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By Ken Datzman

Commercial real estate markets have long been a good

indicator for the overall economy.

And the U.S. economic expansion is on the verge of

setting a record. The 10–year expansion from June 2009 to

June 2019 has now tied the record from March 1991 to

March 2001. July marks the longest expansion in history

since the mid–1850s, according to the National Bureau of

Economic Research.

The fundamentals needed to create and sustain a

favorable commercial real–estate environment are solidly

in place: low unemployment, low mortgage interest rates,

investor access to capital, upbeat consumer confidence, and

rising occupancy of buildings.

“I manage about 650,000 square feet of property in the

local market,” said The Ullian Realty Corp.’s Adam

Rathbun, who has 25 years’ experience in commercial real

estate.

“Aside from one shopping center that is currently being

redeveloped — and I’m not marketing it at this time — the

properties are 90 percent full. The portfolio is a mix of

office space, industrial space, and retail space. So the

market is pretty strong right now.”

Rathbun said he has “two deals under contract with

small businesses that have been renting property. They Please see The Ullian Realty Corp., page 23

are now ready to build and are using U.S. Small Business

Administration loans.”

Because of the strong economy, many businesses are

flush with cash. They are investing in their enterprises and

they are hiring people.

“When employment ranks grow, that usually means

demand for space grows — more space is being consumed.

Realtors remain positive on commercial market; Ullian Realty expands team

The Ullian Realty Corp. in Melbourne, a full–service commercial real estate firm, is on track to post one of its best years in the business. The demand for warehouse space, multifamily properties, and income–
producing properties continues to grow. Investors are pouring new money into commercial real estate projects. From left, the commercial team includes: Adam Rathbun, Michael Ullian, Bryan Ridgley,
Lyn Brown, Rob Solito, and Zach Ullian.
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The pictures looked much better this past week.
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Please see Social Security, page 16
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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takes place every year in June in China, the kidnapping

and murder of dogs takes place every day, all year long.

Our founder and the Chinese activists we work with

are continually searching for the slaughterhouses and

meat trucks, trying to save as many lives as possible.

The shocking thing is that the majority of the dogs

being tortured and eaten were once someone’s house

pet, stolen from their homes or sold to the butchers by

their owners.

Currently, we have many dogs in our shelter in

Beijing — all rescued from dog meat trucks and

slaughterhouses. But we need to make room for more of

the dogs that we have rescued and that are now being

medically treated all over China before being brought to

our shelter.

OUR STORY

Back in 2016, our founder Jeffrey Beri had just come

off a historic rescue mission in China. Beri had been a

high–end jewelry designer and had run his own

company. He is a vegan and has always loved dogs. He

and other activists were successfully treating, rehabili-

tating and transporting 121 dogs saved from Yulin. It

took Beri and his team months and months of constant

treatment and rehabilitation for these dogs to get well

and learn to love and trust humans.

After the 2016 rescue, Beri went back to China and

stayed. He opened the No Dogs Left Behind shelter in

Beijing. And he founded NDLB.

NDLB has two missions of equal importance: end

the dog–meat trade completely and permanently; and,

until we accomplish that goal, rescue as many dogs as

possible, rehabilitating them and finding them forever

homes.

Our entire organization operates on the “Five Pillars

of Rescue” which Beri developed:

l Emergency Response.

Brave activists track and then intercept dog meat

trucks and stop the drivers from taking the dogs to the

slaughterhouse. NDLB and its team members provide

emergency medical treatment to the dogs, all of which

are sick, beaten or starving (or all three).

l Shelter Operations Protocol.

Once the dogs are stabilized, they are brought back

to our shelter to continue medical treatment, be

vaccinated and spayed/neutered, and rehabilitated,

emotionally and psychologically.

l Adoption.

Our goal is to adopt our dogs to loving homes. The

adoption process is costly. It is expensive to pay for the

dogs’ transport and we must find a “flight hero” willing

to travel to Beijing and return to the U.S. or Canada

with the dogs.

l Education.

Educating the youth in China is a huge part of our

operation. Teaching children to love and respect

animals is what will ultimately bring an end to the

brutal treatment of these dogs.

l Government Advocacy.

Quite possibly the most important step is getting the

sale and consumption of dog meat outlawed. There are

no laws preventing any animal cruelty in China, let

alone laws protecting dogs. As impossible as it may

seem, increasing numbers of Chinese support ending

the dog meat trade. While pressure from outside of

China is important, we can only achieve our goal with

the support of the Chinese people themselves.

THE IMPACT

Beri works patiently and tirelessly with the dogs at

our shelter while they recover and learn to trust

humans again.

When they are sent to their new homes, our dogs are

our global ambassadors. Their behavior in their new

homes speaks louder than any words. When our dogs

walk the streets of the U.S. or Canada, they send a

message to everyone who sees them. They are survivors

and ambassadors of the work that No Dogs Left Behind

does. The dogs don’t realize just how special they really

are but we do.

We are No Dogs Left Behind. That is our name and

our mantra. We fight this war on all fronts — educa-

tionally, politically, financially and culturally. Through

this strategy, we will end the meat trade. Our voices

will get louder and louder because we speak for the

voiceless.

We are No Dogs Left Behind. We believe in the

sanctity of all animal life. We will not rest, we will not

stop, until the cruel and heartbreaking dog meat trade

is ended.

To learn more about No Dogs Left Behind, visit

www.nodogsleftbehind.com; www.instagram.com/

nodogsleftbehind; www.facebook.com/nodogsleftbehind;

www.twitter.com/ndogslb or www.pinterest.com/

nodogsleftbehind.

No Dogs Left Behind organization leads way in fight to rescue dogs from ‘dog–meat’ trade; the ‘Five Pillars’

By Bonnie S. Klapper, Esq.
bonnie@nodogsleftbehind.com
Legal Counsel, NDLB

No Dogs Left Behind is an organization dedicated to

ending the “dog–meat” trade by shutting down slaugh-

terhouses, exposing the butchers, educating the general

public about the humane treatment of dogs and

working with government officials throughout the world

to put laws into place to stop the brutal and barbaric

treatment of dogs by humans.

Much of the dog–meat trade takes place in countries

in Asia. We believe that there are no borders in the

fight to end the dog–meat trade. We have chosen to

focus on fighting to end the dog–meat trade in China

because that is where the greatest number of dogs in

the world are being brutalized.

Every year, between 10 and 20 million dogs are

brutally slaughtered in China. It is a 365–days–a–year

fight. While most of the attention to the dog–meat trade

focuses on the annual Yulin Dog Meat Festival, which

Visual Dynamics
pick up BBN

7/29/19
page 6

FULL COLOR



AUGUST 5, 2019 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 3

By Michelle Salyer
Michelle.Salyer@HTES.ORG
Holy Trinity Episcopal Academy

Sponsorships are now available and registration is open

for the 2019 Vicky Hurst Holy Trinity Golf Tournament on

Saturday, Sept. 28, at Suntree Country Club in Melbourne.

The tournament is named in honor of LPGA profes-

sional golfer, Vicky Hurst, who graduated from Holy

Trinity in 2008.

The Vicky Hurst Holy Trinity Golf tournament raises

money for all athletic programs at Holy Trinity Episcopal

Academy, including more than 50 junior high, junior

varsity and varsity teams.

More than 80 percent of Holy Trinity students partici-

pate in one or more school sports. Since Holy Trinity’s

athletic program was developed in 2000, the school has

won 22 state championships, 49 individual state champi-

onships, and scores of regional and district awards.

“We invite all the golfers in the community to come out

and join us for the Vicky Hurst Holy Trinity Golf Tourna-

ment this year,” said James Phillips, athletic director for

Holy Trinity. “The golf tournament is the primary

fundraiser for the athletic department, enabling our

athletic teams to purchase equipment, uniforms, transpor-

tation to away games, and other essentials. Our commit-

ment to providing a high–quality athletics experience

helps us fulfill our goal of educating the whole child —

mind, body and spirit.”

Sponsorship levels for the tournament range from

$5,000 for a presenting sponsorship to $250 for a hole

sponsor. The $5,000 presenting sponsor receives “top

billing” with name/logo on the sponsor banner and

signature giveaway item; two foursomes; four entry passes

to Holy Trinity athletic events; name/logo on pin signage at

one hole; and recognition on the Holy Trinity website and

digital marquee. Kelly Automotive Group, owner of the

local Kelly Ford and Infiniti dealerships, is the official car

sponsor of the tournament.

The tournament features a four–person scramble with

a $150 entry fee per player. The entry fee includes cart

rental and golf balls, lunch from Jersey Mike’s and post–

game buffet. Players may win awards, prizes and other

giveaways. Registration begins at 11:30 a.m., with a

shotgun start set for 1 p.m.

To register as a sponsor or player, or for more informa-

tion on this event, visit www.HTAcademy.org/golf or call

(321) 723–8323, extension 366.

Registration for sponsors and players now open for Vicky Hurst Holy Trinity Golf Tournament set for Sept. 28
l About Holy Trinity Episcopal Academy

Founded in 1957, Holy Trinity Episcopal Academy

serves approximately 870 students on two campuses: the

Lower School Parish Campus at 50 W. Strawbridge Ave. in

Melbourne, which serves students in preschool through

grade six, and the Upper School Campus, located at 5625

Holy Trinity Drive, just south of the Pineda Causeway,

which serves students in grades 7–12.

The school’s environment reflects the joy and peace of

Christian values with an emphasis on educating the whole

child — mind, body and spirit. Students benefit from the

continuity of an academically challenging, college prepara-

tory curriculum, which enables them to “Start Here. Go

Anywhere.” For more information on Holy Trinity, visit

www.htacademy.org or call (321) 723–8323.

Brevard Federated Republican Women award scholarships to area students
The Brevard Federated Republican Women has awarded scholarships to local high school seniors. The scholarships

are in memory of former BFRW Legislative Chairperson Lillian Banks and former BFRW Treasurer Barbara Davis.

The Lillian Banks Legislative Memorial Scholarship and The Barbara Davis Leadership Scholarship are awarded

annually. Complete scholarship information may be found on the BFRW website at

www.BrevardFederatedRepublicanWomen.org.

This year, the BFRW Scholarship Committee “encountered an unprecedented situation in that it had received several,

stellar applicants who possessed outstanding grades.”

Four high school students — Grace Sadoff, twin sisters Elisabeth Hope and Hallie Grace Gough, and Braden Spurlock

— were chosen as the 2019 Scholarship recipients by the BFRW Executive Committee at its June 6 special meeting.

Sadoff graduated from Bayside High. She received the BFRW $1,000 Scholar Award. This fall, Sadoff is continuing

her education at The University of Northern Florida, majoring in criminal justice.

The twin sisters were home–schooled and selected to share The Barbara Davis Leadership Memorial $1,000 Scholar-

ship. This fall, they will continue their education at Eastern Florida State College; Hope Gough is pursuing a nursing

degree and Hallie Gough is studying for an actuarial science degree.

Spurlock graduated from Satellite High and received The Lillian Banks Legislative Memorial $1,000 Scholarship. He

has been accepted to Southern Virginia University, and will major in political science, beginning in the fall.
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By Michele Gregoire Gill
UCF Forum columnist
University of Central Florida

Yet again, one of my Facebook groups has erupted into

an often mean–spirited debate about whether someone

really is (fill in the blank).

For instance, a chronic fatigue group has become

sharply divided since one of its key members is now

“cured,” so many are saying she never really had CF in the

first place. And Facebook posters are arguing over who

belongs to their community. Over and over I see this

dynamic, where members are suddenly kicked out of — or

shamed into — leaving a group (online or in real life)

because of not being a true believer/member/victim of that

group.

And the exclusion happens in so many diverse contexts:

vegans who include honey in a recipe, weightlifters who

use machines instead of barbells, feminists who exclude

trans women from their concerns, natural health advocates

who support vaccinations, religious groups in support or

opposition of gay marriage, partisan voters who speak out

for or against current immigration policy. It seems

tolerance for differences seems to be at an all–time low.

Well, I am calling for the end of purity culture. Be your

real self, even if — especially if — it doesn’t fit into a nice

box. Especially if it makes members of your group angry.

Stop hiding, you pro–choice evangelicals, you pro–

environment, pro–peace conservatives, you sometimes

vegans who love hot dogs and sneak cheese on weekends.

