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By Ken Datzman

For at least the last 10 years, there has been a big push in America

by corporations and other entities to spark the interest of more girls to

study in the academic disciplines of science, technology, engineering,

and mathematics.

These are high–paying career fields where job demand is outstrip-

ping supply. STEM fields represent some of the fastest–growing careers

for college graduates, yet many of the jobs go unfilled, year–after–year.

Women remain underrepresented in the science and engineering

workforce, although to a lesser degree than in the past.

For example, 35 percent of bachelor’s degrees in STEM fields are

awarded to women, according to the National Center for Education

Statistics.

And women account for just 8 percent of mechanical engineers and

just 25 percent of those in computer occupations, reports the Pew

Research Center.

“We need to get more girls interested in these types of careers

starting in their middle–school years,” said Dr. Munevver Subasi, an

associate professor of mathematical sciences and researcher at the

Florida Institute of Technology in Melbourne who is a role model for

girls in STEM. “I think women can do very well pursuing a career path

in STEM.”

Historically, mathematics, physics, computer science, and engineer-

ing have been male–dominated fields, she said. “But we are planting

the seeds at Florida Tech. We are very active in our outreach efforts

and have several initiatives underway to attract more women into

STEM. Hopefully, in 10 years women will be very prominent in STEM

fields.”

Dr. Subasi earned her bachelor’s, master’s, and doctorate degrees in

mathematics. Originally from Turkey, she was awarded her Ph.D. in

operations research from Rutgers University. Operations research is a

multidisciplinary branch of mathematics and includes industrial

engineering and computer science.

One of her research interests is “stochastic programming,” which is

a framework for modeling optimization problems that involve uncer-

tainty, with applications in science and engineering and other areas

including medicine.

Dr. Subasi has performed cutting–edge research collaborating with

Dr. Michael Lipkowitz, a nephrologist at Georgetown University

Medical Center.

They developed a “mathematical model that is used to predict the

progression rate of chronic kidney disease,” based on genome factors

and the use of big data.

Their research started in 2004. Their work was published in the

July 19, 2017, edition of “Frontiers in Medicine,” under the headline “A

Classification Model to Predict the Rate of Decline of Kidney Function.”

The “African–American Study of Kidney Disease and Hyperten-

sion,” a randomized double–blind treatment trial, was motivated by the

high rate of hypertension–related renal disease in the African–

American population and the scarcity of effective therapies.

“The study included more than 1,000 kidney disease patients, male

and female,” said Dr. Subasi, adding, “Out of 5,751 serum proteomic

features (a large–scale study of proteins), we identified seven as being

the most influential in the progression of the disease.”

Dr. Subasi is currently analyzing breast–cancer datasets and lung–

cancer datasets to identify “combinations of molecular and clinical

features that are highly correlated with cancer–patient outcome.”

She said her interest in science and mathematics started in high

school. “I was very fortunate to have some mentor professors in college

Florida Tech’s Dr. Subasi is advocate for girls in STEM; to conduct summer camps
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Florida Tech’s Dr. Munevver Subasi is associate professor, mathematical sciences. She also conducts research and some of
her work has been published in ‘Frontiers in Medicine.’ Dr. Subasi is director of Florida Tech’s ‘GE Girls in STEM’ program set
for July 15–19. The program, sponsored by General Electric, is free of charge to rising seventh–graders and eighth–graders.
It’s designed to encourage girls to explore the world of science, technology, engineering and mathematics. The program can
accommodate up to 25 students. Many other summer programs are also available at Florida Tech.
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The pictures looked much better this past week.

remember the midtones
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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Attorney General Ashley Moody very active in her first 100 days in
office — combats opioid crisis, fights fraud and protects seniors

By Kylie Mason
Kylie.Mason@MyFloridaLegal.com
The Attorney General’s Office

TALLAHASSEE — It’s been 100 days since Ashley

Moody swore an oath to serve as the 38th Attorney

General of the State of Florida. During this short period

of time, Moody is already delivering on campaign

promises. The Attorney General’s Office is taking swift

action to combat the national opioid crisis, consumer

fraud, human trafficking and to support Florida’s law

enforcement community.

Moody said, “We are fighting every day for a safer,

stronger Florida, and I am proud of my team for the

hard work and dedicated way they approach this

important mission. We are combating the opioid crisis,

fighting fraud, protecting seniors, recognizing our brave

law enforcement officers and much, much more. There

are still a lot of challenges before us, and I vow to

continue to approach this job every day with a sense of

urgency and passion for protecting the vulnerable,

prosecuting criminals and defending the rule of law.”

Combating the National Opioid Crisis that is

claiming 17 lives a day in Florida remains a top priority

of Attorney General Moody’s Office. In the fight to end

opioid abuse, Moody:

l Chairs the Statewide Task Force on Opioid Drug

Abuse. The newly established 21–member task force

will work together to exert a strategic, holistic response

to the opioid crisis;

l Assembled a statewide working group of experts to

identify strategies and best practices for addressing the

opioid crisis;

l Issued a strategic report for combating the opioid

crisis. To report is titled “Florida’s Opioid Epidemic:

Recommendations and Best Practices.”

l Personally appeared in court and advocated

expediency necessary for trial in the state’s opioid

litigation to hold responsible the nation’s largest opioid

distributors, manufacturers and pharmacies;

l Secured a successful ruling denying the defendants’

motions to dismiss the state’s opioid litigation; and

l Pushed back against the loosening of opioid

prescribing guidelines, requesting that the

U.S. Department of Health and Human Services

reverse a suggestion that medical providers rely on

personal judgment instead of consulting evidence–based

recommendations, including opioid prescription

duration and dosage.

In the fight to stop fraud and protect consumers,

including seniors, from abuse, fraud and exploitation,

Moody:

l Created Florida’s Senior Protection Team com-

prised of leading experts from the Attorney General’s

Office of Statewide Prosecution, Consumer Protection

Division, Medicaid Fraud Control Unit and the Crimi-

nal Justice Programs Unit, as well as specifically

designated FDLE agents from around the state;

l Improved communication between civil and

criminal investigative agencies to increase the likeli-

hood that when a case falls outside the jurisdiction of

the Consumer Protection Division, an agency with

possible authority over the matter is promptly alerted;

l Urged Congress to act against illegal robocalls by

enacting the Telephone Robocall Abuse Criminal

Enforcement and Deterrence Act. The Act is designed to

reduce the number of illegal robocalls and fight

spoofing;

l Organized and formalized a Consumer Alert

program to warn Floridians about scams involving tax

returns, identity theft, email phishing and more;

l Took action to stop multiple online scams, such as

tech support scams targeting seniors, a company selling

fake Twitter followers and a diploma mill marketing

illegitimate high school diplomas to students in Florida

and nationwide; and

l Recovered millions from sham charities exploiting

veterans to solicit funds from generous donors who gave

believing the money would assist veterans. Recovered

funds are now going to legitimate veterans’ organiza-

tions.

Before being elected Attorney General, Moody served

as a federal prosecutor and a circuit court judge.

To bolster support for Florida law enforcement

officers, Moody:

l Launched the “Back the Blue Award Campaign” to

highlight the brave and selfless service of law enforce-

ment officers, and those officers, citizens and organiza-

tions taking extraordinary steps to forge positive

relationships between law enforcement and the

community they serve.

l Issued four Back the Blue Awards and created a

system for nominating outstanding law enforcement

officers, organizations and citizens;

l Honored law enforcement officers from across

Florida and named the 2018 Law Enforcement Officer

of the Year during a ceremony at the Florida Capitol;

l Hosted Florida sheriffs from across the state in the

Florida Attorney General’s Office on Sheriffs Day at the

Capitol to discuss law enforcement challenges and

initiatives;

l Presented Hometown Hero Awards to first

responders and law enforcement officers who took

extraordinary measures to help citizens during and

after Hurricane Michael; and

l Named former Marion County Sheriff Emery

Gainey Chief of Staff and Director of Law Enforcement

Relations.

Fighting human trafficking and rescuing survivors is

another priority of Attorney General Moody’s Adminis-

tration. The Attorney General serves as chair of the

Statewide Council on Human Trafficking, and the Office

of Statewide Prosecution prosecutes complex,

multijurisdictional trafficking crimes. Since taking

office, Moody:

l Chaired the first meeting of the 15–member

Statewide Council on Human Trafficking of 2019;

l Appointed Pasco County Sheriff Chris Nocco to the

Statewide Council on Human Trafficking;

l Charged seven individuals in a case involving the

sex trafficking of a Florida teenager;

l Ordered a comprehensive review of all policies and

task forces related to human trafficking; and

l Presented and passed a Florida Cabinet resolution

recognizing Human Trafficking Awareness Month in

Florida to help inform Floridians about how to spot and

report human trafficking.

These are just a few examples of the achievements

during the first 100 days of Moody’s administration.

Moody also helped obtain a multistate, multimillion–

dollar settlement with Fiat, secured 45–year prison

sentences for two of the infamous ninja robbers,

recovered millions through a national health–care fraud

scheme, assisted the DEA in a drug trafficking ring bust

and more.

For more general information about the office, visit

MyFloridaLegal.com.
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Brevard Tobacco Initiative spotlights youth vaping
epidemic during Tobacco Free Florida Week

By Valarie L. James
brevardtobaccoinitiative@gmail.com
Brevard Tobacco Initative

The federal government declared youth

vaping, or e–cigarette use, a nationwide

epidemic.

In light of these concerns and the

misinformation surrounding this topic, the

Bureau of Tobacco Free Florida and

Brevard Tobacco Initiative are helping

educate parents, educators, pediatricians

and partners on what they need to know

about vaping and youth. This year’s

Tobacco Free Florida Week, April 22–28, is

themed “E–Epidemic: Vaping and Youth.”

The most popular e–cigarette brand is

JUUL, a device shaped like a USB drive

that is available in a variety of flavors and

easy to conceal. In fact, youth are using

JUUL devices inside school bathrooms and

classrooms.

Here are the facts:

l Youth vaping has increased dramati-

cally across the country and in Florida. In

2018, about 25 percent of Florida high

school students reported current use of

electronic vaping — a 58 percent increase

compared to 2017.

l Youth are vaping at much higher

rates compared to adults. One in four

Florida high school students are vaping.

Only about 4 percent of Florida adults are

vaping.

l The long–term health effects of e–

cigarettes are still unknown. E–cigarette

devices heat a liquid — usually containing

nicotine, flavorings, and other chemicals —

and produce an aerosol. This aerosol, aka

“vapor,” is NOT water. Some of the

ingredients in e–cigarette aerosol could

also be harmful to the lungs in the long–

term, according to the Centers for Disease

Control and Prevention. For example, some

e–cigarette flavorings may be safe to eat

but not to inhale because the gut can

process more substances than the lungs.

l E–cigarettes, including JUUL,

typically contain nicotine, which is highly

addictive. Youth may be more sensitive to

nicotine and feel dependent on nicotine

sooner compared to adults. According to

the manufacturer, a single JUUL pod (the

“liquid” refill) contains as much nicotine as

a pack of 20 regular cigarettes. JUUL uses

nicotine salts, which can allow high levels

of nicotine to be inhaled more easily and

with less irritation.

l The brain continues to develop until

the early to mid–20s and the developing

brain is more vulnerable to the negative

effects of nicotine. The effects include

reduced impulse control, deficits in

attention and cognition, and mood disor-

ders. Using nicotine in adolescence may

also increase risk for future addiction to

other drugs.

l Evidence suggests that youth who use

e–cigarettes may be at greater risk of

starting to smoke regular cigarettes.

“The rapid increase in youth vaping has

become an alarming public health threat in

Brevard County,” said Cpl. Kirk

Geweniger, Brevard County Sheriff’s

Office, District School and Security. “I am

officially declaring e–cigarette use among

youth an epidemic in the United States.

Now is the time to take action. We need to

protect our young people from all tobacco

products, including e–cigarettes therefore,

we are committed to addressing these

concerns in Brevard County and we want

parents and educators in our communities

to know that Tobacco Free Florida and

Brevard Tobacco Initiative is a trusted

resource for credible and accurate informa-

tion about the youth vaping epidemic.”

Parents and educators should advise

youth of the dangers of nicotine; discourage

youth tobacco use in any form, including e–

cigarettes; and set a positive example by

being tobacco free themselves. Tobacco

Free Florida is taking steps to educate

Floridians about this troubling epidemic

through social media campaigns and an

educational blog post, which can be found

at TobaccoFreeFlorida.com/epidemic.

