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By Ken Datzman

Construction in communities across America has been

robust with record job openings in an industry that

contributes greatly to economic growth.

But the pool of talent available to fill the many open-

ings, which range from skilled craftspeople to project

managers to superintendents, is on the short side.

And the workforce gap is only widening as investment

dollars continue to flow into new projects. Construction

spending is near an all–time high in the United States.

The construction industry is a reflection of the nation’s

broader economic health. A shortage of construction

workers can hamper a region’s ability to remain economi-

cally competitive.

So right now, one of the biggest challenges facing

construction firms of all sizes is the lack of available,

qualified workers to hire.

“I interview on average one to two people per week,

almost every week, for positions with our company,” said

Adam Broadway, the president and chief executive officer

at Certified General Contractors Inc., a longtime

Melbourne general contracting firm that specializes in

commercial construction.

“Probably 25 percent of my time is devoted to recruiting

and interviewing for talent acquisition. So my role has

changed a little in the last two years. This is more of a

sales role. I’m selling people on the company and why it’s a

great place to work.”

Construction companies these days have to be smart

and innovative to win over young talent.

Demonstrating that a job can be a long–term career is

an important recruitment and retention strategy, experts

say. This is particularly true for recruiting and retaining

workers in entry–level positions as these workers are less

likely to be familiar with industry career tracks.

When prospective or current employees are aware of

future opportunities for development and advancement,

they are less likely to treat a job as a short–term arrange-

ment and more likely to invest in their own skills.

Broadway says when he talks to prospective job

candidates, “I emphasize the fact that this industry

provides good career opportunities and you can make a

very good living — a lucrative living. For young people who

are not college bound, the construction trades present a

great career path, without a student debt load to worry

about. As baby–boomers continue to retire from this

industry, the construction sector will present even more

opportunity.”

“The workforce shortage is a real concern right now in

our industry,” added Ryan Runte, the company’s executive

vice president and director of operations. “General

contracting firms are looking for ways to attract, build, and

retain a healthy pipeline of workers, and we’re doing that.”

Roughly 41 percent of the current construction

workforce, including many people in management roles,

will retire by the year 2031, according to the National

Center for Construction Education & Research, a not–for–

profit entity.

According to government data, roughly 500,000

Opportunity abounds in construction; CGC expands in–house training

Adam Broadway, right, is the president and CEO of Certified General Contractors Inc. Ryan Runte is executive vice president and director
of operations. They are the principal owners of the longtime Melbourne firm that specializes in commercial construction. Broadway
started working for the company as a superintendent. Runte joined the business as a project manager. They are encouraging more young
people to consider careers in the construction industry, where job prospects are plentiful and pay is attractive. With more job openings
than people to fill them in the industry, their company created a training/mentor program.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Meaghan Richey
meg@melbourneregionalchamber.com
Melbourne Regional Chamber

The Melbourne Regional Chamber’s Nonprofit

Council recently hosted a newly created conference —

“Meet the Money (Learn the Secrets to Getting Fully

Funded)” — to support, build and recognize the excep-

tional services provided by nonprofit organizations

throughout the Space Coast and beyond.

Held July 23 at the Student Union at Eastern Florida

State College’s Melbourne campus, more than 100

agencies attended the event representing services that

spanned healthcare, homelessness, sports, education,

veteran services, religious affiliations, first responders,

infant, adolescent and adult services, animal welfare,

mental health, arts and culture, emergency services,

rehabilitation, conservation — virtually everything that

contributes to improved quality of life and exceptional

communities.

As a leading business Chamber in Central Florida,

the Melbourne Regional Chamber moved away from the

traditional academics of nonprofit management and

provided a collaborative, experiential learning environ-

ment where nonprofit management inclusive of staff,

board and volunteers could gain the knowledge,

resources and introductions needed to achieve the next

stage of growth.

Jeannette Kraar, CEO of Performance Management

International LLC, and chairwoman of the Melbourne

Regional Chamber’s Nonprofit Council, set the objectives

for the conference. “We wanted to provide an interactive

learning experience, to raise the visibility of nonprofit

organizations, and to build relationships and opportuni-

ties for collaborations between nonprofits, funders and

the business community.”

Julie Boynton, public relations manager with

Brevard Family Partnership, shared her feedback on the

event. “This was by far the best Chamber event I have

attended. The storytelling workshop had great informa-

tion on how to hone your nonprofit’s story, and ways to

find and reach people in a better way. I’ll be back next

year.”

To enhance this event experience, the ROI

Champaign for Community Partnerships in Support of

501(c)(3) agencies, located in Brevard County, was

created. Without selecting a specific mission, agency or

individual, more than $7,000 was raised over a six–week

period. While all agencies benefited from focused

breakout sessions and an expert panel of funding

professionals, nine agencies received these unrestricted

funds that were awarded through a surprise raffle.

In addition, a $10,000 media package was awarded

by Everythingbrevard.com and “Brevard Business

News” gifted more than $5,000 in advertising space.

These agencies received the ROI Campaign dona-

tions: LEAD Brevard, Brevard Family Partnership, Sea

Turtle Preservation Society, Neighbor Up Brevard,

South Brevard Sharing Center, Candlelighters of

Brevard, Florida Wildlife Hospital, Family Promise of

Brevard, and Hubbs–Sea World Research Institute.

Presented by Clary Construction and Champion

Home Health Care, this was the first event of its kind.

Contributors to the ROI Campaign included Brent

Peoples from Raymond James, Debbie Goode from Carr,

Riggs and Ingram, Josh Adams from Rock Paper

Simple, Alexis McGuire from Nationwide Medical

Licensing, Natasha Spencer from Shelter Mortgage,

Barbara Wall from Berkshire Hathaway HomeServices

Realty Florida, David Cable from RE/MAX Elite, Gordon

Hampden from JIPA Network, and Susie Wasdin,

philanthropist.

Conference registration included participation in

Business After Hours that immediately followed the

conference. Attendees enjoyed the opportunity to meet

with the conference speakers, panelists and funders.

Melbourne Regional Chamber puts on event at Eastern Florida State College for nonprofit organizations

Junior League of South Brevard is
seeking donations of trees, wreaths
and raffle items for Festival of Trees

The Junior League of South Brevard will host its

annual Festival of Trees from 9 a.m. to 5 p.m. on

Saturday, Nov. 23, at the Viera Regional Park Commu-

nity Center on Judge Fran Jamieson Way.

This family oriented event is a community fundraiser

that allows Junior League of South Brevard to continue

improving the county through financial and volunteer

commitments.

Through the years, this event has kicked off the

holiday season in Brevard.

What can you look forward to seeing?

l You will fall in love with the beautifully adorned

trees and wreaths donated from talented patrons

throughout the community. These are available for

purchase via a silent auction.

l Stop by the “fabulous” vendor marketplace for early

holiday shopping.

l Order festive poinsettias to decorate your home this

holiday season.

l Don’t forget to buy a ticket to win one of the exciting

raffle packages.

l Bring your children to take photographs with Santa

Claus.

l Register your children online for “Cooking with

Mrs. Claus,” a free event sponsored by Junior League of

South Brevard’s Kids in the Kitchen program.

Junior League of South Brevard is seeking donations

of trees, wreaths, and raffle items. Additionally, it is

accepting vendor applications for its marketplace. For

donation forms, visit JLSB.org or contact Kelsey Pike or

Savanna Robinson at FOT@JLSB.net.

Community Credit
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State of the Art Dental Office

State of the Art
Senior Living and

Memory Care Community
in Melbourne

A Great Project
Chateau Madeleine

DNA
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By Cynthia Schmidt
UCF Forum columnist
University of Central Florida

I facilitated an event in the community last year

following the screening of the WUCF documentary The

Groveland Four. I hope everyone is already familiar with

the story out of Lake County, Florida. If you are not, then

you must read “Devil in the Grove” by Gilbert King, and

watch for the documentary to make the film festival

circuits and PBS channels.

The 1949 story involved a woman who unjustly accused

four young black men of rape. The case led to a race riot,

multiple murders, two trials (including a Supreme Court

reversal), and the assassination of a well–known civil

rights leader and his wife.

But this column is less about the film or the facts of the

case, and instead about my experiences as a white

facilitator in black spaces, or more broadly, as a white

person in black spaces.

This wasn’t the first time I have facilitated a conversa-

tion about race, but this particular experience has stayed

with me. Perhaps it’s because the film itself actually

depicted some of the atrocities visited upon the black

defendants by law enforcement.

Miles Mulrain Jr., a community activist and speaker on

the panel, said it is one thing to read about this history in a

book, but it is another for young people to watch images of

it through film. While watching the film, the audience —

almost exclusively black — audibly reacted to the harsher

scenes. I wonder, as a white person who has studied race

and who has friends and family who are black, if I am left

to merely perceive our American racial history as one

reads it in a book, whereas to a person of color this history

is portrayed in their mind’s eye with the painful vibrancy

of a live action film?

Can a white person ever fully understand what it is like

to be black in America? I don’t think so.

So where does that leave us? In this era of racial divide,

how do we bridge the gap?

Here’s the hard part. Black folks do not bear the burden

of creating the bridge. They cannot, as it is already hard

enough to be black in America without having to educate

white folks along the way. Merely existing as a black

person here is enough work. Novelist and social critic

James Baldwin said that “To be black and conscious in

America is to be in a constant state of rage.”

There are two Americas: In one you can get arrested for

sitting in a coffee shop or for having a barbecue at a park.

In the other America, the one I live in, people are given the

benefit of the doubt, and there’s virtually no reason to

think I can’t get a key to the coffee shop bathroom or cook

my food in a park. Because it’s virtually inconceivable for

white folks to have police called on them for merely

existing, and because white people are able to surround

themselves in white bubbles, it’s like we white people are

reading the book of racial history and racial current events,

while our black countrymen are watching the film, or

harder yet, starring in the film.

So how do we white people put the metaphorical book

down and get to the point of feeling it like you would with a

film, and get closer to breathing this history instead of just

catching it peripherally from the corner of our eye?

First, white people would be wise to study up on the

topic of race since our nation’s school systems do an

inadequate job on the topic.

I recommend White Fragility by Robin Diangelo. You

could read The Warmth of Other Suns by Isabel Wilkerson

for a deep dive into Jim Crow and the Great Migration.

And, of course, The New Jim Crow by Michelle Alexander

is the gold standard. For film I recommend 13th or videos

by anti–racism activist Tim Wise. Whether you agree with

the points made you will learn something.

After getting some background, then go into places

where you are one of few white people. Visit a black

church. Join a traditionally black student organization.

Find a Rotary chapter or Lions Club that is predominantly

black. Check out the Parramore Farmers Market on the

west side of Orlando’s downtown.

See what it feels like to be the representative voice of

your race, realizing that black folks do that all the time.

Which brings me to my final point. On Aug. 26, UCF

and Valencia College will open a joint campus in the

Parramore community, which is not sure yet how it will fit

into this collegiate space. I challenge the downtown

campus to welcome and come to know the people of

Parramore.

