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Brevard Family Partnership lead agency making foster parent matches
By Ken Datzman

Foster parents in Brevard County,

around the state, and across the nation,

should be applauded for the role they play

in society, as they are truly hometown

heroes in their respective communities.

Upholding the ultimate public trust,

foster parents provide a supportive, safe,

and loving environment to children who

have been removed from their homes

because they cannot safely remain with

their parents or caregivers.

There are nearly 24,000 children

currently in foster care in Florida. More

than 7,000 of those children are with

licensed foster–care providers; many

others are in the home of a family member

or someone who is like family, according to

the Florida Department of Children and

Families.

Foster parents selflessly play a pivotal

role in the lives of the most vulnerable

children. They change lives for the better

and offer hope to children. And the need

for foster parents never ends.

“There is a huge demand for foster

families, not only in Florida but also

nationwide,” said Phil Scarpelli, who has

worked with foster children for the last 30

years and is the chief executive officer of

Brevard Family Partnership.

“The rise in the number of children

who are involved in the child–welfare

system is a concern to all of us who work

in this profession. So it’s very important

for an organization like ours — the

premier child–welfare agency in Brevard

County — to find the right people who

make great foster parents. We pride

ourselves on doing this.”

The Florida Department of Children

and Families contracts with 17 commu-

nity–based lead agencies — including

Brevard Family Partnership — across the

state that provide prevention, interven-

tion, foster care, and adoption services.

These agencies work to recruit, train, and

license foster parents, and match them

with children in need of foster homes, on

both a short–term basis and a long–term

basis.

Local foster parents who are role–

model examples include Fonnie Boyce, a

business systems analyst at Florida

Institute of Technology, and Darin and

Jen Zebel. Darin is an Orion manufactur-

ing engineer for Lockheed Martin Space

Systems at Kennedy Space Center. Jen is

a proposal writer for Harris Corp.
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The demand for foster parents continues to grow in Florida. There are nearly 24,000 children currently in foster care in Florida. Phil Scarpelli is the CEO
of Brevard Family Partnership. The Florida Department of Children and Families contracts with community–based agencies such as BFP to provide
prevention, intervention, foster care, and adoption services. Fonnie Boyce, a business systems analyst at Florida Tech, has been fostering children for
nearly three years. Boyce is currently fostering her fifth youngster. Jen Zebel of Harris Corp. and her husband Darin Zebel of Lockheed Martin are fostering
three children and just adopted three more kids. Boyce and the Zebels are some of the unsung heroes in the community.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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Space Coast Association of Realtors signs data–share agreement
with the Northeast Florida MLS; is seen as a value–added deal

PALM SHORES — The Space Coast Association of

Realtors and the Northeast Florida MLS Inc., operating as

RealtyWEBMLS, have signed a Multiple Listing Service

data–share agreement.

This agreement will allow listing data to be shared

directly between the MLSs, providing real–estate profes-

sionals of each organization with access to more than

45,000 active listings as well as comparable and historical

information.

Both entities use Flexmls created by FBS, which will

provide for a seamless integration. The arrangement also

allows for mutual reciprocity regarding Supra lockbox key

access.

“Space Coast Association of Realtors leadership

recognizes the importance of serving both their members

and their member’s customers. We see this as a value–

added step in creating a remarkable data source for

members of both Space Coast and RealtyWEB MLS,” said

Dennis Basile, the Space Coast Association president.

“We are very happy to be able to expand the accuracy

and timeliness of MLS property data for our members in

order to search properties and find homes for customers in

Northeast Florida. RealtyWEB MLS and NEFAR are top–

notch organizations, and we are proud to collaborate with

such leaders in our industry.”

Ron Stephan, CEO of RealtyWEB MLS, said, “This is a

mutually beneficial service provided to our combined

membership. The flexmls data share software is a non–

threatening solution as the listing data will appear in our

respective MLS applications. While alternate data–sharing

methods will be used as well, members will be able to view

listing data within the applications they use on a daily

basis without having to learn a new program.”

“Our mission statement begins with `Be a service–

centric and innovative Multiple Listing Service promoting

cooperation and professionalism as well as providing

accurate, complete and timely data to support collabora-

tion.’ This is exactly what RealtyWEB MLS continues to

do,” said Kim Knapp, RealtyWEB MLS president.

“RealtyWEB MLS is excited to announce our newest

partner in sharing listing data, Space Coast MLS. It is

exciting to partner with five neighboring MLS’s in

northeast, central and coastal Florida who see the value as

well as the necessity for cooperation and collaboration

amongst our members. By removing invisible walls in the

data arena, members can provide more exposure for their

sellers, and more options for their buyers,” added Knapp.

Glenn East, CEO of Northeast Florida Association of

Realtors (NEFAR), stated, “This is an awesome opportu-

nity to share access to our Supra lockbox service with the

members of Space Coast Association of Realtors at no

additional expense to either association’s membership. In

2015, NEFAR opened its Supra lockbox key access to all

Florida Realtor members, at no additional expense,

provided they have a current primary Supra key access

within their primary Realtor association. Florida Realtor

members utilizing alternate key box systems may pur-

chase individual access to the NEFAR lockbox system.”

“NEFAR welcomes the opportunity to share its data

and Supra lockbox key access with the members of the

Space Coast Association of Realtors,” said Jeanne Denton–

Scheck, NEFAR president. “This is an example of putting

our members first and increasing cooperation within the

industry and the local marketplaces.”

l About Space Coast Association of Realtors

The Space Coast Association of Realtors was estab-

lished in 1959 and currently serves over 4,500 Realtors

and “business partner” members in Brevard County. The

Space Coast Association of Realtors takes an active part in

community programs and pursues those projects that are

supported by members to further real–estate interests.

The protection of private property rights is always a top

priority.

l About Northeast Florida Association of Realtors

The Northeast Florida Association of Realtors provides

professional development, political advocacy, professional

standards administration, media relations, and promo-

tional activities and exchange of information among its

members. NEFAR serves as the voice for real estate in

Northeast Florida; serving the public through efforts to

protect private property rights and community affairs

programs. NEFAR is Northeast Florida’s largest profes-

sional association, comprising more than 9,000 members

working in all facets of the real–estate industry, including

residential and commercial sales as well as property

management. NEFAR is headquartered in Jacksonville,

with satellite Service Centers in Orange Park, Jacksonville

Beach, Palatka and World Golf Village.

is in accordance with accepted engineering practices and

beyond,” said Housman.

As a leader in Brevard County, Housman’s Aluminum

& Screening is “excited about using the new space to

educate and develop enhanced services to Brevard County

and surrounding areas.”

Housman’s is focused on providing “highly strong,

enduring structures with the best materials available with

competitive pricing for the benefit of the customer.”

The new building will provide their employees an

environment where they “feel invigorated and inspired to

work daily with pride in every product they provide to the

community they live, build and work in.” The company has

already branched out to Bay City County and Broward

County and is looking forward to reaching other areas.

Housman said he is “proud of his good relations with

local, county and state government organizations and his

long–term associations with suppliers, contractors and

financial institutions.”

Housman’s Aluminum & Screening is a member of the

Better Business Bureau, Angie’s List and other organiza-

tions, including Chambers of Commerce.

Housman’s Aluminum & Screening is expanding with a

new building and is also tapping new counties for growth.

Under Mark Housman’s direction, the company broke

ground on a 11,900–square–foot building on 1.7 acres

located in the Lake Ibis Commerce Park in West

Melbourne. The facility was designed, planned and is being

built by MEC Contractors–Engineers. The project team

included Chase Bank, CPA Business Advisors, and

Brevard Legal.

Housman’s Aluminum & Screening is a “forward–

thinking aluminum contractor specializing in technically

complex projects.”

Founded in 1995, it is a veteran family owned business

that has grown into a multimillion–dollar organization,

making it one of the largest aluminum contractors in the

area and a great story of entrepreneurial success.

As a licensed and insured contractor, their aluminum

enclosures, patios, carports, foyers and wraps are custom

cut and fabricated to compliment the architecture of the

customer’s home, utilizing quality aluminum, high quality

screen and top–of–the–line fasteners. The products “used

meet or exceed industry standards and all job construction

Housman’s Aluminum & Screening expanding in area with new building

CBRE
pick up BBN

4/15/19
page 2

FULL COLOR



JUNE 24, 2019 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 3

Paramount and Oceana

put Oceana on the top

Please enhance and sharpen oceana as much as possible.
i had them send the file at the correct size so we do not have to enlarge it.
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By Curtis L. Proctor
UCF Forum Columnist
University of Central Florida

As the weather in Florida changes back to its custom-

ary form of hot and hotter, the first thing that comes to

mind is: It’s summertime!

For those of us with young children, we know that this

means our kids will be out of school for a while and we

will be searching for summer camps and activities to

keep them engaged and entertained. But for a person

such as myself who has spent their entire career in

education, I love this time of year, not just for me but for

the nearly 200,000 teachers in the State of Florida who

can take a moment to breathe, relax and rejuvenate

themselves from the academic year.

When I graduated from college, I had several options

which I could pursue as a career. I knew that I didn’t

want a job that would be the same every day. I wanted to

be challenged, yet make a difference in the world.

I ultimately chose a career in education and started

my career working at an alternative high school serving

as a teacher’s aide before transitioning to a traditional

high school as a health and physical education teacher.

As a child I never saw myself as a teacher, I always

thought I would be a medical doctor, working in a

hospital and saving lives. But once I found myself

working in education, I realized that I was saving lives in

a different way. I was teaching kids more than a state

standard, curriculum or lesson plan but also about life

and how to treat others with respect, negotiate conflict

and regulate emotions.

I like to think that I helped teach them to think

critically and to weigh all their options before deciding. I

often think about the many students who sat in my

classes and I wonder where they are now. Did they

become the person that they were dreaming to be? Are

they achieving their goals in life?

Our exchange was not a one–way street; my students

over the years have taught me many lessons about

patience and understanding that I consider invaluable.

Teachers should be praised for the work that they do

and held with the same high esteem and regard as we

hold any individual who dedicates their life as a public

servant and leader. Take a moment to think about your

own childhood, was there a teacher in your life that went

above and beyond the call of duty to motivate, inspire and

encourage you?

If you could find that teacher now how would you say

thank you?

But the reality of it all is that our teachers are

overworked, underpaid and leaving the profession at an

alarming rate. Many of our teachers use their own

resources to make sure our students don’t go without,

work extended hours to prepare lessons, and often drain

themselves while continuously pouring knowledge into

our kids.

We expect teachers to do our job as parents and

provide mental, emotional and physical support for our

young ones as well as teach them to be global citizens.

If education truly has the power to transform lives,

then it’s time we put educators at the forefront of society

by valuing the work they do daily.

Teachers are most undervalued resource — should be praised for work they do

Curtis L. Proctor is the associate director for ad-
vancement for the University of Central Florida’s
College of Community Innovation and Education.
He can be reached at Curtis.Proctor@UCF.edu.

West Shore Junior/Senior High School’s student–led Habitat for
Humanity campus chapter receives matching grant from State Farm

West Shore Junior/Senior High School’s Habitat for

Humanity campus chapter is one of 20 groups selected to

receive a grant from State Farm. The chapter has been

awarded $20,000 and has raised a matching amount of

$32,151 in the last year.