The Florida Department of Health’s Tobacco Free Florida campaign is a
statewide cessation and prevention campaign funded by Florida’s tobacco
settlement fund. Since the program began in 2007, more than 212,000
Floridians have successfully quit using one of Tobacco Free Florida’s free tools
and services. There are now approximately 451,000 fewer adult smokers in
Florida than there were 10 years ago, and the state has saved $17.7 billion in
health care costs. To learn more about Tobacco Free Florida’s Quit Your Way
services, visit www.TobaccoFreeFlorida.com or follow the campaign on
Facebook at www.facebook.com/TobaccoFreeFlorida or on Twitter at
www.twitter.com/tobaccofreefla.

Promise Runway of Dreams Spring Fashion Show and Luncheon set
The “Promise Runway of Dreams Spring Fashion Show and Luncheon” will be held at

11:30 a.m. on Wednesday, May 1, at Promise in Brevard, 4105 Norfolk Parkway in West

Melbourne. Individual tickets are $75. To make a reservation, visit

www.PromiseinBrevard.com. Table sponsorships and VIP seating are available. For more

information on these offerings, contact Donna McWilliams, the development and event

manager at Promise of Brevard. Her number is (321) 722–7400, extension 103, or email

her at Donna@PromiseInBrevard.com.
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Proudly Serving Brevard County Since 1958
Over the years Berman Hopkins has stayed true to our core values; We build 

relationships with each client in order to understand their business and provide 
them with dependable solutions. Berman Hopkins’ predecessors developed 

the solid foundation that has made us into the company we are today. We are 
currently one of the largest independently owned CPA firms in all of Central 

Florida with three o�ces – Melbourne, Orlando and Titusville – to accommodate 
our clients throughout the region. Our partners and sta� are highly qualified with 
education and experience to support our clients with outstanding accounting and 

financial services.

8035 Spyglass Hill Rd. Melbourne, FL 
321-757-2020

info@bermanhopkins.com
www.bermanhopkins.com

Accounting
Assurance 
Services
Audits
Reviews

Compilations

Taxation
Business 

Valuations
Forensic 

Accounting
International 

Services

Succession 
Planning
Litigation 
Support
ESOPs

Reach us at 

Space Coast Machinist Apprenticeship

Program Offering Certification

Manufacturing companies - place

your machinists in a state approved

apprenticeship program to receive

journeyman certification in machining

from the State of Florida. Program

provides classroom and lab work

taught by working professional

machinists in conjunction with

on-the-job training by the company.

Call 321-254-8278

Grow with

Manufacturing  in Brevard!

Very low cost for companies.

No cost for students.

Enroll today

as a student or a

participating company.
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By Camille Dolan
UCF Forum columnist
University of Central Florida

In my life, I have known some cool cats. “Some” might

be an overly generous amplification. Four. I’ll go with four.

Brigitte was my childhood cat, but truth be told, she

was actually my brother’s cat. She was so much his cat

that one time she chose his bed (upon which he was

sleeping at the time) to birth her kittens. My mother —

who had grown up on a farm in Iowa — was familiar with

animal husbandry and did not seem put off. I grew up

thinking it was perfectly normal for cats to give birth on a

bed while someone was sleeping there.

Scarlet is my niece’s cat. She is the only cat I’ve ever

seen that can be cuddled for as long as you want. She

doesn’t mind and doesn’t suddenly turn into a biting and

clawing machine when she wants to get away.

My daughter has two lovely rescue cats: Gola and

Phoenix. Gola is about half the size of Phoenix, who has

never known a bad piece of kibble.

I mean no disrespect to cat lovers. Cats do have some

traits in their favor. They cover their waste. Most of them

don’t shed enough fur to construct a facsimile of them-

selves, unlike some dogs. They occasionally vibrate their

laryngeal muscles, causing the not unpleasant sound of a

purr.

They are soft and generally amenable to being stroked.

I would, however, advise against petting any of the six (!)

hairless breeds of cats (I would also advise against

Googling “hairless cats” right before bedtime to prevent

nightmares.).

I am not the only one who prefers dogs. The superiority

of canines is also evident in the English language. One

“puts on the dog” when one wants to impress. One aspires

to be a “top dog.” Who doesn’t enjoy a delicious hot dog

from time to time? And what could be better on a “three–

dog night” than snuggling with some puppers?

Drilling down a bit further, if dogs are better than cats,

then my dog, Nala, is the best one of all.

We acquired Nala from a shelter a few months after we

said goodbye to Schatzi, our beloved German shepherd

who had hip dysplasia and a degenerative spine condition.

Nala, a boxador (boxer and Labrador retriever mix) was

sharing a kennel with a very vocal husky. She seemed

submissive. Her information card indicated that her

owners had surrendered her because she was rough with

children. I melted, fearing that no one would adopt her

with such a bad report.

When we brought her home, we understood what her

owners had meant. She was bouncy and jumpy and knew

no commands. She was an enthusiastic eater, which I

aided and abetted because of her hungry eyes. Her frenetic

activity was not caused by aggression, however, and after a

little training, her friendly, goofy personality emerged.

Currently, Nala has approximately 37 rawhide bone

fragments in her toy box, and who knows how many buried

in the backyard. She also has the uncanny ability to detect

old rawhide under heavy couches, barking at me impa-

tiently until I retrieve her bone. Her relentlessness is part

of her charm.

She has ruined my hairbrushes, two pairs of shoes and

three pairs of sunglasses. Nala appears contrite when I

discover her transgressions; I think a cat would pretend

they never happened.

Nala has never met a stranger. Visitors to my house are

viewed as potential back–scratchers and lick recipients.

We take the same walking route every day, yet she stops to

sniff the exact same locations from the day before. It is

amusing, perhaps not playing–with–yarn amusing, but it

is entertaining.

Recently, however, there has been a development that

may cause me to rethink my position about dogs v. cats.

Despite Nala’s many chew toys, bones and an exorbi-

tant amount of my personal attention throughout the day,

she has begun to eat my house. I was intently hemming

some pants and heard Nala chewing on a bone. A crunchy

bone. Except it wasn’t a crunchy bone. Nala had somehow

wrested a corner piece of molding from my living room

wall. Bad dog. A very bad dog indeed.

Nala may be having her own reservations about her

place in our home. Recent trips to the dog park have seen

her approaching other dog’s owners, presenting her

backside for a scritch. They happily oblige, and Nala

follows them around the park, forgetting that her real

family is waiting for her.

Eventually, though, Nala remembers that I am the

almighty provider of food and comfort and comes barreling

back to me at full speed.

A cat would probably just leave forever, or at least until

she heard the unmistakable rattle of her cat–food box.

Why dogs are (sometimes) better than cats, which do have favorable traits

Camille Dolan is the communications coordinator for
the University of Central Florida’s College of Health
Professions and Sciences. She can be reached at
camille.dolan@UCF.edu.

League of Women Voters of the Space Coast to host Timely Topics event on Port Canaveral
League of Women Voters of the Space Coast invites the community to attend a Timely Topics presentation titled

“Port Canaveral, Vison, Impact, News,” from 11: 30 a.m. to 2 p.m. on Saturday, May 11, at the Indian River Colony Club,

1936 Freedom Drive in Melbourne.

This will be a chance for members of the community to catch up on what is happening at the Port. Attendees will hear

from a panel of presenters, including Canaveral Port Authority Senior Director Public Safety and Security Barry

Compagnoni. Topics to be discussed will include the Port’s 30–Year Strategic Vision Plan, the Port’s impact on the local

community, environmental stewardship and preparation for the first liquefied natural gas–powered ship.

The reservation deadline is May 4. To register, go to www.lwv–spacecoast.org (events/timely topics). For more

information on this event, contact Doreen Archer at (321) 622–4071 or DoreenArcher1@gmail.com.

Sugarman of Cocoa Beach Regional Chamber speaker for ABWA Express Network meeting
The Space Coast Women’s Express Network of the American Business Women’s Association will host a luncheon from

11 a.m. to 1 p.m. on Tuesday, May 14, at the Eau Gallie Yacht Club in Indian Harbour Beach.

Sponsors for the luncheon are Kim Hannan of Rodan & Fields and Akaila Amara of Digital Graphics Print & Mail.

The guest speaker will be Jennifer Sugarman, president and CEO of the Cocoa Beach Regional Chamber of Com-

merce, which serves as “the voice of business in Central Brevard and beyond,” with more than 1,500 partners.

Sugarman will talk about the “imbalances we face as women in the workplace and work–life balance.”

Sugarman is originally from Atlanta, where she graduated with a bachelor’s degree in communication from nearby

Kennesaw State University. She is on the United Way of Brevard board, is a member of the EDC of the Space Coast’s

Community Marketing Council, and the Space Coast Defense Alliance. She’s also an active contributor to “Florida Today”

on behalf of weVENTURE.

To make a reservation for this meeting, email SCWExpress@gmail.com.

American Police Academy in Titusville to host law enforcement memorial service May 17
In 1962, President John F. Kennedy signed legislation creating public law 87–726. This legislation recognizes May 15

as National Peace Officer Memorial Day throughout the United States.

The week in which May 15 falls is now commonly referred to as “Police Week.”

The Police Hall of Fame, the Brevard County Sheriff’s Office and the Titusville Police Department, as well as many

other agencies and departmental representatives, will gather to remember fallen officers.

Open to the public, the traditional military style service will be held on the grounds of the American Police Hall of

Fame in Titusville. The program will get underway 7 p.m. on Friday, May 17.

Special operations will include a horse and caisson, mounted posse, 21–gun salute, Taps and a special flyover.
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File photo
Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

DID THE EIGHTEENTH CIRCUIT ENABLE A SERIAL ABUSER?
BBN 3717 PAGE 5
To Be Continued ...

BBN NOTE: John M. Stewart — a partner at Rossway Swan — is president–elect of the 106,740 member The Florida Bar.

ONE BLACK SPOT

   01.07.05 - Tim to Aimee - Need the Pain to Stop Not What I think Page 7    
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‘Brain–controlled wheelchair,’ radiation detector among best at Student Design Showcase at Florida Tech

By Adam Lowenstein
adam@fit.edu
Florida Tech News Bureau
Florida Institute of Technology

With 135 projects capturing the power, complexity and

elegance of STEM, the Northrop Grumman Engineering &

Science Student Design Showcase at Florida Tech April 12

offered tough choices for the dozens of industry profession-

als who had to pick the best entries.

Judges spoke of the quality of the students’ work and

their ability to find innovative solutions to real–world

challenges.

“We really believe that in addition to learning, doing is

really important,” Northrop Grumman’s Bob Klein, a

member of the Florida Tech Board of Trustees, told

students gathered for the awards ceremony. “I’m just so

impressed with all of your accomplishments.”

Along with winners in each of 13 categories, top projects

were recognized with awards from Northrop Grumman

and Florida Tech President Dwayne McCay. This year also

saw the awarding of three new honors for most entrepre-

neurial, most innovative, and best/most social impact.

l President’s Cup Award Winners:

Engineering: “Piston Damping System,” David Zanni,

Tyler Crawford, Trevor Gebelein, Garrett Jacobellis,

Barbara Shreve, Randi Stewart, Alana Thornton.

Science: “In–Flight Radiation Detector,” Zachary Paul,

Devon Madden.

l Northrop Grumman Best in Show:

Engineering: “Nixus” pneumatic compression device,

Thomas Ward, Ariana Eichler, Samantha Schultz, Daniel

Mastellar.

Science: “Locomotory Response to Undulatory Swim-

mers in Two–Phase Biogels,” Bindi Mahesh Nagda.

l Entrepreneurial Award: “Nixus.”

l Innovation Award: “ee.motion — A Brain–Controlled

Wheelchair,” David Cisek, Oceane Fruchet, Raoul Kurian,

Tucker LeBreton, Karla Marquez.

l Social Impact Award: “Geranylgeranylacetone

Increases Lifespan and Suppresses Alzheimer’s Disease–

Related Phenotypes in C. elegans,” Isiah Mossiah, Sabrina

M. Perez.

l Best in Show category winners:

Aerospace Engineering: “NASA Robotic Mining

Competition,” Matthew Bernier, Donovan Southwell,

Kittiwin Kumlungmak, Daniel Penaranda, Taewook Lee,

Bindi Nagda, Marlisa Lim, Tim Porath, Andy Griscom,

Daryl George, Kleanthis Tegos, Evangeline Minet.

Biological Sciences: “Bioremediation of perchlorate

contaminants from Martian water,” David Handy,

Alejandro Perez, Cynthia Montanez.

Biomedical Engineering: “Nixus.”

Chemical Engineering: “Enhancing Sulfuric Acid

Alkylation via Rotating Packed Bed Reactor,” Logan

Sweeney, Antoine Mora, Tyler Brentzel.

