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Please see ‘Safari Under the Stars,’ page 23

By Ken Datzman

The Brevard Zoo is marking its 25th anniversary in 2019, at a

time when it has just been ranked as one of the top institutions of

its kind in America by “U.S. News & World Report.”

A range of special experiences help set off the Brevard Zoo, a

conservation and educational tool that serves people of all ages.

One unique offering is “Exhibition Africa,” which allows visitors

to kayak and experience animals in a more natural way.

And the Brevard Zoo continues to enhance its experiences for

attendees in all types of ways.

“We will be opening ‘Rainforest Rising,’ a spectacular new

part of the Brevard Zoo, toward the end of this year,” said Karen

Davis, the Brevard Zoo’s director of development and a Boston

University–educated lawyer who changed careers years ago to

pursue her passion in the field of wildlife conservation and

animal welfare.

“It’s going to be an incredibly innovative outdoor rainforest,

letting animals live in a manner like they would live in the wild.

All of the rainforests in the United States are indoors at institu-

tions. So, this venture is going to be really exciting. We are going

to have, for example, Amazonian fish that are six–feet long.”

“These projects are completely changing the footprint of the

Brevard Zoo, increasing interaction with animals in new ways, in

new environments,” added Leasha Flammio–Watson, a board

member of the not–for–profit organization.

“Can you image what the Brevard Zoo is going to look like in

10 to 15 years? The innovations just keep coming and coming.”

Last year, as part of an institution–wide initiative to enhance

accessibility, the Brevard Zoo introduced several programs, at no

additional cost, to address the unique needs of community

members with special needs, and their families.

The new “Exceptional Nature Space” is a 4,700–square–foot

behind–the–scenes play area designed to provide its users with

an unstructured, authentic outdoor experience.

The Brevard Zoo is one of the few institutions of its kind to

have this accommodation. It also became the first zoo in Florida

to receive sensory–inclusive certification from Birmingham–

based nonprofit KultureCity. The KultureCity experts train staff

in all departments, showing them how to welcome and accommo-

date guests with autism, post–traumatic stress disorder, and

related conditions.

The 25th anniversary celebration will begin with “Safari

Under the Stars,” an extravaganza set for April 26–27, Friday

and Saturday, at the Brevard Zoo in Melbourne. The festivities

will be held under a tent.

Safari Under the Stars will include national icons and wildlife

advocates Tony Stewart of NASCAR fame and Jack Hanna, who

at age 11 got his first job working for a veterinarian in Knoxville,

Tenn., cleaning cages, and went on to gain international acclaim

in his field.

Brevard Zoo, a startup venture steered by a small group of

community leaders with a big dream in the early 1990s, has

become one of the most successful undertakings of its kind in

America. A group of community and business leaders raised

more than $3.5 million and recruited some 16,000 volunteers to

construct the largest community–built zoo in the nation at the

time. A. Duda & Sons donated a prime tract of land just east of

Interstate 95 for the project. There was support from the Brevard

County Commissioners, and grant–matching from the state.

‘Safari Under the Stars’ to highlight 25th anniversary of Brevard Zoo
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Brevard Zoo will host its annual ‘Safari Under the Stars’ fundraiser April 26–27. The event will feature national icons Tony Stewart
of NASCAR fame and Jack Hanna, animal expert and wildlife conservation champion. This is the 25th anniversary of the Brevard
Zoo, which was just ranked No. 8 among the top 30 zoos in America by ‘U.S. News & World Report.’ From left: Leasha Flammio–
Watson, who runs Flammio Financial Group, the presenting sponsor of 2019’s Safari Under the Stars; Travis Proctor, longtime
Brevard Zoo supporter, of Artemis/The IT Company; and Karen Davis, Brevard Zoo’s director of development.
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The pictures looked much better this past week.
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Please see Social Security, page 16
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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Don’t let poor negotiation skills doom your venture;
experts reveal eight mistakes entrepreneurs often make
By Andrea J. Stein
andrea@wesmanpr.com
Jane Wesman Public Relations

Eighty to ninety percent of all startups will fail. While

there are many reasons for this, one of the biggest

problems new ventures face is poor negotiation skills.

According to experts Samuel Dinnar, a Harvard

instructor and business mediator, and Lawrence Susskind,

a professor at MIT who also co–founded the Program on

Negotiation at Harvard Law School, “the single biggest

threat to entrepreneurial success is an inability to handle

the negotiations that arise in the evolution of a start–up.”

Founders must be able to prevent, detect, and respond to

potential negotiation mistakes in each of their interactions.

In their book, “Entrepreneurial Negotiation: Under-

standing and Managing The Relationships That Deter-

mine Your Entrepreneurial Success” (Palgrave

Macmillan), Dinnar and Susskind point to the mix of

emotion, uncertainty, complexity, and relationships that

makes entrepreneurial negotiation so difficult. They

explain that the very qualities that help entrepreneurs

launch businesses — willingness to take risks, high levels

of self–confidence, a desire for rapid results — can

themselves become stumbling blocks.

Based on their many years of hands–on experience,

plus their in–depth research — including videotaped

interviews with business founders — Dinnar and Susskind

pinpoint eight common mistakes that entrepreneurs are

prone to make. These are:

l Mistake #1: Entrepreneurs Are Self–Centered.

Because entrepreneurs are deeply focused on their own

interests when building a business, they often fail to

recognize the needs and priorities of those with whom they

have to interact. This focus on their own desires can blind

entrepreneurs to clues that could lead to better outcomes

for both sides, an important goal when building working

relationships.

l Mistake #2: Entrepreneurs Are Overly Optimistic and

Overconfident.

Most entrepreneurs are supremely confident. They

believe strongly that they will be successful (despite well–

known statistics regarding failure rates). Because of this

overconfidence, many fail to incorporate appropriate

contingencies into the agreements they sign.

l Mistake #3: Entrepreneurs Need to Win.

The primary objective of many entrepreneurs is to win.

They are often primarily concerned about besting their

counterpart and thus treat negotiations as one–off

interactions, disregarding the possibility that future deals

might be even more valuable than whatever is on the table

at present.

l Mistake #4: Entrepreneurs Are Too Quick to Compro-

mise.

Entrepreneurs are “doers.” They try to get things done

while operating under incredible pressure. They feel

compelled to decide quickly and “move on.” Instead of

exploring additional options and finding even more

advantageous trades, they settle for quick (and minimally

acceptable) solutions.

l Mistake #5: Entrepreneurs Work Alone.

When entrepreneurs let their independent spirit

dominate the way they negotiate, they prepare alone

(rather than consulting their stakeholders and advisors),

misread unfamiliar signals, take unreasonable stands, or

vent emotionally at inopportune times. They fail to

recognize that negotiation is an organizational, not an

individual, task.

l Mistake #6: Entrepreneurs Haggle.

Many entrepreneurs get “tunnel vision,” assuming that

the only thing they’re negotiating is price. This leads them

to take a series of aggressive positions along this one

dimension, forgetting to consider other factors that can

create significant value.

l Mistake #7: Entrepreneurs Rely Too Heavily on Their

Intuition.

Many entrepreneurs rely on their instincts when a

negotiation doesn’t go as planned. But when trusting their

instincts, they are not as reflective on what they are doing

and why. So, they end up blaming the other side when

things to wrong. Worse, these same problems keep

occurring because they fail to learn the right things from

their experiences.

l Mistake #8: Entrepreneurs Deny Their Emotions.

Most entrepreneurs have a strong sense of what is fair.

When they feel they are being mistreated, they fall prey to

a slew of emotional mistakes, or cognitive biases, that

allow ego to overrule logic. This can be especially problem-

atic for entrepreneurs who tend to deny the relevance of

emotions (and ego) in negotiation. While claiming “it is just

business,” they can overvalue formal power, leverage, and

control and undervalue the more subjective side of

business negotiations.

To illustrate to entrepreneurs and those who negotiate

with them how these mistakes play out, Dinnar and

Susskind have included key portions of their interviews

with eight founders from various backgrounds and

industries in their book.

The authors provide commentary about the reported

missteps and show how each founder’s performance

improved moving forward. The interviews, which can be

seen at www.EntrepreneurialNegotiation.com, also reveal

issues of gender bias and the pros and cons of using agents,

and are just one of the unique features of the book.

The book also includes extensive advice and worksheets

to help readers recognize and prevent their own missteps.

The authors explain how to prepare for, engage in, and

reflect on each negotiation; how to deal with negative

personal triggers; analyze the motivations that drive

almost all participants; and step back to view heated

situations “from the balcony” as an unbiased observer.

Dr. Pamela Tronetti of Parrish to make community presentation on stroke
TITUSVILLE — Parrish Medical Center is offering a free community health presentation about stroke as part of its

HealthBridge series.

“Stroke: Symptoms, Types, Treatment and Prevention” is scheduled from 5–7 p.m. on Wednesday, May 8, at The

Indian River Preserve, located at 3950 Walkabout Way in Mims.

The program is free of charge, but space is limited for this catered event.

For more information, and to register, call (321) 268–6156 or visit parrishhealthcare.com/events.

Stroke affects about 700,000 Americans each year. With the right care at the right time, many will survive.

Dr. Pamela Tronetti, the medical director of Parrish Senior Services, will talk about what you need to know about

stroke symptoms, associated risks, prevention and treatment.
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VIERA — The Avenue Viera has announced its first

partnership with weVENTURE at Florida Institute of

Technology: Start–Up Viera.

Six weVENTURE clients will sell their products during

a three–day marketplace in front of AMC Theaters. The

market will run from 12–7 p.m., May 9 through May 11,

closing out the Small Business Administration’s National

Small Business Week.

The weVENTURE organization provides small–

business owners and potential small–business owners

with the tools they need to start their own business. The

organization is based at Florida Tech’s Bisk College of

Business and has trained more than 10,000 clients since

its inception in 2007.

“We are thrilled to be partnering with The Avenue

Viera for Start–Up Viera”, said Erica Lemp,

weVENTURE’s executive director. “The event is being held

at the end of the SBA’s Small Business Week, so it’s a

perfect time to showcase emerging local companies and, of

course, it is always an honor to support local women in

business.”

The six start–ups that will be showcased at The Avenue

are Aamama Baskets, Bitchin’ Bohemian Blends, Heaven

Sent Gourmet Popcorn, MyDogSwag, Southern Caramel,

and Wendy Barnes Design.

“The Avenue Viera is home to multiple small busi-

nesses whose hard work and dedication benefit this

community every day”, said Michelle Bujold, The Avenue

Viera’s marketing coordinator. “We are honored to give

these up–and–coming entrepreneurs a platform for future

growth. It’s a bonus that we get to support these women–

owned businesses so close to Mother’s Day.”

For more information about weVENTURE programs

and services, visit weVENTURE.fit.edu. To learn more

about Start–Up Viera visit avenueviera.com/events or

follow The Avenue Viera on Facebook and Instagram.

About The Avenue Viera: The Avenue Viera is a

600,000–square–foot outdoor lifestyle center situated on

62 acres. Visitors can enjoy palm–tree lined sidewalks, a

Central Park green space, a pop–jet fountain, patio dining

and storefront parking.

The Avenue offers a “dynamic” mix of premier national

retailers, select local merchants and specialty restaurants

The Avenue Viera is partnering with weVENTURE to present three–day event featuring six start–up firms
reflective of the local demand and fashion trends.

weVENTURE is funded in part through a cooperative

agreement with the U.S. Small Business Administration.

It accelerates growth for entrepreneurs by providing

customized coaching, business education, mentorship and

networking programs.

Visit www.weVENTURE.fit.edu or call (321) 674–7007

for more information or to register for weVENTURE

courses and mentorship programs.

2019 Space Coast Prayer Breakfast set for May 2; Dr. Joel Hunter is keynoter
The 2019 Space Coast Prayer Breakfast will be held from 7:30–9:30 a.m. on Thursday, May 2, at the Hilton

Melbourne Rialto Place. This is National Day of Prayer.

The event, in its seventh year, will feature keynote speaker Dr. Joel Hunter. He served as senior pastor of Northland

Church in Longwood for 32 years. In 2017, he transitioned from that role on a mission to “go from my best interpretation

of what the Bible says, to my best imitation of how Jesus lived.” In 2018, “Orlando” magazine listed him as the No. 1

“most powerful voice for philanthropy and community engagement.”