“We are grateful to have been selected as one of the

matching grant recipients,” said Ishaan Jathal, chapter

president. “The grant will help fund materials for the

Stringer family home, which started construction

April 27, 2019.

A Habitat campus chapter is a student–led, student–

initiated organization on a high school or college campus

that partners with local Habitats to build, fundraise,

advocate and educate to support the work of Habitat for

Humanity.

The West Shore Junior/Senior High School campus

chapter has partnered with Habitat for Humanity of

Brevard County since 2017.

“We are proud that our funding is helping to engage

young leaders in advancing Habitat’s mission in commu-

nities across the country,” said Ed Woods, the human

resource director for philanthropy, diversity and inclusion

at State Farm.

“State Farm is here to help life go right and is

committed to building safer, stronger and better–

educated communities.”

Scheduled fundraising activities included the second

annual walkathon April 13, which was organized by the

West Shore Junior/Senior High School Habitat for

Humanity campus chapter. Chapter members recruited

more than 100 participants and raised over $31,000.

State Farm then matched their efforts with an additional

$20,000.

Habitat has several programs to engage youth. In

addition to the ongoing support State Farm offices

provide to local Habitat organizations across the United

States, State Farm has provided support for Habitat for

Humanity’s youth programs since 2007.

l About West Shore Junior/Senior High School

The Melbourne school is a center for excellence that

creates a nurturing secondary learning environment

(grades 7–12) and provides unique experiences for

intellectual development, academic achievement, and

preparation for life’s work. Rick Fleming has been the

principal since 2006, leading the school to academic

excellence. His students have the opportunity to take

Advanced Placement coursework and examinations with

a participation rate of 99 percent. West Shore is often

recognized for its outstanding achievements, and has

been most recently ranked sixth within Florida and 50th

nationally among “Best High Schools” by “U.S. News &

World Report.”

More families of addicts turning to Florida’s little–known Marchman Act for help
With the opiate crisis in the U.S. reaching epidemic levels in recent years, family members of addicts, alcoholics or

those with mental health illnesses, are turning in increasing numbers to a little–known law in Florida: The Marchman

Act. “When a child turns 18, many parents think that they are out of options in terms of getting help for their son or

daughter,” said Mark Astor, of Drug and Alcohol Attorneys, the only law firm in the nation to focus solely on getting

addicts into treatment. “Through the Marchman Act, we can locate a family member and get them into treatment or a

detox within hours, often just in time to save their lives.”

The Marchman Act is Florida’s involuntary commitment law for drug, alcohol and co–occurring mental heath

disorders. It is often utilized by family members from out of state whose son or daughter has relapsed or left treatment

in Florida “against medical advice.” Passed in 1993, the Marchman Act permits an ex parte petition to be filed and

reviewed by the court so that an individual can be located, picked up and placed into a receiving facility within hours of

the team at Drug and Alcohol Attorneys being contacted.

“We receive dozens of calls each month from frantic parents trying to locate their kids and get them into treatment or

back into treatment before it’s too late,” said Astor. “Navigating the Marchman Act without an attorney who specializes

in this work can be a laborious process and can take several days, which unfortunately can be too late to save the family

member. “We work within the law to expedite the process, track down the family member and get them help within the

day.” For more information, visit DrugAndAlcoholAttorneys.com or call (561) 419–6095.



JUNE 24, 2019 Visit BrevardBusinessNews.com for Advertising Information BREVARD BUSINESS NEWS / 5

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

File photo

Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

IS THE EIGHTEENTH CIRCUIT A TRANSNATIONAL CRIMINAL ORGANIZATION?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is president–elect of the 106,740 member The Florida Bar.
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Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015
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tim michaud< anistonrm@gmail.com>

Michaud
2 messages

tim michaud< anistonrm@gmail.com> Thu, Apr 12, 2012 at 9:51 AM

To: Patti Cain <pcain@verobeachlawyers.com>

Patti,

Attached is the case report for Amy Marto's arrest.  Not quite the story I received, not sure if it affects 
anything, but Brad will need to know everything in case this is an issue.

Tim

---------- Forwarded message ----------

From: Pope, Donna >donna.pope@bcso.us<
Date: Wed, Apr 11, 2012 at 4:43 PM
Subject: 

To: ANISTONRM@gmail.com

MARTO.pdf
396K 

Patti Cain < pcain@verobeachlawyers.com> Thu, Apr 12, 2012 at 10:39 AM
To: tim michaud <anistonrm@gmail.com>

Mr. Michaud –

Please call me when you get a chance.

Patti M. Cain, CP, FCP, FRP

Certified Paralegal

Page 1 of 2Gmail - Michaud

5/2/2012https://mail.google.com/mail/?ui=2&ik=667bd12e5c&view=pt&search=sent&th=136a6d32...
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By Lee H. Hamilton

You may not be ready for next year’s elections, but in

political time, they’re coming up fast. Even politicians who

aren’t running for president are crafting their stump

speeches. Which means that at some point you’re almost

certain to hear someone announce, sternly, “I. Will. Not.

Compromise.” And if you’re there in the crowd and agree

with his or her position, you may even join the applause.

Which is understandable, but let me tell you why, far

from applauding that line, I shy from politicians who use

it. In a democracy, being able to compromise — and

knowing how — is a core skill for governing. Shouting “No

Compromise!” may fire up the crowd, but it’s a recipe for

failure when it comes to getting things done in office.

In fact, it was a core skill even before we had our

current system. Pretty much every sentence in our

Constitution was the product of compromise, crafted by

people who felt passionately about the issues they

confronted yet found a way to agree on language that

would enable the country to function.

It is true that any legislative body needs members who

set out the vision — the pure ideological positions — as

part of the public dialogue. But if they’re allowed to control

or dominate the process, nothing gets done. When pushed,

most politicians understand that cooperation and working

together to build consensus have to prevail in the end.

So why doesn’t it happen more? Because compromise is

not easy, especially on issues of consequence, and espe-

cially today, when the country is so deeply divided and

polarized. Even the word itself causes disagreement. To

someone like me, it’s a way forward. To others, including a

lot of voters, it’s a betrayal of principle.

Once you do compromise, you’ve always got the problem

of selling the result to others. Sometimes, in fact, you have

the problem of selling it to yourself. When I was in office, I

often found myself second–guessing my own decisions. Did

I give up too much on principle? Was there another path to

the same goal without compromising? Maybe I didn’t give

enough? Is the compromise that emerged actually work-

able?

This last is an important question. Any politician

seeking to forge common ground with others has to weigh

whether people — voters and colleagues outside the

meeting room — will be willing to accept or at least

tolerate a compromise. I’ve certainly encountered politi-

cians who have walked out of efforts to reach agreement

because they felt they couldn’t sell it. Or, even more

common, who support compromise as long as it’s the other

side that does all the compromising.

The thing is, politicians never control the political

environment in which they’re working. They have to seek

the best solution given the cards they’ve been dealt. They

can’t dictate who’s on the other side of the negotiating

table, or the political climate in their community.

This makes the kind of people you’re dealing with

supremely important. As a lawmaker or officeholder

seeking to move forward and faced with colleagues who

may hold very different views, you need counterparts who

know they need to make the system work and are willing

to be flexible. In a way, you’re hoping for politicians who

take into consideration the broad concerns of the entire

population, not just those who support them or voted for

them.

In Central Park one day during WWII, Judge Learned

Hand told an assembled crowd, “The spirit of liberty is the

spirit which is not too sure that it is right; the spirit of

liberty is the spirit which seeks to understand the mind of

other men and women; the spirit of liberty is the spirit

which weighs their interests alongside its own without

bias.” That is also the spirit of our representative democ-

racy, and we need politicians who embrace it.

So, when Americans complain about Congress not

getting anything done, I have limited sympathy. Congress

struggles because it has members who don’t know how to

compromise, are afraid to, or don’t want to. And those

members are there because we sent them there. In other

words, we share the blame.

Compromise is essence of our democracy; politicians never control environment in which they are working

Eastern Florida to highlight its bachelor’s
degree programs at event set July 18

Eastern Florida State College will highlight its

bachelor’s degree programs at a special event on Thursday,

July 18. The EFSC “Bachelor’s Expo” will be held from

4–6:30 p.m. at the Melbourne Campus in the new Student

Union, Building 16, second floor Multi–Purpose Room. The

Melbourne Campus is located at 3865 N. Wickham Road.

The event is free to attend.

EFSC has four–year degrees in Business, Health Care

and Computer Technology, with nearly 25 specialized

tracks available including new options such as Nonprofit

Management, Travel and Tourism Management, and

Event Planning and Management.

Classes are held on campus and online, with many

courses and some degrees available completely online.

Participants will experience a sample course, network with

faculty and advisors in the bachelor’s programs and learn

about the financial–aid options that are available.

Participants will also explore admissions requirements

and have the chance to apply to any of the EFSC bachelor’s

programs for free.

Those interested are encouraged to RSVP in advance at

easternflorida.edu/go/bachelors.

For more information on this event, call (321) 433–5497

or email recruiting@EasternFlorida.edu.

Lee Hamilton is a senior advisor for the Indiana
University Center on Representative Government; a
Distinguished Scholar at the IU Hamilton Lugar
School of Global and International Studies; and a
Professor of Practice at the IU O’Neill School of
Public and Environmental Affairs. He was a member
of the U.S. House of Representatives for 34 years.
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By Brad Buck
bradbuck@ufl.edu
UF/IFAS Communications
University of Florida

GAINESVILLE — If young dairy calves live together,

they develop better social skills and may eventually

produce more milk as a cow, a University of Florida

scientist says.

Just like humans, dairy cows need to adapt to changing

environments as they develop. That includes moving

among social groups, changing housing arrangements and

entering the milking parlor, said Emily Miller–Cushon, an

assistant professor of animal sciences at the UF Institute

of Food and Agricultural Sciences.

A cow’s ability to cope with these events depends on her

ability to learn and interact socially with other cows, said

Miller–Cushon. The more adaptable they are, the less they

will be stressed and fearful in new situations and the more

milk they should produce, the UF/IFAS scientist said. This

means that their welfare — which broadly refers to the

animal’s health and performance, emotional state and

opportunity for normal behaviors like socialization — will

improve.

“The most common way to raise dairy calves from birth

is in individual pens, but providing early social contact

may improve the long–term welfare of these animals. This

should benefit sustainability of the dairy industry as a

whole, improving consumer perceptions and having

economic benefits for producers,” Miller–Cushon said.

The cattle industry is big in Florida. In 2017, Florida’s

combined beef and dairy cattle and allied industries

generated revenues totaling $16.8 billion and supported

118,191 full– and part–time jobs, according to a recent

UF/IFAS economic report.

Miller–Cushon will utilize a new, $490,000 grant from

the National Institute of Food and Agriculture, an arm of

the USDA, to fund research into early dairy cattle develop-

ment. She plans to start her research later this year at the

UF Dairy Unit in Hague, north of Gainesville, Florida.

Similar types of data also will come from scientists at the

University of Tennessee.

UF/IFAS animal scientists will collect information from

calves’ early lives until post–calving, evaluating pre–

weaning housing methods, including putting calves in pens

by themselves, with one other calf or in groups of six.

Normally, a calf is removed from the mom shortly after

birth and housed in a barn with same–aged calves, she

said. Farmers give it milk or milk substitute until it’s

about 8 weeks old. During this pre–weaning/milk–feeding

stage, the calf is often housed alone. It can see and hear

other calves but not touch them.

