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By Ken Datzman

As the 2018–2019 school year winds down, Holy Trinity

Episcopal Academy is gearing up to raise money for a new

Tiger Athletic Complex that will reshape an area of the

Upper School campus and uplift the private college–

preparatory institution’s athletic infrastructure.

The $5.5 million fundraising project for the complex to

be built — and other improvements — includes naming

opportunities for companies, businesses, and individuals.

Construction will begin as early as this summer at the

Upper School campus, just south of the Pineda Causeway,

in Melbourne.

Holy Trinity Episcopal Academy has a rich tradition in

athletics. The school’s athletes have gone on to play at

Notre Dame, Duke, and the U.S. Air Force Academy, the

University of Florida and the University of Kentucky in

the Southeastern Conference, and Harvard, Princeton,

Pennsylvania, and Columbia of the Ivy League. Its

graduates have played college sports at all levels, including

NCAA Division I, II, and III, as well as at NAIA colleges.

On National Signing Day this year, Feb. 6, three Holy

Trinity Episcopal Academy seniors signed commitments to

play college athletics. Dru Nickson will be playing basket-

ball for Embry Riddle Aeronautical University in Daytona

Beach. Seth Coleman will be playing football for the

University of Illinois, and Lino Odenat will be joining

Jacksonville University’s football team.

“Fourteen percent of our students go on to play college

athletics,” said Holy Trinity Episcopal Academy President

Katherine Cobb. “We know how sports can benefit our

students and how it can change their lives. Being a

member of a team really prepares a student for life in so

many ways.”

She added, “The quality of athletes we have deserve a

nice locker room, deserve a nice weight room, and deserve

quality facilities that they can use to help improve their

athletic performance.”

The value of athletics in schools cannot be overlooked.

Studies have shown the positive impact athletics has on

students, the school as a whole, as well as the community.

The number of participants in high school sports in

2017–18 reached an all–time high of 7.9 million, according

to the annual “High School Athletics Participation Study”

conducted by the National Federation of State High School

Associations.

The number of girls participating in high school sports

reached an all–time high of 3.4 million students, and

participation by boys also set a record of 4.5 million

competitors.

Among boys’ sports, soccer registered the largest gain.

Outdoor track and field continues to lead the way for girls.

“The addition of the Tiger Athletic Complex and related

enhancements to our athletic facilities are vital to helping

us fulfill our goal of educating the whole child — mind,

body, and spirit,” said Cobb, adding that “athletics

represent an integral part of student life at Holy Trinity.

These facilities will make a significant impact on the

holistic educational experience for generations of students

to come.”

Holy Trinity launches capital campaign to fund new Tiger Athletic Complex

The board of trustees at Holy Trinity Episcopal Academy has approved a capital campaign to raise $5.5 million for a new Tiger Athletic
Complex and an IDEAS Institute at its Upper School in Melbourne. The project includes construction of a 12,207–square–foot field
house. It also includes the latest generation artificial turf field and a Plexitrac athletic track surface. There are naming opportunities for
the project. From left: Colleen Middlebrooks, director of advancement at Holy Trinity Episcopal Academy; Tom Stallard, a board of
trustees member and president of State Title; Katherine Cobb, president of Holy Trinity Episcopal Academy; and Millie Badolato, a
longtime parent volunteer at the school.
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The pictures looked much better this past week.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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Orlando–area Planet Fitness to open its doors to teens
for free all summer long as part of nationwide initiative

about health and wellness, and how best to motivate

youth toward pursuing an active lifestyle and setting

them up for success through adulthood. Key findings

include:

l Wellness is On the Brain. Today’s teens are more

health–conscious than ever before, seeing exercise as

not only a way to be in shape, but believing that —

among those who work out already — it positively

impacts their mental health (72 percent) and focus on

schoolwork (47 percent).

Sadly, nearly half of all teens (42 percent) lack a

positive body image, noting they’re self–conscious and

have trouble finding the confidence to try something

physically challenging.

In addition, with two–in–five (42 percent) of today’s

teens also battling anxiety and body image issues,

many teenagers are recognizing that exercise may be

the answer. Those who work out note they feel more

confident (47 percent) and happier (43 percent) in

addition to feeling less stressed (37 percent) and

anxious (24 percent).

l Schedule’s Booked. Nearly three–in–five

(57 percent) teens surveyed say that between school

and extracurricular activities, they do not have enough

time to make exercise a part of their daily routine — a

sentiment also shared by more than one–third

(36 percent) of teens’ parents, who feel today’s youth

have fewer opportunities to exercise on a daily basis

than they did a generation ago.

Not surprisingly, over two–in–five (41 percent)

report that their fitness levels decrease over the

summer when school is out.

That said, nearly all (91 percent) agree that they

want to stay healthy and active over the summer.

l Having Access Doesn’t Infer Action. Parents and

teens (50 and 54 percent, respectively) agree teens have

greater access and options to exercise than previous

generations. But almost two in five (39 percent) of teens

say they don’t have enough guidance on how to exercise

or where to even start (36 percent), which may be why

39 percent feel negatively towards fitness.

l Exercise Your Body, Not Just Your Fingers. When

asked how they’d prefer to spend their free time, more

than one–third (36 percent) wished to exercise or work

out more (regardless of school schedules), which is

greater than the number of teens who want to spend

more time playing video games (27 percent), browsing

social media (16 percent) or watching TV (16 percent).

l All–Star Student. Working out works to many

teens’ advantage, too, as fitness can be a secret recipe

for straight As. In fact, among surveyed teens who see

improvements based on exercise (91 percent), two in

five (40 percent) have reported that exercise helps them

to find more focus, with 23 percent directly attributing

it to making them a better student.

l Friends who Sweat Together Stay Together.

Having friends at the gym is a big motivator, with

almost two–thirds (65 percent) saying they would go to

the gym more often with a buddy.

In addition to opening its doors to all teens ages

15–18 all summer long, Planet Fitness also offers

extremely low prices and a variety of benefits, including

a hassle–free environment, brand name cardio and

strength equipment, fully equipped locker rooms, flat–

screen televisions and much more.

For more information on the Teen Summer Chal-

lenge, including how to sign up for the free member-

ship, visit PlanetFitness.com/TeenSummerChallenge.

By Valerie Ledford
vledford@uproarpr.com
Uproar PR

ORLANDO — Planet Fitness Inc., one of the largest

and fastest–growing franchisors and operators of fitness

centers in the U.S. and home of the “Judgment Free

Zone,” is inviting high school teenagers ages 15–18 to

work out for free at its Orlando clubs from May 15

through Sept. 1 as part of the nationwide Teen Summer

Challenge initiative.

Free fitness classes specifically for teenagers will

also be available Monday through Friday via certified

fitness trainers.

Additionally, all teens who sign up beginning May

15 are automatically entered into Planet Fitness’

Scholarship Sweepstakes. By the end of summer, 51

lucky teens across all 50 states and Washington, D.C.,

will be randomly selected to receive a $500 scholarship,

and one teen will receive a $5,000 grand prize.

Teens will also have the chance to win exciting

prizes on Planet Fitness’ Twitter and Instagram

channels throughout the summer, such as club swag,

movie tickets and wireless headphones.

The launch of the Teen Summer Challenge builds on

a successful local program first launched last summer

in New Hampshire, Planet Fitness’ home state. To sign

up, visit any Planet Fitness location in Orlando. Teens

under 18 must be accompanied by a parent or guardian

at sign–up.

A FOCUS ON TEEN HEALTH

The U.S. Department of Health & Human Services

recently released new physical activity guidelines,

which revealed that 80 percent of Americans do not

currently meet the recommended amount of physical

activity. The guidelines also challenge youth (ages

6 –17) to pursue a minimum of 60 minutes of moder-

ate–to–vigorous physical activity each day.

In fact, according to the U.S. Centers for Disease

Control and Prevention 2017 Youth Risk Behavior

Surveillance Survey, 66.1 percent of high school

students in Orange County do not currently meet the

60–minute daily activity threshold on at least five or

more days per week. More so, 13.8 percent of high

school students in Orange County are classified as

overweight, while 12.5 percent are considered obese.

Planet Fitness’ Teen Summer Challenge offers a

solution for teenagers eager for an opportunity to stay

active during the summer when school sports programs,

gym classes or after school activities wind down.

“So many of our local youth are not meeting the

minimum requirements for physical activity,” said Scott

Breault, vice president of marketing for Planet Fitness

Southeast. “In most cases, we have found the desire to

exercise is there, but teens don’t have enough guidance

on how to get started. The Teen Summer Challenge is

an opportunity for us to welcome teens to our clubs this

summer to work out in a non–intimidating, judgment–

free environment.”

Sunshine Fitness is one of the largest and fastest–

growing Planet Fitness franchisees in the U.S. IT

operates 80 clubs across Florida, North Carolina, South

Carolina, Alabama and Georgia.

BY THE NUMBERS

To uncover how teens ages 15–18 view health and

fitness today, Planet Fitness commissioned a national

study that sheds light on how teens and parents feel
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First Choice Medical Group

new ad emailed

FULL COLOR

Career Source

new ad emailed

FULL COLOR

First Choice is the leading Orthopaedic practice in Brevard 
to offer same-day total joint surgeries for knees and hips.
First C
to offe

For more information 
or to schedule an appointment 

call 321-725-2225 or visit myfcmg.com
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By Alvin Wang
UCF Forum columnist
University of Central Florida

I admit it. I am not a digital native. I was born in the

1950s and completed my graduate studies in 1980.

Because I teach at UCF, I encounter a new group of

college freshmen every fall semester — digital natives —

who are constant reminders of my immigrant status.

So, I now find myself washed up on the webbed

shores of information technology (IT) where I rely on

much younger students and colleagues to help me

navigate new systems and applications. This makes me

a pilgrim and in order to survive I need help from digital

natives.

Marc Prensky, a writer and speaker on education,

coined the terms “digital native” and “digital immigrant”

in his essay “On the Horizon” (2001). He points out that

while digital immigrants can learn IT and become quite

proficient at its uses, digital immigrants will think

differently and process information in different ways

from digital natives who are socialized in highly

digitized, information–rich environments. Even with

high levels of IT proficiency, digital immigrants will still

retain a “footprint” or “accent” from their analog pasts.

But no matter how skilled I am at an application such as

PowerPoint, my accent gives me away as a digital

immigrant. (Another giveaway: gray hair.)

When I was in grade school, we had lessons on using

dictionaries and encyclopedias. I’m referring to

hardcopy, carbon–based dictionaries and encyclopedias

because that was all we had. It would be well after I

completed my graduate studies that online dictionaries,

Google and Wikipedia would become commonplace.

By the time I was in college, pocket calculators were

starting to supplant slide rules. However, in the early

1970s, few of us had a pocket calculator because the one

with a square root function still cost several thousand

dollars. My first “mobile” device was a pocket calculator

that I purchased as a graduate student. I remember that

it was made by Casio and had a square root function,

played musical tunes, and even told time. I thought it

was the bee’s knees. (For digital natives unfamiliar with

this term, an online dictionary defines bee’s knees as an

anachronistic phrase denoting excellence).

In graduate school it became clear to me that despite

my digital shortcomings, I needed to embrace informa-

tion technology or die. This was because my dissertation

required complex statistical analyses that were beyond

the scope of pocket calculators, even the ones with a

square root function. Because my survival instincts were

intact, I loaded all my data onto 80–column IBM punch

cards. In those days, it was common to see graduate

students carrying shoe boxes on campus. I was one of

those students.