He serves as chairman of the Community Resource Network, a nonprofit organization focused on helping homeless

families. He also leads Simple Help, a movement of everyday helpers doing simple things to make the world better.

Rob Medina, director of community and military relations in the Office of Congressman Bill Posey, will open the

breakfast with prayer and lead attendees in the Pledge of Allegiance. There will be special video remarks from Posey,

Space Coast Prayer Breakfast’s honorary chairman.

“Prayer, this is what we need more of in society,” said Dr. Paul Rosbury, spiritual director of Seminary Covenant

Community in Melbourne and who oversees more than 35 different ministries across the county. “There is a need for

Brevard County to be awakened.”

Dr. Rosbury was one of about 300 pastors, elected officials and others who participated in last year’s National Day of

Prayer by attending the Space Coast Prayer Breakfast in Melbourne.

The Space Coast Prayer breakfast has featured keynote speakers such as David Barton, founder and director of Wall

Builders, who speaks with an emphasis on the moral, religious and constitutional foundation on which America was

built; Apostle Ken Malone, a motivational speaker; humorist John S. Riley; and Brevard County Sheriff Wayne Ivey.

Each year, on the National Day of Prayer, church, community, business and government leaders come together to

share this important moment.

For information about the event, to register, or to be a sponsor, visit www.SpaceCoastPrayerBreakfast.org.
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By Curtis Proctor
UCF Forum columnist
University of Central Florida

We are living in such interesting times. For much of my

life I can remember being able to have a conversation with

someone, and whether we agreed or disagreed we walked

away maybe not seeing eye–to–eye 100 percent but having

heard each other.

Today our world is so polarizing and few take the time

to hear a different point of view, so allow me to discuss

feminism from my perspective.

I like to think of myself as a loving husband to an

amazing wife, yet for the past six years I have watched her

be far more amazing for far less professional compensation

than she’s worth. I’ve seen where choosing motherhood has

caused her to have to make a zigzag of choices to fit into a

system that doesn’t fully support her as a professional or

as a mother, eventually choosing to walk away from the

maze and focus on graduate school with the hopes that

would level the career playing field.

I could write a whole other column about that, but it

would also be written by me and I didn’t want to have to

mansplain for anyone.

However, there is a bit of irony in the fact that when it

comes to choices and sacrifices. It’s amazing how I would

be praised for making half of the decisions my wife has to

make but is criticized for, such as choosing a schedule that

allows more time with family and to pursue educational

opportunities, or changing from an overly time–consuming

career for one that provides flexibility for our ever–

changing family needs. Instead, she is labeled and

considered to be “settling” or “unstable” in her career for

recognizing that the demands don’t allow our kids to have

the kind of present parents we want.

But the truth is, society makes it easy to put this

burden on her.

As I reflect on her experiences as a woman, woman of

color and immigrant, I often think about when we met: We

were teaching the same courses in the same department

with the same credentials. We both had great evaluations

and she even had a few awards and recognition that I

didn’t have. Yet when we divulged our salaries for the first

time in order to plan our wedding, we learned that I made

$7,000 more.

She was disappointed. I wasn’t. I can’t say that I have

always been appreciative of the differences of her experi-

ences but I can say that I am becoming increasingly more

aware of her special brand of resilience.

Having two daughters requires me to pause and think

The Irony: My wife is often criticized for career decisions I’m praised for in life
about what my wife’s experience will mean for them in the

future. I realize that the role I play will mean more than

being a good dad; it will be convincing them that they are

great before the outside world tries to undermine that

concept.

It also means that I have to raise their brother in a way

that supports this greatness, as well. I will have to teach

him that there is fine line between masculinity and toxic

masculinity.

As I reflect on my thoughts and sort out my feelings on

the gender pay gap, feminism, #MeToo and toxic masculin-

ity, I realize that still I have some work to do in this area.

That work begins at home, yet I recognize the responsibil-

ity to be an active ally and use my platform to draw

attention to these paradigms every chance I get.

Curtis L. Proctor is the associate director for
advancement for the College of Community
Innovation and Education. He can be reached
at Curtis.Proctor@UCF.edu.

Prominent attorney Paulette Brown of N.Y. to address NSU College of Law graduates
Nova Southeastern University’s Shepard Broad College

of Law will feature Paulette Brown, past–president of the

American Bar Association and National Bar Association,

as its commencement speaker and recipient of an honorary

doctorate during spring ceremonies set for May 9 in Fort

Lauderdale.

Brown currently serves as chief diversity and inclusion

officer with Locke Lord LLP in New York City, where she

is a senior partner of the firm.

Throughout her distinguished career, she has been a

champion for inclusion, diversity, and an equitable legal

system. According to College of Law Dean Jon Garon, “Ms.

Brown exemplifies the ideals we would wish for all our law

graduates. She is a person of great integrity who has

committed her career to improving the justice system.”

Brown will be congratulating 61 master of science in

law students and 192 juris doctor students from Shepard

Broad College of Law who will be receiving their degrees.

Brown has held a number of positions, including in–

house counsel to various Fortune 500 companies. For the

past 30 years, she has engaged in the private practice of

law, focusing on all facets of labor and employment, and

commercial litigation.

In 1984, Brown cofounded Brown & Childress in East

Orange, N.J., and later expanded it to a 13–lawyer firm:

Brown, Lofton, Childress & Wolfe. It became the largest

minority law firm in the state. Brown’s first tenure as head

of a legal organization occurred in 1983 when she was

elected to a three–year term as president of the Association

of Black Women Lawyers of New Jersey. In 1993, she was

elected president of the National Bar Association, an

organization that represents the nation’s African–

American lawyers, judges, law professors, law students,

and paralegals.

Brown has been recognized by the “New Jersey Law

Journal” as one of the prominent women and minority

attorneys in that state, and by the “National Law Journal”

as one of “The 50 Most Influential Minority Lawyers in

America.” Brown has also received a host of other awards

through the years. In 2014, Brown was honored by the

Rutgers Law–Camden Black Law Students Association for

exemplifying the values advocated by Dr. Martin Luther

King Jr.

Brown graduated from Howard University with a

bachelor’s degree in political science in 1973. She received

her J.D. degree from Seton Hall University in 1976.

Attorney General Ashley Moody honors crime victim advocates, law enforcement
Attorney General Ashley Moody honored victim advocates and law enforcement officers for extraordinary efforts in

assisting and protecting crime victims. Moody presented awards at the annual ceremony commemorating National

Crime Victims’ Rights Week at the Florida Capitol. This year’s theme is: “Honoring Our Past. Creating Hope for the

Future.” Moody said, “These incredible individuals from across our great state were instrumental in helping survivors of

sexual assaults, human trafficking and senior fraud. They have comforted family members who lost loved ones to

gruesome murders. Our state is better because of the passionate and dedicated way these professionals approach their

work, and it is an honor to recognize them for their service.”

The Florida Crime Victims’ Bill of Rights states, “Victims of crime or their lawful representatives, including the next of

kin of homicide victims, are entitled to the right to be informed, to be present, and to be heard when relevant, at all

crucial stages of criminal proceedings, to the extent that these rights do not interfere with the constitutional rights of the

accused.”

The following individuals received the Attorney General’s Distinguished Victim Services Award:

l Detective Ken Barrett, Indian River Shores Public Safety Department

l Fawnisha Brown, Tallahassee Police Department

l Kerry Clarke, Sunrise Police Department

l Sergeant Edward Diaz, Hallandale Beach Police Department

l Detective Rodney Grass, Indian River Shores Public Safety Department

l Sara LaTorre, Tallahassee Police Department

l Detective Cheyenne Meyer, Jacksonville Sheriff’s Office

l Lauren Tomberlin, State Attorney’s Office, Second Judicial Circuit

l Annaliese Wierenga, Tallahassee Police Department
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File photo
Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

DID THE EIGHTEENTH CIRCUIT ENABLE A SERIAL ABUSER?
BBN 3716 PAGE 5
To Be Continued ...

BBN NOTE: John M. Stewart — a partner at Rossway Swan — is president–elect of the 106,740 member The Florida Bar.

ONE BLACK SPOT

   01.07.05 - Tim to Aimee - Need the Pain to Stop Not What I think Page 6    
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By DottieDeHart
dottiedehart@dehartandcompany.com
DeHart & Company Public Relations

HOBOKEN, N.J. — As a small–business owner, you’ve

likely always struggled to minimize your taxes and stay

profitable. Now at last, there’s some good news!

When the Tax Cuts and Jobs Act federal income tax bill

took effect in 2018, it produced many changes that reduced

and positively impacted small business taxes. When

planning for next tax season, it will pay (literally) to know

how this reform impacts your small business’s bottom line.

“All small–business owners should be aware of how the

recent tax reform affects their tax picture,” says Tyson,

author of “Small Business Taxes for Dummies” (Wiley,

March 2019. “Not only do most of these changes signify

good things for your tax return this year, but understand-

ing them can help you strategize wisely for the future.”

What does the new tax landscape mean for you?

l It reduces individual income tax rates. The Tax Cuts

and Jobs Act slashed the corporate income tax rate from

35 to 21 percent, a 40 percent reduction. Likewise,

individual income tax rates were also reduced under the

new act. Most of the tax bracket rates were reduced by

several percentage points. This is great news for the vast

majority of U.S. small business owners who operate their

businesses as pass–through entities (for example, sole

proprietorships, LLCs, partnerships, and S corporations).

l It allows a 20 percent deduction for pass–through

entities. In redesigning the tax code, Congress rightfully

realized that many small businesses operating as pass–

through entities would be subjected to higher federal

income tax rates compared with the new 21 percent

corporate income tax rate.

To address this concern, Congress provided a 20 percent

deduction for those businesses. For example, if your sole

proprietorship netted you $60,000 in 2018 as a single

taxpayer, that would push you into the 22 percent federal

income tax bracket. But, you get to deduct 20 percent of

that $60,000 of income (or $12,000) for the pass–through

deduction, so you would owe federal income tax only on the

remaining $48,000.

However, this deduction gets phased out for service

business owners (such as lawyers, doctors, real–estate

agents, consultants, etc.) at single taxpayer incomes above

$157,500 (up to $207,500) and for married couples filing

jointly with incomes more than $315,000 (up to $415,000).

For other types of businesses above these income thresh-

olds, this deduction may be limited, so consult with your

tax advisor.

“This is a major change that has made small business

owners exceedingly optimistic about being able to grow

their businesses,” says Tyson.

l It allows you to enjoy better equipment expensing

rules. Through so–called Section 179 rules, small busi-

nesses have historically been able to immediately deduct

the cost of equipment, subject to annual limits, they

purchase for use and place into service in their business.

But the 2017 tax bill expanded these rules. Now, more

businesses can immediately deduct up to $1 million in

such equipment expense annually (up to the limit of their

annual business income). And, this deduction can also now

be used for purchases on used equipment. These provi-

sions, which don’t apply to real estate businesses, remain

in effect through 2022 and then gradually phase out until

2027 when the prior depreciation schedules are supposed

to kick back in.

l It increases the maximum depreciation deduction for

automobiles. The new tax bill included a major increase in

the maximum amount of auto depreciation that can be

claimed. The annual amounts of auto depreciation have

more than tripled. Effective with tax year 2018, the

maximum amounts that can be claimed are as follows:

Year 1: $10,000 up from the prior limit of $3,160

Year 2: $16,000 up from the prior limit of $5,100

Year 3: $9,600 up from the prior limit of $3,050

Year 4 and beyond: $5,760 up from the prior limit of

$1,875, until costs are fully recovered.

These annual limits will increase with inflation for cars

placed into service after 2018.

l It limits your interest deductions. Effective with

2018, companies with annual gross receipts of at least

$25 million on average over the prior three years are

limited in their deduction of interest from business debt.

Net interest costs are capped at 30 percent of the

business’s earnings before interest, taxes, depreciation,

and amortization. Farmers and most real estate compa-

nies are exempt. Then, effective in 2022, this provision

actually gets more restrictive and would thus affect even

more businesses. At that point, the 30 percent limit will

apply to earnings before interest and taxes.

l It reduces meal and entertainment deductions. The

tax reform bill of 2017 eliminated the entertainment

expense deduction for businesses. Under prior tax law,

50 percent of those expenses were deductible (for example,

when a business entertained customers and even employ-

ees at sporting events, fitness clubs, and restaurants).