How will the campus be a good neighbor? How will

administrators, faculty, staff and students bridge the racial

divide?

Recall that a community existed before the campus

showed up.

In this era of racial divide in the United States, how do we bridge the gap?

Cynthia Schmidt wrote this UCF Forum when she was
director of the university’s Center for Law and Policy
in the Department of Legal Studies. She can be
reached now at CynthiaSchmidtEsq@gmail.com.

City of Palm Bay announces its new police chief — Nelson Moya
The City of Palm Bay has announced the selection of

Nelson Moya as Palm Bay’s new chief of police.

“I look forward to his new direction that encompasses

all the aspects of collaborating with all city departments,

leading the Palm Bay Police Department with progressive

growth and advancement of our team serving in all

capacities. Chief Moya has a sincere passion for protecting

and serving our community in crime prevention and crime

fighting, as well as building relationship connections with

integrity and positive impact,” said City Manager Lisa

Morrell.

Moya has served the community of Palm Bay for more

than 28 years. He began his law enforcement career with

the Palm Bay Police Department in 1991 and has worked

in a multitude of capacities with the agency, rising to the

rank of deputy chief in 2017.

Previously, Moya was an integral part of the command

staff serving as commander and supporting the depart-

ment under the direction of three former Palm Bay police

chiefs.

Moya is a graduate of Barry University where he

earned his bachelor’s degree in administration.

He also attended the Florida Department of Law

Enforcement’s Leadership Academy, Florida State

University’s Certified Public Manager Program, The FBI

Executive Development Seminar, The Southern Police

Institute’s Command Officer’s Development Course, and

the FBI National Academy.

Moya has professional affiliations with the Interna-

tional Association of Chiefs of Police, the Florida Police

Chiefs Association, the FBI National Academy Associates,

and the Brevard County Association of Chiefs of Police,

where he serves as vice president.

“I am confident that Chief Moya’s extensive experience,

history with the agency, proven leadership ability, and

commitment to community relations make him the ideal

leader for the Palm Bay Police Department,” said Morrell.

Moya was selected to be Palm Bay’s new police chief

following an extensive search. The City of Palm Bay

narrowed a list of more than 50 applicants down to six

candidates through a process that included interviews,

examinations, and input from outside consultants.

Following a final round of interviews, the top three

finalists were invited back for a public meet–and–greet at

City Hall where they had the opportunity to speak with

staff and residents and to share their vision for the future

of the Palm Bay Police Department.

“Having worked for the Palm Bay Police Department

since I was 19 years old, I have seen a great evolution and

growth within the agency,” said Moya. “I am honored and

humbled to be given the opportunity to lead the talented

sworn and civilian members of the department as we work

to provide exceptional public safety service to the City of

Palm Bay.”

Mystery Book Club to meet at Palm Bay Library
The Palm Bay Public Library will host a Mystery Book Club meeting at 11 a.m. on Wednesday, Sept. 11. The library’s

address is 1520 Port Malabar Blvd. NE. For more information about this meeting, call Christine at (321) 952–6317.
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Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT A TRANSNATIONAL CRIMINAL ORGANIZATION?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is president the 107,000 member The Florida Bar.

BBN 3734 PAGE 5

To Be Continued ...

NO BLACK SPOTS

Page 1 of 324
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By Jenni McKnight
jlmcknight@fsu.edu
and Hope Miller
floridabookawards@gmail.com

TALLAHASSEE — The Florida Book Awards kicks off

its 14th annual competition with a call for entries in 11

categories.

The Florida Book Awards competition is coordinated

through the Florida State University Libraries, with the

support of partner organizations from across the state.

Established in 2006, the Florida Book Awards is the

most comprehensive state book awards program in the

nation. The contest recognizes and celebrates the year’s

best books written by Sunshine State residents, with the

exception of submissions to the Florida Nonfiction and

Visual Arts categories, whose authors may live elsewhere.

Contest categories include Florida Nonfiction, General

Fiction, General Nonfiction, Poetry, Popular Fiction,

Spanish Language, Visual Arts, Young Adult Literature,

Younger Children’s Literature (ages 0–6), Older Children’s

Literature (ages 7–12) and Cookbooks.

In 2014, the Gwen P. Reichert Gold Medal for Young

Children’s Literature was introduced, providing a cash

prize for the gold winner in the Younger Children’s

Literature category. This award is in memory of Gwen P.

Reichert and serves as a lasting tribute to honor her

accomplishments as a rare book collector, her dedication to

nurturing authors and their audience, and her commit-

ment to children’s education.

The Richard E. Rice Gold Medal Prize for Visual Arts

and the Phillip and Dana Zimmerman Gold Medal Prize

for Florida Nonfiction were introduced in 2016.

The Richard E. Rice Gold Medal Prize for Visual Arts

supports a $500 prize for the Visual Arts Gold Medal

Winner of the Florida Book Awards and serves as tribute

to Richard E. Rice, who suffered from life–altering arthritis

since childhood and spent a large amount of time in the

hospital. From his hospital room, Rice discovered his

artistic talent at the age of four and became a lifelong

artist. Creating artwork offered Rice comfort, strength and

joy, and this prize honors his talent and his commitment to

art and to celebrate art and artists.

The Phillip and Dana Zimmerman Gold Medal Prize for

Florida Nonfiction provides a $500 prize for the Gold

Medal Winner of this category and serves as a tribute to

the donor’s parents, Phillip and Dana Zimmerman,

recognizing their deep roots in Florida and their love of

Florida’s rich history and culture.

Applicants are encouraged to submit their books into

competition any time after the competition is launched,

and as soon as possible after books are officially published.

Entries, which can be submitted by anyone, must be

published between Jan. 1, 2019, and Dec. 31, 2019, and

have an International Standard Book Number (ISBN). All

entries must be received by 5 p.m. on Monday, Jan. 13

(this is not a postmark deadline).

Two or three–person juries — including members of co–

sponsoring organizations, subject experts from the

faculties of Florida colleges and universities, and previous

Florida Book Award winners — will choose up to three

finalists in each of the 11 categories. The jury may award

one Gold, Silver and Bronze medal in each category.

Co–sponsors of the competition include humanities

organizations from across the state, such as the State

Library and Archives of Florida, the Florida Library

Association, the Florida Chapter of the Mystery Writers of

America, Friends of FSU Libraries and the Florida

Humanities Council.

The 2019 winners will be announced in March 2020

and recognized at several events around the state,

including an awards banquet in April.

Winning books and their authors will be showcased in

the summer 2020 issue of FORUM, the statewide maga-

zine of the Florida Humanities Council, and will be

featured at book festivals and association conferences

throughout the year. In addition, copies of all award–

winning books will be put on permanent public display in

the Florida Governor’s Mansion library and in Florida

State University’s Strozier Library.

For general information and the entry form, require-

ments and detailed submission instructions, visit

FloridaBookAwards.lib.fsu.edu.

Florida Book Awards competition issues call for entries in 11 categories; deadline for submissions set

The Fifth Avenue Art Gallery in EGAD
welcomes new member Helen Wheatley

The Fifth Avenue Art Gallery has announced the

addition of Helen Wheatley to its membership. She

recently was active in the Art Gallery of Viera and brings

with her a wealth of experience.

Wheatley was born in Pasadena, Md. When corporate

downsizing led her to Florida in 1995, she began her

painting studies. Since then, she has taken many classes

and workshops in various styles and mediums. Wheatley

finds they spur her creativity and offer her almost limitless

options for how to bring her thoughts and ideas to life.

She has won numerous awards. One of her pieces was

published in “A Walk Into Abstracts” by Sue St. John and

North Light books. She has received signature status in

Acrylic Painters USA and had a solo show at Gallery 14 in

Vero Beach.

Wheatley is a member of Strawbridge Art League,

Central Brevard Art League, North Brevard Art League,

Artists Workshops Inc., Florida Watercolor Society, Acrylic

Painters USA and International Society of Experimental

Artists.

Fifth Avenue Art Gallery welcomes “Wheatley to the

gallery and looks forward to many years of exciting work

together.” Her work is on display at Fifth Avenue Art

Gallery, located in the Eau Gallie Arts District of

Melbourne. The address is 1470 Highland Ave. For more

information on this organization, call (321) 259–8261 or

visit www.FifthAvenueArtGallery.com.

Artemis
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Invest in a Child's Future Today 

pt 
Saturday, September 14, 2019 at 6:30 pm
Eau Gallie Yacht Club - Indian Harbour Beach, FL 

Fulfilling college hopes & dreams for low-income and 
at-risk students in Brevard County 

cS� cJ{(jU) eJ/!'rulohk 
Contact Del Jordan, Take Stock in Children of Brevard County 

jordan.delbressa@brevardschools.org (321) 633-1000 ext 11462 

All scholarship donations are matched 100% by the 
Florida Prepaid STARS Foundation 

Brevard Schools Foundation is a registered 501 (c) 3 non-profit 
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By DottieDeHart
dottiedehart@dehartandcompany.com
DeHart & Company Public Relations

SEATTLE — Too many companies think brand–

building belongs to the marketing department. But

actually, it’s everyone’s business, says Lindsay Pedersen.

“Anyone whose work touches customers should know

and feel your brand,” says Pedersen, author of “Forging an

Ironclad Brand: A Leader’s Guide.”

“This is a bottom–up, side–to–side, top–down, all–

encompassing notion. The more everyone is using your

brand as the North Star, the more faithfully your brand

will grow your business with ease, purpose, and scale.”

That said, here are five brands that live their brand

promise from boardroom to breakroom:

l Zappos. Strong brands use rituals to systematically

instill their brand promise. Take online footwear retailer

Zappos, for example. After four weeks of paid training,

each new hire is given this offer: “If you quit today, we will

give you a $1,000 bonus.” Only those committed to the

spirit of Zappos customer service choose to stay, thereby

enhancing Zappos’s best–in–class customer service, such

as representatives buying plane tickets to personally

deliver items to customers during harried time crunches or

in far–flung geographic restrictions.

l Starbucks. Starbucks is another example of a brand

using ritual to deliver on its brand promise. They begin

their shareholder meetings with coffee tasting.

“Think of ways you can keep your product and your

brand promise at the forefront of everything you do,” says

Pedersen. “In Starbucks’s case, it’s great coffee, uplifting

third–place space, and human connection, and the coffee

tastings exemplify that. In your case, what ritual might

immerse employees in your brand?”

l Trader Joe’s. Trader Joe’s in recent years has had to

decide whether to follow the approach of other grocery

retailers and develop an online presence. That’s a hard

decision, as expanding to online commerce would increase

sales considerably. But with the Trader Joe’s brand as the

filter, leadership has decided to say “no” to selling online.