Olly olly oxen free! I am calling you out, my religious

conservative gay friends, you Christian yoga lovers, you

literary writers who feast on paranormal romance when no

one is looking.

Where are you, my feminist friends who secretly love

when a man opens the door for you? Admit that you are

conflicted about repealing Roe v. Wade, you sidewalk

counselors. True believers, admit doubt. Patriots, admit

that sometimes those leading the way are wrong.

Let me start by disarming myself of my own protections

— let me tell you of my lack of purity. I am a health food

nut who loves Cheetos, a deeply conservative Catholic who

leans liberal Democrat, a tenured university professor with

a cross tattooed on my wrist. I am a Christian who retreats

at Hindu ashrams, a serious academic who likes wearing

makeup, and a rabid feminist who defers often to my

husband. I am an ambitious, restless career woman who

consistently chooses family over professional accolades. I

love the new Star Wars movies over the original trilogy, for

goodness sakes — how much less pure can I be?

The world is not black and white. It is brightly colored,

red–blue–yellow–green–aqua–magenta–turquoise. Why

pretend it’s less beautifully complex than it is? We have

become a reductionist society with all kinds of rules for

who gets included and who doesn’t, and we cannot talk to

each other anymore without the risk of being alienated,

Now is the time to stop glorifying tribalism — doesn’t serve us well in society
outcast, exiled from our beloved groups, so we hide and we

pretend we fit in perfectly, we agree 100 percent with the

party line.

And that may be true for some of us, but not for all of

us. And our pretending doesn’t serve us, doesn’t serve our

communities, or our country, or our world at all.

So speak out, dear pro–choice friends, and admit when

you disagree with the extremes in the liberal party line.

And those of you publically pro–gun in all cases, confess

that you secretly support firearm–purchase limits, even if

your friends mock you.

Let us work to break exclusivity barriers, purity culture,

definitions that limit and exclude, that make us “better

than” another group.

Oh, internet! Oh, social media! Stop glorifying tribal-

ism. Let us stop hating each other. Let’s learn to love in

nuance and shades — not of gray — but of the glorious

rainbow.

Michele Gregoire Gill is program coordinator
of the University of Central Florida’s education
doctorate in curriculum and instruction and is
a professor of educational psychology in the
Department of Learning Sciences and Educa-
tional Research. She can be reached at
Michele.Gill@UCF.edu.

Parker Thomson event honors journalists, ‘Stand Your Ground’ stories win in print category
The 2019 Parker Thomson Awards for Outstanding Legal Journalism in Florida were recently presented in

St. Petersburg during the 2019 Florida Media Conference. The awards are presented by The Florida Bar’s Media &

Communications Law Committee in recognition of outstanding journalism highlighting the system of law and justice as

it affects Floridians. Awards were presented in two categories. First–place awards were worth $500, and second–place

honors received $250. All honorees and their media outlets received plaques. The winners:

l PRINT

First Prize: Kathryn Varn and Zack Sampson, Tampa Bay Times, “Stand Your Ground”

In a series of stories, the pair reported about a 2018 fatal shooting outside a Clearwater convenience store and the role

of a high–profile Florida law in the case. “A good look at Florida’s controversial ‘Stand Your Ground’ law and how it was

applied,” one contest judge said.

Second Prize: Tessa Duvall, The Florida Times–Union, “When Kids Kill”

Duvall’s series of stories focused on Duval County’s status as having Florida’s highest rate of minors arrested on

murder and manslaughter charges and possible reasons why. “Great data–driven read on an important problem in

Jacksonville,” one member of the awards jury said.

l TELEVISION

First Prize: Greg Fox, WESH–TV 2, “Noor Salman on Trial”

Fox’s reporting focused on the widow of the Pulse nightclub shooter and the woman’s legal woes in the massacre’s

aftermath. “Good shoe–leather reporting,” a contest judge said.

Second Prize: No award given.

The Parker Thomson awards honor news stories, series, features, editorials, blogs, documentaries, columns, special

sections — anything that is produced by a news organization and deals with law and lawyers, courts, law enforcement,

the delivery of legal services, the effectiveness of the justice system, the work of the organized Bar or related matters.

The media competition is in its 64th year. This year’s awards honored works published or produced in 2018. Thomson

was a Florida attorney who, from 1968 to 1983, represented numerous prominent clients in First Amendment cases.

He argued three cases in front of the U.S. Supreme Court, including Miami Herald Publishing Company v. Tornillo in

1974. He won that case, helping to overturn a state law that required newspapers to allocate equal space to political

candidates on the editorial pages. Thomson died in 2017 at the age of 85.

Eastern Florida State College now offering a part–time Law Enforcement Auxiliary program
The Eastern Florida State College Public Safety Institute is offering a part–time Law Enforcement Auxiliary program,

set to start on Monday, Sept. 16.

Classes will meet on the Melbourne campus, Mondays and Wednesdays from 6–10 p.m. and every other Saturday

from 7 a.m. to 6 p.m.

Off–campus high–liability training locations will include The Palm Bay campus driving course and the Firearms

Range, located in Cocoa off of Interstate 95 on Pluckebaum Road.

This program prepares students for employment or appointment by criminal justice agencies, with or without

compensation, to assist or aid full–time or part–time law enforcement officers.

The curriculum is approved by the Florida Criminal Justice Standards and Training Commission, and includes both

classroom and high–liability performance/proficiency–based training.

Those interested in the program, should contract Listra Daniel at (321) 433–5638.
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File photo

Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT A TRANSNATIONAL CRIMINAL ORGANIZATION?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is president the 107,000 member The Florida Bar.
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tim michaud< anistonrm@gmail.com>

hi
1 message

tim michaud< anistonrm@gmail.com> Fri, Apr 20, 2012 at 4:47 AM

To: Marto <alm4977@yahoo.com>

Marto,

I want to make sure that you know I truly love you and never wanted you out of my life, I just wanted 
complete honesty.  I also don't want you to think that I don't want you and Jackson here, I absolutely do. 
 You said you wanted a couple of weeks to be away and I respect that, I want to fight for us but do not 

know how to do this, and I do not want you to be gone and think in retrospect that if i would have fought 
harder for us it would have made a difference.

If you change your mind and want to come back, I want you both back, we can have a great life.

xoxo timothy

Page 1 of 1Gmail - hi

5/2/2012https://mail.google.com/mail/?ui=2&ik=667bd12e5c&view=pt&search=sent&th=136ceef77...

tim michaud< anistonrm@gmail.com>

hi
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tim michaud< anistonrm@gmail.com> Fri, Apr 20, 2012 at 4:47 AM

To: Marto <alm4977@yahoo.com>

Marto,

I want to make sure that you know I truly love you and never wanted you out of my life, I just wanted 
complete honesty.  I also don't want you to think that I don't want you and Jackson here, I absolutely do. 
 You said you wanted a couple of weeks to be away and I respect that, I want to fight for us but do not 

know how to do this, and I do not want you to be gone and think in retrospect that if i would have fought 
harder for us it would have made a difference.

If you change your mind and want to come back, I want you both back, we can have a great life.

xoxo timothy
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By Ashley Barrett Bloom
ashley.bloom@svn.com

PANAMA CITY — SVN will be leading the marketing

efforts for the development of the SweetBay Town Center

in Panama City. SweetBay is one of the largest urban infill

projects currently underway in Florida. Community

leaders are expecting it to significantly boost recovery

efforts for the state’s northwest region battered by

Hurricane Michael, which made landfall last October as a

Category 5.

The St. Andrew Bay Land Co., part of HomeFed Corp.,

developed the concept for the SweetBay Town Center a few

years before the hurricane struck. With 3,200 residential

units approved for building, the 700 acres will be the core

of the existing SweetBay Planned Development Commu-

nity built on the site of the old Panama City Regional

Airport. Many of the homes have already been sold during

the initial phase. A 300–unit Class A apartment project is

also planned.

SweetBay’s amenities include five miles of bay access to

residents, a planned marina village, nature trails, an

initial pool and sports court, and the University Academy,

named Florida’s top–ranking free K–8 public charter

school in 2018.

SVN experts in land, marina, retail and multi–family

from around the state have commenced marketing efforts

to bring the project to fruition. Leading the team of five

SVN offices involved in the effort is SVN Lotus.

“This is such a remarkable community and we’re

delighted to be involved in this effort,” said Ashley Bloom,

SVN Lotus managing director. “It’s a gem on the shoreline,

a wonderful place for families to raise children. With the

bay access, there’s a host of recreational activities avail-

able. People can access the Town Center easily, via golf

carts — its good living.”

The SweetBay Town Center project has created much–

needed excitement and support from the Bay County

Economic Development Alliance, Destination Panama

City, elected officials, businesses, community leaders and

citizens.

“SweetBay is a vital part of Panama City’s rebuilding

effort, which is more than just a restoration: We’re growing

our economy and community to become the premier city in

the Panhandle,” said Mark McQueen, city manager,

Panama City. He added that the effort will include the

addition of multifamily housing, boutique retail shops,

restaurants, coffee shops, gyms, a grocery store and more.

“We plan to attract commercial industries, such as

retail, hospitality, aviation, maritime, manufacturing,” he

said. “These are all desperately needed for Panama City to

thrive.”

“We’re so looking forward to the continued development

of this community and working with the people at SVN,”

said Jacob Fish, director of development, St. Andrew Bay

Land Company. “SweetBay is one of the Florida

Panhandle’s premier spots to live, and we’re encouraged to

see all the plans in store for this community. The future

here is exciting.”

l About SVN

SVN, a commercial real estate brokerage firm head-

quartered in Boston, is one of the industry’s most recog-

nized and powerful brands based on the annual Lipsey Top

Brand Survey and “Commercial Property Executive”

magazine.

SVN leads marketing effort for development of Panama City’s SweetBay Center; to boost recovery efforts
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By David DeCamp
David.DeCamp@crowley.com
Crowley Maritime Corp.

FORT LAUDERDALE — Crowley Maritime Corp.

recently partnered with the Port Everglades Association

(PEA), the Seafarers International Union (SIU), Port

Everglades Port Authority and the Broward Business

Council on Homelessness to help provide furniture and

other household furnishings to support the homeless

population in Broward County.

Pier Sixty–Six Hotel and Marina in Fort Lauderdale,

donated furniture bureaus, desks, chairs, lamps, bed

sheeting and other goods. The furnishings were then

securely stored in two of Crowley’s ocean shipping contain-

ers and held on the company’s Port Everglades terminal

prior to distribution in–kind.

In addition to the Broward Business Council on

Homelessness, the donated items will be offered to other

non–profit agencies that aid the region’s homeless

community. These other agencies include the Broward

Partnership for the Homeless, Lifenet4Families, the

Homeless Education Assistance Resource Team (HEART)

of the Broward County School Board, Hope South Florida

and the Salvation Army.

“Crowley is committed to being stewards in the places

where we work and live. We were proud to come together

with our partners to support the transition of people into

stable housing in the South Florida community,” said

Crowley’s Patrick Collins, vice president of marine and

terminal operations, and vice president of PEA.

Thirty–five volunteer workers from PEA, South Florida

Petroleum and Ranger Construction, and the SIU helped

load the donated goods into the Crowley containers.

“Working alongside PEA VP Patrick Collins with

Crowley, and PEA board member Kris Hopkins with

Seafarers International Union, we were humbled to see

the outpouring of support from our 30–plus volunteers who

mobilized in full force to help our community’s homeless

people,” said PEA President Richard Vogel. “It is gratifying

to see the genuine commitment of PEA member companies

like Crowley, Vecenergy and Ranger Construction that do

so much to help so many people.”

l About Crowley

Jacksonville–based Crowley Holdings Inc., a holding

company of the 127–year–old Crowley Maritime Corpora-

tion, is a privately held family– and employee–owned

company that provides marine solutions, energy and

logistics services in domestic and international markets.

Crowley operates under four business units:

Crowley Logistics, a singular ocean liner and logistics

supply chain division; Crowley Shipping, which encom-

passes ownership, operations and management of conven-

tional and dual fuel vessels, including tankers, container

ships, multipurpose, tugboats and barges; engineering;

project management; and naval architecture through its

subsidiary Jensen Maritime; Crowley Fuels, a fuel

transportation, distribution and sales division that also

provides liquefied natural gas and related services; and

Crowley Solutions, which focuses on government services

and program management, government ship manage-

ment, expeditionary logistics and government–oriented

freight transportation services, as well as marine salvage

and emergency response through its 50 percent ownership

in Ardent Global. Additional information about Crowley,

its subsidiaries and business units may be found at

www.Crowley.com.

