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range of sectors in business and industry, including health

care, education, technology, manufacturing, aerospace, and

aviation.

“We have a great team of people and a great customer

base. Our business is exciting. We work with a lot of

different companies,” said Rob Perers.

He added, “As an independent entity — a family

business — five decades in the market is something we’re

proud of. We’ve had outstanding community support.

We’re planning a 50th anniversary celebration. We’ll be

marking the occasion in a good old–fashioned way.”

Rob Perers is the second generation of the family and

succeeded his father Ralph Perers as company president in

the early 2000s.

“The entire team was extremely focused on the mission.

We worked off operational task lists every morning, things

that needed to be accomplished in order to rebound from

this setback,” said Robert “Rob” Perers, president of

American Business Interiors.

Because of the extensive damage, the company had to

operate from a makeshift location in Melbourne for two

years while its main facility was being fully renovated.

American Business Interiors — a commercial interior

design, office furnishings and facilities services firm —

provides total workplace solutions to clients on the Space

Coast and in surrounding markets.

The company is one of the oldest family businesses of

its kind in the region and continues to be a leader in

contract furnishings and commercial interior design.

American Business Interiors caters to clients in a wide

By Ken Datzman

Communities are built around family businesses.

Across America, they are the backbone of the economy.

Small businesses create jobs and are known for driving

innovation in their respective industries and fields.

And one local family enterprise under second–genera-

tion leadership — American Business Interiors Inc. — is

celebrating a milestone, 50 years strong in the market.

It has faced multiple deep recessions over the past five

decades, and even an after–hours fire in 2012 that

engulfed its 13,000–square–foot headquarters building at

2015 Waverly Place in downtown Melbourne, an event

that would have prevented many small businesses from

operating for some time.

But American Business Interiors had a disaster–

recovery plan in place and executed it with precision, with

team members and the community rallying around the

firm.

The morning after the fire, the company set up a

“command post” on its outdoor patio, a small area along-

side the business. Staffers used pop–up tents and put

tables together and began connecting with customers, the

public, and the media.

ABI in Melbourne celebrates 50 years; rises above deep recessions

American Business Interiors Inc. in downtown Melbourne is marking its 50th year in the community. Robert Perers is president of the family business. He said his company has been able to thrive all these years because
of its dedicated employees and having built strong relationships with customers. In front, from left, the team includes: Jeff Michael, Lidiya Moskalev, Joanne Wallace, Tara Braden, Diana Gonzalez–Villamil, Sarah
Martin, Kim Hislop and Susan Finch. In back: Pamela Oliveria–Jackson, Terry Hill, Jeff Anctil, Tom Pareti, Sotiria Stinnett, Perers, James Simmons, Travis Matson, Juan Vargas Jr. and George Di Iulio. The team
also includes Denis Anctil, Blane Herndon, Bobby Jones, Connie Coster, Jeanne Kenaston, and Carole Tucker.
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The pictures looked much better this past week.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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Why businesses today must grasp millennial thinking or face
economic calamity; they comprise one–third of adult population

By Ashley Pontius
apontius@newsandexperts.com
News & Experts

When it comes to shopping and buying, the millennial

generation appears to play by its own rules.

And businesses that fail to understand the millennial

mindset are destined to fall behind their competition —

and perhaps plummet into irrelevancy, says Gui Costin

(www.guicostin.com), an entrepreneur, consultant and

author of “Millennials Are Not Aliens.”

“Millennials are changing how we buy, how we sell,

how we vacation, how we invest, and just about every-

thing else,” Costin says. “If you’re running a business, you

have to pay attention to how they think and act.”

Millennials are the generation born roughly from 1981

to 1995, meaning that the older millennials aren’t that far

from 40. There are about 80 million millennials, or nearly

one–third of the adult population in the U.S. — and that’s

a lot of buying power.

Millennials grew up under very different circumstances

than baby–boomers and Generation X, though, and the

way in which they came of age greatly influenced them.

One example is their relationship with technology.

“All of us, regardless of which generation we belong to,

have been impacted by technology,” Costin says. “But the

generation most affected by the digital, connected world

are the millennials. You could think of it this way: If

technology were a geyser, baby–boomers and Generation

Xers have been sprayed by its impact, but millennials got

drenched.”

And their natural use of technology transformed the

way they act as consumers, Costin says.

“Bargaining is a part of their process,” he says.

“Because they are facile with technology, they rely heavily

on their cell phones to price shop and hunt the best deals.”

Costin says there’s plenty that businesses need to

understand about millennials, but here are just a few

other facts about their consumer habits worth paying

attention to:

l They let everyone know about their buying experi-

ences. It is not uncommon for millennials to candidly

share details about their buying experiences, good or bad,

on their public social media platforms. “This can translate

to bad news for businesses that underperform or, con-

versely, great news for those that exceed expectations,”

Costin says.

l Big purchases can happen virtually. For many older

people, it’s difficult to even conceive the idea of buying a

car, for example, without ever physically seeing or

touching it first. “Millennials do it all the time,” Costin

says. “In fact, they are the very first of all the generations

to make a large purchase without first performing an on–

site inspection.”

l Brand loyalty means something. No matter how

fickle many people believe millennials to be, they are

extremely brand loyal, Costin says. In fact, 60 percent of

millennials say they almost always stick to brands they

currently purchase.

l Information is essential. Millennials scour the

internet to learn about a brand or product before making a

purchase. They check websites, blogs, or peer reviews that

they trust.

l Instant gratification is paramount. Because they

have grown up in a digital age, Millennials are used to

speed and immediate gratification. “They value prompt

feedback and communication and do not like wasting

time,” Costin says. “Think emails, text messages, and

online messaging.”

“The environment you grow up in determines what you

become accustomed to,” Costin says. “Gen Xers and Baby

Boomers need to realize that how they grew up is affecting

the way they are selling and marketing their organiza-

tions. But you cannot sell and market to millennials the

same way you were sold and marketed to.

“The good news is, many companies are listening. They

are actively replacing dated, manual processes with more

efficient, cutting–edge tools to promote the convenience

and speed millennials crave.”

l About Gui Costin

Gui Costin is the founder of Dakota, a company that

sells and markets institutional investment strategies.

Dakota is also the creator of two software products: Draft,

a database that contains a highly curated group of

qualified institutional investors; and Stage, a content

platform built for institutional due diligence analysts

where they can learn an in–depth amount about a variety

of investment strategies without having to initially talk to

someone. Dakota’s mission is to level the playing field for

boutique investment managers so they can compete with

bigger, more well–resourced investment firms.

The Savannah College of Art and Design presents a portal to the past and present
The Savannah College of Art and Design’s

“SCADstory” is a new 4–D experience produced by BRC

Imagination Arts in partnership with SCAD and more

than 25 alumni.

The experience integrates the work of two dozen SCAD

disciplines and majors, from animation to themed

entertainment design.

Opened to the public in late April 2019, this immersive

experience carries guests on an unexpected journey of

magic and wonder through four decades of SCAD history,

design and innovation. SCADstory is built in the historic

Poetter Hall, which dates back to 1892 when it opened as

the Savannah Volunteer Guard Armory and was the first

building that SCAD acquired in 1979.

Part of the story is rendered with the use of Show

Action Equipment (SAE). One particular linchpin in the

story is a Transforming Wall SAE built to appear as an

elegant Georgian fireplace. This wall is used as a surpris-

ing storytelling element for guests as they enter

SCADstory.

At the direction of the experience producer and creative

principal, BRC Imagination Arts and Entech Innovative

Engineering provided engineering, manufacturing and

installation services for the Transforming Wall SAE and

surrounding wall. The Central Florida specialty engineer-

ing company also coordinated work with the general

contractor to allow for attachment of the wall and fireplace

framing to the existing structure and electrical connec-

tions in order to power the large effect.

“The BRC team and their SCAD counterparts were

tremendous to work with,” said Justin Stehr, technical

design manager for Entech. “The creative rendering we

start with is far from the engineered shop drawings we

use to build the structure and many detailed decisions are

made along the way. Making sure the creative team was

involved as we developed the final design was important

to delivering the project our client expected, especially

given the tight time frame.”

To learn more about this interactive experience, visit

www.SCADStory.com.
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By Christine Edwards
christine.edwards@space321.com
Space Coast Association of Realtors

PALM SHORES — The buying season has begun, and

this year potential buyers can take advantage of plentiful

inventory and record housing affordability conditions.

Realtors across the country will hold thousands of open

houses from coast to coast, aiming to focus attention on the

benefits of homeownership for individuals, families,

communities and our nation’s economy.

“Realtors will hold open houses in various neighbor-

hoods throughout the Space Coast this summer. They will

provide guidance for potential buyers and answer ques-

tions about the local housing market, as well as the home

buying and selling process,” said Dennis Basile, 2019

Space Coast Association of Realtors president.

He added, “If you are interested in purchasing a home,

visiting open houses is a great way to get an idea of what

you can afford in certain neighborhoods, as well as a taste

for what is on the market.”

The National Association of Realtors’ 2018 Profile of

Home Buyers and Sellers shows that 53 percent of all

buyers used open houses as a source in their home search

process. This figure suggests the value of open houses even

in the internet era.

Women are more likely to use open houses than men,

as are buyers who were not born in the U.S. or whose

primary language is not English. The National Association

of Realtors also reports that older buyers rely more on open

houses than younger buyers, and buyers with higher

incomes are also more likely to visit open houses.

“Realtors visit hundreds — if not thousands — of homes

with buyers each year, and have a unique understanding

of what buyers can afford in our local market,” Basile said.

“Homeownership helps build financial security over the

long term. It’s an investment in your future, as well as

generations to come.”

The National Association of Realtors also recently

reported that more renters than ever aspire to become

homeowners and an overwhelming majority of Americans

believe buying a home is a solid financial decision.

Homeownership is even more attractive now with

housing affordability conditions reaching their highest

level since record keeping began in 1970. Home buyers and

sellers are encouraged to contact a Realtor to get informa-

tion and advice about the local real estate market. Visit the

Realtor Directory on SpaceCoastMLS.com to find a Realtor

to work with throughout your real estate transaction.

SpaceCoastMLS.com visitors can also search for homes on

our public Multiple Listing Service Space Coast MLS.

l About the Space Coast Association of Realtors

Since 1959, the Space Coast Association of Realtors has

been a professional trade association that provides services

to our local Realtor community. Our membership base is

comprised of more than 4,500 Realtors and “Business

Partner” members that service Brevard County and

adhere to a strict Code of Ethics when working with one

another and the public.

It’s a great time to visit an open house in Brevard, Realtors to showcase houses in various neighborhoods

Jean to conduct ‘Everything Encaustic’ workshop at Studios of Cocoa Beach
The Studios of Cocoa Beach will be hosting “Everything Encaustic,” a workshop with artist and educator Shelley Jean

from 10 a.m. to 4 p.m. on Saturday, June 22.

Come delve into the versatility of painting with hot pigmented beeswax. This ancient technique has become increas-

ingly popular with modern artists. It’s a process that invites experimentation and “you’ll be inspired to do more.”

Participants will learn about the history of encaustic, safety, surfaces, and fusing.

“We will explore a variety of techniques, including incising, image transfers, pigment sticks, mark–making, collage,

mono–printing, and incorporating photos,” said Jean. All supplies are included, but students are welcome to bring their

own papers, photos, and mixed media ephemera. Students will leave with multiple pieces of art.

Jean is an artist and educator who studied at the Florida School of the Arts and has a bachelor’s degree in art

education from the University of South Florida. She has taught in the public and private sector for more than 28 years.

She is a member of the Florida Artists Registry and is the Florida chapter president of the International Encaustic

Artists.

Jean currently teaches at the Maitland Art Museum, Mount Dora Center for the Arts, and at her home studio, Secret

Place Studio in Orlando.

Deadline to register is June 19. The class fee is $135 (plus $30 for materials). You can register at

www.StudiosOfCocoaBeach.org or contact Jean at ShelleyJeanArt@gmail.com.

The Studios of Cocoa Beach is located at 165 Minuteman Causeway in downtown Cocoa Beach. There will be a lunch

break during the session. You can bring your lunch (fridge and microwave available) or visit nearby restaurants.
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By David James Poissant
UCF Forum columnist
University of Central Florida

I have been tying my shoes the “wrong” way for over

30 years.