Civil Engineering and Construction Management:

“Florida Tech Center for Engineering Research and

Innovation (CRI),” Victoria Pavsic, Dan Flock, Shubham

Desai, Quinn Duffy, Agathe Malmberg, Christopher

Peterson.

Computer Science and Software Engineering: “ICED,”

Daniel Campos, Kevin Crowley, George Nelson, Thomas

van Haastrecht.

Electrical and Computer Engineering: “Formula SAE

Electric Charge Cart,” Jacob Hamilton, Vincenzo Catanza,

Adnan Al Sabagh, Anas Alddarwish, Trevaris Warren,

Filip Dujmic, Zeyad Alwarthan, Sam Crocker, Dan

Cantres, Sebastian D’Uva, Abdulaziz AlYahmadi.

Marine Biology, Oceanography and Environmental

Sciences: “Genetic Relatedness and Connectivity in Great

White Sharks (Carcharadon carcharias) from the Pacific

Coast of Baja, Mexico,” Ken Ogborn, Nicolette Murphey.

Ocean Engineering: “Reef Life,” Brittany LaPadula,

Stephen Hammond, Jenna Katrina, Jack Mueller, Emily

Perron, George Robinson, Brett Robinson.

Mathematical Sciences: “Locomotory Response of

Undulatory Swimmers in Two–Phase Biogels.”

Mechanical Engineering: “Sun Nuclear Water Pumping

Reservoir,” Spencer Caldwell, Clinton Kannenberg, Jeff

Stanifer, John Linn, Ljubomir Garvic, Chen Han, Qurat–

ul–Ain Panjwani, Jicmat Ali, Michael Anderson.

Physics and Space Sciences: “Simulating a Detector at

an Electron Ion Collider,” Akshath Wikramanayake.

Sustainability: “Modeling Potential Reductions of

Nutrient Outflows in Stormwater Using Eco–Certified

Lawns,” Abigail Hardman, Thomas Stevens.

Celebrating 60 years of relentlessly pursuing
greatness, Florida Tech was founded in 1958 at the
dawn of the Space Race that would soon define the
Atlantic coast of Florida and captivate the nation.
Now the premier private technological university in
the Southeast, Florida Tech is a Tier 1 Best National
University in U.S. News & World Report and one of
just nine schools in Florida lauded by the Fiske Guide
to Colleges.

Ranked among the top 5 percent of 18,000
degree–granting institutions worldwide in the 2018–
19 World University Rankings and named one of just
14 U.S.–based Golden Age universities in 2018 by
Times Higher Education, Florida Tech is one of the
nation’s Best Value Colleges as determined by Forbes
in 2018. Florida Tech offers bachelor’s, master’s and
doctoral degrees in aeronautics and aviation,
engineering, computing and cybersecurity, business,
science and mathematics, psychology, education and
communication. Learn more at www.FIT.edu.

MWDOC earns top CAPIO Awards of
Distinction from California association

NEWPORT BEACH, Calif. — HashtagPinpoint, a

leading strategic communications firm and water advocate,

recently announced that its client — Municipal Water

District of Orange County (MWDOC) — won multiple

2019 CAPIO EPIC Awards of Distinction.

The CAPIOs are presented annually by the California

Association of Public Information Officials to honor

outstanding public agency information and communica-

tions programs that demonstrate Excellence in Public

Information and Communications (EPIC).

MWDOC was awarded distinction in the categories of

“Special or Community Event, Recurring,” “Social Media,

Best Use Overall,” and “Branding.”

“We’re extremely humbled by this fantastic recognition

from our talented peers in the communications industry.

Water has long been the silent service and it’s far too

precious to be an afterthought,” said MWDOC Director of

Public Affairs, Damon Micalizzi. “We look forward to

further elevating the water conversation throughout

Orange County, Southern California, and the state.”

MWDOC serves all 3.2 million Orange County resi-

dents through its 28 retail water agencies. The agency

focuses on sound planning and appropriate investments in

water supply development, water use efficiency, public

information, legislative advocacy, water education and

emergency preparedness.
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Uniform Mart

Annual Sale

SALE 25%
OFF

"Celebrating Nurses Week"

SHOES l WATCHES

LANYARDS l TEE's

SOCKS l LABCOATS

BEST OF ALL
* Excluding Littman Stethoscopes and Fundamental Basics

"We Dress The Pros"

321.676.0000
www.TheUniformMart.com

Monday-Friday 9:30 am - 7:00 pm

Saturday 9:30 am - 5:00 pm

Sunday Noon - 5:00 pm

H
O

U
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S

mu

SCRUBS

Located in Publix Plaza

by Mel High

Savings throughout

the Store*

May 6, 7, 8, 9, 10 and 11th
Monday, May 6th thru Saturday, May 11th
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Turtle lovers will gather in downtown Titusville from

10 a.m. to 8 p.m. on Saturday May 11, for the ninth annual

Titusville Sea Turtle Festival.

The Downtown Titusville Merchant’s Association has

invited local environmental groups, vendors and perform-

ers to participate and create a fun, family event that

educates while entertaining.

Before the festival, the Canaveral National Seashore

will offer a Junior Ranger Program from 8–10 a.m. at the

Eddy Creek Pavilion, Playalinda Beach.

At the same time, the Playalinda Brewery

Sustainability Squad will conduct a riverfront trash

cleanup at the east end of Main Street. The festival itself

begins at 10 a.m. in historic downtown Titusville.

This year, Greater Titusville Renaissance Inc. an

organization supporting the revitalization of North

Brevard, is sponsoring the IBEX Puppetry “Endangered

Species Puppet Parade” and activities.

Heather Henson, creative director of IBEX Puppetry,

and her team will perform with large puppets featuring

manatees, whooping cranes, sea turtles, kites, flags,

costumed dancers and musicians, “representing the

elements, environment and heartbeat of the planet.”

Titusville has access to three great waterways: the St.

Johns River, the Atlantic Ocean, where sea turtles nest

each summer on the beaches of the Canaveral National

Seashore, and the Indian River Lagoon, home to Green

and Loggerhead turtles.

This year’s festival will focus on protecting these water

resources. The Sea Turtle Preservation Society, Merritt

Island Wildlife Refuge, Canaveral National Seashore,

Native Plant Society, St. Johns Water Management

District, Marine Resource Council and other organizations

will be manning booths, making presentations, and

bringing crafts for kids.

Festival–goers can attend educational Turtle Talks,

visit environmental outreach booths, listen to live music

and partake in the varied wares of artisans, vendors, and

food trucks.

Kids activities will include face–painting, sidewalk

chalk art, and dance groups. For schedule of appearances

and for more information on this community event, visit

www.Facebook.com/TitusvilleSeaTurtleFestival or call

(321) 268–0122.

Ninth annual Sea Turtle Festival in downtown Titusville on May 11; host of organizations to participate in event

Brevard Zoo one of nation’s best zoos, according ‘U.S. News & World Report’
The magazine “U.S. News & World Report” has released its list of the country’s 30 best zoos and Brevard Zoo is one of

them. Author Kyle McCarthy praised the Brevard Zoo’s one–of–a–kind adventures, such as kayak tours and zip–lining;

educational offerings and easy–to–navigate layout.

“Central Floridians know Brevard Zoo is the go–to place for family fun and learning,” said Keith Winsten, the Brevard

Zoo’s executive director. “We welcome this honor and hope it inspires readers to come see our Zoo for themselves.”

The full list is posted at www.travel.usnews.com/gallery/the–30–best–zoos–in–the–us.

Brevard Zoo is home to more than 900 animals representing 195 species from all over the world. As a not–for–profit

organization, it is “a leader in the fields of animal wellness, education and conservation.
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Space Coast SCORE to celebrate
Small Business Week with its annual
‘BizFest Expo for Entrepreneurs’

National Small Business Week is May 5–11. SCORE

Space Coast Chapter 400 will be saluting the men and

women who own small businesses in Brevard County at its

annual “BizFest Expo for Entrepreneurs” from 10:30 a.m.

to 5:15 p.m. on Thursday, May 9, at Space Coast Conven-

tion Center, 301 Tucker Lane in Cocoa.

“This year’s theme is ‘Making Technology Work for

You.’ The breakout sessions will be full of information to

guide you in the best uses of your technology options that

will grow your business, improve operations and better

connect you to your customers,” said George Kerestes, co–

chairman of the Space Coast SCORE Chapter.

BizFest will be featuring keynote speaker Scott Tilley,

emeritus professor at Florida Institute of Technology, an

author and Florida Today columnist. He writes the weekly

“Technology Today” column.

Tilley is also president and founder of the Center for

Technology & Society, president and cofounder of Big Data

Florida, president of the Space Coast chapter of INCOSE,

and a Space Coast Writers’ Guild Fellow, among involve-

ment in other organizations.

Workshops will include topics on successful QuickBooks

practices for business operations and growth, video

marketing techniques, importance of information technol-

ogy security, enhancing your online presence, automating

social media and email marketing, and SPECTRUM

Business Solutions.

Register for the BizFest Expo at

www.SpaceCoast.SCORE.org. Tickets are $25 in advance

and $35 the day of the event. Tickets are $100 in advance

for groups of five people, or $120 the day of the event.

Lunch is included in the ticket fee.

Supported by the U.S. Small Business Administration,

SCORE has been serving the needs of America’s small

businesses for almost 50 years. It is a nonprofit association

dedicated to helping small firms get off the ground and

grow and achieve their goals through education and

mentorship.

The Space Coast SCORE Chapter has served the

Brevard County business community since 1977 and

provides various forms of assistance to more than 500

clients each year.

Counseling is provided at five locations each week

throughout Brevard County. The main office is in the

Melbourne Professional Complex, 1600 Sarno Road, Suite

205. Counseling at the Space Coast SCORE office is by

appointment only. SCORE counseling is free of charge.

Visit www.SpaceCoast.SCORE.org for more informa-

tion on Brevard SCORE counseling locations and to

request an appointment.

Brevard’s quarterly report now available
“Brevard Delivers,” Brevard County government’s

quarterly newsletter, is now available. The newsletter can

be found at www.BrevardFl.gov/brevarddelivers.

Greg Donovan to address women’s organization
The Brevard Federated Republican Women will meet

at 11 a.m. on May 6 at the Duran Golf Club, 7032 Stadium

Parkway in Viera. The guest speaker will be Greg

Donovan, executive director of the Orlando Melbourne

International Airport. The reservation deadline is May 1.

Call the 24–hour reservation line at (321) 727–1212 or

visit www.brevardfederatedrepublicanwomen.org. A

mission of the BFRW is to encourage and empower women

in all areas of the political system.
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DALLAS — H. Ross Ford III, president and CEO of

TCN Worldwide, has announced Buildout as a strategic

partner and a gold sponsor for this year’s TCN Worldwide

conference program.

Buildout is the nation’s leading commercial real estate

marketing software, and a longtime partner to TCN

Worldwide.

Buildout is a Chicago–based software company founded

in 2010. It provides end–to–end solution for marketing

commercial real estate listings. Buildout has worked with

companies across the country to build a system specifically

around the ways commercial real estate works providing

easy–to–use tools for producing and publishing marketing

materials and streamlining the entire property listing

process.

“We are proud to announce Buildout as a strategic

partner and a gold sponsor participating at this year’s TCN

Worldwide conferences,” said Ford. “Buildout is an

innovative company that has completely redefined the

workflow for marketing CRE properties across the various

online platforms. We are pleased to continue and build on

our relationship with Buildout; we look forward to their

participation and to continuing what has proven to be a

long and mutually beneficial relationship.”

“Our strategic partnership with TCN Worldwide marks

a special moment for Buildout,” said Kris Krisco,

Buildout’s chief customer officer. “Some of our earliest

users were TCN Worldwide members. We believe in

growing our relationships with customers through value

creation and we are proud to build on what has been

almost a decade long relationship with TCN Worldwide.”

TCN Worldwide ranks as one of the largest service

providers in the industry, consisting of more than 5,000

commercial real estate professionals in 160–plus offices

across 24 countries. Collectively, it represents more than

$58.6 billion in annual transaction volume.

For more information on TCN Worldwide, contact Ford

at (972) 769–8701 or visit TCNWorldwide.com.