As Pedersen points out in her book: “Trader Joe’s

president, Jon Basalone, shared on the Trader Joe’s

podcast, ‘For us, the store is our brand, and our products

work best when they’re sold as part of this overall cus-

tomer experience within the store. And so we’re not ready

to give that up. For us, the brand is too important, and the

store is our brand.’”

l Molly Moon’s Ice Cream. Molly Moon’s brand promise

is “simple happiness from homemade ice cream.” The

brand character is wholesome, light–hearted, and upbeat.

In order to deliver on a brand promise of “happiness,” the

ingredients must be of superb quality, the freezers must

run at a consistent temperature to prevent ice crystals, and

the ice cream servers need to have smiles on their faces.

But Molly Moon’s took their brand promise even further.

“To my delight, I recently noticed that Molly Moon’s

infuses their hiring with brand language,” says Pedersen.

“A job posting in the shop window announced, in Molly

Moon’s color and font (not in black–and–white or in generic

font): “Now Hiring Optimists.” Not “Now Hiring Ice Cream

Aficionados.” Not “Now Hiring, Great Benefits.” By

recruiting optimists, Molly Moon’s heightens their ability

to deliver on the promise of ice cream happiness. They

become excellent at recruiting in order to operationalize

brand.

l WakaWaka Power. This product is a portable device

for powering cell phones with solar energy. The headline

on the website is “safe, sustainable solar for all,” and the

tagline is “Share the Sun.” WakaWaka appears to be

targeting people who care deeply about the earth, and their

messaging and imagery are single–mindedly about

sustainability. And yet, while Pedersen says WakaWaka

does many things right, she says it could do better with its

packaging.

“The device I ordered arrived in heavy and

nonrecyclable (let alone biodegradable) plastic,” she says.

“With a brand promise around sustainability, everything,

including the packaging, must deliver on that. WakaWaka

did not yet fully live its brand promise throughout the

value chain. With sustainable packaging, they could more

fully deliver on their promise. This reflects an important

lesson for all companies: Never quit trying to improve on

living your brand.”

“When you live your brand promise, something magical

happens,” concludes Pedersen. “Customers seek you out.

They become loyal. They spread the word and attract new

customers. Everyone wins. Your profits soar, and custom-

ers love you for making good on your word.”

l About the Author:

Lindsay Pedersen is a brand strategist, board advisor,

coach, speaker, and teacher known for her scientific,

growth–oriented approach to brand building. She devel-

oped the Ironclad Method for value–creating brands while

working with billion–dollar businesses like Starbucks,

Clorox, Zulily, T–Mobile, and IMDb, as well as many

burgeoning start–ups. Lindsay lives in Seattle with her

husband and two children.

For more information about her career, visit

www.ironcladbrandstrategy.com.

l About the Book:

“Forging an Ironclad Brand: A Leader’s Guide”

(Lioncrest Publishing, $27.99) is available at bookstores

nationwide and from major online booksellers.

Five companies that infuse brand promise in delightful and inspiring ways, from breakroom to the boardroom

Rotary Club of Indialantic helps school children
The Rotary Club of Indialantic was a sponsor for the

recent ninth annual Center Point Church Backpack Give

Away. The church gave away 2,500 backpacks with

school supplies. During the event, 50 barbers provided

haircuts for children, dentists checked their teeth and

dermatologists checked for skin cancer. These services

were provided free of charge.
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Democracy may not solve all problems but it provides
best way humankind has found to search for solutions

By Lee H. Hamilton

Democracy’s premise is that ordinary

citizens can make solid decisions on

complex issues. But this basic principle and

the structure of laws and practices erected

over the centuries to safeguard it are being

questioned as rarely before.

It’s not just that political leaders in

various western democracies seem to have

little regard for the norms and procedures

they inherited. It’s that public discourse is

filled these days with warnings about

democracy’s collapse. As the writer James

Traub put it not long ago, “You’d have to go

back more than a century, to the 15 years

before World War I, to find another

moment when so many leading

thinkers…questioned democracy’s future.”

Certainly, there’s reason to worry.

Participating productively in our democ-

racy has always been a serious challenge.

But because of the intensely polarized

environment and the enormous amount of

information, both true and false, that

surrounds us, making discriminating

judgments has become harder. It’s not just

that we face the challenge as citizens of

trying to choose the best path forward in

these circumstances. We now also have to

discern what information is true and

what’s false as we do so.

Moreover, as citizens we have to be

more alert than ever to demagogues and

authoritarians, to those who degrade and

diminish democracy, and to those who

want to exclude our fellow citizens from

participating. These traits can be subtle.

Plenty of officials argue, “Trust us, we

know best” on national security, public

finance, and other issues. Too often, the

veil of special expertise is used to hide

abuses of power or efforts to restrict the

freedom of others.

Yet if we ask, with Lincoln, whether this

nation “so conceived and so dedicated can

long endure,” we don’t see a democracy in

its death throes. Yes, it is under stress. It

needs fixing. It cannot be taken for

granted. It struggles with corruption,

complacency, ineffectiveness, and slowness.

But its strengths lie where they always

have: in a population that embraces

democratic values.

As voters we have to look for candidates

and leaders who are committed to making

the political institutions of democracy

stronger: a Congress that works, a judiciary

that is independent of political pressure, an

executive branch that’s transparent and

accountable, a noisy and robust free press,

the rule of law, a sturdy civil society. And

we need to practice democracy as individu-

als: getting involved, making ourselves

heard, voting, improving our corner of the

world. It’s no exaggeration to say the future

of our country depends on citizens stepping

forward.

But we also have to go beyond our

actions by committing ourselves to

democracy’s fundamental values. As others

have noted, democracy is not just a political

system and a set of rules. It’s also a culture

— it’s the way we live: respect for the rule

of law, fairness to all, tolerance of differ-

ences, equal political rights, and equal

opportunity. These are the fundamental

values that undergird our country. It is a

culture that encourages each of us to

become the best we can, and to build a

better neighborhood, community, state,

nation, or world.

Democracy’s gift is that we strengthen it

by practicing it — by getting involved,

making ourselves heard, and engaging

with our communities. This means that we

also strengthen democracy by pushing to

expand the vote, not depress it, and by

taking to heart the simple notion that we

have a government of, by, and for the

people — not just certain kinds of people.

In the end, we’re all bound together in

the same society, attached to these shared

values and practices. It’s why I don’t think

the authoritarian models of China or

Russia or one–man rule hold any attraction

for Americans. We’re not going to go down

those paths.

Democracy may not solve all problems,

and it often frustrates us, but it provides us

with the best way humankind has found to

search for remedies and solutions that

benefit the many. Its future is an educated

guess. None of us really knows what will

happen. What we do know, however, is

that the important question has nothing to

do with whether we’re optimistic or

pessimistic. It’s what do we have to do to

strengthen it?

Lee Hamilton is a senior advisor for the
Indiana University Center on Representa-
tive Government; a Distinguished
Scholar at the IU Hamilton Lugar School
of Global and International Studies; and
a Professor of Practice at the IU O’Neill
School of Public and Environmental
Affairs. He was a member of the U.S.
House of Representatives for 34 years.

Cottage Rose consignment shop finds new home
Jeff Chestine of the retail team at Lightle Beckner Robison Inc. has closed a

2,069–square–foot lease for an Indialantic treasure — the Cottage Rose consignment

shop. Their new home is located at 400 N. Miramar Ave. in Indialantic. The Cottage Rose

owner is Victoria Athey. Lightle Beckner Robison is a full–service real estate firm

specializing in office, retail, industrial, investment properties and asset property manage-

ment. For additional information on this firm, visit www.TeamLBR.com.
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Where will human resource take artificial intelligence in the years
ahead? Experts say loss of jobs will tear heart out of HR temporarily

By Eustace Fernsby
press@fedee.com
Federation of International Employers (FedEE) Press Office

Will jobs rapidly disappear under the onslaught of

artificial intelligence — or will AI meet its match? Will

governments find new ways to manipulate us, or will the

AI boom simply backfire on them?

Read all the literature and it will be easy to get carried

away by the potential impact of AI on our future lives.

According to informed predictions, AI will be able to

solve all problems known to the human race, accurately

predict the future and make work not necessary anymore.

But, of course, that is just not a future that will ever

materialize. Human problems exist because the world is

overpopulated, people seldom act rationally, or with a

respect for the (especially inconvenient) truth and the

distribution of power and wealth will mean that any

technological innovation will be purloined for the

advantage of privileged few and not the democratic

whole. The more clever the systems, the more that the

majority of humanity will no doubt be enslaved.

Those with the required IQ scores of 130+ — sufficient

to drive AI innovations, amount to just 2.5 percent of the

population. There is already a huge premium on AI–

related skills and only those with the biggest purses will

secure the necessary talents. We are not long off from the

point where AI goes underground, with companies and

governments keeping the breakthroughs for their

exclusive use. The rest of us will have access to the

crumbs of advances made outside the inner circles — in

Universities and the garages of enthusiastic amateurs —

but we shall experience the outcome of the major secret

advances as progressively less and less will be left to “free

will” or personal choice.

The advance of AI will do nothing to further the

rivalry of political regimes and may even encourage them

to believe they could win huge advantages through

military confrontation. AI will even convince its human

guardians that it can cope with irrationality and that

because it can imitate human thinking it is the real

thing. Philosophy will be for the playpen and areas where

there can be no right answers, or just a perpetual

tautology, regarded as intellectually suspect and ignored.

But is this the only possible future? Might there be an

equally credible, if rather surprising, alternative?

Curiously, the economic focus of multinationals will

hold out much more hope for humanity than that

presented by politics. Companies will continue to need

consumers and the greater their sophistication the bigger

the market they will represent. Therefore, the interests of

multinationals may come to be at direct variance with

governments, especially if the latter seek to tax compa-

nies more to make up for lost income tax revenues as job

numbers dwindle. Multinationals will, because of their

global reach, also have more ultimate power and

influence than even the largest national governments.

Already Walmart has more annual revenue than Spain

and Royal Dutch Shell more than the revenue of Sweden.

Therefore, the greatest rivalry may end up as not

between governments, but between governments and

multinationals.

So how does HR fit into this seemingly disturbing

equation? According to Robin Chater, Secretary–General

of the leading think tank the Federation of International

Employers, the answer is that it actually has a poten-

tially leading part to play — if it will only seek to play it.

“The loss of jobs to technology will no doubt tear the

heart out of HR temporarily, but it will also strengthen

another, traditionally covert role that HR has long

possessed. For HR is, above all, the human conscience of

the organization. It acts, sometimes unwittingly, as a

huge curb on the impulses of fellow managers, preventing

them from making narrow and short–sighted decisions to

satisfy the latest executive fad or just go for profit at all

costs. This role puts them right in the firing line and risks

their very existence, but most good CEO’s realize that

without such a counter force the corporate entity could

veer off entirely in the wrong direction. No company will

ever be able to operate without some personnel and to the

extent that their needs are addressed, so will the ultimate

needs of suppliers, customers and the public at large.”