Let me explain: I’m in kindergarten, and our teacher

is teaching us to tie shoes. I don’t get it. I can’t do it. I try

the floppy cardboard foot with the laces woven through. I

try my own shoes. Either way, the rabbit won’t go around

the tree or through the hole, or whatever it is the rabbit is

supposed to do. Either way, the laces won’t tie. My

teacher chides those who get it wrong, and I don’t want to

be chided.

Then, it hits me. I don’t have to tie my shoes my

teacher’s way. I just have to make it look like I tied my

shoes her way. I tie a knot. I make two loops. I knot those

loops, and, voila, laces tied.

Decades later, my fraud would be vindicated when a

scientific study, “The roles of impact and inertia in the

failure of a shoelace knot,” (I swear I am not making this

up) would prove once and for all that the way we’re

taught to tie shoes as children is careless, inefficient and

leaves laces prone to loosening. My impromptu method,

devised to avoid getting yelled at by an impatient

teacher, turned out to be the smarter, more efficient

method after all. Sometimes stubbornness isn’t such a

bad thing.

First, though, let me define my terms. When I say

stubbornness, I’m not talking about ambition, grit or the

many characteristics under the umbrella of perseverance

for which most people already hold the utmost admira-

tion. Nor am I referring to the kind of stubbornness

surrounding strict adherence to a suspect or outdated

tradition, times when the stubborn individual might be

better served by evolution. No, I’m talking about the

need, at times, to fly in the face of unfounded tradition.

I’m talking about resilience when you’re waiting for the

world to catch up with your way of thinking. I’m talking

about the times your method isn’t wrong, merely

different, when different can be a good thing.

Maybe shoelaces are a silly example. Here are some

better ones:

Swedish pro golfer Jesper Parnevik, one of the finest

golfers in the world, freely admits to holding his clubs all

wrong.

“My knuckles go white,” he says in an interview with

Golf magazine. “I’ve putted with a glove forever, but I’ve

worn putter grips all the way down to the metal. That’s a

little weird.” Weird may be the word, but that weirdness

hasn’t kept Parnevik from netting over $15 million in

career earnings on the PGA Tour.

Or consider iconic painter Frida Kahlo. As art

historian Gannit Ankori points out in Imaging Her

Selves: Frida Kahlo’s Poetics of Identity and Fragmenta-

tion, Kahlo, in her lifetime, was known mostly as the

eccentric wife of painter Diego Rivera. She died unappre-

ciated and virtually unknown outside of Mexico before

several books and retrospectives resurrected her work

and shined a long overdue spotlight on her art. But living

in Rivera’s shadow didn’t keep Kahlo from completing a

staggering 143 paintings before she died at the age of 47.

Parnevik and Kahlo are outliers, you might argue.

Consider, then, something that most of us do most days:

type.

Numerous experiments, including Finland’s Aalto

University study “How We Type: Movement Strategies

and Performance in Everyday Typing,” have shown that

self–taught typists can type just as fast with as few as six

fingers as professional typists, trained under the

traditional touch–typing method, who type with 10. What

matters, in the end, isn’t the “best” method but muscle

memory and commitment to a single typing style.

Whether famous or workaday, sometimes we must

work against conventional wisdom in order to achieve a

desired outcome.

Stubbornness, of course, is risky. There’s the risk that

holding your club your way will injure your back. There’s

the risk that you’ll paint your way into obscurity. There’s

the risk that you’ll type your way and flunk that typing–

speed test. Always there’s the risk that your way is not

the better way, that things are one way for a reason, that

you’re making things harder for yourself than they have

to be. Always, always there’s the risk that you’re wrong.

As leadership consultant Muriel Maignan Wilkins

points out, stubbornness carries with it the risk of

Pyrrhic victory. Proving a thing can be done your way

doesn’t necessarily prove your way was best. In short, if

you’re stubborn about everything, you’re doing stubborn-

ness all wrong. As Wilkins notes, there are times when

it’s far better to listen to others, synthesize ideas,

consider tradition, stay flexible, compromise, and even

admit when you’re mistaken.

My point, then, is simple but no less profound for

being so, I hope. Despite platitudes and T–shirts, movie

quotes and what passes for wisdom these days, there’s

rarely one right way to do a thing. Where a prevailing

method reigns, there are nearly always practitioners

achieving at high levels in opposition to the dominant or

“best practices” methodology.

In other words, just because there are many ways to

do a thing wrong doesn’t mean there’s only one way to do

a thing right. And sometimes your way is just waiting to

become the new dominant way of doing a thing, as when

American athlete Dick Fosbury, dismissed early on as

the “world’s laziest high jumper,” won the 1968 Olympic

gold medal with his signature “Fosbury Flop” and

changed the face of the sport forever.

All of which is good news for me. After all, at 40 years

old, I only use seven fingers to type, and I still tie my

shoes my way.

When ‘wrong’ may be right in today’s society: In praise of a little stubbornness

The Wednesday Group to be featured during July at Fifth Avenue Art Gallery in EGAD
An exhibition of work by The Wednesday Group will

be featured during July at Fifth Avenue Art Gallery in

the Eau Gallie Arts District of Melbourne.

The exhibit — “Where Am I?” — will run from July 1

through July 27, with a First Friday Opening Reception

from 5:30–8:30 p.m. on July 5.

Begun informally by Donne Bitner and Loretta

Schnitzius in the early 1980s, The Wednesday Group

grew over time to become an informal organization of

roughly 20 women artists. In the beginning they called

themselves “The Beach Girls.”

The purpose was to only discuss art. They met for a

while in restaurants but then moved to Bitner’s studio.

From there, the group grew and became a rich resource

of women artists. The group has always remained fluid,

members coming and going as life demanded, while still

retaining its history of group shows, supporting each

other’s work and discussing art. There have never been

any officers or a move to make the group a formal

organization.

The women have several times taken trips together,

all centered around art or the making of art. They have

had several group shows, including “Chaos” at the

Foosaner Museum in 2003. Many members have shown

in solo or group exhibitions at the Foosaner also. Some of

the members did juried street shows on the Florida

circuit, juried museum shows, taught at–risk teens in the

community, taught art in elementary schools with

Brevard Cultural Alliance, taught at BCC, local libraries

and gave private art lessons.

Their education levels include B.A., B.S., B.F.A.,

M.F.A., and Ph.D., as well as self–taught artists.

Altogether, the group represents uncounted years of art

experience. Despite the looseness of the group’s organiza-

tion, joining remains an informal juried admission.

Seventeen ladies of The Wednesday Group have now

united to bring their talents to the challenging question,

“Where Am I?” Some are responding literally; some are

responding philosophically. No matter the response you

prefer, “you are sure to find this exhibit a treasure of

beauty and challenge.”

Fifth Avenue Art Gallery events are free of charge and

open to the public.

The Fifth Avenue Art Gallery is located at 1470 High-

land Ave. The phone number is (321) 259–8261. The web

address is www.FifthAvenueArtGallery.com.

David James Poissant is an associate professor at the
University of Central Florida where he teaches in the
MFA program in creative writing. He can be reached
at David.Poissant@UCF.edu.
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File photo

Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

DID THE EIGHTEENTH CIRCUIT ENABLE A SERIAL ABUSER?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is president–elect of the 106,740 member The Florida Bar.
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Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015
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By Brad Buck
bradbuck@ufl.edu
UF/IFAS Communications
University of Florida

GAINESVILLE — When she began her sophomore

year in 2015 at the University of Florida, Angela

Rodriguez experienced a gap in paychecks between the

summer and fall semesters while she changed part–time

jobs. Without a source to buy food, Rodriguez worried

about how she would eat during her first few days of

class. Fortunately, her friends told her about the UF Alan

and Cathy Hitchcock Field & Fork Pantry on campus.

“I was very grateful for (the pantry),” Rodriguez said.

During her first visit to the facility, she took corn,

green beans and rice. That was enough food to sustain

her for about a week until her first paycheck arrived. She

continued to utilize the pantry about four times a

semester when finances were tight.

A new UF Institute of Food and Agricultural Sciences

(UF/IFAS) study shows many students experience social

stigma when they use their campus food pantry for food

acquisition. To alleviate that, Rodriguez recommends

going to the pantry with others, at least for the first time.

“If I went to the pantry by myself the first time, I

would have felt exposed,” said Rodriguez, who was born

in Columbia, grew up in Lake Mary, Florida, and

graduated in May 2018 from UF with a bachelor’s degree

in psychology. “But because I went with my friends who

also needed the resource, I felt validated. The next time I

went to the pantry, I didn’t think about how others would

perceive me.”

Immediately after her first visit to the pantry,

Rodriguez told her friends about the campus resource on

social media. She has accompanied other students during

their first visits to the pantry on multiple occasions.

Rodriguez hopes her actions help students relate to their

peers while gaining the sustenance they need.

Many college students across America find themselves

in situations similar to the one Rodriquez faced. Accord-

ing to the U.S. Department of Agriculture, they fall into a

category scholars call “food insecure” — lacking access to

adequate, healthy, and safe foods, or being unable to

acquire acceptable food in socially acceptable ways.

For her master’s thesis, UF/IFAS College of Agricul-

tural and Life Sciences graduate student Aseel El Zein

looked at food insecurity and how it impacts several

physical and mental health characteristics and academic

performance in first–year students across eight geo-

graphically diverse U.S. universities: UF, the University

of Tennessee, University of Maine, Syracuse University,

West Virginia University, Kansas State University,

Auburn University and South Dakota State University.

About 19 percent of respondents were identified as

food insecure, lacking consistent access to nutritious food,

while another 25 percent experienced anxiety about food

shortage. Through this work, El Zein found that food

insecure students are also at a higher risk of experiencing

stress, poor sleep quality, disordered eating behaviors

and overall lower grade point averages than students

who are food secure.

El Zein’s research is published in the journal “BMC

Public Health.”

“Today, many low–income and first–generation

college students are pursuing higher education opportu-

nities,” said El Zein. “Tuition, fees, and other costs

associated with attending college exceed the financial

means of many students. As a result, students have to

prioritize their available budget for rent, tuition and

utilities, while using the remaining insufficient balance

for food.”

Other factors such as the decreasing buying power of

federal financial aid, restrictive eligibility criteria of the

federal Supplemental Nutrition Assistance Program, and

limited financial management and cooking skills of

college students may further increase their vulnerability

to food insecurity, said El Zein, who conducted her study

under the supervision of Anne Mathews, a UF/IFAS

associate professor in the food science and human

nutrition department.

“This situation will likely be exacerbated if it goes un–

noticed, given the socio–political situation, and the

proposed budget cuts for the federal and state funding of

student aid programs relative to the increasing cost of

college,” said El Zein.

“It’s important to identify these students early,”

Mathews said.

“To best support academic and career success of

students, university administrators should consider

identifying students at risk for food insecurity upon

admission and make every effort to connect them to

appropriate resources,” Mathews said.

El Zein conducted a parallel study to better under-

stand food insecurity issues among UF students.

Published in the journal Nutrients, El Zein found that

more than 60 percent of food insecure students reported

never using the on–campus food pantry.

“Many students are hesitant to use an on–campus

food pantry because of the stigma attached to its use or

the sense that the food pantry is not intended for them,”

said El Zein, who completed this research under the

supervision of Karla Shelnutt, an associate professor and

Extension nutrition specialist in the UF/IFAS family,

youth and community sciences department; Lisa House,

professor and chair of the food and resource economics

department and Mathews.

These findings suggest the need for campus–wide

awareness campaigns and food assistance activities that

assure food insecure students that they are not the only

ones struggling.

Additionally, other strategies can include re–branding

of the pantry as a hub for support groups, campus

kitchens or hands–on cooking classes, followed by

shifting the marketing messages to attract more students

in need. It is important to keep in mind, however, that

food pantries alone, do not address the root causes of food

insecurity and are unable to fully meet the nutritional

needs of food insecure students.

“The joke of the ‘starving student’ who can only afford

eating ramen noodles masks the daily struggle for many

of them”, El Zein said. “Pursuing a college education

should not compete with the right to access nutritious

food. Upstream national systems solutions are needed to

combat student food poverty and these should go beyond

the boundaries of need–based food pantries.”

