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By Ken Datzman

The Coy A. Clark Company has been developing

commercial facilities, such as office buildings and

shopping plazas, as well as residential neighborhoods in

Brevard County for decades.

The entrepreneurial–driven Melbourne firm also

leases and manages a portfolio of commercial properties

in Brevard County.

Now the company has decided to more narrowly focus

on its niche as a developer and property manager as it

looks to the future.

In a strategic business decision, The Coy A. Clark

Company has tapped Lightle Beckner Robison Inc., or

LBR, another highly successful, longstanding entrepre-

neurial–driven local commercial real–estate firm, to take

over the leasing of all its properties. The transition is

underway.

“We have been doing property management, property

leasing, commercial development, and residential

development for years and years in Brevard County,” said

Michael “Mike” Maguire, an industry veteran who is

president of The Coy A. Clark Company on North Babcock

Street.

“In the last couple of months, we made a decision to

focus more on development and property management.

We felt like there were companies that had better

connections and could do a better job marketing and

leasing our properties.”

Maguire is in his 15th year as president of The Coy A.

Clark Company. He first came aboard as a consultant to

oversee the company’s exclusive Four Winds Riverfront

Condominium project located near the Melbourne Harbor,

on the point close to the Chart House restaurant.

“After we finished that project, Coy and I had some

discussions and he made me an offer to join his company.

I have been here ever since. That was in 2004.”

Maguire continued, “We have weathered some tough

economic times together, and we have enjoyed some great

economic times together. Today, we are standing strong as

a company and we have a couple of single–family

developments we’re looking at in the county.”

The Coy A. Clark Company had an established and

productive working relationship with Lightle Beckner

Robison and reached out to that firm about leasing its

portfolio of properties.

“We went back and looked at the firms that have

brought us the most deals over the last few years, and it

was LBR — specifically Jeff Robison and Rob Beckner,”

said Maguire.

“So, we had a really good conversation with them

about this opportunity and we were able to reach an

agreement. We are very happy to have LBR representing

our properties. We still maintain ownership and manage-

ment of the properties. We think this is going to be a very

beneficial, strategic move for our company.”

“It’s great to see two organizations that have long

legacies in real estate in Brevard County, and have

practiced independently for so many years, come together

in this type of partnership,” said Robison.

Coy A. Clark Company taps LBR to take charge of leasing its properties

The Coy A. Clark Company, focusing on development and property management, has selected area firm Lightle Beckner Robison Inc.
to lease its portfolio of properties, which includes the Reflections Building and the Riverfront Building, both in Melbourne, and Seaside
Centre in Indialantic. LBR is a growing full–service commercial real estate company with expertise in the office, retail, and industrial
sectors. From left: Rob Beckner, principal, LBR; Mike Maguire, president, The Coy A. Clark Company; Coy Clark, owner and chairman,
The Coy A. Clark Company; and Jeff Robison, principal, LBR. They are at The Coy A. Clark Company in Melbourne.
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The pictures looked much better this past week.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Autumn Shrum
shruma@easternflorida.edu
Marketing Director
King Center for the Performing Arts

The King Center for the Performing Arts will undergo

major renovations this summer to modernize key areas of

the building and replace its aged air conditioning and

heating system.

Called “Keeping the King Center Cool,” the project is

the most extensive renovation since the facility opened in

1988, and is the top priority of the organization as it nears

its 32nd season on the Eastern Florida State College

Melbourne Campus.

The King Center will have limited performances on its

main stage from June through October while the work

occurs. The box office and administrative offices will

remain open as its staff continues booking future shows.

World–renowned artists regularly perform on the King

Center’s stage.

The facility also plays an important role in the college’s

performing arts program hosting student concerts.

“This is a very exciting project that’s going to be great

for our patrons and our entire community,” said Executive

Director Steve Janicki. “We’re eager to get started.

Meanwhile, we’re busy booking some amazing shows for

this fall and winter, and will have big surprises in store

when the work is completed and we kick–off our new

season.”

Funding for the $3.6 million project will come primarily

from the King Center’s endowment, which consists of

money from state grants, corporate sponsors and private

donations.

The remaining funds will come from an expected state

of Florida Cultural Affairs Grant and an appropriation

from the college.

The work consists of two parts. The first involves

modernizing major parts of the building at a cost of

$1.9 million. The work includes:

l Bold architectural updates to the front entrance

l Renovations to the main lobby including a new bar

area, and improvements to the walls honoring donors and

founders

l Modernizing the guest experience in the VIP Crown

Room, including contemporary furnishings and acoustic

accommodations

l Adding enclosed vestibules at the front entrance to

streamline security procedures and create more space in

the lobby

l Repainting the exterior of the entire building

The second part focuses on replacing the building’s

old heating, cooling and ventilation system at a cost of

$1.7 million. The system cools the 2,016–seat main

theater, smaller Studio Theater, rotunda, and administra-

tive offices.

The work has received approval from the King Center’s

Board of Directors. It still requires final approval from the

Eastern Florida State College Board of Trustees, which

will review the project at its April 15 meeting.

Dr. Anthony Catanese, chairman of the King Center’s

Board of Directors, said the project will ensure the facility

remains a vital center for the arts on the Space Coast.

“Through our fundraising efforts, our investments in

our endowment, and support from the college, we will be

able to accomplish what I think is going to be the most

important renovation in our history,” he said.

Said Kim Vice, chairwoman of the King Center’s

Building Refresh Committee: “I think the community is

going to be very excited when they walk up to the building

and see something new.”

BRPH Architects and Cape Design Engineering of

Melbourne were selected to design the King Center

renovations and HVAC system, respectively. MH Williams

Construction Group of Melbourne will perform the work.

The King Center Board of Directors is also considering

a second–phase renovation project in a few years. That

plan calls for creating a new outdoor patio area and adding

a rooftop terrace to enhance the pre–show experience for

patrons, along with renovating existing restrooms and

adding more.

It is hoped the funds required for the second phase can

be raised through an ambitious community–based capital

campaign the King Center Board is now planning.

For more information on the project and to donate to

the King Center, visit www.KingCenter.com.

King Center for the Performing Arts to undergo major renovations to start this summer; a $3.6 million project

GrayRobinson expands real–estate practice
in Melbourne with the addition of Schneider

GrayRobinson, P.A., has strengthened its real–estate

practice with the addition of Michael Schneider, who joined

the firm as a shareholder in the Melbourne office.

“Michael has more than 20 years of experience han-

dling real–estate closings in Florida and is an invaluable

addition to our real–estate team,” said Erik Shuman,

managing director. “His reputable involvement with real

estate title matters, and in the community, directly

bolsters GrayRobinson’s breadth in Brevard County.”

Schneider will focus his practice on structuring real–

estate holdings and navigating real–estate transactions.

He previously owned and operated The Title Company

of Brevard Inc. for 14 years and “gained a reputation for

being accessible to real–estate professionals” and the

public to help shepherd all manner of transactions through

closing in a fair and equitable manner.

Schneider earned his undergraduate degree from the

University of Florida, his law degree from the Shepard

Broad College of Law at Nova Southeastern University,

and his master of laws degree from the University of

Miami.

GrayRobinson is a full–service law and lobbying firm

with attorneys and government relations professionals

throughout 15 offices. For more information on the firm,

visit www.Gray–Robinson.com.
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Delaware North announces new Courtyard by Marriott
to open on former site of U.S. Astronaut Hall of Fame

investment, Delaware North is eager to

demonstrate its commitment to the

Titusville community and excited at the

prospect of further contributing and

supporting the Space Coast’s overall

economic growth,” Socha said. “I want to

thank the City of Titusville, including the

City Council and Planning and Zoning

Commission, for allowing us to proceed

with the project.”

The hotel site, located on Vectorspace

Boulevard off of State Route 405, fronts

the Indian River. The American Police

Hall of Fame and Museum is located

nearby, and the site is easily accessible

from Interstate 95.

The U.S. Astronaut Hall of Fame was

relocated to Kennedy Space Center

Visitor Complex in 2016, and Delaware

North purchased the land in 2017.

In addition to developing the hotel at

the site, Delaware North is reviewing

plans for utilization of the former hall of

fame building.

The hotel will be the first in Florida for

Delaware North, which operates 35

lodging properties across the United

States and Australia. Among them is

another hotel under a Marriott flag, The

Westin Buffalo at Delaware North’s

global headquarters.

“Delaware North has a reputation for

outstanding hospitality management, so

we are excited to showcase our lodging

expertise and bring an exceptional

experience to travelers to the Space

Coast,” Socha said.

In addition to operating all aspects of

Kennedy Space Center Visitor Complex,

including two retail shops at Orlando

International Airport, Delaware North

operates food and beverage services at

locations across Florida, including at

Tampa International Airport, Fort

Lauderdale–Hollywood International

Airport, Amalie Arena (home of the

NHL’s Tampa Bay Lightning), TIAA

Bank Field (NFL’s Jacksonville Jaguars)

two spring training/minor league baseball

parks and several restaurants in Disney

Springs and Walt Disney World’s Epcot

Center in Orlando via Delaware North’s

Patina Restaurant Group.

Learn more about Delaware North at

www.DelawareNorth.com.

By Glen White
gawhite@delawarenorth.com
Corporate Communications
Delaware North

Delaware North recently announced

that it will develop and operate a new

Courtyard by Marriott hotel on the

former site of the U.S. Astronaut Hall of

Fame in Titusville.

The five–floor, 152–room hotel will

include 14 extended and one–bedroom

guest suites, a large outdoor pool and a

rooftop deck with bar for an elevated

evening experience and for viewing the

increasingly frequent rocket launches

from Kennedy Space Center and Cape

Canaveral Air Force Station.

The hotel’s Bistro will serve full

breakfast and dinner menus and feature

Starbucks products. The property will

also have 800 square feet of meeting

space for conferences and special events.

The hotel will be located 6.4 miles

from Kennedy Space Center Visitor

Complex — which Delaware North

operates for NASA — making it the

closest hotel to the popular attraction and

to Kennedy Space Center’s launch

complexes.

“The increased interest and activity in

our country’s space program makes this

the ideal time to open a new, family–

friendly hotel near Kennedy Space Center

and the visitor complex,” said Scott

Socha, president of Delaware North’s

parks and resorts division.

“Delaware North is proud to partner

with Marriott to provide Space Coast

visitors a level of convenience and comfort

that will allow them to prolong their stay

at the visitor complex and experience the

once–in–a–lifetime opportunity to have a

front–row seat to a rocket launch.”

Courtyard by Marriott is the eighth–

largest lodging brand in the world, with

more than 1,100 hotels in 47 countries.

Groundbreaking for the new Court-

yard by Marriott is expected to take place

this summer, with an opening planned

for fall 2020. The project is expected to

create about 50 construction jobs and 35

permanent part– and full–time jobs.

“With the proposed hotel project and

Tanya Thompson to address Women’s Express Network luncheon
The Space Coast Women’s Express Network of the American Business Women’s

Association will host a luncheon from 11 a.m. to 1 p.m. on Tuesday, April 9, at the Eau

Gallie Yacht Club in Indian Harbour Beach.

The guest speaker will be Tanya Thompson of the Alzheimer’s Association. She is the

program manager for Central and North Florida. Her presentation is titled “Women in

Dementia and How to Prevent.”

She is originally from North Carolina but has lived in Florida for 15 years. Thompson

has a master’s degree in gerontology from the University of North Carolina–Charlotte.

She has 11 years’ experience working with individuals diagnosed with Alzheimer’s and

their families.

To make a reservation to attend the luncheon, email SCWExpress@gmail.com.
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 Don't Worry --
�ere's Still Time

to Call
Whittaker Cooper!

Brevard's Most Trusted 
Accounting Firm Since 1985

Take the stress out of ling with a call to the experienced 
Tax Team of Whittaker Cooper Financial Group, 

Certied Public Accountants and Consultants. Serving 
Brevard businesses and individuals since 1985.

1692 W. Hibiscus Blvd., Melbourne, FL 32901
321.723.3352

www.Whittaker-Cooper.com
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Specializing in:
Tax Preparation | Audit Preparation

Business Valuation | Strategic Business Planning
Litigation Support
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By Michele Gregoire Gill
UCF Forum columnist
University of Central Florida

Feed the birds, tuppence a bag,

Tuppence, tuppence, tuppence a bag

“Feed the birds,” that’s what she cries

While overhead, her birds fill the skies

– From the movie Mary Poppins, song by Sherman &

Sherman

As I write this, there’s a male goldfinch pecking at the

feeder outside my home office window. A cardinal perches

nearby, cracking safflower seeds. And tiny chipping

sparrows dart in and out of my cage feeder. Earlier, a red–

bellied woodpecker selected a whole peanut and flew off

across the yard with its prize.