Dairy farmers commonly house calves individually

because it simplifies management and may protect calves

from disease, Miller–Cushon said. Yet evidence suggests

that social contact during this period may benefit calf

behavioral development without greatly increasing disease

risk. Furthermore, no work has determined the broad

effects that early calf social contact may have on animal

welfare over a longer time, she said.

It is becoming more common for calves to be housed on

farms in groups with same–aged companions for this early

time period, and UF/IFAS researchers are going to explore

the longer–term effects of this early social housing.

Previous research in young calves and across other

species suggests that early social contact has critical effects

on learning and development of social behavior, Miller–

Cushon said.

“Cattle are social species, so early social interaction

may be important for development of lifelong normal social

behaviors,” Miller–Cushon said.

Growing up with a friend may improve a dairy cow’s lifelong welfare, says a University of Florida scientist

Supervisor of Elections Lori Scott raises more money for Project Hunger program
VIERA — Supervisor of Elections Lori Scott and her staff presented a $3,022.50 check to United Way of Brevard /

Project Hunger for the “Feed & Read” summer program. The check represents donations received from Scott’s 10th

annual “Vote to End Childhood Hunger Bake Sale and Raffle” held May 21. “As a mother, I am very passionate about

helping children in need,” said Scott. “We are honored this money will make a difference in the lives of children in our

community.” Over the past 10 years, Scott’s office has donated more than $29,000.

This year’s raffle included eight themed gift baskets and a 50–50 raffle. Additionally, Scott’s office has the fifth edition

of the “Election Office” cookbook available by donation. This year’s cookbook is titled “Generations of Love” and is

dedicated to Scott’s mother who recently passed away.

Project Hunger provides access to proper nutrition over the summer months for children that receive free or reduced

priced lunches during the school year. This program also provides one–on–one reading mentors and distributes new

books to children throughout Brevard County.

“My staff and I wish to thank all of this year’s participants for their incredible generosity,” said Scott.
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passes everything from our product to our pricing to our

SEO tactics to our customer experience. And Pedersen

says companies are constantly failing to notice and bridge

the “empathy gap” that exists between their offerings and

the customers they’re trying to reach.

That said, empathizing begins long before you sit

down to conceptualize messaging. Empathy has to be

baked into your processes and the very fabric of your

culture. Otherwise, you’ll fail to serve the customer and

ultimately fail the business. In fact, Pedersen says most

serious brand mistakes come down to the central

cardinal sin of failing to empathize.

Pedersen offers a few tips to help you sidestep this big

mistake:

l Forget the Golden Rule. We all know the Golden

Rule: Do unto others as you would have them do unto

you. Some form of this guideline has appeared in every

one of the world’s major religions. But the goal of the

marketer is to tap into the customer’s needs and wants

— to empathize with her, to meet her where she lives. If

we don’t and instead, we market as if we ourselves were

the target, we’re going to fail. Rather than doing unto

them as you would have done to you, do unto them as

they would have you do unto them. It’s not about you —

it’s about them.

l Cultivate the “beginner’s mind.” This is what Zen

Buddhists call the receptive, unguarded, eager state of

childlike wonder about your customer and what he is

trying to accomplish. In this state, you will be vulnerable

— open to learn, to be surprised, to be wrong — even

though you might find this feeling uncomfortable. If

you’re not approaching your customer with vulnerability,

you won’t allow him to be vulnerable, and this will

prevent meaningful insights from emerging. You will

merely hear confirmation of things you already knew.

“Don’t adopt this mindset surgically, only to discard it

when you finish your research,” advises Pedersen. “Let it

become your default state.”

l Find out what customers really want and need, not

just what they say they want and need. This requires

some digging and dot connecting. Henry Ford famously

said, “If I had asked people what they wanted, they

would have answered ‘faster horses.’” Instead you must

a) discover the deep–seated, unspoken, perhaps even

unconscious desires of your target and b) create an

offering and communicate that offering in a manner

informed directly by your understanding of those desires.

“It’s not easy,” says Pedersen. “And it’s not just

product developers who risk a lack of empathy. Smart,

experienced, highly trained marketers have fallen prey to

the empathy gap. But my question is: How meaningful

do you want your offering to be? Do you want it just to

plug a hole, or do you want it to add meaningfully to the

lives of your customers?”

l Make your customer the hero in your marketing.

Your customer — not your business — should be the hero

of the story. Your business exists to help the hero, the

customer, to resolve the tension and advance his story. It

is not to show the world how great you are. It is to show

the customer how his tension and resolution might look.

When you do tell stories about your own business, let

that be a device to show the audience themselves in your

business story.

This last point is where Chase went wrong. Pedersen

notes they should have taken an approach like PEMCO

Insurance took during the same era. PEMCO developed

a bus ad campaign that featured humorous Pacific

Northwest images that sparked Seattleites’ sense of

community, pride, and kinship. The caption for each ad

Expert says smart brand strategy must be built on foundation of empathy for customer; Pedersen offers insights

By Dottie DeHart
dottiedehart@dehartandcompany.com
DeHart & Company Public Relations

SEATTLE — In late 2008, Seattle’s adored Washing-

ton Mutual Bank (known locally and affectionately as

“WaMu”) failed and was subsumed in a shotgun wedding

with Chase Bank. Seattleites were reeling in the early

days of the Great Recession, and WaMu’s going under

was salt in that raw wound as they watched thousands of

friends, family members, neighbors, and colleagues get

laid off.

Then came the final blow: Chase plastered this line on

buses and billboards throughout the city: “Seattle: land of

coffee, seafood, and now helpful banking.”

“Now helpful banking?” says Lindsay Pedersen,

Seattle resident and author of “Forging an Ironclad

Brand: A Leader’s Guide.”

“We previously did have helpful banking. It was called

WaMu. Who did this outsider think they were, coming in

and telling us we needed them? How dare they?”

Pedersen added, “Understanding our response

required empathy from Chase — stepping into our shoes

and feeling the wound with us. Chase could have

empathetically let us Seattleites be the hero and resolve

the tension, the anguish of this communal loss. Instead

they positioned themselves as the hero and insulted us

further.”

This, says Pedersen, is the single biggest mistake

companies make in their brand efforts. They fail to be on

the customer’s side. They fundamentally fail to respect

the customer. They commit a breach of empathy — that

elusive ability that lets us see things through the

perspective of another.

“At the foundation of a compelling brand is empathy

— putting yourself in the customer’s shoes,” she notes.

“You have to truly get to know the humans you’re

seeking to connect with. When you don’t, you’ll not only

fail to persuade them to buy and build a loyal relation-

ship over time, you may put out a tone–deaf message —

like Chase did — that blatantly alienates them.”

Keep in mind that our brand is more than the

marketing messages we send out — far more. It encom-

Please see ‘Failing to Empathize,’ page 9
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North of Ellis Road near new I95 Interchange providing easy access to Central Florida
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Local financial team in Melbourne partners with Kestra;
Three Bridges Planning members together for 15 years

By Lindsay Fitzpatrick
lindsayf@gregoryfca.com
Gregory FCA

AUSTIN, Texas –Kestra Private

Wealth Services LLC (Kestra PWS), a

registered investment adviser subsidiary

of Kestra Financial Inc., supporting

independent advisor teams nationwide,

recently announced the addition of Three

Bridges Planning.

Based in Melbourne, the five–person

team at Three Bridges Planning main-

tains a strong family dynamic. Dennis

Laughlin, director of portfolio manage-

ment, is the father of Brian Laughlin,

director of financial planning; and client–

relationship manager Judy McCarthy is

the mother of Brendan McCarthy,

director of wealth management.

Samantha Verzi, who serves as the

team’s client service expert, has 11 years

of experience in financial services.

“Now more than ever before, full–

service independence has become

increasingly attractive to advisors who

have a long track record of client satisfac-

tion and success,” said Rob Bartenstein,

CEO and senior management director of

Kestra PWS. “To enhance this level of

service, sophisticated teams like Three

Bridges Planning are stepping out of the

wirehouses in droves and establishing

their own businesses for the first time.”

“Our turnkey model has proven highly

effective for advisors in these exact

scenarios. We are eager to support

Dennis, Brendan, Brian, Judy, and

Samantha in this exciting chapter of their

professional careers.”

The professionals of Three Bridges

Planning collectively oversee about

$175 million in assets and specialize in

servicing the main “bridges” of a compre-

hensive financial plan: investments and

insurance, retirement income, and

personal wealth strategies.

“Exceptional client service has always

been at the forefront of our firm’s ethos,

and our decision to align with Kestra

Private Wealth Services furthers that

commitment,” said Dennis Laughlin.

“From the get–go, Rob and his colleagues

have made our transition to indepen-

dence effortless so we can continue to put

our clients’ best interests first through

every step of the financial planning

process.”

l About Kestra Financial

Kestra Financial provides a leading

independent advisor platform that

empowers sophisticated, independent

financial professionals, including

traditional and hybrid RIAs, to prosper,

grow, and provide superior client service.

With a culture rich in reinvention and

advisor advocacy, Kestra Financial has

developed integrated business manage-

ment technology that, combined with its

personalized consulting services, offers

exceptional scale and efficiency.

Headquartered in the “Silicon Hills” of

Austin, Kestra Financial offers an

“experience as unique as the city in which

it operates.”

The firm supports more than 1,800

independent financial advisors in

delivering comprehensive securities and

investment advisory services to their

clients.

Kestra Financial is the parent

company of Kestra Investment Services,

LLC, member FINRA/SIPC, and also of

Kestra Advisory Services LLC; Kestra

Private Wealth Services LLC; and Kestra

Institutional Services, LLC all federally

registered investment advisers.

Visit www.KestraFinancial.com for

more information on this company.

‘Failing to Empathize’
Continued from page 8

was “We’re a lot like you, a little different,” featuring inside jokes like the “Supercharged

Seahawks Fan,” “Green Lake Power Walker,” “Recumbent Bike Commuter,” “Oblivious

Left Lane Occupant,” and “Fremont ‘60s Holdout.”

“Instead of presuming a superior place at the family table, they became one of us,”

says Pedersen. “They felt the zeitgeist and made the Seattleite the hero of the story. I

still witness people grin when they encounter a PEMCO ad. Not surprisingly, PEMCO’s

revenue has flourished in recent years, growing 30 percent between 2003 and 2015.”

We can be PEMCOs, says Pedersen. To do so, we must continually orient ourselves to

our customer’s perspective throughout the brand–building process.

“Tell your story in a way that allows your respect for the customer to shine,” she says.

“Before seeking to resonate with them, first seek to let them resonate with you. Before

asking them to like you, make sure you first like, understand, and empathize with

them.”

l About the Author

Pedersen is a brand strategist, board advisor, coach, speaker, and teacher known for

her scientific, growth–oriented approach to brand–building. She developed the Ironclad

Method for value–creating brands while working with billion–dollar businesses like

Starbucks, Clorox, Zulily, T–Mobile, and IMDb, as well as many burgeoning start–ups.

She lives in Seattle with her husband and two children. For more information on her,

visit www.ironcladbrandstrategy.com.