New UF study says hunger and food security may impact student health and academic performance

National Realty announces top–producing agents
National Realty of Brevard Inc. has announced the

top–producing agents for the month of May at its offices

around the county. In Melbourne: Top Sales Agent,

Danyel Choban; and Top Producer, Laura Boles.

Indialantic: Top Listing Agent, Team Kuschel; Top Sales

Agent, Jenny DePalma; and Top Producer, DePalma.

Suntree: Top Listing Agent, Larry Leaman; Top Sales

Agent, Debbie Schmid; and Top Producer, Laura

Forman. And Palm Bay: Top Listing Agent, Steve

Scheller; Top Sales Agent, Roland Thompson; and Top

Producer, Diane DeYorgi.
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PHOENIX, Ariz. — Sprouts Farmers Market Inc. will

open June 19 in Oviedo.

The new store will be the second Sprouts in the Orlando

area to help meet the growing local demand for fresh,

natural and organic foods. The healthy grocer first entered

the market when it opened in Winter Park last year.

Sprouts will host a ribbon–cutting ceremony at the new

Oviedo location at 1121 Alafaya Trail before doors open at

7 a.m. The public is invited to join the festivities and shop

among thousands of healthy items offered throughout the

more than 30,000–square–foot store.

The first 200 shoppers will receive 20 percent off their

initial total purchase and muffin and coffee samples will be

served to everyone in line before the doors open. Every

customer on grand opening day will receive one free

reusable bag with purchase.

Weekend shoppers are invited to explore new natural

and organic products during “Taste of Sprouts” on Satur-

day, June 22, when guest favorite and trending items,

including a selection of exclusive Sprouts Brand products,

will be sampled throughout the store.

Sprouts has been a driving force for making healthy

food affordable and accessible since its inception and has

led the way for numerous natural brands. The Oviedo

store will offer locally made products from brands such as

Dakin Dairy, Kombucha 221 BC, Old Florida Gourmet and

Wildflower Granola.

As part of Sprouts’ commitment to “zero waste,” the

new store will donate unsold and edible groceries to Second

Harvest Food Bank of Central Florida through the grocer’s

Food Rescue program. In 2018, Sprouts stores and

distribution centers donated 27 million pounds of product,

equivalent to 23 million meals. Food that is not fit for

donation is provided to local cattle farms and composting

facilities. Sprouts’ evolving “zero waste” initiatives help

minimize food waste while reducing the impact of hunger

and the company’s environmental footprint.

l About Sprouts Farmers Market

Sprouts Farmers Market specializes in fresh, natural

and organic products at prices that appeal to everyday

grocery shoppers. Based on the belief that healthy food

should be affordable, Sprouts’ welcoming environment and

knowledgeable team members continue to drive its growth.

Sprouts offers a complete shopping experience that

includes an array of fresh produce in the heart of the store,

a deli with prepared entrees and side dishes, The Butcher

Shop and The Fish Market at Sprouts, an expansive

vitamins and supplements department and more.

Headquartered in Phoenix, Ariz., Sprouts employs more

than 30,000 team members and operates more than 300

stores in 20 states from coast to coast.

Visit about.sprouts.com for more information.

Sprouts Farmers Market set to open Oviedo Store; to help Second Harvest Food Bank of Central Florida

Restaurant equipment to be auctioned June 26 in Viera
Cliff Shuler Auctioneers & Liquidators Inc. will conduct a live public auction at 11 a.m. on Wednesday, June 26, at

7171 Lake Andrew Drive in Viera. The auction will feature equipment from the former Burger 21 Restaurant. The

preview will begin at 9 a.m. There will also be an on–location open house from 9–11 a.m. on Thursday, June 13. For more

information on this auction, visit www.Soldfor.com, call (321) 267–8563, or email soldfor@soldfor,com.
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Viera Heart and Vascular Clinic is constructing a medical building 
to help better serve the patients of Brevard County. Dr. Jeong, lead 
physician of the practice, is dedicated to preventing, diagnosing, 
and treating heart and vascular diseases.  His team takes pride in 
their commitment to providing compassionate, courteous, and 
comprehensive care to all. Congratulations, Dr. Jeong.  

Bishop Beale Duncan  |  BBDRE.com

JOIN: Viera Heart and Vascular Clinic

+  Medical Suites in Viera
+  1706 Berglund Ln., Melbourne
+  Suites:       1,975 - 3,950 SF
+  Delivery:   August 2019

Brian Fernandez
Brian@BBDRE.com  |  (321) 693.7476

Contact:

WISHING ALL THE BEST
to Dr. Hong Jeong, M.D.

NEW LISTING: Prominent Beachside Retail

+  Suites:       1,080 - 4,375 SF
+  Co-Tenants:   Panera Bread, 
    Ross, O�ce Depot, Bealls,
    GNC, Hallmark & More

Jill Rose
Jill@BBDRE.com  |  (407) 734.7204

Contact:
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By Pieter Jansen
Bold Data

Your products and services are successful in your home

country. There’s nothing stopping you to enter foreign

markets. If it works here, your neighbors must love it too!

But then results disappoint. What went wrong? Is the

message not clear, did you forget something important or

is your target group not feeling it? No worries. We’ve listed

six tips to bridge cultural differences and create a

successful marketing campaign.

l Look beyond language

You’ve got a great EDM ready to send out. It’s just a

matter of translating. Or not? Do you want to avoid

unpleasant or embarrassing situations? Then it pays off to

invest a little more time in getting to know your target

group. Your message — even if the translation is flawless

— might be misunderstood because of cultural differences.

About storks and diapers

It happens to the best of us. Ask Proctor & Gamble. In

the seventies they used an image of a stork and a baby for

the introduction of Pampers in Japan. Great idea, one

would think. Were it not for the fact that in Japan the

stork has nothing to do with babies. Japanese parents just

saw a strange combination and ignored the diapers.

Avoid assumptions

Do you want to introduce your products or services into

unknown territory? Then simply translating your email is

not the right solution. Check if there’s market demand for

your services. Avoid assumptions. Because your service is

a hit in the Netherlands, doesn’t mean the German

market is waiting for your initiative. For example: a

license plate check to retrieve the damage history of

second–hand cars might work well in the Netherlands,

but not in countries where a license plate is linked to a

person and the car. Or countries where the privacy law

doesn’t disclose this information.

l Pay attention to the opening greeting

In the Netherlands it’s common to be on a fist name

basis in communicating with both companies and

consumers. But this is absolutely out of the question in

Germany. There are two ways to say “‘you” in German:

“Sie” (formal) and “du” (informal). Always use “Sie.”

Moreover, Germans seldom use first names when

communicating with a business partner, even if they are

followed by last names. Subsequently Germans use

professional titles in their opening greeting. For example,

if you’re writing an email to a CEO, you would say “Sehr

geehrter Herr Direktor.”

l Check Hofstede’s cultural dimensions

When it comes to navigating unknown territory, every

country has its own norms and values. The Dutch

organizational psychologist Geert Hofstede developed a

model that maps out cultural differences based on six

dimensions: power distance index, individualism vs

collectivism, masculinity vs femininity, uncertainty

avoidance index, long term orientation vs short term

normative orientation and indulgence vs restraint. It’s an

easy way to compare your culture against the culture of

your target group.

Just act normal, but not everywhere!

When you check the Hofstede model, Northern

European countries score high on individualism, but

Southern Europe is strong on collectivism. Self–develop-

ment is a great angle for a marketing campaign in

Northern Europe, but not in Spain, which is considered a

collectivist culture.

The model also shows that Northern European

countries have a strong feminine culture. In contrast to

countries with a masculine culture they’re not easily

impressed by celebrities and status. Just act normal.

American campaigns packed with celebrities recommend-

ing the greatest thing ever will not work in feminine

cultures. Introducing your product in a masculine culture?

You can safely exaggerate it a bit.

l Use local channels

LinkedIn is THE network for business contacts and

B2B marketing, but don’t forget local channels! Such as

Xing, this European career–oriented social networking

site is popular in German–speaking countries.

Sending out an email campaign? Make sure your data

comes from local sources. This way, your email list is fully

compliant with local data protection laws and all opt–ins

are correct. In Europe there are big differences in privacy

laws when it comes to email marketing. Avoid a fine and

go local!

l Watch out with stereotypes!

As mentioned, there are cultural differences between

European countries. Germans are punctual, the French

are chauvinistic and the Spanish love their siestas. Of

course these are stereotypes. So, don’t overdo it! The

Germans are pretty proud of their punctual reputation,

but the eternal siesta is a sensitive matter in Spain. And

not every Frenchman wears a beret and striped shirt.

l Out of office

Before hitting the send button it’s not a bad idea to

check the holidays in your country of choice. Many

European countries celebrate Labor Day on 1 May. So,

this is not a great day to send out your campaign.

Moreover, most of France shuts down in August. Most

French people take their summer vacations in August.

Especially smaller companies are closed for the entire

month. Want to reach out to SME’s? Wait until school

starts!

Want to know more?

Want to make a great first impression abroad? Or need

help setting up an international email marketing

campaign? BoldData specializes in international email

marketing campaigns and European privacy laws.

l About BoldData:

We are data experts with a highly accurate database of

287 million companies. With this data we publish trends

about privacy, data, global industries and doing business

abroad. Visit bolddata.nl/en.

Tips to bridge cultural differences, create a successful marketing campaign; pay attention to opening greeting
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Ways to head off employee turnover and produce a
better workforce, in today’s low–unemployment arena

By Terry Stanton
tstanton@newsandexperts.com
News and Experts

Sometimes a good salary isn’t enough.

Companies that want to attract and

keep the best talent are finding that —

perhaps more than ever — they need to

understand just what it is today’s employ-

ees want out of work and then find ways to

provide that.

While a great salary and good benefits

are important, employees also desire such

things as flexible schedules, a way to let

their talents shine, and work that gives

them a purpose, according to the 2018

Global Talent Trends study by Mercer.

And, with the unemployment rate so

low, it’s easier for employees to find work

elsewhere if they become discontented.

That makes it even more important to keep

them happy, since replacing employees can

prove expensive.

“The majority of human behavior is

emotionally driven, but unfortunately a

higher percentage is driven by negative

emotions,” says Alex Zlatin, CEO of Maxim

Software Systems, a dental–practice–

management software company, and

author of Responsible Dental Ownership

(www.alexzlatin.com).

“A high turnover of employees suggests

a high level of stress, which indicates there

are human resources problems that need to

be addressed. In some cases, an employee

may just be a bad fit. But in other cases, it

could be that management in some way

isn’t meeting the needs of the employees.”

Anytime an employee leaves, the

business will need to find a replacement

and then train that replacement. There is

reduced productivity during that hiring

and training timeframe, and there also

could be morale problems if other employ-

ees have to take up the slack.

Zlatin says just some of the ways

companies can give employees what they

want — and benefit the business at the

same time — include:

l Help them understand their purpose.

It’s important for employees to be able to

grasp the connection between their daily

tasks and the goals, vision and purpose of

the company, Zlatin says. “This connection

is the key to building the employees’

awareness that they are a part of some-

thing bigger than themselves, which gives

them purpose,” Zlatin says. “This is

especially true for the millennial genera-

tion. Purpose is essential to their happiness

and retention. One of the most important

things to millennials in a work setting is to

be able to make that connection, allowing

them to adopt the company’s goals as their

own.”

l Empower them to grow and learn. A

good manager should inspire employees to

think outside the box. “You want to push

them outside their comfort zones so they

can find better ways to achieve their goals,”

Zlatin says. Employees who don’t feel they

are being challenged, who aren’t growing in

their abilities, are more likely to become

bored and seek employment elsewhere.

l Provide coaching and mentoring.

“Coaching and mentoring means guiding

people through failures and mistakes,”

Zlatin says. “This is the best way to learn

and gain experience.” But if you try to

mentor people by telling them exactly what

they need to do and making sure they do it,

he says, you’re not a leader or a mentor.

Instead, you are a supervisor who is

ensuring that processes are being followed.

“There’s no creativity there,” Zlatin says.

“Telling people how to solve a problem

limits their professional growth and

prevents them from realizing their

potential.”

