request for public records to 
your Brevard County Sheriff's Office for any and all 
documents LaTonya Sanders sent to Verizon 
Wireless in reference to CR# 12-358479. 
Will you honor that request? 
 
 
Thank you, 
Bill Roth 
Special Projects Editor 
Brevard Business News, Inc. 
(321) 768–9699 
www.BrevardBusinessNews.com 
brevardbusinessnews@earthlink.net 
4300 Fortune Place Suite D 
West Melbourne, FL 32904 
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TALLAHASSEE — Nicole “Nikki” Fried was recently

inaugurated as Florida’s 12th Commissioner of Agriculture

and Consumer Services. As commissioner, she will oversee

a $1.8 billion department with nearly 4,000 employees, a

$137 billion economic impact, and widespread responsibil-

ity for Florida’s food production and safety, consumer

protection and licensing, and our state’s waters, forests,

energy, and more.

“The responsibilities of our department are vast, and

the opportunities are great. Today is day one, the day

we’ve been working towards — and we’re ready to work on

behalf of the people of the great state of Florida,” said

Fried.

“Our state faces significant challenges, but together, we

will rise to the occasion and work to build a Florida that is

better for everyone. In a changing economy and environ-

ment, we will build a forward–thinking and resilient state,

ready to take on the challenges of the future. I’m honored

to serve as your next Commissioner of Agriculture and

Consumer Services.”

Fried, the first woman elected to the cabinet position,

and an advocate for children, schools, and medical

marijuana, takes office with a bold agenda. Her vision is

centered on priorities that include:

l Cleaner Waters: Combating the red tide and blue–

green toxic algae choking our waterways and threatening

our economy demands our full effort and attention. Fried

will seek to create a stronger partnership with Florida’s

agriculture community and bring all stakeholders to the

table to find and implement real solutions to this crisis,

and will work towards stronger adoption of best manage-

ment practices that reduce pollution into our water

sources.

l Accountability on Weapons Licensing: Adequately

screening applicants for concealed weapons permits is an

extraordinary responsibility, and one that prior failures

have shown belongs under the purview of law enforcement

professionals. Fried will ensure that thorough, complete

background checks are completed for all concealed

weapons permits, because the safety of every Floridian is

at stake.

l Expanding Patient Access to Medical Marijuana: The

people of Florida spoke clearly when they voted for access

to medical marijuana. Fried will do everything in her

power to ensure that Florida’s patients have access to this

medicine in the forms that doctors deem best — not

politicians.

l Consumer Services: Florida should never be known as

the top state for fraud. Fried will make consumer services

a top priority of the Department, building stronger

relationships with law enforcement, local governments,

and other stakeholders to ensure our state’s consumers are

protected from those who would do them economic harm.

l Hemp Production: Hemp’s reclassification provides an

enormous opportunity for Florida agriculture to drive job

growth and revenue in a potential multi–billion–dollar

industry. Fried will work to harness this potential and

make Florida a national leader in hemp.

l Agricultural Innovation: Fried will push for innova-

tive technologies and practices that will keep our agricul-

ture community — Florida’s second largest economic

driver — competitive and successful.

l Expanded Availability of Healthy Foods: Fried will

work with our growers to fight food insecurity, ensure

quality nutrition in our schools, and take on the challenges

that stem from a lack of access to healthy food.

l Renewable Energy and Climate Change: No state in

America is more vulnerable to the intensifying effects of

climate change. Through the Department’s Office of

Energy, Fried will push for new, collaborative approaches

to increase renewable energy production and mitigate

climate change, ensuring Florida does its part to build a

sustainable future.

Fried is a lifelong Floridian, attorney, and passionate

activist. Fried graduated from the University of Florida,

where she received her bachelor’s, master’s, and juris

doctorate degrees. While in law school, she served as

student body president, the first woman to hold the

position in nearly two decades.

Before her election, Fried worked as an advocate in

Tallahassee, representing at–risk children, the Broward

County School Board, and working to expand patient

access to medical marijuana.

Fried lays out a fresh agenda that will keep Florida growing; heads a department with over 4,000 employees

Oceanside Charter Chapter of ABWA
accepting applications for scholarship in
amount of $2,000; deadline set April 15

Oceanside Charter Chapter of the American Business

Women’s Association is funding a scholarship through the

Stephen Bufton Memorial Educational Fund (SBMEF).

The scholarship will be awarded in the amount of $2,000.

Applicants must be female students who are citizens of

the United States and residents of Brevard County. The

student must be attending an accredited U.S. college,

university, community college, technical school or voca-

tional school in August 2019 with a grade–point average of

3.0 or higher.

Eligible women interested in applying for the scholar-

ship must contact Anita Carbone, the Oceanside Charter

Chapter Scholarship Chairwoman, at acarbone@cfl.rr.com.

Trustees of SBMEF serve as the selection board for this

scholarship. Applications must be completed online by

April 15, 2019. A minimum of three eligible applications

are required in order for the scholarship to be awarded.

The winner will be notified in July, 2019.

For more than 60 years, the ABWA has helped women

achieve their business and professional success through

educational scholarship. Since its inception, more than

17,000 women nationwide have been awarded over

$17 million in scholarships.

The Memorial Educational Fund is a 501(c)(3) chari-

table trust and public foundation. It has the same tax

status as public schools, churches and community funds.

Ameriprise
pick up bbn

1/14/19
page 15

FULL COLOR

Uniform Mart
pick up BBN

1/14/19
page 16

FULL COLOR

Nancy  Taylor
pick up BBN

1/07/19
page 16

FULL COLOR

Uniforms  �  Shoes  �  Accessories

Uniform Mart

Melbourne Shopping Center

1387 S. Babcock Steet

321-676-0000

Featuring Barco Uniforms

"We Dress The Pros"
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Moody sworn–in as Florida’s
attorney general; has long family
history of service as judges in state

TALLAHASSEE — Ashley Moody recently took the

oath of office, becoming Florida’s 38th attorney general.

Moody joined Gov. Ron DeSantis, Lt. Gov. Jeanette Nunez,

Chief Financial Officer Jimmy Patronis and Agriculture

Commissioner Nikki Fried at the inaugural ceremony,

where the new governor and cabinet members assumed

responsibilities of their statewide offices.

“I am deeply honored to serve the citizens of this great

state as Florida’s 38th attorney general,” said Moody. “As

Florida’s top legal officer, I will seek justice for all Florid-

ians, defend the rule of law and protect our State and our

citizens from crime and fraud.”

Moody was sworn–in by her father, James S. Moody Jr.,

a senior judge for the Middle District of Florida. The Bible

she took the oath of office upon is the same Bible that her

paternal grandfather, James S. Moody Sr., took the oath of

office on when he was sworn–in as the presiding judge in

the 13th Judicial Circuit Court of Florida in 1957.

Attorney General Moody, a fifth–generation Floridian,

previously served as a circuit court judge in Florida’s 13th

Judicial Circuit in Hillsborough County. Before serving on

the bench, Moody joined the U.S. Attorney’s Office

prosecuting drug, firearms and fraud crimes.

The U.S. Drug Enforcement Administration com-

mended Moody for her prosecutorial excellence and

outstanding initiative in drug law enforcement for her

work as a federal prosecutor. The Florida Department of

Law Enforcement also recognized her work as the lead

prosecutor of Operation Round–Up, a targeted prosecution

of violent and repeat offenders.

As a judge, Moody founded the Attorney Ad Litem

program to recruit volunteer attorneys to stand in place of

parents who did not appear in court with their children.

She also developed a mentoring program for at–risk

children in the juvenile delinquency system. In 2015, the

National Legal Services Corporation recognized Moody for

her significant contributions to pro bono legal service and

awarded her the Florida Supreme Court’s Distinguished

Judicial Service Award.

Moody was born and raised in Plant City. She attended

the University of Florida, where she earned her bachelor’s

and master’s degrees in accounting and her doctor of

jurisprudence degree.

She later earned a master’s in international law from

Stetson University’s College of Law.

Jess Parrish Medical Foundation grants
gift to the Women’s Center in Titusville

TITUSVILLE — The Jess Parrish Medical Foundation

has awarded $5,000 to the Women’s Center Ravindran

Family Domestic Violence Safe House.

The organization provides women and their children

who are escaping domestic violence with housing and basic

needs such as food, clothing, and personal items.

Clients also receive victim advocacy, case management,

counseling, and other resources to help them become

stabilized and self–sufficient. The Women’s Center

(www.WomensCenter.net) has a 24–hour domestic

violence emergency hotline for those needing assistance.

The hotline number is (321) 607–6809.

The Women’s Center has a 43–year history of helping

women and families in Brevard County by providing

support, education, counseling, information and services to

survivors of domestic, dating, and sexual violence, and

those suffering the ill effects of poverty, homelessness, and

mental–health challenges.
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PRESENTING THE 2ND ANNUAL SPACE COAST EARLY INTERVENTION CENTER

“Jam for the Kids”

Title Sponsor: $20,000 - Please contact Terri Clark or Susan Harmon at 321-729-6858 for details.

Platinum: $10,000
Signage throughout the event, website links for 1 year, and verbal  

            recognition at the event
Admission for 2 at our Thursday evening VIP & Celebrity Private Reception
Admission to Friday luncheon with celebrities and SCEIC students
Admission to Friday night event – preferred seating - 16 seats
Celebrity at your table

Gold: $5,000
Signage throughout the event, website links for 1 year, and verbal  

             recognition at the event
Admission to Friday luncheon with celebrities and SCEIC students
Admission to Friday night event – preferred seating - 8 seats 

Silver: $2,500
Signage throughout the event, website links for 1 year, and verbal  

            recognition at the event
Admission to Friday luncheon with celebrities and SCEIC students
Admission to Friday night event – 4 seats

Friday, January 25, 2019 
“Jam for the Kids”

After Event Party

Private Reception - 6:30p.m. to 8:30p.m.  
Our Platinum Level and above sponsors are welcome to a private reception at Amici’s 
Restaurant. Our celebrities have also been encouraged to attend.