Watching these birds brings such light and joy to me

and my family. My boys have become birding enthusiasts.

Ryan, my 10–year–old, diligently checks off what birds

we’ve seen in his favorite bird guide. Aaron, now 15,

became interested in photography last year due to his love

of watching birds flock to our many feeders. He now asks

me to take him to walk birding trails on the weekends.

These are boys who are generally obsessed with playing

video games.

I am so grateful to see how this newfound love of

watching birds has led to them wanting to go outside more

and to a love and appreciation of the natural world. Their

delight in seeing a new or rare bird come to our feeder is

unparalleled.

When I woke one day recently, Ryan couldn’t wait to

tell me about the pileated woodpeckers he saw before we

all got up. Aaron sometimes sets his alarm early on the

weekends to lie in the chaise lounge by the front bay

window and watch the birds flock there.

It’s amazing to me that birds even come to these

feeders. It feels like pure grace, especially because when

we first started with one lonely feeder hung from a metal

shepherd’s crook, no birds immediately came. I thought my

boys would quickly grow bored waiting and waiting for

something to show up at our little feeder.

We did get a lizard living inside our bird house, which

entertained for a little while. Still, no birds. Until one day,

there were! A titmouse came to the feeder and quickly

darted away. We marveled at it, sneaking outside to see it

closer. We laughed at its mechanical bark that seemed to

yell at us. We waited by the window every morning to see

if one would come back. And it did!

And then cardinals popped by. And the ever–present

mourning doves.

Last year, we got to see a whole cycle of life at our

feeder. First, the summer birds came: cardinals, mourning

doves, titmice, and sometimes flocks of blackbirds and

grackles. Due to our study of birds and their food prefer-

ences, we now had a variety of bird food and feeders which

we changed with the seasons.

As the late fall approached, chipping sparrows clustered

on our millet feeder, and goldfinches congregated on the

nyjer seed cylinder. We were sometimes graced with the

rare bird, a downy woodpecker, a sharp–skinned hawk, a

house finch. Chickadees and wrens visited too.

The boys marveled at how at first the goldfinches didn’t

look very gold, and female cardinals were dull indeed. And

then, the seasons subtly changed, and the birds’ color

became more vibrant. We watched as the goldfinches

became more and more yellow, until the males were

absolutely radiant with color. We watched cardinals feed

each other (“They are mating!” my youngest son exclaimed,

as he correctly identified the early stage of bird courtship

behavior.) We saw birds dance together in midair. And

then, a month or two later, juvenile birds appeared at the

feeder, with coloring different than their parents.

I learned all of this through my kids’ eyes, and now I

reap the benefits as I type this with birds as my companion

and continual entertainment. But it didn’t come easy, this

birding life. We waited months before any birds came to

our feeder. We had to experiment and try new seed and

different feeders.

The boys peppered the owner of the local birding store

with questions. We bought a bird bath. We changed out

the seed every time it became moldy. We cleaned the

feeders regularly; well, that was mostly me. But the boys

helped install the feeder systems and did much of the bird

research for us.

And we waited. And hoped. And kept learning. And

now we have a variety of birds at our feeders; birds that

change with weather, the time of year, and their stage of

life.

It’s so easy for me to get caught up in the world of

instant gratification. Birding has taught me the joys of

being still. Of watching and waiting. Of getting outside

with my kids. Of the rhythms of the seasons. And of the

miraculous beauty and grace of the natural world.

So, I encourage you to join me in feeding your neighbor-

hood birds. It’s more than a tuppence a bag nowadays, but

the rewards are priceless.

The unexpected joys of bird–watching, it brings appreciation of natural world

Michele Gregoire Gill is program coordinator
of the University of Central Florida’s education
doctorate in curriculum and instruction and is
a professor of educational psychology in the
Department of Learning Sciences and Educa-
tional Research. She can be reached at
Michele.Gill@UCF.edu.

Jess Parrish Medical Foundation to host Golf Classic on April 12,
law firm Zumpano Patricios returns as the presenting sponsor

Jess Parrish Medical Foundation has announced the

law firm of Zumpano Patricios as the presenting sponsor

for the annual Fran Gerrett Memorial Golf Classic on

Friday, April 12.

More than 200 golfers are expected to play in the two–

course tournament with all proceeds benefiting The

Children’s Center, a service of Parrish Healthcare, and

one–stop childhood development resource center.

TCC provides a safe and healing environment for

special needs or typically developing children to learn and

grow, along with an array of health, education and human

services under one roof.

“Zumpano Patricios is honored to continue its tradition

of supporting the Fran Gerrett Memorial Golf Classic as

presenting sponsor again this year. We believe the

Foundation’s mission of providing healing experiences to

families is fundamental to advancing the future of our

youth, and it is our privilege to extend our financial

support to the vital programs and services offered at The

Children’s Center,” said Joseph I. Zumpano, managing

shareholder at Zumpano Patricios.

Registration begins at noon, with a shotgun start at

1 p.m. Tournament players can choose between two golf

courses — the Ron Garl and Lee Trevino–designed La Cita

Golf & Country Club nestled among 100–year old oak

trees, or The Great Outdoors, “with the beautiful natural

environment of the St. Johns wildlife refuge.”

Course selection is first–come, first–choice with paid

registration. The tournament format will be a four–player

scramble with fun contests, including a chance to win a

$1,000 cash prize when purchasing a raffle ticket for $20.

Participants need not be present to win. Winners will

be announced following the awards ceremony.

Fran Gerrett served as the director of materials

management at Parrish Medical Center for 24 years. Fran

passed away in 2012, but the annual golf tournament lives

on as a tribute to his longtime dedication to our community

and favorite charity, The Children’s Center.

The golf classic is organized by community leaders and

volunteers. Event co–chairs are Kathy Myer and Greg

Sparkman. Other members of the golf committee include

Santi Bulnes, Amy Craddock, Anita Currie, Lori Duester,

Leigh Spradling and Suzanne Yarbrough.

The foundation welcomes all businesses and organiza-

tions to participate and support the event. A variety of

sponsorship opportunities are available beginning at $500.

Individual player costs are $85, which includes golf, lunch

and dinner.

For more information about sponsorship packages or to

purchase general admission and raffle tickets, call Jess

Parrish Medical Foundation at (321) 269–4066 or visit

www.ParrishMedFoundation.com/golf.
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File photo
Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

DID THE EIGHTEENTH CIRCUIT ENABLE A SERIAL ABUSER?
BBN 3713 PAGE 5
To Be Continued ...

BBN NOTE: John M. Stewart — a partner at Rossway Swan — is president–elect of the 106,740 member The Florida Bar.

   01.07.05 - Tim to Aimee - Need the Pain to Stop Not What I think Page 3    
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By C. Edmund Wright

The college admissions scam has hit front pages, sports

pages, entertainment pages, business cable channels, and

was even featured in a few episodes of the generally pro–

higher education “The Big Bang Theory.”

Let’s review what has made headlines. First, there is

the ostensibly “shocking” revelation that Hollywood

mavens of means have been involved in a bribery scheme

that has infected not only the college admissions process

but has touched the non–revenue sports sector of major

universities as well. And by shocking, I really mean

predictable, obvious and deliciously ironic.

Meanwhile, more ugly revelations have surfaced

regarding the revenue sports side of college athletics,

involving more bribery among coaches, agents of sneaker

companies, and athletes’ families. This is nothing new of

course, but it is relevant for two key reasons: First, it’s the

intense interest in football and basketball that blinds a lot

of otherwise conservative alumni and parents to the far

left–wing perversion being pushed on college campuses.

Second, it hides the fact that the reptilian academic side of

Big Education more corrupt than the athletic side.

All this is before we get to the fact that economics

graduates of prominent universities now favor socialism.

Recent polls of young people — recent college students —

indicate a strong preference to socialism, coupled with a

profound ignorance about what socialism is and does.

Among young people who think they favor socialism, only

about one in three realize that Venezuela is a socialist

nation with vast natural resources that is unraveling

before our eyes.

Of course, the poster child for this is currently 29–year–

old Alexandra Ocasio Cortez, but let’s not forget the Ivy

League credentials of failed public servants such as Tim

“Turbo Tax” Geithner, Franklin Raines, Jamie Gorelick

and even the secret socialist Barack Obama.

As a quick review, it was Harvard–educated Timothy

Geithner who was appointed Secretary of the Treasury by

Harvard–educated Barack Obama. It was discovered soon

after that Geither made mistakes on his taxes because he

couldn’t understand Turbo–Tax. You can’t make this up.

It gets worse. Harvard–educated Raines and Gorelick

were appointed by Harvard– educated Bill Clinton to run

Fannie Mae and Freddie Mac. And while Raines and

Gorelick were giving each other multi–million–dollar

salaries and bonuses, they enabled the malignant Fannie/

Freddie monstrosity to take down the entire world

economy. They literally got wealthy by ruining the wealth

of hundreds of millions of people worldwide.

Only an Ivy League education can obtain such results.

And then when the college–educated media blamed

George W. Bush for this disaster, the Yale–educated Bush

was not able to explain his way out of the mess. That led to

the Presidency of Harvard–educated Barack Obama.

To bail out Obama from his disastrous economic

policies, including Obama Care, the Ivy–educated Fed kept

buying assets and easing interest rates, which somewhat

hid the truth of this Ivy–inspired economy that was really

floundering.

This list is long… “Poison Ivy” and other graduates of

prominent institutions who have made stupendous

economic mistakes. No wonder Warren Buffet left

Wharton for Nebraska after two years — when he

recognized that he was smarter than his professors.

Somewhere Mike Rowe must be having a good laugh,

counting his millions while purveying the secret magic of

‘dirty jobs’ and enlightening some members of the new

generation with insightful and elegant commentaries.

Rush Limbaugh, who spent about an hour on a college

campus before revolutionizing the entire news media

template and literally saving (for decades) the previously

dying AM radio industry, is self–taught on many issues,

including many aspects of economics. He noted recently on

his talk show that so many Millennials get so far in debt to

go to college that their earnings are swallowed up for 20

years due to college loan debt. They finally look up and

realize that their peers who did not go to college often have

a 20– to 25–year head start on accumulating assets.

It doesn’t take a college degree to understand that

paradox. In fact, only college–educated drones could miss

it. While we’re on the topic, just how valuable is a degree in

‘transgender women’s pottery studies’ compared to a

$300,000 student loan debt? Perhaps even Tim Geithner

can figure that one out.

The truth is that “Big Education” is a corrupt, massive

racket that unfortunately enjoys widespread public

support, not to mention seemingly unending public

funding fueling self–styled superiority. How is it possible

for this 800–pound gorilla to remain invisible for the most

part in our national conversation?

In addition to the obsession with big time sports, it’s the

social pressures that parents of millennials have put on

their children to go to college or face a feared lifetime of

failure. The prevailing attitude is that not only is college a

necessity, but the “right college” is vital, thus creating a

process of getting into the “right schools” from preschool

through graduate level education. This creates ubiquitous

opportunities for graft and subornation throughout a

young person’s first 20–plus years of life.

This becomes a self–fulfilling economy that has no

relationship to reality, especially in economics. The right

schools lead to the “right jobs” and the “right connections”

— yet so few manage to notice that the ‘right people’ are

wrong on almost everything count.

With a track record like this, a fair question is: Which is

the bigger scandal, the pay–to–be–admitted–into–college

scam, or the higher educational complex itself?

It is clear that we need to hit the RESET button on our

entire understanding of what constitutes education.

One example of such a reset is a program called

Economic Development Day, sponsored by Duvi Honig of

Which is the bigger scandal: Bribes to get into favored college, or the higher educational complex itself?

Please see C. Edmund Wright, page 7
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C. Edmund Wright is a businessman and author of the book “WTF” and may
be contacted by email at cedmundwright@mac.com

the Orthodox Jewish Chamber of Commerce, in an effort to address current needs of

millennials in an emerging marketplace and technological age that’s drastically different

than any preceding era. More practical initiatives like this are needed far more than to

protect the status quo of pretending that old ivy growing on old bricks in old universities

can teach anyone anything.