“To keep employees happy and engaged,

it’s important for businesses to have a

clarity of purpose and an ability to

communicate expectations,” Zlatin says.

“Without these, employees end up not

knowing what they should be doing, how

they should be doing it, what goals they

need to achieve, and how they fit into the

organization. They become frustrated and

start looking for another workplace that

will give them what they need.”

l About Alex Zlatin

Alex Zlatin had more than 10 years of

management experience before he accepted

the position of CEO of a company that

makes a dental practice management

software (Maxident). His company helps

struggling dental professionals take control

of their practices and reach the next level of

success with responsible leadership

strategies. He earned a bachelor’s degree in

technology management at HIT in Israel

and earned his MBA degree at Edinburgh

Business School.

Israeli Friendship Caravan to perform on June 18 at Temple Israel
The Israeli Friendship Caravan will

present a “high–energy” song and dance

performance from 6:30–8 p.m. on Tuesday,

June 18, at Temple Israel, 7350 Lake

Andrew Drive in Viera.

Ten Israeli high school student perform-

ers will also share stories of their life in

Israel. The Sister City Program of Cocoa

and Beit Shemesh of Israel are jointly

sponsoring the event, along with Temple

Israel, Temple Beth Sholom, and Bridges

for Peace. Door prizes featuring “beautiful”

Israeli gifts will be awarded.

Tickets to attend the event are $5 for

adults. Children 12 years of age and

younger will be admitted free of charge.

For more information on this program,

visit SisterCityProgram.org.
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By Stan Huritz
stanhurwitz@gmail.com

BOSTON — People of a certain age will recall the

Howard Johnson restaurant and motor lodge chain with

its iconic orange roofs.

By the 1970s it had become the largest restaurant

chain in the U.S. with more than 1,000 locations (“28

flavors” of ice cream) plus 520 hotels.

In 1979, when Howard B. Johnson, son of the founder,

sold the motor lodges to Marriott and the restaurants to a

British company, senior operations analyst Eliott Zeprun

found himself out of a job.

“I knew the hospitality industry inside–out. I also had

long–term personal connections with hundreds of service

and maintenance contractors and hotel and facility

managers across the U.S. I wanted to find a way to

preserve those relationships and turn my experience and

contacts into some sort of business,” he said.

Zeprun is not afraid of a little hard work. After all, he

had worked since he was a teen at his father’s Zeppy’s

Bagel Bakery, a Boston–area landmark for 60 years. “In

our heyday, we were baking and shipping 2,000 dozen

bagels every day to customers like Stop & Shop, BJ’s and

many others. Some days I supervised the baking ovens at 4

a.m. and made store deliveries at 9 p.m. the same day,” he

says with a characteristic smile.

Armed with an idea and a Rolodex (before computers!),

in 1984 Zeprun teamed up with a former Howard Johnson

colleague to launch EZ Maintenance Services LLC

(www.linkedin.com/in/eliott–zeprun–969a452b), focusing

on the hospitality, restaurant and retail industries with an

East Coast focus — from Maine to Florida. “My initials —

EZ — made it easy to create a company name.”

Today his late colleague’s wife Janice Charles handles

customer calls from a Florida office.

Asked about the keys to the company’s success, Zeprun

provides several reasons: (1) All contractors are continu-

ously monitored for performance and quality assurance,

ensuring only the most qualified contractors are dis-

patched; (2) EZ promises rapid response, 24/7, ensuring

safety and comfort for guests; (3) because EZ pays vendors

within 14 days, they like answering EZ’s calls; (4) clients

receive fast service, thanks to EZ’s excellent long–time

relationships; and (5) vendors are local and know if they

respond quickly with competitive prices and quality

service, they’ll get a steady stream of business from EZ;

and (6) All service calls are answered within five minutes.

“We work with pre–qualified vendors in most trades

who respect our high standards and pre–established

rates,” Zeprun says. “We screen vendors for proper

licensing and insurance so customers have peace of mind.”

By working closely with client facilities on a regular

basis, EZ and its vendors know the properties well and

provide strategic proactive and reactive maintenance that

protects and extends the life of the asset while saving the

owners time, money and headaches. EZ’s network of

contractors specializes in a wide range of fields including

plumbing, HVAC, electrical, elevators, sprinklers, drywall,

locksmith services, roofing, glass, overhead doors, and

much more. Another key to EZ’s success: They have an on–

call 24/7 noted electrical/mechanical engineer with decades

of experience who specializes in hotel facilities mainte-

nance providing prompt diagnosis and solutions.

Client services representative Noreen Adams provides

an example of EZ Maintenance’s modus operandi: An early

morning call to EZ from a panicky hotel manager: “No hot

water! Help!” She contacted EZ’s local HVAC vendor.

Within two hours, all guests had as much hot water as

they needed.

In another case, hotel guests reported a gas smell. EZ

dispatched a trusted local vendor within an hour and

resolved the issue without alarming or disturbing guests.

During a heat wave in South Florida last year, dozens of

hotels reported AC issues to EZ Maintenance. “We

responded promptly to cool things off,” says Adams.

Zeprun says, “Hotel managers need a solution that

eliminates complexity and results in speedy work order

resolution. That’s where EZ Maintenance Services comes

in.” For more information on this business, contact Zeprun

at (617) –504–1142, ezeprun@ezmaintservices.com or

nadams@ezmaintservices.com.

EZ Maintenance Services has long history of catering to hotels; the business has saved hotels money and time

Butcher’s photos focus of Foosaner exhibit,
images from museum’s collection featured

With the June 8 opening of "Clyde Butcher: Florida’s

Photographer," powerful and haunting photographs of

Florida landscapes now fill the galleries at Foosaner Art

Museum.

The show, featuring 69 Butcher photos from the mu-

seum’s permanent collection, will remain up until Oct. 19.

The images are from his Limited Edition Collection, which

had Butcher (b. 1941) and his large–format cameras

capturing Florida’s forests, swamps and estuaries from the

St. Johns River to the Keys between 1986 and 1995.

Butcher’s black–and–white photographs enable him to

express the details and textures that distinguish the

Florida landscape. He said his hope is that by highlighting

the Sunshine State’s natural beauty, undeveloped areas of

the state will be preserved.

“I’m excited to display our Clyde Butcher collection,”

said Carla Funk, Florida Tech’s executive director and

chief curator of university museums. “Not only are they

gorgeous photos, but their environmentalist message is

also very timely. I hope we can use this exhibition as a

platform to discuss local conservation efforts.”

In conjunction with the exhibition, Leesa Souto, a

Florida Tech alumna and director of the Marine Resources

Council, will offer a lecture on “artivism” and efforts to

save the Indian River Lagoon. The free presentation is at

6 p.m. June 28 at the museum.

Visit foosanerartmuseum.org or call (321) 674–8921 for

more details on this and other exhibition–related events.
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Canaveral Port Authority and Disney Cruise Line reach
a 20–year agreement for expanded cruise operations

By Diane Luensmann
dluensmann@portcanaveral.com
Canaveral Port Authority

PORT CANAVERAL — The Canaveral

Port Authority and Disney Cruise Line

have reached a new 20–year agreement to

expand operations and make Port

Canaveral home for two of Disney Cruise

Line’s three new ships.

The new operating agreement will begin

June 1, 2019, and replaces an existing

Marine Terminal Agreement set to expire

on Dec. 31, 2027.

It provides a 20–year primary term with

two additional five–year renewals.

Initially, the call guarantee remains at 150

calls, but increases to 180 calls in 2023 and

up to 216 calls in 2024 through the

remainder of the 20–year term.

“For decades we have worked with

Disney Cruise Line building a partnership

based on our mutual commitment to

excellence. We are tremendously proud of

our joint success and looking ahead at

growing an even more exciting future with

Disney Cruise Line and Port Canaveral as

the homeport for its newest class of

vessels,” said Canaveral Port Authority

Port Director and CEO John Murray.

The terms of the new agreement

continue Disney’s exclusive operation from

Cruise Terminal 8, in addition to providing

preferential use of the Port’s Cruise

Terminal 10 for a third homeport vessel.

The planned waterside and landside

improvements to Cruise Terminal 8 and

Cruise Terminal 10 will accommodate the

growth of Disney’s fleet of cruise ships. The

new ships are expected to be delivered in

2021, 2022 and 2023, with two of them

homeporting in Port Canaveral for at least

their first five years of operation.

“Port Canaveral was the inaugural

homeport for our first ship and has served

as a gateway for magical cruise vacations

ever since,” said Jeff Vahle, president of

Disney Cruise Line. “We value our

longstanding relationship with Port

Canaveral and look forward to expanding

our presence there as we introduce new

ships and new family cruise experiences.”

The agreement between Disney Cruise

Line and Port Canaveral continues a

relationship that began with negotiations

in 1994 to build the first Disney cruise

terminal at Port Canaveral. All four of

Disney’s cruise ships in its existing fleet

made Port Canaveral their home port

when they debuted. The cruise line’s two

biggest ships, the Disney Dream and

Disney Fantasy, are currently homeported

at Port Canaveral year–round, while the

Disney Magic and Disney Wonder rotate

home ports.

Canaveral Port Authority Board of

Commissioners voted unanimously to

accept the terms of the new agreement at

the regularly scheduled Commissioners’

meeting on May 22.

l About Port Canaveral

Led by the elected five–member

Canaveral Port Authority Board of

Commissioners and Murray, Port

Canaveral is one of the world’s most

dynamic and exciting ports.

Port Canaveral hosts nearly 5 million

revenue cruise passengers through its

state–of–the–art terminals and 6 million

tons of cargo annually, including bulk,

break–bulk, project, and containerized.

For more information on its operations,

visit www.PortCanaveral.com.

Space Coast Women in Defense announce award winners
Space Coast Women in Defense has announced the recipients of its 2019 STEM

Scholarship awards. SCWID established a scholarship program to encourage women in

Brevard County to pursue careers related to the national security and defense interests of

the United States and science, technology, engineering and mathematics.

SCWID awarded 15 scholarships from $500 to $1,000 to the following individuals:

Brooke Humphrys, Kailey Flanagan, Lisa Bain, Soyoun Choi, Adrianna Roseman, Minh–

Chau Le, Rachel White, Deborah Withrow, Ann Wassick, Gabriella Lloyd, Zaafira Haque,

Anna Hinkle, Madison Roth, Leah Walker and Tram Anh Tran.

The scholarship recipients will be recognized at an awards ceremony on June 26 at the

Cocoa Beach Regional Chamber of Commerce’s Viera location at The Avenue Viera, 2261

Town Center Ave., Suite 103.

The keynote speaker will be Dana Blickley, Brevard County property appraiser.

Blickley will talk about the challenges and triumphs of her career along with the rewards

of hard work and persistence.

This annual event is open to the public. People may register to attend this event at

www.SCWID.org. The cost for SCWID members is $20 and $25 for non–members.

Established in 2013, SCWID is a nonprofit professional networking and development

organization for women and men across the Space Coast who contribute to national

defense and security. The organization chartered the Space Coast STEM Education

Council on Oct.14, 2013, and strives to connect STEM needs with STEM resources from

its partners, including local industry, colleges and universities, civic leaders, parents, and

students.

If you would like more information about SCWID and its STEM efforts, contact Jessica

Coots at STEM@SCWID.org or (321) 792–3093.
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Please see RiverView Senior Resort, page 19

RiverView Senior Resort in Palm Bay hosted the Cape Malabar Oyster Reef and Living Shoreline dedication. The reef contains 1,250 oyster bags and more than 70,000 oysters. Three permanent Living
Shoreline Educational Kiosks were installed that can be accessed by the public near the Cape Malabar Pier. This represents one of the largest conservation reef projects installed to date by Restore Our
Shores, using funding from both the county’s Save Our Lagoon tax and the Indian River Lagoon National Estuary Program. Jane Hart, left, is an environmental scientist with Brevard County National
Resources Management. The Brevard Zoo’s Jody Palmer is director of conservation for Restore Our Shores.

BBN photo — Adrienne B. Roth

sites in the county where we are seeing natural recruit-

ment of oysters.”

RiverView Senior Resort hosted a dedication for the

recently constructed and installed Cape Malabar Oyster

Reef and Living Shoreline Educational Kiosks.

