
BBN
Brevard

  Business
  News

Vol. 37 No. 35  September 2, 2019   $1.00 A Weekly Space Coast Business Magazine with Publishing Roots in America since 1839

Please see First Choice Orthopaedics, page 23

By Ken Datzman

Brevard County is attracting a new wave of

young physicians from around the nation.

They are joining medical groups and hospitals.

Recruiters are ramping up their efforts at a time

when an unprecedented number of baby–boomer

physicians are about to retire.

The baby–boomer physician exit is creating a

full–fledged bull market in employment for

doctors out of residency and fellowship, such as

Dr. Brian Hamzavi, an orthopaedic surgeon who is

trained in sports medicine.

First Choice Orthopaedics in Melbourne

recruited him to join its team of physicians. Newly

minted physicians can pretty much choose where

they want to practice.

Merritt Hawkins, America’s largest physician

search firm, just released its 2019 “Survey of

Final–Year Medical Residents” and the key

findings show how in–demand physicians are

today.

Medical residents completing their training are

being “inundated” with recruiting offers, signaling

that a dramatic change in the demographics of the

physician population is on its way.

Two thirds (66 percent) of residents received

51 or more recruiting offers during their training,

while 45 percent received more than 100.

More specifically, 69 percent of primary care

residents received 51 or more recruiting offers

during their training, while 64 percent of surgical

specialists received 51 or more offers.

The U.S. will see a shortage of up to nearly

122,000 physicians by 2032 as demand for doctors

continues to grow faster than supply, according to

new data published this April by the Association

of American Medical Colleges, or AAMC. One–

third of all active doctors will be older than 65 in

the next decade.

The AAMC projections include a shortfall

across non–primary care specialties of 24,800 to

65,800, and a shortage of physicians in surgical

specialities of 14,300 to 23,400.

A Department of Health and Human Services

workforce analysis also projected shortages in

nine–out–of–10 surgical specialties by 2025, with

the largest shortages in general surgery, urology,

orthopaedic surgery and ophthalmology.

“The opportunities are plentiful. You just have

to hone in and really focus on where you think

your skill sets in medicine will be best served — a

community setting versus an academic center, for

example,” said Dr. Hamzavi, who has an M.D.

degree from Drexel University College of Medicine

in Philadelphia, where he also earned a master’s

degree.

He added, “I didn’t know much about

Melbourne, and this opportunity crossed my radar

a little later in the process. But once I came here

New generation steps up; First Choice recruits sports medicine physician
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Dr. Brian Hamzavi is an orthopaedic surgeon who is trained in sports medicine. He has joined First Choice Orthopaedics in Melbourne, which
specializes in orthopaedics, spine surgery, sports medicine, interventional pain medicine, and offers related diagnostic and ancillary services, including
MRI and physical therapy. Dr. Hamzavi moved here from Tampa, where he completed an orthopaedic sports medicine fellowship at the University
of South Florida. He did his residency at Mount Sinai Hospital in New York City. Dr. Hamzavi will start seeing patients Oct. 1 at First Choice. He is
a graduate of Drexel University College of Medicine.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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The King Center in Melbourne has expanded its concert

schedule with a number of new shows scheduled for this

fall and winter.

l CALLING ALL DIVAS

Thursday, Nov. 7, 7:30 p.m.

Tickets starting at $33.25 (inclusive of fees)

This is a pop, rock, soul, and country hit parade —

positively affirming the power of music, friendship, and

sisterhood through the journey of Frankie, a struggling,

wanna–be hit songwriter, as he scours the city to find the

next “Un4gettable” female voice in a desperate plan to save

a faltering iconic music nightspot from closing its doors.

Along the way, he gloriously finds far more than he could

have ever imagined!

Academy Award–winning songwriter Franke Previte

(Dirty Dancing) and world–renowned live show specialist

Michael LaFleur (Disney, Universal, Celine Dion, etc.)

have joined forces to deliver this unique, musical celebra-

tion of the timeless tunes and talents of Etta James,

Carole King, The Pointer Sisters, Kelly Clarkson, Aretha

Franklin, Miley Cyrus, Whitney Houston, Tina Turner,and

many more — as well as original favorites by Previte

himself. You’ll have “The Time of Your Life!”

l DAVE KOZ AND FRIENDS CHRISTMAS TOUR

2019

Jonathan Butler, Melissa Manchester, Michael Lington

with Special Guest Chris Walker

Monday, Dec. 2, 7:30 p.m.

Tickets start at $53 (inclusive of fees)

Produced by Brevard Music Group

In a recording career that spans nearly three decades,

saxophonist Dave Koz has racked up an astoundingly

impressive array of honors and achievements, including

nine Grammy nominations and 11 No. 1 albums on

Billboard’s Current Contemporary Jazz Albums chart. His

holiday concert, Dave Koz and Friends Christmas Tour

2019, is returning this year to get you in the spirit of the

holiday season.

With Koz leading a sterling lineup of jazz greats “they

are sure to bring you a festive, high–energy show filled

with seasonal tunes and cheer.”

Together, the five “remarkable” artists will perform

fresh, lively arrangements of season favorites as well as a

Chanukah medley and hits from their respective catalogs.

A great show for the entire family!

Your ticket purchase includes a digital download of

upcoming music from Koz. You will receive an email with

more details about this offer after your purchase, closer to

the date of the show. If you purchase within one month of

the show, your email may come after the date of the event.

For more information about your digital download, please

contact help@MusicRedemption.com

l WE’VE ONLY JUST BEGUN — CARPENTERS

REMEMBERED

Friday, Jan. 10, 8 p.m.

Tickets start at $33.25 (inclusive of fees)

Produced by MusicWorks

Long ago and oh so far away . . . the world fell in love

with the Carpenters and their era–defining repertoire of

songs. We’ve Only Just Begun: Carpenters Remembered is

the definitive concert show celebrating the music of one of

the most successful recording acts of all time. The Carpen-

ters sold more than 100 million records in just over a

decade and still hold the record for most consecutive top–

ten singles. The dynamic combination of Karen’s voice and

Richard’s compositions and arrangements created

Grammy winning magic and won them a worldwide legion

of loyal fans. Accomplished vocalist Michelle Berting Brett

takes center stage accompanied by her 7–piece band of

Nashville musicians. The show re–creates the Carpenters’

arrangements, sound and stories culled from extensive

research and interviews with those who knew Karen and

Richard personally and professionally. Experience an

intimate behind–the–scenes portrait of the pop music

phenomenon that defined an era, and sing along with hits

that include “Close to You,” “Yesterday Once More,” “Rainy

Days & Mondays,” and many more.

l ANA POPOVIC — In the Studio Theatre

Wednesday, Jan. 15, 7:30 p.m.

Tickets start at $48.50 (inclusive of fees)

Produced by Brevard Music Group

The award–winning, hard–touring, guitar slinger and

singer Ana Popovic is back on the road promoting her new

album “Like It On Top.” that focuses on empowered,

successful, inspiring female role models. Like It On Top

opened No. 2 at the iTunes most downloaded U.S. blues

albums. The album peaked at No. 2 of the Billboard Top

Selling blues albums chart.

Popovic blends smoking electric funk and slide guitar,

jazzy instrumentals and a tight blues groove with soulful,

feminine vocals. Add to the mix her incredible stage

presence, all of which makes her an irresistible force in the

world of contemporary blues music. As the only female

guitar–player, she was added to the 2014 “all–star”

Experience Hendrix lineup. She’s been nominated for five

Blues Music Awards and appeared on the cover of Vintage

Guitar and Guitar Player Gear Guide and American Blues

Scene.

l TUSK — A FLEETWOOD MAC TRIBUTE

Sunday, Jan. 19, 7 p.m.

Tickets start at $49 (inclusive of fees)

Produced by Brevard Music Group

Tusk is the number–one Tribute to Fleetwood Mac in

the world. No wigs, no backing tracks, no gimmicks, just

five musicians recreating the music of Fleetwood Mac to

perfection with note for note renditions that no other

Fleetwood Mac tribute on the touring scene today can

come close to duplicating.

Tusk covers all the great hits of Fleetwood Mac, which

has featured the talents of Mick Fleetwood, Christine and

John McVie, Lindsey Buckingham, Stevie Nicks and

others over the years.

The five seasoned, well–respected musicians comprising

Please see The King Center, page 3

The King Center in Melbourne announces a full slate of new concerts, including holiday performances
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The Beach Boys are led by Mike Love and Bruce

Johnston, who, along with Tim Bonhomme, John Cowsill,

Keith Hubacher, Christian Love, Brian Eichenberger,

Randy Leago and Scott Totten continue the legacy of the

iconic American band. They have continued to create and

perform with the same bold imagination and style that

marked their explosive debut over 50 years ago. In 2013,

their Capitol Records release, Sounds of Summer (RIAA

certified triple platinum with over three million in sales

and climbing), and its companion The Warmth of the Sun

marked a resurgence in Beach Boys interest that again

rocked the world. They have become synonymous with the

California lifestyle and have become an American icon to

fans around the world. Few, if any, acts can match The

Beach Boys’ concert presence, spirit and performance.

l BEGINNINGS — THE CELEBRATION OF THE

MUSIC OF CHICAGO — In the Studio Theatre

Sunday, March 22, 7:30 p.m.

Tickets start at $43.50 (inclusive of fees)

Produced by Brevard Music Group

Beginnings is a celebration of the music of Chicago,

performed by world–class musicians and vocalists who

recreate the sound, excitement, and emotion of three

decades of hits from Chicago’s hey–day.

The band is a tightly woven structure of musical talent

rarely seen in today’s music world, either in the original or

tribute arenas. This depth of talent is focused on Chicago,

whose songbook spans more than forty years, and includes

five No. 1 albums and 20 top–ten hits. Beginnings offers

audiences a vibrant and high–energy live performance of

the greatest songs of Chicago, including “Saturday in the

Park,” “25 or 6 to 4,” “Just You ‘n’ Me,” “Hard To Say I’m

Sorry,” and of course, “Beginnings.”

Tickets for all of these concerts may be purchased by

visiting kingcenter.com or by calling the King Center

Ticket Office at (321) 242–2219.

suits and equipped with sharp wit, The Tap Pack is a

modern twist on the classic Rat Pack. They infuse tap

dance with swing music and witty banter. The Tap Pack is

a taste of a new, highly entertaining act featuring some of

Australia’s finest tap–dancing performers tapping up a

storm.

With credits on stage, film and television and with over

20 musical theatre productions between them, The Tap

Pack is pure entertainment. They sing. They dance. They

joke. They bring a new, invigorating energy to a timeless

style. Old School Cool from the new Kings of Swing.

l GAELIC STORM — In the Studio Theatre

Friday, Jan. 31, 7:30 p.m.

Tickets start at $54.50 (inclusive of fees)

Produced by Elko Concerts

It’s hard to imagine a band just coming into their own

after 20 years of success, but that’s exactly what makes

Gaelic Storm a true anomaly.

This multi–national, Celtic juggernaut grows stronger

with each live performance, and as you can imagine, after

two decades and more than 2,000 shows, it is a true force

to be reckoned with. With their latest release, “Go Climb A

Tree,” their music has never sounded more representative

of themselves as musicians and as live performers.

l THE BEACH BOYS

Thursday, Feb. 20, 7:30 p.m.

Tickets start at $48.50 (inclusive of fees)

Produced by AEG Presents

You can capsulize most pop music acts by reciting how

many hits they’ve had and how many millions of albums

they’ve sold. The Beach Boys have birthed a torrent of hit

singles and sold albums by the tens of millions. But its

greater significance lies in the fact that The Beach Boys’

songs have forever changed the musical landscape,

profoundly influencing countless performing artists to

follow.

Tusk have been making music together in various

combinations and styles, in original outfits and in cover

bands, for more than 25 years. It seemed only fitting that

they should come together to form the Ultimate Fleetwood

Mac Tribute, and pay homage to a group that dominated

the charts during the band members’ formative years.

Authentic–sounding and always respectful, Tusk

“leaves no stone unturned in replicating the sounds of one

of the world’s best–loved, top–selling bands.”

l THE BATTLE OF THE BIG BANDS

Tuesday, Jan. 28, 7:30 p.m.

Tickets start at $55 (inclusive of fees)

Produced by Brevard Music Group

This concert is a musical tribute to the 1940s with two

of the world’s greatest big bands, The Tommy Dorsey

Orchestra and The Glenn Miller Orchestra.

In Big Band history, the Tommy Dorsey Orchestra is

recognized as one of the best all–around dance bands. It

could swing with the best of them, and no other band could

come close to Tommy’s when it came to playing ballads.

The Tommy Dorsey Orchestra repertoire continues to

entertain audiences of all ages throughout the world and

represents explosive and swinging Big Band entertain-

ment at its best.

The legendary Glenn Miller was one of the most

successful of all dance bandleaders back in the Swing Era

of the 1930s and 1940s. A matchless string of hit records,

the constant impact of radio broadcasts and the drawing

power at theatres, hotels and dance pavilion, built and

sustained the momentum of popularity.

Today, the 18–member ensemble continues to play

many of the original Miller arrangements both from the

civilian band and the AAFB libraries. Additionally, it also

plays some more modern selections arranged and per-

formed in the Miller style and sound. Just as it was in

Glenn’s day, the Glenn Miller Orchestra today is still the

most sought–after big band in the world.

l THE TAP PACK

Thursday, Jan. 30, 7:30 p.m.

Tickets start at $53.75 (inclusive of fees)

This is a high–energy, tap comedy show inspired by the

infamous “Rat Pack,” which included the talents of Frank

Sinatra, Dean Martin and Sammy Davis Jr.

With dazzling performances on stage, dressed in slick

The King Center
Continued from page 2

Dr. Christine Salinas to address Women’s Express Network at luncheon
The Space Coast Women’s Express Network of the American Business Women’s Association will host a luncheon at

11 a.m. on Tuesday, Sept. 10, at the Eau Gallie Yacht Club in Indian Harbour Beach. The featured speaker will be

Dr. Christine Salinas, a neuropsychology concierge. She is a specialist in neuropsychology and a national expert who has

evaluated and treated thousands of children and adults. Dr. Salinas is an assistant professor of psychiatry at UCF

College of Medicine and is an adjunct assistant professor of psychology at Florida Tech. To make a reservation to attend

the meeting, email scwexpress@gmail.com.
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By Michele Gregoire
UCF Forum columnist
University of Central Florida

In the push to improve schooling, I think we often lose

sight of the fundamentals of having a kind, safe, respectful

atmosphere in which to learn.

I have devoted my research career to trying to under-

stand and influence teachers’ beliefs about students and

learning. Time and time again in my research I have seen

deeply rooted misunderstandings subvert well–intentioned

efforts to improve the classroom learning environment.

Consider these examples from my 20+ years of observ-

ing public schools:

l A math teacher, known for being creative and focused

on problem–solving, solves the problems for her students

to keep “order” in the classroom. This same teacher

believes it’s fine when students fail her algebra class

because grades should fall on the “bell curve.” The

misconceptions here are that an orderly classroom equals

learning and that a description of ability in the general

population (the bell curve) should be applied to classroom

instruction. Instead, classes ought to be focused on content

mastery (100 percent success) rather than innate ability

distribution (50 percent of students below the average

score).

l A school renowned for its student–centered approach

has a few teachers who shame and control students,

yelling at them when they step out of line, calling them

names when they are unruly.

l A school that’s considered progressive that doesn’t

know what to do with its low socioeconomic students who

find their way to that school, so they end up on behavior

plans or stuck in the hall playing with staples in the

bulletin board rather than inside the classroom learning.

l An “A” school that makes students sit the entire lunch

period in silence rather than talking with friends because

the teachers do not know how to handle the noise level in

the cafeteria.