The new rules do include some exceptions. On–site

cafeterias at a company’s offices and meals provided to

employees as well as business meals associated with travel

are 50 percent deductible. Meals provided to prospective

customers as part of a seminar presentation are still fully

deductible. Holiday parties and company picnics are also

fully deductible as long as they are inclusive of everyone.

l It eliminates the health insurance mandate. Since the

Affordable Care Act (a.k.a. Obamacare) was passed by

Congress in 2010, some Republicans in Congress vowed to

repeal it. With the election of Republican Donald Trump in

2016, it seemed that the pieces were in place for

Obamacare’s successful repeal. But, Republicans fell one

vote short in the Senate when the late Arizona Senator

John McCain gave the repeal measure his infamous

thumbs–down vote.

So, the 2017 tax bill included a little known or dis-

cussed measure that eliminated Obamacare’s mandate

effective in 2019, which required people to have or buy

health insurance coverage, and if they didn’t, they’d face a

tax penalty. So, the penalty tax also disappears in 2019.

l It revises rules for using net operating losses. Net

operating losses (NOLs) can no longer be carried back for

two years. However, NOLs may now be carried forward

indefinitely until they are used up. Previously, the carry–

forward limit was 20 years. NOLs are limited each year to

80 percent of taxable income.

“Where business taxes are concerned, knowledge is

always power,” concludes Tyson. “Learn how you can

benefit from this long–overdue tax reform and use that

knowledge to make more informed decisions. And by all

means, take comfort in knowing that you have plenty of

reasons to be optimistic about growing your small busi-

ness.”

Eric Tyson is a best–selling personal finance author,

counselor, and writer. He is the author of five national

best–selling financial books including “Investing for

Dummies” and the “Home Buying Kit for Dummies. He

has appeared on NBC, ABC, CNBC, FOX News, PBS, and

CNN, and has been interviewed on hundreds of radio

shows and featured in print publications.

Author of ‘Small Business Taxes for Dummies’ reveals how recent tax–reform bill will impact small businesses
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“Emerging technologies are not only changing the

formal education and training landscape, they’re also

changing our access to — and relationship with —

information and, by extension, affecting the soul of how we

think, interact, develop, and work.”

So begins the robust new book, “Modernizing Learning:

Building the Future Learning Ecosystem.” Published by

the U.S. Department of Defense, Deputy Assistant

Secretary of Defense for Force Education and Training, the

volume is the combined work of over 80 contributors and

authors.

Yet Analytics CEO, Shelly Blake–Plock, was honored to

be one of those authors contributing a chapter on analytics

and visualization. Yet Analytics is headquartered in

Baltimore.

The book was designed as an “implementation blue-

print” and a plan of how and where learning will occur in

the future. Stakeholders from across government, military,

academia, industry, and K12 Education provided input.

Chapters were composed by the members of the

inaugural Advanced Distributed Learning Academy as

organized by the University of Memphis and the Advanced

Distributed Learning Initiative. The senior editors were

J.J. Walcutt, Ph.D., director of Innovation at the ADL

Initiative, and Sae Schatz, Ph.D., director of the ADL

Initiative.

The volume begins with a look at the objectives of

learning and a history and survey of the technologies and

instructional theories that have developed to support the

design and distribution of learning experiences supporting

lifelong learning across school and career. A section on

technology follows with discussions of interoperability,

data security, learner privacy, analytics and visualization,

and personalization. The third section concerns learning

science with chapters on assessment, instructional

strategies, competency–based learning, social learning,

and self–regulated learning. The book closes out with a

section on organizational matters including the roles of

instructional designers and learning engineers, the

governance of learning ecosystems, culture change, and

strategic planning.

“Modernizing Learning” is available as a free digital

download (416 pages) from the U.S. Government Publish-

ing Office.

Yet Analytics’ Shelly Blake–Plock contributes chapter for book ‘Modernizing Learning’ published by DOD

The varied ‘Local Motion’ exhibit on display through May 20 at the Studios of Cocoa Beach
The Studios of Cocoa Beach, 165 Minuteman Causeway in downtown Cocoa Beach, challenged eight guest artists to

create works celebrating our area: the beaches, area landmarks, and perspectives on local life. The “Local Motion” exhibit

includes paintings, photography and sculpture. Best in Show was awarded to Lynda Kodwyck for her oil painting

“Sebastian Wave.” Second place was won by Rene Griffith and third by Tina Powers. The other participating artists

included Cristina de Guillot, Ray Asiala, Michael Anthony d’Albertis, Terri McCutchan and Shelley Jean. The exhibit is

on display daily through May 20 at the Studios of Cocoa Beach. This nonprofit, co–op gallery presents the work of 30 local

artists and offers workshops and classes for adults and children in a variety of techniques. For more information on the

exhibits, artists, and the workshop schedule, call (321) 613–3480 or visit www.studiosofcocoabeach.org.
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Learn more and register at: 
floridatech.edu/camps

Florida Institute of Technology is accredited by the Southern Association of Colleges and Schools Commission on Colleges to award associate, baccalaureate, master’s, education specialist and doctoral degrees. Contact the 
Commission on Colleges at 1866 Southern Lane, Decatur, Georgia 30033-4097 or call 404-679-4500 for questions about the accreditation of Florida Institute of Technology. Florida Institute of Technology does not discriminate on 
the basis of race, color, religion, sex, national origin, genetic information, sexual orientation, gender identity, disability, protected veteran status or any other protected minority in the admission of students, administration of its 
educational policies, scholarship and loan programs, employment policies, and athletic or other university sponsored programs or activities. Contact the Title IX Coordinator at (321) 674-8700. 
 068-0219

Camp Florida Tech 
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Brevard Public Schools announced that Superintendent

Dr. Mark Mullins will be holding town–hall–style meet-

ings across the Space Coast over the next month.

At these “community conversations,” Dr. Mullins and

school board members invite parents, school staff and

other members of the community to share their thoughts

and questions about issues facing our schools.

He kicked off the meetings April 15 at Titusville High

School with District 1 representative Misty Belford. On

April 16, he visited Heritage High School with District 5

representative Katye Campbell.

The rest of Dr. Mullins’ tour includes these scheduled

meetings:

l April 29 — Eau Gallie High School with District 4

representative Matt Susin

l May 6 — Satellite High School with District 3

representative Tina Descovich

l May 15 — Merritt Island High School with District 2

representative Cheryl McDougall

All meetings with be held from 5:30–7 p.m. in each

school’s auditorium.

“Delivering a world–class education to our children

requires listening to our community, acting on its feedback,

and incorporating new ideas and fresh thinking,” said Dr.

Mullins. “I welcome families to join us at their nearest

meeting location and share their views with us. We want

to hear from you as we develop our strategic plan for the

next school year and beyond.”

Brevard Public Schools annually surveys parents,

teachers and school staff to reveal trends in satisfaction

with education quality, school leadership, and family

engagement in schools. Now, through this series of

community conversations, Dr. Mullins hopes to dig deeper

and hear directly from individuals.

For perspective, Dr. Mullins will begin each session

with a brief progress report on Brevard Public Schools

before fielding questions and comments from attendees.

Brevard Public Schools is the 50th largest district in the

U.S. and the 10th largest district in Florida. As the largest

employer in Brevard County, BPS employs about 9,300

staff members serving more than 73,000 students annu-

ally. With 83 schools, 10 special centers, and 12 charter

schools, the district educates its students in 17 different

municipalities across the Space Coast.

Superintendent Mark Mullins embarks on countywide listening tour to plan for future of Brevard Schools

Sattler to be the featured May artist at Fifth Avenue Art Gallery in EGAD
Brevard County’s Vera R. Sattler will be the featured artist during the month of May at the Fifth Avenue Art Gallery

in the Eau Gallie Arts District of Melbourne. “Glass Creations,” and other art, will open on April 29 at the Fifth Avenue

Art Gallery. A First Friday Opening Reception will be hosted from 5:30–8:30 p.m. on May 3, which will be attended by

Sattler. She has been actively working in the glass industry since 1946, and has a background rich in training, education

and experience. Her specialties are stained glass, copper enameling, slumped and fused glass, and glass jewelry. Sattler’s

work is featured in galleries across the state. She has a long list of commissions and exhibits to her credit and continues

to create new material. “Glass Creations” will close June 1. All events at Fifth Avenue Art Gallery are free of charge and

open to the public. The Fifth Avenue Art Gallery’s address is 1470 Highland Ave. The phone number is (321) 259–8261.
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By Lee H. Hamilton

I became active in politics in the late 1950s, got elected

to Congress in 1964, and have remained engaged in one

way or another every year since then. I’ve had a ringside

seat for a long time. So I suppose I should not be surprised

that I get asked a lot these days how American politics

have changed over the last six decades.

A few things stand out. When I first arrived in Con-

gress, Americans had faith in the institutions of govern-

ment. President Lyndon Johnson had actually run on a

platform that we could successfully wage a war on poverty

— and been elected. It seems inconceivable today that a

politician of prominence would be so bold and so naïve as

to propose such a thing, let alone believe that we could do

it.

Today, Americans have little confidence in

government’s ability to deliver. And with reason: Congress

can’t even pass a budget on time, and even the most

routine matters get bottled up. A war successfully waged

on anything domestic seems beyond its grasp.

We can argue about when this shift began — was it

catalyzed or merely summarized by President Ronald

Reagan when he famously said that government is the

problem, not the solution? Regardless, the days of LBJ–

style confidence are long gone.

The second big difference is the extreme political

intensity we see all around us. Almost every facet of

politics is more complicated and pursued more vigorously,

with a harder edge to it, than when I began.

Voters are more demanding and want instant results.

Consultants are everywhere you turn. Lobbyists have

multiplied and become immeasurably sophisticated and

effective at finding ways to get what they want. Interest

groups have exploded in number and competency. The

media has become more aggressive. And money, of course,

has become an avalanche.

Politics has shifted from low–intensity conflict to big

business — and very serious business, at that.

With all this, of course, the sharp polarization that

marks our politics today has flourished. We’ve always had

partisanship, but today it penetrates everything: the

electorate, the political parties, legislatures, Congress, and

the White House.

Which has led to one of the greater ironies of this era.

On the one hand, the political world is flooded with

information — it used to be that one of the chief tasks of a

politician and policy–maker was to gather information;

today your problem is sorting through it. On the other

hand, in this atmosphere deliberations are often based less

on facts, experts and evidence than on partisan beliefs. In a

sea of information, we’re drowning in misinformation.

Finally, the audience for politics has changed. When

you spoke to the Rotary Club in southern Indiana in the

1960s, you were speaking to Rotary members in southern

Indiana. Today, you could very well be speaking to the

world. Whatever you say can become available everywhere

in a matter of hours, if not minutes. Newsworthy events

and statements that once took days to stoke a reaction

today get an instantaneous — and often hot–blooded —

response.

This has all made the work of politics and governing

much more difficult. Organizations intensively scrutinize

every tiny step, and can gin up a massive response at a

moment’s notice. The basic building blocks of politics —

gathering facts, deliberating on next steps, finding

common ground — have become charged in their own

right, subject to partisan attack. Bridging our divisions

over health care, taxation, immigration, the debt and

deficits, and U.S. intervention abroad seems ever more

elusive. Plain and simple, it’s become harder to make the

country work.

When I began in politics, elected officials felt a responsi-

bility to find their way through difficult problems together.

They believed that compromise and negotiation were core

political values, intrinsic to our democracy and crucial to

making it work for everyone. There are still plenty of

politicians who believe this — but also plenty who do not,

who have shown they can thrive in a political environment

that stacks the deck against the shared work of finding

common ground.

We’ve come a long way as a country over the last six

decades. But when it comes to politics as a democratic

endeavor to address the nation’s challenges? We’ve lost

ground.

How politics have changed, from low–intensity conflict to big business; sharp polarization marks today’s arena

Lee Hamilton is a senior adviser for the Indiana
University Center on Representative Government; a
Distinguished Scholar at the IU Hamilton Lugar
School of Global and International Studies; and a
Professor of Practice at the IU O’Neill School of
Public and Environmental Affairs. He was a member
of the U.S. House of Representatives for 34 years.