Crowley Maritime Corp. and Port Everglades Association work together to bring aid to homeless people

Astronauts Memorial Foundation to include private astronauts on Memorial
The Astronauts Memorial Foundation Board of Directors unanimously voted to include private astronauts on the

Space Mirror Memorial at the Kennedy Space Center Visitor Complex. By doing so, the board also voted to include

Michael Alsbury, a private test pilot who died in a 2014 test flight of Virgin Galactic’s SpaceShipTwo, on the wall.

This vote is the result of a long and thorough process over the past four and a half years. AMF acknowledges the

important contributions of the private sector to the future of our nation’s space program.

The AMF honors and memorializes those astronauts who have sacrificed their lives for the nation and the space

program by sponsoring and operating the national Space Mirror Memorial. The Memorial currently honors 24 fallen

astronauts who have perished in US government–sponsored missions or training activities.

“The AMF Board feels Michael’s contributions are worthy of remembrance, as he gave his life in the furtherance of the

mission of space exploration. Michael’s life story will be remembered by future generations, and be an inspiration to those

who seek to explore the unknown,” said former NASA astronaut Eileen Collins, who is a member of the Astronauts

Memorial Foundation Board of Directors. C.J. Sturckow, a retired NASA astronaut and current astronaut for Virgin

Galactic, was instrumental in providing information and bringing awareness to the board of the need to update the

criteria to include private spaceflight professional crewmembers.
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By Ashley Pontius
apontius@newsandexperts.com
News & Experts

Each generation has unique experiences, lifestyles, and

demographics that influence their buying behaviors,

financial experts say. And studies show these distinguish-

ing factors often lead to different spending habits between

generations.

As a result, many companies are reaching out to

consumers and trying to understand — and gain the

attention of — these diverse buyers, says Gui Costin, an

entrepreneur, consultant and author of the bestseller

“Millennials Are Not Aliens.”

“This type of multi–generational marketing is the

practice of appealing to the unique needs and behaviors of

individuals within different generational groups,” says

Costin. “In terms of finding and retaining buyers, compa-

nies cannot underestimate those generational differences.”

Costin discusses how the buying habits of different

generations are influenced by environmental factors and

how businesses must focus their marketing efforts

accordingly:

l Millennials. Now comprising the highest percentage

of the workforce, this generation (born roughly from 1981

to 1995) receives considerable marketing attention. Many

millennials grew up immersed in the digital world — a big

difference from previous generations — and they think

globally. “Attract this group early and earn its loyalty by

appealing to their belief that they can make the future

better,” Costin says. “Traditional mass marketing ap-

proaches do not work well with younger consumers. Be

sure they know that your organization’s mission speaks to

a purpose greater than the bottom line, e.g., globalization

and climate change. Give them systematic feedback

because they value positive reinforcement at accelerated

rates and want more input.”

l Generation X. Following the baby boomers and

preceding the millennials, their tastes are different from

previous generations. “Because they have greater financial

restraints, they often shop at value–oriented retailers,”

Costin says. “On the other hand, they have a reputation of

being incredibly disloyal to brands and companies.

What buying habits tell marketers about each age group across generations; appeals to unique experiences
Generation Xers like initiatives that will make things

more useful and practical. They demand trust to the extent

that if your organization does not follow through once, then

you are likely to lose them.”

l Baby Boomers. This demographic group, with many

now in retirement or nearing it, includes those born from

1946 to 1964. Health is a major concern, and change is not

something they embrace. “They appreciate options and

want quick fixes that require little change and instant

improvement,” Costin says. “They do not like bureaucracy

— but give them a cause to fight for and they will give

their all. Focus on building value and they will be less

price–sensitive. While this group may be aging, they’re

focused on breaking the mold of what 60 and beyond looks

like.”

l The Silent Generation. Born between 1925 and 1945,

this group represents the oldest Americans and, Costin

says, typically is labeled with traditional values such as

discipline, self–denial, hard work, conformity, and financial

conservatism. “It’s important to earn their trust,” says

Costin, “as they believe that a person’s word is his or her

bond. Patriotism, team–building, and sacrifice for the

common good are appealing to this generation. As a group,

they aren’t particularly interested in the information age;

however, the younger members of this generation are one

of the fastest–growing groups of internet users.”

“Communicating with customers in different genera-

tions can be challenging,” Costin says. “However, all

generations appreciate honesty and authenticity. As

environmental factors change, transparency and genuine

interactions remain important to everyone.”

l About Gui Costin

Gui Costin (www.guicostin.com) is the founder of

Dakota, a company that sells and markets institutional

investment strategies. Dakota is also the creator of two

software products: Draft, a database that contains a highly

curated group of qualified institutional investors; and

Stage, a content platform built for institutional due

diligence analysts where they can learn an in–depth

amount about a variety of investment strategies without

having to initially talk to someone. Dakota’s mission is to

level the playing field for boutique investment managers

so they can compete with bigger, more well–resourced

investment firms.

Justice to speak at Republican Women luncheon
Rear Admiral Wayne Justice (ret) will be the guest

speaker for the Aug. 12 meeting of the Brevard Federated

Republican Women. The 11 a.m. event will be held at the

Duran Golf Club in Viera. Reservations are necessary by

Wednesday, Aug. 7. The $25 meeting free includes lunch.

Reservations can be made and paid for at

www.brevardfederatedrepublicanwomen.org or by calling

(321) 727–1212. The Brevard Federated Republican

Women was established in 1950. The organization

encourages and empowers women in all areas of the

political system.

PMC to offer presentation celebrating motherhood
Parrish Medical Center is offering a free community

health presentation celebrating motherhood as part of its

HealthBridge series. “Celebration for Mommy and Me” is

scheduled from 5–7 p.m. on Wednesday, Aug. 14, at

Crescent Coffee Co., 311 S. Washington Ave. in Titusville.

The event is free of charge. Snacks will be served. For more

information and to register, call (321) 268–6156 or visit

parrishhealthcare.com/events. Rita Jordan, PMC lactation

consultant, will be there to share tips and discuss mother-

ing wisdom with new and expectant moms as well as

experienced moms. Babies are welcome.
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Overall opioid–caused deaths decline by 5 percent, but Florida
fentanyl fatalities spike, says Medical Examiners Commission

By John Haughey
jhaughey@watchdog.org
The Center Square

Drug–related deaths declined by

5 percent and opioid–caused deaths

decreased by 13 percent during the first

six months of 2018 compared to the

previous year, but deaths caused by

fentanyl spiked by 64 percent, according to

a report from the Florida Medical Examin-

ers Commission.

Overall, the MEC’s interim report

documents that Florida medical examiners

reported 107,570 deaths statewide between

January–June 2018. Of those deaths,

toxicology results determined 5,922 cases

— about 5.5 percent — involved drugs,

including ethanol [alcohol] poisoning.

The report distinguishes between

“drug–related” deaths and “drug–caused”

deaths.

“The medical examiners assessed

whether the drug(s) identified was the

cause of death or merely present at the

time of death,” it states. “It is important to

note that each death is a single case, while

each time a drug is detected represents an

occurrence. The vast majority of the 5,922

deaths had more than one drug occur-

rence.”

The MEC said in its report that a drug

is indicated as the cause of death “only

when, after examining all evidence, the

autopsy, and toxicology results, the medical

examiner determines the drug played a

causal role in the death.”

Of the 5,922 drug–related/caused

deaths, 3,301 died with one or more

prescription drugs in their system,

according to the report. “These drugs may

have also been mixed with illicit drugs and/

or alcohol,” it states.

The report documents that “total drug–

related deaths” decreased by 5 percent,

from more than 6,200 during the first six

months of 2017 to 5,922 during the same

span in 2018.

There were 2,773 opioid–related deaths

reported, a 10–percent decrease — 312

fewer — during the first six months of 2018

with 1,841 opioid–caused deaths reported,

a 13–percent decrease, or 279 fewer, than

the first six month of 2017.

Within specific categories of opioids,

oxycodone deaths between January–June

2018 totaled 587 with 275 “caused” and

312 “related” to the drug.

St. Petersburg led the state with 36

deaths directly attributed to oxycodone,

followed by Melbourne with 27, West Palm

Beach with 23, Miami 22, Tampa 21 and

Lakeland 20.

Of those 275 deaths caused by

oxycodone, nearly half — 132 — claimed

victims 50–years–old or older with 105

between 35–50 years old.

Hydrocodone–caused deaths between

January–June 2018 totaled 78 — 39

claiming victims 50–years–old or older —

and morphine–caused deaths totaled 543.

Tampa led the state with 60 deaths

directly attributed to morphine, followed by

Jacksonville with 53, West Palm Beach 48,

Daytona Beach 47 and St. Petersburg 45.

Although the numbers present a decline

in opioid caused/created deaths, it is

uncertain how initiatives passed by the

Legislature the last two years contributed

to the decline since they went into effect

after June 2018.

In May 2017, then–Gov. Rick Scott

declared opioid abuse a state crisis after

the state’s Department of Health reported

heroin caused 952 deaths, fentanyl 1,390

deaths, oxycodone 723 deaths and

hydrocodone caused 245 deaths in 2016.

In March 2018, Scott signed into law a

$65 million package of laws that limited

opioid prescriptions to no more than seven

days and made it mandatory for doctors to

check a data base — the Prescription Drug

Monitoring Program — to verify a patient’s

history before writing a script for any

controlled substance.

Also approved in 2018:

l $14.6 million for residential treatment

beds, outpatient treatment and case

management, emergency room treatment

and follow up, peer recovery support

services and targeted outreach for preg-

nant women with substance abuse

disorders.

l $27 million in federal funding from

the Opioid State Targeted Response Grant.

l $16.5 million for Department of

Children and Families, and Department of

Corrections to treat opioid addiction

This year, among bills adopted by

Florida lawmakers to augment the state’s

2018 initiatives is a needle exchange

program and the establishment of an

opioid task force headed by state Attorney

General Ashley Moody.

“It’s encouraging to see drug–related

deaths going down in Florida. Unfortu-

nately, fentanyl–related deaths are on the

rise,” Moody tweeted in response to the

MEC report. “As Chair of Florida’s Opioid

Task Force, I will continue to fight the

national opioid epidemic taking 17 lives a

day in our state.”

Fentanyl, a synthetic opioid that can be

up to 100 times more potent than mor-

phine, caused 1,101 deaths in Florida

during the first half of 2018 — more than

any other drug — followed by cocaine,

which caused 844 deaths, and benzodiaz-

epines, which killed 559 people, according

to the report.

Of the 1,101 fentanyl–caused deaths

between January–June 2018, 140 were

reported in Ft. Lauderdale, 131 in West

Palm Beach, 119 in Jacksonville, 116 in

Orlando and 91 in Ft. Myers.

Fentanyl victims tended to be younger

than those whose deaths were caused by

other opioids with 449 between the ages of

35–50 and 344 between 18–25 years old.
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Please see weVENTURE, page 19

Gender economist, businesswoman Katica Roy to keynote weVENTURE’s
Impact Summit; designed for broad audience; a scaled version of TEDx
By Ken Datzman

The thousands of women businessowners in the

Sunshine State have a lot to cheer about beyond the

remarkable impact their enterprises are having on the

economy.

Between 2007 and 2018, Florida recorded the fastest

growth rate in terms of the number of women–owned

firms in the nation, according to the new “State of

Women–Owned Business Report” commissioned by

American Express.

Florida is followed in the rankings by Georgia and

Michigan, respectively. The report is based on data from

the U.S. Census Bureau’s “Survey of Businessowners,”

which is conducted every five years, in years ending in

two and seven.

“We love to hear that,” said Erica Lemp, the high–

energy executive director of weVENTURE. “We think it’s

great, because we like to say we’re a small–business

support and women’s–empowerment organization. We

seek to serve all entrepreneurs, but we have a special

place in our heart for women and women entrepreneurs.”

Notably in 2018, women–owned businesses that

generated revenues of more than $1 million increased

46 percent over the past 11 years versus 12 percent for all

U.S. businesses.

“We’re seeing this on the local level. There are a lot of

women–owned businesses that are thriving in Brevard

County,” she said.

