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Please see United Way of Brevard, page 23

Campaign leader Chiesman of FirstWave Financial asks companies to support UW

By Ken Datzman

SATELLITE BEACH — United Way of Brevard, whose history of

community impact spans decades, is set to kick off its all–important 2019

Campaign.

The annual funding initiative unites employees at workplaces around the

county and gives them the opportunity to donate, volunteer, and speak out

for causes that matter to them.

The Campaign is designed to strengthen connections between employees

and their community. It raises money for the more than 40 United Way of

Brevard partner agencies and their 62 social service programs.

The partner agencies include the Early Learning Coalition, Aging

Matters in Brevard, North Brevard Charities Sharing Center, Brevard

Rescue Mission, Brevard Achievement Center, Boys and Girls Clubs of

Central Florida–Brevard Chapter, Crosswinds Youth Services, Boy Scouts of

Central Florida, and Rolling Readers, for example. These agencies, and a

range of others, provide “safety–net services” for individuals and families, as

well as educational and life–enrichment services.

“A lot of people in the county probably do not know how broad the scope

of our work is,” said Robert “Rob” Rains, the longtime president of United

Way of Brevard. “For example, 15 years ago, during the 2004 storm season,

we built many different systems and stepped up big, and we continue to be a

major player today in storm–related activity.”

He added, “We created and continue to be the fiscal arm of the Brevard

Long–Term Recovery Coalition, which raises grant money. That money, for

instance, helps seniors with roof repairs. These are people who can’t afford

the insurance deductible. And we have volunteers who remove debris from

yards. Before the storms, we help 2–1–1 Brevard answer phone calls. So we

are active before the storms and after the storms.”

“Having a strong United Way is really important to our community,” said

businessowner Laura Chiesman, president of FirstWave Financial.

“The whole team at our firm is involved with United Way of Brevard. A

thriving community is what supports Brevard businesses. There are people

who need assistance in the county and we need to uplift that population.

And we can do it. We are an affluent community. When people support

United Way of Brevard, it creates a win–win scenario for our county and for

our businesses.”

This year’s Campaign theme is “Open Doors, Change Lives,” with the

goal of building stronger communities, which is what United Way of

Brevard has long been doing in the county by leveraging strategic partner-

ships with businesses and organizations.

Leading the 2019 Campaign as chairwoman is Chiesman, a longtime

community activist.

“FirstWave Financial runs one of the best workplace Campaigns in terms

of per–capita giving and has a long history of supporting United Way of

Brevard,” said Rains. “We are pleased and grateful that Laura has stepped

up to be our Campaign chairwoman for 2019.”

“We love the United Way mission and its approach to making a differ-

ence across the whole community with its dollars,” said Chiesman, a

certified financial planner who has been a United Way of Brevard contribu-

tor for more than 25 years.

“United Way invests in people and it sees a good return on its money.

That’s always been very appealing to me. Every dollar donated to United

Way of Brevard brings an average of three matching dollars into the

community. That’s a good return on your investment.”

As an organization, United Way of Brevard’s focus is on Education,

Income, and Health, the “building blocks of a good life.”

Chiesman said she grew up “in a family that has long been involved in

the community. Our family has been here since the early 1960s. My mother

founded an emergency shelter for homeless women and their children
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Laura Chiesman, president of FirstWave Financial in Satellite Beach, is the United Way of Brevard 2019 Campaign
chairwoman. She grew up in a family that has long been involved in community service. More than 40 years ago,
her mother founded a local emergency shelter for homeless women and their children. Rob Rains is president of
United Way of Brevard. His board set the 2019 Campaign goal of $6.25 million. Last year, 18,340 donors at 263
workplaces in the county raised $6.06 million for United Way of Brevard. The money helps fund more than 40 United
Way of Brevard partner agencies and their 62 social service programs.
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The pictures looked much better this past week.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Amy Farnum–Patronis
afarnumpatronis@fsu.edu
Florida State University

TALLAHASSEE — Florida State University students

are graduating in four years at record levels, but some

students encounter unexpected challenges that derail their

plans to earn a degree.

From limited finances to mental or physical health

problems to natural disasters, there’s a wide variety of

reasons why students leave college without finishing.

“Almost everybody knows someone who didn’t finish

college,” said Assistant Provost Joe O’Shea. “Unfortu-

nately, it’s all too common. There are more than 30 million

Americans who have some college but no degree. We’ve got

to do more to help those students.”

That’s where the FSU Graduation Planning and

Strategies Office (GPS) comes in. Established in 2017, GPS

has helped 635 students re–enroll and graduate after

leaving the university without completing their degree.

“Higher education is a major expense for students and

their families and the state of Florida,” O’Shea said.

“Unfortunately, many students don’t fully realize their

investment because they don’t finish their degree. The

completion campaign has been able to help hundreds of

students complete their degree, and therefore, also help

the state realize the investment it has made in the

students.”

Realizing the state’s investment is the reason that the

GPS office’s completion campaign earned one of the top

2019 Florida TaxWatch Productivity Awards. The awards

program recognizes and rewards state employees and

workgroups who find ways to improve services, increase

efficiencies and save Florida taxpayers millions of dollars

each year.

At the time of its award application, the GPS office

documented helping 344 students graduate — a projected

cost savings of $66 million for students and taxpayers.

FSU’s graduation completion campaign started as a

pilot project coordinated by Alice Wright, director of

retention in Undergraduate Studies. Soon, the project

became a principle initiative within GPS, focusing on

students who have earned 100–plus credit hours and were

no longer enrolling in classes.

“In most cases, students who drop out are just a few

courses away from completing their degree — some only a

semester out from finishing,” said Jill Flees, director of the

Graduation Planning and Strategies Office.

Each semester, Graduation Specialist Lynn Helton

pulls a report of students who fit these criteria. Then,

Helton does her research. She contacts college and

department advisers to identify an individual’s barriers to

completion, and then she personally calls the student.

“Sometimes it takes students some time to call us

back,” Flees said. “Some aren’t automatically ready to have

that conversation about re–entry, so it may be three

months, six months, nine months.”

When they are ready, Helton is there to listen and put

them back on a path to graduation.

“Maybe there was some shame initially in what caused

them to stop, but having that person on the other end of

the phone who wants to listen to their story and talk about

next steps is important,” Flees said.

“Lynn really becomes their go–to person and their

conduit back to the university.”

When Helton contacts a student, she provides them

with the most efficient and cost–effective degree comple-

tion recommendation.

“A lot of them want to come back but don’t know how

they would be able to do that based on their circum-

stances,” Helton said.

Helton brainstorms alternate ways for them to finish

their degree, whether it be online or at an institution closer

to where they reside now or taking a CLEP exam.

“This team is so creative and persistent in helping

students see that there is a path forward,” O’Shea said.

O’Shea pointed out the importance of having a trusted

professional, like Helton, in the outreach role, who can

help a student navigate the complexities of higher

education.

Kristabel Moore’s case was a prime example. Heading

into her final semester last December, she was missing a

language requirement. Already strapped for time with a

15–hour credit load and two jobs, Moore wasn’t able to fit

in another class. She had arranged to take a CLEP exam

to fulfill the requirement the week before graduation, but a

tonsillectomy and car accident ruined that plan.

Helton reached out to Moore with a strategy to fix her

situation.

“If I was confused about anything, she called me or

emailed me within an hour and answered my questions,”

Moore said.

Moore, who now works for the Florida Division of

Emergency Management, officially received her degree in

environmental science and religion this summer, and she

is relieved and grateful for Helton’s assistance.

“I feel at peace now,” Moore said. “It was a very difficult

process just finishing that one class.”

Earning a degree has lifelong implications for students

like Moore. The Social Security Administration estimates

about $430,000 more in lifetime earnings for a person with

a college degree compared to a person who had some

college but left without a degree.

“What’s special about higher education is that it pays

dividends throughout your life,” O’Shea said. “If you have a

college degree, you’re going to be making hundreds of

thousands of dollars more during your lifetime than if you

didn’t have a college degree.”

Other universities are looking to FSU as a model for

this innovative way of supporting students facing hurdles

to completing their degree. In fact, a national research

organization has asked Florida State administrators for

guidance in best practices in this area so other institutions

around the country can replicate FSU’s success.

While policies and practices can be emulated, it’s FSU’s

administrators and staff members who have really made a

difference in this project’s success.

“This project came about from people who truly care,”

Helton said. “I think that’s the holistic approach that FSU

takes, and it’s rewarding to be part of such an impactful

project.”

For more information on the Graduation and Planning

Strategies Office, visit gps.fsu.edu.

Program puts students back on track to earn Florida State University degree; graduating at record levels

Kimberly Bonder Rezanka elected
chairwoman of Commission on Ethics

The State of Florida Commission on Ethics in Tallahas-

see, in its public session meeting on July 26, unanimously

elected Kimberly Bonder Rezanka as chairwoman for the

2019–2020 term. Rezanka was appointed by Gov. Rick

Scott in 2015 and was reappointed in 2018. She is an

attorney with Cantwell & Goldman, P.A., in Cocoa. Daniel

Brady was unanimously elected vice chairman. He was

appointed to the Commission in 2015 by Scott and

reappointed in 2018. A resident of Miami Shores,

Dr. Brady is a retired social work and community mental

health–care professional.
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FAU’s Kelly/Strul Emerging Scholars program announces its
scholarship recipients, including Satellite High School’s Lalonde

By Lesli Franco (lfranco@oandgpr.com)
and Matt Levinson (mlevinson@oandgpr.com)
O’Connell & Goldberg Public Relations

BOCA RATON — The Florida Atlantic University

Kelly/Strul Emerging Scholars program has awarded full

scholarships to 15 first–generation, low–income students

from across Florida.

Through the program, these Class of 2023 scholars will

receive tuition, four years of on–campus housing and

additional resources needed to graduate debt–free from

FAU.

This year’s awardees include:

Alexandria Lalonde, Satellite High School (Satellite 
Beach); Dinora Gomes, Santaluces Community High 
School (Lake Worth); Francisco Aguirre, Village Academy 
(Lantana); Hannah James, Doctors Charter School

(Miami); Jermaine Binns, Pompano Beach High School

(Oakland Park); Jessica Alvarez, Lake Worth Community 
High School (Lake Worth); Joseph Alexander, River Ridge 
High School (New Port Richey); Klark Balay, Berean 
Christian High School (Greenacres); Lanicia Haynes, Law 
Enforcement Officers’ Memorial High School (Miami); 
Leightiana Smith, Pedro Menendez High School

(Hastings); Rikita Gupta, Piper High School (Lauderhill); 
Roberto Romoleroux, Jose Marti Mast 6–12 Academy

(Hialeah); Seneca Sconiers, Dr. Philips High School

(Orlando); Shernira Hurtault, McArthur High School

(Hollywood); and Virone Devine, Middleton High School

(Tampa).

The Kelly/Strul Emerging Scholars program was

launched in 2017 by Boca Raton philanthropists Aubrey

and Sally Strul with FAU President John Kelly and first

lady Carolyn Kelly. A former first–generation student,

Aubrey Strul felt compelled to lessen the crippling burden

of school debt for students by providing an initial invest-

ment of $1 million to launch the program.

Including the recently announced Class of 2023, the

Kelly/Strul program now includes 38 scholars.

“As stewards of this great country we have to help these

students who are deserving of a great education due to

their talent, decency, caring and guts,” said Aubrey Strul.

The FAU Kelly/Strul Emerging Scholars program is

dedicated to granting first–generation college students the

financial backing and personal support to acclimate them

through college and post–graduate life. While some

scholarships only cover college expenses, the Kelly/Strul

Emerging Scholars program augments the financial

support with a 17–step program, The Path, which includes

career planning, mentoring, and financial literacy, among

others.

To qualify for the scholarship, students submitted an

essay detailing their academic success and future goals, as

well as a video outlining how the Kelly/Strul Emerging

Scholars program would help them achieve their goals.

A new initiative within the Kelly/Strul program is its

partnership with Take Stock in Children, an organization

dedicated to providing opportunities to low–income,

academically qualified students.