The common denominator in these scenarios is one of

control and power. As a parent and an educator, I, too,

struggle with these issues with my own students and my

own children. How much should we control kids, and how

much should we allow them to have a voice in their

learning?

As I reflect on these issues, I have started to formulate

my “10 Commandments of Teaching” that I think should

be the starting ground for good instruction.

To be clear, I’m not blaming teachers here. Teacher

professional development is woefully inadequate and

underfunded in most schools, and mentoring programs are

rare or superficial. Plus, teaching is an onerous, heavily

regulated, poorly compensated profession that adds greatly

to teacher stress and leads to high teacher turnover and

lack of qualified candidates for hire.

These draft “commandments” are my attempt to set a

minimum level of professionalism in the classroom. And I

think they are suitable for all levels of instruction, from

preschool through graduate education. I welcome thoughts,

additions, or revisions as I continue to try to sort out how

to help students have positive learning experiences in their

lives.

The “10 Commandments of Teaching”

1. Learn everything you can about your students. Work

with their personalities and interests to help them

capitalize on their strengths and shore up their weak

areas.

2. Give students reasonable choices about their learning

and how the classroom operates.

3. Be prepared for class but be flexible to capitalize on

teachable moments.

4. Have activities with multiple entry points for those at

different skill levels.

5. Avoid the shallows; go deep rather than wide.

6. Give students extended time to work on meaningful

assignments.

7. Find ways to highlight the good in each of your

students. Encourage them to develop their best selves.

8. Treat your students with dignity, kindness and

respect, even if they don’t treat you that way.

9. Keep your personal life out of the classroom.

10. Most of all, remember that you hold so much power

over your students: Wield it wisely. Wield it kindly. Wield

it to bring out the best in them.

And, teachers, thank you for taking on an often

thankless job in a world that needs you desperately.

‘10 Commandments of Teaching’ include treating your students with respect

Michele Gregoire Gill is program coordinator of the
University of Central Florida’s education doctorate in
curriculum and instruction and is a professor of
educational psychology in the Department of
Learning Sciences and Educational Research. She
can be reached at Michele.Gill@ucf.edu.

Cancer Care Centers of Brevard presenting sponsor of ‘Pink Ribbon Walk’ at Port
The Cove Merchants Association, a nonprofit organiza-

tion whose primary goal is to market businesses in Port

Canaveral, will host its 11th anniversary “Pink Ribbon

Walk” from 7–10 a.m. on Saturday, Oct. 5, at Exploration

Tower in The Cove at Port Canaveral, 670 Dave Nisbet

Drive in Cape Canaveral.

Cancer Care Centers of Brevard is the presenting

sponsor of this fun, family oriented event, which is

expected to draw more than 300 walkers.

A $25 donation per–walker is all it takes to be part of

this cause. Walkers will receive a T–shirt and a participa-

tion medal. Cancer survivors are invited to join in a special

recognition ceremony and butterfly release, beginning at

8:50 a.m.

Michael Schwarz, event chairman and owner of

Fishlips Waterfront Bar & Grill, said, “It is an honor to be

part of the 11th annual Pink Ribbon Walk. Bringing

together the support of the local community, businesses,

walkers, and survivors continue to make a difference in the

lives of cancer patients and their families in Brevard

County. In the past 10 years of the Pink Ribbon Walk, we

have raised over $200,000. I encourage everyone to register

to walk and show your support.”

Individuals and teams are welcome. First, second, and

third place awards will be given for “Most Funds Raised,”

“Best Dressed Team” and “Best Dressed Individual.” The

route will take walkers and runners through several

waterfront properties, and return them to The Cove for an

awards ceremony and post–walk refreshments.

Funds raised from this event will stay in Brevard

County to aid patients undergoing treatment and will be

distributed through Florida Cancer Specialists Founda-

tion.

Race registration and sponsorship opportunities are

available by visiting Foundation.FLCancer.com/

PinkRibbonWalk19. For more information, contact the

FCS Foundation at Foundation@FLCancer.com or call

(941) 677–7181.

Deadline extended for applications for lawyer vacancies on judicial nominating commissions
The Florida Bar is accepting applications for lawyer vacancies on each of the 2nd DCA and 5th DCA, as well as the

5th, 7th, 9th, 16th and 18th Circuit Judicial Nomination Commissions.

On July 1, The Florida Bar received notification from the Governor’s Office of one commissioner resignation and seven

rejected slates of Florida Bar JNC nominees. Pursuant to Section 43.29(1)(a), Florida Statutes, The Florida Bar must

submit new lists of different nominees for each vacancy to the governor for appointment. The appointees will serve the

remainder of a four–year term, commencing immediately upon appointment by the governor.

Applicants must be members of The Florida Bar engaged in the practice of law and a resident of the territorial

jurisdiction served by the commission to which the member is applying. Commissioners are not eligible for state judicial

office for vacancies filled by the JNC on which they sit for two years following completion of their term.

Applications must be submitted by 5:30 p.m. on Wednesday, Sept. 4, in the Executive Director’s office of The Florida

Bar. Persons interested in applying for any of these vacancies may do so on The Florida Bar’s website, or should call Bar
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By Michele Gregoire
UCF Forum columnist
University of Central Florida

In the push to improve schooling, I think we often lose

sight of the fundamentals of having a kind, safe, respectful

atmosphere in which to learn.

I have devoted my research career to trying to under-

stand and influence teachers’ beliefs about students and

learning. Time and time again in my research I have seen

deeply rooted misunderstandings subvert well–intentioned

efforts to improve the classroom learning environment.

Consider these examples from my 20+ years of observ-

ing public schools:

l A math teacher, known for being creative and focused

on problem–solving, solves the problems for her students

to keep “order” in the classroom. This same teacher

believes it’s fine when students fail her algebra class

because grades should fall on the “bell curve.” The

misconceptions here are that an orderly classroom equals

learning and that a description of ability in the general

population (the bell curve) should be applied to classroom

instruction. Instead, classes ought to be focused on content

mastery (100 percent success) rather than innate ability

distribution (50 percent of students below the average

score).

l A school renowned for its student–centered approach

has a few teachers who shame and control students,

yelling at them when they step out of line, calling them

names when they are unruly.

l A school that’s considered progressive that doesn’t

know what to do with its low socioeconomic students who

find their way to that school, so they end up on behavior

plans or stuck in the hall playing with staples in the

bulletin board rather than inside the classroom learning.

l An “A” school that makes students sit the entire lunch

period in silence rather than talking with friends because

the teachers do not know how to handle the noise level in

the cafeteria.

The common denominator in these scenarios is one of

control and power. As a parent and an educator, I, too,

struggle with these issues with my own students and my

own children. How much should we control kids, and how

much should we allow them to have a voice in their

learning?

As I reflect on these issues, I have started to formulate

my “10 Commandments of Teaching” that I think should

be the starting ground for good instruction.

To be clear, I’m not blaming teachers here. Teacher

professional development is woefully inadequate and

underfunded in most schools, and mentoring programs are

rare or superficial. Plus, teaching is an onerous, heavily

regulated, poorly compensated profession that adds greatly

to teacher stress and leads to high teacher turnover and

lack of qualified candidates for hire.

These draft “commandments” are my attempt to set a

minimum level of professionalism in the classroom. And I

think they are suitable for all levels of instruction, from

preschool through graduate education. I welcome thoughts,

additions, or revisions as I continue to try to sort out how

to help students have positive learning experiences in their

lives.

The “10 Commandments of Teaching”

1. Learn everything you can about your students. Work

with their personalities and interests to help them

capitalize on their strengths and shore up their weak

areas.

2. Give students reasonable choices about their learning

and how the classroom operates.

3. Be prepared for class but be flexible to capitalize on

teachable moments.

4. Have activities with multiple entry points for those at

different skill levels.

5. Avoid the shallows; go deep rather than wide.

6. Give students extended time to work on meaningful

assignments.

7. Find ways to highlight the good in each of your

students. Encourage them to develop their best selves.

8. Treat your students with dignity, kindness and

respect, even if they don’t treat you that way.

9. Keep your personal life out of the classroom.

10. Most of all, remember that you hold so much power

over your students: Wield it wisely. Wield it kindly. Wield

it to bring out the best in them.

And, teachers, thank you for taking on an often

thankless job in a world that needs you desperately.

‘10 Commandments of Teaching’ include treating your students with respect

Michele Gregoire Gill is program coordinator of the
University of Central Florida’s education doctorate in
curriculum and instruction and is a professor of
educational psychology in the Department of
Learning Sciences and Educational Research. She
can be reached at Michele.Gill@ucf.edu.

Cancer Care Centers of Brevard presenting sponsor of ‘Pink Ribbon Walk’ at Port
The Cove Merchants Association, a nonprofit organiza-

tion whose primary goal is to market businesses in Port

Canaveral, will host its 11th anniversary “Pink Ribbon

Walk” from 7–10 a.m. on Saturday, Oct. 5, at Exploration

Tower in The Cove at Port Canaveral, 670 Dave Nisbet

Drive in Cape Canaveral.

Cancer Care Centers of Brevard is the presenting

sponsor of this fun, family oriented event, which is

expected to draw more than 300 walkers.

A $25 donation per–walker is all it takes to be part of

this cause. Walkers will receive a T–shirt and a participa-

tion medal. Cancer survivors are invited to join in a special

recognition ceremony and butterfly release, beginning at

8:50 a.m.

Michael Schwarz, event chairman and owner of

Fishlips Waterfront Bar & Grill, said, “It is an honor to be

part of the 11th annual Pink Ribbon Walk. Bringing

together the support of the local community, businesses,

walkers, and survivors continue to make a difference in the

lives of cancer patients and their families in Brevard

County. In the past 10 years of the Pink Ribbon Walk, we

have raised over $200,000. I encourage everyone to register

to walk and show your support.”

Individuals and teams are welcome. First, second, and

third place awards will be given for “Most Funds Raised,”

“Best Dressed Team” and “Best Dressed Individual.” The

route will take walkers and runners through several

waterfront properties, and return them to The Cove for an

awards ceremony and post–walk refreshments.

Funds raised from this event will stay in Brevard

County to aid patients undergoing treatment and will be

distributed through Florida Cancer Specialists Founda-

tion.

Race registration and sponsorship opportunities are

available by visiting Foundation.FLCancer.com/

PinkRibbonWalk19. For more information, contact the

FCS Foundation at Foundation@FLCancer.com or call

(941) 677–7181.

Deadline extended for applications for lawyer vacancies on judicial nominating commissions
The Florida Bar is accepting applications for lawyer vacancies on each of the 2nd DCA and 5th DCA, as well as the

5th, 7th, 9th, 16th and 18th Circuit Judicial Nomination Commissions.

On July 1, The Florida Bar received notification from the Governor’s Office of one commissioner resignation and seven

rejected slates of Florida Bar JNC nominees. Pursuant to Section 43.29(1)(a), Florida Statutes, The Florida Bar must

submit new lists of different nominees for each vacancy to the governor for appointment. The appointees will serve the

remainder of a four–year term, commencing immediately upon appointment by the governor.

Applicants must be members of The Florida Bar engaged in the practice of law and a resident of the territorial

jurisdiction served by the commission to which the member is applying. Commissioners are not eligible for state judicial

office for vacancies filled by the JNC on which they sit for two years following completion of their term.

Applications must be submitted by 5:30 p.m. on Wednesday, Sept. 4, in the Executive Director’s office of The Florida

Bar. Persons interested in applying for any of these vacancies may do so on The Florida Bar’s website, or should call Bar

headquarters at (850) 561–5757, to obtain the application. Completed applications must be received by the Executive

Director, The Florida Bar. The fax number is (850) 561–9405, or email to jncform@flabar.org.

Call Adrienne Roth at 321-951-7777 for Advertising Information SEPTEMBER 2, 2019

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 4

BBN
Brevard

Business

News

4300 Fortune Place, Suite D
West Melbourne, FL  32904

(321) 951–7777
fax (321) 951–4444

BrevardBusinessNews.com

PUBLISHER
Adrienne B. Roth

EDITOR
Ken Datzman

SPECIAL PROJECTS EDITOR
Bill Roth

Brevard Business News is published every Monday by
Brevard Business News Inc.  Bulk Rate postage is paid at
Melbourne, FL and Cocoa, FL.  This publication serves
business executives in Brevard County.  It reports on
news, trends and ideas of interest to industry, trade,
agribusiness, finance, health care, high technology,
education and commerce.

Letters to the Editor must include the writer’s signature
and printed or typed name, full address and telephone
number.  Brevard Business News reserves the right to edit
all letters.  Send your letters to: Editor, Brevard Business
News, 4300 Fortune Place, Suite D, West Melbourne, FL,
32904, or email BrevardBusinessNews@earthlink.net.

Subscription Rates for home or office mail delivery are
$26.00 for one year (52 issues).  Send all address
changes to: Circulation Department, Brevard Business
News, 4300 Fortune Place, Suite D, West Melbourne, FL,
32904, or email BrevardBusinessNews@earthlink.net.

By Michele Gregoire
UCF Forum columnist
University of Central Florida

In the push to improve schooling, I think we often lose

sight of the fundamentals of having a kind, safe, respectful

atmosphere in which to learn.

I have devoted my research career to trying to under-

stand and influence teachers’ beliefs about students and

learning. Time and time again in my research I have seen

deeply rooted misunderstandings subvert well–intentioned

efforts to improve the classroom learning environment.

Consider these examples from my 20+ years of observ-

ing public schools:

l A math teacher, known for being creative and focused

on problem–solving, solves the problems for her students

to keep “order” in the classroom. This same teacher

believes it’s fine when students fail her algebra class

because grades should fall on the “bell curve.” The

misconceptions here are that an orderly classroom equals

learning and that a description of ability in the general

population (the bell curve) should be applied to classroom

instruction. Instead, classes ought to be focused on content

mastery (100 percent success) rather than innate ability

distribution (50 percent of students below the average

score).

l A school renowned for its student–centered approach

has a few teachers who shame and control students,

yelling at them when they step out of line, calling them

names when they are unruly.

l A school that’s considered progressive that doesn’t

know what to do with its low socioeconomic students who

find their way to that school, so they end up on behavior

plans or stuck in the hall playing with staples in the

bulletin board rather than inside the classroom learning.

l An “A” school that makes students sit the entire lunch

period in silence rather than talking with friends because

the teachers do not know how to handle the noise level in

the cafeteria.

The common denominator in these scenarios is one of

control and power. As a parent and an educator, I, too,

struggle with these issues with my own students and my

own children. How much should we control kids, and how

much should we allow them to have a voice in their

learning?

As I reflect on these issues, I have started to formulate

my “10 Commandments of Teaching” that I think should

be the starting ground for good instruction.

To be clear, I’m not blaming teachers here. Teacher

professional development is woefully inadequate and

underfunded in most schools, and mentoring programs are

rare or superficial. Plus, teaching is an onerous, heavily

regulated, poorly compensated profession that adds greatly

to teacher stress and leads to high teacher turnover and

lack of qualified candidates for hire.

These draft “commandments” are my attempt to set a

minimum level of professionalism in the classroom. And I

think they are suitable for all levels of instruction, from

preschool through graduate education. I welcome thoughts,

additions, or revisions as I continue to try to sort out how

to help students have positive learning experiences in their

lives.

The “10 Commandments of Teaching”

1. Learn everything you can about your students. Work

with their personalities and interests to help them

capitalize on their strengths and shore up their weak

areas.

2. Give students reasonable choices about their learning

and how the classroom operates.

