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Please see Flammio Financial Group, page 23

By Ken Datzman

As a second–generation CERTIFIED FINANCIAL

PLANNER™ practitioner and a lifelong Brevard County

resident, Leasha Flammio–Watson is as passionate about

financial planning as she is about the community in which

she lives.

Flammio–Watson returned to Brevard after graduating

from Florida State University and began her career in the

financial services industry as an advisor 25 years ago.

Today, she is the owner of the Flammio Financial Group in

Melbourne, a private wealth advisory practice of Ameriprise

Financial Services Inc.

Ameriprise Financial has been working with clients for

more than 125 years. It has extensive asset management,

advisory and insurance capabilities, and a nationwide

network of some 100,000 financial advisors.

She says her mission as a CFP® is to help clients accumu-

late, manage, and preserve their wealth.

“Clients are able to define their financial goals and get a

clear understanding of how they will progress toward them,”

said Flammio–Watson.

“This approach also presents opportunities to discuss

potential needs that they may not have considered. They

appreciate the attention to detail, and understand that the

financial–planning process is ongoing.”

For more than 30 years, the CFP® certification has been

the standard of excellence for financial planners. CFP®

professionals have met extensive training and experience

requirements. “CFP® professionals take a holistic, personal-

ized approach to bring all the pieces of a client’s financial life

together,” she said.

From education planning to long–term care planning,

Flammio–Watson’s client relationships can span several

generations.

Away from the office, Flammio–Watson believes in giving

back to the community. She generously supports a number of

local organizations and serves on several boards and commit-

tees, such as the Brevard Zoo, a nonprofit entity she has been

involved with for years. Her practice has been a major sponsor

of its fundraising events through the years.

The path of Flammio–Watson’s career almost mirrors that

of Ameriprise Financial.

Both began solely focused on financial planning and

investments and when they became integrated with large

corporations in which financial advising services were only an

extension of an entire system, they felt the need to return

back to their roots.

Whole–picture financial planning, her area of expertise for

years, is the foundation for the portfolio–building process.

And now more than ever, people need to have a plan in

order to build wealth, she said.

Worried about saving for your child’s education, but also

about caring for your parents? Thinking ever more seriously

about that nest egg? You have to have a financially sound

roadmap to follow.

Even being a millionaire may not be what it used to be.

Only 13 percent of people who have $1 million or more in

investable assets consider themselves wealthy, according to a

new survey released by Ameriprise Financial.

Leasha Flammio–Watson provides steps to get your finances in order
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Leasha Flammio–Watson is the owner of the Flammio Financial Group in Melbourne, a private wealth advisory practice of
Ameriprise Financial Services Inc. She has worked in her field for 25 years. Her firm has long supported local charitable
organizations. From left, the Flammio Financial Group team includes: Patricia Overbay, Flammio–Watson, Katie McInerney, and
Sean Huskins. They are at their office located at 6555 N. Wickham Road, Suite 102.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Tammy Farmer
tammy@promiseinbrevard.com
Marketing & Communications Manager
Promise Inc.

Promise Inc. has welcomed Jeff Kiel as the

organization’s new president and chief executive officer. A

well–known pillar in the community, Kiel served most

recently as president of “Florida Today” and “TCPalm”

and a broader role as regional president within its parent

company, Gannett.

Since its inception, Florida Today and Gannett have

supported Promise and its continuous journey to offer

opportunities for individuals with special needs, with Kiel

at the forefront of that support. In 2017, Gannett also

awarded Promise a $100,000 grant to complete its

Creative Arts Center.

Kiel’s passion for the nonprofit community has been a

constant in his career, as he oversaw Florida Today’s

“Holiday Reaching Out” charity and actively served as

board chairman, executive committee member and

countywide fundraising chairman for United Way of

Brevard County.

“Jeff is an amazing leader who knows our community,”

said Rob Rains, president of United Way of Brevard. “Jeff

was fantastic to work with serving as Campaign chair-

man and board chairman not only because he is an

accomplished leader, but also because he cares.”

In addition to his history of business and community

leadership in Miami, the Silicon Valley and Brevard

(since 2012), Kiel brings with him a wealth of community

knowledge and relationships, sales and marketing and

financial expertise.

“We are so thrilled that Jeff will be joining our Promise

team,” said Dr. Lori Nelson, chairwoman of Promise. “He

brings new ideas and vast experience to our organization

as we move forward in our marketing and development

with an important goal of increasing our social enter-

prises and employment opportunities for our residents.

We have always desired our organization to be a model

for other communities and welcome Jeff as we continue

on that endeavor.”

Promise has also announced that Nan Evans will

assume the role of chief operating officer and chief

financial officer. Evans joined the Promise team in June

2018 and helped propel the organization forward while

adding strong financial stewardship and a valued sense of

leadership.

“It is an honor to join an organization that means so

much to the special needs community, families and

Brevard County,” said Kiel. “Kudos to those who made

Promise happen, as it is a jewel of our community and a

model and envy of scores of communities around the

nation, including many which are much larger.”

Kiel and his wife Gayle live in Viera and have two

adult children. Their son Ryan and his wife Joanna live in

Viera with their two sons, Brady and Ryder. Their

daughter Alexa and future — May 2020 —  son–in–law

Josh, live in Los Angeles.

Promise is looking forward to what the future holds for

the organization and its 124 residents with special needs

and is confident this addition will create the next level of

unity and success for Promise.

l About Promise in Brevard

Promise in Brevard is an affordable housing commu-

nity for adults with special needs, located in West

Melbourne. Promise is home to 124 residents with

varying levels of developmental disabilities and offers an

independent lifestyle, featuring an array of on–site

amenities, a Vocational Training and Employment

Program and a vast Life Enrichment Program.

Promise is a nonprofit 501(c)(3) organization that is

funded through community donations, foundations and

revenue from its social enterprises.

Former ‘Florida Today’ publisher Kiel named president, chief executive officer of nonprofit Promise in Brevard

Attorney General Moody names Melanie Bonanno to Florida’s
Commission on the Status of Women; notable attorney with Publix

By Kylie Mason
kylie.mason@myfloridalegal.com
Office of Attorney General

TALLAHASSEE — Attorney General Ashley Moody

has appointed Melanie Bonanno to Florida’s Commission

on the Status of Women.

Bonanno is a notable attorney, currently serving as the

director of employment law for Publix Super Markets, a

mother of three and is the 2014 recipient of the Most

Powerful & Influential Woman Award by the National

Diversity Council.

The FCSW is a non–partisan group with a focus on

raising awareness and celebrating the contributions and

successes of all Floridians. Additionally, the FCSW

provides a collaborative platform for those seeking

information on issues that affect women, girls and their

families in Florida.

“I’m proud to appoint Melanie Bonanno to Florida’s

Commission on the Status of Women,” said Moody. “Her

strong legal background, experience serving on several

boards of directors and juggling a high–paced career as a

mom of three will prove invaluable to the Commission.

Congratulations, Melanie, I look forward to the good work

you will do for all Floridians.”

Bonanno’s more than 20 years of legal experience

began as an attorney at FordHarrison LLP in 1999. From

that firm, Bonanno joined Publix’s legal team in 2003.

Bonanno started working in her current role as director of

employment law in 2016, where she leads a team of

attorneys, managers and investigators who are respon-

sible for all employment–related legal work at Publix.

Bonanno earned a law degree with honors from the

University of Florida.

In addition to her legal career, Bonanno serves on the

Publix PAC Board of Directors, the Enterprise Florida

Board of Directors, the Board of the Emergency Care

Help Organization of Brandon and the Board of Angels

for Change, a nonprofit dedicated to helping children gain

access to life–saving medicine.

The FCSW is a nonpartisan board, statutorily created

in 1991, consisting of 22 appointed members and is

administratively housed in the Office of the Attorney

General. FCSW’s mandate is to study and make recom-

mendations to the Governor, Cabinet and Legislature on

issues affecting women in Florida.

Moody made this announcement while delivering

remarks at the LEAD Summit while welcoming new

commissioners at the New Commissioner Orientation.

Curri Properties
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marching band as a majorette.

Although those activities were fun and required one

to be fit and dedicated to perfecting the routines, for me

that was not as exciting as playing a competitive sport.

As a result, I tried out for my high school tennis team

and made it, never seriously thinking about playing

professional tennis, but in hindsight I wish I had given

more thought to that idea.

Things started to change in 1972, all because of civil

rights legislation Congress passed called Title IX that

relates to equality in school sports for girls and boys.

After that law was passed, girls started having access to

play volleyball, basketball, field hockey, track and field,

gymnastics, tennis, soccer and other sports in record

numbers.

Today’s top female tennis professionals — Serena

Williams, Venus Williams, Madison Keyes, Sloane

Stephens, Coco Gauff and others — have certainly

benefited from Title IX and the successes and efforts of

their predecessors: Billie Jean King, Althea Gibson,

Tracy Austin, Katrina Adams, Chris Evert, Lindsay

Davenport and Chanda Rubin. The current stars travel

the world, earn millions of dollars in prize money, are

popular athletes, created charities to help others, and

make a great living doing something they are good at

and really love.

How did these amazing female athletes get into the

game and rise to the top of their profession, given the

fact that professional athletes are selected from thou-

sands who try out for athletic teams?

They got into the game because they were exposed to

the sport at an early age and made a connection with it.

Either a coach, parent, friend or someone else encour-

aged them to learn more about the sport, practice and,

perhaps, join a team.

To win at sports, you’ve got to get in the game — and don’t ever give up
By Brenda S. Thompson
UCF Forum columnist
University of Central Florida

After lacing up my Nike sneakers last Saturday

morning, I headed to the nearest neighborhood courts to

play my favorite sport: tennis. It was a perfect day to be

outside enjoying the fresh air, sunny skies, and cool,

breezy temperatures.

I’ve been a tennis fan for decades, and love to watch

matches just as much as play the game, and over the

years I’d say I’ve become a pretty good tennis player. I

often wonder, though, how I acquired such a passion for

this sport.

Perhaps, it’s because in tennis, as well as other

sports, there is the need for players to be fit and develop

specific skills in order to perform at very high levels.

Somehow, working hard to understand the sport and

improve my skill level was not a problem for me. And

actually (or foolishly) I believe I will ultimately win

every tennis match I play.

As a young girl growing up in Richmond, Virginia,

during the 1960s and ‘70s, I did not have all of the

opportunities to participate in sports as girls do today.

We did not have many tennis courts in my neighbor-

hood, and participation in sports was seen as an activity

primarily for boys. As many girls did during that time, I

found other outlets and decided to delve into the area of

modern dance and performed in front of my high school’s

In other words, these athletes had mentors, individu-

als who believed in them and supported them in their

efforts.

They stayed in the game because of a burning desire

to excel, so they studied the sport, practiced and

performed drills to improve their skill level and perfor-

mance. They were confident in their abilities and

surrounded themselves with like–minded people. They

were in the gym, building stronger bodies and taking

better care of themselves through proper nutrition and a

healthy mental and emotional outlook.

And they did not give up.

Athletes oftentimes must overcome personal

struggles, injuries, financial pressures, etc., and any of

these challenges can easily derail the best of them.

They won in the game because they were smart,

knowledgeable of their sport, strategic and strong, and

often possessed great leadership and ethical skills. They

were surrounded by individual players and teammates

who had similar goals and were not afraid of competi-

tion.

As a spectator, I enjoy a wide range of sports, but I

absolutely love tennis! Perhaps, it’s because tennis is a

lot of fun to play and, like other sports, teaches and

reinforces lessons in life that promote success.

