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Caudill & McNeight Orthodontics poised to grow with new office in Viera
By Ken Datzman

With the introduction of three–dimensional printers,

the rise in demand for clear aligners used to straighten

teeth in patients of all ages, and other developments

such as cone–beam computed tomography, the field of

orthodontics has been reshaped like never before.

Technological advancements are increasing rapidly

and have improved the quality of orthodontic treatment

in a big way.

“Today, orthodontists work in a digital–flow world,”

said Dr. Ryan Caudill of Caudill & McNeight Orthodon-

tics. “Examples of technology usage in our practice

include digital–impression scanners and cone–bean

computed tomography.”

By using a wand–like tool connected to a computer

and advanced software, a dentist can create a virtual

model of the hard and soft tissues of the mouth.

Dental professionals say these replicas are more

accurate than an impression mold and are less messy

and more pleasant for the patient.

Cone–bean computed tomography is a special type of

X–ray equipment used when regular dental or facial

X–rays are not sufficient. Doctors may use this technol-

ogy to produce three–dimensional images of your teeth,

soft tissues, nerve pathways, and bone in a single scan.

“Technology is huge, and our practice is at the

forefront of orthodontic technology,” said Dr. Angela

McNeight. “It’s an exciting time to be an orthodontist.”

The two orthodontists recently expanded their

practice and opened a new office in Viera, which features

all the latest technology in their field. There is even an

interactive tech bar with iPads for patients to use.

The comfortable treatment area features a salt–water

aquarium. There are seven dental patient chairs in the

main treatment area of the practice which has a home–

like feel.

This is their third location in the county. The other

Caudill & McNeight Orthodontics offices are in

Melbourne and Merritt Island.

The newly constructed 7,500–square–foot two–story

Viera facility is at 5500 Stadium Parkway. Their practice

occupies 4,100 square feet on the top floor.

“The Viera community has been wonderful,” said

Dr. McNeight. “They have embraced us. It’s a fast–

growing area of the county and a great market for our

practice.”

A tower on the southeastern corner of the building is

the focal point of the facility and highlights the British

West Indies style that the two practice partners favored.

“We worked with architect Angelina Wheeler–Chong

of Meld Studio Architecture. We relayed our vision to her

for the building and she came up with a great design and

look,” said Dr. Caudill.

Wheeler–Chong, whose office is in Melbourne, said

the design “combines the refined colonial elements of

stucco and wood brackets with the coastal Caribbean

flair of siding and louvered shutters.”

“A residential feeling that would be welcoming to the

patients was important to Dr. Caudill and Dr. McNeight,

Dr. Angela McNeight and Dr. Ryan Caudill run Caudill & McNeight Orthodontics, with offices in Viera, Melbourne, and Merritt Island. The
two practice partners’ newest office is at 5500 Stadium Parkway in Viera. The newly built facility showcases the latest in orthodontic technology
and features seven treatment suites. They are both graduates of Melbourne Central Catholic High and the University of Florida College of
Dentistry. Caudill & McNeight Orthodontics is a ‘Diamond–Plus’ Invisalign provider, putting it among the top such providers in the nation.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Whitney Dunlap
wdunlap@hastingsgroup.com.
The Hastings Group

CANTON, Ohio — Many companies and government

agencies have already sent employees home to work

remotely in response to concerns about the coronavirus.

This week, thousands of additional employers will likely

follow suit until concerns about the contagion ease.

The International Association of Information Technol-

ogy Asset Managers (IAITAM) is warning that most

employers may have rushed into making their decision

without thinking through how to secure their most

sensitive data.

Dr. Barbara Rembiesa, president and CEO of IAITAM,

said: “We always say that you can’t manage what you don’t

know about and that is going to be a truth with nightmare

consequences for many companies and government

agencies struggling to respond to the coronavirus situation.

The impulse to send employees home to work is under-

standable, but companies and agencies without business–

continuity plans with a strong IT asset management

(ITAM) component are going to be sitting ducks for

breaches, hacking and data that is out there in the wild

beyond the control of the company.”

As an example, Rembiesa cited a 2015 IAITAM report

that found 17 percent of U.S. Securities and Exchange

Commission laptops were not where they were supposed to

be and 22 percent had incorrect user information.

The Washington, D.C. office of the SEC sent all

employees home to work recently because of the discovery

of a coronavirus case in the agency’s headquarters. Under

the circumstances cited in the IAITAM report, the SEC

would have little confidence that it knows who is working

remotely on which machines and under what circum-

stances.

In the best–case scenario right now, a company or

agency has a Business Continuity plan that incorporates

ITAM and one that can send employees home with IT

assets that are accounted for and working properly. Under

this approach some employees using high–end, expensive

computers and other equipment may not be able to work

from home, while others requiring only a laptop and word–

processing software will be able to operate offsite with

ease.

If your company is sending home people with equip-

ment, IAITAM has this advice:

l Sign out and track all IT assets that are being taken

home. No IT assets should be allowed to leave a company

site for the first time without formally accounting for each

movement.

l Make sure solid firewall and passcode protections are

in place for accessing company systems. Companies and

agencies that plan properly will “scale up” to accommodate

a shift in traffic from the workplace to remote access.

l Consider requiring employees to sign a Non–

Disclosure Agreement (NDA) about the data they will have

access to outside the office. The data is often significantly

more valuable than the IT assets in which it is contained.

Vital company information may be at stake and an NDA

sends a message to employees that they have serious

responsibilities that must be honored and respected.

l Provide education and training to employees about

how to responsibly manage their equipment and the

company’s data. For example, parents who are accustomed

to allowing a child or spouse to use a personal smartphone

or computer must be coached to avoid doing so with

company IT assets. Companies may also elect to forbid the

use of company IT assets on public Wi–Fi networks, such

as coffee shops and fast–food restaurants.

l Monitor employee data use and other remote

practices. It would be nice to assume everyone will follow

the rules and be a team player, but that doesn’t always

happen. Any potential for mischief or data abuse may be

heightened in a work–from–home environment. Remem-

ber that most data breaches are caused by insiders, not

outside hackers.

l Tighten up the reins on Bring Your Own Device

(BYOD) practices. The reality is that the longer someone is

out of the office, the more likely it is that they will do

company business on their personal smartphone, com-

puter, tablet or other BYOD asset. A device that is BYOD

could simply be a personal phone that receives work

emails. If the employee’s contract or policy language does

not give the data rights to the organization, the IT asset

manager will need to make an addendum giving the rights

to the organization. The employee may own the device, but

the work–related data is 100 percent owned by the

company.

What about companies and government agencies that

did not invoke their BC plans with ITAM protections built

in, and are now sending employees home to work things

out as best one can on their own personal devices? (This

could also apply to companies and agencies that have such

plans in place, and ITAM, but rushed ahead out of

coronavirus fears and did not call on the protective

provisions.) For those companies and agencies, the list of

potential problems is long:

l Companies and agencies will have little or no

information about the devices being used to conduct

company business. In the absence of the most basic mobile

device management system, companies will be almost

completely blind as to who is accessing their data.

l Companies and agencies that do not require their

workers to operate remotely through a virtual private

network (VPN) will be relying on personal Wi–Fi systems

that may be entirely insecure and/or already corrupted.

Unprepared companies may also find that their VPNs are

unprepared for a tidal wave of outside access. Companies

that allow employees to use BYOD devices to do business

on public Wi–Fi systems may be even more vulnerable to

attack.

l The longer employees are working remotely in a

vulnerable state, the bigger a target they may become for

phishing and other attacks. Already, there have been

countless coronavirus–related attacks. Those working at

major companies and government agencies may find

themselves in the crosshairs of such sophisticated

schemes. In the absence of training and ongoing guidance

from their company, the sensitive data on personal devices

could be at considerable risk.

l Data on personal devices (outside the reach of a

company or government agency) likely will remain there

when the employee returns to work. This creates a huge

risk if the personal device is “handed down,” sold to a

third–party or improperly disposed of. In these scenarios,

the exposure of sensitive company data may be entirely

unintentional and end up becoming public.

l About IAITAM

The IAITAM is the professional association for indi-

viduals and organizations involved in any aspect of IT

asset management, software asset management, hardware

asset management, mobile asset management, IT asset

disposition and the lifecycle processes supporting IT asset

management in organizations and industry across the

globe. IAITAM certifications are the only IT asset manage-

ment certifications that are recognized worldwide. Visit

www.iaitam.org for more information on this organization.

Companies, government agencies sending workers home in response to the virus might face data risks

Doug Wilson
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Merrill Lynch Wealth Management makes available products and services offered by Merrill Lynch, Pierce, Fenner & Smith Incorporated, a registered broker-dealer and Member SIPC, and 
other subsidiaries of Bank of America Corporation.
Banking products are provided by Bank of America, N.A., and affiliated banks, Members FDIC and wholly owned subsidiaries of Bank of America Corporation.

Investment products: Are Not FDIC Insured Are Not Bank Guaranteed May Lose Value
© 2019 Bank of America Corporation. All rights reserved. | ARV9S4FS Vault-BA179 | MLWM-157-AD | 471101PM-0119 | 01/2019

Merrill Lynch
The Riverview Tower                                                                                                                               
6525 3rd St., Suite 505 
Rockledge, Florida 32955 
321.242.4002 
www.fa.ml.com 

You’ll find the center of your financial 
life very close to home

Let us help you pursue what matters most to you
When we understand your priorities, we can make them ours. Whether 
you’re looking to buy a house, a vacation home or an investment property, 
or you’re ready to renovate or remodel, your home is an important asset 
that should be part of your overall financial strategy. Speak with your  
Merrill Lynch financial advisor today about access to financing options to 
help you pursue the home — and lifestyle — you’ve always imagined.
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Until I realized that he hadn’t posted anything in a

while.

I scrutinized his social media, but I didn’t have to look

too far. He was recently divorced. In fact, by my calcula-

tions, he and I had gone through divorces at almost the

same time. He had moved back to the area.

We commiserated, as people do in this situation. We

were both angry and hurt and rehashed the details that

no one else wanted to hear (again). We talked about the

birthday coupon.