Her organization, partially funded by the U.S. Small

Business Administration, is based at Florida Tech’s

Nathan M. Bisk College of Business in Melbourne.

Lemp’s resource–rich business coaching and education

entity works closely with entrepreneurs providing a host

of programs designed to help accelerate their company’s

growth, and much more. The expertise includes one–on–

one coaching and consultation.

Her office serves hundreds of people every year across

the entrepreneurial horizon.

“Someone may have a great idea for a product or for a

service, but they are not sure if it would be viable in the

marketplace. We’re here to help them. A business may be

looking to franchise, or perhaps the owner is looking to

sell his or her business, or merge the business. We’re

positioned to help businesses throughout every stage of

their lifespan.”

Another key component of weVENTURE is organizing

and hosting an annual Impact Summit that showcases

women speakers in a format that keeps the audience

engaged and learning.

“We have hosted the Impact Summit for a number of

years,” said Lemp, who has worked closely with Brevard

County businesses for years.

“Three years ago, we fine–tuned the format to make it

more like a TEDx type of event — short bursts of

inspiration, education, and interesting things you need to

know in today’s fast–changing business world. And we

always have a fantastic keynote speaker.”

This year’s keynote speaker is Katica Roy. She is a

gender economist based in Denver.

“Katica is a national and international speaker,” said

Lemp. “She is an inspiration to women, and to all. Our

organization, weVENTURE, is all about gender equity

and pursuit of the ‘American Dream.’ And that is a big

part of what Katica will talk about at the Impact

Summit. Katica is a daughter of immigrants. Her

parents led the way. They had a drive to come to America

and become U.S. citizens.”

Roy earned her bachelor’s degree in political science in

1995 from the University of San Francisco, and holds

advanced degrees from other institutions. She was

featured last year in a University of San Francisco Office

of Development story.

“Katica Roy is from a family who believed in the

power of hope, equity, and change. She is the daughter of

an immigrant and a refugee. Her father and three sisters

ran for their lives to the steps of Air Force One when

President Eisenhower flew 21 Hungarian refugees to

America on Christmas Day in 1956,” the article says.

This year’s Impact Summit is titled “Know Your

Worth.” It will be held from 1–5 p.m. on Friday, Aug. 16,

at the L3Harris Technology Center in Palm Bay. The

facility’s address is 1395 Troutman Blvd., NE. Ticket

prices are $95 per person. To register for this event, visit

weVenture.fit.edu/events/impact–summit.

Sponsorships are available, too, for the Impact

Summit. For more information on being a sponsor for the

Impact Summit, call (321) 674–7007.

Attendees will learn the importance of building a

personal brand and will gain other valuable business

insights.

“The Impact Summit’s focus will be on the business

Erica Lemp is executive director of weVENTURE housed at Florida Tech’s Bisk College of Business in Melbourne. Her organization, which
works with entrepreneurs, small–business owners, and others providing a range of services, will be hosting its annual Impact Summit
Aug. 16 at the L3Harris Technology Center at L3Harris in Palm Bay. There will be five speakers, including keynoter Katica Roy of Denver–
based Pipeline. Her company’s software–as–service platform is designed to stop unconscious gender bias in the workplace and increase
financial performance. The registration fee for the event is $95 per person.

BBN photo — Adrienne B. Roth
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Please see Women’s Center, page 21

Women’s Center had big impact in 2018, served more than 10,000 people;
fundraising grows in importance — ‘Boots & Bandits’ set Sept. 21 inTitusville
By Ken Datzman

The more than 40–year–old Women’s

Center, based in Melbourne with facilities

in Titusville, has had a profound impact on

the lives of many people in Brevard County

over the decades.

The Women’s Center provides a range

of services to victims of domestic violence.

These services include transitional

housing, counseling, and career guidance.

The nonprofit organization, whose

slogan is “changing lives for the better,

forever,” works with people at vulnerable

times in their lives.

“There is a big need in Brevard County

for the services we provide to women, men,

and children,” said Lori Sutherland,

development director at the Women’s

Center, which has just under 50 employees.

“For example, in 2018 the Women’s

Center provided counseling services to

4,970 people. Our Transitional Housing

Program provided 10,799 ‘bed nights’ and

3,106 emergency ‘bed nights’ to victims of

domestic violence.”

She added, “A lot of people come to our

centers in Titusville and Melbourne for

basic needs, such as food and personal

hygiene items. For 2018, the Women’s

Center provided 8,840 basic–need items to

men, women, and children. And, under the

basic–need category, we provided informa-

tion and referrals to another 3,715 people.”

The Women’s Center’s Traditional

Housing services are for low–income

women and their children who are

homeless or at imminent risk of

homelessness.

The Women’s Center also runs the

Sexual Assault Victim Services’ program,

which was previously under the wing of the

State Attorney’s Office. “We have the only

rape–crisis center in Brevard County,” said

Sutherland. “We operate a 24–hour

hotline. Trained hotline representatives

provide information, referrals for counsel-

ing, and community resources to victims.”

She said in 2018 the Sexual Assault

Victim Services’ hotline representatives

answered 1,342 calls. “We served 144

people, of which 72 had a forensic examina-

tion.”

On average, nearly 20 people per–

minute are physically abused by an

intimate partner in the United States.

During one year, that equates to more than

10 million women and men, according to a

report by the U.S. Centers for Disease

Control and Prevention

The Women’s Center, which started off

as a $75,000 organization and is now just

under a $3 million entity, provides

guidance to assist people in realizing their

potential on their journey to self–suffi-

ciency.

nity,” said Thompson, who previously was

the area supervisor for Aging Matters in

Brevard’s Meals–on–Wheels program,

which delivers hot meals to homebound

people age 60 and older who are no longer

able to cook for themselves.

Thompson said volunteers play an

important role at the Women’s Center.

“We’re on a 365–day–a year call schedule.

And we man the hotline 24/7. Our advo-

cates must complete 30 hours of training

and be part of a ‘shadow–mentor’ program,

and meet other requirements.

“We are always recruiting advocates to

In 2014, the Women’s Center expanded

and opened an office on Julia Street in

Titusville. Parrish Medical Center was

instrumental in that expansion.

“Parrish Medical Center purchased the

building for us to provide victim services in

the Titusville area,” said Sutherland, a

University of Florida journalism graduate.

“The Women’s Center works closely

with a lot of organizations, such as Parrish

Medical Center. Parrish Medical Center is

a big supporter of the Women’s Center.

We’re grateful for their support and for the

support of all organizations that help us

achieve our mission. We have a lot of

people in the community doing a lot of

great work for the Women’s Center.”

A countywide organization, the

Women’s Center has licensed therapists,

interns, and graduate students as part of

its team. Sierra Thompson, who recently

was hired as the Women’s Center’s

outreach/volunteer coordinator, was an

intern with the organization three years

ago. She has a master’s degree in nonprofit

management from the University of

Central Florida.

“We have the opportunity to help

change the lives of people through the

services and programs we offer. When I

interned here, I could see the impact this

organization was making in the commu-

The North Brevard Women’s Center Guild will host the fundraiser ‘Boots & Bandits’ Sept. 21 at Fox Lake Park Main Pavilion in Titusville. General
admission is $25. VIP tickets are $50. They are sold at www.WomensCenter.net. The western–themed event will include a barbecue, line dancing and
country music by ‘Them Seeds.’ Brevard County Sheriff Wayne Ivey will be the special guest. Lori Sutherland, left, is the Women’s Center’s development
director. Sierra Thompson is the outreach/volunteer coordinator. They are at the Women’s Center in Melbourne.

BBN photo — Adrienne B. Roth
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By Debbie Boutin
boutind@easternflorida.edu
King Center for the Performing Arts

Music, comedy, dance and more are coming our way!

The King Center is announcing 12 new shows. There

are musical styles for everyone along with some high–

energy performing arts shows.

Tickets for these shows are now on sale.

l ACOUSTIC ALCHEMY — In the Studio Theatre

Friday, Nov. 1, 7:30 p.m.

Tickets start at $70.50 (inclusive of fees)

Produced by Brevard Music Group

Acoustic Alchemy is one of the founding fathers of

“smooth jazz.” From their very first album, “Red Dust and

Spanish Lace,” released in 1987, to the current release,

“Thirty Three and a Third,” they have spent more than

three decades defining and refining the sound of instru-

mental jazz with hits such as “Mr. Chow,” “Lazeez,”

“Flamoco Loco,” “Catalina Kiss,” and “Jamaica Heart-

beat.”

Not only critically acclaimed for their albums (includ-

ing three Grammy nominations) they have also built a

reputation for being one of the most exciting live bands in

the business. Their shows are a perfect combination of

virtuosity, musicality and fun for the fans, featuring a

dazzling array of musical genres, but all the time keeping

their signature acoustic guitar sound to the fore.

“We’ve had a lot of labels over the years, said Greg

Carmichael of Acoustic Alchemy. “At the start there were

all these names flying around, like ‘new adult contempo-

rary,’ ‘new age’ music, and then it became ‘smooth jazz,’

but we’ve never really thought about ourselves as being in

any one particular genre. We just make music we like.”

He added, “At the core, it’s always been about one

simple concept: the sound of the nylon and steel guitars

working together, but that leaves a lot of scope for

exploring all sorts of musical ideas.”

l ROY ORBISON & BUDDY HOLLY:

THE ROCK ‘N’ ROLL DREAM TOUR

Saturday, Nov. 2, 8 p.m.

Tickets starting at $43.50 (inclusive of fees)

Produced by AEG Presents

Through the magic of holographic technology, rock ‘n’

roll pioneers Roy Orbison and Buddy Holly will perform

on stage together for the first time. The Rock ‘N’ Roll

Dream Tour will feature remastered audio from both

legends alongside a live band and back–up singers coming

together in one mesmerizing night of performances.

This cutting–edge holographic performance and

remastered audio will transport audiences back in time

for an unforgettable evening of Orbison and Holly’s

greatest hits onstage.

l FAMILY FEUD LIVE: CELEBRITY EDITION

Saturday, Nov. 9, 8 p.m.

Tickets starting at $30 (inclusive of fees)

Produced by AEG Presents

From the producers of television’s “Family Feud”

comes “Family Feud Live: Celebrity Edition!” This is TV’s

favorite game show live on stage.

If you get selected to play on stage with our celebrities,

you’ll win cash and prizes. Join our fun and famous

celebrity team captains and have a chance at becoming a

member of their on–stage “family.”

l DWIGHT YOAKAM

Thursday, Nov. 14, 8 p.m.

Tickets starting at $48.50 (inclusive of fees)

Produced by AEG Presents

Dwight Yoakam has sold more than 25 million albums

worldwide, and is a 21–time nominated, multiple

Grammy Award winner. He has 12 gold albums and nine

platinum or multi–platinum albums, with five of those

albums topping Billboard’s Country Albums chart and

another 14 landing in the Top 10.

Yoakam’s self–curated SiriusXM channel, titled

“Dwight Yoakam and The Bakersfield Beat Where

Country Went Mod,” launched in April 2018. The channel

celebrates the Bakersfield sound and those whom it has

inspired.

In 2016, Yoakam released his bluegrass album

“Swimmin’ Pools, Movie Stars… on Sugar Hill Records.”

Featuring a band of bluegrass luminaries, this album

boasts a collection of reinterpreted favorites from his

catalogue, as well as a cover of Prince’s “Purple Rain.”

Produced by nine–time Grammy winner Gary Paczosa,

Jon Randall and Yoakam himself, and mixed by Chris

Lord–Alge, this album reflects the love for bluegrass

music that Yoakam developed at an early age in Ken-

tucky and that has inspired him for many years thereaf-

ter.

In addition to his musical career, Yoakam is a

formidable film and television actor who has appeared in

more than 40 feature films, including “Sling Blade” and

“Panic Room.” Recently, he appeared in director Steven

Soderbergh’s film “Logan Lucky” with Channing Tatum

and Daniel Craig.

l JEANNE ROBERTSON

Rocking Humor Tour

Sunday, Nov. 17, 3 p.m.

Tickets start at $34.50 (inclusive of fees)

Produced by AEG Presents

Award–winning humorist Jeanne Robertson has

announced her “Rocking Humor Tour,” which will include

a stop at the King Center. At 75 years young, Robertson

continues to charm audiences with her humorous

observations about life around her.

This former Miss North Carolina, standing six–foot–

two, has a vivacious personality, heart and sense of

humor. She tours nationally and appears regularly on the

Grand Ole Opry.

