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Please see Rolling Readers, page 23

By Ken Datzman

PALM BAY — The importance of

learning to read at a young age can’t be

overstated.

And one of the smallest nonprofits in the

region making some of the biggest impacts

on children’s lives is Rolling Readers Space

Coast Inc., a more than two–decade–old

organization with a dedicated team of role–

model volunteers in the community.

The volunteers should be applauded for

the work they do to make society and the

community better. Many of them — from

retirees to businesspeople to former teachers

to literacy advocates — have been part of the

mission–driven Rolling Readers organization

for years.

Since its founding, Rolling Readers has

engaged more than 110,000 students in its

programs. And with the help of community

partners, it has gifted more than 134,000

books to area children. The volunteers drive

the success of Rolling Readers, year–after–

year.

“I believe at least 50 percent of the

volunteers have been with Rolling Readers

for more than 10 years. Some of them have

been with us since the very beginning — 22

years ago,” said Michael Payne, the execu-

tive director of Rolling Readers, an organiza-

tion that provides reading mentors to Title 1

schools in Brevard County.

Kaye Koines, for example, who lives in

Cocoa Beach, has been a longtime volunteer

with Rolling Readers. Twenty–one years ago,

she first started reading to students at Cape

View Elementary School in Cape Canaveral.

“Kaye has sparked children’s interest in

reading through her excitement in the class-

room and showing students how it opens

doors in life. And she has been doing it all

these years. Kaye has been such a positive

influence on the lives of many youngsters,”

said former elementary school educator

Cordelia “Coco” Wood, a program coordina-

tor and staff accountant at Rolling Readers.

“We are looking to bring aboard more

volunteers and onboard more business

partners,” said Payne. “I recently met with

representatives from Bank of America and

they are going to provide people within the

area to be volunteers for this program, which

is great. I believe that people who become

involved in our organization will find it very

rewarding. We are always reaching out to

further develop relationships that are going

to take us into the next 10 years or so.”

Payne said Rolling Readers is seeking

people who “share our vision as we try to

Rolling Readers looks to build relationships with businesses; to expand
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Rolling Readers Space Coast Inc. is a nonprofit that links Brevard elementary–aged children with books and caring adults to promote a community
of lifelong readers. The Rolling Reader volunteers work with the classroom teachers. The organization is now expanding its reach with a new program
called ‘Rolling Readers Writes,’ partnering with Florida Tech’s Foosaner Art Museum, which has a program called ‘Foosaner Draws.’ The Rolling Reader
students will be writing articles to be published and the Foosaner youngsters will be illustrating the stories. From left: Mary McIntyre, board member,
Rolling Readers; Cordelia ‘Coco’ Wood, program coordinator, Rolling Readers; Jo Haight Sarling, board president, Rolling Readers; and Michael
Payne, executive director, Rolling Readers.
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The pictures looked much better this past week.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Kristen Klein
kristenk@leadbrevard.org
LEAD Brevard

ROCKLEDGE — Sixty local leaders have been selected

for the Leadership Brevard Class of 2020 — LEAD

Brevard’s flagship program for emerging and established

community leaders. The program was founded in 1985.

These leaders will engage from September 2019

through April 2020 developing relationships within the

class, connecting with current leaders addressing commu-

nity issues, and learning about Brevard County in depth

and exploring opportunities for increased civic involve-

ment.

The curriculum adjusts annually to reflect the leader-

ship needs in Brevard and sessions provide access to the

decision makers in the community. Facilitating connec-

tions with current community leaders enhances the

relationships and highlights the value that business

leaders place on leadership development.

“Brevard’s future will be determined by its leadership.

We are honored to provide this next class with a frame-

work of community awareness and a rich network of others

equally dedicated. With that foundation and their own

individual passions and interests this community will be

well prepared for the challenges of today and tomorrow,”

said LEAD Brevard Board Chairman Dale Ketcham of

Space Florida.

Members of the Leadership Brevard Class of 2020 are:

Matt Barber, director of business development, Hospice of

St. Francis; Katey Benne, payroll benefits coordinator,

Brevard County Sheriff’s Office; Jason Berry, tax manager,

Berman Hopkins Wright & LaHam, CPAs; Angelique

Bonadio, human resource generalist, Rockledge Regional

Medical Center; T.C. Bowers, commander, Naval Ord-

nance Test Unit; Melanie Bradford, special assistant/

liaison, Board of Commissioners, Canaveral Port Author-

ity; Derrick Cantees, solutions manager, Artemis/The IT

Company; Russell Cheatham, assistant superintendent of

technology/chief information officer, Brevard Public

Schools; Michelle Daines, account executive, Clear

Channel Outdoor; Bill Davis, chief technology officer, IM

Solutions; Diana Dean–Chapman, human resource

manager, Delaware North at Kennedy Space Center

Visitor Complex; Angela Dunn, operations manager,

Hospice of St. Francis Foundation; and Alex Dunnam,

senior account executive, Creative Network Innovations.

The list continues: Chris Eaton, operations manager,

Sentry View Systems; Rodney Edwards, assistant city

attorney, Office of the City Attorney, City of Palm Bay;

Ernest Fannin, Higher Purpose Withholdings, 28 North

Gastropub; Kaori Suzuki Fischer, financial advisor,

Edward Jones; John Frazier Jr., attorney, Widerman

Malek, PL; Johnette Gindling, president/CEO, Space Coast

Health Foundation; Melissa Goldman, 2020 president,

broker associate, Space Coast Association of Realtors, EXP

Realty LLC; Rebecca Granger, project manager, Alluvionic

Inc.; Kevin Gregoire, vice president corporate operations,

AVT Simulation; Jen Griffin, tax director, Whittaker

Cooper CPAs; Heather Harris, owner/attorney, The H

Harris Law Firm; Dr. Karen Huebner, director of develop-

ment, Space Coast Symphony Orchestra; Sharon Ivory,

assistant administrator, Rockledge Regional Medical

Center; Kristen Just, senior strategy specialist, Health

First; Tom Kammerdener, senior director of operations,

Aging Matters in Brevard; Dan Kelley, vice president,

member experience, Community Credit Union of Florida;

Emre Kelly, space reporter, “Florida Today”; Angela

Kirshon, director of marketing, Rock Paper Simple; and

George Kistner III, records and information manager,

Canaveral Port Authority.

And the list rounds out with: Shane Lappico, supervisor

of cruise operations, Canaveral Port Authority; Meaghan

Lawrence, senior strategic marketing manager, L3Harris

Technologies; Amicitia “Cita” Maloon–Gibson, retired Lt.

Col. U.S. Army, retired federal executive, ATIC & MGAA

Professional Development; Andreia McGaw, medical case

manager, Project Response Inc.; Alexis McGuire, CEO,

Nationwide Medical Licensing; Mathew McKelvey, wealth

management advisor, Merrill Lynch; Shan McMillon,

president, Cocoa Auto Salvage; Neera Miller, supervising

senior, Carr, Riggs and Ingram LLC; Chris Moore,

assistant superintendent of student services, Brevard

Public Schools; Stephanie Mosedale, public relations

specialist, CareerSource Brevard; Tara Pagliarini,

executive director, Family Promise of Brevard; George

Panton, president, Satellite Screen Printing and Water

Safety Products; Nick Reinert, management and program

analyst, NASA’s Kennedy Space Center; Sean Riordan,

police captain, Melbourne International Airport Police

Department; Karen Rivaud, contract cost/price analyst,

NASA’s Kennedy Space Center; Jen Rogers, project

development director, W+J Construction Corp.; Rick

Schieke, associate counsel, Naval Ordnance Test Unit;

Robert Shoff, cloud director, Morse Communications;

Brandon Smith, environmental specialist, Brevard County

Natural Resources Management; Cynthia Smith, major

gift specialist, Health First Foundation; Lynn Smith,

executive director, strategy and business development,

Parrish Healthcare; Ross Smith, dentist, Brevard Health

Alliance; Julie Song, president, FL Business & Manufac-

turing Solutions Inc.; Leesa Souto, Ph.D., executive

director, Marine Resources Council of East Florida Inc.;

Christine Tripp, director, student recruitment and

enrollment marketing, Eastern Florida State College; Jim

Van Ness, program manager, Ports and Maritime, Jacobs

Engineering; Kristina Weaver, director of care navigation,

Parrish Healthcare; and Ben Wilson, associate corporate

counsel, The Viera Co.

“Leaders are our community’s most vital asset and

we’re excited to witness the enthusiasm for the Leadership

Brevard program indicating the community’s commitment

to leadership and civic engagement,” said LEAD Brevard

President and CEO Kristen Bakke. “Leadership Brevard

participants gain a broader perspective on the issues and

their own role in the community; expand their circles of

influence and deepen their individual connections to our

community.

LEAD Brevard manages several leadership programs

and oversees community initiatives that help to achieve its

mission of ‘working together to strengthen our community

by inspiring people to lead.” Community leaders interested

in participating in the Leadership Brevard Class of 2021

may register at www.LEADBrevard.org.

LEAD Brevard announces its new Leadership Class; 60 professionals set to participate in annual program

National recognizes its top producers for June
National Realty of Brevard Inc. has announced the

company’s top–producing agents for June at its offices

around the county. Melbourne: Top Listing Agent: Laura

Boles; Top Sales Agent, Boles; and Top Producer, Ben

Glover. Indialantic: Top Listing Agent, Hope Turner; Top

Sales Agents, Lesly Breson and Judith Kaiser; and Top

Producer, Maureen Newman. Suntree: Top Listing Agent,

Susan Thompson; Top Sales Agent, Ray Craig; and Top

Producer, Donna Ellis. And Palm Bay: Top Listing Agent,

Steve Scheller; Top Sales Agent, Jeannie Bull Gurgon; and

Top Producer, Roland Thompson.
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Partnership between three local nonprofits forms to provide
swimming lessons to area underprivileged youth this summer

By Erin Harvey
eharvey@bgccf.org

The Cocoa YMCA Family Center is hosting the Boys &

Girls Clubs of Central Florida’s Cocoa Branch for swim

lessons. The program is sponsored by The Brevard County

Chapter of Jack and Jill of America Inc., #jjswims National

Initiative. The swim lessons are provided to 12 Boys &

Girls Club members through Aug. 1.

“We are pleased to sponsor the club members and forge

a new community partnership with the YMCA of Cocoa,”

said Edna Lawson, Jack and Jill of America chapter

liaison.

In April 2016, Jack and Jill of America was invited to

attend a first “Diversity in Aquatics” symposium and the

statistics shared by the American Red Cross were “stagger-

ing,” said Lawson. The statistics include:

More than 350 Children die from unintentional

drowning each summer; About one–in–five people who die

from drowning are children 14 and younger; Drowning is

the leading cause of accidental death for children ages 1–4;

Swimming–pool drownings death for African–American

children ages 5–19 is 5.5 times higher than that of white

children; and for African–American Children ages 10–12,

the swimming death rate is a staggering 10 times higher.

In 2017, Jack and Jill of America partnered with the

American Red Cross for water–safety awareness after one

of their members in an Atlanta chapter drowned at age 9.

The Swim initiative is dedicated in his honor.

l About Jack and Jill of America

Jack and Jill of America is a membership organization

of mothers with children ages 2–19, dedicated to nurturing

future African–American leaders by strengthening

children through leadership development, volunteer

service, philanthropic giving and civic duty.

The late Marion Stubbs Thomas founded Jack and Jill

of America in 1938 in Philadelphia. Twenty mothers came

together to discuss creating an organization to provide

social, cultural and educational opportunities for youth

between the ages of 2 and 19. In 1946, 10 chapters were

involved in the national restructuring process. The

constitution and bylaws were drawn up, and the organiza-

tion was incorporated under the laws of the state of

Delaware.