Whittaker and Cooper
pick up BBN

5/27/19
page 18

FULL COLOR

Congratulations
to our 2019 FHSAA Class 5A 

State Championship Team 
 

BUILDING CHAMPIONS 
on and o� the field

www.melbournecc.org • 321.727.0793

M
A

• DRY CLEANING • ALTERATIONS • LAUNDRY • BEDSPREADS

• SUEDE & LEATHER CLEANING • WEDDING GOWNS

Merritt Island    Port St. John    Rockledge    Cocoa 

Suntree    Melbourne    Viera    Titusville

 SAME DAY SERVICE   Mon. – Fri.



Call Adrienne Roth at 321-951-7777 for Advertising Information JUNE 24, 2019

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 10

By Daan Wolff
d.wolff@bold–data.com

On May 17, World Telecommunication & Information

Society Day celebrated its 50th anniversary. It might

sound boring, it’s actually very exciting.

Right now, 56 percent of the world population has

access to the internet. This means that more than 4 billion

people, over half of the world’s population, are without any

internet connection. The growth potential is huge. A fully

connected world is not just a noble cause, but also the

dream of every marketeer and tech–company. Which

means companies like Google, Facebook and SpaceX are

jumping right in.

l Elon Musk’s space internet

Serial entrepreneur Elon Musk does more than build

electric cars. He also wants to start an internet revolution.

In space that is. Starlink, scheduled to be completed in

2027, wants to bring high–speed internet to the masses via

12,000 satellites. Imagine: constant, global internet

coverage in every corner of the planet: from the jungle to

Fully connected: How to get developing countries online, only 56 percent of world population has internet access
the North pole. This project could shake up the entire

industry.

l Facebook suffers setbacks

Facebook’s cofounder Mark Zuckerberg also wants to

connect the whole world to the internet. According to

Zuckerberg, everyone should be entitled to free basic

internet service. But from the start, critics called his effort

a scheme by Facebook to get new users. Moreover, the

ambitious project — called Internet.org — suffered major

setbacks over the past years. In 2016 a SpaceX rocket —

yes from Elon Musk — exploded in Florida, destroying a

satellite Facebook was planning to use to offer internet

access in Africa.

Time for a new plan: in 2017 Zuckerberg invested in

solar powered drones. But also the drone project suffered

several setbacks when a test flight ended with a crash–

landing and a broken wing. Now he’s focusing on connect-

ing the third world via local internet providers.

l Google: internet–by–balloon

Internet balloons? Oh yes. With project Loon Google

launches a network of stratospheric balloons designed to

bring Internet connectivity to rural and remote communi-

ties worldwide. The balloons travel on the edge of space

and are designed to endure the harsh conditions. Smart

algorithms ensure that the balloons stay in place. Google

understands that you need partners to succeed. Therefore,

the company has joined forces with a business that will

provide telecommunication in the stratosphere. The

forecast for Loon looks good, as Softbank just invested

$125 million in the project.

l Internet changed the data industry

It’s needless to say that the internet has changed the

data industry as well. In the good old days business data

was delivered on a cassette. When you needed a database

for a direct mail campaign, we put the data on tape and

sent it to you via the postage company. One of our older

colleagues can even remember that he had to hop on the

train to deliver the data to a client for an urgent campaign.

Today, it’s much easier. Because of email of course, but

also because most of the databases around the world are

standardized and connected now. With just one click you

can contact 287 million companies coming from 100–plus

local chambers of commerce and thousands other local

directories and sources. The data is delivered in blink of an

eye with email. Or more safely, via an FTP server. Or you

can even access data in real time via an API.

l About BoldData

We are data experts with a highly accurate database of

287 million companies worldwide. With this data we

publish trends about privacy, data, global industries and

doing business abroad.

Florida Business Bank hires Tim Cramer
Florida Business Bank has announced the addition of

Timothy “Tim” Cramer to its staff of commercial lending

specialists.

Cramer comes to Florida Business Bank with more

than 28 eight years’ experience in commercial lending and

small–business lending.

He will provide additional expertise to Florida Business

Bank’s clients and prospects through an emphasis on

providing “superior customer service.” The addition of

Cramer to the Florida Business Bank team will enhance

the institution’s ongoing efforts to position itself for

continued growth in the Central Florida marketplace, said

William “Bill” Norris, president and CEO of Florida

Business Bank.

“Tim brings a wealth of customer interaction, relation-

ship management, and lending experience to Florida

Business Bank. His track record of lending, customer

service, and comprehensive financial analysis will be

instrumental to the continued success of FBB.”

Before joining Florida Business Bank, Cramer worked

as a commercial loan officer. Most recently, he served as

executive vice president for Florida Business Development

Corp.’s North Florida and Central Florida markets.

 He holds a master’s degree from Babson College, in

Wellesley, Mass., and a bachelor’s degree in accounting

from New Hampshire College, in Manchester.

“I am tremendously excited to join Florida Business

Bank and I look forward to deepening our client relation-

ships in Brevard and surrounding counties,” said Cramer.

Florida Business Bank offers a complete line of

personal and business banking services including remote

check deposit, business and investment sweep accounts,

working capital lines of credit, equipment finance and real

estate and construction financing. Founded in 2000,

Florida Business Bank continues its “dedication to

providing best–in–class customer service to small busi-

nesses located throughout Central Florida.”

Visit www.floridabusinessbank.com for more informa-

tion on FBB.
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FAR Chemical to expand Palm Bay manufacturing facility,
to ramp up its workforce as demand grows for its products

By Mike Freeman
mike@freemancommunications.biz
Freeman Communications

PALM BAY — FAR Chemical, a leader

in scaling up and manufacturing multi–

step chemical syntheses and handling

highly active materials, has announced

that it will expand its Palm Bay facility.

FAR specializes in fine and specialty

chemicals such as brominated compounds,

organometallics, pyrophoric materials, and

the distribution of trimethylchlorosilane.

Strong demand for the complex

specialty chemicals which FAR produces,

which are used in end markets such as

pharmaceuticals, coatings, adhesives,

sealants, composites and flavors and

fragrances, is driving the expansion.

In addition, FAR is benefitting from a

focus on more secure, domestic supply

chains for these raw materials, and recent

investments by new ownership.

In 2018, FAR was acquired by CPS

Performance Materials and merged with

its specialty chemicals division, creating a

larger company with broader reach.

Capacity at the Palm Bay plant was

increased by 40 percent in late 2018, with

the further expansion adding specialized

equipment and the personnel required to

support a move to 24/7 operation.

“As we continue to build our Specialty

Chemicals business, we will not only be

expanding capacity, but also adding new

capabilities necessary for the increasingly

specialized needs of our customers,” said

Jeremy Steinfink CEO of CPS Performance

Materials. “This will include equipment to

process higher volumes of halogenated and

organometallic compounds and includes

investments in scale–up equipment and

new employees.”

Joe Beatty, general manager of the FAR

Chemical facility, added, “Over the next

twelve months, we expect to increase the

workforce at Palm Bay by over 50 percent.

We’re proud of our 35–year history of safe,

responsible operations and look forward to

building on this legacy.”

l About FAR Chemical

Founded in 1982, FAR Chemical is an

industry leader in the manufacturing of

specialty organic chemicals for customers

in industries including pharmaceuticals,

structural composites, CASE, electronics,

flavors, fragrances, personal care, catalysts,

polymers and plastics. The company has

deep experience and expertise in handling

challenging chemicals including bromine,

chlorine, reactives, and corrosives. For

more information on the company, visit

www.Far–Chemical.com.

l About CPS Performance Materials

CPS Performance Materials operates

two divisions — FAR Chemicals and

Cyalume Chemical Light. Cyalume is the

world leader in chemical illumination,

providing specialized solutions to the

military and commercial markets. The

company has manufacturing locations in

West Springfield, Mass.; Bound Brook,

N.J.; Palm Bay; and Aix–en–Provence,

France. For more information, visit

www.CPSPerf.com.

Parrish Medical now offers PET/CT with Axumin imaging,
designed for patients with suspected recurrent prostate cancer

TITUSVILLE — Parrish Medical Center has announced the addition of the first Food

and Drug Administration–approved Axumin labeled Positron Emission Topography

(PET) imaging agent that has the ability to detect local or distant recurrence with a single

PET/CT scan.

For men with suspected prostate recurrence, based on elevated prostate specific

antigen (PSA) blood levels following prior treatment, Axumin has the ability to locate

cancer at the cellular level. This advancement in imaging may assist with earlier detec-

tion and localization resulting in a change in treatment management.

“This test allows us to detect recurrent or metastatic cancer earlier so that we can use

newer, effective therapies earlier and improve patient outcomes,” said Parrish Healthcare

urologist Dr. Mark Licht.

More than 30 percent of men treated for primary prostate cancer will experience

biochemical recurrence within 10 years. Of those men, more than 30 percent will develop

metastatic disease within eight years, according to studies.

The most commonly used imaging procedures have low–detection rates, may not detect

small tumors less than 1 cm in size or when PSA levels are less than 10 ng/ml, and are

difficult for everyday use and may require multiple scans to evaluate.

The safety and efficacy of this injected diagnostic agent was confirmed in a retrospec-

tive multicenter study, showing that in patients with histological confirmation of

extraprostatic disease (clinically localized prostate cancer), the scan correctly identified the

lesion in over 90 percent of the cases.

“Axumin is advancing the way we detect and treat prostate cancer,” said Parrish

Cancer Center/OMNI Healthcare oncologist Dr. Craig Deligdish. “We’re excited to provide

this service to Brevard County and to provide more effective treatment that can increase

survival rates.”

PMC offers this PET/CT with Axumin scan Monday–Friday. For more information on

this new service or to schedule an appointment with a physician, call (321) 268–6150.

MCC

new ad
emailed

FULL COLOR

Crest Cleaners
pick up BBN

5/27/19
page 15

FULL COLOR

Because Experience Counts—
Whittaker Cooper

Brevard's Most Trusted 
Accounting Firm Since 1985

You don't trust your business to just anyone. Make the 
right call, to the experienced Team at Whittaker Cooper 

Financial Group, Certi�ed Public Accountants and 
Consultants. Serving Brevard since 1985.

1692 W. Hibiscus Blvd., Melbourne, FL 32901
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Please see Keiser University, page 19

Keiser University changing narrative of MBA programs — focuses on developing
‘students with a purpose’; Health Services Administration one of the concentrations
By Ken Datzman

Each generation has its own unique characteristics.

And newer generations are changing the rules of the

game.

Recent research, for example, suggests more

millennials care about social issues than previous

generations. Sixty–eight percent of millennials state that

creating “change” in the world is their personal goal,

compared to just 42 percent of baby–boomers.

And a PricewaterhouseCoopers report said that when

choosing an employer, millennials prefer a place of

employment where they can “derive a sense of purpose”

and feel that they are making a difference.

“This generation is today’s and tomorrow’s MBA

prospects,” said Dr. Rudy Cardona, business department

chairman at Keiser University in Melbourne, who

oversees both undergraduate and graduate business

programs at that campus. “They are the purpose–driven

generation. Thus, changing the popular narrative of an

MBA program must become a priority, I believe. By 2025

— just six years from now — 75 percent of the U.S.

workforce will be comprised of millennials.”

He added, “We are short–circuiting the process of

effectively promoting MBA programs when we fail to

recognize that purpose, and the social meaning of life are

driving newer generations.”