Robertson has nine nationally released DVDs, three

books, hundreds of hours on SiriusXM satellite radio and

more than 71 million YouTube views.

The demand for Robertson’s family friendly and

engaging brand of comedy has grown exponentially. Some

of her most popular anecdotes include “Don’t Go to Vegas

Without a Baptist,” “Don’t Bungee Jump Naked,” and

“Don’t Send a Man to the Grocery Store.”

l STEVEN WRIGHT

Thursday, Nov. 21, 8 p.m.

Tickets starting at $34.50 (inclusive of fees)

Produced by AEG Presents

Academy Award–winner Steven Wright is a prototype

comedian that many others continually try to follow.

Wright got his big break on “The Tonight Show with

Johnny Carson.” The king of late night enjoyed the

performance so much he invited Wright to appear again

the following Thursday, a rarity on “The Tonight Show.”

His back–to–back appearances helped put his fledgling

career into high gear.

The comic soon found himself performing his off–beat

routines on “Saturday Night Live,” “Late Night with

David Letterman,” and numerous trips back to “The

Tonight Show with Johnny Carson.”

Wright expanded his comedy career to include several

comedy albums, and numerous film and television

appearances as a performer, director and writer. Wright

was the first inductee into The Boston Comedy Hall of

Fame in 2008 and was the recipient of The Johnny

Carson Comedy Legend Award.

He is a regular guest with Conan O’Brien, Jimmy

Kimmel and Seth Meyers and continues touring the U.S.,

Canada and overseas.

l THE FOUR ITALIAN TENORS

Sunday, Dec. 1, 2:30 p.m.

Tickets start at $47 (inclusive of fees)

For the first time in the United States, the Four Italian

Tenors will perform the greatest Tenor Arias and Songs of

all time, in wonderful unique arrangements, created

particularly for their U.S. debut tour.

Their performances are captivating, exhilarating,

passionate, engaging and mesmerizing. This new

generation of world–class tenors will present these classic

works with panache, verve and vivacity, all in their own

inimitable style.

l SPACE COAST BALLET COMPANY’s

THE NUTCRACKER

WITH THE BREVARD SYMPHONY ORCHESTRA

Saturday, Dec. 7, 2 p.m. and 7 p.m.

Tickets starting at $25 (inclusive of fees)

For military personnel, first responders, and children

age 12 and younger, tickets start at $23 (inclusive of fees)

Celebrate the joy and wonder of the holiday with the

Space Coast Ballet Company as the organization cel-

ebrates its 17th year of bringing The Nutcracker to the

King Center Stage.

This year, Tchaikovsky’s best–loved melodies will be

performed by The Brevard Symphony Orchestra. The

artistry of sets and costumes from St. Petersburg, Russia,

are truly spectacular. This artistic masterpiece is directed

by Ekaterina Shchelkanova, of the Kirov Ballet and

American Ballet Theatre, and will feature internationally

acclaimed principal dancers along with talented dancers

from the community.

The Space Coast Ballet Company’s “Nutcracker” rivals

any production in New York City or elsewhere. “the

greatest thing to hit the Space Coast,” says “Florida

Today.”

l A MAGICAL CIRQUE CHRISTMAS

Tuesday, Dec. 3, 7:30 p.m.

Tickets start at $48.75 (inclusive of fees)

The producers of Broadway’s smash hit “The Illusion-

ists” have brought together the world’s greatest entertain-

ers for a spell–binding and incredible new holiday

production.

Attendees will experience the magic of Christmas with

dazzling performers and breathtaking cirque artists from

all corners of the world, accompanied by your favorite

holiday music performed live.

For more information on this concert, visit

MagicalCirqueChristmas.com.

l RHYTHM OF THE YULETIDE DANCE

Wednesday, Dec. 18, 7:30 p.m.

Tickets starting at $31 (inclusive of fees)

This incredible live show creates a new era in Irish

entertainment. The show will feature world and Irish

champion dancers.

Combining traditional dance and music with the most

up–to–date stage technology, this two–hour dance and

music extravaganza will take the audiences on an

exhilarating and exciting, energy–packed time trip

through the ages.

It’s internationally rated as one of the most popular

and busiest Irish step–dance shows in the world, making

it such a success with critics and audiences worldwide.

l A CHRISTMAS CAROL

Sunday, Dec. 22, 3 p.m.

Tickets start at $29.75 (inclusive of fees)

This celebrated Charles Jones adaptation of Charles

Dickens’ “A Christmas Carol,” from Nebraska Theatre

King Center for the Performing Arts in Melbourne adds 12 new concerts to its schedule; tickets on sale

Please see The King Center, page 15
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By Sarah Lofdahl
sarah@bizcompr.com
BizCom Associates

PLANO, Texas — BizCom Associates, an award–

winning Dallas–Fort Worth public relations and market-

ing communications agency, has announced the addition

of School of Rock to the agency’s client roster.

“We are thrilled to be kicking off another busy PR

summer season with a new partnership with School of

Rock,” said Monica Feid, president of BizCom PR. “School

of Rock has aggressive plans to take their branding and

franchise development goals to the next level, and we are

excited to be the agency of record to help them meet and

exceed those goals.”

What began in 1998 as a single school in Philadelphia,

School of Rock is now headquartered in Canton, Mass.,

and has grown into a rapidly expanding international

franchise operating more than 230 schools across nine

global markets.

Since 2009, School of Rock has grown from 4,000 to

more than 35,000 students. The BizCom team will play a

key role in maximizing grand openings to School of Rock’s

growing audience while also overseeing national exposure

in business and consumer media for the well–known

network and its talented leadership team.

“As School of Rock continues to see significant growth

and expansion worldwide, we needed a PR partner to

support the brand as it targets new markets and custom-

ers within the music education space,” said Rob Price,

CEO of School of Rock. “The agency’s vast experience in

putting brands in the spotlight will help School of Rock

continue to win consumer attention, loyalty and growth.”

l About BizCom Associates

Established in 1999, BizCom Associates specializes in

helping international business leaders, entrepreneurs and

franchise companies promote their products and services

around the world. The agency’s clients include Neigh-

borly, Edible Arrangements, Gold’s Gym, Explore

Horizons, Restoration 1, bluefrog Plumbing + Drain,

9Round, Best Life Brands, Solera, Briggo, School of Rock

and The Junkluggers.

l About School of Rock

School of Rock helps aspiring musicians master skills,

unleash creativity, and develop tools they need to thrive

in life. School of Rock offers a wide variety of music

lessons, including guitar lessons, singing lessons drum

lessons, bass lessons and piano lessons which are

available at www.schoolofrock.com/lessons.

Follow School of Rock on Twitter at www.twitter.com/

SchoolofRockUSA and on Facebook at www.facebook.com/

SchoolofRockUSA. For more information on School of

Rock visit www.SchoolofRock.com or call (866) 695–5515.

To learn more about School of Rock franchise opportuni-

ties head to Franchising.SchoolOfRock.com.

BizCom Associates welcomes School of Rock to its client roster; franchise operates in nine global markets

Choreography after Marius Petipa and Lev Ivan

Melbourne City Ballet Theatre and the legendary

National Ballet Theatre of Odessa will present for the

first time in Melbourne one of the most loved and

mesmerizing classical ballets of all time, “Swan Lake,”

with a live or-chestra accompaniment by Satellite

Symphony Orchestra.

This full–scale production, set to the music of Pyotr

Tchaikovsky and based on Russian folklore and German

legend, follows a heroic young prince as he works to free

the beautiful swan maiden from an evil spell.

The amazing Melbourne City Ballet Theatre perform-

ers from the community, under the artistic direction of

Artem Yachmennikov, will share the stage with 55 of

Ukraine’s brightest ballet stars to bring this romantic tale

of true love to glorious life.

l Tickets for all of these concerts may be purchased by

visiting kingcenter.com or by calling the ticket office at

(321) 242–2219.

Caravan, is rich with a thrilling ensemble music, alive

with color and movement and is created to tell this great

and enduring tale in a manner that people of all ages will

enjoy.

Woven throughout this classic tale are beautiful new

arrangements and moving renditions of holiday songs

such as “God Rest Ye Merry Gentlemen,” “Wassail

Wassail,” “Good Christian Men Rejoice,” “Away in a

Manger,” “Greensleeves,” “The Boar’s Head Carol,” and

many more.

The play will feature a cast of 23 performers, musi-

cians, and Broadway–style scenery and costumes.

l SWAN LAKE

Melbourne City Ballet Theatre

National Ballet Theatre of Odessa

Satellite Symphonic Orchestra

Friday, Dec. 27, 7 p.m., and Saturday, Dec. 28, 2 p.m.

Tickets starting at $25.50 (inclusive of fees)

Music by Pyotr Tchaikovsky

The King Center
Continued from page 14
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Over 1.5 Million Sq. Ft. 
in Brevard & Volusia

Counties

FOR SALE OR LEASE 9,807 SQ. FT.
5151 Babcock Street, Palm Bay, FL 32905

5151 BABCOCK STREET

SALE PRICE:

$1,500,000
With neighboring lot,
5131 Babcock Street: 

$1,799,000

EXCELLENT LOCATION!
Babcock Street Frontage
Main Travel Corridor with Over 
30,000 Cars Per Day
6.1 Miles from Orlando 
Melbourne International 
Airport Terminal
Convenient to I-95 & US-Hwy 1
1 Hour from Orlando 
International Airport

FOR LEASE: $15.62 SQ. FT. PLUS CAM
• Built in 2012
• Stand Alone 9,807 Sq. Ft. Facility
• O�ces with Moveable Walls
• Café & Kitchen
• Babcock Street Frontage with Back-lit 

LED Signage
• Over 30,000+ Cars Per Day & 43,000 

Residents Within 3 Miles
• Neighboring Land May Be Purchased 

with Building

REAL ESTATE

Aaron Anderson
Aaron@CIA-developers.com

321.723.3400
EXT 208

CIA-DEVELOPERS.COM
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By Mike Lovecchio
mike.lovecchio@andbarr.co

ORLANDO — Central Florida is home to a well–

established technology industry and rapidly growing

collection of innovative startups.

To showcase the growth of the region’s tech ecosystem

and elevate its reputation globally as a hub for science,

tech and space, Central Florida Tech Alliance has as-

sembled a community of top companies and leaders to

drive that mission forward.

“The value of being a member of Central Florida Tech

Alliance and serving on the executive committee is

building tremendous relationships with the many talented

and highly successful members of the board and through-

out Central Florida,” said Orlando Magic Senior Vice

President of Technology Jeff Lutes. “CFTA has established

goals for growing the technology talent within the region

and keeping this talent local by partnering with key

entities and being a connector across the region.”

CFTA was created to meet the growing need to elevate

awareness of the region’s groundbreaking status as a

technology and innovation hub. Evolving from multiple

tech associations, CFTA provides a single source to

showcase the region’s top talent and establish Central

Florida as an attractive destination for technology

startups.

“CFTA members are dynamic and forward–thinking

technologists driving progress in space; simulation and

training; and software development, among others,” said

Central Florida Tech Alliance CEO Jim Thomas. “The

future of our region is being shaped today by incredible

talent and innovative companies propelling Central

Florida’s tech industry to success on an international

scale.”

Since its inception in March 2018, CFTA has rapidly

grown its membership to more than 70 top organizations.

Its executive committee is led by tech leaders from

throughout the region, including:

l Chairman: Adam Scheinberg, vice president of

information technology, Massey Services

l Vice chairman: Rajiv Menon, founder and CEO,

Informulate

l Treasurer: Lily Wong, digital transformation execu-

tive, Accenture

l Secretary: Jeff Lutes, senior vice president of technol-

ogy, Orlando Magic

l Executive–at–large: Dr. Chris Morton, cofounder and

CEO, NanoPhotonica

“Central Florida Tech Alliance is a bold initiative to

unite the tech community within our seven–county

region,” said CFTA Chairman and Massey Services Vice

President of IT Adam Scheinberg.

