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By Ken Datzman

By the age of 35, two–thirds of American men will

experience some degree of appreciable hair loss. This

is around the age when some men start to explore

solutions to male–pattern baldness, or alopecia, and

generally first turn to over–the–counter products that

tout hair regrowth.

Americans spend more than $3.5 billion a year in

an attempt to treat their hair loss. Many men, eventu-

ally, just give up and decide to shave their heads,

which takes time and involves preparation.

“I started to notice my hairline recede around the

age of 35. It started on the sides and continued to

move further and further up the scalp, almost to the

middle of my crown area. So I was receding consider-

ably,” said Kamen Jenkins, who as the director of

health services for Florida Health Care Plans in

Brevard County is out in the public meeting people.

Instead of agonizing over the idea of losing his hair

as time marched on, Jenkins said when the day came,

he would consider “just shaving my head and going

that route. I wasn’t happy with any of the alternatives

out there as far has hair transplantation. I wasn’t

interested in the traditional ‘strip method’ of hair–

restoration surgery because I didn’t want a visible

linear scar on the back of my head. I also didn’t want

the discomfort of that type of procedure, or the

downtime for recovery.”

Some 50 million men and 30 million women in the

U.S. suffer from genetic pattern baldness or thinning

hair, and are looking for a safe, natural–looking

transplant solution.

Kamen Jenkins’ wife, Heather Jenkins, is the

controller at Melbourne–based Clevens Face and Body

Specialists, which was founded by Dr. Ross Clevens, a

double board–certified facial plastic surgeon who

performs “incisionless” hair restoration, also known as

“follicle–unit extraction.”

“My wife told me of the procedure Dr. Clevens

performs. I was definitely interested in learning more

about it, so I scheduled a consultation with him to

discuss my options. I did this with my wife at my side,”

he said.

In this procedure, Dr. Clevens extracts hair follicles

directly from the scalp in their naturally occurring

groups — generally containing one to three hairs. He

does not have to remove a strip from the scalp, which

creates scarring.

The grafts are sorted by the number of hairs they

each contain, so that when they are implanted, a

natural feathered appearance is obtained. “The grafts

are also implanted at the natural angle the hair would

grow in the scalp,” said Dr. Clevens.

A highly specialized technique that requires the

skills of a trained, experienced surgeon in the field,

incisionless hair restoration has gained popularity

over the years because it is minimally invasive (no

stitches or staples are required), it produces natural–

looking results, causes little–to–no discomfort, and

Incisionless hair–restoration procedure delivers natural–looking results

Dr. Ross Clevens, left, a board–certified facial plastic and reconstructive surgeon, performs an incisionless hair–restoration procedure
called ‘follicle–unit extraction,’ which is minimally invasive, not requiring donor–site sutures. As a result, there is a quick–recovery time
from the in–office procedure. Kamen Jenkins underwent the procedure performed by Dr. Clevens. ‘I couldn’t be happier with the result.
I was amazed and blown away by the detail involved in the process.’ Jenkins is director of health services for Florida Health Care Plans
in Brevard. They are at Clevens Face and Body Specialists in Melbourne.
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The pictures looked much better this past week.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Amy Farnum–Patronis
afarnumpatronis@fsu.edu
University Communications
Florida State University

TALLAHASSEE — Florida State University’s graduate

programs are on the rise, according to “U.S. News & World

Report’s” 2020 edition of “Best Graduate Schools.”

FSU’s graduate programs in social work, public affairs

and education all made significant jumps in the

publication’s annual rankings, released March 12.

“Florida State University’s continued upward trajectory

in the U.S. News & World Report graduate rankings

reflect the university’s excellence as one of the top research

institutions in nation,” said Sally McRorie, provost and

executive vice president for Academic Affairs. “Our rising

national prominence is evidence of the across–the–board

quality of our graduate programs and our top–notch

faculty.”

The College of Social Work’s graduate programs soared

five spots to No. 33 in the latest national rankings and

checked in at No. 20 among public universities. The college

has jumped 11 places since 2016.

“The College of Social Work’s rise in the rankings

reflects the work of our talented faculty, the dedicated

support of our staff, and the excellence demonstrated daily

by our students and alumni in the field,” said Jim Clark,

dean of the College of Social Work. “We are moving ahead

because of the tremendous support the college receives

from so many of our colleagues in the FSU leadership,

especially Provost McRorie and President Thrasher, who

understand the high value of social work education,

scholarship and service. I also must note the ongoing

support of our alumni who are helping us do great things

with their financial gifts and active participation as board

members, advisers and advocates.”

Florida State’s Reubin O’D. Askew School of Public

Administration and Policy cracked the Top 25 among

graduate public affairs programs, moving up three spots

from last year to No. 25. The Askew School’s local govern-

ment management program also climbed four places to No.

8 and rose to No. 7 among public universities.

“We’re proud to see that this ranking reflects the

college’s and program’s commitment to scholarship with

impact, amplified by our location in Florida’s capital city,”

said Tim Chapin, dean of the College of Social Sciences

and Public Policy, which houses the Askew School. “The

college is home to many policy–orientated programs that

share the core values of evidence–based policymaking,

community engagement and innovation in research and

practice.”

Florida State’s College of Education vaulted seven spots

to No. 39 and placed No. 28 among public universities. The

college’s specialty programs also were recognized as some

of the best in the nation: Higher Education Administration

(No. 16), Curriculum (No. 18), Special Education (No. 20)

and Educational Psychology (No. 21).

“The College of Education is committed to providing our

students with an outstanding educational experience that

will prepare them to make a positive impact on future

generations,” said Damon Andrew, dean of the College of

Education. “Our upward movement in the national

rankings at both the college and program levels reflects

our commitment to be student focused and innovation

driven.”

Each year, U.S. News & World Report ranks profes-

sional school programs in business, education, engineering,

law, medicine and nursing, including specialties in each

area. The Best Graduate Schools rankings in these areas

are based on two types of data: expert opinions about

program excellence and statistical indicators that measure

the quality of a school’s faculty, research and students.

Beyond the six major disciplines ranked annually, U.S.

News also periodically ranks programs in science, social

sciences and humanities, health and many other areas

based solely on academic experts’ ratings.

Florida State University graduate programs leap in the new ‘U.S. News’ rankings; rising national prominence

Head of Think Global School says his firms’s project–based learning
curriculum allows students to flourish in a complex global world

By David Wine
press@cmrubinworld.com
CMRubinWorld

Not every student has the opportunity to go to a school

where education is centered around travel and developing

hands–on global citizen skills.

However, the first graduating class of Think Global

School has just completed its post–secondary studies, and

while it’s a little too soon to predict what their graduates

will achieve, Head of School Jamie Steckart tells C.M.

Rubin, founder of CMRubinWorld, that a curriculum

rooted in project–based learning is essential for students to

flourish in a modern world.

Think Global School’s Changemaker Curriculum is

rooted in project–based learning, meaning that it incorpo-

rates “real–world” challenges into daily curriculum

through a variety of teacher–led modules and student–led

projects, and additionally focuses on two to three academic

projects of the students’ choosing. Students visit different

countries and focus on social, environmental, cultural, or

economic topics specific to each location.

The future is looking “increasingly digitized and

favorable to freelance work,” says Steckart, who believes

that in order to succeed, youth will need to be “motivated

and engaged in what they do, and that’s going to require a

massive shift in the traditional classroom, which means

teaching life skills early on and putting students as leaders

of their own learning.”

Think Global School is a nonprofit high school that has

adopted a Changemaker Curriculum. The school opts out

of having a traditional campus, instead hosting its classes

overseas in three different countries throughout the year.

Think allows students to prepare for the real world by

being immersed in it through charity, education, and

project and place–based learning.

CMRubinWorld’s award–winning series, “The Global

Search for Education,” brings together distinguished

thought–leaders in education and innovation from around

the world to explore the key learning issues faced by most

nations. The series has become a highly visible platform

for global discourse on 21st century learning, offering a

diverse range of innovative ideas which are presented by

the series founder, Rubin, together with the world’s leading

thinkers.

For more information on CMRubinWorld, visit

www.CMRubinWorld.com.
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Four ways college graduates can use their first job
experience as framework for their career path in life

By Ashley Pontius
apontius@newsandexperts.com
News & Experts

While the job market for recent college

graduates has improved, a good number

of employers don’t think they’re suffi-

ciently prepared. A recent survey by

PayScale found only about 50 percent of

managers felt recent grads were ready for

full–time work.

Among the skills that managers saw

graduates lacking most were critical

thinking, problem–solving, attention to

detail, and leadership. But at the same

time, many have been hired with

strengths in other areas, and improving

weaknesses can happen as a young

person grows in a job.

Whether they are in the early stages of

a first job after college or still searching

for it, recent graduates “should focus on

growth as a framework for future

success,” says Matt Stewart, co–founder

of College Works Painting

(www.collegeworks.com), which provides

business experience for college students

and was recently ranked the No. 1

internship for career development by

Vault. A framework for success for a

young person includes things they should

look to embrace in a first job — pleasant

and unpleasant — and things their

employer is looking for, he says.

“While your first job may not be your

dream job, you have a great opportunity

to build a strong foundation for continued

upward movement in a career,” Stewart

says. “It’s very important to pay attention

to everything and everyone around you. It

can pay off — and if not there, then

somewhere else.”

Stewart gives some tips for that first

job that he says can also be applied to a

career path:

l Start small, think big. “Many young

people look for a job at a prestigious big–

name company but overlook small

companies that would let them have

much more freedom and take on a variety

of different roles, which certainly aids

their growth,” Stewart says. “The training

they’ll gain from doing lots of different

tasks is huge, and also a great way to

figure out what they enjoy and are good

at.”

l Find a mentor. This is almost an

imperative. “You need a guiding light to

get through the fog of the first job,”

Stewart says. “Find a respected leader

and reach out for advice. In particular,

pay attention to what they did to get

where they are, not just to what they

say.”

l Do more than the job description.

Once you are in a career, a proven way to

move up or redefine your position is to

take on more than the minimum

expectations of the job. “Early in your

career volunteer for new projects,

committees, training others, etc.,”

Stewart says. “Don’t be afraid to fail.

Higher–ups often appreciate the extra

effort. It may lead to promotion or more

compensation.”

l Find comfort in discomfort. Feelings

like fear and doubt often accompany any

task not yet completed, Stewart says. But

perhaps the greatest growth is achieved

when you challenge yourself to step

outside your comfort zone. “You get

through the temporary pain in the short

term and develop newly learned skills for

the long term,” Stewart says. “Your brain

is hard–wired to acquire pleasure today

and avoid pain, but the best thing you can

do while young is to rewire your brain —

find comfort in discomfort. This will keep

you in a state of constant growth and

train you to handle stress while young

and your pain tolerance is at its highest.”

“In your first job, be prepared to

embrace and learn from things that may

seem suboptimal on the surface, and even

from some of your mistakes,” Stewart

says. “Those momentary setbacks are

actually learning opportunities that will

not only make you better at your job but

better for the long run.”

College Works Painting — www.CollegeWorks.com — is a premier hands–on
leadership development experience giving students an opportunity to build a
competitive resume by teaching them how to manage a painting business from start
to finish.  Celebrating its 25th year in business, the company operates in 23 states,
hires 2,000 students each year, and paints nearly 10,000 homes annually.

LBR’s Brian Lightle brokers land sale with Wickham Road frontage
Brian Lightle recently brokered a land sale of more than 4 acres of prime commercial

land with Wickham Road frontage. This well–positioned parcel sits on a major four–lane

north–south traffic artery of West Melbourne, between U.S. Highway 192 and Nasa

Boulevard.

“The commercial development of this parcel is more great news for the West

Melbourne area, which is booming because of the growing activity at the Orlando–

Melbourne International Airport,” said Lightle.

Lightle Beckner Robison Inc. is a full–service real–estate firm in Melbourne. It

specializes in office, retail, industrial, investment properties and asset property manage-

ment. The company serves Brevard County and entire states of Florida and Georgia. For

additional information on this firm, visit www.TeamLBR.com.

Whittaker & Cooper
pick up BBN

4/01/19
page 3

FULL COLOR

 Don't Worry --
�ere's Still Time

to Call
Whittaker Cooper!

Brevard's Most Trusted 
Accounting Firm Since 1985

Take the stress out of ling with a call to the experienced 
Tax Team of Whittaker Cooper Financial Group, 

Certied Public Accountants and Consultants. Serving 
Brevard businesses and individuals since 1985.