For the last year and a half, Dr. Cardona has been

shaping Keiser University’s Master of Business Adminis-

tration program, and in general changing the narrative

in his field.

“I believe that MBA programs, like other programs at

higher institutions of learning, need to differentiate. One

of the things we try at Keiser University is to develop a

level of awareness in our students to prepare them for

the challenges in the marketplace.”

“Our program’s mission is to develop MBA ‘students

with a purpose.’ We have a package of courses designed

to develop business skills as well as life skills. We have a

number of different activities in our courses that are

designed to do this,” said Dr. Cardona, who is actively

engaged in the community through organizations and

associations.

He said MBA programs are often thought of as

“business incubators,” preparing students to join and

assist the corporate world in the pursuit of profits. “An

MBA ‘student with a purpose’ learns to view profits as a

means to an end. They become ethically aware that the

goal in their careers is to create a balance between profits

and the well–being of stakeholders.”

Dr. Cardona added that MBA programs would be

better off promoting themselves and showcasing “the

abilities students acquire to create value. Moreover, a

narrative must be included that carries the fundamental

truth that every business must be created with a

meaningful purpose.”

He teaches some of the courses in Keiser University’s

MBA program, including “Advanced Decision Making.”

He also teaches courses in marketing and management.

“I have a passion for teaching. I get fired up every

time I walk into the classroom,” said Dr. Cardona, who

has years of experience in business and founded and ran

the weekly newspaper “Latino Midwest News” in

Minneapolis, before selling the publication.

He said all the instructors in Keiser University’s MBA

program have doctorate degrees.

“They are experts in their particular fields. In addition

to that, they have years of experience working in their

fields. So they bring practical experience to the classroom

and can provide real–world examples that open the eyes

of students and better prepare the students for real

challenges in today’s complex world.”

Keiser University’s MBA program offers five concen-

trations: Health Services Administration, Management,

International Business, Marketing, and Technology

Management.

“These are concentration areas that present good

growth opportunities. The health–care sector, for

example, is seeing really strong growth.”

The courses in the Health Services Administration

concentration include Quality Management in Health

Care, Strategic Management of Health Services’ Organi-

zations, Corporate Compliance in Health Care, Global

Health, and Financial Health Care.

Technology Management is another popular concen-

tration MBA students at Keiser University are embrac-

ing. The courses include Business Information Systems,

Enterprise Information Systems and Networks, Informa-

tion Systems Management, Strategic Management of

Technology Innovation, and Technology Forecasting and

Dr. Rudy Cardona is chairman of the undergraduate and graduate business programs at Keiser University in Melbourne. A former
entrepreneur, Dr. Cardona has been developing the school’s MBA program with a central theme of producing MBA ‘students with a
purpose.’ He says times are changing and MBA programs must adjust to accommodate new generations of students.
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Please see ‘Clyde Butcher: Florida’s Photographer,’ page 21

The Foosaner Art Museum opens ‘Clyde Butcher: Florida’s Photographer’ —
the 69 black–and–white photos showcase beauty of state; related programs set
By Ken Datzman

Florida photographer Clyde Butcher, an

architect by education, is known for his

remarkable, detail–rich black–and–white

photos of the Sunshine State’s forests,

swamps, and estuaries.

Working from his 2,100–square–foot

darkroom in Venice, Butcher has produced

a portfolio of dramatic wilderness–themed,

large–format photographs — shot at

unique locations — that have been

displayed in museums across the United

States and Europe.

The Kansas City, Mo., native has been

called the “foremost landscape photogra-

pher in America.” The scale and extraordi-

nary clarity of his work sets it apart. He’s

been recognized as a conservationist for

bringing issues to the forefront of public

consciousness through his art.

The Loxahatchee River in Jupiter, for

example, is one of only two designated

National Wild and Scenic Rivers in the

state, and Butcher was asked by the Water

Management District of Florida to

photograph it for the 10th anniversary of

the “Save Our Rivers” program.

“The Loxahatchee River series took me

three years to complete. I went back about

eight times photographing that river just to

make sure the light was right,” said

Butcher, who got out of his canoe and

walked–it–down the river instead of

paddling it on one magical day when

everything came together for him.

Florida Tech’s Foosaner Art Museum in

the Eau Gallie Arts District of Melbourne

has just opened “Clyde Butcher: Florida’s

Photographer” in its galleries, with a full

slate of related programs designed to

complement the exhibition over the next

several months.

Butcher was there for the June 8

opening–day unveiling of his work. “This is

great for the museum to do this. People can

come and travel through Florida nature. I

try to promote Florida as a place to keep

beautiful, and this was quite a project

when I did it years ago,” said Butcher.

The 78–year–old Butcher is as busy as

ever. “I was in Sanford a few weeks ago

taking pictures of the St. Johns River.”

“Clyde Butcher: Florida’s Photographer”

features 69 black–and–white landscape

photographs from the Foosaner Art

Museum’s permanent collection. His work

will remain up until Oct. 19, said Florida

Tech’s Carla Funk, executive director and

chief curator of university museums.

Butcher donated them to the Foosaner

Art Museum. “And I didn’t have much

money at that time,” he said.

“We are very excited about this show.

This is the first time since I have been the

director (2011) that we have pulled out all

of the Clyde Butcher photographs that we

own and are featuring them in an exhibi-

tion. We own 69 stunning black–and–white

silver–gelatin photographs that Clyde took

between 1986 and 1995. They are all

hand–processed and signed,” said Funk.

Beyond the aesthetic qualities of

Butcher’s work, what distinguishes his

landscape photography from that of other

well–known photographers are the detailed

mural–sized prints he produces on fiber–

based silver gelatin paper.

He is able to make prints measuring up

to five feet by nine feet that allow the

viewer to more fully embrace the breadth

and scope of the landscape as Butcher

experienced it in the field.

“What is really special about this

particular exhibition (Limited Edition

Collection) is that he only made three

prints of each image and then destroyed

the negatives,” said Funk. “The images

were not to be reproduced. So they are rare.

We are lucky to have these photographs at

the Foosaner Art Museum.”

During that period between 1986 and

1995, Butcher printed 69 different black–

and–white images of Florida’s environ-

ment, capturing forests, swamps, and

estuaries from the St. Johns River to the

Keys. Each was taken with a large–format

view camera. Butcher worked in his

darkroom to print a Limited Edition of only

three copies of each image — one for his

gallery, one for the Foosaner Art Museum,

and one for sale. The images are only

available for viewing at this exhibit, as

they are not to be found in any of Butcher’s

books or on his website.

There is free admission from 10 a.m. to

4 p.m. Wednesday through Saturday at the

Foosaner Art Museum. This exhibition is

dedicated to the memory of Laurie Wheeler

Brown (1944–2019).

Brown ran the popular gift shop at the

museum in the 1990s, was a volunteer

with the organization, and later was a full–

time staff member. Brown was a major

donor and supporter of the museum, said

Funk. “And she was instrumental in

helping us get the Clyde Butcher photo-

graphs because Laurie introduced Clyde to

the museum.”

Butcher’s hope is that through the

photographic recognition of the natural

beauty of Florida, undeveloped areas of the

state will be preserved. He is especially

known for his photographs of the Ever-

glades.

“Not only are they gorgeous photo-

graphs we are exhibiting, but their

environmental message is also very timely.

I hope we can use this exhibition as a

platform to discuss local conservation

efforts,” Funk said.

She added that there are “a lot of

different types of environments on display

in the photographs in the Limited Edition

Florida Tech’s Carla Funk is executive director and chief curator of university museums. Florida photographer Clyde Butcher, who creates compositions that
distinctly mark him as the foremost landscape photographer in America today, attended the recent opening of ‘Clyde Butcher: Florida’s Photographer’ at the
Foosaner Art Museum. The show features 69 black–and–white large–format photos, capturing Florida’s forests, swamps, and estuaries.
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CareerSource Brevard to host Job Fair at
Radisson Resort; many companies hiring

CareerSource Brevard’s annual Job Fair will be held

from 3–7 p.m. on Tuesday, June 25, at the Radisson

Resort at the Port in Cape Canaveral. The address is

8701 Astronaut Blvd.

Employers that will be hiring at the Job Fair include:

AAR Corp., Ambassador Services, AM Autumn House,

American Hero Construction, Anchor Care and Rehabilita-

tion, Health First, Brevard Achievement Center, Brevard

County Commission, Brevard County Sheriff’s Office,

Bridgestone Retail Operations, Circles of Care Inc., City of

Cocoa, City of Palm Bay, CMS Tree Services, Coastal

Mechanical, Comprehensive Health Services, and

Courtenay Springs Village.

The list continues: Department of Children and

Families, Diamondback Manufacturing, Ecklers, GEM

Industries Inc., IM Solutions, International Brotherhood of

Electrical Workers Local Union 606, Jacobs Engineering,

JSM and Associates, LF Staffing, LSI, Manpower, Mears

Transportation Group, Melbourne Terrace Rehabilitation

Center, MLSBC Cruises, Modus Operandi, Palm Cottages

Assisted Living & Memory Care, Paragon Plastics LLC,

Parrish Medical Center, Percepta, Revolution Technologies

LLC, RGNext LLC, Seniors Helping Seniors, Space Coast

Intelligent Solutions, SpaceX, Strada Electric & Security,

Suntree Senior Living Management, Tevcalco USA Inc.,

TEK Systems, TRC Staffing Services, UPS, Veterans

Assembled Electronics, Vocational Rehabilitation,

Walmart, Wolf Creek Federal Services, Women’s Center,

and more.

The registration site is csbjobfair2019.eventbrite.com.

For more information on CareerSource Brevard, visit

www.CareerSourceBrevard.com or call (321) 504–7600.

King Center adds two new shows to its
schedule, one featuring Alice Cooper

The King Center for the Performing Arts in Melbourne

has added two new concerts to its schedule of entertain-

ment.

l The “Alice Cooper — Ol’ Black Eyes is Back Tour” will

stop at the King Center for a performance at 8 p.m. on

Tuesday, Nov. 5. Cooper pioneered a “grandly theatrical

brand of hard rock that was designed to shock.” Drawing

equally from horror movies, vaudeville, and garage rock,

the group created a stage show that featured electric

chairs, guillotines, fake blood and boa constrictors.

He continues to tour regularly, performing shows

worldwide with the dark and horror–themed theatrics for

which he best known. With a schedule that includes six

months each year on the road, Cooper brings his own

brand of rock psycho–drama to fans both old and new,

enjoying it as much as the audience does.

Known as the “architect of shock–rock,” Cooper has

“rattled the cages and undermined the authority of

generations of guardians of the status–quo, continuing to

surprise fans and exude danger at every turn, like a great

horror movie.”

l Chris D’Elia: “Follow The Leader Tour” is set for 7

p.m. on Friday, Nov. 22, at the King Center. D’Elia is one

of the “most sought–after performers in the comedy world.

D’Elia is best known for his stand up and starring role

on the NBC comedy series, “Undateable.” He is also widely

known for his two stand–up specials, “Man on Fire” and

“Incorrigible.” He currently hosts a highly successful

weekly podcast, “Congratulations with Chris D’Elia,”

which is a mainstay on iTunes’ comedy podcast charts.

Tickets may be purchased for these two shows by

visiting KingCenter.com or by calling the King Center

ticket office at (321) 242–2219.
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Searching for a contractor or service provider often

means an internet search for a list of businesses that may

or may not be qualified to perform the task a consumer is

seeking. Those same professionals, many of which are

small businesses with limited budgets for sales and

marketing, are challenged to find new customers.

