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Please see The Edge at Eau Gallie Pointe, page 23

By Ken Datzman

More commercial real–estate developers and investors are

turning to midsized markets, especially in areas with strong job

growth and economic expansion, like Brevard County.

Looking beyond large cities for intriguing real–estate investment

options is likely to continue in 2020, as a growing number of

primary markets around the nation have become overheated.

Certain midsized cities with appealing characteristics are

emerging as viable alternatives for employers because they offer

many of the same services and amenities of big–city living without

the ramped–up cost.

And Brevard County has been one of the clear midsized–city

winners, appearing on the radar of many businesses and many

real–estate investment companies.

Commercial investment dollars in communities are closely

aligned with population growth.

Over the last three to five years, development dollars for

commercial construction projects have steadily come Brevard’s way,

driven in part by its increasingly attractive demographics.

The county’s visibility has been rising nationally and savvy real–

estate investors see opportunity here, with business expansion and

population growth bolstering the thriving economy.

In WalletHub’s just–released 2019 “Fastest–Growing Cities in

America” report, Brevard has two cities in the rankings — Palm

Bay at No. 105 and Melbourne at No. 108.

The personal–finance website analyzed 515 cities across 17 key

metrics within two key dimensions, “Sociodemographic” and “Jobs

and Economy.”

The report identifies where the most rapid local economic growth

occurred over a period of seven years. Some of the metrics include

population growth, education level, unemployment rates, and

growth in regional gross domestic product per capita. Based on

U.S. Census Bureau data, WalletHub has conducted its annual

growth–focused city survey since 2014.

One out–of–state company that zeroed in on Brevard County last

year was Hardy World, a real estate developer.

“We really like the Brevard County story. Every time I come

down here from Pittsburgh there is more commercial construction

activity underway,” said Hardy World’s Graham Kukucka, real

estate manager for the greater Pittsburgh–based company that

owns The Edge at Eau Gallie Pointe in Melbourne, a new commer-

cial project that is already filled with tenants.

Kukucka continued, “We got into this market at the right time.

Brevard and Melbourne in general have really caught our interest.

Brevard has the kind of attributes we look for when considering

commercial investment projects in communities.”

As the economic and business hub for South and Central

Brevard County, the City of Melbourne says it recognizes that a

fertile business climate and expanding employment opportunities

promote an improved quality of life for residents of Melbourne and

its surrounding communities.

“I know the City of Melbourne’s Planning and Zoning division

has been busy with a lot of projects that are coming through the

pipeline,” said Kukucka.

“They’ve been very responsive and supportive of our efforts for

The Edge at Eau Gallie Pointe. They’ve been great to work with,

and we put together a great local project team.”

The local team for The Edge at Eau Gallie Pointe on West Eau

Gallie Boulevard includes Tsark Architecture LLC, civil engineer
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Graham Kukucka is the real estate manager for Hardy World LLC based in greater Pittsburgh. His company developed The
Edge at Eau Gallie Pointe on West Eau Gallie Boulevard in Melbourne. The Edge, a 32,337–square–foot flexible–space
project, is fully leased. He said space demand exceeded their expectations. Hardy World has land under contract at the site
and plans to follow up with Edge 2.0, a 22,000–square–foot project that will be accompanied by another standalone building
of 8,000 square feet. Kukucka is a managerial economics graduate of Alleghany University.
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Edge at Eau Gallie Pointe sees much tenant interest; more development set
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The pictures looked much better this past week.
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Please see Social Security, page 16
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Lucille Spann
lspann@fsu.edu
Florida State University Alumni Association

TALLAHASSEE — The Florida State University

Alumni Association recognized seven accomplished

alumni during the Alumni Awards Gala on Friday,

Oct. 25, at the FSU Alumni Center Courtyard and

Ballroom.

The gala took place during FSU’s annual Homecom-

ing Week.

“Homecoming is a time when we welcome back

Florida State University alumni, and there’s no better

way to do so than honoring these seven graduates,” said

Julie Cheney, president and CEO of the FSU Alumni

Association. “What’s amazing about FSU alumni is

their eagerness and willingness to give back to this top

20 university, which these honorees have done. For

that, we are so proud and thankful.”

The highest honor went to Melvin Stith, who was

presented with the Bernard F. Sliger Award. Named for

the 10th president of Florida State University, the

Sliger Award is the single highest honor given by the

FSU Alumni Association. This award recognizes a

member of the university community who has made a

major contribution toward the fulfillment of Florida

State University’s mission.

Stith is widely known for spearheading the Jim

Moran Institute for Global Entrepreneurship. During

his tenure at FSU, Stith forged a friendship with Jim

Moran, which resulted in numerous financial gifts to

the college and FSU, including a $1 million gift in 1995

to establish the Jim Moran Institute for Global Entre-

preneurship in the college and the recent $100 million

gift from Jan Moran and The Jim Moran Foundation.

Additionally, Stith is a founding member of the PhD

Project, a national program that supports the diversity

of business school faculty across academia. This led to

the FSU College of Business being recognized as a

national leader in producing African–Americans with

doctoral degrees.

The Alumni Association also awarded three

recipients the Circle of Gold Award, which is presented

to individuals who, through their service and achieve-

ments, personify the university’s tradition of excellence.

The 2019 Circle of Gold awardees are:

l Keith Carr (B.S. ‘90, M.P.A. ‘93)

College of Criminology and Criminal Justice

College of Social Sciences and Public Policy

Carr is a two–time graduate of FSU, receiving his

bachelor of science degree in criminology in 1990 and

his master of public administration degree in 1993.

Carr has always maintained an active role when it

comes to giving back to the university. He currently is a

member of the FSU Foundation Board of Trustees. He

and his wife, Nutoshia, established the Keith D. &

Nutoshia D. Carr Endowed Scholarship to assist

students in paying for their education.

l John “J.D.” Doughney (B.S. ‘02, M.S. ‘03)

College of Communication & Information

College of Social Sciences & Public Policy

Doughney holds three degrees from Florida State —

bachelor’s and master’s degrees from the College of

Communication & Information and a bachelor’s degree

from the College of Social Sciences and Public Policy.

He currently serves as a global client partner at

Facebook and credits Florida State University for

preparing him to take on challenging leadership roles

and diverse business opportunities. He was selected to

the FSU Senior Hall of Fame and the Homecoming

Court during his senior year, which contributed to his

understanding of the valuable role that the FSU

Alumni Association plays in the university experience

for alumni and current students. To this day, he

volunteers his time to assist with special projects for the

Alumni Association.

l Doby Flowers (B.S. ‘71, M.S. ‘73)

College of Social Work and College of Social Sciences

and Public Policy

Flowers followed in her brother Fred’s footsteps and

enrolled in Florida State University in 1967. In 1970,

she was elected as FSU’s first African American

Homecoming Queen, which marked a political and

social shift on campus. Known as a trailblazer for her

achievements in breaking down barriers and challeng-

ing society’s perceptions of African–American women, a

bronze statue of Flowers stands on the FSU campus as

a symbol of the courage she demonstrated as a leader of

the integration movement at the university.

In addition, the Alumni Association presented three

alumni with the Grads Made Good Award presented to

FSU graduates who have made outstanding contribu-

tions to their community or chosen field. The three 2019

recipients are:

l Arthur Fleming (B.S. ‘81)

College of Criminology and Criminal Justice

A 1981 FSU graduate, Fleming continues to embody

“Vires, Artes, Mores” in every aspect of his life. He has

dedicated his professional career to improve and enrich

the lives of those less fortunate by providing opportuni-

ties for quality affordable housing. Over the years,

Fleming devised the first community development

lending business plan for GMAC residential and

developed a comprehensive affordable housing policy

for the state of Florida while working as the executive

director of the Community Financing Consortium. His

efforts have helped residents across the state and across

the nation achieve the dream of home ownership.

l Myrna Hoover (B.S. ‘83, M.S. ‘84)

College of Communication and Information

Hoover is the definition of a Seminole — spirited,

hardworking, intelligent, a true leader and role model.

Hoover has over 33 years of career services experience

and is currently the director of the FSU Career Center.

She co–authored the National Career Development

Association published monograph, “Employer Relations

and Recruitment: An Essential Part of the

Postsecondary Career Services.” During her career,

Hoover has impacted countless students, alumni and

friends through her commitment and dedication to the

field of career services and FSU.

l David James Kennedy (B.S. ‘99)

College of Arts and Sciences

Kennedy is a professor and chair of Physical

Medicine and Rehabilitation at Vanderbilt University

Medical Center where his practice focuses on non–

operative and interventional spine. His research has

focused on the safety and efficacy of interventional

spine procedures, which has changed the standard of

care of medicine in his field. He has pioneered safe

injection techniques and is an internationally recog-

nized expert in interventional spine procedures.

Kennedy epitomizes the spirit of the Grads Made Good

Award, as he has demonstrated a dedication to

excellence in teaching, research, creative endeavors and

service.

For more information about getting involved with

the FSU Alumni Association, visit alumni.fsu.edu.

Seven Florida State University graduates honored at Alumni Awards Gala during Homecoming Week
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Florida Tech
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Florida Institute of Technology is accredited by the Southern Association of Colleges and Schools Commission on Colleges to award associate, baccalaureate, master’s, education specialist and doctoral degrees. Contact the Commission on Colleges at 1866 Southern Lane, Decatur, GA 30033-4097 or call 404-679-4500 for questions about the accreditation 
of Florida Institute of Technology. Florida Institute of Technology does not discriminate on the basis of race, color, religion, sex, national origin, genetic information, sexual orientation, gender identity, disability, protected veteran status or any other protected minority in the admission of students, administration of its educational policies, scholarship and 
loan programs, employment policies and athletic or other university-sponsored programs or activities. Contact the Title IX coordinator at 321-674-8700.  20190814

Discovery 
Day
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By Roy Lenfest
UCF Forum columnist
University of Central Florida

It’s 4:15 p.m. and I am sitting in the back of a very long

line at the traffic light at University Boulevard and

Alafaya Trail in front of UCF. The light has just turned

green and the people in the front of the line don’t seem to

be moving.

The horn honking finally starts, and two cars whose

drivers were texting someone more important than all of

us behind them, finally go on the stale yellow light,

actually running the red light and leaving the rest of us to

sit. I can’t help but wonder if the texters are the same

people giving lip service to saving the environment and

bad–mouthing those who make money from hydrocarbon

sales and new automobiles.

So for the next two minutes, all 15 or 20 vehicles of us

sit and wait for the light to change and give us another

chance to go home. Meanwhile we are all sitting and

baking in the heat (my air conditioner isn’t working now)

with our engines running, burning gas and oil, polluting

the air, enlarging the holes in our environment and

undoubtedly increasing our blood pressure.

Then the feeling begins, like someone has their hand in

my pocket and is fishing around trying to find a quarter.

The invisible pickpocket!