Today, Jack and Jill of America boasts more than 245

chapters nationwide, representing more than 40,000

family members. Each chapter plans annual programming

activities guided under a national theme. Through service

projects, Jack and Jill of America creates a medium of

contact for children to stimulate their growth and develop-

ment. Through lobbying, educational programming,

dissemination of education materials, and the organization

of community and charitable events, Jack and Jill of

America has promoted the public awareness and interests

of children, including child development, child growth,

child quality of life, child care and the promotion of

children’s rights.

l About the YMCA of Central Florida

The YMCA of Central Florida is one of the area’s

largest nonprofits, serving more than 415,000 Central

Floridians per year through a focus on youth development,

healthy living and social responsibility. With a Christian–

based mission to improve lives and communities, it

operates 22 YMCA locations across Brevard, Orange,

Seminole, Osceola, Lake and Marion counties. This

mission is expanded beyond the four walls of the YMCA

through community–based programs to combat chronic

disease; boost children’s after–school safety and learning;

and strengthen neighborhoods. To learn more, visit the

YMCA of Central Florida at www.ymcacf.org and follow on

Facebook and Instagram.

l About Boys & Girls Clubs of Central Florida

Since 1944, Boys & Girls Clubs of Central Florida has

provided at–risk children from the local community,

between the ages of 6 and 18, with a safe place to learn and

grow. Its membership totals more than 15,000 young

people at 35 Clubs and middle–school sites in Brevard,

Lake/Sumter, Nassau, Orange, Osceola and Seminole

Counties. The mission of Boys & Girls Clubs of Central

Florida is to inspire and enable all young people, especially

those from disadvantaged circumstances, to realize their

full potential as productive, responsible and caring citizens.

To learn more about this organization, call

(407) 841–6855, visit www.bgccf.org, facebook.com/bgccf, or

twitter.com/bgccf.

Students in Brevard lead the way for first Mental Health Awareness Poster Contest
Area students in grades six through 12 recently

participated in “Posters for Change,” the first Mental

Health Poster Contest hosted by Counselors for Change

and sponsored by local businesses and families.

The Audley Family, the Stephens Family, Strater

Family Chiropractic, Byrd’s Western Store, Ascend

Counseling and Wellness, Neuropsychology Concierge,

Turning Point Counseling, Mindset Counseling Solutions,

Counseling Alliance of Brevard, and Selobrate supported

this initiative to increase mental–health awareness.

Posters for Change was open to public, private, and

home–schooled students. It was designed to increase

community awareness and open dialogues around mental–

health issues, putting an end to the stigma.

Six students with selected poster submissions from

around Brevard County were awarded $100 scholarships

for their efforts in advocating for mental–health aware-

ness.

“With suicide ranking as the second leading cause of

death for children ages 10–24, it is imperative that we are

actively reaching out with initiatives that are engaging

youth in relevant, current, and accurate information about

mental health,” said Stephanie Byrd, Counselors for

Change founder. “This initiative seeks to raise a genera-

tion of students who openly discuss mental health and

actively seek care preventatively.”

The organization defines a “counselor” as one who

advocates for the well–being of another. Counselors for

Change is a nonprofit based in Brevard County with a

global mission to increase mental–health awareness,

education, outreach, and advocacy to school–aged youth

and those entrusted with their care, empowering individu-

als and communities with the mental health support and

resources needed to make meaningful and lasting change.

Plans are already underway for the second Mental

Health Poster Contest. The event is scheduled for

Dec. 9, 2019, with submissions due Feb. 24. Families and

businesses can support this initiative through sponsor-

ships, donations, or purchasing a poster to hang in homes,

businesses, and organizations.

If you are interested in sponsoring this initiative or

would like to explore how you or your organization can get

involved, call Counselors for Change at (321) 821–4410.

To view all the “amazing poster contest entries” and

gain more information about the organization check out

their website and Facebook page.
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By Nicole Wills
UCF Forum columnist
University of Central Florida

Growing up, I was one of the only kids I knew who

never owned a pet. Well, I did raise a couple of betta fish

over the years, each named after players for the New

York Giants. Nonetheless, I always longed for a furry

friend to call my own.

I promised myself that I would adopt a dog as soon as

I graduated from high school. But when the time came, it

was obvious that it wouldn’t make much sense to take on

the responsibilities of pet ownership and college life at

the same time. I put off adoption for one year, then two,

then three.

As time went on, adopting a dog began to make less

and less sense. After all, being a full–time student

balancing a part–time job with on–campus leadership

was already quite time–consuming. I resigned myself

again to a pet–free life, at least until after college.

But that all changed when I spontaneously decided to

adopt a kitten. It wasn’t something I had considered

before, and the decision didn’t exactly stem from an

epiphany. Quite the contrary: I was inspired by a Taylor

Swift Instagram post about her new cat. Besides the fact

that her cat, Benjamin Button, is exceptionally adorable,

Swift’s post made me consider just how perfectly a cat

would satisfy my desire for a cuddly friend without the

intense responsibility that a dog would bring.

I knew I wanted to adopt a kitten so I could raise the

perfect companion for me. What I didn’t know was just

how hard it would be to find my ideal kitten. Summer is

known as “kitten season,” which means that shelters are

basically overflowing with kittens for adoption. But I was

set on a very specific type of kitten — a female tuxedo —

so that significantly narrowed down my options. I signed

up for every shelter mailing list I could find and spent my

mornings and evenings scrolling through Petfinder and

AdoptAPet.com. I also stocked up on all the necessary

supplies because I knew as soon as I found the right

kitten for me, I would have to jump at the opportunity.

One day in May, I got an email about a tuxedo kitten

with an extra splash of white on her face. Her bio had

everything I wanted in a kitten: 8 weeks old, friendly,

cuddly and ready to go home ASAP. I quickly submitted

an application to adopt her and was thrilled when I was

approved to meet her the next day.

Right away, I knew she was the perfect kitten for me.

From the moment I first picked her up, she was a

nonstop purring machine. Luckily for both of us, I was

able to take her home that day. Naming her was the

easiest part: Stevie, in honor of Stevie Nicks, the mystical

queen of Fleetwood Mac (and one of my favorite artists of

all time).

As prepared as I was for a kitten, Stevie has still

thrown her fair share of challenges my way. Taking care

of a tiny creature whose life is entirely in your hands is a

huge responsibility, and in many ways I’ve had to

restructure my life around her. For example, I no longer

sleep in without a care because Stevie is up and at ‘em as

soon as the sun rises. Kittens require near–constant

supervision and plenty of interaction, so I can’t leave her

alone for more than a few hours. And when she wants to

play — well, good luck ignoring her.

That all might sound inconvenient, and maybe to

some it might be. But Stevie has brought so much

positivity and light into my life that I couldn’t even begin

to complain. I’ve found that I actually love waking up

earlier, and even though I can’t leave her by herself for

too long, I don’t want to, anyway. I know she’ll be old

enough to stay home alone all day in a matter of months,

and I want to enjoy her time as a kitten as much as I can.

She’s nearly doubled in size since coming home, so time is

certainly flying by!

I couldn’t be more thankful for Stevie’s companion-

ship. Doing homework is 10 times more pleasant with a

purring kitten on my lap — even if it takes a bit longer

because she likes to interrupt for playtime. I’ve never

been the soundest of sleepers, and I used to have a hard

time even sleeping through the night. But the comfort of

Stevie on my pillow is more than enough to help kick

some of that nighttime anxiety.

Even though it took me a little longer than I planned

to become a pet owner, I can’t help but feel like it all

worked out the way it was supposed to. Stevie is the furry

companion I’ve always dreamed of and I’m so glad I

found her when I did.

I’m still new to this whole pet ownership deal, and I’m

definitely figuring it out as I go. But I know for sure that

Stevie and I are in it together.

I might have adopted her, but she’s done her fair

share to take care of me too.

Yes, I adopted a cat, but she has done her share of taking care of me, too

Florida Bar accepting applications for vacancies on Judicial Nominating Commissions
The Florida Bar is accepting applications for lawyer

vacancies on each of the 2nd DCA, 5th DCA, 5th, 7th, 9th,

15th, 16th and 18th Circuit Judicial Nominating

Commissions.

On July 1, it received notification from the governor’s

office of one commissioner resignation and seven rejected

slates of Florida Bar JNC nominees.

Pursuant to Section 43.29(1)(a), Florida Statutes, The

Florida Bar must submit new lists of different nominees

for each vacancy to the governor for appointment. The

appointees will serve the remainder of a four–year term,

commencing immediately upon appointment by the

governor.

Applicants must be members of The Florida Bar

engaged in the practice of law and a resident of the

territorial jurisdiction served by the commission to which

the member is applying. Commissioners are not eligible

for state judicial office for vacancies filled by the JNC on

which they sit for two years following completion of their

term.

Applications must be submitted by Monday, Aug. 19,

in the Executive Director’s office of The Florida Bar.

Screening committees of the Board of Governors will

review all JNC applications and make recommendations

to the Executive Committee.

Persons interested in applying for any of these

vacancies may do so on The Florida Bar’s Website, or

should call Bar headquarters at (850) 561–5757, to obtain

the application.

Completed applications must be received by the

Executive Director, The Florida Bar, at the fax number

(850) 561–9405, or email JNCForm@FlaBar.org.

Attorney Christian Lindbaek earns honor for Client Satisfaction by national organization
The American Institute of Personal Injury Attorneys

has recognized the exceptional performance of Florida’s

personal injury attorney Christian Lindbaek as one of the

“10 Best Personal Injury Attorneys for Client Satisfac-

tion” for 2019.

The American Institute of Personal Injury Attorneys is

a third–party attorney– rating organization that pub-

lishes an annual list of the Top 10 Personal Injury

attorneys in each state. Attorneys who are selected to the

“10 Best” list must pass AIOPIA’s rigorous selection

process, which is based on client or peer nominations,

thorough research, and AIOPIA’s independent evaluation.

AIOPIA’s annual list was created to be used as a

resource for clients during the attorney selection process.

One of the most significant aspects of the selection process

involves attorneys’ relationships and reputation among

his or her clients. As clients should be an attorney’s top

priority, AIOPIA places the utmost emphasis on selecting

lawyers who have achieved significant success in the field

of Personal Injury law without sacrificing the service and

support they provide. Selection criteria therefore focus on

attorneys who demonstrate the highest standards of

Client Satisfaction.

“We congratulate Christian Lindbaek on this achieve-

ment and we are honored to have him as a 2019 AIOPIA

member,” the organization said.

You can contact Lindbaek directly at (321) 729–1444

or BrevardInjuryLaw.com.

Nicole Wills is a University of Central Florida
junior in the Burnett Honors College studying
advertising–public relations, political science,
and writing/rhetoric. She can be reached at
nwills@knights.UCF.edu.
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File photo

Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT A TRANSNATIONAL CRIMINAL ORGANIZATION?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is president the 107,000 member The Florida Bar.
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By Lee H. Hamilton

A few years ago, I was at a polling place here in Indiana

where a long line of people stood waiting to vote. A woman

recognized me and called me over. “Why is it,” she asked,

“that you politicians make it so hard and inconvenient to

vote?”

I thought of this the other day when I read the news

reports about presidents Trump and Putin meeting and

jestingly accusing one another of election meddling. The

background, of course, is the pressing issue of Russian

interference in U.S. elections. American voters take

elections seriously enough to stand in line — for hours,

sometimes — to cast a ballot. And here were the two

presidents making light of attempts to subvert the voices of

ordinary people. I’d expect nothing less from Putin, but

from an American president?

The sad truth is, Russian meddling isn’t our only

election problem. We’ve got an archaic registration process,

restrictive voting practices, voting systems bedeviled by

outdated technology, inadequate budgets for the voting

infrastructure, and an entire nation’s worth of overloaded

local elections staff. There are robust efforts afoot, by many

people and groups, to suppress — not encourage — votes;

much effort in this country goes into keeping some groups

of people from having a say in the conduct of their govern-

ment.

It’s also distressingly common to find officials who are

uninterested in promoting a fair and convenient vote, but

instead are looking for ways to manipulate the system so

that their preferences emerge from the voting. Too few of

them believe in Abraham Lincoln’s formulation at

Gettysburg: “government of the people, by the people, for

the people.” They define “people” so as to exclude voters

they don’t like.

So let’s remember: the ballot is the foundation of our

democracy. It’s our best way to gauge the public’s will. If

we fail to get the ballot box right, then our democracy fails.

Elections are not the sum total of “democracy.” An

independent judiciary, an informed public, institutions

such as schools, labor unions, business groups, and the

news media… all are necessary as well. Democracy is a

hugely complex phenomenon.

But at its heart is one thing: the vote.