FAU has accepted three students from Take Stock in

Children as part of this year’s Kelly/Strul Emerging

Scholars class: Jessica Alvarez, Francisco Aguirre and

Dinora Gomes.

Donations supporting first–generation scholars’ success

are welcome at kellystrulscholars.fau.edu/give/ or by

calling (561) 297–1272.

l About the Kelly/Strul Emerging Scholars program

By addressing systemic barriers and challenges, the

Kelly/Strul Emerging Scholars Program provides full grant

and scholarship financial aid packages, as well as compre-

hensive support programs to ensure students thrive at

FAU.

l About the FAU Foundation

The Florida Atlantic University Foundation Inc.

unbridles access to excellence for thousands of the

University’s promising people and programs. As a 501(c)(3)

non–profit organization, the Foundation connects private

philanthropy with giving opportunities that advance the

university’s mission and strategic plan.

For the second time, Saalex Corp. appears on the ‘Inc.’ 5000 list;
three–year revenue growth of 78 percent for the 10–year–old firm

By Neal Stein
nealjstein@techprsolutions.com
Technology PR Solutions

ROCKLEDGE — “Inc.” magazine has revealed that

Saalex Corp. is No. 4191 on its annual 5000 list, the most

prestigious ranking of the nation’s fastest–growing private

companies. The list represents a unique look at the most

successful companies within the U.S. economy’s most

dynamic segment — its independent small businesses.

Microsoft, Dell, Domino’s Pizza, Pandora, Timberland,

LinkedIn, Yelp, Zillow and many other well–known names

gained their first national exposure as honorees on the Inc.

5000.

“I’m so proud that Saalex has made the Inc. 5000 listing

again,” said Travis Mack, Saalex president and CEO. “This

is a true testament to the hard work and commitment that

Saalex employees have made for the company’s success

over the past 20 years.”

The 2019 Inc. 5000 achieved an astounding three–year

average growth of 454 percent, and a median rate of 157

percent. The Inc. 5000’s aggregate revenue was $237.7

billion in 2018, accounting for 1.2 million jobs over the past

three years.

Complete results of the Inc. 5000 are available at

www.inc.com/inc5000.

Readers can access company profiles and sort through

an interactive database by industry, region and other

criteria. The September issue of the print

eric@scbmediagroup.commagazine features the top

500 companies, now available on newsstands.

“The companies on this year’s Inc. 5000 have followed

so many different paths to success,” says Inc. editor–in–

chief James Ledbetter. “There’s no single course you can

follow or investment you can take that will guarantee this

kind of spectacular growth. But what they have in common

is persistence and seizing opportunities.”

l About Saalex Corp.

Saalex is an engineering and information technology

services company with core competencies in the areas of

test range operations and management, engineering and

logistics services, data analytics/business intelligence

services and IT services.

Founded in 1999 by Travis Mack, Saalex is a Service–

Disabled Veteran–Owned and operated business head-

quartered in Camarillo, Calif., with operations in

Rockledge.
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By Katherine Torres
UCF Forum columnist
University of Central Florida

I feel that I can conquer anything now that I can

successfully overcome my own mental–health issues.

The topic of mental health and mental–health issues

was never something my family or friends talked about

when I was growing up.

When I was in middle and high school, the term

mental health was only brought up when we were

learning about someone involuntarily committed through

the Baker Act or someone who was acting “crazy”… and

other people would just jump to the conclusion that the

person had a mental illness. It was as if the terms mental

health and mental illness had a negative connotation. It

wasn’t until I entered college that I realized there is more

to mental health.

In today’s society, this topic seems to be brought up

more and more through the news, social media, on the

radio, and even in the workplace. Many celebrities have

been coming out and speaking about their mental–health

issues in hopes that it raises awareness to the fact that

they are indeed human and that this is something most

people go through. Even though we (sometimes) seem to

be evolving as a society, it feels like there is still a stigma

around mental–health issues.

I never understood why it was so hard for people to

talk about mental–health issues until I started to

experience it myself.

In the past two years, my body has been acting crazy

in many ways completely out of the blue. I didn’t under-

stand what was going on at first and had a slight feeling

that it had to do with anxiety. I never experienced anxiety

to the point where I felt like I was going to pass out, so I

wanted to make sure it wasn’t anything related to my

physical health. I decided to reach out to my doctor for

some guidance.

After lots of blood work, tests to check my glucose, and

being on a heart monitor for a month, I learned I am

physically healthier than ever!

But why was I having these completely random

episodes where I felt like I was suddenly going to pass

out? I became depressed and felt like I was falling in a

hole because I wasn’t getting any answers. My doctor

realized I wasn’t happy when he gave me my tests

results, even though everything would come out normal,

because he knew I wanted to figure out what was going

on with my body.

That was when he suggested I speak with a psycholo-

gist.

I was nervous with the thought of seeing a psycholo-

gist. Again, when I growing up, I was told that there was

a negative connotation with seeing a psychologist and

going to therapy sessions.

When I went into the session, my hands were sweaty,

my heart was racing, and I didn’t know what to expect. At

the end of the session, I learned that everything I was

experiencing was called panic disorder, a condition in

which out of the blue my body goes into full panic mode

and I feel like I am going to suddenly pass out. This

episode typically lasts 15 to 20 minutes and then it goes

away.

For once, I felt a sigh of relief because I finally received

the answers I had been waiting for, for months. However,

learning that I was diagnosed with a mental–health issue

such as panic disorder, made me finally understand, after

all these years, why it’s a difficult topic to talk about. I felt

embarrassed and frustrated that I was going through this

and it was very difficult to talk to those close to me about

it. I felt like they didn’t believe me or were coming up

with excuses as to why I was feeling the way I was.

In this whole process I learned that I am just like

other humans, and everyone experiences mental health

issues, if even in different ways.

I learned that I should not be embarrassed to talk

about my condition, because when I talk about it, I

always learn that someone else is experiencing, or has

experienced, mental–health issues in a similar way.

It is important for people to not be ashamed or

embarrassed to seek help from a psychologist or a

mental–health counselor.

I have learned different ways to cope with my anxiety

and panic attacks in ways I never knew before. I feel

stronger and comfortable to talk about my issues with my

colleagues and those close to me.

And as I said, now I feel that I can conquer anything.

I have learned firsthand the difficulties of coping with mental–health issues

Katherine Torres is the facilities scheduler at
the University of Central Florida’s Recreation
and Wellness Center. She can be reached at
Katherine.Torres@UCF.edu.

Indian River Colony Club helps mark milestone for Women’s Golf Association
In 1959, Brevard County was home to a single golf

course on New Haven Avenue in Melbourne.

With no other courses to play, a small group of women

founded the Upper East Coast Women’s Golf Association

(UECWGA) to play at courses outside of Brevard.

As additional courses were added on the Space Coast,

the popular organization for women’s golf became

Brevard–based, with current representation from 14 of

Brevard’s golf courses. Now comprised of seven teams,

the 130–member UECWGA plays tournaments from

March through October (except August), awarding prizes

and gift certificates at events throughout the county.

At the end of the season, cumulative team scores

determine the winners of the traveling trophies. The

group recently celebrated their 60th anniversary with a

tournament and luncheon at Indian River Colony Club,

the Viera 55–plus neighborhood of predominantly

military retirees. The ladies of the MRI team, represent-

ing Manatee Cove Golf Course, Rockledge Country Club

and Indian River Colony Club, co–hosted the event.

Women wishing to join the UECWGA should call

(321) 255–6493 for more information.

Prospective members must have a United States Golf

Association handicap index of no more than 32.0 and be a

member of a USGA–certified golf course. The annual fee

to join the organization is $15.

Patsy Ketchum, Indian River Colony Club resident

and two–time past president of the Upper East Coast

Women’s Golf Association, has been a member for 26

years. She offered some thoughts on the group’s milestone

anniversary.

“UECWGA has been a great way to socialize, compete

and enjoy golf with ladies from every corner of the Space

Coast,” said Ketchum. So many lasting friendships have

been formed over these six decades. Our anniversary

motto says it all: Three Cheers for 60 Years!”

In 2018, Indian River Colony Club was named one of

the Top 20 Golf Communities in North America, by

GolfCourseHome.com, a leading online real estate

website for U.S. golf properties. Also known as “The Place

Patriots Call Home,” 453–acre Indian River Colony Club

features a one–of–a–kind private par 72 golf course

designed by Gordon G. Lewis, with 18 challenging holes

nestled among natural preserves, lakefront and golf

course homes. Each hole is shaped around a scenic lake

or pond and impeccably maintained by a professional,

full–time staff.

For more information on this retirement community,

visit www.IndianRiverColonyclub.com/golf or call

(321) 255–6000.

‘Signature Chefs Auction’ set Oct. 24 at Hilton Melbourne Rialto
The March of Dimes will be hosting its annual “Signature Chefs Auction” fundraiser at 6 p.m. on Thursday, Oct. 24,

at the Hilton Melbourne Rialto Place. The chefs that will be participating in the event include: Glenn Gilbert, Hilton

Cocoa Beach Oceanfront; Eric Anderson, Tuscany Grill; Donald Edge, Hilton Melbourne Rialto Place; Brad Francis,

Crowne Plaza Melbourne Oceanfront; George Haywood, Doubletree Suites by Hilton Melbourne Beach Oceanfront; and

Lucas Handrahan, Suntree Country Club. Table sponsorships for Signature Chefs Auction begin at $2,500. To purchase

individual tickets for this benefit, visit signaturechefs.org/Melbourne. The event goal is to raise $149,000. This year’s

Ambassador Family for Signature Chefs Auction is Doug and Michelle Hange. For more information on this organiza-

tion, go to MarchofDimes.org.
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File photo

Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT A TRANSNATIONAL CRIMINAL ORGANIZATION?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is president the 107,000 member The Florida Bar.

BBN 3737 PAGE 5

To Be Continued ...

NO BLACK SPOTS

Page 1 of 324
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By Francine Walker
fwalker@floridabar.org
The Florida Bar

The Florida Bar added five new members to its Citizens

Advisory Committee, an advisory group of 12 citizens with

varied interests and backgrounds who provide two–way

communication between the state’s major citizen constitu-

encies and the Bar’s Board of Governors.

The committee also helps to inform and educate the

public about significant legal–justice issues. The new

citizen members, appointed by President John M. Stewart

for three–year terms, are Allen Jackson of North Lauder-

dale, Thomas Kontinos of Cape Coral, Hong Potomski of

Gulf Breeze, Melanie Shore of Gainesville and Wilhelmina

Tribble of Orlando.

l Jackson is the president and CEO of Triune Consult-

ing, as well as the pastor of Ark Restoration Church

International. Jackson served in the U.S. Army before his

career in law enforcement working for the Pompano Beach

Police Department and then the Broward Sheriff’s Office.

Jackson has focused on community outreach during his

career and received numerous awards for his work. He has

been a guest speaker and panel guest on various radio and

local television shows.

l Kontinos is chief operating officer for eGuarded LLC.,

and president/owner of TKInvestigations Inc. In 1979, he

began in law enforcement as a deputy sheriff for the Lee

County Sheriff’s Office and was later promoted to detective

in the General Crimes Division. He joined the State

Attorney’s Office in the 20th Judicial Circuit in 1993, first

as an investigator then later as special investigative

assistant to the state attorney. After retiring from law

enforcement in 2005, Kontinos started a private investiga-

tions and employment–screening business.

l Potomski is executive director for Andrews Research

& Education Foundation, the research and education arm

of Andrews Institute, an orthopedic and sports medicine

program in Northwest Florida and South Alabama.

Potomski’s areas of expertise include operational excel-

lence, service line development, strategic planning and

business strategy. Born in Hong Kong and raised in

Pensacola, Potomski serves on numerous boards in her

community and chairs the governing board of Big Brothers

Big Sisters of Northwest Florida.

l Shore is a senior vice president and private banker

with Ameris Bank. She has been a banker for more than

30 years. Shore is accredited through the Florida Public

Relations Association and has received the designation of

Accredited Public Relations professional. Shore has been a

president, board member and campaign chair for United

Way of Alachua County, and served many years on the

United Way of Florida Board of Directors. She currently

serves on the boards of The Community Foundation of

North Central Florida, the Rotary Club of Gainesville and

the Board of Trustees at North Florida Medical Center.

l Tribble is a certified International Facilitator and

founder and president of Lowe Tribble & Associates (LTA)

Inc. She is a speaker, educator and coach who has facili-

tated meetings and training sessions in more than 20

countries. She also trains and certifies other facilitators.