Veterans Florida to host exhibition focused on careers, entrepreneurship, benefits
TALLAHASSEE — Veterans Florida, a nonprofit corporation created by the state that provides veteran and

transitioning service members with career opportunities and entrepreneurship resources, recently announced the date for

its inaugural Veterans Florida Expo. The event will take place June 15 at the Hilton Orlando and will provide business

leaders, employers, entrepreneurs, and veterans from around the state an opportunity to connect. Registration for the

2019 Expo is free and now open to the public.

“We are excited to announce the Veterans Florida 2019 Expo,” said Joe Marino, executive director of Veterans Florida.

“Whether they want to participate in the career fair, learn about resources, or watch the ‘Battle of the Pitches,’ the Expo

will have everything that veterans need to know about working and living in Florida.”

The Expo will feature a career fair, workshops, networking opportunities, and keynote speeches from leaders in

business and government.

A Shark Tank–style “Battle of the Pitches” will headline the Expo, with graduates of the Veterans Florida Entrepre-

neurship Program competing for funding.

Representatives from state agencies and nonprofits will also be in attendance to offer information about Florida

benefits and other resources available to veterans.

Veterans, active duty service members, members of the Guard and Reserves, and their spouses are invited to attend.

Visit www.VeteransFloridaExpo.org for more information about sponsoring or attending the Veterans Florida 2019

Expo, or contact expo@VeteransFlorida.org with any specific inquiries.
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Brevard County Parks and Recreation Central Area

Parks Operations is seeking a beach rental and food

services concessionaire to operate at Lori Wilson Park,

1500 N. Atlantic Ave. The food services concessionaire will

offer food items for sale to the general public such as snack,

drinks, hot dogs, burgers, pizza and/or other similar

concession items. Certain items that are difficult to clean

or remove or may cause injury are not acceptable, such as

gum, sunflower seeds, and glass–container items.

The beach rental concessionaire will offer rental items

for the general public, such as beach umbrellas, beach

chairs, surf boards, or other similar rental items. Lori

Wilson Park is open to patrons from dawn to dusk seven

days a week.

If you would like to be considered you must submit the

following, in writing, to Brevard County Parks and

Recreation–Central Area Parks Operations, 840 Forrest

Ave., Cocoa, Fla., 32922, or email submissions to

terry.lane@brevardfl.gov.

l A written introduction about and your business with

all details of your operation. Include photos of your

operations, equipment, vehicles and products.

l Copy of your menu/rental items with pricing and

intended hours of operations.

l Copy of current occupational state and county

business licenses, health department permits, insurance

certificate and Florida driver’s license.

l Florida Department of Revenue DR–11 and DR–13.

A contract will be awarded based on the following:

variety of menu items/rental items cost of items, proposed

financial arrangement, current valid licenses, certificates

and permits, flexibility and dependability in meeting

public demand, and the completeness of the written

introduction. Water, sewage, and electricity will not be

provided by Brevard County Parks and Recreation. You

must also include a statement that you will be able to

operate at this location without the use of Styrofoam

products.

The desired financial arrangement is a flat rate per

month payable to Brevard County Parks and Recreation

Central Area Parks Operations and will be agreed upon

before a concessionaire is officially approved.

All responses must be received at Central Area Parks

Operations by close of business on Friday, May 10.

For more information on this posting, contact Lane at

(321) 633–1874.

Beach rental and food services concessionaire sought for Lori Wilson Park in Cocoa Beach; deadline set

Titusville’s Downtown Art Gallery now hosting North Brevard Art Show winners
The Downtown Art Gallery, 335 S. Washington Ave in Titusville, is “proud to be the home of four winners” in the

recent North Brevard Art League’s Annual Art Show. Gallery owner Heidi Thamert won the overall Best of Show award

for her black–and–white photo “104 Years of Faith.” Dale Nichols was the first–place winner in photography for “Mystic

Mangroves.” Terry Cope won third place in oil/acrylic painting for his colorful spoonbills “Trese Espatulas Rosadas.” And

Diane Deshong Cannon was awarded third place in watercolors for “Orchid Fall.” The Gallery is a longtime backer of the

North Brevard Art League, and offers a supportive home to 18 local artists, as well as doing the printing and framing for

many area artists. You can view the work of the winners through May 4. The Gallery’s phone number is (321) 268–0122.
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By Kristen Butler
kristen.butler@nfib.org
National Federation of Independent Business

TALLAHASSEE — The NFIB Small Business

Optimism Index increased 0.1 points to 101.8 in March, a

historically strong level and an indication that small

businesses continue to power the economy after being

briefly shaken by January’s government shutdown.

Overall, the Index anticipates solid growth, keeping the

economy at “full employment” with no signs of a reces-

sion in the near term. The Uncertainty Index dropped six

points to 79, returning to a more normal level for recent

years.

Five Index components improved, two were un-

changed, and three fell. Labor market indicators

improved, the outlook for expansion, real sales and

reports of rising earnings gained ground, and capital

spending plans held steady. The major soft spot was in

inventories with stocks viewed as too large and plans to

invest in inventories turning slightly negative — more

firms planning reductions than additions.

“Small business owners continue to create jobs,

expand their operations, and are enjoying strong sales,”

said NFIB President and CEO Juanita Duggan. “Since

Congress resolved the shutdown, uncertainty has

declined as small business owners add jobs, increase

sales, and invest in their businesses and employees.”

“While small business owners across the country

continue to report record high optimism levels, business

owners here in Florida are particularly enthusiastic as

they watch Gov. Ron DeSantis take the reins,” said Bill

Herrle, NFIB’s executive director in Florida. “Under Gov.

DeSantis’ leadership, Florida continues to outpace the

nation in job growth, labor force growth, and record low

unemployment rates, and small–business owners are

excited about what the future holds.”

Sixty percent of small–business owners reported

capital outlays, up two points and 27 percent plan capital

outlays in the next few months, unchanged. Plans to

invest were most frequent in wholesale trades (36

percent), manufacturing (34 percent), retail (33 percent),

and transportation (32 percent).

A net five percent of all owners (seasonally adjusted)

reported higher nominal sales in the past three months, a

six–point improvement, rebounding back from the “shut

down, slow down” in sales. The net percent of owners

expecting higher real sales volumes rose three points to a

net 19 percent of owners, a solid reading.

The net percent of owners viewing current inventory

stocks as “too low” lost four points to a net negative six

percent, suggesting that inventories are still viewed as

excessive. Imbalances were very large in the wholesale

trades (–24 percent) and retail (–14), while in agriculture,

11 percent reported stocks too low compared to eight

percent too high. The net percent of owners planning to

expand inventory holdings fell from one percent to a

negative one percent, a two–point decline.

“Owners are growing their businesses and expect that

they can sell more if they can produce more with

additional employees,” said NFIB Chief Economist Bill

Dunkelberg. “Investment spending has been solid for the

past two years and owners are choosing to invest in their

workforce as well by creating new jobs and raising

wages.”

As reported in the March NFIB Jobs Report, owners

have added a record high number of new employees for

the past two months, only 1 percent (down two points) of

small–business owners reported reducing employment

an average of 2.4 workers per firm (seasonally adjusted)

in March, the lowest percentage of owners reporting

reductions in survey history. Twelve percent (unchanged)

reported increasing employment an average of 2.7

workers per firm. Sixty percent reported hiring or trying

to hire (up three points), but 54 percent (90 percent of

those hiring or trying to hire) reported few or no qualified

applicants for the positions they were trying to fill (up

five points).

Twenty–one percent of owners cited the difficulty of

finding qualified workers as their Single Most Important

Business Problem, only four points below the record high.

Thirty–nine percent of all owners reported job openings

they could not fill in the current period, up two points

from February and equal to the record high set in

December. A net 33 percent reported higher compensa-

tion in March, up two points.

Three percent of owners reported that all their

borrowing needs were not satisfied, unchanged and

historically very low. Thirty–three percent reported all

credit needs met (down one point) and 51 percent said

they were not interested in a loan, unchanged. Six

percent reported their last loan was harder to get than

the previous one, unchanged and historically low.

About the Small Business Economic Trends

The NFIB Research Center has collected Small

Business Economic Trends data with quarterly surveys

since the 4th quarter of 1973 and monthly surveys since

1986. Survey respondents are drawn from a random

sample of NFIB’s membership. The report is released on

the second Tuesday of each month. This survey was

conducted in March 2019. For more information about

NFIB, please visit NFIB.com.

Small–business optimism stays strong, posting modest increase; unfilled job openings in America ties record

Dr. Garrow relocates her podiatry practice to a new office at Greenwood Plaza
Dr. Shelly Garrow has relocated her podiatry practice, Step Ahead Podiatry, to Glenwood Plaza, 1051 Eber Blvd.,

Suite 106, in West Melbourne. All renovations and new technology are in place and she officially opened the doors to the

new 3,118–square–foot facility Jan. 28. After treating patients for 18 years at her Babcock Street location in Palm Bay,

with the last 14 years as owner of Step Ahead Podiatry, Dr. Garrow said she is “thrilled” with the new location that is

only 2 miles away from the old office.

“Our patients will have a much easier time driving to our office because of a much–less congested roadway.” She is

referring to her previous office that was near the intersection of Palm Bay Road and Babcock Street.

“Now patients do not have to make U–turns on a busy road or enter through the back of the building to avoid the

intersection altogether. The patients who have already been to the new office love it. They are telling me how much they

like the new office and how pretty and calming it is,” said Dr. Garrow.

Dr. Garrow is certified by the American Board of Podiatric Surgery and is a member of the American College of Foot

and Ankle Surgeons. She opened her own practice in 2005 and has been a podiatric physician for 25 years.

For more information about Step Ahead Podiatry, visit StepAheadPodiatry.com or call the office at (321) 723–3498.
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Please see Print Depot, page 19

PIP Printing in Palm Bay becomes Print Depot under new owners — standalone
firm offers full service, including custom signs, posters, vehicle wraps, and T–shirts
By Ken Datzman

PALM BAY — Suril Lakhani, who has

an MBA degree in finance from the New

York Institute of Technology, says he’s long

desired to own and operate his own

business.

And the new year brought him “prosper-

ity.” In January, he joined the growing

ranks of small–business owners in Florida.

The husband–and–wife team of Suril

and Stuti Lakhani purchased longstanding

PIP Printing and Marketing Services at

1480 Palm Bay Road and rebranded it

Print Depot, an independent entity, as

opposed to a franchise business, but

offering the same services.

“I come from a family that has a

businessowner tradition,” he said. “My

father was a businessman and my in–laws

are businessowners.”

He added, “I’ve always had an inclina-

tion toward business ownership, to do

something on my own, rather than just

working a job. And the opportunity for

business ownership presented itself in the

printing industry with a well–established

business in Brevard County. I couldn’t be

more excited about my new career path —

entrepreneurship.”

The Lakhanis were living in New York

City. Suril Lakhani worked in information

technology for a firm on Wall Street. Stuti

Lakhani was a stay–at–home mother

raising their child.

But they knew they wanted to try their

hand at entrepreneurship some day and

began working with a business broker to

locate a business in Florida for sale that fit

their criteria.

Small businesses have been changing

hands at a fast pace. For the third year in a

row, a record number of small businesses

were sold, according to the latest

“BizBuySell Insight Report,” a nationally

recognized economic indicator which

aggregates statistics from business–for–

sale transactions reported by participating

business brokers nationwide.

A total of 10,312 businesses were

reported sold in 2018, the most since

BizBuySell started collecting data in 2007.

The brisk activity of businesses sold in

2018 represented a 4 percent increase over

the previous record of 9,919 in 2017 and a

31 percent jump from 2016’s then high of

7,842.

“There is just nothing like it — owning

your own business,” he said. “It’s always

challenging running a small business or

any size business, but challenges also bring

opportunities. That’s what really excites

us.”

They are settling in as new Brevard

County residents. “We love it here. New

York life is pretty fast. Here, we feel

affection. People are so nice. Brevard is a

very welcoming community,” he said.

“We’re very excited to be new

businessowners on the Space Coast. This

has been our dream for some time. Brevard

County is growing. This is a great opportu-

nity to be businessowners in a growing

county, and to be new businessowners in

an industry segment that continues to

grow,” added Stuti Lakhani.

Not only did more small businesses

change hands in 2018, those businesses

were also financially healthier than in

previous years. The median revenue of a

solid business grew 6.3 percent, from

$500,000 in 2017 to $531,653 in 2018.

The Lakhanis bought PIP Printing from

Leslie Wiggins and his wife Beverley

Squire–Wiggins, who owned the business

since 2006. The Wiggins moved here from

Nottingham, England, with their two sons,

to be closer to family members.