And just maybe I chose a sport I could win in and

possibly play until I’m at least 100 years old.

Robert Green of Keller Williams Realty of Brevard to work with Homes for Heroes

$85,000 in college scholarships available through the Brevard Schools Foundation
 High school seniors are invited to apply for more than $85,000 in college scholarships administered by Brevard

Schools Foundation.

A single application, available at http://bit.ly/2uhqLsP, allows students to apply for 52 different scholarships

covering a wide array of career interests, skills, community involvement and other factors.

The deadline to complete and submit the application is Sunday, March 8.

Funding for these scholarships is provided by local individuals, businesses, community groups and churches.

For more information the scholarship program, contact Filippini at Filippini.Linda @BrevardSchools.org or call

(321) 633–1000, extension 11756.

Brevard Schools Foundation fills educational funding and opportunity gaps at all 83 public schools in the county,

which are attended by 74,000 students. Funds come from private contributions, corporate support, public matching

funds, fundraising and endowments. The Brevard Schools Foundation is nationally ranked for its role in supporting

public education in Brevard County.

Realtor Robert Green of Keller Williams Brevard Realty recently announced he is working exclusively with Homes

for Heroes Inc. The program works to give all military servicemen — whether active, reserve, or a veteran —

firefighters, law enforcement, health–care workers, EMS and teachers the opportunity to receive savings when

purchasing or selling a home.

Homes for Heroes is the largest nationwide network of affiliate real estate specialists and local businesses providing

savings on a home and on everyday home–related purchases for veterans and other groups.

Green said his years with the Florida Army National Guard, and whose son is a new firefighter with Satellite Beach

Fire Department, inspired him to get involved and continue to be an advocate for those who serve their community.

“I want to be there for our local heroes to help them through the process of buying or selling a home,” Green said.

The program works by giving a portion of the normal profit from buying and selling a home back to the buyer. To

expand the circle of giving, Homes for Heroes, donates a portion of its earnings to the Homes for Heroes Foundation.

Founded in 2009, the Homes for Heroes Foundation mission is to help heroes in dire need of housing or emergency

financial assistance. Homes for Heroes has also committed to covering all Foundation expenses with 100 percent of

donations used to help heroes.

Interested heroes, military servicemen (active, reserves, and veterans), firefighters, law enforcement, health–care

workers, EMS and teachers, can go to the website bit.ly/H4HRG to learn about the Home for Heroes benefits.

For more information or questions about the Homes for Heroes program and the Foundation, contact Green at (321)

252–9283 or e–mail robert@eastfloridarealty.com.

Brenda S. Thompson is director of community
engagement in UCF’s College of Community
Innovation and Education. She can be reached
at Brenda.Thompson@UCF.edu.
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File photo

Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT SHROUDING A PEDOPHILE?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is president of the 107,000 member The Florida Bar.

BBN 3807 PAGE 5

To Be Continued ...

1 black spot

Page 1 of 324

976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931
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By Misty Campbell
mistycampbell@crosswindsyouthservices.org
Director of Development
Crosswinds Youth Services, Inc.

An estimated 12,000 yellow rubber ducks with ultra–

cool sunglasses will be racing their way in the Indian River

at 3:30 p.m. on March 28 in the 22nd annual Great

Brevard Duck Race at Lee Wenner Park in Cocoa Village,

in partnership with the Historic Cocoa Village Main Street

Association.

The Great Brevard Duck Race will take place after the

Central Florida Car Show.

Duck season started in February and ducks are now

available for adoption for a $5 donation at various bank

locations throughout Brevard County, or you can adopt

them at www.greatbrevardduckrace.com.

The rubber duckies will race to the finish line to win

“great” prizes for their “adopters.”

The Great Brevard Duck Race is the major fundraising

event for Crosswinds Youth Services in Cocoa. All proceeds

from the event help support Crosswinds’ mission to provide

shelter, food, emergency services, counseling and other

support to our community’s most vulnerable children.

Every duck adopted provides hope to children in crisis

and enters you for a chance to win fabulous prizes,

including the grand prize, a free two–year lease on a 2020

Honda Civic, courtesy of Space Coast Honda; a four–night

Disney Cruise Line vacation for two guests aboard the

Disney Dream, courtesy of Disney Cruise Line; a large Big

Green Egg Grill, nest, and accessories, courtesy of Wassi’s

Learning Center; and a Tahitian Pearl necklace and

matching earrings, courtesy of Bobbi’s at Parkside.

Additional prizes include a one–month cleaning service

for your home, courtesy of Nelson Professional Cleaning

Services; a $500 gift card for furniture, courtesy of Indian

River Furniture; four two–park one–day tickets to

Universal Studios Florida and Islands of Adventure,

courtesy of Universal Orlando Resort; a two–night stay for

two at the Hilton on Cocoa Beach; and a full–day of fishing

for four people or an evening of shark fishing from

Obsession Charters Deep Sea Fishing from Port

Canaveral.

All prizes have been donated. Participants do not have

to be present to win.

Ducks can be adopted at these locations: Community

Credit Union, Addition Financial Credit Union, Launch

Federal Credit Union, Florida Business Bank, CenterState

Bank and Sunrise Bank.

Ducks can also be adopted online up until race day at

www.greatbrevardduckrace.com, if available, or you can

adopt ducks on race day before the race begins (based on

availability).

The duck race is supported and underwritten by

numerous sponsors. The “Top Duck” sponsors include:

WFTV 9 Family Connection, Lite Rock 99.3, Publix

Supermarkets Charities, Walmart, Elusen Inc., Victory

Casino Cruises, Shell, Chevron, ExxonMobil, Southeast

Petro Distributors/Best Western Titusville, Cantwell &

Goldman P.A., Dr. Bob and Bunny Lehton/Family

Pediatric Clinic, Ivey’s Construction, Massey Services,

Seaport Canaveral, Sunrise Bank, Southeast Aerospace,

Tommy Blair’s Quality Collison Repair, Variety–The

Children’s Charity of Florida, and BB&T.

Other major sponsors are: Atlantic Network Services,

Britt’s Air Conditioning, Canopy Insurance, Cocoa Beach

Optimist Club, Community Credit Union, Addition

Financial Credit Union, Citgo, Florida City Gas, FPL,

Florida MasterTemp, Health First Health Plans, Indiafest,

Island Lincoln, Jack and Yvette Parker, Jim Handley, MH

Williams Construction Group, Michael Raymond Knives,

Precision Holdings of Brevard, Nash & Kromash, Paradise

Ford, RJL Auto Sales, Ron Jon Surf Shop, Secure Fence

and Rail, Sunoco and Wiginton Fire Systems.

A complete list of the sponsors, rules, regulations and

prize details can be obtained by visiting

www.greatbrevardduckrace.com.

For nearly 47 years, Crosswinds has been a safety net

for young people and families in Brevard County who have

nowhere else to turn. For more information about Cross-

winds Youth Services, call (321) 452–0800 or visit

www.crosswindsyouthservices.org.

22nd Great Brevard Duck Race set for Lee Wenner Park in Cocoa Village; duck adoptions at businesses, online

Farm Bureau volunteers set to celebrate
Food Check–Out Week; displays at stores

GAINESVILLE — Farm Bureau volunteers statewide

will be celebrating Food Check–Out Week Feb. 17–21. The

celebrations spotlight the healthy, nutritious food supply

available to Floridians.

According to the U.S. Department of Agriculture, when

applied to a calendar year, the average American earns

enough income to pay for an annual supply of food in just

seven weeks. By comparison, the same person must work

until mid–April to pay for annual yearly income taxes.

“Our farm families are committed to providing consum-

ers with safe, nutritious and affordable meals,” said

Florida Farm Bureau President John Hoblick. “Food

Check–Out Week celebrates the affordable and superior

quality food that our farmers and ranchers produce

throughout the year.”

The average American is now at least three–genera-

tions removed from the farm. To help better link Ameri-

cans with the sources of their food, clothing, shelter and

energy, Farm Bureau volunteers will host various

interactive community events statewide.

Sample events will include educational and food

displays at local grocery stores, including food giveaways,

collections for food banks and donations to various

charities, such as Ronald McDonald House Charities.

To find out what events are taking place in your

community, contact your local county Farm Bureau office

by visiting www.floridafarmbureau.org/county–farm–

bureaus.

Volk Law
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Brevard Humane Society’s Dog Surfing
Championship scheduled April 11–12
at Lori Wilson Park in Cocoa Beach

By Kelli Mondshein
media@brevardhumanesociety.org
Brevard Humane Society

The Brevard Humane Society is partnering with

Beachside Media for the 56th annual Easter Surf Contest

and the seventh annual East Coast Dog Surfing Champi-

onship.

The event will be held on Saturday, April 11 and

Sunday, April 12, at Lori Wilson Park in Cocoa Beach.

Hosted during Easter weekend, this event brings in surf

fans and pet lovers for two days of tail wagging entertain-

ment. This year, look for bigger and better surprises, aside

from dogs on the beach, dog surfing lessons, and the Dog

Surfing Championships.

“We are excited to see the event grow, as it enhances

the animal–companion bond,” said Theresa Clifton,

executive director of the Brevard Humane Society.

This year, the Brevard Humane Society will be

acknowledging the passing of Surf Pig during the morning

paddle out. Surf Pig, a three–legged female Jack Russell

Terrier from Cocoa Beach, passed away over the summer.

She was the reigning East Coast Dog Surfing Champion

for the past two years and won Overall Best Dog at last

year’s competition. “We were saddened by the news of Surf

Pig’s passing, as she was a crowd pleaser and will be

missed at this event,” said Clifton.

Grab your wetsuits, shortboards (or longboards), and

prepare to bring the heat on some gnarly waves. The

competition is open to amateurs and pros alike.

For $5, your dog can hang on the beach with you.

Visit www.brevardhumanesociety.org for more infor-

mation on this event. For sponsorship and vendor details,

call (321) 636–3343, extension 218.

l About Brevard Humane Society

The Brevard Humane Society is a no–kill, 501(c)(3)

nonprofit organization founded in 1952. As a leading

animal welfare organization, it promotes the humane

treatment of homeless, displaced and abandoned animals

by providing shelter, compassionate care, adoptions, and

community education. The Brevard Humane Society is not

a county agency, nor is it affiliated with any national or

regional organization. Tax–deductible donations, bequests,

and proceeds from events are crucial to the organization’s

lifesaving mission and its efforts on behalf of the homeless

animals in Brevard.

The Brevard County EEL program
seeks experienced volunteer trappers

The Brevard County Parks and Recreation

Department’s Environmentally Endangered Lands (EEL)

program is seeking experienced volunteers to assist with

the control of non–native, invasive feral hogs on county

conservation lands.

Feral hogs are destructive to native plants and animals

causing significant damage to natural ecosystems and

compete with native wildlife populations for local food

sources. Hog rooting behavior causes significant damage to

the natural landscape by destroying native plant popula-

tions, trails and trailhead parking areas. The EEL

program maintains a list of approved and qualified

trappers that are assigned to specific locations where feral

hog populations are a problem for land managers.

For information on how to obtain a volunteer applica-

tion, contact Jenny Warner at (321) 255–4466 or email

jenny.warner@brevardfl.gov.
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Ocean Springs – Call for Offers

Ocean Springs Shopping Village
is a 124,596 SF community
shopping center located in
Melbourne, Florida. The center is
100 percent occupied by a mix of
national & regional credit tenants
including Winn-Dixie, Dollar
Tree, Texas Roadhouse, Sally
Beauty Supply, T-Mobile,
Firehouse Subs and H&R Block
on triple net leases. Subject
presents an excellent opportunity
to acquire a trophy community
shopping center located in the
largest & fastest growing
submarket of the Brevard
County/Space Coast market.