1692 W. Hibiscus Blvd., Melbourne, FL 32901
321.723.3352

www.Whittaker-Cooper.com

���

Wh
B

Acc

Specializing in:
Tax Preparation | Audit Preparation

Business Valuation | Strategic Business Planning
Litigation Support



Call Adrienne Roth at 321-951-7777 for Advertising Information APRIL 8, 2019

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 4

BBN
Brevard

Business

News

4300 Fortune Place, Suite D
West Melbourne, FL  32904

(321) 951–7777
fax (321) 951–4444

BrevardBusinessNews.com

PUBLISHER
Adrienne B. Roth

EDITOR
Ken Datzman

SPECIAL PROJECTS EDITOR
Bill Roth

Brevard Business News is published every Monday by
Brevard Business News Inc.  Bulk Rate postage is paid at
Melbourne, FL and Cocoa, FL.  This publication serves
business executives in Brevard County.  It reports on
news, trends and ideas of interest to industry, trade,
agribusiness, finance, health care, high technology,
education and commerce.

Letters to the Editor must include the writer’s signature
and printed or typed name, full address and telephone
number.  Brevard Business News reserves the right to edit
all letters.  Send your letters to: Editor, Brevard Business
News, 4300 Fortune Place, Suite D, West Melbourne, FL,
32904, or email BrevardBusinessNews@earthlink.net.

Subscription Rates for home or office mail delivery are
$26.00 for one year (52 issues).  Send all address
changes to: Circulation Department, Brevard Business
News, 4300 Fortune Place, Suite D, West Melbourne, FL,
32904, or email BrevardBusinessNews@earthlink.net.

But we know better. We know that division of labor

helps societies advance. Few of us raise our own food,

maintain our own defense, cure our own illness, or watch

our children 24/7. Instead, we have jobs, and if we are

lucky, we have thriving careers and areas of specialization.

We trade our services to others for income, and through

money we trade our own expertise for food, clothing,

shelter, education and so on.

We rely upon specialized expertise to make society

function.

To solve our problems and achieve our goals, we need to

acknowledge and leverage expertise — whether it comes

from the chemist, philosopher or electrician. And this idea

brings obligations with it. Policy makers and voters need to

support infrastructure that promotes the generation and

exchange of real knowledge. This includes funding

education.

When it comes to acknowledging expertise, the onus is

not only on the lay person. Experts, too, have an ethical

responsibility to maintain and communicate their credibil-

ity. They have a role to play in communicating what they

do and how they do it in ways that lay people can under-

stand. This fosters trust in expertise.

Climate scientists must continue to explain their field

in spite of its complexity so the lay public can understand

why a 1–degree rise in average global temperature really

is cause for alarm, and why an exceptionally cold day in

February does not mean there is no global–warming

problem. And academics have an obligation to help the lay

public understand what they do; how their training,

teaching and research builds expertise, and how expertise

is the key to making progress.

So, the next time you’re tempted to repost a meme or

tweet without doing the background work to learn about

the issue, stop and think. Because like doing your own

electrical wiring — if you’re not an expert — you might

burn your house down.

The internet has helped spread information, but not necessarily knowledge
activity is dramatically changing our planet. Empirical

evidence has reached the gold standard for science.

Scientists are 99.7 percent certain that human activity

drives climate change.

The rest of the developed world is taking action by

setting emissions targets, shifting away from fossil fuels,

enacting laws, and changing social policy. Yet in the

United States, many politicians debate the issue rather

than address it, and many lay people dismiss the science.

So why the disconnect? Why are many ignoring

expertise?

We think one reason is the rapid rise of access to

misinformation. The internet and other forms of rapid

communication technology have democratized information,

but not necessary knowledge. Easy access to information is

one great benefit of the technological world we inhabit. It is

now easy to find products, services, videos on how to make

things, explanations of how things work, and social and

professional groups with whom we can work, play and

grow. Yet, all that bandwidth has created a home for

misinformation.

Misinformation originates from many sources, includ-

ing urban myths, statements taken out of context,

politically driven agendas, poor investigative reporting,

and most nefariously, state and private–sponsored

disinformation campaigns. Some bits of misinformation

are laughable — such as the idea that the Earth is flat.

Others are dangerous — such as the false claims that

vaccines cause autism, or that the Sandy Hook shootings

never occurred.

But all forms of misinformation share one important

consequence: They disrupt our society and undermine our

ability to work together toward the common good.

Scientists have studied information dynamics for

decades and discovered, long before the internet, that the

way misinformation spreads is strikingly similar to a viral

disease. If a piece of information spreads quickly enough to

a large enough fraction of a population, it can take on a life

of its own and effectively become “fact,” even if it’s false.

Each of us can unwittingly become an agent for

propagating false information. Anytime we see a meme

that reinforces our beliefs, and then repost it, or tell others

face–to–face without fact–checking, we can spread the

misinformation virus. Here in the United States, a false

equivalency has taken root between freedom of speech and

the right to express an opinion, but without recognition

that we all share an ethical responsibility to vet informa-

tion and become properly informed before championing a

viewpoint.

By Stephen M. Kuebler and Jonathan Beever
UCF Forum columnists
University of Central Florida

How many of us know how to ground an electrical

circuit, or what the difference is between a volt, an amp or

a watt? Probably very few.

So, when we need electrical work done, we call an

electrician, because they are certified experts in their field.

Not deferring to an expert can bring devastating conse-

quences. People have lost their homes to fires caused by

do–it–yourself work done incorrectly. Along with cooking,

smoking, and wire–chewing squirrels, faulty electrical

work is a leading cause of house–fires.

And electrical work is straightforward compared with

some challenges we face, like global security, weather

prediction, energy, environmental sustainability, socioeco-

nomic inequality, disease and others. Complex problems

require complimentary expertise or many experts working

together across disciplinary boundaries. Experts are

important — necessary, even — to find effective solutions

to our toughest problems.

Yet, for some reason, experts often are ignored. It’s a

paradox of our times that we are each specialized in our

own skill set, and we rely upon one another to function, yet

often we are all too eager to dismiss expert judgment in

favor of our own.

Take anthropogenic climate change, for example. The

science is in and the evidence is overwhelming: Human

Stephen M. Kuebler is an associate professor of
chemistry and optics in the University of Central
Florida’s Department of Chemistry and the College
of Optics and Photonics. He can be reached at
Stephen.Kuebler@UCF.edu.
Jonathan Beever is an assistant professor of ethics
and digital culture in the University of Central
Florida’s Department of Philosophy and the Texts &
Technology doctoral program. He can be reached at
Jonathan.Beever@UCF.edu.

Bar Foundation to recognize Vickaryous, Ferguson as Community Leaders of the Year
Jim Vickaryous and Jennifer Ferguson, a husband–and–wife team, will each be presented with the 2019 Brevard Bar

Foundation Community Leader of the Year Award on May 2 during the organization’s annual dinner.

The award is given to those who symbolize the mission of the Brevard Bar Foundation, which, among other aspects, is

to educate the public on the vital role that lawyers play in contributing to the needs of the citizens of Brevard County.

Vickaryous and Ferguson contribute “generously to the disadvantaged and personally contribute to promote change in

their community.”

Ferguson is especially committed to foster children, particularly those aging out of the foster–care system. Ferguson

also serves as a mentor for the “Support our Scholars” program, which partners mentors with female college students.

The mentors support the young women both financially and through much–needed moral support. A certified financial

planner, Ferguson also mentors prospective female planners through the CFP Board “Win–to–Win” program.

Vickaryous is “passionate” about helping the homeless get back on their feet, serving for more than five years as

chairman of the Rescue Outreach Mission, Seminole County’s only homeless shelter serving the needs of homeless

women, children, and men. He was instrumental in creating the mission’s Rescue Run fundraiser, and his law firm

continues to support the 5K as its title sponsor. To date, the firm has donated more than $100,000 to the mission.

These two have passed on the passion for charitable outreach. Their son, Evan, an eighth–grader is “affectionately”

known throughout the Lake Mary–Sanford community as the new “Sock Boy.” He’s now entering his second season

heading up the annual Holiday Sock Drive, a program he took over from the previous Sock Boy, Lake Mary’s Tanner

Eaves, when Tanner went off to college.

Their daughter, Irelyn, says that maybe one day she will be the “Sock Girl.”
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File photo
Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

DID THE EIGHTEENTH CIRCUIT ENABLE A SERIAL ABUSER?
BBN 3714 PAGE 5
To Be Continued ...

BBN NOTE: John M. Stewart — a partner at Rossway Swan — is president–elect of the 106,740 member The Florida Bar.

TWO BLACK SPOTS

   01.07.05 - Tim to Aimee - Need the Pain to Stop Not What I think Page 4    
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By Lee H. Hamilton

Here’s a surprise: the skills that can be used to win in

politics are increasingly the skills needed to produce good

policy.

I know. You look at the policy stalemates in Washing-

ton and wonder how this could be. The people who arrived

there by winning elections haven’t shown much in the way

of policy–making prowess. But let me explain.

Politicians running for office have a choice. They can

appeal to their base and count on it pushing them over the

top. Or they can try to build a coalition of voters.

The former approach gives us more of what we already

see: politicians who don’t show much interest in crafting

broadly acceptable policy. But if they choose instead to run

their campaigns by reaching out to a broader swath of the

electorate, and if we as voters reward them for this at the

polls, then they come to Washington with exactly the skills

needed to make our representative democracy work.

We live in a time of great polarization and declining

trust: in politicians, in institutions, in one another.

Sometimes I think our politics have become warfare. Our

representative democracy is in stress, if not in peril.

We need to return to our traditional approach: coali-

tion–building across diverse groups of people. We succeed

in politics and in governing the country by building a broad

base of support that appeals to a wide sector of American

society. Building coalitions of the similar–minded is what

democracy is all about.

This means finding commonalities among different

groups. The country may be chockablock with different

constituencies — labor, business, racial groups, economic

groups, religious and secular groups. Fortunately, there

are some basics most of us agree on: the need for economic

dynamism and growth, respect for the rule of law, a desire

for a robust national defense.

We are, after all, part of a shared enterprise that

depends on common values: civility, freedom, opportunity

for all. And we all want to address the bread–and–butter

issues that are on most Americans’ minds: economic

opportunity, health care, retirement.

Successfully addressing both specific challenges and the

values that underlie our democracy means a number of

Advice for politicians at all levels: Speak straightforward about issues Americans truly care about today
things. It means rejecting partisan hostility, and being

willing to work across the aisle. It means rejecting

obstructionism — that is, the attitude that the most

important thing is for my tribe to win.

It means including all people in the public dialogue and

dealing with them with respect. It means rejecting

authoritarianism and assaults on our fundamental

institutions: the courts, Congress, law enforcement, the

media — all the institutions democracy depends upon. Our

aim is to strengthen them, not tear them down. After all,

what is the alternative?

If you take as your starting point a desire to address the

concerns of the broadest possible group of people — not, by

the way, a given these days — the American people prove

to be demanding, but also understanding. They do not

expect miracles, but they do expect progress.

So, when politicians try to build broad coalitions —

whether to win a campaign or to govern the country —

they have to pay attention to public opinion and especially,

though not exclusively, to quality–of–life issues. And they

have to be able to convince people that some goals are

tough to make progress on, and that step–by–step

approaches are usually the surest route to moving forward.

But by working within the framework where majorities

of Americans find themselves — in support of fair taxation,

free markets, and free trade, providing opportunity for all,

preventing the rise of inequality, in support of limited

immigration, in support of mainstream views on freedom

of choice, in support of policies to address climate change,

in support of the social safety net, protecting the poor, and

addressing gross inequalities of wealth and income —

there’s plenty of ground for agreement.

So the good news is that you can put together both a

winning political campaign and a successful policy drive by

speaking straightforwardly to the issues Americans care

about, and by understanding where people’s points of

commonality lie.

This takes a politician’s skill at its most basic: building

consensus behind a solution to a problem. Only then can

we fix the many problems the country faces.

Lee Hamilton is a senior advisor for the Indiana
University Center on Representative Government; a
Distinguished Scholar at the IU Hamilton Lugar
School of Global and International Studies; and a
Professor of Practice at the IU O’Neill School of
Public and Environmental Affairs. He was a member
of the U.S. House of Representatives for 34 years.

Six local Republican women attend
conference at Capitol in Tallahassee

Six members of the Brevard Federated Republican

Women attended the Florida Federation of Republican

Women Legislative Conference at the Capitol in Tallahas-

see. More than 80 Federated Women representing clubs

from the Panhandle to Miami participated in the confer-

ence. Attendees visited their senators and legislators

individually, and participated in a two–hour legislative

update from representatives throughout the state.