Soon, he called me to tell me that he was dating again.

It was very strange to me. I had suddenly lost my venting

buddy. I don’t think I was jealous of his new relationship,

except maybe jealous that I didn’t have one first.

When he canceled birthday plans with me, I was hurt,

and instead of behaving like an adult, I behaved like the

teenager I was when we first met. I blocked him, deleted

his account and erased him in every way I could think of.

That was 18 months ago.

Friendship and forgiveness: Healing a past hurt even if you made mistakes
By Camille Dolan
UCF Forum columnist
University of Central Florida

I reached out to an old friend a few days ago —

someone I swore to myself that I would never talk to

again. This is someone I had known for 40 years, who I

sort of dated in high school, but it never really went

anywhere.

This is a cautionary tale. Be forewarned. Mistakes

were made, mostly mine. Even if you have made

mistakes, they can be forgiven. But I digress.

For his birthday one year, I gave him a handmade

certificate good for a dinner with me. He redeemed it, but

never gave it back to me and carried it around, dogeared,

in his wallet for many years.

I imagined him telling the story about our fancy

dinner when he was with his friends.

I went away to college and he stayed close to our old

high school. We called each other, before social media

was a thing. And then, when it became a thing, became

“friends” and “liked” each other’s photos.

He and his wife even came over for dinner with my

husband and me. It was a good night. I pictured the four

of us growing old together, having cookouts, swapping

photos of grandbabies.

We lost touch after they moved to Tennessee. Still

there was the occasional Facebook “like,” but really, I was

too busy with my own life to pay his much attention.

What first felt like righteous anger gradually ebbed

away to pettiness, and then, finally, grief that I had lost a

true friend.

Last week I emailed him with a long–overdue apology.

An agonizing four hours later, I got his response. It was

kinder than I deserved and made me realize that he was

still my friend, that he would always be my friend.

“I nearly broke my thinker trying to figure out what I

must have done to offend you,” he wrote. “I don’t want to

lose you as a friend.”

To those of you out there with a similar experience,

don’t break your thinker.

Reach out today, mend that fence. We need each other

more than we know.

Brevard County government makes COVID–19 emergency declaration
In alignment with declarations made by the president

of the United States and governor of Florida, Brevard

County government has issued a local state of emergency

in response to COVID–19.

The emergency declaration gives the county additional

operational flexibilities during this public health crisis,

including the ability to expend additional funds in

response to coronavirus. If emergency needs arise, the

county is able to appropriate funds as needed.

For Brevard County, the declaration of a local state of

emergency:

l Helps obtain necessary supplies quickly: Procurement

policy may be waived to allow for timely access to personal

protective equipment for first responders and sanitation

supplies for critical public buildings (for example, court-

houses, the jail, the emergency operations center).

l Removes obstacles to a timely response: The county

manager may be permitted to adjust leave policies and, if

necessary, suspend union contracts in order to deal with a

potential emergency.

l Provides timely access to financial resources by

cutting red tape: Financial reserves may be accessed, as

needed, to stage in anticipation of and, if necessary,

respond to an emergency.

l In the event of a biological threat, reduces the threat

of person–to–person transmission: Mass gatherings may

be limited, as necessary and appropriate.

l Streamlines intergovernmental crisis management:

Measures to better coordinate consequence management,

in conjunction with Florida Department of Health and

Brevard Public Schools, may be implemented.

l Better enables the county to seek federal reimburse-

ment: The declaration of an LSE situates the county such

that it may qualify for Federal Emergency Management

Agency reimbursement that might otherwise not be

available.

Every resident and visitor of Brevard County plays a

part in personal prevention. The county recommends the

public follow the Centers for Disease Control’s guidelines

available at cdc.gov/coronavirus.

Brevard County continues to coordinate daily with the

Florida Department of Health on the latest information

regarding COVID–19. Brevard County residents may call

2–1–1 for up–to–date information between 8 a.m. and

6 p.m. daily. For calls after hours, contact the Florida

Department of Health COVID–19 call center at (866)

779–6121. The call center is available 24 hours a day,

seven days a week.

Economic Development Commission of Space Coast closely monitoring health crisis
The Economic Development Commission of Florida’s

Space Coast (EDC) is monitoring the COVID–19 health

crisis.

While this is a quickly evolving situation, the EDC

will continue to track and compile business continuity

resources available throughout the national emergency

at www.SpaceCoastEDC.org/COVID–19.

Below are links to assist your business or organization

navigate this crisis:

l Florida Department of Health COVID–19 website

For the most up–to–date information about COVID–

19 in Florida, visit the Florida Department of Health’s

dedicated webpage.

l Florida Disaster Business Damage Assessment

Survey

Governor Ron DeSantis announced the activation of

the Business Damage Assessment survey to assess the

impact of COVID–19 on Florida’s local business opera-

tions. The EDC encourages affected businesses to

complete the survey, as it will help direct state resources

and enable access to federal programs.

l CDC Resources for Businesses and Employers

Plan, prepare and respond to COVID–19 with CDC

guidance, including cleaning and disinfection recommen-

dations.

l Florida Small Business Emergency Bridge Loan

Program

The Florida Small Business Emergency Bridge Loan

Program is currently available to small business owners

located in all Florida counties statewide that experienced

economic damage as a result of COVID–19. These short–

term, interest–free working capital loans are intended to

“bridge the gap” between the time a major catastrophe

hits and when a business has secured longer term

recovery resources, such as sufficient profits from a

revived business, receipt of payments on insurance

claims or federal disaster assistance.

l FloridaMakes Supply Chain Disruption Planning

While it is designed to help manufacturers mitigate

the impact of such disruptions to business as the

COVID–19 health crisis, the information provided may

be useful for all businesses.

Camille Dolan is the communications coordinator for
the University of Central Florida’s College of Health
Professions and Sciences. She can be reached
atcamille.dolan@UCF.edu.
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Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT SHROUDING A PEDOPHILE?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931
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By Franco E. Ripple
franco.ripple@freshfromflorida.com
Florida Department of Agriculture and Consumer
Services

TALLAHASSEE — With more than 155 confirmed

cases of COVID–19 in Florida, the Florida Department

of Agriculture and Consumer Services (FDACS) is once

again updating consumers and business on precaution-

ary steps to minimize coronavirus infection risk.

Recently, the FDACS Division of Food Safety

provided guidance to Florida food establishments on

best practices to reduce the spread of COVID–19.

In a letter sent to the Florida Retail Federation, the

Florida Petroleum Marketers Association, and thou-

sands of grocery stores, markets, gas stations, conve-

nience stores, and food manufacturing businesses that

FDACS regulates, the Department advised these

businesses to sanitize shopping cart and shopping

basket handles, and ensure sanitization supplies are

available to consumers. Florida Agriculture Commis-

sioner Nikki Fried also shared these best practices on

social media.

“As the Florida’s food safety and consumer protec-

tion agency, we’re working to reduce the risk of

spreading coronavirus in high–traffic areas like

grocery stores, convenience stores, and gas stations —

places that millions of Floridians visit every day,” said

Fried.

“As confirmed cases of coronavirus increase in

Florida and across the country, everything counts

when it comes to limiting the spread of viruses, like

sanitizing shopping carts at the store, using hand

sanitizer, and washing your hands.”

“As millions of Florida consumers visit food estab-

lishments each day, it’s crucial that we work alongside

these businesses to ensure the best sanitization

practices are being followed. This is critical to reducing

the transmission of bacterial and viral pathogens

and lessen chances of spreading COVID–19,” said

Dr. Matthew Curran, FDACS director of Food Safety.

He added, “Whether in the grocery store or at the

gas pump, we want to remind businesses and consum-

ers to wipe down hard surfaces before use, and

maintain clean hands with thorough hand–washing or

hand–sanitizer of at least 60 percent alcohol content.”

The letters follow previous communications from

FDACS during National Consumer Protection Week

advising regulated businesses on how to mitigate

spreading COVID–19.

On March 3, FDACS’ Division of Food Safety

reminded businesses to follow requirements (Rule

5K–4.002, Florida Administrative Code and FDA Food

Code) to ensure food safety and reduce the spread of

respiratory illnesses, and the Division of Consumer

Services notified businesses and associations of

important guidelines and recommendation to protect

consumers and lower the risk of spreading the

coronavirus.

Consumers and businesses with questions about

food safety practices can call the Division of Food

Safety at (850) 245–5520 or email

FoodSafety@FDACS.gov.

Questions about human health–related impacts of

COVID–19 should be referred to the Florida Depart-

ment of Health’s COVID–19 center at (866) 779–6121

or COVID–19@flhealth.gov.

For Retailers/Food Establishments:

FDACS is reminding these businesses of the

following requirements (Rule 5K–4.002, Florida

Administrative Code and FDA Food Code) to ensure

food safety and reduce the spread of respiratory

illnesses, such as COVID–19:

l Food preparers must keep their hands and arms

clean, and follow cleaning procedures, including

washing at least 20 seconds with a hand cleaner and

rinsing under warm running water.

l When to wash includes: after touching body parts;

after using the restroom; after caring for animals; after

coughing, sneezing, or using tissue; after using tobacco;

after eating or drinking; after handling soiled equip-

ment during food preparation; after handling raw food

and working with ready to eat food; before donning

gloves; and after any other activity that contaminates

hands. (Chapter 2–301)

l There is required to be at least one hand–washing

sink (Chapter 5–203), that hand–washing sink must be

convenient to employees and or immediately adjacent

to toilet rooms (Chapter 5–204), and hand–washing

supplies such as hand soap and cleanser and drying

devices such as towels or heated air devices for

handwashing sinks are required to be present (Chapter

6–301).

For Consumers:

Studies have shown that human coronaviruses can

persist on inanimate surfaces like plastic, glass, or

metal for up to nine days.