My van is old but still has fewer miles than you might

think from looking at it. It was made back in the day when

20 mpg was considered to be good mileage. Now it burns

about 15 gallons every five hours when running and that is

about three gallons an hour, or one gallon every 20

minutes. So in the two minutes I am baking, this comes up

to 1/10 of a gallon while waiting for the most important,

world–shaking text I never got! At $2.50 a gallon, that is

25 cents taken from me and the two minutes of my life I

could have been doing something more productive and

enjoyable.

So in this day and age of education, enlightenment,

equality and entitlement, how do you justify that you are

so much more equal than everyone behind you at the light?

In this case, at the east end of University Boulevard,

there are often more than 15 cars stacked up in one lane

approaching Alafaya Trail. So all it takes is one inconsider-

ate texting person to take a combined total of a half hour

and as much as $3.75 from all of those strangers behind

them. More if it is really busy, and if there are more cars

that may have passengers.

At some of the bigger intersections near the university,

I have sat through as many as four complete light cycles

during rush hour. Using gas while waiting to take your

turn is a part of life, but having someone else decide for

you that their text is more important than your dwindling

time and money is beyond frustrating and unfair — it is

totally inconsiderate.

So while the rest of us are lobbying for larger penalties

to get your attention back on driving and off of your cell

phone, don’t expect the incidence of road rage and traffic

homicides to go down. That won’t happen until you look up

and see the light for yourself. It may even take the hand of

the judicial system in your own pocket looking for money

for you to come around.

Life and history have a way of repeating themselves in

a circular fashion, so the next time while you are at a

traffic light, you may find that someone in front of you is

putting their hand in your pocket.

To all texting drivers: It’s time to put down your phones and pay attention!

Roy Lenfest is the primary maintenance technician
for the fitness equipment at UCF’s Recreation and
Wellness Center. He can be reached at
Roy.Lenfest@UCF.edu.

First Amendment Foundation president Barbara Petersen wins Susan
Spencer–Wendel Lifetime Achievement Award; retiring after 25 years

Barbara Petersen, the founding president of Florida’s

First Amendment Foundation who is retiring after 25

years leading the organization, has received the Susan

Spencer–Wendel Award for Lifetime Achievement for her

contributions in support of a free press and Floridians’

right to have access to their government.

Spencer–Wendel was a longtime “Palm Beach Post”

courts reporter who died in 2014 from ALS. She received a

lifetime achievement award from The Florida Bar in 2012

and numerous media awards throughout her career.

Petersen accepted the award at the Reporters’ Work-

shop dinner in Tallahassee.

“It’s a tremendous honor to be recognized by those I

admire most — journalists and the attorneys who repre-

sent and protect them,” said Petersen. “The First Amend-

ment is under assault unlike anything I’ve seen in my

lifetime. It’s critical to our democracy, to our fundamental

desire for a free and fair society, that we support and

protect a free and independent press, that we demand

access to information that allows us to oversee our

government and hold it accountable for its actions.”

Founded as a nonprofit in 1984 by three news organiza-

tions, The First Amendment Foundation seeks to protect

and advance the public’s constitutional right to open

government by providing education and training, legal aid

and information services. Funding is based on voluntary

contributions from various organizations and concerned

individuals.

Under Petersen’s leadership, the foundation worked

with then–Gov. Charlie Crist in the creation of the Office of

Open Government in the Executive Office of the Governor

and wrote dozens of friend–of–court briefs supporting

citizens and the media, including two cases before the

U.S. Supreme Court.

The foundation is a resource for media across the state.

“Twenty–five years ago, when the visionary ‘Miami

Herald’ managing editor Pete Weitzel asked me to run the

First Amendment Foundation, I knew then I would be able

to spend my legal career pursuing a passion that I find

essential to the health and sustainability of democracy in

Florida,” said Petersen, who graduated from Florida State

University’s College of Law. “The FAF is the only organiza-

tion in Florida that focuses its energy and resources on

protecting the public’s right to oversee its government and

hold it accountable to the electorate.”

The Susan Spencer–Wendel Award for Lifetime

Achievement recognizes a Florida journalist or a supporter

of Florida journalism who helped to educate Floridians on

the system of law and justice in the state.

The inaugural award was presented in 2015 to

longtime St. Petersburg Times (now the Tampa Bay

Times) columnist Martin Dyckman. In 2016, the award

was presented posthumously to veteran journalist Julie

Kay, who covered the courts and law in Florida for nearly

30 years including at the “Daily Business Review.”

The award was presented to Petersen by Dwayne

Robinson, chairman of The Florida Bar’s Media &

Communications Law Committee, which created the

award and selects the winners.

The committee also oversees the Reporters’ Workshop,

a two–day event held annually in the fall for 24 print, TV,

radio and online journalists new to the courts and legal

beats or new to Florida. Workshop sessions are held at the

Florida Supreme Court.

After Petersen’s retirement at the end of the year,

Pamela Marsh, a former U.S. Attorney for the Northern

District of Florida, will become the new president of the

First Amendment Foundation.

Annual ‘Meet the Authors Book Fair’ Nov. 23–24 in Eau Gallie; free event
The 11th annual “Meet the Authors’ Book Fair” will be held in conjunction with the ArtWorks Festival from 10 a.m. to

5 p.m. on Nov. 23–24, at the Eau Gallie Civic Center, 1551 Highland Ave. in Melbourne. The event is free of charge and

open to the public. The program will feature more than 50 authors who will discuss, autograph, and sell their books.

Writers of fiction, non–fiction, poetry, and children’s books will participate, as well as local writers’ groups. The local

authors will include Valerie Allen, Bruce Buckingham, Joanne Fisher, Marshall Frank, Linda Jump, Nick Kaplan, Klaus

Kolb, Judy McCluney, Grace Michaelson, Kay Williamson, and others. Meet the Authors’ Book Fair is sponsored by

Authors for Authors to showcase local writers, encourage literacy, and spread the joy of reading.

For information on this event, go to AuthorsForAuthors.com or contact Valerie Allen VAllenWriter@gmail.com.
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Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT A TRANSNATIONAL CRIMINAL ORGANIZATION?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is president the 107,000 member The Florida Bar.
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Jackie Torok
jtorok@ncat.edu
North Carolina A&T State University

EAST GREENSBORO, N.C. — In recognition of his

numerous philanthropic contributions, North Carolina

Agricultural and Technical State University will name

its College of Business and Economics (CoBE) after

Willie A. Deese.

This marks the first naming of a college at the

university.

“We are incredibly grateful for the many ways

Mr. Deese has invested his time, talent and treasure to

continually enhance the excellence of our college,” said

CoBE Dean Dr. Kevin James. “He is a tremendous

example of character and success for our students, and

we are privileged to have his name associated with our

college.”

A ribbon–cutting ceremony for the Willie A. Deese

College of Business and Economics is tentatively

planned for February 2020 when the university’s Board

of Trustees is scheduled to meet.

Deese recently bestowed $5 million in endowed funds

to CoBE designed to meet a variety of needs, from

scholarships to department chairs, fellowships and

specific program offerings.

“I consider (the naming) an honor, but it’s not

something I sought,” Deese said, noting his gift “repre-

sents an enduring commitment to supporting the College

of Business and Economics steeped in the support,

commitment and dedication I saw its leaders demon-

strate to my generation, allowing us to participate in

corporate America in a meaningful way.

“Just as the door of opportunity was opened to us, I

have a responsibility to make sure those doors remain

open in a contemporary way,” he said.

Including his latest gift, Deese has donated close to

$10 million toward the university. That includes funding

in support of its current fundraising initiative, The

Campaign for North Carolina A&T State University, an

ambitious multi–year effort to raise at least $85 million

to enhance academic programs, support facilities,

strengthen scholarships and provide for faculty at the

nation’s No. 1 public historically black university.

Naming the College of Business and Economics for

Deese, who earned a B.S. degree in business administra-

tion from A&T in 1977, increases its level of prestige

and, with it, the ability to retain and recruit top–notch

talent in students and faculty. It also raises CoBE’s

profile within academic and business realms.

Deese went on to receive his MBA degree from

Western New England College in 1982 as he began a

40–year career as a successful pharmaceutical executive,

retiring as global president of manufacturing for Merck

& Co. Inc.

During his tenure at Merck, the pharmaceutical giant

awarded the then College of Arts and Sciences $3 million

in grants that he helped secure for the Center for

Outreach in Alzheimer’s, Aging and Community Health

(COAACH).

Deese, a native of Davidson, N.C., has a storied

history of giving back to his alma mater. In November

2016 alone, he bestowed $150,000 for COAACH,

$350,000 to expand the Willie A. Deese Endowed

Scholarship fund, $200,000 to CoBE in current–use

scholarship funds, $200,000 to establish an unrestricted

endowed scholarship and $100,000 to support an

endowed scholarship for a student athlete in the Aggies

football program.

During the celebration announcing the capital

campaign last year, N.C. A&T recognized Deese as both

its co–chairman and its lead donor, having made two

campaign gifts totaling $2 million.

“Willie’s generosity to our alma mater has inspired a

new generation of alumni to give back to this great

institution and impact the lives of tomorrow’s leaders,”

Chancellor Harold Martin Sr. said. “He is the personifi-

cation of Aggie Pride.”

Deese received an honorary doctorate in business

from N.C. A&T and was one of the first three recipients

of the Chancellor’s Legacy Award in April 2016. He

served on the Board of Trustees, including a term as

chairman, and remains an active member as chair of

CoBE’s Executive Advisory Council.

The university’s Student Center Ballroom bears his

name; the iconic clock tower at the center of campus is

named for him and his wife, Carol Chalmers Deese; and

the Fred and Janie Deese Auditorium on the first floor of

Merrick Hall is dedicated to his parents.

“I feel that out of all the places I could have gone, by

far N.C. A&T was the right and best choice for me,” said

Deese. “And I want to make sure going forward that

others who feel that way have every opportunity to fulfill

their potential at the College of Business and Economics

at N.C. A&T.”

“The impact of Mr. Deese’s most recent gift to the

College of Business and Economics will be felt for many

generations. It speaks volumes about his commitment to

the university now and for the future,” said Kenneth

Sigmon, vice chancellor for university advancement. “We

hope his many contributions to N.C. A&T will inspire

others to aspire to make a similar impact.”

The capital campaign dovetails with A&T Preemi-

nence: Taking the Momentum to 2023, the strategic plan

that reflects the early attainment of many goals from

A&T Preeminence 2020, takes into account changing

environmental factors and recognizes opportunities that

lie within the university’s grasp.

Sigmon said naming opportunities abound for many

N.C. A&T programs, facilities, parts of facilities,

departments and other colleges. The university’s

Division of University Advancement welcomes inquiries

from all who are interested in participating in the capital

campaign.

North Carolina A&T College of Business and Economics to be named for Willie A. Deese; bestowed $5 million
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By Quint Studer

I once had an interesting conversation with a venture

capitalist. We were discussing the qualities the VC looks for

when thinking of buying a company. I was expecting to hear

words like “profitability” and “growth potential.” But instead,

the VC put self–awareness and coachability at the top of the

list.