The Florida Federation of Republican Women was

established in 1950 and is affiliated with the National

Federation of Republican Women.

Members attending from the Brevard Federated

Republican Women included, President Beth Young,

3rd Vice President Sharon Rose, Treasurer Marilyn

Olshansky, Corresponding Secretary Jill Gentis, Connie

Smith and Joyce Lloyd.

The Brevard Federated Republican Women meet

monthly at the Duran Golf Club. Visit the website

www.BrevardFederatedRepublicanWomen.org for details.
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Project 21 leadership frustrated over dropped charges
against Hollywood actor Smollett in Chicago incident

investigation, and our approval of the

charges.” Chicago Mayor Rahm Emanuel

called the decision “a whitewash of

justice.”

“Jussie Smollett is either the luckiest

guy in Chicago or the shrewdest. The

bombshell dropping of all charges against

him has stunned critics who call it an

outrageous instance of black celebrity

privilege,” said Project 21 member Nadra

Enzi. “This is no less than a slap in the

face to the Chicago Police Department

and race relations!”

Project 21 has asked the NAACP to

rescind Smollett’s nomination for an

Image Award for “Outstanding Support-

ing Actor in a Drama Series.”

Smollett’s nomination was announced

before he was charged, and Project 21

members say rescinding it allows the

NAACP to preserve the intent of the

Image Awards to honor “individuals or

groups who promote social justice

through creative endeavors.”

Even though the charges were

dropped, Project 21 maintains that

Smollett’s behavior was reprehensible

and incompatible with the spirit of an

NAACP Image Award.

“Jussie Smollett fabricated a self–

glorifying hate crime hoax. The police

investigation determined as much, and

the grand jury indicted Smollett. Though

Smollett is obviously a liar and fraud who

trivialized real victims of racial criminal-

ity, his ‘punishment’ is forfeiture of a

$10,000 bond and having performed

‘community service’ for Jessie Jackson’s

Operation PUSH. He also benefits from a

sealed record,” noted Project 21 member

Derryck Green. “And yet Smollett

maintains his innocence — saying he’s

been ‘truthful and consistent’ from the

start. For all the talk these days about

‘white privilege,’ there’s nothing like

being gay and black in the age of

intersectionality. That’s privilege!”

By Jenny Kefauver
jenny@jkpublicrelationsdc.com
and David W. Almasi
dalmasi@nationalcenter.org

WASHINGTON — After prosecutors

dropped charges against actor Jussie

Smollett in the case of an alleged Chicago

hate crime hoax, members of the Project

21 black leadership network are con-

demning the situation as a crass display

of “celebrity privilege” harmful to both

race relations and the reputation of the

law enforcement community.

This case stands for one clear

proposition — regardless of color. In

America today, people of wealth and

privilege can escape accountability for the

same acts that mainstream Americans

cannot,” said Project 21 Co–Chairman

Horace Cooper. “This deal stinks, and it

makes a mockery of the idea that all

Americans are equal before the law.”

After a lengthy investigation by the

Chicago Police Department, Smollett — a

singer and actor on the television show

“Empire” — was indicted by a grand jury

on 16 charges of lying to law enforcement

officials. Smollett claimed he was

attacked in January by two men who

reportedly targeted him because he is

black and gay.

The investigation changed from an

alleged hate crime to an alleged hoax

after evidence pointed to Smollett having

orchestrated the attack with people he

knew and possibly paid to help him. But

Cook County prosecutors dropped the

charges, accepting his forfeited $10,000

bond payment and 16 hours of commu-

nity service with Jesse Jackson’s

Operation PUSH. This did not constitute

Smollett’s innocence. Cook County State’s

Attorney spokesman Tandra Simonton

told the local CBS affiliate: “We stand by

the Chicago Police Department’s

Project 21, a leading voice of black conservatives for over 25 years, is
sponsored by the National Center for Public Policy Research. Its members have
been quoted, interviewed or published more than 40,000 times since the
program was created in 1992. Contributions to the National Center are tax–
deductible and greatly appreciated, and may be earmarked exclusively for the
use of Project 21. Founded in 1982, the National Center for Public Policy
Research is a non–partisan, free–market, independent conservative think–tank.
Ninety–four percent of its support comes from some 60,000 individuals, less
than 4 percent from foundations and less than 2 percent from corporations.
Follow Project 21 on Twitter at @Project21News for general announcements.
To be alerted to upcoming media appearances by Project 21 members, follow
our media appearances Twitter account at @NCPPRMedia.

Volunteers needed for fundraiser at Ben & Jerry’s
Volunteers are needed for Ben and Jerry’s annual “Free Cone Day” fundraiser from

12–9 p.m. on Tuesday, April 9, at Ben & Jerry’s, 1800 W. Hibiscus Blvd. in Melbourne.

Volunteers will scoop ice cream, make waffle cones, clean up and man tables. If you are

interested in helping, sign up for a three–hour shift at https://www.signupgenius.com/go/

60b0e4aaaa723a0fb6–benand1. This event will benefit Friends of Children of Brevard

County Inc. The proceeds will help benefit the abused, abandoned and neglected

children of Brevard County and support the Guardian Ad Litem 18th Circuit program.
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Spherion Melbourne Welcomes New Owners
Spherion is excited to announce, Rich and Sherry Kolleda have taken the reins of 
leadership at our Melbourne staffing office. Seasoned professionals in the recruiting 
and staffing industry, the Kolleda’s are long-term residents of Brevard County and have 
successfully led the Treasure Coast Spherion office for 13 years. They are thrilled to 
expand their services into Melbourne and look forward to serving your workforce needs.

Since 1946, Spherion has been a trusted source of administrative, light industrial, call 
center, non-clinical healthcare and professional talent to businesses nationwide. Put our 
resources to work for you!

spherion.com321.255.0222
©
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By Adam Lowenstein
adam@fit.edu
Florida Tech News Bureau
Florida Institute of Technology

The advancement of useful technology over the years,

from calculators to computers to coding, has created

paradigm shifts in the way students are taught — and the

way they learn. The next leap forward may be powered by

“making spaces” such as labs and machine shops stocked

with 3D printers, virtual– and augmented–reality tools,

and other equipment that can help bring students’ digital

and physical ideas to life.

Awarded a $650,000 grant, Florida Tech will lead the

development of tools to turn those making spaces into a

critical part of an engineering education at universities

nationwide.

The grant was funded by the Kern Family Foundation

(KFF). Florida Tech is part of KEEN, the Kern Entrepre-

neurial Engineering Network, a collaboration of 40 U.S.

universities that strives to instill an entrepreneurial

mindset in undergraduate engineering students. Florida

Tech has been involved with the network since 2015.

“Florida Tech will be the foremost authority on how

best to utilize making spaces in formal education,” said

Beshoy Morkos, the associate professor of mechanical and

civil engineering who led the winning effort for the KEEN

grant. “We want to be smarter and more strategic on how

we use those spaces, but we still don’t know how to use

them to leverage education.”

Marco Carvalho, dean of the College of Engineering and

Science, is principal investigator on the grant. Joining

Morkos on the KEEN team are Florida Tech faculty

members Jim Brenner, Chiradeep Sen, Robert Weaver,

Kimberly Demoret and Rodrigo Mesa Arango.

Over the 3 and a half year project, Florida Tech will

formalize the potential for maker spaces to integrate

entrepreneurially minded learning (EML), a key KEEN

tenet, and develop content that formalizes how engineering

faculty, administration and staff can integrate EML within

these individual making environments, known as

makerspaces.

Florida Tech will lead the development of multiple

educational tool sets to enhance student learning in

makerspaces and to get them to think of the business

aspect of their work during the creation process.

For example, what if students were provided a limited

number of tokens that would power the 3D printer in their

design lab? Would that cause them to sharpen their focus

on what they are doing and promote efficiency and

resourcefulness in their usage?

Or what if students were told that in order to use a

makerspace they would be required to record a short video

before they left in which they reflected upon what they did

in the lab? Given the impact reflection has on learning,

could this be used to improve student thinking on value

creation?

“You’re making students think, you’re making them

talk about what they would’ve done differently,” Morkos

said. “There are all these little things you can add, all these

little things you can just change slightly about a student’s

experience within these making spaces that can have a

tremendous value on their educational gains.”

Through their research with KEEN, the university

hopes to facilitate the growing interest in making spaces

within formal education, as well as possibly consult

organizations in the future based of their work.

In the first year, Florida Tech will examine the work

being created inside of making spaces and the people doing

that creating and what interests them. In the second year,

the university will collaborate with three other KEEN

universities to develop the tools, such as tokens or reflec-

tion videos. For the remaining time, the groups will

exchange and test their proposed tools.

According to Morkos, the goal is to create and finalize

the six most effective instructional tools that can be used

by schools of any size and no matter their level of

makerspaces.

FIT wins $650,000 grant to boost impact of makerspaces; develop tools to foster entrepreneurial learning

U.S. Astronaut Hall of Fame induction
scheduled April 6 at Kennedy Space
Center Visitor Complex; open to public

Veteran astronauts James Buchli and Janet Kavandi

will be inducted into the U.S. Astronaut Hall of Fame in a

public ceremony that will take place at 11 a.m. on Satur-

day, April 6, at Kennedy Space Center Visitor Complex in

the Space Shuttle Atlantis attraction.

The astronauts are being honored for demonstrating

outstanding accomplishments in furthering NASA’s

mission of exploration and discovery. Together, Buchli and

Kavandi comprise the 18th class of space shuttle astro-

nauts to be inducted into the U.S. Astronaut Hall of Fame,

bringing the total number of astronauts in this prestigious

society to 99.

The induction ceremony speakers will include Buchli

and Kavandi; Therrin Protze, chief operating officer,

Kennedy Space Center Visitor Complex; Curt Brown,

board chairman, Astronaut Scholarship Foundation; and

Robert Cabana, director, NASA’s Kennedy Space Center.

Astronaut attendees will include: Scott Altman, John

David–Bartoe, Karol Bobko, Charlie Bolden, Vance Brand,

Dan Brandenstein, Curt Brown, Robert Cabana, Franklin

Chang–Diaz, Michael Coats, Dick Covey, Bob Crippen,

Frank Culbertson, Bonnie Dunbar, Fred Gregory, Robert

Gibson, Jeffrey Hoffman, Tom Jones, Steven Lindsey,

Bruce Melnick, Ellen Ochoa, Gary Payton, Charlie

Precourt, Kent Rominger, Jerry Ross, Rhea Seddon, Loren

Shriver, Brewster Shaw, Tom Stafford, Kathy Sullivan and

Al Worden.

To attend this event, RSVP to Kenna Pell at

kpell@delawarenorth.com, (321) 603–9324, or Lauren

Walbert, lwalbert@hillmanpr.com, (443) 683–0294.

Lightle Beckner Robison
pick up BBN

3/25/19
page 18

FULL COLOR



APRIL 8, 2019 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 9

Four quick tips to using Webcam technology to increase
influence, create stronger bond and deeper connection

By Stacey Hanke

There is power in making a genuine

connection with others. When coming face–

to–face with those we work with, lead or

service, we create a stronger bond and

deeper connection.

If you’ve ever gotten to know a client or

coworker over the phone, only then to later

meet them face–to–face, you will under-

stand. The relationship heightens and

becomes more personal. When we can see

others, we get the chance to observe body

language and really get to know them in a

more authentic way.

Technology has gifted us with webcams.

Now, with the simple push of a button, we

can get face–to–face with others, no matter

where they are in the world, and deepen

our relationship in a way not possible

before.

Regardless of its accessibility, I find

many professionals still reluctant to turn

on their cameras. It’s a bit counter–

intuitive. If you know building a stronger

relationship will result in more sales,

better client or employee engagement, a

more effective working relationship and a

more efficient conversation, why wouldn’t

you do it?

Some of the excuses I hear include, “I

don’t like the way they look on camera” or

“I don’t feel as comfortable with the

technology as I should be.” You need to put

those feelings aside and get online!

To increase your comfort level using

webcam technology, start by:

l Practicing with your software. Get

familiar with the controls so you are

comfortable when it’s time to communicate

with others.

l Next, turn on your computer’s camera

or external web cam and look at everything

visible on the screen. Make sure your

surroundings are clear of distractions.

l Then, look at your posture. Ensure the

camera is positioned at an angle that

allows your body to remain comfortably

upright, with your head in a neutral

position and your eyes looking squarely at

the screen.

l Lastly, practice. Invite someone you

trust to interact with you virtually. This

will give you the time to make necessary

adjustments and get comfortable on screen.