3. Be prepared for class but be flexible to capitalize on

teachable moments.

4. Have activities with multiple entry points for those at

different skill levels.

5. Avoid the shallows; go deep rather than wide.

6. Give students extended time to work on meaningful

assignments.

7. Find ways to highlight the good in each of your

students. Encourage them to develop their best selves.

8. Treat your students with dignity, kindness and

respect, even if they don’t treat you that way.

9. Keep your personal life out of the classroom.

10. Most of all, remember that you hold so much power

over your students: Wield it wisely. Wield it kindly. Wield

it to bring out the best in them.

And, teachers, thank you for taking on an often

thankless job in a world that needs you desperately.

‘10 Commandments of Teaching’ include treating your students with respect

Michele Gregoire Gill is program coordinator of the
University of Central Florida’s education doctorate in
curriculum and instruction and is a professor of
educational psychology in the Department of
Learning Sciences and Educational Research. She
can be reached at Michele.Gill@ucf.edu.

Cancer Care Centers of Brevard presenting sponsor of ‘Pink Ribbon Walk’ at Port
The Cove Merchants Association, a nonprofit organiza-

tion whose primary goal is to market businesses in Port

Canaveral, will host its 11th anniversary “Pink Ribbon

Walk” from 7–10 a.m. on Saturday, Oct. 5, at Exploration

Tower in The Cove at Port Canaveral, 670 Dave Nisbet

Drive in Cape Canaveral.

Cancer Care Centers of Brevard is the presenting

sponsor of this fun, family oriented event, which is

expected to draw more than 300 walkers.

A $25 donation per–walker is all it takes to be part of

this cause. Walkers will receive a T–shirt and a participa-

tion medal. Cancer survivors are invited to join in a special

recognition ceremony and butterfly release, beginning at

8:50 a.m.

Michael Schwarz, event chairman and owner of

Fishlips Waterfront Bar & Grill, said, “It is an honor to be

part of the 11th annual Pink Ribbon Walk. Bringing

together the support of the local community, businesses,

walkers, and survivors continue to make a difference in the

lives of cancer patients and their families in Brevard

County. In the past 10 years of the Pink Ribbon Walk, we

have raised over $200,000. I encourage everyone to register

to walk and show your support.”

Individuals and teams are welcome. First, second, and

third place awards will be given for “Most Funds Raised,”

“Best Dressed Team” and “Best Dressed Individual.” The

route will take walkers and runners through several

waterfront properties, and return them to The Cove for an

awards ceremony and post–walk refreshments.

Funds raised from this event will stay in Brevard

County to aid patients undergoing treatment and will be

distributed through Florida Cancer Specialists Founda-

tion.

Race registration and sponsorship opportunities are

available by visiting Foundation.FLCancer.com/

PinkRibbonWalk19. For more information, contact the

FCS Foundation at Foundation@FLCancer.com or call

(941) 677–7181.

Deadline extended for applications for lawyer vacancies on judicial nominating commissions
The Florida Bar is accepting applications for lawyer vacancies on each of the 2nd DCA and 5th DCA, as well as the

5th, 7th, 9th, 16th and 18th Circuit Judicial Nomination Commissions.

On July 1, The Florida Bar received notification from the Governor’s Office of one commissioner resignation and seven

rejected slates of Florida Bar JNC nominees. Pursuant to Section 43.29(1)(a), Florida Statutes, The Florida Bar must

submit new lists of different nominees for each vacancy to the governor for appointment. The appointees will serve the

remainder of a four–year term, commencing immediately upon appointment by the governor.

Applicants must be members of The Florida Bar engaged in the practice of law and a resident of the territorial

jurisdiction served by the commission to which the member is applying. Commissioners are not eligible for state judicial

office for vacancies filled by the JNC on which they sit for two years following completion of their term.

Applications must be submitted by 5:30 p.m. on Wednesday, Sept. 4, in the Executive Director’s office of The Florida

Bar. Persons interested in applying for any of these vacancies may do so on The Florida Bar’s website, or should call Bar

headquarters at (850) 561–5757, to obtain the application. Completed applications must be received by the Executive

Director, The Florida Bar. The fax number is (850) 561–9405, or email to jncform@flabar.org.
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By Michele Gregoire
UCF Forum columnist
University of Central Florida

In the push to improve schooling, I think we often lose

sight of the fundamentals of having a kind, safe, respectful

atmosphere in which to learn.

I have devoted my research career to trying to under-

stand and influence teachers’ beliefs about students and

learning. Time and time again in my research I have seen

deeply rooted misunderstandings subvert well–intentioned

efforts to improve the classroom learning environment.

Consider these examples from my 20+ years of observ-

ing public schools:

l A math teacher, known for being creative and focused

on problem–solving, solves the problems for her students

to keep “order” in the classroom. This same teacher

believes it’s fine when students fail her algebra class

because grades should fall on the “bell curve.” The

misconceptions here are that an orderly classroom equals

learning and that a description of ability in the general

population (the bell curve) should be applied to classroom

instruction. Instead, classes ought to be focused on content

mastery (100 percent success) rather than innate ability

distribution (50 percent of students below the average

score).

l A school renowned for its student–centered approach

has a few teachers who shame and control students,

yelling at them when they step out of line, calling them

names when they are unruly.

l A school that’s considered progressive that doesn’t

know what to do with its low socioeconomic students who

find their way to that school, so they end up on behavior

plans or stuck in the hall playing with staples in the

bulletin board rather than inside the classroom learning.

l An “A” school that makes students sit the entire lunch

period in silence rather than talking with friends because

the teachers do not know how to handle the noise level in

the cafeteria.

The common denominator in these scenarios is one of

control and power. As a parent and an educator, I, too,

struggle with these issues with my own students and my

own children. How much should we control kids, and how

much should we allow them to have a voice in their

learning?

As I reflect on these issues, I have started to formulate

my “10 Commandments of Teaching” that I think should

be the starting ground for good instruction.

To be clear, I’m not blaming teachers here. Teacher

professional development is woefully inadequate and

underfunded in most schools, and mentoring programs are

rare or superficial. Plus, teaching is an onerous, heavily

regulated, poorly compensated profession that adds greatly

to teacher stress and leads to high teacher turnover and

lack of qualified candidates for hire.

These draft “commandments” are my attempt to set a

minimum level of professionalism in the classroom. And I

think they are suitable for all levels of instruction, from

preschool through graduate education. I welcome thoughts,

additions, or revisions as I continue to try to sort out how

to help students have positive learning experiences in their

lives.

The “10 Commandments of Teaching”

1. Learn everything you can about your students. Work

with their personalities and interests to help them

capitalize on their strengths and shore up their weak

areas.

2. Give students reasonable choices about their learning

and how the classroom operates.

3. Be prepared for class but be flexible to capitalize on

teachable moments.

4. Have activities with multiple entry points for those at

different skill levels.

5. Avoid the shallows; go deep rather than wide.

6. Give students extended time to work on meaningful

assignments.

7. Find ways to highlight the good in each of your

students. Encourage them to develop their best selves.

8. Treat your students with dignity, kindness and

respect, even if they don’t treat you that way.

9. Keep your personal life out of the classroom.

10. Most of all, remember that you hold so much power

over your students: Wield it wisely. Wield it kindly. Wield

it to bring out the best in them.

And, teachers, thank you for taking on an often

thankless job in a world that needs you desperately.

‘10 Commandments of Teaching’ include treating your students with respect

Michele Gregoire Gill is program coordinator of the
University of Central Florida’s education doctorate in
curriculum and instruction and is a professor of
educational psychology in the Department of
Learning Sciences and Educational Research. She
can be reached at Michele.Gill@ucf.edu.

Cancer Care Centers of Brevard presenting sponsor of ‘Pink Ribbon Walk’ at Port
The Cove Merchants Association, a nonprofit organiza-

tion whose primary goal is to market businesses in Port

Canaveral, will host its 11th anniversary “Pink Ribbon

Walk” from 7–10 a.m. on Saturday, Oct. 5, at Exploration

Tower in The Cove at Port Canaveral, 670 Dave Nisbet

Drive in Cape Canaveral.

Cancer Care Centers of Brevard is the presenting

sponsor of this fun, family oriented event, which is

expected to draw more than 300 walkers.

A $25 donation per–walker is all it takes to be part of

this cause. Walkers will receive a T–shirt and a participa-

tion medal. Cancer survivors are invited to join in a special

recognition ceremony and butterfly release, beginning at

8:50 a.m.

Michael Schwarz, event chairman and owner of

Fishlips Waterfront Bar & Grill, said, “It is an honor to be

part of the 11th annual Pink Ribbon Walk. Bringing

together the support of the local community, businesses,

walkers, and survivors continue to make a difference in the

lives of cancer patients and their families in Brevard

County. In the past 10 years of the Pink Ribbon Walk, we

have raised over $200,000. I encourage everyone to register

to walk and show your support.”

Individuals and teams are welcome. First, second, and

third place awards will be given for “Most Funds Raised,”

“Best Dressed Team” and “Best Dressed Individual.” The

route will take walkers and runners through several

waterfront properties, and return them to The Cove for an

awards ceremony and post–walk refreshments.

Funds raised from this event will stay in Brevard

County to aid patients undergoing treatment and will be

distributed through Florida Cancer Specialists Founda-

tion.

Race registration and sponsorship opportunities are

available by visiting Foundation.FLCancer.com/

PinkRibbonWalk19. For more information, contact the

FCS Foundation at Foundation@FLCancer.com or call

(941) 677–7181.

Deadline extended for applications for lawyer vacancies on judicial nominating commissions
The Florida Bar is accepting applications for lawyer vacancies on each of the 2nd DCA and 5th DCA, as well as the

5th, 7th, 9th, 16th and 18th Circuit Judicial Nomination Commissions.

On July 1, The Florida Bar received notification from the Governor’s Office of one commissioner resignation and seven

rejected slates of Florida Bar JNC nominees. Pursuant to Section 43.29(1)(a), Florida Statutes, The Florida Bar must

submit new lists of different nominees for each vacancy to the governor for appointment. The appointees will serve the

remainder of a four–year term, commencing immediately upon appointment by the governor.
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By Michele Gregoire
UCF Forum columnist
University of Central Florida

In the push to improve schooling, I think we often lose

sight of the fundamentals of having a kind, safe, respectful

atmosphere in which to learn.

I have devoted my research career to trying to under-

stand and influence teachers’ beliefs about students and

learning. Time and time again in my research I have seen

deeply rooted misunderstandings subvert well–intentioned

efforts to improve the classroom learning environment.

Consider these examples from my 20+ years of observ-

ing public schools:

l A math teacher, known for being creative and focused

on problem–solving, solves the problems for her students

to keep “order” in the classroom. This same teacher

believes it’s fine when students fail her algebra class

because grades should fall on the “bell curve.” The

misconceptions here are that an orderly classroom equals

learning and that a description of ability in the general

population (the bell curve) should be applied to classroom

instruction. Instead, classes ought to be focused on content

mastery (100 percent success) rather than innate ability

distribution (50 percent of students below the average

score).

l A school renowned for its student–centered approach

has a few teachers who shame and control students,

yelling at them when they step out of line, calling them

names when they are unruly.

l A school that’s considered progressive that doesn’t

know what to do with its low socioeconomic students who

find their way to that school, so they end up on behavior

plans or stuck in the hall playing with staples in the

bulletin board rather than inside the classroom learning.

l An “A” school that makes students sit the entire lunch

period in silence rather than talking with friends because

the teachers do not know how to handle the noise level in

the cafeteria.

The common denominator in these scenarios is one of

control and power. As a parent and an educator, I, too,

struggle with these issues with my own students and my

own children. How much should we control kids, and how

much should we allow them to have a voice in their

learning?

As I reflect on these issues, I have started to formulate

my “10 Commandments of Teaching” that I think should

be the starting ground for good instruction.

To be clear, I’m not blaming teachers here. Teacher

professional development is woefully inadequate and

underfunded in most schools, and mentoring programs are

rare or superficial. Plus, teaching is an onerous, heavily

regulated, poorly compensated profession that adds greatly

to teacher stress and leads to high teacher turnover and

lack of qualified candidates for hire.

These draft “commandments” are my attempt to set a

minimum level of professionalism in the classroom. And I

think they are suitable for all levels of instruction, from

preschool through graduate education. I welcome thoughts,

additions, or revisions as I continue to try to sort out how

to help students have positive learning experiences in their

lives.

The “10 Commandments of Teaching”

1. Learn everything you can about your students. Work

with their personalities and interests to help them

capitalize on their strengths and shore up their weak

areas.

2. Give students reasonable choices about their learning

and how the classroom operates.

3. Be prepared for class but be flexible to capitalize on

teachable moments.

4. Have activities with multiple entry points for those at

different skill levels.

5. Avoid the shallows; go deep rather than wide.

6. Give students extended time to work on meaningful

assignments.

7. Find ways to highlight the good in each of your

students. Encourage them to develop their best selves.

8. Treat your students with dignity, kindness and

respect, even if they don’t treat you that way.

9. Keep your personal life out of the classroom.

10. Most of all, remember that you hold so much power

over your students: Wield it wisely. Wield it kindly. Wield

it to bring out the best in them.

And, teachers, thank you for taking on an often

thankless job in a world that needs you desperately.

‘10 Commandments of Teaching’ include treating your students with respect

Michele Gregoire Gill is program coordinator of the
University of Central Florida’s education doctorate in
curriculum and instruction and is a professor of
educational psychology in the Department of
Learning Sciences and Educational Research. She
can be reached at Michele.Gill@ucf.edu.

Cancer Care Centers of Brevard presenting sponsor of ‘Pink Ribbon Walk’ at Port
The Cove Merchants Association, a nonprofit organiza-

tion whose primary goal is to market businesses in Port

Canaveral, will host its 11th anniversary “Pink Ribbon

Walk” from 7–10 a.m. on Saturday, Oct. 5, at Exploration

Tower in The Cove at Port Canaveral, 670 Dave Nisbet

Drive in Cape Canaveral.

Cancer Care Centers of Brevard is the presenting

sponsor of this fun, family oriented event, which is

expected to draw more than 300 walkers.

A $25 donation per–walker is all it takes to be part of

this cause. Walkers will receive a T–shirt and a participa-

tion medal. Cancer survivors are invited to join in a special

recognition ceremony and butterfly release, beginning at

8:50 a.m.

Michael Schwarz, event chairman and owner of

Fishlips Waterfront Bar & Grill, said, “It is an honor to be

part of the 11th annual Pink Ribbon Walk. Bringing

together the support of the local community, businesses,

walkers, and survivors continue to make a difference in the

lives of cancer patients and their families in Brevard

County. In the past 10 years of the Pink Ribbon Walk, we

have raised over $200,000. I encourage everyone to register

to walk and show your support.”

Individuals and teams are welcome. First, second, and

third place awards will be given for “Most Funds Raised,”

“Best Dressed Team” and “Best Dressed Individual.” The

route will take walkers and runners through several

waterfront properties, and return them to The Cove for an

awards ceremony and post–walk refreshments.

Funds raised from this event will stay in Brevard

County to aid patients undergoing treatment and will be

distributed through Florida Cancer Specialists Founda-

tion.

Race registration and sponsorship opportunities are

available by visiting Foundation.FLCancer.com/

PinkRibbonWalk19. For more information, contact the

FCS Foundation at Foundation@FLCancer.com or call

(941) 677–7181.

Deadline extended for applications for lawyer vacancies on judicial nominating commissions
The Florida Bar is accepting applications for lawyer vacancies on each of the 2nd DCA and 5th DCA, as well as the

5th, 7th, 9th, 16th and 18th Circuit Judicial Nomination Commissions.