*Offers must be submitted with proof of funds & schedule of real estate properties owned*

Contact Brian Capo | FL Retail Advisors

407.404.1846 | BC@FLretail.com

Investment Highlights:

BEST & FINAL | CALL FOR OFFERS FEBRUARY 21, 2020

• Trophy Location on Hard Signalized Corner • 50K± Vehicles per Day  •   Walmart Shadow Anchored

• Five Points of Easy Access Abundant Parking •  Texas Roadhouse New Tenant High Traffic Generato r

• Average HHI $95,796 - Excellent Visibility   •  Upside & Value Add Below Market Rents, increases & Reposition
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By Melbourne Main Street
www.melbournemainstreet.com

The board of directors of Melbourne Main Street

recently announced that Kimberly Meehan Agee has been

named executive director of the nonprofit dedicated to

building public and private partnerships to revitalize

Historic Downtown Melbourne.

Agee, born and raised in Melbourne with deep family

ties, is “an insightful executive professional with a broad

skill.” She honed her skills working in the family busi-

ness, in a regional economic development organization, a

leading health–care company and owning her own small

business.

She brings to the organization expertise in strategic

planning, business development, economic and commu-

nity development, outreach and connectivity planning,

government relations and relationship management.

Agee’s hiring comes as the organization embarks on a

new plan of strategic growth, enhanced programing, and

the expansion of services.

She has received numerous awards and recognitions,

including National Management Association’s Brevard

County Manager of the Year, Space Coast Business

Magazine’s One of the 100 Most Influential Business

Leaders in Brevard County, LEAD Brevard’s 4 Under 40

Awards, and has just completed her chairmanship of the

Melbourne Regional Chamber.

“Kim is more than qualified to implement the direction

and strategic plan the board has approved for 2020 and

beyond,” said Jim Parrish, president of Melbourne Main

Street’s board of directors. “She exhibits great skill at

communication, organization and leadership, which will

considerably benefit the downtown community,

Melbourne Main Street and our board.”

“I’m honored to have the opportunity to lead

Melbourne Main Street,” said Agee. “The organization is

poised to develop our vision and build on the tremendous

successes of the past. I look forward to working closely

with business and property owners, investors and

developers, and members of our community. Together,

Downtown Melbourne will thrive and meet the demands

of the changing marketplace.”

To ensure the goals for the new strategic plan are met,

Melbourne Main Street also welcomed two new team

members.

Marketing and event coordinator Jackie Mickelson

comes back to her home state of Florida from Durango,

Colo., where she owned her own event company and

hosted over 300 corporate and private functions.

Mickelson also coordinated and developed events for FOX/

American Idol, Coke and Garnier.

Alice Healey, a Central Florida native, comes to the

organization with a strong background in business

management and operations. She most recently served as

director of operations for The Children’s Hunger Project

where she coordinated packing events, food budgets,

ordering and inventory, volunteers, grants and event

support. Previously, she served as the facility manager for

AAR Airlift, where she rebuilt and upgraded six buildings,

controlled a $2.2 million budget and reduced expenses by

8 percent over three years.

l About Melbourne Main Street

Melbourne Main Street is a 501(c)3 nonprofit that

works to build public and private partnerships to revital-

ize Historic Downtown Melbourne. An accredited Main

Street, part of the National Trust for Historic Preserva-

tion, the organization’s mission is to fuel economic growth

by capitalizing on the community’s assets and paying

particular attention to the physical, cultural, and social

identity of Downtown Melbourne.

The Melbourne Main Street program was designed to

enhance economic growth in the community through

cultural events and social activities.

Melbourne Main Street hires Agee as its executive director as it embarks on new plan of strategic growth

EDC provides transportation funding to
public schools for STARBASE Academy

Brevard County’s own STARBASE Academy officially

opened on Saturday, Jan. 25, at Patrick Space Force Base.

Only the second location in Florida, STARBASE is a

Science, Technology, Engineering and Math Enrichment

Academy founded by the Department of Defense (DoD).

Students from Brevard Public Schools will be trans-

ported to the new facility thanks to a grant from the

Economic Development Commission of Florida’s Space

Coast.

The STARBASE program is designed to provide 20 to

25 hours of instruction from military personnel on–base to

fifth–grade students in one week. DoD funds the facility,

administrative and instructor costs incurred by the base

for up to 700 hours a year, however, the school district is

required to provide transportation to and from the base.

The EDC granted $5,000 to BPS for that purpose.

“The significant DoD presence in Brevard County is

not only an asset in terms of our national defense, but also

delivers a total annual economic impact of $1.1 billion,”

said EDC President and CEO Lynda Weatherman. “The

EDC is proud to support our military, Brevard Public

Schools, and a program like STARBASE, which strength-

ens the ties between community and our servicemen and

women.”

STARBASE is designed to raise interest and improve

knowledge and skills of youth in science, technology,

engineering and mathematics. By exposing students to

the technological environments and positive role models

found on military bases and installations, a long–term

pipeline of future military and DoD talent can be nur-

tured.

The 45th Space Wing and BPS applied for the DoD

program, which is underway at 66 sites across the United

States.

To learn more about DoD STARBASE visit

www.DoDSTARBASE.org.
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Brevard Supervisor of Elections Lori Scott
provides 2020 Presidential Preference
Primary Election dates and deadlines

By Kimberly Boelzner
kboelzner@votebrevard.com
Communications Director
Brevard County Supervisor of Elections

VIERA — The 2020 Presidential Preference Primary

Election (PPP) will be held on Tuesday, March 17. Florida

is a closed primary state, which means only voters

registered in one of the two political parties with contested

races for President (Democrat and Republican) are eligible

to vote in this election.

Brevard Supervisor of Elections Lori Scott reminds

voters the deadline to register to vote, also known as “book

closing,” for the March 17th PPP Election is at 5 p.m. on

Tuesday, Feb. 18.

Citizens wishing to register to vote may do so at

www.VoteBrevard.com or in person at any of the four

election administrative offices. Voters who need to update

their voter registration record can visit

www.VoteBrevard.com or call (321) 290–8683.

Florida voter registration applications are available

throughout Brevard County at Armed Forces recruitment

offices, offices serving persons with disabilities, public

assistance agencies, the Tax Collector’s offices, libraries,

and at all four Supervisor of Elections offices.

“With three elections in 2020 it is important for voters

to ‘be election–ready.’ I strongly encourage voters to visit

the VoteBrevard.com website to view their sample ballot,

update their address, and verify the location of their

polling place on Election Day, as it may have changed,”

said Scott. “For live turnout numbers, election night

results, a list of early voting sites or to request a mail

ballot, visit www.VoteBrevard.com.”

As of now, five of the 16 candidates running for

President have suspended or withdrawn their campaigns.

Per Florida law, Presidential candidates who suspend or

end their campaign after the deadline to formally with-

draw their candidacy in Florida (Dec. 9, 2019) will still

appear on the Presidential Preference Primary ballot.

Early voting for the 2020 Presidential Preference

Primary will be conducted from Monday, March 2 to

Saturday, March 14, at 10 locations throughout Brevard.

For locations and times, select the “Early Voting” tab at

the top of the page on the VoteBrevard.com website.

Mail ballots for military and overseas voters were sent

on Friday, Jan. 31. Mail ballots for domestic voters will be

sent out on Thursday, Feb. 13. The last day a voter may

request a mail ballot to be mailed to them is 5 p.m. on

Saturday, March 7.

Voters wishing to track their ballot, or confirm they

have requested a Mail Ballot, can visit

www.VoteBrevard.com and select the “My Registration/

Mail Ballot Status” at the top of the home page.

Voters can also call the Mail Ballot Department at

(321) 633–2127.

Sample ballots for the 2020 PPP Election will be mailed

to all registered voters the week of Feb. 24 and are also at

www.VoteBrevard.com.

Mystery Book Club to meet Feb. 20 in Cocoa
The Catherine Schweinsberg Rood Central Library &

Reference in Cocoa will host a Mystery Book Club

discussion from 12:15–2:15 p.m. on Thursday, Feb. 20.

February’s book theme is Far East Asia. The library’s

address is 308 Forrest Ave. The phone number is

(321) 633–1792.

Fla Tech
WeVenture
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Melbourne Office: 723-1400
Indialantic Office: 724-2300
Relocation: 725-1500

Palm Bay Office: 725-8120
Viera Office: 259-2993
Commercial: 723-3664

www.NationalRealtyFla.com
Serving Brevard Since 1965
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By John J. Glisch
glischj@easternflorida.edu
Associate Vice President, Communications
Eastern Florida State College

The Eastern Florida State College Board of Trustees

has extended the contract of college President Jim Richey

to 2025 after praising his leadership of EFSC.

The five trustees took the unanimous action during

Richey’s annual performance review for 2019, the latest

since he became president in early 2012. Trustees called

his achievements exceptional, including setting records

for bachelor degree enrollment, online course enrollment

and minority student enrollment.

The college also did not raise tuition for the eighth

straight year and received statewide recognition for

student apprenticeship programs at NASA’s Kennedy

Space Center that are helping fuel the next generation of

spaceflight.

Trustee Chairman Alan Landman said Richey is

“always looking to the future” and has put together a

team “from top to bottom” that excels at moving EFSC

forward.

Said Vice Chairman Ronald Howse: “Part of his job is

to be a leader in the community and he’s doing that well.

You have taken this college to a new level.”

Trustee Moses Harvin termed Richey’s performance

“amazing,” with fellow Trustee Dr. Edgar Figueroa

saying, “The facts speak for them themselves. It’s

incredible.”

Richey credited the trustees and EFSC’s faculty and

staff for the achievements, saying their dedication to

student success continues making the college one of the

best in Florida.

“Our folks, our community, is what makes this place

great. Every day they work hard to educate our students.

It’s an honor to be president,” he said.

The college’s accomplishments under Richey in 2019

were detailed in a 24–page report that trustees cited. The

highlights include:

l Not raising tuition for the eighth straight year,

keeping EFSC among the most affordable public colleges

in Florida.

l Nearly 7,400 students enrolled in online classes, a

figure representing 32 percent of all students attending

the college.

l More than 5,600 minority students enrolled,

representing 35 percent of the student population.

l Opening a new state–of–the–art Robotics Lab on the

Palm Bay campus, and breaking ground on the college’s

first Residence Hall on the Melbourne campus.

l Launching the Educators Preparation Institute on

the Palm Bay campus to train teachers for Brevard

Public Schools.

l Playing a key role in the Space Coast Apprentice-

ship Consortium and Florida High–Tech Corridor to

educate aerospace and other high–tech workers.

During the meeting, leaders of the Brevard NAACP

used the college’s 60th Anniversary this year to commend

Richey for his commitment to minority students and

meeting the needs of the community through new

workforce programs.

In a letter, the leaders said college officials have been

“open to meet with elected officials, business leaders,

NAACP presidents, and other academic institutions to

collaborate and ensure students at EFSC are provided

with the best educational opportunities possible.”

It cited several examples, including the Minority Male

Initiative to increase enrollment and retention among

students of color, aerospace and aviation programs and

tutoring students at local high schools.

The letter was signed by NAACP Presidents Jeff

Davis Jr., North Brevard Chapter; Clarence Whipple,

Central Brevard Chapter; and James Minus, South

Brevard Chapter.

For more information on Eastern Florida and its

programs, visit easternflorida.edu.