The three permanent kiosks can be accessed by the

public near the Cape Malabar Pier, on the shores of the

Indian River at Riverview Senior Resort.

The Cape Malabar Oyster Reef and Living Shoreline

Educational Kiosks represent one of the first and largest

conservation reef projects installed to date by Restore Our

Shores.

Funding for the project came from the Brevard County

“Save Our Lagoon” tax and from the Indian River Lagoon

National Estuary Program.

“Brevard County is very proud to be part of this

project,” said Hart. “This was the very first oyster reef the

‘Save Our Lagoon’ project–plan dollars went to, and we

look forward to many more miles of living shoreline going

in over the next 10 years.”

Hart, a University of Florida graduate, designed the

Restore Our Shores oyster–gardening project and then

coordinated with the Brevard Zoo for the implementation

While feeding, oysters consume and remove particles

including algae and plankton, and nutrients from the

water. The cleaned, filtered water is then expelled. Oysters

also create reef–like structures that provide food and

habitat for more than 300 different species and help

minimize shoreline erosion by creating a buffer to wind

and waves.

“After the algal bloom of 2011 — the ‘super bloom’ —

we lost a lot of our seagrass beds,” said environmental

scientist Jane Hart of the Brevard County Natural

Resources Management Office.

“Then we had recurring brown–tide algae blooms,

which prevented sunlight from reaching the bottom. The

seagrass needs sunlight to grow and the algae blooms

prevent that. So, if we can get different projects to remove

nitrogen and phosphorus, we can prevent these algae

blooms and improve the health of the Lagoon.”

The University of Central Florida oyster–reef restora-

tion team comes to this particular site in Palm Bay and

monitors the activity every six months. The Living

Shoreline is located directly in back of RiverView Senior

Resort.

“They were here just a few months ago,” said Palmer,

who has been involved with the local oyster–reef restora-

tion project for more than a decade. “This is one of the only

By Ken Datzman

PALM BAY — Overlooking the asset–rich Indian River,

the RiverView Senior Resort complex is situated near an

area of private shoreline that is a site for the “natural

recruitment of oysters,” uniquely setting itself off in

Brevard County.

The Cape Malabar Oyster Reef is 320–feet long, six–

feet wide, and contains 1,250 mesh bags filled with live

oysters, said Jody Palmer, director of conservation for

“Restore Our Shores,” a program of the Brevard Zoo whose

partners include Florida universities, environmental

groups, government entities, concerned citizens, and area

businesses.

“We estimate there to be more than 70,000 oysters at

this particular site. And the magical thing is, each oyster

can filter gallons and gallons of water every single day,”

she said.

“Oysters are filter–feeders, so they are going to be

cleaning all of the impurities out of the water. What’s

fabulous is that wherever you have oysters, you have

cleaner water. So a huge thanks go to RiverView Senior

Resort for letting us do the Cape Malabar Oyster Reef

project,” added Palmer.

RiverView Senior Resort hosts Oyster Reef and Living Shoreline dedication
— is one of the most fabulous sites for the natural recruitment of oysters
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Please see Holy Trinity Episcopal Academy, page 21

Holy Trinity Episcopal Academy shines in national MathWorks Math Modeling
Challenge; wins for first time the prestigious annual State Latin Forum in Orlando
By Ken Datzman

Some dedicated students at Holy Trinity Episcopal

Academy just closed out a fun and rewarding year at the

private school, setting a new bar for colleagues competing

in high visibility academic extracurricular events.

The students, taking part in two separate competitions,

gained recognition not only statewide but also nationally

for their skills and knowledge in mathematics and in Latin

and the classics.

The two events were the MathWorks Math Modeling

Challenge, national in scope and internet–based, and the

70th annual State Latin Forum of the Florida Junior

Classical League, where Holy Trinity Episcopal Academy

finished first overall.

“I’ve been attending the State Latin Forum for more

than 20 years, including competing as a student and now

12 years as a teacher. This is something I’ve always

wanted to win,” said Adam Mize, a Latin teacher at Holy

Trinity Episcopal Academy.

First up was the MathWorks Math Modeling competi-

tion, organized by the Society for Industrial and Applied

Mathematics. In its 14th year, more than 5,000 high school

juniors and seniors throughout the United States com-

peted on teams trying to devise the best solution to a real–

life, open–ended problem they were presented.

Using the mathematical–modeling process, as well as

other skills and experiences, students work in teams of

three–to–five members to understand and define the

problem, gather data and information, document their

assumptions, and devise a math model to provide insight

for decisions about the issue, before submitting their

solution via computer upload.

“When you are doing math modeling, it’s like a math-

ematical caricature,” said Holy Trinity Episcopal Acad-

emy’s Trevor Herntier, who teaches the math–modeling

class at the school and is the team advisor for the event.

“That’s the way I explain it to people. You take a problem

and whatever you think is absolutely important about that

problem, you focus on it. Whatever is not so important

with that problem, you put it in the background.”

Working under a tight deadline, each team had only

14 hours to come up with their best solution to the problem

they were posed. Each school is allowed to have two teams

compete.

In this year’s contest, students were asked to build a

mathematical model to predict the spread of nicotine use

due to vaping over the next 10 years, create a model that

simulates the likelihood of addiction among high school

seniors, and develop a metric to show the impact of

substance abuse.

“The competition is 14 consecutive hours on a desig-

nated weekend and the students answer the one question

they are asked,” said Herntier. “At the end, the team

produced a 28–page formal report. There is not one

solution to any of the math–modeling challenges. You just

come up with something you think is acceptable, and you

justify why your model works well.”

“It’s a very rigorous process and takes a lot of commit-

ment. I think my body physically ached afterward for some

time,” said Holy Trinity Episcopal Academy’s Rahul

Prasanna, a rising senior and one of the 10 students on the

two teams who competed in the MathWorks Math

Modeling Challenge.

“Rahul is fantastic at math modeling, and it takes more

than just being good at math,” said Herntier. “You have to

be creative and you have to be able to think ‘outside the

box,’ because you are dealing with complex problems that

have so many variables.”

Of 877 teams nationwide, only 28 teams were recog-

nized, two of which were from Holy Trinity. Only one other

school earned this distinction. “We’ve never had a team

finish in the top 28,” said Herntier, who worked with fellow

math instructor David Bonanza advising the teams. “This

year both of our teams finished in the top 28. That’s a huge

accomplishment.”

Herntier put it in a statistical perspective: “If you apply,

you are 30 times more likely to get into Harvard than to do

as well as these kids did in this year’s math–modeling

competition. It’s very impressive what our students did

competing against thousands of other students. This year,

just one other school was recognized at the same level as

Holy Trinity Episcopal Academy.”

Members of the two teams included: Lisa Bain, Kai

Bartolone, Rhea Cho, Soy Choi, Hari Dandapani, Nicholas

Olomu, Nikhil Patel, Michael Roth, Luca Valdivia, and

Prasanna. Both teams received a $1,000 prize.

“From a student perspective, it was really enjoyable to

compete in this event,” said Prasanna.

“These are hyper–motivated students who are willing to

give up 14 hours on a weekend to compete,” added

Herntier. “I believe this is the finest achievement I have

seen at Holy Trinity Episcopal Academy. For both of these

teams to get this far in the competition is amazing.”

With American student interest in STEM careers

waning, a nationwide survey of 16– to 18–year–old

students suggests that “out–of–the box” teaching, adding

humor to the classroom, increasing participation in fun

science projects and competitions, and relating math to

real–life situations are keys to draw more students to

Holy Trinity Episcopal Academy teams turned in some sterling performances in two separate academic competitions — the MathWorks
Math Modeling Challenge and the 70th annual State Latin Forum of the Florida Junior Classical League. From left: Trevor Herntier,
who teaches the school’s math modeling class and is the team’s advisor for the Challenge; student Rahul Prasanna, who was a team
member of the Challenge; Fefe Montalvo, who received ‘Special Recognition’ at the State Latin Forum; and Adam Mize, a Latin teacher
and student advisor for the State Latin Forum.

BBN photo — Adrienne B. Roth
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By Dottie DeHart
dottiedehart@dehartandcompany.com
DeHart & Company Public Relations

AMELIA ISLAND — Now that graduation is finally

here, you may be dreaming of finding a job that encom-

passes everything you want in a career: adventure, travel,

challenge, growth, risk, and reward.

The problem is, most jobs come up short in these areas.

But if you’re determined to do meaningful work that’s full

of excitement, the U.S. Foreign Service may be the right

place for you.

For those who may not know, the U.S. Foreign Service

is the corps of employees dedicated to representing

America abroad and responding to the needs of American

citizens living and traveling around the world.

While not everyone is cut out for this line of work, says

Vella Mbenna, who worked in the Foreign Service for 26

years, it is a great job opportunity for ambitious new

graduates.

“Being a diplomat with the U.S. Department of State

demands intellect, courage, and a sense of adventure —

not to mention an unshakable work ethic,” says Mbenna,

author of “Muddy Roads Blue Skies: My Journey to the

Foreign Service, from the Rural South to Tanzania and

Beyond” (Muddy Roads Press, 2019, $16.99). “If this

describes you, you may have what it takes to join the ranks

of hardworking citizens making a difference in our global

society.”

But make no mistake: Jobs in the Foreign Service are

not easy to come by.

“In my opinion, they are one of the hardest government

positions to obtain,” says Mbenna. “And once you’re doing

the work, you’ll be challenged daily to push yourself and

find out what you’re truly made of. You must have the

right mindset and the right skill set — and acquiring them

is absolutely worth it.”

Early in her life, Mbenna never suspected that she

would someday work as a US diplomat with the Foreign

Service. After getting her college degree, she wound up

back in her hometown in rural Georgia with a young child

and few career prospects. But staying put was not an

option. Her wanderlust prompted her to apply for a

position with the U.S. Department of State, where she

eventually became an information management officer

(IMO) in charge of information technology and communica-

tions, working in places like Beirut, Uganda, and Tunisia.

There, among her primarily “male, white, Yale”

colleagues, Mbenna (a minority three times over: black,

Southern, and female) started the long journey to the top.

Despite facing instances of insubordination, racism, sex-

ism, and culture shaming, Mbenna worked her way up to

level “01,” the highest–grade level you can earn in the For-

eign Service — provided there is no desire to hang around

for some years to see if you will be selected to join the cadre

of senior, policy–level foreign affairs professionals.

For a self–proclaimed adrenaline junkie, the challenges,

victories, and even the near misses Mbenna experienced

were the very definition of a fulfilling career. Part memoir

and part how–to success guide, “Muddy Roads Blue Skies”

tells the remarkable story of Mbenna’s journey from the

backwoods of Georgia to the far reaches of the globe.

If you’re ready to graduate and may be interested in a

career in the Foreign Service, here are the skills and

behaviors Mbenna says you should turn into habits right

now:

l Do the work — and more. Dutifully do your work

every day, and do it well. And when your work is done, see

if you can help someone else with theirs. Mbenna routinely

went above and beyond throughout her career, including

Ambitious graduates who want a career full of travel and adventure should consider the U.S. Foreign Service
her courageous efforts in the aftermath of the 1998

bombing of the U.S. Embassy in Dar es Salaam. Her

contributions during this dangerous time even earned her

a Heroism Award from the Department of State.

“My mother’s ‘hard work from dawn to dusk’ mandate,

which I was raised with, shaped my professional work

ethic,” says Mbenna. “The good news is, anyone can learn

this skill with enough perseverance. Challenge yourself

daily to not just show up for your work — whatever it may

be — but come with a contagiously positive attitude that

shows your gratefulness for the type of work you do. Rise to

the occasion consistently, and soon it will become second

nature, and people will take notice.”

l Find a role model/mentor. Develop trusting relation-

ships with colleagues — in the field or not — who can help

guide and develop you in your career. Think of someone

you admire whom you could learn from and ask them if

they will offer you career guidance. The Department of

State also has an excellent formal mentor program, which

Mbenna highly recommends newer diplomats take full

advantage of.

l Don’t be afraid to share ideas. “Never sit around the

table during meetings thinking you are too low in rank or

too ignorant of the subject matter to contribute,” says

Mbenna. “You would not be there if you did not have

something to contribute. Meetings are the ideal time for

discussing ideas; come prepared with at least one or two

ideas or questions, and then communicate them. Around

mid–career, I became tired of sitting in meetings and

rarely contributing. So, my motto became: ‘If you think it,

share it.’ It paid off for me, and it will for you too.”

l Respect the chain of command. “I do not believe any

leader wants to be second–guessed or challenged by a

subordinate, especially not in public,” says Mbenna. “The

leader is the leader for a reason. Respect the chain of

command and insist on it regardless of whether you are

the leader, the second–in–command, or the follower.