On July 1, The Florida Bar received notification from the Governor’s Office of one commissioner resignation and seven

rejected slates of Florida Bar JNC nominees. Pursuant to Section 43.29(1)(a), Florida Statutes, The Florida Bar must

submit new lists of different nominees for each vacancy to the governor for appointment. The appointees will serve the

remainder of a four–year term, commencing immediately upon appointment by the governor.

Applicants must be members of The Florida Bar engaged in the practice of law and a resident of the territorial

jurisdiction served by the commission to which the member is applying. Commissioners are not eligible for state judicial

office for vacancies filled by the JNC on which they sit for two years following completion of their term.

Applications must be submitted by 5:30 p.m. on Wednesday, Sept. 4, in the Executive Director’s office of The Florida

Bar. Persons interested in applying for any of these vacancies may do so on The Florida Bar’s website, or should call Bar

headquarters at (850) 561–5757, to obtain the application. Completed applications must be received by the Executive

Director, The Florida Bar. The fax number is (850) 561–9405, or email to jncform@flabar.org.
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File photo

Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT A TRANSNATIONAL CRIMINAL ORGANIZATION?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is president the 107,000 member The Florida Bar.

BBN 3735 PAGE 5

To Be Continued ...

NO BLACK SPOTS
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By Terry Stanton
tstanton@newsandexperts.com
News & Experts

Bosses might want to take notice if employees view

their jobs as “the daily grind.”

A disgruntled and disengaged workforce can undermine

production and harm customer relations, while a happy,

engaged workforce does the opposite.

“If you take care of your employees, they will be better

prepared and far more motivated to take care of your

customers,” says Shawn Burcham

(www.shawnburcham.com), founder and CEO of

PFSbrands and author of “Keeping Score with GRITT:

Straight Talk Strategies for Success.”

“Ideally, you want employees who think and act like

owners.”

Burcham says one of the first steps toward cultivating

such an environment is to communicate openly with

employees. And that may be even more crucial today

because newer generations entering the workforce want to

know the “why” of what they are doing.

“Millennials value truth and honesty,” Burcham says.

“They also are looking for personal growth, education, and

continuous learning. If companies want to scale, then they

need to embrace millennials and work to create an

environment where they are engaged.”

He suggests four ways leaders can help their employees

love what they do:

l Have fun at work. People spend more hours at their

jobs than doing just about anything else, Burcham says, so

the time might as well be enjoyable rather than drudgery.

Some simple ways people can have fun at work include

cracking jokes, decorating their work areas, or celebrating

employee birthdays. For Burcham, the work itself is fun.

“As a leader, I want to provide an environment conducive

to having fun,” he says. “I also let our employees know that

it is up to them to make having fun a reality within their

job and their department.”

l Coach them up. All employees must be willing to

learn at a pace consistent with the company’s growth,

Burcham says. “Usually, we hire people with a skillset that

enables them to scale with us,” he says. “Sometimes,

though, we have employees who are challenged to ‘make

the leap’ with us. When that happens, we work with them

to find a role on our team where they can excel. We want to

provide them with every opportunity and tool we can to

help them adapt.”

l Maintain a positive attitude. Most successful people

exude a positive attitude, are optimistic, and have a never–

quit personality, Burcham says. “Who wants to work in an

environment of doom and gloom?” he asks. One way to

cultivate an upbeat workplace is to strive to hire only “A”

players, people who want to be the best at their jobs and

take pride in making positive contributions. “But anyone

can be or become an A player,” Burcham says. “It simply

revolves around having a positive attitude along with a

desire to learn and constantly improve.”

l Show appreciation. Employees want to know that the

bosses — and their coworkers — appreciate them, so it’s

important to find ways to show them. Burcham says at his

company new hires are welcomed by dozens of emails from

their team members before they even arrive for the first

day of work. When they start, two or three dozen employ-

ees gather to greet them with a high five. “For our team,

it’s all about gratitude,” Burcham says. “It’s not, ‘I have to

go to work today.’ It’s, ‘I get to go to work today.’ “

“I think the real key,” Burcham says, “is to hire people

who are already motivated and then put them in an

environment where they can excel. Engaged employees are

fun to work with and they will go the extra mile for their

customers as well as their peers.

l About Shawn Burcham

PFSbrands was started by Burcham and his wife Julie

out of their home in 1998. The company has more than

1,500 branded foodservice locations across 40 states and is

best known for their Champs Chicken franchise brand

which was started in 1999. Before starting PFSbrands,

Burcham spent five years with a Fortune 100 company,

Mid–America Dairymen (now Dairy Farmers of America).

Want employees to love what they do? Here are four ways to get there, according to founder of PFSbrands

HBCA President Michelle Masline,
builder Joyal honored by the FHBA

The Florida Home Builders Association, with more

than 8,000 members across the state, recently announced

high honors for a number of its members in the building

industry.

The awards include winners from the Home Builders

and Contractors Association of Brevard.

The 2019 Woman of Distinction Award recipient is

Michelle Masline, president of the HBCA of Brevard. The

award honors a woman who is active in the Home Builders

Association and the building industry in general; a positive

role model for other women in the industry; and a leader in

their company and at their local HBA.

Additionally, the Paul Joyal Pinnacle Builder of the

Year Award was established and named after Paul Joyal,

longtime Melbourne homebuilder and member of the

Florida Housing Hall of Fame. Joyal has consistently done

business exclusively with members through his 30–plus

year career.

The Paul Joyal Pinnacle Builder Award recipient for

2019 is Jeff Schnellmann of Greater Orlando Builders

Association.

Other honors and awards will be presented during the

FHBA Fall Leadership Conference on Oct. 4 at the Casa

Monica Resort and Spa in St. Augustine.

More information on the qualifications for each award

can be found at FHBA.com. For further information about

the HBCA of Brevard, contact Suzanne Cummins,

executive director, at (321) 254–3700 or Director@HBCA–

Brevard.org.
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The Brevard County Out of the Darkness Walk is one of

more than 600 Out of the Darkness Overnight, Commu-

nity and Campus Walks being held nationwide this year.

The walks are expected to unite more than 350,000

walkers in 2019. Last year, these walks raised nearly

$25 million for suicide prevention.

“The Out of the Darkness Walks are proof that when

people work together, they can make big changes in the

world,” said AFSP CEO Robert Gebbia. “They are AFSP’s

largest fundraiser — they produce millions for suicide

prevention programs, unite those who have been affected

by suicide, and create communities that are smart about

mental health.”

The AFSP is dedicated to saving lives and bringing

hope to those affected by suicide. It creates a culture that’s

smart about mental health through education and

community programs, develops suicide prevention through

research and advocacy, and provides support for those

affected by suicide. Learn more about AFSP in its latest

Annual Report, and join the conversation on suicide

prevention by following AFSP on Facebook, Twitter,

Instagram, and YouTube.

Brevard County Out of the Darkness Walk set to be held at Wickham Park; hosted by area chapter of AFSP

By Deborah Kofkin
maxabc@icloud.com
Brevard County Out of the Darkness Community Walk

The Central Florida Chapter of the American Founda-

tion for Suicide Prevention (AFSP) will host its second

annual Brevard County Out of the Darkness Community

Walk Oct. 26 in Melbourne.

The event, part of a nationwide effort to draw attention

to suicide awareness and raise funds for prevention efforts,

will be held at Wickham Park. Check–in and registration

will start at 9 a.m.

During the first Brevard County Walk in 2018, more

than 350 participants raised nearly $30,000 for the AFSP’s

education and support programs. Through the support of

Walks such as the Brevard event, the AFSP has set a goal

to reduce the annual U.S. rate of suicide 20 percent by

2025.

Suicide is the 10th–leading cause of death in the United

States. Participants in the Brevard Walk will be joining

hundreds of thousands of people who are walking across

the United States to draw attention to the fight for suicide

prevention.

“This is a very important and emotional event that

brings together hundreds of Central Floridians who have

been affected by suicide,” said Deborah Kofkin, Chair-

woman for Brevard County Out of the Darkness Commu-

nity Walk.

“We walk together, to support one another and bring

awareness to suicide and what we can do to prevent it.”

Each walker will set a goal of funds to raise, though

anyone — whether they are walking or not — can make a

donation.

Larry and Sherry Sietsma advocate for healthy lifestyle; raise money for MS
Larry and Sherry Sietsma are advocates for a healthy lifestyle. And part of their well–being includes helping others

achieve their optimal health.

In May, Larry biked 444 miles on the Natchez Trace Parkway, starting in Natchez, Miss., and finishing in Nashville,

Tenn. Sherry drove behind him, and his efforts raised money for Multiple Sclerosis research. It’s one of many rides he’s

taken to boost his health while raising funds to help others.

In addition, the couple recently presented the Health First Foundation with a gift to assist Health First Aging

Services. “My father is 101, and he had some health issues,” Sherry said. “Health First Home Care came in to help him,

and we were very impressed with their care.”

That care compelled the couple to donate to the Foundation, with money designated to go to a program that assists

older community members — Health First Aging Services. While the two services aren’t directly related, they are both

part of Health First’s Integrated Delivery Network (IDN). The IDN’s goal is to improve the wellness and health of all

Brevard residents. “We make a donation every year,” Larry said of supporting the Foundation.

The couple, who has been married 54 years, were compelled to give annually after learning about The Heart Center at

Health First’s Holmes Regional Medical Center a few years ago.

“We were invited to take a tour, and we were very impressed,” Sherry said.

The couple hopes their passion for embracing healthy habits will inspire others in the community to do the same.

“It’s important to exercise and lead a healthy lifestyle,” said Larry, who bikes about 42 miles a week at age 80.

Sherry loves to walk.

“If we exercise and try to eat healthy, maybe we won’t need to be in that Heart Center,” she joked.

To learn more about giving to the Foundation and all it does for the community, visit HFgive.org.

Health First
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Julie
Double Total Knee 

Replacement

Stop living with joint pain and start 
enjoying life
Stop living with jo

Our board-certi�ed Orthopedic Specialists are trained in the 
most advanced procedures available. We're here to help you 
discover an improved you.

Direct anterior hip replacement

Total and partial knee replacement

MAKOplasty® Robotic – partial knee replacement

Outpatient total knee replacement

Shoulder resurfacing

Reverse shoulder replacement

Total shoulder replacement

Find a specialist near you by
visiting HF.org/ortho or 
calling 321.978.0180

Julie
Double Total Knee 

R l tReplacement

ain and start

sts are trained in the
e're here to help you 

replacement

Find a specialist near you by
visiting HF.org/ortho or
calling 321.978.0180

"I was stuck inside and could barely get 
in and out of bed...I love the beach and 
couldn't go for years because I couldn't 
physically walk in the sand. The pain 
was so incredible that I got to the point 
I couldn't even sleep. I began to think 
this is how my life was supposed to be 
at my age until Health First Orthopedics 
gave me a chance to live again."
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l The Internet of Things. Many Internet of Things–

connected devices, such as smart refrigerators and

thermostats, are designed for home use, but there are also

applications for small businesses, Hoose says. Some

examples: smart locks use digital keys that can’t be lost or

stolen, and log a record of who uses a door and when;

RFID tags on merchandise can prevent theft and auto-

matically update inventory; and mobile–card readers can

replace cash registers.

l Artificial intelligence. Don’t be fooled into thinking

that AI is something only the big organizations can afford

to use, Hoose says. “It’s making inroads into technologies

accessible for businesses of all sizes,” he says. “AI can help

you offer increasingly personalized experiences to

customers by maximizing your time and automating

manual tasks, like data entry.” AI also can be used to

improve decision making, Hoose says. Essentially, AI will

help you take that jumble of data most businesses have

and analyze it in a way that allows you to make better–

informed judgments on the actions you need to take.

l Telecommuting. The office world is changing and

more workers spend at least a portion of their work week

telecommuting. “In many cases remote employees use

their own equipment, which can eliminate some of the

company’s costs with purchasing and maintaining

computers, printers and mobile phones,” Hoose says.

Video conferencing, instant messaging and other advances

are helping to make telecommuting a viable option, he

says.

l Customer–relationship–management (CRM)

software. Any application that a business uses to interact

with customers, analyze data, or recommend products and

services to customers is “part of the CRM family,” Hoose

says. “This type of software helps your team manage,

control and build customer relationships,” he says. “It can

log your team’s touchpoints with prospects, including

emails, phone calls, voicemails and in–person meetings.

You can have a complete record of your team’s interaction

with a prospect that’s easy for anyone to access.”

l Voice search. Consumers increasingly are making

use of such AI assistants as Siri or Alexa to help them do

internet searches using their voices. “Voice search is

changing the way people find information because these

queries are structured differently than when we type

terms into a search engine,” Hoose says.

“Organizations of all types can benefit from optimizing

their content to improve where they fall in a voice search.”

“To help propel your business going forward, it’s

important to stay abreast of technology innovation,” Hoose

says. “These technologies will help you expand your

customer base, create more efficient in–house processes,

and increase engagement from both customers and staff.”

l About Chris Hoose

Chris Hoose (www.choosenetworks.com) is the

president of Choose Networks, an IT consulting firm for

small businesses. Hoose started the company in 2001 to

give large–scale solutions and support to businesses that

can’t afford their own in–house IT department. He has a

master’s degree in fnformation systems management from

Friends University.

Trends that businesses can’t afford to ignore in today’s fast–moving world; don’t be left digitally disoriented

By Ashley Pontius
apontius@newsandexperts.com
News & Experts

With technology evolving at such a rapid pace, some

business owners are left digitally disoriented as they try to

figure out which of the latest innovations they need to

invest in and what they can ignore.

It can make for confusing times.

All that bewilderment aside, though, these fast–

developing advances also create opportunities that can

help small and medium–sized businesses become more

competitive — if they understand how to seize them.

“Technology exists today that at one time was available

only to large corporations with huge technology budgets,”

says Chris Hoose, an information technology consultant

who works with small businesses. “Every year, technology

becomes even more accessible to companies of all sizes.”

Hoose says businesses that want to stay on top of their

games should make sure they invest in these technological

trends, if they haven’t already:

City of Cape Canaveral invites public
to watch installation of 80–foot mural

CAPE CANAVERAL — In an effort to cultivate public

art in the community and as the exclamation point

marking the end of the first #SummerOfSpace celebration,

the City of Cape Canaveral has commissioned the first

public mural of its Civic Scenery Program.

A South Florida muralist who creates under the name

“Anon” is working on the impressive 80–foot–by–23–foot

piece titled “One Giant Leap for Mankind,” paying

homage to the 50th anniversary of the Apollo 11 Moon

Landing and the city’s apodictic connection to the past,

present and future of space exploration.

Anon, a former medic in the U.S. Navy, developed a

keen appreciation for community involvement during his

time in the service and now enjoys using his hands and

imagination to inspire others to share in that appreciation.

Since earning his bachelor of fine arts degree in graphic

design from the Art Institute of Jacksonville in 2011, Anon

has made a name for himself throughout South Florida,

signing his name to more than 15 murals and participat-

ing in seven public art exhibitions.

The City of Cape Canaveral invites the public to come

watch the installation of “One Giant Leap for Mankind,”

currently in progress at the Nancy Hanson Recreation

Complex, located at 7300 N. Atlantic Ave.