We’ve come a long way on this front. The Founders

thought that rule by the people was tantamount to

anarchy. So they restricted the vote early on to white

males who owned property. In a sense, our history as a

nation has been written in terms of extending the fran-

chise to more and more people.

But that’s not the only requirement. Over time, I’ve

come to look at a good election not so much in terms of who

wins or loses — liberal or conservative, Republican or

Democrat — but in terms of the process, and whether it

was fair and democratic. Sure, I’m disappointed sometimes

in the results of voters’ decisions at the ballot box. But I’m

always reminded that our system is designed with the

capacity to correct errors. In a lot of ways, we’ll be stron-

gest as a country not by means of a strong military or a

strong economy, but when our battle cry is, “Let the people

vote!”

If you look across the state and local landscape, you’ll

find efforts to make voting more accessible and more

verifiable that offer hope in the midst of voter suppression

and election meddling. But these need to be a national

aspiration that’s pursued at every level: to protect voting

infrastructure, provide a paper trail for every vote, ensure

adequate resources for the conduct of elections, and vow to

ensure that state and local elections systems are run fairly,

on behalf of everyone who’s entitled to vote. Our govern-

ments have to work constantly at what that woman in line

wanted to see: making voting accessible and convenient.

Yes, we need to protect the integrity of the vote. But we

also need to make it a positive civic experience, not a

burden.

Elections have consequences. The winners get political

power that enables them to change the course of history.

Our chief way to have a say in this is to vote in every

election, every time, for every office. Let’s make sure we

can, and that when we do, our vote matters.

Let’s not just focus on elections, but on how we elect officials; the ballot is the foundation of our democracy

Commercial banking veteran Giel
joins Lightle Beckner Robison team

Charlie Giel, a retired commercial banking specialist,

has joined the team at Lightle Beckner Robison Inc. in

Melbourne. Giel has 39 years’ experience in the banking

industry, the last 15 years at BB&T working in commer-

cial real estate lending and commercial foreclosure.

His commercial banking experience and relationships

are “fundamental for the position created for him at LBR

in business development.” Giel and his wife have resided

in Brevard County for 30 years.

“LBR is the only firm I considered based on its 30–plus

year history of proven expertise in all facets of commercial

real estate,” said Giel. “The strong East Central Florida

presence combined with contacts throughout the state,

relationships with major national clients, and the partners’

client–centric approach to business are the reasons for the

continued success at LBR.”

Lightle Beckner Robison is a full–service real estate

firm specializing in office, retail, industrial, investment

properties and asset property management. It serves

Brevard County and the entire states of Florida and

Georgia. For additional information on the company, visit

www.TeamLBR.com.

Lee Hamilton is a senior advisor for the Indiana
University Center on Representative Government; a
Distinguished Scholar at the IU Hamilton Lugar
School of Global and International Studies; and a
Professor of Practice at the IU O’Neill School of
Public and Environmental Affairs. He was a member
of the U.S. House of Representatives for 34 years.
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By Valentina Christodoulidou
press@fedee.com
Federation of International Employers

The recent announcements of large–scale redundan-

cies by major companies in the United States and

Europe are not just the onset of the next recession, but

also the consequence of a century in which governments

have progressively regulated the employment relation-

ship to a point that threatens its extinction, and taxed

employers increasingly as they attempted to create jobs.

The first step to go beyond the process of establishing

minimum workplace standards, to remove the worst

consequences of industrialization, came in 1919 with the

conventions laid down by the newly formed Interna-

tional Labor Organization. Since then, there have been

190 conventions covering everything from working time

to seafarers’ welfare. Although not mandatory on

individual countries, they have undoubtedly led to a

gradual tightening of the statutory obligations on

employers around the world to such a point that the

price of employment is now far too high. This is doubly

the case when tax and social security obligations are also

taken into account.

Currently, globally around 360,000 new laws and

amendments are passed in the field of employment each

year, on top of which are around a half– a–million labor

court and arbitration decisions. The most active legisla-

tive arena is currently the USA where individual states

and municipalities are passing a succession of measures

to “ban the box”, protect the right to take class actions,

stop employers from inquiring about salary history, stop

#MeToo gagging orders or apply too restrictive post–

competes.

The case against employment status has few friends,

partly because of the self–interest of the great majority of

employees who are content with their huge saddlebag of

rights and entitlements. In this they are supported by

most labor authorities around the world and tax

authorities — happy to pounce on the self–employed

worker struggling to grow their own business. Yet

established employers still hold the dice loaded in their

favor. Neither governments, trade unions nor employees

create real wealth–generating jobs — entrepreneurs and

private corporations do. It is only a question of their

willingness to exert the power they have and seek to

minimize their dependence on the permanent employee.

According to the Secretary–General of the Federation

of International Employers (FedEE) “I can see the time

when most labor markets around the world have become

so regulated and the tax burden on employers is so great

that major companies emerge that have few, if any

employees. Governments that attempt to block their way

will find these companies drifting off to jurisdictions that

are more user friendly. In the USA, for instance,

California will become a dead zone economically and

Texas thrive. The gig economy will transform, but

remain alive and well. Those that seek to discredit it or

regulate it out of existence will find that their actions

backfire on them.”

l About FedEE

The FedEE is a leading organization for multina-

tional companies. It was founded in 1988 with financial

assistance from the European Commission. Today it is

an independent body with members all around the globe.

Governments regulating employment out of existence; employers increasingly taxed as they attempt to create jobs
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You’ll find the center of your financial life 
very close to home
Let us help you pursue what matters most to you

When we understand your priorities, we can make them ours. Whether 
you’re looking to buy a house, a vacation home or an investment 
property, or you’re ready to renovate or remodel, your home is an 
important asset that should be part of your overall financial strategy. 
Speak with your Merrill Lynch financial advisor today about access to 
financing options to help you pursue the home — and lifestyle — you’ve 
always imagined.

McGee Welch Advisors

 
Merrill Lynch
6525 3rd St., Suite 505 
Rockledge Florida 32955 
321.242.4017 
www.fa.ml.com/mcgeewelch 

Merrill Lynch Wealth Management makes available products and services offered by Merrill Lynch, Pierce, Fenner & Smith Incorporated, a registered broker-dealer and Member SIPC, and other subsidiaries of Bank of America 
Corporation.
Banking products are provided by Bank of America, N.A., and affiliated banks, Members FDIC and wholly owned subsidiaries of Bank of America Corporation.

Investment products: Are Not FDIC Insured Are Not Bank Guaranteed May Lose Value
The Bull Symbol and Merrill Lynch are trademarks of Bank of America Corporation.
© 2019 Bank of America Corporation. All rights reserved. | ARV9S4FS Vault-BA11C3 | MLWM-157-AD | 471101PM-0119 | 01/2019

Sara LaManna
District Manager

Payroll Products and Services

Sara.LaManna@BenefitMall.com
Cell:  321.536.3147

2300 Maitland Center
Parkway
Suite 130

Maitland, FL  32751
Phone: 321.251.2829

x352829
Fax: 888.519.4298
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By Reethu Thachil
reethu@m3media.com
M Three Marcomms LLC

YEKATERINBURG, Russia — The third edition of

the Global Manufacturing and Industrialization Summit

will take place alongside Hannover Messe, one of the

world’s largest industrial technology trade fairs, in 2020.

Representing the German government, Dr. Stefan

Keil, consul general of Germany, was present for the

official handover of the Summit from Russia to Germany.

The announcement was made here during the closing

ceremony of the GMIS 2019.

A joint initiative of the United Arab Emirates and the

United Nations Industrial Development Organization,

the Global Manufacturing and Industrialization Summit

is the world’s first cross–industry and cross–functional

platform that unites manufacturers, governments and

non–governmental organizations, technologists, and

investors to harness Fourth Industrial Revolution (4IR)

technologies to shape the future of manufacturing.

The announcement further cements the importance of

the Global Manufacturing and Industrialization Summit,

which was successful in bringing more than 3,000 leaders

from government, business and civil society organizations

at its inaugural edition at the Paris–Sorbonne University

Abu Dhabi in March 2017, and as seen at the second

edition that recently convened in Russia, to advance

manufacturing and industrial development globally.

With the support of partners Mubadala Investment

Co., Siemens AG, General Electric, IBM Corp.,

Honeywell, Solvay, Rockwell Automation, PwC, K&L

Gates and Tawazun, the Global Manufacturing and

Industrialization Summit aims to shape the future of

manufacturing by identifying trends, opportunities and

technologies.

Hosting the 2020 edition of the event in Germany, one

of the world’s most advanced industrial economies,

contributes to promoting sustainable industrial develop-

ment through innovation and the adoption of 4IR

technologies on a global scale.

Germany, Europe’s largest economy and one of the

world’s largest exporters, is renowned as a world leader in

manufacturing and is known for the superior quality of

its products across a number of major industrial sectors,

such as automotive, aviation, chemicals, pharmaceuti-

cals, electronics, energy and environmental technologies,

among many other sectors that are also led by small and

medium–sized enterprises.

Germany is also at the forefront of digital innovation,

having launched an initiative to establish its leadership

as a provider of 4IR technology. The “Industry Strategy

4.0” is one of 10 future initiatives launched by the

German Government under the “Advanced Technology

Strategy 2020.”

The GMIS 2020 in Germany will focus on industrial

standards for the applications of the 4IR and will work to

adopt uniform global standards for these applications to

enable them to contribute to sustainable industrial

development.

Suhail Mohamed Faraj Al Mazrouei, UAE Minister of

Energy and Industry, affirmed the UAE’s commitment to

supporting efforts to achieve the United Nations’

sustainable development agenda for 2030, and on the

growing role of the UAE as a centre for advanced

manufacturing, stating: “The year 2020 will mark a new

era of cooperation between the UAE and Germany as

part of our shared vision for positioning the industrial

sector as a key driver for economic prosperity, and in

employing Fourth Industrial Revolution technologies to

further enhance economic cooperation and to connect

innovators, small and medium–sized enterprises and

large industrial conglomerates beyond geographical and

physical barriers, thereby establishing cross–border

digital partnerships.”

LI Yong, director general of the United Nations

Industrial Development Organization (UNIDO), added:

“The Global Manufacturing and Industrialization

Summit 2020 in Germany will harness the expertise of

two important platforms, the GMIS and Hannover

Messe. It is a defining moment in the Summit’s journey

as the three development partners, the UAE, Germany

and the United Nations Industrial Development Organi-

zation join forces to support the achievement of SDG 9,

which aims to ‘build resilient infrastructure, promote

inclusive and sustainable industrialization, and foster

innovation.’ This partnership will enable us to intensify

our efforts and build on our shared vision for inclusive

and sustainable industrial development globally.”

Peter Altmaier, Germany’s federal minister for

Economic Affairs and Energy, said: “The German

industrial sector is one of the cornerstones of the German

economy and it has a leading position on the global stage.

With our clear leadership in developing Fourth Industrial

Revolution technologies and the development of effective

strategies for its adoption in all aspects of life, Germany is

proud to host the Global Manufacturing and Industrial-

ization Summit in 2020 and to welcome the world to a

global gathering that will contribute to shaping a

comprehensive and sustainable course for the manufac-

turing sector to achieve economic and social prosperity

across the world.”

Badr Al Olama, head of the Organizing Committee for

GMIS, said: “Germany’s desire to host GMIS in 2020

reinforces the Summit’s mission by one of the world’s

most important industrial powers, recognizing it as a

unique platform that promotes global cooperation and

cross–industrial partnerships in employing Fourth

Industrial Revolution technologies. We are proud and

privileged to have Germany, a country that is a bench-

mark for technical excellence and digitalization, as a

partner to lead the transformation of the manufacturing

sector towards a better future for all of society.”

l Germany: An Industrial Powerhouse

Germany ranked first in the world on the UNIDO

Industrial Competitiveness Index for 2016. The German

industrial sector is a key factor in the country’s overall

economic performance, with a strong industrial core and

the ability to control complex industrial value chains. Its

medium and high–tech exports account for 73 percent of

its total industrial exports. The automotive, electrical and

electronic appliances, metals, petrochemicals, plastics,

food and pharmaceutical industries are among the most

important industrial sectors in Germany.

For example, Germany is the fifth largest industrial

robot market in the world, and employs some 20,000

robots in various industries.