I was surprised but probably shouldn’t have been. I’ve

worked with hundreds of leaders — in hospitals, on baseball

fields, in government offices, in hotels, stores, and restaurants

— and have seen that organizations that focus on these two

qualities tend to be strong, innovative, and profitable.

It makes sense. Today’s business environment requires us

to adapt quickly and relentlessly. That means leaders must

not only be great at what they do, they also have to be great

learners. This mindset — which is connected to humility —

requires that leaders “know what they don’t know” and be

willing to work on their shortcomings.

Self–awareness and coachability are connected. When we

know what we need to improve on, we’re more likely to seek

the help of others who can coach us. Once we seek that help,

we become even more self–aware. It’s a cycle that builds on

itself.

When these two qualities become part of your company’s

culture, it’s easier to engage and motivate employees. High

performers will be drawn to you (and are more likely to stick

around). Productivity will soar.

Here are a few tips for becoming more self–aware and

coachable:

l Know that getting better starts on the inside. It’s not

“them”; it’s you. When I was younger, I lived in the world of “if

only.” If only I had gone to this school, majored in this, grown

up rich, gotten the breaks, or been more appreciated, then my

life would be better. The problem was always them.

Then, at 31, I crashed emotionally. I sought professional

help and found other resources to learn from. I soon discov-

ered the problem was not them; it was me and my expecta-

tions. I figured out that I will struggle until I am better on the

inside.

l Ask for feedback (and really listen). Talk to your boss, to

other leaders, to employees, to friends and family members.

Ask what they see as your strengths and weaknesses. How do

they think you performed on a recent project? What might

you have done better?

l Don’t shoot the messenger. When you receive negative

feedback, practice listening without reacting. If you feel

yourself getting upset, don’t lash out. Process the information

and sit with it a while before deciding whether it’s valid.

Often, you’ll have to admit it is. It’s hard to hear negative

truths about ourselves, but, with practice, we can become

more open to it.

l Have a “beginner’s mind–set.” People who practice

“beginner’s mind” rather than always thinking they are going

to be a guru or expert tend to do better in teams. Always be

ready and willing to participate, serve, and share your best

insights. You will learn a lot more. For example, check your

attitude before you go to a meeting. Always come into the

group with the intention of learning something. Rather than

having an attitude of This isn’t relevant to me or This is not

what I’m interested in, ask yourself, How could this apply to

me? How could this be useful for me now–and if not now,

later?

l Keep an accountability journal. Write down your goals

and plans and regularly update what you’re doing to move

toward them. Track your progress over time. Are you doing

what you set out to do? If not, what might be holding you

back? Exploring these issues in writing can lead to startling

insights on your strengths and weaknesses.

l Seize every opportunity to develop yourself. While most

entrepreneurs are great at the core “skill” their venture is

built on — cooking, accounting, practicing law — they haven’t

typically mastered the skills it takes to run a business.

They need training in basics like hiring, firing, creating

revenue streams, etc. I find the most successful small

business owners are those who are self–aware enough to

know what they don’t know and take advantage of resources

that can help.

l Hire people who are smarter than you. Make sure

they’re willing to challenge you (and that you’re open to being

challenged). Being surrounded by a bunch of “yes men” and

“yes women” isn’t going to help you grow.

l Get a mentor; be a mentor (or do both). Mentoring is

powerful. Whether you have a mentor or you mentor someone

else, this relationship can spark tremendous growth in both

parties. Great mentors know that they are not finished

products, and often they learn as much from the mentee as

the mentee learns from them.

l Don’t be afraid to change your mind. We tend to think of

strong leaders as being quick, decisive, and unwavering in

their decision–making. Most of the time, they are praised for

being consistent, and their conviction is seen as a source of

comfort and reassurance for their team. On the other hand,

leaders who change their mind or embrace a new way of

thinking about something are seen as “flip–floppers” and

derided for being wishy–washy or inconsistent.

The reality is that leaders who are open to learning new

information and adapting their thinking accordingly are

ultimately more successful. Changing your mind is not a sign

of weakness, but a sign that you are able to learn and grow in

real time. Good leaders never tie themselves too tightly to

their first conclusion. Instead, they have the courage to admit

they might have been wrong and the flexibility to course

correct as new information becomes available.

l There is no finish line in learning. There are always

things to learn. I guess I assumed at one time that someday I

would know enough. That’s just not true. There is always

more to learn, and teachers present themselves in many

different ways. When the student is ready, the teacher

appears. Remaining teachable is key.

Becoming self–aware and coachable doesn’t mean striving

for perfection. None of us will ever be perfect. It does mean

identifying worst flaws that hold us back and sincerely

working to repair them. It means knowing which tasks to

delegate, and when to seek the advice of experts. It means

realizing more each day just how much we don’t know.

This is a journey that we’ll never finish. Our main job as a

leader is to make sure that we’re always headed in the right

direction on the path.

l About the author:

Quint Studer is a lifelong businessman, entrepreneur, and

student of leadership. He has worked with individuals at all

levels and across a variety of industries to help them become

better leaders and create high–performing organizations. He

seeks always to simplify high–impact leader behaviors and

tactics for others.

Studer has a great love for teaching his insights in books

and has authored nine of them in addition to “The Busy

Leader’s Handbook.” His book “Results That Last” reached

No. 7 on “The Wall Street Journal’s” bestseller list. “Building

a Vibrant Community,” published in 2018, is a blueprint for

communities seeking to revitalize themselves.

He is the founder of Vibrant Community Partners and

Pensacola’s Studer Community Institute. He currently serves

as the Entrepreneur–in–Residence at the University of West

Florida.

To learn more, visit www.thebusyleadershandbook.com,

www.vibrantcommunityblueprint.com, and www.studeri.org.

Today’s business environment requires people to adapt quickly and relentlessly; 10 key tips for developing traits
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tips. Also, review camera placement and how you are

presented on the screen. The video could narrow in too close

on your face, which can create an unflattering look.

l Treat video interviews like a regular interview — and

prepare accordingly as if it was a regular in–person interview.

That includes doing your research on not only the company,

interviewer, job, etc., but also on what you need to know to

impress them. Prepare just like you normally would for an

in–person or phone interview. For one–way videos and when

you get the questions in advance, prepare prior to the actual

interview so when you go on video, you already know the

answers you will cover. Remember preparation is important

to your success in landing that position.

l Be yourself — don’t let technology get in the way. In a

physical interview, you would engage in small talk, converse

casually, and allow the interviewer to get to know you as a

person. People hire people they like as well as those that have

the skills — so focus on having the interviewer like you and

not be distracted by the technology.

l Even though the interview might be taking place at

home with your webcam — don’t lose sight of the formality of

this meeting. You need to be professional throughout so

silence all pets, leave a sign on your front door to not be

disturbed, turn off phone ringers, and shut down any

computer notifications that might appear. You don’t want all

your new incoming email messages or instant messages to

show especially if you are actively interviewing. If you have to

go to an office, get there early to allow time to get settled, see

how you present on their camera, and possibly do a trial run

to test the equipment.

l Look at the background — is it disorganized or profes-

sional? Be sure to put forth a clean, professional image by

making sure the background is free of visual distractions.

Consider taking down family pictures in the background and

balance it out by hanging your college degree or perhaps

framed media covers if you’ve been featured in major

publications. Look to see if you have inappropriate or

awkward items within the interviewer’s sight. Additionally,

check the lighting. You want a well–lit room, but don’t want

the light to shine directly in the interviewer’s eyes or leave

shadows.

l Fully dress for the call — yes, wear your suit pants and

not your comfy Hawaiian shorts with your collared shirt and

suit jacket. You may not think they will see your legs, but if

you need to get up for any reason during the interview, can

you say, “Awkward?”

l Dress in solid colors — those look best on screen. Video is

not the time for that fabulous, new print tie or striped collared

shirt–prints and patterns can overpower the screen, which

can make it difficult for the interviewer to watch you. It can

also detract from what you are saying — and that is the

whole point of the interview, yes?

l Video interviewing can leave an impression — literally.

Often employers record the interviews and will then review

them further with others in the company to compare your

answers to other candidates. So be sure what you are sharing

in the interview is something that you are okay with being

said in a recorded fashion. And just the same as a regular

phone or in person interview, no bashing of anyone or any

company.

l Put on your best newscaster face — on video and phone

interviews, you have to be a little more animated and

expressive than you would be in person to convey your

enthusiasm. Again, that simple test we recommended earlier

by filming yourself answering some sample questions to see

what it looks like can be so instrumental.

l Memorize important information — don’t rely on notes.

Whereas with a phone interview you can rely on notes, video

is just like face–to–face interviews where you can’t. It will

appear obvious when you look down to review your notes, but

it can also cause a gap in your focus. This isn’t to say you can’t

have your resume handy as that can be beneficial.

l Test all your tech prior to the interview — even if you

used it recently. Make sure that everything is in good

working order before you log in and start the interview. Not

only can it be a waste of the interviewer’s time, but tech

problems can cause additional stress for you which can hurt

your interview.

Video is not the wave of the future — it is already here.

We all have to embrace it and work at doing it successfully.

With the successful video interviewing tips above, you are

certain to have a solid start to edge out your competition.

Key video interviewing tips for executive job seekers that can impress prospective employers, make inroads

Lisa Rangel
media@chameleonresumes.com

Video interviewing is rapidly becoming the norm for

corporate recruiting departments as HR departments seek

out cost–effective ways of interviewing higher volumes of

available candidates.

Being able to communicate your value to an employer

through one–way video (where you video answers to ques-

tions they provide) or in a Skype/Zoom conversation is

paramount. But it’s important to do it correctly to really sell

yourself well.

Here are key video interviewing tips that can help you

impress your prospective employer and allow your strengths

to resonate with the hiring manager:

l Practice first by making a video of yourself answering

sample interview questions — then watch yourself answering

the questions on camera. That is what you will most likely

look like on the screen to the interviewer. Make note of

adjustments, mannerisms, eye contact and background

settings when applying these successful video interviewing

Lisa Rangel, founder and managing director of 
chameleonresumes.com (a Forbes Top 100 Career 
Website), is a Certified Professional Resume Writer, 
Job Landing Consultant and 13–year recruiter. She is 
also a paid moderator for LinkedIn’s Premium 
Career Group, which has 1.3 members. Rangel has 
been featured on CNN Business, CNBC and BBC. 
She has also been featured in a host of national 
magazines. Rangel has authored 16 career 
resources, including her “Interview Mastery System.”
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Manufacturers in Brevard host tours for CPT students
as part of National Manufacturing Month celebration

By Sarah Levanti
slevanti@spacecoastedc.org
Economic Development Commission

In celebration of National Manufactur-

ing Month 2019, held in October, Brevard

County manufacturers opened their doors

to a dozen students from the Certified

Production Technician (CPT) program

overseen by the Economic Development

Commission of Florida’s Space Coast

(EDC).

The tours are part of a comprehensive

effort to inspire and train the next genera-

tion of production workers by showcasing

the outstanding opportunities and current

realities of high–tech manufacturing

careers.

The companies were: Mack Technolo-

gies, Merritt Island Boat Works, United

Space Coast Cables (USSC), and Sun

Nuclear Corp.