LTA is an SBA 8(a) certified woman–owned business that

has provided training, facilitating and coaching to organi-

zations in the private and public sectors since 1989.

Tribble has advanced certifications in Executive Coaching,

International Protocol, International Facilitation and

various human resource assessments.

The Citizens Advisory Committee meets three times a

year, often in conjunction with Board of Governors

meetings. The newly appointed members join returning

committee members Karen Cespedes of Miami, Maggie

Davis of Pensacola, Patience Burns of West Palm Beach,

Vincent Cuomo of Jupiter, Steven Robert Maxwell of Fort

Myers, Holly Tyrrell of Jacksonville Beach, and Lorene

Wilson of Tallahassee.

Serving as a liaison to the Board of Governors is Joseph

Hudgins of Naples, who is one of two nonlawyer/public

members on the Bar’s governing body.

Two attorney members also are appointed to serve as

resources for the committee. They are Mary Ann Morgan

of Winter Park, who is chair of the committee, and Diana

Santa Maria of Davie.

Citizens Advisory Committee welcomes five new members from around state; informs public about issues

League of Women Voters of the Space Coast set
to host ‘How Teachers’ Salaries Impact Brevard’

The League of Women Voters of the Space Coast, in

association with The American Association of University

Women, will present a Hot Topic discussion on “How

Teachers’ Salaries Impact Brevard County.”

The event is from 11:30 a.m. to 2 p.m. on Saturday,

Sept. 21, at Crowne Plaza Melbourne–Oceanfront, 2605

North A1A in Indialantic. The event is open to the public.

Teacher salaries have been in the news all year long,

with Brevard School Board members voting four to one

against the raise recommended by Brevard Federation of

Teachers and supported by a neutral third–party magis-

trate.

A six–member panel will discuss this multifaceted

topic, including teacher salary structure, impact of teacher

salaries on property values, as well as the effect on teacher

retention and morale.

The panel members will include Anthony Colucci,

president, Brevard Federation of Teachers; Cindy Forstall,

Dale Sorensen Real Estate Inc.; Sandy Kraeling, Brevard

Teacher of the Year for 2019; Sadaf Knight, CEO, Florida

Policy Institute; and Dr. Maggie Skeldon, founder and

CEO of A Voice for Children Inc.

The event moderator will be Anselimo Baldonado, host

of WFIT’s “On the Latin Side.”

The reservation deadline is Monday, Sept. 16. To

register, go to www.lwv–spacecoast.org (events calendar).

For more information on this program, contact Doreen

Archer at (321) 622–4071 or doreenarcher1@gmail.com.

Ullian Realty

new ad emailed

FULL COLOR

Visit our website to see our extensive collection

of other commercial properties. ullianrealty.com

1800 Penn Street, #11, Melbourne, FL  32901 � 321.729.9900 � www.ullianrealty.com

Contact Adam Rathbun 321.266.9200

BREVARD COUNTY'S COMMERCIAL REAL ESTATE EXPERTS

11,250 sf or 22,500 sf Dock High Warehouse

Adam Rathbun

321.266.9200

Building Under Construction � Clear Eave Height of 20 ft.

7600 Technology Drive � West Meelbourne

Close to I-95 and new Ellis Road Interchange, Wickham Road

Concrete block up to 10 ft then Metal and Insulated Metal Roof
Dock High Loading Doors for 53' Truck Loading

Zoned Light Industrial, 3 Phase Power, Fire Sprinklered

For Lease $8.95 SF/yr (NNN) � Custom Buildout Available

adam@ullianrealty.com

Occupancy January 2020
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Smoke–free workplaces are good for health,
good for business; BPS, Coastal Mechanical,
Heath First, and Circles of Care lead the way

By Valarie James
vjames@circlesofcare.org]
Brevard Tobacco Initiative

If you’re an employee who is regularly

exposed to secondhand smoke on the job

or an employer wishing to protect your

workers, establishing a tobacco–free

workplace policy is the answer.

By making small changes in your

workplace environment and providing

resources to employees to change

behaviors and improve health, you can

create a safer and healthier workplace for

all employees and see a significant

savings in health–care related costs.

Going smoke–free in the workplace will

also:

l Lower cleaning and maintenance

expenses (carpets, drapes, ducts,

paintwork)

l Lower insurance premiums (fire,

medical, worker comp, liability)

l Lower labor costs

All this equals greater profits and a

healthier and safer work environment for

employees, employers, and patrons alike.

A worksite wellness trend in the U.S.

is companies providing expanded services

for employee wellness programs. In fact,

recent studies show that 74 percent of

businesses are considering increasing

programs. Seventy percent of employers

who have established wellness programs

found them to be cost–effective.

The trend across Florida has enhanced

worksite wellness programs, which

include tobacco–free workplaces and

cessation services for employees. Now,

most college campuses are tobacco–free,

as are many hospitals in Florida.

Locally, the Brevard Tobacco Initiative

has worked with several employers that

have variations of smoke–free, tobacco–

free polices, including Health First

Health Plans, Brevard Public Schools,

Coastal Mechanical, and Circles of Care

Inc.

Throughout our targeted work over

the past four years, we have encouraged

and facilitated for smoke–free and

tobacco–free policy, helped employers

understand employee benefits for tobacco

cessation, and educated employees on the

dangers of tobacco use and the benefits of

tobacco cessation.

Health First Health Plans has a

comprehensive tobacco–free grounds

policy, which does not allow tobacco use

by employees, visitors, vendors, or clients.

With help from the Brevard Tobacco

Initiative staff, Coastal Mechanical was

able to establish a smoke–free policy

which prohibits smoking in work areas

and limits smoking to designated

locations away from the building.

Brevard Public Schools (BPS) adopted

their tobacco–free campus policy in 2017;

the policy also covers electronic nicotine

delivery systems (ENDS). The BPS

tobacco–free policy prohibits use of any

and all tobacco products, including ENDS

by everyone, everywhere, and at all times

on BPS property whether it is owned,

leased or rented.

The policy also provides Nicotine

Replacement Therapy and tobacco–

cessation services for all persons on the

health plan at the BPS Health Facilities.

Finally, Circles of Care Inc. developed

a smoke–free policy that only allows

smoking in designated locations for

employees and provides tobacco–

cessation services through the health

plan.

Each owner, manager or CEO of a

business or community organization can

take a step to improve the health of

employees and boost their bottom–line by

establishing a tobacco–free policy.

Now is the time to establish and

maintain smoke–free workplaces. By

doing so, you will protect workers from

involuntary, secondhand exposures to

tobacco smoke and airborne emissions

from e–cigarettes and other ENDS.

Smoke–free workplaces should be

established in concert with tobacco–

cessation support programs.

For more information or for help in

creating a tobacco–free policy at your

business or organization, contact the

Brevard Tobacco Initiative at

brevardtobaccoinitiative@gmail.com or

(321) 726–2860, extension 2726.

Apple training classes offered at Visual Dynamics’ stores
Visual Dynamics Inc., a Premier Apple Partner with two stores in the area, is offering

one–on–one training classes covering everything “you want to know about Apple

devices.” The classes are led by professional trainers in a fun, structured environment.

The classes cover iPads and iPhones, MacBooks and iMacs, for example. Class

attendees will also learn about iCloud, Mail, Safari and other basic functions of your

Mac.

The store in Viera is located at 8530 N. Wickham Road, Suite 102. The phone

number is (321) 433–0607. The company’s beachside store address is 694 E. Eau Gallie

Blvd. in Indian Harbour Beach. The phone number there is (321) 773–7788.

For more information on Visual Dynamics’ training classes, call either store or visit

https://visdyninc.com.

Brevard Tobacco

new ad emailed
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You areCordially Invited to
The  

Brevard hip

EVERYONE is WELCOME
Call (321) 726-2860 • Press 2 then 2709 

BTI supports policies that create
smokefree and tobacco free environments, 

increase restrictions
on minors’ access to tobacco and promote 

tobacco cessation programs

Individuals needing accommodations under ADA 
should contact the sender of the notice at least 72 

hours prior to the scheduled function by calling 
726-2860 for accommodations.
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By Karla Jo Helms
www.jotopr.com
JoTo PR

GLENDALE, Calif. — According to a recent report

from UBS Evidence Lab, large banking companies such as

Bank of America and J.P. Morgan Chase plan to make

significant increases in their information technology

budgets over the next few years.

Smaller institutions, however, report financial

constraints on the expansion of their technology strate-

gies.

“Banking customers today expect constant online

access to account balances, payroll deposits, debit and

credit card transactions, automatic mortgage payments

and a growing list of other digital services,” said James

D’Arezzo, CEO of Condusiv Technologies. “The challenge

for smaller institutions is to find ways to stay both

competitive and on–budget.”

The pressure on smaller banks’ information technology

capacity is because of the financial sector’s rapid adoption

of internet–of–things (IoT)–enabled systems and devices.

A study by Absolute Market Insights projects that IoT

adoption in the banking and financial sector will grow at a

cumulative aggregate growth rate of 55.3 percent between

2019 and 2027.

IoT technology vastly expands the base of available

information, which enables new metrics and solutions for

bankers. However, the accompanying flood of unstruc-

tured data can overwhelm the IT resources of an organiza-

tion not prepared to absorb and process it.

This was the case with Supreme Lending, a Texas–

based mortgage banker and broker. The company found

itself faced with deteriorating performance from a home–

grown loan origination program sitting atop an MS–SQL

database. The organization’s first thought was to speed

performance by purchasing new flash storage arrays.

Subsequent investigation, however, revealed the real

problem to be small, fractured and random I/O character-

istics that were slowing the entire system.

After installation of Condusiv’s V–locity I/O reduction

software, MS–SQL report time dropped from five to 10

minutes to 30 seconds. Five–second screen advance times

essentially disappeared. The company saved hundreds of

thousands of dollars by extracting significantly more

performance from the hardware systems it already had.

Smaller institutions like Supreme Lending are

innovative in taking this alternative approach in response

to these challenges. By solving performance problems with

a software solution instead of an expensive and time–

consuming “forklift” hardware upgrade, smaller banks can

now allocate more financial resources to developing digital

services and capabilities to stay competitive. Condusiv’s

V–locity throughput acceleration software for virtual

servers offloads 30–50 percent or more of their “noisy” I/O

which dramatically improves performance an average of

up to 50 percent or more (often far more). These were

exactly the improvements seen by Supreme Lending.

“Banking is just one on a long list of industries

positioned to benefit from massively increased quantities

of data,” said D’Arezzo. “The challenge, as we see in IoT–

based applications, is not collecting the data but process-

ing it. In looking for ways to meet this challenge, it’s

important to remember that most latency and I/O

performance issues are caused by the operating system,

particularly in the Windows environment. When com-

pared to a hardware upgrade, the software solutions

Condusiv offers are far more effective — both in terms of

cost and result–in increasing overall system performance.”

l About Condusiv Technologies

Condusiv Technologies is a world leader in software–

only storage performance solutions for virtual and

physical server environments, enabling systems to process

more data in less time for faster application performance.

Condusiv guarantees to solve the toughest application

performance challenges with faster–than–new perfor-

mance via V–locity for virtual servers or Diskeeper for

physical servers and PCs.

Condusiv was founded in 1981 by Craig Jensen as

Diskeeper Corporation. Jensen authored Diskeeper, which

became the best–selling defragmentation software of all

time. Over 38 years, he has taken the thought leadership

in file system management and caching and transformed

it into enterprise software. For more information, visit

www.condusiv.com.