Also, according to Chater:

“As corporations rely fundamentally on the sense,

level–headedness and wisdom of HR, so will these

qualities elude the designers of AI systems. Kindness,

integrity, ontological lateral thinking, irony, justice,

reputation, a conscience and emotional intelligence are

never going to be something that a non–human entity

can ever truly exhibit (especially as these softer and

somewhat abstract qualities will always ultimately elude

the mentalities of AI engineers). At best, they will be

false, contrived — and, because they will always prove to

be too precious to be lost, mark the limits of AI’s reach.”

l Background Note

The FedEE is the corporate membership organization

for multinational companies. It was founded with

financial assistance from the European Commission.

Today it is an independent body with corporate members

all around the globe. Before founding FedEE, Chater was

head of process automation at a leading research and

development facility on the United Kingdom’s Cambridge

Science Park.

Republican Women to host meeting; speakers are two candidates running for office
The Federated Republican Women in Action will meet at 11:15 a.m. on Friday, Sept. 6, at Memaw’s BBQ,

4916 Babcock St. NE in Palm Bay.

The speakers will be two Republican candidates for office, Rachel Sadoff and Janice Crisp.

Sadoff, a lifelong resident of Brevard and a 20–year career employee of the Brevard County Clerk of Court, is now

running for the Office of the Clerk of the Court. She has held entry–level jobs up to her current upper–level manage-

ment position. She has a bachelor’s degree in professional studies and a master’s degree in public administration, both

from Barry University.

Crisp is running for Palm Bay City Council Seat 2. A resident of Palm Bay for 10 years, she has lived in Brevard for

20 years. Volunteering on several presidential and local candidate campaigns has allowed her to meet people from all

walks of life. She realizes “how council decisions can affect small businesses and large corporations at the same time.”

Crisp also understands “local social, economic, and environmental needs which will help her find solutions to create a

better version of Palm Bay.”

To make a reservation to attend this meeting, email FRWABrevard@gmail.com or see us on Facebook and let us

know you will attend at FRWABrevard.wixsite.com/frwa.
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Please see Brevard Family Partnership’s Decades in Revue, page 19

Brevard Family Partnership to host its annual Decades in Revue Lip Sync Battle —
the ‘Gnarly 1990s’ to be showcased; opportunities for groups and sponsors
By Ken Datzman

The 1990s were a time of prosperity for

America. Many refer to the 1990s as the

“good decade.”

For most of that decade, Bill Clinton

was president. He was the first baby–

boomer to live in the White House while

the commander–in–chief.

Big advances were made in technology

in the 1990s, with the rise of the internet

leading the way.

Fashion trends that decade such as

platform shoes, windbreakers, denim,

animal prints, and faux fur were ways to

express oneself. Velvet was a popular

fabric, too.

“The 1990s also saw the reboot of bell–

bottom trousers,” said Julie Boynton,

public relations manager at Brevard

Family Partnership.

In the 1970s, Sonny and Cher helped

popularize bell–bottoms in the U.S. by

wearing them on their television variety

show, which drew millions of viewers.

Bell–bottoms are also mentioned in the

popular 1971 music single “Bell–Bottom

Blues” by the rock group Derek and the

Dominos.

Music of the 1990s took on a whole new

concept as groups comprised mainly of

teenagers recorded love songs targeted

toward young women.

“Boy bands were really popular in the

1990s. They created a distinct segment

within the music industry. I recall the

Backstreet Boys (out of Orlando), Boyz II

Men, 98 Degrees, and NSYNC,” said Enie

Windle, co–chairwoman for Brevard

Family Partnership’s 2019 Decades in

Revue Lip Sync Battle fundraiser set for

6 p.m. on Saturday, Oct. 19, at the Hilton

Melbourne Rialto Place.

Today, one of the band members of

Backstreet Boys — Howie Dorough — is a

Brevard County resident. He has been

involved as an investor in real–estate

development here along with his brother

John Dorough.

A community volunteer, Windle is co–

chairing the event with Florida Tech

graduate Madison Conradis of Your Logo

by Geiger, a promotional products com-

pany in Melbourne.

“We encourage people to come to the

event dressed in 1990s attire, and really

get in the spirit of that decade,” said

Conradis. “There will be a costume contest

that evening. This is going to be a fun–

filled event, from start to finish.”

“This is not a black–tie gala. This is a

casual outing filled with laughs,” added

Windle. “This event continues to gain

visibility in the community because it is a

bundle of fun.”

Inspired by the original Jimmy Fallon

“Lip Sync Battle,” this will be the fifth

edition of Brevard Family Partnership’s

Decades in Revue. “We chose the 1990s

because it was a very interesting decade in

so many ways,” said Windle.

“In putting on Decades in Revue, we

have mixed it up over the years. The first

year of the event we celebrated all decades.

The second year we focused on the

fabulous 1950s. We followed up the next

year celebrating the 1980s. Last year we

did the 1970s. And now we’ll be showcas-

ing the 1990s. We are very excited to be

doing the 1990s.”

“The popular television shows in the

1990s included Friends, Will & Grace,

Seinfeld, Wayne’s World, Sister Act, and

Austin Powers,” said Boynton.

Douglas Coupland, author of the novel

“Generation X,” which was published in

March 1991, wrote a piece on the website

History.com looking back on the 1990s.

“The 1990s were a darned good decade,

and everybody now is coming to realize

this, but people also need to know that

when the 1990s began, it felt like anything

but a decade with a unique tone and

texture and attitude. It felt like nothing. It

felt blank. In 1992, Francis Fukuyama

declared the end of history and everyone

believed it. The 1980s, whatever they were,

were over and we were collectively entering

what felt like a blank sheet of white paper.”

In support of Brevard Family Partner-

ship, groups of Lip Sync Battle performers

gather community “votes” before their

performances in the form of donations.

Each $1 raised will equate to one vote for

the performer.

At the end of the night, the performers

will be judged by an “expert panel” of

community volunteers and given scores

based 50 percent on their performance and

50 percent on money they raised. “We will

have a 1990s dance party toward the end of

the event while the votes are being tallied

by the judges and the audience,” said

Brevard Family Partnership’s fifth annual Decades in Revue Lip Sync Battle — the ‘Gnarly 1990s’ — will be hosted from 6–10 p.m. on Oct. 19 at the
Hilton Melbourne Rialto Place. Businesses and organizations enter groups to perform vying to become the Lip Sync Battle champion. Performers gather
community votes in the form of donations. Each $1 raised will equate to one vote for the performer. From left: Madison Conradis, co–chairwoman; Julie
Boynton, public relations manager, Brevard Family Partnership; Enie Windle, co–chairwoman; Phil Scarpelli, CEO, Brevard Family Partnership; and
Karen Davis, associate, Brevard Family Partnership.

BBN photo — Adrienne B. Roth
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Please see Nancy Taylor and Barbara Wall, page 21

Nancy Taylor and Barbara Wall of Berkshire Hathaway HomeServices Florida
enjoy long careers in real estate; sold their firm three years ago, remain on team
By Ken Datzman

INDIAN HARBOUR BEACH — Nancy Taylor and

Barbara Wall are two of the region’s best–known

Realtors. They are also among the most successful

based on their annual sales volume.

For decades, they were partners in a real–estate

agency brokerage business in Brevard County.

Taylor, who started off studying nursing and was

on track to enter that profession, has worked in real

estate for 42 years.

Wall, a former educator who worked for Brevard

Public Schools, is in her 39th year in real estate.

They both made career changes early “and never

looked back. It was the right decision for both of us,”

said Taylor, who had taken all the prerequisites for

the nursing program at Brevard Community College

before changing fields.

“I worked the ‘graveyard’ shift at Holmes Regional

Medical Center in Melbourne. After I completed my

shift at HRMC, I would get ready to go to class. After

attending class, I went home and slept in the after-

noons. Then I would get up, cook dinner, and head to

HRMC for my shift. That was my daily routine.”

The nursing–degree program at BCC at that time

had a two–year backlog and “working the night shift

at HRMC wasn’t exactly what I wanted to continue

doing for two years.”

Her husband suggested that “I look into real estate

because I had moved a lot of times with my parents.

When he suggested real estate, I just rolled my eyes.

But after I researched the field, I thought it might be

interesting work and that I would have the opportu-

nity to meet all types of people. So I went to night

school at BCC and earned my real estate license.”

Wall transitioned and used her skills as a teacher

to become an effective Realtor and businessowner.

“Teachers have to be organized and they have to

know their subject,” she said. “And they must be able

to connect with their students. These are skills that

can be applied to a lot of industries, including real

estate. I believe teachers make excellent real–estate

agents, and we have had quite a few former teachers

work for our agency through the years. Both teaching

and nursing require ‘people’ skills, too, as does real

estate.”

Wall said that people who work in real estate

“must be self–starters. You can’t sit in an office and

wait for something to happen. You have to cultivate

your business. In order to do that, you have to have a

strategic plan. And real estate is not a job where you

go to work at 8 o’clock in the morning and leave at

5 o‘clock that evening.”

Wall and Taylor say Realtors should be active in

their communities, too, volunteering and helping

nonprofit organizations. Taylor is a longtime member

of the Health First Foundation Board of Trustees.

Wall is a newcomer to that board. They both are

supporters of the Brevard Zoo and other organiza-

tions.

“Giving back to the community has long been a

centerpiece of our business plan,” said Taylor.

Besides working with homebuyers and sellers, they

help investors locate income–producing properties,

such as duplexes and apartment complexes. “I’m

working with a gentleman right now who is looking to

build his portfolio of income–producing properties in

Brevard. There is a big demand for these properties. I

just sold a fourplex to an investor,” said Taylor, who,

along with Wall, works with commercial real–estate

investors.

“When a small apartment complex or duplex or

triplex comes on the market, it sells quickly,” added

Taylor, “as long as the deal makes sense. The value is

the income based on the cash flow.”

Taylor and Wall were business partners for 34

years. “First, we started Sterling Properties of

Melbourne Inc. and later that agency transitioned into

Prudential Sterling Properties,” said Taylor. “In 1992,

we purchased a Prudential franchise. Prudential real

estate was new to this area at that time. Prudential

recruited us to join their network of franchises.”

“We were wined and dined by other real–estate

franchises, but went with Prudential because they had

everything we were interested in, including a reloca-

tion component. It was an excellent decision,” said

Wall.

They grew Prudential Sterling Properties from a

small number of people to 65 real–estate agents and a

referral division with another 17 associates, before

selling to Berkshire Hathaway HomeServices Florida

Realty in May 2016.

“Nancy and I thought it was a good time to sell,”

said Wall. “We had built up the business and had a

Veteran Realtors Nancy Taylor, right, and Barbara Wall are with Berkshire Hathaway HomeServices Florida Realty’s office in Indian Harbour
Beach. Taylor, who originally studied to become a nurse, is in her 42nd year in real estate. Wall, a former educator, has worked in the real–
estate industry for 39 years. They were business partners for 34 years, owning Sterling Properties and later Prudential Sterling Properties.