“Overstepping boundaries without being invited to,

especially if it is not your project or post, makes for a rough

ride and stressful work environment for the entire team,”

she continues. “As someone who has served as a leader and

follower in my career, I can confirm that the chain of

command works when everyone follows it.”

l Be strategic. Don’t leave your career up to chance,

advises Mbenna. Think carefully about the path you would

like to take, then plan your career trajectory accordingly.

Keep in mind that every position and grade level you

attain are stepping stones to the next one, so be on the

lookout for opportunities to learn and develop while

whole–heartedly contributing to the mission. Finally,

remember that new skills can qualify you for more

advanced positions, so seize every chance to acquire them.

l Know when to lead and when to follow. The higher

you climb in the Foreign Service (and in most other fields),

the more leadership responsibilities you will have. Still,

different positions require you to serve in different

capacities. Sometimes you will be asked to lead, and other

times you will be asked to follow. Learn to do both with

ease — and be aware of when either is appropriate — and

you will be more valuable to your team and organization.

“After having been a leader in previous roles, I accepted

a position on a ‘hardship’ tour in Kabul, Afghanistan,” says

Mbenna. “I went in knowing and accepting that this time I

would be a follower, and I became a good one because of

that mindset. I did what I was supposed to do, and I did it

as specified with a smile. Keep in mind that whether

you’re a follower or a leader, your work counts. Whatever

role you find yourself in, it matters, so be sure to make it

work for you.”

l Be dedicated/be useful, even in bad conditions. Learn

to stay on task even during chaotic times (whether the

chaos is work–related or personal). Mbenna’s last Foreign

Service assignment was in Tunis, Tunisia, several years

after the uprisings of the Arab Spring. Even though the

turmoil had resulted in staff reduction and a revolving

door of temporary staff at the embassy, Mbenna never

stopped working and striving to uphold her responsibilities

— not even when a broken leg forced her to work from a

hotel and home for several weeks while she recovered.

“Don’t hesitate to do more than your specific duties in

calm and chaotic periods,” says Mbenna. “Pitch in and help

others, even if they do not ask. If they do not need your

help, they will tell you. You’ll never regret going the extra

mile, because eventually it will pay off for you, even if it

only brings a smile to your face or a good memory years

later when telling your Foreign Service story.”

l Know when to leave. “When it’s time to leave the

Foreign Service, you will know it,” says Mbenna. “This

comes at a different time for everyone. It could be a few

years into your career, or you may stay until you reach the

mandatory retirement age of 65. You might start feeling

restless, unsatisfied, or unhappy at work; or missing your

family and friends so much that it distracts you from your

duties; or simply realizing that you’re ready for your next

adventure. Regardless of what it is, pack your bags and

leave before you are burned–out or forced to leave. I

reached my desired rank and left on my own terms, and

what a happy feeling that was!”

“If you want to succeed in a high–stakes work environ-

ment like the Foreign Service, you’d better be ready to put

your heart and soul into it,” concludes Mbenna. “Be ready

to work hard and go all in, and from there the experience

acquired and skills you are sharpening each day will help

you truly excel. Yes, there are easier careers out there, but

few are as rewarding or exhilarating. So, if you want it, dig

deep into who you are, find your greatness, and let it shine

every day.”

l About the Author:

Vella Mbenna was born in the Holmestown community

of Midway, Georgia, where she grew up with eight siblings

and parents who instilled in her the important values that

would set her on the path to success. Throughout her

youth, Mbenna dreamed of escaping small–town USA and

traveling the world. In 1989, that dream came true when

she was offered a position with the U.S. Department of

State Foreign Service.

During her highly successful 26–year career as a

diplomat, Mbenna served with honor in 13 foreign

countries as well as two tours in Washington, D.C. For

more information on her career, visit VellaMbenna.com.

CareerSource Brevard to host recruiting events for Brevard Public Schools
CareerSource Brevard will be hosting a recruiting event for Brevard Public Schools on three different days at three

different locations. Brevard Public Schools is hiring school bus drivers and cafeteria workers. The first recruiting event

will be from 9:30–11:30 a.m. on Tuesday, June 25, at CareerSource Brevard in Rockledge, 295 Barnes Blvd. The second

event will be from 9:30–11:30 a.m. on Wednesday, June 26, at CareerSource Brevard in Titusville, 3880 S. Washington

Ave. Suite 214. And the third recruiting session will be from 9:30–11:30 a.m. on Thursday, June 27, at CareerSource

Brevard in Palm Bay, 5275 Babcock St. NE.

For more information, go to www.EmployFlorida.com and search job listings 10706446 and 10840415. For more

information on CareerSource Brevard, visit www.CareerSourceBrevard.com or call (321) 504–7600.
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The Budget Turkey Watch Report also highlights the

particularly disconcerting issue of the increased use of

supplemental appropriations lists during this year’s

budget process. These lists, which are referred to as

“sprinkle lists,” are approved at the last minute with little

or no legislative scrutiny or public input. This year’s

“sprinkle lists” were likely record in size. The Senate list

contained 127 items worth $153.5 million, and the House

list consisted of 110 items worth $136.2 million. This

means nearly $290 million in hard–earned taxpayer

dollars were appropriated without proper review, after all

the various budget areas had been “closed–out.”

“The Budget Turkey Watch Report is one of the most

unique and impactful publications Florida TaxWatch

releases,” said former Florida Senator Pat Neal, Chairman

of Florida TaxWatch. “No other state has such a resource,

and that alone makes this something special to be a part

of. This report shows TaxWatch’s true dedication to

holding the government accountable and keeping Florida’s

taxpayers informed.”

“Since 1983, Florida TaxWatch has used the Budget

Turkey Watch Report to encourage a more thoughtful and

thorough budget process,” said Florida TaxWatch Presi-

dent and CEO Dominic Calabro. “While the new rules

have limited the number of turkeys, the number of

member projects and items added in conference passed

this year is a cause for concern. We are looking forward to

working with Gov. DeSantis and House and Senate

leadership to implement TaxWatch recommendations so

that the legislature can address constituent needs with

fairness, transparency, accountability, and maximum

regional and statewide beneficial impact.”

“This year’s budget contains nearly 600 member

projects, bringing the three–year total to 1,800 projects

worth $1.7 billion,” said Florida TaxWatch Vice President

of Research Kurt Wenner.

“While recent changes to the legislative budget process

have been helpful, we hope that the Budget Turkey Watch

Report will continue to show Florida’s elected leaders the

need for additional transparency and oversight as they

craft the budget.”

For more details on the report, visit floridataxwatch.org.

Florida Tax Watch releases ‘Budget Turkey Watch Report,’ 109 appropriations qualify, worth $113 million

Nonprofit 321 Think opens in Cocoa Village, programs for kids, teens, and adults
A new nonprofit organization — 321 Think — has opened in Cocoa Village. The nonprofit was established by a local

educator to stimulate Brevard’s “exceptional brain bank” with classes, camps and tutoring. The courses are designed to be

“beyond thought–provoking” and “we are certain participants will find intrinsic value in the content and delivery,” said

Erin Flynn of 321 Think. The organization’s aim is to bring together people to learn in a relaxed, social setting. “Class

topics are broad and sometimes random. We have programs for kids, teens, and adults. In an effort to encourage conver-

sation and community, 321 Think came to be. The facility fits well with my belief that we should all endeavor to be

lifelong learners and know our neighbors. I also believe that all students truly want to learn, but are not making the most

of their opportunities in the classroom.” This summer, 321 Think will host academic skills programs, as well as camps in

debate and global perspectives for middle–school students. “We are also putting together a girls leadership program

called SPARK.” For more information on this nonprofit, visit www.321Think.org.

By Kendra Parson
kendra@on3pr.com
On 3 Public Relations

TALLAHASSEE — Florida TaxWatch has released the

“Budget Turkey Watch Report,” its annual independent

review of the state’s fiscal year 2019–2020 budget.

The report promotes additional oversight and integrity

in Florida’s budgeting process and is based on the principle

that because money appropriated by the Legislature

belongs to the taxpayers of Florida, the process must be

transparent and accountable, and every appropriation

should receive proper deliberation and public debate.

Budget Turkeys are often local member projects, placed

in the final appropriations bill without being scrutinized

and subjected to the budget committee process, or that

circumvented existing grant and other legislatively

established selection processes.

The Budget Turkey label does not signify judgment of a

project’s worthiness. Instead, the review focuses solely on

the integrity, accountability, and transparency of the

legislatively established budget process. The goal of which

is to ensure that all appropriations of hard–earned

taxpayer money achieves its intended public benefit.

The $91.1 billion budget passed by the Florida Legisla-

ture for FY2019–20 contains 109 appropriations qualifying

as Budget Turkeys worth $133 million. The appropriations

project rules adopted two years ago have reduced the

number of Budget Turkeys. However, this session, there

were several instances of items being added in conference,

including member projects. Florida TaxWatch hopes this is

an aberration and not a sign of returning to old ways of

budgeting.
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City of Cocoa City Manager John Titkanich
honored with the ‘Home Rule Hero’ award

By Samantha Senger
ssenger@cocoafl.org
City of Cocoa

The Florida League of Cities recently recognized John

Titkanich Jr., the city manager for the City of Cocoa, with

a 2019 “Home Rule Hero” award. This is the third straight

year that Titkanich has received this honor from the

Florida League of Cities for his efforts to support and

advocate for Home Rule in our community.

Titkanich earned this year’s prestigious award for his

tireless efforts to protect the Home Rule powers of Florida’s

municipalities and advance the League’s legislative

agenda during the 2019 legislative session.

“The dedication and effort of these local officials during

the 2019 legislative session was extraordinary,” said FLC

Legislative Director Scott Dudley. “These are some of our

biggest advocates for municipal issues, and they’re shining

examples of local advocacy in action. On behalf of the

League and its legislative team, we’re proud to recognize

each and every one of them and thank them for their

service.”

Home Rule is the ability for a city to address local

problems with local solutions with minimal state interfer-

ence. Home Rule Hero award recipients are local govern-

ment officials, both elected and nonelected, who consis-

tently responded to the League’s request to reach out to

members of the legislature and help give a local perspec-

tive to an issue.

Titkanich has served the citizens of Cocoa in several

roles for more than 17 years, including as community

services director and, most recently, city manager for the

last six years. He has been a strong advocate of Home Rule

to protect the rights of local municipalities to make local

decisions for their own community.

“Cocoa’s elected officials should retain the right to make

decisions for their community based on what is right for

our citizens. What’s right for the citizens of Cocoa, may not

be what is right for other communities across the state.

This is why it is important that we continue to advocate for

Home Rule,” said Titkanich.

New officers join Cocoa Police Department
COCOA — Three new police officers were recently

sworn–in during a special ceremony conducted by Cocoa

Police Chief Mike Cantaloupe.

He administered the Police Officer’s Oath. The new

officers were joined by family, friends and members of the

police department staff, along with city leaders and council

members. The officers come from all across Florida and

two of the three are just beginning their law–enforcement

careers.

l Amanda Guasch was born and raised in Miami. She

graduated from the police academy at Santa Fe College in

Gainesville in May 2018.

l Eric Myny was born and raised in Apopka. He

graduated from the police academy at Seminole State

College in August 2017. He has prior experience as a

military police officer with the U.S. Army from 2000–2018

and served in Afghanistan.

l Darius Wilder was born and raised in Jacksonville.

He graduated from the police academy at Florida State

College Jacksonville in December 2018.

The three officers will spend the next several months

training and learning the department’s policies and

procedures. Once they successfully complete the field

training program they will be assigned to a squad and

deployed to solo patrol duties.
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RiverView Senior Resort in Palm Bay
Continued from page 12

and the incorporation of gardened oysters into living

shoreline oyster bars.