C. Edmund Wright
Continued from page 6

Florida TaxWatch releases an update of the true cost
of educating a K–12 public school student in the state

By Leah Courtney
lcourtney@floridataxwatch.org
Communications Coordinator
Florida TaxWatch

TALLAHASSEE — A new report by

Florida’s premier independent taxpayer

research institute of 40 years, Florida

TaxWatch, provides an update of the true

average cost of educating a K–12 public

school student in Florida. The government

watchdog previously released a similar

independent study in March 2017 that

considered all categories of expenditures

necessary for the operation of public

schools.

The most commonly reported per–

student spending figures in Florida are

based solely on funding provided through

the Florida Education Finance Program

(FEFP). For the 2017–18 school year,

Florida public schools would have spent an

average of $7,307 “per student” in FEFP

funding. However, Florida TaxWatch

cautions that this figure can be misleading.

When expenditures like school construc-

tion, voter–approved general obligation

bonds, preschool programs, debt service

and capital outlay are factored in, the

“true cost” of educating a K–12 public

school student during the 2017–18 school

year is $10,856.

“It is critical that taxpayers have a clear

understanding of how much education

revenue is available, how that revenue is

spent, what it is spent on, the outcome of

such expenditures, and the impact on

student achievement,” said Florida

TaxWatch President and CEO Dominic

Calabro. “Taxpayers and policymakers

should be able to properly determine

whether their state and local K–12

education investments are cost–effective

and how they can be constantly improved.”

In addition to the update of the true cost

of education, Florida TaxWatch also

compared the true cost of traditional

district schools to the true cost of charter

schools and private school scholarships.

TaxWatch estimates the true cost per

charter school student for Fiscal Year

2017–18 to be $7,476. The average

maximum scholarship available through

the Florida Tax Credit Scholarship

Program, which allows children from low–

income and working–class families to

attend private schools, for Fiscal Year

2017–18 is $6,447.

“According to Florida TaxWatch’s

analysis, charter schools and private school

scholarships provide cost–effective

competitive alternatives to traditional

district schools,” said Chairman Ronald

Brise of the Florida TaxWatch Center for

Educational Performance Accountability

Advisory Board. “It’s imperative that

parents have a thorough understanding of

K–12 funding so they can make informed

decisions regarding the educational

programs that best meet their children’s

needs.”

To read the full True Cost of education

report, visit floridataxwatch.org/Research/

Full–Library.

As an independent, nonpartisan,

nonprofit government watchdog and

taxpayer research institute for 40 years,

Florida TaxWatch, works to improve the

productivity and accountability of Florida

government. Its research recommends

productivity enhancements and explains

the statewide impact of fiscal and economic

policies and practices on citizens and

businesses.

Florida TaxWatch is supported by

voluntary, tax–deductible donations and

private grants, and does not accept

government funding. Donations provide a

solid, lasting foundation that has enabled

Florida TaxWatch to bring about a more

effective, responsive government that is

more accountable to, and productive for,

the citizens it serves since 1979.

Visit www.FloridaTaxWatch.org for

more information on Florida TaxWatch.

Annual ‘Egg Hunt’ April 20 at Canaveral City Park
Cape Canaveral Culture and Leisure Services Department will be hosting its annual

“Egg Hunt” at 10 a.m. on Saturday, April 20, at Canaveral City Park, 355 Monroe Ave.

Thousands of stuffed eggs will be scattered throughout three different sections of the park.

This free event is for children ages 10 and younger. Participants will enjoy prizes,

refreshments and a photo opportunity with The Bunny. Don’t forget to bring your own

basket. For more information on this event, call the Culture and Leisure Services office at

(321) 868–1226 or visit www.CityOfCapeCanaveral.org.
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By Steve Linden
portnews@portcanaveral.com
Communications and Public Affairs

PORT CANAVERAL — At a recent space–themed

ceremony, the Canaveral Port Authority and longtime

cruise partner Carnival Cruise Line officially broke ground

for construction of Port Canaveral’s new Cruise Terminal 3

complex.

The new terminal, dubbed the Launch Pad, will be the

home of Mardi Gras, the cruise line’s newest and most

innovative ship, beginning in 2020. Port Authority

Commissioners and the Port’s leadership team joined

Carnival Cruise Line executives for the ceremonial

groundbreaking at the project site as NASA’s “Spaceman”

planted a Carnival Cruise Line flag on a simulated lunar

landscape.

The event theme, “Go for Launch,” was a nod to the

Port’s key role with the U.S. space program and the

terminal’s futuristic design, which was inspired by nearby

Kennedy Space Center. The $163 million terminal project

— the largest in the Port’s 65–year history — is scheduled

for completion in May 2020 and will be ready for the

arrival of Mardi Gras to her year–round Port Canaveral

homeport in October 2020.

“Today’s groundbreaking is a historic milestone for our

Port and underscores the long–standing partnership we

have with Carnival,” Port CEO John Murray said. “The

trust and confidence we’ve earned with our great cruise

partner has been the foundation of success and we are

excited for what the future holds. We’re building a great

new terminal, for an innovative new ship, and looking

forward to welcoming home Mardi Gras.”

Added Carnival President Christine Duffy, “We began

our operations from Port Canaveral nearly 30 years go —

coincidentally with our original ship of the same name.

We’ve had a great relationship with Port Canaveral during

that time and we’re proud, honored and excited that our

newest and most innovative ship, Mardi Gras, will sail

from the new Terminal 3. We are pleased to be the port’s

number one cruise line and Mardi Gras promises to be a

spectacular addition to the Space Coast.”

Port Canaveral and Carnival Cruise Line executives

held a “pre–launch mission” news conference complete

with a mock countdown, then grabbed shovels on the

terminal construction site for the ceremonial first dig to

officially kick off construction.

Participants included Wayne Justice, Canaveral Port

Authority Commissioner; Christine Duffy, president,

Carnival Cruise Line; Murray; Micah Loyd, Canaveral

Port Authority Commission chairman; Jerry Allender,

Canaveral Port Authority Commissioner; Rocky Johnson,

vice president, Ivey’s Construction Inc.; and Scott Bakos,

partner with Bermello Ajamil & Partners Inc., a Miami

firm providing architecture and engineering design work

for the project.

“We are proud to be building this state–of–the–art

facility and looking forward to providing Carnival’s cruise

guests with a first–class guest experience,” said Justice.

“Building the new cruise terminal, like each of our

construction projects at Port Canaveral, is an investment

in building our community.”

The contract to build the two–story, 187,000–square–

foot terminal facility and adjacent six–story parking

garage was awarded to Merritt Island–based Ivey’s

Construction. The terminal will feature a high–tech

baggage processing facility and a state–of–the–art check–

in and security area on its second floor, with kiosks and

seating for 1,700 guests. The six–story 692,000–square–

foot parking garage will accommodate 1,800 vehicles.

Construction of the cruise terminal’s marine facility got

underway last year with a contract awarded to Titusville

contractor RUSH Marine to remove the existing pier

structures at the site and build a new 1,309–foot–long

berth for Mardi Gras. Substantial completion of the project

is scheduled for December 2019.

Port Canaveral’s Launch Pad will be homeport to

Carnival’s “largest and most innovative cruise ship,” Mardi

Gras, which will be powered by liquified natural gas (LNG)

— part of Carnival Corp.’s “green cruising” platform.

Mardi Gras will be the first cruise ship in North

America to be powered by this clean–fuel technology. Port

Canaveral has worked with federal, state and local public

safety and regulatory officials to ensure the Port’s safety

readiness for the ship’s arrival. Fuel providers will employ

widely used and proven safe best practices of a ship–to–

ship “bunkering” refueling, which is regulated by the

U.S. Coast Guard.

Currently under construction in Meyer Turku, Finland,

Mardi Gras will arrive at Port Canaveral mid–October

2020 and will feature BOLT, the first roller coaster at sea,

20 passenger decks and six distinctive theme zones of fun,

dining and entertainment: Grand Central; the French

Quarter with Emeril’s Bistro 1369, the first restaurant at

sea created by famed New Orleans chef Emeril Lagasse;

La Piazza; Summer Landing; Lido; and the Ultimate

Playground.

After a special eight–day cruise to the Caribbean on

Oct. 16, 2020, Mardi Gras will commence year–round

seven–day cruises on Oct. 24, 2020, alternating weekly to

the Eastern and Western Caribbean. Eastern voyages will

take Mardi Gras to San Juan, Puerto Rico, Amber Cove,

Dominican Republic, and Grand Turk in the Turks and

Caicos, while Western sailings will travel to Cozumel and

Costa Maya, Mexico, and Mahogany Bay (Isla Roatan),

Honduras. First–day bookings for Mardi Gras in January

2019 “broke opening–day sales records” for a new Carnival

ship, according to the cruise line.

Carnival named its newest cruise ship after its first

cruise ship. The original 27,000–ton Mardi Gras, a

converted trans–Atlantic liner, entered service in 1972 and

popularized cruise vacations in the United States, helping

Canaveral Cruise Terminal 3 is ‘Go for Launch’ as ceremony kicks off construction of state–of–the–art project

Please see Cruise Terminal 3, page 9
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Florida Tech, AFTAC renew research partnership,
three–year extension expands inaugural agreement

Carnival become the largest cruise company in the world today. In March 1991, the

1,241–guest Mardi Gras became one of the first Carnival ships to homeport at Port

Canaveral, where she offered three– and four–day cruises to the Bahamas until she and

sister ship Carnivale were replaced by the Carnival Fantasy in October 1993.

Mardi Gras’ arrival in Port Canaveral in 2020 will mark 30 years that Carnival Cruise

Line has been sailing from Port Canaveral, the longest of any of the Port’s cruise partners.

The Port Authority Board of Commissioners approved a long–term operating agreement

with Carnival in August 2018.

By Adam Lowenstein
adam@fit.edu
Florida Tech News Bureau
Florida Institute of Technology

Florida Tech and the Air Force Techni-

cal Applications Center have renewed and

expanded a 2016 research and develop-

ment agreement that will have the two

Brevard–based organizations working

closely in a host of technological areas,

including cloud computing and modeling

and simulation.

Leaders from AFTAC and Florida Tech

held a ceremonial signing of the Coopera-

tive Research and Development Agreement

(CRADA) on March 1 at the Melbourne

university. A CRADA is a government

contract allowing for research and develop-

ment collaboration between federal

laboratories and non–federal entities to

provide quick exchanges of research that

can be leveraged by both parties to yield

powerful, scientific results.

First executed three years ago, the

CRADA Florida Tech and AFTAC entered

into this month expands on the original.

Initially focused on cloud computing, the

agreement has since expanded to encom-

pass all of AFTAC’s mission sets (geophysi-

cal, nuclear materials and detonations,

prompt diagnostics, and atmosphere and

space operations), along with cross–cutting

areas of innovation and environmental

science.

“This partnership between Florida Tech

and AFTAC has created an avenue to

connect our faculty with AFTAC research-

ers to innovate and solve technical

problems,” said Gisele Bennett, Florida

Tech’s senior vice president for research,

who signed the agreement with Glenn

Sjoden, AFTAC’s chief scientist. “We are

enthusiastic about expanding the scientific

opportunities for both organizations over

the next three years.”

AFTAC entered into its initial CRADA

with Florida Tech to explore high perfor-

mance cloud computing, modeling and

simulation. The agreement tasks the

nuclear treaty monitoring center with

providing subject matter expertise in

nuclear analysis and event detection, and

tasks the university with performing

research in pattern recognition, machine

learning, high–performance computing,

information assurance and geophysical

monitoring and simulation — all in a

secure environment.

“Florida Tech has incredible capability

and resources to offer and I believe we have

just scratched the surface,” Sjoden said. “As

the familiarity with AFTAC’s mission

grows, I expect Florida Tech will establish

new connections with its researchers to

provide exponential growth of knowledge

and collaborative research for AFTAC,

while simultaneously establishing a firm

foothold in the arena of classified univer-

sity research. It is a win–win for everyone

involved.”

According to the agreement, it is

estimated the Air Force will save more

than $500,000 from the collaborative

efforts between the two organizations.

Rock Paper Simple captures 10 awards at recent Addy competition
Rock Paper Simple won four Gold, four Silver and two Judges’ Choice Awards at the

American Advertising Federation’s Space Coast Chapter competition held recently at the

Center for Collaboration in Rockledge. Rock Paper Simple was recognized for its achieve-

ments in advertising and web design.