Through the years, they invested in new

printing equipment and expanded their

services at the 3,500–square–foot facility.

The investments included a six–color

screening–printing machine, for doing

T–shirts, signs and banners, and a full

range of other promotional products.

“Leslie and Beverley did a phenomenal

job running this business in every aspect,

from community involvement, to growing

the customer base, to providing great

service. So, we stepped into a really good

existing business. We are going to carry on

the tradition of this company,” said Suril

Lakhani.

Suril and Stuti Lakhani, who recently relocated from New York, purchased PIP Printing on Palm Bay Road and rebranded it Print Depot, an independent
business as opposed to a franchise. They bought the full–service business from Leslie Wiggins and his wife Beverley Squire–Wiggins, who operated it
for 13 years. Suril Lakhani has an MBA degree in finance from New York Institute of Technology and previously worked in information technology for
a Wall Street firm. ‘But I always wanted to have my own business.’

BBN photo — Adrienne B. Roth
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Please see ‘Cycle Jam for the Kids,’ page 21

SCEIC’s ‘Cycle Jam’ April 27 at Space Coast Field of Dreams in West Melbourne,
a CAAM Tour Series event — Team Challenge; free Family Fun Fest set same day
By Ken Datzman

Space Coast Early Intervention Center will be hosting

its 10th annual fundraiser “Cycle Jam for the Kids” on

Saturday, April 27. The event will be held at Space Coast

Field of Dreams at West Melbourne Community Park.

And for the first time, Cycle Jam is part of the Florida

Cycling Across America Tour Series. CAAM, the South-

east’s largest cycling organization, coordinates riding

events in Florida and around the nation.

Being part of the Florida CAAM Tour Series will likely

raise the event’s visibility across the state, attracting riders

from out of the area.

“This is an important step forward for Cycle Jam as

we continue to work to raise awareness of the event,” said

Dr. Henry Perez, Cycle Jam committee chairman and the

associate dean of academics at Florida Tech’s Nathan M.

Bisk College of Business.

“CAAM in Florida is an organization that coordinates

the Tour Series bike rides throughout the state. And now

being part of the Tour Series, our event is listed on all of

their major sites. So, we’re hoping to get a good number of

riders from outside Brevard County to participate in the

2019 Cycle Jam.”

People who want to take part in Cycle Jam can register

at CAAMevents.com, or SCEIC.donorpages.com/

CycleJam2019. There is a small fee to register for the

event that starts at 7 a.m.

Cycle Jam is a well–organized non–competitive bike

ride with full supplies and gear support for participants.

Five different rides are available — 21, 32, 62, or 100

miles, and a 10–mile escorted family fun ride. The

program is designed for all types of people, from beginners

to advanced riders.

In addition to individual riders, there is the Cycle Jam

Team Challenge. There are two categories — teams of five

to 10 riders, and 11 and up.

“The Team Challenge is something we really want to

promote in the community because it’s great for corporate

team–building, and it’s fun, fun, fun,” said Dr. Perez, who

generally rides in Cycle Jam every year.

“We will be recognizing the winning teams and

presenting awards. For example, Space Coast Harley–

Davidson is partnering with us and donating 12 motorcycle

rider courses that we will be giving away at the Team

Challenge.”

Various prizes will be given at the “Company,” “Club,”

and “Group” levels, as well as the individual level at Cycle

Jam. The prizes will include food and drinks at area

restaurants, and gift cards.

Awards will also be presented for “Best Dressed,” “Most

Enthusiastic” and “Most Miles/Person,” as well as first

place and second place.

Space Coast Early Intervention Center is offering

sponsorship opportunities for Cycle Jam. They range from

$100 to $5,000. There are amenities at each level of

support. At the $1,000 level, for instance, your business

name and logo will be listed on the event T–shirt as well as

on the Space Coast Early Intervention website. And your

business will be provided a table at the start and finish

points to showcase its products. There are other promo-

tional benefits, too. All Cycle Jam donations of $1,000 or

more will receive two tickets to the “Jam for Kids Gala” in

January 2020. To inquire about customized sponsorship

packages, call the Space Coast Early Intervention Center

at (321) 729–6858.

empathy, and caring, by helping their peers.

She says Space Coast Early Intervention Center’s

“unique inclusion program provides equal learning

opportunities for all children — regardless of their ability

— to ensure they receive the academic and social skills

needed to succeed in life.”

Cycle Jam’s sister event, Family Fun Fest, is scheduled

from 10 a.m. to 2 p.m. on the same day at Space Coast

Field of Dreams. Space Coast Early Intervention Center is

partnering with the City of West Melbourne in putting on

the two events, Cycle Jam and Family Fun Fest.

Family Fun Fest is a celebration of spring, featuring

music, live entertainment, food, games, activities, exhibits,

raffles, a mini–Cycle Jam, a demonstration by the West

Melbourne Police Department K–9 Unit, and cosplay

performances by Agents of Mirth. Agents of Mirth is a

Participating in Cycle Jam is a great way to gain the

benefits of exercise — bike riding — while supporting a

unique nonprofit institution that provides inclusion–based

education for pre–school through second–grade children of

all ability levels.

At Space Coast Early Intervention Center in

Melbourne, children with diagnoses such as Down

syndrome, autism, cerebral palsy, and other developmen-

tal challenges learn and grow alongside their typically

developing peers.

“The inclusion model is a wonderful way to educate and

care for our children,” said Terri Clark, executive director

of the Space Coast Early Intervention Center, who has a

master’s degree in education from the University of Florida

and holds certifications in specialty areas within her field.

“The children with disabilities need to interact with

typically developing peers so they can model the behavior.

The typically developing children learn leadership skills,

Space Coast Early Intervention Center’s 10th annual ‘Cycle Jam’ will be held April 27 at Space Coast Field of Dreams in West
Melbourne. The public event is a noncompetitive bike ride with full supplies and gear support for participants. The program also includes
a Team Challenge. Cycle Jam’s sister event, Family Fun Fest, is from 10 a.m. to 2 p.m. on the same day at the same location. From
left: Jim Clamons, chairman, Family Fun Fest; Florida Tech’s Dr. Henry Perez, board chairman, SCEIC; and Terri Clark, executive
director, SCEIC. They are with SCEIC students, in front, from left: Camden, Alanis, and Mia. In back: Ryder and Majid.

BBN photo — Adrienne B. Roth
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Junior League of South Brevard to host ‘Girl POWER
Symposium’ at Space Coast Association of Realtors

By Erika Holzer
communications@jlsb.net
Junior League of South Brevard

The Junior League of South Brevard

Inc. will present its “Girl POWER Sympo-

sium” from 10 a.m. to 4 p.m. on Saturday,

April 27, at Space Coast Association of

Realtors, 2950 Pineda Plaza Way in Palm

Shores.

POWER stands for Personal Growth,

Opportunity, Wellness, Empowerment and

Responsibility.

This project was developed by members

of the all–volunteer based Junior League of

South Brevard. They identified a need to

provide access to tools that would help

create a positive impact on the lives of girls

through innovative workshops on self–

esteem, nutrition, leadership and

mentoring.

A steering committee was formed in

2018 to research opportunities, as well as a

partnership with the Leadership Brevard

Class of 2018, to establish the first

symposium in April 2018. The Girl Power

project was developed from this yearlong

effort.

Since then, Junior League of South

Brevard hosted an event on Feb. 2, 2019,

that focused on empowerment, career prep,

personal health, self–defense, and the

internet and social media safety.

The upcoming April 27 event will

provide girls information and skills on

mental health and wellbeing, specifically

coping with stress and anxiety, self–harm,

self–esteem, and goal–setting.

There will also be a parent/guardian

session in the afternoon to inform parents

of some of the struggles girls ages 14–18

face at their age.

Girl POWER consists of free workshops

intended to provide young women in

Brevard County with the necessary life

skills needed to build and maintain a

healthy lifestyle, both mind and body.

The long–term impact in the commu-

nity will be to build upon the programs,

focusing on more involved workshops for

“graduates” of the fundamental program,

tracking their progress in life, and giving

the young women a chance to excel and

empower themselves as they enter

adulthood.

“The Girl POWER project is a direct

response to the desire of our members to

meet the needs of girls in our community,”

said Cindy Parr, Girl POWER Committee

chairwoman for Junior League of South

Brevard. “Our Community Council has

delivered meaningful support to the South

Brevard area since 1966, Girl POWER is

the next chapter of community impact and

we are thrilled to provide the means to

empower girls’ lives in a positive manner.”

The activities of the Girl POWER

Symposium are underwritten by the

fundraising efforts of the Junior League of

South Brevard.

To learn how you can be part of these

efforts or for more information on the

Junior League of South Brevard’s Girl

POWER project, email girlpower@jlsb.net

or visit www.JLSB.net/GirlPower.

The Junior League of South Brevard is

an organization of women committed to

“promoting voluntarism, developing the

potential of women, and working to

improve the community through the

effective action and leadership of trained

volunteers. Its purpose is exclusively

educational and charitable.”

The Junior League of South Brevard is

a member of The Association of Junior

Leagues International.

Viera Builders is presented with five awards at HBCA ceremony
Viera Builders Inc. was one of many homebuilders participating in the 2019 Home

Builders and Contractors Association of Brevard Parade of Homes.

Viera Builders received five awards for five of their model homes located in Viera.

“It is an honor to be recognized by our peers in the 2019 Parade of Homes,” said Mary

Mead, vice president of sales, Viera Builders.

“Wins such as these wouldn’t be possible without the individual team contributions

that make up Viera Builders. These awards recognize the hard work of our incredibly

talented staff that together make VBI a successful home builder in Viera.”

The Parade of Homes is an annual tradition. It showcases exquisite craftsmanship,

awe–inspiring designs, creativity and innovation in the homes around the county that

compete for awards. Suzanne Cummins, executive director of the HBCA of Brevard,

expressed her congratulations to Viera Builders.

“Congratulations Viera Builders for your success at the 2019 Parade of Homes. With

five award–winning models, I wouldn’t expect any less from an outstanding homebuilder

in an award–winning planned community. Congratulations to all!”

This year’s Parade of Homes received 30 entries for consideration from 21 different

companies involved in the construction of homes.

Viera Builders received these honors:

l Diamond Award: Reeling Park — Mecina II Model

l Platinum Award: Loren Cove — Saratoga Model

l Gold Award: Kerrington — Montgomery II Model

l Silver Award: Loren Cove — Montgomery Model

l Bronze Award: Trasona Cove –Hallandale Model

Viera

new ad emailed

FULL COLOR

The Exchange
pick up BBN

3/11/19
page 9

FULL COLOR



APRIL 22, 2019 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 15

New Times Higher Education ranks
Florida Tech as a ‘Top 100 University’ —
recognized for sustainability excellence

A new ranking from Times Higher Education (THE)

has highlighted Florida Tech’s strength in sustainability

research, its success in serving as a “community custodian”

of arts and heritage, and the impact of its internal

approaches to sustainability.

THE’s University Impact Rankings included more than

450 universities from 76 countries. The ranking measures

institutions’ success in delivering the United Nations’

Sustainable Development Goals. Those goals, including

providing inclusive and equitable quality education and

fostering innovation, were adopted by the UN in 2016 and

provide a framework for developing the world in a sustain-

able way.

Florida Tech earned its highest marks in the Sustain-

able Cities and Communities goal, where it was named a

“Top 100 University.” It was one of just 22 U.S. schools

ranked for that goal and the only one in Florida, finishing

at No. 85 overall in the global ranking.

“The rankings offer an alternative view of university

excellence,” said Phil Baty, chief knowledge officer at THE.

“They help develop an unprecedented picture of the

extraordinary impact that universities have across a huge

range of activities.”

Florida Tech was credited for several facets under the

Sustainable Cities and Communities goal, including:

l Free public access to its botanical garden, museums

and library

l Its public theater and music performances

l Its commitment to sustainable commuting as

indicated by the Panther Trolley and Shuttle system,

which provide more than 35,000 rides annually, as well as

the electric car charging stations on campus and bike

sharing program

l Its 3.8 miles of paved walkways to help prioritize

pedestrian access

l Sustainable building practices, which include the

LEED–certified Panther Aquatic Center

“Your inclusion in these rankings is in itself a great

achievement and it marks your institution out as a global

pioneer — demonstrating your institution’s commitment

not just to supporting the Sustainable Development Goals

through its teaching, research and knowledge transfer, but

also to embodying the goals in your institution’s internal

practices, policies and procedures and providing verifiable

evidence of your activities,” THE said in announcing the

new ranking.