Because Cape Malabar extends into the Indian River,

“the land creates a natural barrier channeling more water

to flow through the oyster reef.”

In addition to Palmer and Hart, Palm Bay Deputy

Mayor Brian Anderson spoke at the dedication ceremony

held outdoors. Anderson said the City of Palm Bay is

working with Restore Our Shores to install additional

oyster reefs along the Indian River in Palm Bay.

District 53 Rep. Randy Fine, who was one of the

speakers, said the Florida Legislature “is working very

hard to come up with the right solutions to fix the problem.

This year, we have a record amount of funding —

$678 million — that will go toward solving water problems

in the state of Florida. Not all of that will come here, but

some of it will. This problem was caused by us and it is

only going to be able to be fixed by us. It’s going to take all

of us working together.”

Rep. Fine added, “Today is a great day. Anytime we can

do anything to help our Indian River Lagoon is a special

day.”

Hart said the Save Our Indian River Lagoon plan

centers on the four “R’s” — reduce, remove, restore, and

respond. “We must reduce the amount of nitrogen and

phosphorous coming off the land into the water; remove

the legacy load of muck that has been sitting out there for

decades; restore our shorelines and our natural filtrations

— that’s where the living shorelines come in; and respond

to new information as the Save Our Indian River Lagoon

plan is updated annually. So if new technologies come to

light, they are evaluated, and the most effective ones go

forward in the process,” Hart said.

Located in this area of Palm Bay is the Bayfront

Community Redevelopment District. It runs just west of

and adjacent to the Indian River Lagoon.

People can view the scenic Indian River Lagoon bluffs,

watch manatees, porpoises, and birds from Castaways

Point Park, fish from park piers, boat or kayak on the

Lagoon, and much more. Joan Junkala is the Bayfront

Community Redevelopment Agency administrator. The

work of that agency has greatly reshaped the area and

uplifted real–estate values. The total area of the district is

roughly 1,070 acres.

The Indian River Lagoon spans 156 miles — roughly

40 percent of Florida’s east coast — extending from Ponce

de Leon Inlet near New Smyrna Beach in Volusia County

to Jupiter Inlet, the southern border of Martin County. The

Indian River Lagoon system includes three main water

bodies: Mosquito Lagoon, Banana River, and the Indian

River Lagoon.

The Indian River Lagoon is an economic driver for the

five counties that it borders. A recent economic valuation

study by the East Central Florida and Treasure Coast

Regional Planning Councils showed that the total “eco-

nomic output” from the Indian River Lagoon is roughly

$7.6 billion annually.

This does not include either the estimated $934 million

in annualized real estate value for properties fronting or

located near the Indian River Lagoon, or the economic

contributions from estuarine–related resources in Volusia

County north of the Ponce de Leon Inlet.

When both of these economic contributions are consid-

ered, total economic output is valued at $9.9 billion

annually, according to the study.

Separately, the Indian River Lagoon annually brings

$3.7 billion to the regional economy, according to the

Marine Resoures Council, providing 15,000 jobs and

recreational opportunities for 11 million people.

Along Florida’s coasts, oysters play a vitally important

role in supporting healthy estuaries. Oyster reefs provide

multiple benefits, from providing habitat and food for

wildlife to filtering water, removing nitrogen, and stabiliz-

ing eroding coastlines.

Today, oyster reefs are considered one of the “planet’s

most imperiled marine habitats. Over the last two

centuries more than 85 percent of the world’s oyster reefs

have been lost, and this statistic is echoed in most of

Florida’s bays and estuaries,” according to The Nature

Conservancy in Florida.

On behalf of property owner Steve Ciancio, RiverView

Senior Resort representative Mike McBride dedicated the

Cape Malabar Living Shoreline exhibit to the many “past,

present, and future” volunteers needed to save our

Lagoon.”

Ciancio’s RiverView Senior Resort was selected as one

of the 2018 “Best of Assisted Living” award winners on

SeniorAdvisor.com, the largest ratings and reviews site for

senior care and senior services in North America and

Canada. The award winners represent the “best–of–the–

best” in assisted living, home care, and other senior living

providers, based on online reviews written by seniors and

their families.

One of the many top reviews posted online for

RiverView Senior Resort, says: “Unbelievable facility.

Waterfront property with dolphins swimming right outside

the window from almost every room! One–of–a–kind

location. Great staff; very passionate and educated in

assisted living.”
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King Center expands its schedule
with three new November shows

The King Center for the Performing Arts in Melbourne

has announced three new concerts for November.

l Here Comes The Mummies in concert is set for 8 p.m.

on Friday, Nov. 1.

This show will feature an eight–piece funk–rock band of

“5,000–year–old Egyptian Mummies with a one–track

mind.” Since their discovery, HCTM has been direct

support for P–Funk, Al Green, Mavis Staples, KC and the

Sunshine Band, and Cheap Trick; rocked Super Bowl

Village; become a regular on “The Bob and Tom Show”;

played at large festivals like Summer Camp, Common

Ground, Voodoo Fest and Musikfest, and sold tickets by

the thousands across large swaths of North America.

l John Oates is scheduled to perform at 7:30 p.m. on

Tuesday, Nov. 19.

Oates is one–half of the best–selling duo of all time,

Daryl Hall & John Oates, as well as a member of the

Songwriters Hall of Fame and Rock and Roll Hall of Fame.

Now he has teamed up with a number of accomplished

Americana musicians, known as The Good Road Band, to

deliver his sixth solo album, “Arkansas (Thirty Tigers).”

The album pays homage to the state’s beautiful country-

side and Oates’ interest in early American music. Begin-

ning as a tribute to Oates’ musical idol, Mississippi John

Hurt, the project evolved during a series of Nashville

recording sessions into a unique, retrospective collection

that drew from a wide range of Oates’ creative influences.

Oates’ critically acclaimed album, Arkansas, is out now.

l Little River Band will perform at 8 p.m. on Saturday,

Nov. 23.

Little River Band is “selling out shows” and making

music from coast–to–coast nationwide, continuing their

legacy of being “the best singing band in the world.”

Through the 1970s and 1980s, LRB enjoyed huge chart

success with multi–platinum albums and chart–topping

hits like: “Reminiscing,” “Cool Change,” “Lonesome Loser,”

“The Night Owls,” “Take It Easy On Me,” “Help Is on Its

Way,” “Happy Anniversary,” “We Two,” “Man On Your

Mind,” “The Other Guy,” and “It’s A Long Way There.”

Bassist and vocalist Wayne Nelson joined the band in

1980, and worked alongside founding members with some

of the most distinctive harmonies and vocal abilities,

creating the unique LRB sound. To date, he has contrib-

uted his vocal and bass guitar talents on 22 LRB albums

and CDs.

Keyboardist Chris Marion, a Dove Award–winning

producer, is the creator of all the orchestral arrangements

and charts on The Big Box. Lead guitarist Rich Herring is

a highly skilled player, singer, and producer of many

Nashville artists and is an accomplished songwriter.

Drummer Ryan Ricks has “locked down the rhythm

section,” and rounds out the vocals with his “incredible

range.” Nashville guitarist Colin Whinnery plays rhythm

and lead guitar, and shares lead vocal duties with Nelson.

Tickets to these three concerts may be purchased by

visiting KingCenter.com or by calling (321) 242–2219.

Treetop Trek offers summer savings
This summer, college students are invited to make the

most of their time off by saving big at Treetop Trek.

Through Aug. 30, the nature–based attraction will offer

30 percent off the Canopy Walk, Challenge Reloaded,

Black Diamond and Zip– Only courses to all guests with a

valid college student ID. This offer may not be combined

with other discounts or promotions. Treetop Trek features

five aerial obstacle courses that whisk guests above parts

of the Brevard Zoo and through lush Florida landscapes.

More information on this offering is available at

www.TreetopTrek.com.
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Holy Trinity Episcopal Academy
Continued from page 13

Science, Technology, Engineering, and Mathematics.

The survey, conducted by the Philadelphia–based

Society for Industrial and Applied Mathematics, gathered

responses from more than 1,000 high school students from

across the nation. The students queried for the survey

participated in this year’s MathWorks Math Modeling

Challenge.

While Holy Trinity Episcopal Academy’s math students

cut a new path of achievement in this year’s competition,

the State Latin Forum was just as exciting and compelling.

The event, which featured 48 schools, was held April 5–6

at the Wyndham Orlando Resort and Convention Center.

The program is hosted around the time of “National

Classics Week,” which is the annual celebration of

Greece and Rome by the Junior Classical League in

Washington, D.C. The festivities culminate in a celebration

of the founding of Rome 2,772 years ago on April 21.

The 48 schools from around the state gathered to

celebrate Latin and Greek and to complete in a range of

challenges throughout the two days.

“This year about 1,050 students took part in the State

Latin Forum,” said Mize, who worked alongside Holy

Trinity Episcopal Academy Latin teacher Silvana Wilbur

preparing the students for the event.

“Each school is allowed to bring up to 25 students for

the competition, and we brought the maximum. The

students take tests and do all sorts of projects and take

part in competitions, all relating to the classical world,”

said Mize.

He added, “All of my students at the event took tests on

Roman History, Greek History, Mythology, Greek Litera-

ture, Latin Literature, and so on. There are about 20 tests

altogether. The State Latin Forum is very competitive.

There are really good schools, really good teachers and

really good students. So, to win like we did is impressive. A

lot of years you can get 10 to 15 students to do well at the

competition. But this year all of our 25 students scored

high on their tests.”

“We put in a lot of hard work to be able to achieve what

we did at the State Latin Forum,” said Fefe Montalvo, a

rising ninth–grader at Holy Trinity Episcopal Academy

who received a “Special Recognition” award at the event.

“It’s such an honor to compete, receive an award, and be

recognized in front of your colleagues from around the

state. But I have to give the credit to my teammates. Their

questions were much harder than mine.”

Montalvo said the “reason I am studying Latin is

because I’ve always had an interest in linguistics. To me,

it’s very interesting to learn about Latin, one of the great

‘mother tongues’ of the world.”

One of the most challenging competitions within the

State Latin Forum is the “Certamen,” a game of fast recall

of facts about classical civilizations and its people, lan-

guages, and culture.

Certamen, Latin for “competition,” is a quiz bowl–style

event with classics–themed questions. The fast–paced

matches are designed to be fun, competitive, and informa-

tive.

“You have to be fast to hit the buzzer and give the

answer,” said Montalvo. “Certamen is like the game

‘Jeopardy.’ It’s a speed game; very intense. There are three

different teams of four people. You might be asked

questions about the Latin world, about vocabulary, about

mythology, or about history, for example. We are definitely

proud of our performance in Certamen.”

“We took second place in Certamen, which I believe is

the best finish for Holy Trinity Episcopal Academy in that

particular competition,” said Mize, who teaches classics at

the school. “This particular team developed a strong bond

during practice and encouraged each other to practice and

study.”

“My teammates and I got together a few hours before

the Certamen competition started and began practicing.

We hit it hard,” said Montalvo, adding, “In the actual

rounds, sometimes it’s really tough when you fall behind

on points, but you’ve got to continue to fight if you are

going to win. It’s a stressful game, so you must remain

calm.”

His teammates met with Mize at the hotel and

practiced dozens of times before going live. “They worked

on their speed. It’s hard to make the finals, and they made

the finals. They won their semifinal by five points, which

placed us second in the state in Certamen.”

At the conclusion of the State Latin Forum, five Holy

Trinity Episcopal Academy students earned “Special

Recognition” and three others won “Best of Show.” The five

Special Recognition winners were: Amelia DeVries,

Montalvo, William Graham, Jackson Riggs and Charlotte

Varnes.

The Best in Show winners were: Mia Garvey, in Roman

Customs; Colin McLaughlin, in Classical Geography; and

Charlotte Varnes, in Greek Derivatives.

The 2019 National Junior Classical League competition

is set for July 26–31 at North Dakota State University in

Fargo. Holy Trinity Episcopal Academy will have student

representation in that event.