At the Silver level, the company won for its work on the Advantage Tech Sales

Brochure, the Airboat Rides at Midway video, the Brevard Humane Society website, and

the National Space Club website. At the Gold level, it won for the Rock Paper Simple

Brand Book, the Rock Paper Simple New Website Promo Video, the Rock Paper Simple

Website, and the logo for the Bearded Chef.

Of the three available Judges’ Choice Awards, Rock Paper Simple won two of them —

one for their New Website Promo Video and one for the Bearded Chef logo.

“I can’t tell you how proud I am of our team for producing great work that is recognized

like this,” said Joshua Adams, owner of Rock Simple Paper. “Congratulations are also in

order for the other Space Coast agencies that took home awards for their work. Well done.

We have some awesome talent in Brevard.”

Rock Paper Simple, a digital marketing agency, has an office in Melbourne.

Cruise Terminal 3
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News Release
By Staff of Governor Ron DeSantis

TALLAHASSEE — Gov. Ron DeSantis recently

announced $1.7 million to help Floridians acquire the

skills needed for in–demand occupations through new

and expanded apprenticeship and pre–apprenticeship

programs across Florida.

“The expansion of workforce education and training

programs is an essential element of our bold vision to

ensure Florida has the No. 1 workforce in the nation,”

said DeSantis. “This significant investment in apprentice-

ship opportunities will help businesses strengthen the

skills of their existing and future workforce and allow

Floridians to earn while they learn in growing indus-

tries.”

The Apprenticeship Expansion Grants announced

may be used to develop or expand Registered Apprentice-

ship or pre–apprenticeship programs and cover costs such

as on–the–job–training, related instruction, curriculum

development and outreach to underrepresented popula-

tions. The grant program was created and funded by the

CareerSource Florida Board of Directors.

“Apprenticeship programs are essential to ensuring

Florida has the best, most qualified workforce and that

our students have a wide variety of employment options

right in Florida,” said Commissioner of Education

Richard Corcoran. “This is yet another way that Governor

DeSantis is investing in our students and their futures.

As a result, Florida is on track to be No. 1 in the nation

for workforce education by 2030.”

“Apprenticeships are an important part of Governor

DeSantis’ vision for making Florida No. 1 in workforce

education by 2030,” said Department of Economic

Opportunity Executive Director Ken Lawson, a member

of the CareerSource Florida board. “Our agency remains

committed to the collaborative work we are doing with

CareerSource Florida and the Florida Department of

Education to enhance apprenticeship opportunities

throughout our state.”

“CareerSource Florida’s Apprenticeship Expansion

Grants allow local workforce development boards to

implement strategies for new or expanded apprentice-

ships in industry sectors vital to our state’s economy,”

said CareerSource Florida Board Chairman Kevin Doyle.”

Under the leadership of Governor DeSantis, the

CareerSource Florida board and our state and local

partners are strengthening Florida’s pipeline of skilled

workers and expanding access to career pathways across

Florida’s diverse population.”

CareerSource Florida, in partnership with the Florida

Department of Economic Opportunity and the Florida

Department of Education, reviewed applications submit-

ted by local workforce development boards and selected

the following projects for funding:

l CareerSource Brevard — In collaboration with the

county’s school district, creates a pre–apprenticeship

program to support building and construction trades

l CareerSource Citrus Levy Marion — Enhances

existing pre–apprenticeship program at Marion Technical

College to increase participation among underrepresented

populations and creates a plumbing apprenticeship

program at Withlacoochee Technical College

l CareerSource North Florida — In collaboration with

Klausner Lumber One, expands apprenticeship opportu-

nities at a state–of–the–art sawmill in Suwannee County

l CareerSource North Central Florida — Provides for

development of a Registered Apprenticeship program in

advanced manufacturing for out–of–school youth and a

program for ex–offenders to be trained in construction

l CareerSource Research Coast — Provides for

development of a Manufacturing Bootcamp training

program serving underrepresented populations in Indian

River County; incorporates CNC production training in

the Industrial Manufacturing Technician Registered

Apprenticeship program; and, in collaboration with

CareerSource Heartland, creates the CVS Health

Pharmacy Technician Registered Apprenticeship

program

l CareerSource Suncoast — Supports the development

of three additional apprenticeships in the manufacturing

sector to increase participation among underrepresented

populations

l CareerSource Broward — Supports the launch of a

high school pre–apprenticeship program focusing on

electricity, plumbing, HVAC and carpentry, sponsored by

the county’s school board

l CareerSource Capital Region — Supports the launch

of apprenticeships with TalTech Alliance, Lively Techni-

cal and Inspired Technologies to train youth in Informa-

tion Technology

l CareerSource Flagler Volusia — In partnership with

Hudson Technologies, creates apprenticeships to provide

opportunities for underrepresented populations

l CareerSource Northeast Florida — Provides for

apprenticeships in collaboration with the Electrical

Training Alliance of Jacksonville and employers in

electrical/construction sectors

l CareerSource Okaloosa Walton — In collaboration

with Northwest Florida State College, creates apprentice-

ships in advanced manufacturing

l CareerSource Pasco Hernando — In collaboration

with AmSkills, develops an apprenticeship in advanced

manufacturing

l CareerSource Pinellas — Provides for expansion of

apprenticeships in building trades and construction with

various partners

l CareerSource Palm Beach County — In collabora-

tion with the Marine Industries Association of Palm

Beach County and Marine Industry Association of

Treasure Coast, develops pre–apprenticeship program in

the marine sector

Gov. Ron DeSantis announces $1.7 million in grants to support apprenticeship expansion in state of Florida

Please see Apprenticeship Expansion, page 11
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Drone images can accurately find and count citrus trees,
according to a new University of Florida research study

By Brad Buck
bradbuck@ufl.edu
UF/IFAS Communications

GAINESVILLE — By using drone

technology, Florida citrus growers can

find out how many trees live in their

groves and, eventually, they may detect

the health status of the citrus plants, a

new University of Florida study shows.

Imaging from unmanned aerial

vehicles (UAVs) can accurately detect and

count citrus trees and spaces where trees

have had to be removed in groves, said

Yiannis Ampatzidis, an assistant

professor of agricultural and biological

engineering. This technique would save

growers time, money and labor costs. It

also lets growers know how many trees

they must order from nurseries so they

can replant.

The system also can be used to

evaluate citrus varieties and rootstocks by

detecting tree traits that citrus breeders

would want to know about, Ampatzidis

said. Those include tree traits that

produce healthy and tasty fruit and a

higher yield.

Eventually, researchers with the UF

Institute of Food and Agricultural

Sciences hope to use the UAV images to

detect citrus tree traits that would lead to

quicker diagnoses of heat stress and pest

diseases, including the deadly citrus

greening disease. That disease is causing

perilous damage to a multibillion dollar–

a–year citrus industry.

For the new research Ampatzidis and

his colleagues attached an imaging

mechanism to a UAV, and it accurately

detected citrus trees and gaps between

trees in a grove in Hendry County.

Because many citrus trees are damaged

or die from citrus greening disease,

farmers have to remove the plants from

their groves. That tree removal causes

gaps between trees.

“This is the very first step toward

developing an individual tree analysis,”

said Ampatzidis, a faculty member at the

UF/IFAS Southwest Florida Research and

Education Center in Immokalee. “Grow-

ers need to know the number and location

of tree gaps in order to order and replant

new trees. They need to know problematic

areas and weak trees.”

The drone technology should also help

citrus growers deal with new agriculture

insurance policies that require detailed

information about each grove, he said. For

example, most insurance firms want to

know the number of trees in each field, so

growers need to accurately report that.

Right now, farmers try to manually

measure the number of trees in their

groves, said Ampatzidis, who works with

several growers trying to address these

issues. Those growers say other UAV–

based systems are not as accurate as the

UF/IFAS–developed UAV–based sensing

system.

“We flew in a field with about 5,000

trees and failed to detect only eight to 10

trees,” he said. Other systems growers

had used failed to detect more than 500

trees, Ampatzidis said.

Collecting citrus data manually is

extremely time consuming, labor–

intensive and costly, Ampatzidis said. For

example, in a recent study with 50

rootstock varieties and 5,000 trees,

scientists had to collect data about traits

such as tree size and height, tree stress

and more tree by tree. To do so, they must

measure the size and height of every tree

with measuring tapes or poles, which

takes a lot of time, he said.

In collaboration with Ute Albrecht, an

assistant professor at the UF/IFAS

Southwest Florida REC, Ampatzidis is

developing a UAV–based high throughput

system to automate this data collection

procedure.

The new UF/IFAS research is pub-

lished in the journal “Remote Sensing.”

Apprenticeship Expansion
Continued from page 10

“The marine industry in Palm Beach County alone employs more than 20,000 people,

and the industry is growing at a rate where there are more vacancies than there are

skilled workers to fill them,” said Michael Kennedy, Marine Industries Association of

Palm Beach County board chair and president of Ranger Construction Industries. “We

are grateful for this opportunity to help our marine industry businesses get the skilled

workers they need for everyone to be successful.”

In addition to the marine and other manufacturing industry sectors, CareerSource

Florida is prioritizing new and expanded apprenticeships in the high–demand fields of

information technology, construction, healthcare and hospitality/leisure.

“Our network is aligned with Governor DeSantis’ vision for a dynamic, educated

workforce that meets employers’ needs,” said CareerSource Florida President and CEO

Michelle Dennard. “Each of these apprenticeship projects is an example of the innovative

solutions our local and state partners are pursuing to address demand for skilled talent

and provide greater opportunity for Floridians seeking well–paying careers.”

The CareerSource Florida Board of Directors last month unanimously approved the

first statewide Apprenticeship Policy for Florida’s workforce system to support and

encourage the continued expansion of apprenticeship opportunities in Florida.

Shelter Mortgage

new ad emailed
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Please see Launch Federal Credit Union, page 19

Merritt Island–based Launch Federal Credit Union expands to West Melbourne
market, building new full–service branch in Hammock Landing shopping plaza
By Ken Datzman

Launch Federal Credit Union, based in Merritt Island,

continues to invest in and construct branches in Brevard

as it identifies and targets pockets of growth in the

72–mile–long county.

Launch Federal Credit Union has branches from Port

St. John to Palm Bay, and more are on the way.

In 2014, it invested in the construction of a new 5,000–

square–foot branch at 2200 N. Wickham Road in

Melbourne, expanding its brick–and–mortar footprint.

Launch Federal Credit Union’s newest expansion

project is in West Melbourne, where it just broke ground

for a new full–service branch.

The new facility is being built at 4301 Norfolk

Parkway in the busy Hammock Landing shopping plaza

off Palm Bay Road.

This is Launch Federal Credit Union’s 15th branch

location in the two counties it serves, Brevard and

Volusia. Locally, it’s the seventh site for the organization.

The Launch Federal Credit Union map of the two

counties is dotted with pins representing existing branch

sites.

“We look for where we have gaps in the market in the

two counties,” said Joe Mirachi, the president and CEO of

Launch Federal Credit Union. “In particular, we have

identified South Brevard and Brevard in general as an

opportunity for growth for our credit union.”

He added, “We opened on North Wickham Road in

2014 and that branch is doing well. We have been in

Palm Bay (5225 Babcock St.) for more than a decade now.

We see this new branch, which is under construction, as a

really good complement to the Melbourne and Palm Bay

locations. We believe the new branch in West Melbourne

is situated in a very attractive area, in the commercial

heart of this part of the county.”

West Melbourne has been experiencing strong

population growth and new business growth.

“When I got into office (November 2013), we had 7,000

residents,” said West Melbourne Mayor Hal Rose, a

retired school teacher.

“Today, we have over 21,000 residents in West

Melbourne. We appreciate the growth. We are now the

fastest–growing city in the entire county. It’s a good time

to be mayor.”

It’s also a good time to be a member of Launch Federal

Credit Union. The cooperative is seeing strong asset

growth and membership growth. “We have had tremen-

dous growth in membership in the south part of the

county,” said Mirachi.

Across all its markets, Launch Federal Credit Union

welcomed a record 9,970 new members in 2018. The

credit union is more than 50 years old.

Credit unions around the nation seem to be thriving.

The credit union industry membership growth reached a

record high last year, according to Callahan & Associates,

a national research and consulting firm that specializes

in compiling information and statistics on the credit–

union industry.