TCN announces real estate software company Buildout as strategic partner and 2019 conference sponsor

Parrish Medical Center announces May dates for free community support groups
TITUSVILLE — Parrish Medical Center is offering free

support groups for community members living with

various health issues. Here is a list of May support groups

and meeting locations.

l AWAKE Sleep Disorders Support Group: Monday,

May 13, 6–8 p.m., Parrish Healthcare Center, 5005 Port

St. John Parkway, Port St. John

l Caregiver Support Group: Thursday, May 2 and 16,

9:30–11:30 a.m., Heritage Hall, 931 N. Washington Ave.

l Caregiver Academy: Thursday, May 9, 10–11 a.m.,

Heritage Hall, 931 N. Washington Ave.

l Diabetes Support Group: Thursday, May 9,

3:30–5 p.m., Heritage Hall, 931 N. Washington Ave.

l Fearless Café: Wednesday, May 1, 10–11 a.m.,

Heritage Hall, 931 N. Washington Ave.

l MAK Gathering (Moms and Kidz) Support Group:

every Monday and Wednesday (May 6, 8, 13, 15, 20, 22,

27 and 29), 10–11:30 a.m., The Children’s Center, 5650

S. Washington Ave.

The support groups are free of charge, but space is

limited. For more information, and to register, visit

parrishhealthcare.com/events.
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Celebrate the 50th anniversary of
the Apollo 11 Mission at Kennedy
Space Center Visitor Complex

CAPE CANAVERAL — The countdown is on! This July

will mark 50 years since the historic Apollo 11 mission

launched for its journey to the Moon from Launch Complex

39 at Kennedy Space Center.

Visitors from around the globe will be able to relive the

experience and more at the Kennedy Space Center Visitor

Complex, through a series of events and celebrations

designed to commemorate the anniversaries of the launch,

journey and landing.

The Apollo/Saturn V Center, offering an exploration of

the Apollo Program from the days leading up to the first

launch to the Moon landings that followed, will unveil new

upgrades, exhibits and experiences on July 15. Guests will

immerse themselves in the stories and history that

describe the moments that changed the future of space

exploration forever, all surrounding an actual Saturn V

rocket.

Enhancements include a closer look at Lunar Module 9,

projection mapping on the side of the Saturn V rocket, a

1969 period living room and bar scene that recreate what it

was like to watch the Moon landing, a Moon Tree Garden

made up of trees grown from seeds that orbited the Moon,

a Fisher Space Pen legacy display, a closer look at the

Command and Service Module 119, and more.

The Apollo/Saturn V Center remains open during these

updates, but guests may be subject to Moon dust during

the process.

On July 16 at 9:32 a.m., guests will be able to relive the

excitement of watching Apollo 11 lift off. A “flashback”

event will take visitors through the launch sequence in

real time by showcasing original footage at the Banana

Creek viewing area, which offers an amazing view of the

launch pad that Apollo 11 lifted off from 50 years ago.

Before and after, guests will enjoy breakfast and other

refreshments, have the chance to experience the Apollo/

Saturn V Center, and be enlightened by expert commen-

tary, astronaut interviews and more.

During a special “Moon Landing” event on July 20, the

Kennedy Space Center Visitor Complex will honor the

Moon landing and the moment that Neil Armstrong took

his first steps on the Moon 50 years ago.

After completing the monumental Apollo 11 mission,

Neil Armstrong, Buzz Aldrin and Michael Collins safely

splashed back into the Pacific Ocean on July 24, 1969. As

the final anniversary event in the timeline of the mission,

the Kennedy Space Center Visitor Complex will host

“Splashdown” in the Rocket Garden on July 24.

To stay up–to–date on Kennedy Space Center Visitor

Complex’s plans to commemorate the 50th anniversary of

Apollo 11, visit KennedySpaceCenter.com/landing–pages/

Apollo–50th.

Library board meeting set for May 14
The Satellite Beach Public Library Board of Directors

will meet at 6 p.m. on Tuesday, May 14. The meeting is

open to the public. The library’s address is 751 Jamaica

Blvd. The phone number is (321) 779–4004.

CareerSource Brevard offers MOS certification
CareerSource Brevard is now offering classes for

Microsoft Office Specialist certification, with both day and

night classes available. You can get the MOS certification

in as little as four weeks, which makes you a “validated

specialist” in Microsoft Word, Excel and Outlook. Contact

MSOofficetraining@CareerSourceBrevard.com for more

information on this program.
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The Space Coast Jazz Society (SCJS) will be featuring

some of Brevard’s finest seasoned musicians along with

the winners of the Jazz Society’s 2019 Jazz Scholarships at

a concert set for 2 p.m. on Sunday, May 19, at Rockledge

Country Club.

Pianist Ron Teixeira, bass player Al Dodds and

drummer Stan Soloko will perform a wide–ranging

program of jazz favorites for SCJS members and guests. In

addition to the performance by the trio, two graduating

Brevard County high school seniors will each be awarded a

$1,000 jazz scholarship. These scholarships are designed to

encourage Brevard high school seniors to continue their

studies of jazz in college. The program will also include

cameo performances by the winners along with the Ron

Teixeira Trio.

Teixeira is a graduate of the renowned Berklee College

of Music in Boston. After graduating, he played for more

than 20 years at jazz venues and as a studio musician in

New York City. He returned to his hometown of Cocoa

Beach and has been the house pianist at the nationally

award–winning Heidi’s Jazz Club in Cocoa Beach for the

past 17 years. He is also a member of the DanRonic Project

which performed on the SCJS stage in October 2018 and

he teaches jazz.

Dodds has both bachelor’s and master’s degrees in

music from the University of North Texas, while Soloko

has performed on cruise ships for many years and is a local

favorite.

May’s Sunday afternoon concert will be a special event

of dedicated music, light fare and celebration of the

scholarship winners.

According to Teixeira, “expect some surprises and some

dance tunes,” so bring your dancing shoes. As for the

scholarship winners, Teixeira says, “These high school

students are unbelievable. They are progressing much

faster and at a younger age than in the past, probably

because of their access to music and ideas on the internet.”

These concerts are open to the public. General admis-

sion can be paid at the door or tickets can be purchased at

www.SpaceCoastJazzSociety.org. The cost is $10 for SCJS

members and member of Rockledge Country Club. The

cost is $15 for non–members and guests. There is no

charge for students.

Rockledge Country Club’s address 1591 S. Fiske Blvd.

For more information on this event, call Bobbie Vance at

(321) 960–4897 or email Jazz@SpaceCoastJazzSociety.org.

The Ron Teixeira Trio and local scholarship winners to be featured by the Space Coast Jazz Society event

‘Kansas: Point of Know Return’ tour is set for King Center; tickets now on sale
The King Center in Melbourne will present “Kansas: Point of Know Return” at 7:30 p.m. on Friday, Feb. 7. Tickets are

now on sale. America’s pre–eminent progressive rock band, Kansas, will be touring select cities during the fall and

winter, on the third leg of their popular “Point of Know Return Anniversary Tour.”

Launched as a celebration of the 40th anniversary of the hit album “Point of Know Return,” the band will be perform-

ing the album in its entirety. The tour showcases more than two hours of classic Kansas music, including hit songs, deep

cuts, and fan favorites.

Tickets may be purchased by visiting kingcenter.com or by calling (321) 242–2219.
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Central Florida Listings
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www.JCPennyRealty.com
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Titusville to Palm Bay

Jon and Deb Penny,
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and international home sales
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4450 W Eau Gallie Blvd. #133 � Melbourne 4450 W Eau Gallie Blvd. #133 � Melbourne

Visit our website to see our extensive collection of other

commercial properties.  www.ullianrealty.com

1800 Penn Street, #11, Melbourne, FL  32901 � 321.729.9900 � www.ullianrealty.com

Contact Bryan Ridgley at 321.663.3546

BREVARD COUNTY'S COMMERCIAL REAL ESTATE EXPERTS

Bryan Ridgley
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Close to I-95, US-1, Beaches and Melb International Airport

Eau Gallie - Croton Professional Center
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3,042 Sq Ft. / Zoned C1A - Office Professional
Lease rate $16/SF with estimated NNN of $2.90/SF

OFFICE SPACE FOR LEASE
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Please see “JDRF One Walk,” page 19

JDRF One Walk set for Wickham Park — community leaders Dr. Hudson,
Susie Glasgow, Peter Mannino chair event; recruiting teams, register online
By Ken Datzman

Raising awareness of Type 1 diabetes is critical.

Awareness and education go hand–in–hand, because

knowing the symptoms of diabetes can be life–saving

when a diagnosis is around the corner for a family.

Businesswoman Susie Glasgow experienced this

firsthand with her young son a number of years ago. He

was losing weight, but she did not know why.

“He went from 76 pounds to 53 pounds before we

realized something was seriously wrong,” she said. “We

took him to see a doctor and that’s when Nathan was

diagnosed with Type 1 diabetes. He was 9–years–old.

Today, he’s 14 years old. But at the time, we really didn’t

know the signs and symptoms of diabetes. He drank a lot

of water and had a ferocious appetite.”

The most common symptoms of Type 1 diabetes

include increased thirst, frequent urination, and weight

loss, despite eating more and more. Families whose sons

or daughters have been diagnosed with diabetes — all of

a sudden — see their daily lives changed.

“We have been struggling with this for quite some

time,” said Glasgow, the founder, president and chief

executive officer of Kegman Inc. in Melbourne, a govern-

ment contracting company that provides a range of

professional services to clients such as United Launch

Alliance and the Department of Defense.

She works alongside her husband Karl Glasgow at the

award–winning firm, which is ISO 9001 certified and

registered for “quality management.”

Susie Glasgow said she recently read an article

“saying that the average Type 1 diabetic takes 1,658

shots a year. Nathan takes between six and nine shots a

day. It never stops. I wish it was me, and not him, but it’s

not.”

“There is no doubt, diabetes engulfs the whole family

and changes the family dynamics in a big way,” said

Dr. Omar Hudson, a pediatric endocrinologist with the

Health First Medical Group. “Things you took for granted

a week ago, you can no longer take for granted. Every-

thing changes in your life when there is a diabetes

diagnosis.”

“Alarms go off in the middle of the night,” said Susie

Glasgow. “Sometimes Nathan’s blood–sugar levels go

down to 40 at night, and then may reach 400 during the

day. It’s a constant struggle.” The normal blood glucose

range in healthy individuals is between 70 and 125.

Type 1 diabetes is a chronic autoimmune disease.

People with this disease are dependent on injected or

pumped insulin to survive.

A very low carbohydrate diet may help children with

Type 1 diabetes gain better blood–sugar control. A study

in the June 2018 edition of “Pediatrics” found that

children and adults who used strict dietary measures to

help manage blood–sugar levels achieved “significantly”

better control over their symptoms.

Although severe carbohydrate restriction was once the

main approach to diabetes management, study authors

said, the discovery of insulin led to more balanced diets

using medication adjustments to offset carbohydrate

intake. But there was “no evidence” higher carbohydrate

diets would lead to better outcomes, they said, and

studies show just 20 percent of children and 30 percent of

adults with Type 1 diabetes achieve recommended blood–

sugar levels to minimize the disease’s long–term medical

complications.

While Type 1 diabetes can begin at any age, there are

peak on–set periods at about the ages of 5 to 6 and then

again at ages 11 to 13, according to the American

Academy of Pediatrics.

“Within any company’s employment base, there is a

small percentage of people who have Type 1 diabetes, or

a family member has been diagnosed with Type 1,” said

Peter Mannino, the resident director for Merrill Lynch in

Brevard County who works with a colleague whose son

has this disease.

“It’s not something that’s talked about much. If you

have a colleague who is wearing a continuous glucose

monitoring device, you may not even know what it is. So

there is typically not a lot of discussion among colleagues

at a company about this disease and the impact it has on

families. But there are many people in this community

who are affected by Type 1 diabetes, in one way or

another.”

“Unfortunately,” said Dr. Hudson, “Type 1 diabetes

seems to be on the rise. However, diabetes management

has come a long way. In 2003, for example, when I was

an intern at USF, diabetics used NPH insulin to help

control blood–sugar levels. Today, I only have two

patients on NPH. The pumps are getting better and the

electronic devices are getting better. We are now entering

what I call the ‘electronic age of diabetes.’ There is no

cure, though. But the electronic devices are nice little

bridges, so to speak, because they do help.”

Dr. Hudson attended the recent 2019 Southern

Pediatric Endocrine Society Annual Meeting in Orlando.

The program is designed to allow members of SPES,

other interested pediatric endocrinologists, and health–

care professionals to present new research findings and

interesting case studies in their field.

Dr. Hudson, Mannino, and Susie Glasgow have

stepped up to chair the 2019 JDRF One Walk set for

The 2019 JDRF One Walk is set for Saturday, May 4, at Wickham Park in Melbourne. Teams and individuals can register online to participate
in the 2.5–mile event. From left: Peter Mannino, resident director for Merrill Lynch in Brevard, One Walk co–chair; Dr. Omar Hudson, a
pediatric endocrinoloigist with the Health First Medical Group, One Walk co–chair; JDRF’s Martin Bernstine, executive director, Central
Florida Chapter; and Susie Glasgow, CEO of Kegman Inc., One Walk co–chair. They are at Kegman Inc. in Melbourne.