“Some of our students will be preparing for the Nation-

als over the summer,” said Mize, adding, “I couldn’t be

happier about the performance of our students.”
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furnishings and technology. The facility has collaborative

workstations, an interactive learning theater, a video

studio, a broadcast studio, a robotics laboratory, 3D

printing capabilities, a “design zone,” a cybersecurity room,

and a wide range of tools for students to use on their

projects.

The building was modeled after Florida Tech’s cutting–

edge Digital Scholarship Laboratory.

The Perers family and ABI staffers in general have

worked as hard in the community as they have building

the business. Both Ralph Perers and Rob Perers’ involve-

ment has been extensive, encompassing many organiza-

tions where they served in volunteer leadership roles.

Before he retired, Ralph Perers served in leadership

roles with United Way of Brevard County, the then

Melbourne–Palm Bay Area Chamber of Commerce,

Brevard Community College Foundation (now Eastern

Florida State College), and national trade industry groups.

Rob Perers has been involved with the Health First

Foundation for years, including having served as its recent

board chairman. He’s been active with United Way of

Brevard County, Hospice of Health First, and other

nonprofit entities in the community.

“I’ve always encouraged our employees to get involved

in the community as well, because we are a reflection of

the community,” said Rob Perers.

American Business Interiors
Continued from page 23

Tina Nicholson joins Marine Bank as the
manager of Vero Beach mainland center

VERO BEACH — Marine Bank & Trust recently

announced that Tina Nicholson has joined the company as

vice president and manager of the Vero Beach mainland

banking center located at 1450 U.S. Highway 1.

For the past 30 years, Nicholson has managed banking

centers for several banks, including CenterState Bank,

PNC Bank and Seacoast National Bank of the Treasure

Coast. In addition to her decades of banking experience,

Nicholson has developed deep connections to Vero Beach

and Indian River County through her community involve-

ment.

She currently serves on the boards of the Rotary Club of

Vero Beach/Sunrise and Sunshine Physical Therapy where

she is vice president. She is chairwoman of the Vero Beach

Sunrise Oktoberfest and Indian River County Lending

Consortium Approval Committee. She is also involved in

the Indian River and Vero Beach Chambers.

“Tina’s extensive experience in branch management

made her an excellent choice for this position,” said Marine

Bank President and CEO Bill Penney. “Plus, her commit-

ment to the community mirrors the bank’s belief that the

distinction ‘community bank’ is one that must be earned

every day. I am confident that Tina will do just that.”

Marine Bank was chartered in 1997 and has

$270 million in assets with four full–service branches in

Vero Beach, Sebastian and Melbourne. As the only

community bank headquartered in Vero Beach, the bank’s

growth “ties into the national trend of customers choosing

local.”

Marine Bank has earned the coveted 5–star Superior

rating from Bauer Financial, the nation’s premier bank

rating firm. In 2018, Marine Bank & Trust was named

among the “top extraordinary banks” in the United States

by The Institute for Extraordinary Banking and received

the Institute’s Banky Award for its commitment to strong

community banking. The bank is an active community

supporter, providing more than $200,000 to over 125 area

nonprofit organizations over the last five years.

For more information on this company, visit the website

at www.MarineBank.bank.
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American Business Interiors Inc.
Continued from page 1

Chicagoan Ralph Perers, who in the late 1960s was

working as a sales manager for a large company in the

Midwest that made some of the first facsimile machines in

America, had a desire to own and run his own business in

Florida.

And his pursuit to become an entrepreneur began,

which led him to a business in Brevard County that was

doing $100,000 a year in sales.

“My father saw an advertisement in ‘The Wall Street

Journal’ for a business for sale in downtown Melbourne,”

said Rob Perers. “It was Melbourne Office Supply. My

grandparents were living in Vero Beach at the time and

my mother went to Rollins College. So he was familiar

with Brevard County and really liked the area. He saw a

business opportunity, came here, and bought Melbourne

Office Supply in 1969.”

When his family moved from Chicago to Brevard

County after the purchase of Melbourne Office Supply,

only 234,400 people lived here.

The existing business, which sold office supplies and

office furniture, such as metal desks, provided Ralph

Perers with a foundation to build upon and expand, which

he did.

The company evolved into American Business Interiors.

The Perers family went on to build it into a multimillion–

dollar enterprise.

“My father had a vision for where he wanted to take the

company. He started hiring interior designers and began

developing the business into a full–service firm,” said Rob

Perers, who started working for American Business

Interiors as a youngster and continued there through his

college years.

Rob Perers added, “Around the early 1980s, we began

offering interior design services. It was a time when

systems furniture was on the rise and it started becoming

more complicated to put a full package together and

required a level of expertise.”

He said “businesses and organizations were investing

in complete systems. My father saw the value of becoming

a commercial interior design firm. We were among the

early firms in Florida to gain a commercial interior design

license.”

The strategic move “allowed ABI to be part of the

decision–making design process early on, working closely

with architects designing spaces for projects and making

sure everything fits into the final product,” said Rob

Perers.

For many years, Susan Perers served as vice president

of interior design at ABI. When she retired, the company

hired Diana Gonzalez–Villamil, a Cornell University

architecture graduate, to fill the position. She has worked

for ABI for more than a decade.

Rob Perers has been with the company for 26 years. He

joined the firm full time after earning his bachelor’s degree

from Flagler College in St. Augustine in 1991.

“There was a recession at the time and it had a

considerable impact on Brevard. Coming out of college at

that time, job prospects were dim. Dad convinced me that I

should go to work for ABI, and I did. I even worked for free

for the first six months on the job.”

Through the years, Rob Perers did deliveries and

installed furniture for the firm, worked in the service

department, in sales, as sales manager and as vice

president of sales before becoming president about 15

years ago.

Rob Perers learned every facet of the operation over the

years. His longtime involvement with the company made

for a smooth transition when the leadership reins were

passed down and kept within the family.

Only about 30 percent of family businesses survive into

the second generation, 12 percent are still viable into the

third generation, and roughly 3 percent of all family

businesses operate into the fourth generation or beyond,

according to the Family Business Institute.

Ralph Perers, a business graduate of the University of

Illinois who earned an MBA degree from Northwestern

University, said he was “very pleased with the transition”

at ABI and that preparation began years in advance. “It’s

one of the things I’m most proud of at ABI.”

When Ralph Perers took over Melbourne Office Supply,

it was doing $100,000 a year in sales. In his first year of

ownership, he was able to double sales to $200,000, he said

in a Jan. 5, 2004, “BBN” story which highlighted his career

as he was chosen as a Junior Achievement of the Space

Coast Business Hall of Fame Laurette, along with

businessman Rodney Ketcham.

He also said in that article that his company’s “greatest

asset” is its employees. ABI has been a very employee–

friendly firm through the decades. For example, ABI has

provided health insurance for its employees since 1970 and

offers other attractive benefits. When the company moved

into its current facility on Waverly Place in the mid–1980s,

it started an in–house nursery for team members with

youngsters. All this has resulted in low turnover at the

company.

Ralph Perers’ vision for his newly acquired enterprise

was to not only sell furniture, but to also serve the

business market with “total interiors. Around the mid–

1970s, we started to provide the ‘concept of interiors’ rather

than just a ‘stick’ of furniture. And, because of my prior

experience, I knew you needed to service the equipment

you were selling. So we started a service complement,” he

said in the 2004 “BBN” article.

Part of Ralph Perers’ early plans to grow his business

centered on aligning ABI as a dealer for Steelcase Inc. of

Grand Rapids, Mich., an innovative manufacturer of office

furniture systems that is well known for its research in the

industry.

“Piper Aircraft in Vero Beach was our first big Steelcase

account,” said Rob Perers. “My father tells the story about

how Piper was buying desks from a company and that

company went on strike at the time. A Piper executive

contacted my father and said he needed metal desks. He

asked my father if he could supply them for his company.”

He continued, “My father called his brother, who

happened to be working for a company called Steelcase.

His brother told him he could fill the order for the metal

desks. That’s how we began a business relationship with

Steelcase. It was around 1969–1970.

“We have been a Steelcase dealer ever since. I believe

we are the oldest Steelcase dealer in the state of Florida

under the same ownership.”

Rob Perers added that his company represents a host of

manufacturers, not only Steelcase. “We sell a lot of

flooring, we sell a lot of wallcoverings, and we sell a lot of

window treatments, as well as other products including

lighting. We’re having success with our product brands

catering to the various price segments. And we have

health–care clients, technology clients, aviation clients,

and professional services’ clients,” among others.

Some clients use ABI just for its interior design

expertise. “And we have clients we just do installations for.

We also have clients who buy the full package — furniture,

design services, and installation — from our firm. With our

portfolio of products and services, we’re positioned to help

businesses and organization of all sizes.”

Vigorous growth in commercial construction and

remodeling activity is anticipated to buoy demand for

furniture and design services as companies furnish new

office spaces. In addition, ongoing trends toward more

open, collaborative, and customizable workplaces will help

drive demand in the industry, as will the continued

proliferation of electronic devices to support office activi-

ties.

“Right now, collaborative spaces and open office plans

are front and center in our industry,” said Rob Perers.

“Steelcase — partnering with Microsoft — has just

launched some great products that let work teams

collaborate almost anywhere.”

Microsoft and Steelcase introduced a new way to give

teams an “unprecedented” level of control over how they

collaborate. Microsoft rolled out its next–generation

all–in–one collaboration device built for teamwork,

“Surface Hub 2S.”

And Steelcase launched “Steelcase Roam,” a mobile

stand and easy–to–hang wall–mounting system designed

for the Surface Hub 2S that allows teams to collaborate

effectively.

These solutions meet the increasing demand for rapid

innovation and problem–solving by “helping people access

the right spaces and tools needed to create new ideas,” the

two companies say.

Great ideas can’t always be scheduled. The Microsoft

Surface Hub 2S is an interactive team device with a slim

sleek design that can turn any area into a collaborative

space. Microsoft worked with Steelcase to design Steelcase

Roam, which allows people to use the Surface Hub 2S to

collaborate in planned sessions, or spontaneously.

“The mobile stand can be moved easily with one hand,

and its small footprint fits in all kinds of spaces,” said Rob

Perers.

The wall–mounting system is the perfect solution for

private offices or smaller spaces, he added.

Microsoft Surface Hub 2S and Steelcase Roam support

active collaboration by encouraging teams to move, stand,

gesture, and become more physically, mentally, and

emotionally engaged in their collaborative work.

“These new products by the two companies are a great

way to bring people together to collaborate, to innovate,

and to solve problems,” said Rob Perers.

The benefits of active collaboration are backed by

research, including the new Steelcase “Active Collabora-

tion Study 2019.”

That research project explored collaboration in the

workplace and identified gaps that exist between how

people are currently working and what they need to work

smarter. The study found:

l 72 percent of people want to move when collaborating,

but only 53 percent can;

l 62 percent of people say they can’t move their

furniture, but the majority want to;

l 70 percent would like to use an interactive collabora-

tion device, but only 42 percent have access to one;

l 66 percent say they lack technology to visually display

work;

l 75 percent of traditional conference rooms are

enclosed; and

l 81 percent of collaboration sessions are scheduled,

while only 19 percent are spontaneous.

“We are involved in all different types of layouts for

collaborative spaces,” said Rob Perers. “And our involve-

ment is not only in the business market, but also in the

educational arena and other settings. We just finished a

collaborative–space project at Melbourne Central Catholic

High School — the DREAM Laboratory. That facility is all

about collaborative learning spaces.”

The new 5,500–square–foot DREAM Lab, built by

Certified General Contractors Inc., showcases Steelcase
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Florida Business Bank is pleased to welcome banking
veteran Timothy O. Cramer to our team of commercial
lending specialists. With over 28 years of experience in
commercial and small business lending Tim Cramer brings
strong customer interaction and relationship management
expertise to Florida Business Bank where he will provide
clients and prospects superior customer service.

Tim Cramer's track record of comprehensive financial
analysis will be instrumental to the continued success of
Florida Business Bank as the institution continues to grow
throughout the Central Florida marketplace.

Florida Business Bank offers a complete line of personal
and business banking services including remote check
deposit, sweep accounts, working capital lines of credit,
equipment and real estate and construction financing. Both
Florida Business Bank and Tim Cramer look forward
offering "best-in-class" service to you and your business.
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