“In Brevard County, more than 500

manufacturers employ more than 23,000

people with wages typically 22 percent

higher than the national average and that

demand is only projected to grow,” said

EDC President and CEO Lynda Weather-

man.

“These innovative manufacturers are to

be commended for helping to motivate our

CPT students by exposing them to the

many rewarding manufacturing careers

available here on the Space Coast.”

“Along with the significant growth of the

manufacturing sector here in Brevard

County, there is a growing demand for

highly–skilled professionals who can

design, program and operate technology,”

said Jackie Carnahan of Mack Technolo-

gies. “We’re thrilled to expose the CPT

students to the possibilities available in

their own backyard.”

“Within the next few years, there will be

an unprecedented shortage of skilled

workers. In order to fill those jobs, we’re

here to showcase high–wage jobs that can

support families and communities and

grow our economy,” said Jonathan

Gutierrez, executive vice president of

Merritt Island Boat Works.

“There is a shortage of talent in the

manufacturing sector throughout the Space

Coast, especially with small businesses,”

said Kalen Krim, president of USCC. “The

EDC’s CPT program is a valuable resource

to companies like USCC, which connects us

with employee candidates who are

motivated to work in manufacturing and

have a proven ability to learn.”

Manufacturing Month is an annual

national event executed with the support of

thousands of manufacturers across the

country as they host students, teachers,

parents, job seekers and other community

members at open houses, plant tours and

presentations designed to showcase today’s

advanced manufacturing technology and

high–wage career opportunities. In Florida,

the average annual wage in manufacturing

is more than $60,000, and the number and

types of jobs available continues to

increase.

Manufacturing Month is co–produced

by the National Association of Manufactur-

ers, and the Manufacturing Institute and is

supported by The EDC’s Manufacturing

Association of the Space Coast and

FloridaMakes.

l About the EDC

The EDC is dedicated to attracting new

business and investment and expanding

existing industry throughout the Space

Coast, influencing change on government

laws and regulations affecting economic

development, promoting the region to

encourage new investment, supporting

efforts of Space Coast military installa-

tions, and relaying new programs and

procedures to assist manufacturing and

high–tech companies. The EDC is a

private, not–for–profit coalition whose

stakeholders are business leaders commit-

ted to the economic growth and stability of

Florida’s Space Coast.

l About Mack Technologies

Mack Technologies is a leading provider

of complex contract manufacturing services

including printed circuit–board assembly,

electromechanical assembly and full

system assembly. Mack provides manufac-

turing solutions for original equipment

manufacturers in the defense and aero-

space, medical devices, communications,

and industrial markets. Headquartered in

Westford, Mass., the company also

operates facilities in Melbourne and

Juárez, México.

Visit www.macktech.com for more

information.

l About Merritt Island Boat Works

Merritt Island Boat Works designs and

manufacturers Ocean Alexander Yachts

and employs more than 170 people locally.

Visit www.merrittislandboatworks.com

for more information.

l About Sun Nuclear

Sun Nuclear, based in Melbourne,

designs and manufacturers cancer

treatment medical devices sold worldwide

and employs more than 200 people locally.

They are the worldwide leader in develop-

ment and manufacture of radiation

measurement instrumentation and

software. Gammex, a leader in diagnostic

imaging QA, is a wholly owned subsidiary

of Sun Nuclear.

Visit www.sunnuclear.com for more

information.

l About United Space Coast Cables

USCC specializes in the manufacturing

of low volume, high mix complex cable

harnesses and cable assemblies in support

of a wide spectrum of military, medical and

industrial markets.

Visit www.unitedscc.com for more

information.
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Please see L.H. Tanner Construction Corp., page 19

L.H. Tanner Construction sees expanding niche in build–outs for growing
businesses; construction industry opportunities; Angler Plaza to lease soon
By Ken Datzman

Businesses are growing and creating jobs. Small–

business optimism remains historically high, based on

national surveys. Amid this upbeat environment, forward–

looking businesses are expanding their office footprints.

Job creation is driving some businesses to invest in

office expansions to accommodate their growth. The

Sunshine State now has the fourth largest economy in the

nation. Its growth in 2018 significantly outpaced the U.S.

at large at a rate of 3.5 percent to 2.9 percent. Small

businesses have been a key cog in Florida’s economic

expansion.

“It’s exciting to see the growth that small businesses are

experiencing around the county,” said businesswoman

Holly Tanner, who runs L.H. Tanner Construction Corp. in

Melbourne with her husband Lawrence Tanner.

“A lot of companies have been hiring to keep pace with

their growth. Some businesses are expanding their

existing facilities or renovating spaces to accommodate

their growth. Whether you are working in an office, a

restaurant, or a manufacturing facility, you need enough

room to operate comfortably. Our company is very active

building out spaces for growing businesses. That’s a

segment of commercial construction we will really be

focusing on in 2020.”

Her 22–year–old full–service general contracting firm

does site planning, new commercial construction, interior

renovation, and build–outs, and is involved in other areas

of construction.

The build–outs her company does span the spectrum of

industries, from health–care facilities to doctors’ offices,

restaurants, and professional service businesses.

“There is a big need right now for this type of construc-

tion and we’re filling that niche. We work with a lot of

businessowners. It’s exciting to see their vision as they look

to the future. Small–business owners in Brevard are

upbeat about the economy and their prospects for growth

in the coming year.”

The newly released fifth annual “Small Business

Forecast” from First Citizens Bank shows that entrepre-

neurs in Florida have “increased levels of confidence and

optimism,” in both the short– and long–term economy.

Businessowners also have higher levels of growth

expectations for their own companies for 2020.

In one of the biggest confidence boosts of the survey,

81 percent of respondents in Florida said they plan to

grow sales in the next six months to a year. That’s up from

59 percent in the 2018 survey.

“This is the best economic condition we have seen in

Brevard County in many years,” said Holly Tanner.

“Business has been very good. We’ve been fortunate. We

have been getting a lot of referral work from people within

our industry.”

The majority of small–business owners believe the tax–

relief legislation passed in late 2017 has had a “positive

effect” on the general economy, according to a new survey

by the National Federation of Independent Business, the

largest trade organization of its kind in America.

Fifty–four percent of small–business owners reported

the law positively affected their business and 65 percent

said the “Tax Cuts and Jobs Act” positively impacted their

personal tax liability.

Also, an overwhelming majority of owners viewed the

formation of the Small Business Deduction, created by the

law, as important.

But one area of concern for small businesses, especially

in the construction sector, is availability of talent and

finding qualified workers to hire.

Even though Florida is outpacing the national average

in jobs created, workforce quality continues to be the top

concern among small–business owners, according to the

Florida Chamber of Commerce’s “Fourth Quarter Small

Business Index Survey.”

This is the 10th quarter out of 11 that small businesses

have ranked this issue among their top concerns. Despite

this concern, small–business job creators expect higher

sales than last year.

“In the construction business, finding talent is an

industry–wide issue,” said Holly Tanner. “We really need

to put more emphasis on careers in construction and the

opportunities available in order to attract students coming

out of high school who want to start a career. There is

always going to be a need for skilled–trades people, such as

electricians, plumbers, and heating, ventilation and air–

conditioning specialists, especially in Florida.”

Employment of electricians is projected to grow

10 percent now through 2028, faster than the average for

all occupations, according to the U.S. Department of

Labor’s “Occupational Outlook Handbook.”

Increases in construction spending and growing

demand for alternative energy sources will drive demand

for electricians. Alternative power generation, such as

solar and wind, is an emerging field that should require

more electricians for installation, says the Department of

Labor.

The husband–and–wife team of Lawrence and Holly Tanner operates L.H. Tanner Construction in Melbourne. Their general contracting
firm specializes in commercial construction, with an emphasis on build–outs for growing businesses. They are at  their office on Avocado
Avenue in Melbourne. Their latest project is Angler Plaza, two buildings, totaling about 18,000 square feet. It will feature flex–space
units. This construction project is for their portfolio and the units will be leased.

BBN photo — Adrienne B. Roth
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Please see Community Credit Union of Florida, page 21

Community Credit Union of Florida expands commercial services’ team to
meet growing demand, led by newcomer and industry veteran Leslie Tibbetts
By Ken Datzman

ROCKLEDGE — With a strong

economy and historically solid small–

business optimism, demand for commercial

loans continues to tick upward in many

markets.

It appears 2019 will be one of the best

years for entrepreneurs in need of financ-

ing. And credit unions, member–owned

financial cooperatives, have been at the

center of this lending activity.

They have seen their commercial

lending portfolios grow, especially over the

last two years.

Credit unions, for example, reported a

12.1 percent year–over–year increase in

total commercial loan balances in 2018,

according to Callahan & Associates, a

consultant firm that tracks the credit–

union industry. This loan segment jumped

from $65.2 billion in the fourth quarter of

2017 to $73.1 billion in the fourth quarter

of 2018.

Local institutions such as Community

Credit Union have been busy processing

commercial loans.

“There is a big need in the Brevard

market for small–business loans, and we

are helping fill that niche,” said industry

veteran Leslie Tibbetts, who was recently

hired as vice president of commercial

services, a new position for Community

Credit Union of Florida, headquartered

here with offices around the county.

“We’re helping businesses get to their

next level of growth by providing them

with commercial loans, whether it be for

owner–occupied real estate, equipment,

commercial vehicles, business lines of

credit, and so forth. Small–to–midsized

businesses are investing in their enter-

prises and in their communities, and that

is driving the commercial services’

market.”

Community Credit Union recently

restructured its business services’ group

and added the talent needed to provide

expertise in particular areas of financing,

and be able to expedite access to business

services. The team includes both longtime

employees and some recent additions.

“The purpose of this updated approach

is to streamline the experience for our

commercial members and make it ex-

tremely easy to do business with us,” said

Dan Kelley, Community Credit Union’s

vice president of member experience.

Heading up this effort is the team’s

newest member, Tibbetts. She recently

retired after 18 years with Bank of

America in Brevard County. Tibbetts

worked in commercial lending and

business services. “I’m privileged to join

Community Credit Union’s team,” she

said.

Tibbetts holds a degree in economics

from Whittier College in California and an

MBA degree from UCF. She supports a

number of community organizations and

volunteers as a mentor in the

“weVENUTRE Ignite 360” program at the

Florida Institute of Technology in

Melbourne.

“With Leslie on our team, not only are

we very committed to bringing the credit

union difference to the Brevard business

community, but we also have the expertise

to do so,” said Laurie Cappelli, president

and chief executive officer of Community

Credit Union. “We are looking forward to

her helping businesses in our community

realize the benefits of CCU membership.”

Community Credit Union has a long

history of supporting growth in Brevard

County through lending with an eye

toward fostering a thriving business

community, said Cappelli.

The credit union’s mission statement is

to “improve the financial well–being of our

members and make a positive impact in

the community.”

A healthy business environment is a

key component of any successful commu-

nity, “so the credit union sees providing

financial support to businesses as an

important aspect of fulfilling that mission,”

added Cappelli.