A group of German companies is rushing to invest in

internet applications, which experts expect to see

tremendous growth if standardized global standards are

adopted, similar to the phenomenal growth of telecommu-

nications after the adoption of 4G standards. Global

industry spending on internet applications totaled nearly

$178 billion in 2018.

l About GMIS

The GMIS was established in 2015 to build bridges

Third Global Manufacturing and Industrialization Summit set for 2020,  in conjunction with industrial exhibition

Please see GMIS 2020, page 9
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By Andrea Kuchinski
akuchinski@amtonline.org
The Association for Manufacturing Technology

McLEAN, Va. — The Association for Manufacturing

Technology (AMT), which represents U.S.–based

providers of manufacturing technology — the advanced

machinery, devices and digital equipment that U.S.

manufacturing relies on to be productive, innovative and

competitive — will be hosting its annual Distribution

Summit (D19) Sept. 11–12 in Detroit at the MGM Grand.

The event is the industry’s premier opportunity for

distributors, builders and suppliers to network and learn

more about new techniques for communicating with

customers and prospects, learn how to keep customers

engaged and educated about new technologies affecting

the industry and learn how to better leverage current

programs to better support and improve sales and

customer support. More than 150 attendees are expected

at D19.

The summit’s theme this year — “Building a New

Path to Your Customers” — will address innovative ways

to leverage technology to better connect with customers.

The summit will feature many networking opportuni-

ties, speakers who are leaders in their fields and a panel

discussion on the Future of Distribution.

The speakers include Justin Roff Marsh, author of

“The Machine,” whose presentation “The Death of Field

Sales” will explore why an inside–out approach to sales

will reduce costs, multiply sales activity and improve

customer service quality; Daniel Disney, author, trainer

and founder of the podcast “The Daily Sales,” will discuss

how selling with the help of social media can work

together with sales meetings and calls to create the best

of both worlds; and Matt Conway, market strategy

consultant and sales trainer, who will discuss best

practices and tips for writing effective and persuasive

emails.

“For Royal Products, much of the value at D19 is the

networking opportunities. The deeper our relationships

are with the professionals in our industry, the more

successful we will be going forward. We come away from

every event with a few strategies and actionable items

that make our company more effective,” said Tom

Sheridan, president of Royal Products.

D19 event sponsors include Gardner Business Media,

Modern Machine Shop magazine, Royal Products,

Schunk, Tech Financial Services, Big Kaiser, EDA by

Randall–Reilly, Exhibitor Passport, GIE Media, and

Manufacturing News.

Select sponsorship opportunities for D19 are still

available. To learn more, contact Bill Herman at

bherman@AMTonline.org.

For more information and to register for the event,

visit Distribution19.com.

The AMT acts as the industry’s voice to speed the pace

of innovation, increase global competitiveness and

develop manufacturing’s advanced workforce of tomor-

row. With extensive expertise in industry data and

intelligence, as well as a full complement of international

business operations, AMT offers its members an unparal-

leled level of support. For more information about AMT

visit www.AMTonline.org.

Distribution Summit to be held Sept. 11–12; industry’s premier opportunity for builders, suppliers to connect

capacity–building and promoting renewable sources of

energy.

l About Hannover Messe

Hannover Messe, Germany, is the world’s leading

trade fair for industrial technology. With its core focus on

“Integrated Industry — Industrial Intelligence,” it covers

the full range of digitization solutions for tomorrow’s

manufacturing and energy systems.

l About Deutsche Messe AG

As one of the world’s foremost organizers of capital

goods trade fairs, Deutsche Messe (Hannover, Germany)

stages a rich array of events at venues in Germany and

around the globe. With more than1,200 employees and a

network of 58 sales partners, Deutsche Messe is present

in more than100 countries.

GMIS 2020
Continued from page 8

between manufacturers, governments and NGOs,

technologists, and investors in harnessing the 4IR

transformation of manufacturing, to enable the regenera-

tion of the global economy. GMIS offers a platform for

leaders to engage on the issue of the future of manufac-

turing, highlighting the need for greater investment in

capabilities to foster innovation and drive skills develop-

ment on a global scale.

l About UNIDO

The UNIDO is the specialized agency helping

developing countries alleviate poverty by enhancing the

productive capacities of their small and medium–sized

industries. UNIDO works to improve the quality of life of

the world’s poor by drawing on its combined global

resources and expertise in poverty reduction, trade
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By DottieDeHart
dottiedehart@dehartandcompany.com
DeHart & Company Public Relations

HOBOKEN, N.J. — You’re finally ready to take the

leap and become a consultant. But there’s one question

standing between you and your dream career: How much

should I charge? If you’re really nervous about making

this decision you’re not alone says Elaine Biech: price is

one of the biggest stumbling blocks for new consultants.

“Most of us have insecurities about attaching a cash

amount to our work, which is why this decision feels

emotional in nature,” says Biech, author of “The New

Business of Consulting: The Basics and Beyond” (Wiley,

May 2019, $30) and its companion workbook, “The New

Consultant’s Quick Start Guide: An Action Plan for Your

First Year in Business” (Wiley, April 2019, $28). “It feels

as if that number is tied to your value as a person.”

First, if you worry that you’re not “worth” a fair price,

put your mind at ease. You provide valuable expertise

and a fresh, objective point of view, plus in the emerging

“gig economy,” companies depend on consultants more

and more. The real question is, what constitutes a “fair

price?” Biech offers a few insights:

l Carefully consider the “Big 3”: Client Type, Location,

What YOU Bring to the Table. Here’s more detail on

these factors:

FACTOR 1: The type of client you serve. Generally,

for–profit companies have bigger budgets than do

nonprofits. Daily rates for consultants working in the

corporate arena tend to start around $1,000 per day and

go as high as $6,500 per day (for Silicon Valley clients).

Government, nonprofit organizations, and associations

are usually lower, in the $600 to $4,500 range.

FACTOR 2: The location of the client. Ranges of fees

are different in different areas. It’s natural to expect

consultants in large cities like New York, Boston, or

Frankfurt to charge more than consultants in smaller

towns. In the U.S., consultants working on both coasts

command a higher fee.

FACTOR 3: Your own consulting foundation. What

expertise do you have? How long have you been in your

specialty area? Is it unique or commonplace? How much

experience do you have? With what type of clients? Do

you work internationally, statewide, locally? How well

are you known? What perceived value do you add to your

stature in the business, authored books, or university

affiliations? The answers to each of these will help to

determine your rate.

l Check out your local competition. For example, a

local mental health clinic may offer a stress–manage-

ment class for $25 dollars. A community college may offer

a time–management course for $35. If any of these is

your specialty, you may have a difficult time convincing

companies to pay $1,500 per day for your services — even

if you do customize content for them.

l Resist underpricing your services. This is the biggest

mistake new consultants make. They feel that if they

price low, they will acquire more contracts. But if you

work long hours and don’t make the amount of money

you deserve on the job you won’t have enough time to

grow your business or develop yourself. A low price also

suggests to clients that you are not as good as other

consultants, or that you are not worthy of important

projects.

“Pricing your services on the higher end of the range

means you’ll be able to focus on fewer contracts,” says

Biech. “This lets you manage your time better, allowing

flexibility to deal with all those unforeseeable things that

crop up when starting a business. It also lets you spend

more time with each of your clients, giving them better

service rather than worrying about your next contract.”

l Use Elaine’s 3X Rule to determine your salary.

Biech’s book explains how to calculate your consulting

fees to generate a comfortable salary and enough to cover

business expenses. If you’d like to get an estimate

without doing the calculations, the guideline she calls

“Elaine’s 3X Rule” is a good shortcut. For example, to

earn a salary of $100,000, you will need to bill about

$300,000 each year. Don’t lowball yourself: It’s easier to

establish an appropriate salary when you launch than to

increase it at a later time!

“Don’t confuse your salary with your business profit,”

she adds. “A profit is your reward for business ownership

and the risk it incurs. Set a goal to earn a 10 percent

profit in your first year.”

l Choose your preferred pricing structure. Training,

organization development, or management development

consultants typically charge by the day. The downside?

Even if your day ends up being 11 hours long, you don’t

charge for additional hours. Also, this may make you

seize as many work days as possible, even when they

don’t fit into your schedule well. Industries like computer

programming, accounting, legal, and engineering

typically bill by the hour. Under this structure, you may

need to provide a range of hours you expect the job to

require.

“Alternately, you can establish a firm fixed price for a

complete project,” says Biech. “I prefer this pricing

structure for several reasons. First, it’s more client

friendly: the client can call at any time for assistance.

Second, it’s performance– and results–oriented. We are

paid for what we accomplish. Third, it’s the best match

for a custom design. Finally, it’s better for larger con-

tracts and, generally, it’s easier to manage several large

contracts than dozens of little ones.”

l Manage scope creep. For fixed price projects, you can

lose money when your client asks you to do more than

what was agreed upon. These things happen because

neither you nor the client can predict everything that can

spring up over the course of a project. Immediately bring

these additional requests to your client’s attention. At

Setting your fee can be a struggle for first–time consultants; expert offers tips, insights to help you make this decision

Please see Pricing Your Services, page 11
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voice rather than anyone else guilting you into starting

your book. Otherwise, you will resent both the person

and the project. Writing the book inside of you is too

magical an experience to dread doing it. I will promise

you that when your time is right to begin writing the

book inside of you, you will add a dimension to your life

that you have yet to experience.

l If you were to start writing, who would be the one or

two people you would choose to be your sounding boards?

Your chosen sounding boards should be comprised of

two to three individuals whose opinions you value.

Choose people who will be candid about your book’s

content. Encourage them to make writing modifications

after reading your manuscript. When selecting this

advisory sounding board, be sure that these individuals

represent your readership audience. When receiving

constructive criticism from these individuals, take their

advice professionally rather than personally. By doing so,

If you are thinking about writing a book in future, here is your five–minute guide for getting started
they will feel more comfortable about being candid. And

while you, of course, have the final say about how you

want your book to read, set your ego aside when recom-

mendations are made. Remind yourself that your

sounding board advisors are on your side. They too want

to assist you in making your book the best that it can be.

Give serious thought to your answers of these

questions. They will be instrumental in setting the stage

for your writing journey.

tee. If the client is not satisfied with your work, you will

return the full amount. Sound risky? It shouldn’t. If you

don’t believe in your work, who will? A guarantee makes

it easier for the clients to say “yes” to you. (They have

nothing to lose.) Second, it tells the client that you are

confident and competent at what you do.

“Don’t make yourself crazy assuming that clients will

balk at your fee,” says Biech. “The emotional stakes are

seldom as high as we may imagine. Your clients are less

concerned about your consulting fee than about whether

you have a solution for them. What’s more important is

being confident that you can do a great job and following

through on that promise.”

l About the Author

Elaine Biech is consultant, trainer, and president of

Ebb Associates. She helps global organizations work

through large–scale change and helps leaders maximize

their effectiveness. She has published 85 books, including

“The Washington Post” No. 1 bestseller “The Art and

Science of Training.”

For more information on her career, visit

www.ElaineBiech.com. For more information on her

books, visit www.Wiley.com.

that point, you can both decide how to manage them.

They may be included in the project at an additional fee

or left for a later time.

l Plan to average around 120 billable workdays a

year. Here’s why: first, the work you must do as a

consultant is not all client–facing. You will need time to

run your business, market, network, write proposals,

travel, bill clients, etc. Also, it’s difficult to match your

clients’ needs with your available days. All your clients

may need you the same week in September — a month

that is notoriously busy in this field. You may need to

turn down some of those billable days.

l Remember, reducing your proposed price damages

your reputation. It is unethical to lower your rates simply

because clients do not have adequate funds in their

budgets to cover the amount you first quoted. Tempting

as it may be, don’t do this.

“This is one of the ways consultants gain a bad

reputation,” says Biech. “If you can do it for $10,500, why

did you ask for $15,500? Does that mean you had $5,000

worth of fat in the proposal? It will make a client

question your ethics and the ethics of all consultants.”

l Consider offering a 100 percent satisfaction guaran-

Pricing Your Services
Continued from page 10

By Ann Marie Sabath
annmarie@annmariesabath.com

Thinking about writing a book is much more difficult

than actually writing it. I can tell you that with certainty

after authoring 10 books.