Total membership increased 4.4 percent as 4.9 million

more members joined the cooperative movement in 2018.

Credit unions now serve more than 116 million members.

The member–focused, not–for–profit model is increas-

ingly attracting people to join credit unions, the report

says. “The value proposition of the cooperative system is

further validated by recent trends of members developing

growing membership base, but also in higher product

usage, and loan and savings balances, indicating deeper

and more meaningful relationships.”

Mirachi said Launch Federal Credit Union has been

seeing solid growth, with lending leading the way.

“We did more than $65 million in net–loan growth last

year. This included auto loans, credit cards, unsecured

loans, and real–estate lending, both mortgages and home

equity. Our emphasis is on the lending side and building

the loan portfolio. We serve primarily consumers and we

think we do it very well.”

wider and deeper relationships with their credit unions in

the form of growing wallet share, and larger deposit and

loan balances.”

Callahan analysts identified three trends from its

fourth–quarter 2018 credit–union performance data:

l Credit unions have added 28 million new members

in the decade following the Great Recession;

l Delinquency reached the lowest year–end level since

2006;

l Total revenue rose 13 percent to $74.5 billion.

Today, more consumers are choosing credit unions

than ever before, according to Callahan analysts. “This

performance is not only reflected in the industry’s

Joe Mirachi is president and CEO of Launch Federal Credit Union. His organization recently broke ground for a new branch on Norfolk
Parkway in the Hammock Landing shopping plaza. This is the 15th Launch Federal Credit Union branch in two counties, Brevard and
Volusia. Since being named CEO in 2012, Mirachi has expanded Launch Federal Credit Union’s physical footprint and has created
a robust digital platform as well. In 2014, it built and opened a new branch on North Wickham Road in Melbourne. Today, Launch
Federal Credit Union has grown to $776 million in assets.

BBN photo — Adrienne B. Roth
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Please see The Junior League of South Brevard, page 21

Junior League to host ‘Kids in the Kitchen’ at Wickham Park Community Center,
a free public event; ‘Bourbon Ball’ benefit set for Rockledge, sponsor packages
By Ken Datzman

The Junior League of South Brevard Inc., whose

community–impact statement centers on improving

children’s health through nutrition and physical activity,

will be showcasing a fun, educational event on Saturday,

April 13, at the Wickham Park Community Center in

Melbourne.

Open to the community free of charge, the “Kids in the

Kitchen” program will be held from 10 a.m. to 1 p.m.

The event will feature multiple hands–on cooking

booths, physical activities for children and families to

participate in, and much more, including raffle prizes.

There will be workshops for kids and a martial arts

demonstration, as well as games and things that promote

physical activity.

All facets of the program are designed around healthy

eating, nutrition and wellness, and exercise, as childhood

obesity is still a raging epidemic in the United States.

“On the local level, this is our way of fighting childhood

obesity through education and awareness,” said Sarah

Ellis, the 2019 committee chairwoman for Junior League

of South Brevard’s Kids in the Kitchen program, an annual

event that has been growing with participants.

“Every Junior League has some kind of Kids in the

Kitchen component. It’s a nationwide Junior League

initiative. The programs are basically customized to fit

their respective communities.”

If current trends in childhood obesity continue, more

than 57 percent of today’s children in America will have

obesity at age 35, according to a new study from Harvard’s

T.H. Chan School of Public Health.

The study also found that excess weight in childhood is

predictive of adult obesity — even among young children

— and that only children currently at a healthy weight

have less than a 50 percent chance of having obesity as

adults.

The findings were based on a “rigorous” simulation

model that provides the “most accurate” predictions to date

of obesity prevalence at various ages. The study was

published in the “New England Journal of Medicine.”

The results showed that obesity will be a significant

problem for most children in the U.S. as they grow older.

Of the children predicted to have obesity as adults, half

will develop it as children, according to the study simula-

tions. Excess weight gain during childhood can put

children on a trajectory that is difficult to change, the

authors said.

For example, the study found that three–out–of–four

2–year–olds with obesity will still have obesity at age 35.

For children with severe obesity — a condition that

currently affects 4.5 million youngsters in America — the

risks are even greater. At age 2, these children have only a

one–in–five chance of not having obesity at age 35.

Also, in a new American Academy of Pediatrics study

— “Prevalence of Obesity and Severe Obesity in U.S.

Children 1999–2016” — the authors deliver a grim

message that despite nearly three decades of prevention

efforts, the “childhood obesity epidemic continues to grow

on a national scale.”

In the early 2000s, the Association of Junior Leagues

International Inc. took notice of the increasing prevalence

and urgency of the childhood obesity epidemic in their

communities, and the Kids in the Kitchen program was

born.

Kids in the Kitchen not only addresses childhood

obesity, but also its systematic root causes, while still

maintaining the hands–on, interactive nature of the

program.

The Junior League of South Brevard’s Kids in the

Kitchen event, with Health First Inc. the main sponsor,

will include at least 30 vendor booths. The vendors will be

promoting products that align with the health, nutrition,

wellness, and exercise concept.

“Junior League of South Brevard is really passionate

about helping families and kids learn more about staying

healthy and living a healthy life,” said Ellis. “We will be

providing a lot of great tips for eating the right foods,

healthy snacks, and getting the right amount of exercise.”

She added, “We have been working with area busi-

nesses to support our expo. And we are really excited

because this year’s event is on track to be bigger than last

year’s, in terms of vendor participation. But we would love

to have more vendors, including wellness vendors and

activity vendors, such as a dance studio.”

If your business or organization is interested in being a

vendor at this community–minded event, visit https://

JLSB.net/KITK or contact Ellis at KITK@JLSB.net.

Families can register their children at the Junior League

of South Brevard website to take part in Kids in the

Kitchen. The Junior League of South Brevard also has a

Facebook page promoting its events.

“We already have more than 100 people registered, so

we’re really upbeat about having a big turnout for this

year’s event,” said Ellis. “The first 300 kids who come to

the event will receive a goodie bag filled with goodies from

our sponsors.”

Ellis works in admissions at the College Internship

Program in Brevard. CIP’s full–year postsecondary

programs offer individualized college academic, social,

career, and life–skills support for young adults with

autism, ADHD, and other learning differences.

Junior League of South Brevard members have been busy preparing for two community events. Sarah Ellis, left, is the 2019 committee
chairwoman for the April 13 ‘Kids in the Kitchen’ at Wickham Park Community Center. Jessica Cabot is the 2019 committee
chairwoman for the May 4 ‘Bourbon Ball’ at Rockledge Country Club. These fundraising programs support their organization’s projects
that are designed to uplift young people in Brevard. They are at Junior League’s office in Melbourne.

BBN photo — Adrienne B. Roth
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By Kim Torguson
ktorguson@edc.org
Education Development Center

WASHINGTON — The National Action Alliance for

Suicide Prevention (Action Alliance) — the nation’s only

public–private partnership charged with advancing the

National Strategy for Suicide Prevention (National

Strategy), a collaborative effort by the Action Alliance and

the Office of the U.S. Surgeon General — announced the

appointment of three new national leaders to its Executive

Committee (EXCOM):

Bonnie Carroll, president and founder, Tragedy

Assistance Program for Survivors (TAPS), a U.S. non–

profit organization that provides care and support to

families and friends grieving the loss of a member of the

armed forces

David Guth, CEO and cofounder of Centerstone, a not–

for–profit health–care organization that provides mental

health care, addiction treatment and community education

in Florida, Illinois, Indiana, Kentucky, and Tennessee, and

specialized programs nationally for service members,

veterans and their loved ones

Chirlane McCray, First Lady of New York City and

founder of ThriveNYC, an innovative comprehensive

approach to improving mental health for all NYC residents

“These three leaders bring both an impressive set of

accomplishments and influence within their sector and

their leadership will help the Action Alliance advance

suicide prevention nationally,” said Bob Turner, private–

sector chairman of the Action Alliance and a former senior

vice president at Union Pacific Corp. “The Action Alliance

is committed to bringing the nation’s leading influencers

together as part of a broad sector approach to preventing in

suicide across the country.”

The goal of the Action Alliance’s diverse EXCOM is to

provide strategic direction to advance the National

Strategy and progress the Action Alliance’s key priorities–

which were chosen for their potential to produce the

systems–level impact necessary to substantially lowering

the number of suicides in our nation. These include:

Transforming health systems by working with health–

care leaders to fundamentally transform the delivery of

suicide care in our nation to ensure individuals have access

to effective care, when and where they need it;

Transforming community–based suicide care by

supporting efforts to put into practice effective suicide

prevention strategies at the community level including

efforts to advance workplace suicide prevention and to

reach faith communities; and

Changing the conversation about suicide and suicide

prevention by working with news and entertainment

media and public messengers to change the national

narrative so that we are talking openly about suicide as we

often talk about other public health issues.

“Ms. Carroll, Mr. Guth, and First Lady McCray

represent the future of suicide prevention leadership

where health care systems, city leadership, and NGO’s

come together to ensure that prevention occurs across the

continuum and within clinical and non–clinical settings,”

said Dr. Carolyn Clancy, deputy undersecretary for Health

for Discovery, Education, and Affiliate Networks, U.S.

Department of Veterans Affairs.

“Their willingness to offer leadership to this important

public health challenge will strengthen the work of the

Action Alliance and suicide prevention national.”

“TAPS is committed to working with the Action

Alliance to leverage our impact, especially among Military

and Veterans Service Organizations across the U.S., to

reach all those who may be grieving the death of a military

loved one, including by suicide,” said Carroll. “While

suicide is not solely a veteran or military problem, suicide

is a major concern among these populations–and it is vital

that we support those who have served and sacrificed for

our country.”

“I am truly honored to be joining the Action Alliance’s

partnership for suicide prevention. Suicide continues to

claim the lives of so many of our family, friends, and

neighbors despite the growing science showing how all of

us can be involved in detecting those at risk and providing

the needed help. I look forward to being part of this

national collaboration of leaders together who are commit-

ted to stemming the tide of this devastating epidemic,” said

Guth. “At Centerstone, we understand the importance of

providing the safest suicide care, and we hope to help

further advance the Action Alliance’s priority of transform-

ing health systems.”

“As the founder of ThriveNYC and leader of the

national Cities Thrive Coalition, I am delighted to see the

Action Alliance’s community–based efforts, especially

those aimed at reaching faith communities and work-

places,” said McCray. “I join the Action Alliance in its

commitment to advance community–based suicide

prevention efforts, so that together, we can reach all

people, especially those in crisis or having thoughts of

suicide, wherever they live, work, and pray.”

Three influential sector leaders join national partnership to prevent suicide; they bring new expertise and vision

District 4 Administrative Board to meet
A regular meeting of the Brevard County Parks and

Recreation Central Area Parks Operations District 4

Administrative Board will be held at 2 p.m. on Thursday,

April 4, at the Central Area Parks Operations Office, 840

Forrest Ave. in Cocoa. The meeting is open to the public.

GPF Trio to perform April 5 at St. Mark’s Church
The Melbourne Chamber Music Society will present the

GPF Trio (clarinet, cello and piano) in concert at 7:30 p.m.

on Friday, April 5, at St. Mark’s Church in Indialantic. The

concert will feature the music of Beethoven, Stutschewsky,

and Brahms. Tickets are $35 for adults and $10 for

students. Visit MelbourneChamberMusicSociety.org, or

call (321) 213–5100, to purchase tickets for the event.
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Poor planning could lead to big retirement problems,
like underestimating the fast rising cost of health care

By Ashley Pontius
apontius@newsandexperts.com
News & Experts

Ideally, retirement is a time someone

anticipates eagerly — a reward for a

lifetime of hard work and solid financial

planning. But nearly half of workers who

haven’t reached retirement yet aren’t that

excited about the so–called golden years. In

fact, they have big concerns.

A Gallup poll showed 46 percent of

those not yet retired expect they’ll be

financially strapped when they do retire.

Gallup’s tracking of that metric has

reflected persistent concerns with retire-

ment through the early 21st century.

Fifteen years ago, only 36 percent of

workers said they wouldn’t have enough

money to be comfortable in retirement.

“A lack of sufficient retirement savings

is a common problem, but there’s a lot

more to the pie chart of a comfortable

retirement,” says Chris Hobart, a financial

professional and CEO of Hobart Financial

Group. “Even people who have saved and

invested wisely don’t factor in enough of

the costs in retirement, from health care to

single living and taxes.”