This was because large data sets required hundreds

of punch cards that could easily be transported in a shoe

box. The next step was to compile punch–card data to be

analyzed. On our campus this required a card reader

that converted punch–card data into an optical tape

format. Back then optical tape was made of paper in

which holes were machine–punched according to the

octal numeral system. That is, a base–8 system (imagine

that you learned to count having only eight fingers). As a

member of the original geek squad, I actually learned to

count in octal because there was a need to visually

inspect tape when there was no access to an optical tape

reader.

I remember my first portable computer in the mid–

1980s. The term “portable” is used advisedly as it

weighed a whopping 28 pounds. When secured in its

case, it looked and felt like a hefty sewing machine. My

Compaq had 128k of RAM, operated at 4.77 MHz, and

was MS–DOS based. But it did have its own built–in

keyboard and a nine–inch monochromatic green

monitor. I thought it was the bee’s knees.

Despite many successes, my transition as an

immigrant to the digital nation has been uneven. It was

only recently that I gave up my “dumb” phone. You

know, the kind that only does voice. When I tell my

students that I still don’t text on my new smartphone, I

immediately set myself apart generationally and

digitally.

So where does this leave me? As a digital immigrant

I am grateful for the resources and support that is

available in our webbed universe. Much like the colonial

pilgrims, I need help in order to survive and the digital

natives who are my students and colleagues have

always been generous in their support. My students are

especially eager to assist me and I appreciate when the

student has become the teacher with a great deal of

humility on my part. I also appreciate that the digital

nation is a highly accessible democracy with permeable

borders.

Global communication by multimedia, memes going

viral, and the rapid creation of online communities are

developments for which there is no turning back. The

digital landscape is my adopted home now, but I still

have memories of my pre–digital motherland.

Perhaps when I have grandkids sitting on my lap, I’ll

begin my story “When I was your age going to school,

they made me use a dictionary–yeah, the paper kind!”

Notes from a digital immigrant: How I came to embrace information technology

Shah family makes donation to fund college for students in Take Stock in
Children Program; longtime supporter of Brevard Schools Foundation

Brevard Schools Foundation announced it has received a $16,000 donation from Mike and Rashmi Shah. This gift

will provide funds to purchase Florida Prepaid Scholarships for students in the Brevard Schools Foundation Take

Stock in Children Program.

The Shah family has been a longtime supporter of the Brevard Schools Foundation, and their donations have

assisted with several programs including Take Stock in Children, ABC Awards, and The Supply Zone.

When asked about the impact the Shah family has had on Take Stock in Children, College Success Coach Susan

Knowles said, “The support from the Shah family has been integral to helping the Take Stock in Children program

continue to provide an opportunity for low–income, at–risk students to make their college dreams a reality.”

Take Stock in Children provides a unique opportunity for aspiring low–income, at–risk students to escape the cycle

of poverty through education. The program offers students a caring mentor, College Success Coach and hope for a

better future, with the incentive of a college scholarship upon graduation.

“These scholarships are allowing more students to access higher education,” said Janice Kershaw, president and

CEO of the Brevard Schools Foundation. “We appreciate the Shahs continued generosity.”

Brevard’s Take Stock in Children program boasts a 100 percent graduation rate compared to the state average of

70 percent for low–income students, she said.

The Take Stock in Children program not only helps make sure students graduate high school, but also prepares

them for college. The Shahs’ gift will be matched by the Florida Prepaid Foundation Project STARS program.

Take Stock in Children is a scholarship and mentoring program that provides low–income students an opportunity

to fulfill their academic potential and to attend college.

The Brevard Schools Foundation administers the program for Brevard public middle and high schools. It is the

“strategic mission of Take Stock in Children to reach more students through aggressive fundraising.”

It is the Brevard Schools Foundation’s vision to “provide scholarships to all qualified students wishing to improve

their economic status by obtaining a college degree.”

The organization has an ongoing need for volunteer mentors to serve the students in the program, said Kershaw.

Mentor trainings are provided on the first Tuesday of each month. To learn more about this program, visit

BrevardSchoolsFoundation.org.

Alvin Wang resumed his role as a professor in the
University of Central Florida’s Department of
Psychology last year after serving 11 years as dean of
the Burnett Honors College. He can be reached at
Alvin.Wang@UCF.edu.
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File photo
Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

DID THE EIGHTEENTH CIRCUIT ENABLE A SERIAL ABUSER?

BBN 3719 PAGE 5
To Be Continued ...

BBN NOTE: John M. Stewart — a partner at Rossway Swan — is president–elect of the 106,740 member The Florida Bar.

THREE BLACK SPOTS

two borders
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By Vicki Northrup
vnorthrup@brighthouse.com

Helical Communications Technology (HCT), a

Rockledge–based research, design, and manufacturer of

deployable space–based and ground–station antennas,

recently achieved “Flight Heritage Status” when their

custom–built Quadrifilar Helical Antennas were launched

as part of Hiber’s nano–satellites.

The first two were launched into space at the end of

2018 from Vandenberg Air Force Base in California and

the Satish Dhawan Space Centre in India. Very few

private companies have reached this milestone.

“This flight heritage milestone opens our doors for more

companies wishing to launch satellites into Low Earth

Orbit (LEO) for future launches,” said Salvatore Bologna,

cofounder. “The opportunity to offer daily internet access

via modems located in remote regions of the world

transmitted to earth–bound existing satellite stations is

remarkable. HCT is proud to have been part of this much

needed solution.”

Founded in 2013 by Bologna and Gregory O’Neill, HCT

began researching and designing a unique omni–direc-

tional antenna for “cube–sat” space satellites that capture

a much larger footprint of geography and topography on

the earth. Cube sats are small, less costly satellites that

can be sent into space in large quantities and growth in

this sector is expected to skyrocket due to the lower costs of

production.

Within four years HCT had developed a design that can

be scaled depending on the customer’s requirements to

have a wide range of circularly polarized antenna patterns.

Hiber, based in Amsterdam, contracted with HCT to

send their nano–satellites or cubesats on this mission with

the objective to offer internet–of–things connectivity to the

90 percent of the world which currently lacks access to a

network. The company expects to launch multiple nano–

satellites within the next year to keep up with customer

demand.

HCT designed the custom–built “quadrifilar” helical

antennas at their Rockledge–based operations and shipped

them to the Netherlands where Hiber is based. Hiber then

shipped the nano–satellites to their launch destinations in

California and India. In remote regions and developing

countries worldwide, subscribers purchase a low–cost

modem which they can integrate with existing connected

technology devices, allowing them to connect to Hiber’s

Internet of Things network.

The goal is to have a constellation of dozens of satellites

which will enable customers to send SMS–sized messages

in real time from Internet of Things devices, such as

sensors on fishing vessels or monitoring devices in remote

places like Antarctica.

“It is an honor and privilege to work with a company

like Hiber, who has strong business ethics,” said O’Neill.

“We anticipate a long and successful relationship with

them as they move forward to provide internet connectivity

to millions of people who lack that ability in areas where

cable connectivity is simply not realistic.

In 2017 HCT was selected for the NASA Technology

Docking Program, a unique arrangement from the

agreement between the Economic Development Commis-

sion of Florida’s Space Coast and NASA that awards select

companies the opportunity to work with a NASA subject

matter expert to review any technology hurdle they may be

encountering. Typically, only five companies are selected

each year. The EDC is the only economic development

organization “in the country that offers this service to their

local companies.”

HCT’s offices in Rockledge also contain an anechoic

chamber for testing radiation patterns without echo effects.

Manufacturing is strictly done in Brevard County “to

maintain top quality and frequent inspections.” The

company has plans to ramp up production rapidly as

customer orders increase. They expect a significant

upsurge in sales due to market expansion over the next

two years as their patented technology is unique, will be

manufactured at a lower cost and can be custom built to

scale locally depending on the application in any quantity.

Helical Communications Technology launches first antenna for Hiber satellite; achieves ‘Flight Heritage Status’

Old Town in Kissimmee to welcome
Nathan’s Famous, known for hot dogs

KISSIMMEE — Old Town, an iconic walking district of

shops, entertainment, and events for more than 30 years,

has announced that Nathan’s Famous will be joining the

growing list of unique and affordable dining options.

Nathan’s Famous has been satisfying hot–dog lovers for

more than 100 years and has nearly 300 restaurants all

over the world. Nathan’s “world–famous” beef hot dogs are

made today with the same “secret spice recipe as they were

in 1916.”

The Nathan’s Famous at Old Town will also feature an

extensive menu including crinkle–cut fries, sirloin burgers,

chicken, Arthur Treacher’s seafood, and much more.

“Nathan’s Famous, like Old Town, is an iconic brand

and fits perfectly with the classic American feel we offer

our guests,” says Old Town Vice President and General

Manager Thearon Scurlock. “We are excited to add another

great restaurant option as we continue restoring Old Town

to its original glory.”

Nathan’s Famous will be joining Shoney’s, Bobby’s

Garage Bar, and retailers in the new 18,000–square–foot

development visible from Highway 192.

Old Town is finishing the final phase of a multimillion–

dollar renovation project that included the installation of

an 86–foot Ferris Wheel, 45–foot front entrance Jukebox

signs, new lighting and sound, additional parking, and

more. The renovation began more than five years ago.

Nathan’s Famous is scheduled to open this summer

with the completion of the front plaza area by fall 2019.

For more information about Old Town’s renovations and

restoration, visit myoldtownusa.com or Facebook,

Instagram, and Twitter pages.
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Florida Tech in Melbourne will welcome scientists and

guests from around the world as the university hosts The

Optical Society’s “Workshop on Role of Optics in Space and

Space–based Astronomy” May 16–17 at the Center for

Aeronautics and Innovation.

Florida Tech Senior Vice President for Research and

Optical Society Fellow Gisele Bennett is workshop host

and co–chair of the organizing committee. Randy Giles,

chief scientist for the International Space Station, is also

workshop co–chair.

Panel leads will include Daniel Batcheldor, head of the

Florida Tech Department of Aerospace, Physics and Space

Sciences; Andrew Lambert, UNS Canberra Australia;

Daniel LeMaster, AFRL/RYMT; James Nagel, Harris

Corp.; and Martin Richardson, University of Central

Florida. The organizing committee also includes represen-

tatives from Lockheed Martin, NRL and DARPA.

Batcheldor and other Florida Tech faculty will be

involved in several presentations and panel discussions at

the workshop: Shuttle astronaut Sam Durrance will be a

panelist in “Science Experiments in Space,” organized by

Batcheldor; Andy Aldrin will speak on the panel, “Indus-

try, Academia and Government;” and Ilya Mingareev will

be a panelist in the session, “Manufacturing and Reliabil-

ity Requirements for Optical Components for Space

Environments.”

Speakers and panelists are attending from Australia,

Canada, Germany, Norway, Singapore and Japan.

Topics explored at the workshop will include how optics

are supporting the resurgence in the exploration of our

solar system and beyond; the role of optics and smaller

optical systems on microsatellites and probes; and the use

of optics in laboratories and factories in space.

“Space presents limitless possibilities for exploration,

scientific inquiry, and commercial enterprise that push the

boundaries of optical technology,” OSA says in its work-

shop announcement.

“This workshop examines emerging trends in the use of

space, the consequences of growing interest from new–to–

space users, and the resultant opportunities for the optical

community.”

To register and for more information, visit https://

www.osa.org/en–us/meetings/workshops/

workshop_on_the_role_of_optics_in_space_and_astron/.

Florida Tech to host ‘Workshop on Role of Optics in Space,’ university faculty to be featured on panel discussions

Physician Partners of America moves into the Spyglass Medical Building
Brian Fernandez of Bishop Beale Duncan’s Melbourne office successfully represented the landlord of Spyglass Medical

Building in leasing medical office space to Physician Partners of America.

The group relocated its south Melbourne location to occupy a 2,500–square–foot unit for a three–year term. Chris

Angelo with Century 21 Commercial–Tampa represented the tenant in the deal.