Therefore, the U.S. Centers for Disease Control and

FDACS recommend the following food safety tips for

consumers:

l Wash your hands often when cooking, including:

before, during, and after preparing any food; after

handling raw meat, poultry, seafood, and eggs; before

eating; after touching garbage; after wiping counters or

cleaning surfaces with chemicals; after touching pets,

pet food, or pet treats; and after coughing, sneezing, or

blowing your nose.

l Wash your hands even when wearing gloves, as

contaminated gloves can spread germs to your hands

when removing the gloves.

l Disinfect and dry commonly used surfaces such as

countertops and cutting boards, as dampness can help

remaining viruses survive and multiply.

l Use disposable cloths or paper towels when

possible, or wash reusable cloths at 140 degrees

Fahrenheit after each use.

l While there is no evidence that fresh produce (or

other foods) can transmit the virus, wash all fruits and

vegetables under running water.

At the Gas Pump:

Additionally, Deputy Commissioner for Consumer

Affairs Mary Barzee Flores offered the following tips to

reduce the spread of COVID–19 at commonly touched

gas pumps:

l Clean surfaces: Use a disinfecting wipe to clean

gas pump handles and keypads, or use the wipe to

handle each surface and don’t re–use the same wipe.

l Use hand sanitizer: Apply hand sanitizer on your

hands after pumping gas or wash your hands for at

least 20 seconds or more as recommended by the CDC.

The Division of Food Safety inspects and regulates

more than 40,000 grocery stores, convenience stores,

markets, and food manufacturing facilities in Florida.

As of March 3, the Division of Food Safety has been in

communication with the majority of these food estab-

lishments, as well as the Florida Retail Federation and

the Florida Petroleum Marketers Association, to share

food safety practices that protect public health.

Department of Agriculture advises consumers and businesses on food safety and sanitizing for COVID–19
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“Although telecommuting has experienced rapid

growth, some workers are reluctant to try

telecommuting for fear that it will hurt their career,”

Golden said. “This research helps answer that critical

question: Does it hurt your career if you telecommute?

My study shows that it depends heavily on the

employee’s work context.”

Golden found that a key determinant in the success

of telecommuters receiving promotions was the preva-

lence of telecommuting in their workplace.

Telecommuters were promoted more when they worked

in offices where working from home was widely

accepted, yet in offices where few people telecommuted,

those employees received fewer promotions.

While telecommuters may rise in the ranks at the

same rate as their office–bound counterparts, Golden

observed that employees working from home don’t earn

the same bump in pay. However, if telecommuters

signaled a “devotion” to the workplace by working

additional hours outside of normal working hours, his

analysis indicated that they benefited in terms of both

promotions and salary growth.

By Reeve Hamilton
Director of Media Relations
hamilr5@rpi.edu
Rensselaer Polytechnic Institute

TROY, N.Y. — Working from home is known to be

good for a strong work–life balance, advantageous for

employee productivity, and is even touted as being

beneficial for the environment. However,

telecommuting has also carried a stigma — despite a

lack of data to back it up — that employees who work

remotely have difficulties rising in their career.

New research from the Lally School of Management

at Rensselaer Polytechnic Institute finds that the

reality is more positive than previously feared. In a

study recently published in the “Journal of Vocational

Behavior,” Timothy D. Golden, a professor and area

head of enterprise management and organization in

Lally, found that rather than suffering career conse-

quences, telecommuters and non–telecommuters

receive an equal number of promotions.

Golden also determined that it was not simply the

fact that an employee telecommuted that mattered. The

amount of telecommuting per week is also a key

component of an employee’s advancement. Moreover, he

found that face time matters. Even when an employee

telecommuted a large percentage of their work week,

telecommuters who had more in–person contact with

supervisors received higher pay increases.

Golden used a sample of more than 400 employees

matched with corporate data on promotion and salary

growth.

“In this study, I wanted to use objective data —

actual promotions and salary increases — rather than

simply rely on survey responses, as had been done in

previous research,” Golden said. “In this way, we can

begin to uncover the true impact of telecommuting on

fundamental career outcomes, such as promotions and

salary growth over time.”

Golden is an expert in the field of telework and

telecommuting, studying this field for more than 20

years.

“Previous research has tended to treat all

telecommuters as one homogeneous group, and my

research suggests that telecommuting is not a one–

size–fits–all work arrangement,” Golden said.

“Telecommuting arrangements are often unique, and

differences in these arrangements must be understood

and taken into account when determining how best to

be successful. This study suggests contextual factors

are especially important to consider when determining

telecommuting’s effect on promotions and salary

growth.”

l About Rensselaer Polytechnic Institute

Founded in 1824, Rensselaer Polytechnic Institute is

America’s first technological research university.

Rensselaer encompasses five schools, 32 research

centers, more than 145 academic programs, and a

community made up of more than 7,900 students and

over 100,000 living alumni. Rensselaer faculty and

alumni include more than 145 National Academy

members, six members of the National Inventors Hall

of Fame, six National Medal of Technology winners,

five National Medal of Science winners, and a Nobel

Prize winner in Physics. With nearly 200 years of

experience advancing scientific and technological

knowledge, Rensselaer remains focused on addressing

global challenges with a spirit of ingenuity and collabo-

ration. To learn more, please visit www.rpi.edu.

Visit the Rensselaer research and discovery blog:

http://everydaymatters.rpi.edu.

Telecommuting found to have little impact on careers, study finds success depends on multiple factors

Canaveral Port Authority issues statement
on the current Port Canaveral operations

Port Canaveral said it is at normal operations and

continuing to closely monitor the COVID–19 developing

situation.

The recent decision by cruise lines to voluntarily and

temporarily suspend cruise–ship operations from U.S.

ports “will have a profound impact, especially for a

cruise port like ours.”

As the world’s second busiest cruise port, “we are

working cooperatively with our cruise partners to

coordinate our efforts and help meet their operational

and berthing needs. We are also continuing to work

closely with federal, state and local government

agencies — like the U.S. Coast Guard, Customs and

Border Protection, the Centers for Disease Control and

Prevention and the Florida Department of Health — to

ensure we are doing everything to keep our employees

and community safe, and well informed.

Hospice
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By Adam Lowenstein
adam@fit.edu
Florida Tech News Bureau
Florida Institute of Technology

weVENTURE, the women’s business center in Florida

Tech’s Bisk College of Business, has decided that out of an

abundance of caution, the 2020 Women Who Rock Awards

in honor of Women’s History Month will be postponed.

The luncheon was scheduled for March 24 at the

Crowne Plaza Melbourne Oceanfront in Melbourne. New

potential dates have been identified for later in the year

and will be announced when one is confirmed. All existing

event registrations will be honored at that time. More

information will be forthcoming.

“The annual Women Who Rock celebration is an

opportunity to come together as a community to recognize

some of our community’s finest female leaders. However,

we must prioritize the health and wellbeing of our entire

community and delay this celebration,” said weVENTURE

Executive Director Kathryn Rudloff.

weVENTURE 2020 Women Who Rock Awards postponed, center available to help small businesses
“We are so grateful to the Crowne Plaza of Melbourne

for their flexibility and thank all the event sponsors and

guests who have already purchased tickets for the event.

We look forward to coming together later this year and

paying tribute to our 2020 nominees.”

“It is important that we as a community remain flexible

and patient as we work together to minimize both the

health risks and economic impact of the coronavirus,” said

Val Williams, the Women’s Business Center Program

Director.

“weVENTURE will continue to be a resource for small–

business owners who are facing uncertainty during the

coming weeks,” Williams continued. “Additionally, we

encourage everyone to follow the guidance of federal, state

and local governments, as well as the Centers for Disease

Control and Prevention. weVENTURE will share informa-

tion from the U.S. Small Business Administration about

any potential policy changes that may impact local

businesses we serve.”

Pertinent updates on this event will be posted at

https://weventure.fit.edu/ and sent out via our newsletter

and social media accounts.

Christopher Arrone joins Coldwell Banker Realty team at the firm’s Palm Bay office
Coldwell Banker Realty recently announced that Christopher Arrone has become an affiliated sales associate with the

company’s Palm Bay office. “I look forward to providing the best customer service and helping area buyers and sellers

achieve their needs with my knowledge of the area,” said Arrone.

“We are very happy to welcome Christopher  to the Coldwell Banker network. His knowledge of the area and commit-

ment to excellent customer service leads to making customers for life,” said Donna Linden, branch manager.

Arrone may be reached at (937) 825–5615, or at Chris.Arrone@cbRealty.com.

For more information on the firm or to view local listings, visit ColdwellBankerHomes.com. Coldwell Banker Realty is

a subsidiary of NRT LLC, the nation’s largest residential real estate brokerage company.
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By Lourdes Rodriguez
rodriguezl@ufl.edu
Institute of Food and Agricultural Sciences
University of Florida

DAVIE — From Canada’s northern tip to Florida’s

southernmost post, educational institutions like the

University of Florida have transitioned classes to an online

format as a precautionary measure to curb the continued

spread of COVID–19.

In some cases, this will be the first online learning

experience for students among all of the districts in Florida

who are now in the virtual space. To promote a positive

transition, administrators at UF/IFAS College of Agricul-

tural and Life Sciences asked experienced online learners

from the college to share tips on how to maximize technol-

ogy and study habits for productive online learning.

“We want to provide an outlet for our experienced

online students to support our on–campus students now

transitioned to taking their courses fully online in accor-

dance with the university’s direction amid this pandemic,”

said CALS Dean Elaine Turner.

“We aim to create a supportive online learning environ-

ment where our students, staff, faculty and advisors are

available for one another during this stressful time.”

Students from across the state of Florida are sharing

their tips daily on social media through the UF/IFAS

CALS twitter (@ufcals), Facebook (https://

www.facebook.com/UFCALS/), and Instagram (https://

www.instagram.com/ufcals/) accounts.

Some of the top six tips include:

l “Remember you are every bit as much connected to

your campus family online as you are in the classroom.

Connect with fellow students if you have any questions.