The finished piece will be dedicated at the City of Cape

Canaveral’s Sept. 6 Friday Fest event set for 7 p.m. For

more information about the Civic Scenery Program, visit

www.cityofcapecanaveral.org.
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Uniforms  �  Shoes  �  Accessories

Uniform Mart

Melbourne Shopping Center

1387 S. Babcock Steet

321-676-0000

Featuring Barco Uniforms

"We Dress The Pros"Melbourne Office: 723-1400
Indialantic Office: 724-2300
Relocation: 725-1500

Palm Bay Office: 725-8120
Viera Office: 259-2993
Commercial: 723-3664

www.NationalRealtyFla.com
Serving Brevard Since 1965

Choosing your cancer care 
team is an important decision.
Don’t let someone else make it for you.

After a cancer diagnosis, you may get referrals and recommendations for where to seek 
treatment. You have the right to choose the doctor who is best for you.

Choose compassionate sta�. Choose experienced doctors.
Choose advanced treatments. Choose Cancer Care Centers of Brevard.

We accept Healthfirst and other major health plans.

833.394.4904 
CancerCareBrevard.com
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By Adam Lowenstein
adam@fit.edu
Florida Tech News Bureau
Florida Institute of Technology

Florida Institute of Technology has been named a

2019–20 College of Distinction, a national honor in

recognition of the university’s success in helping students

learn, grow and succeed.

“Colleges of Distinction knows that a truly valuable

education can’t be measured by rank or reputation.

Students learn and thrive best when they embrace hands–

on learning in a vibrant, welcoming community,” said

Tyler Schritter, chief operating officer at Colleges of

Distinction.

“That’s why it’s so encouraging to find Florida Tech

takes such an innovative approach with its curriculum: its

‘High–Impact Educational Practices’ ensure that the

undergraduate experience is worthwhile and unique.”

These practices, including Florida Tech’s capstone

student–design projects, hands–on undergraduate

research and network of internship opportunities, set the

university apart, Schritter said.

Florida Tech, which is one of just 10 Florida colleges

and universities to receive the 2019–20 recognition, also

earned College of Distinction honors for its engineering,

business and career development programs.

“Florida Tech puts the student experience first,

providing all the tools and opportunities they need to

become lifelong learners who are ready to take on any

challenge in today’s ever–evolving society,” he said.

Overall, Colleges of Distinction ranks schools on its

Four Distinctions: Engaged Students, Great Teaching,

Vibrant Communities, and Successful Outcomes. These

areas are weighted heavily because they reflect how a

school provides the best possible experience both inside

and outside the classroom.

“With its dive–in, buckle–up, hands–on approach to

education, Florida Tech is a top choice for students

interested in innovation, hard work, and lofty goals,”

Colleges of Distinction said in its entry about Florida Tech.

l About Colleges of Distinction

Since 2000, the Colleges of Distinction website and

guidebook have honored schools throughout the U.S. for

their excellence in undergraduate–focused higher educa-

tion. The cohort of schools in the Colleges of Distinction

consortium distinguish themselves through their focus on

the undergraduate experience.

The website and annual guidebooks provide dynamic

college profiles, customized tools, and resources for

students, parents, and high school counselors. For more

information, visit collegesofdistinction.com.

Florida Institute of Technology named a ‘College of Distinction,’ one of just 10 Florida schools on the new list
l About Florida Institute of Technology

Florida Tech was founded in 1958 at the dawn of the

Space Race that would soon define the Atlantic coast of

Florida and captivate the nation. Now the premier private

technological university in the Southeast, Florida Tech is a

Tier 1 Best National University in U.S. News & World

Report and one of just nine schools in Florida lauded by

the Fiske Guide to Colleges. Ranked among the top 5

percent of 18,000 degree–granting institutions worldwide

in the 2018–19 World University Rankings and named one

of just 14 U.S.–based Golden Age universities in 2018 by

Times Higher Education, Florida Tech is one of the

nation’s Best Value Colleges as determined by Forbes in

2018. Florida Tech offers bachelor’s, master’s and doctoral

degrees in aeronautics and aviation, engineering, comput-

ing and cybersecurity, business, science and mathematics,

psychology, education and communication. Learn more

about our relentless pursuit of greatness at

www.floridatech.edu.

Haddad is September’s Spotlight Artist at Downtown Art Gallery in Titusville
The Downtown Art Gallery in Titusville’s Spotlight Artist for September is Fonda Haddad of Mims. She is a fifth–

generation Floridian who has been a fiber artist since the 1980s when she was one of a group of artists who had studios

at Upstairs Downtown in historic downtown Titusville. Haddad specialized in batik clothing and textiles. Wanting to be

more three dimensional, she explored ceramics, then basketry and finally working with gourds.

Her gourds often incorporate basketry techniques as well as carving and wood burning. In addition to fine art pieces,

her gourds can be containers, handbags, rain sticks, jewelry and, of course, bird houses.

Haddad has a master’s degree in visual arts education and taught in Brevard public schools. She works at her studio

in Mims creating artwork for The Downtown Art Gallery and enters several shows a year, including the Fall Festival at

John C. Campbell Folk School in North Carolina.

She is a teacher as well as a competitor at the annual Florida Gourd Conference, held each February in Melbourne,

and has taught at John C. Campbell Folk School for 17 years. Her work can be seen at the Downtown Art Gallery,

335 S. Washington Ave. For more information, go to www.thedowntownartgallery.com or call (321) 268–0122.
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By Eustace Fernsby
press@fedee.com
FedEE Press Office on

As stock markets fall and leading economies contract,

we must all brace ourselves for another recession. But is a

recession necessarily a bad thing for all companies?

Research by the Federation of International Employers

(FedEE) concerning the last recession indicates that it is

often good news for healthy enterprises — and those in the

least expected sectors that continue to thrive.

A recession means that companies as a whole are losing

out, but it also creates an environment where well run and

clearly targeted companies can take advantage of others

misfortunes.

This was the case in the last recession between 2008

and 2012 — which was easily the worst downturn of the 11

that had occurred since World War II. It was also the most

difficult for companies to bounce back from, partly because

it forced operational changes that made millions of

formerly valued skilled workers redundant for good.

There are always sectors that do worst in recessions —

such as financial services, construction, tourism and

realtors. But there are equally those that seem to suffer far

less — such as food processors, budget retailing, gambling,

education, health services and utilities. But in the last

recession there were stand out companies that continued

expanding strongly throughout the downturn, and these

were often in sectors that should have made them

particularly vulnerable. But why? And what can we learn

from them?

Take, for instance, Lego. The toy industry is one that

generally suffers greatly during a downturn. But in 2009,

Lego’s net profits soared by 63 percent. This was largely

because, although U.S. sales dropped sharply, it went

aggressively for the Asian market.

An aggressive move into Asia was the case too for many

German companies and the reason why, as economic

activity lifted in 2012–13, German companies bounced

back strongly. A further factor in many continental

European companies’ ability to cope with the downturn

was the way their governments stepped in and offered

assistance with temporary layoffs to limit the redundan-

cies that might otherwise be necessary for key staff. Big

German companies in the auto sector like VW and

Daimler fared best. Daimler sales in China rose 137

percent during 2009–10 and volume sales of buses to

South America rose by 20 percent.

But strong auto sales were not confined to German

companies as the biggest rebound in fortunes came with

Ford, which began its renaissance back in 2006 and just

kept growing as if the recession had never happened.

The other big winners were in the energy and pharma-

ceutical sectors. Royal Dutch Shell turning from No.3 gas

and oil producer in the world in 2007 to No.1 in 2009.

Much of this growth was on the back of a huge, risky

investment in Qatar to produce cleaner burning fuel. Its

rival Exxon too did well — with net earnings up 57 percent

in 2010 from the previous year. Such growth was also

largely due to a huge commitment to achieve improve-

ments in vehicle emissions and general energy

sustainability.

Finally, and perhaps most significantly, came the Swiss

pharmaceutical giant Novartis. Here the key was on

innovation — focusing single–mindedly on new treatments

for leading cancers and conditions such as MS.

The next recession is going to require fresh answers and

a move into giant, unexploited markets may not be the

solution it once was. There will always be the need to

streamline organizations, but that is best achieved before a

downturn, not within it. In fact, a downturn is the perfect

time to mop up the talent shed by rivals and also to make

acquisitions of companies that, in better times, would have

gained the necessary venture capital investment to grow.

The next recession is going to be about global expan-

sion, but not into single large markets like China, but into

countries such as Angola where past misrule is being

rapidly rectified and also newly oil–rich states like Ghana.

Government incentives to attract diaspora back to

Portugal could also be a good reason to consider Lisbon as

an alternative to Brexit–beset London.

The FedEE will be leading the way in showing compa-

nies how they can fight back, taking advantage of the

weakness of others and moving against the tide. We

constantly scan the world for clever ways to deflect

potential downturns and turn problems into solutions. As

Albert Einstein once said, “Failure is success in progress.”

Speaking at a breakfast briefing for HR professionals in

London, Robin Chater, Secretary–General of the FedEE

asked:

“What messages can human resource managers take

away from all this? It may seem that HR is barely the

leading force in such drives against such huge economic

forces. But that is not the case. In none of these examples

of companies moving ahead in the face of recession did

management decide to bring down the hatches, cut

overheads and go for austerity. The mood was focused and

aggressive and the principal way that growth was achieved

was by defining, developing and retaining talent. A move

into the Asian market cannot be achieved without HR

opening the way with key local hires. Greater environmen-

tal concerns mean the replacement of old–style hammer

and wrench skills with engineers able to understand

meteorology, chemistry and factor analyses. It also means

exploring new flexible working methods and streamlining

the sources of services that feed into HR, such as the

replacement of law firm retainers by signing up to legal

compliance services such as those offered inexpensively by

FedEE.”

l What is FedEE?

FedEE is the corporate membership organization for

multinational companies. It was founded with financial

assistance from the European Commission. Today, it is an

independent body with members all around the globe.

The next recession will likely provide opportunity for global expansion — healthy enterprises will lead way
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By Kendra Parson
kendra@on3pr.com
On 3 Public Relations

TALLAHASSEE — Florida TaxWatch (FTW) has

released the 2019 Budget Watch Report, following the

Aug. 14 General Revenue (GR) Estimating Conference,

which met to develop a new revenue forecast for the state.

The FTW report provides an independent analysis of

the top issues discussed: Indian gaming revenue, Florida’s

weaker economic forecast and the impact of the corporate

income tax (CIT) reimbursements.

l Indian Gaming Revenue: As expected, Florida will

continue to lose approximately $350 million annually

without a new compact with the Seminole Tribe of

Florida.

l Revenue Sources Mixed Results: Although the

economy was described as “winded” — still growing but

slowing down — contributing to a $867.7 million reduc-

tion in GR estimates over two years. However, actual

collection in the fiscal year just ended exceeded expecta-

tions by $507.2 million, mitigating the estimate reduc-

tions.

l Corporate Income Tax Revenue: Corporations will be

refunded $543.2 million in excess CIT payments paid last

year, contributing to the revenue decline in fiscal year

2019–20. However, FTW believes corporate taxpayers are

still paying more than they would have without the

federal changes and Florida’s decision to require the

refund of excess revenue collection.

The Florida Legislature should feel some relief, as the

general revenue available to the 2020 Legislature is up

$391.1 million from the post–session outlook. This will

provide lawmakers with $34.9 billion available for the

next budget, assuming lawmakers keep a $1 billion

reserve. This is $788.7 million or 2.3 percent more than

current GR spending.

“Florida TaxWatch takes its role as the state’s

government watchdog seriously. For 40 years, we have

worked to keep government accountable for how it spends

taxpayer dollars,” said Florida TaxWatch President and

CEO Dominic Calabro. “Our Budget Watch Reports are a

vital resource for Floridians to understand where their

hard–earned money is allocated and understand the

impacts of laws passed in Tallahassee each year.”

Visit FloridaTaxWatch.org for the 2019 Budget Watch

Report.

l About Florida TaxWatch

As an independent, nonpartisan, nonprofit govern-

ment watchdog and taxpayer research institute, Florida

TaxWatch works to improve the productivity and

accountability of Florida government. Its research

recommends productivity enhancements and explains the

statewide impact of fiscal and economic policies and

practices on citizens and businesses. Florida TaxWatch is

supported by voluntary, tax–deductible donations and

private grants, and does not accept government funding.

Donations provide a solid, lasting foundation that has

enabled Florida TaxWatch to bring about a more

effective, responsive government that is more accountable

to, and productive for, the citizens it serves since 1979.

Florida TaxWatch releases its 2019 Budget Watch Report, Legislature is expected to see increase in revenue

CSCI wins contracts in Brevard and Indian River counties as it continues expanding
WEST PALM BEACH — One of the leading structural shell contractors in Florida, CSCI recently won five contracts

to provide shell construction for D.R. Horton, including two subdivisions in Brevard County and three in Indian River

County. The new contracts in Brevard County are part of CSCI’s ongoing statewide expansion efforts as the company

broadens its footprint in Central Florida.

“We are pleased to be selected as D.R. Horton’s shell contractor for Sawgrass Lakes in Palm Bay and Palm Grove in

Rockledge,” said Daniel Goldburg, president of CSCI. “The Brevard market has been a high priority for CSCI for several

years and these projects solidify our presence in Central Florida.”

In addition to the two Brevard County contracts, CSCI won three other contracts with D.R. Horton in Indian River

County at Lost Tree Estates and Preserve, Falcon Trace, and Pointe West. These strategic project wins provide CSCI a

firm foothold in Central Florida, said Goldburg, allowing the company to broaden its subcontractor labor base and

ultimately provide better service to both its existing and new Central Florida customers.

Founded in 1993, CSCI provides concrete, masonry and framing services to large production home builders and

high–end custom builders, as well as commercial and industrial general contractors in the Sunshine State. The

company operates from Dade County to Brevard County on the southeast coast, from Collier County to Hernando

County on the southwest coast, as well as in the Central Florida and is actively expanding into the Panhandle. Cur-

rently, CSCI is completing about 2,400 residential home shells per year, and employs 105 team members with more

than 1,000 subcontracted workers on its job sites daily. For more information on this company, visit at www.csci.build.

Merrill Lynch
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Please see Florida Tech Panthers, page 19

Florida Tech to enhance experiences for students, community, and corporate
sponsors at football games — creating ‘The Jungle,’ a tailgating area at stadium
By Ken Datzman

There is nothing like the atmosphere and pageantry

surrounding a college football game.

And the Florida Institute of Technology, which fields

the NCAA Division II Panthers, is gearing up to signifi-

cantly enhance experiences for students, the community,

and corporate sponsors at football games and other athletic

events on campus.

Florida Tech is looking to increase attendance and raise

awareness of its athletic programs, especially football.

Florida Tech has won a number of national championships

in various sports over the years, including two in men’s

soccer, and has captured more than 30 Sunshine State

Conference titles.

As the new college football season is set to start, the

private school is making the kind of upgrades that are

designed to attract and involve more fan participation.

“We are working to create the type of environment that

the students, the community, and the corporate sponsors

are looking for, and will want to come back to game after

game,” said Florida Tech’s John Thomas, associate director

of athletics/external relations.

“We are one of only two Division II football teams in

Florida, and we are the only one in Central Florida and the

only one on the Space Coast. Florida Tech has the only

college football program in Brevard County. We are the

hometown team.”

Florida Tech will kick off its seventh football season and

11–game schedule Sept. 7 against Savannah State, in

Savannah, Ga. This will be the first meeting between the

teams.

The Crimson and Gray will play its first home game at

7 p.m. on Saturday, Sept. 28, against Gulf South Confer-

ence opponent the University of West Georgia.

The annual Coastal Classic rivalry game between the

University of West Florida is the Panthers’ Homecoming

game set for 1 p.m. on Saturday, Oct. 26. Florida Tech won

its first game in the series last season in a thriller, scoring

27 unanswered points to defeat the No. 19 Argonauts on

the road.