Based in Orlando, Bishop Beale Duncan is “committed to providing guidance far beyond the real–estate transaction.”

The firm’s principal–led teams recognize “opportunities and develop them into profitable real–estate decisions.”

Bishop Beale Duncan focuses on brokerage, management, investments, development and land, covering every aspect

of the commercial market. Visit www.BBDRE.com for more information on the company.
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By Brad Buck
bradbuck@ufl.edu
UF/IFAS Communications
University of Florida

GAINESVILLE — Partnerships are the key ingredient

to make “Flavors of Florida” a resounding success each

year, and this year’s event was no exception, UF/IFAS

officials say.

Flavors of Florida, an annual UF/IFAS tradition that

began in 2014, celebrates the efforts of the UF/IFAS plant

breeding program, in which scientists statewide develop

better fruits, vegetables and ornamentals.

At this year’s April 11 event, chefs, vendors and friends

of UF/IFAS put together tasty treats and, in the process,

helped raise money for the UF Field and Fork Campus

Food Program.

Caylin Hilton, associate director of UF/IFAS Advance-

ment, organized the event and thanked the many people

and groups who helped make Flavors of Florida possible.

“Partnering with more than 75 agricultural producers,

scientists and food and beverage professionals from across

Florida is one of our favorite parts of the event,” Hilton

said. “These partners are critical to showcasing the

innovation and diversity of UF/IFAS and Florida’s

agriculture and natural resource sectors.”

Some of the food and beverage station partners have

been serving since the beginning of Flavors of Florida.

They include chef Bert Gill and his teams from Blue Gill

and Mildred’s restaurants along with First Magnitude

brewery. Returning tasting stations also included the

Fresh From Florida team, Fish Hawk Spirits, Yaupon

Brothers Tea, Dorn’s Liquors and Wine Warehouse,

Northwest Seafood, and Florida Olive Farms & Mill.

This year also featured many new collaborations:

l Long–time UF/IFAS supporters Quincey Cattle Co.

and the Florida Beef Council teamed up with chefs from

Whole Foods.

l Sugar Mama Foods catering partnered with Field &

Fork.

l 3 Daughters Brewing out of Tampa served custom

brews for the event using Florida–grown hops from UF/

IFAS.

l Flagler College students showcased the Violet Queen

sweet potato they’re promoting through a partnership with

UF/IFAS Extension and Blue Sky Farms.

l Uppercrust Bakery highlighted Florida peach and

blueberry varieties.

l Sweet Dreams mixed up a custom ice cream with one

of Florida’s newest strawberry varieties that UF Dairy

Science Club members served.

In addition to featuring the latest breeds of fruits,

vegetables and other foods, Flavors of Florida benefitted

the UF Field and Fork Campus Food Program. Adminis-

tratively housed in the UF/IFAS College of Agricultural

and Life Sciences, the program provides opportunities for

collaboration and learning in sustainable agriculture and

food systems, said Anna Prizzia, UF/IFAS program

director and campus food systems coordinator. Produce

grown by the program’s Farm and Gardens is distributed

to the Alan and Cathy Hitchcock Field and Fork Pantry on

campus and other local charities. The Hitchcock Pantry

helps people in the campus community who do not have

reliable access to nutritious foods for themselves and their

families.

Through donations from those who attended Flavors of

Florida, the UF Field and Fork Campus Food Program will

receive $7,616. Prizzia thanked event attendees and

sponsors, including lead sponsor Florida Foundation Seed

Producers, for their generosity to the program.

“The funds will be used to support our student intern-

ships at the Field and Fork Farm and Gardens,” she said.

“The internship program is not only a great way to provide

hands–on learning for our students, but is also integral in

producing fresh, healthy food for the Alan and Cathy

Hitchcock Field and Fork Pantry.”

Annual ‘Flavors of Florida’ a big success, raises money for Field and Fork Campus Food Program

The Florida Public Service Commission
assists seniors in many different ways
during Older Americans Month

TALLAHASSEE — The Florida Public Service

Commission (PSC) is highlighting May’s Older Americans

Month (OAM), recognizing seniors for the vital role they

play in their communities.

In Florida, more than 5.3 million seniors create a

positive influence by blazing new trails in public service,

community stewardship, and in countless other ways. To

recognize their valuable contributions, during May PSC

staff will travel the state, visiting senior centers to share

helpful PSC information.

Utility services and their costs can be a concern for

seniors. PSC representatives will discuss water and energy

conservation strategies to lower bills, help eligible seniors

apply for the Lifeline Assistance telephone/broadband

discount program, and offer protection tips against scams

targeting utility customers. For a list of scheduled events,

please visit the PSC’s website.

A group of active seniors from the Tallahassee Senior

Center helped the PSC offer practical energy–saving tips,

based on their earlier life experiences “without air–

conditioning.”

If you’re interested in the PSC visiting a senior center

near you for Older Americans Month, or for future events,

call the PSC’s Office of Consumer Assistance and Outreach

at (850) 413–6482.

This year’s OAM theme, “Connect, Create, Contribute,”

encourages older adults to continue contributing their

time, talent, and life experience to benefit others. Seniors

play a key role in the vitality of our neighborhoods,

networks, and lives. With a higher elder population,

Florida is evidence of the contributions and engagement of

people 60 and older.
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Discovering another view of Florida at cool Salt Springs
area in Ocala National Forest, popular recreation site

By Ashley Dobbs
ashley.dobbs@marioncountyfl.org
Ocala/Marion County

OCALA — Spring is the air and

summer is just around the corner, which

means it’s time to cool off in the heart of

Central Florida.

Ocala/Marion County’s freshwater

springs remain a constant 72 degrees

(22 degrees Celsius), the perfect tempera-

ture for a picturesque tour downriver or an

encounter with the area’s underwater

wildlife. Explore miles of scenic waterways

by canoe, kayak or boat and discover even

more adventures to be had beyond the

natural Florida landscape.

Salt Springs Recreation Area, located in

the Ocala National Forest, is a popular

recreation site among visitors. Snorkel the

invigorating spring for close encounters

with fish and other aquatic creatures

inhabiting the area. In cool weather, you

may even luck out and see a manatee or

two as they move toward the warmer

waters of the spring from larger, colder

bodies of water.

The four–mile–long Salt Springs Run

flows toward Lake George from the

headwaters at Salt Springs, so be sure to

paddle the run in your canoe or kayak. Salt

Springs Recreation Area includes every-

thing from primitive camping to hookups

for RVs, restrooms and picnicking areas

and hiking trails including the 1.5–mile

Bear Swamp Trail, an easy hike through

pinelands and riverine swamp within the

spring basin.

One of the oldest and most popular

springs in the Ocala National Forest is

Juniper Springs Recreation and Camp-

ground. While there, you’ll undoubtedly

want to take an invigorating dip in the

tree–lined, turquoise waters of the

swimming area as you enjoy the sights and

sounds of nature. If you plan on spending

the night, you can set up camp at one of 78

campsites and round out your adventure

with a hike through nature trails and a

visit to the historic mill house museum.

You definitely won’t want to miss the

opportunity to canoe or kayak down the

7–mile–long Juniper Springs Run, ranked

as one of the best runs in the nation.

Silver Springs has been a treasured

Florida landmark since the late 1800s.

Located in Ocala, Silver Springs is often

referred to as the “Gateway to the Ocala

National Forrest.” Its famous glass–bottom

boats still run today, showing off the

abundant aquatic life that flourishes in

this first magnitude artesian spring.

Though swimming isn’t allowed in the

springs, you can explore them by kayak

and canoe, giving you an up–close and

personal view of the marine life. Keep your

eyes open for some native, exotic Florida

wildlife while you’re at Silver Springs–

you’ll see plenty of fish and may see some

turtles, alligators and other native wildlife,

as well as monkeys! Rhesus monkeys have

lived around the springs since the 1930s,

when the original Tarzan movies were

filmed.

Rainbow Springs is a crystal clear, first

magnitude freshwater spring, producing

400 million gallons of water every day.

Located in Dunnellon, Rainbow Springs is

the fourth largest spring in Florida.

Swimming, snorkeling or paddling

these unbelievably clear waters is a

pleasure and the abundance of wildlife

makes for outstanding hiking and birding.

In fact, the park is a part of the Great

Florida Birding & Wildlife Trail and

reports that woodpeckers, owls, hawks,

heron and other wading birds are some of

the birds commonly seen on the trail. Take

advantage of one of the 60 fully equipped

campsites in the newly renovated camp-

ground located about a mile and a half

downstream.

To develop personalized travel itiner-

ary, including visits to these Central

Florida landmarks, book accommodations

and learn more about the destination, visit

www.OcalaMarion.com.

Jaymee Weinreich to conduct paint parties for adults, children
Visit the Studios of Cocoa Beach, 165 Minuteman Causeway in downtown Cocoa

Beach, and unleash your inner artists at their popular “Sip n’ Paint Parties” for adults and

families. Local artist and experienced teacher Jaymee Weinreich will guide you through a

complete acrylic painting.

Two classes are scheduled in May. On Friday, May 10, from 6–9 p.m., students will

paint a sunset seascape “Dolphin Dusk.” On Friday, May 31, from 6–9 p.m. Weinreich will

teach a moonlit seaside “Evening Paradise.”

No previous experience is necessary. The Studios of Cocoa Beach will supply paint and

canvas. Attendees bring their own snacks and drinks and “prepare for a fun experience.”

The $35 fee includes all materials. Registration is required.

Contact jaymeeweinreich@gmail.com or call/text (787) 640–6119. Weinreich will also

schedule special sessions for two or more people.

The Studios of Cocoa Beach is a nonprofit art gallery and the creative hub on the

beaches offering a full schedule of workshops in a variety of techniques, from beginner to

advanced, adults and children.

For more information on it exhibits, its artists, or its complete workshop schedule, visit

www.studiosofcocoabeach.org or call (321) 613–3480.
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families and adventure campaigns will introduce potential

visitors to the diversity of our state’s destinations and help

ensure Florida remains top of mind. Visitors and the

revenue they create are vital to the entire economy of our

state, and Visit Florida remains committed to protecting

and enhancing tourism in Florida. Fully funding our

organization will enable us to continue implementing

innovative marketing campaigns so we can continue to set

visitation records.”

l Families Campaign

Florida receives more overnight family travelers than

any other state and families constitute one–third of

Florida’s domestic visitors. The Family Memory Makers

campaign, now in its second year, positions Florida as the

number one travel destination where families are inspired

to slow down, reconnect and create memories that will last

a lifetime.

This year’s campaign aims to engage new consumers

and educate them about Florida’s diverse family experi-

ences in an effort to drive interest and first–time visita-

tion. The advertising campaign includes tailored varia-

tions of broadcast, streaming and digital television, print,

out–of–home, public relations and social media initiatives

in Atlanta, Birmingham, Boston, Chicago, Cincinnati,

Dallas, Detroit, Hartford, Indianapolis, Los Angeles,

Nashville, New Orleans, New York City, Philadelphia,

Raleigh, St. Louis and Washington D.C. As part of these

efforts, Visit Florida launched five broadcast and digital

television commercials featuring real families in both

English and Spanish.

l Adventure Seekers Campaign

Adventure travelers, another important audience

segment to Florida, represent approximately 11 percent of

overnight leisure trips to the state. The Adventure Seekers

campaign, targeting travelers looking for authentic, less–

filtered outdoor and nature experiences, was launched for

the first time in 2018. Using marketing tactics such as

concentrated social media activations and digital place-

ments with key travel publications, this year’s campaign

aims to increase awareness of Florida as an accessible

adventure destination while showcasing the state’s unique

outdoor experiences. Target markets for this campaign

include Atlanta, Boston, Chicago, Los Angeles, New York

City, Philadelphia and Washington D.C., among others.

l Overwhelmingly Positive Results

Last year, the Visit Florida Family Memory Makers

and Adventure Seekers campaigns delivered an over-

whelmingly positive impact for the state, contributing to

the marketing corporation’s return on investment of $2.15

for every $1 invested by the Florida Legislature. In 2018,

following Visit Florida’s largest investment in family

travelers, the families campaign delivered 1.1 billion

impressions across the United States, and the number of

family trips to Florida grew by 24 percent.