A Melbourne company has emerged and is changing

how both consumers find, hire and pay a professional, and

how the professional finds, services and builds relation-

ships with their next customer.

U GO Pros has developed an app–based platform that

instantly connects consumers with pre–screened, reputable

businesses that offer everything from home improvement

to automobile repair, along with specialty and professional

services. Businesses that are part of the U GO Pros

community can immediately respond to requests for quotes

at no charge, paying only when a contract for services is

completed.

“We’re looking to disrupt the way online referral

networks have been operating, providing a ‘one–stop shop’

for services to the consumer and helping to manage the

sales, marketing and project management process for the

New business in Brevard to challenge Angie’s List, Home Advisors and others; looks to disrupt referral industry
business,” said Mark Watson, U GO Pros founder. “Our

mission is to encourage patronage and help stimulate the

growth of small businesses by providing them with a

platform to market their services and also manage their

projects and employees, communicate with their customers

throughout the service, and guarantee they receive

payment.”

With U GO Pros, the customer selects, contracts with

and pays the provider through a secure platform. In the

case of home improvement or repair, they can track a

project’s progress and have assurance that the work for

which the provider has been hired is done to their satisfac-

tion before funds are dispersed.

For the contractor or service provider, U GO Pros

supports project management or a single event through a

suite of tools that helps them manage employee and

subcontractor assignments, track purchases and expenses,

communicate with customers in real time, and receive

payment in a timely manner.

Unlike current online referral companies, for which the

business must pay to belong or receive a lead, without any

guarantee of earning a job, there is no up–front charge and

the business only pays a small percentage of the contract’s

value once work is secured. “When a business realizes that

we are their sales and marketing, project management and

accounts receivable departments all in one, they see the

value in working with us,” Watson said.

More information is available at www.UGOPros.com.

Engineer Willcoxon to address Oceanside Chapter of ABWA
The Oceanside Chapter of the American Business Women’s Association will host its networking and dinner program

at 6 p.m. on June 25, at the Eau Gallie Yacht Club in Indian Harbour Beach. The featured speaker will be Rita

Willcoxon, the founder of Launch STEM Careers, a project under the not–for–profit 501(c)(3) NASA Alumni League.

Willcoxon is a retired NASA engineer. Her project was started to inspire, encourage and support young girls — grades

four through college seniors — to pursue careers in science, technology, engineering and mathematics. For more informa-

tion on this event and to make a reservation, email reservations@ABWAOceanside.com.
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Brevard Humane Society seeks pictures
for its ‘Best Pets of Brevard’ calendar

By Jennifer Worski
media@brevardhumanesociety.com
Brevard Humane Society

COCOA — The Brevard Humane Society is encourag-

ing residents to enter their pets in the annual “Best Pets of

Brevard” Calendar Photo Contest.

Now through July 13, Brevard pet owners can submit

and share an original, creative photo of their pet or pets,

while helping to change the lives of lost, abandoned, and

homeless animals in our community.

“Owning a pet comes with the joy of sharing photos and

stories with family and friends,” said Theresa Clifton,

executive director of the Brevard Humane Society.

“This contest celebrates the impact our furry family

members have on our lives, each and every day. Our prize

may not make someone a millionaire, but the reward truly

is priceless as the real winners are the homeless animals

in our care. By participating in our contest, you are

providing hope, help, and homes for countless homeless

animals in need.”

The Best Pets of Brevard photo contest is open to all

creatures large and small. The top 13 pet photos will be the

winners of the 2020 Calendar Contest and 12 will win a

coveted spot on one of the monthly pages. The remaining

photo, with the most votes, will be featured on the cover of

the calendar. Calendars will be on sale, after being

unveiled at the Brevard Humane Society’s annual Tuxes &

Tails Gala fundraiser.

They will be sold at all Brevard Humane Society loca-

tions, online, and at featured events beginning Sept. 16. In

addition, everyone who submits a photo is guaranteed to

have their pet’s photo printed in the calendar.

For an opportunity and a chance to win, simply submit

your entry at www.BrevardHumane Society.org/contests,

or visit the Brevard Humane Society’s Cocoa location

(1020 Cox Road in Cocoa), Merritt Island Adoption Center

(155 Pioneer Road), or any of their Molly Mutt Thrift

Shops (Merritt Island, Rockledge, Melbourne and Palm

Bay) for an official entry form.

The cost to enter is $10 per photo (photos will become

the property of the Brevard Humane Society for future

use). Photos of a beloved pet that has passed may also be

submitted and honored in a special “In Loving Memory”

section for $50 per photo (these treasured photos will be

returned to the owner). Photos submitted should be in

color and of pets only (no humans, please). There is also no

limit as to how many photos one can submit, so enter as

many times as you may like!

The Brevard Humane Society is a no–kill, 501(c)(3)

nonprofit organization founded in 1952. It is the oldest

established animal welfare organization in Brevard.

Junior League of South Brevard
is now enrolling new members

The Junior League of South Brevard has announced

that its annual membership enrollment is now open for the

2019–2020 Junior League year that begins in September.

The Junior League of South Brevard is an organization

of women committed to promoting voluntarism, developing

the potential of women, and improving the community

through the effective action and leadership of trained

volunteers. Its purpose is exclusively education and

charitable.

If you are interested in joining this organization of

women, open the “Join” tab at JLSB.net or email

memberdev@jlsb.net.
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We are a Full Service, Outpatient Diagnostic Imaging Facility o�ering: 

• MRI - 1.5T Open Bore
• CT (128-Slice) - 60% Less Radiation
• Nuclear Medicine
• Stress Testing
• Echocardiogram

• Coronary Calcium Scoring
• Stroke Risk Screening
• Ultrasound
• 3D Mammography
• Breast MRI

• Osteoporosis Screening (DEXA)
• Lung Screening
• Fluoroscopy
• X-RAY (No appointment necessary)
• Radiologists (On-site, Board Certified)

UNIVERSITYCENTERIMAGING.COM

VIEW PATIENT IMAGES AND  
REPORTS VIA PACS

MAJOR INSURANCES ACCEPTED

COMPETITIVE SELF-PAY

SUNTREE

6300 N. Wickham Rd., Suite 100
Melbourne, FL 32940

321.775.7100

MELBOURNE 

1800 W. Hibiscus Blvd., Suite 100
Melbourne, FL 32901

321.726.3800

Space Coast Machinist Apprenticeship Program

Offering Certification

Manufacturing companies - place your

machinists in a state approved apprenticeship

program to receive journeyman certification

in machining from the State of Florida.

Program provides classroom and lab work

taught by working professional machinists

in conjunction with on-the-job training by

the company. Very low cost for companies.

No cost for students.

Enroll today as a student or a participating company.

Call 321-254-8278 for details

Grow with Manufacturing  in Brevard!
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ID Incognito launches a web app for online privacy; users can sign up for service at three different levels

By Morgan Wood
morgan@rockpapersimple.com

ID Incognito is a new web app dedicated to protecting

your personal information online. The app was made in

response to the growing need to provide personal

information in order to use services online, specifically

phone numbers and email addresses.

The app works by providing phone number and email

address aliases for users to give as contact information

whenever signing up for services, subscriptions, or

anything else requiring personal info online.

The app filters communications from the services

users sign up for and forwards emails and text messages

to users at their real contact information. This includes

everything from newsletters, to streaming, and even

online shopping memberships. Forwarding can be turned

off by the user at any time. If a user replies to a text

message or email from a site, ID Incognito receives the

reply and forwards it for the user. But the user’s real

email and phone number remain confidential.

The philosophy behind the app is to create a sense of

control over personal info while still being able to use

online services such as newsletter subscriptions, online

shopping, streaming, etc. It also protects users from

unwanted spam emails and phone calls or outside

solicitation should your information be sold to a third

party.

The founders were inspired to develop the app when a

streaming service they were signing up for asked that

they give a phone number.

“ID Incognito was created in response to a personal

need my wife and I had: How can we interact with online

merchants and services, while still ensuring our personal

privacy?” says founder Chris Wilson, on the app’s blog. He

and co–founder, Reed Harrison, have worked together in

computer security for more than 20 years, and they hope

their app will empower its users to take advantage of all

the internet has to offer without having to worry about

their online information being abused or compromised.

Users can sign up for the ID Incognito service at three

different levels, including a free option with just an email

alias, a $2 per month Standard option which includes

both an email and phone number alias, and a Premium

$2.99 per month option giving users both aliases and the

power of selective forwarding from their ID Incognito

account.

For more pricing information, visit idincognito.com/

pricing.

ID Incognito’s parent company, Bitstream Innova-

tions, led by Wilson and Harrison, is a custom software

services provider focused on delivering software success

to its clients.

Feaman to address Brevard Federated Republican Women
Republican National Committeeman Peter Feaman will be the guest speaker at the July 8 meeting of the Brevard

Federated Republican Women. The meeting will begin at 11 a.m. at the Duran Golf Club, 7032 Stadium Parkway, in

Viera. The $25 meeting fee includes lunch. The reservation deadline is 12 p.m. on Wednesday, July 3. Visit

www.brevardfederatedrepublicanwomen.org to make a reservations or call (321) 727–1212.
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Health First names Navy veteran
Walders chief information officer

ROCKLEDGE — Health First Inc., a not–for–profit

hospital system offering a fully integrated delivery

network, has named William Walders as its new chief

information officer. Walders has more than 12 years’

experience in various information technology leadership

roles, along with a 22–year career in the U.S. Navy.

As CIO, Walders will be responsible for leading the

organization in planning and implementing enterprise

information systems to support business operations and

strategic goals. He will oversee all health system inte-

grated corporate initiatives in order to achieve more

effective and cost beneficial enterprise–wide information

technology operations.

In particular, his experience with “capability maturity

model integration” will help streamline process improve-

ment and encourage productive, efficient behaviors that

decrease risks in software, product and service develop-

ment.

Before joining Health First, Walders most recently

served as the chief technology officer of federal health/

senior director of the Department of Defense Strategy for

VMware in Boston. In this role, he helped federal health–

care executives navigate the historic federal digital health–

care transformation taking place across the United States.

Walders received his bachelor’s degree in information

systems from the University of Maryland and his master’s

degree in health care and business administration from

the University of Florida.

Founded in 1995, Health First’s fully integrated

delivery network includes health–insurance plans,

hospitals, a multi–specialty medical group, and outpatient

and wellness services. As a locally owned, not–for–profit

organization, Health First is “committed to investing in its

community.” In 2018, Health First provided more than

$171 million in community support. To learn more about

Health First in the community, visit HFgivesback.org.

Health First helps deliver care through
the support of Brevard Health Alliance

Health First says it is committed to improving the

wellness and health of Brevard — whether that’s caring for

the customers who come through its doors or those seeking

help throughout the community.

Through collaboration with several local nonprofit

organizations, outreach programs are designed to meet the

needs of the community.

Health First, for example, is supporting the Brevard

Health Alliance (BHA), the county’s only Federally

Qualified Health Center, which includes BHA’s Mobile

Clinic.

In 2018, Health First provided $171 million in commu-

nity support. BHA was one of those beneficiaries.