Lunch - 11:00a.m. - 1:00p.m.  
Join us for lunch with the kids and celebrities at SCEIC. This a great chance to see the 
amazing work being done with the funds raised at our event. Enjoy lunch and have some 
fun with the kids and celebrities. Feel free to bring a guest to learn about our school.

Jam for the Kids - 6:30p.m. to Midnight (ish) 
One of a kind evening featuring great food and a relaxing atmosphere. Nashville 
entertainment from the talented singer/songwriters we’ve grown to love, comedians  
and magic. Chef Lee will create a delicious masterpiece for dinner. Business casual attire. 
 
After party 
This party is for our Platinum level and above sponsors and celebrities. Food and  
drinks to be provided.

Friday, January 25, 2019
Space Coast Early Intervention Center
3790 Dairy Road, Melbourne, FL 32904

Rialto Hilton Wakefield Ballroom 
200 Rialto Place, Melbourne, FL  32901

Thursday, January 24, 2019  
Amici’s Restaurant 
7720 N Wickham Rd #120, Melbourne, FL 32940

Please join us for a full day of fun and appreciation as we reconnect with old friends, make new friends  
and support a great cause. David Vincent Williams and friends have put together another great show.   

Come support SCEIC on Friday, January 25, 2019, have lunch with the kids at 11am and an evening  
of great food, music and entertainment beginning at 6:30 pm. 

SCHEDULE & INFORMATION

SPONSORSHIP LEVELS

By Credit Card by calling:  
(321) 729-6858

By PayPal at the following link:  
www.paypal.com/us/fundraiser/charity/143919

By check: Please respond by email to  
info@sceic.com and we will arrange pick-up  
of your check.

1

2

3

THREE EASY WAYS TO SPONSOR
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By Judy Kent
jkent@nationalcenter.org
and David W. Almasi
dalmasi@nationalcenter.org
National Center for Public Policy Research

WASHINGTON — In response to President Donald

Trump’s address to the nation on immigration and

border security issues, members of the Project 21 black

leadership network are supporting strong enforcement

policies intended to stop the unfair strain on public

services caused by illegal immigration — a strain that

disproportionately impacts black communities.

“President Trump laid out a clear case for why we

need to secure our southern border,” said Project 21

member Emery McClendon. “Liberals are allowing the

government shutdown to overshadow a very serious

problem. That problem is illegal immigration. At some

point, we must address this problem lest America cease

to be a sovereign nation.”

In what he termed a “growing humanitarian and

security crisis,” President Trump said “all Americans

hurt” from uncontrolled immigration. But he specifically

noted that blacks and Hispanics are especially hurt by

the influx of non–citizens into their communities.

Project 21’s “Blueprint for a Better Deal for Black

America,” the organization’s 57–point plan for removing

barriers blocking blacks from empowerment and

ensuring they have their chance of attaining the Ameri-

can dream, contains four specific recommendations to

deal with illegal immigration:

l Bar illegal aliens from accessing any public services,

except emergency services.

l Terminate federal funding of any social service

agency that provides non–emergency services to illegal

immigrants.

l Prosecute providers and recipients who allow scarce

federally–funded social services to be used by those who

are in the country illegally.

l End states’ special programs for assisting unlawful

immigrants, redirecting those funds to needy citizens.

“Countless numbers of people are illegally streaming

across our southern border, causing a strain on public

services and making a mockery of our immigration laws.

It’s a crisis that cannot be ignored. We need a strategy to

stop it,” said Project 21 Co–Chairman Horace Cooper.

“Some sort of barrier to entry is good, but — seeing how

needy Americans are forced to unfairly compete for

services that they pay for — Project 21 recommends the

additional steps of prohibiting those here illegally from

accessing non–emergency public services and prosecuting

those who break those rules.”

Illegal immigration costs taxpayers about $113 billion

a year at the federal, state and local level, according to

figures from the Federation for American Immigration

Reform.

About $84 billion is absorbed by state and local

governments that mostly derive funding through taxes

on property, sales and income. Black citizens pay their

share of these taxes. In its Blueprint, Project 21 notes

that government programs funded through these taxes

are then reduced or unavailable to black Americans in

too many communities due to illegal residents taking

advantage of them.

“Illegal immigrantion costs Americans well over $100

billion a year while simultaneously reducing income and

opportunity for lower–income citizens. It also floods their

communities with illicit drugs and gang members,” said

Nicole Bennett. “A physical barrier, additional agents,

judges and humanitarian aid at our southern border

means America can use the resources currently allocated

to assist illegal immigrants to help our own citizens reach

their fullest potential.”

“I feel President Trump made a gripping and compel-

ling plea about the need for comprehensive security on

our southern border. It is imperative to address those

who want to do harm to the United States and its citizens

and to recognize that we have a porous barrier through

which they cross and disappear,” said Project 21 member

Marie Fisher–Wyrick. “Not everyone who comes through

wishes to do harm, and many only want a better life. But

it’s clear they can come through and disappear among

our citizens and exploit our laws. While we need thor-

ough reform to our immigration system, Congress must

act now to fund physical border security. It is time for

Congress to do its job and work for America.”

“President Trump stuck to the facts and presented a

compelling case. The liberal response focused on emo-

tion,” said Project 21 member Adrian Norman. “The

truth about the damage caused by illegal immigration is

unassailable. And that damage affects all communities.

Protecting our border, stopping the flow of drugs into the

country and eliminating human trafficking should be

non–partisan issues.”

Project 21, a leading voice of black conservatives for

over 25 years, is sponsored by the National Center for

Public Policy Research. Its members have been quoted,

interviewed or published more than 40,000 times since

the program was created in 1992.

Black conservatives support border security, immigration enforcement; details listed in Project 21 blueprint

Space Coast Women in Defense set to host
its Anniversary Celebration; open to public

The Space Coast Women in Defense will host its

annual Anniversary Celebration, Silent Auction and

Awards Night for Science, Technology, Engineering, &

Mathematics Innovation on Jan. 26 at the Marriott

Courtyard in Cocoa Beach.

The awards and awardees are STEM Leadership Star

of the Year: Marian Passmore; STEM Business Innova-

tor of the Year: United Space Coast Cables Inc.; STEM

Nonprofit Innovator of the Year: United Way of Brevard

STEM Education; STEM Educator of the Year: Melissa

Woods; and STEM Mentor of the Year: Darrell Thomas.

The event will recognize these individuals and

organizations for their dedication and support promoting

STEM education in our community. The annual Anniver-

sary Celebration and Awards Night is open to the public.

People may register to attend this event at

www.scwid.org. The cost for members is $35 and $40 for

guests. Light hors d’oeuvres will be served.

Funds from the auction will benefit the STEM

Scholarship program. The featured auction items will

include passes to Disney and Sea World.

The keynote speaker will be Robert Jordan, president

and CEO of Genesis VII.

Established in 2013, Space Coast Women in Defense

is a nonprofit professional networking and development

organization for women and men in the region who

contribute to national defense and security.

The organization chartered the Space Coast STEM

Education Council on Oct. 14, 2013, and strives to

connect STEM needs with STEM resources from its

partners, including local industry, colleges and universi-

ties, civic leaders, parents, and students.

If you would like more information about the organi-

zation, contact Jessica Coots at STEM@scwid.org or call

(321) 729–3093.
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From Africa to Korea, Saudi Arabia to Taiwan, the

world’s cultures, foods and traditions will be celebrated at

Florida Tech’s 13th Annual International Festival from

12– 5 p.m. on Saturday, Feb. 16, on the university’s

outdoor Panther Plaza.

The festival has free admission and is open to the

public.

Through performances, food and hands–on experiences,

attendees will experience the rich cultural variety that

enlivens both the university — home to students from

more than 100 countries — and the broader Space Coast

community.

There will be a variety of performances starting at

noon, with Florida Tech’s all–faculty rock band TWITCHY

kicking things off.

Other groups scheduled to perform include the Shik

Shak Belly Dance Club, Florida Tech student associations

from Africa, the Caribbean, Oman, India, Latin America

and Saudi Arabia, the Florida Tech Swing Dance Club,

and many cultural performers from the community,

including Accordion music by Klaus Kolb.

Many of those student associations, as well as other

Florida Tech and community groups, will present cultural

displays. Participating groups include those representing

Brazil, Iraq, Oman, the United Arab Emirates, Jordan,

Korea and Taiwan as well as other university and

community cultural groups, including the Ancient Order of

the Hibernians.

Food vendors at the festival will be ARC’s Ice Cream

Truck, Hazel’s Caribbean Restaurant, Habanero Grill

Mexican Restaurant, Taal Indian Restaurant, Le Crave

serving French–style crepes, La Estancia Colombian

Restaurant, Bangkok Thai Restaurant, Old School Pizza

and Falafel Stop Mediterranean Restaurant.

The festival will also feature several children’s activi-

Florida Tech’s International Fest set for Feb. 16 on campus at Panther Plaza; event open to the public
ties, including bounce houses, face painting, and the

popular Passport to the World program. This free activity

encourages children of all ages to visit different cultural

displays to learn something unique about the many

countries and cultures represented at the festival.

Sponsors of the 13th Annual International Festival are

the Florida Tech Office of International Student and

Scholar Services, WFIT 89.5 FM, and the Florida Tech

Office of Business and Retail Operations.

In case of rain, the festival will be held in the

university’s Clemente Center.