The combination of audio and visual

connection will strengthen your relation-

ships and ultimately grow the influence

you have in the relationship. Best of all,

users are less likely to multitask when

you’re on a video call, it’s more likely that

you’ll keep their attention throughout the

chat, making your conversation much more

effective.

Put your insecurities aside and turn on

your webcam. The next time you set up a

meeting with a distant client or coworker,

invite them to web call. See for yourself

what a difference it makes in the degree of

your connection and the depth of your

relationship.

Stacey Hanke is the founder and communication expert of Stacey Hanke Inc. Her
newest book is “Influence Redefined: Be the Leader You Were Meant to Be, Monday
to Monday.” Hanke and her team have delivered thousands of presentations and
workshops for leaders of Fortune 500 companies, including Coca–Cola, Nation-
wide, FedEx, Kohl’s and AbbVie. Learn more about her team and company at
www.StaceyHankeInc.com and connect with her on Twitter, @StaceyHankeInc.

Update on Indian River Lagoon restoration
activities set April 10 at Plantation Manor

The Titusville Area Chamber of Commerce will hold its monthly Membership Lun-

cheon from 12–1 p.m. on Wednesday, April 10, at Plantation Manor at The Great

Outdoors in Titusville.

Attendees will hear an update on future plans and current activities toward the

restoration of the Indian River Lagoon.

The presenters will include: Eddy Galindo, natural resources planner at the City of

Titusville; Sandy Reller, public works deputy director at the City of Titusville; and

Virginia Barker, Natural Resources Management Department director for Brevard

County. They will share information about Brevard County’s “Save Our Lagoon Project.”

The program will also recognize three Outstanding Young Adults — Alexandria

Stouch, Astronaut High School; Austin Pommier, Space Coast Junior–Senior High School;

and Noah Watson, Titusville High School. These North Brevard seniors excelled in

academics, extracurricular activities and community service. They will be congratulated

by representatives from Jess Parrish Medical Foundation and Community Credit Union,

the sponsors for the Outstanding Young Adults program.

This event is open to the public and is being sponsored by AT&T.

Additional sponsorships are available to Chamber members.

Plantation Manor at The Great Outdoors is located at 145 Plantation Drive. Doors will

open for registration and networking at 11:30 a.m. The cost to attend the luncheon for

members is $20 with reservations, or $25 for non–members and walk–ins at the door.

For more information on this event, contact Pat Stevenson at (321) 267–3036 or

gaedcke@titusville.org.
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Charles Clark has a simple yet important message

about life: Have faith in yourself, especially during the

most difficult times, and you will find success.

Clark speaks from experience.

The former Florida State University world–class

sprinter faced a personal crisis when illness ended his

athletic career and he wound up seemingly down for the

count.

However, he put his life back together, started an

international consulting firm and now dedicates himself to

motiving young people to reach their goals.

Clark told his story to students at Eastern Florida State

College as part of the Simpkins Entrepreneur Series

during appearances on the Cocoa and Melbourne cam-

puses.

His bottom line:

“I want you to be ‘all in’ by accepting responsibility for

who you are. When that happens, amazing things can

happen.”

Clark was the sixth–fastest man in the world at the

IAAF Track and Field World Championships in 2009

before his career ended at age 24.

He wound up living back at home with his mother and

fighting depression with no prospects for the future.

Then he used the same grit and determination that

forged his athletic success — and that earlier helped him

overcome academic problems in school — to achieve his

goal of starting his own business.

“It was up to me. I was the one who had to do it,” he

said. “You’ve got to know who you are. You’ve got to define

it, and when you do, you’ll do your best.”

Now, Clark travels the nation as CEO of the Charles

Clark International business–consulting firm.

He also founded the Charles Clark What Matters

Foundation to teach youth and young adults how to

prepare for careers through education, fitness and health.

“The size of your faith is the measure of your goal,” he

said.

Former FSU world–class sprinter Charles Clark tells EFSC audience that faith in yourself brings success

Eau Gallie Arts District in Melbourne gets GuideStar’s ‘Gold Seal of Transparency’
The Eau Gallie Arts District Main Street program has been awarded a 2019 “Gold Seal of Transparency” from

“GuideStar,” which provides information on nonprofit entities. The announcement was made by Lisa Packard, EGAD’s

executive director. To earn this honor, EGAD added full information to its GuideStar profile so community members, as

well as more than 10 million GuideStar users, can find in–depth information about its goals, strategies, capabilities, and

progress. “We’re shining a spotlight on the difference we help make in Eau Gallie and Melbourne. Over 200 charitable

websites and applications, such as AmazonSmile, Facebook, and Network for Good, use GuideStar data,” said Packard.

To check out EGAD’s profile, visit www.GuideStar.org/Profile/9184892. The profile will be “updated annually to

provide clear data on our goals and finances, with links to our website, our 2018 Annual Report, and more,” she said.

GuideStar is the world’s largest source of information on nonprofit organizations. Foundation Center and GuideStar

have joined forces to become a new nonprofit called Candid. To learn more about this organization, visit candid.org.

EGAD’s website is www.EGADLIFE.com.
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Member FDIC

MarineBank.bank
3303 Suntree Blvd.  Melbourne, FL 32940

321.775.1880
Member FDIC

More than 99% of our customers 
who responded to our  

service survey said they would 
recommend Marine Bank 

 to others. 

Treasury Management Services · Commercial Loans & Lines of Credit 
Government-Backed SBA and USDA Loans · Merchant Services

An Exceptional Team

Monica Shelton, Charlie McCoach, Jennifer Cevallos, Bill Penney, 
Jael Aldunate, Bill Koehne, and Dianna Stewart
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Steps companies can take to improve mental health in
the workplace, where stress and anxiety have tight grip

By Miguel Casellas–Gil
mcasellas–gil@newsandexperts.com
News and Experts

Sick days among workers are commonly

associated with physical ailments, but

mental health issues also account for

frequent absences.

A report from the 2018 Mental Health

in the Workplace Summit showed that

more people miss work because of stress

and anxiety than for physical illness or

injury.

Dealing with mental health can be a

delicate issue for both employers and

employees. Some think it carries a stigma,

thus employees may attempt to hide their

problem. A survey by the American

Psychological Association found that less

than half of American adult workers felt

their companies supported the well–being

of their employees.

Yet more companies, cognizant of

productivity and cost issues associated with

employee absences, are starting to

implement mental health initiatives as

part of their workplace wellness programs.

“Employees try to hide what they’re

going through because they fear the

negative consequences of being discovered.

And these fears are justified,” says Ken

Dolan–Del Vecchio, formerly vice presi-

dent, health and wellness, at Prudential

and founder of GreenGate Leadership.

“Many otherwise capable managers

become very uncomfortable when they hear

one of their team members mention words

like stress, anxiety, and depression.”

He added, “Forward–thinking employ-

ers are implementing initiatives that break

stigma and improve access to effective care.

They recognize the role of leaders at all

levels in creating positive, respectful,

health–promoting work environments. As

has often been said, culture trumps

strategy every time. An employer can have

all the right policies in place, but it’s the

culture that either brings these to life or

makes them a joke.”

Dolan–Del Vecchio’s tips for employers:

l Break the stigma. Studies indicate

one in five American adults experience a

form of mental illness. “Like most health

conditions, these are most effectively

treated when identified early,” Dolan–Del

Vecchio says. “Stigma causes many who

suffer to deny their need for care and,

therefore, delay seeking it. Senior execs are

in the best position to break the stigma.

They can share their personal story if they

live with a mental health condition, talk

about how they have supported others, and

sincerely encourage their employees to get

the care they deserve.”

l Improve access to effective care. “Hold

your benefits provider system accountable

for effective care delivery,” Dolan–Del

Vecchio says. “Take a searching and

fearless look at how well your organ-

ization’s mental health benefits actually

serve those in need. You do that by creating

an anonymous feedback mechanism for

your employees and their family members.

Sadly, I can almost guarantee that the

results will show need for significant

improvement.”

l Train leaders. “Stress,” Dolan–Del

Vecchio says, “is the enemy of health and

sustained productivity. More than any

other factor, our immediate supervisor

creates the culture of our workplace. When

leaders at every organizational level treat

those who report to them with an attitude

of caring and respect, including respect for

initiative, autonomy, diversity, and

reasonable limits when it comes to

productivity, the best organizational

results will follow.”

“It’s in everyone’s best interest for

employers to fight the stigma linked to

mental health issues, ensure medical

benefit partners are delivering on their

promises, and make sure leaders of people

are up to the task,” Dolan–Del Vecchio

says.

Dolan–Del Vecchio — www.GreenGateLeadership.com — is an author, speaker,
family therapist, and leadership and life–skills consultant. His books include “Simple
Habits of Exceptional (But Not Perfect) Parents,” and “The Pet Loss Companion:
Healing Advice from Family Therapists Who Lead Pet Loss Groups.” At Prudential he
was responsible for behavioral health services for the company’s 20,000 U.S.
employees. His team’s work led Prudential to receive the American Psychological
Association’s 2017 Organizational Excellence Award. Ken is a monthly NBC TV
affiliate on–air guest and has been featured in “The Wall Street Journal,” Reuters,
“Fast Company,” and “Bloomberg,” among other publications.

CareerSource Brevard recruiting event for Ocean Partners
CareerSource Brevard in Rockledge will be hosting a recruiting event for Ocean

Partners from 9:30 a.m. to 12:30 p.m. on Wednesday, April 10. The address is 295 Barnes

Blvd. Ocean Partners owns a number of hotels in Cocoa Beach, including Courtyard by

Marriott, Hampton Inn, Best Western and Days Inn. They are hiring bartenders, servers,

cooks, maintenance engineers and technicians, night auditors, room attendants, room

inspectors, and front–desk clerks. The hiring manager for these positions will be on–site at

CareerSource Brevard in Rockledge. To learn more about the openings, visit

www.employflorida.com and search these listings: 10884953, 10884861,10884972,

10884930, 10884920, 10742931, 10742976, 10743020, 10743037 and 10697495.
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LAURIE WEEMS 
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SPENCER4LOANS.COM
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MORTGAGEWITHRON.COM

Working with you and for you to 
find the best mortgage.
After you’ve found your dream home, let Shelter Mortgage Company 
provide the dream loan. Whether you’re a �rst-time homebuyer, looking 
to buy your next home, or re�nancing, your satisfaction is our #1 priority.

• Lots of options for low down 
payments on our Conventional, VA, 
USDA, FHA, and even Jumbo loans

• Renovation Loans: Facilitate home 
improvements

• Jumbo loans up to $3M
• Construction-to-Permanent Financing
• Qualify with Less-Than-Perfect Credit

321.757.6600   
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7341 O�ce Park Place, Ste 106  
Melbourne, FL 32940  
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Please see ‘Party in the Park’, page 19

BBN photo — Adrienne B. Roth

Rotary Club’s ‘Party in the Park’ concert to feature Nashville recording artist,
UF graduate Easton Corbin; raises money for Boys & Girls Club of Cocoa
By Ken Datzman

COCOA — The Rotary Club of Cocoa, a service–minded

nonprofit organization with deep roots in the community,

has had a string of successes with its “Party in the Park”

fundraising concert series, which was created five years

ago.

The concerts bring both rising and established enter-

tainers to Brevard County in an effort to raise money for

the Cocoa branch of the Boys & Girls Club of Central

Florida.

The Doobie Brothers kicked off the Party in the Park

series, followed by blues performer Robert Cray, Grand

Funk Railroad, and in 2018 11–time Grammy–nominated

singer–songwriter Jamey Johnson performed at Cocoa

Riverfront Park.

“We will be marking our fifth year of Party in the Park

on April 20 when Nashville recording artist Easton Corbin,

a multi–hit singer–songwriter, comes to town and will be

performing at Cocoa Riverfront Park,” said Mike Arnold, a

longtime Rotary Club of Cocoa member and the

organization’s fundraising chairman.

“We are thrilled to have Easton Corbin as our featured

performer and Dylan Schneider as our opening act for

Party in the Park. The Rotary Club continues to bring

great entertainers to Cocoa to raise money for the Cocoa

branch of the Boys & Girls Club. The support from the City

of Cocoa has been phenomenal.”

Certified Financial Planner Arnold, who has been a

member of the Rotary Club of Cocoa for decades, runs

Arnold Insurance & Financial Services in Cocoa.