Take five minutes to answer the questions listed

below. Once you do so, you will be at the starting point for

writing your book.

l If you were to start writing, what would be your

chosen genre?

l If you enjoy cooking, perhaps the genre would be

food and wine. If you love the world of finance, the book

inside of you might be a book on business and money. If

you are fascinated by people’s lives, you might choose to

write a biography or memoir.

l If you were to start writing the book inside of you,

who would be your readers? Who would be your audi-

ence?

l Who would be your audience? Keep in mind that

before your fingers touch that keyboard, it is imperative

that you know your reader. This will help you develop the

writing style that will be of most interest to them for

communicating your message. Think about it. You tailor

your email messages and texts to the individuals who are

receiving them. The way you write — your style and

content — should be based on the persons for whom you

are writing or for whom you want to attract.

l If you were to start writing, which days and at what

time of day would you schedule time to write?

Just as you schedule appointments with others, it is

essential to schedule a writing appointment with yourself

on a consistent basis. If you can schedule time to write

daily — even for only 30 minutes — do so. You will be

doing yourself a favor by creating a new habit. Note:

Anything you do 21 times becomes a habit.

l When do you envision scheduling your writing

appointments?

If the thought is crossing your mind that you don’t

have the time to write, then you are not ready to begin

your book. You will know when it is time to bring out the

book in you. When the timing and topic are right, you will

be willing to make writing a priority. Only begin writing

your book when you are ready. Listen to your writing

Ann Marie Sabath, named “The Book Whisperer” by
her budding author clients, has written books on
personal finance, self–help, sales, inspiration and
motivation. They have been translated into eight
languages and have sold more than 250,000 copies.
Her ninth book, “What Self–Made Millionaires Do
That Most People Don’t” became the No. 1 bestsell-
ing Kindle Book on April 18, 2019.
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Please see BenefitMall, page 19

Local resident Sara LaManna of BenefitMall works closely with Brevard businesses
providing payroll, benefits administration — everything from hire–to–retire services
By Ken Datzman

Small businesses spend a good deal of time and

resources on non–core functions. The time could be better

utilized growing their companies.

One of those non–core functions is payroll processing,

perhaps the most tedious aspect of managing a small

business.

Payroll processing and other related services are a

genuine time consumer for a business operator.

Depending on the number of employees a business has

and the complexity of its payroll, a businessowner could

spend anywhere from 10 to 20 or more hours a week doing

nothing but handling payroll.

Tallying up hours, calculating benefits, entering the

information online, and filing the correct federal and state

paperwork can be quite time–consuming.

Also, the rules regarding taxes, Social Security pay-

ments and so on seem to change every year. Payroll

companies like BenefitMall are experts at handling all of

the paperwork for various government bodies.

Realizing the value of their time, more savvy small–

business owners are turning to external companies —

specialists in the industry — to handle their payroll

administration, benefits, human resource management,

and much more.

This is the expertise of BenefitMall. They know the

taxation laws, are up–to–date on trends in the industry,

invest in technologies and systems, and legally stand

behind their work.

“The services we offer really provide ease of mind for

businessowners,” said area resident Sara LaManna,

district manager for BenefitMall.

“They can totally focus on running their business. They

didn’t get into business to do these types of functions,

whether they own a coffee shop, a smoothie shop, or other

type of business.”

Her company is a leading national provider of employee

benefits, payroll, human resources, and employer services

to small businesses and medium–sized enterprises.

BenefitMall partners with a network of 20,000 brokers

and certified public accountants to deliver benefits and

payroll services to more than 200,000 small businesses

and medium–sized businesses.

By combining payroll and benefits, BenefitMall

empowers “trusted advisors” to develop the best employee

programs while maintaining compliance with government

regulations and health–care reform.

Payroll taxes and income taxes were ranked the top two

most “burdensome” tax processes for small businesses,

according to a 2018 survey by the National Small Business

Association in Washington, D.C.

More than half of small businesses with five or more

employees pay an outside firm to prepare their payroll.

“Using payroll services, a business saves time and money,”

said LaManna. “And they don’t have to worry about

changes in tax rulings or incorrect filings.”

But “payroll processing is just one aspect of what we do

for businesses. We are positioned in the market as a whole

‘human capital’ management organization. What that

means is we provide from hire–to–retire services for

businesses. And we are a service–driven organization,”

said LaManna, who was born and raised in Brevard

County.

She grew up in a small–business family. “Both of my

parents own small businesses in Brevard. So I greatly

enjoy working with small–business owners and helping

them become more efficient through the services and

expertise we offer.”

LaManna attended area schools Holy Trinity and Holy

Name of Jesus, and she is a graduate of Melbourne

Central Catholic High School. “I met my future husband at

MCC. He was born and raised here as well.” Dan

LaManna is now an engineer with Lockheed Martin at

NASA’s Kennedy Space Center.

Sara LaManna earned her bachelor’s degree in

international business from Rollins College in Winter

Park. “I was involved in Rollins College’s Study Abroad

program. I studied in Spain. I loved it. What a great

experience it was.”

She has worked in her current field for six years,

including for similar companies. LaManna joined

BenefitMall a year ago.

“BenefitMall has some outstanding products and some

incredible technologies. I cover all of 72–mile–long Brevard

County, working with a wide range of businesses. The

companies employ anywhere from a few people up to 200

or more individuals,” said LaManna, who lives on Merritt

Island.

To learn more about the services of BenefitMall,

contact LaManna at Sara.LaManna@BenefitMall.com or

call (321) 536–3147.

BenefitMall recently won a business technology

solution award. The company received a Silver Stevie

American Business Award for “New Products in the

Insurance Solution” category. The American Business

Awards are considered the premier awards in the U.S. for

public, private, profit, and nonprofit organizations.

Merritt Island resident Sara LaManna is district manager for BenefitMall, a leading national provider of employee benefits and payroll
services. She covers the 72–mile–long county working with small–business owners. LaManna, a graduate of Rollins College with a
bachelor’s degree in international business, grew up in a family of entrepreneurs. ‘Both of my parents own small businesses.’

BBN photo — Adrienne B. Roth
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Please see Melbourne Central Catholic, page 21

BBN photo — Adrienne B. Roth

Diocese of Orlando names veteran administrator, Catholic school leader Nick
Regina as new president of MCC; recently served the Archdiocese of Philadelphia
By Ken Datzman

Melbourne Central Catholic High School has a new

president. And he comes to the position with sterling

credentials in his field, having carved out a successful

career in education in Philadelphia and in other eastern

markets.

Nicholas “Nick” Regina has years of experience in

Catholic school administration and operations, enrollment,

fundraising, marketing, strategizing, and consulting, for

instance.

His résumé is extensive and his accomplishments are

many. Regina has devoted his career to Catholic entities

over the last three decades, working in Pennsylvania and

New Jersey.

And now he’s in the Sunshine State, in the type of

leadership position he’s long embraced.

“My sister lives in Florida, so I have kept an eye on

openings for Catholic school president positions in the

state,” said Regina. “I like that role because you are

managing the operation — the business side of the school

— such as development and enrollment and raising

money. I greatly enjoy working in those areas of Catholic

education.”

His most recent position was with the Archdiocese of

Philadelphia, Office of Catholic Education, where he was

deputy secretary for enrollment and marketing, working

closely with the leaders at 17 high schools in a five–county

area.

Regina’s work included creating processes and an

enrollment program for the high schools under the

Archdiocese of Philadelphia.

In his last year with the Archdiocese of Philadelphia,

Regina oversaw the presidents of those 17 high schools.

They reported directly to him. He interacted with them on

a regular basis. The 17 high schools had an enrollment of

almost 12,000 students.

The announcement of his appointment as MCC’s new

president was made by Henry Fortier, superintendent of

Catholic Schools for the Diocese of Orlando. The Diocese

oversees multiple Catholic schools in nine Central Florida

counties, including Brevard.

“This is an exciting time to come to Melbourne Central

Catholic High School,” said Regina, who earned his

bachelor’s degree in English from LaSalle University and

has a master’s degree in educational leadership manage-

ment policy from Seton Hall University, both of which are

Catholic institutions.

“MCC is in a good position, moving in the right

direction. The work that Michael Burke and his team did

for the last nine years has made a huge impact on the

school. We are looking to build on the momentum that the

prior leadership established.”

Regina added, “It’s nice to step into a school where

things are running smoothly. The mission now is to make

sure that MCC remains the top institution that it is. The

interaction I’ve had with the MCC staff is nothing short of

positive. It’s great to be here.”

In addition to outstanding academics, MCC has top

sports teams. This year the school won the Class 5A State

Championship in baseball.

Burke was named head of school at San Joaquin

Memorial High School in Fresno, Calif. It’s a private

Catholic school with an enrollment of about 600 students.

MCC, which has earned the U.S. Department of

Education’s “Blue Ribbon School of Excellence” award, is

projecting an enrollment of more than 500 students for the

2019–2020 school year.

“One venture that I am really excited about is MCC’s

partnership with Florida Tech,” said Regina. “That

partnership is going to benefit our students in a very

meaningful way.”

In order to offer a variety of college–level classes to

advanced students, MCC established a partnership with

its neighbor, Florida Tech.

MCC recently expanded that partnership. Beginning

this school year, 2019–2020, the arrangement allows

qualified juniors and seniors at MCC to begin their college

career while enrolled in high school. The collaboration

enables MCC students to enroll at Florida Tech and earn

up to 24 credit hours at no additional tuition cost.

Qualified MCC students, under the “Emerging Schol-

ars” program, attend classes during the school day on the

Florida Tech campus, while taking their traditional high

school classes at MCC. Credit taken at Florida Tech may

be used to fulfill MCC graduation requirements.

MCC also modeled its new 5,500–square–foot DREAM

Laboratory after Florida Tech’s Digital Scholarship

Laboratory.

The facility has dedicated spaces ranging from a

robotics laboratory to a design zone to a cybersecurity room

and a three–dimentional printer laboratory.

The building’s flexible design allows students to become

enthusiastic learners and it helps drive the learning

The Diocese of Orlando has selected Nick Regina as the new president of Melbourne Central Catholic High School, succeeding Michael
Burke, who was in the position for the last nine years and is now head of school at San Joaquin Memorial High in Fresno, Calif., a
Catholic institution. Regina comes to MCC from the Archdiocese of Philadelphia. He was deputy secretary of enrollment and marketing,
overseeing 17 high schools under the Archdiocese umbrella. Regina holds degrees from LaSalle University and Seton Hall University,
both of which are Catholic institutions.
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By Amanda Overstreet
amanda.overstreet@ffbf.org
Florida Farm Bureau Federation

GAINESVILLE — Each year, Florida Farm Bureau

recognizes legislators for their support of Florida agricul-

ture and Farm Bureau’s legislative agenda.

This year Farm Bureau’s State Board of Directors has

voted to select Sen. George Gainer and Rep. James Grant

as the organization’s Legislators of the Year. The board

has also named 16 other legislative leaders as Champions

for Agriculture.

Farm Bureau’s Legislators of the Year and Champions

for Agriculture provided leadership on key bills and issues

that will significantly improve and strengthen our

agricultural community in Florida.

Legislators of the Year

l Sen. George Gainer

In October 2018, Hurricane Michael ripped through

Gainer’s district and devastated much of the agricultural

production in the area. Sen. Gainer tirelessly worked to

ensure that those communities and businesses affected by

the storm were not forgotten. He sponsored bills to provide

relief to the area and, as chairman of the Finance and Tax

Committee, played a key role in successfully passing sales

tax relief on materials used to rebuild agricultural

infrastructure.

Gainer also served as vice chairman of the Agriculture

Committee and used his position to highlight the need for

disaster assistance for the agricultural and rural communi-

ties in his district.

“Sen. Gainer and his staff were relentless in supporting

agricultural recovery from Hurricane Michael,” said

Florida Farm Bureau President John Hoblick. “The

farmers and ranchers in that community were hit hard,

and he provided a strong voice working on their behalf.”

l Rep. James Grant

Since pregnant pigs were put into the Florida Constitu-

tion in 2002, reform of the constitutional initiative process

has been important to Florida Farm Bureau members.