For more information on this program, call (321)

674–8053, or emailISSS@FIT.edu.

Melbourne Regional Chamber recognizes Rock Paper Simple as Business of Month
The Melbourne Regional Chamber of East Central Florida recognized Rock Paper Simple as the Better Business of

the Month for January. The award is presented at the Chamber’s monthly “Good Morning Space Coast Breakfast” and is

sponsored by Chamber Trustee members Courtyard by Marriott and Residence Inn Melbourne.

Rock Paper Simple “has a passion for excellence.” Their award–winning team of digital marketing specialists focuses

on partnering with their clients to provide “the best branding, web design and marketing services needed to grow in the

digital world.” The company has received several community awards, including an Addy for the past six years.
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SBA 504 Rates
Still Low

The rates this month:

25-year fixed "all in" rate 4.98%

Brock Butler
VP Central Florida Region

 O: 407-816-8525
C: 407-808-3519
brock@fbdc.net

Tim Cramer
EVP Central Florida Region

O:  407-816-8525
C:  407-312-8891

tim@fbdc.net

Contact us for an update on SBA 504 Financing
or general rate structure information.

Florida Business Development Corporation (FBDC) is a private, non-profit
Certified Development Company establihed in 1989 to administer the

Small Business Association (SBA) 504 Loan Program.

20-year fixed "all-in" rate 4.92%

10-year fixed "all-in" rate is 5.17%

5950 Hazeltine National Drive, Suite 625, Orlando, FL

25-year Financing Available

SBA 504 financing GREAT for businesses!
www.fbdc.net

for real estate and equipment acquisition

for real estate and equipment acquisition

for real estate and equipment acquisition

20-year fixed "all-in" rate 4.95%
for real estate refinance loans.
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By Andrea J. Stein
andrea@wesmanpr.com
Jane Wesman Public Relations

Eighty to ninety percent of all start–ups will fail. While

there are many reasons for this, one of the biggest

problems new ventures face is poor negotiation skills.

According to experts Samuel Dinnar, a Harvard

instructor and business mediator, and Lawrence

Susskind, a professor at MIT who also co–founded the

Program on Negotiation at Harvard Law School, “the

single biggest threat to entrepreneurial success is an

inability to handle the negotiations that arise in the

evolution of a start–up.”

Founders must be able to prevent, detect, and respond

to potential negotiation mistakes in each of their interac-

tions.

In their book, “Entrepreneurial Negotiation: Under-

standing and Managing The Relationships That Deter-

mine Your Entrepreneurial Success” (Palgrave

Macmillan), Dinnar and Susskind point to the mix of

emotion, uncertainty, complexity, and relationships that

makes entrepreneurial negotiation so difficult. They

explain that the very qualities that help entrepreneurs

launch businesses — willingness to take risks, high levels

of self–confidence, a desire for rapid results — can

themselves become stumbling blocks. Based on their many

years of hands–on experience, plus their in–depth research

— including videotaped interviews with business founders

— Dinnar and Susskind pinpoint eight common mistakes

that entrepreneurs are prone to make. These are:

l Mistake #1: Entrepreneurs Are Self–Centered.

Because entrepreneurs are deeply focused on their own

interests when building a business, they often fail to

recognize the needs and priorities of those with whom they

have to interact. This focus on their own desires can blind

entrepreneurs to clues that could lead to better outcomes

for both sides, an important goal when building working

relationships.

l Mistake #2: Entrepreneurs Are Overly Optimistic

and Overconfident.

Most entrepreneurs are supremely confident. They

believe strongly that they will be successful (despite well–

known statistics regarding failure rates). Because of this

overconfidence, many fail to incorporate appropriate

contingencies into the agreements they sign.

l Mistake #3: Entrepreneurs Need to Win — Now.

The primary objective of many entrepreneurs is to win.

They are often primarily concerned about besting their

counterpart and thus treat negotiations as one–off

interactions, disregarding the possibility that future deals

might be even more valuable than whatever is on the table

at present.

l Mistake #4: Entrepreneurs Are Too Quick to Compro-

mise.

Entrepreneurs are “doers.” They try to get things done

while operating under incredible pressure. They feel

compelled to decide quickly and “move on.” Instead of

exploring additional options and finding even more

advantageous trades, they settle for quick (and minimally

acceptable) solutions.

l Mistake #5: Entrepreneurs Work Alone.

When entrepreneurs let their independent spirit

dominate the way they negotiate, they prepare alone

(rather than consulting their stakeholders and advisors),

misread unfamiliar signals, take unreasonable stands, or

vent emotionally at inopportune times. They fail to

recognize that negotiation is an organizational, not an

individual, task.

l Mistake #6: Entrepreneurs Haggle.

Many entrepreneurs get “tunnel vision,” assuming that

the only thing they’re negotiating is price. This leads them

to take a series of aggressive positions along this one

dimension, forgetting to consider other factors that can

create significant value.

l Mistake #7: Entrepreneurs Rely Too Heavily on Their

Intuition.

Many entrepreneurs rely on their instincts when a

negotiation doesn’t go as planned. But when trusting their

instincts, they are not as reflective on what they are doing

and why. So, they end up blaming the other side when

things go wrong. Worse, these same problems keep

occurring because they fail to learn the right things from

their experiences.

l Mistake #8: Entrepreneurs Deny Their Emotions.

Most entrepreneurs have a strong sense of what is fair.

When they feel they are being mistreated, they fall prey to

a slew of emotional mistakes, or cognitive biases, that

allow ego to overrule logic. This can be especially problem-

atic for entrepreneurs who tend to deny the relevance of

emotions (and ego) in negotiation. While claiming “it is

just business,” they can overvalue formal power, leverage,

and control and undervalue the more subjective side of

business negotiations.

To illustrate to entrepreneurs and those who negotiate

with them how these mistakes play out, Dinnar and

Susskind have included key portions of their interviews

with eight founders from various backgrounds and

industries in “Entrepreneurial Negotiation.” The authors

provide commentary about the reported missteps and

show how each founder’s performance improved moving

forward.

The book also includes extensive advice and

worksheets to help readers recognize and prevent their

own missteps. The authors explain how to prepare for,

engage in, and reflect on each negotiation; how to deal

with negative personal triggers; analyze the motivations

that drive almost all participants; and step back to view

heated situations “from the balcony” as an unbiased

observer.

Dinnar is a mediator, consultant, board member, and

venture capital investor. He is an instructor at the

Program on Negotiation at Harvard Law School and the

Harvard Negotiation Institute. He is also a research

associate with MIT’s Science Impact Collaborative. Dinnar

is founder and president of Meedance, which provides

negotiation, training, and dispute resolution services. He

has helped resolve highly emotional business conflicts

involving founders, investors, and board members with

some disputes reaching tens of millions of dollars.

Susskind is Ford Professor of Urban and Environmen-

tal Planning at MIT and head of MIT’s Science Impact

Collaborative. An expert mediator and negotiation trainer,

he is co–founder of the Program on Negotiation at

Harvard Law School where he currently serves as

vice chairman of instruction. He is also director of the

MIT–Harvard Public Disputes Program, and designed

and teaches the MIT course, “Entrepreneurial Negotia-

tion: The MIT Way.” Susskind who is the founder of the

Consensus Building Institute, has advised more than 50

corporations, provided advanced negotiation training to

more than 30,000 students and executives globally; served

as advisor to supreme courts of several countries; and has

published 20 books.

Don’t let poor negotiation skills doom your business venture; mistakes entrepreneurs make and ways to avoid
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Please see Candlelighters of Brevard, page 19

cancer. We are able to do this because of the success of our

fundraising events, initiatives, and year–round donor

relations.”

Additionally, Candlelighters of Brevard is nearly

doubling the “caps on its two most utilized financial

programs offered to families. We will be doing that in 2019

because of the success we experienced in 2018,” she said.

Brendan McCarthy, president of the Candlelighters of

Brevard board of directors, said “there is such a need for

the services and programs our organization provides in

communities. The need continues to grow every single

year. And we have the staff in place to serve the needs of

the Candlelighter families at this critical time in their

lives.”

McCarthy is a team member of the Laughlin McCarthy

Group under the UBS Financial Services’ umbrella of

advisors. He’s been a longtime community volunteer and

supporter of Candlelighters.

Candlelighters of Brevard recently expanded its staff

with the hiring of Samantha Roualet, the organization’s

operations specialist. And it has added three new board

members — Kim Downs, Sandra Burges, and Tony Diana.

“We welcome Samantha to the team. And it’s exciting to

have three new board members who will be providing

diverse new thoughts and ideas, as we strive to provide

services to more children and families. The only reason for

us to grow is for the betterment of the Candlelighter

children,” said Duran.

In addition to McCarthy, the Candlelighter board

members include: James O’Brien, Ross Whitley, Stephanie

Filippi–Brown, Tracy Latshaw, Mark Mikolajczyk, Mike

Moss, Linda Parker, and Mike Spragins. Honorary

members are Edna Fairbanks, Nancy Dyer, and Charlotte

Wienckoski.

“Everyone on the board is very passionate about the

mission of Candlelighters,” said Duran.

Candlelighters’ board and staff strategically work on a

variety of initiatives, including fundraising events. Its

flagship fundraiser is “Have–A–Heart,” a Valentine’s

Extravaganza. The 2019 event will be held from 6 p.m. to

12 a.m. on Saturday, Feb. 9, at the Hilton Melbourne

Rialto Place.

Sponsorships for the 17th annual event range from

$1,000 to $25,000, with various amenities at each level of

support. “Last year’s program was a huge success, thanks

to the event sponsors, attendees, and the Have–A–Heart

committee. The event grossed more than $230,000. It’s

very humbling. We have a very giving community,” said

Duran.