BBN photo — Adrienne B. Roth
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ROHNERT PARK, Calif. — The School of Business

and Economics at Sonoma State University has an-

nounced a $10,000 gift from alumnus Patrick Teixeira,

class of 2009, to fund and launch Student Managed

Investment Fund.

The educational and hands–on learning program is

led by alumnus Nick Mendelson 2016, financial advisor

at Morgan Stanley, with Dr. Douglas Jordan, chair of the

School’s Business Administration Department, as faculty

advisor. The investment portfolio went live this summer.

Through the program students will have the opportunity

to track its performance and make live trades beginning

this fall.

“The Student Managed Investment Fund teaches

students critical skills sought after by employers in the

financial services and banking industry,” said Dr. Jordan.

“Patrick Teixeira and Nick Mendelson have been

optimistic champions of this program. The SMIF

program was made possible by Patrick’s vision and

generosity and Nick’s leadership and expertise.”

“Starting a student managed investment fund has

been my dream for the last 10 years since I learned about

them at a finance conference I attended in my senior year

of undergrad,” said Teixeira. “I wanted to support a

program that would have the greatest impact and

provide students with a transformative experience.”

Since fall 2018, Mendelson has worked closely with 14

students, guiding them through the research, analysis

and identification of a diversified investment portfolio.

“I wanted to find a way to give back to the school as

well as bring real–world experiences to students on

campus,” said Mendelson. “Reflecting on the pivotal

choices and experiences that got me to the position I am

in today, I knew nothing could replace hands–on

experience, real world application, responsibility and

accountability. I met with Dr. Jordan and Patrick

Teixeira about starting a SMIF and the three of us

committed to making this shared vision a reality.”

When senior Jarod Rohrbach, class of 2019, learned

that the SMIF program allowed students to develop and

manage a real, live portfolio, he was sold on being

involved. “I was seeking an experience that offered

everything I wanted to learn about finance and invest-

ment and would pave the way for me to sell myself to

future employers,” said Rohrbach. “I learned that there

are nuances involved in developing a portfolio. You don’t

just go in and pick stocks because they are popular blue–

chip stocks. I learned to peel back the ‘layers of the onion’

and dissect how a portfolio is really constructed — what

must be done in accordance to the fluctuation of the

market, what the rebalancing parameters are when our

portfolio allocations shift, and what our risk tolerance is.”

For more information about the School of Business

and Economics degrees and certificate programs, visit

sbe.sonoma.edu, or contact the School at (707) 664–2377

or sbe.undergrad@sonoma.edu.

Students trade with real dollars in newly launched Student Managed Investment Fund; hands–on, live trades

Satellite Beach Public Library board to meet Sept. 10
The board members of the Satellite Beach Public Library will meet at 6 p.m. on Tuesday, Sept. 10. The library’s

address is 751 Jamaica Blvd. The phone number is (321) 779–4004.
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By Paul Golden
pdg@nefe.org
National Endowment for Financial Education

DENVER — Early career millennials face a host of

financial challenges. Lack of affordable housing, student

loan debt burdens and inadequate savings are common

issues.

While it is convenient to think of this generation as

having a shared experience, research shows distinct

differences between debt profiles of those with two–year

versus four–year college degrees.

The National Endowment for Financial Education

(NEFE), in partnership with The Ohio State University

(OSU), recently published a study examining types of debt

held by individuals at age 30, uncovering several inequali-

ties between two– and four–year degree holders that

highlight just how divergent these two pathways can

become.

“Two–year college attendees experience major life

events and transitions much differently than four–year

degree holders, and these early experiences have profound,

long–term effects on debt holding and financial precarity,”

says Dr. Katherine Sauer, vice president of research and

programs for NEFE. “It may be assumed that with time,

the debt portfolios start to look the same. Instead these

differences persist, and in some cases widen.”

The research, led by Dr. Rachel Dwyer at OSU, finds

that individuals who only complete a two–year degree are

more financially vulnerable than individuals with a four–

year degree, and in some cases are even more vulnerable

than those who have no degree.

When compared to other degree holders, those

with an associate’s degree:

l Are exposed to higher interest rates on student loans

l Have more vehicle and credit card debt and a higher

rate of loan delinquency

l Experience more major life events, such as marriage

and childbearing during the same period of their educa-

tional pursuit

“Most data and assumptions about college debt focus on

bachelor’s degrees, but these are not universally translat-

able to two–year degree holders,” says Sauer. “Under-

standing the unique challenges of two–year degree holders

forces us in the research and education field to treat them

as a distinct group rather than lumping them in with

traditional four–year students.”

According to the study, financial precarity is broader

than just student loans. In fact, the overall portfolio of debt

holding likely contributes to the difficulty of managing

student loan debt, especially in the early years before the

returns to any degree come fully to fruition. The study

captured and compared debt profiles of each type of degree

holder at three points in time. From age 20 to 30, debt

portfolios between degree pathways begin to diverge:

l Associate’s degree holders are more likely to have

debt at age 20 than bachelor’s degree holders.

l By age 25, about one–in–five has a mortgage and at

age 30, a greater proportion of bachelor’s degree holders

have house debt.

l Vehicle and consumer debt are more common at every

age for associate’s degree holders.

l Both types of individuals are likely to hold credit card

debt at age 25. The proportion of bachelor’s degree holders

with credit card debt drops steadily over time, while

associate’s degree holders see only a slight decrease.

l About the Study

The principal investigator is Dwyer in OSU’s Depart-

ment of Sociology. Research assistance was provided by Dr.

Laura DeMarco of OSU, and Dr. Emily Shrider of the

University of Wisconsin–Madison. Two nationally

representative samples were analyzed for this research:

the National Longitudinal Survey of Youth–1997 from the

U.S. Bureau of Labor Statistics and the Survey of Con-

sumer Finances from the Federal Reserve Board.

l About the National Endowment for Financial

Education

NEFE is a nonprofit foundation that inspires empow-

ered financial decision making for individuals and families

through every stage of life. For more information, visit

www.nefe.org.

New study examines debt profiles of two–year vs. four–year degree holders; focuses on individuals at age 30

Health First building 12,000–square–foot medical facility in Palm Bay; iconic tower
Health First associates and Palm Bay city officials recently gathered to celebrate Health First’s new state–of–the–art

medical facility in Palm Bay, which will be located on Eldron Boulevard. The groundbreaking event launched the

12,000–square–foot facility that will enhance customer experience through improved technology.

The building renderings on display illustrated a modern design with an iconic tower that will come to identify future

Health First clinics throughout Brevard County. The Palm Bay facility will feature 30 large examination rooms, two

procedure rooms, radiology and a laboratory, and be able to serve a variety of patient needs in one location.

Construction, set to begin, is expected to be completed in August 2020.

Brevard Regional Hyperbaric Chamber
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By Todd Larkin
todd.larkin@am.jll.com
Jones Lang LaSalle

KISSIMMEE — In honor of International Cat Day, Old

Town, an iconic entertainment park known for its unique,

entertainment, eclectic shops and restaurants, and weekly

events announces a new fall event, The Old Town Cat

Video Festival.

The Cat Video Festival is a one–of–a–kind event in the

Orlando and Kissimmee area, and brings together animal

lovers, cat–video lovers, and those who love laughing. The

all–day festival on Sunday, Oct. 20, will be geared around

the feline and conclude with a montage of cat videos from

Central Florida residents and around the world.

Local pet adoption agencies will be in attendance to

educate guests on the importance of pet adoption in the

Orlando area. Plus, cat focused vendors, entertainment,

and more. The highlight of the event will be a collection of

videos to play at the end of the event. Cat owners are

encouraged to send in pictures and videos of their cats

doing funny and unusual behavior at myoldtownusa.com.

Select video clips will be compiled into the video.

“The Old Town Cat Film Festival is a unique event not

only for Old Town but the Central Florida region,” says Old

Town Vice President and General Manager Thearon

Scurlock. “We strive to offer a wide array of events and

continue to be the premier, affordable Orlando attraction

with live music, entertainment, and car shows throughout

the year. We look forward to offering one–of–a–kind

special events that appeal to all ages and every family

member.”

Built in 1986, Old Town is the recreation of a classic

Florida town at the turn of the century featuring historical

architecture and distinctive storefronts. Located on

U.S. 192 in Kissimmee, Old Town boasts more than

50 unique shops, themed restaurants and bars, rides,

weekly car shows, and family–friendly attractions.

The Old Town Cat Film Festival is free to attend. For

more information or to submit a video, visit the website at

www.myoldtownusa.com. Stay informed of this event and

Old Town happenings by visiting the website or Facebook,

Instagram, and Twitter pages.

Old Town to host event in honor of International Cat Day, pet adoption agencies, other groups to participate

An evening of networking for a cause with Brevard Zoo is set for Titusville
The Titusville Area Chamber of Commerce is partnering with the Brevard Zoo to hold a third “Socials With A

Purpose” event. It will take place on Tuesday, Sept. 3, from 5–7 p.m. at The Grand Martini.

Socials With A Purpose is a quarterly event which provides a platform for members of the North Brevard business,

municipal and residential communities to learn from each other while engaging in activities that benefit the greater good.

At this event, the “Restore Our Shores” Team from Brevard Zoo will present ways to protect the Indian River Lagoon and

lead a mangrove propagule potting activity.

The Grand Martini is located at 345 S. Washington Ave. in Titusville. The cost to attend is $5 and includes hors

d’oeuvres and drinks. Contact Marcia Gaedcke for more information at gaedcke@titusville.org or (321) 267–3036.
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By Jennifer Worski
media@brevardhumanesociety.org
Brevard Humane Society

The Brevard Humane Society will present its eighth

annual “Tuxes & Tails Gala” on Saturday, Sept. 14, from

5:30–8:30 p.m. at the Space Coast Convention Center,

301 Tucker Lane in Cocoa.

Each year this elegant black–tie affair brings together a

diverse group of community leaders and supporters for

delectable food and fine entertainment.

This event has become a premier fundraiser for the

organization, designed to give back to the homeless

animals of Brevard County.

“Tuxes & Tails is the Brevard Humane Society’s salute

to the indelible bond people share with their pets,” said

Theresa Clifton, executive director of the Brevard Humane

Society. “While we all know animals have a ‘tail,’ every pet

that Brevard Humane Society assists through the generos-

ity of our supporters also has a ‘tale’: a story about the love,

care and support it receives and so richly deserves. This

year, we look forward to sharing a number of these tales

with our attendees.”

This event, which typically attracts more than 350

people, includes a VIP lounge in addition to a silent

auction and a live auction.

Mike and Mindy of Lite Rock 99.3 FM will be the

masters of ceremony. They will be joined by celebrity

auctioneer Wayne Ivey, Brevard County’s Sheriff.