BBN photo — Adrienne B. Roth
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Please see Marine Bank & Trust of Vero Beach, page 21

Marine Bank & Trust of Vero Beach sees much success as it marks first year
at new Melbourne branch; community responds with $10 million in deposits
By Ken Datzman

Looking to tap growth in a new market

and build a base of both business and retail

customers, Marine Bank & Trust of Vero

Beach set its sights north — right up

Interstate 95 — to neighboring Melbourne,

a vibrant area with a strong employment

base.

Just over a year ago, the Indian River

County community bank opened its first

full–service branch here, wholly renovating

a facility at 3303 Suntree Blvd.

The new office has a cutting–edge

contemporary look, one that is refreshing

and welcoming to visitors. And the Marine

Bank & Trust brand has been embraced by

customers in this market.

The bank is known for its personal

service, local decision–making, relation-

ship–based lending, civic–minded service,

and working closely with small businesses,

including women–owned firms.

“We have been received in a very

positive way in Brevard County,” said

William “Bill” Penney, the president and

chief executive officer of Marine Bank &

Trust who has led the institution for the

last 10 years. “We are just a few bucks

short of pushing $10 million in deposits at

the Melbourne branch, and that’s really

good for a new branch in a new market for

us.”

He added, “We are excited about the

long–term potential here. We love this

community. There are many manufactur-

ing businesses in Brevard and the business

market in general is very diversified, which

presents opportunity for our bank.”

The Melbourne team, all highly

experienced bankers, includes Jael

Aldunate, assistant vice president and

commercial loan officer; Lory Milton, vice

president and commercial lender; Jennifer

Cevallos, residential loan officer; and

Charlie McCoach, assistant branch

manager.

“It’s always been about recruiting really

good people to staff the branch, and we

have selectively added bankers over the

last year,” said Penney. “We have amazing

people who really embrace the community–

bank philosophy and the community–bank

mission. I get excited about coming to work

every day and working alongside the team

members.”

Said McCoach, “Not only do we have a

great team in Melbourne, but we also have

great leaders who really take the time to

listen to us. And it starts at the top. The

leaders communicate and give a positive

vibe. They’ve created a great environment

in which to work. We’ve had an outstand-

ing first year at the Melbourne branch. I’ve

been here since it opened on Jan. 29.”

McCoach’s banking career has spanned

15 years. He joined Marine Bank & Trust

in October 2017 and first worked at the

Vero Beach mainland office, before

relocating to Brevard. He previously

worked for a bank in Tampa.

Community banks are an integral part

of “Main Street.” They reinvest local dollars

back into the community and help create

jobs. Their relationship–banking philoso-

phy is ingrained in the way they conduct

business, one loan — one customer — at a

time.

“This is an exciting time to be part of

the Marine Bank & Trust team in

Brevard,” said Aldunate, who joined the

company in December after working in

banking in Orlando for the last nine years,

in business development, consumer

lending, and as a branch manager.

“Brevard is one of the best places to live

and work. The county is growing. There is

a lot of construction going on around

Brevard and business growth has been

impressive, too, with more new companies

locating here. It’s been a pleasure and an

honor to work with my colleagues at

Marine Bank and to join Bill Penney’s

team.”

Aldunate and Milton team up as

commercial lenders, working with small–

business owners, investors, and individuals

in the community.

“The commercial lending market in

Brevard is really good, with solid demand

for loans. Lory (Milton) and I make a

terrific team on the commercial lending

side of the bank. We are able to make

things happen for our existing customers

and for prospective clients, in terms of

buying commercial properties,” said

Aldunate, who has more than 20 years’

experience in banking.

Milton is also a newcomer to Marine

Bank & Trust. She has worked in banking

for 18 years in Brevard. “I just love the

community–bank model and the commu-

nity–bank approach to doing business with

customers. We give clients the ability to

customize our products so they will work

for them, will meet their needs. At the

community–bank level, it’s great to have

that flexibility.”

She added, “Rather than telling a

potential client he or she does not fit into

option one, two, or three, we say let’s create

an option that works for you. And we have

great leadership backing us and they are

onboard in getting things moving quickly

for a customer’s loan request.”

Vero Beach–based Marine Bank & Trust is marking its first year in business in Melbourne. The community bank is building a base of business and retail customers.
The local office is located at 3303 Suntree Blvd. The Marine Bank & Trust team includes, from left: Charlie McCoach, assistant branch manager; Jael Aldunate,
commercial loan officer; Bill Penney, president and CEO; Lory Milton, commercial lender; and Jennifer Cevallos, residential loan officer.

BBN photo — Adrienne B. Roth
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Nova Southeastern University receives national
award for D.O.–D.M.D. dual–degree program

By Marla Oxenhandler
marla.oxenhandler@nova.edu
Nova Southeastern University

FORT LAUDERDALE — When

Zachary Heller graduates in 2021, he will

attend two commencement ceremonies–

receiving his D.M.D. degree from the Nova

Southeastern University College of Dental

Medicine (CDM) and obtaining his D.O.

degree from NSU’s Dr. Kiran C. Patel

College of Osteopathic Medicine.

These two degrees also will put Heller

in an elite group of NSU graduates. Since

its inception in 2007, only seven students

have completed the D.O./D.M.D. dual–

degree program, which is the only program

of its kind in the United States.

The innovative program helped NSU’s

Colleges of Dental Medicine and Osteo-

pathic Medicine earn the 2019 American

Dental Education Association (ADEA) Gies

Award for Innovation–Academic Dental

Institution. The award honors individuals

and organizations that exemplify the

highest standards in oral health and dental

education, research, and leadership. The

award was presented in March during the

annual American Dental Education

Association meeting in Chicago.

“The dual–degree graduates are truly

pioneers with an NSU Edge, integrating

oral and overall health. These graduates

are developing new types of practices that

integrate medical and dental care as they

care for their patients. Some are practicing

dentistry incorporating medicine into their

practices, while others are practicing

medicine and incorporating oral health into

their practices,” said Linda Niessen,

D.M.D., M.P.H., M.P.P., dean and professor

of the CDM.

“The dual osteopathic medical/dental

degree is ideal for our college. Our college

mission is to serve the underserved. A high

number of our graduates work in rural or

underserved areas where knowledge and

skill in both disciplines is a tremendous

asset,” added Elaine Wallace, D.O., dean of

the NSU’s College of Osteopathic Medicine.

“Our dual osteopathic medicine/dental

graduates follow this course. Too few

doctors realize the importance of the

diseases of the mouth in the patient’s

overall health care. Our dual students

remind us to remember the importance of

dental diseases in a patient’s well–being.

We are extremely proud of these students

and the work they do.”

The D.O./D.M.D. program launched in

the fall of 2007 after 18 months of plan-

ning. Among the 35 U.S. colleges of

osteopathic medicine, only NSU offers a

D.O./D.M.D. program according to the

American Association of Colleges of

Osteopathic Medicine.

This unique curriculum enabled the

CDM to create a D.M.D. advanced

standing program for a physician inter-

ested in pursuing an oral and maxillofacial

surgery (OMFS) residency. OMFS residen-

cies require a D.M.D. or D.D.S. to matricu-

late.

“The curriculum was the most challeng-

ing aspect for the program to create a role

for those who want to go into inter–

professional practice,” said Abby Brodie,

D.M.D., associate dean for academic affairs

and the curriculum architect on the dental

degree side of the program.

According to Brodie, the dual–degree

program does not favor one field of

dentistry or medicine. “There’s much

interconnection between oral health and

systemic health. Osteopathic medicine

treats the entire person, and dental health

affects overall health,” she said.

The year–round, continuous program is

rigorous, with a heavy course load. The

six–year curriculum consists of basic

science and dental courses in the first year;

the study of the respiratory, gastrointesti-

nal, musculoskeletal, and other systems, as

well as clinical practice, in the second year;

while clinical rotations continue in year

three. The dental curriculum resumes in

year four; clinical dental courses, one–

month medical electives, and a rotation in

rural/underserved medicine make up year

five; while year six is devoted to clinical

dentistry and medical electives.

“It’s not a program for everyone,” Brodie

said.

R. Bruce Donoff, D.M.D., M.D., dean,

and Walter Guralnick, D.M.D., distin-

guished professor of oral and maxillofacial

surgery at the Harvard School of Dental

Medicine, were among those who nomi-

nated NSU for the award. “The (NSU)

program is worthy of recognition by

implementing change with the highest

level of inter–professional education. This

program succeeds in adding a new

dimension to the education of the oral

physician,” wrote Donoff, who added that

Harvard is about to implement a dual

degree “following the model established at

Nova Southeastern University.”

Zachary Heller will be the eighth

student to complete the dual degree.

Alexander Powell also is enrolled in the

program, which will make him the ninth

dual–degree student when he graduates in

2023.

Heller said he is ready for the hard

work–and future career benefits–the D.O./

D.M.D. degrees will bring. “I am pursing a

dual degree to become the best medical and

dental practitioner possible. Having a dual

degree will allow me to draw from a greater

foundation of knowledge, which allows me

to recognize and prevent complications

before they arise,” said Heller, who plans to

pursue postgraduate education, possibly in

oral maxillofacial surgery.

Please see Nova Southeastern, page 15
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“The oral cavity is the gateway to the body. Whether I choose to practice medicine or dentistry, everything starts in the

oral cavity,” Heller added. “By having an understanding of both oral and systemic diseases, I will be able to provide a

greater quality and more comprehensive level of care to my patients.”

The William J. Gies Awards for Vision, Innovation, and Achievement are named for William J. Gies, Ph.D., who is

considered the “Father of Contemporary Dental Education and Research,” according to the ADEA.

today is because American taxpayers bailed them out

during the Great Recession.”

So, to be clear — the company is impinging on the

constitutional rights of the very Americans who bailed Citi

out after you all made a series of poor business decisions.

Perhaps you should have just said thank you instead.

Danhof then noted:

CNBC asked Warren Buffett about corporations

distancing themselves from the National Rifle Association

and gun manufacturers and how Berkshire Hathaway

would respond to such pressure. Buffett replied: “I don’t

believe in imposing my views on 370,000 employees and a

million shareholders. I’m not their nanny on that… I don’t

think that Berkshire should say we’re not going to do

business with people who own guns. I think that would be

ridiculous.”

Can you tell us — your investors — exactly how much

money we stand to lose because of this decision, and

explain why you have this right while Warren Buffett has

this wrong?

“Corbat’s admission that Citi has lost business due to

its opposition to the Second Amendment is telling. But it’s

concerning that he refused to say how much,” said Danhof.

“Investors have a right to such information. Furthermore,

he claimed that some new customers came to the business

because of its far–left virtue signaling, but he provided no

actual evidence to back up this assertion. That’s equally

concerning. This proves that Citi made a purely political

decision. Unless such a decision is germane to a company’s

core mission, corporate America should be in the business

of business, not politics. We will continue to push that

message.”

The Citigroup meeting marks the fifth time FEP has

participated in a shareholder meeting in 2019.

Citigroup CEO claims to know more about business than Buffett; an activist takes Citi to task for stance

By Judy Kent
jkent@nationalcenter.org
and David W. Almasi
dalmasi@nationalcenter.org

NEW YORK — After the nation’s leading conservative

investor group confronted Citigroup’s leadership over the

company’s campaign against the Second Amendment, Citi

CEO Michael Corbat implied that he knows more about

business than famed investor Warren Buffett.

Last March, Citigroup and other corporations capitu-

lated to journalist Andre Ross Sorkin’s crusade to get

banks and credit cards to limit Second Amendment

liberties. Citi announced that it would prohibit its clients

from selling guns to anyone under the age of 21 and cease

the sale of high–capacity magazines.

“Corbat was unable to defend the company’s anti–

Second Amendment stance because it’s indefensible,” said

National Center General Counsel and Free Enterprise

Project (FEP) Director Justin Danhof, an attorney who

questioned the bank CEO. “In trying to say that Citi’s

policy made sense from a business perspective, he implied

that he knows more than famed investor Warren Buffett

about how to run a business. That’s laughable.”

At the meeting, Danhof stated:

Because of the company’s anti–Second Amendment

stance, Citi was denied the chance to be involved with a

$600 million road project in Louisiana. Furthermore,

members of Congress have threatened to cancel Citi’s

federal contracts. Senator John Kennedy (R–LA) noted,

“Citigroup has no business threatening law abiding

business owners for exercising their Second Amendment

rights. The only reason that Citigroup is even in business

Nova Southeastern University
Continued from page 14

The National Center for Public Policy Research,
founded in 1982, is a non–partisan, free–market,
independent conservative think–tank. Ninety–four
percent of its support comes from individuals, less
than four percent from foundations and less than two
percent from corporations. It receives over 350,000
individual contributions a year from over 60,000
active recent contributors. Contributions are tax–
deductible and may be earmarked for the Free
Enterprise Project.