To inquire about being an event sponsor for this year’s

Have–A–Heart, contact Duran at (321) 728–5600 or

Natasha@CandlelighersofBrevard.org.

“Whether you are a $1,000 sponsor or a $25,000

sponsor, as an organization we try to give sponsors a

return on their investment,” she said. “We try to support

those, in various ways, who support the local nonprofit

sector. We want to make sure we do that.”

There will be a private sponsor reception for Have–A–

Heart on Thursday, Feb. 7, at the riverfront home of Gary

and Kelly Stein.

By Ken Datzman

INDIALANTIC — Because of the ongoing support from

businesses and individuals in the community, the non-

profit entity Candlelighters of Brevard Inc. has been able

to expand its programs and services into Indian River

County.

The organization’s mission is to serve children with

cancer and their families by offering emotional support

and financial assistance. And Candlelighters of Brevard

has been doing this for three decades, filling a need that

sets itself apart in the local nonprofit sector.

The Candlelighters organization will be marking its

30th year in Brevard County in 2019.

There are no pediatric oncologists practicing in Brevard,

so the Candlelighter families must travel out of the area in

order to seek medical care for their children. These are

children who are going through physical pain and the side

effects of pediatric cancer.

Candlelighters is currently serving 81 families in

Brevard and Indian River counties, “a record high for our

organization and a significant increase over past years,”

said Natasha Duran, the executive director of

Candlelighters of Brevard.

“We have expanded into Indian River County and are

now able to help those families that are traveling just as

far or even farther than the families in Brevard to receive

pediatric oncology treatment services. We will also be

introducing four new programs to families in both Brevard

and Indian River counties whose children are battling

Candlelighters of Brevard’s ‘Have–A–Heart’ Valentine’s event set Feb. 9 at Hilton
Melbourne Rialto — ‘The Final Curtain’; raffle tickets on sale to win Hyundai Kona

Candlelighters of Brevard will host its 17th Have–A–Heart fundraiser Feb. 9 at the Hilton Melbourne Rialto Place. The program will include a raffle for a new 2018 Hyundai Kona. From left: Candlelighters’
Carolyn LaRock, resource development specialist; Brendan McCarthy, Candlelighters’ board president, of the Loughlin McCarthy Group of UBS; Tracey Latshaw, board member and Have–A–Heart
committee chairwoman; Kris Latshaw; Candlelighters’ Natasha Duran, executive director; Candlelighters’ Adis Perez, director of family services; and Candlelighters’ Samatha Roualet, operations specialist.

BBN photo — Adrienne B. Roth
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Please see ENGAGE Young Professionals, page 21

Young professionals on rise in Brevard — organizations ENGAGE, 321 Millennials,
and Young Professionals Group team up on Jan. 27 for event at Control Results
By Ken Datzman

The next generation of community leaders in Brevard

County are honing their skills and connecting with one

another through various networks that bring like–minded

individuals together.

And the centerpieces of these organizations include

professional development, socializing, philanthropy, and

community–service projects.

In recent years, Brevard County, which has attracted a

growing number of young professionals, has seen the

popularity of generational organizations flourish.

Some of them are independent entities, while others are

Chamber of Commerce–based. Clearly, these networks

that attract young, rising professionals are carving a niche

and their members are viewed as up–and–coming leaders

in the region.

ENGAGE Young Professionals, a program of the

Melbourne Regional Chamber of Commerce; the Young

Professionals Group, part of the Cocoa Beach Regional

Chamber of Commerce; and 321 Millennials, an indepen-

dent organization, are all growing from involvement with

people in a certain age demographic.

And they are catering to what appears to be an

underserved market in Brevard County.

These organization are led, respectively, by Kit Fisher

of Prime–One Insurance; Mallorie Ingram of “Spacecoast

Living” magazine; and Shane Burgman of Dale Sorensen

Real Estate and of the Carpenter–Kessel Homeselling

Team.

“Our target demographic is young professionals in

Brevard who are in the 20– to 40–year–old range,” said

Fisher, the committee chairman of ENGAGE Young

Professionals.

“We basically act as a platform for personal growth for

our attendees. The organization has a civic aspect, a

philanthropic aspect, and a professional development

aspect.”

ENGAGE Young Professionals are members of the

Melbourne Regional Chamber. The group offers members

a way to connect, interact, and enhance professional

development.

Fisher said there are about eight people on the

ENGAGE Young Professionals committee who plan the

organization’s events.

“Our attendance ranges from 60 and 90 people and we

put on eight or nine events on a yearly basis. An example

of an event would be a networking social. We meet every

month on a Wednesday night at a restaurant or bar venue.

The location changes. We have a spotlight speaker at each

event.”

He added, “Two or three times a year we put on

showcase events, like the one we have coming up on

Jan. 27 at Control Results in Melbourne where we are

partnering with 321 Millennials and the Young Profession-

als Group. That event is open to the public. ENGAGE also

has paid lunch–and–learn gatherings. The events are

specifically designed to provide opportunities to fulfill the

goals of the group.”

Ingram, the managing editor of the magazine, is the

2019 chairwoman for the Young Professionals Group of the

Cocoa Beach Regional Chamber. Her organization

provides opportunities for young professionals to get

involved in the community through professional develop-

ment and business–networking activities.

“We are targeting young professionals in Brevard

For the first time, three area organizations that cater to young professionals are teaming up to present ‘Sunday–Funday’ on Jan. 27
at Control Results in Melbourne. The 1990s–themed event is open to the public and will include dodgeball, an inflatable obstacle
course, and food and drinks. The cost is $25 per individual. From left: Kit Fisher, committee chairman for ENGAGE Young Professionals
of the Melbourne Regional Chamber; Shane Burgman, a founder of 321 Millennials; and Mallorie Ingram, chairwoman for the Young
Professionals Group of the Cocoa Beach Regional Chamber. The dog's name is Pickle.

BBN photo — Adrienne B. Roth

County, people who want to get involved in the community

and give back to the community, and come together to

network,” said Ingram.

She added that the vision for the members of the Young

Professionals Group is to make measurable and significant

impacts in both their personal and professional lives, as

well as in the Space Coast community.

Ingram said she has been with Spacecoast Living

magazine for a year and a half.

“I grew up here. But worked out of the area for about a

decade. I moved back to Brevard. It’s great to be back.

Brevard County is booming. It’s really impressive. Things

have really changed in 10 years.”

Burgman moved to the Space Coast from Virginia
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Canaveral Port Authority awards million in contracts
to firms for construction of Cruise Terminal 3 project

By Steve Linden
slinden@portcanaveral.com
Communications and Public Affairs
Canaveral Port Authority

PORT CANAVERAL — At a recent

special meeting, the Canaveral Port

Authority Board of Commissioners

unanimously approved awarding Merritt

Island–based Ivey’s Construction Inc. a

$78.9 million contract for the Port’s Cruise

Terminal 3 project and a $29.5 million

contract for the adjacent 1,800–vehicle

parking garage.

Ivey’s was the low bidder to build a two–

story, 188,000–square–foot terminal as

part of the Port’s largest single construction

project in its 65–year history — a $163

million complex that will become the

homeport for Carnival Cruise Line’s

biggest and largest cruise ship, the Mardi

Gras, when finished in May 2020.

“We’re creating a world–class cruise

terminal, and with these contract awards,

the project is mobilizing and moving

ahead,” said Port CEO John Murray. “We

are confident that this state–of–the–art

facility will be constructed on schedule and

on budget.”

A five–member Port Canaveral

selection committee favored Ivey’s for the

cruise terminal project over a partnership

of H.J. High Construction of Orlando and

Suffolk Construction of West Palm Beach,

which bid $83 million.

Committee members gave Ivey’s top

scores based on factors such as pricing and

construction schedule. Ivey’s received an

average score of 93.8 out of 100. The

Suffolk/H.J. High partnership earned an

average score of 86.2. Ivey’s also submitted

the lone bid on the parking garage project.

Because both bids exceed original

project estimates, the Port is using “value

engineering” to analyze design features for

cost–saving options.

“The goal of the value engineering

process is to partner with the design and

contracting teams to provide the most cost–

efficient structure while maintaining the

original design intent and function of the

facility.” said Bill Crowe, Vice President,

Engineering, Construction and Facilities

for Port Canaveral.

The Port has taken several measures to

ensure minimal impact to surrounding

recreation areas during the construction

period, including the installation of a

seismic monitoring system in the surround-

ing area during the pile–driving process.

RUSH Marine of Titusville is the

contractor currently working on the

waterside construction of the new berth,

which began in September. Construction

crews are demolishing the existing pier

structures at the site and installing

protective barriers to prevent erosion

resulting from wake and wave action

generated by vessels transiting the Port’s

main channel. The $38.6 million project is

expected to be completed in December.

In December, Port commissioners

approved issuing up to $117 million in

bonds to finance the cruise terminal

project. Miami–based Carnival also will

provide $50 million as part of a long–term

agreement between the Port Authority and

the cruise line that began in September.

Additionally, the Port will receive $6

million in grants from the Florida Depart-

ment of Transportation for project infra-

structure work.

Ivey’s Construction built Cruise

Terminal 1, the Port’s newest operational

terminal, and its adjacent parking garage

in 2014. Ivey’s also constructed the parking

garage for Cruise Terminal 5 on the Port’s

north side in 2016. The company currently

is improving north side cruise terminal

roadways to improve traffic patterns,

augment pedestrian safety and expand and

improve the capacity of existing roads.

Ivey’s also is the contractor for the Port’s

wayfinding project, currently installing

new vehicular directional signs and

gateway signs throughout Port Canaveral,

on SR 528 and A1A. Those two projects will

be completed this spring.