Honorary hosts Tom and Susie (“Sloane” Rivers)

Wasdin will greet guests on the red carpet and additional

entertainment will be provided by The Historic Cocoa

Village Playhouse performers and award–winning Magic

Dove Magic Shop sleight–of–hand magicians. A “Big Bling”

raffle and buffet dinner will round out the evening along

with a special recognition given to the “Humane Heroes” in

our community.

Last year, tickets to this event sold out early, so

interested guests are asked to purchase tickets now

through at https://brevardhumanesociety.org/tuxes–tails,

or by calling (321) 636–3343, extension 217.

Major supporters of the event include Subaru of

Melbourne, Lite Rock 99.3, Pet Supermarket, and Jon’s

Fine Jewelry. Additional sponsorship opportunities are

still available with packages ranging from “Fur–

lanthropist” to “Tail Wagger,” which includes prime or

reserved seating, various levels of recognition and compan-

ion pet admission. All funds generated from this event

support the 1,500–plus abandoned, abused and stray

animals annually cared for by the Brevard Humane

Society.

l About Brevard Humane Society

The Brevard Humane Society is a no–kill, 501(c)(3)

nonprofit organization founded in 1952. The oldest

established animal welfare organization in the county, the

Brevard Humane Society promotes the humane treatment

of homeless, displaced and abandoned animals by provid-

ing shelter, compassionate care, adoptions, and community

education. The Brevard Humane Society is not a county

agency and it is not affiliated with any national or regional

organization. Tax–deductible donations, bequests, and

proceeds from events are crucial to its lifesaving mission

and efforts on behalf of the homeless animals.

Tickets on sale for Brevard Humane Society’s annual ‘Tuxes & Tails’ fundraiser set for Sept. 14 in Cocoa

Peter Cranis of Space Coast Office of Tourism to provide update on industry
Peter Cranis, executive director of the Space Coast Office of Tourism, will be the featured speaker at 10 a.m. on

Thursday, Aug. 29, at the Space Coast Association of Realtors. Open to the public, the program is being put on by the

Global Committee of the Space Coast Association of Realtors.

Cranis will be talking about the Tourism Development Office and the Tourist Development Council, what they do,

how they market. and will provide statistical data regarding the tourism industry in Brevard County.

A light breakfast of coffee and donuts will be served.

Cranis grew up in Melbourne and graduated from Eau Gallie High School. He earned an A.A. degree from Brevard

Community College and went on to the University of Central Florida and received a bachelor’s degree with honors and a

master’s degree in communications. He has also been an adjunct professor at UCF for 26 years, as well as being a past

chairman of the UCF Alumni Association, serving on the board of directors for 25 years.

Cranis has held a number of positions in his field, including vice president of consumer marketing at the Orlando/

Orange County Convention & Visitors Bureau (now known as Visit Orlando), where he spent 16 years. There he was

responsible for advertising and marketing programs in eight countries, managed the visitor and call centers, oversaw

travel industry marketing in the U.S. and Canada and managed several other departments. When he left the organiza-

tion in 2016, he was managing more than 40 staff members and a $25 million marketing budget.

For more information on this meeting, call the Space Coast Association of Realtors at (321) 242–2211.
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Over 1.5 Million Sq. Ft. 

in Brevard & Volusia
Counties

FOR SALE OR LEASE 9,807 SQ. FT.
5151 Babcock Street, Palm Bay, FL 32905

5151 BABCOCK STREET

SALE PRICE:

$1,500,000
With neighboring lot,
5131 Babcock Street: 

$1,799,000

EXCELLENT LOCATION!
Babcock Street Frontage
Main Travel Corridor with Over 
30,000 Cars Per Day
6.1 Miles from Orlando 
Melbourne International 
Airport Terminal
Convenient to I-95 & US-Hwy 1
1 Hour from Orlando 
International Airport

FOR LEASE: $15.62 SQ. FT. PLUS CAM
• Built in 2012
• Stand Alone 9,807 Sq. Ft. Facility
• O�ces with Moveable Walls
• Café & Kitchen
• Babcock Street Frontage with Back-lit 

LED Signage
• Over 30,000+ Cars Per Day & 43,000 

Residents Within 3 Miles
• Neighboring Land May Be Purchased 

with Building

REAL ESTATE

Aaron Anderson
Aaron@CIA-developers.com

321.723.3400
EXT 208

CIA-DEVELOPERS.COM
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Satellite Beach City Council approves creation of a
Youth Council — students to learn about government

our closest community partners. We hope

this program will encourage them to learn

more about civic engagement and responsi-

bility, and get involved throughout the

community.”

The Youth Council will be composed of

seven members who are high school

students enrolled in a public, private or

homeschool program, and residents of the

City of Satellite Beach. The terms of each

member will expire upon their high school

graduation.

Applications and information materials

on the program are available through

social media, homeschool groups and at

www.satellitebeachfl.org. Applications

should be returned by Sept. 20 to the City

Clerk’s Office at clerk@satellitebeach.org or

in person at 565 Cassia Ave.

Those with additional questions can

contact the Recreation Department at

(321) 773–6458.

“The Youth Council will provide a

conduit for youth voice to city leadership,

help promote civic engagement and

community service and foster an under-

standing of how municipal governments

works. We look forward to working with

our local youth,” said City Manager

Courtney Barker.

Liz Alward
lalward@satellitebeach.org
City of Satellite Beach

SATELLITE BEACH — With the start

of the new school year, the Satellite Beach

City Council unanimously approved the

creation of a Youth Council in the City of

Satellite Beach.

The program is spearheaded by City

Councilwoman Jodi Rozycki.

She is assisted by staff liaison; director

of recreation Cassie Warthen; and mem-

bers of the Satellite Beach City Council,

local volunteers, and organizations.

“In addition to city government, and the

roles and responsibilities of City Council

members, students will have the chance to

learn about other tiers of government,”

Rozycki said.

“There will be opportunities for students

to learn about their municipal/county

government, participate in the Florida

League of Cities Annual Youth Summit

and work on community projects that could

lead to potential partnerships with the

School Board, nonprofits and local busi-

nesses,” she said.

“We will also teach them about some of

Senate President Galvano appoints Lauren Book,
Ellyn Bogdanoff to Council on Human Trafficking

TALLAHASSEE — Florida Senate President Bill Galvano (R–Bradenton) has

announced the appointments of Sen. Lauren Book (D–Planation) and former Sen. Ellyn

Bogdanoff to represent the Senate on the Statewide Council on Human Trafficking

Direct–Support Organization Board of Directors.

Two additional appointments by Galvano will be made at a later date.

“Human trafficking is a plague on our society, with wide–ranging impacts to communi-

ties and families across our state,” said Galvano.”

“Senator Book has been a champion of legislation designed to fight human trafficking

in a variety of innovative ways that will ensure we both help those impacted and bring

perpetrators to justice. I am honored Senator Book will represent the Senate on this

important Board. Likewise, former Senator Bogdanoff is passionate about eliminating this

form of modern–day slavery in our state. She will be a strong and dedicated voice as the

Board of Directors begins its important work.”

“The enslavement and exploitation of men, women, and children is simply not accept-

able and must be fought with the full force of the law — but to truly eradicate this real–

life evil, we must look at the totality of forces at play,” said Book. “Education for preven-

tion, recognition, and reporting are key, as are support services for brave survivors. I am

honored to be appointed by President Galvano to the Statewide Council on Human

Trafficking Direct–Support Organization Board of Directors. This work has been some of

the most meaningful of my life, and I look forward to continuing to empower and support

survivors of human trafficking as we continue to combat this scourge on society and bring

perpetrators to justice.”

House Bill 851, sponsored in the Senate by Book, requires the Department of Legal

Affairs to establish the Statewide Council on Human Trafficking Direct–Support Organi-

zation to provide assistance, funding, and support to the Council and to assist in the

fulfillment of the council’s purposes.

A direct–support organization is a nonprofit organization authorized by statute to carry

out specific tasks in support of a public entity or public cause.

For more information on these appointments, visit www.FLSenate.gov.

Nextdoor Writers Critique Group to meet
The Nextdoor Writers Critique Group will meet at 2:30 p.m. on Thursday, Sept. 26, at

Palm Bay Public Library. The meeting is open to the public at no cost. For more details

about the group, email Ihdaviswriter@aol.com.
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© 2019 Shelter Mortgage Company, L.L.C. All Rights Reserved. This communication does not constitute a 
commitment to lend or the guarantee of a speci�ed interest rate.  All loan programs and availability of cash 
proceeds are subject to credit, underwriting and property approval. Programs, rates, terms and conditions are 
subject to change without notice. Other restrictions apply. Shelter Mortgage Company, L.L.C, 4000 W. Brown 

Deer Road, Brown Deer, WI 53209. Corp NMLS#431223 (www.nmlsconsumeraccess.org).  Laurie Weems (FL/#LO56780; 
NMLS#1772465); Brian Spencer (FL/LO#17741; NMLS#803141). Natasha Cartagena Spencer (FL:#LO17483, NMLS #: 552564). 
7341 O�ce Park Place Suite 106, Melbourne, FL 32940.

LAURIE WEEMS 
321-831-2442  
WEEMS4LOANS.COM

BRIAN SPENCER 
321-537-1137  
SPENCER4LOANS.COM

NATASHA CARTAGENA SPENCER 
407-234-8504 

LOANSWITHNATASHA.COM

Working with you and for you to 
find the best mortgage.
After you’ve found your dream home, let Shelter Mortgage Company 
provide the dream loan. Whether you’re a �rst-time homebuyer, looking 
to buy your next home, or re�nancing, your satisfaction is our #1 priority.

• Lots of options for low down 
payments on our Conventional, VA, 
USDA, FHA, and even Jumbo loans

• Renovation Loans: Facilitate home 
improvements

• Jumbo loans up to $3M
• Construction-to-Permanent Financing
• Qualify with Less-Than-Perfect Credit

321.757.6600   
sheltermortgage¥.com
7341 O�ce Park Place, Ste 106  
Melbourne, FL 32940  
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Brevard Family Partnership’s Decades in Revue
Continued from page 12

Windle, who has been involved in all the

Decades in Revue events.

All ticket sales, donations, and sponsor-

ships attributed to each performance will

count toward their final fundraising goals.

The Gnarly 1990s performers that

evening will include Conradis. “I’m going to

be part of the Spice Girls. This will be the

Spice Girls with a twist. There is going to

be a surprise at the end of the performance.

I wish I could talk about this, but I can’t.

This will be my third year performing in

Decades in Revue, the second year with

Junior League of South Brevard. My first

year I performed with my mother (Cathy

Bell) and my sister (Christine). I love the

1990s music.”

The Spice Girls are a British pop group

that formed in 1994. They performed

around the world and have sold tens of

millions of records. They are the biggest

British pop success since The Beatles.

In addition to Conradis, the Junior

League of South Brevard and Friends

group includes Brooke Deratany Goldfarb,

Alissa McCormick, Nikki Olsen and Kalani

Windle — daughter of Enie Windle, the

band manager for their performance. Enie

Windle’s daughter was born in 1995.