Tibbetts said she “loves supporting the

banking and lending needs of local

businesses, and I am very committed to

giving back through my involvement with

community organizations. I proudly

support the mission and values of CCU

and look forward to working with area

companies to deliver personalized service

and share the advantages of joining our

Rockledge–based Community Credit Union of Florida has restructured its business services’ group in an effort to streamline the experience for commercial
members. Heading up the team is Leslie Tibbetts, who fills the new position of vice president of commercial services. From left, the team includes: Trish
Retz, commercial loan portfolio manager; Jason Davis, commercial lender; Tibbetts; Patti Frydryck, commercial services’ relationship officer; and Rick
Roach, commercial lender.

BBN photo — Adrienne B. Roth
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By Geo Morales
geo.morales@orlandohealth.com
Orlando Health

Orlando Health is now the official medical team for

Eastern Florida State College (EFSC) athletics.

The announcement is part of a new sponsorship

agreement with EFSC that includes the naming rights to

the college’s soccer stadium on the Melbourne campus.

The 1,500–seat venue, which is home to EFSC’s men’s

and women’s soccer program, is now renamed to Orlando

Health Stadium. The sponsorship also includes display of

the Orlando Health brand throughout other EFSC athletic

facilities.

“We have partnered with Orlando Health for several

years and are thrilled they are now the official medical

provider for Eastern Florida State College athletics along

with the renaming of our soccer stadium to Orlando

Health stadium,” said Jeff Carr, EFSC associate vice

president of athletics.

“The strength of our relationship with Orlando Health

is built on the leadership provided by team doctors, Bruce

Thomas, M.D., and Darryl Osbahr, M.D., who lead an

athletic training staff that is like family to our athletic

teams. I want to thank Orlando Health for this partner-

ship, along with Dr. James H. Richey, president of EFSC,

and Jack Parker, vice president of external affairs at

EFSC.”

EFSC has 11 varsity teams competing in the Florida

College System Activities Association and the National

Junior College Athletic Association. Their teams include

men’s and women’s soccer, men’s and women’s basketball,

men’s and women’s golf, men’s and women’s tennis,

baseball, softball, and volleyball. Many of the teams are

nationally ranked and regularly compete for state and

national championship titles.

Under the agreement, Orlando Health will be the

exclusive provider of medical care to EFSC athletes and

provide athletic trainers who will perform training

services, including on–site, in–stadium medical services as

required on game days.

Orlando Health’s EFSC medical team will be led by

Dr. Thomas, a sports medicine physician in practice with

Orlando Health Orthopedic Institute’s Orthopedic and

Sports Medicine Group. He is currently team physician for

Major League Baseball’s Washington Nationals’ Florida

operations and serves as medical director for the Ladies

Professional Golf Association.

“This is yet another exciting opportunity for Orlando

Health’s sports medicine program to showcase what it can

do to help athletes excel on a big stage,” said Dr. Thomas.

“We’re honored to work with the athletes at EFSC and look

forward to doing what we can to helping them succeed as

student athletes.”

l About Orlando Health

Orlando Health is a $3.8 billion not–for–profit health–

care organization and a community–based network of

hospitals, physician practices and outpatient care centers

across Central Florida. The organization is home to the

area’s only Level One Trauma Centers for adults and

pediatrics, and is a statutory teaching hospital system that

offers both specialty and community hospitals. More than

3,100 physicians have privileges across the system, which

is also one of the area’s largest employers with more than

20,200 employees who serve more than 167,000 inpatients,

more than 2.7 million outpatients, and more than 20,000

international patients each year.

Additional information about Orlando Health can be

found at www.orlandohealth.com.

Orlando Health partners with Eastern Florida State College; named official EFSC athletics medical team

Rodney Ketcham Leadership Icon Award to be presented to Dr. Duane De Freese
ROCKLEDGE — LEAD Brevard recently announced that Dr. Duane De Freese is the 2020 Rodney S. Ketcham

Leadership Icon Award recipient. De Freese, who earned his doctorate degree in marine biology from Florida Tech, is the

executive director of the Indian River Lagoon Council, a special district of the state of Florida. He will be honored at

LEAD Brevard’s Leadership Awards event set for 6 p.m. on Friday, Feb. 7, at Space Coast Convention Center.

The program will also feature the 16th annual 4–Under–40 Recognition awards.

Previous Ketcham Leadership Icon award recipients include: Dr. Max King, 2009; Roger Dobson, 2010; Bunny Finney,

2011; Barbara Moore, 2012; Bernie Simpkins, 2013; Robin Fisher, 2014; Joseph A. Duda, 2015; Dr. Anthony Catanese,

2016; Dr. George Mikitarian, Parrish Medical Center, 2017; David Brock, 2018; and Keith Winsten, Brevard Zoo, 2019.

Early bird individual seating for the event and the awards presentation is $90 ($110 after early bird); the early bird

rate for reserved tables of 10 people is $750 ($850 after early bird). VIP table reservations are $1,200.

Soon, reservations and tickets for the event will be available at www.LEADBrevard.org. Several sponsorship opportu-

nities aligned with these prestigious awards are available. For more information on this event or to enroll in the next

Leadership Brevard or Leadership Essentials class, visit www.LEADBrevard.org or call (321) 632–8222.

Tulip Restaruant

new ad emailed
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Foosner Art

new ad emailed

FULL COLOR

630-0819

Nov. 2, 2019–March 14, 2020

1463 Highland Ave., Melbourne, FL 32935
foosanerartmuseum.org  |  321-674-8921

FREE ADMISSION 
Wednesdays–Saturdays, 10 a.m. to 4 p.m.  

Open until 7:30 p.m. on �rst Fridays of the month

Images: Ruben Torres Llorca, “Adorno Número Uno,” 2015, acrylic on canvas, 79 x 79 inches; 
Néstor Arenas, “Legopainting IV,” 2001, oil on canvas, 78 x 78 inches.  

Both photos courtesy of the Rodríguez Collection.
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Orlando Economic Partnership to honor Rosen and
Finfrock at its annual dinner Nov.19 at Amway Center

By Justin Braun
justin.braun@orlando.org
Orlando Economic Partnership

ORLANDO — The Orlando Economic

Partnership (OEP) will host its 2019

annual dinner featuring the James B.

Greene and Schwartz Innovation Awards

from 5:30–9 p.m. on Tuesday, Nov. 19, at

the Amway Center in downtown.

These awards honor those who have

made the greatest impact on the

economy and community through inno-

vation and service to the Orlando region.

Harris Rosen, president and chief

operating officer of Rosen Hotels &

Resorts, is the 2019 recipient of the

James B. Greene Award, the highest

honor bestowed by the OEP to a local

community leader.

The James B. Greene Award, first

presented in 1990, recognizes an

individual whose work has contributed

substantially to the economic prosperity

of the region.

“Harris Rosen has been a true leader

in our Central Florida community for

decades,” said William Dymond Jr., a

past James B. Greene recipient who is

the OEP board chairman and president

of Lowndes.

“His dedication to the Orlando region

and its residents is evidenced by a legacy

of philanthropic impact that spans the

educational spectrum, from the Tangelo

Park Program offering access to free

preschool to the Rosen College of

Hospitality Management, which has

grown into the largest college of its type

in the nation.”

Rosen began his career at the Waldorf

Astoria in New York City as a file clerk

in human resources and worked his way

through the ranks of the hospitality

industry before joining the Walt Disney

Company. In 1974, Rosen bought the

Quality Inn International near Sand

Lake Road and International Drive.

Since that first purchase, he has become

Florida’s largest independent hotelier

with more than 4,000 employees

currently.

In order to provide a specialized

education in hospitality, he opened the

Rosen College of Hospitality Manage-

ment at the University of Central

Florida, which now ranks No. 2 among

hospitality colleges worldwide and is one

of the fastest growing colleges in the

United States, with more than 3,500

students enrolled annually.

Rosen is also a champion for achieve-

ment through education and has

demonstrated this through his commit-

ment to provide free pre–school in the

underserved Orlando community of

Tangelo Park. Additionally, all students

who graduate from high school in this

community and plan to attend college or

a trade school receive an all–expense

paid college, vocational and technical

education including books, tuition and

room and board — all paid for by Rosen.

He has now extended this same plan to

the Parramore neighborhood.

Finfrock, a vertically integrated,

single–source design–builder, which

allows owners to buy a building as a

product rather than a series of services,

will receive this year’s Schwartz Innova-

tion Award for its breakthroughs in

technology solutions that increase

efficiency, productivity and profitability

of precast/prestressed concrete manufac-

turers.

The company developed the DualDeck

building system and in bringing the

system to market created a 3D modeling

and product tracking software and

implemented laser technology for greater

dimensional accuracy and improved

productivity.

Finfrock is one of the Orlando region’s

fastest–growing companies and largest

employers with 800 people. The company

boasts a robust portfolio of commercial

buildings in the multifamily residential,

student housing, mixed–use, office

sectors and is recognized as the largest

design–builder of parking structures

across the country.

“Finfrock has been a part of the

Orlando community for 75 years,” said

OEP President and CEO Tim Giuliani.

“Three generations of the Finfrock family

have led the company, continuing a

legacy of developing revolutionary new

building systems and improved processes

that have benefited countless companies

and organizations in our region.”

The annual award dinner is attended

by hundreds of Orlando region business

and community leaders. The price for

individual OEP investors and Orlando

Regional Chamber members is $260 or

$2,500 for a corporate table. The non–

investors/members price is $300 for an

individual ticket or $2,900 for a corpo-

rate table that seats 10 people (plus tax

and service fees).

More information is available in the

events section of news.orlando.org.

For questions or to RSVP, e–mail

Events@Orlando.org or call (407)

422–7159, extension 286.

l About the Orlando Economic

Partnership

The OEP is a public–private, not–for–

profit economic and community develop-

ment organization that works to advance

broad–based prosperity by strengthening

Orlando’s economy, amplifying Orlando’s

story, championing regional priorities,

empowering community leaders and

building a brilliant region. For more

information on this organization, visit

www.Orlando.org.
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Orthopedic Surgeons and Joint Pain Specialists Kenneth 
Sands, MD and Anthony Lombardo, MD joined Steward 
Medical Group on October 31.  

Dr. Lombardo is Board Certified in Orthopedic Surgery 
and Sports Medicine and has been specializing in Sports 
Medicine in Brevard County since 1989. His new location 
is 240 N. Wickham Rd., Suite 108, Melbourne, FL 32935.

To make an appointment  
at their new location please  
call 321-541-1777 or  
visit melbourneregional.org.

Welcoming  
Orthopedic Surgeons
Brevard County’s trusted surgeons  
and joint pain specialists join  
Steward Medical Group.

melbourneregional.org

 Kenneth Sands, MD Anthony Lombardo, MD

Dr. Sands is Board Certified in Orthopedic Surgery and 
specializes in minimally invasive robotic-assisted surgery  
to relieve joint pain. His new location is 240 N. Wickham 
Rd., Suite 10 , Melbourne, FL 32935. 
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Five ways women can move into the
male–dominated field of real–estate
investing, says leader at top agency

By Lisa Griffin
Griffin Media Management
lisagriffin@griffinmediamanagement.com

BRENHAM, Texas — Women need to know industry

lingo, find a mentor and network to become savvy in the

male–saturated field of real–estate investing, says a leader

at one of the country’s top female–owned real estate

agencies.