Eastern Florida State College Board of Trustees praise President Jim Rickey for performance; extends contract

U.S. Small Business Administration
welcomes newest cabinet–level official
Jovita Carranza; 26th administrator

Jovita Carranza now serves as the 26th administrator

of the U.S. Small Business Administration. Carranza will

lead the only federal agency exclusively dedicated to

assisting small–business owners and entrepreneurs in

starting, growing, and expanding their businesses.

Additionally, the SBA provides targeted recovery support

in the event of a declared disaster.

This is her second tenure at the SBA. She served in

the George W. Bush Administration as deputy adminis-

trator, from 2006–2009. The president nominated

Carranza to lead the SBA while she was serving as the

44th Treasurer of the United States. She was confirmed

by the U.S. Senate in a strong bipartisan vote of 88–5.

Carranza’s experience includes a remarkable 30–year

career with United Parcel Service, where she began as an

hourly dock worker, rose to oversee operations in Latin

America and the Caribbean, and ultimately retired as

the highest–ranking Latina in the company’s history.

Carranza pledged to preside over an agency focused

on creating more opportunities for women and histori-

cally underrepresented entrepreneurs while ensuring the

SBA remains prepared to assist displaced homeowners

and small businesses impacted by disaster.

Carranza earned her MBA degree from the University

of Miami in Coral Gables, and received executive,

governance, management and financial training at the

INSEAD Business School in Paris, France; Michigan

State University; and the University of Chicago.

Follow Carranza on social media: Twitter:

twitter.com/sbajovita; Instagram: www.instagram.com/

sbajovita; and Facebook: www.facebook.com/SBAJovita.

BSO
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Aversive free, positive reinforcement
dog–training business opens in Brevard;
led by longtime resident McClure

Kathleen McClure, a longtime Brevard resident, is

ready to take the field of dog training to a new level with

her new business, The Happier Dog.

Her business, which serves Brevard County as well as

clients interested in remote consultations, offers obedience

instruction, potty training and modification for fearful

dogs, all conducted using science–based, force–free

methods.

There are no requirements, regulations nor governing

bodies overseeing the field of dog training. Literally anyone

can brand themselves as a “dog trainer” without any

education or qualifications.

Knowing this, McClure applied to and was accepted to

the acclaimed and prestigious Academy for Dog Trainers.

The program, also known as the “Harvard of Dog Train-

ing,” is a comprehensive education in all aspects of dog

training, behavior modification and client counseling. After

completing the program, she continued her education and

acquired the Force Free Professional certification from

Fear Free Pets.

McClure, who has decades of working with dogs

through rescue organizations and volunteer work, opened

the business in August 2019.

Oftentimes “less skilled or uneducated trainers” resort

to utilizing fear and pain to change the behavior in dogs. At

The Happier Dog, behavior modification occurs through

the use of science and skill, rewarding the dog for the

behavior we want.

“With the knowledge we have today it is inexcusable to

utilize shock and prong collars, leash jerks or any other

intimidating methods to train dogs,” McClure said. “All

dogs, all breeds can be trained utilizing rewards–based

methodologies.”

If a trainer recommends you implement an aversive

method, “you do not have a problem with your dog, you

have a problem with the trainer.”

The Happier Dog offers a variety of services including

manners, food, toy and location guarding, potty training

and marking rehabilitation, aggression, socialization, fear

phobias including fearful vet visits. For more information

on McClure or The Happier Dog, visit

www.thehappierdog.com.

Thorstad is the February Spotlight Artist
at the Downtown Art Gallery in Titusville

The Downtown Art Gallery in historic downtown

Titusville has chosen Dawna Thorstad as its Spotlight

Artist for February. An exhibit of her paintings will be on

display all month at this fine art gallery featuring local

artists.

Thorstad was raised in Titusville, where she surfed

Playalinda and developed a lifelong love of nature, the

outdoors, and life on the water.

She has moved often to many exotic locations, always

near the ocean, from Costa Rica, to St. Croix, to Honduras

where she and her husband, who she met in Titusville,

managed a dive resort in Guanaja.

Then they worked with Windstar Cruises teaching

diving all over the world.

Thorstad works in watercolors, alcohol ink and acrylic

paint on a variety of surfaces. Her work is more impres-

sionistic than realist, reflecting her love of color. Recently

she has experimented with acrylic pouring.

Her paintings, as well as the work of other local artists,

can be seen at the Downtown Art Gallery, 335 S. Washing-

ton Ave. For more information on Thorstad’s work, call the

Gallery at (321) 268–0122.
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Private Reception - 6:30 p.m. to 8:30 p.m.  
Our Platinum Level and above sponsors are welcome to a private reception  
at Amici’s Restaurant. Our celebrities have also been encouraged to attend.

Title Sponsor: $20,000  
       •  Signage throughout the event, website links for 1 year,  
           social media and verbal recognition at the event

       •  Admission for 8 at our Thursday evening VIP & Celebrity  
           Chef Challenge at Amici’s in Suntree

       •  Admission to Friday luncheon with celebrities and SCEIC students

       •  Admission to Friday night event – Preferred seating - 24 seats

       •  Celebrity at your table

 
Platinum: $10,000
       •  Signage throughout the event, website links for 1 year,  
          social media and verbal recognition at the event

       •  Admission for 2 at our Thursday evening VIP & Celebrity  
          Chef Challenge at Amici’s in Suntree

       •  Admission to Friday luncheon with celebrities and SCEIC students

       •  Admission to Friday night event – Preferred seating - 16 seats

       •  Celebrity at your table

Gold: $5,000
       •  Signage throughout the event, website links for 1 year, and verbal  recognition at the event

       •  Admission to Friday luncheon with celebrities and SCEIC students

       •  Admission to Friday night event – Preferred seating - 8 seats
 

Silver: $2,500
       •  Signage throughout the event, website links for 1 year, and verbal recognition at the event
       •  Admission to Friday luncheon with celebrities and SCEIC students
       •  Admission to Friday night event – 4 seats

Friday, February 28, 2020 

“Jam for the Kids”

Lunch - 11:00 a.m. - 1:00 p.m.  
Join us for lunch with the kids and celebrities at SCEIC. This a great 
chance to see the amazing work being done with the funds raised at  
our event. Enjoy lunch and have some fun with the kids and celebrities. 
Feel free to bring a guest to learn about our school.

Jam for the Kids - 6:00 p.m. to Midnight (ish) 
One of a kind evening featuring great food and a relaxing atmosphere. 
Nashville entertainment from the talented singer/songwriters we’ve 
grown to love, comedians and magic. Chef Lee and friends will create  
a delicious masterpiece for dinner. Business casual attire. 
 After party 
This party is for our Platinum level and above sponsors and celebrities.  
Food and drinks to be provided.

Friday, February 28, 2020
Space Coast Early Intervention Center
3790 Dairy Road, Melbourne, FL

Rialto Hilton Wakefield Ballroom 
200 Rialto Place, Melbourne, FL

Thursday, February 27, 2020  
Amici’s Restaurant 
7720 N Wickham Rd #120, Melbourne, FL

SCHEDULE & INFORMATION

SPONSORSHIP LEVELS

By Credit Card by calling:  
(321) 729-6858

By PayPal at the following link:  
www.paypal.com/us/fundraiser/charity/143919

By check: Please respond by email to  
info@sceic.com and we will arrange  

pick-up of your check.

1

2

3

THREE EASY WAYS TO SPONSOR

Please join us for a full day of fun and appreciation as we 
reconnect with old friends, make new friends and support 
a great cause. Double D’s, David Vincent Williams, Dillon 
Dixon and friends have put together another great show. 
Come support SCEIC on Friday, February 28, 2020, have 
lunch with the kids at 11 a.m. and an evening of great 
food, music and entertainment beginning at 6:00 p.m. 
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Please see Students Working Against Tobacco, page 19

Students take stance against vaping, smoking, lead way educating their peers;
Tobacco Free Brevard Partnership Meeting draws students from around county
By Ken Datzman

ROCKLEDGE — Prevention efforts remain critical to

combating youth tobacco use because nearly nine out of 10

smokers start by age 18.

And new statistics from the Florida Department of

Health’s “Youth Tobacco” survey show an “unprecedented

milestone” in the Sunshine State’s youth tobacco preven-

tion efforts.

According to the new data recently released, the current

high school cigarette smoking rate stands at 2.1 percent,

the lowest it has been in the state.

“Florida high school smoking rates have definitely

declined, and that’s great news,” said Henry Bae, a junior

at Eau Gallie High School in Melbourne and a member of

the Brevard Tobacco Initiative’s “Students Working

Against Tobacco,” or SWAT.

“But there is another issue fast on the rise in schools,

and it’s vaping, or e–cigarette use. In fact, the U.S. Surgeon

General says vaping is an epidemic. That’s our new battle.”

“A great percentage of kids who start vaping when they

are young are likely to become addicted and continue into

adulthood,” said Logan Burr, who is also a junior at Eau

Gallie High School and a member of SWAT, the youth

leadership group for the Brevard Tobacco Initiative. “As an

organization, we are trying to help educate our peers about

vaping, tobacco products, and smoking in general.”

SWAT is a statewide youth organization working to

mobilize, educate, and equip Florida youth to “revolt

against tobacco.” SWAT is seen as a united movement of

empowered youth working across the state toward a

“tobacco–free future.”

SWAT representatives from schools around the Space

Coast recently gathered at the Tobacco Free Brevard

Partnership Meeting at the Center for Collaboration at the

Space Coast Health Foundation. The students enjoyed a

lunch buffet, networked, and listened to presentations.

“The Tobacco Free Brevard Partnership Meeting is a

great event because it brings together the different SWAT

clubs from the schools and provides us an opportunity to

discuss and collaborate on ideas and ways in which to

increase our messaging effectiveness and outreach in the

community,” said Burr, who’s on the softball and volleyball

teams at Eau Gallie High.

Brevard Tobacco Initiative is a grant–funded program

through the Florida Department of Health’s Bureau of

Tobacco Free Florida. It provides educational programs

periodically in schools through its partnership with

Brevard Public Schools. Valarie James is the program

manager for Brevard Tobacco Initiative, which was created

in 2012 under Prevent of Brevard Inc. When Prevent

closed, Brevard Tobacco Initiative was picked up by Circles

of Care Inc.

“Our main goal is to prevent young people from

beginning the use of tobacco,” said James, who has more

than a decade of experience working with tobacco–

prevention programs in the state. “We work with students

in area schools and we work with community centers to

educate young people about tobacco products so they will

make educated decisions and choices in their lives.”

The Eau Gallie High SWAT students often use the

school’s bulletin board to deliver their anti–smoking, anti–

vaping messages. “We also put up posters around the

school, but the bulletin board is the big one for us because

it’s in the area where the heaviest student traffic is

throughout the day,” said Bae.

Burr says SWAT has different anti–tobacco and anti–

vaping themes during the year and the material is posted

on the school’s bulletin board. “For example, our

Valentine’s Day theme is ‘Love Your Lungs.’ We come up

with a lot of creative ways to draw attention to the issue.”

The Eau Gallie High SWAT club is in its second year.

“We started with three people and now have 28 students

involved,” said Bae, who is captain of the Eau Gallie High

tennis team.

SWAT members also get their message out through

public service announcements at Eau Gallie High. “In

November, for example, the American Cancer Society had

its ‘Great American Smokeout.’ It is always held on the

third Thursday of November. I actually did the announce-

ment over the intercom at Eau Gallie High, reaching 1,700

students, and gave information about what that event is

all about and the dangers of smoking. Tobacco use remains

the leading preventable cause of death and disease in

America,” said Bae.