“Our goals include fostering productive relationships;

supporting and mentoring startups; and growing and

nurturing tech talent throughout Central Florida. We

believe the greater Orlando region is one of the fastest–

growing and diverse tech hubs in the nation, and we hope

our efforts will spur collaboration and synergies to add to

its continued growth.”

l About Central Florida Tech Alliance

CFTA is a community of industry leaders throughout

the space; simulation and training; software development;

digital media; gaming; and additive manufacturing. CFTA

fosters continued growth of the region’s tech ecosystem by

uniting top companies and leaders throughout Brevard,

Lake, Orange, Osceola, Polk, Seminole and Volusia

counties. Its mission is to establish the region as a globally

leading technology hub of innovation and propel it to

success on an international scale. Its membership includes

more than 70 organizations, including the Orlando Magic,

Massey Services and the University of Central Florida.

To learn more about this organization, visit CFTA at

www.CentralFlorida.tech.

Central Florida Tech Alliance to establish region as global technology hub; keep local talent by partnering

Global Leadership Summit to broadcast
live at 500 sites, including in Rockledge

Global Leadership Network’s 25th annual Global

Leadership Summit will be broadcast live by satellite in

HD to more than 500 U.S. sites Aug. 8–9.

The event, expected to reach more than 400,000 people,

will be led by the senior pastor of Life.Church, Craig

Groeschel.

The Global Leadership Summit offers fresh, actionable

insight from a diverse 15–member faculty that includes

Bear Grylls, adventurer, writer, and TV host of “Man vs.

Wild;” Bozoma Saint John, chief marketing officer,

Endeavor, and former chief brand officer of Uber; and

Patrick Lencioni, best–selling author, founder and CEO of

The Table Group.

The Global Leadership Summit telecast will originate

from Willow Creek Community Church near Chicago.

The local site for the telecast is Cross Bridge Church,

651 Barnes Blvd., in Rockledge. The telephone number is

(321) 636–4600.

Bonsai extravaganza is returning to the
Brevard Zoo; registration is now open

Brevard Zoo guests can experience the Japanese art of

bonsai when Bonsai Weekend returns on Aug. 10–11 from

10 a.m. to 4 p.m. It is organized by the Bonsai Society of

Brevard and will take place in Brevard Zoo’s Nyami

Nyami River Lodge.

The event, which is included with Brevard Zoo admis-

sion, will feature dozens of miniature trees and a bonsai

care demonstration at 1 p.m. on both days.

Guests of all ages can attend a workshop on Aug. 10

from 1–3 p.m. for $35, which includes a tree to take home.

Children under the age of 10 years must be accompanied

by a paid adult.

Registration is open at www.brevardzoo.org/bonsai–

weekend.
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which are both critical components of our local economic

base.”

In a release, Gov. Ron DeSantis said, “As a veteran, I

know the value in supporting Florida’s military installa-

tions and their surrounding communities. We will continue

to rebuild and create resilient bases for the hardworking

men and women who serve our country and state.”

“We greatly appreciate the hard work of the EDC in

securing funding for our Emergency Operations Center,”

said Brevard County Commissioner Chairwoman Kristine

Isnardi. “The importance of replacing this facility has long

been a priority for our county.”

“This grant award puts us another step closer to the

reality of a new Emergency Operations Center,” said

Brevard County Emergency Management Director

Kimberly Prosser. “We continue to work with local, state

and federal partners in our efforts to enhance public safety

in east Central Florida.”

For more information on the Defense Infrastructure

Grant Program visit www.FloridaJobs.org/military–

community–programs

l About the Economic Development Commission of

Florida’s Space Coast

The Economic Development Commission is dedicated to

attracting new business and investment and expanding

existing industry throughout the Space Coast, influencing

change on government laws and regulations affecting

economic development, promoting the Space Coast to

encourage new investment, supporting efforts of Space

Coast military installations, and relaying new programs

and procedures to assist manufacturing and high–tech

companies. The EDC is a private, not–for–profit coalition

whose stakeholders are business leaders committed to the

economic growth and stability of this region.

EDC secures grant for Brevard Emergency Operations Center, critical to PAFB, local, state and federal entities

By Sarah Levanti
slevanti@spacecoastedc.org
Economic Development Commission

The Economic Development Commission of Florida’s

Space Coast has secured a Defense Infrastructure Grant

from the Florida Department of Economic Opportunity in

the amount of $366,666.

This is the second consecutive year that the EDC

identified this opportunity and was awarded funds which

will support the Brevard County Emergency Operations

Center Civil Site Preparation project. Last year, the EDC

was awarded $500,000, bringing the grant award total to

nearly $867,000.

The Defense Infrastructure Grant Program protects

Florida’s military bases by providing funding for local

infrastructure needs, as well as other area assets. Brevard

County’s EOC serves as a critical component to managing

local launch activity overseen by Patrick Air Force Base.

Brevard County’s EOC centralizes response and

recovery decisions, plans, and operational activities, so that

the efficiency, quality, and quantity of resources achieve

maximum effectiveness in an emergency situation. This

ensures timely alerting and warning capabilities to protect

Brevard’s residents, and the millions of its annual visitors.

The EOC has a unique significance to local, state, and

federal governments for disaster preparedness and

response due to the assets within its borders.

“After identifying and receiving this award in 2018, the

EDC made it a priority to pursue this funding opportunity

again in 2019,” said Lynda Weatherman, president and

CEO of the EDC. “The EOC is a vital asset for our safety,

and for the success of our military and space operations

Mainstream Engineering awarded USAF contract for advanced cooling module
ROCKLEDGE — Mainstream Engineering Corp. has been awarded a contract from the U.S Air Force to demonstrate

an Advanced Vapor Compression Cooling Module.

Upgrades or addition of advanced on–board electronics into today’s Air Force aircraft has resulted in increased

demands for cooling of the new electronics and typically very little space or power is available to provide this cooling.

Mainstream is developing a family of lightweight, highly efficient, compact modules to provide cooling for the in-

creased demand.

l About Mainstream Engineering Corp. (www.mainstream–engr.com)

Founded in 1986, Mainstream Engineering’s mission is to transition thermal control, energy storage and energy

conversion technology into high–quality, cost–effective, environmentally safe green, commercial products.

Its products include lightweight diesel engines, thermal control units, biomass conversion technologies, refrigerators/

freezers for shipping containers and the QwikProduct line of heating, ventilation, air conditioning and refrigeration

products.

Areas of research include thermal control, energy conversion, power electronics, turbomachinery, chemical technology

and materials science.
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ASIC Design Engineer (REQ#4451396)
Apple Inc. has multiple openings for the
following in MELBOURNE, Florida:
ASIC Design Engineer (REQ#4451396)
Review dsgn specifications & dvlp detailed
tstplans. Refer REQ# & mail resume to: Apple
Inc., ATTN: D.W., 1 Infinite Loop 104-1GM,
Cupertino, CA 95014. Apple is an EOE/AA
m/f/disability/vets.

Melbourne Office: 723-1400
Indialantic Office: 724-2300
Relocation: 725-1500

Palm Bay Office: 725-8120
Viera Office: 259-2993
Commercial: 723-3664

www.NationalRealtyFla.com
Serving Brevard Since 1965

ROBERT DEVRIES  
MBA, AWMA®, CRPS®
(321) 773-7773
www.FirstWaveFinancial.com
401kinfo@firstwavefinancial.com
1300 Highway A1A, Suite 103
Satellite Beach, FL  32937

TM

The Brighter Future of

Employee 
Engagement

Is your 401(k) plan being used 
as a primary tool to foster 
employee engagement?

If not, then it should be! More engaged employees 
lead to higher employee retention, better customer 
service, and overall positive operational health. All of 
these add directly to your bottom line. Start engaging 
today; contact us for a complimentary consultation!

A copy of FirstWave’s current written disclosure statement 
discussing our advisory services and fees is available upon request.
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By Erika Brazaityte
erika.brazaityte@vilnius.lt

Women Go Tech, a unique initiative based in

Vilnius, Lithuania, that is designed to aid women in

establishing themselves within the fields of technology

and information technology, has finished its third

season this summer.

Now, the Women Go Tech organization is looking to

enter the Nordic tech scene to see if its mentorship

programs could help bridge the tech industry’s gender

gap in the Nordic countries such as Sweden, Norway,

Denmark, Finland, and Iceland.

The tech industry, in spite of its rapid development,

seems to be still lagging in terms of the gender gap.

According to the European Institute for Gender

Equality, out of about 8 million specialists operating

within this sector in the European Union, only

17 percent are women.

When it comes to the number of female employees in

the information and communications technology sector

(ICT) in individual countries, Lithuania is among the

EU leaders. According to Eurostat data, 25.7 percent of

ICT professionals in Lithuania are women — a

percentage topped only by one other EU country,

Bulgaria (26.5 percent).

In the Nordics, Finland ranks first with 21.8 percent,

with Sweden (20.9 percent), Denmark (20 percent),

Norway (19.5 percent, and Iceland (16.4 percent)

following suit.

Apparently, the Nordic countries, traditionally a

leading force in regards to equal rights, have goals to

accomplish before bridging the ICT gender gap, and this

is where Woman Go Tech might come into play.

Around 70 percent of women who have completed

the program — aimed to help jumpstart careers in tech

— are known to be maintaining a steady presence

within the industry after the end of their time with the

initiative.

The initiative operates based on mentorship.

Participants of the program who meet the selection

criteria are assigned mentors who are high–achieving

professionals in their fields. The mentors provide

individual aid and work with the candidates for five to

seven months.

“In Lithuania, we have many examples of women

that were willing to change their careers or found start–

ups, and we are sure that the program will experience

similar success in the Nordics,” said Zyrune Vitaite, one

of the initiative’s founders. “Our home base, Vilnius,

has the ambition to become the next European tech

hub, and that helped our project greatly, but we believe

that even women from less tech–oriented locations

should have equal chances to pursue their dream

careers in tech–related sectors.”

Initial research shows that no other program of the

same size or duration operating within the Nordic

region. Given the fact that the Nordics are typically

known to introduce their innovative practices in

Lithuania, the tables seem to have turned in the case of

Women Go Tech.

A feasibility study of Women Go Tech’s potential in

the Nordics already received funding by the Nordic

countries themselves and is expected to present its

conclusions by the end of 2020.

Women Go Tech already has a proven track record of

attracting an increasing number of applicants and

selecting more participants for their mentorship

programs.

Throughout its three seasons, the number of

accepted candidates rose from 45 to 135. A total of 94

mentors were appointed to work with the selected

participants during the last season.

Many of the largest technological enterprises located

in Vilnius have already become partners of Women Go

Tech.

Women Go Tech is set to provide a breakthrough for

women striving to make a place for themselves in the

technology industry and reduce the gender gap that is

so prevalent in this sector. The Nordics are now

expected to be at the forefront of this change.

l About Go Vilnius

Go Vilnius is the official tourism and business

development agency of the City of Vilnius. The agency

provides visitors, investors, relocating talent, entrepre-

neurs, and businesses with all the essential information

they need to know about the Lithuanian capital. Go

Vilnius offers information on everything from real

estate to leisure activities in Vilnius, simplifying the

process of travelling, relocating to, or investing in

Vilnius. For more information on the organization, visit

www.GoVilnius.lt.

l About Women Go Tech

Women Go Tech is a mentorship initiative based in

Lithuania that helps women establish themselves in

the technology industry. The selected candidates are

mentored by the sector’s professionals. The initiative

itself is growing every year and has just concluded its

3rd season of action. It can be followed on Facebook,

Youtube, Linkedin, Instagram, or contacted via email

at info@womengotech.lt.

Women Go Tech aims to lessen gender gap in Nordic tech sector; mentorship program creates talent pipeline
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Strawberry-Spinach SaladINGREDIENTS
2 cups baby spinach leaves2 cups strawberries, slicedSliced almonds

1 tsp. sugar
1 tsp. poppy seeds
1∕3 cup mayonnaise
¼ cup orange juice

DIRECTIONS
Combine sugar, poppy seeds, mayonnaise and orange juice in a small bowl; stir well, and set aside. Gently toss spinach and strawberries in a large bowl; arrange in eight individual salad plates.

Drizzle one tablespoon of poppy seed mixture over each salad.

HEALTHY EATING
Recipes to improve your wellness and health
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side of things. The speakers will be telling their own

personal stories. They will highlight — through business

lessons and business insights — what they have learned

and what has propelled their success in business,” said

Lemp.

Roy, a former programmer and data analytics expert,

is scheduled to speak for about one hour at the Impact

Summit. She is an ambassador for gender equity in the

workplace, and beyond.