The home games are played at the 5,000–seat Florida

Tech Panther Stadium on Babcock Street, formerly known

as Palm Bay High School’s stadium. In 2015, Florida Tech

and the School Board of Brevard County announced a

naming rights agreement — still in place — involving

Palm Bay Magnet High School’s Pirate Stadium, now

home to Florida Tech football and lacrosse.

Thomas said he is hoping that the stadium is filled for

Florida Tech’s home opener and that the community will

rally around the players and their coach for all home

games.

Steve Englehart has led the Florida Tech football

program since its inception. “Coach Englehart has done a

great job. He’s done everything we have asked him to do,

and much more,” said Thomas.

Englehart said this “may be the most challenging

schedule we have faced since we started football at Florida

Tech. We open with a program that is transitioning from

Division I, next we play an out–of–conference opponent in

Newberry College, and then start conference play versus

Delta State, and all three games are on the road.”

Englehart added, “We also have the defending NCAA

National Champions on the road and rival West Florida at

home for Homecoming. I’m not sure how it can get any

tougher than that.”

The five Saturday home games are: University of West

Georgia, 7 p.m., Sept. 28; Fort Valley State, 7 p.m., Oct. 5;

University of West Florida, 1 p.m., Oct. 26; University of

West Alabama, 2 p.m., Nov. 2; and Shorter College, 2 p.m.,

Nov. 16.

Thomas said, “My job is to help increase attendance

and raise awareness of our athletic programs. We recog-

nize that what attracts students to an event or game may

be far different from what might attract a college football

fan or a corporate sponsor.”

“We are working to create the environment and unique

experiences that each of these diverse groups are looking

for, and have united the various departments in our

campus community. These include Student Life, which

works with the fraternities and sororities, and Student

Government, for example. It makes perfect sense to work

closely with these organizations,” he said.

Student Life, Athletic Partnerships, Athletic Communi-

cations, and alumni of the school are banding together “to

create great experiences” at Florida Tech athletic events.

The university, for example, is creating “The Jungle,” a

football tailgating area located at the southwest corner of

John Thomas is associate director of athletics at Florida Tech. The Panthers will be starting their seventh season as a Division II football program.
Thomas said Florida Tech is ramping up its efforts to create a more lively college football atmosphere at Florida Tech Panther Stadium. Florida
Tech has also enhanced corporate sponsorship packages that range from $2,500 to $20,000, with various amenities at each level of support.
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Please see Clevens Face and Body Specialists, page 21

By Ken Datzman

Physicians in other parts of the country continue to see

Clevens Face and Body Specialists as an experience–rich

training ground for facial plastic surgery, providing

fellowship participants the opportunity to perform a wide

range of surgeries within their scope of expertise.

The fellows work under the guidance of Dr. Ross

Clevens, a board–certified facial plastic surgeon with 25

years’ experience. Dr. Clevens is a Harvard Medical School

graduate, author, national speaker, and founder of the

longtime practice, based in Melbourne with an office on

Merritt Island.

This is the fifth year he has offered fellowship training

at Clevens Face and Body Specialists. Dr. Ricky Sayal was

selected this year from among a competitive applicant pool.

The one–year fellowship was posted through the

American Medical Association, American Academy of

Facial Plastic and Reconstructive Surgery, and the

American Society of Plastic Surgery.

Dr. Sayal is doing an advanced fellowship in facial

plastic surgery at Clevens Face and Body Specialists. “He

works closely with me honing his skills in the areas of

facial plastic surgery, facial reconstructive surgery, skin

cancer care, and Mohs surgery (to treat skin cancer), for

example,” said Dr. Clevens. “We are excited to welcome

Dr. Sayal as our fifth fellow at this practice.”

In addition to Dr. Clevens, as a fellow he works with

Dr. Renata Khelemsky, a board–certified facial cosmetic

and reconstructive surgeon; Sarah Vauiso, a board–

certified nurse practitioner who does laser procedures,

injectables, and Botox; and to a limited extent with board–

certified plastic surgeon Dr. Amy Simon, who has special-

ized expertise in cosmetic breast and body procedures.

This is Dr. Sayal’s second fellowship. With nearly 10

years’ training and experience, he completed an internship

in general surgery and a facial plastic surgery residency at

Michigan State University’s Beaumont Hospital, where he

also served as chief resident.

Before coming to Melbourne for his fellowship at

Clevens Face and Body Specialists, Dr. Sayal’s advanced

training included a fellowship in head and neck reconstruc-

tive plastic surgery at the Nebraska Methodist Estabrook

Cancer Center in Omaha.

“When I was doing my residency at Beaumont Hospital,

near Detroit, I had the opportunity to spend one month in

Melbourne at Clevens Face and Body Specialists. During

residency, the doctors get one elective rotation,” said

Dr. Sayal.

He added, “When I came here, I was very impressed

with Dr. Clevens and his practice. The resources and the

technologies are first class. He’s created an outstanding

educational environment within the practice. So I applied

for his fellowship because I wanted to pursue cosmetic and

reconstructive facial surgery. And they graciously accepted

me. I’m thankful for the opportunity.”

Dr. Sayal, now accepting patients for a range of

procedures at the practice, is a graduate of the University

of Michigan and of Michigan State University College of

Osteopathic Medicine. He has provided health screenings

and preventive education as a volunteer physician in the

U.S. and on a medical mission in Guatemala. He also

served as a mentor for autistic children as part of the Son–

Rise program.

Clevens Face and Body Specialists has also welcomed

Dr. Khelemsky, who is familiar with the practice.

Clevens Face and Body Specialists in Melbourne selects Dr. Ricky Sayal for
fellowship; Dr. Renata Khelemsky relocates from New York to join practice

Dr. Khelemsky completed a fellowship at Clevens Face

and Body Specialists about one year ago, then moved to

Manhattan where she practiced for a year.

“We are very pleased that Dr. Khelemsky has decided

to join our practice,” said Dr. Clevens. “She was born and

raised in New York and did her undergraduate work at

Columbia University. Dr. Khelemsky is very knowledge-

able and exceptionally well trained in her area of expertise.

She had a terrific year with us as a fellow. The patients

really like her. We’re happy to have her back at the

practice. The scope of her practice is identical to mine —

facial cosmetic surgery, rhinoplasty, Mohs surgery, skin

cancer care, injectables, fillers, and other non–invasive

procedures.”

With more than a decade of surgical experience,

Dr. Khelemsky specializes in surgical procedures to create

a more youthful appearance such as facelift and eyelid lift,

as well as non–surgical anti–aging solutions including

laser skin rejuvenation, Botox, and fillers. She is also

experienced with nasal contouring, or rhinoplasty.

“When I did my fellowship at Dr. Clevens’ practice that

was really the peak of my training, surgically,” she said.

After practicing in Manhattan, “I decided I wanted to

focus more on cosmetic surgery. I truly realized that’s

where my passion is in medicine. So I made some changes

in my career plans. I visited with Dr. Clevens and explored

the opportunity of coming here on a full–time basis. He

welcomed the idea and here I am. I did a loop that brought

Clevens Face and Body Specialists recently welcomed Dr. Ricky Sayal, right, of Michigan as the practice’s fifth fellow under the
mentorship of Dr. Ross Clevens, left. Dr. Sayal is doing an advanced fellowship in facial plastic surgery. New Yorker Dr. Renata
Khelemsky, a facial cosmetic and reconstructive surgeon who recently practiced in Manhattan, has joined Clevens Face and Body
Specialists. She, too, completed a fellowship at the growing Melbourne–based practice.
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By Communications Office
comms@freshfromflorida.com
Commissioner Nikki Fried

TALLAHASSEE — Nicole “Nikki” Fried, Commis-

sioner of the Florida Department of Agriculture and

Consumer Services, is calling on Florida schools to

participate in the Florida Breakfast Challenge.

Open to all Florida schools participating in the National

School Lunch Program, the Challenge aims to increase

student participation in school breakfast. 2.9 million

students in Florida currently receive school lunch.

This is the first year for the Florida Breakfast Chal-

lenge, which is a partnership between the Dairy Council of

Florida, No Kid Hungry, and the Florida Department of

Agriculture and Consumer Services.

“Hunger holds people back, and when children are

hungry, it’s harder for them to learn and succeed. For

millions of kids, school meals are the only meals they can

count on. That’s why we’re launching the Florida Breakfast

Challenge,” said Fried.

“We’re working together with the Dairy Council of

Florida and No Kid Hungry to make sure no child starts

their day on an empty stomach — and we’re calling on

Florida schools to partner with us and take the Challenge.”

“As chair of the Pinellas County School Board, I know

the importance of what breakfast means to our scholars. It

provides the energy needed to focus on learning,” said

Pinellas County School Board member Rene Flowers.

“That’s why I’m accepting the Florida Breakfast Challenge,

and I encourage schools across our state to do the same.”

“Research supports that children who start their day

with a nutritious breakfast also start their day ready to

learn,” said Dairy Council of Florida Director Teresa

Moran–Wiebe. “Florida’s dairy farmers provide a product

that is a breakfast staple (milk), and are honored to be part

of this statewide effort that will make an immediate

impact on the lives of so many students in Florida.”

“A school breakfast challenge can ensure more kids are

getting the morning nutrition they need — that’s good for

students and good for our state,” said No Kid Hungry

Florida Director Sky Beard. “School breakfast helps kids

feel better and learn more. Healthier, more educated

students can build a healthier, stronger Florida. We are

proud to be a partner for the Florida Breakfast Challenge,

and know it will benefit many children by increasing

participation in school breakfast.”

The Florida Breakfast Challenge will award schools

with the largest percentage increase in breakfasts served

with prizes, including cafeteria equipment. Schools can

pledge to participate in the Challenge by Dec. 13, and will

be measured on number of breakfasts served from

January–March 2019 and January–March 2020. Schools

can find more information and register for the Challenge

by visiting FreshFromFlorida.com/BreakfastChallenge.

Commissioner Fried calls on schools around state to participate in the inaugural Florida Breakfast Challenge

Space Coast Therapy Dog Talent Show Sept. 28
The Satellite Beach Public Library will host a Space Coast Therapy Dog Talent Show at 1 p.m. on Saturday, Sept. 28.

The library’s address is 751 Jamaica Blvd. The phone number is (321) 779–4004.
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Finding the right fit at work for older people is critical to their health,
says new study from Rice University and Colorado State University

By David Ruth (david@rice.edu)
and Amy McCaig (amym@rice.edu)
Rice University

HOUSTON — The right job can do wonders for older

people’s health and well–being, while staying in the wrong

job can be bad for their health and push them into early

retirement, according to a new study from Rice University

and Colorado State University.

“Age and Job Fit: The Relationship Between Demands

— Ability Fit and Retirement and Health” will appear in

an upcoming issue of the Journal of Occupational Health

Psychology. The authors found that when older workers’

reasoning abilities were well–matched with their job

demands, they reported fewer chronic health problems

than when they couldn’t keep up. And when workers

couldn’t keep up with the reasoning demands of their jobs,

the odds that they would stay at work instead of retiring

decreased by nearly 34 percent.

Margaret Beier, a professor of psychological sciences at

Rice and the study’s lead author, said the study has

important implications for designing work that keeps

people engaged past typical retirement age.

“This is particularly important given that the average

age of workers in the U.S. is increasing,” she said.

Beier and fellow study authors Wendy Jackeline

Torres, a graduate student in psychology at Rice, and

Gwenith Fisher and Lauren Wallace, industrial/organiza-

tional psychologists at Colorado State University, studied

383 workers over the age of 51 as well as retirees who

participated in the Study of Cognition and Aging in the

USA conducted between 2007 and 2014.

The researchers analyzed a series of surveys evaluating

cognitive abilities and job demands. Participants were also

asked to report their retirement status and the prevalence

of nine chronic health conditions: high blood pressure,

heart disease, diabetes, stroke, cancer, lung disease,

arthritis, emotional or psychiatric problems and memory–

related diseases.

The study included people from a variety of professions

including business, finance, architecture, engineering,

education, arts and entertainment, sports, media, con-

struction and transportation. Abilities required for the

specific jobs ranged from mathematical reasoning (which is

the ability to choose correct mathematical methods or

formulas for problem–solving) to fluency of ideas (the

ability to generate ideas on a specific topic).

Beier said the study is an important step toward

understanding how to extend the careers of older workers.

“Mature workers are a great benefit to the workforce by

sharing their knowledge and mentoring younger workers,”

she said. “In fact, they may be suited for mentoring roles

and emotionally challenging situations in a way that

younger workers simply aren’t.”

Beier plans to use the study’s results to support future

work on understanding how to design better jobs and

training for older workers.

The research was funded by the National Institutes of

Health’s National Institute on Aging and the Centers for

Disease Control’s National Institute for Occupational

Safety and Health.

For more information about Rice Department of

Psychological Sciences, visit psychology.rice.edu.

l About Rice University

Located on a 300–acre forested campus in Houston,

Rice University is consistently ranked among the nation’s

top 20 universities by U.S. News & World Report. Rice has

highly respected schools of Architecture, Business,

Continuing Studies, Engineering, Humanities, Music,

Natural Sciences and Social Sciences and is home to the

Baker Institute for Public Policy. With 3,962 undergradu-

ates and 3,027 graduate students, Rice’s undergraduate

student–to–faculty ratio is just under 6–to–1.

Social entrepreneurship takes center stage at Sonoma State, social
sustainability, social finance, and wine technology experts join faculty

ROHNERT PARK, Calif. — The School of Business and

Economics (SBE) at Sonoma State University has an-

nounced the addition of social entrepreneurship and social

finance expert Dr. Nadiya Parekh as assistant professor of

social entrepreneurship starting this fall.

Alicia Cronbach, founder and principal of Cronbach

Law Group and vice president of legal and corporate affairs

and secretary at Duckhorn Wine Co., and Pierre Costa,

founder of Somm Digital, will also be joining the SBE as

business lecturers this fall semester.

“Social responsibility is important for maintaining a

balance between the economy and the ecosystems, and is a

topic and discipline that students and professionals are

ever more interested in,” said Dr. Daniel Petree, interim

dean of the School of Business and Economics at Sonoma

State University. “Dr. Nadiya Parekh’s expertise in social

entrepreneurship and financing will add tremendous value

to our academic and co–curricular Entrepreneurship

program.”

“Teaching social entrepreneurship as a force for good

is an important step to helping future leaders learn how

to produce socially–conscious solutions that yield better

outcomes for communities and the planet,” said

Dr. Parekh. “I look forward to partnering with the SBE

faculty members to identify ways we can infuse social

entrepreneurship into SBE pedagogies and co–curricular

opportunities.”

Dr. Parekh received her Ph.D. in management with

specialization in social entrepreneurship finance from the

Tata Institute of Social Sciences in Mumbai, India, where

she taught social financing as a component of the globally

acclaimed and innovative master’s course in social

entrepreneurship at its Centre for Social Entrepreneur-

ship.

Dr. Parekh’s research interests include microcredit

business models, crowdfunding, financial practices, and

inclusive finance models, among others. Currently, she is

co–authoring a book on dual–goal entrepreneurship.

Cronbach has 10–plus years of experience providing

legal counsel to wineries, including Treasury Wine Estates

Americas Co., and, currently, Duckhorn Wine Co. In May

2019, she founded Cronbach Law Group, a boutique law

firm specializing in regulatory transaction readiness for

buyers and sellers. Cronbach earned her juris doctorate

from the Empire College School of Law and her under-

graduate degree from California State University–Chico.