With a futuristic design inspired by

nearby Kennedy Space Center, CT–3 will

welcome the 180,000–ton “XL–class” Mardi

Gras, currently under construction in

Finland. With a maximum capacity of

6,500 passengers and about 2,000 crew

members, the Mardi Gras will be the first

North American–based cruise ship

powered by liquefied natural gas when she

goes into service in fall 2020. The vessel

also will be the first cruise ship to feature a

roller coaster, which will be called BOLT:

Ultimate Sea Coaster.

Martin joins Dale Sorensen Real Estate office in Indialantic; a treasure hunter
Dale Sorensen Real Estate recently announced that Christopher Martin has joined the

company’s office at 436 5th Ave. in Indialantic. Martin is a real–estate sales agent by day,

but in his free time, he’s a bona fide treasure hunter, a hobby which gives him unique

perspective in his chosen career. As a treasure hunter, Martin has learned to be patient

and diligent with an ability to analyze information and details. Martin says he uses these

same skills “in seeking out the perfect properties for his clients,” listening to the small

details that will help him find the perfect home. Martin and his wife Haley, who is a

property manager for Dale Sorensen Real Estate, “enjoy all that living the Florida lifestyle

has to offer,” spending time surfing, playing Bocce Ball and tennis, traveling and listening

to music. To contact Martin, email him a cmartin@sorensenrealesate.com.
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FEATURING THE 4 UNDER 40 TOP 12 FINALISTS
PRESENTING THE RODNEY S. KETCHAM LEADERSHIP ICON AWARD

RSVP TODAY

RSVP by: February 1, 2019 • Call: 321-632-8222 or visit: leadbrevard.org/events/leadership-awards

Holiday Inn Express
& Space Coast Convention Center
301 Tucker Lane, Cocoa, FL
Reception & Dinner:  6 – 7 PM
Program:  7 – 8:30 PM

Tickets before January 14th:
$75 individual/$600 table of 8
Tickets after January 14th:
$95 individual/$750 table of 8
VIP Table of 8 $1,200

LEAD BREVARD’S SIGNATURE FUNDRAISER. A PORTION OF YOUR
TICKET BENEFITS THE LEADERSHIP BREVARD SCHOLARSHIP FUND.
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VERO BEACH — As of Jan. 4, 2019,

MarineBankAndTrust.com became MarineBank.bank.

Unlike a .com or .net domain, .bank domains are created

and managed by banking and security experts, and serve

as a solid foundation for banks to securely and effectively

communicate with customers.

Only verified and authenticated banks or financial

institutions can use a .bank domain, enabling customers to

quickly distinguish authentic emails from their bank from

potentially malicious attempts by scammers to obtain

personal information.

“Globally, breaches and phishing are anticipated to hit

record highs in 2019,” said Marine Bank President and

CEO Bill Penney.

“At Marine Bank, the security and trust of our custom-

ers is a priority. So we’ve opted to take the extra step of

using a .bank domain name and taking advantage of the

added security measures it offers including increased

levels of encryption, increased abuse monitoring and

compliance enforcement.”

Everything will remain the same at its four full–service

banking centers in Vero Beach, Sebastian and Melbourne.

Customers will continue to enjoy personalized community

bank service combined with big bank convenience, he said.

They will continue to login to their online banking and

mobile banking apps the same as always. In fact, visitors

can still access the bank’s website using

MarineBankAndTrust.com and reach their personal

banker using his or her .com email. The most noticeable

change for customers will be that official communications

from the bank will now originate from the

MarineBank.bank web address (URL).

Marine Bank was chartered in 1997 and has $268

million in assets. As the only community bank headquar-

tered in Vero Beach, its growth ties into “the national

trend of customers choosing local.”

Marine Bank has earned the coveted 5–star “Superior”

rating from Bauer Financial, the nation’s premier bank

rating firm. In 2018, Marine Bank & Trust was named

among the “top extraordinary banks” in the United States

by The Institute for Extraordinary Banking and received

its “Banky Award” for its commitment to strong commu-

nity banking.

Marine Bank is an active community supporter,

providing more than $200,000 to over 125 area nonprofit

organizations in the market over the last five years. For

more information on this business, visit

www.marinebank.bank.

New year ushers in added online security for customers of Vero Beach–based Marine Bank; office in Brevard

LBR’s Robert ‘Rob’ Beckner closes transaction on Merritt Island
Lightle Beckner Robison Inc. recently announced that Robert “Rob” Beckner successfully negotiated the sale of a

10,789–square–foot building on 5 acres on Merritt Island. The building is located at 5335 N. Courtenay Parkway.

Beckner, an industry veteran, was able to market and close the sale of the building within six months. Lightle Beckne r

Robison is a full–service real–estate firm. The company specializes in office, retail, industrial, investment properties and

asset property management. It serves Brevard county and the entire states of Florida and Georgia. For additional

information on the firm, visit www.TeamLBR.com.
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CCUCCU’s new Auto Buying Center is your 

one-stop shop for everything you 
need when you want to eliminate 
stress as you look for your next new 
or used vehicle and make sure you 
get the best deal.

 
Access CCU AutoSMART, our online  
vehicle marketplace designed exclusively 
for our members.

Check rates, calculate payments and get 
preapproved for financing.

Contact the CCU Auto Pro to ask any 
questions you have about your vehicle 
purchase and take advantage of his 
experience and expertise.

CCU

CCU

Auto Buying Service

Membership is available in Brevard, Indian River, 
Orange, Osceola, Polk and Volusia Counties.  A 
one-time $5 membership fee is required.  CCU 

Auto Buying Center is a free service for 
members. Federally insured by NCUA. 

ccuFlorida.org/autobuyingcenter
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Brevard Schools Foundation receives a grant
from Heineman to benefit local at–rick youth

VIERA — The Brevard Schools

Foundation is the recipient of a $39,000

continuation grant from the Heineman

Foundation.

The foundation has selected Brevard

Cultural Alliance to administer the grant

to continue serving at–risk youth in the

county.

“Art Beyond Boundaries” pairs boys at

Melbourne Center for Personal Growth

with high school students with disabilities.

These students will work together to

cultivate and add artistic enhancements to

a community garden project that com-

menced in March 2018.

The program allows at–risk youth to

gain a set of skills and experiences that

help them develop into successful and

contributing adults, identify careers, and

explore healthy outlets for expression.

The youth are participating in artist–

residency projects jointly with high school

students with disabilities who participate

in the Florida High School High Tech

program funded by the Able Trust at

Heritage High School in Palm Bay.

This is the second year the Brevard

Cultural Alliance has been selected to

implement the “Art Beyond Boundaries”

program.

“The new series of learning sessions

focuses on creating a wheelchair accessible

path for the community garden as well as

artistic pieces like walking path mosaics,”

said Pablo Remonsellez, the education and

community arts manager at Brevard

Cultural Alliance. “Instruction is being

provided by two professional teaching

artists who have been part of BCA’s Artist–

in–Residence team for several years. They

are Betsy Heath and Hassan Patterson.”

“We are proud to engage at–risk boys in

a project that allows them to learn content

and skills, plus offers the chance for them

to build relationships with their peers with

disabilities,” said Janice Kershaw,

president and CEO of Brevard Schools

Foundation.

When surveyed, 100 percent of the

participants in this program reported an

increase in their confidence and expressed

excitement to have the opportunity to give

back to the community. A total of 30

students had the opportunity to participate

in the program.

The Heineman Foundation is a

501(c)(3), founded in 1948. The organiza-

tion provides grants to support innovative

projects through established nonprofits

across the country. To learn more about

this organization, visit

www.heinemanfoundation.org.

Super Hero Run on Feb. 2 at The Avenue Viera
raises funds for local Guardian Ad Litem program

The seventh annual “Super Hero 5k and 1–mile Fun Run” will be held on Saturday,

Feb. 2, at The Avenue Viera. Honorary members of the Avengers, X–Men, Justice League,

Guardians of the Galaxy and other costumed comic–book characters will be raising funds

for Brevard County kids in need. The Super Hero Run welcomes cosplayers and runners

of all ages and abilities to participate. Complimentary food and drinks will be provided to

participants and “super–sized fun is guaranteed.”

Race logistics are being managed by Running Zone of Melbourne. Online registration is

available at secure.runningzone.com/Race/FL/Viera/Superhero.

Wearing a superhero or other kid–friendly costume of any kind is encouraged, but not

mandatory. Prizes will be awarded to the best–dressed contestants.

Awards will also be given in a range of categories. All participants who register for the

Super Hero Challenge (the 5k plus the mile fun run) will receive a medal.

The Super Hero Run host organization is Friends of Children of Brevard County Inc. It

will use the race proceeds to support the local Guardian Ad Litem program and help its

real–life superhero volunteers–or “GALs”– provide normalcy and comfort to children

whose lives have been turned upside down by neglect, abuse and abandonment. To learn

more about this nonprofit organization, visit www.friendsofchildrenofbrevard.org.

For more information on the Guardian Ad Litem program, go to www.brevardfl.gov/

GuardianAdLitem/Home, or contact the office at (321) 609–6823.

Code Enforcement Division in Cocoa adds Army veteran Briggs to its staff
The Code Enforcement Division of Cocoa announces the addition of a new code

enforcement officer. Julian Briggs began his duties Dec. 17. He brings the division to full

staffing with a total of three code–enforcement officers, a coordinator and division

manager. Briggs is originally from Columbus, Ohio. After spending some time in

Schweinfurt, Germany, Briggs moved to Brevard County in June 2016, with his wife and

two daughters. Briggs holds an associate degree in homeland security and is currently

pursuing a master’s degree. He served 22 years in the U.S. Army Military Police Corps.