Visit Florida’s 2018 adventure campaign delivered

204 million national impressions and helped increase the

number of adventure trips to Florida by 27 percent, after

no growth the previous two years.

Visit Florida announces two campaigns to drive travel to Sunshine State; targets families, adventure seekers

By VISIT FLORIDA Media
media@email–visitflorida.org]

TALLAHASSEE — Building on the big success of last

year’s marketing efforts to attract families and those

seeking adventure to Florida, Visit Florida has announced

its two latest advertising campaigns, “Family Memory

Makers” and “Adventure Seekers.”

The campaigns are designed to inspire these separate

audiences to experience their own unique moments of

sunshine in Florida.

Both campaigns were launched nationally in the past

few weeks, and each campaign features strategic market-

ing efforts across a number of platforms. In addition,

online resources are available on Visit Florida’s consumer

site to assist travelers in planning their own vacations to

the Sunshine State.

Visit Florida President and CEO Dana Young, said,

“Florida is a leader in the travel industry, and Visit

Florida works every day to ensure the Sunshine State

remains a top vacation destination. The Visit Florida

Aerodyne Industries’ McCormick receives
NASA’s Space Flight Awareness Award

CAPE CANAVERAL — Clif McCormick, a communica-

tions and tracking, radio frequency test–set engineer for

Aerodyne Industries at Kennedy Space Center, was a

recent recipient of NASA’s Space Flight Awareness

Award.

He was honored for his exceptional dedication,

determination and leadership in support of the critical

Launch Equipment Test Facility performance objectives.

The LETF, which is used to test a variety of large–scale

hardware and ground–support equipment, has been

upgraded to support NASA’s Space Launch System

Program.

An “enthusiastic team player with a can–do attitude,”

McCormick’s expertise and “never–ending dedication

directly contributed to the successful accomplishment of

many critical path milestones for NASA.”

He was recognized at NASA’s Awards Ceremony

April 3 at the Hyatt Regency in New Orleans. In addition

to an awards banquet, McCormick and his fellow honorees

attended the RS–25 engine test firing for the Space

Launch System rocket at NASA’s Stennis Space Center in

nearby Hancock County, Miss.

The Space Flight Awareness Honoree Award program

is one of the highest and most prestigious awards avail-

able to employees of NASA’s human spaceflight team.

McCormick is the sixth Aerodyne employee to be honored.

Aerodyne Industries is a subcontractor on the Test and

Operations Support Contract at Kennedy Space Center.

The contract provides overall management and implemen-

tation of ground systems capabilities, flight hardware

processing and launch operations at Kennedy.
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Florida Department of Transportation recognizes May
Motorcycle Safety Awareness Month; share the road

By Sara Shepherd
sara.shepherd@dot.state.fl.us
Florida Department of Transportation

TALLAHASSEE — The Florida

Department of Transportation (FDOT) is

recognizing May as Motorcycle Safety

Awareness Month in an effort to highlight

the importance of improving safety and

reducing motorcycle crashes.

Because of Florida’s exceptional

weather and roadways, many Floridians

enjoy motorcycles as a means of transpor-

tation. While safety is the number–one

priority for FDOT throughout the year,

during May, the Department is placing an

additional focus on this important issue to

encourage all road users to share the road

and watch for motorcycles.

“We are committed to creating a safe

environment for all road users,” said

Florida Department of Transportation

Secretary Kevin Thibault. “It takes

everyone working together to create a

positive roadway experience. When all

users share the road safely, we create a

better Florida.”

To help prevent crashes and promote

lifelong training among Florida riders,

FDOT has partnered with the Florida

Department of Highway Safety and Motor

Vehicles (FLHSMV) and several motor-

cycle training providers in high crash

areas to offer experienced rider courses at

a reduced cost throughout the month of

May.

FDOT will pay $75 toward an experi-

enced rider motorcycle course at the

following training sites: Brandon Harley

Davidson, Jacksonville Motorcycle Safety

Training, Adventure Rider Training, Bert’s

Harley Davidson and Motorcycle Training

Institute inc.

Visit www.RideSmartFlorida.com for

more details.

“Whether you operate a vehicle or

motorcycle, take responsibility for your

role on the road,” said FLHSMV Executive

Director Terry Rhodes. “Drivers should

always look twice, use caution when

changing lanes and give others plenty of

space. We all share Florida’s roadways, so

always look out for one another to Arrive

Alive.”

But reducing the number of motor-

cycle–involved crashes goes beyond

training and prevention on the part of the

motorcyclist. Vehicle drivers should also

focus on driving and be more responsible

by driving undistracted, unimpaired and

with awareness and respect for all road

users.

We are asking motorcyclists to ride

S–M–A–R–T and motorists to share the

road by using these simple tips.

l Tips for motorcyclists:

Say no to drinking and riding. (30% of

motorcycle fatalities involved a rider that’s

drunk)

Make yourself more visible to motor-

ists. (Wear bright colors or add lights)

Always wear your gear, including a

DOT–compliant helmet.

Ride in control. (Many single motor-

cycle crashes occur due to a rider riding off

of the roadway, such as riding too fast for a

curve)

Train regularly and get endorsed. (Keep

up your skills is an important role in crash

avoidance)

l Tips for drivers:

Always look for motorcycles. If you don’t

look for motorcycles, you can’t see motor-

cycles.

Check for motorcycles at intersections;

if you see one approaching, let them pass

before you turn. (Motorcycles may look like

they are traveling slower than they are)

Check your mirrors and blind spots

before entering or leaving a lane of traffic

Do not tailgate; allow more following

distance when following a motorcycle.

(Motorcycles do not always use their

brakes to slow down; sometimes they down

shift, therefore brake lights are not on.)

Don’t drive distracted.

Always drive sober.

Board–certified urologist Dr. Licht joins Parrish Medical Group
TITUSVILLE — Parrish Healthcare has welcomed Mark Licht as its newest

board–certified physician with Parrish Medical Group. Dr. Licht’s practice is located at

825 Century Medical Drive, Suite B.

Dr. Licht completed his undergraduate studies at Columbia University and his medical

degree at the University of Rochester. He then finished his urology residency at the

Cleveland Clinic Foundation in Cleveland, Ohio, and a neuro–urology and andrology

fellowship at Mayo Clinic in Rochester, Minn.

Having presented on topics relating to urology and holding positions in a variety of

practice and incontinence committees, Dr. Licht is an active community leader.

He has been awarded various honors during his professional career, including “Most

Recommended Physicians in Florida” in 2011, “Best Doctors in America” by Best Doctors

in 2001–2016, and “Top Doctors in America” by “U.S. News & World Report” in 2016.

Dr. Licht said he is interested in building a “high–quality and comprehensive urology

program” in Titusville. He believes in “delivering world–class urology treatments in a

loving and caring environment for every patient.”

Parrish Medical Group and Dr. Licht are accepting new patients. To schedule an

appointment, call (321) 268–6216.
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hotel resolves a customer problem, if there is an issue.

Kapur’s hotel shined in these categories during 2018,

including year–over–year business growth.

“This is our 10th year and we’re still growing, which

is amazing. That is something we are really proud of.

The last two years have been especially strong for our

hotel,” he said.

The Holiday Inn Express & Suites in Palm Bay

caters to the business segment during the weekdays.

“Thanks to companies like Northrop Grumman Corp.,

Harris Corp., and Lockheed Martin, our weekday

business has been very good,” said Kapur.

He added, “We are a Department of Defense–

approved hotel. So a lot of DOD professionals stay at our

hotel. It takes a couple of years to become a DOD–rated

hotel. The process includes a number of property visits

and inspections from government officials.”

Kapur also said the Holiday Inn Express & Suites in

Palm Bay is a Category 4 hurricane–rated hotel, and

houses Federal Emergency Management Agency

personnel and other people who swing into action before

and following a storm in the region.

The owner of the property is investing $1.25 million

includes Kayla Herston, the hotel’s assistant manager;

Rebecca Cardinal, front desk; Diana Pelaez, front desk

supervisor; Otilia Diaz, housekeeping supervisor; and

Julisa Lopez, housekeeping.

Businessman Dan Patel of DP Hotels owns the

Holiday Inn Express & Suites in Palm Bay. South

Florida–based DP Hotels is one of the nation’s fastest–

growing hotel management and development compa-

nies. It has a sizable portfolio of hotels in South Florida.

Vince Edlebeck, IHG’s franchise performance support

manager in Atlanta, congratulated the local team. “My

sincere thanks go to the owner Dan Patel, General

Manager Puneet ‘P.K.’ Kapur, and the entire team at

the Holiday Inn Express & Suites in Palm Bay for their

hard work in achieving this award–winning level of

performance in the hotel’s 10th year of operation.”

Kapur and Patel will be honored at IHG’s Investor’s

and Leadership Conference in Las Vegas in mid–May.

And a Torchbearer Award trophy will be on permanent

display at Kapur’s hotel.

The Torchbearer Award is IHG’s “symbol of excel-

lence.” It’s based on meeting various metrics, including

guest–service scores, energy–saving and environmental

practices, year–over–year business performance, how

the hotel recognizes its Loyalty Members, and how the

By Ken Datzman

PALM BAY — General manager Puneet “P.K.”

Kapur and his dedicated team of associates have lifted

the Holiday Inn Express & Suites on Malabar Road to

the highest levels of guest satisfaction and brand

performance within InterContinental Hotel Group’s

expansive network of properties.

The 84–room Holiday Inn Express & Suites was one

of 157 properties within the Americas chosen from the

IHG system of more than 3,900 Holiday Inn Express

hotels to receive the 2018 “Torchbearer Award,” the

highest honor for hotels within that system.

The winners met all the established targets for the

award, and gained elite status in guest satisfaction.

“It took a total team effort to win the Torchbearer

Award,” said Kapur. “The praise goes to the team

members because they are the ones on the front lines

serving customers on a daily basis. We have a dedicated

team that works hard to achieve the mission every day.”

About 20 people work at the 10–year–old “green”

hotel, located at 1206 Malabar Road SE. Kapur has been

the general manager there all 10 years and was even

on–site during construction of the property. The team

Holiday Inn Express & Suites in Palm Bay shines, wins IHG’s ‘Torchbearer Award’
— P.K. Kapur and team lead hotel to new heights in the market; full renovation set

The Holiday Inn Express & Suites in Palm Bay received InterContinental Hotel Group’s 2018 ‘Torchbearer Award,’ the highest honor within the network of properties. It was one of 157 Holiday Inn Express
& Suites within the Americas chosen from the IHG system of more than 3,900 such properties. From left, the team includes: Rebecca Cardinal, Otilia Diaz, Puneet ‘P.K’ Kapur, Julisa Lopez, Kayla Herston,
and Diana Pelaez. Their hotel is owned by businessman Dan Patel of DP Hotels, based in South Florida. He is investing $1.25 million in renovating the Holiday Inn Express & Suites.

BBN photo — Adrienne B. Roth
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Please see Space Coast Honor Flight, page 21

Brothers, Air Force veterans Norm and John Gagnon selected as Space
Coast Honor Flight Guardians, to escort veterans to D.C. to visit memorials
By Ken Datzman

One unique, heartfelt nonprofit in Brevard County is

Space Coast Honor Flight, an all–volunteer organization

with no paid employees.