Hobart notes five common retirement–

planning mistakes:

l Underestimating health–care costs.

It’s estimated that the average 65–year–

old couple will need $280,000 in today’s

dollars for health–care costs, and that

number doesn’t include long–term care.

“Typically, we look at longevity as a

blessing, but the longer we live, the more

likely we are to have health–care issues,”

Hobart says. “The No. 1 solution is being

intentional about segmenting a portion of

money to address long–term health–care

issues and studying the applicable

insurance products. Many Americans

ignore this problem and hope they don’t

have to deal with it, and then when they

do, it’s too late.”

l Not having a plan for the surviving

spouse. On average, women outlive men.

“But for either spouse, the main factors to

consider for a surviving spouse plan are the

potentially reduced income, taxes as a

single filer, where they’ll live, and paying

for the deceased spouse’s final expenses,”

Hobart says. “Another problem results if

the surviving spouse was never engaged

much in the couple’s financial planning. It

pays for both spouses to have a good

working knowledge about it.”

l Counting on Social Security to cover

expenses. The monthly Social Security

check usually won’t pay the bills, especially

if you still have mortgage payments. “You’ll

need to make up the shortfall with other

sources of income,” he says. “The important

thing to look at here is, in a world where

few people have pensions anymore, the

onus on saving is on the individual retiree.

It’s more important than it’s ever been.”

l Thinking you can dictate when you

retire. One study showed that 51 percent of

retirees retired earlier than they planned

— and less than half did so by choice. “You

have to expect the unexpected and plan for

it well ahead of time,” Hobart says. “Many

things can happen — downsizing, health

issues, taking care of a family member.”

l Signing up late for Medicare. The

initial enrollment period is three months

leading up to your 65th birthday, during

the birthday month, or three months later.

But if you don’t enroll, your Medicare

premiums can increase by 10 percent for

each year you were eligible and didn’t

enroll. “Whether you like Medicare or not,

you don’t want to pay more for something

when you didn’t have to,” Hobart says.

“There is no reason you should trip over

these things that you can avoid early on,”

Hobart says.

Chris Hobart is a graduate of the

University of North Carolina, where he

earned a bachelor’s degree in business

administration, Hobart is a nationally

recognized financial commentator, an

Investment Advisor Representative, and a

licensed insurance agent.

“Senior Market Advisor” magazine

named Hobart one of the nation’s top

independent financial advisors. He’s been a

featured guest on CNBC and Fox Business

and a regular guest on WCNC’s “Charlotte

Today.” Hobart has also appeared in “The

Wall Street Journal, Reuters, The Associ-

ated Press, and “The New York Times.”

To learn more about Hobart, visit

www.HobartFinancialGroup.com.

Mainstream Engineering in Rockledge awarded contract from U.S. Air Force
ROCKLEDGE — Mainstream Engineering Corp., a 33–year–old Brevard County

manufacturer with a history of leading–edge research and development that has resulted

in advanced, lean–manufacturing, cost–competitive products, which are all made in the

America, has been awarded a contract from the U.S. Air Force for Rapid Grain Restruc-

turing of Munitions Casings.

This “effort is significant in that it represents a leap forward in materials processing as

well as modernizing legacy defense munitions casings.” The research and development

effort will provide “a better understanding of the capabilities of processed alloys to

improve the properties of the munitions casings.” These alloys can create enhanced alloy

characteristics by post–manufacture processing of legacy components.

In addition, it will demonstrate the versatile and unique characteristic for manufactur-

ing using Mainstream Engineering’s unique processing. The fabrication process allows for

the production of parts very rapidly and at lower cost.
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their caregivers are encouraged to join the celebration.

The Relay for Life movement of 3.5 million partici-

pates across the world inspires communities to celebrate

people who have been touched by cancer, remember loved

ones lost, and take action for lifesaving change.

Funds raised from Relay for Life events allow the

American Cancer Society to attack cancer in dozens of

ways, each of them critical to achieving a world without

cancer — from developing breakthrough therapies and

innovative research, to building supportive communities

that come together to help those affected by cancer with

access to treatment.

The American Cancer Society provides empowering

resources to deploying activists to raise awareness and

develop game–changing approaches to address the cancer

burden for all people.

Symbolizing the battle waged around the clock by

those facing cancer, the event can last up to 24 hours and

empowers communities to take a stand against cancer.

Since 1985, Relay for Life events in the U.S. have raised

more than $6.3 billion.

If you are a cancer survivor or caregiver and would

like to take part in Relay for Life, contact Helen Boyd at

(321) 253–2671 or Helen.Boyd@cancer.org.

Local cancer survivors and caregivers invited to be honored at Relay for Life events in Brevard County
Local cancer survivors and their caregivers will take

the celebratory first lap at the annual American Cancer

Society Relay for Life events.

There are three sites in Brevard County that will be

hosting these events:

l Relay for Life of South Brevard Beaches, March 30

Pelican Beach Park Clubhouse

1525 Florida A1A, Satellite Beach

Reception at 1 p.m.

l Relay for Life of South Brevard, April 6

Space Coast Field of Dreams

3053 Fell Road, West Melbourne

Opening Ceremony, Survivor and

Caregiver Laps at 12 p.m.

Survivor Reception at 6 p.m.

l Relay for Life of Central Brevard, April 27

Riverfront Park, Cocoa Village

401 Riveredge Blvd., Cocoa

Reception at 11 a.m.

Opening Ceremony

Survivor and Caregiver Laps at 1 p.m.

Anyone who has ever been diagnosed with cancer and

Parrish Medical Center to offer a free presentation on ‘Sleep and Your Heart’
TITUSVILLE — Parrish Medical Center is offering a free community health presentation about sleep and the

essential role it plays in maintaining a healthy heart as part of its HealthBridge series. “Sleep and Your Heart” is

scheduled from 5–7 p.m. on Thursday, April 18, at the Holiday Inn, 4715 Helen Hauser Blvd. This is a catered event.

For more information on the program, and to register, visit parrishhealthcare.com/events or call (321) 268–6156. People

who don’t sleep well are at higher risk for cardiovascular disease and coronary heart disease, regardless of age, weight,

smoking and exercise habits. Kristina Weaver, Parrish Sleep Center manager, will share information about how you

can improve your sleep and your overall health.
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By Ken Datzman

Kishen Mitra, a student at West Shore Junior–Senior

High School in Melbourne, is setting an impressive pace

raising funds for the 2019 American Cancer Society Relay

for Life of South Brevard.

The community event is scheduled for 12 p.m. on

Saturday, April 6, at Space Coast of Field of Dreams in

West Melbourne.

Last year, Mitra started a Relay for Life chapter at his

school. The members named it “Team Tumor Terrors.” The

chapter was formed to raise funds for the Relay for Life

event and raise awareness of the mission of the American

Cancer Society.

“I actually started the chapter after meeting a friend at

the local science fair. She was diagnosed with breast

cancer. That really motivated me to take action and I got

involved with the American Cancer Society,” said Mitra, a

junior.

He added, “I also performed science research creating

an organ–on–a–chip model designed to mitigate the

cardiovascular risks associated with radiation therapy in a

cancer patient.”

His school chapter last year, comprised of 25 students,

raised nearly $15,000 for Relay for Life, which was the

second highest in Brevard County for a team. “That was

really nice,” said Mitra, who individually raised $10,000 of

that amount.

Last year Relay for Life of South Brevard raised more

than $50,000, with Team Tumor Terrors spearheading

that effort.

This year, Mitra continued his fundraising efforts for

Relay for Life, raising another $10,000 individually. “This

year I have taken more of an administrative role and I am

part of the Youth Planning Committee that is responsible

for organizing the event.”

“It’s been a great learning opportunity as to how to

bring communities together to remember lost loved ones,

honor all cancer survivors, and raise money to help the

American Cancer Society make a global impact on cancer,”

said Mitra, whose mother is a physician. Dr. Sue Mitra

practices internal medicine at Medical Associates of

Brevard.

Founded by Dr. Gordy Klatt in Tacoma, Wash., in 1985,

the Relay for Life movement of 3.5 million participants

across the world unite at more than 4,500 events to

celebrate people who have been touched by cancer,

remember loved ones lost, and take action for lifesaving

change.

Relay for Life of South Brevard is supported by many

area businesses and organizations. This year’s sponsors

include John and Takako Dobbins, Cancer Care Centers of

Brevard, University Center Imaging, BIMDA, Medical

Associates of Brevard, Melbourne Rx Pharmacy, and

Southeast Petro Distributors.

To join the movement or to donate to Relay for Life of

South Brevard, visit RelayForLife.org/SouthBrevardFl.

“We would love to see a big turnout on April 6 at Space

Coast Field of Dream. The money we raise goes toward

great causes, including cancer research,” said Kishen

Mitra.

West Shore student Kishen Mitra leads way raising funds for ACS event at Space Coast Field of Dreams

Platinum Coast Orchid Society show at Kiwanis Island Park Gym on Merritt Island
The Platinum Coast Orchid Society will host its annual orchid show and sale on May 3, 4 and 5 at Kiwanis Island

Park Gymnasium on Merritt Island. There will be both local and international commercial growers at the show with a

wide variety of orchids. The exhibits created by the growers, local orchid societies, and individuals are always a favorite

for visitors to the show.

The Society encourages all orchid enthusiasts in the area to enter their orchids in the show, where they may be judged

by the American Orchid Society. Members and vendors are happy to give advice and encouragement to new orchid

hobbyists. At the courtesy booth, visitors can join the organization, enter a raffle, or buy orchid related items. In addition

to some giveaways, Platinum Coast Orchid Society will be awarding door prizes throughout the show. Culture sheets, or

instructions for growing orchids, are available. There will be presentations by area growers on Saturday for attendees.

Platinum Coast Orchid Society has been dedicated to presenting a quality show for Brevard for the past 55 years. The

Society meets monthly at the Cocoa Rockledge Garden Club. Monthly meetings, plant sales, picnics, parties, and

informative presentations are some of the benefits of belonging to the organization. Membership dues are $15 per year.

The Kiwanis Island Park Gymnasium’s address is 951 Kiwanis Island Park Road. Admission to the show is $5. The

hours for Friday and Saturday are 9 a.m. to 5 p.m. On Sunday, the show runs from 9 a.m. to 4 p.m.

A portion of the proceeds from the show will benefit The Candlelighters of Brevard Inc., which is dedicated to provid-

ing emotional and financial support to children with cancer and their families.

For more information or to download a show coupon, visit www.PlatinumCoast OrchidSociety.org.
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Space Coast

Apprenticeship Program

Offering Certification

Manufacturing companies can place their

machinists in state approved apprentice-

ship program to receivie journeyman

certification in machining from the State

of Florida. Program provides classroom/

lab work taught by working professional

machinists in conjunction with on-the-job

training by the company. Very low cost

for companies. No cost for students.

Enroll today as a student or a

participating company

Call 321-254-8278 for details
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Space Coast Human Resources
Conference set April 17 to address
critical topics in today’s workforce

The South Brevard Society for Human Resource

Management Inc. (SBSHRM) and the Space Coast Human

Resources Association Inc. (SCHRA) in Brevard County

will host the annual Space Coast Human Resources

Conference on Wednesday, April 17, at Crowne Plaza in

Melbourne.

Recent studies indicate that in spite of the trend in job

growth, the shortage of qualified talent continues to

expand. Some trends have shown that expected growth in

Florida could double the population. Finding qualified

talent has become more challenging as the experienced

“baby boomers” are choosing to retire and less experienced

“millennials” enter the workforce.

“Brevard Manufacturers are experiencing workforce

shortages of skilled employees who can hit the floor

producing,” said Julie Song, owner and founder of Florida

Business and Manufacturing Solutions Inc.

“Unemployment is at 3.3 percent and there are 15,249

job openings. Companies are struggling to find a skilled

workforce. Competition is fierce in Brevard County. An

employee will go across the street for $1 more per hour.

Many companies have gone to ‘9/80 work weeks to keep

employees from leaving for a company that offers that

benefit.”

This year’s conference will host a podcast by “HR Talk”

and legal updates on Employment Law and ADA pre-

sented by Andrew Hament, a partner with FordHarrison

LLP and his team.