Follow the Center on Twitter at @NationalCenter
and @FreeEntProject for general announcements. To
be alerted to upcoming media appearances by
National Center staff, follow their media appear-
ances Twitter account at @NCPPRMedia.

CIA Real Estate
pick up BBN

4/15/19
page 17

FULL COLOROver 1.5 Million Sq. Ft. 
in Brevard & Volusia

Counties

FOR SALE OR LEASE 9,807 SQ. FT.
5151 Babcock Street, Palm Bay, FL 32905

5151 BABCOCK STREET

SALE PRICE:

$1,500,000
With neighboring lot,
5131 Babcock Street: 

$1,799,000

EXCELLENT LOCATION!
Babcock Street Frontage
Main Travel Corridor with Over 
30,000 Cars Per Day
6.1 Miles from Orlando 
Melbourne International 
Airport Terminal
Convenient to I-95 & US-Hwy 1
1 Hour from Orlando 
International Airport

FOR LEASE: $15.62 SQ. FT. PLUS CAM
• Built in 2012
• Stand Alone 9,807 Sq. Ft. Facility
• O�ces with Moveable Walls
• Café & Kitchen
• Babcock Street Frontage with Back-lit 

LED Signage
• Over 30,000+ Cars Per Day & 43,000 

Residents Within 3 Miles
• Neighboring Land May Be Purchased 

with Building

REAL ESTATE

Aaron Anderson
Aaron@CIA-developers.com

321.723.3400
EXT 208

CIA-DEVELOPERS.COM



Call Adrienne Roth at 321-951-7777 for Advertising Information APRIL 29, 2019

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 16

By Holly Caplan

How many times have you had drinks

with colleagues after a long week and the

following situation happens?

You sit around a table of Buffalo wings

and beer to discuss the latest celebrity

debacle, who won the big game, and

inevitably, complain about your job.

Despite the normal topics of conversation,

easily and expectedly, work becomes an

anchor in the dialogue.

The commonalities of being unappreci-

ated, overlooked and flat tired of office

politics are all brewed over. Sound

familiar? Then, as the third round of beer

arrives, the conversation, a bit slurred,

turns to all of the other things you really

want to do with your life and career.

Maybe someone at your table wants to

open an online business of sorts, maybe

another wants to open her own firm.

Almost everyone has a dream of kicking

the 9–5. Wouldn’t it be great to give

yourself freedom, creativity, money, and

yes, have the life you want? Yet the more

you dive into these thoughts, it is the doing

it part that can be the hurdle. You may

think to yourself, “If I just had time,” or “If

I just knew where to start?” and of course,

“How do I start my own thing while I’m

employed by someone else?”

So many of us get caught up in these

thoughts because leaving stability of a full–

time job can be uncomfortable. Anything

outside of what is familiar can feel

overwhelming, and so, we stay miserable

and comfortable. But it doesn’t have to be

that way. You can prepare and make steps

toward leaving the daily grind, and going

off on your own.

Here are five steps for beginning your

transition from employee to self–employed:

l Get Mad!

You have got to get mad at your current

situation. Getting mad is your defining

moment. Getting mad lets you know that

you have absolutely reached your thresh-

old, and there is no looking back, only

forward. I had this moment on a July day

and didn’t even see it coming. I had just

finished a difficult sales call with a

customer, walked out of his office into the

Dallas 101–degree summer heat, got in my

car, and read an undermining text from my

boss. I thought, “I’m out. I’m done.” I was

pissed, and it was the final straw that

propelled me into entrepreneurship.

Suddenly everything else was in the rear–

view mirror.

l Fire Your Employer

The best way to start planning your own

business is to fire your employer. Set your

timeframe by deciding your date of

departure from your organization. Maybe it

is 120 days, or a year from now, but either

way, you have now empowered yourself

and set the wheels into motion. This will

give you a feeling of excitement and peace,

because you know the day you will sign off

of your company computer forever. You will

see your future and will push yourself to

get your business going. You are your own

boss now, so act like it.

l Make a 30–Minute Plan:

Since you plan on working for yourself,

yet are still committed to the 9–5, do

something every day for your new busi-

ness, even if it is just for 30 minutes.

Maybe in the evenings you take 30

minutes to work on your business plan, or

begin to create a website. Maybe over the

weekend you attend a networking event or

apply for your LLC. This way you will

know that what you are working toward

daily will result in entrepreneurship

despite having that full–time job. In full

disclosure, some days will be better than

others. Personal and professional commit-

ments may get in the way of your daily

30–minute plan, but keep the momentum

despite life challenges and your will cross

your finish line.

l Set Your Start Date:

Reinforce the entrepreneurial commit-

ment to yourself by setting your start date.

This will increase accountability to yourself

and rev up your new mindset. You will

begin to think on your terms, and not

based on someone else’s watch or bank

account. Consider the time from which you

set your start date to your first day as your

practice period. For instance, know that

before you open your doors that you want

to have five to 10 clients. Take that time to

work out your kinks, troubleshoot and get

any extra learning.

l Plug and Play:

You have created your roadmap over

the recent months; so now get ready for

plug and play on your first day. Depending

on what your business is, have your

website ready, your social media pages

created, your online calendar set up, and

90–day business plan ready to go. You are

ready to tackle your new world and have

all of your tools in place, and be ready to go!

Making the transition into entrepre-

neurship can happen. It will feel exciting

and uncomfortable all at the same time.

After all, by kicking the 9–5 to the curb you

are pushing yourself into doing something

different. But different is good. Just work

your plan, embrace the change and be

proud you are making a difference.

Everyone has a dream of kicking the 9–to–5 job, but
before you quit, be sure to do these five things first

Holly Caplan is a career coach, workplace expert and author of “Surviving the D**k
Clique: A Girl’s Guide to Surviving the Male Dominated Corporate World.” Caplan
has worked in medical device sales for 20 years. She has been featured in top media
outlets like Entrepreneur, Cosmo, Cheddar and others. For more information on her
career, visit and www.HollyCaplan.com.
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Conference to bridge gap between manufacturing and technology communities; new market opportunities

By Andrea Kuchinski
akuchinski@AMTonline.org
Association for Manufacturing Technology

McLEAN, Va. — To accelerate the integration of

emerging technologies into manufacturing applications,

AMT — The Association for Manufacturing Technology

has created the MT360 Conference.

To be held June 18–20 at the Santa Clara Convention

Center in California, MT360 will feature more than 30

TED–type talks. Presentations focus on four transforma-

tive technologies: additive manufacturing, augmented

reality, cognitive automation and the digital thread. A

simulated factory will provide demonstrations and a forum

to interact with representatives from leading legacy and 16

start–up companies.

Those who should attend include tech companies

looking to apply their innovations, venture capital

providers and manufacturing leaders responsible for

driving company growth, including operational directors,

chief technology officers, chief information officers, and

senior manufacturing, engineering and research and

development personnel. The event is limited to 600

participants. Visit MT360Conference.com for details and

registration.

Presenting companies include Oracle Corp., Hewlett

Packard, Ready Robotics, EOS, Humatics, ThyssenKrupp,

IBM Watson, and GE Global Research.

Keynote presentations will be delivered by John

Rogers, Jr., CEO and cofounder of LM Industries (Local

Motors) and Mickey McManus, a research fellow in the

Office of the Chief Technology Officer at Autodesk, as well

as principal and chairman of the board at MAYA Design,

a technology design and innovation laboratory.

Sponsors include Cisco, AM Ventures, Mazak,

Autodesk, Heidenhain, Makino, Athena, Traction Technol-

ogy Partners, Festo, Grail, Fictiv, Humatics, nTopology,

Osaro and Digital Alloys.

Media sponsors include Gardner Business Media and

Modern Machine Shop, Additive Manufacturing, Manufac-

turing Engineering, Mechanical Engineering and SMART

Manufacturing magazines. Association sponsors include

NTMA, ASME and SME.

What makes MT360 different?

“The Silicon Valley and manufacturing technology

communities evolved separately and don’t routinely

interact. We created MT360 to bridge the gap so they can

leverage each other’s strengths and market potential,” says

Douglas Woods, president of AMT.

AMT represents and promotes U.S.–based manufactur-

ing technology. Its members design, build, sell and service

the equipment that U.S. manufacturing relies on to be

productive, innovative and competitive. These include

CNC systems for subtractive (metal cutting) and additive

manufacturing, process automation, digital controls,

connected devices, CAD–CAM software and quality

assurance systems.

AMT acts as the industry’s voice to speed the pace of

innovation, increase global competitiveness and develop

manufacturing’s advanced workforce of tomorrow.

“Where other events focus on selling products or

learning concepts, MT360 provides practical guidance on

integrating technology innovations that manufacturers can

immediately use to transform their business,” says Tim

Shinbara, vice president, technology for AMT.

MT360 is organized into two primary venues: concise

presentations in the Tech Theatre and the simulated

factory for demonstrations of the technologies presented in

the theater. Tech Garages (knowledge centers) enable

attendees to interact with subject matter experts and get

hands–on assistance for their businesses.

As an example, one Tech Garage will feature

SmartBox, a platform for easy and secure entrance into

IIoT and associated access to real–time manufacturing

data. SmartBox resulted from the joint efforts of machine

tool builder Mazak, IT leader Cisco and manufacturing

communications platform provider MEMEX.

SmartBox uses the MTConnect standard, an open,

royalty–free standard that provides a semantic vocabulary

for devices used in the discrete parts manufacturing sector.

All net proceeds from MT360 will go to the MT Connect

Institute (a subsidiary of AMT) for further awareness and

adoption of MTConnect.

Federated Republican Women in Action to meet in Palm Bay
Federated Republican Women in Action will meet at 6 p.m. on Friday, May 3, at Memaw’s on Babcock Street in

Palm Bay. This meeting is designed to interest those who work during the day, yet want to meet and network with

local Republican leaders. The guest speaker will be Rob Medina, director of community and military relations for

U.S. Congressman Bill Posey (R–FL). Medina acts as liaison to District 8 constituents, state and local elected officials,

veterans, active duty military personnel, business and community leaders. To make a reservation to attend this meeting,

email FRWABrevard@gmail.com.
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Learn more and register at: 
floridatech.edu/camps

Florida Institute of Technology is accredited by the Southern Association of Colleges and Schools Commission on Colleges to award associate, baccalaureate, master’s, education specialist and doctoral degrees. Contact the 
Commission on Colleges at 1866 Southern Lane, Decatur, Georgia 30033-4097 or call 404-679-4500 for questions about the accreditation of Florida Institute of Technology. Florida Institute of Technology does not discriminate on 
the basis of race, color, religion, sex, national origin, genetic information, sexual orientation, gender identity, disability, protected veteran status or any other protected minority in the admission of students, administration of its 
educational policies, scholarship and loan programs, employment policies, and athletic or other university sponsored programs or activities. Contact the Title IX Coordinator at (321) 674-8700. 
 068-0219

Camp Florida Tech 
offers summer fun 
for all ages and 
interests! 
Through dozens of 
programs, students 
can explore topics 
from computer 
programming 
to modern art,  
conservation  
to aviation.
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Sixth–grade girls team with United Way of Brevard to tackle
early grade reading project based on goals of United Nations

By Caron Partridge
cpartridge@uwbrevard.org
United Way of Brevard

Sixth–grade students Suhina Mitra,

Reha Patel, Maryn Law and Kaelin Goslin

of Freedom 7 Elementary are teaming up

with United Way of Brevard on their

school exhibition project to increase

awareness of the importance of quality

education.

The focus of their project was to utilize

the United Nation’s 17 Goals to transform

our world otherwise known as Sustainable

Development Goals (SDG)

According the SDG goal four, “obtain-

ing a quality education is the foundation

to creating sustainable development. In

addition to improving quality of life, access

to inclusive education can help equip

locals with the tools required to develop

innovative solutions to the world’s greatest

problems.”

This team of sixth–graders set off to

take action. They created posters for their

school to raise awareness, but wanted to

do more. According to United Way of

Brevard’s Community Impact manager for

Education, Kevin James, “This remark-

able group of young girls were motivated

to make a difference in our community.

They did their research and knew that a

big priority for us at United Way of

Brevard was early grade reading. So, they

came to us to help.”

They hosted a mini–book drive at

Freedom 7 collecting as many used and

out–grown books as possible. To date, they

have collected more than 500 books.