Feel free to reach out to your TA’s, teachers, and advisors

for help.” Dariel Liakhovetski, Microbiology and Cell

Science, Boca Raton.

l “Set a daily/weekly schedule and stick to it. I usually

devote more time when needed to better understand what

the professor is explaining. Find something tricky? Look

for extra literature. The web is full of resources that we can

take advantage of.” — Martin Zapien, Horticultural

Sciences student, Fort Pierce.

l “Plan out your days. Make a separate workspace. If

you don’t feel motivated, get dressed and ready as you

normally would for class. Tell yourself that you can do it!”

— Heather Surratt, Environmental Management in

Agriculture and Natural Resources major, Lake

Panasoffkee.

l “Stay on top of your coursework. It’s easy to get

distracted by other things and then cram all of the videos

in on the weekend. Block all social media and keep your

phone in another room when you go online for class. It’s so

easy to get distracted, but after a week or so of not having

your phone and social media around, you’ll find it so much

easier to concentrate.” — Katharine Floyd, Microbiology

and Cell Science master’s student, Decatur, Ga.

l “Engage in discussions with your own contextualized

view. Write down questions that you have during your

readings and activities so that in the chat or other engage-

ment times, you are able to remember and ask them. Don’t

work too far ahead, but also don’t get too cramped that you

don’t give yourself time to accomplish the set objectives per

module.” — Stacy Swartz, Agronomy student.

l “Don’t neglect self–care. Yes, there are deadlines, but

don’t push yourself to the point of exhaustion. If you’re too

distracted to get anything done, or your mind keeps

wandering, take a break, or call it a night. The work will

still be there tomorrow.” — Nicole Ross, Microbiology and

Cell Science student, Mahwah, N.J.

The College of Agricultural and Life Sciences (CALS)

administers the degree programs of the University of

Florida’s Institute of Food and Agricultural Sciences (UF/

IFAS). The mission of the College of Agricultural and Life

Sciences is to deliver unsurpassed educational programs

that prepare students to address the world’s critical

challenges related to agriculture, food systems, human

wellbeing, natural resources and sustainable communities.

The college has received more total (national and regional

combined) USDA teaching awards than any other

institution.

Visit the CALS website at cals.ufl.edu, and follow CALS

on social media platforms at @ufcals.

Tips from students–to–students on best virtual learning practices as schools transition to online model

Yellow Dog Café wins Zonta Club of Melbourne’s 16th annual Chocolate Festival
Yellow Dog Café took first place competing in “Brevard’s Best Chocolate Fix 2020” on March 1 at the Zonta Club of

Melbourne’s 16th annual Chocolate Festival held at the Melbourne Auditorium.

The entry was Chocolate Crème Brulee with White Chocolate Lemon Bark Dog Bone.

Second place was Melbourne High School Culinary Arts for Peanut Butter Crunch Chocolate Bars, and third was

Matt’s Casbah for Nanaimo Bars. Other competitors were Eastern Florida State College Culinary Arts Program, Ember

& Oak, Fountains of Melbourne, Southern Caramel, Sue Ann’s Bakery and Mike Davis of Promise Bakery & Cafe.

The Edge
pick up BBN

1/20/2020
page 21

FULL COLOR

The EDGE at EAU GALLIE POINTE PHASE II

Pre-Leasing Now

22,264 Square Foot Development

M-1 City of Melbourne Zoning � Custom Interior Fit-Outs

Clear height 14' to 16'  � Abundant Parking

Perfect  for Office, Tech,

Engineering, or Personal

& Professional Services

Contact Graham Kukucka

724-201-6604 office

412-716-9407 mobile

graham.kukucka@hardyworld.biz



Call Adrienne Roth at 321-951-7777 for Advertising Information MARCH 30, 2020

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 12

By Ken Datzman

Cultural art festivals generate a sense of pride not only

for the participating artists, but also for the communities

that host them.

For one, they ensure that audiences have access to

quality art and diverse art experiences. But that’s not all.

Festivals attract visitors. And visitors spend money, which

boosts local economies both on and off the festival sites.

For more than three decades, the Melbourne Art

Festival has been an economic stimulator for the county in

early spring. It attracts thousands of people to enjoy a

family friendly event that promotes and encourages

artistic endeavors, education, and overall appreciation of

the arts.

“The Melbourne Art Festival typically draws from

40,000 to 50,000 people over two days,” said Johana Gant,

president of the Melbourne Art Festival.

“We are a 100 percent volunteer organization. We’re a

not–for–profit entity. We’re proud to put this event on

every year. It gives us the opportunity to bring the

community together — children and families — to enjoy

art, music, kids’ activities, and much more.”

The 36th annual Melbourne Art Festival was originally

scheduled April 25–26 of this year at Wickham Park in

Melbourne. But Festival organizers are taking precautions

and following guidelines for community gatherings set by

the Centers for Disease Control and Prevention.

So this year’s event has been cancelled and the 36th

edition will be showcased next year on April 24–25, 2021,

at Wickham Park.

“It will be bigger and better than ever,” said Doug

Taylor, a Melbourne Art Festival committee member.

Taylor said the decision was made to cancel this year’s

event when Brevard County announced the closure of

parks and other facilities to public events until at least

May.

The Melbourne Art Festival Committee meetings,

which were being held weekly at the American Legion

Post 81 in Melbourne, have also been canceled, he said.

“The committee members, who work tirelessly to book

artists, sponsors, advertisers, patrons, bands, and services

to support the annual event, will now focus on next year’s

Festival, as well as an art auction to be held later this

year,” Taylor said.

A painting by Michiel Bullock was selected to be the

commemorative poster, directory cover, and T–shirt art for

the 36th Melbourne Art Festival, now rescheduled for

2021. His painting is titled “Sunset at Wickham Park.”

Bullock was born in Kinston, N.C., and has lived in

Virginia and West Virginia, and a brief time in California,

before moving to Brevard. He’s a longtime Florida

resident.

“I started painting with oils and, occasionally, acrylics,

in 1967,” said Bullock. “As a self–taught artist, I focus Please see Melbourne Art Festival, page 19

almost entirely on traditional representational landscapes

and seascapes, with a strong leaning toward realism, done

exclusively in oil.”

Bullock said he “found a fascination with the way light,

shadow, and color come together to bring out the drama

that exists in approaching storm clouds, or the strength

delivered to a powerful ocean wave, or the calmness found

in the early morning surf.”

His paintings have been exhibited at art shows

throughout Florida. Bullock is a member artist at the

Fifth Avenue Art Gallery in the Eau Gallie Arts District of

Melbourne. He’s also a member of Oil Painters of America.

Events are being postponed and cancelled locally,

around the state, and the nation because of the

coronavirus. If you are interested in volunteering for next

year’s Melbourne Art Festival, visit MelbourneArts.org.

According to new data just released by the Bureau of

Economic Analysis and the National Endowment for the

Arts, the arts remain a vital component of the U.S.

economy.

As America navigates a time of economic uncertainty

because of the virus, the National Endowment for the Arts

said it’s “important to recognize and champion” the

economic contributions of the arts to all 50 states, the U.S.

territories, and the nation as a whole.

The sixth edition of the “Arts and Cultural Production

36th Melbourne Art Festival reset for 2021 as this year’s event is cancelled; an
economic driver; painting by artist Bullock selected to be commemorative poster

The 36th annual Melbourne Art Festival has been reset for April 24–25, 2021, at Wickham Park in Melbourne. A juried show and free event, it will feature artists from around the nation, live music, a
5K run, KidsWorld, a student art competition and student art workshops, among other activities. From left: Martha Case, secretary; Mark Vanstrum, director; Sal D’Amato, director; Rhonda Huckabee,
director; Elise Vaughn, vice president; Doug Taylor, committee member; Gregory Bell, treasurer; and Johana Gant, president of the Melbourne Art Festival. They are at Wickham Park.

BBN photo — Adrienne B. Roth
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Please see BIMDA, page 21

Brevard Indo–American Medical and Dental Association crosses a 20–year
milestone, startup venture grows into an influential organization in Florida
By Ken Datzman

The Brevard Indo–American Medical and Dental

Association, or BIMDA, a startup venture in 1999, has

evolved to become one of most influential membership

organizations of its kind in Florida.

BIMDA has grown from a small number of members to

more than 250 doctors today.

A grassroots organization in the beginning, the BIMDA

founders had a clear vision for their venture and had

aspirations of creating something unique on the Space

Coast, in terms of medical–oriented associations.

And with the official formation of BIMDA, they clearly

broke new ground with their networking medical society.

“Before we actually started BIMDA, some Brevard

County physicians would gather informally for continuing

medical education,” said Dr. Mahesh Soni, the founding

president of BIMDA.

“Dr. Subhash Rege (a BIMDA cofounder) and I thought

we could form a medical society and put on educational

events in Brevard County. So, we wrote the bylaws and

made it an organization. At the time, we had 30 to 40

members.”

Dr. Soni said BIMDA is averaging eight to 10 new

members every year. “We’re growing with the medical

community.”

“The early members of BIMDA were the ones who built

the foundation for the organization and it has continued to

grow over the years,” said Dr. Rege, who practiced

dentistry for 55 years before recently retiring.

“I had an exciting and rewarding career in dentistry.

The changes in dentistry have been incredible, with new

tools and new techniques. And the dental profession

continues to evolve today, just like BIMDA.”

The 2020 president of BIMDA is Dr. Devin Datta, an

orthopaedic and spine surgeon with The B.A.C.K. Center

in Melbourne.

BIMDA hosted its first Medical Expo and CME

Conference in May 2002. That event, held annually, put it

on a path to much greater visibility.

“That event transformed the group from a small

gathering of physicians and dentists in Brevard County

into a state–level organization,” said Glad Kurian, a

BIMDA cofounder and its longtime honorary executive

director.

Dr. Soni and Kurian traveled extensively throughout

Florida to network with other medical associations.

Importantly, they gained the support of hospital systems

in the region.

“BIMDA provides physicians with a quality collabora-

tive, networking, and learning platform, which serves to

support access to quality medical and dental care for

Brevard County residents,” said George Mikitarian, the

president and chief executive officer of Parrish Medical

Center in Titusville, whose organization has been a

longtime supporter of BIMDA.