It relies on grants and donations from businesses and

individuals to achieve its mission.

Space Coast Honor Flight touches the lives of genera-

tions of U.S. veterans who served on battlefields and in

other capacities in far–off places to ensure the nation’s

freedom endures.

The organization’s mission is to take World War II,

Korean War, and Vietnam veterans to visit their war

memorials in Washington, D.C., which can be an emo-

tional experience for them.

Many of these veterans have never been able to travel

to Washington to see the memorials honoring their service.

And for World War II veterans, time is running out.

According to the Department of Veterans Affairs, an

estimated 640 World War II veterans die each day.

Since its inception in 2010, Space Coast Honor Flight

has flown more than 1,300 World War II, Korean War and

Vietnam War veterans to visit their memorials on an all–

expense paid trip to Washington, D.C.

And a dedicated corps of “Guardians” are the individu-

als who make this trip happen for the veterans. They

physically assist the veterans.

Guardians must be between the ages of 18 and 70 and

must be able to push a wheelchair with a veteran for a

total of several miles, including up slight inclines during

the course of the day.

Guardians must also attend a mandatory training

session two weeks before the scheduled trip to Washing-

ton, D.C.

“Space Coast Honor Flight relies on Guardians to

accomplish our mission in taking veterans to Washington

to see their memorials and receive the recognition they

deserve,” said Jim Hart, president of Space Coast Honor

Flight in Rockledge.

“Guardians are indispensable in making Honor Flight

one of the veteran’s greatest experiences.”

People wanting to be Guardians make application with

Space Coast Honor Flight. The organization has “several

hundred” applications on file, according to its website.

Two local brothers, Norm and John Gagnon, both

U.S. Air Force veterans, filed their applications about five

years ago with Space Coast Honor Flight.

Norm Gagnon, who served 22 years in the U.S. Air

Force, saw a Netflix film that highlighted the work of

Honor Flight.

“It moved me. I knew immediately this was something I

wanted to be involved with, so I expressed my interest in

the program by filing an application with Space Coast

Honor Flight,” he said.

John Gagnon, who served four years of active duty with

the Air Force and six years as an active reservist, also

heard of the Space Coast Honor Flight program “and

wanted to be a Guardian. I registered around the same

time that Norm did, maybe five years ago.”

During last Christmas season, the brothers gathered.

Norm Gagnon asked John Gagnon if he had heard

anything from Space Coast Honor Flight. Neither had

heard, so they both refiled their applications to be Guard-

ians.

In March, Norm Gagnon was notified he had been

chosen as a Guardian for an upcoming Space Coast Honor

Flight trip to Washington, D.C.

“I called my wife and told her I’m finally going to D.C.

with a veteran. She was as excited as I was, and then

asked about John. ‘Was he chosen?’ So I contacted Space

Coast Honor Flight and inquired about John’s status, since

he had refiled his paperwork, too.”

Space Coast Honor Flight put the two brothers on the

same trip to Washington, D.C. They will be Guardians for

the May 18 flight. Guardian escorts like the Gagnons

accompany a veteran for a day of honor and tours in

Washington, D.C.

“You are basically joined at the hip with the veteran

throughout the entire process,” said John Gagnon, adding,

“The veterans get a police escort through Washington, D.C.

It’s a big event.”

The Guardians are volunteers who pay their own

expenses for the trip, which is $400, including the private

flight and meals for one day.

John Gagnon is the administrative and logistics

coordinator at Slug–A–Bug Inc. in Melbourne. Norm

Gagnon is vice president of compliance and operations at

Edge Information Management Inc. in Melbourne.

Each company president stepped up to cover the

expenses for their colleague on the trip. Steve Lum is

president of Slug–A–Bug and Joe Langford is president of

Edge Information Management.

“On behalf of the Space Coast Honor Flight team, we

thank the Gagnons for volunteering,” said Lorena Dugan,

who along with David Dugan are Guardian coordinators

for Space Coast Honor Flight. “And it’s so great they work

for companies that are supportive of veterans and of Space

Coast Honor Flight.”

If your business is interested in supporting the Space

Coast Honor Flight program with a donation, visit

www.spacecoasthonorflight.org.

In addition to the Guardians, the Space Coast Honor

Flight team that travels to the nation’s Capital generally

includes several volunteer staff members, a medical doctor,

Norm Gagnon, right, and John Gagnon have been selected to be Guardians for Space Coast Honor Flight, which takes veterans to
visit their war memorials in Washington, D.C. The program is free of charge to World War II, Korean War, and Vietnam War veterans,
among other veterans. Norm Gagnon is vice president of compliance and operations for Edge Information Management Inc. in
Melbourne. John Gagnon is the administrative and logistics coordinator for Slug–A–Bug Inc. in Melbourne. They will be on a Space
Coast Honor Flight trip to Washington May 18, joining a group of veterans.

BBN photo — Adrienne B. Roth
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Supreme Court disciplines 19 attorneys in the state for wide range of actions that violate integrity of profession

By Susannah Lyle
slyle@floridabar.org
The Florida Bar

The Florida Bar, the state’s guardian for the integrity of

the legal profession, announces that the Florida Supreme

Court in recent court orders disciplined 19 attorneys —

disbarring one, revoking the licenses of three, suspending

13 and publicly reprimanding two. One attorney also had

to pay restitution, and two others were also put on

probation. Disciplinary revocation is tantamount to

disbarment.

As an official arm of the Florida Supreme Court, The

Florida Bar and its Department of Lawyer Regulation are

charged with administering a statewide disciplinary

system to enforce Supreme Court rules of professional

conduct for the more than 106,000 members of The Florida

Bar. Key discipline case files that are public record are

posted to attorneys’ individual online Florida Bar profiles.

Information on the discipline system and how to file a

complaint are available at www.FloridaBar.org/

attorneydiscipline.

Court orders are not final until time expires to file a

rehearing motion and, if filed, determined. The filing of

such a motion does not alter the effective date of the

discipline. Disbarred lawyers may not re–apply for

admission for five years. They are required to go through

an extensive process that includes a rigorous background

check and retaking the Bar exam.

l Thomas Klemens Almquist, 1512 S. Richard Ave.,

Tampa, suspended for 91 days, effective 30 days from an

April 18 court order. (Admitted to practice: 2010), In two

cases, Almquist accepted fees from clients, but did little to

no work. He failed to respond to the clients’ and The

Florida Bar’s repeated inquiries. (Case No. SC18–1656)

l Christopher John Bondani, 2106 Sawgrass Village

Drive, Ponte Vedra Beach, suspended for 10 days and

placed on a three–year period of supervised probation,

effective 30 days from an April 25 court order. (Admitted to

practice: 2010) Bondani was arrested twice in October

2017 for driving while under the influence. In Duval

County, he entered a no contest plea to the amended

charge of reckless driving, a second–degree misdemeanor,

and in St. Johns County, he entered a no contest plea to

the charge of driving under the influence, a misdemeanor.

The trial courts in both cases adjudicated him guilty and

sentenced him to 12 months of probation with conditions of

supervision. (Case No. SC19–521)

l Richard Luther Bradford, P.O. Box 6999, Brandon,

suspended for three years, effective immediately following

an April 11 court order. (Admitted to practice: 1995)

Bradford was held in contempt of the court’s Nov. 2, 2017,

and May 3, 2018, orders for failing to fully comply with

requirements of notifying clients, opposing counsel and

tribunals of his suspension. (Case No. SC19–208)

l Stephanie Brunner, 1342 Colonial Blvd., Suite C20,

Fort Myers, emergency suspended, effective May 8,

following an April 8 court order. (Admitted to Practice:

1996) Brunner was placed under emergency suspension for

misappropriating client funds and failing to maintain

required trust account records. (Case No. SC19–503)

l Michael David Fender, 620 Maitland Ave., Altamonte

Springs, emergency suspended until further order of the

court, effective 30 days from an April 23 court order.

(Admitted to practice: 1992) Fender abandoned his law

practice, neglected client matters, lacked competence,

failed to maintain adequate client communication, failed to

earn his fees, failed to return documentation to his clients,

and engaged in an ongoing pattern of behavior that

presented a threat to his clients and the judicial system.

He also failed to respond to the bar’s investigative inquir-

ies. (Case No. SC19–628)

l Raul Enrique Garcia, Jr., 9130 S. Dadeland Blvd.,

Miami, suspended from the practice of law for three years,

effective 30 days from an April 23 court order. Upon

reinstatement, Garcia will be placed on probation for one

year (Admitted to practice: 1990). Garcia improperly dealt

with trust funds involving five client settlements. Further,

he did not properly maintain trust accounting records.

(Case No. SC17–1234)

l Alexander N. Kapetan, Jr., 4400 N. Federal Highway,

Lighthouse Point, disciplinary revocation, effective 30 days

from an April 25 court order. (Admitted to practice: 1999)

Kapetan filed a petition for disciplinary revocation, which

was granted, after he entered a plea to three felony charges

and was sentenced to five years of probation. (Case No.

SC19–274)

l Frederick Leone, Jr., 6009 Sea Ranch Drive, Unit 306,

Hudson, publicly reprimanded by an April 4 court order.

(Admitted to practice: 1983) Leone represented himself in

a matter and did not serve the opposing party with a copy

of the pleadings he filed, nor copy them on communications

with the judge’s judicial assistant. Responding to an

adverse ruling, he made intemperate remarks about the

judge. (Case No. SC18–2018)

l Juan Fernando Alban Naranjo, 3625 N.W. 82nd Ave.,

Suite 405, Doral, disciplinary revocation, effective 30 days

from an April 18 court order. (Admitted to practice: 1997)

Following the initiation of contempt proceedings in federal

Please see The Florida Bar, page 15

Art & Soul
pick up BBN

5/06/19
page 7

FULL COLOR

Uniform Mart
pick up BBN

4/15/19
page 18

FULL COLOR

Massage
pick up BBN

5/06/19
page 22

FULL COLOR

National Realty
pick up BBN

4/29/19
page 10

FULL COLOR

Melbourne Office: 723-1400
Indialantic Office: 724-2300
Relocation: 725-1500

Palm Bay Office: 725-8120
Viera Office: 259-2993
Commercial: 723-3664

www.NationalRealtyFla.com
Serving Brevard Since 1965

Uniforms  �  Shoes  �  Accessories

Uniform Mart

Melbourne Shopping Center

1387 S. Babcock Steet

321-676-0000

Featuring Barco Uniforms

"We Dress The Pros"



MAY 13, 2019 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 15

Dawson Law continues to grow, adds Julia Allegro to its real–estate business team
MERRITT ISLAND — Julia Allegro has joined Dawson Law, P.A., and will be working on the title insurance and

closing side of the firm’s real–estate business.

She moved to Florida the summer of 2017 after graduating with an associate of applied science degree in fashion

business management and a bachelor’s degree in cosmetics and fragrance from the Fashion Institute of Technology in

New York. She previously worked at a property management company on Merritt Island.

The opportunity at Dawson Law became available and she was “immediately intrigued.” Allegro will work under the

direction of attorney Kenneth Dawson.

“We are thrilled Miss Allegro has joined our company,” he said. “Her strong customer service background and ability

to work with different personalities in business will make her an extremely efficient title and closing officer. As we

continue to expand our office with industry enthusiasts, our clients and customers will be better served.”

Dawson added, “Julia is the perfect fit for our growing team, and we are excited to have her.”

The Merritt Island office is located at 50 N. Grove St.

Dawson has been an attorney for more than 24 years, specializing in the real estate title and closing business specifi-

cally for almost 20 years. Dawson opened his law practice on Merritt Island when he and his wife Cheryl decided to

relocate the business in 2006. Since this time, they have expanded their Merritt Island office, while adding a seasoned

licensed title agent and mobile services which serves customers in Central Brevard.