Wendy Sellers, “The HR Lady” and a presenter at this

year’s conference, said, “Now more than ever, it is vital to

build a reputation to attract and retain sought–after

employees. In order to do so, your brand and culture must

be enjoyable — which means your leadership team must

learn to lead rather than simply manage.”

Other speakers will address Engagement Best Prac-

tices, and Innovation in an Ever–Changing World.

Last year’s conference was sold out and participants are

encouraged to register now. “Human resource profession-

als as well as large and small–business owners and

operational managers and supervisors will find solutions

to HR issues by attending this conference.”

The 2019 Space Coast Human Resource Conference has

applied for credit hours toward SHRM–SCP and SHRM–

CP recertification. It has also applied for recertification

credit hours toward PHR, SPHR, and GPHR through the

HR Certification Institute.

For conference information, registration, and sponsor-

ship details, log on to www.SpaceCoastHRConference.com.

Weinreich to teach six–week drawing
class at the Studios of Cocoa Beach

The Studios of Cocoa Beach is offering a six–week class

in drawing, taught by award–winning artist and experi-

enced instructor Jaymee Weinreich, beginning on Wednes-

day, April 24. The hours are from 6–8 p.m.

Drawing on 40 years’ experience Weinreich will guide

participants step–by–step from concept, to implementa-

tion, to a finished drawing.

The class fee is $125 with a $25 deposit. For registra-

tion and the materials list, contact Weinreich by text at

(787) 640–6119 or email at jaymeeweinreich@gmail.com.

The Studios of Cocoa Beach is located at 165 Minute-

man Causeway, in downtown Cocoa Beach. The Studios of

Cocoa Beach is a nonprofit gallery.

For more information on its exhibits, its artists, or the

complete workshop schedule, visit

www.studiosofcocoabeach.org or call (321) 613–3480.
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Launch Federal Credit Union
Continued from page 12

Launch Federal Credit Union posted net income of

more than $4 million and maintained a liquidity ratio of

over 10 percent in 2018. The credit union’s “net–worth

ratio,” a key measure of financial strength, ended the

year at 12.6 percent, well above the peer average of

11.1 percent.

Market share in all major loan segments increased for

credit unions over the past year, according to Callahan &

Associates. More than one–fifth of all auto loans origi-

nated in the United States are now funded by credit

unions. There was also a 30–basis point increase in first

mortgage and revolving credit market share, respectively,

last year for credit unions.

As other financial institutions pulled back from

lending in 2009, credit unions increased their lending

activity to members as the “credit crunch hit,” according

to Callahan & Associates.

“Their work with members during the Great Reces-

sion demonstrated the cooperative difference that aligns

credit unions with member goals.”

Launch Federal Credit Union’s new West Melbourne

branch is scheduled for completion in early fall of this

year. Rhodes Building Co. is the general contractor for

the project. They expect to create a lot of construction jobs

for the six–month building process.

At least seven full–time employees will work at the

new branch when it opens, said Mirachi, who is an

economics graduate of Ramapo College and has an MBA

degree from Baruch College.

Launch Federal Credit invested just over $1 million in

the property to build the new West Melbourne branch.

Cost of the construction is around $2 million, said

Mirachi.

“We’re investing $3 million in this project. We see it as

a good, strategic investment. Typically, it takes 18

months to two years before a new branch becomes

profitable. So it’s an investment in our long–term growth.

As this branch becomes profitable, we’ll be looking to

open our next location.”

One possibility for the next targeted area for a new

Launch Federal Credit Union branch is near the Or-

lando–Melbourne International Airport, he said.

Launch Federal Credit Union has been able to

successfully marry physical branches to a robust digital–

banking platform.

“The way we are set up, we can compete with anybody

in the market,” said Mirachi. “We offer, through alliances,

more than 30,000 surcharge–free ATMs around the

world. So we provide our members with tremendous

access, both digitally and with ATMs. But we really

emphasize face–to–face communication, and we see that

as a key differentiator. Overall, we like to combine the

physical locations with the digital convenience. That

works for us.”

Mirachi has steered Launch Federal Credit Union into

new markets since being named CEO in mid–2012. He

came to Brevard from a credit union in Tucson, Ariz.,

where he was the CEO.

When Mirachi took charge of the longtime Merritt

Island–based credit union, it had $598 million in assets.

Today, Launch Federal Credit Union is a $776 million

organization, and growing.

It has a top “5–Star” rating from Bauerfinancial.com,

an independent entity that rates banks and credit unions.

Mirachi also led the credit union through a successful

rebranding effort after two years on the job.

Kennedy Space Center Credit Union was rebranded to

Launch Federal Credit Union, as the former name

seemed to imply that you had to work at the space center

to be eligible to join the credit union. The rebranding also

shortened the name.

Membership in Launch Federal Credit Union is open

to all who live, work, worship, or attend school in Brevard

or Volusia counties.

Mirachi has seen a lot of positive change in Brevard

County over the last seven years, especially in the

Titusville market.

“I think most people are familiar with the growth

South Brevard has seen, with Northrop Grumman Corp.

and Harris Corp., and other companies. There has been

tremendous growth in general around the Orlando–

Melbourne International Airport. But the north part of

the county is where I see the biggest difference since I

first came here in 2012.”

He continued, “The Titusville area has come back

quite strongly. There was a lot of vacant commercial real

estate at that time in Titusville, but not today. And there

is new commercial construction going on in Titusville.

Commercial construction is one good way to gauge the

performance of a market. The pace of growth has clearly

picked up and it’s solid in Titusville, which is great for the

county.”

Mirachi said Launch Federal Credit Union is poised

for another year of growth and meeting the financial

needs of its members.

“As more members select us as the first choice for their

financial needs, our ability to create member value

improves. It’s a win–win for our members, staff, and the

local community.”
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Learn more and register at: 
floridatech.edu/camps

Florida Institute of Technology is accredited by the Southern Association of Colleges and Schools Commission on Colleges to award associate, baccalaureate, master’s, education specialist and doctoral degrees. Contact the 
Commission on Colleges at 1866 Southern Lane, Decatur, Georgia 30033-4097 or call 404-679-4500 for questions about the accreditation of Florida Institute of Technology. Florida Institute of Technology does not discriminate on 
the basis of race, color, religion, sex, national origin, genetic information, sexual orientation, gender identity, disability, protected veteran status or any other protected minority in the admission of students, administration of its 
educational policies, scholarship and loan programs, employment policies, and athletic or other university sponsored programs or activities. Contact the Title IX Coordinator at (321) 674-8700. 
 068-0219

Camp Florida Tech 
offers summer fun 
for all ages and 
interests! 
Through dozens of 
programs, students 
can explore topics 
from computer 
programming 
to modern art,  
conservation  
to aviation.
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• Ocean Engineering  

and Science
• Aviation and 

Aerospace
• Computer Science
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• Soccer
• Snorkeling
• Football
• Basketball
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• Fiber Art
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Extraordinary options for 

2019
SUMMER LEARNING & FUN!

Wealth is more than just money. 
True wealth includes things like relationships, 
where you live, your health and your hobbies. 
With higher WealthConfidence, you can better 
enjoy the abundance that is all around you.

Improved WealthConfidence
could be yours today!

FirstWaveFinancial.com
TM

What is your WealthConfidence Score?
Find out now at:

www.YourWealthConfidenceScorecard.com

A copy of FirstWave’s current written disclosure statement discussing our advisory services and fees is available upon request.
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Florida Attorney Gen. Ashley Moody
swears–in six 2019 officers of the
Commission on the Status of Women

TALLAHASSEE — Attorney Gen. Ashley Moody

recently swore–in the 2019 officers of the Florida Commis-

sion on the Status of Women. The swearing–in ceremony

took place in Florida’s Historic Capitol.

The Commission is a non–partisan body with a focus

on raising awareness and celebrating the contributions

and successes of all Floridians, along with providing a

collaborative platform for those seeking information on

issues that affect Florida women, girls and their families.

“I am honored to be a part of the swearing–in cer-

emony installing the 2019 officers of the Florida Commis-

sion on the Status of Women,” said Moody. “These leaders

have served their communities and the state of Florida

selflessly and touched countless lives. I know their

continued service through the Commission will benefit

girls, women and our entire state.”

The 2019 Florida Commission on the Status of Women

are:

l Lady Dhyana Ziegler, Tallahassee, chairwoman;

l Rita B. Craig, Palm Beach Gardens, vice chairwoman;

l Nancy C. Acevedo, Winter Springs, secretary;

l Karin Hoffman, Lighthouse Point, treasurer;

l Maruchi Azorin, Tampa, member–at–large; and

l Elena Guardiola Spottswood, Key West, member–at–

large.

FCSW Executive Director Kelly Sciba said, “We

welcome these new officers, who make up our 2019

executive committee. Each brings valuable perspectives

from the areas of education, business, and public service,

as well as a commitment to our mission of improving the

well–being of Florida women and girls — and by exten-

sion, all Floridians.”

Commissioner Ziegler said, “I’m pleased and honored

to have been selected as Chair of this dynamic group of

Florida women who care deeply about improving the lives

of women and girls. Throughout our 28–year history, the

Florida Commission on the Status of Women has been an

agent of positive change, bringing the voice, needs and

conditions of women to the forefront. With the energy and

skills of our Commissioners, we’ll continue to capitalize on

the momentum to advance the opportunities for women

and girls in our state.”

The Florida Commission on the Status of Women is

administratively housed in the Florida Attorney General’s

Office. For more information on this organization, visit

http://FCSW.net.

Comedian, actor Rodney Carrington set to
perform in concert April 12 at King Center

The King Center in Melbourne has added Rodney

Carrington to its 2019 concert schedule. He is set to

perform at 7 p.m. on Friday, April 12, at the King Center.

Carrington is a multitalented comedian, actor, and

writer who has recorded eight major record label comedy

albums selling more than 3 million copies. “Morning

Wood” has been certified gold and “Greatest Hits” has

been certified Platinum by the RIAA.

He starred in his own TV sitcom “Rodney,” which ran

for two seasons on ABC. He co–wrote and co–starred with

Toby Keith in the feature film “Beer for My Horses.” In

2011, Carrington partnered with the American Country

Awards by presenting at their awards show and hosting

the American Country “New Year’s Eve Live” show on

Fox.

This concert is for “mature audiences only.”

Tickets may be purchased by visiting kingcenter.com

or by calling the King Center at (321) 242–2219.
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The Junior League of South Brevard
Continued from page 13

Junior League of South Brevard is a nonprofit entity

more than 50 years old and supports community projects

through fundraisers.

And the organization keeps its fundraisers fresh and

fun, year after year. Four years ago, Junior League of

South introduced to the community its “Bourbon Ball,” a

Kentucky Derby–themed benefit.

The fundraiser supports the organization’s community

projects serving at–risk women and children in Brevard

County.

The fourth annual Bourbon Ball is set for Saturday,

May 4, at Rockledge Country Club on South Fiske

Boulevard. The general admission hours are 5–8 p.m.

Rockledge Country Club will be “transformed into the

Space Coast’s very own Churchill Downs.”

The event is open to the public and attendees will be

celebrating the 145th running of the Kentucky Derby

while helping Junior League of South Brevard raise funds.

Hats and bowties are suggested for the event. Prizes

will be awarded for “Best Hat,” “Most Dapper Gent,” and

“Best–Dressed Couple.”

“We’ve made some changes for the fourth annual

Bourbon Ball, and we are excited about them,” said Jessica

Cabot, the 2019 committee chairwoman for the Bourbon

Ball.

“We have a new venue — Rockledge Country Club. It’s

going to be a good fit for our event. The Bourbon Ball

committee members visited the club and they just love it,

and the surroundings. The club has a really nice covered

patio. And we have the ability to play lawn games. We will

have the entire venue for our event, which makes it a bit

more exclusive.”

She said the Bourbon Ball will be hosted both indoors

and outdoors at Rockledge Country Club, which has a

large indoor bar area and a ballroom.

“It will be a mix of indoor air–conditioned space and

outdoor space. You never know what type of weather to

expect the first week of May in Florida. So, we’re well

prepared to accommodate any type of weather conditions.”

In addition to the new venue for the event, Cabot said

the committee has expanded the program with a Bourbon

Tasting. “That’s a new twist. And the owners of Rockledge

Country Club (Joe and Andrea Beyel) are helping us select

some really good bourbons for the tasting. They know their

bourbons, and we greatly appreciate their support.”