He added, “Our good relationship and cooperation with

BIMDA and its physician members elevate the excellence

in the continuum of care provided to patients.”

BIMDA is a rich resource for its members in many

different ways. And today’s physicians are juggling a

number of obstacles and facing new challenges, said

Dr. Sudeshna “Sue” Mitra, an internist in Melbourne with

Medical Associates of Brevard and a longtime BIMDA

member.

“Electronic documentation and other administrative

burdens, for example, continue to cut in on the time

physicians actually spend with patients,” she said.

“Physicians have to deal with an ocean of administra-

tive burdens and paperwork on a regular basis. They have

to report a steady stream of data to the Centers for

Medicare and Medicaid Services for reimbursement. The

data–reporting duties required by the Medicare Access and

CHIP Reauthorization Act (MACRA) may never be very

far from their minds.”

The MACRA Act of 2015, a 1058–page rule, changed

the way physicians are reimbursed for Medicare Part B

services. The Act went into effect Jan. 1, 2017. MACRA

repealed the “sustainable growth rate” formula and

replaced it with a new program — the Quality Payment

Program — under which clinicians have the opportunity to

earn bonuses or face penalties in the form of positive,

neutral, or negative adjustments based on their perfor-

mance in quality and cost measures, and activities and use

of their electronic health records.

The Quality Payment Program shifts physician

reimbursements from the traditional fee–for–service model

to a value–based payment model.

Dr. Mitra added that a growing number of independent

physician practices have been “swallowed up by hospitals

and health–care systems in recent years, thereby causing

staffing challenges to the practices that remain indepen-

dent. The smaller the practice the harder it is to remain

competitive.”

This trend is sweeping the nation. Hospitals acquired

8,000 medical practices between July 2016 and January

2018, according to data from Avalere Health and the

Physician Advisory Institute.

Between July 2012 and January 2018, the number of

hospital–acquired physician practices rose from 35,700 to

80,000, or double the number of hospital–owned practices,

the report said.

The Brevard Indo–American Medical and Dental Association, a membership organization, was founded in 1999 with just a few doctors.
Today, BIMDA has 250 doctors as members and the organization continues to grow. From left: Dr. N. Rao Kopuri of Central Florida
Orthodontic Specialists, BIMDA’s operations chairman; Dr. Devin Datta of The B.A.C.K. Center, BIMDA president; and Glad Kurian
of Morgan Stanley, BIMDA cofounder and honorary executive director.

BBN photo — Adrienne B. Roth
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By Kristen Wilson
kwilson@floridabar.org
The Florida Bar

Members of the public are invited to volunteer on or

before April 9 for one three–year term on the Florida

Board of Bar Examiners. The board ensures that appli-

cants seeking admission to The Florida Bar have met the

requirements of the rules with regard to character and

fitness, education and technical competence prior to

recommending to the Supreme Court of Florida an

applicant’s admission to The Florida Bar.

A public member volunteer must have a bachelor’s

degree and be deemed qualified by the court to assess

whether applicants for admission to The Florida Bar meet

the essential eligibility requirements for admission under

the Rules of the Supreme Court Relating to Admissions to

the Bar.

Past public member volunteers have possessed

experience in education, medicine, psychology, science,

accounting, statistical analysis, retired military, and

various other professions. Lawyers are not eligible.

Board members of the Bar Examiners must be able to

attend roughly 10 meetings a year in various Florida

locations, with travel and subsistence expenses reim-

bursed. Board members should be willing and able to

devote the equivalent of three to four days’ work a month,

or up to 350 or more hours per year on board business,

depending on committee assignments.

Board members should be interested in seeking to

improve the examination and its administration, and to

evaluate carefully the character and fitness of applicants

seeking admission to the Bar.

Board members should be free of adverse interests,

conflicting duties, or inconsistent obligations that may

interfere or appear to interfere with the proper administra-

tion of the board’s mandate from the court.

The vacancy will occur on Nov. 1, with the expiration of

the term of William F. Hodgkins of Lynn Haven.

Persons interested in applying for these vacancies may

download the Questionnaire for Public Member Vacancy or

should call Bar headquarters at (850) 561–5757, to obtain

the questionnaire.

Completed applications must be received by the

Executive Director, The Florida Bar, 651 E. Jefferson St.,

Tallahassee, Fla., 32399–2300 or submitted via e–mail to

specialapptapp@floridabar.org by Thursday, April 9.

A joint committee of The Florida Bar Board of Gover-

nors and the Florida Board of Bar Examiners will review

all applications and may request telephone or personal

interviews.

Deadline extended to apply for Board of Bar Examiners’ public–member seat; attend meetings around state

Buena Vida Estates Chamber’s Better Business of Month

The Melbourne Regional Chamber has recognized Buena Vida Estates Inc. as its Better Business of the Month for

March. For 38 years, Buena Vida Estates in West Melbourne has been building “a quality reputation as a premier senior

living community in Brevard County.” It is the only not–for–profit 501(c)(3) continuing care retirement community in the

area. Buena Vida Estates will be celebrating its 30th anniversary as members of the Chamber in October.
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By Amy Goldsmith
amy@s2brands.com
Sympathy Brands

CHICAGO, Ill. — With new federal guidelines maxi-

mizing gatherings to 10 people, funerals, memorials and

those mourning are adversely affected.

On an average day in the United States, there’s an

estimated 7,700 deaths, according to the Centers for

Disease Control and Prevention. Despite the COVID–19

pandemic, these non–coronavirus deaths will continue and

numbers will increase because of the crisis.

Michael Schimmel, CEO of Sympathy Brands, parent

company to eCondolence.com and shiva.com that specialize

in end–of–life preparation, grief, condolence and com-

memoration services, recognizes that the new guidelines

are gray and still in flux. It’s unclear how these guidelines

apply to funerals, burials and gatherings and how they will

be enforced. In the meantime, Schimmel offers funeral and

memorial recommendations during this unprecedented

time.

l Work with a local funeral home, cemetery and clergy

to determine how to proceed with private funerals and

burials and/or with a restricted guest list;

l Determine whether funerals should be in chapels or

conducting it graveside in the fresh air and implement six

feet of social distancing;

l Determine if the funeral home has online streaming

options and if this fits into a mourners’ comfort zone;

l Expressing condolences and remaining in touch by

phone, text, FaceTime and other means of technology is

effective and useful in supporting a mourner;

l Send sympathy notes, messages or condolence cards

tion, however these options for expressing condolences and

showing support will assist family members, friends and

colleagues during their time of need.”

Shiva.com and eCondolence.com offer technology

platforms to funeral homes and cemeteries that help

organize each burial allowing the family to organize and

communicate with their support systems about any

specific funeral plans or aftercare sympathy needs such as

contributions, food, or donations.

These platforms also provide critical educational

information about religious and cultural customs, appro-

priate verbal and written condolence messages, suggested

sympathy and commemorative gifts, and health and

wellness safety measures.

The company reported a 300 percent increase over this

time last week in inbound calls and emails as consumers

and businesses who specialize in end–of–life preparation,

grief, condolence, and commemoration services question

the best way to proceed.

l About Sympathy Brands

Sympathy Brands’ strategic partners include best–in–

class funeral homes, cemeteries, insurance companies,

nonprofits, bakeries and caterers to make planning and

fulfillment supportive, convenient and seamless.

With guidelines that maximize gatherings to 10 people, funerals will now be intimate settings or online
that share thoughts and offer personal expressions. Given

restrictions, closures and limited resources, an email

containing sentiments is also acceptable;

l Remember mourners will still need support, sympa-

thy and condolences. Given the circumstances, the

modification of plans for honoring, commemorating and

memorializing their loved one often creates a new type of

grief and sense of loss.

l Food is a thoughtful way of paying tribute and at the

same time provides nourishment for the mourners. In

many traditions it is common to send a sympathy basket

or condolence meal;

l Flowers are another way to send condolences and to

let the family know you’re thinking of them; and

l Planting a tree in memory of an individual or a

family’s loved one remains an appropriate way to express

condolences.

Schimmel says funerals and burials will continue to

take place. He emphasizes that the mourning family must

still be cared for and supported by extended family and

friends to help through the grieving process, and sending a

sympathy gift remains an appropriate way to express

condolences.

“There will never be a replacement of personal interac-

City of Palm Bay debuts rebooted public notices signs and webpage
PALM BAY — The City of Palm Bay has implemented new procedures for advertising public notices.

The City’s Growth Management Department has redesigned public notice signs that are larger and easier to read

from a distance. The signs, used to let residents know when a property owner has applied for a land–use permit, contain

helpful information including case details, public–hearing schedules, and contact information.

The new signs also feature a web address for the city’s revamped public notice webpage. The webpage includes public–

hearing notices, planning and zoning news items, and a newly added e–notification feature that enables residents to sign

up to receive public notice updates via email. To sign up for public notice e–notifications, visit www.pbfl.org/PublicNotice.
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l Charter will partner with school districts to ensure

local communities are aware of these tools to help students

learn remotely.

l For eligible low–income households without school–

aged children, Charter continues to offer Spectrum

Internet Assist, a low–cost broadband program delivering

speeds of 30 Mbps.

l Charter will open its Wi–Fi hotspots across our

footprint for public use.

l Spectrum does not have data caps or hidden fees.

As the country works collaboratively to contain this

pandemic, broadband internet access will be increasingly

essential to ensuring that people across the country are

able to learn and work remotely, that businesses can

continue to serve customers, and that Americans stay

connected and engaged with family and friends.

Charter’s advanced communications network will

ensure our more than 29 million customers — including

government offices, first responders, health care facilities,

and businesses — across 41 states maintain the connectiv-

ity they rely on.

The network is built to sustain maximum capacity

during peak usage which is typically in the evenings, so a

surge during the day would be well within the network’s

capabilities to manage. Charter will continue to closely

monitor this dynamic situation, and is well–prepared to

continue delivering reliable connectivity. Charter has

extensive business and workforce continuity plans in place

that will be adjusted as needed to best serve all our

customers and employees.

l About Charter

Charter Communications is a leading broadband

connectivity company and cable operator. Over an

advanced communications network, the company offers a

full range of state–of–the–art residential and business

services including Spectrum Internet, TV, Mobile and

Voice. For small– and medium–sized companies, Spectrum

Business delivers the same suite of broadband products

and services coupled with special features and applications

to enhance productivity, while for larger businesses and

government entities, Spectrum Enterprise provides highly

customized, fiber–based solutions.