Since 1976, the American Cancer Society has hosted

the Great American Smokeout, a public awareness event

to encourage people to quit smoking. Smoking accounts for

nearly one–in–three deaths in the United States, and

increases the risk for a number of cancers, including lung,

mouth, larynx (voice box) liver, kidney, pharynx (throat)

and stomach.

The youths at the SWAT clubs are educating students

on vaping, which has become popular in recent years with

the growth in e–cigarettes, which were introduced to the

mass market in 2007.

The results of the 2019 “Florida Youth Tobacco” survey

of 10,844 high–school and middle–school students showed

that 1.5 percent reported smoking tobacco cigarettes in

the previous 30 days. But 16.6 percent reported using

e–cigarette products in the previous 30 days, which was

more than a 5 percent increase over the prior year.

Nationally, for the sixth year in a row, e–cigarettes

were the most commonly used tobacco product among

Logan Burr and Henry Bae are juniors at Eau Gallie High School. They are part of Brevard Tobacco Initiative’s school–based leadership
group called ‘Students Working Against Tobacco,’ or SWAT. They help educate their peers about the dangers of smoking and vaping
and using other tobacco products. They are at the Center for Collaboration in Rockledge, which hosted the Tobacco Free Partnership
Meeting. Participating SWAT clubs from around the school district attended the event.

BBN photo — Adrienne B. Roth
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Please see Indiafest, page 21

24th Indiafest set for Wickham Park Pavilion — to highlight Royal West India;
organization has donated more than $1 million to local charities, disaster relief
By Ken Datzman

Florida is a diverse state. Its communi-

ties, including those in Brevard County,

are a confluence of nationalities, cultures,

and ethnicities.

Nearly a quarter–century ago, Nina

Gadodia tapped into the local growing

diverse population base when she founded

“Indiafest,” an event designed to enrich the

multicultural fabric of Brevard County.

Today, Indiafest, because of its long–

running success, is seen as a model event

in the state.

The general consensus is that Indiafest

has all the right ingredients — it’s

informative, educational, and highly

entertaining. And it feels fresh and new,

year after year.

Over the years, Gadodia has been

contacted by representatives from various

Indian communities around Florida,

including Jacksonville, Gainesville, and

Orlando, and some Midwestern states,

that have since launched Indiafests.

They wanted to learn more about the

local Indiafest and how it grew to be such a

success.

“In Florida, there are now probably 10

to 15 Indiafests, which is amazing,” said

Gadodia, who is the longtime chairwoman

for Indiafest, a not–for–profit entity.

“When we started Indiafest our main

focus was giving a sense of pride to

American–born Indian children, and to

share our culture with our neighbors and

friends. Our hearts are so warm and we

feel so good about the community accept-

ing and enjoying our culture with us

through Indiafest.”

She said Indiafest “has played a role

bringing people from diverse backgrounds

together. People started supporting

Indiafest and it began to grow, we then

evolved and became a philanthropic event,

supporting no particular race, no particu-

lar culture, and no particular ethnicity. We

support humanity with the money we

raise.”

The first Indiafest drew about 2,000

people, she said. “We were impressed with

the turnout. But we did learn one lesson

about scheduling. The day we had our first

Indiafest we went up against the Mel-

bourne Art Festival, which is always one of

the largest public events in Brevard.”

Gadodia said after the first year of

Indiafest, “we started to see financial

support for the event and people were

eager to volunteer.”

Today, more than 9,000 people attend

Indiafest over two days. Sixty–percent of

the attendees are non–Indian. “Originally,

Indiafest was a one–day event,” said

Yasmin Majeed, who serves on the

Executive Committee for the 2020

Indiafest. “And it stayed that way for about

seven years. Then we expanded to the

two–day format, which has proven to be

even more successful. We have received

gracious support from the community–at–

large. The support is very welcoming.”

Majeed said her organization has been

able to build relationships with area

media. “I’ve long said that for an event to

be successful, it has to have good publicity.

If no one knows about it, no one will come.

We have very loyal support from the media

for Indiafest. We thank the various media

outlets for their continuing support of this

event because it goes a long way.”

To learn more about supporting

“We give money every year to seven or

eight local charities,” said Gadodia, adding,

“There is no one on our staff who is paid.

Indiafest is an all–volunteer effort.”

The Indiafest recipients, for example,

have included Candlelighters of Brevard,

Serene Harbor, Crosswinds Youth

Services, The Daily Bread, Sentinels of

Freedom’s Veterans Retraining Program,

The Children’s Hunger Project, and

Promise in Brevard.

A 2019 recipient was Take Stock in

Children, a Brevard Schools Foundation

program. That organization received

The 24th annual Indiafest, which showcases everything from traditional Indian cuisine to vibrant Indian fashions to the country’s music and dances, will
be hosted March 14–15 at new Wickham Park Pavilion in Melbourne. More than 9,000 people typically attend Indiafest over the two days. The event
has gained wide sponsor support. From left, the Executive Committee members of Indiafest are: Sanjay Shah, Rashmi Shah, Shirish Patel, Nina Gadodia
(founder and chairwoman), Shobhit Mehta, and Yasmin Majeed.

BBN photo — Adrienne B. Roth

Indiafest through sponsorship, contact

Gadodia at (321) 779–0110. “We have been

very fortunate through the years in that

the sponsors believe in what we’re doing in

the community. My vision for Indiafest has

always been to support all cultures.

Brevard is a melting pot of cultures, and

Indiafest has all types of sponsors. We’re

proud of that,” said Gadodia.

Since its founding, Indiafest has

donated more than $1 million to various

charitable causes locally, and has sup-

ported disaster–relief programs around the

world. The charitable component is one

way in which Indiafest sets itself off from

other such events in Florida.
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Precautions saving more lives from flu than coronavirus;
employers are anxious about economic consequences

by international standards. However, the

incidence of chronic obstructive pulmonary

disease, mainly due to smoking and

pollution, is very high by international

standards and accounts for over 9 percent

of all premature deaths. Thus, the 2019–

nCoV is having a disproportionate effect on

the Chinese population because of its

existing vulnerability. This makes the

Coronavirus seem far more severe than it

would be to populations outside China —

hence the low mortality rate experienced

internationally.

Speaking at a meeting of major

employers today Robin Chater, secretary–

general of The Federation of International

Employers (FedEE) drew from his exten-

sive knowledge of medical statistics and

first–hand experience of China to point out

that “there has long been established a

relationship between income and health

(for instance — the research of Ecob and

Davey Smith reported back in 1999) and

this has also been found to translate to the

relationship between per capital GDP and

health. Thus, if the Chinese economy

underperforms by as little as 2 percent

growth this year then the morbidity rate

from all life–threatening conditions, over

and above the new virus, will rise accord-

ingly — accounting for thousands of

unnecessary deaths.”

Chater added, “As employers we need to

pull together to underline the

disproportionality of the current responses

around the world to this fairly middle–

order disease — novel as it is. We cannot

afford to let it drag down the Chinese

economy or endanger global economic

growth. Things were looking brighter at

year end — but now the dangers of a

worldwide recession later this year are

again looming large.”

l What is FedEE?

The Federation of International

Employers is a leading corporate member-

ship organization for multinational

companies. It was founded in 1998, with

financial assistance from the European

Commission. Today, it is an independent

body with corporate members all around

the globe.

By Eustace Fernsby
press@fedee
Federation of International Employers

Employers around the world are

increasingly anxious about the economic

consequences of the Coronavirus 2019–

nCoV. It is now becoming disturbingly

clear that the responses of governments

outside China, airlines and some members

of the medical profession are based more

on ignorance than insight.

Fortunately, a growing body of medical

expert opinion, particularly in the USA, is

now supporting the view that the new virus

is far less dangerous than flu. These

include Dr John Addlesperger, chief

medical officer of Sheridan Memorial

Hospital, Dr William Schaffner of

Vanderbilt University Medical Center,

Dr. Cole Sondrup of Hospital Corporation

of America and Svenn–Erik Mamelund, an

epidemic expert from Oslo University.

Ironically, the measures taken to

protect China’s population from the new

cold–like virus could have an entirely

unintended outcome. This is because

isolating the population will significantly

reduce the incidence and spread of

influenza itself. We estimate that the death

rate from influenza in China during the

Winter and Spring months is 14,300 a

week. If this were reduced by only 20

percent then the lives saved would be 2,860

per week. This contrasts with the almost

400 or so lives lost over a six–week period

due to the new coronavirus. So, the deaths

from 2019–nCoV are very far below those

saved in respect to flu. In fact, the net lives

saved would total around 16,700 — thanks

to the efficient and speedy precautions

taken by the Chinese authorities.

By contrast to China, the USA has its

own much more lethal health issue. It loses

over 3,000 lives a week to drugs, alcohol

abuse and suicide — largely people in the

prime of their lives.

One factor that has been overlooked is

also the current state of health of the

Chinese population. The incidence of lower

respiratory disease is actually quite small

New electronic notification system now available statewide
TAVARES — A new, statewide electronic notification system is now available that

allows individuals to register for email and text notification reminders for upcoming

criminal court dates.

The E–Notify system, was developed to fulfill the state legislature’s direction to provide

alerts to defendants in criminal cases.

To register for alerts, visit https://enotify.flcourts.org. Users can manage their alert

subscriptions, such as choosing how they will get alerts — by email, text, or both, and the

timing of the reminders, selecting any combination of 14–day, 7–day, or 24–hour notifica-

tions. There is no limit to the number of cases for which an individual can stay informed.

E–Notify was developed collaboratively by The Office of the State Court Administrator

(OSCA), the Clerks of Court Operations Corporation, and the Florida Court Courts &

Comptrollers, and is being managed by OSCA.

To stay up–to–date on current and future initiatives being spearheaded through the

Florida Courts, visit www.flcourts.org.
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Fatal crashes involving drivers who test positive for marijuana
increase after state legalizes drug, says the Auto Club Group

By Mark Jenkins
majenkins@pr.autoclubgroup.aaa.com
The Auto Club Group

TAMPA — A concerning number of Washington state

drivers involved in fatal crashes are testing positive for

recent use of marijuana, according to new research from

the AAA Foundation for Traffic Safety.

RESEARCH BREAKDOWN

l The share of drivers involved in fatal crashes, with

THC in their system, doubled after marijuana was

legalized in Washington state.

l Since 2012, nearly one in five (18%) drivers involved

in fatal crashes were positive for THC.

l After legalization, the average number of THC–

positive drivers involved in a fatal crash jumped from 56

per year to 130.

l Although AAA — The Auto Club Group does not take

a position on the legalization of marijuana, it strongly

discourages people from driving under the influence.

l AAA believes that states that legalized the drug

should not rely solely on an arbitrary legal limit to

determine if a driver is impaired. Instead, states should

require chemical, behavioral and physiological evidence of

marijuana impairment.

THE REPORT

The share of drivers who, after a fatal crash, tested

positive for active THC — the drug’s main psychoactive

ingredient — has doubled since the state legalized

marijuana in December 2012. AAA believes the increase

raises important traffic safety concerns for drivers across

the country, because recreational marijuana use is now

legal in 11 states and Washington, D.C.

The latest AAA Foundation research found that

between 2008 and 2012 — the five–year period before the

drug was legal — an estimated 8.8% of Washington drivers

involved in fatal crashes were positive for THC. That rate

rose to 18% between 2013 and 2017.