Costa is a digital marketing consultant specializing in

wineries. He has extensive background in the digital

marketing and technology industry, and is a certified

sommelier. Since 2014, he has worked closely with wine

brands such as Naked Wines, Inglenook Winery, and

Delicato Family Vineyards. Costa earned his MBA degree

from the University of California–Davis Michael Smurfi

Graduate School of Business.
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The Marine Resources Council will celebrate National

Estuaries Day from 10 a.m. to 3 p.m. on Saturday, Sept.

14, at the organization’s Ted Moorhead Lagoon House

Learning Center, 3275 Dixie Highway NE, Palm Bay.

Each year, the Marine Resources Council creates and

promotes estuary awareness through this educational and

social event. This year, MRC is partnering with the Indian

River Lagoon National Estuaries Program, The Nature

Conservancy Florida Chapter, Act 2 Technologies, and the

Tampa Bay Estuary Program, in celebration of our coastal

community and waterways.

This is a free event open to the public. To make a

reservation, visit estuariesday.eventbrite.com or call

(321) 725–7775. Attendees are encouraged to participate in

the event’s fundraising efforts by pre–ordering Mangroves

Matter shirts at time of registration.

The MRC is seeking event volunteers, sponsors,

vendors, and auction donations. To get involved, email

Steve at SharkeyMRC@gmail.com.

l Event Schedule

10 a.m. — Rain Barrel Workshop, free to attend.

There is a $55 fee if you would like to construct your own

55–gallon water–saving rain barrel at the event to take

home. The City of Melbourne is offering a $50 rain barrel

rebate for its residents at www.melbourneflorida.org/

departments/public–works–utilities/environmental–

community–outreach/rain–barrel–rebate.

11 a.m. — Luncheon Meet and Greet Social Hour: food

service is available until 1 p.m., featuring old–fashioned

burgers, sausage, hot dogs, veggie burgers, and the chef’s

choice of a healthy side.

l Speakers

12:15 p.m. — Dr. Duane DeFreese, executive director of

the IRL Council and IRL National Estuary Program

12:40 p.m. — Anne Birch, marine conservation

manager, The Nature Conservancy Florida Chapter

1:05 p.m. — Craig Tafoya, Act 2 Technologies: “Clean-

ing Surface Water to Replenish State Aquifers”

1:30 p.m. — Ed Sherwood, executive director, Tampa

Bay Estuary Program: “Tampa Bay’s Success and Lessons

Learned”

1:55 p.m. — Speakers Panel Open Forum: Focusing on

audience participation, as well as the opportunity to

present ideas of potential problems and solutions for our

coastal waterways

l Auction

Artisan Rain Barrel silent auction concludes after the

panel discussion.

l Demonstration

Demonstration of Act 2 Technologies Mobile Water

Treatment Facility

l Media partners: WFIT and Google

“Special thanks to Clark Giangarra, Indian River

Lagoon Wildlife Tours, presenting partners, volunteers,

attendees, and all participants involved in making this

event another win for our coastal community.”

MRC to celebrate National Estuaries Day on Sept. 14 at Ted Moorhead Lagoon House; full schedule of events

Antiques Appraisal Day Sept. 12 at Palm Bay Library
The Palm Bay Public Library will present Antiques Appraisal Day with expert Rich De Rose at 2 p.m. on Thursday,

Sept. 12. He will give free appraisals on your antiques. For more information on this event, call (321) 952–4519.
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Senate President Galvano appoints Florida Atlantic University
expert Dr. James Sullivan to environmental advisory council

By Katherine Betta
betta.katherine@flsenate.gov
Florida Senate

TALLAHASSEE — Senate President

Bill Galvano (R–Bradenton) has an-

nounced the appointment of Dr. James

Sullivan to the Florida Red Tide Mitigation

and Technology Development Initiative

Advisory Council.

“Our economy, health and quality of life

are tied to the well–being of our environ-

ment. The Florida Red Tide Mitigation and

Technology Development Initiative will

help our state develop technologies and

approaches needed to address the control

and mitigation of red tide and its impacts,”

said Galvano. “Dr. Sullivan is a nationally

recognized leader in researching harmful

algal blooms and also in the development

of techniques and instruments used to

study the growth and spread of algae. He

will be a key asset for the Initiative

Advisory Council as they work to develop a

science–based plan to mitigate the harmful

impacts of red tide.”

Dr. Sullivan is the executive director of

Florida Atlantic University’s Harbor

Branch Oceanographic Institute. He

previously held senior positions in

academia and industry, both as research

faculty at the University of Rhode Island’s

Graduate School of Oceanography, and as a

senior oceanographer for the company Sea–

Bird Scientific, which manufactures

instruments for measuring and monitoring

ocean activity.

He earned his master’s and doctoral

degrees in biological oceanography with

specializations in phytoplankton physiol-

ogy and ecology, as well as bio–optics and

biophysics, from the University of Rhode

Island, Graduate School of Oceanography.

Senate Bill 1552, Florida Red Tide

Mitigation and Technology Development

Initiative, by Sen. Joe Gruters (R–Sara-

sota) establishes the Florida Red Tide

Mitigation and Technology Development

Initiative as a partnership between the

Florida Fish and Wildlife Conservation

Commission’s Fish and Wildlife Research

Institute and Mote Marine Laboratory.

The purpose of the initiative is to

develop technologies and approaches

needed to address the control and mitiga-

tion of red tide and its impacts. The bill

requires the Florida Red Tide Mitigation

and Technology Development Initiative to

submit an annual report, beginning Jan.

15, 2021, containing an overview of the

initiative’s accomplishments and priorities

to the governor, the president of the senate,

the speaker of the house of representatives,

the secretary of environmental protection,

and the executive director of the Florida

Fish and Wildlife Conservation Commis-

sion.

For more information on this initiative,

visit www.flsenate.gov.

milestone for our hospital,” said Melissa

Macogay, vice president and chief nursing

officer at Johns Hopkins All Children’s

Hospital.

“This recognition is not only for the

thousands of nurses and employees in our

organization today, but also an honor and a

legacy to the many nurses who helped us

reach this goal, and for the future nurses

that will continue to carry this designation

forward.”

Magnet is reviewed every four years, in

which hospitals again must submit

documentation and undergo evaluation

from ANCC in order to maintain its

designation.

Johns Hopkins All Children’s Hospital

in St. Petersburg, Fla., is a leader in

children’s health care, combining a legacy

of compassionate care focused solely on

children since 1926 with the innovation

and experience of one of the world’s leading

health care systems. The 259–bed teaching

hospital stands at the forefront of discov-

ery, leading innovative research to cure

and prevent childhood diseases while

training the next generation of pediatric

experts.

For more information on the hospital,

visit hopkinsallchildrens.org.

Johns Hopkins All Children’s Hospital in St. Petersburg
earns nursing excellence recognition from organization

By Danielle Caci
Danielle.caci@jhmi.edu
John Hopkins Medicine

ST. PETERSBURG — The American

Nurses Credentialing Center (ANCC) has

named Johns Hopkins All Children’s

Hospital as a Magnet–designated hospital.

The recognition is considered the

highest nursing honor a hospital can

receive. There are only 498 Magnet

hospitals across the world and fewer than

eight percent of U.S. hospitals have

received the designation.

“Earning Magnet designation is a

reflection of the hard work, dedication,

excellence and commitment of our nursing

staff and the care they provide to our

patients and families,” said Tom Kmetz,

interim president of Johns Hopkins All

Children’s Hospital.

In order to become Magnet designated,

a hospital must undergo a rigorous process,

including submitting hundreds of pages of

documentation related to patient care,

intense evaluation and a site visit from

ANCC.

“The journey to earn this designation

has been a long road, but a tremendous
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Kevin Smith achieves Ameriprise
Platinum Financial Services status

Kevin Smith of Ameriprise Financial has become an

Ameriprise Platinum Financial Services advisor, based on

the success of his financial services practice.

Smith, with an office in Melbourne, is among the 10

percent of roughly 10,000 Ameriprise financial advisors to

achieve this status.

Ameriprise Platinum Financial Services advisors

provide personalized client service and are “dedicated to

meeting the complex and unique financial needs of their

clients.” This status was achieved through exceptional

performance, and attainment of advanced industry

qualifications.

As an Ameriprise Platinum Financial Services advisor,

Smith provides financial advice that is “anchored in a solid

understanding of client needs and expectations and

provided in one–on–one relationships with his clients.”

He has 34 years’ experience in the financial services

industry. For more information on his practice, contact

him (321) 259–7168, or visit the Ameriprise office at

6767 N. Wickham Road, Suite A107.

TD Charitable Foundation donates
to North Brevard Sharing Center

TITUSVILLE — North Brevard Charities Sharing

Center Inc. was awarded $5,000 from TD Charitable

Foundation for the Transitional and Long–Term Rental

Program. NBCSC helps to provide transitional and long–

term rentals to the underserved of the community based

on the Housing and Urban Development guidelines.

TD Bank through its charitable giving arm, the TD

Charitable Foundation, carries a legacy of supporting not–

for–profit institutions and their important work through-

out our region. Since its inception in 2002, the foundation

has contributed over $220 million in grant funding to not–

for–profit organization in the communities where we work,

live and do business.

The mission of the North Brevard Charities Sharing

Center is to fill the gap and provide emergency assistance

to those individuals and families who may not otherwise

qualify for assistance through other agencies and overcome

barriers that may jeopardize their livelihood. For further

information or to make a donation, call (321) 383–3026 or

contact Northbrevardcharities.org.

Fifth Avenue Art Gallery in EGAD set
to host reception for artist Jill Heveron

The Fifth Avenue Art Gallery will be showcasing the

“Shadow & Light,” an exhibit by Jill Heveron. Heveron

placed second in the 2018 “100% Pure Florida” statewide

competition. The exhibit will open Sept. 3 and run through

Sept. 28. There will be an opening reception on Friday,

Sept. 6, from 5:30–8:30 pm.

Heveron acquired a love of art and architecture during

high school in her hometown of Syracuse, N.Y. Her lifelong

love of creativity has “culminated in an intense study of

painting over the past decade.”

Heveron “paints what she loves.” This includes

botanicals, florals, architectural structures, and scenes

from travel. “I really enjoy trying a variety of subjects as

they all offer a challenge. That’s how you grow as an artist.

To me art is always a work in progress. Just because a

painting is signed and framed does not mean it is ever

finished, in the artist’s eye.”

Fifth Avenue Art Gallery is located in the Eau Gallie

Arts District of Melbourne. All events are open and free to

the public. For further information on her exhibit, call

(321) 259–8261, or visit www.fifthavenueartgallery.com.
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Florida Tech Panthers
Continued from page 12

Florida Tech Panther Stadium. It is roughly a 3–acre area

dedicated for Student Life and Alumni Affairs, said

Thomas.

“The Jungle will come to life for home football games,

with a projected attendance of 3,000 students and alumni.

The Jungle will consist of individual tents made up of

fraternities, sororities, student organizations, and Alumni

Affairs. This area will become a sea of Crimson and Gray

tents.”

He continued, “On any given game day, The Jungle

may have a live band or DJ, food and games, creating one

of the best pre–game environments in all of Division II. We

are going to do our version of ‘The Grove,’ a tailgating

atmosphere that Ole Miss fans enjoy on game day.”

When Billy Brewer became head football coach at the

University of Mississippi in 1983, he was looking for ways

to involve the fans more and The Grove was created. The

10–acre grassy plot of ground is in the center of campus

and is heavily shaded by large oak trees. On game day, Ole

Miss fans position themselves on both sides of the side-

walks and greet the players with loud cheers.

“I have talked to every fraternity president at Florida

Tech and some of the sorority presidents,” said Thomas.

“They are all onboard with The Jungle concept. Everybody

is excited about the opportunity to do something special.”

He added, “In the past, we did everything on campus

and tried to move that environment down the street to

Florida Tech Panther Stadium. That might as well be 100

miles versus one mile. It’s hard to move the atmosphere

from one place to another. So now the atmosphere will be

at the stadium, and we will build from there.”

Capitalizing on the uniqueness of NCAA Division II

football, Florida Tech will provide two VIP areas at

Panther Stadium. “Florida Tech will be showcasing its

version of a sky box. We’re creating ‘bungalows.’ Florida

Tech’s Athletic Partnerships will host a field–level

sponsorship reception at halftime in the south end zone at

every home football game,” he said.

There will be complimentary food and drinks for

corporate sponsors of the Panther Athletics Association

and members of the Panther Club Boosters.

“The field–level bungalow will provide sponsors a

special area where they can entertain current and

prospective clients or customers while also networking

with the university’s other sponsors. So we are looking for

ways to enhance the opportunities for corporate sponsors

to socialize and use our venues as places to entertain their

customers.”

There are four levels of corporate sponsorships —

$2,500, $5,000, $10,000 and $20,000 — with various

amenities at each support level. To learn more about being

a corporate sponsor, contact Gina Yates at (321) 674–8428.

She oversees Athletic Partnerships. Thomas is another

contact. His email is JohnThomas@fit.edu, or call (321)

674–8143.

Thomas said corporate supporters can look forward to:

enhanced sponsorship packages to include commercials on

our live video streams; enhanced promotion on our social

media; enhanced opportunities for student engagement;

and enhanced opportunities to use Florida Tech athletic

events to entertain customers.

For the 2018–19 academic year, 120,200 people viewed

“our streamed games (football, basketball and softball) and

that was with very minimal promotion. This is an opportu-

nity for current sponsors and future sponsors to be able to

promote not only locally, but also across the nation. We

have ramped up our corporate sponsorship packages. We

are trying to create more value and give our sponsors a

return on their investment. By adding their commercials to

our video steaming and being part of our growing social–

media outreach, they are seeing value.”

He said their Instagram following on Florida Tech’s

main athletics account (@ft_athletics) increased 19 percent

for the 2018–19 academic year compared to the previous

academic year.

Their Twitter following on the main athletics account

increased by 20.5 percent over that same period, he added.

The second VIP area at Panther Stadium will feature a

“President’s Bungalow” located behind the north end zone,

said Thomas.

“This area will afford Florida Tech President T. Dwayne

McCay and his executive team a large shaded site from

which to entertain special guests of the university.”

Florida Tech athletes are known for their academic

performance in the classrooms. On July 11, the Sunshine

State Conference announced its 2019 Spring

Commissioner’s Honor Roll and 150 Panther student–

athletes were among the group recognized for their

academic success.

Of the 150 Panther student–athletes, 41 earned a

perfect 4.0 grade–point average during the 2019 spring

semester. A total of 1,395 student–athletes were named to

the 2019 Commissioner’s Honor Roll. Of that number, 255

students earned a 4.0 GPA for the semester. To be eligible

for the Commissioner’s Honor Roll, a student–athlete must

post a minimum GPA of 3.2 on a 4.0 scale.

“We have amazing student–athletes,” said Thomas.

“We are extremely proud of their performances on the field

of play and in the classroom.”
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Brevard Genealogical Society announces
its new schedule of meetings and speakers

The Brevard Genealogical Society has announced its

2019 fall season of meetings which feature speakers

addressing various topics.

l Sept. 9 –Terry Armstrong will teach how to self

publish your own family history book using current

print–on–demand services, using samples already in

production. Subjects covered will include cost analysis,

formatting, cover creation, and other topics of interest to

self–publishers.

l Oct. 21– Clyde and Kathy Stickney will present

“Establishing Generational Relationships Prior to the

1880 Census.” This presentation will show difficulties in

inferring generational relationships from the 1850, 1860

and 1870 censuses, and then explore numerous types of

records such as vital records, probate records, land

records, military records, and civil and criminal court

records. The presentation will include numerous ex-

amples from actual records to illustrate the types of

information each record group contains as well as how to

use that information to establish family relationships.

l Nov. 18: Annette Burke Lyttle will present

“Timelines: A Path to Your Next Research Steps.” This

powerful tool allows people to see relationships between

information items, enabling them to draw conclusions

and see what research remains to be done. Attendees will

learn how timelines enable them to organize information,

evaluate evidence, analyze research results for accuracy,

and identify the next steps.