This is not the first time Florida Tech has been

recognized for its sustainability excellence. Among recent

accolades, the prestigious higher education publication The

Princeton Review included Florida Tech in its “Guide to

399 Green Colleges, 2018” last year.

For more on the THE University Impact Rankings, visit

www.TimesHigherEducation.com.

Book Sale at Satellite Beach Library May 4
Satellite Beach Public Library will host a Friends of the

Library Mini Book Sale from 9 a.m. to 3 p.m. on Saturday,

May 4. The library’s address is 751 Jamaica Blvd. The

phone number is (321) 779–4004.

Markstein Quartet to perform May 19 in Cocoa
The Markstein Quartet will be giving its spring

performance, “All American,” a salute to composers such

as Bernstein, Gershwin and Joplin, at 3 p.m. on Sunday,

May 19 at the CSR Central Library and Reference in

Cocoa. The event is free of charge. The library’s address is

308 Forrest Ave.
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Armor Correctional Health Services announces leadership
team; industry veteran Otto Campo named chief executive

By Yeleny Suarez
ysuarez@evclay.com
EvClay Public Relations

MIAMI — Armor Correctional Health

Services has announced its new leadership

team. Heading the team will be Otto

Campo as CEO. He has more than 25

years’ experience in health care. Campo

has been an executive and adviser to

Armor since its inception and will be

responsible for overseeing the strategic

direction of the company.

“Our total focus at Armor Correctional

is serving our law enforcement clients and

these special patients by providing quality

patient care. My immediate goal is to

provide extraordinary and cost–efficient

services to the jails and prisons we

represent,” said Campo. “I look forward to

guiding Armor through this important

transition.”

Campo is a seasoned health–care

executive and is known as a turnaround

specialist. He has industry experience with

Medicare Advantage global–risk contract-

ing, correctional health care, home health

care, and hospitalist groups.

Previously Campo was president of

MCCI Group Holdings, a global–risk

provider to large health plans throughout

the United States. In that role, he was

responsible for the strategic and opera-

tional execution of the organization, which

assumed full risk for the healthcare

delivery solutions for Medicare Advantage

members.

Under his leadership, the organization

grew from $200 million in annual revenues

to over $1.5 billion at the time the company

was sold to Humana.

Campo received his bachelor’s degree in

business administration and an MBA

degree from the University of Miami.

l Also joining Armor’s leadership team

will be Santhia Curtis as general counsel

and compliance officer. She will be

responsible for advising the executive team

on legal issues and compliance as well as

litigation management. She has 28 years of

extensive legal, compliance and corporate

governance expertise and has held

progressive leadership roles in both legal

and business across multiple industries,

including health–care operations and

medical education.

Before joining Armor, she was general

counsel and chief operating officer of a

“high net–worth” family’s diversified

holding company in McLean, Va., where

she managed the investment portfolio for

domestic and international opportunities.

Curtis received her bachelor’s degree and

her law degree from the University of

Georgia.

l Manuel “Manny” Fernandez was

named vice president of operations and will

be responsible for all of Armor’s operations

in support of its goals. Fernandez received

his bachelor’s degree in finance from

Florida International University and

obtained his MBA degree from Nova

Southeastern University. He was previ-

ously director of financial operations and

started at the company in 2011 as a

financial analyst.

They will be joining chief administrative

officer, Ken Palombo, who has been with

Armor since 2006. Palombo has more than

25 years’ experience in the legal,

healthcare, and religious nonprofit sectors.

He earned a bachelor’s degree in political

science and cinematic arts from Brigham

Young University and a law degree from

the University of Tennessee.

Armor Correctional Health Services is a

100 percent minority–owned and physi-

cian–owned company. Armor provides

“high quality” comprehensive medical,

mental health, dental and pharmaceutical

services for jails and prisons nationwide.

Additional information can be found at

www.armorcorrectional.com.

Parrish Healthcare welcomes oncology practitioner Patricia Deisler
TITUSVILLE — Parrish Healthcare recently welcomed Dr. Patricia Deisler as its

newest board–certified physician at the Parrish Cancer Center, located at 845 Century

Medical Drive, Suite B.

Dr. Deisler is joining the existing team at Parrish Cancer Center, including Dr. Craig

Deligdish, a board–certified hematologist and oncologist; Dr. Cecil Robertson, a board–

certified hematologist and oncologist; Dr. Thomas Scheer, a board–certified radiation

oncologist; and Brian Bement, a radiation therapist.

Dr. Deisler completed her undergraduate studies at Columbia University and her

medical degree at Weill Cornell School of Medicine in New York. She then finished her

internal medicine residency at St. Luke–Roosevelt Hospital Center in New York and

Hematology–Oncology Fellowship at Cornell University Medical College.

Dr. Deisler began and developed the Hematology–Oncology Clinic in Mankato, Minn.

This clinic proved to be one of the most successful oncology practices in the area.

She is an active community leader, having presented on topics relating to cancer and

holding positions in a variety of oncology committees, such as co–director of the Mankato

Clinic Breast Center and chairwoman of its tumor board.

Dr. Deisler believes in “delivering world–class cancer treatments in a loving and caring

environment for every patient.”

Parrish Cancer Center and Dr. Deisler are accepting new patients. To schedule an

appointment, call (321) 529–6202.
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Hospice of St. Francis awarded prestigious
accreditation by national organization for its
commitment to meeting highest standards

Community Health Accreditation Partner Inc. (CHAP)

recently announced that Hospice of St. Francis has been

awarded CHAP Accreditation under the CHAP Hospice

Standards of Excellence.

CHAP Accreditation demonstrates that Hospice of

St. Francis meets the industry’s highest nationally

recognized standards. The rigorous evaluation by CHAP

focuses on structure and function, quality of services and

products, human and financial resources and long–term

viability. Simply stated, adherence to CHAP’s standards

leads to better quality care.

“By achieving CHAP Accreditation, Hospice of

St. Francis has shown a commitment to excellence,” said

Karen Collishaw, CHAP president and CEO. Hospice of

St. Francis first achieved CHAP Accreditation in 2013, and

we are excited to continue our partnership by offering

support in its commitment to providing quality care and

continuous improvement.”

Hospice of St. Francis is Brevard County’s longest–

serving, and only independent, nonprofit hospice and

palliative care resource. It was founded 42 years ago “to

provide extraordinary care for patients and families to help

them deal with the greatest medical, emotional and

spiritual challenges of their lives.”

Today, Hospice of St. Francis offers a full continuum of

service throughout Brevard County, including bereave-

ment support for families, and special care for grieving

children through its North Star program.

“Hospice of St. Francis cares for patients in their

residences, wherever they call home,” said Joseph Killian,

president and CEO of Hospice of St. Francis.

“Our staff, board and volunteers work with dedication,

compassion and great respect for those we serve. Our

mission statement best describes what we do each day:

Uplifting Lives. Uplifting Each Other. Uplifting Our

Community. I would like to thank our staff for their

commitment to this mission and to quality care which

brings about many good things including continuing to

achieve CHAP accredited status. We consider it a privilege

to be entrusted with the care of our patients.”

CHAP is an independent, not–for–profit accrediting

body for community–based health–care organizations.

Created in 1965, CHAP was the first to recognize the need

and value for accreditation in community–based care.

CHAP is the oldest national, community–based accrediting

body with more than 9,000 agencies currently accredited

nationwide.

Through “deeming authority” granted by the Centers

for Medicare and Medicaid Services CHAP has the

regulatory authority to survey agencies providing home

health, hospice and home–medical equipment services, to

determine if they meet the Medicare Conditions of

Participation and CMS Quality Standards.

For more information about the CHAP Accreditation

process, visit www.CHAPinc.org.

LBR’s Beckner negotiates sale of property
Lightle Beckner Robison Inc. recently announced that

Robert Beckner negotiated the sale of a property at

3972 Eau Gallie Blvd. Suite A, in Melbourne. Suite A is an

office/medical condo near Interstate 95.

Beckner “through his in–depth knowledge and exper-

tise of the area,” was able to market and close the sale on

the building within six months.

Lightle Beckner Robison is a full–service real–estate

firm specializing in office, retail, industrial, investment

properties and asset property management. For additional

information on the firm, visit www.TeamLBR.com.
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With inventory outstripping vacancy in the rental Industry,
new technology promises to increase efficiency for owners

By Carrie Butler
carrielynnbutler@gmail.com

ORLANDO — The number of Ameri-

cans renting homes has steadily increased

since the economic downturn in 2008,

offering rental property owners and

managers increased opportunity to expand,

especially in urban and suburban markets.

Most renters — nearly 40 percent — are

millennials, with Gen Z rapidly joining

them as they finish school and enter the job

market. Moreover, millennials rent longer

than previous generations before purchas-

ing a home.

But inventory has increased along with

demand — and possibly outstripped it, at

least temporarily.

Consider:·Approximately 394,000

apartment units were completed in 2017,

an additional 381,000 were completed in

2018 and another 453,000 are expected in

2019

l The vacancy rate for multifamily units

is expected to increase to 6 percent by the

end of the year

l Demand is growing for middle–income

rentals and slowing for luxury units, but

inventory of luxury units is higher

Owners, reps and managers will need to

work harder to keep their vacancy rates

low, attract new tenants and retain them.

Lowering marketing and leasing costs

while increasing efficiency and offering

competitive services will be an important

key to success.

UpTop is a rental–tech company with a

transformative rental process and is

expanding throughout the U.S. to offer a

rental system that is transparent, efficient

and significantly more cost effective,

benefiting owners/managers and tenants

alike.

In an upcoming interview, UpTop

founder Frank Barletta and Jonathan

Foux will discuss their expansion into the

Orlando rental market and the platform’s

key attributes and how they will benefit

the Central Florida Region. For example:

l The first completely free platform for

property managers/owners

l Insights on how the platform lowers

the cost of acquisition by generating leads

at no cost and making the rental process

more efficient

l Streamlining electronic rent collection

and stats on its capacity to assist cash flow

and decrease rent delinquencies

l Trends in collecting deposits and rent

from international renters.

l Insights into a burgeoning roommate

phenomenon by allowing groups to share

listings, apply together for a unit and split

rent for payment

l Streamlined maintenance issues by

allowing owners/property managers to

provide better customer support and

improve efficiencies with third party

vendors such as plumbers and electricians

through automated and AI technologies

Trends in tenant retention

l Data analysis such as rental behav-

iors and optimum rents to create market

intelligence that can improve the entire

property management business

UpTop is the first free end–to–end

rental platform that combines a rental

listing search platform and a property

management software to streamline the

way renters and landlords, owners, reps

and property managers work together for

the entirety of the renting lifecycle.

UpTop’s mission is to provide a phenom-

enal rental experience and ecosystem for

both renters and owners through automat-

ing and streamlining the entire process.

The platform has been designed to ensure

ease of use across devices, promote direct

communication between all parties

involved, simplify coordination efforts and

provide convenience in renting.

For more information on UpTop, visit

landlords.liveuptop.com.

Road Rangers now patrol I–95 in Brevard, Volusia, and Flagler
DELAND — In its ongoing commitment to safety, the Florida Department of Trans-

portation now has Road Rangers patrolling all sections of the interstates that pass

through Central Florida. The latest addition began on April 1, as Road Rangers started

patrols on I–95 in Brevard, Volusia, and Flagler counties.

Road Rangers assist motorists whose vehicles have become disabled, and provide

assistance during traffic incidents with their flashing lights and other visual–lighted

signage that urges drivers to give first responders safe space. The Road Rangers also help

change tires, assist people who have run out of gas, and do minor fix–ups to get motorists

moving again. This helps reduce congestion and the risk of crashes.

The new service is part of a five–year, $7.3 million contract that funds Road Rangers

on both I–95 and I–75. The I–75 Road Rangers patrols were phased in earlier, and have

been on patrol since last summer in Sumter and Marion counties. The contract calls for

five Road Rangers to patrol on I–95, Monday–Friday, from 6:30 a.m. to 8:30 p.m. Addition-

ally, two Road Rangers patrol I–75 in Marion and Sumter counties seven days a week

during the same hours. A third Road Ranger patrol on I–75 will be added this summer.