Community Credit Union of Florida has

entered a team that features Barbara

Gunter, Joanne Gabruk, Nancy Spencer,

Michele Chetwynd, and Tania Center.

Dr. Vanessa Johnson of Health First

Dermatology and her team will be showing

off their talents, too. Her team includes

Brett Johnson, Juliet Venzara, Frank

Venzara, Kathleen Verpaele, and Kevin

Verpaele.

The Brevard CARES team will feature

Sandra Gotwalt, Syrian McConnico, Karen

Menges, and Christine Williams–Kelly.

Brevard CARES, a wholly owned subsid-

iary of Brevard Family Partnership, is an

“innovative, voluntary child–abuse

prevention program tailored to protect

children, strengthen families, and change

lives.”

Other teams made up of people from

area businesses and organizations will also

be performing at Decades in Revue. To vote

for the teams, visit BrevardFP.org/gala.

If your business or organization is

interested in forming a team and partici-

pating in the event, or being a sponsor,

contact Boynton at (321) 752–4650,

extension 3047, or events@brevardfp.org.

Individual tickets for Decades in Revue

are on sale at BrevardFP.org/gala. They

are $125. Tables that seat eight people are

available for $800.

Brevard Family Partnership is also

seeking sponsors for the event. By being a

sponsor, you will not only be supporting

your favorite performer in their quest to

become the Lip Sync Battle champion, but

you will also be supporting children being

fostered through the Brevard Family

Partnership foster care program and

possibly being adopted into “forever

families.”

The sponsorships range from $500

(Sister Act) to $10,000 (The Big Lebowski),

with various amenities at each level of

support, including promotional opportuni-

ties for your business.

Sponsors will receive recognition in

advance of the event through publicity on

Brevard Family Partnership’s website,

newsletter, and social media. In addition,

sponsors will be given individual

acknowledgement during the event and

post–event in an online retrospective.

The Lip Sync Battle is designed to raise

awareness of the needs and successes of

the children that Brevard Family Partner-

ship serves, while also providing an

evening of enjoyment for the event guests

and participants.

Brevard Family Partnership is looking

to raise $50,000 through this signature

event so that it can continue to provide the

support and services that help many

children and families in the county.

“Although we are extremely grateful for

the state funds we receive to do the work

we do to accomplish our mission in the

county, it is necessary — particularly at a

time when state funds are becoming more

restricted and restrained — for us to take

on the responsibility of fundraising,” said

Phil Scarpelli, Brevard Family Partner-

ship’s chief executive officer.

“Fundraising events such as Decades in

Revue play an increasingly important role

within our organization. The funds

augment what we have done historically

helping families get back on their feet and

not be dependent on state subsidies.

Fundraising allows us to be more creative

in helping families.”

The mission of Brevard Family Partner-

ship is to protect children, strengthen

families and change lives through the

prevention of child abuse and the operation

and management of a comprehensive,

integrated, community–based system of

care for abused, abandoned, and neglected

children and their families.

Programs funded through these efforts

include summer camps for children in

foster care, school supplies, GED tutoring

for youth and young adults who enter the

system of care with significant educational

delays. Also funded are household items to

assist young people as they transition to

adulthood outside the child–welfare

system.

“We are hoping the Gnarly 1990s will

be the funniest Decades in Revue we have

put on since we launched this fundraiser,”

said Windle.
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Sara LaManna
District Manager

Payroll Products and Services

Sara.LaManna@BenefitMall.com
Cell:  321.536.3147

2300 Maitland Center
Parkway
Suite 130

Maitland, FL  32751
Phone: 321.251.2829

x352829
Fax: 888.519.4298
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Viera High School’s Sarah Robinson is named the
Brevard Public Schools’ Assistant Principal of the Year

Viera High School’s Sarah Robinson has been named Brevard Public Schools’ Assistant

Principal of the Year. Robinson recently was promoted to principal at VHS, due in large

part to her leadership there.

Robinson functioned as acting principal this past school year after former principal

Mike Alba took a director’s position with the school district. Although Robinson delegated

a number of her assistant–principal tasks to other school leaders, she continued to take

responsibility for curriculum, the focus of her assistant position.

“She fulfilled both roles with excellence,” said BPS Superintendent Mark Mullins,

citing the nomination letter. “Mrs. Robinson has consistently demonstrated both the

instructional and organization leadership needed to ensure student achievement and

manage a large high school. Faculty development is a focus for her.”

Candidates for BPS Assistant Principal of the Year were nominated and evaluated

based on their performance on: Student achievement; Instructional leadership; Faculty

development; Learning environment; Organizational leadership; Leadership develop-

ment; and Communication.

Robinson will be recognized by the Brevard County School Board at a meeting Aug.27.

Then, she will go on to interview in the state competition for Florida Assistant Principal of

the Year.

Launch FCU to host a ‘Banking & Brews’ event
in downtown Melbourne; open to public at no cost

Launch FCU is hosting a “Banking & Brews” event at Hell ‘n Blazes Brewing Co. in

downtown Melbourne on Thursday, Aug. 29, from 5:30–7:30 p.m.

Lending professionals from Launch will be on hand to answer questions about home

buying, how to apply for a mortgage, and how to use your home’s equity for anything you

need. The event is free to the public.

“We want to provide a casual atmosphere for people to come and ask questions about

any banking topic,” says Kelly Haskins, vice president of marketing for Merritt Island–

based Launch. “Stop in after work. Everyone will receive a ticket for a complimentary

beer. There will also be door prizes including gift cards for local downtown Melbourne

establishments.”

Attendees can talk one–on–one with lending experts about how to apply for a mortgage

or a home equity line of credit. Purchasing a home right now may actually be less

expensive than renting. Interest rates have just been lowered, and Launch FCU has

several programs that may help with the down payment on a home. Information will also

be available on debt consolidation, and Launch will be available to open accounts.

Hell ‘n Blazes Brewing Co. is located at 1002 E. New haven Ave.

Launch FCU is a full–service community credit union with 14 branches throughout

Brevard and Volusia counties. Membership is open to all who live, work, worship or

attend school in Brevard or Volusia counties. For more information on this organization,

visit www.Launchfcu.com or call (321) 455–9400.

Brevard Zoo selects design firm for its proposed
aquarium and conservation center at the Port

Brevard Zoo has selected HHCP Architects as the design firm for its proposed

aquarium and conservation center at Port Canaveral. The Orlando company’s credits

include Ripley’s Aquarium of the Smokies and numerous themed attractions across the

United States and Asia.

“Of all the agencies that responded to our request for proposals, HHCP demonstrated

the strongest understanding of what we’re trying to build: a world–class, one–of–a–kind

facility celebrating the remarkable biodiversity and innovative spirit that define Florida’s

Space Coast,” said Keith Winsten, the Brevard Zoo’s executive director.

HHCP will oversee a group of architects, engineers, animal–care experts and other

seasoned professionals to produce a preliminary design, including an initial cost estimate,

which will be presented to Brevard Zoo officials and the public for feedback this fall.

“We’re envisioning experiences that amaze and inspire, “said Mike Chatham, HHCP’s

president and director of design. “Our goals are to foster a newfound appreciation for

aquatic ecosystems and model our capacity for positive environmental change.”

Winsten emphasizes the support of many community members is required to bring

this project to fruition. The Brevard Zoo has launched a campaign, dubbed “the Aquarium

Project,” to drive awareness among residents of Brevard and surrounding counties.

Interested parties are encouraged to visit www.theaquariumproject.org; and follow the

campaign on Facebook, Instagram (aquariumprojectfl) and Twitter (@AquariumProFL).

Projected to draw more than 500,000 visitors a year, support 937 jobs and generate an

annual economic impact of $85.5 million, the facility is intended to serve as a “front porch”

for aquatic conservation and education.
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Nancy Taylor and Barbara Wall
Continued from page 13

sizable team of agents. We ran a full–service business,

which included property management and a title

company. So it was a lot to manage.”

In 2012, Warren Buffet’s company, Berkshire

Hathaway Inc., purchased Prudential’s real–estate

network from Brookfield Asset Management, with the

goal of creating one “super brand” under Berkshire

Hathaway HomeServices.

Wall said she knew Rei Mesa, who is the president

and chief executive officer of Berkshire Hathaway

HomeServices Florida Realty.

She said she contacted him at his office in South

Florida one day to see if he had an interest in pur-

chasing Prudential Sterling Properties, which

included a real–estate office in Vero Beach.

“When I called, Rei told me he needed to fill an

office gap in Vero Beach. He said his company was

moving up the coast and needed an office in Vero

Beach. I told him we had an office in that market.

That was very important to him.”

Mesa bought their office and another real–estate

office in Vero Beach and combined them. “He also

purchased our beachside headquarters office. We were

very happy with the deal. We sold to a company we

really enjoy working for today,” said Wall.

“It’s a great organization,” said Taylor, adding that

more than 80 associates are affiliated with the firm

along with an administrative staff of about 12 people.

The two women own the 5,500–square–foot

beachside facility that houses Berkshire Hathaway

HomeServices Florida Realty’s office.

Berkshire Hathaway signed a 10–year lease in

2016 with the two owners of the building. Wall and

Taylor also own a lot behind that building located at

2000 A1A.

They each have an office at the beachside location.

The managing broker at that office is Virginia Tech

graduate Caprice Atwell, and two of the top perform-

ers are Wall and Taylor.

“We’re having another outstanding year in real

estate,” said Taylor, following up on 2018’s perfor-

mance. “There is a lot of activity in the market. Our

county continues to attract new residents and new

businesses.”

Florida in general is growing by about 906 new

residents every day, or more than 300,000 people a

year, according to Florida Realtors. Brevard is

attracting its share of new residents.

“We’ve been working with and selling homes to a

lot of new residents, including in Viera, on Merritt

Island, in West Melbourne, in Palm Bay, and on the

beachside,” said Wall.

“The large corporations in Brevard are bringing a

lot of young families here, and it’s beginning to change

the demographics of the county,” said Taylor.

Wall said she is seeing this change in the member-

ship at the Eau Gallie Yacht Club. “The mean age of a

member of the Eau Gallie Yacht Club is now 47 years

old. We probably have one of the youngest yacht club

memberships in Florida. The club is attracting a lot of

young people. The summer camps are filed with kids.

It’s wonderful to see.”

These young families are purchasing homes. “Low

mortgage interest rates are playing a role driving

home sales. Rates are extremely affordable. When I

started in this business, mortgage interest rates were

10.5 to 12 percent, I believe,” said Wall.

Continuing a trend from the first three months of

the year, the Florida housing market saw higher

median prices in the second quarter of 2019, according

to housing data released by Florida Realtors.

Closed sales of single–family homes statewide

totaled 85,017 in the second quarter, up 4.6 percent

from the year–ago level.

“I have seen a big demand for homes with four

bedrooms, three bathrooms, three–car garages, and a

pool,” said Wall.