More information about Charter can be found at

corporate.charter.com.

By Joe Durkin
joseph.durkin@charter.com
Charter Communications Inc.

STAMFORD, Conn. — In the coming weeks, many

Americans will be affected either directly or indirectly by

COVID–19 and Charter is focused on serving and support-

ing our 29 million customers.

Americans rely on high speed broadband in nearly

every aspect of their lives and Charter is committed to

ensuring our customers maintain reliable access to the

online resources and information they want and need. To

ease the strain in this challenging time, beginning

Monday, March 16, Charter committed to the following for

60 days:

l Charter will offer free Spectrum broadband and

Wi–Fi access for 60 days to households with K–12 or

college students who do not already have a Spectrum

broadband subscription at any service level up to 100

Mbps. To enroll call 1–844–488–8395. Installation fees

will be waived for new student households.

Charter to offer free access to broadband, Wi–Fi for 60 days for new K–12 and college student households
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By Ruth Lando
ruth.lando@guidedogs.org
Southeastern Guide Dogs

PALMETTO — Southeastern Guide Dogs goes to great

lengths to keep its human and canine family safe and

healthy at all times. That is why, with an abundance of

caution in dealing with the risks posed by the coronavirus,

the remaining Walkathon fundraising events scheduled for

March, April and May will not take place in their respec-

tive locations.

To protect the people and pets who would have

participated in these large group events, the organization

has switched to a Virtual Walkathon model it is calling

“location changes.”

The locations and dates that are cancelled and replaced

by a virtual experience are:

l Gainesville, April 4, Tioga Town Center

l Emerald Coast, April 4, Spanish Trail Park

l Orlando, April 11, Cranes Roost Park

l Fort Myers, April 18, jetBlue Park

l Tampa, May 2, Al Lopez Park

Walkathon is Southeastern Guide Dogs’ largest

fundraiser of the year and is relied upon to bring in more

than one million dollars annually to fund the

organization’s mission. The organization accepts no

government funding and depends 100 percent on private

donations and grants to provide its life–changing guide

and service dogs to the people who need them–at no

charge.

Because of the unforeseen economic challenges tied to

the coronavirus pandemic, the monies raised by thousands

of individual Walkathon team members is critical this

year, more than ever.

That is why the remaining Walkathons are not being

cancelled entirely. Instead, participants are encouraged to

make a location change and go virtual.

“At 10 am on the day of the Walkathon for which you

are registered, join in the virtual experience,” says

Walkathon Director Jennifer Bryant. “Whether you are

walking on a treadmill, walking in your neighborhood, or

even in your living room, put on your walking shoes, leash

up your dog and walk your paws for the cause.”

Walkathon’s virtual participants are encouraged to take

a photo or video, tag Southeastern Guide Dogs on social

media, and share, so everyone can join in the fun. The

raffle drawing and fundraising incentive items for the

different levels of donations will still be provided as

planned.

The social media handles for Southeastern Guide Dogs

are:

l Facebook: @southeasternguidedogs

l Instagram: @seguidedogs

l Twitter: @seguidedogs

“So, keep fundraising, keep sharing your page on social

media, and keep your walking shoes handy,” Bryant says.

“While we can’t all walk together, with your help, our

graduates will never walk alone.”

More information on Walkathon can be found at

guidedogs.org/walkathon.

Southeastern Guide Dogs transforms lives by creating

and nurturing extraordinary partnerships between people

and dogs. It operates the most advanced training facilities

of any service–dog organization in the world. Its experts

breed, raise, and train elite working dogs, including guide

dogs, service dogs, and skilled companion dogs–and

provide life–changing services for people with vision loss,

veterans with disabilities, and children with significant

challenges such as vision loss or the loss of a parent in the

military. To learn more about the organization or to make

a donation, visit www.GuideDogs.org.

Because of coronavirus, Southeastern Guide Dogs replaces Walkathon fundraising events with virtual walks

Virtual learning activities at the Kennedy Space Center Visitor Complex
With parents looking for more online educational activities for their children during this unprecedented time,

Kennedy Space Center Visitor Complex is offering free, online content designed to engage with children in elementary

through high school.

The education team at Kennedy Space Center Visitor Complex will share daily Facebook live video experiences as well

as shorter segments that will each pair with an at–home activity. Covering topics such as living in space and on Mars,

tours of Space Shuttle Atlantis and the Astronaut Training Experience, rocketry 101, and more. Hands on activities will

involve everyday items that can be found around the house, such as using straws, paper towel tubes, and rubber bands to

build and launch a rocket.

Presentations will take place Monday through Friday at 9:30 a.m. for younger children, and 1 p.m. for young adults.

There will also be a Q&A portion at the end of each presentation. The interactive presentations can be viewed on

Facebook at @KennedySpaceCenterVisitorComplex. The Visitor Complex also has downloadable activities that can be

found at the following link: https://www.kennedyspacecenter.com/camps–and–education/educator–resources.
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Health First Health Plans offers 40
common drugs free of charge to its
Medicare Advantage members

By Michael Polarchy
michael.polarchy@hf.org
Health First Inc.

For many seniors trying to balance their budgets,

managing drug costs presents a challenge.

Health First Health Plans recognizes that and — in

an effort to provide the best drug plan possible for

their Medicare Advantage members — now offers 40

commonly used prescriptions at no cost to the cus-

tomer.

“We know many of our seniors are on a fixed

income,” Ron McGrier, director of pharmaceutical

services at Health First Health Plans.

“Getting their needed medication shouldn’t give

them pause — access to these prescriptions should be

a given. That’s why we’re offering many commonly

used drugs for common health conditions at no cost to

our members.”

Medicare Advantage members have the perk of

being offered a variety of Tier 6 drugs used to control

high blood pressure, high cholesterol and diabetes.

These prescriptions are generic, so they use the

same active ingredients as brand–name prescriptions

and go through rigorous approval by the Food and

Drug Administration. These medicines are proven to

work the same way as their brand–name counterparts,

mirroring the risks and benefits of them.

“We want to help our health plan members make

the most out of their drug plan,” McGrier said. “It’s

important to us that we deliver our members the tools

needed to be well and offer them the best prescription

drug plan possible.”

A sampling of some of the commonly used drugs

available to these members at a $0 copay include:

l Cholesterol medicines atorvastatin, rosuvastatin

and pravastatin

l Oral diabetes drugs acarbose, metformin and

repaglinide

l Blood pressure medications benazepril, lisinopril

and valsartan

More information on what drugs are available at no

cost to Medicare Advantage members can be found at

myhfhp.org.

Health First Health Plans is an HMO plan with a

Medicare contract. Enrollment in Health First Health

Plans depends on contract renewal.

Brevard Ballet Academy announces the
addition of Joey–Lynn Mann to faculty

Brevard Ballet Academy Director Elena Shokhina

recently announced the addition of Joey–Lynn Mann

as a faculty member.

Mann will be the ballet mistress. Mann previously

was with the Orlando Ballet, where she served as

ballet mistress and assistant to Artistic Director

Robert Hill for two years, before assuming the role of

full–time assistant for eight years.

Before that, Mann was a principal dancer with the

company for nearly 15 years under the Artistic

Director Barbara Riggins — who founded the company

— as well as Artistic Directors Vasile Petrutiu,

Fernando Bujones and Bruce Marks.

While performing with Orlando Ballet, she also

served as a faculty member of Southern Ballet Theatre

School, which was then the company’s associate school.
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Learn more about our 2020 summer camps at: 

floridatech.edu/camps
Florida Institute of Technology is accredited by the Southern Association of Colleges and Schools Commission on Colleges to award associate, baccalaureate, master’s, education specialist and doctoral degrees. Contact the Commission on Colleges at 1866 Southern 
Lane, Decatur, GA 30033-4097 or call 404-679-4500 for questions about the accreditation of Florida Institute of Technology. Florida Institute of Technology does not discriminate on the basis of race, color, religion, sex, national origin, genetic information, sexual 
orientation, gender identity, disability, protected veteran status or any other protected minority in the admission of students, administration of its educational policies, scholarship and loan programs, employment policies and athletic or other university-sponsored 
programs or activities. Contact the Title IX coordinator at 321-674-8700.             20200113
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Melbourne Art Festival
Continued from page 12

Satellite Account Report” finds that arts and culture

contributed $877.8 billion, or 4.5 percent, to the nation’s

gross domestic product in 2017, the latest data available.

That same year, there were more than 5 million wage–

and–salary workers employed in the arts and cultural

sector, earning at total of $405 billion.

And it all starts at the community level. The late

attorney Jack Vaughn Jr. was the original organizer of the

Melbourne Art Festival, which is now a major Space Coast

event.

He was a graduate of Melbourne High School, the

University of Florida and Mercer Law School.

Vaughn had family roots in Brevard County going back

to the 1880s, according to his obituary published in

“Florida Today.”

The article says he was the founder and for many years

president of the Melbourne Art Festival.

Vaughn was also the founder of “Our Club,” a nonprofit

health and fitness club in Indian Harbour Beach. And he

was a third–generation president of the Melbourne

Kiwanis Club.

Originally held in downtown Melbourne for the first

32 years, the Melbourne Art Festival relocated to

Wickham Park in 2017.

The new venue provides the Festival with plenty of

parking and more space for the artists, sponsors, and food

vendors, said Taylor.

The event is considered by many longtime residents as

the granddaddy of juried art shows in the region, and

beyond.

The Melbourne Art Festival is ranked 80th of the

outdoor fine art shows in the nation by “Sunshine Artist”

magazine, and is designated as a “Top 20 Event” by the

Southeastern Tourism Society.