“Women are the key decision makers when buying their

own home, but few move beyond a personal purchase and

invest in real estate,” says Camaron Pruiett, broker and

co–owner of Coldwell Banker Properties Unlimited. “They

keep their money in savings or checking accounts rather

than investing those funds because they aren’t confident

investors and they lack industry knowledge.”

Pruiett says statistics show women feel confident in

managing daily financial responsibilities such as balancing

a checkbook (69 percent), managing a household budget

(59 percent) and making large purchases (47 percent) such

as a car or home. But only a small percentage of those

women said they had confidence in selecting the right

financial investments. In fact, only 30 percent of property

investors are women and only 29 percent of women view

themselves as investors at all, she adds.

Use the following tips to break this trend, according to

Pruiett:

l Encourage confidence. Studies show women lack

confidence to invest. Learn what you can and don’t take

anyone else’s word for it. Investigate the possibilities and

the real–world profits investors in real estate are seeing.

l Network to find the best deals. Local investment

clubs, Rotary clubs, chamber of commerce events, economic

development councils, local Realtor agencies and more can

assist in finding a good investment opportunity.

l Find a mentor or coach. Look for a Realtor, invest-

ment counselor or an investor who’s had success in a

similar market. Make sure it’s someone who understands

the market, costs before profit, the time period before you

see a profit and additional aspects you need to consider to

make the best purchase. It’s always best to have someone

with experience whom you can trust to direct you to make

the right decision on a property.

l Know the lingo. Statistics show that women shy away

from real estate investing because they do not understand

the industry terminology. Listen to podcasts and read top

real estate news from sources such as Inman, REAL

Trends, and Realtor Magazine.

l Start small. Adding one rental property to your

portfolio every few years can set you up for retirement or

help you reach future financial goals.

l About Coldwell Banker Properties Unlimited

Coldwell Banker Properties Unlimited has been the

highest selling office in the region for the past 31 years,

according to the Houston MLS. It has received 12 Premier

Office Awards and two Talent Attraction Awards from

Coldwell Banker. It has also won The Banner–Press

Reader’s Choice Award for Best Real Estate Company.

Three generations of women founded and then ex-

panded the agency, which is the largest female–owned real

estate firm in the region. Lindi Braddock and her mother

Yvonne Hastings cofounded the agency. Braddock works

with her daughter Camaron Pruiett in the top–producing

Lindi/Camaron team, and Braddock’s sister Kelli Brennan

runs the company. The team has won the International

President’s Circle award from Coldwell Banker every year

from 1993–2018.
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We are pleased to announce the affiliation of

to our Melbourne office.

Certified Financial Planner Board of Standards Inc. owns the certification mark CFP®in the U.S. 
 Raymond James & Associates, Inc., member New York Stock Exchange/SIPC. 19-BR34M-0049 TA 10/19

Melbourne Office: 723-1400
Indialantic Office: 724-2300
Relocation: 725-1500

Palm Bay Office: 725-8120
Viera Office: 259-2993
Commercial: 723-3664

www.NationalRealtyFla.com
Serving Brevard Since 1965
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that has made everything possible and

they are the ones that truly deserve this

award.”

Stalnaker began his career at KSC in

1983 in the Launch Processing System

where he supported Space Shuttle

launches from the Firing Room. He moved

into information technology security in

2000 for United Space Alliance, where he

assessed all of the launch systems.

Stalnaker was honored with Aerodyne’s

President’s Award in 2017 for his signifi-

cant contributions in support of the ISS

and Exploration Ground Systems Pro-

grams.

He lives in Rockledge with his wife,

Gail, and they have three grown daughters.

“My father worked on the Apollo

program and the Shuttle program and he

instilled the love for the space program in

the family,” said Stalnaker. “Since coming

to KSC in 1983, I have had the opportunity

to work with some incredible people from

the Launch Processing System team to the

IT Security team there have been too many

shining stars to count.

“I feel overwhelmed and out of my

league to be associated with the people on

this list. I sincerely thank all those that

have mentored me, been an example,

worked with me and propped me up during

my time at KSC.”

l About Aerodyne Industries LLC

Aerodyne Industries LLC is a Service–

Disabled Veteran–Owned Small Business

that was established in 2006 by CEO

Andrew “Andy” Allen. The company is

headquartered in Cape Canaveral, with a

primary focus on serving NASA programs

and resolving NASA’s most challenging

technical issues.

A seasoned business executive and

program manager, Allen is a former

Marine aviator who has logged more than

6,000 flight hours in more than 30 different

aircraft. He is also a veteran NASA

astronaut, Space Shuttle Pilot and Mission

Commander.

Aerodyne Industries is a subcontractor

on the TOSC at the Kennedy Space Center.

The contract provides overall management

and implementation of ground systems

capabilities, flight hardware processing

and launch operations at KSC. These tasks

support the International Space Station,

Exploration Ground Systems, the Space

Launch System, Orion Multi–Purpose

Crew Vehicle and Launch Services

programs.

Aerodyne Industries’ Ralph Rohloff, Randy Stalnaker
inducted in Space Worker’s Hall of Fame at banquet

By John Janokaitis
jj@aerodyneindustries.com
Aerodyne Industries

CAPE CANAVERAL — Two of

Aerodyne’s finest were among a talented

class inducted into the National Space

Club – Florida Committee’s prestigious

Space Worker Hall of Fame at the Cel-

ebrate Space Awards Banquet held Oct. 19

at the Radisson at the Port in Cape

Canaveral.

Ralph Rohloff, director of command and

control systems, and Randy Stalnaker,

manager of information technology

security, were honored in the category of

“Space Launch Technology.”

Both support NASA’s Exploration

Ground Systems Program on the Test and

Operations Support Contract (TOSC) at

Kennedy Space Center.

The Space Worker Hall of Fame honors

those who have made significant contribu-

tions to Florida’s Space Program. The duo

join Aerodyne teammate James Taylor,

who was inducted in 2016. Their names

will be etched in granite this fall on the

NSC pylon at the U.S. Space Walk of Fame

in Titusville.

Rohloff began his career with Unisys

before spending 14 years with United

Space Alliance as director of system

engineering technology and services

supporting the Space Shuttle and Interna-

tional Space Station programs. He

currently serves as program manager for

Aerodyne and director of command and

control systems on TOSC.

A master Black Belt and certified

Project Management Professional with an

MBA degree, Rohloff received NASA’s

Outstanding Public Leadership Medal in

2015.

He and his wife, Charlotte, live in

Cocoa; they have three grown children:

Matthew, Ryan and Victoria.

“It is an incredible and humbling honor

to be recognized by National Space Club of

Florida,” said Rohloff. “I have been

fortunate to have the help, support, and

dedication of both my family and an

incredible team since I started working at

KSC.”

He added, “I feel so blessed to have been

able to be a small part of the TOSC IT

Team and now the larger Command &

Control Team, it is their hard work,

ingenuity, and commitment to the program

ABWA to host Holiday Celebration event Dec. 3
The American Business Women’s Association Oceanside Charter Chapter will meet at

6 p.m. on Tuesday, Dec. 3, at the Eau Gallie Yacht Club in Indian Harbour Beach. This

will be the organization’s annual Holiday Celebration. The featured speaker will be

Dr. Gordon Patterson, master storyteller and professor at Florida Institute of Technology’s

School of Arts and Communication. He will present “Look Who’s Coming to Dinner!” To

make a reservation for this dinner meeting, visit www.abwaoceanside.com or email

reservations@abwaoceanside.com.

Shelter Mortgage
pick up BBN

10/14/19
page 20

FULL COLOR

© 2019 Shelter Mortgage Company, L.L.C. All Rights Reserved. This communication does not constitute a 
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R O L A N D O  G A R C I A  
  

GARCIAHOMEMORTGAGE.

BRIAN SPENCER 
321-537-1137  
SPENCER4LOANS.COM

NATASHA CARTAGENA SPENCER 
407-234-8504

LOANSWITHNATASHA.COM

Working with you and for you to 
find the best mortgage.
After you’ve found your dream home, let Shelter Mortgage Company 
provide the dream loan. Whether you’re a �rst-time homebuyer, looking 
to buy your next home, or re�nancing, your satisfaction is our #1 priority.

• Lots of options for low down
payments on our Conventional, VA,
USDA, FHA, and even Jumbo loans

• Renovation Loans: Facilitate home
improvements

• Jumbo loans up to $3M
• Construction-to-Permanent Financing
• Qualify with Less-Than-Perfect Credit

321.757.6600   
sheltermortgage§.com
7341 O�ce Park Place, Ste 106  
Melbourne, FL 32940  
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By Robert Lane
rlane@irsc.edu
Indian River State College

The American Society of Interior Designers’

Florida South Chapter has inducted Dr. Ann Roccon,

Indian River State College (IRSC) professor and

interior design program coordinator, to serve as

president–elect for the ASID Florida South Chapter.

The organization announced her appointment at

the Design Excellence Awards on Sept. 22 in Naples.

“The incoming board is excited to have Dr. Ann

Roccon working with us for the next two years. She

is going to be a valuable resource for our chapter,”

said Lisa Nieves, president, ASID Florida South

Chapter.

Roccon started as a member of ASID when she

was an interior design student at University of

Florida. She has continued her involvement as a

practicing commercial and residential interior

designer and design professor.

“I am thrilled Dr. Roccon is the new president of

the ASID Florida South Chapter,” said Cynthia

Flaig, IRSC student and ASID Student Chapter

president at the college.

“The opportunities Dr. Roccon’s role with ASID

Florida South Chapter will bring to IRSC students

in the program will be beneficial at all stages of the

industry, including exposure to resources, career

opportunities, and networking events.”

Roccon also engages her students with commu-

nity projects. Local projects include First Methodist

Church, Fort Pierce; Temple Beth el Israel, Port

St. Lucie; and Children’s House, Port St. Lucie.

These community projects incorporate the involve-

ment of students of the residential classes at IRSC

and Eastern Florida State College as part of their

design curriculum.

She received her bachelor’s degree in interior

design from the College of Architecture at the

University of Florida, her master’s degree in science

from the College of Visual Arts at Florida State

University, and her doctorate in educational leader-

ship/curriculum and instruction from the School of

Advanced Studies at the University of Phoenix.

As the 59th designer licensed by Florida, she has

worked in the state for more than 25 years, with her

primary work in commercial design.

Her work includes many design projects, such as

offices, banks, churches, fast–food chains, hotels,

hospitals, and municipal buildings.

Roccon is a professional member of ASID,

International Interior Designer Association, and is a

Certified Kitchen Designer with the National

Kitchen and Bath Association. She has established

and developed college interior design programs. She

believes learning is a hands–on lived experience and

incorporates her beliefs in the classroom and design

lab. Roccon was inducted into the ASID SCF

Educators Hall of Fame in 2016.