“Brevard County is the perfect location to continue growing and expanding our business with all of the industry action

and movement continually happening,” he said.

For more information, call (321) 986–8949, or contact Cheryl Dawson at CDawson@DawsonLawP.A.

The Florida Bar
Continued from page 14

he failed to timely disburse the estate’s funds and at-

tempted to charge the estate an excessive fee, which was

denied by the court. The court removed Speights as

personal representative of the case. (Case No. SC18–1027)

l Sabrina Starr Spradley, 207 Tropic Isle Drive, Apt.

107, Delray Beach, suspended for 18 months with condi-

tions and restitution, effective immediately, following an

April 25 court order. (Admitted to practice: 2009) In two

separate matters, Spradley made unprofessional, disparag-

ing and threatening statements in emails to an opposing

attorney and a judicial assistant. In two other matters,

Spradley took on legal representation, received payment

and provided little or no action in the matters. (Case No.

SC18–1592)

l Stuart Jared Starr, 5241 SW 9th St., Fort Lauderdale,

suspended for 91 days, effective 30 days from an April 10

court order. (Admitted to practice: 1970). Starr was held in

contempt of the court’s May 24, 2018, order for failing to

notify clients, opposing counsel and tribunals of his

suspension. (Case No. SC19–255)

l Sheldon Jerome Vann, 301 West Bay Street, Suite,

14, Jacksonville, suspended until he fully responds in

writing to an official Bar inquiry, and until further order of

the court, effective 30 days from an April 15 court order.

(Admitted to practice: 2009) Vann failed to respond fully to

an official Bar inquiry. The Florida Supreme Court held

him in contempt and ordered his suspension. (Case No.

SC18–2101)

l Peter Milan Predrag Vujin, 1200 West Ave., Apt. 824,

Miami Beach, permanently disbarred, effective immedi-

ately, following a March 22 court order. (Admitted to

practice: 2003) Vujin threatened the opposing party with

criminal action to gain an advantage in a civil matter and

misrepresented the matter to the Bar. He was previously

disciplined for similar and additional misconduct, for

which a disbarment recommendation had been made.

Vujin failed to respond to an order to show cause issued by

the Florida Supreme Court regarding the recommended

sanction. (Case No. SC17–1949)

l Ethan Marcus Wayne, 927 Belvedere Road, West

Palm Beach, disciplinary revocation, effective immediately,

following an April 25 court order. (Admitted to practice:

2007) Wayne pleaded guilty to the felony of engaging in a

monetary transaction affecting interstate commerce by,

through and to a financial institution, in criminally derived

property of a value greater than $10,000 that is, property

derived from health care fraud in violation of 18 U.S.C.

§1957 and 2. (Case No. SC19–345)

court caused by his failure to appear at court hearings, as

well as an unrelated allegation of lack of communication

and diligence in a client matter, the court granted

Naranjo’s petition for disciplinary revocation. (Case No.

SC19–284)

l Jason Eddie Negron, 33 Lake Lorraine Circle,

Shalimar, suspended for 91 days, effective 30 days from a

March 21 court order. (Admitted to practice: 2004) Negron

failed to respond to three of four insufficient funds notices

and to provide additional information regarding client

credit card fees to The Florida Bar, resulting in a subpoena

for trust account records. Negron failed to cooperate with

the auditor’s requests for trust account information and

failed to maintain the minimum required trust accounting

records. (Case No. SC18–1494)

l Shant Norsigian, 25987 Woodward Ave., Apt. 106,

Royal Oak, Michigan, publicly reprimanded, effective

immediately, following an April 16 court order. (Admitted

to practice: 2007). Norsigian failed to notify clients,

opposing counsel and tribunals of his suspension.

Norsigian was found to be in contempt for failing to timely

respond to official bar inquiries (Case No. SC19–213)

l Eugene Keith Polk, 317 N. Spring St., Pensacola,

suspended for one year, effective 30 days from a March 28

court order. (Admitted to practice: 1994) Polk was ap-

pointed to represent his client on a criminal appeal. He

failed to diligently represent or communicate with his

client, to comply with appellate rules and orders, and to

timely respond to The Florida Bar. (Case No. SC18–1107)

l Adam Ruiz, P.O. Box 565, Tallahassee, suspended for

91 days, effective May 18, following an April 18 court

order. (Admitted to practice: 2000) Ruiz was hired to

handle immigration matters. After doing minimal work, he

failed to communicate with the clients, failed to respond to

requests for information and failed to complete services.

While on probation ordered by the Supreme Court in

September 2016, a new disciplinary complaint was filed

against Ruiz, thereby putting him in contempt of that

order. (Case No. SC18–744)

l Nathaniel H. Speights, P.O. Box 33152, Washington,

D.C., suspended for three years, effective 30 days from an

April 18 court order. (Admitted to practice: 1976) In one

case, Speights failed to adequately investigate and file a

proper personal injury claim. Although given multiple

opportunities to amend his lawsuits, he failed to do so, and

the case was dismissed with prejudice. In another case,

Speights was appointed as a personal representative in a

probate case. Even though the case settled at mediation,
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Brevard Cultural Alliance (BCA), the professional

nonprofit organization representing Brevard County’s arts

and cultural sector, will be hosting its Cultural Summit on

Thursday, May 23, at the Hilton Melbourne Rialto Place.

The highlight of this daylong conference is a luncheon

featuring a conversation with Simon Le Bon, lead singer of

the iconic rock band Duran Duran.

Le Bon will reflect on the past, present, and future of

Duran Duran, of the music industry and what success as

an artist means, as he is interviewed by Spectrum News

13 Brevard County reporter Greg Pallone.

The Summit will also feature workshops tailored to arts

and cultural organizations, artists, musicians, and creative

professionals, presented by speakers from Americans for

the Arts’ National Arts Marketing Project, Edyth Bush

Institute for Philanthropy and Nonprofit Leadership, Next

Level Digital Media, and more.

The BCA will also present its latest commissioned

study of the economic contribution of arts and culture to

the Space Coast.

The cost to attend the full Summit is $60 for BCA

members, $75 for non–members, or $40 for the luncheon

only. The public is invited to learn more and to purchase

tickets at artsbrevard.org.

The Summit is supported in part by an award from the

National Endowment for the Arts. Sponsors include:

Delores and Guy Spearman, Florida Power & Light, The

Kennedy Space Center Visitor Complex, RSM, Brandt

Ronat & Co., BIMDA, Carr Riggs & Ingram, Florida

Insurance Hub, Space Coast Fun Guide, Johnson &

Montas, P.A., Lockheed Martin, The Viera Co., Residence

Inn Marriott, “Florida Today,” and Dixie Crossroads

Restaurant.

The BCA is supported in part by the Florida Depart-

ment of State, Division of Cultural Affairs, the Florida

Council on Arts and Culture, the Brevard Board of County

Commissioners, the Space Coast Office of Tourism, and the

National Endowment for the Arts. For more information

on this organization, visit ArtsBrevard.org or follow BCA

on Facebook (Arts Brevard) or Twitter (@ArtsBrevard).

Brevard Cultural Alliance announces 2019 Cultural Summit featuring a conversation with Simon Le Bon

EDC’s Investor Update Meeting set for May 15 to highlight disaster preparedness
The Economic Development Commission of Florida’s Space Coast will host its Quarterly Investor Update Meeting

May 15 with a focus on disaster preparedness for a business. A keynote presentation from Florida Power & Light Co. will

highlight best practices for business preparation and connectivity in the event of a disaster or business disruption.

In addition, presentations from CareerSource Brevard and the Brevard County Emergency Management department

will highlight local resources for businesses in the event of an emergency.

Networking will be available directly after the program and will include refreshments and hors d’oeuvres.

The event will be held at the Center of Collaboration in Rockledge, with registration opening at 3:30 p.m. To learn

more about the event, and to register, visit www.SpaceCoastEDC.org/Events.

The Economic Development Commission of Florida’s Space Coast is a private, not–for–profit coalition whose “stake-

holders are business leaders are committed to the economic growth and stability of the region.”
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By Anita Stremmel
anita.stremmel@flhealth.gov
Florida Department of Health in Brevard County

MERRITT ISLAND — With the increase in measles

cases across the nation, the Florida Department of

Health in Brevard County (DOH–Brevard) is urging

Floridians and visitors who have not been immunized

to get vaccinated.

Although measles was thought to be eradicated in

the United States in 2000, the disease has reappeared

in recent months in the form of outbreaks in several

states. The Centers for Disease Control and Health

Protection defines a measles outbreak as three or more

cases. As of April 17, 2019, one measles case has been

reported to the Florida Department of Health.

l About Measles

Measles is an acute, highly contagious viral disease.

Although it is usually considered a childhood disease, it

can be contracted at any age. Generally, preschool

children, adolescents, young adults and inadequately

immunized individuals comprise the majority of

measles cases in the United States.

Measles is spread through the air by breathing,

coughing or sneezing and is highly contagious. The

symptoms of measles generally begin about seven to 14

days after a person is exposed to someone with measles.

Symptoms include fever, runny nose, cough and rash.

Anyone who has these symptoms should contact his or

her health–care provider. There is no specific treatment

for measles.

l Vaccination Urged to Protect Against Measles

The best way to protect yourself and your family

against measles and other vaccine–preventable

diseases is by immunization. In Florida, children

should be immunized against measles with the

combination measles, mumps and rubella vaccine

(MMR) and should receive two doses, with the first at

12 to 15 months of age, and the second at four to six

years of age.

Adults should be vaccinated with at least one dose of

MMR vaccine, with a second dose recommended for

those at higher risk such as international travelers and

health care workers. People with underlying health

conditions should discuss with their health care

provider to determine the need for additional booster

doses.

l County Vaccination Services

DOH–Brevard offers vaccines for all ages through

our three clinic sites in Titusville, Viera, and Melbourne

on a walk–in basis Monday through Friday 8 a.m. to

4 p.m. Recommended childhood vaccines, including

measles, are provided free of charge. Adult vaccines,

including measles, are offered for a fee.

For more information on measles, visit

FloridaHealth.gov/measles.

The local department, nationally accredited by the

Public Health Accreditation Board, works to protect,

promote and improve the health of all people in Florida

through integrated state, county and community

efforts.

Follow us on Twitter at @HealthyFla and on

Facebook.

For more information about the Florida Department

of Health, visit www.FloridaHealth.gov.

The Department of Health in Brevard County urges residents, visitors to get vaccinated against measles
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By Terry Stanton
tstanton@newsandexperts.com
News and Experts

Problems with the emotional health of employees is

costing employers up to $500 billion per year. As a result,

the global wellness market is growing nearly twice as fast

as the global economy, according to the Global Wellness

Institute. For employers wondering whether their workers

are stressed out and unhappy — and thus hurting the

bottom line — the signs are everywhere.

Discontented employees are less likely to engage each

other in conversation, relying instead on email. The

absentee rate increases and production declines as workers

call in sick more often. And, of course, eventually employ-

ees begin to search for a more emotionally stable place to

work, leaving managers to constantly look for replace-

ments.

“The employers who do not consider their employees’

emotional wellness are bound to suffer high turnover

rates,” says Alex Zlatin, CEO of Maxim Software Systems,

a dental–practice–management software company, and

author of “Responsible Dental Ownership.”

“Employers who are not responding to those needs will

feel a significant impact.”

Zlatin says there are many ways to change the com-

pany structure to accommodate employees who are feeling

stressed out:

l Review existing (or create new) core values, vision and

purpose: These items often sound like flaky ways for big

corporations to show their connection to clients. The reality

is, if done right, these items are the pillars of every

company.

l Walk the Walk — Leadership’s role in corporate

change begins when its leaders behave the way they expect

their staff to behave. If one of your core values is “have

integrity” and the leaders do not act with integrity

consistently, they cannot expect it from their teams.

l Invest in employees — Create a “game” room for staff.