He said last year’s Party in the Park concert netted

about $30,000. “Over the years, through all of our

fundraising efforts, the Rotary Club of Cocoa has raised

roughly $325,000 for the Boys & Girls Club of Cocoa.”

“Our club is entrenched in the community through

service work,” added Nancy Brower, president of the

Rotary Club of Cocoa. “We take great pride in helping

organizations like the Boys & Girls Club. The Cocoa

branch of the Boys & Girls Club has been our primary

charitable focus for a number of years now. They are doing

great work in the community with youth.”

Brower, a mortgage loan officer with IberiaBank in

Rockledge, has been a member of the Cocoa Rotary Club

since 1994.

Businessman Paul Chinaris says the Rotary Club of

Cocoa is very active in working to improve the health and

welfare of the community. “Rotary has had a presence in

Cocoa since 1926, and over the decades it has done a lot of

good for this community through its projects. We partner

with the City of Cocoa on various initiatives.”

He added, “An example is Rotary Club of Cocoa’s

literacy program. Members of the club visit schools in the

area and hand out dictionaries to third–graders to

encourage self–learning and proper use of language. The

dictionaries are comprehensive. They provide a lot of

information beyond the typical dictionary. We pride

ourselves on our involvement in education because we

know it’s the future of the community.”

Chinaris is a board member of the Rotary Club of

Cocoa. He owns World Electronics & Consulting in Cocoa.

“Rotary’s motto is ‘Service Above Self.’ Rotary is all about

unselfish volunteer service,” he said.

Chinaris said the Party in the Park concert is “a great

way to raise money for the Cocoa branch of the Boys &

Girls Club, while also enjoying a fun evening of entertain-

The Rotary Club of Cocoa will present its fifth Party in the Park concert on April 20 at Cocoa Riverfront Park. From left, the Rotary team
includes: Paul Chinaris, board member, of World Electronics & Consulting; Nancy Brower, club president, of IberiaBank; and Mike
Arnold, fundraising chairman, of Arnold Insurance and Financial Services. They are in Historic Cocoa Village.

ment. The April 20 concert is going to be a special evening

with Easton Corbin performing at Cocoa Riverfront Park.”

Corbin, a Florida native and University of Florida

graduate, released his new single, “Somebody’s Gotta Be

Country,” earlier this year. The song was written by multi–

award–winning songwriters Ashley Gorley, Dallas

Davidson, and Rhett Atkins.

“When I heard ‘Somebody’s Gotta Be Country’ I felt like

it was written for me, and I knew I had to record it,” said

Corbin, who kicked off another heavy touring schedule in

late January.

“I’m really excited about this new music because I feel

like it’s taking me back where I want to be — back to my

roots. The video for this song also captures me in my true

element, and where I am in my career right now. I think

it’s more important than ever for me just to be myself and

to capture that in my music.”

Born in Trenton, Fla., Corbin grew up listening to

country music greats such as George Jones, Sammy

Kershaw and Keith Whitley.

Corbin started taking guitar lessons at age 14 and that

experience put him on a path to becoming a musician. But

he is also an agribusiness graduate of the University of

Florida’s College of Agriculture and Life Sciences. Easton

worked for a hardware company to meet his living needs

before moving to Nashville, where he kick–started his

career.

Corbin is perhaps best known for his gold singles such

as “A Little More Country Than That,” “Roll with It,” and

“I Can’t Love You Back.” His last album, “About to Get

Real,” was a No. 1–selling album that spawned two top–

five hits — “A Girl Like You” and “Baby Be My Love Song.”
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Please see Children’s Home Society of Florida, page 21

Children’s Home Society of Florida making big impact in Brevard through
its programs and services; ‘An Evening in the Islands’ set for beach hotel
By Ken Datzman

The longstanding Children’s Home Society of Florida

has been building bridges to success for area at–risk

youth through a range of high–impact programs and

services.

Headquartered in Central Florida with operations in

Brevard County and around the state, Children’s Home

Society annually helps more than 50,000 children and

family members.

The Children’s Home Society has more than 2,000

employees, making it one of the largest entities of its kind

in Florida, in size, scope, and depth, to deliver effective

programs that help change lives.

The heart of the nonprofit organization has always

been children, going back to its founding in 1902. Guiding

and empowering youth to reach their full potential is at

the center of the Children’s Home Society mission.

“Locally, we probably serve about 5,000 children and

families annually,” said Phebe Powell–Wehlen, the

regional executive director for the Children’s Home

Society in Brevard.

“On any given month, we serve from 400 to 600

children in our clinical services’ program. For example, we

work with Endeavor Elementary School in Cocoa, which

has an enrollment of about 600 students. Endeavor is a

Community Partnership School for the Children’s Home

Society. We empower students to succeed in school and in

life.”

She said Children’s Home Society’s “four pillars of

success” revolve around being “ready to grow, ready to

learn, ready for a career or college, and ready to parent.”

Students attending Title I schools in low–income

communities often struggle to focus on their education

because of the many complex challenges they face daily,

including lack of access to adequate health care, for

instance.

Community Partnership Schools address students’

holistic needs, recognizing their unique challenges, and

opportunities, said Powell–Wehlen.

Many Community Partnership Schools offer on–site

access to health care and wellness services, on–site food

pantries, counseling, leadership opportunities, cultural–

enrichment activities, after–school activities, and parent–

resource centers.

“This type of partnership has proven to be very

successful, very effective,” she said. “It’s an exciting new

transformational model.”

A partnership among the Children’s Home Society, the

University of Central Florida, and Orange County Public

Schools brought this successful model to Florida.

The first Community Partnership School in Florida

officially opened at Evans High School in Orlando on

Oct. 13, 2012, according to the Children’s Home Society.

Community Partnership School successes include:

increases in graduation rates, increases in student

achievement, improved student attendance, improved

parent involvement, and “overwhelming” community

support, says the Children’s Home Society.

The Children’s Home Society also provides Early Head

Start services to low–income youth and families in

Brevard County, said Powell–Wehlen. “We serve just

under 100 children and their families through Early

Head Start. It’s a year–round, very impactful program.”

The Children’s Home Society received a grant in 2017

from the U.S. Department of Health and Human Services

to provide Early Head Start services here.

The only initiative of its kind in Brevard County, Early

Head Start is a child–development program that provides

comprehensive services to children ages 0–3 to support

the physical, social, emotional, cognitive and language

development of each child.

The program also includes educating and supporting

the parents, as well as supporting positive parent–child

relationships.

“The first three years of a child’s life are some of the

most important developmental years,” said Powell–

Wehlen, an industry veteran who was hired as the

regional executive director last July.

Her resume includes having served for nearly four

years as the executive director for Brevard CARES Inc. in

Rockledge, a Brevard Family Partnership program

designed to protect children, strengthen families, and

change lives.

For more than 10 years, Powell–Wehlen held key

positions with the Florida Department of Children and

Families.

She earned her bachelor’s degree in psychology from

Palm Beach Atlantic University and is also a Certified

Public Manager/Public Administration. Powell–Wehlen

earned that credential from Florida State University’s

Florida Center for Public Management.

The local Children’s Home Society provides a range of

services to include “targeted case management,” connect-

The Children’s Home Society will present ‘An Evening in the Islands’ on Saturday, April 27, at the Hilton Melbourne Beach Oceanfront
Hotel. Both tickets and sponsorships are available for this event that raises money for CHS programs and services, including its
Community Partnership School, Endeavor Elementary in Cocoa. From left: Phebe Powell–Wehlen, regional executive director, CHS;
Stephanie Mozer, special events manager, CHS; and Rebecca Alpizar, chairwoman, An Evening in the Islands.

BBN photo — Adrienne B. Roth
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Melbourne firm 8–koi acquires Cape
Design Engineering on Merritt Island as
it looks to pursue more opportunities

The Melbourne firm 8–koi has acquired Cape Design

Engineering Co. of Merritt Island as a wholly owned

subsidiary. The announcement was made by Inga Young,

president of 8–koi, an 8(a) certified woman–owned small

disadvantaged business.

The Merritt Island company is a design–build firm.

The acquisition will allow 8–koi to pursue more

competitive opportunities for specialized “mil–spec

construction work” to include health care and training

facilities as a complement to its existing capabilities, she

said.

Cape Design Engineering was founded in 1997 and has

completed an extensive portfolio of high–profile specialty

work for government and commercial customers.

8–koi specializes in training, technical and administra-

tive support, health care, and construction, and currently

employs 58 people across the United States.

In the sales agreement closed on March 25 with Cape

Design Engineering owners Kannan Rengarajan, Rama

Kannan, and Lutfi and Peggy Mized, 8–koi will acquire all

construction equipment and retain existing staff to include

engineers and project managers, in addition to the full

portfolio of work being performed under federal contract.

“8–koi acquired CDE because of the similar and

familiar culture,” said Young. “We’ve been doing business

together for years and have found compatibility that will

help to ensure a smooth transition with little to no effect on

day–to–day operations. Our focus will remain on support-

ing our customers with our core values.”

Over the past three years, 8–koi and CDE have

successfully completed projects at Naval Hospital Jackson-

ville and at Kings Bay Marine Administrative Building.

8–koi will continue to operate under 8–koi’s Florida

certified general contractor license.

Founded in 2008, 8–koi has been recognized as

“Company to Watch” by GrowFL.

Cape Design Engineering Co. was founded in Brevard

County by Lutfi Mized and Rengarajan and incorporated

in 1997 to operate as a full–service, multi–discipline

engineering and construction firm.

Sharing Center of Central Brevard set to
host ‘Amateur Backyard BBQ Contest’

COCOA — Brevard County residents will be firing up

their grills again for the Sharing Center of Brevard’s fourth

annual “Amateur Backyard BBQ Contest” on Saturday,

April 6. The event supports the Sharing Center of Central

Brevard and their Children’s Weekend Feeding Program.

This fundraiser has grown over the years, in regard to

contestants and those attendees who come out for the fun,

the barbecue, and to help children in Central Brevard who

are struggling to obtain a meal on the weekends when they

are away from school.

Contestants will be arriving Friday afternoon to set up

their grills to vie for the title of Amateur Champion Griller

in three different categories of beef, pork and chicken.

Each team will be providing samples of their barbecue

to the public, who will vote for the People’s Choice Cham-

pion Griller. This year, they will be offering cash prizes to

all first–place winners, and to the BBQ Amateur Grande

Champion who earns the most points all–around.

In addition to the cash–prize opportunity for the

contestants, this year guests will have the chance to play

“Bring Home the Bacon” and win multiple meat packages

and pounds of bacon from Wassi’s Meats of Melbourne.

For more information on the Sharing Center of Central

Brevard, visit www.SharingCenter.org.
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Diamond
Platinum

Gold
Silver

Bronze

Category 1 $200,001 to $300,000            Award Level

KB Home - Highland - Cypress Landings
Palladio Development - Villa Cerato
Avtec Homes - Gulfstream 4J
Viera Builders - Monterey - Loren Cove
Holiday Builders - The Fallon

Diamond
Platinum

Gold
Silver

Bronze
Bronze

Category 2 $300,001 to $400,000            Award Level

Holiday Builders - The Rainier
Viera Builders - Saratoga - Loren Cove
Vintage Estate Homes - Briella-Country Club Estates
Vintage Estate Homes - Amber II - Eber Cove
mai Design - Egret - Crane Creek Landings
Viera Builders - Hallandale - Trasana Cove West

Diamond
Platinum

Category 3 $400,001 to $500,000            Award Level

Monarch Homes - The Livorno - Egrets Landing
Vintage Estate Homes - Conrad - Heritage Pointe

Diamond

Diamond
Platinum

Gold

Category 5 $600,001 to $700,000            Award Level

Viera Builders - Mecina II - Addison Village
Viera Builders - Santa Rosa - Trasono Cove East
Viera Builders - Montgomery II - Addison Village

Diamond
Platinum

Category 7 $800,001 to $900,000            Award Level

DiPrima Custom Homes - Villa Lucca Grande
St. Andrews Manor
Homes by Towne - Shiloh - Indian River Landings

Diamond

Category 8 $900,001 to $1,000,000          Award Level

LifeStyle Homes - St. Martin
Valencia at Addison Village

Diamond

Platinum

Category 9 $1,000,001 to $2,000,000       Award Level

Elan Builders - Aspen - Modern Duran
Joyal Homes - Bella Vue
Valencia at Addison Village

Diamond

Platinum

Category 10 $2,000,001 to $3,000,000     Award Level

Arthur Rutenberg Homes - Modena
Adelaide at Viera
Christopher Burton Homes - Model Home
Adelaide at Viera

Virtual

Homes by Towne - Addison - Indian River landings
Phil Kean Design Group - The Tropical House

Virtual Remodel

Beau Monde Builders

Showroom

Capritta Appliance & Air Conditioning
Classic Wood Flooring
ProSource Wholesale

Category 4 $500,001 to $600,000            Award Level

Monarch Homes of Brevard - Shannon
Cashel Village at Capron Ridge

First Ever Grand Award

Awarded to the highest entry score

Highest Overall Score

Grand Award

Arthur Rutenberg Homes - Modena at Adelaide
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Channellock Inc. in Melbourne has launched the first

installment of a video series celebrating tradesmen across

America.