Additionally, they worked on a Little

Free Library that is now located at Angel

Kids child care at the corner of Eau Gallie

Boulevard and Wickham Road in

Melbourne.

United Way of Brevard has Little Free

Libraries throughout the county as part of

efforts to improve early grade reading.

Research shows that a strong education

leads to better employment opportunities

and a more competitive workforce.

However, there are many children in the

community who are not reading on grade

level by third grade, making it much

harder for them to succeed in school.

That’s why United Way is working to

address this challenge by giving kids in

the community greater access to books.

According to United Way of Brevard

President Rob Rains, “The goal is to

engage the community to share their love

of reading and books with local kids who

might not have access to the local libraries

or even worse those who don’t have any

books at home. The idea is to take a book,

read a book and leave a book. It’s building

a sense of community and sharing. We are

so appreciative of the team at Freedom 7

for joining our efforts.”

Visit www.UWBrevard.org for more

information on United Way’s Little

Library locations.

United Way of Brevard funds large–scale collaborations, individual agencies and
specific programs focused on the building blocks of a good life — “education,
income and health,” along with a safety net of health and human services. United
Way also oversees and effectively deploy resources through VITA Tax Preparation
Assistance, Financial Education, Healthy Families, Gifts–in–Kind and the Benefits
Connection programs. Through United Way of Brevard, the contributions of
thousands of individual donors become “a force for change in the community.”
United Way of Brevard was established in 1957.

CSR Central Library in Cocoa to host presentation
The CSR Central Library and Reference in Cocoa will host a presentation on “how to

download e–books and e–audiobooks to your mobile device through Overdrive or Libby”

at 10 a.m. on Wednesday, May 1. The fee is $5. To register for the presentation, call

(321) 633–1792. Bring your mobile device. The library’s address is 308 Forrest Ave.

Brevard Zoo hires Christy Ihlo as conservation coordinator
Christy Ihlo has joined the Brevard Zoo as its new conservation coordinator. Ihlo will

oversee the Women of the Wild (WOW) program while also playing a role in the expansion

of the Brevard Zoo’s international conservation efforts.

After earning her undergraduate degree in biology from the University of Tampa, Ihlo

worked in various positions at Georgia Aquarium for five years before pursuing a gradu-

ate degree in environmental management at Duke University. She then spent more than

two years in Tanzania with African People & Wildlife (APW) as director of monitoring and

evaluation. While working for APW, she “learned the importance of balancing the needs of

nature and communities” to create a sustainable future for both.

“It’s really important to work with communities on conservation issues,” said Ihlo. “I

can’t wait to be a part of that conversation at the Brevard Zoo and work with WOW

members to get our message out to Brevard County and beyond.”

The Brevard Zoo is home to more than 900 animals representing 195 species from all

over the world. As a not–for–profit organization, it is a leader in the fields of animal

wellness, education and conservation. More information is available at

www.BrevardZoo.org.
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TEAMS FORMING NOW!                                                                                            

March With Us To Improve            
The Health Of Moms And Babies                               

On Saturday, May 4                                                                                 
At Cocoa Riverfront Park In                                                                                               

Cocoa Village 
Interested in joining or forming a team; or make a                                              
donation for HEALTHY MOMS. STRONG BABIES?                                                                        

Please visit:                                                                                                                
marchforbabies.org/event/brevard 

 

HEALTHY MOMS. STRONG BABIES.  

You raise money to expand programs and educate medical professionals to make 
sure that moms and babies get the best possible care. You advocate for policies 

that prioritize their health. You fund research to find solutions to the biggest 
health threats. And you support moms through every stage of the pregnancy       

journey, even when everything doesn't go according to plan. 

Media Sponsors: Gold  Sponsors: 
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“JDRF One Walk”
Continued from page 12

Saturday, May 4, at Wickham Park on Parkway Drive in

Melbourne. Check–in begins at 8 a.m., with the 2.5–mile

Walk to start at 9:30 a.m.

The JDRF One Walk is recruiting company teams and

individuals to take part in the event. To register, visit

www.2jdrf.org/site/tr?fr_id=7618&pg=entry.

Each year, the JDRF One Walk brings those affected

by the disease together with friends, family, and cowork-

ers to celebrate their commitment to finding a cure for

Type 1 diabetes.

In 2018, nearly 1,000 people turned out for the JDRF

One Walk in Melbourne. The goal this year for the local

Walk is to raise $147,000. At press time, $86,464 has

been recorded, according to the JDRF website, which is

updated when funds are pledged.

“Whether it’s through sponsorships, donations or just

coming out to the JDRF One Walk event to socialize, we

want people to get involved, whatever that means to

them,” said Mannino. “We hope the business community

gets behind this event and supports it.”

“We are thrilled to have three outstanding community

leaders — Dr. Hudson, Susie Glasgow, and Peter

Mannino — helping us recruit teams and individuals to

take part in the 2019 JDRF Walk in Melbourne,” said

Martin Bernstine, executive director of the Central

Florida Chapter of JDRF.

“We couldn’t do what we do without volunteer leaders

in communities because we have a small staff and a large

footprint to cover in Central Florida. Dr. Hudson, for

instance, has been involved with JDRF as a volunteer for

many years, and speaks at our events throughout the

year.”

Bernstine said “any company, individual, or organiza-

tion is welcome to form a team for the One Walk. There

is no minimum or maximum number of members

required to make up a team. The idea is to get a group to

come together to help raise awareness and funds for

research for Type 1 diabetes. A tremendous amount of

the funds raised provide programs and services for

families, and the work we do raises awareness of diabetes

in communities.”

Mannino said he became involved with the JDRF One

Walk four years ago. “I got involved with this event

because one of my colleagues at Merrill Lynch has a son

who was diagnosed about the same age as Susie

Glasgow’s son, or perhaps a year or two earlier. They are

typical teenagers. But growing up with diabetes and just

trying to live a normal life as a teen presents great

challenges. I am moved by these young people and I’m

passionate about the work of JDRF.”

Susie Glasgow said she began participating in the

JDRF One Walk before her son was diagnosed. “Our

company has some employees who have Type 2 diabetes

and it affects them as well. It’s important to raise

awareness about diabetes. So we do whatever we can to

help.”

Type 2 diabetes is often diagnosed later in life. It is

defined as a metabolic disorder in which a person’s body

still produces insulin, but is unable to use it effectively.

Type 2 diabetes can be managed with diet and exercise,

or medication. More serious cases may require insulin.

JDRF, a global organization that funds Type 1

diabetes research, has made advances on its path to a

cure, funding new therapeutic developments to better

treat the disease.

For example, JDRF marked progress on the first

anniversary of its “Open Protocol” initiative to support

the development of automated insulin delivery systems,

including artificial pancreas algorithms, continuous

glucose monitors, and insulin pumps.

The goal is to increase the ability of these devices to

“talk” with one another, regardless of whether they have

the same manufacturer. “We see progress in many facets

of supplies and systems for glucose control and expect

several products to be commercialized in the coming few

years,” according to JDRF’s latest fiscal year report.

Also, JDRF and The Helmsley Charitable Trust

hosted 100 experts from around the world to discuss

cutting–edge diabetes innovation.

At the meeting, Type 1 diabetes clinicians, academic

researchers, and technology companies like IBM and

Verily discussed how to use aggregated data to advance

diabetes management, build better algorithms, and bring

safer, more innovative products to market.

“We have to keep patients healthy with the support of

the community, and certainly with the support of

endocrinologists, until we can find together a biological

cure for diabetes. Research in the field and technology

have made huge strides in the last 10 years,” said

Bernstine.

He added, “The One Walk events are very important

to our organization. The Melbourne One Walk at

Wickham Park is always greatly enjoyed by participants,

the park is beautiful and serene, great for walking. And

it’s about raising awareness of diabetes and raising funds

so we can continue to make the advancements we are

making. We would like to see as many people as possible

turn out for the local JDRF One Walk on Saturday,

May 4. Come one, come all.”

Brevard Hyperbaric
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How a hybrid model can help brick–and mortar retailers
survive the online–shopping trend that’s impacting store sales

By Ashley Pontius
apontius@newsandexperts.com
News & Experts

With shoppers finding much of what

they want online, the future of the brick–

and–mortar store can seem bleak.

Such major retailers as J.C. Penney,

Lowe’s, Gap and Family Dollar, among

many others, have announced plans to

close at least some stores across the United

States this year.

Is it possible, though, that an answer for

what’s troubling retailers these days could

be a hybrid model that marries digital with

an in–store experience?

Already some are trying such an

approach, as when Amazon opened a Black

Friday pop–up store in Madrid where

customers could browse, scan the QR code

to learn more about any item that drew

their interest, and instantly make a

purchase online.

“This no–pressure concept is becoming

increasingly popular as today’s customer

strongly rejects any hard–sell tactics,” says

J.J. Delgado, a former Amazon marketing

manager in Europe who led the largest

sales day in the company’s history.

“Instead, they favor an environment

that allows them to make their own choices

based on all the information that is

available to them.”

Retailers have been facing a sea change

in their customers’ shopping habits for

some time now. A recent “Harvard

Business Review” article pointed out that

some stores are handling the problem by

cutting the number of employees and

reducing the amount of training they give

employees. But the three Wharton School

of Business professors who wrote the

article conclude that approach is counter-

productive.

In Delgado’s view, retailers can’t waste

time lamenting what was. They need to

adapt to what is.

“The future of shopping is not in decline,

it is evolving,” he says.

Delgado offers a few suggestions on how

a hybrid of digital with brick–and–mortar

can work for retailers determined to

survive in the digital marketplace:

l The customer must experience

something they can’t online. Shopping has

become a multi–sensorial experience that

goes much further than a mere retail

transaction, Delgado says. It is about

replacing the traditional shopping experi-

ence and putting the customer at the

center of the whole retail process. “The

customer wants authenticity and some-

thing of real value, not just monetary value

but emotional value,” he says.

l Store staff must provide the human

connection not available online. “That

human connection is the store’s trump card

and they must play it right,” Delgado says.

“Maximizing that connection and combin-

ing it with online connectivity is fundamen-

tal to creating the ideal hybrid experience.”

l Companies must seek innovative

ways to manage their new reality. The

changing retail landscape is paving the

way for deals between manufacturers,

retailers and delivery companies to create

‘mashups’ that allow them to combine their

strengths and combat their weaknesses,

Delgado says.

“Amazon is the main player in this

game, as we have seen with their acquisi-

tion of Whole Foods Market,” he says, “but

many others are following suit.”

One example is the clothing chain Zara.

The chain’s London store features interac-

tive mirrors and high–tech facilities, and

combines traditional shopping areas with

online areas where customers can scan QR

codes and make orders that in many cases

are instantly delivered to the store on the

same day.

“Some see the digital transformation as

the cause for store closures, but it’s very

possible that this same digital transforma-

tion also could provide the solution to retail

woes,” Delgado says.

“It is clear that we will soon see more

hybrid–retail strategies as retailers seek

ways of consolidating their online and

offline presence to deliver a seamless

customer experience.”

J.J. Delgado, co–author of “Think Video: Smart Video Marketing & #Influencing”
(www.jjdelgado.xyz), is a professional speaker and digital–marketing expert. He was
recognized as one of the Top 15 unofficial LinkedIn influencers of 2018. He has
helped drive the growth of many organizations, including Amazon, Burger King,
Pepsi, Hertz, Ford, and Liberty Mutual.

Tom Segura to perform at King Center
The King Center in Melbourne will present Tom Segura in concert at 8 p.m. on Friday,

Nov. 29. Tickets are now on sale. Actor, comedian and writer Segura has quickly become

one of Hollywood’s most “in–demand and highly regarded talents.” He is best known for

his three Netflix specials, “Disgraceful” (2018), “Mostly Stories” (2016), and “Completely

Normal” (2014). “Paste” magazine described him as “having a natural and capable

storytelling ability, one that lifts his narratives out of average anecdote fare and plants

them firmly in hilarious ground.” Additionally, his hit podcast “Your Mom’s House,” which

he co–hosts with his wife, comedian Christina Pazsitzky, was a finalist for Best Comedy

Podcast at the Stitcher Awards and profiled by VICE. To purchase tickets for this show,

visit KingCenter.com.
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Marine Bank & Trust of Vero Beach
Continued from page 13

Commercial and multifamily mortgage

bankers closed a record $573.9 billion in

loans in 2018, according to the Mortgage

Bankers Association. Commercial bank

portfolios were the leading capital source

for which loans were originated in 2018,

responsible for $174 billion of the total. The

government–sponsored enterprises Fannie

Mae and Freddie Mac saw the second–

highest volume, at $142.3 billion.

Marine Bank & Trust is a U.S. Small

Business Administration lender, and is an

active participant in the 504 loan program.