In competitive, tech–obsessed market, small banks face tough choices — find ways to stay competitive

Taylor Durham–Flint joins Coldwell Banker
Residential Real Estate team in Palm Bay

Coldwell Banker Residential Real Estate recently

announced that Taylor Durham–Flint, an experienced

real estate professional, has become a sales associate with

its Palm Bay office.

“As a Brevard County native, I am excited to share my

love and knowledge of the area. I look forward to providing

the best customer service and helping area buyers and

sellers achieve their needs,” she said,

Formerly with Coldwell Banker Paradise, Durham–

Flint specializes in residential property sales.

“We are very happy to welcome Taylor to the Coldwell

Banker Residential network. Her real estate experience,

knowledge of the area and commitment to excellent

customer service leads to making customers for life,” said

Michael Pruitt, branch manager.

Taylor may be reached at (321) 960–2583 or

taylor.durham@floridamoves.com.

Coldwell Banker Residential Real Estate is a leading

full–service residential real estate brokerage company

with more than 85 offices and 5,000 sales associates

serving the communities of Central Florida, Flagler,

Brevard, Palm Beach, Southeast Florida, Southwest

Florida, Tampa Bay and the Panhandle.

For more information or to view listings in the region,

visit ColdwellBankerHomes.com.
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How to find right RPA vendor for your automation
ambitions; choose one with experience in banking
and finance sector to increase odds of success

Samuel Scheiderbauer
samuel.scheiderbauer@gmail.com

Chances are, you have heard about RPA

before — it is the technology that allows

organizations to automate their business

processes through setting up software (a

“robot”) in order to mimic an employee’s

interaction with a computer program’s user

interface. Thereby, repetitive processes

may be automated, leading to a multitude

of benefits for the organization.

Right at this moment, many more

companies are rushing to implement

“robotic process automation” in their

companies — especially banking and

finance firms are keen to do so, as their

business operations are rule–driven and

therefore well suited for automation. One

essential step these firms must complete to

achieve automation success, is choosing the

right provider of RPA, or robotic process

automation, tools.

It is this article’s aim to discuss how this

might be done in order to maximize return

on investment.

l Do not be a vendor’s first banking,

financial services and insurance customer

To increase the odds of a successful RPA

implementation, choose a vendor with

experience in the banking and finance

sector. How RPA may be used, depends

greatly on the industry, which is why one

sees so many niche providers pop up. By

going with an experienced provider, you

benefit greatly, as the vendor can help you

discover processes ripe for automation and

will be able support your efforts in a

superior way. On top of choosing a provider

with industry specific knowledge, try to

find out, whether the vendor sells its

software to organizations similar to yours

in size, who have similar automation

ambitions.

l Customer–centric is a must

Because RPA is relatively young field,

many firms lack the internal resources to

implement RPA. In order to do so success-

fully, your organization should have

leadership buy–in, competent information

technology staff and people who can

discover and define business processes of

value that can be automated. If you don’t

have all this expertise in–house, do not

worry, by going with a customer centric

vendor you will be able overcome this

obstacle. Even if your company meets all

these requirements, RPA providers who

excel at customer service, will reduce the

resources your team needs to invest during

the implementation.

l Alignment of strategies

Robotic process automation has all

kinds of vendors with a variety of strate-

gies. Some focus on the automation of

rather simple processes in a very economi-

cal way, while other focus on more complex

automation projects. Be clear on what you

are trying to achieve through automation

and choose your vendor accordingly —

otherwise that provider may not be able to

meet your expectations.

l Get a bird’s–eye view

To ensure you pick the right partner for

your automation ambitions, we suggest you

try to get a bird’s–eye view of the RPA

market and the vendors you consider. You

may achieve this by reading industry

reports or hiring outside consultants.

l Compare cost of ownership

Depending on what you’re looking to do,

the total cost of ownership will differ

greatly. Make sure to calculate your ROI

and check the long–term costs — many

solutions have low setup costs but become

highly expensive over time.

l Look for vendors offering leading–

edge tools

Last year the RPA industry grew by

63 percent — at such expansion rates

disruption happens frequently. Providers

who seem to provide leading edge tools

from a technical perspective today, may not

do so in the future. To avoid being forced to

switch vendors every other year, make sure

to check the future ambitions of the vendor

to continue providing advanced tools. You

can do this through talking to engineers

and looking at money invested in research

and development. In 2019, leading edge

technology means that the RPA vendors

make serious efforts to provide cognitive

automation (the combination of RPA and

artificial intelligence).

Odds are, you will not find a provider

meeting all these criteria plus additional

things that matter to you. However, by

choosing your vendor according to these

requirements you will increase the

likelihood of a successful implementation

and maximize your return on investment.

Mainstream Engineering awarded Navy contract
Mainstream Engineering Corp. in Rockledge has been awarded a contract from the

Navy to develop an Optical Cooling System. Optical cooling is a unique and promising

cooling method capable of cooling to cryogenic temperatures in the absence of moving

parts, noise, or vibration. A laser is used in conjunction with a semiconducting material to

provide cooling. Unlike other types of cooling systems, optical coolers may be able to cool to

temperatures below –440 Fahrenheit. Mainstream Engineering is a 33–year–old manu-

facturer with a history of leading–edge research and development that has resulted in

advanced cost–competitive products which are made in America.
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By Valentina Christodoulidou
press@fedee.com
Federation of International Employers

At one time, it was good enough for an employer to

keep to the terms of an individual employment contract

or in line with an applicable collective agreement. Then,

since the 1960s and 1970s, in developed economies they

had to pay men and women the same for undertaking the

same, or equivalent job.

National minimum wage rates gradually became the

norm and, in this century, the living wage. But now all is

changing across the globe — and the source of most rapid

and radical change for Europe and the rest of the world is

the USA.

Thanks to the state of New Jersey — and now other

states too — employers are having to not only be

concerned about equal pay for men and women, but also

pay equality on a wide range of grounds like race,

disability, age and marital status.

They are also being forced to assess difference

according to the principles of “equivalent worth” — which

means having to incorporate objective job evaluation

systems into the pay determination process.

But the revolution does not stop there. “Ban the box”

laws are stopping employers enquiring about criminal

records during the interview process. “Salary history”

questions during job interviews are also progressively

being banned. The #MeToo movement has lost none of its

momentum and U.S. employers are now finding it almost

impossible to apply gagging orders to the victims of

sexual harassment, or force them into mandatory

arbitration to minimize press exposure.

A few years back, it was fine to include a non–compete

clause in the contracts of almost any U.S. employee and

thus heavily limit where a departing employee could next

work. But this is no more. The rising salary thresholds

for payment of overtime also mean that an increasing

number of white–collar workers can no longer be

expected to work long hours for a basic fixed salary.

These new requirements are being thrust onto

employers at a state level and increasingly through

federal law. The state of California is also introducing so

much legislation that it is constantly challenging Federal

limits. Like most things in the USA, it is the courts that

are becoming a further force for change — as conserva-

tive politics pushes up against liberal and progressive

reformers. Look closely at Trump’s America and it is

everything that Trump hates and opposes. But the cause

of improved employment rights is a hard one to beat.

The rest of the world is not just looking on. The New

Jersey Equal Pay approach is being examined by the UK

government (although they appear to be oblivious to its

origins) and U.S.–style class actions are becoming far

more commonplace in Europe and Asia–Pacific.

According to the Secretary–General of the Federation

of International Employers (FedEE), Robin Chater, “The

European Union seems to have spent its reservoir of new

ideas about how to modernize the legal framework for

employment and is still set on a collision course with

those developing new flexible working methods through

the gig economy. It has a lot to learn from across the

Atlantic and, most of all, that there is nothing necessarily

to fear from loosening job protection laws. As French,

Spanish and Swedish employers can readily confirm,

rigid job protection makes it difficult for employers to

generate longer–term job commitments. Whether EU

employers would welcome other U.S. reforms, such as

curbs on recruitment questions and the extension of

entitlement to overtime pay, is debatable, but it is never

beneficial for societies to look always inwards, so out of

coming policy debates we can expect a new way to

perceive the employment relationship.”

l What is FedEE?

The FedEE is a leading organization for multinational

companies. It was founded in 1988 with financial

assistance from the European Commission. Today it is an

independent body with corporate members all around the

globe.

Reforms to hit world of work as requirements are now being thrust onto employers at state level in U.S.

Genesis House to host Gala benefit on

Oct. 12 at the home of Dr. Devin Datta
Genesis House, a legacy Melbourne charity, is hosting

a “not–to–miss” South Seas Gala fundraiser at the

Tropical Trail home of Dr. Devin Datta of The B.A.C.K.

Center. The event is from 6–10 p.m. on Saturday, Oct. 12.

With live entertainment by Sala’s Polynesian Revue

to include fire dancers and tiki–carving by Eds Heads,

guests will “experience a Hawaiian–themed event.” The

program will include themed food, cocktails and dancing

under a full moon.

Besides a traditional auction, a new concept called

“The Giving Hut” will allow guests to directly give to

tangible needs of Genesis House. Each donation will

allow the guest chances to win raffle prizes, including

tiki–carving, a cabin getaway and more.

In its 42nd year, Genesis House provides temporary

housing for women and children. Programs provide

education, counseling and guidance to help residents

create successful independent lives.

Event sponsors include The Viera Co., Matthew

Development, Digital Ink, Robinson Insurance, Dr. and

Mrs. Zabinski, and Ed’s Heads. Genesis House is seeking

corporate and family sponsors for advertising and tickets,

including permanent recognition pavers.

The event website is www.genesishousefl.org/

eventsandsponsors. Tickets start at $100 and sponsor-

ships start at $500.

For inquiries about sponsorships, contact the Gala co–

chairs Valerie Miller at (321) 544–6903 or Helene Milbert

at (954) 444–4111. Another contact is Kristen Snyder,

administrator. Her phone number is (321) 288–4754).
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ROCKLEDGE — Enrollment is underway for LEAD

Brevard’s newest leadership program offering, “Leadership

Essentials.”

This leadership skills development program is designed

for high–potential professionals who are on a path to

leadership or management roles.

At monthly half–day class sessions, participants will

sharpen critical skills necessary for effective leadership in

their organization. Sessions will be led by subject–matter

experts, and participants will learn and practice the skills

of a results–oriented leader.

“Alluvionic finds the Leadership Essentials program

valuable,” said Wendy Romeu, president and chief

executive officer of Alluvionic Inc.

“We include it in our leadership–development toolbox.

One of our core values is ‘Forward–Progress’ and because

of Leadership Essentials, our employees are able to take

something from each session and grow both professionally

and personally. To have this resource in Brevard County is

incredible.”

Applications are now being accepted for the 2020 cohort

class of 35 participants, set to begin in October.

Sessions are from 7:30 a.m. to 12 p.m. A continental

breakfast and mid–morning break refreshments are

provided. Sessions are conducted at the Center for

Collaboration, located at the Space Coast Health Founda-

tion, 1100 Rockledge Blvd. in Rockledge.

The all–inclusive tuition for the program is $1,200.

Skills to be addressed in the sessions will include

Communication, Strategic Thinking, Emotional Intelli-

gence, Coaching, Professionalism/Your Personal Brand,

and Leadership Styles.

To learn more about the program or to enroll, visit

LEADBrevard.org or call (321) 632–8222 or email

kristin@leadbrevard.org.

l For employers

Looking for ways to support your best and brightest?

Today’s workforce is anxious to succeed, works hard, and

often cites professional development opportunities as one

of the top factors in employer selection and continued

satisfaction. You can help position your organization to

capitalize on the opportunities within today’s dynamic

economy by sponsoring a participant for the Leadership

Essentials program.

l For candidates

Are you ready to expand your skill set? Do you want to

position yourself for continued growth and demonstrate

your value to your employer? Leadership Essentials is a

path to that future. Participants will learn critical leader-

ship skills to advance their career and personal develop-

ment. They will also connect with a vital and valuable

network of professionals.