Roy is the founder and CEO of Pipeline, an award–

winning software–as–service platform that leverages

artificial intelligence to identify and drive economic gains

through gender equity. The platform is designed to stop

“unconscious bias” in the workplace. Pipeline launched

the first gender equity app on Saleforce’s AppExchange.

“She looks at ways in which to build gender equity

within businesses, not just for women but equity for all,”

said Lemp. “If we are leaving men out of the equation,

then we are missing a giant piece of the equation. The

idea is to find a way to achieve gender parity in our

lifetime.”

Closing the gender–equity gap, which is seen as a

complex issue, is on the minds of businesses of all sizes.

Gender bias costs the U.S. about $2 trillion each year,

according to one research report.

Four other speakers will be making 30–minute

presentations at the Impact Summit. They are: Laura

Gallaher, CEO of Gallaher Edge and a past TEDx

Orlando speaker; Latria Graham, president and CEO of

Graham Leak Branding; Carmen Natschke, a digital

media and marketing entrepreneur with Panvezza; and

Kelle Wendling, president of Mission Networks Aviation

Systems for L3Harris.

Gallaher Edge provides services “that tap into the

inner workings of your business and your mind.” The

services center on team cohesion, executive coaching and

development, and culture transformation.

Dr. Gallaher is an organizational psychologist. Her

resume includes having worked at NASA’s Kennedy

Space Center for seven years in various roles, including

providing strategic guidance to the leadership develop-

ment programs there. She will provide unique insights

into business cultures.

Graham, before starting her own company, was

assistant director of community relations, cause market-

ing, and player programs for the Orlando Magic. “She

still works a lot with NBA players,” said Lemp. “At the

Impact Summit, Latria will talk about being a woman in

the professional sports industry, as well as the impor-

tance of having a personal brand. Personal branding is

important to your business success. People will not only

know your company, but they will also know you. Her

presentation will fit well into our Impact Summit theme

of ‘Know Your Worth.’”

Her firm provides brand management services and

products to sports and entertainment properties,

universities, professional athletes, corporations, and

government entities.

Natschke once worked for Northrop Grumman Corp.

and Lockheed Martin as a software engineer. “Carmen is

a really interesting entrepreneur. She is all about

strategy. She will be talking about the idea of taking a

truly strategic approach to building your life, building

your career, and building your business. Carmen is also

well known in the interior design field. She has a huge

following in the blogosphere world,” said Lemp.

Natschke is a writer, speaker, new–media entrepre-

neur and founder of the internationally acclaimed design

portal “The Decorating Diva.” Her popular site and

social–media platforms garner a monthly average of

6 million impressions, and hold a top spot among

trendsetting media outlets covering the interior design

and architecture fields.

Wendling is an accomplished leader with experience

in government contracting, defense, and Federal Aviation

Administration markets.

She started working for Harris Corp., now L3Harris,

in 1992 as a software engineer. Wendling rose through

the ranks holding a range of leadership positions at the

company, including vice president for business develop-

ment, strategy, and technology for the Electronics

Systems segment.

“It’s neat to have someone like Kelle participating in

the Impact Summit because she is a woman in leader-

ship at a large corporation. She’s had to lead extremely

diverse teams toward a common goal. Kelle will provide

great insight into the world of big business,” said Lemp.

The Impact Summit is expected to attract 300 people,

including high–ranking executives and corporate

professionals, small–business owners, and students,

among others.

“We have a diverse group of speakers for our Impact

Summit. I believe they will all have something to say

that speaks to the entire audience, regardless if they are

a small–business owner, someone working in the

nonprofit sector, students, educators, or corporate

executives, for example. We designed this program so it

will have wide appeal. We’re excited to present this event

to the community,” said Lemp.
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By Ashley Carr
connect@healthykids.org
Florida Healthy Kids Corporation

TALLAHASSEE — The Florida Healthy Kids Corp.

Board of Directors recently approved contracts for three

health insurance companies to provide subsidized

Children’s Health Insurance Program (CHIP) and full–

pay health insurance coverage through the Florida

Healthy Kids plan, which serves school–aged children

from age five through the end of age 18.

Effective Jan. 1, 2020, Aetna Better Health of Florida

(Aetna) and Simply Healthcare Plans Inc. (Simply) will

provide coverage statewide, and Community Care Plan

will provide coverage in eight Southeast and South

Florida counties. Families will have the opportunity of

selecting their preferred health plan, allowing more

children to stay with their current primary care provider

to ensure a smoother transition.

The Florida Healthy Kids subsidized plan currently

serves nearly 193,000 children who are eligible for the

subsidized CHIP plan based upon their family’s total

household size and annual income, among other

eligibility factors. Families whose annual household

incomes exceed the eligibility criteria for the subsidized

plan can secure coverage for their children through the

Florida Healthy Kids full–pay plan, which currently

serves approximately 15,500 children throughout the

state.

Florida Healthy Kids Corp. Board Chairwoman

Dr. Stephanie Haridopolos said, “With these new

contracts come exciting free benefits for our members,

including transportation assistance, tobacco/vaping and

substance use cessation programs, swim lessons and

weight management tools, as well as 24–hour nurse and

behavioral health lines, giving parents even more

reasons to consider Florida Healthy Kids for their

children’s insurance needs. I look forward to the next

phase of this process, which includes communicating

these beneficial changes to our current and prospective

members.”

Interim Chief Executive Officer Jeff Dykes said, “We

continually strive to reach new heights in care, quality

and customer service, and I’m confident today’s an-

nouncement further demonstrates our commitment to

the children of Florida. Coupled with the changes we’ve

achieved to make our full–pay plan more affordable, I am

excited for the future of the Florida Healthy Kids

program.”

Florida Healthy Kids members in the subsidized plan

pay $15 or $20 per month based on household income,

and currently, Florida Healthy Kids members in the full–

pay plan pay $215 per month per child for health–only

coverage and $230 per month per child for health and

dental coverage. Starting Jan. 1, 2020, members in the

full–pay plan will experience enhanced benefits to match

the benefits of subsidized members, which will include

the elimination of medical and pharmacy deductibles, the

elimination of coinsurance and the lowering of all copays.

The Florida Healthy Kids plan regions mirror

Medicaid’s plan regions, which divide Florida into 11

segments based on population size and geography. Aetna

and Simply will provide coverage in all 11 regions across

the state. Community Care Plan will provide coverage in

regions 9,10 and 11, which include: Indian River,

Okeechobee, St. Lucie, Martin, Palm Beach, Broward,

Miami–Dade and Monroe counties. Information on all

plan regions can be found at www.healthykids.org/

benefits/providers/map.php.

In the coming months, Florida Healthy Kids will

begin notifying families of the upcoming changes and will

assist these families with transitioning their coverage. A

dedicated section of the Florida Healthy Kids website will

be activated to include a comprehensive provider

directory, along with additional information to help

families understand their options and decide which plan

may be best suited for their family.

l About the Florida Healthy Kids Corp.

The Florida Healthy Kids Corp. is a nonprofit, public–

private partnership created by the Florida Legislature to

expand access to affordable, child–centered health

insurance. The Corporation administers Florida Healthy

Kids (healthykids.org), a comprehensive health and

dental insurance program for Florida children from age 5

through the end of age 18. The Corporation also provides

marketing, customer services and administrative

services for Florida KidCare. Learn more about the

Florida Healthy Kids Corp. at www.healthykids.org.

l About Florida KidCare

Florida KidCare is the umbrella brand for the four

government–sponsored health insurance programs —

Medicaid, Florida Healthy Kids, MediKids and

Children’s Medical Services Managed Care Plan — that

together provide a seamless continuum of coverage for

Florida children from birth through the end of age 18.

Benefits include doctor visits, check–ups, immunizations,

prescriptions, emergency care, surgeries, dental care, and

more. Most families pay nothing or as little as $15 or $20

per month. Full–pay options are available for those who

do not qualify for subsidized coverage. Enrollment is

open year–round at floridakidcare.org.

Florida Healthy Kids Corp. Board of Directors approves three health insurance companies to provide coverage
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Women’s Center
Continued from page 13

work for the Women’s Center.”

If you are interested in volunteering at

the Women’s Center, email her at

SThompson@WomensCenter.net or call

(321) 242–3110, extension 2111.

Funding for the Women’s Center is

derived from a number of sources, includ-

ing United Way of Brevard. The Women’s

Center also receives grant money, with the

majority of it coming from the Victims of

Crime Act. That is federal money.

Additionally, the organization receives

grants from local cities as well as the

county government to help maintain its

safe houses and transitional housing.

An increasingly important financial

component for the Women’s Center is

fundraising events.

“Successful fundraising events help us

provide services to more people in need,”

said Sutherland. “Fundraisers are key to

our organization. The events give us a

platform not only to raise money, but also

to raise awareness of the work we do in

Brevard County.”

The Women’s Center will host its third

annual “Boots & Bandits” fundraiser from

5–9 p.m. on Saturday, Sept. 21, at Fox

Lake Park Main Pavilion, 4440 Fox Lake

Road, in Titusville.

Individual tickets to attend the event

are $25. VIP tickets are $50. To purchase

tickets for Boots & Bandits, visit

WomensCenter.net or call (321) 543–3147.

Event sponsorships start at $250. For more

details on being a sponsor or to purchase

tickets, visit the website and click on the

Boots & Bandits link.

The Boots & Bandits planning commit-

tee is led by Cheryl Olsen, MaryAnn

McClain, and Cathy Spencer of the North

Brevard Women’s Center Guild.

“Their Guild works feverishly to raise

money for the Women’s Center. They are

very passionate about the mission of the

Women’s Center,” said Sutherland, adding

that the North Brevard Women’s Center

Guild is comprised of roughly 60 women.

“They’ve been raising money for the

Women’s Center for many years and they

put on first–class events. They host a trivia

event in February and Boots & Bandits in

the fall.”

Boots & Bandits is a western–themed

event that will include a barbecue, line

dancing, country music by “Them Seed,”

and a fun “jail and bail” program that

raises money for the event. “We have

community leaders — men and women —

we call ‘bandits.’ Each bandit is charged

with raising at least $2,000 for the event.

That’s their ‘bail.’ Brevard County Sheriff

Wayne Ivey will be our special guest for the

event.”

She continued, “If the bandits don’t

raise $2,000 each, Sheriff Ivey will put

them in ‘jail.’ It’s going to be a fun evening.

We would like to have at least 10 bandits,

people who will step up to raise money for

the Women’s Center. The bandits can be

from any part of Brevard County.”

In addition to fundraising events, the

Women’s Center generates revenue from

its Furniture & More Thrift Store in West

Melbourne and its Upscale Resale Store in

Titusville.

The Furniture & More Thrift Store is

located 2939 W. New Haven Ave. The

address of the Upscale Resale Store is

3216 S. Hopkins Ave. The two stores are

popular with consumers and their sales

have been steadily increasing since they

opened years ago.

The Women’s Center provides a pick–up

service for people donating pre–owned

items in good condition. The number to call

is (321) 951–1336.

The Furniture & More Thrift Store also

has a retail skills training program that is

provided as part of the Career Guid-ance

program for clients of the Women’s Center

who are in need of job skills.

This year, the Women’s Center

transitioned to its new executive director,

UCF graduate Stephanie Husted, who has

worked in the nonprofit sector for 15 years.

Husted previously served as director to

the office of the president at Heart of

Orlando United Way Inc. in Orlando, a $28

million organization with nearly 150 staff

members.

“It’s great to be back in Brevard County

and it’s great to be with the Women’s

Center,” said Husted, who studied at

Brevard Community College — now

Eastern Florida State College — before

graduating with her bachelor’s degree in

public administration, with a focus on

nonprofit management, from UCF.

“My father was stationed at Patrick Air

Force Base. That was around 1999. I love

this area and met my husband here.”

Since graduating from UCF, Husted has

devoted her entire career to nonprofit

organizations that reach out to serve

people in need.

At the Women’s Center, Husted is

building on the foundation of work that

Jenny Gessler did for the last 25 years as

the organization’s leader.

“It’s not only women we serve, but also

men and children. That’s something we are

trying to raise awareness of because last

year men received about 27 percent of our

victim services. We served more than 500

men.”

She added, “As the new executive

director, my goal is to get out in front of as

many people as possible to let them know

about our mission and the services and

programs we provide. We’re here to help

people in need.”
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accounts for about 10 percent of retail sales — up from less

than 1 percent in 2000 — continues to drive up the

demand for industrial real estate, for warehouses and

“last–mile” distribution centers.