During his military service he gained experience as a military housing code–enforcement

officer. “I am happy to become a contributing partner in the City of Cocoa,” Briggs said. “I

believe with diligent code enforcement we can improve the appearance and quality of life

for the residents here.” When Briggs is not working, he says he enjoys fishing.
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First Choice Healthcare Solutions Inc. (OTCQB:

FCHS), a physician–driven, patient–centric health–care

delivery platform providing a full life cycle of orthopaedic

and spine care for patients through diagnosis, treatment

and recovery, has announced the opening of the company’s

fifth therapy location in Brevard County.

“With our experienced, caring physical therapist team,

coupled with our state–of–the–art equipment, we are truly

passionate about delivering clinically superior, patient–

centric care,” said Dr. Steve Ryland, director of therapy

and ancillary services for First Choice. “Our new location

was designed to ensure our patients get back to doing what

they love in a comfortable environment that is close to

home.”

First Choice Physical Therapy’s newest location is at

4311 Norfolk Parkway in West Melbourne. The operating

hours are 7 a.m. to 6 p.m. Monday through Friday. The

modern 3,450–square–foot advanced treatment center

includes three private exam rooms, the most up–to–date

equipment to ensure evidenced based outcomes, and

highly skilled therapists, who emphasize a hands–on

approach to patient care, said Ryland.

The company’s other locations are in Melbourne, Viera,

Suntree and Indian Harbor Beach.

“Our team of expertly trained occupational and physical

therapists are ready to help you,” said Phillip Keller, First

Choice’s interim chief executive officer. “Three–out–of–four

of our patients avoid surgery, allowing them to get back to

a normal life. First Choice delivers verifiable, lasting

results, to keep patients healthy and living an active

lifestyle.”

Headquartered in Melbourne, First Choice operates

medical Centers of Excellence which concentrate on

First Choice Healthcare Solutions announces expansion of physical and occupational therapy sites
treating patients in the following specialties: orthopedics,

spine surgery, interventional pain management, physical

therapy and other ancillary and diagnostic services.

The company focuses on serving the Space Coast. First

Choice’s flagship integrated platform currently adminis-

ters more than 150,000 patient visits each year and is

comprised of First Choice Medical Group, The B.A.C.K.

Center and Crane Creek Surgery Center. For more

information on the practice, visit www.myfchs.com,

www.myfcmg.com, www.thebackcenter.net and

www.cranecreeksurgerycenter.com.

Realtor Theresa Fields affiliates with the Coldwell Banker Residential team
Coldwell Banker Residential Real Estate recently announced that Theresa Fields, an experienced real estate profes-

sional, has become a sales associate with its Melbourne office.

“I look forward to providing the best customer service and helping area buyers and sellers achieve their needs with my

knowledge of the area. I devote my full attention to clients’ needs, as well as their wishes,” she said.

Formerly with National Realty of Brevard, Fields specializes in residential property sales. “We are very happy to

welcome Theresa to the Coldwell Banker network. Her real estate experience, knowledge of the area and commitment to

excellent customer service leads to making customers for life,” said Michael Pruitt, branch manager.

Fields may be reached at (352) 270–7134, or theresafields321@gmail.com.
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Author, speaker Mark Green gives six leadership habits
for businesspeople to develop this year to be successful

By Miguel Casellas–Gil
mcasellas–gil@newsandexperts.com
News and Experts

Bad habits can be hard to break, and

for business leaders who have them, they

can be deal–breakers.

In a survey by Leadership IQ, an online

training firm, the primary reasons CEOs

were fired — mismanaging change,

ignoring customers, tolerating low

performers, and not enough action — were

often related to unproductive habits.

“Although leaders who display these

behaviors generally know what to do, and

how to do it, their unproductive habits

render them unable to get things done —

with dire consequences,” says Mark

Green, a speaker, coach to CEOs and

author of “Activators: A CEO’s Guide to

Clearer Thinking and Getting Things

Done” (www.Activators.biz).

“The most common unproductive

leadership habits include avoiding

decisions and conflict, maintaining

comfort–zone networks, needing to be

liked, neglecting to listen enough — and

they are hard to break.”

But Green says they can be broken and

suggests replacing them with foundational

habits that make leaders successful. He

lists six of them here.

l Capitalize on luck. This is a habit of

forward–moving thinking in response to

both good– and bad–luck events. Green

says bad luck, such as the extended

absence of a key employee, affords an

opportunity for the leader to empower

others by challenging them to learn, grow

and contribute in new ways. “Whatever

the circumstances, leaders rapidly come to

understand the value of generating return

on luck,” Green says. “Everyone wins.”

l Be grateful. “When you appreciate

and value what you have, you gain a

clearer perspective,” Green says. “A daily

meeting ritual of appreciation creates

space for each executive to share what

they appreciate most, and it opens up the

room to clearer thinking and increased

collaboration.”

l Give — within limits. Research

shows there are many advantages to being

a giver, but striking a balance is important

to remain productive. “Sharing informa-

tion and resources cultivates an abun-

dance mindset, bringing benefits that both

the company and the leader can reap,”

Green says. “But there are limits; if you’re

giving away too much time and too many

resources, you won’t be able to accomplish

your own objectives. Give, but know when

to say no.”

l When problems arise, focus on

process — not people. “When something

goes wrong, a common approach is to find

fault with the people involved,” Green

says. “But bad or poorly communicated

processes can make even the most

talented, dedicated staff look terrible.

Question processes and communication

first, before you explore the intentions,

character or capabilities of those involved.

Research shows that believing in your

people pays off.”

l Have high expectations of others.

Leaders who set the bar high and then

give their teams latitude to execute reap

more benefits than those who simply tell

their teams what to do,” Green says.

“Those whose habits include valuing

autonomy and individual responsibility

can build something great over time. High

expectations and empowerment are key.”

l Maintain intentional focus. “Count-

less research studies have exposed

excessive multi–tasking as ineffective,”

Green says. “To make real progress, hold a

small number of very important things in

your mind and let go of the rest. Ruthless

prioritization and focus in execution will

set you free.”

“With our thoughts, we make our

world,” Green says. “Check your beliefs

about your leadership habits, choose just

one or two to change, enlist others to

support your efforts, then get to it.”

Green is a core Aavisor to Gravitas

Impact Premium Coaches (formerly

Gazelles International), a mentor to

coaches worldwide, and an active contribu-

tor to programs and content for their

global ecosystem.

Cocoa Beach Chamber to host its 34th Chowder Cook–off
The Cocoa Beach Regional Chamber of Commerce’s 34th annual Chowder Cook–off

will be held Feb. 9 at Cruise Terminal 1 in Port Canaveral. This event will feature the

“area’s top chefs and restaurants” competing for the “Best Chowder” and the “Best Twist”

on the Space Coast. Twist is another food item that the restaurant chooses to showcase.

General admission tickets, with a 6 p.m. entry, are $25 in advance and $28 at the door

the evening of the event. VIP Tickets include early admission at 5 p.m. These tickets are

$40 in advance and $50 at the door. Connoisseur tickets for $100 include 5 p.m. admis-

sion, entry in a drawing for a Royal Caribbean cruise, and a signature drink.

Tickets can be purchased at VisitCocoaBeach.com or CocoaBeachChamber.com.

Hard–copy tickets can be purchased at Convention and Visitors Bureau Tourist

Information Center, 3800 N. Atlantic Ave. in Cocoa Beach, and at the Cocoa Beach

Chamber office in The Avenue Viera. The address is 2261 Town Center Ave., Suite 103.

For more information regarding the event, including restaurant participation require-

ment, or to participate as a table–top vendor, email Dmiller@visitcocoabeach.com.
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Candlelighters of Brevard
Continued from page 12

The highlight each year of Have–A–Heart is the

drawing for a new car. The Nelson family of the Brevard

County Hyundai Dealers has again donated a new car to

benefit Candlelighters. They are donating a new 2018

Hyundai Kona for the raffle.

The late businessman and dealership operator Bruce

Nelson got involved with Candlelighters of Brevard years

ago and his family has carried on the tradition and

generosity.

“My father started his involvement with Candlelighters

more than 20 years ago,” said his daughter, Tracy

Latshaw, who is the chairwoman for the Have–A–Heart

committee. “I remember people coming to the dealership

and test–driving cars. For every test drive, we donated $24

to Candlelighters. And our involvement just grew from

there. Supporting this great organization meant the world

to my father, and we have carried on that tradition today.”

She added, “It actually started with an employee of ours

who had a daughter with cancer and she was a

Candlelighter child. So, we jumped aboard and have been

donating a car every year to be raffled off at the event.”

Raffle tickets for the 2018 Hyundai Kona are $10 each,

or three for $25 or seven for $50. Tickets are available at

www.candlelightersofbrevard.org, and at Candlelighters’

Resale Shop, 436 Fifth Ave., Suite 1, in Indialantic.

The winner will be announced at the Have–A–Heart

social. “You do not need to be present to win the car,” said

Duran, adding, “The car raffle is a lot of fun and it raises

awareness of our organization. It is the celebration of the

Nelson family’s generosity in opening their hearts to

Candlelighters and the children of Candlelighters for many

years.”

Last year, Candlelighters hosted an Appreciation

Reception in honor of the Nelson family and the Brevard

County Hyundai Dealers. Over the last two decades, they

have donated more than $680,000 in financial, in–kind,

and volunteer time support to the organization.

Held at Candlelighters’ office, the event was attended

by close friends and family of the Nelsons, employees of the

Brevard County Hyundai Dealers, Candlelighters’ staff

and board members, and community leaders.

Bruce Nelson Jr. and Therese Nelson of the Brevard

County Hyundai Dealers, as well as Latshaw and Barbara

Bosha Nelson, were honored at the Appreciation Recep-

tion.