The free Festival was to have featured more than 200

artists this year, live music, a 5K run, KidsWorld, a

student art competition, student art workshops, sponsor

displays, a VIP Patron’s tent and party, and diverse food

and beverage options.

The Melbourne Art Festival typically awards up to

$30,000 in prize money, including $3,000 for Best of Show.

“More than 400 artists applied this year and 235 were

chosen to be in Melbourne Art Festival,” said Gant. “The

artists come here from around Florida and around the

nation. The artists really embrace our show. They know

that the Melbourne Art Festival attracts a good crowd.”

“The show includes everything from jewelry to

photography, sculpture, pottery, mixed media, and digital

art. We love it all,” said Taylor, who has been a Melbourne

Art Festival patron supporter for about 18 years.

Patrons not only help support the local arts commu-

nity, but they also help young artists fulfill their vision

and dreams of pursuing their passion to develop their

talent in Brevard County.

“The Melbourne Art Festival has been a long–running

success because of the support of businesses and organiza-

tions,” said Taylor, who is now retired after a long career

in marketing and working closely with the business

community.

The Melbourne Art Festival also has “community

sponsors,” businesses or organizations that donate

services for the event.

Every year, their organization publishes a glossy

“Festival Directory” where attendees and the community

can learn more about the local and national businesses

that stand behind the Melbourne Art Festival, and one

will be published for the 2021 event.

“The Festival Directory is one way to thank the

sponsors as well as thank the patrons and thank the

artists,” said Taylor.

“We produce about 5,000 copies of the directory and

distribute them throughout the county at various hotels,

for example, and they are available at the Melbourne Art

Festival.”

One of the main features of the Melbourne Art Festival

is the Student Art Competition.

The competition is open to Brevard County students in

grades seven through 12. Students are judged in nine

categories, including painting, graphic art, clay, digital art,

and photography.

Proceeds raised during the weekend of the Melbourne

Art Festival, along with those raised at a benefit art

auction, “are used to encourage and support the arts and

arts education in Brevard County,” said Taylor.

“The Melbourne Art Festival offers student scholar-

ships to junior high students and high school students for

art classes and camps, as well as funding for other

educational art efforts and local art organizations.”

The scholarship funds are raised by the Melbourne Art

Festival Scholarship Art Auction, which is supported by

the Melbourne Art Festival’s participating artists’

donations and the community.

The student scholarships have a $300 value, said Gant.

“We award the scholarships to students in Brevard

County to take art classes with Brevard County artists.”

The Melbourne Art Festival has donated more than

$100,000 in scholarships through the years. “That’s a lot of

art classes,” she said.

Gant’s full–time job is working for Matrix Composites

Inc. in Rockledge, which has about 115 employees. Matrix

is a specialty aerospace component manufacturer. That

business was recently acquired by ITT Inc., a public

company based in White Plains, N.Y..

“It’s been a smooth transition. Matrix is a fast–growing

company. There is a lot excitement,” she said.

ITT Inc. said, “Matrix Composites significantly

enhances our composite portfolio and expands our

aircraft–engine content. We look forward to leveraging our

combined strengths to build on Matrix Composites’

entrepreneurial spirit and growth–oriented track record.”

The deal was valued at $29 million, according to ITT Inc.

The Melbourne Art Festival would not exist if not for

the many dedicated volunteers, said Gant.

“We have more than 100 volunteer committee mem-

bers who work closely coordinating the Melbourne Art

Festival. We have regularly scheduled meetings. It takes a

year of planning to put on an event like this. It’s a huge

undertaking for many people.”

She added, “There are generally up to 400 volunteers

from the community who work on the two days of the

actual event. They work in KidsWorld and in other parts

of the Melbourne Art Festival.”

The Melbourne Art Festival officers are: Gant,

president; Linda Castelli and Elise Vaughn, vice presi-

dents; Gregory Bell, treasurer; and Martha Case, secre-

tary.

The board members include: Sal D’Amato, Rhonda

Huckabee, John Ketchel, Shelly McNulty, Doug Taylor,

and Mark Vanstrum.

Gant said at the close of each Melbourne Art Festival,

her organization hosts an “Appreciation Party for our

event volunteers and their families.”
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Parrish Home Health is named as a top
agency in the 2019 ABILITY HomeCare
Elite network of providers in America

By Benny Ross
james.ross@lhcgroup.com
LHC Group

TITUSVILLE — Parrish Home Health has been

named a top agency of the 2019 HomeCare Elite, a

recognition of the top–performing home health agencies

in the United States. For 14 years, HomeCare Elite has

annually identified the top 25 percent of Medicare–

certified agencies and highlighted the top 100 and top

500 agencies overall.

Parrish Home Health, a provider of home health

services in Titusville, is a home health partner of

Parrish Medical Center and part of a joint venture

partnership with LHC Group, a national provider of in–

home health–care services operating in 35 states and

the District of Columbia.

“HomeCare Elite status is one of the in–home

healthcare industry’s most respected and meaningful

indicators of excellence, and we congratulate our team

members at Parrish Home Health for achieving this

distinction,” said Keith Myers, LHC Group’s chairman

and CEO. “Every day they deliver high–quality, com-

passionate, and efficient care to patients and families in

their community. Their unwavering dedication to

service is the reason LHC Group continues to lead our

industry as the in–home care provider of choice for

patients and our hospital partners around the nation.”

The ranking is developed by ABILITY Network, a

leading information technology company helping

providers and payers simplify the administrative and

clinical complexities of healthcare. It is sponsored by

DecisionHealth, part of the H3.Group.

HomeCare Elite agencies are determined by an

analysis of performance measures in quality outcomes,

best practices implementation, patient experience

(HHCAHPS), quality improvement and consistency,

and financial health.

In order to be considered, an agency must be

Medicare–certified and have data for at least three

outcomes in Home Health Compare. Out of 8,818

agencies considered, 2,207 are recognized on the 2019

HomeCare Elite winners list overall.

The entire list of 2019 HomeCare Elite agencies can

be downloaded by visiting the ABILITY Network

website at abilitynetwork.com/homecare–elite.

Indialantic Rotary director coordinates
book–distribution effort with agencies

Indialantic Rotary Literacy Director Robert Visconti

coordinated with Healthy Start of Brevard and Healthy

Families of Florida to deliver books on early interven-

tion of the first 36 months of a child’s life. Child

development is the “foundation of prosperous communi-

ties,” said Visconti.

The books are called “Brain Game” and explain to

young mothers what to expect with their child as they

grow and what produces healthy brain development.

The book was created 15 years ago through the effort of

the Mayo Clinic for health–care facilities, the Univer-

sity of Wisconsin and other professionals.

Visconti contacted Crystal Hedge, the program

manager with Healthy Start of Brevard, and Mackenzie

Quirarte, program director with Healthy Families of

Florida, and gave each agency between 70 and 80 Brain

Game books.
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Brevard Indo–American Medical and Dental Association
Continued from page 13

Dr. Mitra said physicians also must confront a number

of “ethical challenges on the job today as they deal with

life–and–death situations amid priorities that can pull

them in different directions. For instance, how to balance

patient need with their ability to pay, or make decisions

about expensive end–of–life care that only delays the

inevitable?”

Dr. Mitra served as president of BIMDA in 2009. “Over

the years, we have grown into one of the most influential

organizations in the region,” she said.

“BIMDA has become not only a great networking

resource but also an avenue to exchange ideas and discuss

developments in the medical sciences.”

BIMDA’s visibility has risen significantly through the

years. Its members are leaders in the medical community.

U.S. Rep. Bill Posey (R–Rockledge) recognized the

organization in 2018 for its commitment to education,

calling BIMDA a “pillar of Central Florida.”

The City of Melbourne issued a “proclamation” on

Nov. 16, 2019, recognizing BIMDA’s 20th anniversary. It

was issued by Melbourne Mayor Kathy Meehan.

In June 2003, BIMDA joined the American Association

of Physicians of Indian Origin, a national organization, as

co–host for a major convention at The Marriott World

Center in Orlando.

Founded in 1982, the American Association of Physi-

cians of Indian Origin represents a conglomeration of more

than 80,000 practicing physicians in the United States.

It also serves as a platform for more than 40,000

medical students, residents, and fellows of Indian origin in

this country.

Kurian, a Florida Tech MBA graduate who is with

Morgan Stanley, said BIMDA is “unique in the state of

Florida for being perhaps the only medical association that

has embraced a partnership model inclusive of physicians,

health systems, and research and academic institutions.

BIMDA believes that together we can all do more.”

Dr. N. Rao Kopuri, BIMDA’s operations chairman and

a practicing orthodontist, said there are “many people

involved in making BIMDA a success. BIMDA has no paid

employees. Glad Kurian is the driving force and spear-

heads the volunteer effort for the BIMDA events. The

volunteers not only enjoy working, but they are also

excited about being part of the great BIMDA organization.”

Dr. Kopuri is a successful entrepreneur in his field. He

owns Central Florida Orthodontic Specialists, with three

offices. “My daughter (Dr. Avanthi Kopuri) is an orthodon-

tist and she is mainly running the practice,” he said.

Dr. Rao Kopuri’s wife — Dr. Aparna Kopuri — is a past

president of BIMDA. She is a psychiatrist.

“We came to Brevard County in 1986. At that time, I

was the first child psychiatrist to practice in Brevard,” said

Dr. Aparna Kopuri, who was also the first medical director

of the former CPC Palm Bay Hospital, a 60–bed psychiat-

ric hospital for children.

She has been involved with BIMDA for nearly 15 years.

“I have seen the organization grow and really gain stature

in the community. I’m excited about BIMDA’s future.”

One of the cornerstone members of BIMDA is

Dr. Ashok Shah, the longtime sponsorship chairman for

the organization and an internist practicing in Titusville.

He’s been active in leadership roles with BIMDA for

about 18 years, almost since its founding.

“It’s a great organization. We have outstanding leaders

like Dr. Rao Kopuri, Dr. Mahesh Soni, and Glad Kurian.