Explore team activities that are pure fun and are not

specifically designed to “enhance teamwork”. Treat

random employees to lunch.

l Monitor client feedback. Are your clients happy? If

they are not happy, is it because your employees are not

happy? When client feedback starts heading south, it

might be because your employees are not “smiling on the

phone” and if they are, it feels and sounds fake. Client

feedback is the canary in the coal mine that your employ-

ees are not happy.

l Don’t let employees suffer in silence. To reduce and

prevent burnout, employers need to create a workplace

culture that encourages employees to raise their hands and

ask for help.

“The pressures of today’s society are unlike anything we

have seen before,” Zlatin says. “These pressures don’t go

away when a person goes to work. If employers want to

have happy, satisfied employees, it is important that they

offer comprehensive emotional wellness programs.”

Zlatin (www.alexzlatin.com) worked in management for

10 years before he accepted the position of CEO of

Maxident, a company that makes a dental practice

management software. His company helps struggling

dental professionals take control of their practices and

reach the next level of success with responsible leadership

strategies.

Five ways to help stressed–out employees overcome challenges at work by emphasizing emotional wellness
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in a full renovation of the Holiday Inn Express & Suites

in Palm Bay. Kapur said the project will get underway

in a couple of months.

“We’ve had two hurricanes in the last two years and

there has been no damage to the property at all. We’re

doing the renovation because we’re introducing IHG’s

new prototype design for the Holiday Inn Express &

Suites. It’s called ‘Formula Blue’ and will show off a new

look. The design puts sleep quality, simplicity, and ease

of maintenance at the center of the concept. We’re

excited about Formula Blue because it’s basically like

launching a new hotel,” said Kapur.

Formula Blue “engages hotel guests with first–class

amenities and crisp décor through a fresh, modern,

high–tech design.” Features of the hotel’s Formula Blue

design include an open, pod–style front–desk area that

“delivers a familiar” and “expedited” check–in and

check–out experience.

In an effort to meet the needs of millennial travelers,

as well as travelers in general, hotels are continuing to

innovate, particularly focusing on convenience and

comfort.

Millennial travelers looking to retain their healthy

and active lifestyles while away from home can increas-

ingly expect food alternatives at hotels, and more. “The

millennials are a new market fast on the rise,” said

Kapur, who was the board chairman for the Greater

Palm Bay Chamber of Commerce for two years and is a

member of the Melbourne Regional Chamber of

Commerce’s 2019 Executive Committee, serving as vice

chairman for Business Advocacy.

“One way we cater to millennials is with healthy

breakfast options. For example, we now offer egg–white

omelets. People are moving toward eating healthier

breakfasts and we’re right on top of that trend with our

offerings. And, our hotel has a state–of–the–art fitness

center. The equipment features fitness–monitoring

devices. We are seeing millennials use that equipment a

lot.”

Millennials are tech–savvy, too. And the shift toward

mobile devices remains a priority for the Holiday Inn

Express & Suites. More guests than ever before are

using apps to access hotel services.

“Millennials embrace technology in a big way, and

that’s the reason why we have cloud–based fiber–optic

internet with download speeds up to 100 Mbps. That’s

one thing we will not compromise. The standard is

around 30 Mbps. We went with the much higher speed

because people who stay with us have laptops, tablets

and smartphones,” said Kapur, adding, “Having good

Wi–Fi is critically important to millennials and to other

travelers. It’s almost as necessary as the air we breathe.”

While the Holiday Inn Express & Suites in Palm Bay

is busy during weekdays catering to business travelers,

on the weekends it serves a mix of leisure customers,

including families whose children participate in the

United States Specialty Sports Association competitions

at Space Coast Stadium in Viera.

The Space Coast tourism industry got a big lift when

the USSSA signed a 20–year lease deal with the county

in 2015 to move its amateur sports operations from

Kissimmee to the Space Coast. The USSSA bills itself as

the “world’s largest” multi–sport athletic association.

More than 4 million participants compete in 14 nation-

ally sanctioned sports, including youth baseball and

soccer.

“USSSA has been a good market for our hotel,

especially the business we get from the soccer families. A

lot of families stay at our hotel because of our star

ratings and overall satisfaction scores on TripAdvisor,

Google, and all the IHG websites. People like the

reviews and they don’t mind traveling five to 10 minutes

extra for a quality hotel,” said Kapur.

One celebrity guest who frequently stays at Kapur’s

hotel is Bill Dance of “Bill Dance Outdoors” fame, and

much more. In fact, on the day of this interview Dance

was staying there.

“Bill Dance is the ‘king of fishing.’ I first met Bill

years ago when the Bass Pro Shops opened in Palm Bay.

We’ve been friends ever since. A lot of people come to

this area just for bass fishing. Stick Marsh (a St. Johns

Water Management Area) is a hidden gem, some of the

best bass fishing. Bill Dance is one great business–

success story.”

Dance, one of the world’s most famous fishermen,

was contemplating becoming a doctor like his father,

grandfather, and three other generations of Dances.

Then, driving home one night while enrolled in

medical school in Memphis, Tenn., in the early 1960s, he

came upon a horrific motorcycle crash. The grisly

encounter changed his life, he wrote in his biography. “I

was the first person on the scene. It was very traumatic,

and it affected me deeply. At that moment I knew I

didn’t want to be a doctor anymore.”

What did he want to do? “Well, I’d always loved to

fish.” Today, from his home and production studio near

Memphis, Dance oversees a fishing empire that includes

his TV show, tackle endorsements, how–to seminars, his

own magazine, and a series of popular “blooper” videos.

For 40 years, Dance’s trademark has been his

orange–and–white University of Tennessee cap. He’s

always filmed or photographed wearing it.

Kapur said both fishing and hunting are popular in

this area, “and ecotourism is growing here. The Indian

River Lagoon is the most precious resource we have.

And it helps drive business by bringing tourists here and

much more.”

Stretching more than 150 miles north to south, the

Indian River Lagoon — one of the most biologically

diverse estuaries in North America — is a true

ecotourism experience and one of our greatest resources

on the Space Coast. People from all over the world come

to the Indian River Lagoon for fishing, boating, paddle

boarding, hiking, and viewing wildlife.

Kapur is a former chairman of the Brevard County

Tourist Development Council. He currently serves on

the Tourist Development Council’s Marketing Commit-

tee.

Last December, it was announced that eight conser-

vation–related projects focused on the Indian River

Lagoon will receive grants from the Brevard County

Tourism Development Council. Through a new Tourism

+ Lagoon Grant Program, a total of about $325,000 is

being awarded to the selected Lagoon projects. “That

was exciting news,” said Kapur.

Kapur said his team at the Holiday Inn Express &

Suites is keenly focused on providing top–notch service

to customers.

“We will continue to provide the best level of hospital-

ity to our guests visiting the Space Coast. The team

members make this hotel a successful business in this

community, year–after–year. It’s all about the team.”

Holiday Inn Express & Suites in Palm Bay
Continued from page 12
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BUSHNELL — The Florida National Cemetery Joint

Veterans Service Committee will sponsor the annual

Memorial Day Ceremony at 11 a.m. on Monday, May 27,

at Florida National Cemetery.

Lt. Gen. Michael Plehn, military deputy commander

of U.S. Southern Command, will be the keynote speaker.

Tim Ryan, a U.S. Air Force veteran and son of World

War II parents, will be the guest speaker.

Steve Jerve of WFLA TV News Channel 8 in Tampa

will be the master of ceremony. There will be patriotic

music before and during the ceremony. Patriotic songs

during the ceremony will be performed by Linda

Burnette. Isaac Bobonis and Corey Lowery will play

Taps. There will be a cannon salute by North–South

Skirmish Association and a presentation of colors by the

Arena Wranglers of the Blue Moon Ranch from Wild-

wood, and flags from various military organizations.

Florida Antique Biplane Association will provide a

flyover. Guests are invited to arrive early and enjoy the

patriotic and inspirational musical prelude which will

begin shortly before the ceremony. Those attending are

encouraged to arrive early, wear comfortable clothing,

and bring a lawn chair or blanket to sit upon since

seating is limited.

The Joint Veterans Service Committee and the

Florida National Cemetery extend an invitation to all

veterans’ organizations and the public to take this

opportunity to remember and honor the men and women

who served and gave so much to protect our great nation.

Organizations with colors are invited to participate in the

massing of colors at the beginning of the program.

Veterans’ organizations should plan to arrive by

9:30 a.m.

The Avenue of Flags consisting of roughly 400 flags

will be on display along the roadways of the cemetery.

These flags were donated to the cemetery by the next of

kin of deceased veterans and were once draped over the

caskets or cremation urns of veterans.

Annual Memorial Day Ceremony is set May 27 at Florida National Cemetery; event open to public

Cocoa Police Department hires officers; is now recruiting to fill future positions
COCOA — Two new Cocoa police officers were sworn–in April 29.

Austin Manning, 22, and Brian Fredette, 30, accepted the Police Officer’s Oath during a special ceremony with family,

friends and police department staff. They each will begin the new officer training program and upon successful comple-

tion, should be deployed to solo patrol duty in two to three months.

Manning was born in Cape Canaveral and raised in Palm Bay. He was a police explorer for four years and completed

the police academy at Eastern Florida State College in March.

Fredette is originally from Syracuse, N.Y. He served in the U.S. Navy for four years where he was a military police

officer. He holds two associate degrees in business and computer information systems. He attended the police academy at

the Florida State College in Jacksonville and graduated in December 2018.

The Cocoa Police Department is actively recruiting new officers to fill immediate and future openings. For more

information on the openings, email recruiting@cocoapolice.com or call Sgt. Amy Moon at (321) 637–6381.
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and a videographer. Each trip includes 25 veterans.

Florida is the third most populated state for veterans,

behind California and Texas. There are 1.5 million

veterans in the Sunshine State, according to the Florida

Department of Veterans Affairs.

“There are a lot of veterans without families, especially

in Florida,” said John Gagnon. “And it’s really neat that

Space Coast Honor Flight gives people an opportunity to

be a Guardian for a veteran, otherwise they wouldn’t have

a way of getting to Washington to see their memorials.”

He added, “This has a lot to do with honor and pride.

And Norm and I are honored to be doing this. The Space

Coast Honor Flight program is a great way to reach out to

veterans and bond with them for one day. We’re thrilled to

be Guardians.”

Hart said Space Coast Honor Flight is a regional hub

within the national Honor Flight Network. The Honor

Flight Network was founded by Earl Morse, the son of a

Korean War and Vietnam War veteran, and Jeff Miller, a

small–business owner and son of a World War II veteran.

Morse, a physician assistant and retired U.S. Air Force

captain, worked in a Department of Veteran Affairs clinic

in Springfield, Ohio. After the National World War II

Memorial was completed in 2004, he realized many of his

World War II patients were not able to travel to Washing-

ton, D.C. to visit their memorial. Morse, himself a pilot,

offered to fly with two veterans to Washington.

In January 2005, he pitched the idea to about 300

private pilots at his local Air Force Aeroclub. He suggested

the pilots pay for the flights and personally escort veterans

around the city. Eleven additional pilots volunteered,

according to the organization’s history.

By 2005, a board was formed, funds were raised, and

other volunteers had joined. On May 21, 2005, six small

planes flew 12 veterans to Washington, D.C., for the first

Honor Flight. That first year a combination of small planes

and commercial flights were used to transport a total of

126 World War II veterans.

In 2005, Jeff Miller, a dry–cleaning company owner in

Hendersonville, N.C., inspired by Morse, had a similar

idea but on a larger scale — to charter entire commercial

jets. Miller formed HonorAir and began flying “great

numbers” of World War II veterans from the Asheville

Regional Airport in North Carolina.