A supplement to BHA’s locations throughout Brevard,

the mobile clinic aims to provide extraordinary care to the

medically underserved in our area on a weekly basis. No

appointments are needed for those seeking medical care.

Services are provided first come, first served.

BHA provides care for underserved patients with a

complete range of services, including adult medicine,

pediatrics and pediatric urgent care services, dental

services, behavioral health services, women’s health

services, as well as pharmacy services for their patients.

BHA began as the Health, Outreach, Prevention and

Education Clinic at Health First’s Holmes Regional

Medical Center in 1995. Since 2005, when the HOPE

Clinic evolved into BHA, Health First has continued as a

loyal supporter with an annual grant of a $1.1 million, as

well as the provision of in–kind diagnostic services.
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Keiser University
Continued from page 12

Analysis, all cutting–edge topics.

“The major core courses — of our MBA program—

center on the pillars of business; finance, marketing,

accounting, economics, and management,” said

Dr. Cardona. “The students receive a solid foundation in

business, and can customize their program with one of

the concentrations to meet their career objectives.”

He said MBA accounting courses are often portrayed

as the discipline concerned with the reporting of financial

transactions related to a business.

“MBA students with a purpose learn to assume

responsibility for reporting the financial health of any

business with integrity and conviction. A spirit of courage

is developed and the willingness to act with firmness

ensues. They learn to do what is right at whatever cost.

They understand their role. To them, there is no compro-

mise; regardless of the circumstances.”

Other courses like Organizational Behavior, for

instance, teach that managing employees “is a sacred

role. Building MBA students with a purpose promotes

the love, respect, compassion, and admiration of an

employee’s accomplishments. This topic is at the center of

every class discussion.”

He continued, “More than being managers, students

learn that they will coach, listen, and do whatever it

takes to unleash the boundless human potential of their

employees. More importantly, with their own developed

winning spirit, they will inspire others to know that they

too can be successful. MBA students with a purpose keep

on winning because they commit. They commit because

they want everyone to win.”

In the type of MBA program that Dr. Cardona is

developing, students are given the opportunity to

understand what they are good at (skills) and are

coached to build knowledge around their own values.

“Yet, they must be guided by program values of high

standards that can produce passion, zeal, and total

commitment. Therefore, each course of an MBA curricu-

lum must seek to encourage students to discover the force

within them. The curriculum must build the know–how

to integrate all business disciplines to formulate organi-

zational strategies that ensure that a workplace environ-

ment is a source of the highest fulfillment.”

He added that “business courses must develop the

need to nurture a healthy appreciation of employees

while celebrating their successes.”

At Keiser University in Melbourne, the majority of the

students enrolled in the MBA program work full time

and also have family duties.

“I find the support of Keiser University makes a big

difference,” said Dr. Cardona. “We have a supportive staff

and the faculty members are totally committed — have

never wavered — in going that extra mile for our

students. In fact, one of things we tell our students is that

‘you are not in this journey alone.’ We are here with them

throughout their pursuit of their MBA degree.”

“We understand the challenges they face working full

time and having families. We are very much aware of

this and work closely with them. We acknowledge their

life issues and applaud their determination to earn an

MBA degree, which will help them advance in their

careers or pursue new employment opportunities,” he

added.

The median annual base salary U.S. employers plan

to offer new MBA hires in 2019 is the “highest ever

recorded when adjusted for inflation,” according to the

newly released Graduate Management Admission

Council’s “Business School Hiring Report.”

More than 1,200 employers participated in the

“Business School Hiring Report,” providing insight into

current market and hiring trends among MBA business

master’s graduates.

Employers clearly place a high value on an MBA

degree. The median annual base starting salary U.S.

employers plan to offer new MBA hires this year is

$115,000, more than double the median for new

bachelor’s degree hires ($55,000).

By industries among U.S. employers, median MBA

starting salaries are highest in the consulting ($135,000)

and finance/accounting ($125,000) industries.

Overall, most employers plan to increase MBA

starting salaries in 2019 (56 percent).

Also, according to the Graduate Management

Admission Council, MBA hiring demand is expected to be

high in 2019. In a poll of 350 employers, including 289

U.S. companies, the survey found that 78 percent plan to

hire recent MBA graduates this year, keeping pace with

last year’s 77 percent.

“As long as MBA students are convinced they can

acquire abilities that can make a difference, they will

continue seeking to understand their purpose and

believing in what they do. And, ultimately, be ready to

commit to their professional vision with passion and

excitement about delivering the value stakeholders seek,”

he said.

Dr. Cardona added, “With determination and

persistence, they can finish MBA courses and achieve

their purpose of touching, in meaningful ways, the lives

of others within their community.”

Brevard Regional Hyperbaric
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Tickets for all–inclusive Brevard Zoo
event now on sale; various price options

Attendees of Brevard Zoo’s 10th annual “Jazzoo”

celebration will indulge in a “tapestry of musical and

epicurean adventures” featuring food from more than 50 of

Brevard County’s “most beloved” restaurants, numerous

open bars, and jazz, rock, country and top 40 performances

on nine stages.

This all–inclusive event is scheduled from 7–11 p.m. on

Saturday, Nov. 2, and benefits the Brevard Zoo’s animal

wellness, conservation and education programs.

Popular attractions such as a sports bar, cigar lounge

and mechanical bull will all return. Also returning is the

VIP Premium Club, an exclusive venue for those who

purchase the Premium ticket package; this private area

opens one hour before the event and includes sumptuous

cuisine, top–shelf libations, animal encounters, lounge

seating and live music from Katz Downstairz.

The Platinum ticket package includes access to both the

VIP Premium Club and a private Friday night soirée with

Jazzoo headliners Jackiem Joyner and Amanda Shaw. The

latter event also features gourmet catered cuisine and

high–end wine and cocktails. Preferred and general

admission tickets are also available at a lower price.

Tickets, which include unlimited food, beer, wine, liquor

and music, start at $75 per person and are on sale at

www.BrevardZoo.org/Jazzoo. Group and early bird

discounts are available through Sept. 20. Guests must be

21 years of age or older. Jazzoo is presented by Ferguson

Bath, Kitchen & Lighting Gallery.

Brevard Zoo is home to more than 900 animals

representing 195 species from all over the world. More

information is available at www.BrevardZoo.org.

Field Manor recognized with historical
marker; public ceremony set June 25

The Florida Division of Historical Resources, Bureau of

Historic Preservation, has recognized the John R. Field

Homestead on Merritt Island with a historic marker as a

Florida Heritage Site.

The Brevard County Historical Commission, The

Brevard County Tourist Development Council, and the

Florida Department of State sponsored this project and

dedication. This marker recognizes the John R. Field

Homestead, also known as Field Manor, as an important

part of Brevard County’s history.

A dedication ceremony to commemorate the event will

be held at 5:30 p.m. on Tuesday, June 25, at Field Manor,

750 Field Manor Drive. The event is open to the public.

The Florida Historical Marker Program is one of the

Division of Historical Resources’ most popular and visible

public history programs. It is designed to raise public

awareness of Florida’s rich cultural history and to enhance

the enjoyment of our historic sites by citizens and tourists.

“These markers allow us to tell the stories of the places

and people who created the Florida that we all enjoy today.

Field Manor feels truly honored to have this recognition

from the state of Florida,” said Alexis Pernal, the event

coordinator at Field Manor.

The marker explains the history of the Field Family

and their relocation to the Merritt Island area, formerly

known as Indianola. The Field Family established

themselves on Merritt Island in 1868, building a home and

acquiring land through the homesteading act. The home

still exists today and has been through numerous restora-

tions to keep the legacy of Field Manor alive.

The Field Manor Foundation actively participates in

the community to bring education and awareness to the

area about life on Indianola, homesteading on the island in

the late 1800s, and farm production at the time.
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Choosing your cancer care 
team is an important decision.
Don’t let someone else make it for you.

After a cancer diagnosis, you may get referrals and recommendations for where to seek 
treatment. You have the right to choose the doctor who is best for you.

Choose compassionate sta�. Choose experienced doctors.
Choose advanced treatments. Choose Cancer Care Centers of Brevard.

We accept Healthfirst and other major health plans.

833.394.4904 
CancerCareBrevard.com
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‘Clyde Butcher: Florida’s Photographer’
Continued from page 13

Collection and they show how diverse

Florida is. We have so many different

ecosystems and you see this in Clyde’s

photographs.”

In conjunction with the exhibition,

Dr. Leesa Souto, a Florida Tech graduate

and director of the Marine Resources

Council, will present a lecture on “Saving

the Indian River Lagoon” at 6 p.m. on

Friday, June 28, at the Foosaner Art

Museum. The program is free of charge.

“Since Clyde is so passionate about the

environment, we thought this would be a

good time to talk about local environmental

issues and the fact that we have the

beautiful Indian River Lagoon in our

‘backyard.’ So Dr. Souto will be addressing

‘Saving the Indian River Lagoon’ and how

artists can work together in that effort. She

will be talking about ‘artivism,’ which

connects art and activism. The artists use

their art for activist causes,” said Funk.

Other programs that tie in with

Butcher’s exhibition include “Behind the

Scenes: Big Cypress Swamp, the Western

Everglades.” This free program at the

Foosaner Art Museum will be presented by

Elam Stoltzfus of the Live Oak Production

Group. The presentation is set for 2 p.m. on

Thursday, July 18. Stoltzfus is a documen-

tary filmmaker whose work focuses on

Florida’s environment.

The second July program will be a

“Landscape Drawing” workshop with Jeff

Ripple. The workshop will be conducted

from 10 a.m. to 1 p.m. on July 26–27.

A workshop, “Connecting with Wild

Florida Waters through Clay,” will be

presented by Cheryl Baduini from 10 a.m.

to 1 p.m. on Saturday, Aug. 10.

The final event is the “Big Cypress

Gallery Swamp Walk in the Everglades” at

10:30 a.m. on Saturday, Sept. 21. “We are

going to take a bus down to the Everglades

for a Swamp Walk. So we have some great

programs planned that align with Clyde’s

exhibition and the environmental theme,”

said Funk.

Check the website, FoosanerArt-

Museum.org., or call (321) 674–8921 for

more details on the exhibition–related

events.

Butcher earned a degree in architecture

from California Polytechnic State Univer-

sity, but said he found it difficult to present

his designs through drawings. That led

him to the field of photography, using the

camera to photograph his architectural

models for design presentations.

“You can see his architectural skills in

his photos — the way he structures the

photographs and the compositions,” said

Funk. “You might not think of it that way

because his photos are so natural.”

Emmy–winning filmmaker Ken Burns

has high praise for Butcher’s work. “Clyde

Butcher’s remarkable photographs give us

an access to nature we rarely see or

experience,” he said. “They not only reveal

the intimate and majestic beauty of the

environment, but they also remind us of

the abiding kinship we mortals share when

we work together to preserve these

magnificent places. Butcher’s art is a

national treasure.”

Throughout his award–winning career,

Butcher has cherished America’s national

parks. “I am filled with gratitude that I live

in a country that had the foresight to save

so many wild places for future generations.

They have given us the ability to step out of

the rush of the modern world and return to

the quiet peace of nature.”

Butcher made that comment in the

summer of 2016 when he compiled his

favorite black–and–white photos into a

beautiful book titled “Celebrating

America’s National Parks, Preserves,

Monuments, Recreation Areas.”