Enrollment underway for ‘Leadership Essentials,’ new program offering from LEAD Brevard; cohort class

Celebrate Smokey Bear’s birthday at Rotary Park
The Brevard County Central Area Parks will be hosting a 75th birthday party for Smokey Bear from 10 a.m. to 2 p.m.

on Saturday, Sept. 14, at Rotary Park on Merritt Island. This free event will include a class on fire safety, games,

activities and refreshments. Brevard County Forest Rangers will be on hand to provide tips on fire safety and will have

Smokey Bear with them. For more information on this program, call the Rotary Park Nature Center at (321) 455–1385.

Lightle
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Please see Serene Harbor Inc., page 19

and victim compensation claims assistance.

Keeth said Serene Harbor “has dedicated employees,

some of whom have been with the organization for 13

years, 14 years, and even 20 years. Having that kind of

staff stability has greatly enhanced our organization’s

ability to provide consistent, quality services. We are

making a difference in the lives of many people.”

Keeth has led Serene Harbor’s expansion of services

from providing emergency shelter, to an organization that

today is equipped to handle all types of situations and is

seen in the community as an authority on domestic

violence.

Serene Harbor is one of Florida’s 42 state–certified

domestic violence centers providing crisis intervention and

support services to adult victims of domestic violence and

their children, free of charge, 24 hours a day, seven days a

week.

It is one of only two state–certified domestic violence

centers in Brevard. The complex includes an air–condi-

tioned indoor kennel, so victims can bring their pets with

them.

Ellie Hoffman, a Serene Harbor board member who

serves as treasurer, recently retired from Collins Aero-

“The board members are totally committed to this

mission. We are a mission–driven organization.”

Dr. Rachel Russell, a psychologist at Beachside

Counseling and Wellness in Indialantic, is vice chair-

woman of the Serene Harbor board. She has been involved

as a volunteer with Serene Harbor for two years.

“As a psychologist, I work with a lot of women and

families that are impacted by domestic violence. I knew

Serene Harbor was doing great work in the community

and at the time I was looking to volunteer in my spare

time. Serene Harbor is truly making a difference in the

lives of women and children with their shelter and the

services they provide.”

“Last fiscal year, we provided nearly 6,000 hours of

shelter to victims of domestic violence,” said Melody

Keeth, Serene Harbor’s president and chief executive

officer.

“We served almost 250 individuals — people who

stayed in our shelter — and 48 percent of them were

children under the age of 12.”

She added, “We also touched a lot of lives through our

outreach programs last fiscal year. We probably touched

the lives of more than 1,500 women and children.”

Serene Harbor’s outreach programs include counseling,

support groups, personal advocacy, relocation assistance,

By Ken Datzman

For more than 25 years, Serene Harbor Inc. has been

providing emergency shelter to victims of domestic

violence and their children.

These types of shelters provide lifesaving options to

victims and their children fleeing abuse.

One–in–three women and one–in–seven men will be

impacted by domestic violence in their lifetime, according

to a report by the National Domestic Violence Hotline.

On the state level, more than 100,000 domestic violence

cases were reported in 2018 to law–enforcement agencies.

Many more survivors of domestic violence are not

reporting their abusers or accessing domestic violence

services because of reasons such as shame, fear, or being

prevented from doing so by their abusers, according to the

Florida Coalition Against Domestic Violence.

Organizations like Serene Harbor help victims at one of

the most vulnerable times in their lives.

“Serene Harbor is an amazing organization that does

fantastic work for people in this area who are victims of

domestic violence,” said businesswoman Suzanne Hall of

Hallcraft Machining Inc., the board chairwoman for

Serene Harbor.

Serene Harbor plays essential role providing shelter and outreach services for
domestic violence victims; to host ‘Casino Night’ benefit at The Grand Manor

Serene Harbor will host its ‘Casino Night’ fundraiser, open to the public, on Oct. 11 at The Grand Manor on Sarno Road in Melbourne. Tickets and sponsorships are sold at SereneHarbor.org. October
is National Domestic Violence Awareness Month. From left: Nikki Helton, Casino Night committee member; Ellie Hoffman, board treasurer; Dr. Rachel Russell, board vice–chair; Beverly DeMeyer, director
of marketing and development; Sue Hall, board chair; Melody Keeth, president and CEO; Sara McClennon, board secretary; and Dana Tolley, board member. They are at The Grand Manor.

BBN photo — Adrienne B. Roth
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Please see The Center for Antiaging Aesthetic and Rejuvenation Medicine, page 21

Dr. Yale Smith opens Center for Antiaging Aesthetic and Rejuvenation Medicine
in Viera; to host Medical Health Fair featuring product displays, range of speakers
By Ken Datzman

Driven by the rise in technological advancements and a

growing consumer demand for aesthetic and rejuvenation

procedures, the anti–aging market has been on an upward

revenue trajectory for at least the last five years.

The fast–expanding segment is forecast to generate

revenue of $303 billion by 2025. Earlier this year, an

executive from biotech firm Juvenescence predicted the

field of longevity will eventually “dwarf the dotcom boom.”

The business of anti–aging and integrative medicine is

starting to reshape and transform health care in America,

and is attracting veteran physician specialists like

Dr. Yale Smith.

Integrative medicine is an approach to care that puts

the patient at the center and addresses all factors that

influence health, wellness, and disease, using scientifically

sound treatment concepts.

And more physicians are incorporating concepts of

integrative medicine into their practices, according to a

market survey from consultancy Pure Branding. The

survey sample was more than 1,000 physicians around the

nation.

On average, integrative doctors spend at least twice as

much time with their patients as conventional physicians.

That’s one of the highlights of the survey. Another is

84 percent of these physicians utilize nutritional protocols

to support their patients’ health.

The report is titled the “Integrative Physicians Market

Landscape” and is touted as the most comprehensive

assessment of the state of integrative medicine in America.

Dr. Smith has broad experience in medicine, including

a career as an anesthesiologist practicing in both the local

market and in other states.

Early in his career, he practiced as a plastic surgeon

before becoming a board–certified anesthesiologist. He also

worked as an emergency room physician during his

anesthesiology residency years.

“I would get on a plane on a Friday afternoon and fly

out to Indiana or to another state where I would ‘moon-

light’ as an ER physician at a hospital for 36 hours. Then

I would fly back. I had licenses to practice in 14 states.”

He started his anesthesiology residency at Vanderbilt

University in Nashville, Tenn., and finished at Jackson

Memorial Health System in Miami, where he rotated at

six different hospitals.

He transferred to Jackson Memorial “to be closer to his

father,” who died from cancer in 1999.

Dr. Smith also did a two–year research fellowship at

Duke University Medical Center, one of the top plastic

surgery programs in the nation. His work there focused on

using “growth factors to improve wound healing in a burn

model.”

Now Dr. Smith is rolling all of his medical expertise,

which spans more than three decades, into his new

practice — The Center for Antiaging Aesthetic and

Rejuvenation Medicine. His venture is located at

700 Spyglass Court, Suite 300, in Viera. He calls it a

boutique one–stop practice offering integrative and

functional medicine, along with age–management

modalities.

His practice treats the patient as a whole being,

focusing on optimal health versus disease management.

It’s a personalized approach to medicine.

“I’m excited,” said Dr. Smith. “This is a new chapter in

my life. In functional medicine, we look at the patient’s

physiology — a deep dive into their blood, everything from

food allergy testing to cardiac profiles. We treat metabolic

syndrome diabetes, Crohn’s disease, autoimmune disease,

sleep disorders, biomedical hormone replacement, and

gastrointestinal disease, for example.”

The Center for Antiaging Aesthetic and Rejuvenation

Medicine offers a new noninvasive cardiac test called

Protein Unstable Lesion Signature, or PULS.

“This is an FDA–approved test that was designed by an

interventional cardiologist in Los Angeles. The test is

based on more than 42,000 profiles. It can predict an

individual’s risk of having an MI (myocardial infraction or

heart attack) within five years.

“We look at the patient’s heart age and compare it to

Dr. Yale Smith’s new practice — The Center for Antiaging Aesthetic and Rejuvenation Medicine — is located at 700 Spyglass Court,
Suite 300, in Viera. The practice helps patients regain their health and their looks. For years, Dr. Smith was an anesthesiologist practicing
locally and in other states. His new practice uses an integrated approach to health care, treating the patient as a whole being and
focusing on optimal health versus disease management. The Center for Antiaging Aesthetic and Rejuvenation Medicine will host a
Medical Health Fair on Sunday, Sept. 15. The event is open to the public.

BBN photo — Adrienne B. Roth

their chronological age. If the patient is at a very high risk,

we send them to a cardiologist,” he said.

Coronary heart disease remains the number–one cause

of death and disability in the U.S., yet it is 80 percent

preventable. Many individuals who appear “healthy” by

current coronary heart disease detection methods, such as

cholesterol testing, often go on to have a heart attack.

The American Heart Association’s recent “Get With the

Guidelines” study showed that 70 percent of people who

had a “cardiac event” requiring hospitalization had

cholesterol levels that were within target levels.

The PULS cardiac test is a simple blood test that uses

“breakthrough medical technology” to identify individuals

with active, yet undetected subclinical coronary heart
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VIERA — The restaurant 28 North Gastropub is

announcing the Local Legend Award, in an effort to show

appreciation for those members of the community who

have exemplified generosity, sacrifice, or exceptional

kindness.

According to its website, “We want to express our

gratitude for the locals who go that extra mile, perform

those random acts of kindness, do something heroic, or

simply give without expectations.”

Anyone may be nominated through the restaurant

website by giving the name, contact information, and a

description of the nominee’s kindness.

A winner will be selected each month and be recog-

nized at the restaurant’s 28 Night, occurring every 28th

of the month and featuring a $28 three–course dinner

menu, as well as the opportunity to meet local vendors

and farmers.

That month’s recipient will be honored with a one–of–

a–kind Local Legend T–shirt and a $200 gift card to the

exclusive “Speakeasy Supper,” a private dinner experi-

ence at 28 North featuring a themed curated menu

presented by Chef Kyle Hash and his culinary team.

The restaurant, located in The Avenue Viera, has

been open since February 2019. Their emphasis is on

“engaging with their community,” both in terms of how

they source their ingredients and on a personal level. The

company’s mantra is “Local Latitude, Local Attitude.”

The August Local Legend is Diana Adams. She is a

fifth–grade teacher in Brevard County who “goes above

and beyond for her school, students, and her community.”

Following her first year teaching in Brevard, Adams was

recognized as her school’s Teacher of the Year because of

her “consistent dedication and passion for teaching in

engaging ways” — escape rooms, simulations and read–

alouds, for example — and this passion continues to

impact hundreds of lives in and out of her classroom each

year.

She is called upon to attend district summits and

serve on committees, as well as at her school, where she

serves as chairperson of committees focused on student

literacy and community partnerships.

Adams takes on any leadership opportunity and

additional responsibilities whenever asked of her and

does so with “her infectious positive attitude and

outgoing personality.”

Adams often invites her students to meet her at

various community service events on the weekends,

motivated by her belief in being a positive role model and

helping students to be active in giving back to their

community.

In the same way, she volunteers with various local

charities and nonprofit organizations, including Brevard

Rescue Mission, Lions Club International, and Keep

Brevard Beautiful, among others.

Restaurant at The Avenue Viera establishes award that honors community members who exemplify kindness

Cribbage set for Palm Bay Library in September
The Palm Bay Public Library will be hosting the game Cribbage at 1:30 p.m. on Tuesdays during September. Bring

your board and deck of cards to play. The game is open to all skill levels and is free of charge. The library’s address is

1520 Port Malabar Blvd., NE. The phone number is (321) 952–4519.
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By Christie Rimsky
christie.rimsky@parrishmed.com
Jess Parrish Medical Foundation

TITUSVILLE — Extraordinary plans are underway for

Jess Parrish Medical Foundation’s annual benefit gala,

“Treasure Island.” The event will be hosted from 5–10 p.m.

on Saturday, Oct. 12, at Cruise Terminal One in Port

Canaveral.

GrayRobinson, P.A., and William and Laura Boyles are

presenting sponsors for the event.

More than 400 guests are expected to attend the

swashbuckling evening of romantic elegance. Guests will

enjoy signature cocktails, a tropical island inspired dinner

and treasure hunting at the silent auction.