Founded in 1975, ASID is the oldest, largest and

only multidisciplinary professional organization for

interior designers, interior design students, and the

manufacturers and suppliers who support the

profession.

Dr. Ann Roccon is named president–elect of ASID Florida South Chapter; a longtime college professor
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L.H. Tanner Construction Corp.
Continued from page 12

Increasingly, electricians will be needed to link these

alternative power sources to homes and power grids over

the coming decade.

Employment of plumbers, pipefitters, and steamfitters

is projected to grow 14 percent now through 2028. Most

demand for plumbers will stem from new construction and

the need to maintain and repair plumbing systems in

existing residences and other buildings.

Also, employment of construction managers is projected

to grow 10 percent now through 2028. Construction

managers are expected to be needed as overall construction

activity expands. Over the coming decade, population and

business growth will result in the construction of new

residences, office buildings, retail outlets, hospitals,

schools, restaurants, and other structures.

Additionally, the need to improve portions of the nation-

al infrastructure may spur employment growth as roads,

bridges, and sewer pipelines are upgraded or replaced.

“There are good paying jobs in these fields and opportu-

nities for advancement. I think the high schools, colleges,

and different workforce entities in the region are coming

together to address this issue and raise the visibility of

these types of careers for young people,” said Holly Tanner.

In 1991, most good jobs did not require a bachelor’s

degree. Today, there are three distinct pathways to good

jobs: high school, middle skills, and a bachelor’s degree,

says new research from the Georgetown Center on

Education and the Workforce in partnership with

JP Morgan Chase & Co.

In 1991, there were 15 million good high school

pathway jobs, 12 million good middle–skills pathway jobs,

and 18 million good BA pathway jobs. By 2016, the high–

school pathway decreased to 13 million good jobs, the

middle–skills pathway grew to 16 million good jobs, and

the BA pathway doubled to 36 million good jobs.

“While it’s no surprise that the BA economy has

doubled the number of good jobs it provides, it really struck

us that the high school economy still provides 13 million

good jobs,” the report says. “We also found it surprising

that even though the blue–collar jobs declined, middle–

skills jobs have grown considerably.”

Despite the “common misconception that the middle–

skills economy has hollowed out, good jobs in this sector

have seen robust growth, even in the blue–collar sector.”

The future of the high school economy remains

uncertain, “but it continues to provide good jobs,” the

report says. “About 27 percent (2.9 million) of young

workers ages 25–34 with no more than a high school

diploma have a good job, which is down only slightly from

29 percent in 1991. Overall, the high school pathway

provides 20 percent of all jobs.”

The skilled–services industries, such as manufacturing

and the construction trades, are leading the way providing

good jobs. And these opportunities will only grow in the

years ahead.

Roughly 41 percent of the current construction

workforce, including many people in management roles,

will retire by the year 2031, according to the National

Center for Construction Education & Research, a not–for–

profit entity. According to government data, an estimated

500,000 construction jobs are ready to be filled right now.

But contractors are unable to find qualified workers in

some cases.

“Fortunately, we have been able to make good strides

building our workforce. We have a great blend of people in

the various age categories, including those in their 20s and

30s,” said Holly Tanner, whose company is developing and

building the new Angler Plaza on the corner of Avocado

Avenue and Lake Washington Road, near their company

office.

The project is for their own portfolio. Angler Plaza will

feature flexible, industrial–type space, which is seeing

strong demand in this market. It’s a two–building project.

One building at Angler Plaza will contain about 13,000

square feet, while the other will have 4,800 square feet.

“Soon, we will start leasing Angler Plaza,” she said.

Flexible space is especially popular with various types

of small businesses because the benefits include reduced

real–estate costs.

“A lot of small businesses in Brevard County started in

flex–space buildings and grew to become much bigger

entities,” said Lawrence Tanner. “We’ve heard a lot of

success stories where businesses have been launched in

incubator–type space and have gone on to grow into sizable

companies.”

End–users say adaptability is one of the attractive

features of flexible space. Flexible space can be office space,

warehouse space, light industrial space, or it can be all

three at once.

Flexible–space facilities started to become popular in

the late 1990s when office tenants began to realize the

benefits of this type of space over conventional office

building space.

“We’re excited to be rolling out Angler Plaza in 2020

and targeting the small–business market with our units.

As we look ahead to next year, our company is very upbeat.

We believe it’s going to be another prosperous year for

L.H. Tanner Construction, as well as for a lot of businesses

in Brevard County,” said Holly Tanner.
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By Mark Jenkins
majenkins@autoclubgroup.aaa.com
AAA–The Auto Club Group

TAMPA — AAA members needing emergency

service can now get help just by talking to their

digital assistant.

A new AAA–developed feature for Google Assis-

tant and Amazon Alexa allows members to forgo the

call and make requests for some roadside service

needs, such as fuel refills, battery replacements, or

flat tire repairs directly through their digital assis-

tants.

“Roadside service is the leading reason members

join AAA. With 1 in 3 calls originating from home,

this new feature for Amazon Alexa and Google Home

provides an innovative, convenient way for members

to request service,” said Mark Jenkins, spokesman

for AAA — The Auto Club Group. “These sorts of

services are something people have come to expect.”

There are about 118 million digital assistants in

use in U.S. homes, and that number is growing every

day.

Before using the feature — also called a “skill” —

users must enable Google Assistant or Amazon Alexa

on their smart device. To request help, members

instruct Amazon Alexa to “Open AAA Road Service,”

or tell Google Assistant to “Talk to AAA Road

Service.” The skill works with home digital assis-

tants, smartphones or tablets.

The first time a member uses the skill, they will

be asked to provide information to confirm their AAA

membership. Once that’s been done, the skill will talk

them through the service–request process. In 2017,

AAA unveiled a similar voice–activated service that

allows members to find AAA–approved restaurants.

“This new feature has the potential to change the

way many members interact with AAA — especially

members who are digital natives,” said Jenkins.

For now, the skill allows members to make certain

types of roadside service requests only. Those include

battery boost/replacement, fuel delivery, vehicle

lockout service and flat tire service. AAA is exploring

opportunities to expand the system to accommodate

full–service requests such as towing.

l About The Auto Club Group

The Auto Club Group is the second largest AAA

club in North America. ACG and its affiliates provide

membership, insurance, financial services and travel

offerings to over 9.9 million members across 11 states

and two U.S. territories including Florida, Georgia,

Iowa, Michigan, Nebraska, North Dakota, Tennessee,

Wisconsin, Puerto Rico and the U.S. Virgin Islands;

most of Illinois and Minnesota; and a portion of

Indiana.

ACG belongs to the national AAA federation with

more than 59 million members in the United States

and Canada and whose mission includes protecting

and advancing freedom of mobility and improving

traffic safety.

Motorists can map a route, identify gas prices, find

discounts, book a hotel, and access AAA roadside

assistance with the AAA Mobile app for iPhone, iPad

and Android. Learn more at AAA.com/mobile. Visit

AAA on the Internet at AAA.com.

Need AAA roadside help? Just talk to Google or Alexa; feature uses digital assistants to place service requests
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Community Credit Union of Florida
Continued from page 13

financial cooperative.”

Another team member is Rick Roach.

He joined the credit union in 2013 as a

commercial lender. Roach has provided

small business and commercial loan

services to clients in Brevard County since

1986. He worked for several banks before

coming aboard Community Credit Union.

Roach said Community Credit Union

works with customers generally in the

$100,000 to $3 million commercial lending

range, “which is pretty much the Brevard

County market. We tend to emphasize

commercial real–estate lending in general,

but we serve all aspects of business

lending. We’re having an excellent year.

It’s been very busy. Loan demand has been

strong from existing members as well as

from new members,” said Roach, who

earned his bachelor’s degree in business

management and marketing from

Lipscomb University in Nashville, Tenn.

He added, “Our strengths lie in our

ability to make local lending decisions,

retain the servicing, and be very flexible

with our terms.”

Roach is active in the Eau Gallie Rotary

Club, currently serving as program

chairman. He is a graduate of LEAD

Brevard and regularly appears in starring

roles at The Historic Cocoa Village

Playhouse.

For a number of years, Roach worked

alongside colleague Jim Chastain, as they

originally built the commercial leading

portfolio at Community Credit Union.

Chastain, a U.S. Army veteran and

accounting and business graduate of

Oklahoma State University, passed away

earlier this year.

“As we talk about our future, I want to

make sure we mention an important part

of our history,” said Tibbetts.

“Honoring the legacy of Jim Chastain,

who started the commercial lending area

for CCU, definitely provided a strong

direction for our path forward. Jim was an

expert at developing highly individualized

financial solutions. He maintained a close

relationship with his clients and ensured

CCU remained relevant to their evolving

needs. We will do well to follow in those

footsteps.”

In a story published in the June 13,

2016, edition of “BBN” highlighting

Community Credit Union’s personalized

approach to commercial lending, Chastain

said, “We find the deals. We underwrite

the deals. And we get the deals approved.

It’s all done locally. There is a relationship

with the member throughout the entire

process.”

Now part of the Community Credit

Union’s commercial lending team is Jason

Davis. A U.S Navy veteran, Davis previ-

ously served as a senior lender on the

consumer side for the institution. He

worked in consumer lending for 15 years at

Community Credit Union. Davis started

doing commercial lending at Community

Credit Union one year ago.

“I’m focusing on traditional small–

business lending,” he said. As a military

veteran, Davis said he is “committed to

servicing the veteran community” and is a

member of the Florida Association of

Veteran–Owned Businesses. More than 2.4

million U.S. businesses are owned by

veterans. About 9 percent of those firms

are registered in the state of Florida with

the U.S. Department of Veteran Affairs.

“Jason is going to help small businesses

grow from stage one to stage two through

commercial lending, including owner–

occupied commercial real estate, and much

more,” said Tibbetts.

Team member Patti Frydryck is

Community Credit Union’s commercial

services’ relationship officer. While she is

not new to the team, her current role is.

“We recognized the need to establish a

single point of contact,” said Tibbetts.

“Patti will consult with our business

members on maximizing earnings on

deposits and leveraging services to save

time and money, allowing members more

time to focus on what is important to them.

CCU is known for consistently offering

highly competitive rates, and proper

structuring of deposits will help maximize

both return and liquidity.”

“I’m excited about my new role,” said

Frydryck, a classroom volunteer with

Junior Achievement of the Space Coast.

“Previously, I was the administrative

assistant for a year or so working closely

with Trish Retz, the commercial loan

portfolio manager at CCU. There is a lot of

follow–up with commercial loans, years

into the future. We all work as a team to

deliver the highest service we can to the

customer.”

Retz continues in her role as commer-

cial loan services’ manager, and is key to

providing the ongoing personalized services

the credit union’s commercial borrowers

have come to expect. She also supports

commercial lenders Roach and Davis,

helping to streamline the underwriting

process and ensuring a fast turnaround.