The book was released to coincide with

the National Park Service’s Centennial.

The inspiring collection covers the

33 national parks and more than five

decades of Butcher’s timeless photographs.

On a vacation in Yosemite National

Park, Butcher saw an Ansel Adams

photography exhibit. He soon followed

Adams’ footsteps, taking landscape

photographs in black and white and

exhibiting them at art festivals.

Since then, Butcher has followed the

tradition of the 19th–century Hudson River

School painters, composing his works at

pristine locations across the United States.

Butcher started his career doing color

photography. But turned exclusively to

black–and–white photography in 1986. In

1986, his 17–year–old son Ted was killed

by a drunken driver. After which Clyde

found solace in the wilderness of the Big

Cypress National Preserve, “where the

mysterious, spiritual experience of being

close to nature helped to restore his soul,”

according to his biography.

Resolving to relinquish his ties to color

photography, he destroyed his color work

and vowed to use only black–and–white

film.

“As soon as Clyde started doing black–

and–white photography, he became well

known at art festivals for his work. His

reputation for black–and–white photogra-

phy grew and grew,” said Funk.

People who are interested in supporting

the Foosaner Art Museum, Brevard

County’s oldest and largest visual arts

center, can purchase a membership

starting at $40 for an individual. There are

all types of benefits at each support level,

even the $25 membership for senior

citizens and full–time students. Visit

FoosanerArtMuseum.org for details.

Clyde Butcher
Foosaner Museum
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1463 Highland Ave., Melbourne, FL 32935
foosanerartmuseum.org  |  321-674-8921

Image credit: Clyde Butcher, Loxahatchee River #24, 1991, silver gelatin print, 
40” x 59”. Collection of Foosaner Art Museum, Florida Tech, 96.1.D-4. Gift of 
Clyde Butcher.

Clyde Butcher Florida’s Photographer

Exhibition in loving memory of Laurie Wheeler Brown 
(1944–2019)
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Banking Specialists who Take Care of  Business

340 N Harbor City Blvd. Melbourne, FL 32935   321-253-1555

Florida Business Bank

www.floridabusinessbank.com � www.bauerfinancial.com

Florida Business Bank is pleased to welcome banking
veteran Timothy O. Cramer to our team of commercial
lending specialists. With over 28 years of experience in
commercial and small business lending Tim Cramer brings
strong customer interaction and relationship management
expertise to Florida Business Bank where he will provide
clients and prospects superior customer service.

Tim Cramer's track record of comprehensive financial
analysis will be instrumental to the continued success of
Florida Business Bank as the institution continues to grow
throughout the Central Florida marketplace.

Florida Business Bank offers a complete line of personal
and business banking services including remote check
deposit, sweep accounts, working capital lines of credit,
equipment and real estate and construction financing. Both
Florida Business Bank and Tim Cramer look forward
offering "best-in-class" service to you and your business.

welcomes
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Brevard Family Partnership
Continued from page 1

Boyce and the Zebels are some of the

unsung heroes in our community because

they provide the best gift anyone can give

to a child through their time and compas-

sion.

“Fostering was always something close

to my heart, from the time I was a

teenager,” said Boyce, who is originally

from the island country of Barbados in the

Caribbean.

“When I came here, I found out about

Brevard Family Partnership and the

foster–care system. I signed up to be a

foster parent and it has been a great

experience. I encourage more people to

look into being a foster parent.”

Like Boyce and the Zebels, many foster

parents serve many different children over

several years because they find the

experience meaningful and rewarding.

“My husband and I have worked with

children for many years, and we have

close family members who have fostered

or adopted, so it was a natural choice for

us,” said Jen Zebel.

“Fostering is rewarding and challeng-

ing in the same way parenting is, but it is

also gratifying to know we are serving our

community and showing kids there is a

different life out there — one without the

dangers and uncertainties that brought

them into care. We have a big family.

There is never a dull moment at our

house,” added Jen Zebel.

Foster parents spend more time with

children in foster care than any other

professional provider, which makes them

vital community partners in ensuring the

safety and well–being of children in their

care. Good matches between children and

families are critical to ensuring placement

stability, which benefits the child’s safety,

permanency, and well–being.

Importantly, Boyce and the Zebels say

their employers are advocates for them

and support the heartfelt work they are

doing in the community — caring for

children in need. Foster care is intended to

be a safety net for children.

“My boss and my coworkers at Florida

Tech are absolutely awesome,” said Boyce,

a single parent who is currently fostering

a 15–month–old child. “When you have

the support of your employer, it makes all

the difference in the world because

sometimes your daily schedule as a foster

parent can be hectic.”

Boyce added, “The very first gift I

received for my 15–month–old foster child

was from one of my coworkers at Florida

Tech. She asked me what size clothes the

child wore and then went out and

purchased a number of outfits for him. I

was humbled.”

Foster parents are required within

days to be sure that the children placed

with them are in school and are taken to

regular doctor visits. Setting up these

appointments and planning for care of a

child takes time. From a distance,

employers that understand this juggling of

duties play an important role in the

success of working foster parents.

“We are both fortunate to work for

companies that support our foster

journey,” said Jen Zebel. “I have been

working at Harris Corp. for about three

years, and my director has always been

understanding when I have to meet the

unique demands of foster parenting. The

company has allowed me to telework two

days a week, which allows me to take care

of the kids’ appointments and to be home

before and after school on those days.”

She continued, “The state covers the

cost of child care, which is a big help for

our crew. I won’t deny that we do a lot of

juggling, and we don’t have a lot of time

for chores during the work week, but when

you consider how much the kids need you,

the dishes and laundry aren’t really that

important.”

The Zebels’ family just grew in a big

way. The Zebels are currently fostering

three children — ages 9 months, 2 years

and 10 years. Recently, they adopted three

youngsters, ages 5, 6 and 8. “Yes, that is

six kids,” she said.

“We are both taking paid parental

leave for four weeks — both companies

(Harris Corp. and Lockheed Martin) offer

that for adoption placements — and I am

taking the entire summer (12 weeks) off

until after school starts.”

Adoption is included in the Family and

Medical Leave Act, which turned 25 years

old last year and was signed into law by

Bill Clinton as one of his first official acts

after becoming president.

The legislation requires companies

with 50 or more or employees to allow up

to 12 weeks annually of job–protected

parental leave for birth or adoption of a

child, or for attending to family needs,

such as caring for an ill relative.

“It’s really great that both of our

companies not only put up with our busy

family schedule, but that they also offer

paid leave for adoptions,” said Jen Zebel.

“We’ve always been supported by our

supervisors and by corporate policies.”

“These are the types of employers

(Florida Tech, Harris Corp. and Lockheed

Martin) that I could just wrap my arms

around for being so considerate to

employees who are stepping up to help

children in great need in our community.

For the children, much is at stake,” said

Scarpelli.

You may be eligible for foster parenting

if you are at least 21 years old, married or

single, are financially stable, and are

committed to loving and nurturing a child

in your home. Foster parents are required

to attend an informational session and

complete 30 hours of training. For more

details on learning about the fostering

process, visit BrevardFP.org.

Boyce has been a foster parent for

nearly three years. She is currently

fostering her fifth child. “The oldest child

I’ve fostered was 2 ½ years old. He was a

week away from age 4 when the child

welfare system placed him with his

grandparents.”

Foster parents know ahead of time that

the children they care for will be in their

homes only temporarily. The goal of foster

care is to help families overcome chal-

lenges so they may bring their children

home safely.

“What we have known forever is that

the majority of children removed from

their father and mother need to go back to

their father and mother, not only because

it’s a federal guideline, but because we

also know it’s in the best interest of the

child to retain that relationship,” said

Scarpelli. “So, we let the foster parents

know this is a temporary state, with the

goal of unifying the child with the parent.”

If the child is unable to ever safety

return home, then adoption may be an

option, he said.

Children who are removed from their

parents’ care by the child welfare system

because of substance abuse and put in

foster care are now more likely to be

placed with relatives than non–relatives,

according to a newly updated report from

Generations United — “Raising the

Children of the Opioid Epidemic: Solutions

and Support for Grandfamilies.”

The report highlights the sharp

increase in drug overdose death rates

among adults of childbearing age with

increases of 29 percent among 25– to

–34–year–olds, and 24 percent among 35–

to 44–year–olds, leaving grandparents and

other kin to raise children.

Overall, foster–care systems are relying

more on grandparents and other relatives

to care for children when their parents

cannot. The percentage of children in

foster care living with relatives has

increased from 24 percent in 2008 to 32

percent in 2016.

“Grandparents continue to be a

significant support network, particularly

for us in Brevard County,” said Scarpelli.

“Grandparents are helping their families

that are struggling. But many families are

not able to recover from their situations

and the grandparents end up raising the

children to adulthood. This is happening

at a time when the grandparents should

be retired and enjoying their golden years.

Instead, this generation is stepping up and

caring for young people. These grandpar-

ents are amazing people. They have the

kind of resiliency that is quite daunting to

me. What they are doing is exactly what

our foster parents are doing.”

More grandparents than ever are being

put in a position of becoming full–time

parents again. People raised by their

grandparents for at least part of their

childhood include two former presidents,

Bill Clinton and Barack Obama.

“Parenting in general is life–changing,”

said Jen Zebel. “I used to be a black–and–

white thinker, but parenting foster kids

has exposed me to the gray areas of real

life, where people who truly love their

children are caught up in cycles of

substance abuse, are victims of domestic

violence, or suffer from mental illness

because of their own trauma. I am grateful

to have had my eyes opened to these

problems in our community. Now that I

have seen the effect these issues can have

on kids, it is hard for me to imagine

walking away from fostering, even when

things get tough.”

Every day in Florida children are

removed from their homes because their

parents are not able to provide the love

and care they need — sometimes because

they didn’t learn good parenting skills,

sometimes because of substance abuse,

mental illness, and domestic violence, and

sometimes because of all of the above.

No matter the circumstance, removing

a child from their home generates

confusion and fear.

“You, as a foster parent, are a stranger

to them,” said Boyce. “So you have to build

that bond. I let them know that they are

not threatened in any way. As time goes

on, the children build that bond with you

and it grows and grows.”

“One of the attributes we look for in

foster families is the ability to have that

intrinsic sense and intuition about the

experiences these kids have gone

through,” said Scarpelli. “You have to

build a rapport with them. You can’t just

smother them with hugs and kisses and

think that is going to make things better,

because they have experienced trauma in

their lives.”

The rewards of being a foster parent

are many. They include a sense of

accomplishment, the chance to help

children feel good about themselves, pride

in doing a meaningful and important job,

and an opportunity to use special talents

and knowledge to make a lifetime of

difference in a short time.

“We have to be secure in the belief that

what we do matters, even if we never see

the result,” said Jen Zebel. “People have

misconceptions about foster parents,

probably from media coverage of ‘the

system,’ so we try to walk tall, knowing we

are doing something meaningful for kids,

and let the rest go.”

She continued, “The best thing we can

do is educate people and encourage them

to learn about becoming foster parents.

Yes, it would be great to have more foster

parents in the community. People don’t

have to take on the challenge to the extent

that we have. Becoming licensed and

fostering for just a short time for one or

two kids still makes a huge difference.”

“You can truly make a difference by

being a foster parent,” said Boyce. “Every

child deserves to know and feel love. And

that’s where you can make a difference.”