The Brevard Genealogical Society meets on the

second Monday of each month, unless otherwise noted, at

9:30 am at the Catherine Schweinsberg Rood Central

Library, 308 Forrest Ave. in Cocoa. The meetings are held

in the Marie Holderman Room.

Meetings are open to the public, but the organization

invites people to become BGS members. The annual

membership dues, payable in December, are $20 per

person, or $25 per family/couple.

With membership, you will receive the benefits of the

monthly meetings, the BGS Newsletter, and advanced

notifications of the many seminars and genealogical

events.

For more information on the Brevard Genealogical

Society, go to www.facebook.com/flbgs, or www.flbgs.org.

Brevard Federated Republican Women
set to honor ‘Gold Star Mother’s Day’

In 1936, Congress approved that the last Sunday in

September be designated and known as “Gold Star

Mother’s Day.” The Brevard Federated Republican

Women will honor this day at their meeting at 11 a.m. on

Sept. 9 at the Duran Golf Club, 7032 Stadium Parkway

in Viera.

In 1918 Grace Seibold organized a group of special

mothers who lost a son in the war, not only to comfort

each other, but to also care for hospitalized veterans

confined in government hospitals away from home.

Visit brevardfederatedrepublicanwomen.com to make

a reservation or call (321) 727–1212. The reservation

deadline to attend the meeting is Wednesday, Sept. 4.

Association to meet Sept. 7 at Kay’s in Cocoa
Apollo Chapter 1137 of the National Active and

Retired Federal Employees Association will meet at

11:30 a.m. on Monday, Sept. 7, at Kay’s BBQ Restaurant

in Cocoa. The gathering is open to the public and the

monthly meetings feature a speaker. No reservations are

required. For more information about this organization,

visit www.NARFE.org/Chapter1137.
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Clevens Face and Body Specialists
Continued from page 13

me back to Melbourne. I certainly feel like I’m in the right

community. To me, this practice is like my surgical work–

family home.”

Before her yearlong fellowship in facial plastic surgery

under the mentorship of Dr. Clevens, she completed

advanced training including an internship in the depart-

ment of general surgery and a residency in maxillofacial

surgery at Mount Sinai Beth Israel in New York City.

Dr. Khelemsky is a graduate of the Albert Einstein

College of Medicine, where she was invited to join the

prestigious Alpha Omega Alpha Honor Medical Society.

She earned her bachelor’s degree in neuroscience and

behavior from Columbia, an Ivy League institution.

At Columbia, she did a long–term experiment titled

“Stress–Related Feeding Behavior,” which involved doing

multiple brain surgeries on laboratory rats “to test our

theories on the relationship between appetite and stress.”

The bottom line: “We are programmed to starve under

stress, but humans have evolved to eat under stress. The

animal model is starved under stress, which is very

interesting. That is the ‘fight–or–flight’ response. We have

a hormone in our belly that makes us hunger when we are

stressed,” she said.

At Clevens Face and Body Specialists, Dr. Khelemsky

does a range of non–surgical and surgical treatments.

“I realize how integral reconstructive surgery is to this

practice as well, and I do that in the form of skin cancer

reconstruction, as an example. I believe my background

and training has prepared me for that wholesome view of

the face, whether it’s skin, bone, surgery, skin rejuvena-

tion, or deeper cosmetic surgeries. We have a comprehen-

sive practice and are able to offer various options for

patients.”

Both Dr. Khelemsky and Dr. Clevens have expertise in

surgical rhinoplasty and nonsurgical rhinoplasty. “Per-

forming a liquid rhinoplasty (a nonsurgical nose job) with

fillers is more of a sophisticated, finesse procedure,” said

Dr. Clevens. “So having a background in rhinoplasty,

allows us to achieve a longer–lasting result.”

He added, “Rhinoplasty remains the only permanent

way to change the shape or appearance of a nose, but often

times we use fillers to improve or enhance the appearance

of a nose.”

Eyelid surgery, or blepharoplasty, is another popular

procedure at their practice, as it is nationwide. The

procedure was performed by 90 percent of all board–

certified plastic surgeons in the United States in 2018,

according to March 20, 2019, data from the American

Society for Aesthetic Plastic Surgery. More than 115,000

patients had eyelid surgery last year. Tummy tucks,

liposuction, and breast lifts were some of the other top

surgical procedures performed by plastic surgeons in 2018.

On the nonsurgical side of practices, Botox, Hyaluronic

Acid, Fat Reduction, Photo Rejuvenation (also known as

intense pulsed light or photo facial), and chemical peel

were the leading treatments. “The trend I’m seeing is that

people are looking for more dramatic results with nonsur-

gical treatments,” said Dr. Khelemsky.

“Patients are seeking more comprehensive rejuvena-

tion, combining fillers, Botox, and sometimes laser

treatments,” added Dr. Clevens. “So that noninvasive

trend is growing among patients and becoming more

comprehensive in nature, and involves blending multiple

techniques.”

Clevens Face and Body Specialists is set to introduce a

new Food and Drug Administration–approved device

designed to tone and strengthen muscles of the abdomen.

Allergan, a global leader in medical aesthetics and body

contouring, has created CoolTone.

“We will be one of the first practices in the nation and

the only practice in the area to offer CoolTone,” said

Dr. Clevens, adding that CoolTone will be available

starting Sept. 1 at his practice. “It’s like doing a thousand

crunchies or sit–ups in a 25–minute session.”

Using magnetic muscle stimulation, CoolTone technol-

ogy penetrates into the muscle layers and induces involun-

tary muscle contractions, he said. The body responds to

these contractions by strengthening its muscle fibers,

resulting in improved muscle conditioning.

“CoolTone at this point will be limited to the abdomen,

but later we will introduce a device for the biceps and other

areas of the body,” he said.

Clevens Face and Body Specialists also offers

CoolSculpting, a nonsurgical, clinically proven treatment

that selectively reduces unwanted fat using a patented

cooling technology owned by Allergan, the maker of Botox.

Cleared by the FDA, CoolSculpting works by gently

cooling targeted fat cells in the body to induce a natural,

controlled elimination of fat cells without affecting

surrounding tissue, and the treated fat cells are gone for

good.

In 2018, CoolSculpting was recognized for the fifth

consecutive year by “NewBeauty” magazine as a “Choice

Award” winner.”

“CoolSculpting is a method that uses freezing to

permanently reduce unwanted, stubborn fat, such as ‘love

handles’ or any place you can pinch fat — arms, legs,

thighs, buttocks. CoolSculpting has been very popular the

last few years at our practice,” said Dr. Clevens.
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and met the team at First Choice Orthopaedics and

traveled around the community, I felt like this practice

and this area would be a great fit for me and my family.

I can augment the good sports medicine care we already

have here.”

Dr. Hamzavi will start seeing patients Oct. 1 at

First Choice. Appointments can be made by calling

(321) 725–2225.

“I’m excited to meet people from the community and

help them improve their quality of life. ‘Movement’ is life

for people. So whatever we can to do to get them to a

better level of functioning is very important.”

First Choice treats patients in a range of specialties,

including orthopaedics and spine surgery, interventional

pain medicine, and offers related diagnostics and

ancillary services such as physical and occupational

therapy.

First Choice’s business model centers on a structure

where the physicians are employees of the company and

their full attention is on practicing medicine, not billing,

accounting, and doing other time–consuming office work.

The company’s business model stems in large part

from the integrated nature of its platform, combining

diagnostic care, therapeutic and recovery care, and

ancillary services inclusive of imaging services and

durable medical equipment. The system includes the

Ambulatory Surgical Center at Crane Creek.

First Choice recently opened its fifth therapy

location in the county. The physical therapy site is at

4311 Norfolk Parkway in West Melbourne. The modern

3,450–square–foot advanced treatment center includes

three examination rooms and up–to–date equipment to

ensure evidenced–based outcomes. First Choice's sixth

and newest site is located in Barefoot Bay, at Indian

River Fitness, 800 Ron Beatty Blvd. in Micco. These

facilities are staffed by credentialed therapists.

First Choice’s other therapy locations are in

Melbourne, Viera, Suntree, and Indian Harbour Beach.

“I really like the way the network is set up with the

six locations, making it convenient for patients,” said

Dr. Hamzavi. “And First Choice’s integrated care

platform is a great concept.”

Dr. Hamzavi just completed a one–year orthopaedic

sports medicine fellowship at the University of South

Florida in Tampa, a Division 1 institution and a member

of the Big East Conference, participating in all sports.

The fellowship at USF is designed for physicians who

have completed an orthopaedic residency and who desire

to be exposed to a broad–based experience in the care

and prevention of injuries to athletes.

“One of the reasons I decided to do my fellowship at

USF is because of the breadth and diversity of cases,” he

said. “The doctors there see a lot of complex cases,

especially through Tampa General Hospital. These cases

include multi–ligamentous knee injuries. I gained a lot

of experience working there.”

Dr. Hamzavi said he would like to provide sports

medicine coverage for some of the local schools. At USF,

he covered both college sports and high school sports. “I

enjoyed both. I want to get plugged into the local

community and I plan to do that in the months ahead.”

He said that includes developing relationships with

doctors in the region and patient populations.

Dr. Hamzavi did his residency at Mount Sinai

Hospital in New York City, where he was the

orthopaedic surgery chief resident, and at St. Luke’s–

Roosevelt Hospital in NYC. The two hospitals are

affiliated with the Icahn School of Medicine at Mount

Sinai and Mount Sinai Health System.

“I was fortunate in that my residency offered me a lot

of opportunities in the different areas of orthopaedics. I

was not doing the same procedures on a daily basis. I

like to treat sports injuries related to the shoulder, hip,

and knee,” said Dr. Hamzavi, who also performed a

general surgery internship at St. Luke’s–Roosevelt

Hospital.

His family has been on the move and is now settling

down in Brevard. His wife Tammy is an orthopaedic

physician assistant, another fast–growing occupation in

health care. She worked for a sports medicine physician

before taking last year off to raise their newborn.

“I graduated from residency on a Friday and we drove

from NewYork to Tampa on a Sunday. Our son was born

that week at Tampa General Hospital. I took my boards

three weeks later,” Dr. Hamzavi said.

Their son marked his first birthday in June. The

Hamzavis bought some “space–themed items for him,

including pajamas. It’s going to be nice when he’s old

enough to start learning about Brevard and the role it

has played in space through the decades. I know he will

greatly enjoy watching his first launch. It will blow his

mind.”

When Dr. Hamzavi started his residency, he said he

didn’t know which area of medicine he was going to

pursue — until it came to “orthopaedic rotations. I

worked with a lot of sports medicine physicians and I

could see how satisfying it was for them to get people

back to their daily activities relatively quickly. I knew

then orthopaedics was going to be my career path in

medicine.”

Musculoskeletal conditions and pain affect people at

any time and any age. It is the number–one reason why

people visit their doctors each year, according to the

American Medical Association.

The good news is that everyone — from children with

scoliosis (curvature of the spine or back bone) to indi-

viduals with traumatic injuries requiring surgery — can

benefit from the expertise of an orthopaedic surgeon.

There are treatment options that help people lead

happier and more productive lives, said Dr. Hamzavi.

Some orthopaedists are generalists, while others

specialize in certain areas of treatment, such as hip and

knee, foot and ankle, shoulder and elbow, hand, and

spine.

Most people know that orthopaedic surgeons treat

broken bones and replace painful joints, but these

physicians also treat patients for sports injuries, back

pain, ruptured disks and spinal stenosis, bone tumors,

carpal tunnel, hand arthritis and hand injuries,

orthopaedic trauma, Achilles tendon injuries, bunions,

osteoporosis, and arthritis.

“There are a lot of great areas of practice. The

scope is wide. Some people call sports medicine doctors

the new ‘generalists’ because they have the training

and they have the skills to treat a variety of patients,

not only people with shoulder and knee injuries,” said

Dr. Hamzavi, who performed basic arthroscopic proce-

dures during his residency and then more advanced

procedures during his fellowship training at USF.

Dr. Hamzavi performs a recently developed surgery

technique called arthroscopic “superior capsular

reconstruction,” which can be used in certain cases for

treating massive, irreparable rotator–cuff tears. The

superior capsule is the upper part of the capsular lining

of the shoulder joint, he said.

The procedure uses a graft called a dermal allograft

or cadaver skin graft which is attached between the

upper end of the glenoid — shoulder socket — and the

upper end of the humeral head — the bone of the arm.

“Rather than be in pain and have a limited range of

motion, we offer a procedure called superior capsular

reconstruction. It’s a 60– to 90–minute procedure. We

have been seeing good results with superior capsular

reconstruction,” said Dr. Hamzavi.

Demand for orthopaedic care will only grow in the

years ahead. As people age, more health care is inevita-

bly required. Today, the average American can expect to

live to be 78.8 years old.

The American Academy of Orthopaedic Surgeons

projects the number of total knee replacements in the

U.S. will increase 198 percent to 1.3 million by 2030, and

then increase to 2.6 million by 2060. By comparison,

680,000 total knee replacements were performed in

2014.

Total knee replacements, as well as total hip

replacements, are cost–effective procedures for end–

stage arthritis, which causes patients ongoing pain,

limited function, and diminished life quality.

The mean age for primary total hip replacement has

declined significantly from 66.3 years to 64.9 years, and

total knee replacement from 68 years to 65.9 years,

according to AAOS.

Looking to the future, orthopaedic surgery is on a

path toward less invasive operations, driven in part by

new tools and technologies, and advancements in

science. Stem cell science and research, for example, is

leading to potential new therapies to treat disease.

“There is a lot of buzz in the news about stem cells,”

said Dr. Hamzavi, who earned his bachelor’s degree in

biology from the University of Scranton, a private

Catholic and Jesuit institution founded in 1888.

“I think the technology is very early. But as we begin

to better understand the science, I believe it’s going to

lead to some very exciting things in medicine.”

Identification of the human skeletal stem cell by

Stanford University School of Medicine scientists could

lead the way for regenerative treatments for bone

fractures, arthritis, and joint injuries.

A paper describing the scientists’ finding was

published online Sept. 30, 2018, in “Cell.” It was a

decade–long research effort.

The cell, “which can be isolated from human bone or

generated from specialized cells in fat, gives rise to

progenitor cells that can make new bone — the spongy

stroma of the bone’s interior and the cartilage that helps

our knees and other joints function smoothly and

painlessly.”

Dr. Hamzavi said robotics is another exciting area

that is generating a lot of interest in orthopaedics,

“especially robotic–assisted joint replacements.”

When it comes to certain types of joint–replacement

surgeries, robots can help improve accuracy, which can

mean better outcomes for patients, he said.

Before entering the medical profession, Dr. Hamzavi

worked in the real–estate industry. He was a commer-

cial Realtor in Clarks Summit, Pa.

“My first deal was selling a commercial property to an

attorney for his new office,” said Dr. Hamzavi, who also

worked the residential side of the business in that

market.

“My experience in real estate has provided me with

an extra perspective into other occupations and other

industries. I believe the experiences I gained outside of

medicine give me an insight into the lives of other people

and what affects them.

“I’ve long considered myself a ‘people person’ and I

think it helps me when I’m meeting people and when I’m

talking to patients. Everybody we have met since we

moved here has been great. We’re looking forward to

serving the community,” said Dr. Hamzavi.