One thousand pieces of gold will be at stake in the

Hooks ‘n Tails costume contest. Guests are encouraged to

wear elegant pirate and mermaid inspired attire — $500

prize for the best mermaid and $500 for the best pirate will

be awarded.

Event proceeds will benefit The Children’s Center to

fund current and future needs and help bring the center

into its 20th year of providing access to services, guidance

and support for children and their families.

“GrayRobinson, P.A. and William and Laura Boyles are

honored to once again partner with Jess Parrish Medical

Foundation as presenting sponsor of this year’s benefit

gala,” said William A. Boyles, shareholder at

GrayRobinson, P.A.

“As presenting sponsor, it is gratifying to know that our

investment is providing access to high–quality care that

develops Strong Families for Life and will continue to

provide future generations of our children with a safe place

to learn, grow and reach their full potential.”

Holly Carver and Laura Anne Pray are co–chairs for

the event. Gala committee members include Judy

Allender, Winnie Brewer, Kelley Broome, Mary Coleman,

Lauren Coyne, Carlos Diaz, Lori Duester, Voncile

Franklin, Betty Greene, Samantha Guyre, Nadine Itani,

Jessie Kirk, Elizabeth Kump, Melissa Lugo, Christina

Morrison, Susan Morse and Dr. Tanya Taival.

“We are overjoyed by the tremendous support we have

received for Treasure Island, and are thrilled to have so

many organizations and community partners joining us to

make a difference in the health of our community,” said

Allender, event underwriting chair.

The growing list of this year’s event partners include

the Shores of Plenty–level sponsors: Injury Centers of

Brevard, OMNI Healthcare, Susan Morse and Daniel

Levy/UBS Financial Services and Zumpano Patricios;

X Marks the Spot–level sponsors: Allender & Allender P.A.

/Port Commissioner Jerry and Judy Allender, Coastal

Ambulance Services and Bob and Jessie Kirk/Kirk

Management LLC; Pirate’s Cove–level sponsors: The

Broome Law Firm, P.A./Chris and Kelly Broome,

HealthFund Solutions, LLC, Hopkins Pharmacy, Julius

Miller Scholarship Fund, Person Doyle Mohre & Pastis

LLP and Barbara and Terry Terhune. Mermaid Lagoon–

level sponsors: Bermello Ajamil & Partners, Inc., Steve

and Winnie Brewer, Ashley Byrne, Jamie and Melissa

Lugo, Turmy Lum and Oscar Sieveking, Howard and

Sandra Rinker, Catherine Spencer, VITAS Healthcare and

Fred and Misty Wilson. Captain’s Hideout sponsors: Dr.

and Mrs. Anthony Allotta, Boggs Gases, Davies, Houser &

Secrest, CPA, P.A., Greg and Lori Gullikson, Dr. Patricia

Manning, Chris and Lisa McAlpine and Miller & Hurt

Wealth Advisors. In–kind event sponsors include Stina

Bee Marketing. In–kind media sponsors include “Brevard

Business News,” “Florida Today” and “SpaceCoast Living.”

Other generous sponsors will be recognized at the gala.

Individual gala tickets are available at $125 and

sponsorship opportunities are offered starting at $500. For

more information about sponsorship packages, to donate

tax–deductible auction items or to purchase general

admission and chance–drawing tickets, contact the Jess

Parrish Medical Foundation at (321) 269–4066 or visit

parrishmedfoundation.com/gala. Space is limited.

Parrish Medical Foundation to host its annual gala ‘Treasure Island’ at Cruise Terminal One in Port Canaveral

End of Summer Soiree set for Sept 27 at Downtown Art Gallery in Titusville
The Downtown Art Gallery, 335 S. Washington Ave. in historic downtown Titusville, is celebrating its 17th anniver-

sary with an End of Summer Soiree from 6–9 p.m. on Friday, Sept. 27. Attendees will see a live art demonstration by

Linda Krupp, a Palette knife oil painter. Refreshments will be served and the entertainment will feature instrumental

guitar music. Members of the Downtown Art Gallery will be there, including Michael Boelke, Lindsay Szalkowski and

Bruce DeShelter. They are the organization’s newest members. This social function “is a perfect time to start your holiday

shopping for unique gifts.” Since 2002, Downtown Art Gallery owners Heidi and Jeff Thamert have served Central

Florida, offering affordable, quality custom framing, high–definition printing, in–home and in–office art consultations,

and award–winning fine artisans in a 2,500–square– foot gallery space with five unique showrooms. For more informa-

tion on this business, go to www.thedowntownartgallery.com, visit their Facebook page or call (321) 268–0122.
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The Melbourne Regional Chamber recently welcomed

Melody Thomas as its new director of business develop-

ment, and Laurent Rawlings as its new director of

business advocacy and community development.

Thomas has more than 14 years’ experience in sales

and marketing. She previously was the area director of

sales and marketing for LaQuinta Hotels by Wyndham in

New Orleans for more than eight years. Thomas has

served on the board of directors for the Gulf South LGBT

Chamber. For more than five years she led several

committees responsible for fundraising, government

partnerships and community outreach.

Thomas has a strong track record of increasing sales,

elevating marketing strategies, and is “enthusiastic about

establishing meaningful connections on the Space Coast.”

She attended Appalachian State University and the

University of North Carolina at Greensboro with a focus on

English and expository writing.

She relocated from New Orleans in 2019. Thomas now

resides in Melbourne with her husband, Matthew, and

their four rescue toy poodles.

Rawlings brings nearly a decade of experience in

legislative affairs, policy coordination and public adminis-

tration to the Melbourne Regional. Chamber. She com-

pleted her undergraduate degree at the University of

South Florida and then earned her a master’s degree in

public administration and policy in her home state at the

University of Kentucky. She has worked on both sides of

the governmental spectrum, spending two years as a

lobbyist for the Kentucky School Board Association, and as

the chief of legislative affairs for Kentucky’s Education &

Workforce Development Cabinet.

After leaving the Cabinet, she spent more than five

years as the vice president of government affairs for the

Home Builders Association of Kentucky.

Rawlings is an effective communicator who under-

stands how business advocacy and public policy impact the

business community and membership–at–large. She lives

on Merritt Island.

“As we continue seeking ways to elevate the Chamber, I

am excited to welcome both Melody and Laurent to the

dynamic staff already in place. Both bring a wealth of

talent, experience, and energy to the Chamber team and I

look forward to the value they will add for our Chamber

members,” said Michael Ayers, president and CEO of the

Melbourne Regional Chamber.

The Chamber develops and promotes the business

interests of its members through representation, advocacy,

education and support, while contributing to the growth

and prosperity of a vibrant business community.

Melbourne Regional Chamber adds Melody Thomas, Laurent Rawlings to its team of business professionals

Designers’ Holiday Craft Show set to open Oct. 28
The 37th annual Designers’ Holiday Craft Show returns to Fifth Avenue Art Gallery in Melbourne on Oct. 28. There

will be a First Friday Opening Reception from 5:30–8:30 p.m. on Nov. 1 to meet the artists, shop a bit, and enjoy light

refreshments. This exhibit will run from Oct. 28 through Jan. 4. Fifth Avenue Art Gallery’s address is 1470 Highland

Ave. in the Eau Gallie Arts District. All events are free and open to the public. For further information on the Holiday

Craft Showcase, call (321) 259–8261, or visit www.fifthavenueartgallery.com.
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By Adam Lowenstein
adam@fit.edu
Florida Tech News Bureau
Florida Institute of Technology

Florida Tech’s Ruth Funk Center for Textile Arts is

marking its 10th anniversary as the unique museum’s

growing permanent collection and creative exhibitions

continue to solidify its position as a major cultural

attraction on the Space Coast and beyond.

The Funk Center opened on Aug. 29, 2009, on the

Florida Tech campus. Housed in a building designed by

Melbourne architect Craig Suman, it almost instantly

began connecting visitors to the communicative power of

textiles.

The center’s benefactor and namesake, Ruth Funk, was

a lifelong artist and educator and member of the Florida

Tech Board of Trustees. She passed away in 2015, but her

passion for spreading awareness of the diversity, beauty

and relevance of textiles continues through the educational

role of the museum.

Over the last decade, the Funk Center has welcomed

over 50,000 patrons to its more than 30 exhibits, including

“The Little Black Dress,” “Modern Twist: Contemporary

Japanese Bamboo Art,” and “Redress: Upcycled Style by

Nancy Judd.” Nearly 250 contemporary fiber artists from

Florida, the United States and around the world have

presented their works.

“Located between Evans Library and the Gordon and

Joy Patterson Botanical Garden, we provide a creative

oasis on campus — but our reach has grown within the

community,” said Carla Funk, founding director and

current executive director and chief curator of university

museums, noting the educational partnerships the center

has developed with area schools and arts organizations

since its opening.

“I’m most proud of the Funk Center staff who have

raised the profile of Florida Tech through impactful

presentations to state and national organizations such as

the Florida Association of Museums and the Association of

Academic Museums and Galleries,” Funk added. “Our

diverse exhibitions have evolved over the years and, as our

staff has grown from two people to six, we have been able

to create more immersive and interactive gallery experi-

ences.”

The Funk Center’s permanent collection has grown to

more than 1,600 objects from five continents that represent

over 500 years of history. Strengths of the collection

include Japanese kimono, South African beadwork,

Central Asian embroidery and Panamanian clothing called

molas.

The Funk Center will be celebrating its 10th anniver-

sary over the next year with a variety of special programs

and events. For more information on free exhibitions,

museum hours and ways to help support the Funk Center

and its endowment, please visit textiles.fit.edu.

l About Florida Institute of Technology

Florida Tech was founded in 1958 at the dawn of the

Space Race that would soon define the Atlantic coast of

Florida and captivate the nation. Now the premier private

technological university in the Southeast, Florida Tech is a

Tier 1 Best National University in U.S. News & World

Report and one of just nine schools in Florida lauded by

the Fiske Guide to Colleges. Florida Tech is ranked among

the top 5 percent of 18,000 degree–granting institutions

worldwide in the 2018–19 World University Rankings and

has been named a Top College and Best Value University

for 2019 by Forbes. Florida Tech offers bachelor’s, master’s

and doctoral degrees in aeronautics and aviation, engineer-

ing, computing and cybersecurity, business, science and

mathematics, psychology, education and communication.

Learn more about Florida Tech’s relentless pursuit of

greatness at www.fit.edu.

Florida Tech’s Funk Textile Center celebrates 10th anniversary, permanent collection, attendance have grown

Brevard Zoo receives donation from RCI Optics; supports Lagoon restoration
The Brevard Zoo’s Indian River Lagoon restoration efforts are getting a financial boost, thanks to Right Coast

Independent (RCI) Optics, a premium sunglass brand based in Cocoa Beach.

Earlier this month, the Brevard Zoo’s Restore Our Shores program was the beneficiary of a $11,500 donation, marking

the second year in a row the Brevard Zoo has received such a gift.

This donation consisted of proceeds from raffle tickets sold at RCI’s annual Inshore Invitational fishing tournament

Aug. 3. The event was sponsored by Boaters Exchange, Cayo Boatworks, Gator’s Dockside, LIVE Watersports, RCI

Optics, SeaDek Marine Products, Skinny Water Culture and Yamaha Outboards. The winner of the raffle received a

boat.

“Our partnership with RCI Optics has allowed our local conservation efforts to flourish,” said Jody Palmer, the

Brevard Zoo’s director of conservation. “We have a tremendous amount of gratitude for RCI Optics for yet again aiding

our efforts to improve the lagoon.”
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Jaymee Paddock Weinreich is
September Artist of Month at
the Studios of Cocoa Beach

The Studios of Cocoa Beach’s September Artist of the

Month is Jaymee Paddock Weinreich. She is an award–

winning artist as well as an outstanding arts educator.

Her colorful oil and acrylic paintings often have tropical

themes reflecting the time she spent in Puerto Rico. She

also works in pencil and pastels, makes jewelry, has

illustrated several books, and teaches at the Studios of

Cocoa Beach.

She will begin teaching a six–week acrylic class Oct. 9.