During the 2019 legislative session, Grant played a key

role in putting additional accountability into the system

that allows citizens to propose amendments to the Florida

constitution. Grant sponsored a bill that changes how

petitions are gathered and provides transparency for

voters.

Grant also directly worked to support funding for

UF/IFAS programs and research.

“Rep. Grant’s good work to fix some major problems

with how Florida amends its constitution is a welcome

change,” said Hoblick. “Agriculture could be negatively

impacted by constitutional initiatives and we are grateful

that Rep. Grant was successful in making the process more

deliberative.”

l Champions for Agriculture

Florida Farm Bureau is also honoring 18 Champions

for Agriculture — lawmakers who go above and beyond to

support and promote legislation that positively impacts

agriculture. Farm Bureau named six Senators and 12

Representatives as Champions for Agriculture in 2019.

“Florida Farm Bureau appreciates the commitment of

our state lawmakers to Florida’s agricultural producers

and we sincerely thank them for their role in supporting

Florida Farm Bureau and our state’s farmers and ranchers

during the 2019 legislative session,” said Hoblick.

Florida Farm Bureau’s 2019 Champions for Agriculture

are: Sen. Ben Albritton, Sen. George Gainer, Sen. Debbie

Mayfield, Sen. Bill Montford, Sen. Wilton Simpson,

Sen. Kelli Stargel, Rep. Loranne Ausley, Rep. Chuck

Brannan, Rep. Chuck Clemons, Rep. Brad Drake,

Rep. James Grant, Rep. Blaise Ingoglia, Rep. Lawrence

McClure, Rep. Bobby Payne, Rep. Holly Raschein,

Rep. Paul Renner, Rep. Rick Roth and Rep. Josie Tomkow.

Florida Farm Bureau, the state’s largest general

agricultural organization, represents more than 147,000

member–families.

Farm Bureau honors legislators for support of farm families; Sen. Debbie Mayfield a 2019 Champion

The state announces $75 million
available through Rebuild Florida
Voluntary Home Buyout Program

TALLAHASSEE — The Florida Department of

Economic Opportunity has announced that $75 million is

now available to local governments in communities

impacted by Hurricane Irma through the Rebuild Florida

Voluntary Home Buyout Program.

Grant funding can be used by local governments to

purchase homes damaged by Hurricane Irma from willing

homeowners in high risk flood areas or to match funding

for the Federal Emergency Management Agency Hazard

Mitigation Grant Program.

“Governor DeSantis remains committed to the recovery

of all communities impacted by Hurricane Irma,” said Ken

Lawson, executive director of the Florida Department of

Economic Opportunity. “Through the Rebuild Florida

Voluntary Home Buyout Program, DEO aims to reduce

the impacts of future storms.”

The Rebuild Florida Voluntary Home Buyout Program

is designed to help reduce the impact of future disasters in

high risk flood areas.

Local governments can apply for funding to acquire

secured contiguous lots or single properties. Funding can

also be used as leverage to match funding for projects that

are also eligible for the Federal Emergency Management

Agency HMGP.

To complete an application by the Aug. 15 deadline, or

for more information about the program, visit

Floridajobs.org.

Rebuild Florida, a partnership of DEO and the

U.S. Department of Housing and Urban Development,

launched in September 2018 to use federal funding for

Florida’s long–term disaster recovery efforts. The web

address is RebuildFlorida.gov.

Brevard Hyperbaric Center
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By Terry May
terrymay@flashpoint–group.com

OCALA — Bartow McDonald IV, managing director at

SVN Florida, is marketing and coordinating the sale of a

$10.5 million aviation community property situated on the

longest private runway in the United States.

Jumbolair features the former Muriel Vanderbilt

mansion, a warehouse–manufacturing complex, a banquet

hall, horse stalls and Jumbolair Aviation Estates. The

property includes a 38–lot private aviation residential

development with deeded access to the runway.

“This is a tremendous property,” McDonald said.

“Jumbolair has such a colorful history. It’s a point of

departure for all kinds of private and business travel. The

runway is so large it can accommodate a Boeing 747

Jumbo Jet.”

Jumbolair Aviation Estates is a gated community zoned

for residential, industrial and agricultural use. The

mansion contains 7,686 square feet, along with a 1,000–

square–foot swimming pool and bar. The five–building

warehouse complex is 88,730 square feet. Comprising the

residential units are seven single–family homes, six

apartment units and a seven–unit park for mobile homes.

Back in the 1970s, a Vanderbilt horse farm occupied the

land. But Arthur Jones, who invented the Nautilus line of

exercise equipment, acquired the property and set up —

among other things — a refuge for African wildlife. His ex–

wife, Terri Jones, turned the property into an aviation

community a decade later. The Joneses and their work

have been the subjects of reports on the ABC news

program “20/20,” as well as “Lifestyles of the Rich and

Famous” and other TV programs. Terri Jones appeared on

Johnny Carson’s “The Tonight Show.”

The Jumbolair Airport runway is 7,550 feet long, paved

and lighted. Five Quonset hut hangers sit on the property,

along with some horse stalls and a banquet hall that can

seat 400 people.

“This is the place for someone with a passion for

aviation who wants to be part of an exciting, vibrant

community,” McDonald said. “This property is also in the

heart of thoroughbred horse country. Ocala is the horse

capital of the world, and the World Equestrian Center is

just a short distance away — perfect for someone in the

market for an equestrian estate.”

The 550–acre Jumbolair complex has been the stuff of

folklore for many years. Actor John Travolta and his wife,

Kelly Preston, are longtime residents of the estates.

Decades ago, the wildlife refuge at Jumbolair included a

herd of elephants, some rhinos, thousands of crocodiles and

a silverback gorilla named Mickey.

Also, the Jumbolair Airport runway is the site of the

WannaGOFAST Florida 1/2 Mile Shootout, a renowned

annual racing event for street–legal cars.

l About SVN

SVN, a commercial real estate brokerage firm head-

quartered in Boston, is one of the industry’s most recog-

nized brands based on the annual Lipsey Top Brand

Survey and “Commercial Property Executive” magazine.

With more than 200 locations in 500 markets, SVN

Commercial Real Estate Advisors provide sales, leasing

and property management services to clients worldwide.

The Florida team consists of more than 100 advisors

serving locations across the state. For more information on

SVN Florida, visit www.svnflorida.com.

SVN coordinating sale of famed Jumbolair in Ocala; $10.5 million property has country’s largest private runway
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Ramped–up Oregon State Prototype Development Lab
opens, ready to help companies bring ideas to market

By Steve Lundeberg
steve.lundeberg@oregonstate.edu
Oregon State University

CORVALLIS, Ore. — Armed with two

new graduate students dedicated to

working on consumer products, and a

streamlined, fast–track contracting

process, Oregon State University’s

Prototype Development Lab is ready to

help companies bring their ideas to

market.

“We’re now at a point where, if anyone

has a consumer product idea, they can

contract with us to get a prototype in their

hands,” laboratory director John

Parmigiani said. “You never know what

the next big thing is going to be — I know

there are a lot of great ideas out there, and

our expertise and equipment can help turn

them into realities.

“We’re happy to work with everyone

from startup companies needing to develop

their first product to large companies

wanting an efficient means of obtaining

necessary mechanical or electromechanical

devices,” he added. “And we have a

template contract that covers what we do

and how much it will cost the client,

shortening the time frame until the client

has their prototype in hand.”

The lab traces its roots to 2004, when

Parmigiani joined the OSU College of

Engineering. It got its start when he began

building contacts with regional companies

so undergraduate seniors could develop

industrial prototypes as their capstone

project.

Those contacts gradually led to industry

requests involving bigger projects more

suitable for graduate students, who worked

with Parmigiani in what he had named his

Computational Mechanics and Applied

Design Lab.

“Using a graduate student provides

more technical sophistication, since they

have had all the undergraduate content

already, and more time — a master’s

degree is normally two years, while a

capstone is two terms,” said Parmigiani,

research associate professor of mechanical

engineering. “The bigger projects involved

building test equipment or other devices for

companies’ internal use. The deliverables

weren’t commercial products, but the

underlying mechanical engineering was

the same: Build a device to meet a list of

client requirements.”

Examples include a better tripod for

U.S. Army forward observers using

targeting devices, a lightweight carbon–

fiber chassis for 18–wheel trucks, and a

kickback–detection system for chain saws.

This year, he changed the focus of the

lab to consumer products and renamed it

the Prototype Development Lab.

“As our lab continues to make its

transition, some of my graduate students

are still involved with traditional research

and the internal–use device builds, but a

number are working on new commercial

products,” Parmigiani said.

Among those are a tree–limb trimmer,

wheelchair accessories and a product to

help people with phobias and stress

disorders.

In addition to benefiting clients,

Parmigiani said, the Prototype Develop-

ment Lab helps the university by diversify-

ing OSU’s research portfolio and provides a

new way for industry, alumni and the

community to engage with faculty and

students.

Parmigiani also sees the lab as a chance

to reinvent mechanical engineering

postgraduate education by providing

opportunities for those who want further

study but don’t envision careers in

academia.

“This is a master’s program for practitio-

ners, for people who want to become

engineers who build things that work,” he

said. “They can gain innovation and

entrepreneurship skills while applying

their coursework to real–world projects and

problems.”

In its history, the lab has worked with a

range of companies including Blount

International (multiple chain saw projects

including kickback detection), Boeing,

Columbia Helicopters, Daimler Trucks

North America (on the chassis), Sheldon

Manufacturing, Precision Castparts, Lora

DiCarlo and Benchmade Knife Company.

For more information about this

program, contact Parmigiani at (541) 737–

7023 or John.Parmigiani@oregonstate.edu

l About the OSU College of Engineering

The OSU College of Engineering is

among the nation’s largest and most

productive engineering programs. Since

1999, the college has increased its research

expenditures to $55.6 million by emphasiz-

ing highly collaborative research and

innovation that solve global problems. It’s a

leader in signature research areas,

including precision health, clean energy,

resilient infrastructure and advanced

manufacturing; and targeted strategic

areas, including robotics, materials

research and clean water.

Lipscomb Community Center to host event Aug. 17
The Lipscomb Community Center in Melbourne will host a Back–to–School Breakfast

from 9 a.m. to 12 p.m. on Saturday, Aug. 17. The address is 3316 Monroe St. The cost to

attend is $3. The event will include arts and crafts, games, and information about

upcoming programs at the center. School supplies will be distributed on a first–come,

first–serve basis. For more information on this event, call (321) 608–7450.
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Brevard Achievement Center, Codecraft Works team to provide teenagers with disabilities computer training
ROCKLEDGE — Brevard Achievement Center (BAC),

a 501(c)(3) nonprofit agency whose mission is to provide

innovative services and opportunities to achieve personal

success to persons with disabilities, announces the

culmination of an eight–week collaboration with Codecraft

Works. Codecraft Works is an educational technology

company powering a blended learning approach to

computer science, engineering, and cybersecurity curricu-

lum for students and educators.

The inaugural Fibonacci program is structured as a

two–part per–day program. The first part provides in–class

web–development training that covers the basics of

HTML5, CSS and JavaScript. The second part of the

program certifies students in Google Analytics, and

matches them with local businesses to provide analysis of

web data.

Blended into the program is an on–the–job training

component, providing the students a paid work experience

that reinforces what is learned in class.

In addition to Google Certifications, students will create

an e–portfolio of project–based learning examples to share

with potential future employers. This summer experience

is the first of its kind for BAC and groundbreaking in its

potential to open up new types of sustainable career

pathways in the growing field of technology.

The program finale will consist of a demonstration day

at 12 p.m. on July 29. Participants will be able to present

their work to local businesses, family and the media in an

interactive showcase setting.

The following Businesses partnered with this program:

Creative Network Innovations, Groundswell, Fun Town,

Vector35, and Codecraft Works.