Transportation and warehousing jobs rose 176,000 in

April 2019 from one year ago, while the retail sector lost

49,000 jobs, according to a commercial real estate report by

the National Association of Realtors.

“The warehouse market is sizzling in Brevard County,”

said Michael UIllian. “There just isn’t enough product right

now in that sector. We have seen rates go up by $2 a foot

over the last couple of years.”

According to the Urban Land Institute survey, rent

growth expectations for 2019 and 2020 rose for industrial,

office, and multifamily properties. Industrial rent growth

will lead all property types with 2019–2021 growth

averaging 3.1 percent.

One of the biggest challenges facing the commercial

real estate industry in many communities is lack of

inventory.

But new construction may be on the horizon. “We are

starting to sell some lots we have listed,” said Michael

Ullian. “So new construction is probably coming. Adam

(Rathbun) is doing really well at Kirby Industrial Park in

Palm Bay. He’s been selling industrial lots there for new

construction.”

Michael Ullian added, “We’re seeing good activity in the

manufacturing market, too. It’s not as strong as the

industrial side, but we are definitely seeing a resurgence in

companies coming back and doing production in this area,

which is great. Overall, our firm is well positioned to help

clients with their commercial real estate needs. We have a

team with expertise in all the different sectors of the

industry, and they put the customer first.”

The Ullian Realty Corp.
Continued from page 23

Health First’s Women & Children service
line rolls out a special welcome basket

Brevard’s expectant mothers will now have an en-

hanced experience when they choose the Birthing Care

Centers at Health First’s Cape Canaveral Hospital in

Cocoa Beach and Health First’s Holmes Regional Medical

Center in Melbourne.

In addition to the excellent care providers and support

team members offer, moms will receive a wonderful

welcome basket filled with Health First items for their

comfort and convenience, designed not only to assist them

during their stay, but also to take home with their bundle

of joy.

The Special Delivery Service also includes a complimen-

tary newborn photo session during each mom’s hospital

stay, a photo keepsake to celebrate the occasion, gourmet

meals in a beautiful suite with in–room guest accommoda-

tions and a complete menu of snacks.

Health First Women & Children offers a variety of

educational classes to help expectant mothers prepare for

their big day and life after the baby arrives, which include:

l Birthing Care Center tours

l Classes; Prepared Childbirth, Breastfeeding; Baby

care; Sibling

l M.O.M.s support group

For a list of the dates and times for the Birthing Care

Center tours or more information regarding Brevard

County’s only Level II Neonatal Intensive Care Unit, visit

HF.org/womenandchildren.

Founded in 1995, Health First is a not–for–profit,

community health–care system. The fully integrated

delivery network includes health–insurance plans,

hospitals, a multi–specialty medical group and outpatient

and wellness services.

SD Data
pick up BBN

7/29/19
page 3

FULL COLOR

Nancy Taylor
pick up BBN

7/22/19
page 10

FULL COLOR

Uniform Mart
pick up BBN

7/22/19
page 22

FULL COLOR

Slug A Bug
pick up BBN

7/29/19
page 03

FULL COLOR

Uniforms  �  Shoes  �  Accessories

Uniform Mart

Melbourne Shopping Center

1387 S. Babcock Steet

321-676-0000

Featuring Barco Uniforms

"We Dress The Pros"



AUGUST 5, 2019 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 23

The Ullian Realty Corp.
Continued from page 1

That’s happening in Brevard County. And we are also

starting to see some increases in rents,” said businessman

Michael Ullian, president and founder of The Ullian Realty

Corp. in Melbourne, a full–service commercial real–estate

brokerage.

Ullian has been growing his team of commercial

professionals to keep pace with market demand and

expectations of a continuation of the current real–estate

expansion.

“We are bullish on the economy overall, especially in

our region where there is a lot of job creation. Brevard is

shining right now,” said Ullian.

Florida, in general, will outpace national job growth

through 2021, according to a forecast by UCF economist

Dr. Sean Snaith.

In addition to Rathbun and Ullian, the team members

include Rob Solito; newcomer and industry veteran Bryan

Ridgley; family member Zachary Ullian, Michael Ullian’s

son, a recent Rollins College graduate who just came

aboard the firm; and Lyn Brown, the executive assistant to

Michael Ullian who also works with the whole team at the

firm.

“I’m fortunate to have such a good group. We all work

very well as a team. Bryan is a seasoned real–estate

professional who just joined the firm. He’s been very

successful over the years. And I am proud to have Zach as

a new team member learning this business. Rob is our

Melbourne market expert. Adam and I go way back in this

business. And Lyn Brown keeps us all organized — on

track, making sure all the ‘T’s’ are crossed and the ‘I’s’ are

dotted on the contracts. Lyn is a huge asset to our firm,”

said Michael UIllian.

Brown is in her 12th year with The Ullian Realty Corp.,

after a career as a legal assistant at several Melbourne law

firms.

“It’s a great place to work. I often find myself telling this

to my friends, family and others in the community. Mike

has built a good company and has created just an out-

standing work environment. I should be retired. But I

enjoy working here too much. I’m not ready to retire,” said

Brown.

She was one of the organizers of the 1964 Melbourne

High and Eau Gallie High Class Reunion. The event was

held May 4 of this year at the Hilton Melbourne Beach

Oceanfront Hotel.

Locally, investment dollars continue to flow into the

expanding commercial real–estate sector.

Builders, buyers, and lenders are active in what is seen

as one of the strongest–performing commercial real–estate

markets on the Space Coast in decades.

“Just look at what’s going on in downtown Melbourne,”

said Solito, who is a U.S. Air Force veteran. “For the first

time in 25 years there are cranes in downtown Melbourne.

The eight–story Highline project now being developed —

next to The Henegar Center for the Arts on East New

Haven Avenue — is going to change the skyline of that

area, and much more.”

He added, “There is also a lot of excitement about a new

Hilton franchise that’s coming to downtown Melbourne.

And, luxury condominiums are being built on the river side

of U.S. 1. I work a lot in the downtown market doing

tenant representation and buyer representation.

Melbourne is ‘growing up,’ so to speak. It’s been a teen or

adolescent or however you want to describe it. But now it’s

growing into a more recognizable city. It’s an exciting time

to be in the Melbourne market.”

The $31 million Highline Apartment project by

Zimmerman Development is a 262,000–square–foot

mixed–use building which will include 6,500 square feet of

commercial space on the ground floor. It’s projected to be

completed in the first quarter of 2020.

The Tapestry Collection by Hilton is a boutique brand

that was introduced in 2017. The 11–story structure in

downtown Melbourne will be the first Tapestry Collection

by Hilton property in Florida.

Maurice Kodsi, founder of Tricon Development of

Brevard, is building twin condominium towers on U.S. 1,

just north of Hibiscus Boulevard. Meld Studio Architecture

is the architect for the project.

The Paramount Riverfront Condominiums will feature

two 10–story buildings with a recreation facility, covered

parking, a swimming pool, and a deck overlooking the

river.

Brevard County’s growing attractiveness as a place to

work and live continues to reinforce the growth in commer-

cial real estate here.

Leasing volume at area brokerages has been on an

upward trajectory for the last couple years, reflecting the

robust job market in the county.

Nationally, leasing exceeded historical levels in the first

quarter of 2019 for 65 percent of members who responded

to the Society of Industrial and Office Realtors survey.

That’s up from 51 percent in the prior quarter.

Real–estate economists predict transaction volumes of

$535 billion in 2019, higher than previous estimates.

Recent and expected transaction levels are well ahead of

the long–term average of $327 billion, as equity and debt

capital is “readily available” for most real estate invest-

ments, according to a new Urban Land Institute Real

Estate Economic Forecast.

“There is more demand than there is supply in most

commercial segments right now in Brevard,” said Michael

Ullian, who is an SIOR member. “Activity at our firm has

not slowed from the pace we’ve been experiencing. These

are really good times to be working in this industry. It’s the

best commercial real estate market I have seen in Brevard

County in three decades. In 2020, I will mark my 35th year

in the local commercial real estate market.”

And now he has the opportunity to work alongside his

son. A licensed real estate sales associate, Zachary Ullian

earned his bachelor’s degree in business, with a manage-

ment concentration, graduating in three–and–half years.

He was a member of the Rollins College basketball team,

after starring at Holy Trinity Episcopal Academy in

Melbourne.

“Zach made the decision to come back to the Melbourne

market and join the family business,” said his father.

“His fiancé is from this area. I am really happy to have

him in the firm working with us. Commercial real estate is

an interesting career field. He’ll have the opportunity to

grow with the company and continue the family legacy if

he chooses to do so in the future.”

The 6–foot–4 Zach Ullian attended Rollins College on

an academic and athletic scholarship.

While he was in school, he worked for the Orlando

Magic for two years in different capacities. The first year

he was involved in “premium partnership seating.” The

second year he helped with statistics and analysis.

“It’s good to be back working in a market I am familiar

with,” said Zach Ullian, who in 2017 was a Rollins College

“Role Model” award winner.

“I was born and raised here. Obviously, there is a

learning curve in the commercial real–estate profession,

but I have a really good mentor in my father and also in

my coworkers. I can learn from them every day, and then

start contributing to the firm’s success. It’s great to be back

in Brevard.”

His father was a star pitcher at Stetson University.

Michael Ullian, a 6–foot–6 lefthander, was selected in the

10th round of the June 1984 Major League Baseball

Amateur Draft. He played in the New York–Pennsylvania

League with the Auburn Astros.

While his dream fell short of making it to the big

leagues, Ullian went on to build a successful career in

commercial real estate. His firm has withstood many real–

estate cycles over the last three decades and is now

enjoying the best of times.

“Right now, I don’t see anything on the horizon that

would set us back. I believe the activity and the deals will

continue into 2020. Brevard is in a good position right now.

It’s an attractive county for investors, for businesses, for job

seekers, and for retirees,” said Michael Ullian.

Looking ahead, real estate economists continue to have

a positive view for the U.S. economy, capital markets, and

real estate fundamentals through 2021, according to the

Urban Land Institute’s Real Estate Economic Forecast.

The survey was completed in April 2019 by 45 econo-

mists and analysts at 33 leading real–estate organizations.

“There is plenty of capital out there looking for a home,”

said Ridgley, who worked in the Denver commercial real–

estate market for 10 years, including for CB Richard Ellis

and for the KB Exchange Trust, before moving back to

Brevard.

“A lot of high net–worth individuals who have money

parked in treasuries are looking for investment options —

higher yields on their money. And investment properties

across the various commercial asset classes present

options for them. Investment properties are in demand,”

said Ridgley.

The forecast for the 2019 year–end yield on the 10–year

U.S. Treasury is 2.8 percent. The expected yield for 2020 is

2.9 percent, according to Urban Land Institute’s Real

Estate Economic Forecast. The 2020 Treasury yield

forecast of 2.9 percent is down 60 basis points from the

previous forecast, and well below the 20–year average of

3.5 percent.

The Standard & Poor’s 500 Index averaged annual

returns of 8.6 percent over the past 20 years. Average

20–year returns in the commercial real–estate sector

outperformed the S&P 500 Index, posting roughly a

9.5 percent gain.

“The investment appetite for commercial properties just

continues to grow,” said Ridgley. “A lot of the work I do is

buyer representation for investment properties.” He added,

“Everybody wants to own real estate with a return on it.”

The brick–and–mortar retail industry is one segment of

the market that is challenging.

“I can’t predict what the future holds for traditional

retail businesses, but moving forward I think there will be

something added to the mix that will help draw consumers

to brick–and–mortar stores. There will be some type of

added personal experience that will help drive interest in

bringing consumers to stores.”

Ridgley’s wide experience in the field includes advising

on complex 1031 Exchange scenarios. More real–estate

investors are taking advantage of the little–known 1031

Rule that allows them to keep their profits tax–free.

Internal Revenue Service Rule 1031 has been around

for a long time, and is now enjoying a new popularity

among real–estate brokers and individual investors,

thanks to profits being gained from rising property values.

Michael Ullian said one of the busiest segments in

commercial real estate right now is multifamily, given the

low apartment vacancy rates in many areas. “We just

closed a transaction on a 30–acre site in Palm Bay that is

going to be a large apartment project — 485 units.”

The warehouse segment is another hot area of commer-

cial real estate. The growth of e–commerce, which now
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