Businesses may not be aware that

credit unions are a great option for

financing and liquidity, said Retz. “Our

goal is to make sure more companies

consider what we have to offer. CCU is

consistently recognized at the national

level for the value we return to our

membership. Area businesses can realize

the same benefits,” she said.

Retz added, “I really love the fact that

the loan decisions are made locally by

people who are familiar with the market

and familiar with the area. This is the first

credit union I have worked for, and I love

it.”

Community Credit Union is a U.S.

Small Business Administration lender. For

fiscal year 2019, the SBA’s lending

numbers show that it guaranteed more

than $28 billion to entrepreneurs that

otherwise would not have had access to

capital to start, grow, or expand their small

business.

In fiscal year 2019, the SBA’s flagship

7(a) loan program made roughly 52,000

loans totaling $23.1 billion. The SBA’s 504

program had another year of increased

performance, with more than 6,000 loans

made for a total dollar amount of more

than $4.9 billion.

The 7(a) program provides financial

assistance to small businesses and offers

guarantees on loans. The loans are

commonly used for acquiring land,

purchasing equipment, or working capital.

The Certified Development Company

504 program provides capital to small

businesses for the acquisition of fixed

assets to promote economic development in

the form of attractive long–term fixed–rate

financing. CDCs are nonprofit entities that

have been certified by the SBA to provide

financing to small businesses under the

504 program. CDCs team up with third–

party lenders, such as select credit unions

and banks, to provide the loans to small

businesses.

“We participate in the 504 program and

have done our share of those types of loans.

The 504 is a great product. It really helps

small enterprises get to where they want to

be. The 7(a) is a very attractive program,

too, for small businesses. So we are well–

positioned to help businesses reach their

next level of growth through these loan

progams and others,” said Roach.
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The Edge at Eau Gallie Pointe
Continued from page 1

Jim Trauger, and general contractor Lowman Brothers

Construction, which is working on the interior buildouts.

“The project team did a great job and was able to turn

things around quickly,” said Kukucka, who travels here

every couple of weeks to oversee the project.

“To have a good local team was really the key. They

were able to meet with the tenants and go over their

designs. That was awesome. Everything worked out well.

John Lowman quarterbacked the design drawings,

permitting, and did the interior buildouts for the project.”

Trauger has his own firm and works alongside his wife,

civil engineer Erin Trauger.

Kukucka also singled out local businessman Mike

Renfro who owned the land for The Edge development.

“Mike was a huge help putting things together for this

project.”

Renfro is one of the partners at Matthew Development

in Melbourne. He developed Eau Gallie Pointe, a roughly

19–acre site on West Eau Gallie Boulevard.

The first company to build there was general contactor

Welsh Construction, run by businessman Ken Welsh. The

10,000–square–foot facility also houses the law offices of

Shane Smith, P.A.

Other companies followed Welsh’s lead, including the

iconic Waffle House, which is building its new prototype

restaurant at Eau Gallie Pointe.

Preppy Pets, which is owned and operated by the

husband–and–wife team Tony and Yolanda Yates,

constructed a roughly 7,000–square–foot facility and

relocated from Dow Road in Melbourne. Preppy Pets is

open at its new location.

Dance Mania All–Stars LLC also relocated to Eau

Gallie Pointe, where it built a 10,000–square–foot studio.

Near all those businesses — Welsh Construction,

Waffle House, Preppy Pets, Dance Mania All–Stars, and

others — is The Edge at Eau Gallie Pointe, a Hardy World

project.

The development company Hardy World was estab-

lished in 2017 by longtime businessman Joe Hardy, a

University of Pittsburgh engineering graduate who

founded 84 Lumber Co. He started that business in 1956.

Today, it has retail and manufacturing facilities around

the nation.

Hardy World selected Brevard County for its first

“ground–up” commercial–building project outside of

Pennsylvania. The Edge at Eau Gallie Pointe is a

32,337–square–foot flexible space development.

The Edge at Eau Gallie Pointe stands out from

everything around it and is identifiable from a distance. It

has a look of innovation. The project was conceived as a

hub for collaboration, technical expertise, and creativity.

Construction was started in mid–2018. “We completed

the shell of the building in the early part of this year and

then got our certificate of occupancy,” said Kukucka, who

earned his bachelor’s degree in managerial economics from

Allegheny College and has wide experience in commercial

brokerage and new business development.

He manages sales and leasing activity of all company

investments and assists with site selection and investment

analysis.

Kukucka said The Edge at Eau Gallie Pointe drew a lot

of interest from a wide range of users.

“When we first conceived this project, we thought it

would be mainly small offices and warehouse space, but it

turned out to appeal more to the engineering and profes-

sional services type companies, as well as other users.”

He added, “We have a very interesting mix of tenants at

The Edge. They are local companies that are growing and

positioning themselves for the future.”

The first tenant to sign on at The Edge was UpRev, a

growing product development firm. It occupies 10,045

square feet. UpRev takes projects from concept to produc-

tion. The company has grown to a team of Ph.D. engineers,

senior engineers and other professionals who have created

hundreds of products for all types of companies.

Other tenants at The Edge at Eau Gallie Pointe include

BonaDent Dental Laboratories, a family owned full–

service dental lab. The company has locations in

Melbourne and Bonita Springs, as well as in Seneca Falls,

N.Y., and Greenville, S.C.

Known as one of the country’s “most technologically

equipped and well–resourced laboratories,” BonaDent

produces implants, partials, dentures and temporary or

fixed bridges. The 65–year–old business is run by the

Bonafiglia family, now in its fourth generation of owner-

ship. The business was started by Angelo Bonafiglia, a

dental lab technician.

NuVantage Insurance Inc., an independent agency

started in 2009 by businessman Tom Wienckoski, will be

relocating to The Edge at Eau Gallie Pointe. His growing

full–service firm markets coverage across the spectrum,

including for homeowners and businesses. NuVantage also

markets life insurance, vehicle insurance, and boat and

watercraft coverage.

Alien Technologies is another local business that is a

tenant at The Edge at Eau Gallie Pointe. Alien is a Jeep

hardtop removal and storage system business. They

introduced the revolutionary Jeep hardtop storage

solution, “The TopLift Pros.” The TopLift Pros is touted as

the only tool on the market allowing Jeep owners to safely

and quickly remove and store their Jeep hardtop.

Kukucka said the final lease for space at The Edge at

Eau Gallie Pointe was signed Oct. 22.

“We are officially fully leased. Most of the tenants will

be in their spaces by the end of the year. The rest will take

occupancy in early 2020. The quick leasing activity at The

Edge exceeded our expectations and really shows the

strength of the Brevard market and the attractiveness of

this complex and this particular location in Melbourne.”

The Eau Gallie Boulevard corridor, east of the Inter-

state 95 exchange, is becoming a hub for businesses. There

has been new development up and down that corridor in

recent years.

“I believe the visibility and exposure along Eau Gallie

Boulevard is huge for some of the companies locating at

The Edge,” said Kukucka. “Their signage can easily be

seen by passers–by, and that’s important.”

The Wawa convenience store at the southeastern corner

of Eau Gallie Boulevard and John Rodes Boulevard “really

kicked things off in that area. The area has become a

vibrant commercial corridor. We feel fortunate to be part of

it,” said Kukucka, adding that the development is close to a

growing number of residential neighborhoods.

Because of the success of The Edge at Eau Gallie

Pointe, which is situated on about 2.5 acres, Hardy World

is moving forward with plans for a second development at

Eau Gallie Pointe.

“With the growth we’re seeing in this area of

Melbourne, it just played into our logical next step of

taking on more property for development there.”

Kukucka said Hardy World is under contract to

purchase the remaining property at that location, which is

6.7 acres, by the end of this year. He said his company

plans to build The Edge 2.0.

“We have a concept for the new building, Edge 2.0,

which will be a bit smaller at 22,000 square feet, but will

be accompanied by another standalone building of about

8,000 square feet. We expect to begin construction in the

first quarter of 2020. There are a lot of different options for

tenants who are interested in leasing space there.”

Kukucka said businesses interested in leasing space at

that new development can contact him at

Graham.Kukucka@HardyWorld.biz. His office phone is

(724) 201–6604. His cellphone number is (412) 716–9407.

He said the two buildings — 22,000 square feet and 8,000

square feet — will be designed to appeal to a “wide range

of users. We’re excited to get the project underway in

2020.”

Various industries have released their 2020 forecasts

and the consensus for the gigantic commercial real–estate

sector is continued growth ahead.

One report that is closely followed is “Emerging Trends

in Real Estate,” published by the Urban Land Institute.

Their 2020 forecast was released Oct. 2 and says “real

estate in the U.S. will remain a favored asset class.”

The U.S. set a longevity record for economic expansion

in July 2019, exceeding 10 years for the first time since

records have been kept. “Forecasts through 2021 continue

to be positive, indicating the current expansion will

continue to set records. Consequently, real estate funda-

mentals should stay healthy, with returns to the asset

class changing little over the forecast period,” according to

Emerging Trends in Real Estate.

In summary, the main takeaway from the forecast is

“that contributing economists see no end to the current

record–setting economic and real estate expansion that

started in 2010. Economic growth, including GDP and job

growth, is forecast to moderate from the strong levels of

2018, which should keep long–term interest rates low.

With the likely exception of retail, which continues to be

weighed down by restructuring, real–estate fundamentals

and returns should stay steady through 2021.”

The forecasts of the Urban Land Institute, a nonprofit

real estate organization, are based on surveys of econo-

mists and industry analysts and are conducted on a

semiannual basis.

“Kiplinger” magazine’s “Economic Outlook for 2020 for

All 50 States” sees positive trends for the Sunshine State

while singling out Brevard as a county to watch.

The report says “Florida’s economic growth is under-

pinned by strong population growth, which in turn is the

result of the nation’s highest level of in–migration,

especially from high–tax Northeastern states, but also

internationally.” Florida is one of only seven states with no

income tax.

Kiplinger’s Economic Outlook says “the Orlando area,

once again, will see the hottest growth, along with the

nearby Atlantic Coast from Palm Bay to Titusville.

Lockheed Martin’s new facility brought 1,000 jobs. The

area around Cape Canaveral is seeing space industry

development, with satellite and rocket manufacturing, and

commercial satellite–launching facilities being built by

Blue Origin and Firefly. SpaceX won a contract from the

Air Force. OneWeb Satellites will begin satellite assembly

there. Boeing and United Launch Systems are also there.”

All this activity creates opportunity for real estate

developers and investors, like Hardy World.

“We are looking for other opportunities for larger

industrial development projects throughout Brevard

County and also in Orlando. But I believe Brevard is

growing in a way that you don’t see in a lot of areas around

the nation,” said Kukucka.

He continued, “There are a lot of quality jobs here. They

are being created by a lot of great companies. And more

jobs seem to be coming into this market all the time. We

just want to be a part of that. We plan to have a presence

in Brevard County years into the future. We greatly enjoy

working with area businesses helping them reach their

next level by creating dynamic, productive workspaces.

We’re looking forward to our Edge 2.0 project in 2020.”