PMC to offer free community support groups on various health topics in August
TITUSVILLE — Parrish Medical Center is offering free

support groups for community members living with

various health issues. The August support groups include:

l AWAKE Sleep Disorders Support Group; Monday,

Aug. 12, 6–8 p.m., Parrish Healthcare Center, 5005 Port

St. John Parkway, Port St. John l Caregiver Support

Group; Thursday, Aug. 1 and 15, 9:30–11:30 a.m., Heritage

Hall, 931 N. Washington Ave., Titusville l Caregiver

Academy; Thursday, Aug. 8, 10–11 a.m., Heritage Hall,

931 N. Washington Ave., Titusville l Diabetes Support

Group; Thursday, Aug. 8, 3:30–5 p.m., Heritage Hall, 931

N. Washington Ave., Titusville l Fearless Café; Wednes-

day, Aug. 7, 10–11 a.m., Heritage Hall, 931 N. Washington

Ave., Titusville l MAK Gathering (Moms and Kidz)

Support Group; every Monday and Wednesday (Aug. 5, 7,

12, 14, 19, 21, 26 and 28), 10–11:30 a.m., The Children’s

Center, 5650 S. Washington Ave., Titusville l  Parkinson’s

Support Group of North Brevard; Thursday, Aug. 15,

2–4 p.m., Heritage Hall, 931 N. Washington Ave.,

Titusville l Pulmonary Hypertension Support Group;

Tuesday, Aug. 13, 3–5 p.m., Grace United Methodist

Church, Merritt Island l Stroke–Heart Survivors Group;

Tuesday, Aug. 20, 2–4 p.m., Heritage Hall, 931 N. Wash-

ington Ave., Titusville l  Parrish Partners Cancer Support

Group; Monday, Aug. 19, 4–5:30 p.m., Parrish Medical

Center, 951 N. Washington Ave., Titusville.

Visit ParrishHealthCare.com/events to register for the

presentations.
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Community partners with ‘Operation
Christmas Child’ to help children in
need; workshop scheduled Aug. 24

For more than a decade, Space Coast residents have

been a part of “Operation Christmas Child,” a global

project that shares the true meaning of Christmas with

children around the world.

At 10 a.m. on Aug. 24, Eau Gallie First Baptist Church

in Melbourne will host a Project Leader Workshop where

volunteers from around the Space Coast will gather to kick

off the Samaritan’s Purse project’s collection season with

the goal of packing 12,512 shoeboxes this year with fun

toys, school supplies and hygiene items.

These gift–filled shoeboxes will contribute to the

project’s global goal of reaching more than 11 million

children in Jesus’ name.

Refreshments will be served at the Project Leader

Workshop. There will be a Prayer Luncheon immediately

following the event.

Information and updates will also be provided to equip

volunteers to pack shoebox gifts and encourage others to do

the same. If interested, contact area coordinator Lynne

Phillips at (321) 258–4918.

The Space Coast drop–off locations will be the first stop

on a journey across the globe for thousands of gifts packed

by local families. Together with the church worldwide,

Operation Christmas Child will deliver these gifts to

children in need overseas using whatever means necessary

— boats, airplanes, trains and even elephants.

For more information on how to participate in Opera-

tion Christmas Child, call the number above or visit

samaritanspurse.org/occ.

Participants can donate $9 per shoebox gift online

through “Follow Your Box” and receive a tracking label to

discover its destination. Those who prefer the convenience

of online shopping can browse samaritanspurse.org/

buildonline to select gifts matched to a child’s specific age

and gender, then finish packing the virtual shoebox by

adding a photo and personal note of encouragement.

Operation Christmas Child is a project of Samaritan’s

Purse, an international Christian relief and evangelism

organization headed by Franklin Graham.

Brevard Health Alliance to expand Barton
Commons location in Rockledge in order
to provide additional patient services

Brevard Health Alliance has announced plans to

expand its Barton Commons/Rockledge location. The

expansion will include a 15,000–square–foot addition to

the building in order to provide additional services and

serve patients more efficiently.

The proposed changes will also feature the addition of

supplementary service lines at the clinic, to include

expanded women’s health–care services, pediatric urgent

care, and pharmaceutical services.

Brevard Health Alliance is partnering with the Space

Coast Health Foundation and the Health Resources and

Services Administration on the expansion project with a

total cost of $2 million.

In addition to all of its current features, the expanded

space will include adult medicine examination rooms, a

dedicated pediatric unit, and a new regional pharmacy.

The goal of the renovation is to expand access to quality

health care for both existing and new patients.

Brevard Health Alliance has been serving the county

March 2005. Since then, it has opened eight fixed locations.

The organization also has one mobile unit providing a

variety of services, including family medicine, women’s

health care, dental services, pediatric urgent care, and

more.
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BenefitMall
Continued from page 12

BenefitMall’s “Client Ready Quote System” was the

product awarded with this industry distinction.

CRQS is a tool which allows brokers and agents to

easily configure complex quoting and proposals for small

group benefits. CRQS offers leading technology and robust

carrier content while “cutting through various complexi-

ties.”

The application improves efficiency and streamlines

proposals, allowing brokers to compare plan options,

provide rates, and collect clients’ census data quickly and

accurately. CRQS provides quoting for multiple lines of

coverage, including medical, dental, vision, life, and

disability plans, said LaManna.

“BenefitMall started out as a general agency on the

broker side for insurance, and expanded through a merger

with CompuPay, a large payroll service company.

BenefitMall wanted to add payroll to their general agency

side because everything runs through payroll — employee

deductions, medical, and the 401(k) component, for

example,” she said.

BenefitMall merged with the second largest privately

held payroll company, CompuPay, in 2012, to create an

integrated company that is “all together better.”

BenefitMall also operates HealthCareExchange.com,

the leading online community for information regarding

the Patient Protection and Affordable Care Act.

In June, BenefitMall teamed up with ZayZoom to offer

a new service to its payroll clients. The new partnership

means employees will have “peace of mind” knowing they

can access their wages as they earn them and avoid costly

services like banking overdraft and payday loans.

Additionally, BenefitMall clients can now promote a

benefit that will help reduce the financial stress of their

employees and will recruit new hires, it says.

Locally, LaManna says an increasing number of

Brevard businesses are embracing the diversified services

that BenefitMall offers companies to help them streamline

processes and be more efficient.

“Our business has been very good,” she said.

“BenefitMall has served the Brevard market for about five

years. I’m working to grow relationships with

businessowners in the county. For our clients, we handle

all their payroll, their tax filings, everything. All the

businessowners have to do is log on to our secured site and

enter their data. It’s a very smooth process.”

Demand for payroll services is driven by employment,

she said. “And Brevard County continues to grow its

employment ranks. The business market is really growing

in the county, especially the Titusville and North Merritt

Island areas. There is a lot of aerospace–related activity in

those markets.”

June marked the 19th month of consecutive employ-

ment growth, according to a report by the National

Federation of Independent Business. Twelve percent of

small businesses reported increasing employment an

average of 4.3 workers per firm.

Over the last five years, the human resource and

payroll software industry has experienced robust growth,

with revenue rising at an annualized rate of 6.7 percent to

$7.7 billion, according to IBISWorld. Businesses see value

in outsourcing these types of services to companies like

BenefitMall. “We’re growing in Brevard and we’re growing

in Florida in general,” said LaManna.

A new study from WalletHub ranked the best states in

America to start a business, and Florida claimed the No. 6

overall spot, performing well in business environment,

access to resources, and business costs.

Florida also ranked well for average growth rate of the

number of small businesses in the state.

BenefitMall uses a holistic approach to working with

businesses and breaks its portfolio of services down into six

distinct offerings.

l Payroll Solutions, which include general personal

service, customizable payroll reports, and full service,

simple and complex online payroll solutions.

l Employer Services, such as benefits administration,

online enrollment, and benefits reporting capabilities.

l Human Resource Management, including recruiting

and hiring, HR Resource Center, and Manager Help Line.

l Time and Attendance, which monitors your

company’s labor allocation budget and ensures that you’re

in compliance with local, state, and federal regulations.

l ACA Compliance, which includes Affordable Care Act

reporting and tracking, affordability, and “what–if”

modeling. It also allows for the majority of completion of

ACA 1094 and 1095 forms through integrated data.

l Alternative Products and Services, including 401(k)

retirement solutions, workers’ compensation, and Section

125 Plans.

“I believe we are uniquely positioned in the market to

help small businesses and medium–sized businesses with

their payroll processing and so much more. We completely

automate the processes for them and meet deadlines. We

issue the W–2 forms for the employees at the end of the

year. We can handle it all. It’s done accurately and it’s done

on time. There is accountability. This takes a lot off the

plate — so to speak — for a businessowner and operator.

And they have a local relationship. We’re here to help

them in any way we can,” said LaManna.
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Jazz Society to present Stellar Jazz
concert at Rockledge Country Club

The Space Coast Jazz Society will present Stellar Jazz

with Billy Davis at 2 p.m. on Sunday, Aug. 11, at

Rockledge Country Club.

Stellar Jazz features saxophonist and vocalist Davis,

bass player Ron Pirtle, drummer Dimas Sanchez and

Marce Palos on keyboards.

“We perform a variety of styles — Latin, swing, hard

bop and blues,” says Davis. “We like to mix it up so you

want to tap your feet. And, we do it with love.”

Although originally from Iowa and now a resident of

Satellite Beach, Davis attended the Indiana University

Jacobs School of Music, where he studied with Dr. Eugene

Rousseau, one of the most renowned classical saxophonists

in the world.

Later, Davis toured and performed internationally as

part of the opening act for the likes of Eric Burdon, Jim

Hall, Black Oak Arkansas, Nitty Gritty Dirt Band and

other well–known headliners. As a member of the Cedar

Rapids Jazz Band, he played with jazz greats such as

Ernie Watts, Eddie Daniels, Jimmy Heath, Bob Mintzer

and steel pan artist Andy Narell.

Davis was a member of the Iowa Arts Council and

taught jazz at community– based schools and collages for

23 years. He came to Florida in 2010 and has been

performing locally ever since, at public events, private

parties and music festivals. Iowa has not forgotten its

native son however. In the fall of 2019, Davis will be

inducted into the Iowa Rock and Roll Hall of Fame.

Hailing from Ohio, Pirtle started playing guitar at age

12 and when old enough, he began traveling and perform-

ing with bands throughout Ohio and neighboring Pennsyl-

vania. While working with a blues piano player, he

discovered jazz and blues, switched to an acoustic bass and

nurtured his talent for this pure American art form. In

2003, he released the CD “Getting in the Groove.”

Sanchez began playing drums and percussion instru-

ments professionally as a teenager in his home country of

Puerto Rico. Originally into salsa, his musical taste

expanded to jazz, Brazilian, Afro–Cuban and Puerto Rican

folk music — and so did his skill in playing drums, shekere

(dried gourd), bongo, congas, bomba barrels and other

unique percussion instruments.

He was taught by some of the best and performed with

the likes of David Sanchez, John Benitez, Richie Flores,

Jimmy Rivera, Rolando Morales (percussionist for the Lion

King), and others. He has played at music festivals in

Florida and throughout the world.

Originally from Indiana, Palos has played at hotels,

festivals and various venues around Florida and in other

states. His trio was the resident music group at the famous

Four Seasons Resort in Palm Beach for nine years. He is

active in the local music scene, periodically playing at local

venues and, having a military as well as music back-

ground, at many VFW functions.

Space Coast Jazz Society concerts are open to the

public. General admission can be paid at the door or

purchased at www.SpaceCoastJazzSociety.org. The price is

$10 for members of the Space Coast Jazz Society and

Rockledge Country Club members. The cost is $15 for non–

members and guests. There is no charge for students. Food

and beverages are also available for purchase.

Rockledge Country Club’s address is 1591 S. Fiske

Blvd. For more information on this concert, email

Jazz@SpaceCoastJazzSociety.org or call Bobbie Vance at

(321) 960–4897.

The Space Coast Jazz Society is dedicated to preserving

and promoting jazz — hosting monthly concerts by a

variety of professional musicians and bands and awarding

scholarships to graduating Brevard high school seniors.
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Melbourne Central Catholic High School
Continued from page 13

process toward creating and identifying problems, and

then finding solutions.

MCC teachers use the DREAM Lab for special project–

based learning that can’t be performed in a general

classroom setting.

MCC invested $900,000 in the construction of the

building and another $150,000 in furnishings. Area firms

Certified General Contractors and American Business

Interiors worked the project and have been longtime

supporters of Catholic education in Brevard.

The technologically advanced DREAM Laboratory

positions MCC to be a leader in the region in collaborative,

team–based learning.