Episode one of the “Channellock It’s Personal” series

features Ryan Gomiela, co–owner of GPS Plumbing in

Melbourne.

“It’s important to me that younger generations know

that working as a tradesperson has value. It makes you

feel good about what you’re doing,” said Gomiela.

He added, “You don’t have to be a doctor or lawyer or

engineer to make a good living or be a valuable member of

society. Physically building something and getting dirty

has pride attached to it.”

Gomiela has owned GPS Plumbing with his father for

more than nine years. He credits his father for teaching

him about hard work and dedication to the job.

The Channellock 2018 video series, “The Place, The

Plant, The People,” featured the town of Meadville, Pa.,

home of the iconic Channellock brand. In this series, we

learned about the Channellock Inc. plant where

Channellock tools are made and met four associates who

spoke about their deep pride for their trades.

“After focusing on our company and associates in the

first series, we wanted to spotlight the hardworking men

and women who rely on our tools every day on the job,”

said Ryan DeArment, vice president of sales and market-

ing at Channellock Inc. “That sparked the idea to travel

the U.S., meeting a variety of tradesmen to hear their

stories and celebrate the work they’re doing with their

favorite Channellock tools.”

“While I might work with my hands, same as any other

hardworking American,” said Gomiela, “I go home to my

son at night, I look forward to my hobbies on the weekend

and I do my best every day to service my customers by

installing the best products with the best craftsmanship

while using quality tools I am confident in.”

This first installment is now available on YouTube and

the Channellock website at www.channellock.com.

“The world would stop without hardworking and highly

skilled workers in America,” said Ged King, CEO of SFW,

the marketing agency who created the It’s Personal

campaign and the documentary series, The Place, The

Plant, The People.

“From turning on your lights, brushing your teeth and

driving to work, tradesmen play a major role in making all

of these things possible. This series is dedicated to them.”

The series will end with a dinner celebrating all four

featured tradesmen, hosted by Channellock at the

company’s facility in Meadville. Stay tuned for more

tradesmen stories at www.channellock.com.

Channellock is a worldwide leader in the manufacture

of high–quality pliers and assorted hand tools.

Channellock video series features businessman Gomiela of GPS Plumbing in Melbourne; celebrates tradesmen

Entech Innovative Engineering expands its team with Air Force veteran Jason Havel
As Entech Innovative Engineering continues to broaden

and enhance its project management experience, the

Central Florida engineering company has added Jason

Havel as a project manager to its staff.

Havel is a certified Project Management Professional

from the Project Management Institute and also holds a

master of business administration degree and master of

military planning and operations degree.

Before joining Entech Innovative, Havel had a 20–year

career in aviation leadership and project management in

the U.S Air Force, where he led a cross–functional

Department of Defense team and oversaw an $8.7 million

contract. His unit prepared U.S. and international military

forces to support planned and contingency scenarios as

NASA prepares for the return of U.S.–crewed human

space flight. In this role, he was responsible to the com-

mander of the United States Strategic Command.

Havel also led numerous operational flying squadrons

to include being second in command of a 250–person

combat–ready C–130 flying squadron at the home of

Combat Airlift in Little Rock, Ark., where he oversaw a

training schedule of 8,700 flying hours per year. This

included global operations of 26 crews and 13 aircraft

valued at more than $80 million each.

He earned his bachelors’ degree in television production

from Western Michigan University, his entrepreneurship–

focused MBA degree from Webster University and his

master of arts in military planning and operations from

the U.S Air Force.

Havel has received numerous governmental awards

from NASA and the Department of Defense for his

leadership, project management and team–building skills.

For more information on this company, visit

www.entechinnovative.com.

North Brevard Commission on Parks and Recreation to meet
The North Brevard Commission on Parks and Recreation will meet at 5 p.m. on Thursday, April 11, in the Brevard

Room at 518 South Palm Ave. in Titusville. The public is invited to attend. For questions on this meeting, call Jeff Davis

Jr. at (321) 264–5105.
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Enhancements underway to celebrate
50th anniversary of Apollo 11 at the
Kennedy Space Center Visitor Complex

By Jordan Lusby
Jlusby@hillmanpr.com
Sandy Hillman Communications

KENNEDY SPACE CENTER — Lunar Module 9

(LM–9) has “landed” at Kennedy Space Center Visitor

Complex’s Apollo/Saturn V Center.

This summer, guests will be able to get a closer look

at LM–9, one of only three remaining Lunar Modules

designed for mission use.

Previously suspended from the ceiling, the relocation

of the module is part of an initiative to reimagine the

Apollo/Saturn V Center as Kennedy Space Center

Visitor Complex gears up for the 50th anniversary

celebration of Apollo 11.

Originally intended to fly on Apollo 15, LM–9 was

replaced with an Extended Lunar Module when the

Lunar Rover was added to the mission. In 2017, this

American relic was completely refurbished to preserve

for generations to come. The careful relocation of the

historic artifact took place over several hours to ensure

its safety.

In celebration of the 50th anniversary, visitors to the

Apollo/Saturn V Center will be met with a host of

additions and enhancements as it is reimagined with a

renovated “sense of arrival” that includes revamped

landscaping, thematic signage and more, setting a new

tone for the experience.

At the entrance to the Lunar Theater, guests will be

transported back to 1969 as they step into a period living

room recreation to experience what it was like to watch

the Moon landing.

Other enhancements include an enriched Touch the

Moon exhibit, a Moon Tree garden, Fisher Space Pen

legacy display, a closer look at the CSM–119, and more.

The Astrovan, which transported astronauts to the

launch pad and can be seen in the movie “First Man,” is

also on display at the Apollo/Saturn V Center.

To stay up to date on Kennedy Space Center Visitor

Complex’s plans to commemorate Apollo 11, visit

KennedySpaceCenter.com.

Kennedy Space Center Visitor Complex brings to life

the epic story of the U.S. space program, offering a full

day or more of fun, inspiration and educational activi-

ties. This includes the Apollo/Saturn V Center, which

features an actual Saturn V Moon rocket, and is

currently being upgraded and expanded in celebration of

the 50th anniversary of the Apollo 11 launch and Moon

landing. Also included with admission are Heroes &

Legends, featuring the U.S. Astronaut Hall of Fame,

presented by Boeing, the Kennedy Space Center Bus

Tour, Space Shuttle Atlantis, and Shuttle Launch

Experience.

For more information on its offerings and pricing, call

(877) 313–2610 or visit www.KennedySpaceCenter.com.

Association to meet at Kay’s BBQ Restaurant
Apollo Chapter 1137 of the National Active and

Retired Federal Employees Association will meet at

11:30 a.m. on Monday, April 8, at Kay’s BBQ Restaurant

on State Road 520 in Cocoa. The meeting is open to the

public. A speaker from Aging Matters will provide an

update on its programs and services for senior citizens,

as well as volunteer opportunities. No reservations are

required. The organization’s web address is

www.NARFE.org/Chapter1137.

Docs Goodwill Foundation
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By Adam Lowenstein
adam@fit.edu
Florida Tech News Bureau
Florida Institute of Technology

The Ruth Funk Center for Textile Arts at Florida Tech

will conclude its spring Friends of Textiles Lecture Series

with a presentation Tuesday, April 16, by the curator of

Japanese art at the Morikami Museum and Japanese

Gardens.

Carla Stansifer will offer, “Persecution and Persever-

ance: Japanese American Experiences During WWII,” in

the university’s Digital Scholarship Lab on the second floor

of Evans Library. The event begins with a reception at

5:15 p.m. followed by the lecture at 6 p.m.

Presented in conjunction with the Ruth Funk Center’s

current exhibition, “Designed to Mobilize: Propaganda

Kimono 1920 –1945,” this illustrated lecture will explore

the complex and controversial treatment of Japanese–

American citizens following the attack on Pearl Harbor on

Dec. 7, 1941.

From 1942 to 1945, more than 100,000 Japanese–

American citizens and citizens of Japanese descent were

interned at camps in the U.S. The lecture presents this

history juxtaposed with the early 20th century founding of

the Yamato Colony Japanese settlement in South Florida.

Before working at the Morikami in Delray Beach,

Stansifer taught Japanese language and culture at several

universities in Colorado, in addition to working as a

curatorial assistant in the Asian art and textile art

departments at the Denver Art Museum.

She earned an M.A. in classical Japanese literature at

the University of Colorado at Boulder and a B.A. in

Japanese language and linguistics at The Ohio State

University. She was also awarded a Fulbright Fellowship

to study lacquer arts in South Korea.

Her special areas of study include East Asian lacquer

and Japanese painting and textiles.

The lecture is free for Friends of Textiles members and

Florida Tech students, faculty and staff, and $10 per

person for the public. Reservations are not necessary but

may be made at https://textiles.fit.edu/events/. Prospective

guests may also call the Funk Center at 321–674–6129 or

email textiles@fit.edu for more information.

In a related event, the Ruth Funk Center will host a

taiko drum performance at 7 p.m. Friday, April 26, at the

Gleason Performing Arts Center on campus. The theatrical

Japanese drumming troupe Ronin Taiko will present a

half–hour performance.

In Japan, the taiko, a traditional drum, carries special

significance. Used in religious ceremonies, for entertain-

ment like kabuki theater, during wartime, and in celebra-

tions, the taiko’s powerful sound can also reach people at a

personal level — often compared to a reflection of one’s

own heartbeat.

Based in South Florida, Ronin Taiko performers

practice wadaiko, or Japanese drumming. They travel

frequently to Japan to train with taiko sensei (teachers)

and further develop their physical and mental discipline in

this art form. With additional training backgrounds

ranging from martial arts to dance and theatre, Ronin

Taiko continues to bring Japanese taiko performances to

wider audiences.

The event is $15 for the public, $10 for Friends of

Textiles members and free for Florida Tech faculty, staff

and students. Doors open at 6:30 p.m. Reservations are not

necessary but encouraged by visiting https://textiles.fit.edu/

events/. Guests may also call (321) 674–6129 or email

textiles@fit.edu for more information.

Friends of Textiles Lecture to feature Morikami Curator Carla Stansifer speaking on ‘Persecution’ during WW II

Workforce Exploration Conference set for Eastern Florida Cocoa campus
Eastern Florida State College will host a Workforce Exploration Conference from 11 a.m. to 2 p.m. on Saturday,

April 27, on the Cocoa campus in the Vocational Center (Building 14). The campus is located at 1519 Clearlake Road.

The conference is free of charge to attend and will feature the technical and certificate degree programs available at

EFSC that can help students be prepared to go to work. Attendees will have the chance to experience classroom demon-

strations and connect with faculty. Lunch will be provided.

Breakout sessions and facilities tours will highlight workforce programs such as Aerospace and Aviation, Business

(Office Management), Computer Science and Information Technology, Drafting and Design, Education, Engineering

Technology and Manufacturing, Graphics Technology and Digital Media and Culinary, as well as trade programs like

HVAC, Welding and CNC Machining, and Cosmetology.

Also to be showcased will be community–based health sciences like Vet Tech, Dental Assisting, Medical Assistant,

Phlebotomy and Medical Lab Tech.

Registration is required. Those interested should register by Sunday, April 14, at easternflorida.edu/go/workforce.

For more information on this event, call (321) 433–5497.

Cancer Care Center

new ad emailed

FULL COLOR

NOTE CROP MARKS

ITG Realty
pick up BBN

3/04/19
page 15

FULL COLOR

New Location, 
Same Great Care
Cancer Care Centers of Brevard is 
bringing advanced cancer care to a 
new location in Rockledge. 

Schedule a consultation with our expert 
physicians today. 

Health First insurance and most 
other major providers accepted.