She also offers fun “Sip ‘n Paint sessions (Oct. 4 and 18)

where non–artists socialize and create a painting under

her guidance.

Weinreich came to Cocoa Beach in 1956 when her

father began working on space guidance systems. Her

mother taught at Freedom 7, Roosevelt Junior High and

Cocoa Beach High. She earned a bachelor of fine arts

degree from Florida International University and later

moved to Puerto Rico where she taught and then became a

full–time artist, doing paintings, murals, custom signs, and

commercial designs.

Her studio was located in the rainforest mountains of

Ceiba, in Eastern Puerto Rico. While there, she wrote an

arts column for “El Playero,” a Brevard County Hispanic

newspaper. She created art for tourists visiting the El

Yunque National Rainforest, owned a gallery and was a

member of several other galleries.

In September 2014, Weinreich returned to Florida to

reconnect to her childhood, home and continue her journey

as an artist and a promoter of art in general.

She was a member of the Art Gallery of Viera until

2016, when she became one of the founding members of

the Studios of Cocoa Beach. She is a board member and

curates their bimonthly exhibits, and teaches as well.

When not working at the Studios of Cocoa Beach, she

explores jewelry techniques, illustrates books and does

commissions, such as a recent mother–daughter mermaid

painting. What’s next in her long career?

“All I can do is keep creating. It is what I like to do and

what I have worked on for so long. It is about passion and

dedication.”

A limited edition giclee print of her painting “Leather-

backs” will be the prize in the Studios of Cocoa Beach’s

monthly giveaway. To enter this free drawing, visit the

Studios of Cocoa Beach any day in September. Her work

can be viewed during regular hours and at

www.weinreichstudio.com

The Studios of Cocoa Beach is at 165 Minuteman

Causeway, in downtown Cocoa Beach. For more informa-

tion about its exhibits, artists and workshop schedules, call

(321) 613–3480 or visit www.studiosofcocoabeach.org.

September Discount Days at Brevard Zoo;
$5 admission on Tuesdays for Florida residents

Floridians are invited to take advantage of savings

throughout the month of September at Brevard Zoo.

Beginning after Labor Day, guests will receive $5

admission on Tuesdays, and children ages 3–11 will

receive free admission on Saturdays and Sundays when

accompanied by a paid adult (no more than four children

per adult).

September Discount Days is open to Florida residents

only and may not be combined with any other discounts.

All adults must present a state–issued photo ID or utility

bill with address and matching photo ID.

This promotion is presented by the Brevard Zoo’s

corporate partners.
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Serene Harbor Inc.
Continued from page 12

space, formerly Rockwell Collins. She was the chairwoman

of that company’s Women’s Forum.

“Serene Harbor was our charity of choice for the

Women’s Forum. So I have been involved with Serene

Harbor for more than 10 years. When I retired, they asked

me to join the board. I have never been happier to serve

than I am on the Serene Harbor board. It’s a wonderful

organization and the support is great. We have a really

engaged board,” said Hoffman.

Serene Harbor’s board secretary is Agent Sara

McClennon of the Brevard County Sheriff’s Office. “I echo

everything these women have said. Serene Harbor is an

impactful organization.”

Many domestic violence shelters operate on razor–thin

budgets. To supplement their budgets, they rely on

community fundraising events.

Serene Harbor will be hosting its second “Casino

Night” benefit from 6:30–11 p.m. on Friday, Oct. 11, at

The Grand Manor on Sarno Road in Melbourne.

“This is a new venue for Casino Night and we’re excited

about it,” said Beverly DeMeyer, Serene Harbor’s director

of marketing and development. “The Grand Manor owners

are working closely with us to ensure that we have a

successful event. Their support has been amazing.”

The Grand Manor is a new freestanding event venue

owned by the husband–and–wife team of Anthony Elias

and Rosa Paula. Anthony is a chef.

The Grand Manor hosts weddings, baby showers,

corporate parties, and other functions. Its ballroom can

accommodate up to 200 people. There is a large outdoor

patio area, too, with seating. The Grand Manor facilities

include a restaurant, The Grill at 1450.

“We will have our casino set up in their new restau-

rant,” said DeMeyer, adding that Casino Night will

feature a three–course dinner and open bar.

DeMeyer said the program “will include a domestic

violence victim ‘survivor story’ and a silent auction with

some amazing packages. Brevard County Sheriff Wayne

Ivey will be the guest speaker for our event.”

Individual tickets to attend Casino Night are $100 and

can be purchased at the event. But if you purchase your

Casino Night event ticket and $100 chip investment by

Sept. 16, you’ll receive “all–event access, including open

bar, hors d’oeuvres, and a three–course meal; $125,000 in

casino chips; and a vacation voucher for three nights hotel

accommodations to destinations in Las Vegas, Branson,

Mo., or Gatlinburg, Tenn., to name a few,” said DeMeyer,

adding, “We prefer people buy their tickets online ahead of

the event.”

Tickets are sold at SereneHarbor.org or contact

DeMeyer at Beverly.DeMeyer@SereneHarbor.org or

(321) 726–0402.

Casino Night, which will feature people dressed in

“Vegas attire,” is also seeking sponsors. A “Full House”

sponsorship is $1,500; a “Royal Flush,” $3,000; and

“Casino,” $6,000. To learn more about being an event

sponsor, visit the Serene Harbor website.

This event is held in October because October is

National Domestic Violence Awareness Month.

“All of our board members are very involved in

fundraising events, and October is a special month for

Serene Harbor,” said Hall. “Our events are always a lot of

fun and the board members do a lot of work to help them

be a success.”

The National Domestic Violence Awareness Month

evolved from an initial “Day of Unity” held in October

1981 when a dedicated group of advocates from around the

nation joined together to officially recognize work to end

domestic violence.

Then in 1994, the landmark legislation Violence

Against Women Act passed. The Act ensured victims of

domestic violence have access to essential services and to

justice.

The U.S. Department of Justice estimates that 1.3 mil-

lion women and 835,000 men are victims of physical

violence by a partner every year. The types of domestic

violence vary and include emotional abuse and digital

abuse, which is on the rise.

Examples of digital abuse include someone using GPS

or a phone to stalk their partners or track their travel,

sending relentless text messages, closely monitoring their

computer use, and using cameras in the home to monitor

their activities.

In addition to fundraising, Serene Harbor is growing its

oureach in the community for donated items, such as

paper towels, cleaning products, diapers, bed sheets, and

daily living supplies.

The drop–off locations are posted on Serene Harbor’s

website. They include: Brown & Brown of Florida Inc.,

6905 N. Wickham Road in Melbourne; Four Star Flooring,

3700 N. U.S. Highway 1 in Cocoa; Great Florida Insur-

ance, 6255 Minton Road in Melbourne; and Slug–A–Bug,

2091 N. Harbor City Blvd. in Melbourne.

“The ‘wish list’ of donation items is on our website. The

donations help us keep expenses down, because we

provide everything for the people who stay at our shelter.

This includes formula for the kids, clothing, and school

supplies. So we greatly appreciate these types of donations

from the community, said Keeth.
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Welcome Back 
May God bless you and your family as you begin the new school year. 
May your school days be �lled with wonder for God’s creation, passion for 
learning, and a ful�lling connection with your school community.
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Alluvionic hires Air Force veteran
Alexander Hall as its new vice
president of government programs

Alluvionic of Melbourne, an innovative solutions

provider that services clients with any project in any

industry through project management, process improve-

ment and product development, has announced the hiring

of U.S. Air Force veteran Alexander “Alec” Hall as the new

vice president of government programs.

Hall has more than 20 years of leadership within the

federal government. His “exceptional experience” with a

wide variety of military programs will help develop greater

business opportunities and better position Alluvionic to

support a variety of government projects.

“We are so excited to have Alec join our team. His

military background and program management experience

is a perfect fit for the strategic direction of Alluvionic. He

believes in our vision and will contribute significantly to

our mission,” said Wendy Romeu, president and CEO of

Alluvionic.

Hall, a native of Ewa Beach, Hawaii, served 28 years

with the Air Force before joining Alluvionic. A

cybersecurity practitioner and project/program manager by

trade, his military career included 15 years of overseas

assignments, seven contingency deployments in support of

military operations, and 13 commendations for meritorious

service.

He achieved the Air Force’s highest enlisted rank of

chief master sergeant. Hall also earned national recogni-

tion with the “Difference Maker in Cybersecurity” Award

from the SANS Institute in 2015. He has his bachelor’s

degree in computer science from Grantham University,

and maintains certifications as a Project Management

Professional and in CompTIA Security+.

Hall says he’s “thrilled” to be a part of the Alluvionic

team. “I was drawn to the fast–paced entrepreneurial

spirit of the team. They truly believe that success is found

in improving the journey, not racing for the destination.”

For more information about Alluvionic’s services, visit

www.alluvionic.com.

l About Alluvionic:

Founded in 2013, Alluvionic is a solutions provider that

services clients through project management, process

improvement, and product development. Known as the

project management experts, Alluvionic works with

companies to help them achieve success by establishing

processes aimed at meeting organizational goals. The

company has worked with notable clients such as

Leonardo DRS, Google, Jabil, Mack Technologies, and

Orange County government.

‘Owl–O–Ween’ set for Rotary Park
on Merritt Island; a family fun event

Brevard County Central Area Parks and Recreation

will host “Owl–O–Ween” from 6–8 p.m. on Friday, Oct. 18,

at Rotary Park on Merritt Island. This is a family fun

night all about owls and includes an evening of games,

crafts and activities. This event “will not include anything

scary, and is great for young children.”

There will be learning stations set up and children can

receive a treat at each station. The center’s resident non–

releasable owls, Dora and Boots will be in attendance and

children can try out the microphone to make their best owl

hoot. A costume parade will be held at 8 p.m. for children

who are in costume.

Admission is $3 per person. There will be food and

drinks available for purchase. For more information on

this community event, call the Nature Center at Rotary

Park at (321) 455–1385.
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Managing wealth is no joke. And advice coordination is essential as wealth grows, and grows 
more complex. From thoughtfully planning for a long retirement to addressing unique needs like 
concentrated equity positions or selling a business, a Raymond James financial advisor can pull 
the pieces together to orchestrate a properly synched approach. LIFE WELL PLANNED.

1981. 
A lawyer, a tax 
accountant and a 
financial advisor walk 
into a bar. Seriously. 
That was the start of a 
well-coordinated plan 
that’s still paying off in
201 .

© 201  Raymond James & Associates, Inc., member New York Stock Exchange/SIPC
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The Center for Antiaging Aesthetic and Rejuvenation Medicine
Continued from page 13

disease who are at risk of experiencing a heart attack, and

for whom early intervention can help, said Dr. Smith.

He said the test detects the early stages of heart disease

by detecting the initial “arterial or endothelial” damage

leading to the unstable cardiac lesion rupture — the

number–one cause of heart attacks.

When the lining of the artery is damaged, the body’s

immune system is activated, causing a cardiac lesion to

form. The PULS test measures “multiple biomarkers of the

immune system’s response to arterial damage, and

predicts whether a cardiac lesion could rupture within a

five-year period.”

Seventy-five percent of heart attacks are caused by

unstable cardiac lesion rupture, according to a study in the

“American Heart Journal.”

His practice also treats male erectile dysfunction using

“GAINSWave,” a new procedure.

Dr. Smith said GAINSWave is an “all–natural solution”

that addresses the root cause of the issue using “low–

intensity extracorporeal soundwaves” to remove “micro–

plaque, stimulate the growth of new blood vessels, and

improve blood flow.”

On the aesthetic side of the practice, Botox and fillers

are some of the offerings. The Center for Antiaging and

Rejuvenation Medicine also features The Aura MedSpa.

The practice’s aesthetician is Anna Valdez, who holds

licenses in aesthetics and cosmetology.

She is certified in acupuncture, chemical peels, LED

light therapy, microdermabrasion, and other procedures.

The Aura MedSpa offers top–of–the–line anti–aging

products favored by Hollywood stars such as Sandra

Bullock and Halle Berry.