AutoBase Inc., is the provider of the Road Ranger crews on I–95 and I–75.

Road Rangers also patrol I–4 in Central Florida, including special patrols in the I–4

Ultimate construction zone. Other contracts fund those patrols.

Please drive carefully and remember to move over for emergency vehicles, including

the Road Rangers.
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Print Depot
Continued from page 12

He continued, “We’re looking to build on

their foundation with some new innova-

tions and a big emphasis on the use of

technology. The industry is changing, going

from regular printing to more digital

printing. That’s one area we are going to

stay on top of as we move forward operat-

ing Print Depot.”

An article in the magazine “Printing

Impressions” says the industry needs to

adapt to digital printing, because it will

play a vital role in supporting a printer’s

growth.

“As improvements in productivity and

reliability make digital printing more cost–

effective over higher runs, it stands to gain

even more market value while offset

processes continue to see a decline in

market share. In an industry that’s

resistant to change, the rise of digital isn’t

something printers can afford to ignore any

longer,” the article says.

The business the Lakhanis bought has

been a PIP Printing franchise in Palm Bay

for more than 30 years. The Wiggins

purchased the business from Jim and Teri

Blevins. They opened the PIP Printing

franchise in 1987 in Palm Bay.

The Lakhanis decided to drop the

franchise name and become an indepen-

dent printer, which plays to their

strengths, one being they are able to be

more creative in their venture while also

controlling every detail of their business,

large and small.

With a franchise business, you sign an

agreement to follow the rules laid out by

the franchisor.

“With Print Depot, we want to bring our

own ideas and our own innovations to the

business, and to do this without franchise

parameters,” he said.

“We are an independent business,

which gives us the freedom to test new

ideas. If anyone on the staff has a new idea

for the business and it’s feasible, we’ll

certainly look at implementing it. I think

new innovations will benefit our customers

and bring our customers even more value.”

He said Print Depot is looking to

advance beyond the typical color printing

range. Digital printing offers great color

consistency, and an almost unlimited color

palette.

“We have a lot of plans we’re currently

working on for the business,” he said. “Our

new website is under construction and will

feature a mobile app for ordering, tracking,

and much more. We are going to make

greater use of technology at Print Depot.

It’s going to be exciting as we move forward

with our ideas for the business.”

Print Depot offers full–service printing,

posters and banners, bulk mailing, signs

and vinyl lettering, and vehicle wraps,

among other services for businesses and

individual customers.

“Vehicle wraps can help energize a

business and raise its visibility in a

market, with logos and any type of design,”

he said. “We believe this will be a growing

part of our business. We can do full wraps,

anything the customer desires.”

A vehicle wrap is a process whereby

pressure–sensitive vinyl — in almost any

color or finish — is applied by hand onto a

vehicle’s painted surface.

“Wrapping is one of the newest and

most innovative marketing devices for a

business,” said Suri Lakhani, president of

Print Depot.

“We’re big on vehicle wraps and

signage, too. Our shop has full–fledged

capabilities, and that’s one of the reasons

we believe we can continue to grow the

business in the years ahead.”

According to Printing Industries of

America’s “2019 State of the Industry

Report,” it will be another favorable year

for print and printers, with total print

revenues increasing around 1 to 2 percent,

and printers’ profits holding at their

historic levels.

“Print will continue to evolve as a media

and printers will continue to transition

with a diverse mix of processes, products,

and ancillary services for their customers,”

according to the report.

The report goes on to state, “Print

performs best in the mature recovery phase

of the business cycle and that should not

change this year.”

Printers’ profits have been recovering

since the recession. Profits, as a percentage

of sales, have increased or remained steady

every year since, with the exception of a

slight drop from 2015 to 2016.

“We are positioned to give customers

exactly what they need in printing

services,” he said, adding that promotional

products such as custom T–shirts and

other merchandise are one of Print Depot’s

specialties.

“We see that part of the business

growing, too. Promotional products

maintain a foothold as an advertising

medium for businesses of all sizes,” he said.

Annual sales of promotional products

tallied $24.7 billion last year. It was a

record year, according to the Promotional

Products Association International, a

115–year–old not–for–profit organization

headquartered in Texas.

Small businesses like Print Depot play

an important role in growing the economy.

“When I first started researching the

printing industry and ownership opportu-

nities, I got really excited. Looking to the

future, there is so much potential in this

industry as an owner and operator. We’re

thrilled to be here and doing what we’re

doing,” said Suril Lakhani.
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Five ways to coach your sales staff like a winning team;
identify weaknesses, strive for constant improvement

By Miguel Casellas–Gil
mcasellas–gil@newsandexperts.com
News and Experts

Sales is a highly competitive field.

People who sell for a living often face

many rejections before receiving a “yes.”

Coaching can be helpful to struggling

salespeople, as shown by a recent “Forbes”

article that reported many salespeople

who quit cited a lack of coaches and

mentors as one of the top reasons they

bolted.

Some in sales management see their

role as comparable to a sports team coach,

given the attributes required to drive

success in sales and sports are similar:

encouraging a positive attitude, motivat-

ing, presenting a clear strategy, insisting

on dedication and breeding consistent

winning habits.

“As a sales leader, you will often find

your people looking to you for wisdom,

direction, and reassurance,” says Lance

Tyson, president and CEO of Tyson Group

(www.tysongroup.com), and author of

“Selling is an Away Game: Close Business

and Compete in a Complex World.”

“Therefore, you need a coaching

process that takes time to build up the

people who make up your talent pool. You

need to look beyond what they can do

today and help them realize what’s

possible tomorrow.”

Tyson, whose clients include the sales

departments of numerous professional

sports and entertainment franchises,

thinks improvement in sales teams starts

with how effectively sales managers coach

their teams while emphasizing a competi-

tive mindset.

He offers five ways sales leaders can

improve their coaching of their sales

teams and thus facilitate more team

success — much like a sports coach looks

for ways to lead his or her team to more

wins:

l Identify weaknesses. Tyson says

sales leaders must keep their eyes and

ears open to find areas that need improve-

ment. This information may come from a

customer or vendor, a performance

review, or observations from a colleague.

“Regardless of the source, always assess

different opportunities for coaching and

improvement,” Tyson says.

l Establish desired results. This

requires a leader to describe to sales-

people the gap between what they are

currently doing and what they should be

doing. “Associate an identifiable action

with all the steps in between,” Tyson says.

“When you outline the process up front,

your team member can envision well–

defined results.”

l Provide resources. For the coaching

process to be successful, you must clear

away obstructions and make the appropri-

ate resources available: time, money,

equipment, training, upper management

buy–in and support, Tyson says. “Most

importantly, your salespeople must

commit to the process and want to achieve

the results,” he says.

l Practice, practice, and observe

implementation. Better results require

new behavior, Tyson says, which won’t

come overnight. “Once you have the

resources in place and you’ve explained

and demonstrated the desired skill, it’s

time for the team member to implement

it,” he says. “They must sharpen the

behavior with the help of a coach. Practice

allows the coach to identify strengths and

opportunities for improvement while

witnessing the skill in real–time.”

l Use effective follow–up. Many

training sessions have gone for naught

when there was no follow–up and new

ways toward success were forgotten.

“Remember as a sales leader that your

goal is to effect a behavioral change,”

Tyson says. “Coaching is a process, and it

never really ends. The next step is follow–

up — regular intervals to review results.

And when your salespeople reach goals,

take time to acknowledge and celebrate

it.”

“As a sales leader, you just can’t settle

for telling your team what they should

do,” Tyson says. “You need a process for

coaching them to achievement. It gives

you a framework to accommodate an

individual’s unique personality through

small adjustments.”

Florida Lawyers Assistance Board of Directors looks to fill
positions; new application deadline is now set for April 26

The application deadline has been extended to April 26 for Florida Lawyers Assis-

tance Inc. Board of Directors positions.

Three lawyers and two non–lawyers are needed to serve three–year terms beginning

July 1, 2019. This 15–member board assists the legal community in securing counseling

and treatment for emotional and chemical dependency problems for lawyers.

Persons interested in applying for these vacancies may download the Application for

Special Appointment at the Bar website or call Bar headquarters at (850) 561–5757 to

obtain the application form.

Completed applications must be received by the Executive Director, The Florida Bar,

651 E. Jefferson St., Tallahassee, Fla., 32399–2300, by the close of business on Friday,

April 26. The Board of Governors will review all applications and may request telephone

or personal interviews.
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Spherion Melbourne Welcomes New Owners
Spherion is excited to announce, Rich and Sherry Kolleda have taken the reins of 
leadership at our Melbourne staffing office. Seasoned professionals in the recruiting 
and staffing industry, the Kolleda’s are long-term residents of Brevard County and have 
successfully led the Treasure Coast Spherion office for 13 years. They are thrilled to 
expand their services into Melbourne and look forward to serving your workforce needs.

Since 1946, Spherion has been a trusted source of administrative, light industrial, call 
center, non-clinical healthcare and professional talent to businesses nationwide. Put our 
resources to work for you!

spherion.com321.255.0222
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‘Cycle Jam for the Kids’
Continued from page 13

nonprofit entity whose volunteers make costumed

appearances at charity and community–service events

promoting goodwill. There will be other events, too.

Dozens of community organizations will be present to

provide information about the services they offer to

Brevard families, said Jim Clamons, Family Fun Fest

chairman.

“We have 23 agencies so far that will be participating in

Family Fun Fest and providing information about the

services and programs they offer to the community. We

have room for more agencies. Family Fun Fest is a good

platform for organizations to better inform the public about

their missions,” said Clamons, a retired Harris Corp.

engineering executive.

If your agency is interested in participating in Family

Fun Fest, call Space Coast Early Intervention Center at

(321) 729–6858 or send an email to FFF@SCEIC.com.

The agencies that will be there April 27 include the

Children’s Home Society, Bright Star Center for Grieving

Children and Families, 211 Brevard/Help Me Grow,

Agency for Persons with Disabilities, AMIkids Space

Coast, Child and Family Consultants Inc., Early Head

Start, National Alliance on Mental Illness, South Brevard

Sharing Center, Down Syndrome Association of Brevard,

Florida Tech’s Scott Center for Autism Treatment,

Confidence Builds Success Academy, Brevard Zoo, and

Grandparents Raising Grandchildren.

A number of businesses will be taking part in Family

Fun Fest, too. They include Doterra Essential Oils,

Famous Faces and Funnies, ITG Realty, Juice Plus,

Service Max International, RE/MAX Elite, and Bath

Fitters.

“A big part of Family Fun Fest is community entertain-

ment,” said Clark. “And this year we are really excited

because we believe we have an exceptional lineup of talent.

Every half hour Family Fun Fest will be showcasing a

student group that will be doing some form of entertain-

ment on stage, such as Melbourne Central Catholic High

School’s acting group.”

There will be a lot of fun educational activities for

students to take part in as well at Family Fun Fest.

“We are going to have a STEM playground this year,”

said Clamons. “Harris Corp. and Northrop Grumman

Corp. are teaming up in that venture. And one of the

highlights will be Space Coast Early Intervention Center’s

SeaPerch team.”

SeaPerch is an innovative underwater robotics program

that equips teachers and students with the resources they

need to build an underwater “Remotely Operated Vehicle”

in an in–school or out–of–school setting.

“For the first time, our first–graders and second–

graders participated in the SeaPerch contest this year,”

said Clark. “They built an underwater vehicle and the kids

navigated it through an obstacle course. We were the

youngest group to participate in the entire county. We’re

proud of that. And the kids really enjoyed it.”

The Brevard County Sheriff’s Office will have its

Driving Simulator at Family Fun Fest. The simulator is

designed to teach teens driver safety. And the Florida

Highway Patrol will be bringing its Car–Crash Simulator.

“These simulators are great educational tools that teach

young people driver safety, and really emphasize the

hazards of distracted driving,” said Clamons.

The Florida Highway Patrol is partnering with the

Florida Department of Transportation, Florida Police

Chiefs Association, Florida Sheriffs Association, and

AAA–The Auto Club Group to promote April as “Dis-

tracted Driving Awareness Month.”

In 2018, there were more than 52,000 distracted–

driving crashes in Florida, according to the Florida

Department of Highway Safety and Motor Vehicles. That

means, on average in 2018, there were more than 1,000

distracted–driving crashes every week in Florida. In 2018,

April had the second–highest number of fatalities from

distracted–driving crashes.