This program provides small businesses

with attractive long–term financing used to

acquire and improve major fixed assets.

“Our approach to lending centers on

what is best for the customer,” said

Penney. “It could be a 504 loan. We have

done a lot of 504 loans through the years.

It’s a great program for borrowers.”

Under the program, a lender partners

with a Certified Development Company

(CDC), a specialized SBA–certified

nonprofit corporation, to finance an eligible

small–business loan request. Each partner

makes a loan to the qualifying small

business.

Typically, the lender’s loan is secured by

a first lien covering 50 percent of a project’s

cost. The CDC’s loan is secured by a second

lien for up to 40 percent of the project’s cost

and is backed by a 100 percent SBA–

guaranteed debenture. The borrower

contributes equity of at least 10 percent of

the project’s cost.

“The borrower can finance up to

90 percent of the loan, which is a very

attractive feature of the program,” said

Penney.

According to the Federal Reserve’s

“Small Business Credit Survey: Report on

Employer Firms,” community banks are

the small–business “lender of choice.”

Seventy–three percent of independent

businesses that used community banks

report they were satisfied with their overall

experience, compared with 49 percent for

large banks and just 35 percent for online

lenders.

“The community banks in the United

States finance small business,” said

Penney. “Our country has a community–

banking system that is unrivaled in the

world. And we also have an entrepreneur-

ial system that is unrivaled in the world.

I think they run together.”

The Federal Reserve report goes on to

say, “independent businesses that apply for

loans with community banks are the most

successful and the most satisfied.” The

report was compiled by the 12 Federal

Reserve Banks around the nation.

“We provide capital for Main Street

businesses to expand and we provide

capital for families and individuals to buy

homes,” said Penney, adding, “I really get

excited about the first–time homebuyer.

Jennifer (Cevallos) is putting families in

their first home.”

Millennials as a whole accounted for

37 percent of all homebuyers in 2018,

making them the most active generation of

buyers for the sixth consecutive year,

according the National Association of

Realtors’ “2019 Homebuyer and Seller

Generational Trends Study.”

The U.S. housing market has cooled

recently and inventory is up 1 percent

year–over–year, after being down

8.7 percent last year, according to Zillow.

It’s the first time inventory has been up

heading into the spring home–shopping

season in at least five years.

In even more welcoming news for first–

time buyers, inventory of less–expensive

starter homes has turned around far

more — up 4.1 percent after being down

12.9 percent last year.

“The first–time homebuyer is a strong

market for us,” said Cevallos. “There are so

many different programs that work in

conjunction with what we do as a residen-

tial lender that benefits first–time buyers.”

She continued, “We not only offer the

conventional mortgages, but we also have a

portfolio product that greatly widens

opportunity for first–time buyers. A lot of

people are not able to put 20 percent down

on their home to secure a mortgage. We

offer programs that can put them on the

path of the ‘American Dream,’ owning a

home. It’s exciting to be able to help first–

time buyers.”

Younger first–time buyers have had less

time to save for a down payment than most

repeat buyers, Cevallos said.

The Fannie Mae “Home Purchase

Sentiment Index” has reached its highest

point since June 2018.

Increases in the “Good Time to Buy”

and “Good Time to Sell” components drove

the measure of consumer sentiment higher

in March, with the two rising 7 and 13

percentage points, respectively. Comple-

menting that rise, more consumers

expect interest rates to fall within the next

12 months, as that survey component rose

7 percentage points in March.

Also, the net share of those who say

their household income is significantly

higher than it was 12 months ago in-

creased by 2 percentage points to

20 percent. This component is up 3 percent

from the same time last year.

“We have gotten off to a really good

start in residential lending for 2019,” said

Cevallos. “The housing market in Brevard

is faring well, especially in Viera. That

market is booming. And mortgage interest

rates are still attractive. We’re very upbeat

about our projections for the year.”
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Florida Institute of Technology
Continued from page 1

whom I greatly admired, both men and women. I was

influenced by their confidence and by the dedication they

had toward their students and their research. From my

very first year in college, I knew I wanted to be an acade-

mician.”

Eventually, Dr. Subasi landed at Florida Tech. “I love it

here. I can make my voice heard at this great institution.

And the community is very supportive of Florida Tech.”

Dr. Subasi is now mentoring others in a number of

ways. For instance, she is director of the “GE Girls in

STEM” summer program, a fun and educational experi-

ence that introduces rising seventh–graders and eighth–

graders to a range of hands–on activities. She has directed

the program, which is free of charge to students, including

lunch each day, for the last two years. The 2019 GE Girls

in STEM venture is set for July 15–19. The hours are

9 a.m. to 4:30 p.m. the five days.

To register for the GE Girls in STEM program and

other Florida Tech summer camps, visit www.fit.edu./

camps.

GE Girls in STEM is sponsored by General Electric

Corp. and is a program designed to encourage girls to

explore the world of STEM and STEM–based careers.

It began in 2011 at MIT, and has since grown to include

programs at Notre Dame, Georgia Tech, University of

North Carolina, Rice University, University of Zurich, and

Florida Tech. General Electric in Melbourne is sponsoring

the local program. There are slots for 25 students.

The GE Girls in STEM program features a number of

different components such as interactive projects,

mentoring opportunities, field trips and tours, guest

speakers, and helpful information about obtaining

scholarships, completing college applications, and more.

“This is a multi–faculty effort and the Florida Tech

faculty members are volunteering their time,” said

Dr. Subasi. The disciplines represented include mechanical

engineering, mathematics, physics, biology, chemistry, and

ocean engineering.

“It’s going to a fun five days for the students. One day

will be spent collecting samples from the ocean and

analyzing them, as part of the ocean engineering experi-

ence. The GE Girls in STEM program will feature a wide

range of hands–on activities. Students will learn about

lasers and much more while on the Florida Tech campus.”

She added, “On Friday, July 19, GE in Melbourne will

host the students for the final day of the program. There

will be simulations and activities. The students will

prepare some presentations and all the families of the

students will be invited to GE in Melbourne that day.”

Broadening participation in STEM activities for young

people is one way to cultivate interest in these fields, and

Florida Tech is doing its part through a range of summer

camps it offers to students.

In addition to GE Girls in STEM, Florida Tech has a

summer program called “Girls in Engineering, Math and

Science,” or GEMS.

The fee–based camp, scheduled July 6–14, is designed

for high school students, said Dr. Subasi. The students

board at Florida Tech. She said Florida Tech “received a

donation from Rockwell Collins, so we do offer discounts to

students seeking financial assistance.”

Late last year, United Technologies acquired Rockwell

Collins and the transaction has since closed. The company

is now known as Collins Aerospace Systems.

Florida Tech’s Dr. Mary Helen McCay, a researcher,

championed the GEMS program. Dr. McCay was a

pioneering woman in STEM long before the acronym came

into play. She was the first female bachelor’s degree

engineering graduate of Florida State University (1966).

An inventor and holder of two–dozen patents, Dr. McCay

worked for NASA’s Marshall Space Flight Center for many

years, at a time when rocket–developer Wernher von

Braun was the director.

“We have a really good team for the GEMS program,

which includes student counselors,” said Dr. Subasi. “The

camp participants meet with Dr. Mary Helen McCay, as

well as faculty from ocean engineering and mathematics.

They meet these role models like Dr. McCay and it really

gives them the confidence to strive to excel in STEM

education.”

“At the end of our camps, we always receive very

positive feedback from parents, in the form of letters,

emails, and phone calls. They say these summer camps

have uplifted the confidence of their daughters, and the

students feel more comfortable and more confident about

pursuing STEM education, which is great,” added

Dr. Subasi.

Florida Tech has long been known in the region for its

variety of camps, presenting opportunities for fun,

friendship, and yes, that elusive summertime experience

— learning.

Kicking off the week of June 3 and continuing through

the week of July 30, more than 20 academic, athletic, and

art camps will feature sports such as volleyball, basketball,

and football, and topics including aviation, computer

science, modern art, and engineering.

Regardless of their focus, Florida Tech summer camps

offer a valuable preview of the college experience at a top

university. While honing their athletic skills or diving

deeper into their favorite academic fields, campers also get

to experience certain parts of campus life firsthand.

For example, full–day academic and sports–camp

participants get to eat lunch in the Panther Dining Hall,

which can accommodate all tastes and appetites.

But the camps themselves are truly where the memo-

ries will be created.

The Engineering Camp, which is available as both a

day camp and an overnight experience, is an opportunity

for participants to witness laboratory demonstrations and

conduct well–designed experiments in aerospace, biomedi-

cal, chemical, civil, electrical, mechanical, and ocean

engineering, as well as computer science, construction

management, nanotechnology, and physics. The Engineer-

ing Camp is hosted June 24–28 and July 8–12.

Some of the other academic camps include flight,

marine science, computer science, and coastal engineering.

Those seeking a more physical experience have a range

of options with Florida Tech sports camps.

In state–of–the–art facilities with options in swimming,

basketball, football, lacrosse, snorkeling, soccer, and

softball, these camps create a positive atmosphere in which

boys and girls can take their athletic skills to the next

level.

All sports camps are held in a safe and structured

environment, with many opportunities for participants to

enhance their strengths and develop sportsmanship.

For those who may have a hard time deciding, the All

Sports Camp is a popular choice. This half–day camp held

June 3–7 features swimming instruction and then

instruction and recreational play in volleyball, fun “noodle”

water polo, kickball, whiffleball, soccer, basketball, flag

football and dodgeball.

For the true renaissance experience, try an art camp

held at Florida Tech’s Renee Foosaner Education Center in

the Eau Gallie Arts District of Melbourne. Activities at

these Tuesday–Friday camps include everything from art–

making in the traditional sense to mixed–media explora-

tion.

Each week, campers accompany their instructors on a

field trip to galleries, observing and learning how profes-

sional artists create their works. Following the visits, they

will then create their own artwork.

Each weekly camp has a different theme, including

“Making a Splash” June 11–14 where campers learn about

the plants and animals that call the Atlantic Ocean, Indian

River Lagoon, and other waters home and discover how

their artwork can help protect these ecosystems. The final

art camp, July 23–26, is themed “To Infinity and Beyond,”

and features a STEAM focus.

STEAM is an educational approach to learning that

uses science, technology, engineering, the arts, and

mathematics as access points for guiding students through

inquiry, dialogue, and critical thinking.

In general, the STEM to STEAM movement has taken

root and is surging forward as a positive mode of action to

help meet the needs of a 21st century economy.

While the U.S. Bureau of Labor Statistics predicts that

technology professionals will experience the highest

growth in job numbers between now and 2030, only a

fraction of girls and women are likely to pursue degrees

that enable them to fill these new jobs, according to new

research.

The reasons range from peer pressure to a lack of role

models and support from parents as well as from teachers,

to a general misperception of what STEM careers “look

like in the real world,” according to a 2018 report by

Microsoft Corp. and KRC Research.

Their research points to ways to better support girls

and young women in STEM by:

l Providing teachers with more engaging and relatable

STEM curriculum, such as 3D and hands–on projects, the

kind of activities that have proven to help retain girls’

interest in STEM.

l Increasing the number of STEM mentors and role

models — including parents — to help build young girls’

confidence that they can succeed in STEM. Girls who are

encouraged by their parents are twice as likely to stay in

STEM. “Regardless of being a man or a woman, everyone

at Florida Tech in encouraging more minorities to study in

these fields,” said Dr. Subasi.

l Creating inclusive classrooms and workplaces that

“value female opinions.” It’s important to celebrate the

stories of women who are in STEM careers today.

A new study shows that traditional lecturing remains

the most common teaching style for undergraduate classes

in STEM. Published March 29 in the journal “Science,” the

“largest–ever” observational study of undergraduate

STEM education monitored nearly 550 faculty as they

taught more than 700 courses at 25 institutions across the

United States and Canada.

The University of Nebraska’s Marilyne Stains and her

colleagues found that 55 percent of STEM classroom

interactions consisted mostly of conventional lecturing, “a

style that prior research has identified as among the least

effective at teaching and engaging students.”

Another 27 percent featured interactive lectures that

had students participating in some group activities or

answering multiple–choice questions with handheld

clickers. Just 18 percent emphasized a student–centered

style “heavy on group work and discussions.”

“Depending on the courses, we include hands–on

learning activities,” said Dr. Subasi. “Of course, it’s much

easier for some of the science programs because they all

have laboratories. But even for undergraduate classes,

we’re introducing projects as part of their assignments. We

have to teach theoretical parts because the students need

to learn to develop their own methodologies, but we include

projects so they can learn in a real–world environment,

and fit their model to real–life problems. It’s exciting to see

the students work in groups with their projects.”