In addition to contributing a new car through the years

for the Have–A–Heart fundraising event, the Nelson

family founded the “Angel Car Care Program.”

The program covers repair services and automotive

parts for the vehicles the Candlelighter families use to

travel with their children to the treatment centers.

The 2019 Have–A–Heart fundraiser will be a special

evening, said Duran, and is being promoted as “The Final

Curtain” after a 17–year run.

“We invite the community to join Candlelighters of

Brevard as we pay tribute to the final Have–A–Heart

Valentine’s Extravaganza,” she said.

“The organization will be retiring the annual Have–A–

Heart gala in order to make room for a new vision,

expansion, and growth, starting in 2020. The

Candlelighters’ board and executive staff look forward to

sharing more information about the new event replacing

Have–A–Heart that will celebrate our courageous children

while providing sponsors, donors, and volunteers with the

best possible event experience. More details will be shared

in 2019 and beyond.”

“We’re really excited about the Have–A–Heart grand

finale,” added McCarthy. “It’s been an incredible 17–year

run with this event. We thank the community for their

longtime support. We have so many great fundraising

ideas for the future.”

In addition to fundraisers, another way to support

Candlelighters is to visit and purchase merchandise from

their upscale Resale Shop, located next to Dale Sorensen

Real Estate.

“We have been able to leverage the sales from our

Resale Shop to raise over $50,000 in funds on a yearly

basis, and that money goes toward our programs and

services,” said Duran. “Even though we are laser–focused

on our upcoming Have–A–Heart event, we need the

support of the community for our Resale Shop, whether it’s

shopping, volunteering, or donating items for the store’s

inventory.”

She added, “Carolyn LaRock, who manages the Resale

Shop, is reaching out to the community for home furnish-

ings and home décor that can be sold to the public. Those

are the top donations needed year–round at the Resale

Shop.”

Because of the community, Candlelighters is making a

difference in the lives of children with cancer.

“If people are hearing about Candlelighters for the first

time or for the 25th time, I hope they understand the

magnitude of the work we do. At the end of the day, we are

a nonprofit that assists children with pediatric cancer by

offering emotional support and financial assistance, and

we do that through a number of programs and services.

And we have been able to help more families because of

community support. We thank the community for helping

these families,” said Duran.
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Comcast seeking Accelerator program applications
from Florida startups, entrepreneurs; deadline April 7

WEST PALM BEACH — Comcast

NBCUniversal LIFT Labs Accelerator,

powered by Techstars, is now accepting

applications for its second class.

Founders and entrepreneurs across

Florida developing the next generation of

connectivity, media, and entertainment

companies are encouraged to apply now

through April 7 for this year’s program.

The class will begin July 15.

The accelerator is part of Comcast

NBCUniversal LIFT Labs for Entrepre-

neurs, a collection of programs that give

talented entrepreneurs access to Comcast

NBCUniversal’s renowned network of

partners, brands, and mentors to foster

rapid breakthroughs in connectivity,

media, and entertainment.

Comcast NBCUniversal and Techstars

will select up to 12 startups to participate

in this immersive 13–week program and

position the companies for possible

partnerships with Comcast

NBCUniversal’s partners and brands. The

startups will work directly with mentors

and product experts from across Comcast

NBCUniversal’s businesses, including the

XFINITY technology, product and experi-

ence teams; the NBC and Telemundo

broadcast stations; NBCUniversal cable

networks; Universal Studios; Universal

Theme Parks; DreamWorks; Comcast

Business; Comcast Ventures; Strategic

Development; as well as mentors from

Techstars’ expansive network.

Accepted applicants will partner with

mentors and teams at the new Comcast

Technology Center in Philadelphia. They

will also participate in custom workshops,

training sessions, and business meetings

unique to the company and its LIFT Labs

program. The accelerator will culminate

with a “Demo Day” in October, where the

companies will pitch their businesses to

hundreds of investors, mentors, Comcast

NBCUniversal leaders, and members of

the tech and startup community. In

addition, each company will have access to

work space at LIFT Labs in Philadelphia

until June 2020.

The program seeks startups utilizing

innovative technologies including, but not

limited to, advanced connectivity; Internet

of Things; artificial intelligence; machine

learning; blockchain; voice control; virtual,

augmented, and mixed reality; as well as

accessibility tech. Specific focus areas

include:

l Smart Places — Empowering people

and businesses to seamlessly connect

anywhere faster, efficiently, and reliably.

l Immersive + Interactive Experiences

— Engaging users through interactive

platforms, connected gaming and other rich

entertainment experiences.

l Digital–First Customer Engagement

— Creating and/or enabling personalized

customer success solutions and experi-

ences.

l Next–Gen Marketing — Predicting,

shifting, and analyzing customer behaviors

to stand out in a crowded digital world.

For more information, including access

to free resources, visit

www.ComcastNBCULIFT.com or follow

@LIFT_Labs on Twitter.

Junior League to host ‘Girl Power Symposium’ on April 27
The Junior League of South Brevard

Inc. will host its “Girl Power Symposium”

from 10 a.m. to 4 p.m. on Saturday, April

27, at the Space Coast Association of

Realtors in Melbourne.

The Girl Power project was developed

by members of the all–volunteer based

Junior League of South Brevard after a

need was identified to place a focus on

providing access to tools necessary for a

bright future through a positive impact on

the lives of girls through innovative

workshops focusing on self–esteem,

nutrition, leadership and mentoring.

A steering committee was formed in

2018 to research opportunities, as well as a

partnership with the Leadership Brevard

Class of 2018 to establish the first sympo-

sium in April 2018. The Girl Power project

was developed from this yearlong effort.

Girl Power consists of free workshops

intended to provide young women in

Brevard County ages 14–18 years old with

the necessary life skills needed to build and

maintain a healthy lifestyle, both mind and

body.

The long–term impact in the commu-

nity will be to build upon the programs,

focusing on more involved workshops for

“graduates” of the fundamental program,

thereby following them as the girls

progress in maturity and in life, giving the

young women a chance to excel and

empower themselves as they enter

adulthood.

“The Girl Power project is a direct

response to the desire of our members to

meet the needs of girls in our community,”

said Cindy Parr, the Girl Power committee

chairwoman for Junior League of South

Brevard. “Our Community Council has

delivered meaningful support to the South

Brevard area since 1966, Girl Power is the

next chapter of community impact and we

are thrilled to provide the means to

empower these girls’ lives in a positive

manner.”

The activities of the Girl Power

Symposium are underwritten by the

fundraising efforts of the Junior League of

South Brevard.

To learn how you can be part of these

efforts or for more information on the

Junior League of South Brevard’s Girl

Power project, visit www.jlsb.net/girlpower

or email girlpower@jlsb.net.
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ENGAGE Young Professionals
Continued from page 13

Beach in 2011. He is a 10–year U.S. Navy veteran.

Burgman served in the U.S. Navy’s submarine force.

He is one of the founding members of 321 Millennials, a

nonprofit organization that was established four years ago

and is thriving today.

“We have a seven–person board and our membership is

around 70 people and growing,” said Burgman, who was

stationed at the Naval Ordnance Test Unit in Cape

Canaveral from 2011 to 2015.

“321 Millennials was established because I saw a real

need for a group that had a strong camaraderie compo-

nent, which we do. If you ask anyone who served in the

military, they will tell you the one thing they miss more

than anything is the camaraderie aspect. So a couple of us

got together and had a discussion about forming such an

organization. We thought there was a niche for 321

Millennials in the county, and we quickly discovered there

definitely was such a market.”

Across America, the Millennials became the largest

generation in the workforce in 2016, according to a Pew

Research Center analysis of U.S. Census Bureau data.

More than one–in–three workforce participants

(35 percent) are Millennials. As of 2017 — the most recent

year for which data is available — 56 million Millennials

(those ages 21 to 36 in 2017) were working.

That was more than the 53 million Generation–Xers,

who accounted for a third of the labor force. And it was well

ahead of the 41 million baby–boomers, who represented a

quarter of the total.

The Millennials surpassed Generation–Xers in 2016,

according to the Pew Research Center.

The organization that Burgman helped found is “totally

independent, with no ties to networking entities, cities, or

Chambers of Commerce. We wanted to create this neutral

playing ground where anyone can get involved with 321

Millennials,” said Burgman, who is a Realtor and sales

partner with the Carpenter–Kessel Homeselling Team.

The three organizations — 321 Millennials, ENGAGE

Young Professionals and the Young Professionals Group —

are partnering to present “Sunday–Funday” from

12–3 p.m. on Jan. 27, at Control Results, 6030 N. U.S.

Highway 1 in Melbourne.

“We’re looking to bring as many young professionals

together in our age group as we can for Sunday–Funday,”

said Fisher, who is the executive vice president at

Prime–One Insurance in Indialantic.

“There are a lot of people in our age range who are

reaching out to meet other people in the region, especially

all the engineers who have recently moved to Brevard

County to work for Northrop Grumman and Harris Corp.

and other employers. Many of them are not having any

success meeting like–minded people their age. I often hear

this when I attend events for young professionals. With

Sunday–Funday, we are making it convenient for young

professionals to meet people their age in a fun atmosphere,

which is great,” said Fisher.

Added Burgman, “This will be the first time three

different organizations that target young professionals in

Brevard will be getting together to put on a program like

this. The cool thing is we all have the same mission at

heart. Putting everything aside and working in this

collaborative fashion is a huge step in the right direction —

to get everybody to come together and engage with one

another.”

“The fact that we are able to take the three different

platforms — ENGAGE Young Professionals,

321 Millennials and the Young Professionals Group — and

combine them to promote this event is a big step forward

in uniting our age group,” said Fisher.

The cost to attend the inaugural Sunday–Funday is

$25. To register for the event, visit

MelbourneRegionalChamber.com. Go to “calendar of

events.” Under that heading is “events available for

registration.”