321.636.2111
CancerCareBrevard.com

Rockledge
1048 Harvin Way 
Rockledge, FL 32955 



Call Adrienne Roth at 321-951-7777 for Advertising Information APRIL 8, 2019

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 18

Joel Greenblatt and Rising Stars 2.0
set to perform at Rockledge Country
Club; event celebrates jazz month

The Space Coast Jazz Society will present Joel

Greenblatt and the Rising Stars 2.0 in concert from

2–4 pm. on Sunday, April 14, at Rockledge Country Club.

April is Jazz Appreciation Month. To celebrate the

occasion, Greenblatt, a band leader, professional

trombonist and jazz promoter joins with the Space Coast

Jazz Society to repeat the 2013 Rising Stars concert,

where local jazz icons perform on the same stage as

Brevard’s up–and coming–artists.

“Several young artists use this concert to jumpstart

their careers,” said Greenblatt, and others, like vocalist

Kristin Warren and guitarist Ethan Bailey Gould (just

back from a European tour and performance at Carnegie

Hall), who have already made a name for themselves,

build their followings.

The younger generation will be joined by well–known

artists such as guitarist Phil Coe, drummer Brian

Gardenour, and vocalist Lori Hafer (from Tampa) who

sang with the Glen Miller Orchestra; and of course, the

Rising Star’s musical director, Greenblatt.

Greenblatt has studied and taught jazz for more than

30 years. He has performed at Carnegie Hall, toured with

the Max Romeo Band and entertained guests of Carnival

and Celebrity cruises. Since moving to Florida in 2005, he

has started two professional jazz groups — the Jazz Cats

and the Space Coast Big Band, which have performed in

Brevard County and throughout Central Florida.

His Rising Stars initiative supports the next genera-

tion of jazz musicians in Brevard County and you can too,

by attending the April concert.

“The concert will be like young meets old as we

celebrate the lineage of jazz in Brevard County,” he said.

“It will be a true celebration of life, love, and jazz in

Brevard County.”

The concert program will include a selection from the

Ella Fitzgerald songbook as a tribute to the “Queen.”

Space Coast Jazz Society concerts are open to the

public. General admission can be paid at the door or

tickets can be purchased online. The are $10 for members

of the Space Coast Jazz Society or members of the

Rockledge Country Club. Tickets are $15 for non–

members. There is no charge for students.

For more information on this concert, call Bobby

Vance at (321) 960–4897, email

Jazz@SpaceCoastJazzSociety.org or go to

www.SpaceCoastJazzSociety.org.

The Space Coast Jazz Society is dedicated to preserv-

ing and promoting jazz — hosting monthly concerts by a

variety of professional musicians and bands, and

awarding scholarships to graduating Brevard County

high school seniors.

Brevard County’s quarterly report now available
“Brevard Delivers,” Brevard County Government’s

quarterly newsletter, is now available. The newsletter

can be found at http://www.brevardfl.gov/brevarddelivers.

Kiwanis Club to host silent auction
The Kiwanis Club of Eau Gallie–Suntree will host a

silent auction fundraiser at 6 p.m. on Tuesday, April 16,

at Beef O’Brady’s on South Patrick Drive in Satellite

Beach. The auction will raise money to serve underprivi-

leged children in the area. The service organization’s

projects include “Hook Kids on Fishing” and “Closets for

Kids” at Brevard public elementary school. To learn more

about the auction at Beef O’Brady’s contact Ilona Mettala

at (321) 427–8567 or Imettala@hotmail.com.
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‘Party in the Park’
Continued from page 12

Opening the Party in the Park concert will be country–

music newcomer Schneider. He was recently named

“Country’s Next Rising Star” by “Billboard” magazine.

The 19–year–old Schneider has amassed a social

following of nearly 1 million people. His radio single, “How

Does It Sound,” is nearing 11 million streams. His digital

release “Two Black X’s” has more than 18 million streams,

and Schneider’s videos have been viewed more than 32

million times, according to his website.

Schneider, an Indiana native, has released a number of

extended playing albums, including “Wannabe,” and he

followed up with “17,” which quickly went to No. 3 on

iTunes and No. 34 on “Billboard’s” Hot Country Albums

Chart.

The 2019 Party in the Park Concert is from

6–10:30 p.m. on Saturday, April 20, at Cocoa Riverfront

Park on Riveredge Boulevard.

The concert is produced by local firm Deuterman

Productions, headed by Robert Deuterman. “He does a

fantastic job bringing the performers here for Party in the

Park,” said Arnold, adding that supporters of the event

include Carroll Distributing Co. in Rockledge.

General admission tickets are $30 and are sold at

Eventbrite.com. VIP tickets are $100 each. The price

includes reserved seating and a catered dinner by

Cryderman’s Barbecue, bar service, and other amenities.

To purchase VIP tickets, contact Theresa Clifton, a former

past president of the Rotary Club of Cocoa and the

executive director of the Brevard Humane Society, at

TClifton@cfl.rr.com.

The Cocoa branch of the Boys & Girls Club runs an

after–school program. The money raised by the Rotary

Club of Cocoa has created opportunities for more young

people in Central Brevard to be in a safe, nurturing

environment after school.

“One of our club’s major goals is to keep the doors of the

Cocoa branch of the Boys & Girls Club open, and be able to

serve more kids in the community,” said Arnold.

The Rotary Club of Cocoa was instrumental in the

opening of the Cocoa branch of the Boys & Girls Club, in

December 2013.

“We are here to assist the families whose children need

a little extra support after school hours,” said Erin Harvey,

the Boys & Girls Clubs of Central Florida’s development

officer for Brevard County.

“The students are in a safe environment and they have

professional guidance. We help them with their homework,

we help them build their confidence, we help them learn

about healthy lifestyles, and we teach them not to give in

to peer pressure.”

“The Boys & Girls Club is an environment where young

people have the opportunity to excel,” said Arnold. “The

experiences they have at the club have a positive impact on

their lives.”

The Cocoa branch of the Boys & Girls Club has an

outstanding track record of performance.

Typically, 100 percent of its members graduate from

high school and have plans for their futures, “whether it’s

going on to two–year colleges, or four–year colleges, or

technical schools, the military, or a career path of some

sort. We are proud of the achievements of our club

members,” said Harvey.

Boys & Girls Clubs have remained relevant to kids and

communities for the last century by continual evolution of

services and programs to meet the needs of the nation’s

youth. This is especially important in today’s fast–paced

digital world.

The “out–of–school–time” organization continues to

implement and develop new programs around science,

technology, engineering, and mathematics, and college and

career readiness that will help develop and build their

skill–sets.

The organization’s “formula” for impact helps ensure

that members achieve successful outcomes — centering on

academics, healthy lifestyles, good character, and citizen-

ship.

The Rotary Club of Cocoa, which also raises funds for

local charities, is an active mentor in a program called

“Rotaract.”

Rotaract clubs bring together people ages 18 to 30 to

exchange ideas with leaders in the community, develop

leadership and professional skills, and have fun through

service.

In communities around the nation, Rotary and Rotaract

members work side–by–side to take action through service.

Locally, the Rotary Club of Cocoa works closely with

Eastern Florida State College’s Rotaract Club. “This is the

college equivalent of Rotary,” said Arnold about EFSC’s

Rotaract Club, which the Rotary Club of Cocoa sponsors.

“It boasts membership of roughly 90 students. It’s a

phenomenal service–driven club doing great things in the

community.”

Rotaract members decide how to organize and run their

clubs, manage their own funds, and plan and carry out

activities and service projects. Rotary Club sponsors offer

guidance and support, and partner in service projects.

“It’s amazing to see these kids at EFSC become

community leaders through their participation in

Rotaract,” said Brower.
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Boeing Co. prepares Brevard middle
school students to make NASA’s ‘next
giant leap’ at local challenge event

VIERA — The Boeing Co. space exploration engineers

helped Brevard County sixth–graders make NASA’s “next

giant leap” during the “Destination Mars Innovation Day

challenge Feb. 28 at the Brevard Public Schools District.

During the event, students presented their out–of–this–

world ideas on how to build housing, grow food and design

clothes to be able to live on the red planet.

“The sixth grade is such an important time for students

because this is when they are deciding who they really

want to be,” said Heidi Targee, STEAM integrator and

Magnet coordinating teacher at Palm Bay Magnet High

School. “Now is the time to engage them and show them

the limitless possibilities.”

Boeing donated $120,000 to the Brevard Schools

Foundation in 2018 to expand their weeklong Destination

Space program into the yearlong Destination Mars

curriculum.

During Destination Mars Innovation Day, students

participated in four challenges, demonstrating their work

and findings throughout the year.

The challenges included:

l Designing wearable technologies that would help

people live on Mars

l Coding and designing in Minecraft, a block–based

building video game, to create a dome–like habitat

l Programming robots and rovers to maneuver and

complete tasks on a Martian map

l Creating a pod–like model to help humans live on

Mars

Boeing engineers who support the Starliner commercial

crew program, Space Launch System and International

Space Station judged the competitions.

“The research and work we are completing today is

laying the groundwork for an American astronaut to one

day travel to Mars,” said Orlando Torres, a Boeing Space

Launch System core engineer. “But these students are the

ones who will be making the trip.”

In 2018, Boeing invested $48 million to support

organizations focused on developing tomorrow’s innova-

tors. This funding provided 167 grants nationwide to

increase STEM diversity, proficiency and interests among

K–12 students.

Cancer survivor, oil painter Delia Swenson
is featured artist at Studios of Cocoa Beach

The Studios of Cocoa Beach has announced its featured

artist for the month of April.

Delia Swenson of Cocoa Beach is an accomplished oil

painter. She first picked up a paintbrush in November

2009. Her art is “a tribute to perseverance and prayer.”

Swenson, who is a two–time cancer survivor with a

handicapped son, says, “I was going through some difficult

times. I prayed. God heard me… and he gave me art. I love

where I go when I am painting. I find joy, love and peace

when I paint. The feel and texture of the oils now is a part

of me, of who I am. My life has been changed by art and is

now full of joy and happiness. Life is full of color and my

goal is to capture it. Some days my paintings consume me.

Somehow the emotions leap upon the canvas. I hope a

little of what I feel when I paint transfers to the viewer.”

One of her oil paintings on wood, “Sunny Days,” will be

the prize in the Studios of Cocoa Beach’s monthly give-

away. To enter this free drawing, visit the gallery any day

in April.

Swenson’s work can be seen daily at the Studios of

Cocoa Beach, 165 Minuteman Causeway in downtown

Cocoa Beach.

Florida Tech
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Children’s Home Society of Florida
Continued from page 13

ing families to services that “actually produce results,”

and internet–based Telehealth, behavioral, and mental–

health services delivered through a mobile phone app.

In fact, the 2019 “Legislative Priorities” for the

Children Home Society include pursuing increased

funding for mental–health services. The 2019 Legislative

Session in Tallahassee is underway and runs through

May 3.

The Children’s Home Society is requesting increased

funding opportunities to expand critical mental–health

services for children and families in Florida to receive

comprehensive mental–health care through Telehealth —

at school, in their homes, and elsewhere in their commu-

nities. The services are delivered via smartphone, tablet,

or computer.

The organization is also seeking legislative investment

in “CaseAIM,” an innovative technology solution that

improves outcomes for children in foster care by increas-

ing efficiency in case management.

And thirdly, the Children’s Home Society is looking to

see continued funding for its Community Partnership

Schools. It is also requesting the allocation of additional

funding to expand and sustain the model to benefit

Florida’s children, families, and communities.

In Brevard, the Children’s Home Society plans to

“shift away from residential services. In June of this year,

we will be closing our group home for women under the

age of 18,” said Powell–Wehlen.

“We’re making a really bold move, but the evidence

and the research tells us that kids who stay at home with

their families and have the right kind of support and

intervention, fare well. So we are really emphasizing

programs like our Community Partnership School, Early

Head Start, and Behavioral Health Counseling services.

These programs and services are making a greater

impact on the lives of children and their families in

Brevard.”

She added that changes in federal legislation last year

“that go into effect in the upcoming year, are giving strong

direction to child–welfare agencies and system providers.

They are saying ‘we want you to serve children in the

community rather than in group homes, because we know

kids fare better.’ So we’re preparing for that transition.”

Meanwhile, the Children’s Home Society will be

hosting an event designed to raise funds for its programs

and services, including its Community Partnership

School and Early Head Start.

“An Evening in the Islands” will be held from

6–10 p.m. on Saturday, April 27, at the Hilton Melbourne

Beach Oceanfront Hotel.

“We are moving away from putting on three

fundraising events a year to hosting one designed to raise

awareness and money for our programs and services,”

said community volunteer Rebecca Alpizar, the event

chairwoman for An Evening in the Islands.