In February 2007, Morse and Miller met in Washing-

ton, D.C., at the first “Summit” and merged Honor Flight

and HonorAir into what is now known as the Honor Flight

Network.

Norm and John Gagnon have been preparing for their

trip. They will attend a pre–flight orientation at 2 p.m. on

Sunday, May 5, at Wickham Park Senior Center in

Melbourne, the staging facility for all activity for the Space

Coast Honor Flights.

“On May 5 the Guardians go through their orientation

and the veterans go through theirs. We are not together at

that point. Midway through orientation is when we meet

the veteran whom we will be escorting to Washington. On

flight day, which is Saturday, May 18, we have to be at

Wickham Park at 1:30 in the morning. So it’s going to be a

long day. When all the activities for the veterans are

finished in Washington, we fly back, get on a bus, and are

dropped off at Wickham Park,” said John Gagnon.

In Washington, D.C., the veterans will go on a bus ride

to visit the different memorials, and the changing of the

guard at the Tomb of the Unknown Soldier in Arlington

National Cemetery.

The Tomb of the Unknown Soldier stands atop a hill

overlooking Washington, D.C. and on March 4, 1921,

Congress approved the burial of an unidentified American

soldier from World War I in the plaza of the Memorial

Amphitheater.

The veterans will experience the National World War II

Memorial. The memorial honors the 16 million people who

served as part of the U.S. Armed Forces during World War

II, including more than 400,000 who gave the ultimate

sacrifice for their country.

The memorial sits along the central vista of the

National Mall, at the east end of the Lincoln Memorial

Reflecting Pool. The World War II Memorial is open to the

public 24 hours a day. Park rangers are on duty to answer

questions daily.

The Korean War Veterans Memorial is also located

near the Lincoln Memorial on the National Mall. It was

dedicated on July 27, 1995. The memorial was designed

and financed by private contributions and erected under

the auspices of the Korean War Veterans Memorial

Advisory Board composed of Korean War veterans

appointed by President Reagan.

“The Korean War Memorial is one of my favorite

memorials,” said Norm Gagnon. The memorial commemo-

rates the sacrifices of the 5.8 million Americans who served

during the three–year period of the Korean War.

Space Coast Honor Flight will host a private Reunion

for the veterans and their Guardians and everyone from

the May 18 flight to Washington, D.C. The Reunion is set

for Sunday, June 30, at the Wickham Park Senior Center.

“Both Norm and I are really looking forward to these

events. For us, it’s been five years in the making. And now

we are on our way.”

Space Coast Honor Flight
Continued from page 13
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Holy Trinity Episcopal Academy
Continued from page 1

Besides the Southeastern Conference and the Ivy

League, Holy Trinity graduates have competed in the

PAC–12, Big 12 and Big Ten, and in Olympic development

programs. Some of its graduates have even played in the

National Football League, and on the Ladies Professional

Golf Association Tour.

In the 19 years since the creation of the Upper School

athletic department, Holy Trinity has won more than 166

state, regional, and district athletic championships.

The school offers 13 sports, and fields 50 varsity, junior

varsity, and junior high athletic teams, in addition to its

10 Lower School extracurricular sports options.

Now the Holy Trinity Episcopal Academy board and

administration say it’s time to modernize the athletic

facilities at the Upper School, which has an enrollment of

roughly 575 students in grades seven through 12.

The historic Lower School Parish campus on West

Strawbridge Avenue in Melbourne serves students in

preschool through grade six. There are roughly 850

students on the two campuses.

The board of trustees at Holy Trinity Episcopal

Academy just approved the capital campaign to raise

$5.5 million for the Tiger Athletic Complex and other

campus improvements.

The project also includes the Innovation, Design,

Entrepreneurship and Applied Solutions Institute. The

IDEAS Institute facility will feature a makerspace

including equipment for the students to build and create

projects, space to brainstorm as entrepreneurial teams,

and translate ideas to real–world solutions or applications.

The school is looking to rally families and the business

community around the project, with the Tiger Athletic

Complex being the first undertaking.

“It’s a project we are all looking forward to because the

students will benefit,” said Tom Stallard, a board of trustee

member of Holy Trinity Episcopal Academy and president

of area firm State Title.

“Eighty–six percent of students are involved in some

way in athletics at Holy Trinity Episcopal Academy. The

new Tiger Athletic Complex is much needed. Our sports

teams have grown through the years and the facilities we

currently have need to be upgraded and enhanced. So the

Tiger Athletic Complex is a very important project as we

look to the future.”

Tom and Mary B. Stallard are Holy Trinity Episcopal

Academy parents.

Dr. Gary Ganiban, a board–certified retina and vitreous

specialist at The Eye Institute for Medicine and Surgery,

based in Melbourne, is chairman of the Holy Trinity

Episcopal Academy board of trustees.

“This project is creating a lot of excitement for Holy

Trinity families and for the community in general. We’re

anxious to get the project underway,” said Dr. Ganiban, a

former college athlete himself, having competed as a

sprinter on Bucknell University’s track and field team.

He has also competed in two Boston Marathons and

four Florida “Ironman” events, where participants swim

1.2 miles, bike 56 miles, and run 13.1 miles.

The Tiger Athletic Complex includes construction of a

12,207–square–foot field house featuring home and visitor

locker rooms, concessions, restrooms, strength and

conditioning facilities, athletic trainer facilities, office

space, and a pavilion and observation deck.

The project also includes the latest generation artificial

turf field and Plexitrac athletic track surface, as well as

road, parking, lighting and sidewalk enhancements,

gymnasium upgrades, and other vital improvements that

will transform the Upper School for all Holy Trinity

students, families, and visitors.

Plexitrac is a product brand of California Sports

Surfaces. Plexitrac creates advanced track–surfacing

systems designed to provide runners with the highest level

of surface performance for competition, and cushioning for

safe training, according to the company.

Its track–surfacing systems, which are low mainte-

nance, are made with proprietary polyresin binders and

“strike the perfect balance between the dynamic response

needed for running performance and cushioning appropri-

ate for athletic safety.”

Cobb said her school “did a lot of research for this

project. We visited other complexes and other facilities,

spent hours and hours on the phone talking to various

companies, and had experts come here to talk to us about

the benefits of both turf and grass. We addressed all of the

issues, and then made a decision to go with artificial turf.

We are going with a state–of–the–art system. We are

investing in the very best system.”

She added that the “plan is to start the project by this

summer. We would like to play our first football game on

our new field in August. That’s our goal. And right now, I

see no reason why we can’t make that goal.”

“Our fields are used all the time,” said Millie Badolato.

“There is no down time. We have junior high through high

school sports going on year–round. And we just added

Lacrosse at Holy Trinity. We’re excited about that pro-

gram.”

Badolato has been a parent volunteer at Holy Trinity

for the last 10 years.

“My daughter Elizabeth is a senior and she plays

lacrosse and soccer at the school. Lensa, my seventh–

grader, is in her first year of track. When Lensa graduates

in 2024, my two girls will have used the athletic facilities

at Holy Trinity for 11 years,” she said.

Millie Badolato added, “My husband and I are getting

involved in this project and are very passionate about it. As

a family, we want to create facilities for the next genera-

tion of students who participate in sports, physical

education, and athletics at Holy Trinity,” she said.

Dr. Stephen Badolato is a board–certified family

physician who specializes in sports medicine. He did his

Fellowship training in sports medicine at The Ohio State

University, where he served as a team physician for the

Buckeyes. He runs Premier Urgent Care in Melbourne.

Colleen Middlebrooks, director of advancement at Holy

Trinity Episcopal Academy, said the capital campaign

project has “involved about two years of planning and

analyzing and determining the priorities as we chart our

course for the future.”

She said athletic facilities at Holy Trinity Episcopal

Academy “have not been updated since the original

facilities were built in early 2001. So, an upgrade is really

needed. A lot of the schools we compete against in athletics

already have turf.”

The $5.5 million capital campaign goal “is not just for a

building or for a field, it’s for an entire project. The scope

includes fixing drainage on the wetland property we have,

it includes sidewalks, parking and lighting, and enhancing

existing facilities,” added Middlebrooks.

In addition to naming opportunities, the school is

seeking in–kind donations from businesses “for various

things like landscaping and signage, for example, that

aren’t included in the renderings, but need to be done in

and around the complex.”

Campaign dollars will be privately raised, with

fundraising efforts underway. Capital expenses are carried

“exclusively” by the school through donations, as it receives

no money from the state or the Episcopal Diocese, she said.

For more information on supporting the campaign,

contact Middlebrooks at Colleen.Middlebrooks@htes.org.

Her phone number at the school is (321) 723–8323,

extension 365. Her mobile phone is (321) 693–7698.

In early 2019, Holy Trinity Episcopal Academy

conducted a feasibility study to determine the level of

support for the project among members of the school

community, including parents, grandparents, alumni, and

other supporters.

“Record response” to the survey and face–to–face

interviews indicated an “extremely” high level of enthusi-

asm and commitment for the campaign and the Tiger

Athletic Complex.

The Tiger Athletic Complex represents the school’s

largest capital expansion since the construction of the

850–seat Scott Center for Worship and the Performing

Arts, in 2005.

“Over the last two years, we have really focused on

holistic education — mind, body, and spirit,” said Cobb,

who was named the first president of Holy Trinity

Episcopal Academy in April 2017, having previously

served as provost and vice president for academic pro-

grams at Eastern Florida State College.

“The Scott Center for Worship is used every day. We

were very fortunate several years ago to have a donor build

that facility for us.” Businessman and philanthropist

Edward “Ed” Scott was the donor for the Center. Scott

served on the Holy Trinity Episcopal Academy board for

more than eight years.

The Catherine A. Ford Field was completed in 2001,

marking the last major addition to Holy Trinity’s athletic

facilities. Holy Trinity’s Upper School was constructed in

2000. Ford led Holy Trinity for 25 years, before retiring in

2013. “She built a great foundation for Holy Trinity,” said

Cobb.

Upon completion of Phase 1 — the Tiger Athletic

Complex — Holy Trinity will pursue building an IDEAS

Institute to house 21st century learning programs focused

on collaboration, said Cobb. As educational trends evolve,

so will plans for Phase II.

“The IDEAS Institute will be a three–story classroom

building containing about 24,000 square feet,” Cobb said.

“It will be located near our library, by the junior high

building. We have a spot all picked out for it.”

Cobb added, “We want the IDEAS Institute to be a

state–of–the art classroom building. We are continuing to

research our design options. We have some great ideas for

the types of programs we want in that building. For

instance, there will be robotics, journalism, and some

collaborative learning spaces for students.”

She added that her institution “focuses on project–

based learning. We have seen how students excel in

classes in a project–based learning environment. The

IDEAS Institute will have classrooms that can be easily

reconfigured. We will be able to quickly put up walls or

take down walls.”

“This is one of the reasons why my family loves Holy

Trinity Episcopal Academy,” said Millie Badolato. “I am

excited about the IDEAS Institute because it will play an

important role in educating our children in careers that

may not exist today, but will in the future. The school is

always looking to the future.”

There has been strong growth in science, technology,

engineering, arts, and mathematics careers in the last

decade, especially on the Space Coast, said Cobb.

“So we continue to incorporate these areas and expand

upon them in our curriculum. Our vision is to have our

students master core academic content while learning to

work collaboratively with the skills necessary to succeed in

a global workforce. We also keep in mind our students’

need to be well–balanced — to play sports, play instru-

ments, take drama and art, and of course, to have the time

simply to be children.”