The average number of THC–positive drivers increased,

too. In the five years before legalization, an average of 56

drivers involved in fatal crashes each year were THC–

positive. In the five years after legalization, the average

jumped to 130. The new numbers bolster the findings of a

similar report the AAA Foundation released in 2016. The

study did not attempt to determine if marijuana contrib-

uted to the crashes included in its latest research. It

focused only on the prevalence of drivers who tested

positive for active THC.

“This study enabled us to review a full 10–years’ worth

of data about the potential impact of marijuana on driving

safety — and it raises significant concerns,” said Dr. David

Yang, executive director of the AAA Foundation for Traffic

Safety. “Results from the analysis suggest that legalization

of recreational use of marijuana may increase the rate of

THC–positive drivers involved in fatal crashes.”

l Dangers of Marijuana–Impaired Driving

Marijuana use can inhibit concentration, slow reaction

times and cloud judgment. Its effects vary by individual,

but a number of studies have concluded that marijuana

use impairs the ability to drive safely. Previous research

suggests that users who drive high are up to twice as likely

to be involved in a crash.

l Legalization of Marijuana

Eleven states and Washington, D.C., have legalized

marijuana for both recreational and medical use. Another

22 states have legalized it for medical use only. State

legislative sessions for 2020 are getting underway and

recreational use is expected to be a popular topic. The

legislative interest combined with likely November ballot

measures could result in additional states taking a hard

look the issue.

l AAA’s Position

As the nation’s foremost proponent of traffic safety,

AAA has long been committed to effectively reducing the

number of crashes, injuries and fatalities caused by

impaired driving and our policies reflect that commitment.

AAA — The Auto Club Group urges all motorists to

avoid driving while impaired by alcohol, marijuana, or any

other drug. AAA’s interest in the issue has less to do with

the cause of the impairment, but rather the risk that’s

introduced when people get behind the wheel while

impaired.

“AAA opposes marijuana–impaired driving, just as we

oppose alcohol–impaired driving,” said Mark Jenkins,

spokesman, AAA –The Auto Club Group. “Impaired

driving jeopardizes public safety on our roadways regard-

less of whether the drug used is legal, prescribed, obtained

over–the counter or purchased in a retail setting.”

l Enforcement

In an attempt to curtail drug–impaired driving, seven

states have set legal non–zero, or “per se,” limits on the

amount of THC drivers can have in their system. While

well–intended, AAA believes imposing such limits is

problematic because no data reliably shows what level of

THC impairs driving, the chemical’s effects vary by user,

and THC testing often cannot be done until hours after a

crash.

AAA believes that states that have legalized the drug

should not rely solely on an arbitrary legal limit to

determine if a driver is impaired. They should adopt a

two–pronged approach that requires:

l A positive test for recent marijuana use.

l Behavioral and physiological evidence of driver

impairment.

Last year, a Foundation survey found:

l Nearly 70% of Americans think it’s unlikely a driver

will get caught by police for driving shortly after using

marijuana.

l An estimated 14.8 million drivers report getting

behind the wheel within one hour after using marijuana in

the past 30 days.

AAA’s Commitment to Testing the Effects of Marijuana

on U.S. Roadways

AAA is committed to educating the public about the

risks of substance–impaired driving. Through AAA

Foundation research, AAA is working to improve under-

standing on the topic and is working collaboratively with

safety stakeholders to reduce the impact of substance–

impaired driving related crashes.

l About AAA — The Auto Club Group

The Auto Club Group is the second largest AAA club in

North America. ACG and its affiliates provide member-

ship, insurance, banking, financial services, and travel

offerings to over 13.5 million members across 13 U.S.

states. Visit AAA on the Internet at AAA.com.

NextDoor Writer’s Critique Group to meet at Palm Bay Library
The NextDoor Writer’s Critique Group will meet at 2:30 p.m. on Thursday, Feb. 27, at the Palm Bay Library,

1520 Port Malabar Blvd. NE. Members of the group will give and receive constructive criticism of books, poems, short

stories and more. This program is free of charge. For more information on this event, contact LHDavisWriter@aol.com.
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Each new Floridian gives UF/IFAS a chance to teach
water preservation as they plant, maintain landscape

By Brad Buck
bradbuck@ufl.edu
IFAS Communications
University of Florida

About 900 residents move to Florida

each day, and each person represents an

opportunity to teach how to better conserve

water as they plant and maintain their

landscape, say UF/IFAS researchers.

The latest annual survey of 3,596

Florida residents shows that not everyone

follows the same best practices to preserve

water, according to a UF/IFAS Extension

document. In fact, fewer than half the

survey respondents said they practice

every UF/IFAS water–conservation

initiative.

But this doesn’t mean Floridians aren’t

conserving — it shows they are reducing

water use in different ways, said Laura

Warner, a UF/IFAS associate professor of

agricultural education and communication

and lead author of the document

“Out of 18 possible water–conservation

strategies, it would be unlikely that

someone would report that they did all 18,”

Warner said. “But more than 93 percent

said they engaged in at least one of the

water–conservation practices.”

“Almost everyone is doing something,

and while few are doing everything — it

wouldn’t make sense for everyone to do all

of the UF/IFAS–recommended water–

conservation measures,” she said.

For example, if someone uses a gauge to

manually track rainfall, they might not use

a soil moisture sensor to ensure irrigation

won’t turn on when it isn’t needed. That’s

because these are two ways of essentially

achieving the same thing.

While many are using some water

conservation methods, 86% of survey

respondents said they’ve never asked UF/

IFAS Extension to help them improve their

landscape to protect water resources.

UF/IFAS experts see this as a chance to

educate homeowners, especially those new

to the Sunshine State.

“In the six years we have conducted this

research, we have seen trends among

Floridians such as more positive attitudes

toward water conservation, greater

awareness of water issues, more support

for protecting water, etc.,” Warner said.

In the survey, Floridians answered

numerous questions about how they take

care of their yards. Queries included how

they irrigate their plants and grass.

They were also asked whether they hire

professionals or plant and maintain their

yards themselves. About 80 percent said

they bring in a professional for at least one

task — the most common are maintenance,

pest management, fertilizer application,

tree pruning and weed management.

The survey questions are based on

UF/IFAS, science–based best practices to

conserve water in landscapes. UF/IFAS

faculty and staff asked about best practices

in applied terms. They even let a panel

review the questions to ensure they were

worded in practical, non–academic terms,

Warner said.

In addition to how — and how much —

residents conserve water, the survey

showed a huge diversity in the plants

Floridians put in their yards.

Just more than half the respondents

said they have a lawn in their landscapes,

but one–third planted shade or palm trees,

and another 10 percent to 20 percent

planted pollinator gardens, fruit trees or

vegetable gardens.

“There is an opportunity to increase the

use of these types of beneficial plants,” said

AJ Reisinger, a UF/IFAS assistant

professor of soil and water sciences and a

document co–author.

Other authors who helped write the

document were Esen Momol, director of the

Florida Friendly Landscaping program;

Claire Lewis, Statewide Florida Yards &

Neighborhoods Coordinator with FFL;

Wendy Wilber, statewide Master Gardener

Program coordinator and Tom Wichman,

Statewide Green Industries–Best Manage-

ment Practices Program Coordinator.

l About UF/IFAS

The mission of the University of Florida

Institute of Food and Agricultural Sciences

is to develop knowledge relevant to

agricultural, human and natural resources

and to make that knowledge available to

sustain and enhance the quality of human

life. With more than a dozen research

facilities, 67 county Extension offices, and

award–winning students and faculty in the

UF College of Agricultural and Life

Sciences, and UF/IFAS works to bring

science–based solutions to the state’s

agricultural and natural resources

industries, and all Florida residents. Visit

the UF/IFAS web site at ifas.ufl.edu and

follow us on social media at @UF_IFAS.

Madison Conradis to address women’s association Feb. 25
The Oceanside Chapter of the American Business Women’s Association will host a

Networking and Dinner Meeting at 6 p.m. on Feb. 25 at the Eau Gallie Yacht Club in

Indian Harbour Beach. The featured speaker will be Madison Conradis, a top executive at

distributor Your Logo by Geiger, a local firm. Growing up in Melbourne, Conradis watched

her mother, Cathy Bell, start a business out of her two–bedroom apartment. Conradis

earned her bachelor’s degree in marketing from Florida Tech and also completed a

master’s degree in finance. To make a reservation to attend this meeting, send an email to

reservations@abwaoceanside.com.
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By Natalie Sellers
communityservices@parrishmed.com
Parrish Medical Group

TITUSVILLE — A hesitancy shared by many people

to speak about gastrointestinal problems — even with

their physicians — means many are living with discom-

fort that can be alleviated, a principal reason why

Parrish Medical Group (PMG) has added a gastrointesti-

nal specialist who makes understanding his patients’

concerns the focal point of his practice.

Dr. Khalid George, a board–certified and fellowship–

trained gastroenterologist, has joined PMG to treat

patients dealing with digestive disorders that include

heartburn, gallstones, Irritable Bowel Syndrome,

pancreatitis, ulcers, and more.

According to a national survey by Harris Interactive,

74 percent of Americans regularly suffer from episodes of

digestive distress. That figure totals nearly 450,000

Brevard County residents.

Dr. George says that digestive problems are common,

but most people are embarrassed to talk about them even

with their primary care providers. Instead, they live with

ongoing conditions that adversely affect quality of life, or

worse.

“Even the most common digestion problems, like

bloating, diarrhea, and cramping, can indicate more

serious underlying diseases,” says Dr. George. “Ignoring

problems doesn’t make them go away. In fact, something

like treating heartburn yourself with over–the–counter

medicine can, overtime, mask heart disease or even

esophageal cancer.

“Our treatment goals are to improve people’s lives by

l About Parrish Medical Group

PMG, a Parrish Healthcare integrated care partner, is

North Brevard’s largest network of primary care

physicians and specialists. PMG’s physicians are

specialized in many areas of medicine and together, have

one common goal — to provide coordinated, comprehen-

sive healthcare to its patients.

PMG physicians recently united to better serve

patients from Port Canaveral and Port St. John to

Titusville. In practice as independent physicians for

many years, PMG represents family practice and

internal medicine along with many specialties. Visit

parrishmedgroup.com.

l About Parrish Healthcare

Parrish Healthcare, America’s first Joint Commission

Integrated Care Certified network, includes: Parrish

Medical Center, a Mayo Clinic Care Network member

and one of the nation’s most recognized hospitals for

clinical quality, patient safety, and healing environ-

ments; Parrish Medical Group, NCQA certified patient–

centered medical homes; and Florida Health Network, a

coalition of health–care providers, insurers and others

working together to improve quality and safety and lower

health–care costs on behalf of individuals, families and

businesses.

Parrish Medical Group addresses digestive health with recruitment of new gastrointestinal, Dr. Khalid George
giving them relief whenever possible and to keep minor

problems from becoming serious issues,” Dr. George said.

“I enjoy working with patients in a way that gives them

confidence in their treatment and a willingness to share

with me whatever it is with which they are dealing.”

Dr. George completed his internal medicine residency

at Henry Ford Hospital at Wayne State University, and

completed a GI fellowship at Providence–Providence

Park at Michigan State University.

He is a graduate of St. George’s University School of

Medicine and of University of Toronto, where he did his

undergraduate studies. “Gastroenterology services are

important to have close to home, delivered by a physician

with excellent credentials in whom patients can have

trust,” said Dr. George.

Dr. George’s experience includes treating inflamma-

tory bowel diseases such as Crohn’s Disease and ulcer-

ative colitis, Irritable Bowel Syndrome, and pancreatic

cancer and liver disease. He is a proponent and provider

of colon–cancer screening, the third most common cancer

in both men and women in the United States.