“We are excited about the range of activities we will

have for the public at Family Fun Fest. And not all of the

activities are just for kids,” said Clamons.

Hundreds of people are expected to attend the two

events. Space Coast Early Intervention Center is seeking

volunteers for both Cycle Jam and Family Fun Fest. For

more information on volunteering at the events, visit

www.SCEIC.com or call (321) 729–6858.

Dr. Perez said Space Coast Early Intervention Center

has set a fundraising goal of $60,000 for the 2019 Cycle

Jam and Family Fun Fest. Publix is the title sponsor for

the events.

The money raised will help support Space Coast Early

Intervention Center’s new Infant Room.

“It’s an Infant Room for typically developing children,”

said Clark. “We currently enroll children at age 1. But now

with the Infant Room we will be able to accept children

starting at six–weeks old. There is a big need in Brevard

County for infant care for typically developing children. We

recognized that need and are now working to purchase the

cribs and the equipment that is needed for the project.

We’re hoping that the infants will have a grand experience

at Space Coast Early Intervention Center and their

parents will want to continue their child’s education here.”
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Caring for your loved ones is a 
big part of your plan. Ours, too.
Be sure your financial goals align with your long-term needs

When it comes to family health care costs, you may have 
some needs that are more pressing than others. We 
can help. We’ll work closely with you to create a financial 
strategy that’s right for you and your loved ones. To learn 
more, please give us a call today.

Merrill Lynch
Riverview Tower in Suntree, 6525 3rd St., Suite 505 
Rockledge, Florida 32955

321.242.4017

www.fa.ml.com/mcgeewelch

                McGee Welch Advisors

Merrill Lynch Wealth Management makes available products and services offered by Merrill Lynch, Pierce, Fenner & Smith Incorporated, a registered broker-dealer and Member SIPC, and other subsidiaries of 
Bank of America Corporation.

Investment products: Are Not FDIC Insured Are Not Bank Guaranteed May Lose Value
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‘Safari Under the Stars’
Continued from page 1

“Building the Brevard Zoo was a huge initiative for this

community,” said businessman Travis Proctor, the founder

and CEO of Artemis/The IT Company in Melbourne. “Was

it viable? Could it work? There were many questions. And

now look what this organization has created.”

In March 1994, the Brevard Zoo opened its gates to the

public and began shaping its vision.

Two weeks ago, it appeared on “U.S. News & World

Report’s” list of the top 30 “Best Zoos” in the United States,

holding the No. 8 ranking. The Brevard Zoo is just four

spots down from the renowned Smithsonian’s National Zoo

and Conservation Biology Institute in Washington, D.C.

Ranked No. 1 on the list is the Oakland Zoo in California,

in the Silicon Valley region.

There are roughly 470 zoological facilities licensed by

the U.S. Department of Agriculture.

“The Brevard Zoo team, led by Keith Winsten (execu-

tive director) is not content to stay where it is,” said

Proctor, whose company has been a longtime supporter of

that organization through event sponsorships and in other

ways. “They are constantly working to take the Brevard

Zoo to even greater heights, advocating for animals and

striving to expand this great resource for the community.

We are thrilled to support this organization.”

His company is also celebrating its 25th year in

business in 2019. “Actually, my first networking event ever

after starting the business was at the Brevard Zoo. We are

just months away from our 25th anniversary, so that is a

neat tie–in for us,” said Proctor, whose firm is a Signature

Sponsor of 2019’s Safari Under the Stars.

This year’s Safari Under the Stars is presented by the

Flammio Financial Group, a private wealth advisory

practice of Ameriprise Financial Services Inc. The practice

is run by Certified Financial Planner Flammio–Watson.

She, too, has been a strong sponsorship supporter and

Brevard Zoo advocate through the years.

Flammio–Watson said the Brevard Zoo has a track

record of delivering on its commitments to the community

and she has long been a proponent of nonprofit impact

investing. When it comes to community support of an

organization, “we all have three buckets — time, energy,

and money. When I’m considering giving all three to one

organization, I look for an organization that follows its

word, puts its words into action, and produces measurable

and impactful results in a short amount of time,” said

Flammio–Watson.

The “Florida Black Bear” project at the Brevard Zoo is

one example she cited. The new habitat, built in the Wild

Florida loop of the Brevard Zoo, provides a permanent

home for rescued, orphaned Florida black bears.

“Leasha officially announced that project at last year’s

‘Give from the Heart,’ part of Safari Under the Stars,” said

Davis. “And we raised more than $300,000 to build the

black bear habitat. When Leasha announced it, she said it

would be competed in one year. On the night of this year’s

Safari Under the Stars, attendees will be able to view this

new home for black bears. We built the habitat to save the

lives of black bears. It can accommodate up to four bears.”

As soon as it was announced, the project rallied the

support of a lot of area businesses, including Wesche

Jewelers and Genna Jewelers.

There is one young female Florida black bear already

living there. The Brevard Zoo works closely with the

Florida Fish and Wildlife Commission in this effort to save

black bears. The bear was brought to the Brevard Zoo after

FWC responded to a report of a Tallahassee–area woman

feeding dog food and water to a bear. Because the animal

was accustomed to receiving food from this woman, the

bear did not know how to care for herself without interact-

ing with humans. This could have resulted in a tragic

benefactor’s wall, honoring lifetime giving,” said Davis.

“The wall will recognize donors who over time have given

the Brevard Zoo $100,000 or more.”

The Friday and Saturday night galas are exclusively for

sponsors. For sponsorship information, contact Chris

Stagman at CStagman@BrevardZoo.org, or call his office

at (321) 254–9453, extension 485.

The community will have the opportunity to attend a

ticketed presentation featuring Hanna at 12 p.m. on

Saturday.

“Jack will be at the Brevard Zoo for a community–

engagement event. Limited tickets are available. They are

$35 each and are sold at www.BrevardZoo.org. He’s going

to regale people with stories of his career. The $35 is a

donation to the Brevard Zoo. The event is designed to allow

more people — those who are not sponsors — to be part of

the Brevard Zoo’s fundraising weekend. It gives them a

chance to experience this big moment in our history,” she

said.

At press time for this story, the 2019 sponsors for Safari

Under the Stars include: Flammio Financial Group, PGAV

Destinations, Health First Inc., Artemis, Harris Corp.,

Rossway Swan, Daniel and Mary Ann Sperando and John

and Laura Bomalaski, Dave and Kim Brown, Toyota of

Melbourne, GrayRobinson, P.A., Stifel/Garvin Wealth

Management, Brewer Paving, Island Jaguar/Land Rover,

Dr. Nani Golden, Twin Rivers Insurance, Kennedy Space

Center Visitor Complex, Shelter Mortgage, Nassal, Sky

Advertising, Walter J. Gatti Foundation, Florida City Gas,

Construction Engineering Group, Simms Builders, and

Wharton Smith.

The list continues: Keystone Benefit Group, Jack

Mollen, Tom Bedor of Benjamin F. Edwards & Co., Lew

Schwartz, Pepsi, Ron Jon Surf Shop, Widerman Malek,

Nick and Diane Heldreth, Michael and Carol Ann Gaich,

Eric and Shelley Cooper, Marcia Luhn/LifeStyle Homes,

Classic Wood Flooring, Brown & Brown Insurance, Four

C’s Nursery, Stuart and Dee Waldron, Life’s a Canvas/

Susan Suplee, Larry and Lisa Barton, Josie’s Pediatric

Therapy Services, LKQ Corp., The Viera Co., Randy and

Linda May, Tom Robbins and Gayle Woodson, Dana and

Carolyn Festa, Acesso, Kimberly Mikolajczk, and Larry

Bishop.

And the final group includes: MH Williams Construc-

tion Group, Disney Cruise Lines, Cedar’s Café, Julie

Harrison and Dr. Stephen Watts/Steward Health Care,

Berkshire Hathaway/Barbara Wall and Vince Lamb and

Christine Lance, Sysco, Nelson Cover Family, Patricia

McMahon and Bob Mansbar, Brian and Hope Fisher, Dave

Splitt and Laurene McKillop, Ghosal Real Estate Holdings

LLC, Dale Sorensen Real Estate–Stephanie Dandridge,

Tom and Cortney Hermansen, RSM–Jennifer Murtha,

Jessica Cartegena Assam, Dr. Alan Marumoto, Malcolm

and Jane Kirschenbaum, Dr. Edgar and Jerri Figueroa,

Tom and Polly Molnar, Mr. Greenjeans Produce,

Naumann Nature Scapes Inc., Don and Susan Morse,

Carr, Riggs & Ingram LLC–Brenda Hersey, and Susan

Kruezer.

The food vendors include: Coastal Kitchen, Weber

Grille, The Bearded Chef, FM Pizza Oven, and Dirty Oar

Beer Co.

“We thank all of our sponsors and supporters of the

Brevard Zoo. They have helped us become the ‘small zoo’

that’s doing incredible things. The Brevard Zoo is much

more than just a wonderful place for animals. Our

conservation efforts, our education efforts, and our

community inclusiveness help quantify and characterize

the quality of life in Brevard and beyond. We’re building on

our successes, and they are going to catapult us into the

future,” said Davis.

incident if the bear remained in its natural environment.

Had she not found a permanent home under professional

care, the bear would have been euthanized.

“We also built this habitat to help educate the popula-

tion, so they know what not to do to cause a bear to become

orphaned, like leaving food out. There is a section of the

habitat called the ‘Backyard.’ It’s an educational exhibit

that has a grill, dogfood sitting in a bowl, and all the things

that temp and attract black bears to a residential area.”

There are more than 4,000 black bears in Florida.

However, as their natural habitat shrinks and the human

population grows, the species face more conflicts with

people.

At Safari Under the Stars, the naming rights for the

first bear to live at the Brevard Zoo will be auctioned, said

Davis. “We hope to welcome other rescued bears. They will

be spending their lives in this happy, beautiful place.”

The Florida Black Bear project is just one of a number

of features of the 25th anniversary of the Brevard Zoo. “It’s

going to be a spectacular two day–event filled with a lot of

excitement. This year, unlike any other year, all of the

Safari Under the Stars sponsors are welcome to come with

guests on both nights. And both nights will be themed

differently. We are excited to be able to do this. It’s going to

be a big celebratory moment for the Brevard Zoo,” she said.

Davis continued, “We want to recognize and appreciate

all of the people in this community who have been

instrumental in helping the Brevard Zoo get to where it is

today. The Brevard Zoo was not only created by the

community, but it has also been supported by the commu-

nity. We could never have achieved the things we have

accomplished over the past 25 years without the commu-

nity being invested in our mission and feeling a clear sense

of ownership of the Brevard Zoo.”

The Friday schedule of Safari Under the Stars will

begin at 6 p.m. with a “Winner’s Circle Meet and Greet

with Tony Stewart.” The tagline for Friday is “Start Your

Engines: Here Comes the Next 25 Years.”

“We will be focusing on our primary mission areas, but

also talking about wanting to become the most sustainable

county in the state of Florida, as it pertains to the initia-

tives we have going in that regard,” said Davis. “We’ll talk

about our wellness programs for animals and we’ll discuss

our initiatives related to science, and the way we are able

to interest and inspire students in terms of connecting

them to nature and then understanding the big picture so

they can embrace it as they move through life from

childhood to adulthood.”

She gave the Indian River Lagoon as an example. “That

certainly has a quality–of–life facet to it, and it impacts all

of us in Brevard. We are engaged in a lot of efforts working

to make that ecosystem healthier and healthier. These are

the kinds of things we will be talking about on Friday, but

it’s also going to be a fun program. Tony Stewart will be

there the entire evening. There will be gourmet food

trucks, cocktails, and craft beers, and at 8:30 ‘An Evening

with Alfie Silva’ will begin. Alfie is an incredibly talented

local impressionist and singer. So, it’s going to be a lively

evening.”

Stewart is from Indiana. Before his retirement from

racing in 2014, he won 12 championships, including three

NASCAR Cups. The Tony Stewart Foundation supports

at–risk and endangered wildlife, as well as critically ill and

disabled children.

The Saturday evening program will feature celebrity

guest Hanna. The activities will begin at 6 p.m. with

cocktails, hors d’oeuvres, and entertainment. The program

will include a premiere viewing of the Brevard Zoo’s new

Legacy Lifetime Donor Wall.

“We will be unveiling the Celebration Garden, a