They have a passion for BIMDA and continue to work to

make the organization better and better. We are reaching

new heights, achieving milestone after milestone. We have

all spent hours and hours to help make BIMDA the

organization it is today,” said Dr. Shah, who is a board

member of Parrish Medical Center.

He added, “BIMDA membership represents about

75 percent of the total Indian physician population in

Brevard. The Indian physician market has grown consider-

ably through the years.”

Last year, BIMDA presented Dr. Shah with its first

“Most Valuable Physician Award” for a lifetime of “dedica-

tion and impact” on the organization’s growth.

Also in 2019, Dr. Soni and Dr. Rege received “Lifetime

Achievement Awards” from BIMDA for their roles in

steering and leading the organization in its early years.

“BIMDA’s goals through the years have been achieved

by the hard work of its board members and its respected

membership of physicians,” said Dr. Homi Cooper, a

retired physician who served as BIMDA’s president in

2004.

“I was honored to have served as the organization’s

president. Since then, BIMDA has continued to grow in its

mission of cutting–edge continuing medical education,

charity work, and medical fellowship.”

His advice to practicing physicians: “Talk to your

patients and listen to them. Spend time with your patients

when you can. They will appreciate you all the more for it.”

He added, “The very special patient–physician relation-

ship needs to be fostered and not left to the nuances of

digital technology.”

Dr. Cooper said he believes BIMDA will only grow in

the years ahead as more physicians move to Brevard to

practice medicine. “It’s going to be exciting.”
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Caudill & McNeight Orthodontics
Continued from page 1

so we combined warm wood interiors, a classic crème

base color, oil–rubbed bronze hardware and bright blue

accent colors pulled from the client’s logo,” she added.

Wheeler–Chong said it’s “always refreshing to have a

client who cares deeply about design and the experience

of people interacting with their space. We were very

fortunate that Dr. Caudill and Dr. McNeight embodied

those qualities and chose Meld Studio Architecture as

their architect.”

Located in the Eau Gallie Arts District, Meld Studio

Design Architecture caters to a range of clients offering

comprehensive services. The firm’s principals have

worked on all types of projects, many of which are highly

visible within the community.

Wheeler–Chong earned her bachelor’s degree in

architecture from Drexel University in Philadelphia.

In addition to Wheeler–Chong, the company partners

include Jeff Anderson, Lois Torvik, and Jerry Balletti.

Their team has extensive experience ranging from

small–scale residential renovations and commercial

tenant fit–outs to new construction projects like the new

Caudill & McNeight Orthodontics building.

Out of college, Wheeler–Chong worked for four years

for a large commercial firm in Philadelphia — Venturi,

Scott Brown and Associates. The founding principal of

the firm was the late celebrated architect Robert

Venturi.

The general contractor for the building was

MH Williams Construction Group in Melbourne.

“This project is a great example of a team working

together through design and keeping the building on

budget during construction,” said Mike Williams Jr.,

president of MH Williams Construction Group.

“It was a pleasure working with Dr. Caudill and

Dr. McNeight. They had a detailed vision of what they

wanted the building and the interior to look like, and

Meld Studio Architecture was able to put it all on paper

for us.”

Area businessman Justin Morton was the on–site

“owner’s representative” for the new Caudill & McNeight

Orthodontics building.

“Having Justin in that role allowed us to get the

answers we needed quickly as they pertained to con-

struction and allowed the doctors to continue doing what

they do best — be orthodontists and treat patients,” said

Williams, adding, “There is real value in having an

owner’s rep and I hope that more people realize this if

they are considering a construction project in the future.”

The Caudill family has a long history of practicing

orthodontics in Brevard County. Dr. Steve Caudill,

Dr. Ryan Caudill’s father, opened his first orthodontics

office in 1987 on Merritt Island and later expanded into

other markets.

As he was winding down his career, Dr. Steve

Caudill sold one of his satellite locations in Suntree to

Dr. Donald Ray.

“After I finished school, I ended up working three

days a week with my father and one day a week with

Dr. Ray,” said Dr. Ryan Caudill.

In 2008, he bought his father’s practice and Dr. Ray’s

practice and created Caudill Orthodontists.

As his practice grew, Dr. Ryan Caudill began to

strategize as he looked to the future and considered

bringing in a partner.

“I was also teaching a little bit for Invisalign (the

clear–aligner system designed and manufactured by

Align Technology) at that time. I was asked to give

lectures to some of the orthodontic residents at the

University of Florida and Jacksonville University.”

At one of his Invisalign presentations, he met

Dr. McNeight for the first time.

“After I had finished my lecture, she walked up

and introduced herself and said: ‘Are you from

Melbourne?’ I told her I was and she said grew up in

Indian Harbour Beach. In fact, I learned that my wife

and Dr. McNeight actually lived in the same neighbor-

hood, just a few homes down the block from each other.

And Dr. McNeight and I both went to the same high

school — Melbourne Central Catholic.”

He said he asked her if “she was thinking about

coming back to Brevard to practice at some point.

Dr. McNeight was a first–year resident then and had a

couple of years of schooling left.”

Dr. Caudill said he reached out to her during her last

year of schooling and asked if “she was seriously

thinking about coming back to Brevard. I told her I

might have an opportunity because my practice had

grown a lot.”

And so they teamed up in 2016. “Everything worked

out great,” he said. Dr. McNeight joined the practice as

an associate that year and was named Dr. Caudill’s

partner a year later.

Dr. McNeight’s father is Rick McNeight, an engineer

who founded Paravant Computer Systems in 1982 in

Melbourne and led the company through a successful

public offering on Nasdaq in 1986.

Paravant Computer Systems was acquired by DRS

Technologies in 2002. He also was president of area firm

Modus Operandi and is now executive vice president/

chief digital officer at Health First Inc.

Dr. McNeight earned her bachelor’s degree from

Emory University, with a double major in neuroscience

and behavioral biology and general biology. She is a

graduate of the University of Florida College of Den-

tistry.

She served as her class representative for all four

years of dental school, was a member of the dental school

admissions committee, and traveled to both Guatemala

and the Dominican Republic for dental mission trips to

help those in need.

Dr. McNeight also completed a three–year orthodon-

tic residency program and master of science degree at

the University of Florida College of Dentistry School of

Advanced Dental Sciences. She was selected as an

“Emerging Leader” of the American Association of

Orthodontics and was a finalist for the “Journal of

Clinical Orthodontics” Student of the Year Award.

Her master’s thesis won multiple national honors. In

2019, Dr. McNeight was presented with the “New Dental

Leader of the Year Award” by the Florida Dental

Association.

Dr. Caudill is a two–time graduate of the University

of Florida, including its College of Dentistry.

While in dental school, he was inducted into the

exclusive Omicron Kappa Upsilon which admits

distinguished dental students who have demonstrated

excellence in academics, while exhibiting outstanding

traits of character and future professional qualities and

achievement.

He went on to earn his specialty degree and certifi-

cate in orthodontics, and his master’s degree in dentistry

from Indiana University School of Dentistry.

There are three steps in an orthodontist’s education:

college, dental school, and orthodontic school.

Similar to becoming a medical specialist, such as a

surgeon or internist, orthodontists complete residency

programs for two to three years after dental school. The

residencies are competitive, as there are more people

who apply than there are residencies available.

The practitioners at Caudill & McNeight Orthodon-

tics treat patients of all ages.

“More than 35 percent of our patients are adults.

We have three patients who are in their 90s,” said

Dr. McNeight.

An orthodontist is a dentist who specializes in how

the jaws and teeth are aligned. They have the important

job of helping people whose teeth are misaligned or

require some kind of correction.

Braces and orthodontic treatment are used to correct

“bad bites” or malocclusion, teeth that are crowded or

crooked. In some cases, your teeth may be straight, but

your upper and lower jaws may not meet properly.

Straightening your teeth can be accomplished in

different ways, said Dr. McNeight.

For example, traditional braces realign teeth by

applying pressure. They usually consist of small brackets

cemented to your teeth, connected by a wire, which is

periodically tightened by the orthodontist to gradually

shift your teeth and jaw.

Since abnormal bites usually become noticeable

between the ages of 6 and 12, orthodontic treatment

often begins between the ages of 8 and 14, according to

the American Dental Association.

The American Association of Orthodontists says that

kids should see an orthodontist for a checkup no later

than age 7. Around that age, children have a mix of baby

(primary) and permanent teeth.

A checkup as permanent teeth take the place of baby

teeth, and as the face and jaws are growing, gives the

orthodontist a wealth of information. If a problem exists,

or if one is developing, an orthodontist is able to advise

the parent on whether treatment is recommended, when

it should begin, what form it will take, and estimate its

length.

Orthodontists are best known for aligning teeth to

improve the appearance or improve the ability of an

individual to chew or swallow food without difficulty or

pain.

About 10 years ago, Align Technology introduced

Invisalign, which has since revolutionized the practice of

orthodontics.

The clear, transparent, plastic form of dental braces

are the fastest–growing product in the orthodontics

market. Invisalign captures more than 80 percent of the

clear–aligner market, according to Bloomberg research.

Caudill & McNeight Orthodontics is a “Diamond–

Plus” Invisalign provider. All Invisalign accredited

providers are classified depending on their experience.

It’s determined based on the number of cases they

complete each year using these unique orthodontic

aligners.

Diamond–Plus providers complete 400 or more cases

a year, putting them in the top 1 percent of Invisalign

providers in the nation.

“Each Invisalign aligner prescription is done by us. It

takes hours to ensure it is a custom–built fit for the

patient. The clear aligners are more of a lifestyle decision

for the patient. The aligners are removable and virtually

invisible. And the patient can eat and drink what they

want. Also, they can brush and floss normally to

maintain healthy gums and teeth,” said Dr. McNeight.

She said her favorite part about orthodontics “is

providing the highest level of individualized care while

getting to know each patient and family personally.”

“I love witnessing the life–changing effects a beauti-

ful, healthy smile can produce.”

Dr. Caudill says “we couldn’t do what we do without

our team. We really encourage a team atmosphere that

includes the patients. Whenever anyone walks out of our

office with a new smile, we all celebrate.”