Dr. George and PMG are accepting new patients. His

practice is located at 825 Century Medical Drive, Suite A,

in Titusville. To schedule an appointment, call (321)

268–6224. The website is parrishmedgroup.com

Lightle Beckner Robison’s Jeff Robison brokers sale of Petty’s Meat Markets
Lightle Beckner Robison recently announced that Jeff Robison was the sole broker in the sale of Petty’s Meat

Markets, with locations in Melbourne and Suntree. He worked “closely with both sides to achieve their goals.” Petty’s

has been part of the Melbourne fabric for more than 40 years. The new owners said they will keep the Melbourne store

in operation, but plan to close the Suntree location. Lightle Beckner Robison is a full–service commercial real estate

firm specializing in office, retail, industrial, investment properties and asset property management. For additional

information on the firm, visit www.TeamLRB.com.
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By Shona Price
shona.price@hf.org
Health First Media Relations

ROCKLEDGE — Health First’s Board of Trustees has

approved a three–year plan to help meet the health–care

needs of our community.

As a result of the recently completed Community

Health Needs Assessment (CHNA), Health First leader-

ship has recommended the following disparities be

addressed: “Access to healthcare” and “Nutrition, physical

activity and weight.”

The Affordable Care Act (ACA) requires all not–for–

profit hospitals to conduct a CHNA once every three years.

The CHNA is a systematic process that identifies and

analyzes unmet community health needs for prioritization,

planning and action. Efforts are measured and tracked to

ensure improvements are being made in the identified

areas.

“Health First is maximizing its resources by addressing

the top two priorities we feel will make the greatest impact

over the next three years,” said Michael Seeley, president,

Health First Foundation.

“The implementation strategies to address the dispari-

ties identified in the Community Health Needs Assess-

ment will focus on wellness and helping people gain access

to health care. Health First will continue to collaborate

with our community partners to fulfill our mission of

creating a healthier Brevard County.”

Health First’s total value to the community in fiscal

year 2018 totaled more than $171 million, including more

than $106 million in mission–driven community benefits.

Health First has established partnerships with

numerous local organizations to help address the dispari-

ties including:

Boys & Girls Clubs of Central Florida; Brevard County

Parks & Recreation Department; Brevard Health Alliance;

Brevard Public Schools; Career Source Brevard; Central

Florida Area Health Education Centers; Junior League of

South Brevard; Melbourne Parks & Recreation; My

Community Cares; Running Zone Foundation; Sharing

Center of Central Brevard; South Brevard Sharing Center;

Space Coast Blast Sled Hockey; Space Coast Crew; Space

Coast Youth Multi–Sports; The Children’s Hunger Project;

United Way of Brevard; UF/IFAS Extension–Brevard

County; and Who We Play For.

l About Health First

Founded in 1995, Health First is a not–for–profit,

community health–care system. The fully integrated

delivery network includes health–insurance plans,

hospitals, a multi–specialty medical group, and outpatient

and wellness services. As a locally owned organization,

Health First is committed to investing in our community.

In 2018, Health First provided more than $171 million in

community support.

Health First taking steps to address health needs, initiatives encourage community collaboration

Satellite Beach Public Library needs volunteers to sort books
Satellite Beach Public Library is seeking volunteers to help sort books at 12 p.m. on Friday, March 6. This event is

called the Friends Book Sort. The library’s address is 751 Jamaica Blvd. The phone number is (321) 779–4004.
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Students Working Against Tobacco
Continued from page 12

high–school students (27.5 percent) and middle–school

students (10.5 percent), according to “National Youth

Tobacco” survey compiled by Centers for Disease Control

and Prevention.

Vaping is the act of inhaling and exhaling the aerosol,

often referred to as vapor, which is produced by an

e–cigarette or similar device. The term is used because

e–cigarettes do not produce tobacco smoke — but rather an

aerosol, often mistaken for water vapor — that actually

consists of fine particles.

Many of these particles contain varying amounts of

toxic chemicals, which have been linked to cancer, as well

as respiratory and heart disease, according to the nonprofit

Center on Addiction.

The New York City Center merged with Partnership for

Drug–Free Kids in January 2019 and is now positioned as

the nation’s leading science–based nonprofit dedicated to

transforming how this country addresses addiction.

Vaping devices include not only e–cigarettes, but also

vape pens, which resemble large foundation pens, and

advanced personal vaporizers.

“I recently read where an e–cigarette exploded in a

teenager’s mouth, broke his jaw, and knocked out some

teeth,” said Burr. “I could hardly believe what I was

reading.”

It happened last year to a 17–year–old in Nevada. The

doctors that treated him provided details of his case in an

edition of “The New England Journal of Medicine.”

E–cigarette explosions appear to be rare, but they are

very dangerous, according to the U.S. Food and Drug

Administration.

The Trump administration recently announced that it

will prohibit fruit, candy, mint, and dessert flavors from

small, cartridge–based e–cigarettes.

The SWAT club advocates also meet with politicians to

provide their input on legislation of interest. “I went to

Tallahassee recently to discuss a bill in Florida which was

written to ban all flavored tobacco products,” said Bae. “I’m

referring to Senate Bill 694.”

According to the Centers for Disease Control and

Prevention, flavors are a top reason youth report using

e–cigarettes.

Late last year, Sen. Debbie Mayfield (R–Indialantic)

filed Senate Bill 694 to “combat the dangerous rise in

e–cigarette use by minors.” This legislation will amend the

“retail definition” of tobacco products in the Florida Statute

to include all recreational nicotine products, such as

e–cigarettes and liquid nicotine.

It will align the definition of these products with federal

law as outlined by The Family Smoking Prevention and

Tobacco Control Act of 2009, said Sen. Mayfield, whose

legislation was introduced in the Senate on Jan. 14 of this

year.

Currently, retailers that sell e–cigarettes and liquid

nicotine products do not have to comply with the same

restrictions and requirements that tobacco retailers do.

On Dec. 20, 2019, President Trump signed a new

law raising the minimum age to purchase tobacco and

e–cigarette products to 21. This announcement comes in

support of an effort to prevent youth tobacco initiation and

curb the nationwide youth e–cigarette epidemic. “A lot of

legislation is being rolled out with the intent to reduce

vaping,” said Bae.

According to the Centers for Disease Control and

Prevention, national, state, and local program activities

have been shown to reduce and prevent youth tobacco use

when implemented together, including raising the

minimum age to 21. Studies have found that increasing

the tobacco age will significantly reduce the number of

adolescents and young adults who start smoking, reduce

smoking–related deaths, and immediately improve the

health of teens and young adults.

Voters around the state approved the constitutional

amendment to create Tobacco Free Florida. The cessation

and prevention campaign is funded by the Florida tobacco

settlement.

In 2006, Florida voters “overwhelmingly” approved a

constitutional agreement requiring 15 percent of the

state’s tobacco–settlement fund be used for a comprehen-

sive tobacco education and prevention program. In 2007,

the fund was used to create the Tobacco Free Florida

campaign, which is managed by the state’s Department of

Health.

Since the Tobacco Free Florida campaign began 13

years ago, more than 234,000 Floridians have successfully

quit by using one of the Tobacco Free Florida’s free tools

and services. To learn more about Tobacco Free Florida’s

“Quit Your Way” services, visit

www.tobaccofreeflorida.com.

The Brevard Tobacco Initiative also works with area

businesses in helping them establish a smoke–free

workplace policy. For more information or for help in

creating a tobacco–free policy at your business or organiza-

tion, contact the Brevard Tobacco Initiative at

brevardtobaccoinitiative@gmail.com.

“My advice to young people is don’t start smoking

because it’s hard to stop. That’s what our organization is

all about — prevention. When it comes to addictions, it’s

easier to prevent than to cure,” said Bae.
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By Joyce Wilden
joyce@buzzbizpr.com
BUZZ Biz Public Relations

VIERA — Indian River Colony Club is a patriotic

community with a culture of giving. Just ask any of the

dozens of organizations that benefit each year from the

generosity, hard work and volunteerism of its residents.

On Jan. 11 in Cape Canaveral, Indian River Colony

Club was honored at the Space Coast Public Service

Awards and presented with the 2019 Outstanding Military

Service Award by Brevard County Sheriff Wayne Ivey.

The nomination submitted on their behalf read, in part:

“Comprised mainly of military retirees, Indian River

Colony Club is a 55–plus Viera neighborhood committed to

the wellbeing of our country, community and fellow

veterans. Residents from “The Place Patriots Call Home”

have dedicated their lives to military service and continue

their efforts in retirement, with a host of ongoing efforts for

the betterment of Brevard County veterans and our

regional military community.”

In addition to significant contributions made by the

community’s charitable foundation, the 2019 Outstanding

Military Service Award cited ongoing service and generos-

ity toward veterans and military–related causes, including

participation in and/or donations to veteran related

organizations, including the Veterans Transitional

Facility, Down the Road Thrift Shop, the Veterans

Administration, the Cape Canaveral Ladies, the Cape

Canaveral Cemetery, the United Service Organizations,

Honor Flight, Patrick Air Force Base, Veterans Treatment

Court, Veterans Memorial Center, Wreaths Across

America and more.

The Space Coast Public Service Awards website

describes the purpose of the Jan. 11 event: “To celebrate

the value and virtue of the highest standards of public

service to our community, highlight the contributions and

devotion of public service, recognize the sacrifice and

efforts of public servants, while encouraging future

generations of public servants to pursue careers in this

important sector.”

For more information about Indian River Colony Club,

call (321) 255–6000 or visit IndianRiverColonyClub.com.

Indian River Colony Club recognized for service to veterans, honored at Space Coast Public Service Awards

Zonta Club of Melbourne is accepting scholarship applications; deadline set
The Zonta Club of Melbourne is accepting applications for the Young Women in Public Affairs Scholarship. This

scholarship recognizes women ages 16–19 for demonstrating leadership skills and a commitment to public service and

civic causes. The scholarship is available to any female Brevard County high school senior.

The recipient of the Zonta Club of Melbourne’s award is eligible for an additional award at the District and Interna-

tional levels of Zonta International. The application deadline is April 1. Applications are available at zonta.org. Click on

Global Impact, scroll down to Education and the Young Women in Public Affairs Scholarship.

Established in 1919, Zonta International has awarded 930 scholarships totaling $1 million to 788 women representing

58 countries. In addition, the Zonta Club of Melbourne has awarded 29 scholarships totaling roughly $35,000.
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Indiafest
Continued from page 13

$12,000 of the 2019 Indiafest event

proceeds.

The money funded Florida Prepaid

Scholarships for income–eligible students

in Take Stock in Children. The program

offers students a mentor, a College Success

Coach, and hope for a better future, with

the incentive of a college scholarship upon

high school graduation.

Funds raised from the 2020 Indiafest

will help support a disaster–relief fund for

Puerto Rico, which is recovering from a

series of earthquakes. The money will also

create an emergency loan fund for Florida

Tech students. Indiafest will be giving

$40,000 to that Florida Tech fund, said

Gadodia.

In 2011, Indiafest established an

Endowment Scholarship at Florida Tech

for a “deserving” Brevard County student,

said Gadodia, whose organization funded

the endowment with $100,000. “And next

year we plan to announce another

$100,000 endowment at a local college that

will benefit local students. We are working

toward that. We have yet to decide the

college.”

The 24th annual Indiafest, which

showcases everything from traditional

Indian cuisine to vibrant Indian fashions

to that country’s music and dances, will be

hosted March 14–15, Saturday and

Sunday, at the new Wickham Park

Pavilion on Parkway Drive in Melbourne.