Control Results, the event venue, is a 26,000–square–

foot facility designed “to be the gym that doesn’t feel like a

gym,” said Adam Dickenson, owner. The supportive

Control Results community is made up of fitness profes-

sionals, dietary experts, and others in the field. It offers a

range of services for small groups, large groups, and

individuals.

For example, the small group experience allows

trainers to work with just three to five participants, giving

that personal touch in a group environment.

Sunday–Funday will be a 1990s–themed event,

including music from that decade. “We are going to have a

dodgeball competition and there will be a large inflatable

obstacle course for attendees to experience. There will be

other activities, too,” said Fisher.

Intracoastal Brewing Co. in Melbourne is donating a

number of different flavors of beer for the event, and there

will be at least one food truck at the site.

“We are hoping for a great turnout for Sunday–

Funday,” said Fisher, adding that the proceeds generated

from the event after expenses will be split between two

nonprofits — the Greater Melbourne Police Athletic

League and the Brevard Chapter of Special Olympics

Florida. “Everyone is welcome to attend this event. We’re

looking forward to it.”
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Craig Technologies
Continued from page 1

anyone here. But I had envisioned getting clients like

Harris Corp. and NASA and DRS. I thought there was a

great opportunity here to build my business.”

And that’s what she did. Carol Craig shifted her work

from consulting to government contracting.

“I took out some loans and began to put in place the

kind of infrastructure that was needed for the company I

had envisioned. In 2005, Craig Technologies won its first

government contract. It was a small one. Even the

customer called it an ‘accidental contract.’ We were the

lowest bidder, by far. I think we had five people sitting in

Mechanicsburg, Penn., at that time. You have to start

somewhere, and we did, with that one small contract. It

gave us a past performance record.”

Craig Technologies is a woman–owned and service–

disabled veteran–owned firm.

In 2015, Carol Craig was selected as the Small

Business Administration’s Small Business Person of the

Year for the state of Florida, and was recognized as the

national first runner–up finalist in Washington, D.C.

She has blazed a trail as a woman entrepreneur.

Women entrepreneurs like Craig are having an uplifting

impact on the nation’s economy. Women started an

average of 1,821 new businesses per day in the U.S.

between 2017 and 2018, according to the “2018 Women–

Owned Business Report” commissioned by American

Express.

This level of new business formation by women is

greater than the daily average during the pre–recession

period from 2002 to 2007 (714 formations), the recession

and the recovery period between 2007 and 2012 (1,143),

and the post–recession period between 2012 and 2017

(952).

Notably in 2018, women–owned businesses that

generated revenues of more than $1 million increased

46 percent over the past 11 years, versus 12 percent for all

U.S. businesses.

Once Carol Craig got her business established, “we just

kept bidding on contracts and really started to grow. From

2005 until 2016, we had grown to 475 employees, of which

75 were related to manufacturing. The other 400 associ-

ates were all over the United States, including locally.”

At one point, the company was doing more than

$50 million a year in business with government and

commercial customers.

A key time in its company history was 2011, when

Craig Technologies established its manufacturing division.

The following year, it signed a five–year Space Act

Agreement with NASA to take on 1,600 pieces of equip-

ment at the former NASA Shuttle Logistics Depot, or

NSLD.

During the shuttle era, NASA’s space program

operations contractor, United Space Alliance, ran the

NSLD providing flight hardware and cable fabrication.

When the NASA Space Act Agreement was getting

ready to expire, Craig Technologies “scaled down to be a

bit more manageable. We kept the customers we had

great relationships with, including Harris Corp, Lockheed,

and Boeing.”

Carol Craig added, “When we took over the NASA

equipment, we knew we weren’t going to have it forever.

So we knew we had to recapitalize. And what we did

during those few years was purchase our own machines.

We have high–end machines in our manufacturing

facility. Everything worked out really well.”

She said “we have learned a lot over the last several

years and we are more focused as a company, especially on

the manufacturing avionics side, working through a long–

term plan and taking advantage of the current space

climate. We were always a services company. Now, with

our manufacturing capabilities we are able to focus more

on product, something a bit more tangible. We have a

software–as–service product we’re now selling. We have

moved into that area. Everything we’re doing is going to

help us grow and continue to evolve as a company.”

Recently, her business has been awarded a number of

new contracts “and we’re spinning upward with new

momentum.”

In November, for example, Craig Technologies

Aerospace Solutions won a contract to provide payload

integration and operations support to NASA and other

federal agencies. In addition to government entities, the

company will provide satellite–launch support to commer-

cial customers, both nationally and globally.

Craig Technologies Aerospace Solutions will provide

turnkey services to manage and perform the work for the

successful integration and on–orbit operations of payloads

using the International Space Station’s Integrated Kinetic

Launcher for Orbiter Payload Systems — SSIKLOPS or

“Cyclops” — and other research platforms.

“We would not have had the opportunity to be able to

do this without our manufacturing facility and the

investments we made in it,” she said.

The Cyclops is a mechanism used to robotically deploy

satellites from the International Space Station. It’s

designed to provide a method to transfer internally stowed

satellites to the external environment.

The Cyclops is designed to provide a common payload

interface and to accommodate payloads up to 150 kilo-

grams, Carol Craig said. Cyclops fills the payload deploy-

ment gap between small CubeSat launchers and major

payloads, enabling a whole new range of payload possibili-

ties.

Her company’s capabilities include operation, engineer-

ing, and manufacturing to provide full lifecycle payload

support. This mission operations and integration offering

complements the capabilities established while developing

a successful International Space Station flight–test

platform focused on additive manufactured payloads, in

partnership with the Center for the Advancement of

Science in Space.

“We’re excited to participate in growing the commercial

LEO (low–earth orbit) market through utilization of the

International Space Station’s resources, which allows us to

provide a lower–cost alternative to the launching of

microsatellites,” said Carol Craig, adding that her

company pursued the contract for about two years.

With evolving regulatory framework expected to propel

market demand, the global “nanosatellite” and

“microsatellite” markets are expected to reach between

$5–$7 billion by 2025, according to multiple reports by

research organizations.

The term microsatellite is usually applied to the name

of a satellite with “wet mass” between 10 and 150

kilograms (22 and 330 pounds). Nano and microsatellites

are the fastest–growing segments of the satellite industry.

Their “ease to build” and lower operating and manufactur-

ing costs are making them popular in civilian and military

applications.

“Currently, there are two commercial companies

launching things off the International Space Station,” she

said.

“One of them is NanoRacks. They launch CubeSats up

to 85 kilograms. A CubeSat is a type of miniaturized

satellite for space research. And we launch the

microsatellites, which are up to 150 kilograms. We are the

only commercial company doing that. Now that we have

the contract, we are really pushing to take advantage of

this opportunity and get the right customers. Everything

we have been doing over the last few years has put us in

the position to do these things.”

In December, Craig Technologies Aerospace Solutions

followed up with another contact win. It was awarded a

10–year “indefinite–delivery, indefinite–quality” hardware

fabrication support contract from Lockheed Martin Space

for its Commercial Civil Space programs, including the

Orion spacecraft.

Orion is NASA’s first spacecraft designed for long–

duration space exploration. Orion will transport humans

to interplanetary destinations beyond low–earth orbit,

including to the moon and eventually to Mars, and return

them safely back to earth.

“This is a very exciting time for small businesses to be

engaged in NASA’s mission to deep space,” said Carol

Craig. “We are pleased that our exceptional past perfor-

mance with Lockheed Martin and our unique capabilities

will be applied to these cutting–edge programs.”

Since coming to Brevard, Carol Craig has long been

involved in community service and working on many

different fronts to make the county a better place in which

to live and work.

More than a decade ago, she got involved in Junior

Achievement of the Space Coast. Today, she’s a board

member of that organization and a mentor to young

aspiring entrepreneurs in the region. Carol Craig teaches

in the Junior Achievement program called “Be Entrepre-

neurial.”

The class introduces students to the essential elements

of a practical business plan and then challenges the

students to start an entrepreneurial venture while still in

high school. The program is comprised of various sessions

where students learn about finances, marketing, advertis-

ing, competitive advantages, and market development.

“I am teaching ‘Be Entrepreneurial’ again this year at

the da Vinci Academy of Aerospace Technology at Merritt

Island High School. I greatly enjoy it. This is Dr. Charles

Parker’s class. He’s always been a proponent of JA classes.

I have taught in his class for three or four years.”

She continued, “Our company’s internal engineers are

actually supporting the students in the class by helping

them on the design and engineering side of things, while I

teach the entrepreneurial side of the program. So it’s cool

to see it all come together. And I think it’s going to be

exciting to see what type of entrepreneurial projects the

students come up with this year.”

Some of the students in the class have gone on to work

for Craig Technologies. “It’s great to see this,” said Carol

Craig, whose company is currently recruiting talent.

“We have all types of openings. We are looking for

machinists, avionics support people, cybersecurity

professionals, software engineers, and systems engineers,

and we have openings in other areas as well. We are

growing. We are in 20 states.”

She said recruiting is a challenge because the nation is

basically at what is considered full employment in the

workforce.

“Recruiting has never been an issue for our company,

but it is today. Many companies across the nation are

experiencing the same issue. We have an internal

recruiting team and we are also looking at external

recruiting companies because they have larger data bases

and all the necessary tools.”

She added, “But we have been recruiting really

outstanding prospects. And we think 2019 is going to be a

good year for the company all–round. It will be our 20th

year in business. We’ve been through a lot of cycles over

the years. Right now, we are definitely on an upward

trajectory. This is our corporate base, so as we grow we

can bring more jobs to Brevard. We’re really excited about

the future.”