The menu for this year’s Bourbon Ball has been

“completely revamped with Southern fare. It’s going to be a

fun Southern fare event, all–round,” said Cabot.

General admission tickets to the Bourbon Ball are $50

each and include entry into the event from 5–8 p.m.

“Another change we made for this year’s event that we

are excited about is the new VIP ticket option. The VIP

tickets are $100 per individual and include a VIP hour

from 4–5 p.m.” The VIP ticket includes early access to the

event at 4 p.m., a Bourbon Tasting, a raffle ticket, hors

d’oeuvres, VIP seating areas, “and we are working on some

extra entertainment and other perks for those

ticketholders,” she said.

To purchase tickets for the Bourbon Ball, visit

www.JLSB.net/BourbonBall. The Junior League of South

Brevard is also seeking sponsors for the event.

The sponsorship levels include Exacta, Show, Place,

Win, Trifecta and Triple Crown. The Win level, for

example, is a cash donation of $1,000 or more, or an in–

kind donation of $2,500 or more. There are amenities at

each level of support.

The Win–level sponsor receives 10 regular tickets or six

VIP tickets to attend the Bourbon Ball, their business

name or logo listed in Junior Achievement of South

Brevard’s annual report, and other promotional opportuni-

ties for their business. For more details about sponsorships

for this benefit, go to www.JLSB.net/BourbonBall.

The Bourbon Ball will also include a silent auction and

people will be able to bid online for the items, said Cabot.

“We are excited to be stepping into the tech–savvy world

with online bidding for our silent auction. This is a big

advancement for our organization. You do not have to be

present at the Bourbon Ball to bid on auction items. We

are going to open the silent auction about a week before

the event. We will be sending emails to people on our

contact list and to anybody who has signed up to attend

the Bourbon Ball.”

The 2018 Bourbon Ball raised roughly $15,000, said

Cabot. “We’re looking to top that amount this year so we

can continue funding our community projects.”

The projects benefiting from the Bourbon Ball proceeds

include: Fueling Kids, which provides necessities and food

to local Title 1 schools; Kids in the Kitchen, which teaches

the importance of healthy living to children and families;

and Girl Power, which consists of a symposium designed to

teach life skills that will help empower and nurture young

women.

“The Junior League of South Brevard is proud of the

work it does in the community, but we could not fund our

projects without the businesses and individuals who

support our organization through sponsorships and by

attending our events. We’re hoping that both Kids in the

Kitchen and the Bourbon Ball are big successes,” said

Cabot.
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Join Health First Dermatology for Our Annual 
Race the Sun 5K to Raise Melanoma Awareness
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runningzone.com/health�rst

Did you know?
An estimated 161,790 new cases of melanoma will be diagnosed in the U.S. this year.



Call Adrienne Roth at 321-951-7777 for Advertising Information APRIL 1, 2019

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 22

BIMDA

new ademailed

FULL COLOR

Presents
The 17th Annual

BIMDA MEDICAL EXPO
& CME CONFERENCE

www.Bimda.com 

SPACE COAST HEALTH FOUNDATION CONFERENCE CENTER
1100 Rockledge Boulevard • Rockledge, FL 32955

SATURDAY, APRIL 6 2019 
CONFERENCE 8:00 AM TO 5:00 PM • RECEPTION 5:00 PM TO 8:00 PM

CME accreditation for physicians provided courtesy of Holmes Regional Medical Center CME Committee
in accordance with Florida Medical Association guidelines. Details TBA.

DR. SHARAD VYAS, MD 
Membership Director

DR. ARAVIND KUMAR, MD
Internist

CME Committee

DR. MAHESH M. SONI, MD
CME Chair

DR. SUBHASH REGE, MDS
Treasurer

DR. N. RAO KOPURI, BDS, MS
Operations Chair

321-728-9999

DR. RAJASRI
KRISHNAMURTHY, MD

Internist
Vice President

DR. MARKAND PATEL, MD
Pain Management

Sponsorship Co-Chair

DR. DINESH PATEL, MD
Cardiologist

Chairman & President
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“It’s a marriage that works for both entities. Much like

The Coy A. Clark Company wants a win–win relation-

ship, so does LBR. And we see this clearly as a win–win

scenario — a really good fit for both firms.”

“We have honed solid relationships with corporate

clients and businessowners over more than two decades,”

added Beckner. “I knocked on a lot of doors when I first

starting working with Brian Lightle nearly 20 years ago,

and I still knock on a lot of doors today.”

Beckner added, “The ability to make connections and

to understand the market in which you operate is crucial

to your long–term success in this business. The world of

commercial real estate is not easy. It’s a building process

that centers on being able to foster successful client

relationships. And that generally takes years.”

Clark, owner and chairman of his firm, has been in the

real–estate business in Brevard County since 1973.

“Over those years I’ve made a lot of friends and built a

lot of good relationships in this industry, so this was a

difficult decision. But we firmly believe that LBR is going

to make a great team member. We’re excited to have LBR

handle the leasing of our properties. We want to focus on

what we do best, and let LBR focus on what it does best.”

LBR provides professional real–estate services to

companies and individuals throughout Florida and

Georgia. The services cover all aspects of office, retail,

industrial, and land–related commercial real estate. The

firm works with tenants, owners, and investors.

Brian Lightle founded Lightle Commercial in 1996

after working in the industry for a number of years.

He saw an opportunity to form his own commercial

real–estate business and position it for future growth in

the county, and that’s what he did.

For the last several years, LBR has been posting record

transaction volume. The firm manages many listings and

oversees real–estate assets for clients.

“We have designated people on our staff who focus

their efforts and their work on specific sectors within the

industry, be it office, retail, or industrial, for example,”

said Beckner. “It allows them to be hyper–focused on their

specialty, and to deliver results.”

Commercial real estate markets continue to perform,

especially in Brevard County — a second–tier market that

has room to grow and is seeing more national tenant

activity.

Secondary markets are generally mid–sized cities that

have begun to experience an uptick in growth — and as a

result, they begin to attract the attention of investors and

corporations.

With its steady economic growth, expanding job

market, emerging technology sector, educated workforce,

and more business openings, Brevard County seems

poised to make gains in the years ahead.

“As I look at the bigger picture, I think there is still a

lot of horsepower left in the economy, particularly on the

local level,” said Robison.

“There are major employers in our market still looking

to fill hundreds of jobs, and these are six–figure paying

jobs. When you have those kinds of primary jobs in the

marketplace, you’re driving growth across all sectors of

the commercial real–estate industry.”

Many experts say the best second–tier cities for office–

space demand are in the Sunbelt, citing a low tax

environment, good infrastructure, and strong population

growth.

“Even the retail sector in Brevard County is experienc-

ing 20–year lows in relationship to vacancies,” said

Robison, “and it’s happening at a time when some of the

‘big boxes’ are giving back space.”

“But the demand in Brevard is growing at such a rate

that we are able to absorb the big–box spaces and still

deliver to the local economy vacancy rates we have not

seen in 20 years. I call that a ‘very good market.’ And I see

it continuing,” he added.

Beckner said there are “still opportunities in the

Melbourne market for commercial growth, but there will

have to be a process of designating what the new big

business area will be. Because right now, we are seeing

some changeover of location. The Orlando–Melbourne

International Airport has been a destination for a lot of

big companies and government entities.”

He continued, “But the airport is beginning to see its

inventory of available space shrink because there has

been so much activity there in recent years. The proper-

ties have become well leased. The vacancy rate is probably

at an all–time low, which is under 6.5 percent for office

space. So when you start seeing those numbers — and

there is not a lot of speculative office space being built

because of construction prices — some new areas need to

emerge.”

Beckner added that there are “some pretty unique

options in west Viera possibly for business parks.”

Beckner and Robison are marketing The Coy A. Clark

Company’s vacant spaces to a range of potential clients.

The properties are located in very attractive areas of the

county, with easy accessibility.

“This partnership really gives us a chance to practice

skills that we excel in — leasing properties for clients,”

said Robison, whose transactions at LBR have included

brokering deals for Bass Pro Shops and Giant Recreation

World, both in South Brevard.

Over the years, Robison, who holds the Certified

Commercial Investment Member designation, has been

able to negotiate more complex deals because of his

advanced training in real estate.

“One of the things I’ve noticed in particularly about

LBR through the years is their commitment to continuing

education in the field for their staff, and their ability to

stay ahead of the curve,” said Clark.

“That is paramount in this business. They attend

conferences and conventions and have invested in earning

CCIM designations. And they know who the players are.

LBR has worked with a lot of corporations, national

tenants, and businessowners.”

Clark himself, a former educator–turned entrepreneur,

holds the Certified Commercial Investment Member

designation, offered through the CCIM Institute.

The CCIM designation is considered the most rigorous

professional credential to obtain in the commercial real–

estate industry because of the extensive course work, a

peer–reviewed commercial portfolio, and a final compre-

hensive examination lasting six hours.

Five years is the average time to complete the CCIM

designation requirements, according to the CCIM

Institute.

Not only do real–estate professionals hold this

designation, but also commercial lenders at banks and

financial institutions who make loans for development

and the purchase of commercial properties.

The Coy A. Clark Company portfolio of facilities that

LBR now leases includes The Riverfront Building in

Melbourne (12,212 square feet), The Reflections Building

on U.S. Highway 1 in Melbourne (22,790 square feet),

Seaside Centre in Indialantic (77,902 square feet), Point

West in Melbourne (15,750), and Palms Pointe office park

in Melbourne. There is space available at all of these

facilities.

Seaside Centre was a project The Coy A. Clark

Company took on 10 years ago, in 2009, amid a credit

crunch and a period of sustained job losses in the county.

The project is an example of a successful transformation

of an existing property, once a Winn–Dixie anchored

center, in the face of a turbulent market at a time when

many investors were forced to the sideline.

The Coy A. Clark Company redeveloped the aging

shopping plaza, giving it a fresh look and new tenant mix

that uplifted that area of the beachside community.

Through up–and–down cycles, The Coy A. Clark

Company has developed numerous commercial properties

in Brevard and more than 30 residential communities.

Early in his career, Clark, a Bentonville, Ark., native,

worked directly with Sam Walton and son Rob Walton in

developing the first 15 Walmart stores in Florida.

Robison and Beckner will be fully entrenched in

working closely with their new partner, The Coy A. Clark

Company.

“Our job is not only to be pure marketers of properties

for The Coy A. Clark Company, but also to provide market

intelligence to that company in a true partnership,” said

Beckner.

He added, “I have always enjoyed working with The

Coy A. Clark Company, and I know Jeff (Robison) has too.

We are honored to be teaming up with them.”

“The four of us are all in the same type of business and

we all know what it takes to make a deal,” said Maguire.

“This partnership is going to benefit both companies as we

move things along, get deals closed, and move tenants

into our facilities.”

Over the last four decades, Clark has used a buy–and–

hold strategy to build his portfolio of properties. The first

project he did was Point West on South Wickham Road in

West Melbourne.

“In this kind of market, property owners like The Coy

A. Clark Company are positioned to make gains when

there are vacancies because construction costs for new

facilities are near all–time highs,” said Robison.

“If you are a developer, you have to look at the rising

cost of materials coupled with the ongoing challenges

around labor. The Coy A. Clark Company is in a good

position because it owns its real estate. The buildings are

well–maintained, well–landscaped, and have curb appeal.

They are in good markets, too.”

Total building costs (labor, materials and equipment)

grew by 3.4 percent in 2018, outpacing the U.S. inflation

rate of 1.9 percent, according to the National Association

of Industrial Properties.

This marked the second year in a row that building–

cost growth exceeded U.S. inflation. The widening gap is

pushing “borderline projects past the threshold of

profitability, resulting in some staying on the drawing

board,” the report says.

Building material cost will continue to increase this

year, but at a slower rate than 2018.

Also, growth in total construction employment has

hovered around 3 and 5.6 percent during the past six

years, which is considerably lower than the growth rate

needed for supply to keep up with demand.

“There are certain corridors in the county where there

is a bit of speculative building going on,” said Robison,

who worked for more than 15 years in the pharmaceutical

industry with Pfizer and other companies holding key

positions in corporate development, training, and sales

before starting his current career.

“The rates the owners have to quote just to make

marginal returns versus what you can lease an existing

asset in the market for, presents an interesting dynamic.

We are seeing rent growth across all sectors of the real–

estate industry, including retail. So I think it presents a

great opportunity for businesses like The Coy A. Clark

Company.”