The hours are 10 a.m. to 6 p.m. on March

14 and 10 a.m. to 5 p.m. on March 15.

“The Wickham Park Pavilion location

has worked out really well for us,” said

Majeed, whose event is presented annually

by Manav Mandir Temple in Suntree.

Tickets are $5 for adults and $2 for

children under age 12. There is no charge

for children under age 5. Tickets are sold at

the event. The Indiafest raffles will include

gift certificates for dinner, resort/hotel

weekend packages, a television, and other

items. Tickets are $1 each or six for $5.

Visit www.IndiafestBrevard.org for more

details.

“Indiafest not only draws from Brevard

County, but also from Orange County and

Indian River County,” said Gadodia. “And

the Indiafest vendors come from as far

away as New York, New Jersey, and

Atlanta.”

The Indiafest program touches on just

about every aspect of India through

various demonstrations, activities, and

vendor participation.

“We will have so many different things

going over the two days,” said Rashmi

Shah, an Executive Committee member of

Indiafest. “People can learn about Indian

traditions and culture. They can buy

Indian clothing, jewelry, and various arts

and crafts. There will be henna. Vendors

will be serving cuisine from different parts

of India. And there will be performances on

stage by youngsters. We will have activi-

ties for children, and youth programs.

There will be a youth band, too. We will

have different programs running on stage

both days from around 11 a.m. to 5 p.m.”

Indiafest will feature demonstrations of

yoga, music, song recitals, or short skits —

depicting a tradition, festival, or cultural

events. The highlight of the stage event is

the annual fashion show.

This year’s Indiafest theme is “Royal

West India,” said Gadodia. “What the

committee has decided to do leading up to

the celebration of Indiafest’s 25th anniver-

sary in 2021 is to highlight a part of India

at each event. To do that, we have divided

India into four regions — north, south, east

and west. So for the last three years we

have showcased one of those regions. For

the 24th Indiafest, we will be focusing on

west India, with all their kings and colors

and so forth.”

West India is particularly known for the

amber color of its palaces and the sand

dunes of the Rajasthan deserts, she said.

Visiting West India takes you through

such places as Rajasthan, Maharashtra,

and Gujarat, which show off everything

from temples and palaces to Portuguese

mansions and Kutchi tents.

Shobhit Mehta, a software engineer

and member of the Indiafest Executive

Committee, says the event plays an

important role “connecting second–

generation and third–generation kids to

their culture, like my daughter who was

born here.”

He added, “Indiafest is not only an

educational experience for them, but it’s

also an educational experience for the

public in general, because the majority of

the people who attend Indiafest are non–

Indian. So they get to see and learn about

a different culture. This is truly an

educational event.”

In addition to Gadodia, Majeed, Rashmi

Shah, and Mehta, the Executive Commit-

tee members include Sanjay Shah and

Jayesh Shah.

The advisory chairperson is Shirish.

Indiafest’s board of advisors are: Dipty

Desai, Naren Shah, Mahesh Soni, Alli

Majeed, Gopal Gadodia, Mahesh Shah,

and Parvin Patel.

“It takes a tremendous effort from our

volunteer committee members to put on

Indiafest. It also takes the dedication of

many volunteers who work at Indiafest

over the two days. We could not do it

without their support,” said Gadodia.

She said Indiafest has already begun

planning for its 25th anniversary event.

“Next year, we will be doing a kaleidoscope

of the culture of India, and much more.”
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Flammio Financial Group
Continued from page 1

extended period of time.

“Are you prepared for increased unpredictability in the

markets? Make sure the risk reflected in your portfolio

aligns with your risk profile.” Consider rebalancing

investments if your portfolio allocations have shifted

because of varying performance for different assets, she

added.

l CONDUCT A CHECKUP OF YOUR PROTECTION

STRATEGY

“Pay special attention to your estate–planning needs.

This is a concern regardless of your age and assets. Review

your will to be sure that it is current and reflects your

wishes for how your legacy will be carried out.”

“If you don’t have a will, arrange to have one prepared,”

she said. “Consider whether trusts need to be in place or if

those in place are up to date. Also review beneficiary

designations on your financial accounts and insurance

policies.”

In all of these matters and others, it can be helpful to sit

down with your financial advisor to review where you

stand and plot out your next steps for the year ahead.

One of the many factors that can affect your financial

plans is “Subscription Creep,” said Flammio–Watson. Or

in other words, it’s easy to forget about all the subscription

services you belong to that can add up to hundreds of

dollars annually.

The growth of subscription businesses has created a

“subscription economy,” which is thriving as consumers

increasingly demand access to convenient digital services,

and much more.

The subscription economy has grown more than

350 percent over the last seven years, according to

Zuora Inc., a leading cloud–based subscription manage-

ment platform provider.

That company produces a biannual “Subscription

Economy Index,” or SEI, which measures the collective

health and growth of the subscription businesses.

Since the inception of SEI in January 2012 to June 30,

2019, the data reveals that subscription businesses grew

revenues about five times faster than Standard & Poor’s

500 company revenues (18.2 percent versus 3.6 percent)

and U.S. retail sales (18.2 percent versus 3.7 percent).

The subscription business model is here to stay. IDC

predicts that this year 50 percent of the world’s largest

enterprises will see the majority of their business depend

on their ability to create digitally enhanced products,

services, and experiences.

The subscription economy is not limited to one or two

industries. Business sectors after business sectors are

joining the movement.

“For decades, people have subscribed to newspapers,

magazines, and cable services,” said Flammio–Watson.

“Today, that subscription–based payment model is being

used across a wide range of consumer products and

services.”

For example, monthly subscriptions for entertainment

streaming services allow consumers to watch movies and

television shows anytime, anywhere.

Music apps offer new songs and the ability to listen

continuously without ads.

Electronic–commerce subscribers tend to be young

urbanites with money. Compared with the general U.S.

population, they are more likely to be 25 to 44 years old

and to have incomes from $50,000 to $100,000. These

subscriptions particularly appeal to women, who account

for 60 percent of them, according to a report by McKinsey

& Company.

Consumers pay ongoing fees to receive these services,

such as exclusive travel perks or fitness and health

coaching.

“Startups and retailers are using the subscription plans

to sell regularly purchased products, including razors,

toothbrushes, and baby products,” said Flammio–Watson.

“This trend means subscriptions are becoming a far more

common expense for consumers today.”

Subscriptions can offer outstanding convenience, and

when the cost is limited to a small ongoing fee, the

financial commitment hardly seems noticeable.

“But it’s important to remember that whether the

monthly charge is $0.99 for an app or hundreds of dollars

for membership to a golf club, the amounts can add up,”

she said.

“If you are enrolled in multiple subscriptions, the

following three questions can help you assess their impact

on your spending,” said Flammio–Watson.

l HOW MUCH AM I PAYING IN TOTAL FOR

SUBSCRIPTION FEES EVERY YEAR?

Chances are that most of your subscriptions are

charged to your credit or debit cards. However, some may

be attached to other types of bills, such as your utility bill,

she said.

“Review your statements and add up your monthly

subscription costs. If any services you receive are paid on

an annual basis, factor them into your calculation. You

want to know how much of your disposable income is

devoted to the subscriptions or memberships every year.”

l AM I GETTING MY MONEY’S WORTH OUT OF

MY SUBSCRIPTION OR MEMBERSHIP?

“This is the central question,” says Flammio–Watson.

“While many subscriptions won’t break the bank, making

sure you’re getting the value you expect is a key step to

ensuring your money is going toward the items and goals

that are most important to you.”

And, it’s common for companies to entice consumers

with promotions, offering a free month or other perks to

gain new subscribers.

“If you want to give something a try, set a calendar

reminder before the date you will next be charged the

service. When the date comes, take a minute to consider if

the subscription is worth it while you have the time to

cancel.”

As for your existing subscriptions, said Flammio–

Watson, “It pays to review them from time–to–time to

determine if you are truly getting your money’s worth. If,

for example, you only watch one–to–two movies a month

on your entertainment service, it might not be worth the

expense.”

l HOW EASY IS IT TO CANCEL MY SUBSCRIP-

TION?

In the case of month–to–month subscription plans, you

can typically cancel them online with little difficulty as

long as you do so before the date of your next bill, she said.

Some companies, however, make the process more

difficult.

“You have to call a toll–free number and request a

cancellation with a customer–service representative,” said

Flammio–Watson.

“Quite often, they’ll try to talk you into staying on board

with a special promotion. If you’re determined the service

isn’t worth it, you have to fend off their persistent offers.

The ease with which you can cancel a plan is worth

considering before you sign up.”

Because most subscriptions run at a cost of just a few

dollars a month or a modest fee for a year, it is easy to sign

up for one after another, she added.

“Be mindful of your total expense on subscriptions and

memberships and make sure you are getting a real benefit

from each of them — and that your overall spending aligns

with your longer–term financial goals,” said Flammio–

Watson.

The new data is part of the Ameriprise Financial’s

“Modern Money” study, which surveyed more than 3,000

U.S. adults ages 30–69 with at least $100,000 of investable

assets, including more than 700 millionaires.

The interesting research explores how investors

navigate their financial lives, from managing the day–to–

day household budgets to long–term investing, and how

they perceive money.

Only 53 percent of the investors surveyed say they have

a specific target amount or a rough idea of how much

money they need to save and invest, while 43 percent have

a detailed plan. Only 4 percent say they do not have any

type of financial plan.

Saving for retirement is the No. 1 financial priority for

survey respondents across all generations.

However, the second financial priority varies among

generations. Millennials and Generation X investors say

they are focused on paying down debt.

Meanwhile, baby–boomers cite protecting accumulated

wealth as their second priority, reflecting the fact that

many are in or nearing retirement.

The survey summary says, “Building wealth is often a

complex journey. The reality is even people who have

accumulated seven figures juggle many financial goals,

wants and needs. It takes careful planning for investors to

reach the financial milestones they’ve set out for them-

selves, even for those who’ve built sizable nest eggs

already.”

Surveys show that among the most popular financial

resolutions for 2020 are to save more money and pay down

debt.

According to one survey:

l More Americans are motivated to save for an

emergency fund (43 percent) than for a future big expense

(27 percent), or to grow their wealth (27 percent).

l Thirty–nine percent of Americans are motivated to

save in order to reduce stress and ensure good health.

l Nearly 46 percent of Americans plan to save their

money in order to grow their overall savings in 2020.

As the first quarter of the new year gets underway,

Flammio–Watson said “now is a great time to focus on

your finances and put them into perspective. Competing

demands on our time can often cloud our line of sight on

what really matters.”

To improve your financial vision in 2020, she suggests

taking these six foundational steps:

l REVIEW WHERE YOU STAND

Begin by looking at your broad financial picture. This

includes determining your net worth (assets you own

minus liabilities or debts you owe). Identify whether you

can cut costs in order to put more money to work toward

your key financial goals.

“Also make sure you have a sufficient emergency fund

that could cover at least three to six months of income,” she

said.

l REASSESS YOUR GOALS

Determine if the goals you’ve established, such as

education savings or retirement savings, are still appropri-

ate based on your plans for the future.

“Are you on track to achieve them? Can you find more

dollars to put toward them?”

l CONSIDER YOUR DEBT AND CREDIT SCORE

If you haven’t checked your credit score lately, it’s a

good idea to do so. “Look at your current debts (auto loans,

mortgages, and student loans, for instance) to see if there

are ways they can be paid down more quickly, or if you

could benefit by refinancing any loans,” said Flammio–

Watson.

l REVIEW YOUR PORTFOLIO

Investment markets have performed well for an