“Four–bedroom homes plus an office are in even

greater demand,” added Taylor.

Taylor was named to Berkshire Hathaway

HomeServices’ Chairman’s Circle Gold Level for 2018.

The Gold Level is awarded to the top 2 percent of the

network’s sales professionals based on gross commis-

sion income or closed units. Additionally, Taylor was

recognized as a Top 25 Sales Professional Statewide

for Berkshire Hathaway HomeServices Florida

Realty.

Wall was recognized as the highest producer at

Berkshire Hathaway HomeServices Florida Realty’s

beachside office, which provides coverage throughout

Brevard County. She earned the Chairman’s Circle

Gold Level status, too.

“We’re already looking forward to 2020,” said

Taylor. “It will be my 43rd year in real estate and

Barb’s 40th year. We believe 2020 is going to be

another solid year for home sales in Brevard. The

county has a lot of momentum behind it right now. It’s

a great place to work and live, which bodes well for

the real–estate industry.”
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Melbourne
Melbourne Central Catholic High School

Ascension Catholic School

Our Lady of Lourdes Catholic School

Palm Bay
St. Joseph Catholic School

Indialantic
Holy Name of Jesus Catholic School

Rockledge
St. Mary’s Catholic School

Merritt Island
Divine Mercy Catholic Academy

Cocoa Beach
Our Saviour Catholic School

Titusville
St. Teresa Catholic School

 

Welcome Back 
May God bless you and your family as you begin the new school year. 
May your school days be �lled with wonder for God’s creation, passion for 
learning, and a ful�lling connection with your school community.
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Individualized attention
Clean, bright environment
Highly qualified teachers & caregivers
Low teacher-infant ratio - average 1 to 3
Pre/Primary School to 3rd grade
Cognitive skills training

Infant Spaces Available! Call Today! 321-729-6858

Happy Babies thrive

in the right place

Caregiver to baby ratio 1-3

Space Coast Early Intervention Center's unique programs provide exceptional learning opportunities
for ALL children to ensure they acquire the academic and social skills needed to succeed in life!

focused care

and attention

in a safe, bright

environment  produces

bigbigbigbigbig

Baby Room Now Open - Infants 6 weeks up

3790 Dairy Road  �  Melbourne  �  www.sceic.com

smilessmilessmilessmilessmiles
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Certified General Contractors Inc.
Continued from page 1

construction jobs are ready to be filled right now, and that

number will likely increase with economic growth and

forthcoming federal infrastructure legislation.

And it is estimated that by 2024 there will be 790,400

new job openings in the U.S. construction industry. These

openings will include jobs for electricians, plumbers, sheet–

metal workers, and carpenters.

After the Great Recession, many people in the construc-

tion trades switched to other industries for employment

and never looked back.

That, along with less emphasis on vocational training

in high schools, has created a workforce void that general

contractors are scrambling to fill today.

One–third of Florida contractors say they could add

more than 25 new workers this year — if they can find

them, according to one survey.

Also, about half of general contacting firms in the state

say they’re losing employees to other companies as

competition for talent heats up.

To find and retain qualified workers, many construction

firms in the Sunshine State have increased pay and have

provided more bonuses and benefits.

Some companies, such as Certified General Contrac-

tors, have expanded in–house training, a successful

program that has uplifted the firm as it addresses

workforce challenges.

The company is now fully entrenched in employee

training and has put in place a mentoring plan throughout

the organization.

“We provide our employees the opportunity to grow in

their careers,” said Runte. “If you do that, it’s amazing to

see the results. We foster this type of environment and our

company has greatly benefitted from it.”

“With the job market tight, we started developing talent

internally,” added Broadway. “That’s been a big push for

Ryan and me and our leadership team.”

He continued, “Workforce development is at the

forefront of what we’re doing to build our talent pipeline

and position the company for the future. We are growing

and grooming people internally, and the strategy is helping

take our company to new levels of performance.”

A number of people who started as assistant superin-

tendents with Certified General Contractors just three

years ago, are “now running their own jobs at project sites

for our company. And they are making above average

wages in this industry. The more complex the projects are,

the more compensation they earn,” said Broadway.

“Some of our best employees come from recommenda-

tions from our existing employees, from friends and from

families,” said Runte, who earned his bachelor’s degree

from the M.E. Rinker Sr. School of Construction Manage-

ment at the University of Florida.

“We’re proud of that because it’s basically saying CGC

is a great company to work for. We provide training

opportunities and we make a lot of investment in our

employees through continuing education courses in the

field and a lot more.”

The company even has a shuffleboard court in the back

area of its office. “We also have laser tag and team–

building events as well as company outings throughout the

year, including a barbecue,” said Broadway. “It goes back

to the culture we’ve created at the firm, that centers on

employees being appreciated. We’ve tried to make it a fun

environment for our employees. Construction work isn’t

easy, so the social functions provide them an opportunity

to relax with their colleagues.”

“We are constantly receiving feedback from our

employees. We ask them for suggestions on ways in which

we can improve the company, to make it even better.

Everyone is engaged in the process,” said Runte.

Broadway and Runte are the principal owners of

Certified General Contractors. They are both 33 years old.

They purchased the firm in 2013 from businessman Jim

Stivers, who established Certified General Contractors 25

years ago, and along with the two current principals, built

it into a thriving enterprise working commercial construc-

tion projects around the state.

“We had an amazing platform to grow from and we

have grown a lot in the last six years,” said Broadway, who

started his career with Certified General Contractors 10

years ago as a superintendent. “I have done every job in

this company except that of controller.”

Broadway and Runte bought the company at the end of

the Great Recession.

“We learned how to be lean, how to be efficient, and

how to be effective managing the operations during those

times, and we continue to do that today,” said Runte, who

started with the company as a project manager.

“Our No. 1 goal from day one has been to provide a very

good experience for our customers. Can you grow at a good

pace and still deliver a quality customer experience? I

believe we have been able to do that because of our

employees. You just can’t bring in a bunch of people, put

them on job sites, and hope for a good outcome. We mentor.

We train. We build culture. We want to make sure they

are doing things the way Adam and I did as we grew with

this company.”

Runte added, “We are in a good position today. People

who are coming aboard the firm are getting in on the

ground–floor level of a growing company. They will be

stepping into key roles over the next few years. And we are

going to be hiring more people in the months ahead.”

Certified General Contractors is working projects

locally and out of the area. Locally, their company is the

general contractor for a $30 million commercial complex

with two hotels in Palm Bay.

South Florida developer AD1 Global Hospitality is

building a 106–room Hyatt Place hotel and an 87–room

Home2Suites by Hilton. Construction is under way at

Palm Bay Executive Park.

The development site is next to a Bass Pro Shops store

and a Harley–Davidson dealership along a ramp from

Interstate 95 to Palm Bay Road Northeast. The project

includes 50,000 square feet of retail space.

“A lot of investment dollars are going into commercial

construction projects and Palm Bay Executive Park is an

example,” said Broadway. “Investors in other areas of the

state are seeing opportunity in Brevard County. While we

still have quite a bit of work outside the community, we

are now doing more and more local projects, which is great.

We have compiled an extensive portfolio of projects in

Brevard over the last quarter century.”

The construction projects include Doubles Beachside,

Melbourne Central Catholic Commons, Melbourne City

Hall designed by architect Dave Nagrodsky, Crescent

Beach Apartments, Fairfield Inn in Titusville, Viera

Diagnostics and The Fresh Market.

As companies continue to build new facilities, there will

be a big need for construction managers. Employment of

construction managers is projected to grow 11 percent

through 2026, according to the U.S. Department of Labor.

The role of construction managers is to ensure that

projects are completed on–time and under budget.

Furthermore, construction processes and building

technology are becoming more complex, requiring greater

oversight and spurring demand for specialized manage-

ment personnel, said Broadway.

Part of the problem finding qualified talent is that the

nation’s higher education system does not place career and

technical education on an equal footing with traditional

college education.

Federal Pell grants, for example, cannot be used for

construction–focused training programs offered by

technical colleges and community colleges.

Construction industry organizations like the Associated

General Contractors of America say it’s time to reverse the

federal funding bias against career and technical education

and allow students interested in vocational education to

have the same opportunities available to students

attending four–year colleges.

Contractors agree that the best way to increase the

skilled workforce in U.S. construction is to increase

enrollment in technical schools and vocational training.

As the industry fights to solve the labor shortage, a new

survey by USG Corp. and the U.S. Chamber of Commerce

suggests a contributing factor could be negative percep-

tions of construction careers by young people, leading to

fewer workers seeking to enter the industry.

“That’s a perception we have to change in order to make

recruiting strides,” said Broadway.

“The construction industry offers good pay, opportuni-

ties for advancement, and the ability to learn new skills on

the job. I started in the field when I was 19 years old. I

worked alongside a lot of people who were making good

money. It opened my eyes to construction as a career. The

opportunities are results–based. If you can execute, you

will be rewarded financially.”

Declining public school investment in vocational

education has contributed to lower awareness of careers in

construction. This has exacerbated a shortage of entry–

level workers, according to a new study by the National

Commercial Real Estate Development Association, a

leading organization for developers, owners, investors, and

related professionals in office, industrial, retail, and

mixed–use real estate.

To reverse this trend, employers in construction will

need to proactively reach out to high school students to

expose them to opportunities in the industry and offer

them relevant vocational training.

Many graduating high school students expect to earn a

bachelor’s degree to gain employment opportunities and

higher wages, yet most jobs in the U.S. require career and

technical education and the associated certifications, says

the National Center for Construction Education and

Research.

Earlier this year, recognizing the need to address the

shortage of skilled craft professionals in Florida, the

Construction Workforce Taskforce partnered with “Build

Your Future” to establish “Build Your Future Florida.”

With a wide range of information to help people

interested in pursuing a career in the construction

industry, Build Your Future Florida aims to provide

collaboration between construction associations, employ-

ers, and government to satisfy the increased demand for

skilled construction workers by attracting interested

applicants.

Build Your Future Florida’s goal is to provide a

platform for Sunshine State residents to learn about a

career in the construction industry, find necessary training

centers, fill the knowledge gap, and both qualify for and

gain employment in any chosen craft occupations.

“We all need to work together to shine a brighter

spotlight on careers in the construction industry and really

emphasize that these jobs are clearly a pathway to success,

and even more. It has allowed me to be a businessowner in

this industry,” said Broadway.

“I made the decision early in life that this was the

career path I wanted to pursue, and I couldn’t be happier,”

added Runte.

“This is an industry where there is a lot of upside and

opportunity to grow in your career. That is a message we’re

trying to get out to young people.”
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2475 Palm Bay Road

Start Here, Grow Your Business Here; 125 SF to 400 SF
$15.95 to $19.95 PSF Full Service Gross
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Innovation Centre  2475 Palm Bay Road
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Cell: 321-750-3439

Michael S. Ullian, Pres.
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