“We are evolving and changing to meet the needs of

not only our community, but also the organization. So An

Evening in the Islands is our one big fundraising and

awareness event, and it’s all new. Attendees are really

going to enjoy themselves at the Hilton Melbourne Beach

Oceanfront.”

At the event, the Children’s Home Society of Brevard

leadership “will be presenting our expanded vision for the

organization. And there will also be a ‘call–to–action’ for

community members to help fund the mission.”

For example, $100 invested annually funds services

for one child under the Children’s Home Society umbrella,

and $5,000 per year “completes a bridge to success for 50

children or family members. That’s a big impact in the

community,” said Alpizar.

An Evening in the Islands will include dinner,

dancing, live music and more. General admission tickets

are $150 each. They are sold at www.CHSFL.org/events/

an–evening–in–the–islands.

Children’s Home Society is also seeking sponsors for

the event. Sponsorships range from $1,500 to $15,000.

“We need sponsors to come aboard to make this event a

success,” said Alpizar.

To inquire about being a sponsor, contact Stephanie

Mozer, special events manager for the Children’s Home

Society, at (321) 397–3047 or email

Stephanie.Mozer@chsfl.org. You can also visit the event

page for sponsorship details.

Alpizar said Porsche of Melbourne is sponsoring “our

VIP Reception, which will be held prior to the event from

5–6 p.m. The VIP Reception, for our $5,000 and up

sponsors, will feature specialty drinks, hors d’oeuvres,

and a cigar bar.”

The Entertainment Sponsor for An Evening in the

Islands is the Law Offices of James B. Coulter, P.A.

“We thank our sponsors for their support as we reach

out to raise money for the Children’s Home Society in

Brevard,” said Alpizar.

By partnering with parents, providing more services

before crises happen, and meeting children and families

where it’s most convenient and comfortable for them, “we

know we can help build strong families, keep families

together, and prepare kids and teens to achieve success,”

said Powell–Wehlen.

Brevard Hyperbaric Chamber
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Wacky Tacky Golf
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With thanks and gratitude to all that made Bridges Foundation 5th Annual Wacky Tourney the most successful!

Our dedicated volunteers for the day!
Brian Stephens

Kate Diiulio

Kelly Gifford

Nancy Fischer

Brooke Adams

Miriam Akram

Lana McCormick

Nikki Nixon

Amy Mcintosh

Susan Elmore

Susan Collins

Lynn Hudson

Phillip Lee

Todd Snowden

Ruth Prather

Special thanks to

Marjorie Williams.

The best Honorary Chairman Mayor Ben Malik 
and Wacky committee ever….thank you!

Patti Akram
Luis Albertini
Akaila Amara
Jessica Andre
Hope Chanda
Dani Clevens

Alan Doshier
Cindy Dropeski

Buddy Favor
Les Hatter

Suzy Leonard
Lori Levy

Katie Lipman
Sandi Miller
Chris Myers
Jessica Neal

Bonnie Rudolph
Alec Russell

Martha Scholz
Monica Shah

Debbie Thomas
Joe Tucker

David Wilkison

Event Sponsors:

Event Partners:

O d di t d

Pat
Luis
Aka
Jess
Hop
Dan

Eve

Playing for Ron Jon Surf Shop 
Michael Ayers, Shane Burgman, Cordell Rolle and Kit Fisher

Carey Gleason, Executive Director

Christine Lance

Scott and Lori Levy

Dani Clevens
Debbie Thomas

Raymond and Mary Bonhomme

Alan and Laura Doshier Jim and Donna McMaster

Don Rudolph Charitable Foundation

David and Sandy Wilkison

Cocoa Beach
Country Club

The Lipman Peters Group of

Sincere apologies for anyone not mentioned. All efforts are appreciated.
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Clevens Face and Body Specialists
Continued from page 1

features a quick recovery time of just a few days.

Follicle–unit extraction is seen as a game–changer

in an industry where demand for hair–restoration

procedures is expected to only grow, considering about

one–quarter of Americans — both men and women —

are experiencing heredity hair loss.

“We perform what we call incisionless hair restora-

tion, or follicle–unit extraction. And we use the

NeoGraft device to assist us in performing the proce-

dure. There is no scalpel, there is no scar, and there

are no stitches involved. Instead of harvesting groups

of hair for transplantation, we harvest hairs individu-

ally. We painstakingly harvest one hair at a time. It’s

not uncommon to transplant from 1,000 to 4,000 hairs

in a single session, depending upon the patient’s

preferences and needs. It creates a very natural look to

the hair–restoration process,” said Dr. Clevens.

NeoGraft hair restoration uses a miniaturized

rotary–coring device that initially mobilizes the

follicular unit by separating it from the surrounding

tissue.

Once the graft has been adequately mobilized,

gentle pressure is applied to remove it from the scalp,

keeping it intact and undamaged.

The hairs are harvested from the donor region —

the area in the back of the head between your ears,

below your crown and above the nape of your neck, “as

this hair is genetically programmed to resist testoster-

one,” said Dr. Clevens.

Some hair on our head is “susceptible to testoster-

one, which means the hair can be lost over time. This

is defined as traditional male–pattern baldness. Some

hair on our head is not testosterone–sensitive, and this

is where we harvest the hair for transplantation.

Patients may think their scalp is not ‘fertile ground’

and it won’t grow hair. But it has nothing to do with

the ‘soil,’ it has to do with the hormone sensitivity of

the hair.”

Dr. Clevens added, “When you are performing a

hair transplant, you’re harvesting a little core of skin

which contains the root of the hair, known as the

follicle, and you’re transplanting that unit to a new

location. It’s like planting a tree in your backyard. This

new hair will indeed grow forever.”

He said the hair that is transplanted during the

follicle–unit extraction procedure “is your own hair. It

can be colored, it can be styled, it can be washed, dried,

and permed.”

Proper depth and angulation are critical to ensure

the maximum graft–take rate in order to deliver a

natural–appearing result, as hairs grow at different

angles depending on the site on the scalp, said

Dr. Clevens, who is certified by both the American

Board of Facial Plastic and Reconstructive Surgery

and the American Board of Head and Neck Surgery.

“When the hairs are transplanted, they are actually

transplanted in an orientation or direction such that

they match the natural pattern of hair growth.”

He continued, “Follicle–unit extraction is terrific for

patients because it can be done typically as a single

session, is performed in the office under local anesthe-

sia, and the downtime is minimal.”

Kamen Jenkins said he arrived at Clevens Face and

Body Specialists at 7:30 one Thursday morning for his

procedure, which involved transplanting roughly 2,700

hairs.

He met with Dr. Clevens and soon preparation for

the transplantation began.

“The first part of the procedure was performed in

the morning and involved the extraction of the hair

follicles and the grafts to be relocated for the trans-

plant later in the day,” he said. “They provided me

lunch, which was great. I chose to read magazines and

listen to music. I didn’t have any issue with pain. I was

very comfortable throughout the entire procedure.”

The second part of the day is when “the grafts were

relocated into the areas where I had a receding

hairline. They painstakingly put the hair follicles back

in place in order to grow with the rest of my hair. It’s

really like art. Dr. Clevens is extremely meticulous.

He’s certainly artistic, too. I was amazed and blown

away about the detail involved throughout the process

and was very excited about the results.”

He had the procedure performed on a Thursday,

took off Friday, and went back to work on Monday.

“So the follicle–unit extraction procedure that

Dr. Clevens performs gave me the option of actually

keeping my hair. I chose that option over shaving my

head, which I know I would have grown tired of after a

few months.”

Studies have shown that, often, hair loss can lower

men’s self–esteem and self–confidence. Studies have

also shown that balding men are seen by others as

older looking.

Both men and women are taking action as hair–

restoration procedures are on the rise.

According to the International Society of Hair

Restoration Surgery’s 2017 Practice Census, more

than 635,000 hair–restoration procedures were

performed in 2016 alone. That’s a 60 percent increase

over 2014, which was the last year the census was

conducted. In addition, there was a 67 percent increase

in surgical procedures.

“I couldn’t be happier with my outcome,” said

Kamen Jenkins. “Every time my barber cuts my hair,

it looks thicker. And it continues to grow beyond the

typical six–month period following the transplant. I

still think I’m getting fuller and fuller.”

Dr. Clevens, a graduate of Harvard Medical School,

said his practice’s goal is to help educate patients, both

men and women, about their hair–restoration options.

In addition to follicle–unit extraction, Dr. Clevens

uses platelet–rich plasma, or PRP, treatments as a

way to combat thinning hair and hair loss in general.

A growing amount of research indicates that PRP

can prove effective in battling hair loss in both men

and women. It is a safe, effective procedure for

patients who have concerns about hair loss or thinning

hair.

PRP is a non–surgical method of activating hair

growth that uses the platelets from the patient’s own

blood to stimulate the production of new hair follicles,

said Dr. Clevens, a past president of the Florida

Society of Facial Plastic Surgeons.

In PRP, the gift of nature promotes the growth and

regeneration of the patient’s own hair, he added.

This type of therapy originated in Europe more

than a decade ago and has been used in a range of

clinical settings in regenerative medicine, including

heart surgery, sports medicine, and wound care, for

instance.

In PRP procedures, a small sample of the patient’s

own blood is processed to release various growth

factors from platelets — specialized blood cells that

promote tissue healing, said Dr. Clevens.

The procedure involves placing blood drawn from

the patient into a centrifuge — a special spinning

machine — that separates red–blood cells from

plasma, which is “rich in platelets that contain growth

factors and healing factors,” he said.

The machine separates the platelets and plasma

from the white blood cells and red blood cells, as well

as other blood factors. After the plasma and platelets

are separated from the rest of the blood, they are

injected into areas of the scalp to increase hair growth.

Since the platelets contain growth factors that can

help simulate cell growth, the locations where they are

injected become rejuvenated.

PRP therapy has become a “hot topic” in aesthetic

medicine, said Dr. Clevens.

“We use PRP for hair restoration in two ways. One,

just as we use PRP in most of our plastic surgery

procedures to help healing, we use PRP at the time of

hair–restoration surgery. And we found that PRP at

the time of hair–restoration surgery aids in healing

and helps with hair growth. Secondly, we use PRP as a

standalone treatment for hair loss.”

He said Clevens Face and Body Specialists “partici-

pated in one of the first national trials looking at the

effectiveness of using PRP injections to stimulate hair

growth. And PRP proved to be effective in creating

hair growth. We see a lot of patients who aren’t yet

ready for hair–restoration surgery, but instead opt for

a series of PRP injections to help create hair growth.”

In hair–loss therapy, the plasma is directly injected

into the patient’s follicles in a process that takes no

more than 10 minutes.

After the initial treatment, injections are repeated

for a number of months on a set schedule.

“Studies have shown — and we have also proven in

our practice — that PRP works best as a series of

injections on a monthly basis for six months. The

procedure takes maybe 10 minutes. There is no

downtime, there is no pain and there is no discomfort,”

said Dr. Clevens, adding that perhaps one–third of his

hair–treatment patients are women.

“We see a lot of women for hair–restoration surgery.

Particularly as women age or become post–meno-

pausal, it’s very common for them to see thinning of

their hair. And it’s very common for them to see their

hairline recede, which is especially troubling for

women. We use a hairline lowering procedure to

restore a more feminine, youthful hairline for these

patients.”

Mistakenly thought to be a strictly male disease,

women actually make up 40 percent of American hair–

loss sufferers, according to the American Hair Loss

Association. Hair loss in women can be devastating for

the sufferer’s self–image and emotional well–being,

says the AHLA.

Roughly 30 million women are affected by hair loss

in the U.S. alone. Unlike male pattern baldness,

female hair loss stems from a range of causes includ-

ing hormonal imbalance and stress. Also referred to as

“androgenetic alopecia,” this type of hair loss can start

as early as the late teens. The earlier it starts, the

more severe the hair loss tends to be.

As a result, many women find their hairlines

receding, leaving them with what appears to be an

oversized forehead that hints at thinning hair.

But plastic surgeons such as Dr. Clevens use a

“micro–surgery procedure” to lower the hairline.

“Often times, we can lower a hairline by 2 to 4

centimeters (three–quarters of an inch), which creates

a more youthful hairline for a woman and a greater

density of hair than the patient would get in a hair–

transplant procedure. So a hairline–lowering proce-

dure, also called forehead–reduction surgery, is an

option for women who have a receding hairline. And

it’s a life–changing experience for them.”