“These are the types of creative partnerships that help

set MCC apart in the market,” said Regina, who started

his career in Catholic education as an English teacher. He

worked for Bishop Eustace Preparatory School in

Pennsauken Township, N.J.

Regina was with that private school for 23 years as a

teacher, administrator, and advancement director. “I

worked in the areas of alumni relations, development,

fundraising, and admissions, for instance.” For 10 years

there, he was the advancement director.

His next challenge was with the Healey Education

Foundation in New Jersey. That organization was founded

by Robert T. Healey Sr., a lawyer who led successful

companies and business ventures, and had a lifetime of

involvement with Catholic schools.

Regina was a consultant in development and advance-

ment for that family foundation.

“Bob (Healey) created what was called the ‘Catholic

School Development Program.’ His idea was to provide pro

bono consulting in enrollment and development to Catholic

schools because they couldn’t afford a $1,500 a day fee to

hire an outside consultant. I was one of the first two

employees of that program. That led us to working with

the Diocese of Camden in southern New Jersey,” said

Regina.

He continued, “They were going through a planning

process. They had 52 elementary schools and they knew

they couldn’t sustain all of them. So, as consultants, we

worked with the diocese to help them with the planning

process and the consolidation of their schools. We came up

with a process of how to do that by engaging the laity, the

different leaders from the schools, and others involved in

the decision–making process.”

Regina, who was the senior advanced director for that

program, and others suggested ways to change the

business model for elementary Catholic schools in the

Diocese of Camden. The suggestions included such things

as adding advancement programs, creating local boards,

and fine–tuning the financial model.

“If you are going to consolidate, that’s fine. Businesses

consolidate all the time. But if you do business the same

way you did 30 years prior to consolidation, you will

probably be consolidating again in five years. We put

together a solid plan for the schools as part of our recom-

mended processes.”

The Catholic Partnership Schools, cofounded by the

Diocese of Camden and Robert T. Healey Sr., was featured

in a March 2017 issue of the “National Catholic Reporter,”

a newspaper. The Partnership’s “model to keep Catholic

schools afloat in troubled urban areas” is now being

emulated by other dioceses across the country.

Regina worked in that role as a consultant for nearly

three years. “It was a very enriching experience. I got to

know the Catholic elementary schools in Camden very

well.”

For a short time, Regina stepped outside the education

market and worked as the director for the Lourdes Health

System Foundation, which raised money for two Catholic

hospitals in southern New Jersey. “While I was raising

money for the hospitals, I also stayed on the Camden

Diocese School Planning Committee,” he said.

Around that time in 2008, Bishop Joseph Galante, of

the Diocese of Camden, asked Regina if he would be

interested in being the executive director for Catholic

Schools for the Diocese of Camden.

Regina knew the system as well as anyone, having

worked with the schools, the business community, and the

families. So that became his next assignment. In that role,

Regina ran the business operations, approved budgets, and

was hands–on in other aspects.

He focused on institutional advancement efforts to

strengthen and ensure the long–term stability of Catholic

schools in that diocese, while guiding the ongoing imple-

mentation of the “Faith in the Future” initiative. That

program brought major changes to the way in which

Catholic schools in the Diocese of Camden were funded.

Regina spent six years as the executive director. For

three years during that timeframe, he also served as the

interim president of St. Joseph’s High School in Camden.

“I always wanted to be back in a school setting and

around the students and faculty. I got a taste of it again

with the interim president’s job in Camden. That just

increased my desires to be a school president.”

He added, “And I feel very fortunate to now be leading

such an outstanding institution as Melbourne Central

Catholic High School as its new president.”
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Rolling Readers Space Coast
Continued from page 1

grow our network. Inside the school

district, people know who we are. We have

brand recognition. But outside the school

district, many people are not familiar with

our work. We are ‘The Little Engine That

Could.’ So we are welcoming businesses

and people to join in our mission.”

Businesses interested in learning

more about Rolling Readers can email

Read@RollingReadersSpaceCoast.com or

call (321) 254–9976.

Payne was appointed executive director

late last year, succeeding Susan Thomas,

who retired. He has more than 25 years’

experience in nonprofit and government

agencies. “This is definitely a cause, a

mission I believe in. The board has been

great to work with and we have been able

to accomplish a lot in a short period of time.

I’m excited about the future of Rolling

Readers.”

Payne said once he was appointed to the

position, he reached out to as many of the

volunteers as possible, including Koines.

“She told me she was still in touch with

many of her students from past years. They

have even invited her to their college

graduations.”

Unique in its structure and presenta-

tion, Rolling Readers links Brevard County

elementary–aged children with books and

caring adults to promote a community of

lifelong readers. The volunteers work with

children, both individually and in groups,

to develop their desire to read and grow

their imagination.

“I just finished sending out some thank–

you notes to our volunteers,” said Rolling

Readers’ board member Mary McIntyre, a

physician educator at Health First Inc. “In

those notes I stressed how important their

work is because they are involved in an

endeavor to foster the love of literacy at a

young age. If the kids are not reading and

writing, they are not learning. Some of

these at–risk kids may not have books at

home to read, or their parents do not have

time to read to them because they are

working two jobs. Additionally, we are

battling ‘screen time’ with young people.”

Annually, Rolling Readers has a “Book

Giveaway.” A new hardcover book, selected

specifically for each grade level, is given to

the students as a gift from their volunteer.

“Every child who is working with a Rolling

Reader volunteer in the classroom in the

Read Aloud program or in the Tutoring

program is a given a new book,” said

McIntyre. “The book has a plate that says

it’s from their volunteer. For many of these

kids, it’s the first book they have ever

owned.”

Reading on grade–level by the end of

third grade is one of the most critical

milestones in education.

Studies show that 74 percent of third–

graders who read poorly still struggle in

ninth grade, and third–grade reading

scores can predict a student’s likelihood of

graduating from high school.

Children who do not read proficiently by

the end of third grade are four times less

likely to leave school with a diploma than

proficient readers.

The U.S. Department of Justice states:

“The link between academic failure and

delinquency, violence and crime, are

welded in reading failure.”

“I was recently doing some research for

a grant that I was writing. I couldn’t

believe the statistics I was seeing — the

relationship between incarceration and low

literacy. It almost brought me to tears,”

said Payne, adding, “The work we do at

Rolling Readers is making a big difference

in the lives of young people. We have seen

this up close.”

It is widely accepted that reading aloud

is the single most important researched

activity leading to language development,

and promotes early literacy skills in

children. Researchers say what happens

during the first few years sets the path for

the rest of the child’s life.

Rolling Readers has three successful

programs operating in Title 1 Brevard

Public Schools. These are schools that have

a large concentration of students from low–

income families.

Rolling Readers’ programs are designed

for prekindergarten through sixth–graders.

The programs are Real Aloud, Tutor/

Mentor, and Grade Level Reading Inter-

vention. The latter is a small–group

program for third–graders. Read Aloud is

the organization’s flagship program.

“We just finished our 2018–2019 school

year and we were in 24 schools in Brevard

County,” said Wood, who has worked for

Rolling Readers for nine years and is one of

just a few full–time staff members.

“Our volunteer readers were active in

about 199 classrooms during the 2018–

2019 school year. This is a weekly commit-

ment on their behalf. We served 3,477

students in our Read Aloud program and

about 47 students in our Tutor/Mentor

program. So the total number of students

served was 3,524.”

“That’s huge — serving more than 3,500

kids with 124 volunteers,” added Payne.

“Our volunteers are committed and the

schools welcome them with open arms. We

have great equity within the school district.

The administrators speak highly of the

work we do in the schools we are serving.

And now, we are looking to open the gate

outside of the normal Title 1 schools for our

program.”

“We’re opening it up to a few schools

that are not Title 1 schools,” said Jo Haight

Sarling, president of the Rolling Readers’

board of directors. “So we are broadening

our reach, realizing that all economic levels

can benefit from our programs because

many parents are often to busy to read to

their children. The message we’re trying to

get out is that we need support to do this.”

While parents know that reading books

aloud positively impacts brain develop-

ment, a new survey conducted by YouGov

for the nonprofit Real Aloud 15 Minutes

finds that only 42 percent of parents read

aloud to their children every day, and only

30 percent do so for at least 15 minutes.

It is important to read to children every

day from birth, as recommended by the

American Academy of Pediatrics.

The Read Aloud volunteers go through

orientation and training. In just 30

minutes to an hour each week, the

volunteers share their joy of reading and

assist children in developing better reading

skills.

“With the prekindergarteners, it’s

usually 15 to 20 minutes because of their

attention span,” said Wood, who years ago

was part of AmeriCorps VISTA, a national

service program. “The one–on–one tutoring

program is a little longer. The volunteers

come four days week. The group tutoring

program is once a week.”

Rolling Readers conducts surveys and

measures progress of the students. The

information is included in the

organization’s annual report.

“We measure everything,” said Wood.

“We have to know how the program is

working for the students in the schools. We

also get the test scores from the teachers

for the kids we are tutoring, which shows

how the program is helping those strug-

gling readers become better readers.”

The site–coordinator survey results

have consistently shown that the Real

Aloud program is either “very effective” or

“effective” in contributing to students’

exposure to literature and improving

reading skills.

Sarling, who retired from The Denver

Public Library, said one of the challenges

her organization faces today is budget

reduction. “Recently, the state changed the

formula for dispersing Title 1 funds from

the federal level. The change that was

made on the statewide level has affected us

dramatically. It cut out about one–third of

our budget.”

She added, “The individual schools are

now paying us more than they were paying

us before from Title 1 funds, but not

enough to cover the full cost of our pro-

gram. Title 1 funding used to be done at

the district level. Now the individual

schools have to do it.”

Rolling Readers has a small budget.

Brevard Public Schools provides Rolling

Readers with office space at Palm Bay

Magnet High School.

Rolling Readers is now expanding

beyond its core reading and tutoring

programs to involve a component directly

tied to reading — writing. Payne said his

organization will be introducing “Rolling

Readers Write,” working in partnership

with Florida Tech’s Foosaner Art Museum.

“We’ve developed a new program called

Rolling Readers Write. We are rolling out

an initiative to help spur creativity within

the students that we serve. We’ve

partnered with the Foosaner Art Museum.

They have a program called ‘Foosaner

Draws.’ So our students will be writing the

stories, and their participating students

will be illustrating the stories. We are

going to publish them.”

He continued, “We will be awarding

Florida Prepaid Savings Accounts for the

top stories. The writing program is for

students from third grade through sixth

grade. We’re excited about this new

initiative because the relationship between

reading and writing is inseparable.”

The relationship between reading and

writing is a bit like that of the chicken and

egg. Which came first is not as important

as the fact that without one the other

cannot exist. A child’s literacy development

is dependent on this interconnection

between reading and writing.

“When Michael (Payne) reached out to

some of the longstanding volunteers with

Rolling Readers, he found out through the

volunteers that some of the students who

were read to in the classrooms over the

years had developed an interest in writing

as well,” Wood said.

Payne met with two students who had

written stories and were interested in

becoming writers.

“After talking to them and seeing the

stories they had written, it really affected

me. I said, ‘Oh, my gosh, what are we

missing here.’ That led us to developing the

writing initiative teaming with Foosaner.

We’re looking forward to this new venture

for Rolling Readers.”

Research has found that when children

read a lot they become better writers.

Reading a variety of genres helps children

learn text structures and language they

can then transfer to their own writing.

“We think our new program is a great

idea and it will help uplift students even

more,” said Sarling.

To help offset budget cuts, Rolling

Readers is putting more emphasis on its

fundraising events.

“We have to augment our revenue

stream,” said Payne. “And we are not in a

position where we can compete for federal

funds or big–dollar funds. So we are trying

to close that gap somewhat through special

events in the community.”

Rolling Readers will be hosting its fifth

annual “Readers on the Red Carpet”

benefit Nov. 8 at The Grand Manor on

Sarno Road in Melbourne.

“At the event, we will be honoring

people who are literacy advocates and

promote literacy among children in the

community,” said Sarling. “We will be

selecting a number of Community Literacy

Advocates and they will be recognized. We

are currently seeking sponsors for Readers

on the Red Carpet. It’s going to be a fun

evening and a great way for businesses to

help support our mission as we work to

strengthen the reading skills of young-

sters.”
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