“I did a lot of research before starting The Center for

Antiaging Aesthetic and Rejuvenation Medicine,” said

Dr. Smith, who is board certified by the American Board of

Anti–Aging and Regeneration Medicine and is an Ad-

vanced Fellow in Anti–Aging, Metabolic, and Functional

Medicine. Dr. Smith is also a clinical assistant professor of

anesthesiology at the University of Central Florida School

of Medicine.

“I believe we have a unique practice, in that we are not

only dealing with a patient’s internal health, but we also

focus on antiaging and longevity.” Weight loss and diet and

exercise are areas of the practice.

“We have a nutritional consultant. We sell

nutraceuticals, too, which are pharmaceutical–grade

vitamins. You have to be a licensed physician in practice to

sell these kinds of vitamins,” he said.

A recent article in the “Journal of the American Medical

Association” said that physicians need to pay more

attention to nutrition in their practices.

The commentary points out obesity, diabetes, heart

disease, and many forms of cancer are driven by unhealthy

diets, and that “most doctors do not have the knowledge to

turn this problem around.” In a 2018 survey, 61 percent of

internal medicine residents reported having “little or no

training in nutrition.”

Research shows that a diet rich in fruits, vegetables,

grains, and beans can help fight heart disease, hyperten-

sion, diabetes, and cancer.

But just 9.3 percent of U.S. adults meet the daily

vegetable intake recommendation, while only 12.2 percent

of adults get enough fruit, according to the article.

Legislators throughout the U.S. are calling for nutrition

education for physicians. In June of this year, Washington,

D.C., councilwoman Mary Cheh introduced a bill recom-

mending continuing education on nutrition for physicians,

nurses, and physician assistants. In New York, lawmakers

have introduced similar legislation.

To showcase his new practice to the community,

Dr. Smith will host a Medical Health Fair from 1–5 p.m.

on Sunday, Sept. 15. The Medical Health Fair will be set

up on the three floors of the building that houses The

Center for Antiaging Aesthetic and Rejuvenation Medi-

cine.

The companies that are sponsoring the event include:

Allergan, PULS cardiac testing, Metagenics, Neuroscience,

Thorne, OnMacabim, Emerson, MitoQ, Klaire Labs,

Marty’s Skin Care, Genova Diagnostics, Supreme Nutri-

tion, DaVinci, Vinco, Shields Peptide Pharmacy, and

Rockledge Discount Pharmacy.

“These companies will have booths at the Medical

Health Fair and there will be 10–minute lectures on

various health–related topics. The presentations will

include the avenue for a physician to take to transition into

this field of medicine and how to become board certified.”

The American Academy of Anti-Aging Medicine, or

A4M, a nonprofit organization with more than 26,000

members, is dedicated to educating health-care profession-

als and practitioners, scientists, and members of the public

on biomedical sciences and breakthrough technologies.

The A4M also promotes the research of practices and

protocols that have the potential to “optimize the human-

aging process.”

Dr. Smith added, “We invite the community to see our

new practice and what we have to offer. We’re looking

forward to this event and providing consumers with

information about how they can improve their health and

maintain their health.”

Holiday Builders
pick up BBN

9/02/19
page 9

FULL COLOR



Call Adrienne Roth at 321-951-7777 for Advertising Information SEPTEMBER 16, 2019

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 22

Certified General
pick up BBN

9/09/19
page 7

FULL COLOR



SEPTEMBER 16, 2019 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 23

United Way of Brevard
Continued from page 1

(Genesis House) 42 years ago in this community, and it’s

still viable today. I have been involved with that organiza-

tion.”

Chiesman served on United Way of Brevard’s Cam-

paign Cabinet last year under Debbie Goode of Carr Riggs

& Ingram, who was the Campaign chairwoman. Goode

chairs the 2019 United Way of Brevard board of directors.

Last year’s Campaign was a big success. United Way of

Brevard raised $6.06 million, with 18,340 donors from 263

workplaces in the county supporting the effort.

The United Way of Brevard board just set its 2019

Campaign goal at $6.25 million, a considerable increase

from the previous year. “The buzzword for the 2019

Campaign is to ‘keep the momentum going,’ because we

had a great year in 2018,” said Chiesman, who earned her

bachelor’s degree in finance from the University of Central

Florida.

“Debbie (Goode) is going to be supporting Laura in a big

way throughout the Campaign,” said Rains, adding that

United Way of Brevard is “changing lives and strengthen-

ing communities” as a result of workplace giving.

The 2019 United Way of Brevard Campaign Kickoff

Breakfast is set for 8 a.m. on Wednesday, Sept. 18, at the

Space Coast Health Foundation Center for Collaboration

in Rockledge. The facility houses United Way of Brevard.

The breakfast fee is $15. The reservation deadline is

Sept. 17.  To reserve a seat for this event, contact Iovanna

Johnson at IJohnson@UWBrevard.org.

At the breakfast, United Way of Brevard will be

highlighting a new exercise program for students called

“Run United.” It’s a morning run–walk activity targeting

students attending Title I elementary schools. These are

schools where at least 40 percent of the student population

has been designated as economically disadvantaged.

Research shows that exercise before school benefits

students throughout the day, said Rains. “Their brains are

more ready to learn.”

A 2017 study published in the journal “Movement,

Health & Exercise” on students’ physical activity before

school reinforces the importance of exercise in the morning.

The study is titled “Ready to Learn: The Impact of

Morning Blast Physical Activity Intervention on Elemen-

tary School Students.”

United Way of Brevard has set aside $20,000 for Run

United to help fund student incentives for the program.

“This new program dovetails nicely with United Way of

Brevard’s focus on early grade reading and education in

general,” said Chiesman.

Many youngsters struggle to read by third grade.

United Way of Brevard has been a local leader in promot-

ing the importance of third–grade–level reading profi-

ciency.

United Way of Brevard purchased a digital reading

program called “myON” and test–piloted it in a select

number of U.S. Department of Education Title 1 elemen-

tary schools six years ago, and then expanded the program.

Brevard students have now read 1.5 million books using

the myON digital platform, making it one of the most

successful United Way of Brevard upstart initiatives.

The myON reader allows students to tap a unique

online environment where they have access to a large

integrated collection of enhanced digital books with

multimedia support — including audio, text highlighting,

and an embedded dictionary. The myON system also

measures the student’s reading growth.

United Way of Brevard also leads an initiative with

Brevard Public Schools to promote the importance of

reading over the summer to prevent the “summer slide.”

The summer slide is the tendency for students, especially

those from low–income families, to lose some of the

achievement gains made during the previous school year.

United Way of Brevard aligns that initiative with its

“Feed and Read” program during the summer. This past

summer, United Way of Brevard served 4,000 children,

distributed more than 30,000 new books free of charge to

students, and provided them with 15,000 take–home food

packs.

“This is a great example of how United Way of Brevard

is impacting the lives of young people in the community

through its programs and initiatives,” said Chiesman.

Chiesman said one of her goals as Campaign chair-

woman is to “reach out to new companies. That’s one of my

calls–to–action. We are seeking out businesses of all sizes

that do not have an active United Way Campaign at their

workplace. We really want to broaden our reach with

businesses and organizations in Brevard.”

Last year, 75 entities raised 88 percent, or $5.35 mil-

lion, of the Campaign total. “The main reason people don’t

give to United Way of Brevard is because they are not

asked,” said Rains. “We try to reach out beyond the

workforce as we seek new ways to engage the next

generation of donors.”

Chiesman said United Way of Brevard will be hosting

“VIP briefings” for donors and guests, letting them know

“they do not have to be employed to give to United Way.

We have a new Campaign phrase, ‘Don’t retire from

giving.’ So we will be having events where we will be

bringing people together to hear about United Way’s

mission and how the money raised benefits the

organization’s many agencies and programs, and the

community as a whole.”

Ninety percent of every Campaign dollar goes to local

programs and services, while maintaining a low overhead

of 9.5 percent, according to United Way of Brevard’s most

recent Internal Revenue Service 990 filing.

And the demand for United Way of Brevard’s services

continues to grow. A decade after the Great Recession,

many families on the Space Coast and around the nation

are still struggling.

According to the nonpartisan think–tank Urban

Institute, 40 percent of U.S. families, including middle–

class households, “sometimes struggle to afford housing,

utilities, food, or health care.”

Nearly one–in–five families said they had experienced

difficulty paying for food or medical care, and about 60 per-

cent of low–income people surveyed by the Urban Institute

said they couldn’t “pay their bills on time.”

Locally, nearly 90,000 households “struggle to afford

their most basic needs,” according to United Way of

Brevard. “These are hard–working families who are just

one emergency, health crisis, or car repair away from life

spiraling out of control.”

Some of United Way of Brevard’s programs have a

waiting list. The Early Learning Coalition, for example,

serves 3,896 children, yet there are 766 youngsters on a

waiting list for subsidized child care.

“The bulk of our funding from the Campaign goes

toward the safety net of services,” said Rains, adding that

334,599 crisis intervention services such as food, clothing,

shelter, and protection from abuse were provided in 2018

to Brevard residents through United Way funds.

“The second piece is our direct services. For example,

we run a Healthy Families Florida program. This is a

$1 million grant program that promotes healthy child

development. That program has been a great success, with

250 families enrolled annually.”

Healthy Families Florida is a nationally accredited

voluntary parent coaching and support program proven to

prevent child abuse and neglect by building on family

strengths to promote healthy child development and

family self–sufficiency.

Nonprofits such as United Way of Brevard are part of

the Volunteer Income Tax Assistance program which

provides low–to–moderate income workers with free tax

preparation.

For 2018, United Way of Brevard tax–program

volunteers prepared 1,994 tax returns, saving taxpayers

an average of $250 and creating an estimated community

impact of $1.5 million. “The VITA program has been a big

success for United Way of Brevard,” said Rains. The

program engages volunteers who become IRS–certified tax

preparers for qualifying individuals and families.

The income saved for the taxpayers helps families pay

down debt, manage household expenses and start saving

for the future.

Additionally, 1,821 people attended financial workshops

led by United Way of Brevard in 2018. The classes covered

budgeting, improving credit scores, paying off debt, saving,

and avoiding predatory financial practices.

United Way of Brevard is now embarking on a new

undertaking and will be involved in the 2020 U.S. Census

as part of the “Correct Count Committee” at the local level.

The Census Bureau has formed partnerships with some

of the nation’s most important corporations, nonprofits,

and multicultural groups to ensure that everyone is

counted for the 2020 Census. And for the first time, people

can respond online from any device, by mail or by phone.

United Way of Brevard will be working closely with

Space Coast Health Foundation, county government, and

other organizations in this effort.

The U.S. Constitution mandates that a census of the

population be conducted every 10 years. The data is used

to determine the number of seats in Congress and how the

more than $675 billion in federal funds are distributed

back to states and local communities every year for

services and infrastructure, including health care, jobs,

schools, roads, and businesses.

“It’s going to be a community–wide effort reaching out

to those target populations that typically are not counted

well,” said Rains. “We are working to get the word out how

important this 2020 Census is for our community. The

government’s funding formulas are based on the census.

And correct census counts can mean more dollars for our

cities and towns.”

The 2020 Census officially starts counting people in

January in remote Toksook Bay, Alaska. Most households

in the country will start receiving invitations to respond

online, by phone, or by mail in March, according to the

U.S. Census Bureau.

“This is another example of United Way of Brevard’s

ability to build connectivity in the community,” said Rains.

“With our great board of directors, with our connections

with our corporate partners, and with our connections with

government entities, we can bring people together at the

table to help solve problems to make our community

better.”

In the first quarter of this year, United Way Worldwide

was ranked No. 5 on “Fast Company’s” annual list of the

“World’s Most Innovative Companies for 2019,” in the

nonprofit category. The list honors businesses and

organizations making the “most profound impact” on both

industry and culture.

“Supporting United Way is the best way to impact the

greatest number of people in the community,” said

Chiesman. “We’re hoping that businesses and individuals

will rally around United Way of Brevard’s 2019 Campaign.

Everyone can make a difference in our community by

giving to United Way of Brevard. While this is about

raising money for worthy causes, it also strengthens

connections between employees and their community.”
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